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The Commentary

	 Nevada’s	 public	 schools	 have	 been	 receiving	 failing	 grades	 for	 many	 years,	 ranking	
among	the	 lowest	 in	 the	country	 for	graduation	rates,	standardized	test	scores,	and	other	
measures	of	student	achievement;	but,	thanks	to	Governor	Sandoval	and	the	78th	Legislature,	
a	major	step	in	reforming	Nevada’s	education	was	accomplished	by	the	passage	of	what	ap-
pears	to	be	a	monumental	piece	of	legislation	expanding	school	choice.	
	 As	you	may	know,	I	was	a	huge	critic	of	the	Governor’s	education	reform	package	as	intro-
duced	in	his	2015	State	of	the	State	Address.	His	original	reform	plan	was	tied	to	a	new	tax	on	
businesses	resembling	the	Gross	Margins	Tax	on	Nevada	businesses.	The	Gross	Margins	Tax	
was	Ballot	Question	#3	that	was	overwhelming	(78%)	defeated	by	voters	in	November,	2014.	
And,	although	I	don’t	agree	with	the	business	tax,	I	must	congratulate	the	governor	on	the	
school	choice	legislation.	The	bill	should	promote	real	competition	in	education	and	improve	
outcomes	for	all	Nevada	children.
	 So	what	is	the	School	Choice	Bill	that	was	passed?	On	June	2nd,	the	Governor	signed	
into	law	SB302,	giving	parents	the	financial	means	to	make	better	education	choices	for	their	
children.	If	a	parent	opts	to	pull	their	child	out	of	public	school,	the	state	will	take	the	money	
earmarked	for	sending	that	child	to	public	school	and	put	it	into	an	Education	Savings	Account	
(ESA).	Estimates	are	that	this	would	amount	to	around	$5,700	per	child	per	school	year.	If	the	
child	qualifies	for	special	education	status	or	if	the	family	is	below	185	percent	of	the	federal	
poverty	level,	they	will	get	100	percent	of	the	state	money.	If	neither	of	these	conditions	are	
met,	they	will	get	90	percent.	
	 Funds	in	the	ESAs	will	be	managed	by	the	parents,	who	can	customize	their	child’s	educa-
tion	according	to	what	the	child	needs.	The	money	may	be	spent	on	tuition,	class	fees,	tutor-
ing,	online	classes,	testing	fees,	or	other	approved	education	expenses,	and	withdrawals	will	
be	overseen	by	the	Nevada	State	Treasurer’s	Office.	Any	money	not	spent	can	be	rolled	over,	
and	can	even	be	used	to	pay	for	college	courses	taken	in	high	school.
	 Of	course,	the	entrenched	education	establishment	is	screaming	that	this	will	leave	public	
schools	with	no	money	or	turn	them	into	dumping	grounds	for	poor	and	disabled	children	who	
won’t	be	able	to	get	into	private	schools.	These	arguments	are	just	plain	wrong.	Only	funds	
from	the	state’s	Distributive	School	Account	would	be	taken	out	and	put	into	the	ESA.	The	rest	
of	the	taxpayer	money	from	federal	and	local	sources	remains	in	the	public	school	even	after	
the	student	leaves,	which	means	more	money	for	the	students	who	remain.	Taking	students	
out	of	the	public	schools	should	also	help	with	overcrowding	and	reduce	classroom	sizes.	
Less	overcrowding	means	 taxpayers	won’t	have	 to	 fund	expensive	projects	 to	build	more	
public	schools	with	bloated	contracts	and	so-called	“prevailing	wage”	jobs.
	 Another	argument	is	that	the	ESA	program	is	unconstitutional	because	it	gives	state	mon-
ey	to	religious	schools,	violating	Article	XI	of	the	state	Constitution.	This	argument	doesn’t	
hold	water,	because	tax	money	is	being	given	to	parents,	not	to	the	school,	and	parents	are	
allowed	to	spend	it	wherever	they	want.	But	don’t	be	surprised	if	someone	(probably	from	the	
Teachers	Union)	files	a	lawsuit	about	this.	
	 I’m	not	saying	there	won’t	be	growing	pains	setting	up	the	ESA	program.	After	all,	it’s	not	
only	new,	it’s	ground-breaking.	We’ll	need	people	at	the	Treasurer’s	Office	to	monitor	the	ac-
counts	for	fraud,	because	there	will	always	be	people	trying	to	game	the	system.	Principals	
may	have	a	harder	time	establishing	budgets	until	they	know	how	many	students	will	be	trans-
ferring	out.	Once	parents	find	out	about	the	program	and	want	to	send	their	kids	to	private	
schools,	there	may	be	some	overcrowding	in	private	schools	for	a	while,	but	that’s	the	beauty	
of	using	the	free	market	instead	of	top-down	management.	The	law	of	supply	and	demand	
will	encourage	more	private	schools	and	tutoring	companies	to	come	into	Nevada,	and	may	
encourage	existing	schools	to	expand.
	 It’s	exciting	to	think	that	Nevada,	instead	of	being	on	the	bottom	for	education	statistics,	
is	at	the	forefront	of	education	reform,	with	a	real	chance	to	improve.	Congratulations	again	to	
the	legislators	and	to	Governor	Sandoval	for	taking	this	bold	step.	

By Whose Authority?

For more information on my Commentary 
and to see some of my backup research, or 
if you wonder why I take the position I take, 
go to www.LyleBrennan.com.
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• Oversized lot with breathtaking view of golf course fairways,
 water features and mountains

• Stunning backyard with mature landscaping, swimming pool and spa.

• Two car garages on both sides of elegant porte-cochere entrance

• Sweeping spiral staircase entryway and amazing views

• Owner’s suite has private retreat, luxury bath appointments,
 huge his and her closet.

• Secure, quiet, family-friendly neighborhood
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course within the luxury community of 
MacDonald Highlands. The outstanding 
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spiral staircase. The upstairs Owner’s Suite has a private 
retreat and luxury bath appointments including his and 
her separate areas. Approximately 5,514 square feet of 
living area with fi ve bedrooms, a separate library/offi ce, 
swimming pool and spa, four-car garage. Situated on the 
6th hole of DragonRidge Country Club, this estate offers 
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CUSTOM HOME located on the number six fairway at 
Dragon Ridge Golf Course within the luxury gated community 
of McDonald Highlands.  Just a few of the amenities include:

Furnished — 5,514 sq. ft.
5 bedrooms, 6 baths, separate library/office

For a private viewing call 702.473.0592
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(Owner is offering $150,000 Decorating Allowance)
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ECONOMIC development in Nevada has a direct, de-

liberate, effect on Nevada’s technology industry. Then 

again, Nevada’s technology industry is having a defi-

nite effect on economic development. It’s like the 

old Reese’s® Peanut Butter Cups commercials – 

where the collision of chocolate and peanut but-

ter create a happy symbiosis.

      In this case, the combination is intentional. Tech-

nology is one of the industry sectors pinpointed by 

economic development authorities. Steps taken 

to attract technology companies to Nevada 

have paid off: Nevada’s one of six states FAA-

approved for unmanned aerial vehicle (UAV), 

or drone, testing. In addtion, Apple picked Reno 

Technology Park for its green data center and last 

September’s decision by Tesla to build its $5 billion 

battery Gigafactory at Tahoe-Reno Industrial Center 

put Nevada in national headlines for months.

“YOU CAN’T STOP THE 
ENTREPRENEURIAL SPIRIT”
— MICHAEL THOMAS, NOBLE STUDIOS

By Jennifer Rachel Baumer

   Cover Story 

In Nevada
TECH

http://www.hersheys.com/reeses/products.aspx
https://www.apple.com/
http://therenotechpark.com/
http://therenotechpark.com/
http://www.teslamotors.com/
http://www.tahoereno.com/
http://www.nevadabusiness.com/2015/07/tech-in-nevada/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
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Technology in Nevada 
 “Tesla had a huge impact on the notoriety 

of the region,” said Michael Thomas, partner 

and CMO of Noble Studios, a digital market-

ing firm. “We’ve always had to address the 

question, ‘Why are you in Reno?’” Every time, 

Noble Studios personnel responded with the 

economic development pitch – quality of life, 

low taxes, proximity to the Bay Area. Now that 

pitch is bolstered by facts: Tesla chose Ne-

vada. Apple is here. Switch is coming. “Those 

are all changing the perception of the area,” 

said Thomas.

 Having big names matters. But it’s not 

just about bringing in more tech companies 

and employees. It’s about growing our own. 

“You can’t stop the entrepreneurial spirit,” said 

Thomas. In regions with a healthy technology 

industry, employees often go off on their own, 

creating new tech startups. 

 “You hope that they’ll become attached 

enough to the region to grow their businesses 

here,” said Thomas. It’s worked in Silicon Val-

ley with companies like Google, Autodesk, In-

tuit® and Yahoo that chose to do something 

amazing in the place they call home. “That’s 

the real value of drawing companies here that 

have a known brand name, the idea that peo-

ple latch on to the region and you see a tre-

mendous startup business.” 

 While technology and economic devel-

opment may both be currently driving Ne-

vada’s post-recession economy, they fall 

into two categories, said Dave Archer, presi-

dent and CEO, Nevada’s Center for Entre-

preneurship and Technology (NCET). “There 

are the Teslas and the Apples and the 

Switches, big companies doing big things, 

and that’s absolutely wonderful. Then at the 

same time you’ve got all the startups. The 

difference between Tesla and a startup is 

one of capital investment.” NCET is a non-

profit that assists individuals and business-

es in the use of technology. 

 Tesla is about a $1 billion investment in 

the economy. A startup, Archer explained, 

is usually a laptop and an internet connec-

tion. Not only is a business friendly environ-

ment like Nevada’s a major plus for start-

ups, but a regulatory environment like Cali-

fornia’s can make Nevada an easy choice 

for startups that aren’t capital intensive.

 Drawing technology companies to 

Nevada is a statewide initiative. UNLV’s 

Technology Transfer and Economic De-

velopment department considers eco-

nomic development the outward-facing 

office that collaborates with private part-

ners and foundations for R&D projects. 

The technology transfer side works with 

new inventions, innovations, technologies 

and ideas from inside the University and 

partners with private entities on the out-

side, according to Zachary Miles, execu-

tive director. “We do a lot of assessment 

of new ideas to try and determine which 

In the North, Reno's startup row between Virginia and Washington Streets on First, is a con-
centrated field of startups, but they're not limited to downtown. 

• ShortStack specializes in marketing software for small businesses, creating a platform that can be 
used in social media.

• Previously called Pinoccio, Filament's internet-based hardware allows industrial equipment, even when 
it's 30 to 40 years old, to be connected, creating a smart infrastructure.

• The Cube @ Midtown is a business accelerator program with a startup community center downstairs. 

Southern Nevada recently hosted Collision, a startup event. Among other startups:

• Evrybit is a mobile-first live storytelling app. 

• FeedMe is a mobile app that allows users to share food discoveries.

• PumpUp combines a community interested in wellness with the tools necessary to pursue it.

A TASTE OF NEVADA TECHNOLOGY STARTUPS
Innovative technology companies are starting up across the state. 

http://www.noblestudios.com/
http://Google.com
http://Autodesk.com
http://Intuit
http://Intuit
http://Yahoo.com
http://ncet.org/
http://ncet.org/
https://www.unlv.edu/research/technology
https://www.unlv.edu/research/technology
https://www.unlv.edu/research/technology
http://www.nevadabusiness.com/2015/07/tech-in-nevada/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
http://nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=July%202015%20PDF
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   Cover Story
have commercial viability and protect and 

market those that may have success in the 

marketplace.” 

 Startups may be smaller than brand 

names, but 1,000 small companies hiring one 

person is the equivalent of one company hiring 

1,000 people. “I think you want both, the Tes-

las and the Apples and the Switches, but you 

also want the organic growth that comes from 

startups,” said Archer. 

 Sometimes it’s more about connecting 

businesses than starting them up. Archer said 

he’d like to see a closer alignment between 

UNR and the community in Reno. The Inneva-

tion Center Switch is bringing to Reno may 

provide that solution. University of Nevada, 

Reno, recently acquired an old fire department 

building on Sinclair Street. Earlier plans for the 

facility were upgraded when Switch “put a half 

a million in additional funding into it. It’s a way 

of connecting the University and business 

community,” said Archer. 

 Switch announced plans in January to 

create a $1 billion, 3-million-square-foot Su-

pernap facility on 1,000 acres near Reno. The 

company provides colocation, connectivity, 

collaboration and cloud ecosystems for its 

clients. Supernap facilities are carrier-neutral 

colocation data centers. Not only will Switch 

bring the e-commerce company eBay Inc to 

Nevada, but the company’s new fiber loop will 

connect Northern and Southern Nevada and 

extend to the San Francisco Bay Area and Los 

Angeles. Information will travel at 7 millisec-

onds between cities.

 Switch is also planning a million-square-

feet of new data center space in Las Vegas, for 

a total investment of $2 billion which, Gover-

nor Sandoval said, will make Nevada the most 

digitally connected state in the nation. 

 The Sinclair Street Innevation Center, 

looks to bring together University technol-

ogy students, researchers and faculty with 

the tech business community, investors, 

entrepreneurs and local businesses. The In-

nevation Center in Reno, much like the one 

already in Las Vegas, will be used for confer-

ence and meeting space and offer mentoring 

and the opportunity to make connections. It 

will also become the base of operations for 

Nevada Advanced Autonomous Systems In-

novation Center (NAASIC).

Paving the Virtual Way
 Paving the way for a robust tech and 

startup industry is the Knowledge Fund, a $10 

million budget allocation created in 2011 and 

funded during the 2013 Legislative session. 

NAASIC, along with the Applied Innova-

Zachary

Miles
Technology Transfer
and Economic Development 
at UNLV

Your print environment is a vital part of your organization. With an estimated 1-3% of  
annual revenues being spent on print related activities, now is your chance to cut back   

and save—without reducing your output quality.

Our Las Vegas team is available to discuss the many options we offer to help reduce   
costs and  improve your bottom line, and help your organization operate effectively   

and efficiently.

Visit ess.csa.canon.com/lasvegas to schedule a free print assessment.

© 2015 Canon Solutions America, Inc. All rights reserved. 

maKe sense oF IT.
We have a solution for that.

call us today to schedule a free Print assessment

1-844-canonlv (226-6658)

ONE CANON PARK
MELVILLE, NY 11747

Corporate Communications
631.330.2681

Job Number: 15-125

Name: Nevada Business Magazine Ad 

Size: 7.25” x 4.75” 

Colors: 4/0

Date: 5-15-15

Revision #: FINAL

Cycle #: Month 3

Fonts: Apex New Family

Notes: Canon Red is PMS 186C

ENtERPRISE SERVICES  
& SOLutIONS

DOCuMENt  
MANAgEMENt

PRODuCtION PRINt  
SOLutIONS

PROFESSIONAL  
SERVICES

LARgE FORMAt  
SOLutIONS 

imageRuNNER ADVANCE C5200 Series

15-125_Nevada Business Magazine Ad_Month-3.indd   1 5/15/15   12:15 PM

http://www.unr.edu/
http://www.unr.edu/
http://www.unr.edu/
http://eBay.com
http://ess.csa.canon.com/lasvegas
http://www.nevadabusiness.com/2015/07/tech-in-nevada/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015


10 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   JULY 2015

   Cover Story TECHNOLOGY

tion Center for Advanced Ana-

lytics at the Desert Research 

Institute and Nevada’s Water 

Center of Excellence (COE) are 

among the projects currently 

funded.

 “The mission of NAA-

SIC is to solve any existing 

or emerging problems with 

drones in the development, 

application or commercializa-

tion of autonomous systems. 

We want to do this, not just by 

ourselves, but with industry 

partners, to see what their problems are 

and how to solve them,” said Dr. Mridul 

Gautam, vice president, Research and In-

novation, UNR. 

 NAASIC is bringing companies to Ne-

vada, like Flirtey, the Sydney, Australia-based 

drone delivery business. Since its arrival, 

Flirtey has raised a million dollars and is in 

the process of hiring eight UNR graduates. 

 Some immediate benefits of a technol-

ogy group like NAASIC is the creation of 

a talented tech workforce. “We’re keep-

ing highly trained students and gradu-

ates in the area who are making money 

and spending their resources here. When 

they see new companies coming up, other 

companies follow, and they’re looking for 

a place they can interact with like-minded 

people. That’s what we at the University try 

to create as more companies are coming 

in,” said Gautam. 

 Another collaborative technology ven-

ture is the Nevada Center for Applied Re-

search (NCAR) at UNR, which will align 

existing expertise so all laboratories on 

campus can create a shared usage facil-

ity. “NCAR will be a stand-alone, fully func-

tional applied research and development 

center that leverages the physical and intel-

lectual assets of this university for the sole 

purpose of making Nevada industries more 

competitive globally,” said Gautam. 

 “[The University is] essentially a half a 

billion dollar enterprise operating in North-

ern Nevada with most of the money spent 

here and adding to the economy,” said 

Gautam. Now the University is looking to 

link faculty, students, staff and researchers 

with entrepreneurs, innovators, investors, 

commercialization experts and startups in 

the area, offering them a very open, col-

laborative work environment with access to 

research and equipment. 

Desert Tech
 At both ends of the state, GOED’s 

Knowledge Fund assists DRI programs rel-

evant to Nevada in terms of water and air 

quality. The ecological programs utilize a 

tremendous capacity in data sciences, ac-

cording to Brian Speicher, business devel-

opment lead, Applied Innovation Center for 

Advanced Analytics (AIC).

 AIC is built on high-performance com-

puting, visualization, data sciences and 

computational analysis. “We’re taking the 

historical footprint we have in the higher 

education scheme, leveraging capabilities 

that have been here for a long time, and 

are real strengths, and creating the data 

science outcomes and work product rel-

evant for today’s economy and today’s real 

environmental and industrial issues,” said 

Speicher.

 Add to that, said Joe Grzymski, senior 

director, AIC, that the specific metrics 

based on GOED, are different than typi-

cal DRI research. “On top of 

doing all this incredible cut-

ting edge science, our goal 

with this money is to improve 

the economy in Nevada, add 

jobs, relocate companies to 

the state, and we’re focusing 

on doing that in our core areas 

of expertise.”

 Using data sciences, 

DRI technology has formed the 

basis for companies that as-

sess how energy is expended 

in the home and improving effi-

ciency. Another application, Nevada’s Wa-

ter Center of Excellence, in Southern Ne-

vada, is a project that was initiated through 

a partnership of GOED, Nevada System of 

Higher Education, DRI, Nevada Depart-

ment of Employment Security, Training and 

Rehabilitation and IBM.

 Nathan Allen, execuitve director, COE 

explained that the Southern Nevada Wa-

ter Authority (SNWA) has been, “forced to 

be innovative from the beginning where 

they have had record amounts of popula-

tion growth while at the same time having 

less water than other places. Nevada has 

always been one of the driest places in the 

U.S. and always will be.”

 Because of that, DRI has more hydrolo-

gists than any other academic institution in 

the country, and a hydrology department 

larger than many other colleges in major 

universities.

 The non-profit COE works with SNWA 

and a variety of industrial sectors that 

use and manage water. In common they 

share a need for solutions to managing 

water that are not currently available on 

the market. 

 COE searches for those solutions, 

whether through new technologies or poli-

cies, and acts as an agent for its partners, 

recruiting solutions from companies and 

other countries. “What that does is give 

technology companies an opportunity to 

have a partner in the development and 

“On top of doing all this incredible 
cutting edge science, our goal 

with this money is to improve the 
economy in Nevada, add jobs, 

relocate companies to the state, 
and we’re focusing on doing that in 

our core areas of expertise.”
— Joe Grzymski

Applied Innovation Center for Advanced Analytics at DRI 

http://www.nevadacoe.org/
http://www.nevadacoe.org/
http://www.snwa.com/
http://www.snwa.com/
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Let’s talk about a brighter future. 
At Valley Electric Association, we are a nonprofit utility cooperative dedicated to accomplishing 

meaningful progress for our state. We’re working to secure renewable energy contracts that create 

jobs for Nevadans. We’ve leveraged the latest technology to increase efficiency for our members. 

We’re continually looking for ways to lead the industry, and we do it without raising rates for 

our members. That means a more prosperous future for Nevada, and for you. 

Together, we’re doing powerful things. 
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implementation of their new technology. It 

also serves the needs of our partners state-

wide,” said Allen.

 COE has also worked with Echolog-

ics, whose pipeline condition assessment 

technology monitors water leaks and can 

catch catastrophic leaks before they hap-

pen. Working with SNWA and Las Vegas 

Valley Water District, they’ve reduced leaks 

to 5 percent – nationally water district water 

leaks average 20 to 40 percent. COE sup-

port and partnering with the water district 

has allowed Echologics to set up a new of-

fice and start hiring in Las Vegas. 

 Both AIC and COE are Knowledge Fund 

projects, involved in innovation and tech-

nology and bringing new companies into 

Nevada as part of the innovation-based 

economic development structure the Gov-

ernor put forth in 2011. 

 Allen hopes within the next year to 

take the model demonstrated and made 

successful with SNWA and expand it into 

partnerships statewide. Truckee Meadows 

Water Authority just joined.

 “We’re talking with folks in other sectors 

like mining, agriculture, power, that use a 

lot of water and we think this model can be 

fruitful for them,” said Allen. 

Visualizing the Future
 So does Nevada have what it takes to 

become the next Silicon Valley? Or, as many 

experts in the tech field have asked, do we 

even want to? 

 “The reality of Silicon Valley is that it 

started in the 1940s with Department of 

Defense money,” said Dr. Gautam. It’s had 

more than 70 years to become what it is.

 “We have our own strengths over here and 

we need to overcome what we don’t have,” he 

added. “What we want to do is offer a state-

of-the-art culture that attracts companies that 

otherwise would go to Silicon Valley. [They 

would] pay super high costs to do what they 

could do over here a lot cheaper and still get 

access to a state-of-the-art infrastructure.

 “So when you ask where [tech] is go-

ing? I don’t want to know where it’s going, 

I only hope it keeps going. I don’t want to 

put a limit on that. What I do want to see is 

a lot of startups, kids staying here with their 

ideas and entrepreneurs to solve and mold 

their ideas. The industry goes where there’s 

a benefit. If there’s a benefit for them, they’ll 

come here.”

SAY WHAT

The Internal Revenue Service has proposed 
a lowering of the threshold for reportable 
gambling winnings from slot machines. 
The proposal would lower, from $1,200 to 
$600, the amount casinos are required to 
report of winnings from individuals who hit 
jackpots at slots and bingo.

http://www.lvvwd.com/
http://www.lvvwd.com/
http://vea.coop
http://www.nevadabusiness.com/2015/07/tech-in-nevada/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
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THE value chain for Nevada’s roughly 20 

metals and minerals begins with compa-

nies mining the resources. This benefits the 

miners and their employees monetarily and 

the communities around those mines where 

dollars are spent, donations are made and 

other commitments are carried out. 

MINING
IT’S ABOUT MORE 
THAN GOLD

By Doresa Banning

The CellCube is a vanadium flow battery 
produced by American Vanadium Corp.

http://www.nevadabusiness.com/2015/07/mining-its-about-more-than-gold/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
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 Mining firms require goods and services 

at each stage of their process—explora-

tion, development, operation and closure. In 

Nevada, about 2,200 in-state vendors gain 

business by providing goods and services,  

according to the Nevada Mining Association 

(NMA), an organization that conducts educa-

tion and lobbies on behalf of mining compa-

nies and related industries. The services that 

ancillary companies provide range from geol-

ogy, engineering and legal to blasting, drilling 

and reclamation. The gamut of merchandise 

includes chemical solutions, adhesives, car-

bon, cables, heavy equipment and pumps.

 The gross domestic product of the min-

ing industry, the Silver State’s fifth largest 

economic sector, was $8.1 billion in fiscal 

2013, the most recent year for which data is 

available, according to the Nevada Depart-

ment of Taxation’s Annual Report Fiscal 

2013-2014. It paid about $60 million in net 

proceeds of minerals tax that same year, 

thereby benefiting Nevada as a whole. 

 The products mined in the state go to var-

ious end user companies that will utilize them 

in their own products and services. Molyb-

denum, for instance, winds up in the hands 

of steel manufacturers who use it as an alloy. 

 Further downstream, even other com-

panies utilize the steel in making everyday 

products, such as appliances like stoves 

and refrigerators along with stainless steel 

medical instruments and pipeline used for 

the state’s water supply. 

 These final products are ubiquitous in 

and essential to everyday lives, whether in 

electronic devices, homes, automobiles, 

workplaces, community infrastructures 

and more. The average American needs 

more than 3 million pounds of minerals in 

their lifetime, according to Applied Analy-

sis’ Role of the State’s Mining Industry.

 “Nevada is very fortunate to geological-

ly be home to minerals that we know how to 

use to benefit our 21st century lifestyle but, 

also, for which we have the opportunity to 

develop new applications in the future. It 

makes the future look bright because we 

have the opportunity to utilize these ele-

ments in a new way as well as to respond 

to new technologies as they develop,” said 

Dana Bennett, NMA president. 

 The following pages highlight some of the 

resources mined in the Silver State and com-

mon products in which they’re found. Also 

listed are some of the companies currently 

exploring for them, developing the infrastruc-

ture to produce them or actually mining them 

along with updates on their projects:

Lithium
 The greatest use of lithium worldwide 

is in ceramics and glass, with batteries 

following closely behind, according to the 

U.S. Geological Survey. Rechargeable lith-

ium ion batteries, for instance, are used in 

cellphones, laptops, cameras and energy 

storage devices. Other chemical forms of 

lithium are used in power tools, electric/hy-

brid vehicles, golf carts, electric bikes and 

grid-scale storage. Lubricating greases is 

the third most common use. Others include 

air treatment and polymer production. 

Lithium is also used as an alloy with other 

metals to make high-performance aircraft 

parts.

 The potential growth for lithium bat-

teries and storage devices, such as Tesla 

Motor Co.’s Powerall home battery and its 

Powerpack battery for off-grid energy stor-

age, is making this metal an increasingly 

hot commodity now that such technology 

exists. Tesla, whose lithium ion battery gi-

gafactory is under construction and slated 

for a 2017 completion, noted it will require 

Dana

Bennett
Nevada Mining Association

http://www.nevadamining.org/
http://www.nevadamining.org/
http://tax.nv.gov/
http://tax.nv.gov/
http://www.appliedanalysis.com/
http://www.appliedanalysis.com/
http://www.teslamotors.com/
http://www.teslamotors.com/
http://www.teslamotors.com/
http://newmont.com
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American Vanadium, however, is staying 

the course.

 “Not only are we working on closing 

our first major sale,” Radvak said, “but we 

have a pipeline that may give us an order 

book of up to $20 million this calendar 

year.”

Gypsum
 This mineral is used to make drywall, 

plaster, acoustical tiles, soil conditioners 

and fertilizers and serves as a paint filler. 

Used in concrete, it’s a component of 

sidewalks, bridges and driveways.

 Gypsum Resource Materials LLC cur-

rently produces 1.2 million tons per year 

of gypsum at its Blue Diamond Hill mine 

outside of Las Vegas, said David Hornsby, 

chief operating officer and president. The 

mineral it mines ultimately gets used in 

three markets: wallboard, cement and agri-

culture. Recently, the company has added 

nadium project in Eureka County, with 

assistance from two Nevada businesses: 

SRK Consulting in Reno and Stantec in 

Las Vegas. 

 In the meantime, the corporation is 

focused on generating sales of the Cell-

Cube, a vanadium flow battery, which has 

significant advantages over the lithium ion 

battery for grid-level, long-duration ener-

gy storage needs, said Bill Radvak, presi-

dent/CEO. 

 The biggest challenge for the company 

has been the low number of early adopters 

of grid-scale energy storage technology 

despite growth in its revenue forecasts. 

8,333 metric tons of lithium to meet its 

needs, which is about one-quarter of the 

world’s current supply.

 Currently, the only lithium producer in 

Nevada is Rockwood Lithium Inc. at its 

Silver Peak mine in Esmeralda County. 

Western Lithium USA Corp., however, is 

advancing its Kings Valley lithium project 

in Humboldt County through the develop-

ment stage, working on permitting and en-

vironmental studies. The corporation esti-

mates a 2018-2019 production start date.

Vanadium
 Vanadium is used in the production of 

high-strength low-alloy, full-alloy and car-

bon steels. It’s used in catalytic converters 

in vehicles and in batteries allowing for grid-

scale storage of solar and wind energy. 

 American Vanadium Corp. continues 

to move through the permitting process 

for its open-pit, heap-leach Gibellini va-
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Call
Kendle
Kendle Kulpa, vice president of Nevada Business Magazine, can help you
navigate branding, marketing and image-building for your company. With a
Masters in Media Studies, Kendle has over 10 years of marketing experience
and is more than qualified to assist in taking your business to the next level.

YOUR MARKETING 
RESOURCE

Contact Kendle
702.267.6328 or
kendle@nevadabusiness.com

Bill

Radvak
American Vanadium Corp

http://www.rockwoodlithium.com/
http://www.westernlithium.com/
http://www.americanvanadium.com/
http://www.srk.com/en
http://www.americanvanadium.com/cellcube.php
http://www.americanvanadium.com/cellcube.php
mailto:kendle@nevadabusiness.com
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load-out facilities for agricultural prod-

ucts. Challenges for gypsum mining center 

around the region’s low water supply. 

 The bevy of local companies Gypsum 

Resource Materials has contracted with 

or currently is using include: Sanders 

Construction Inc./Blast West LLC in Hen-

derson for drilling and blasting; Cashman 

Equipment and Komatsu Equipment Cos. 

in Sparks for mining equipment; Kimball 

Equipment Co. in Sparks for crushing, 

screening and conveying equipment; Big 

Slick Petroleum LLC in Henderson for 

fuel and lubricants; and Robinson Engi-

neering Co. Inc. in Sparks for reclamation 

planning.

Zinc
 This element is used in many alloys 

and often is found in stainless steel or as 

a coating on iron or steel products to pre-

vent corrosion, for example in automotive 

parts. It plays a role in the production of 

plastics, paints, rubber materials, appli-

ances, surgical tools, sunblock and cos-

metics. Zinc fuel cells are used to power 

electric vehicles, generators, computers, 

cellphones and hearing aids. The U.S. 

penny is 98 percent zinc (with a copper 

coating).

 Nevada Zinc Corp. acquired the Lone 

Mountain project near Eureka last year. In 

October, it began its first of three drilling 

programs, which it now has completed. 

Currently, it’s awaiting assay results from 

those efforts. Although the company is 

based in Toronto, Canada, it, too, uses 

several Silver State businesses, including 

an assay laboratory and biologist. “We’ve 

had really good results,” said Bruce Dur-

ham, president/CEO. 

 Nevada Zinc will need to raise money 

in the next 12 months, Durham said, and 

the equity markets are “pretty tough” right 

now. The company aims to file its National 

Instrument 43-101, a technical report de-

tailing a deposit’s estimated resource and 

reserves, early next year. 

Gold
Gold is used in a vast array of electronic 

devices because it’s an efficient conduc-

tor of electrical charges—cellphones, tele-

visions, computers and cameras. In addi-

tion, automobile brakes, airbags, dental 

fillings, smoke detection systems, some 

medical imaging equipment, jewelry, and 

Grammy, Tony and Oscar awards all con-

tain gold, which is an investment asset as 

well. Even some of the new Apple watches 

have a case crafted from 18-karat gold. To 

help buildings stay cool in the summer and 

warm in the winter, glass, like that at Man-

dalay Bay, sometimes contains gold. 

 The current prices of gold ($1,181/

ounce), silver ($15.98/ounce) and copper 

($2.61/pound) are far below their peaks, 

   Feature Story

http://www.cashmanequipment.com/index.htm
http://www.cashmanequipment.com/index.htm
http://www.komatsueq.com/
http://www.kimballequipment.com/
http://www.kimballequipment.com/
http://www.nevadazinc.com/
http://www.mandalaybay.com/
http://www.mandalaybay.com/
mailto:jshea@armstrongteasdale.com
http://armstrongteasdale.com
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but seem to have stabilized in recent 

months. However, they remain a concern 

for miners.  

 Newmont Mining Corp., for instance, 

remains focused on what it can control—

safe work performance, stewardship of 

the environment and managing costs. 

Another goal is achieving its production 

major milestone this year, when it poured 

its first gold at its open-pit, heap-leach 

Pan project in White Pine County in 

March.

Silver
 Common products that contain silver 

include batteries, antifreeze and coolant, 

control knobs, mirrors, silverware, Mylar 

tape, jewelry and insulation. It’s found in 

medical equipment like catheters, stetho-

scopes, hip joint implants, and conductors, 

switches, contacts and fuses. It’s used in 

photography, scientific equipment, molded 

items and polyester textiles.

   Klondex Mines Ltd. is producing silver 

and gold at its Midas mine in Elko Coun-

ty. At its Fire Creek gold project in Lander 

County, for which it released a prefeasibil-

ity study in March, it’s operating an ongo-

ing bulk sampling program.

targets, which it’s 

been doing in re-

cent months.

 In the spring, 

the U.S. Bureau 

of Land Manage-

ment granted it a 

Record of Deci-

sion, and the cor-

poration since has 

advanced its Long 

Canyon project in 

Elko County into 

the construction 

phase. It expects to start production 

there in the next two years, which will 

make it the first operating mine in the 

county in a long time.

 Also, in May, Newmont celebrated its 

50th anniversary of the first gold pour on 

the Carlin Trend. 

 Midway Gold Corp. also achieved a 

MINING

“The mining industry has been a part of 
Nevada’s economy for a long time. We 
intend to continue to be an important 

sector of the state’s economy and keep 
moving forward in that fashion.”

— Dana Bennett
Nevada Mining Association 

702.501.6879
christuckerlv.com

w e d d i n g
P H O T O G R A P H Y

http://www.newmont.com/home/default.aspx
http://www.blm.gov/wo/st/en.html
http://www.blm.gov/wo/st/en.html
http://www.blm.gov/wo/st/en.html
http://www.midwaygold.com/
http://christuckerlv.com
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Copper
 This metal is pervasive around the 

house, in microwaves, refrigerators, 

dishwasher, washing machines, plumb-

ing, heating and electrical wiring, air 

conditioners, televisions and computers. 

It’s used in wind turbines, solar panels, 

hybrid vehicles, stealth bombers, nu-

clear submarines, pesticides, and CAT 

and MRI scans. Copper is an essential 

component in vehicles, in motors, wir-

ing, radiators, connectors, brakes and 

bearings.

 Nevada Copper Corp., having re-

ceived approval of a land transfer earlier 

in the year, is much closer to production 

at its Pumpkin Hollow copper project 

near Yerington, whose resources also 

include gold, silver and iron. The corpo-

ration expects final permits in the third 

quarter of 2015. 

Industry
Challenges
 Nevada’s miners, especially the ex-

ploration firms, continue to have diffi-

culty obtaining financing, which can be 

a dire predicament for those companies 

that need capital to advance their proj-

ects. As a result, many are seeking di-

rect foreign investment, Bennett said.

 “Everybody is looking for capital 

where they can find it,” she added. “You 

can only stay in business as long as you 

have the revenue to stay in business.”

 The amount of time it takes miners 

to obtain all of the necessary permits, 

which can be as much as 10 years, con-

tinues to be problematic. Not knowing 

when or even if they’ll receive the per-

mits makes it nearly impossible for com-

panies to plan ahead.

 The issue of preservation of sage grouse 

habitat continues. In late May, the U.S. De-

partment of the Interior released the Envi-

ronmental Impact Statement concerning 

protection of the bird in the West, in which 

it proposed various controls across rural 

Nevada, some of which could impact the 

mining industry negatively, Bennett said. 

The recommendations, however, haven’t 

been finalized and won’t be until after a 

60-day review by governors and included 

in that span, a 30-day protest period. The 

NMA is involved actively in finding a mutu-

ally beneficial resolution for the problem.

 As for the near-term future outlook of 

mining in the Silver State, it’s positive, 

Bennett said.

 “The mining industry has been a part 

of Nevada’s economy for a long time,” 

she added. “We intend to continue to be 

an important sector of the state’s econ-

omy and keep moving forward in that 

fashion.”
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Over 200 million Smule music applications have been 
installed on devices across the world. We’re growing  
at a pretty rapid rate, and with the support of  
City National Bank we have more than doubled in 
sales. City National has been incredibly flexible in 
helping us put together a financing structure that has 
allowed us to continue executing on our business 
plan…and actually accelerate it.

City National is The way up® for Smule.

Jeffrey Smith 
CEO, Smule

Hear Jeffrey’s complete story at  
Findyourwayup.com/DoubleNV. 

Find your way up.SM

Call (775) 461-2517  
to speak with a business banker.

“ City National helped 
us double our sales.”

City National Business Banking CNB MEMBER FDIC

http://findyourwayup.com/doublenv
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Insurance
LEFT TO RIGHT

Sponsored by

            David Dahan, Orgill/Singer & Associates • Alex Kleytman, Allstate Insurance • Jeric Leavitt, Leavitt Insurance Agency
Olivia Valery, MetLife • Earl McDowell, Nevada Department of Insurance • Francie Stocking, Western Risk Insurance • Greg Pike, L/P Insurance Services

Connie Brennan, Nevada Business Magazine • Bruce Ford, City National Bank
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http://doi.nv.gov/
http://www.westernrisk.com/
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come out with their Google Compare 

product. It’s a platform where you can 

do some online shopping but at the same 

time it recognizes that there has to be an 

advisor. It has a mechanism where you 

put in your information and it knows what 

carriers like this particular information, so 

it will tell you whom you should go and 

talk to.

KLEYTMAN: We need to engage customers 

and talk about their coverages instead of 

them engaging us to talk about their price. 

It’s about taking care of our customers the 

right way instead of just giving them the 

better price. 

HOW DID THE 
RECENT CHANGE 
TO CONSTRUCTION 
DEFECT LAWS AFFECT 
INSURANCE?
LEAVITT: The legislation on construction 

defect really made a big difference for us. It 

essentially made it more difficult to sue for 

construction defect. We’re hoping that as a 

result more insurance companies will come 

in and bring their prices down a little bit so 

there’s more competition amongst carriers 

who are writing contractors and residential 

work. 

PIKE: Historically, it’s a consumer protec-

tion piece of legislation that says if you 

build a product and sell it to the general 

public, such as a home, the builder is liable 

and responsible for that product statutorily 

for up to 10 years. For the first 10 years, the 

homeowner or group of homeowners can 

file a complaint or action against the builder 

for defects found in the house. The legisla-

tion brought it from 10 years down to six 

years; you have to discover and report the 

defect within six years. 

ombating a trend towards face-

less online insurance purchas-

es, Nevada insurance agents 

and brokers seek to educate 

the market on the importance of a trusted 

insurance advisor. Recently, executives in 

this industry met at the Las Vegas offices 

of City National Bank to discuss the chal-

lenges they face.

 Connie Brennan, publisher of Nevada 

Business Magazine, served as modera-

tor for the event. These monthly meetings 

are designed to bring leaders together to 

discuss issues relevant to their industries. 

Following is a condensed version of the 

roundtable discussion.

HOW HAS THE 
INDUSTRY CHANGED 
WITH ONLINE 
OFFERINGS? 
GREG PIKE: It’s generational. In today’s 

society, I can go online and buy any-

thing I want and have it delivered on my 

doorstep. When it comes to transactional 

related insurance, like homeowner or au-

tomobile, they can do it online quicker 

and faster. The problem is they miss that 

connectivity with a professional who can 

actually provide sound advice on what 

each of the coverage issues are. They’re 

not getting the right level of education on 

what they’re actually purchasing. There is 

nothing that will ever replace the exper-

tise, experience and the sage and sound 

advice that is going to come out of the 

professionals.

ALEX KLEYTMAN: The industry has been 

capitalizing itself for the last decade with 

the advantages of the Internet. The sophis-

ticated consumers do need that advice and 

want to protect their assets. When you’re 

buying a risk transfer instrument, saving 

ten dollars a month may be great for a 22-

year old, but not so much for a household 

with a significant net worth. 

FRANCIE STOCKING: It’s more of a com-

modity for the people who go online. It’s 

about getting it done quickly to satisfy the 

DMV so they can be on their way. People 

who have a higher category of wealth or 

more assets want more face-to-face where 

we can be an advisor. 

JERIC LEAVITT: I see the market trying to 

find some middle ground. Google has 
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IS THE INDUSTRY 
OVER-REGULATED?
EARL MCDOWELL: We’re at the right spot. 

Most of the time consumers don’t under-

stand what they’re getting when they buy 

something. For instance, they buy health 

insurance but they don’t have a clear un-

derstanding of what it covers and what 

they’re really getting. Regulations are set 

up to make sure they have the right things 

but they don’t take the time to ask those 

questions to see what a particular plan is 

going to do for them so they end up blam-

ing whoever they bought the product from. 

They didn’t do anything wrong, the con-

sumer just didn’t ask the right question. 

PIKE: There’s more federal regulation when 

it comes to the healthcare side of our in-

dustry and it’s more state-driven consumer 

protection on the property casualty side. 

IS FRAUD AN 
ONGOING CONCERN?
MCDOWELL: Fraud is always going to be a key 

area. It’s fraud to the consumers when they 

think they’re paying for something, but at the 

end of the day they don’t have it. You have a 

lot more issues with the smaller companies. 

At least the bigger companies know if an is-

sue comes up they’re going to get back to 

you very quickly and get it worked out. It’s 

usually the smaller companies that will try 

and take advantage of the consumers.

PIKE: You have to have the right insurance 

carriers with the right investigative carriers 

in place. If not, people will take advantage 

of what the state law provides them under 

worker’s compensation [laws]. 

LEAVITT: Another thing with fraud that we’re 

starting to see is, now that Metro stopped 

responding to accidents, you see more 

people taking advantage of it. 

IS THERE A 
DISCONNECT 
IN CLIENT 
EXPECTATIONS?
LEAVITT: It depends on how good of a job 

you do explaining the product. At some 

point there can be big gaps but the more 

you disclose, the more you sit down and 

have that face-to-face, the more you know 

about the business. Our job is to try and 

close that gap and manage expectations.

DAVID DAHAN: The expectation is a two-

way street. We have to explain our prod-

ucts to clients, but we’re also expected to 

know what their needs are. Sometimes we 

spend quite a bit of time to better under-

CONTINUED FROM PAGE 20
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stand what their needs are so we can fit the 

product for them. They don’t always neces-

sarily understand the need for the type of 

products that are available.

STOCKING: The client needs to take some re-

sponsibility also and read what they bought.

KLEYTMAN: For most of us, we sell a stan-

dardized product whether it’s, on the lower 

consumer end, home and auto or, on the larg-

er end, multi-family dwellings and such. It’s 

a standardized product that is approved by 

the state of Nevada. Most consumers don’t 

realize what they’re giving up for $3, $200 or 

$5,000 a month. At the end of the day all they 

remember is they pay $18,000 a month for in-

surance and they think they’re covered.

PIKE: I’d like to respectfully disagree with 

you on a comment [Kleytman] made. I don’t 

sell a standardized policy, I don’t represent 

a single insurance company. I spend a lot of 

my time understanding the differences be-

tween carriers, doing an analysis on what 

is and what isn’t covered. Selling an insur-

ance policy is just one component of the risk 

transfer mechanism we’re finding on the up-

per end of the business side. Our customers 

want us to be more heavily engaged and act 

as their outsourced risk management. We’re 

being asked to do so much more today than 

we were being asked to do maybe 10 years 

ago. We have two attorneys on staff; we don’t 

sell legal advice but we do provide consulting 

reports where we’ll review all of their docu-

ments whether they’re signing contracts to 

build or purchase something. They have a 

better understanding of what they’re respon-

sible for as opposed to doing it on their own 

and blindly signing. When you become an 

advocate for a client you have to look at all 

aspects of that risk, not just the one risk that 

drives the majority of dollars to your pocket.

HOW COMPETITIVE  
IS THE INSURANCE 
INDUSTRY?
DAHAN: It’s very competitive.

OLIVIA VALERY: I specialize in group in-

surance, which is a blessing for me in the 

sense that I don’t have to worry about mar-

keting. MetLife does it all for me. But I’m 

always competing with the 800-number. 

PIKE: The ones you have to worry about are 

the ones who want to cut corners and do 

things on the sly and they’re only focused on 

how to sell it cheaper. We’re not the bottom 

line company that’s going to save you 10 dol-

lars a month. We’re going to charge you twice 

as much but give you three times the services. 

LEAVITT: When you offer those added ser-

vices it’s a lot more fun to do business be-

cause they feel like they actually need you. 

ARE INSURANCE 
CONSULTANTS AS 
WELL RESPECTED 
AS OTHER 
PROFESSIONALS?

LEAVITT: I don’t think we’re there yet. There 

are a lot of people who do value that, but 

   Industry Focus

http://tangerineom.com
mailto:sales@tangerinom.com
mailto:suppliesandservice@tangerinom.com
http://www.nevadabusiness.com/2015/07/industry-focus-insurance-3/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
http://nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=July%202015%20PDF


39JULY 2015   NEVADA BUSINESS MAGAZINE

we need to make up some ground to be 

there. 

DAHAN: We have a long ways to go. They’re 

not looking for a vendor. We’re supposed 

to be a partner but everybody is going to 

define a partner differently. When someone 

is looking to purchase insurance, coming to a 

reputable agency or broker that is properly li-

censed and has the proper insurance protec-

tion, you can rest assured that the agency or in-

dividual is doing the due diligence. We have ac-

cess to hundreds of companies that we could 

sell or represent, but there are companies that 

we refuse to deal with if we don’t find them to 

be reputable or if they don’t have the right rat-

ing. The amount of due diligence that an indi-

vidual client might have is shared by the person 

they’re buying the products from, so we’re also 

doing due diligence on their behalf. If they find 

a trusted advisor then that’s just an added pro-

tection. We’re not going to sell a product that 

doesn’t meet or exceed the expectations that 

we have. 

want flexible time. It’s not like that; it’s 

hard work and that’s something that 

isn’t fun for people.  It’s difficult to at-

tract younger people to come into the 

business.

DAHAN: From a financial standpoint this 

is a very unique industry because of its 

residual income. I don’t know if there’s 

any other business that has mastered the 

art of earning money year after year as 

long as you hold on to your clients. The 

biggest challenge you find with produc-

ers in our industry is they lack motivation. 

They know that next month they’re get-

ting that paycheck anyway for something 

they did five years ago. There are a lot 

of pluses we can attract people with, but 

I don’t know if the financial side of that 

is the most attractive thing to the new 

generation. It’s about the flexibility, the 

opportunity to get out of the office and 

interact and to have the freedom to be 

who they want to be.

   Industry Focus

IS STAFFING A 
CHALLENGE?

LEAVITT: People recognize there is a gap. 

Our agency is positioned where most of our 

brokers are under 40 years old.

DAHAN: You hire for attitude and train for 

skill. Every single person can either en-

hance the reputation of the agency or de-

stroy it. Hire the right people and then get 

to the business aspect of where can we fit 

them in our organization. 

VALERY:  I am the last MetLife agent in Las 

Vegas. We had about 15 agents and it’s 

dwindled down. It’s hard to find people who 

qualify, and to get established as a career 

does also take a lot of legwork. Our young-

er generation is not as motivated to do the 

gruntwork to get it going; they want to be at 

the end when you’re already an agent. 

STOCKING: Everyone in their 20’s or 

30’s want $80,000 to start and they 

helping business shine

radiate
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   Face to Face

MARK HALEY
President

Smart City Networks

CHARLIE ABOWD
Chef & Owner
Cafe at Adele’s

LAS VEGASCARSON CITYRENO

HOW DID YOU FIRST GET INTO
YOUR PROFESSION?
I was a farmer and a friend who I had 

helped out financially decided he 

wanted to pay me back. So his solution 

was for me to buy a 40 foot container, 

of candy coated chocolate covered 

sunflower kernels that he would sell 

and pay back the money. He could not 

sell the 40,000 pounds of candy so I 

began Kimmie Candy Company on the 

farm in Sacramento.

WHAT IS THE BEST MOMENT
OF YOUR CAREER?
When our ChocoRocks won product 

of the year in the United States and 

I accepted an award in front of the 

industry giants was a great feeling. 

[It felt like] I was living the American 

dream.

WHAT BUSINESS ADVICE WOULD 
YOU GIVE SOMEONE JUST
STARTING IN YOUR INDUSTRY?
Be prepared. It takes three times more 

money than you estimate [and] twice 

the time to get established.

WHEN YOU WERE A KID,
WHAT DID YOU WANT TO BE?  
A public accountant. Just kidding! I 

wanted to be a professional athlete. 

Baseball, hockey and then soccer. I 

didn’t quite make it, but I still enjoy the 

“thrill of victory” in my work life.

WHAT BUSINESS ADVICE WOULD 
YOU GIVE SOMEONE JUST
STARTING IN YOUR INDUSTRY?
I would say to volunteer early and often. 

Try to obtain as many new experiences 

as possible early in your career. Busi-

ness leaders appreciate and remember 

people who volunteer.

WHAT DO YOU WISH YOU WOULD 
HAVE LEARNED AT THE
BEGINNING OF YOUR CAREER? 
I wish I could make decisions quicker, 

especially the hard ones. They never get 

easier if you let them drag out.

WHAT IS THE BEST MOMENT
OF YOUR CAREER?
I’m still looking for it. I’ve been fortunate to 

have had many successes, but continu-

ing to achieve greater successes, espe-

cially in people, is what keeps me going.

HOW DID YOU GET INTO
YOUR PROFESSION?
[I was] a fourth-generation, born into 

an immigrant family of farmers, res-

taurant owners and candy makers 

that had strong family values that sur-

rounded the celebration of food. It was 

a natural path.

WHAT BUSINESS ADVICE WOULD 
YOU GIVE SOMEONE JUST
STARTING IN YOUR INDUSTRY?
The segment of business my wife Karen 

and I are in is culinary arts. With that in 

mind, you must have a strong draw for 

the arts, which is not necessarily in part-

nership with this business. The segment 

we’re in is motivated more by passion 

than dollars and cents. You must be more 

motivated by the art of cooking than by 

the restaurant business.

IF YOU COULD BE ANYONE, WHO 
WOULD YOU BE AND WHY?
Jerry Garcia, who, while not a prolific guitar 

player, never stayed between the boundar-

ies, rarely did the same thing twice, was a 

prolific artist and a great yarn spinner.

MOVERS & SHAKERS

JOSEPH F. DUTRA
President & Owner

Kimmie Candy Company
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   Around the State

UNLV Receives Pledges for
Hotel and Medical Schools
Pledging $2.5 million to support the expansion of the Wil-
liam F. Harrah College of Hotel Administration at the Uni-
versity of Nevada, Las Vegas (UNLV), Boyd Gaming has 
partnered with the college to help build a new academic 
facility. In addition, the Engelstad Family Foundation has 
pledged $10 million for UNLV School of Medicine Schol-
arships. The gift will cover 100 full four-year scholarships 
which breaks down to 25 for the school’s first four graduat-
ing classes beginning in 2017.

Final Phase of Carson City
Freeway Begins
The Nevada Department of Transportation has broken ground 
on the final leg of the Carson City Freeway project. The $42 
million project completes I-580, connecting Carson City to Ne-
vada’s freeway system and Reno. The final phase of the project 
will pave and open the last four miles of the freeway to traffic. 
The freeway is expected to be complete in 2017.

Nevada PAC Announces Inaugural 
Basque Fry to Host Presidential 
Candidates
Attorney General Adam Laxalt has announced that ticket 
sales have opened for the Inaugural Basque Fry being held in 
Gardnerville on August 15th. The event will feature Republi-
can leaders including presidential candidates Dr. Ben Carson, 
Carly Fiorina, US Senator Ted Cruz and former New York 
Governor George Pataki among others.

Western Governor’s University 
Launches in Nevada
A non-profit, online university created through a partnership with 
Nevada, Western Governors University (WGU) is an accredited 
university with over 57,000 students from all 50 states. After an 
endorsement from Governor Sandoval, WGU Nevada became the 
sixth WGU state-based university to form. The school will offer 
degrees in information technology, health, teaching and business. 
The school established in Nevada last month and expects to ex-
pand access to higher education for Nevada residents.

Chris Wilson, Vice President at Nevada Business Magazine,
can help you navigate branding, marketing and

image-building for your business. 
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   Speaking for Nevada TAXES

hen originally introduced, 
SB 483 was Governor 
Sandoval’s bill to make 
the sunset taxes from 

prior sessions permanent, to increase the 
cigarette tax and eliminate the pre-payment 
of the net proceeds of minerals tax. The bill 
was further amended by the Assembly to 
incorporate the Governor’s modified tax 
plan in the bill. At that point, the bill only 
required a Senate majority vote rather than 
a two-thirds vote. Regardless, the modified 
SB 483 did receive more than two-thirds of 
the vote in the Senate towards the end of 
the last legislative session. The amendment 
to SB 483 has three major tax components.
 State Business License: The first major component 
is a tiered increase in the annual state business license fee. 
The current $200 annual fee will be increased to $500 for 
domestic and foreign corporations. The original bill pro-
posed an increase to $300 for all other businesses which 
the amendment reduced to $200. Filings of the initial and 
annual lists are now increased by $25.  State business li-
cense fees are collected by the Secretary of State.
 Modified Business Tax (MBT): The MBT for finan-
cial institutions has been continued at the 2 percent rate. 
The base of the tax has also been broadened to include 
mining entities at 2 percent. The healthcare deduction 
was continued in the amendment. In addition, the rate 
for general business’ MBT is increased to 1.475 per-
cent. The wage threshold for determining tax liability 
has been reduced to the amount of quarterly wages paid 
over $50,000. A 50 percent credit of the Commerce Tax 

against the MBT was also added. Collection 
of the MBT is the responsibility of the De-
partment of Taxation for Nevada.
    The Commerce Tax: A percentage tax 
based on reported Nevada gross receipts, 
the Commerce tax was added to SB 483 
through the amendment. This tax is a vari-
ation of the Governor’s originally proposed 
tax bill, SB 252. The commerce tax iden-
tifies 26 industry/business classifications 
as well as one catch-all classification. In 
addition, the revision changed to one rate 
per classification as opposed to 67 rates for 
each classification. The gross receipts tax 
is due annually, the original bill had it be-
ing paid quarterly by business. There is a 

$4 million threshold before the commerce tax kicks in 
after which the amount is based on revenue, not profit. 
Administration and collection will be done by the De-
partment of Taxation. 
 In addition to the three listed revisions and additions 
above, the amendment increased the cigarette tax by 
$1.00 per package of 20 cigarette to a total $1.80 per 
pack. The originally proposed bill increased the tax by 
$0.40 per pack. The final bill maintained the original 
wording which made the sunset taxes permanent.
 The revised SB 483 will be effective at the begin-
ning of this month for most purposes, the legislation was 
signed by Governor Sandoval on June 10th of this year. 
It is expected that this bill will raise $1.3 billion in new 
revenue to fund the state budget as it was passed.  The 
full bill and a summary of specific revisions is available 
from the Nevada Taxpayers Association.
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SB 483: NEVADA’S TAX PLAN

Carole Vilardo, President, Nevada Taxpayers Association
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   Vital Signs

y family and I were on va-
cation in California earlier 
this year when our youngest 
suddenly came down with 

a nasty stomach bug in the middle of the 
night.  Even just a year ago, our only op-
tions would’ve been to drive around an un-
familiar city to find an open urgent care or 
potentially spend hours in an ER waiting 
room.
 But thanks to the growth of telemedi-
cine, my wife was able to fire up her smart 
phone, video chat with a board-certified 
doctor and pick up a prescription at a phar-
macy within walking distance to the hotel. 
The entire process took less than 45 min-
utes before we had the medicine in hand, and our daugh-
ter was back to her usual rambunctious self within a day. 
The cost was our usual primary care visit co-pay of $25.
 Telemedicine services like the one we used are mak-
ing healthcare more convenient – many services allow 
you to see a board certified, US-based doctor 24/7 from 
your computer, smart phone or tablet. These services can 
provide a diagnosis for urgent, but easily treatable ail-
ments, like sinus infections, insect bites and the flu and 
issue prescriptions to a local pharmacy. More than 80 
percent of people who use telehealth services felt they 
were able to resolve their health concern completely 
through the virtual visit, according to a recent survey by 
telemedicine service LiveHealth Online.

   For employers, telemedicine has the po-
tential to improve access to care and reduce 
absenteeism, and - just as importantly - it 
can also bend the healthcare cost curve. At a 
cost of about $50 on the higher end of the fee 
scale, telemedicine represents a significantly 
lower cost alternative to an urgent care or ER 
visit – which can range from several hundred 
to several thousand dollars.  While telehealth 
isn’t appropriate for most ER visits, think 
about the savings from even a few ER visits 
for colds or rashes during hours when ER is 
the only choice for many people. 
    Most telehealth services charge a flat fee 
for a consultation and some accept insur-
ance plans. So, you may end up paying the 

same co-pay as if you went into the doctor’s office. As 
we compile data on telemedicine services, we’ve found 
that LiveHealth Online has saved some self-insured 
businesses as much as $89 per visit. 
 While your primary care provider should always be 
your first call if the office is open, telemedicine is a great 
option if it’s inconvenient to leave work or home and go to a 
doctor’s office.  And in Nevada, which has one of the lowest 
doctor-to-patient ratios in the nation, getting in to see your 
doctor on short notice isn’t always easy. Virtual visits can 
also help hospitals and urgent care centers off-load some 
of the more easily treated cases – the colds and flus and 
seasonal allergies – to free up the waiting rooms so doctors 
can focus on patients who need in-person care.

M

TELEMEDICINE OPTIONS CREATE BETTER CONNECTIVITY

SEE A DOCTOR 24/7

Mike Murphy is president of Anthem Blue Cross and Blue Shield in Nevada.
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ON  THE  RISE
By Jeanne Lauf Walpole

COMMERCIAL BUILDING REBOUNDS

FOR the first time since 2007, when the re-

cession decimated their industry, commer-

cial builders in Nevada believe the industry is 

finally snapping back. “The recovery is slow-

er than anybody wanted it to be, but the good 

news is that it is recovering,” says Ray Sedey, 

executive vice president of McCarthy Build-

ing Companies in Las Vegas. “Construction 

is recovering, but we’re coming off what was 

really a low.”

 Kevin Burke, president and CEO of Burke 

Construction added, “We’ve been on a 

growth spurt for the last couple of years. Our 

staffing in Las Vegas is up by 10 percent.”

 The reality of the recovery is obvious to 

anybody who drives around the Silver State. 

“For many years following the recession, you 

would drive down freeways and see stalled 

cranes, empty lots and abandoned projects. 

Now, the recovery of the commercial build-

ing industry is evident in the activity taking 

place,” says Margi Grein, executive direc-

tor of the Nevada State Contractors Board. 

“There’s a renewed buzz across the state. 

Media coverage is helping to highlight the 

growth in the commercial market and bring 

a sense of excitement to the public when 

speaking of new businesses, entertainment 

or services that will be offered because of 

these developments.” 

  The eclectic array of construction pop-

ping up includes a laundry list of mega 

projects that promise significant economic 

impact to the state. Downtown Summerlin 

opened its long-awaited destination for fash-

ion, dining and entertainment late last year 

by adding 1.6 million square feet of mixed-

use development consisting of stores, res-

taurants and class A office space. Resorts 

World Las Vegas, a Chinese-themed resort 

destined to open its doors in 2018 recently 

broke ground. The resort is expected to in-

clude a replica of the Great Wall of China, a 

panda exhibit, an indoor water park and an 

aquarium. The project will employ 30,000 

construction workers and provide 13,000 

permanent jobs when completed. Work also 

continues on the Las Vegas Arena, a 20,000-

seat multi-use venue which will be finished 

next year. The arena will bring 2,500 con-

struction jobs to the area and have an eco-

nomic impact of around $300 million a year 

when it is operational.

Tesla Effect
 Tucked in the desert east of Reno at 

Tahoe-Reno Industrial Center (TRI), the much 

heralded Tesla battery factory outshines all 

other mega projects in the state. It’s hard not 

to be impressed by this giga facility that will be 

one of the largest factories in the world with 10 

million square feet sprawling over more than 

500 acres. When fully operational, this gigan-

tic complex will employ about 6,500 workers 

permanently, and will have provided thou-

sands of construction jobs while being built. 

 As the Tesla steel rises in the desert, how-

ever, concerns linger about the deal that was 

cut to lure the company to Nevada. Without 

over-analyzing the specifics, the state agreed 

to provide Tesla with $1.3 billion in incentives. 

In general, however, Nevadans are basking in 

the “Tesla Effect” which is spilling out into many 

areas of the economy and society. In Northern 

Nevada the buzz is all about this giant and how 

the expectations of it will play out over the years. 

   Building Nevada

Ray

Sedey
McCarthy Building Companies

http://www.mccarthy.com/
http://www.mccarthy.com/
http://www.burkegc.com/
http://www.burkegc.com/
http://www.nvcontractorsboard.com/
http://downtownsummerlin.com/
http://www.tahoereno.com/
http://www.nevadabusiness.com/2015/07/on-the-rise-commercial-building-rebounds/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
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Industry Changes
 To be in the game in a competitive 

way, commercial builders have to be 

fleet of foot to acknowledge and utilize 

the changes that have swept through the 

industry in recent years. “Some of the 

things that have changed is the use of 

technology and how the industry is em-

bracing it in virtual plans. You can build 

a building virtually before you do it for 

real. It’s definitely more coordinated now 

on the pre-shovel activity. We can build 

faster and on schedule,” Sedey says. Al-

though safety has always been a priority, 

Sedey says that overall the industry is 

even more focused on it now by increas-

ing engineering that will help eliminate 

hazards.  

 In addition to using technology more, 

builders are also concentrating on great-

er efficiencies in how they operate in gen-

eral. “If there was a silver lining with the 

recession, it was that we had to become 

extremely efficient with fewer resources. 

We had to change the way we did busi-

ness to be able to compete for the limited 

number of jobs that were out there. Now 

that the economy has picked up a little, 

we are trying to stay lean, fast and effi-

cient to be as productive as we can,” says 

Loughridge.

 Commercial building in Nevada has also 

had to adapt to a shortage of skilled labor 

as a result of the recession, according to 

Grein. “Commercial building has changed 

in that there isn’t the abundance of skilled 

labor there used to be prior to the economic 

downturn. Despite the shortage Nevada’s 

construction industry faced after numerous 

workers relocated following the recession, 

we are starting to see promising numbers 

in Nevada’s job growth,” she says.

Challenges
 Although builders are experiencing in-

creased demands for their work, some of 

those involved in the projects face chal-

 In addition to the mega projects, com-

mercial builders say they are ramping up 

with other work that reflects the measured 

growth in the economy. “SR Construction 

has long been a leader in healthcare con-

struction working in a number of hospitals 

throughout the valley and we have been 

selected to be on the team to design and 

build the new Henderson Hospital located at 

Union Village,” says Scott Loughridge, own-

er, CEO and president of SR Construction. 

“Additionally, we are building multiple skilled 

nursing facilities and ambulatory surgery 

centers here in Las Vegas. We are also part-

nered on unique hospitality projects such as 

the Beer Garden for MGM Resorts Interna-

tional at the new Arena Park, with Las Vegas 

Sands Corporation DB Brassiere at the Ve-

netian, and the most recent Grill Concepts 

expansion (Public School 702) at Downtown 

Summerlin.”

 Sedey also lists a number of projects 

with which his company is involved. “We fo-

cus on a diverse work portfolio. It’s across 

the board,” he says. Areas of participation 

include gaming and hospitality, education, 

waste water management, healthcare and 

the airport. As he looks to the immediate fu-

ture he expects opportunities in the school 

district, as a result of the recent legislative 

session, along with expansion of the conven-

tion center and spillover work from Tesla. 

 Activity at Burke Construction is also 

brisk as work proceeds on the St. Anthony of 

Padua Parish Hall, the new $5 million home 

of parishioners of St. Anthony of Padua. 

Encompassing 16,274 square feet, the hall 

will provide seating for around 1,000 people 

attending mass along with meeting and re-

ception areas. Burke is also general contrac-

tor on the Summerlin Aquatic Center which 

will feature a state-of-the-art lap pool along 

with a therapy pool for classes and physical 

therapy when it’s open to users in December. 

As the employment picture brightens, health-

care facilities become a more important 

piece of the construction pie for companies 

like Burke.  

 “We do a lot of work for United Health-

care. When you have more people at work, 

you have more people that have healthcare 

benefits,” says Burke.

 With the momentum in commercial con-

struction moving in the right direction, con-

tractors are looking at key infrastructure 

improvements as central to the continued 

growth. “We’re seeing spec industrial which 

is a good sign,” said Burke. “Markets are in 

the warm category.” 

On the Move
 Although a myriad of transportation 

projects exist around the state, four stand 

out as being particularly significant: Project 

Neon and Interstate 11 in the south and USA 

Parkway and Veterans Parkway in the north. 

Extending 3.7 miles along I-15, Project Neon 

will improve traffic and safety by separating 

mainstream freeway travel from local traffic 

passing through Las Vegas. Although still 

several years out, connecting Phoenix to Las 

Vegas from the Mexican border and continu-

ing on to Canada, I-11 will facilitate future 

growth by making travel to and from south-

ern Nevada much quicker and easier. The 

extension of USA Parkway will connect I-80 

in Storey County to U.S. 50 in Lyon County 

and the completion of Veterans Parkway will 

speed up travel between Sparks and South 

Reno along a north-south route east of I-580.

COMMERCIAL BUILDERS

Kevin

Burke
Burke Construction

Margi

Grein
Nevada State
Contractors Board

http://www.srconstructionlv.com/
https://www.mgmresorts.com/
https://www.mgmresorts.com/
http://grillconcepts.com/
http://www.uhc.com/
http://www.uhc.com/
http://www.ndotprojectneon.com/
http://www.ndotprojectneon.com/
http://www.nevadadot.com/Projects_and_Programs/Road_Projects/USA_Parkway_-_I-80_to_U_S__50.aspx
http://www.nevadadot.com/Projects_and_Programs/Road_Projects/USA_Parkway_-_I-80_to_U_S__50.aspx
http://www.nevadabusiness.com/2015/07/on-the-rise-commercial-building-rebounds/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
http://nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=July%202015%20PDF
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At Dina Titus’ recent inaugural Aviation 
Symposium, FAA Administrator Michael 
Huerta announced that Nevada’s unmanned 
aircraft systems (UAS) test site will play a 
role in the future of the industry. Nevada’s 
site is the only one of the six nationwide 
sites that can grant an airworthiness 
certificate for experimental aircraft.
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lenges in nailing down adequate financ-

ing. “While we’re seeing improvements, 

the economy remains a challenging fac-

tor in the construction industry,” Grein 

says. “The demand for new projects is 

progressing, but the opportunities are 

still limited. As the economic constraints 

continue to get better, we expect to see 

an increase in sustainable projects that 

are better equipped to meet the lend-

ers’ requirements for financing those de-

velopments. In the meantime, however, 

commercial builders are likely to find that 

banks and lending institutions are still pro-

ceeding cautiously when asked to finance 

large construction projects.” 

 Another challenge is finding enough 

skilled workers to do the job. “Finding skilled 

workers is becoming more of a problem as 

many of our tradesmen left during the re-

cession and have not returned. Also, our 

workforce is aging and recruiting younger 

workers is becoming difficult. Recruiting 

young people with talent and a good work 

ethic is a top priority,” Loughridge says.

 Sedey has met the labor shortage head-

on as he works with unions and educators 

to build a local supply.   

 

The Future
 Despite these challenges, however, 

commercial builders in Nevada are very re-

silient as they look forward to an optimistic 

future.

 “We continue to be bullish,” said Burke,  

a sentiment that many builders echo on this 

side of the recession.

 Burke Construction continues to work 

diligently to bring economic development 

to the area. “I travel quite a bit,” explains 

Burke. “You get a better perspective of 

what’s going on across the country. There 

are some areas that are razor hot and oth-

ers that are worse off.”

   Although the recovery may be cau-

tious, at the very least it promises an end 

to the lingering recession that has been so 

damaging to Nevada. “With every project 

that breaks ground, Nevada’s construc-

tion industry is making strides to employ 

more people, drive the economy upward 

and renew the spirit that was tempered by 

the downturn. It is ultimately the public that 

reaps the greatest reward from commer-

cial development by seeing their cities and 

communities welcome diverse businesses 

offering unique opportunities for all to en-

joy,” Grein says.

   Building Nevada

http://acceleratedlv.com
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Lease, Retail
ADDRESS 225 N. Stephanie St., 89074
TENANT Bouncy World, LLC
LANDLORD Roxbury Advisors, LLC
DETAILS 17,000 SF; $2,033,200 for 121 months
TENANT’S REP Maria Herma of Active 
Commercial
LANDLORD’S REP Nelson Tressler and Mike 
Zobrist of Newmark Grubb Knight Frank

Lease, Industrial
ADDRESS 441 Eastgate Rd., 89011
TENANT TOL Designs LLC
LANDLORD KP Brookhollow
DETAILS 9,121 SF; $263,038 for 63 months
TENANT’S REP Eric Rogosch of Berkshire 
Hathaway Home Service Nevada
LANDLORD’S REP Art Farmanali, SIOR of 
Cushman & Wakefield Commerce

N

Sale, Multi-Family
ADDRESS 711 E. Nelson Ave., 89030
BUYER Burton Hall Properties, LLC
SELLER Redford Associates, LLC
DETAILS 144 units; $6,500,000
APN 139-14-402-001
REP (Both) Devin Lee, CCIM and Art Carll of 
NAI Vegas’ Sauter Multi-family Group

Sale, Land
ADDRESS NWC E. Gowan Rd. & Berg St., 
89030
BUYER Prudent Ventures LLC & VVP Olsen 
LLC
SELLER Red Rock Leasing Inc.
DETAILS 4.7 acres; $500,000
APN 139-12-201-008
BUYER’S REP Ben Millis and Chris Beets of 
Newmark Grubb Knight Frank

Sale, Land
ADDRESS 7285 W. Azure Dr., 89130
BUYER Azure Development, LLC
SELLER Swecker & Lipp Tenaya Azure, LLC
DETAILS 1.43 acres; $560,000
APN 125-27-222-013
SELLER’S REP Ben Millis and Chris Beets of 
Newmark Grubb Knight Frank

S

Sale, Office
ADDRESS 8685 S. Eastern Ave., 89123
BUYER D&T Development Properties LLC
SELLER Nevada State Bank
DETAILS 7,268 SF; $940,000

E

Project, Industrial
ADDRESS 5402 E. El Campo Grande Ave., 89115
CONTRACTOR OF RECORD Burke 
Construction Group
DETAILS Burke Construction Group recently 
completed the 180,000 SF Bed, Bath & Beyond 
Harmon Distribution Facility Center. Developed 
by Thomas and Mack Development Group and 
designed by CASCO, the $5.2 million project 
included the construction of 120,000 SF of main 
office and full buildout of shipping and receiving 
departments.

Sale, Retail
ADDRESS 6515 E. Lake Mead Blvd., 89156
BUYER Manchester LAX LLC
SELLER Piianaia LP
DETAILS 5,567 SF; $4 million
APN 140-22-713-002
SELLER’S REP David Grant and Philip 
Dunning, CCIM of Colliers International

Lease, Industrial
ADDRESS 4995 Steptoe St., Ste. 300 & 400, 89122
TENANT Home Brew Ohio
LANDLORD Lomas Regency LLC
DETAILS 10,800 SF; $152,064 for 38 months
TENANT’S REP Joseph Pessin of Realty One 
Group
LANDLORD’S REP James Griffis of MDL 
Group

H

Sale, Other
ADDRESS 901 Olivia Pkwy., 89011
BUYER Chimera Golf Club LLC
SELLER Century Tuscany GC LLC
DETAILS 153.32 acres; $4,000,000
APN 160-32-210-005
SELLER’S REP Keith Cubba of Colliers 
International

[BC]  BOULDER CITY  [E]  EAST  [H]  HENDERSON  [N]  NORTH  [NW]  NORTHWEST  [O]  OTHER  [S]  SOUTH  [SW]  SOUTHWEST  [WC]  WASHOE COUNTY

DEAL TRACKER

APN 177-14-710-027
BUYER’S REP Jarrad Katz, CCIM, SIOR and 
Galit Kimerling-Moreau of MDL Group
SELLER’S REP Marlene Fujita, CCIM and 
Charles Moore of CBRE

Sale, Industrial
ADDRESS 6335 Sunset Corporate Dr., 89120
BUYER MCA Realty
SELLER Southwest Linen
DETAILS 28,000 SF; $2,200,000
APN 162-36-811-015
SELLER’S REP Dean Willmore, SIOR and Dan 
Doherty, SIOR of Colliers International

Sale, Multi-Family
ADDRESS 3275 E. Flamingo Rd., 89121
BUYER TruAmerica Multifamily
SELLER Alliance Residential
DETAILS 524 units; $50,500,000
APN 162-24-512-000

Loan, Retail
ADDRESS 7380 S. Eastern Ave., 89123
BORROWER’S REP Michael Elmore of 
NorthMarq Capital
DETAILS 76,200 SF; $8.6 refinancing of Warm 
Springs Plaza with a 2-year interest only term.

SW

Sale, Retail
ADDRESS 5697 S. Jones Blvd., 89118
BUYER Vittorio Holding LLC
SELLER Criterion Group Inc
DETAILS 11,093 SF; $1,600,000
APN 163-26-818-002
BUYER’S REP Neil Dela Cruz and Hillary 
Steinberg of MDL Group
SELLER’S REP Soozie Jones Walker, CCIM, 
SIOR of Commercial Executives

Lease, Office
ADDRESS 7450 Arroyo Crossing, Bldg I, 89113
TENANT SolarCity Corporation
LANDLORD EJM Corporate Center
DETAILS 15,261 SF; $322,700 for nine months
TENANT’S REP Dan Palmeri of Cushman & 
Wakefield Commerce
LANDLORD’S REP Brad Peterson, SIOR of 
CBRE

Lease, Office
ADDRESS 2625 S. Rainbow Blvd, Bldg 2 Ste 
100 & Bldg B Ste 100, 89146
TENANT Professional Institute of Technology 
and Accounting
LANDLORD 2625, LLC
DETAILS 12,647 SF; $809,000 for seven years
LANDLORD’S REP Barton Hyde of Avison Young

http://www.burkegc.com/
http://www.bedbathandbeyond.com/
http://www.thomas-mack.com/
http://www.colliers.com/en-us
http://www.homebrewohio.com/
http://www.realtyonegroup.com/
http://www.realtyonegroup.com/
http://www.mdlgroup.com/
http://www.mdlgroup.com/
http://www.chimeragolfclub.com/
http://activecommercial.vegas/
http://activecommercial.vegas/
http://www.ngkf.com/
http://www.bhhsnv.com/
http://www.bhhsnv.com/
http://www.comre.com/
https://www.nsbank.com/
http://www.cbre.us/Pages/Home.aspx
http://www.mdlgroup.com/
http://www.mca-realty.com/
http://www.truamerica.com/
http://www.northmarq.com/
http://warmspringsplaza.com/
http://warmspringsplaza.com/
http://www.criterion-group.com/
http://www.cevegas.com/
http://www.solarcity.com/
http://www.comre.com/
http://www.comre.com/
http://www.avisonyoung.com/
http://www.nevadabusiness.com/2015/07/red-report-july-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
http://www.nevadabusiness.com/2015/07/red-report-july-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
http://nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=July%202015%20PDF


51JULY 2015   NEVADA BUSINESS MAGAZINE

89166

89149

89129

89134

89144
89138 89128 89108

89131

89130

89085 89087
89165

89115

89156

8911089101

89104 89142

89122

89011
89014

89074 89015

89002

89005

89012

89052

89044

89084

89031

89032

89030

89081

89086

89143

89145

89117 89146

89
10

2

89
18

3
89

10
9

89147 89103

89118 89119
89120

89121

8912389139

89141

89178

89179

89161
89

13
5

89
14

8

89
11

3

89107 89
10

6

N

NW

SW

H

BC

E

N

S

   Red Report

WC

Sale, Office
ADDRESS 10315 Professional Cir., 89521
BUYER Renown Health
SELLER Reno Tahoe Tech Center LLC
DETAILS 63,296 SF; $11,750,000
APN 160-070-16

Sale, Office
ADDRESS 580 W. 5th St., 89503
BUYER NNH QALICB
SELLER Northern NV HIV Outpatient Program 
Educ Svc
DETAILS 37,400 SF; $1,100,000
APN 007-541-02

Sale, Industrial
ADDRESS 4980 Joule St., 89502
BUYER Peppermill Casinos Inc.
SELLER Nortom Corporation
DETAILS 35,308 SF; $1,982,000
APN 012-316-04

Sale, Industrial
ADDRESS 1875 Industrial Way, 89431
BUYER Realterm Nat Property Holdings LLC
SELLER Natmi Truck Terminals LLC
DETAILS 15,900 SF; $3,300,000
APN 034-112-41

Windows Server 2003 Upgrade Program

Azul Services is a long-time Las 
Vegas Valley managed services 
provider focused on delivering 
business value  to its clients. Azul is 
upgrading all its existing and new 
customers from Windows Server 2003.

This version of Microsoft’s operating system will no longer be 
supported by Microsoft as of July 15, 2015. Any company using it  
will be exposed to serious legal, technical, and operational risks.  

Azul  is offering a
FREE IT assessment for  

organizations choosing  
our 2003 Upgrade  

Program.

www.azul-services.com/ 
2003-upgrade-offer.html

Even if your organization  
has upgraded, your business  

partners may be at risk,  
and so we are offering  

$250 referral bonuses for  
any successful referral. 

www.azul-services.com/ 
referral.htmlwww.azul-services.com

ClarITy for Your Cloud

FREE IT ASSESSMENT

$250 REFERRAL BONUS

Windows Server  
2003 End of Life

https://www.renown.org/
http://www.peppermillreno.com/
http://www.azul-services.com/
http://www.azul-services.com/
http://www.azul-services.com
http://www.nevadabusiness.com/2015/07/red-report-july-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
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SOUTHERN NEVADA NORTHERN NEVADA

 An outlook of the Reno/Sparks Q1 

Retail market indicates increased leas-

ing for various types of properties. There 

was activity with tenants looking for new 

space for either start up, new location, 

or multiple locations.  Legends at Sparks 

signed leases with Dunkin Donuts and 

Menchie’s Frozen Yogurt. Wireless phone 

service provider Metro PCS executed two 

new leases with Coliseum Meadows and 

University Village.  Just Smiles Dentistry 

signed a lease to expand at University Vil-

lage. Styles for Less and Peloton Bicycles 

signed new leases at Ridgeview. A sushi 

restaurant signed a new lease at Can-

yon Center. Overall, transactions of retail 

properties in Northern Nevada continue to 

increase.  

 The market currently has an overall va-

cany of 12.1 percent. Shopping centers are 

at a 14.5 percent vacancy, power center 

vacancy is at 19 percent and general retail 

freestanding vacancy is lowest at 8.5 per-

cent. Current lease rates range from $1.10 to 

$2.50, triple net.

 Although the improvement of the retail 

market may appear to be slow develop-

ing, the uptick in retail property transac-

tions in Northern Nevada is an encourag-

ing sign.  Projections indicate there will 

be more interest from national and re-

gional retailers to establish a location in 

the Reno area.  

 The Las Vegas Valley anchored retail va-

cancy rate rose 0.5 points from 11.4 percent in 

Q4 2014 to 11.9 percent in Q1 2015. At the end 

of Q1, vacancy rates ranged from 9.3 percent 

in Power Centers to 12.7 percent in both Com-

munity and Neighborhood Centers. The first 

quarter makes two consecutive quarters with a 

rising vacancy rate. Still, this increase is not too 

troubling as the retail vacancy is still near the 

stabilized rate of 10 percent.

 There were no completions in the first quar-

ter of 2015; and the Valley’s total anchored retail 

space remained 44.3 million square feet.

 Net absorption in Q1 was -253,600 square 

feet. This decline lowered year-over-year ab-

sorption to just 24,500 square feet. This large 

decline occurred when Food4Less vacated 

the market and made available several large 

neighborhood center anchor spaces. Com-

munity centers, on the other hand, experi-

enced a small loss of -25,800 square feet of 

absorption, while power centers saw 65,400 

square feet of net absorption.

 Space under construction in Q1 remained 

at 278,700 square feet. Two projects comprise 

this space: Phase 2 of the Target Shopping 

Center at Decatur and U.S. 95 (140,000 square 

feet) in the northwest submarket and Phase 2 

of Green Valley Crossing (138,700 square feet) 

at Green Valley Parkway and Horizon Ridge 

in Henderson, both of which are community 

centers. Work on these sites is intermittent, 

however, and progress is slow.

   Commercial RE Report

RETAIL
SUMMARY
FIRST QUARTER 2015

Southern Nevada analysis and statistics compiled by

RCG Economics, Northern Nevada analysis and

statistics compiled by Dickson Commercial Group

TOTAL MARKET

Total Square feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease sf/mo (nnn)

Under Construction

Planned

POWER CENTERS

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

COMMUNITY CENTERS

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

NEIGHBORHOOD CENTERS

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

* All numbers exclude regional malls

NEXT MONTH: INDUSTRIAL
ABREVIATION KEY

MGFS:

SF/MO:

NNN:

Modified Gross Full-Service

Square Foot Per Month

Net Net Net

RETAIL
FIRST QUARTER

31,560,942

3,827,137

12.13%

0

  

9,307 

$14.09

1

11,927,130

 1,017,852 

8.53%

0

{9896}

$12.59

2,800

0

3,056,231

580,678

19.00%

0

 12,728 

$11.95

0

0

13,983,194

2,022,079

14.46%

0

 12,002 

$14.29 

0

0

44,262,684

5,287,062

11.9%

0

-253,644

$1.02

278,738

0

  

10,083,608

936,685

9.3%

0

65,419

$1.47

0

0

  

18,703,226

2,378,401

12.7%

0

-25,776

$0.88

278,738

0

  

15,475,850

1,971,976

12.7%

0

-293,287

$0.99

0

0

Las Vegas Reno*

https://www.food4less.com/
http://www.dunkindonuts.com/dunkindonuts/en.html
http://www.menchies.com/
https://www.metropcs.com/
https://www.pelotoncycle.com/
http://www.dicksonrealty.com/
http://www.nevadabusiness.com/2015/07/retail-summary-first-quarter-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
http://nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=July%202015%20PDF
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he “second” estimate for first quarter 
2015 shows U.S. real gross domestic 
product decreasing at an annualized 
rate of 0.7 percent, lower than the 0.2 
percent growth previously reported in 

the “advance” estimate. The revision consisted of 
a less increase of personal consumption expen-
diture and inventory investment and a larger de-
crease of net exports from fourth quarter 2014 to 
first quarter 2015. Personal consumption expen-
ditures, federal government spending, changes 
in private inventories and residential investment 
made positive contributions. Non-residential 
fixed investment, net exports and state and local 
government spending made negative contribu-
tions. U.S. nonfarm employment experienced 
gains in May, adding 280,000 jobs over April. The 
unemployment rate rose from 5.4 percent to 5.5 
percent. Housing starts were up strongly, and 
housing prices experienced a slight increase. 
Auto/truck and retail sales remained above their 
level from last year. Consumer confidence rose 
while consumer sentiment fell for the most re-
cent data. In addition, while oil prices have ex-
perienced recent increases, they remain at their 
lowest levels since the recession. 
 The Nevada economy evidenced mostly pos-
itive signals with the most recent data. Season-
ally adjusted, statewide employment increased 
by 12,800 jobs from March to April, and it was up 
3.4 percent year-over-year. The Nevada unem-
ployment rate remained constant at 7.1 percent. 
Taxable sales continued to show year-over-year 
growth, up 2.6 percent. Total air passengers were 
up 1.6 percent over the same time period. Gaming 
revenue experienced gains for the month but was 
down 3.1 percent from March 2014.
 For Clark County, seasonally adjusted em-
ployment rose from March to April by 7,600 jobs 
and was up 3.2 percent year-over-year. The Las 
Vegas unemployment rate remained constant 
at 7.0 percent. Total passengers at McCarran 
Airport were up 1.8 percent from a year earlier. 
March visitor volume was down 2.5 percent from 
a year ago. Gaming revenue was 4.0 percent 
lower than in March 2014. Clark County’s taxable 
sales for March were 2.0 percent above those of 
a year earlier.
 The most recent data also show mostly 
positive signals for Washoe County. Seasonally 
adjusted, Reno-Sparks’ employment increased 
from March to April was up over a year ago, by 
3.4 percent. The seasonally adjusted Reno-
Sparks unemployment rate fell from 6.6 percent 
to 6.5 percent. Compared to a year earlier, March 
visitor volume was down 1.2 percent. Total air 
passengers were down 0.2 percent from March 
2014. Gaming revenues for March were up 6.5 
percent from a year earlier. 
 The U.S. economy contracted during the first 
quarter of 2015, marking the second straight year 
with a first quarter decline. Consumer spending 
remains strong and Nevada’s employment is 
showing stable growth.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Growth data represent change in the percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Ryan T. Kennelly
UNLV Center for Business

and Economic Research
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DATA

Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Passengers

Gasoline Sales

Visitor Volume

Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passeng..ers

Gasoline Sales

Visitor Volume

Employment **

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

Employment

Unemployment Rate

Consumer Price Index

Core CPI

Employment Cost Index

Productivity Index

Retail Sales Growth

Auto and Truck Sales

Housing Starts

Real GDP Growth***

U.S. Dollar

Trade Balance

S and P 500

Real Short-term Rates*

Treasury Yield Spread

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted

   Business Indicators
NEVADA

CLARK COUNTY

WASHOE COUNTY

UNITED STATES

T

http://cber.unlv.edu/
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What does it mean to be an American?

“Being American means 
having freedoms. Our 
basic freedoms are 
protected by the Bill of 
Rights and state laws. 
Individually, we have 
the freedom to choose 
our career path, partner, 
appearance and lifestyle.”

“This country was built 
by immigrants and those 
who gave their lives for 
the opportunity to live the 
American Dream. As a 
Chinese immigrant, U.S. 
Veteran and entrepreneur, 
I feel a debt of gratitude to 
those who paved the way 
for free enterprise. I’m 
truly living the American 
Dream and am proud to be 
an American.”

“Living in a free country, 
where everyone has the 
opportunity to vote. 
Freedom of speech, 
freedom of religion and 
rights for all men and 
women, regardless of sex 
or the color of our skin.”

“I love the opportunities I 
am afforded by being an 
American. I can’t imagine 
not being able to freely 
express myself, my ideas 
and my dreams. America 
is the land of freedom and 
I am proud to be a part 
of it.”

“Being an American means 
you feel proud of your 
country and appreciate the 
freedoms and opportunities 
available here in the USA 
and nowhere else.”

Sinan “Stanley” Hu | Founder
LIUID

Tom Letizia | Owner
Letizia PR

Annie Emprima-Martin | Veterans 
Coordinator, Vegas PBS

Lisa Escobar | Interior Decorator
Stylist, Lisa Escobar Design

Travis Krauss | General Manager
Owner and Former Delta Force 
Adventure Combat Ops

Jason Otter | Vice President
The Equity Group

“Being grateful in 
God and country, 
understanding the 
importance of the 
founding principles of our 
nation, free enterprise and 
embracing opportunities 
to work, and being willing 
to fight or die to preserve 
it all.”

   Last Word

http://www.vegaspbs.org/home/
https://www.adventurecombatops.com/
http://lisaescobar.com/
http://www.teglv.com/
http://www.nevadabusiness.com/2015/07/what-does-it-mean-to-be-an-american/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20July%202015
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New technology is changing how 
you do business in Las Vegas. 
Even your equipment will help you 
work faster, smarter and more 
efficiently. And by upgrading to 
water-smart devices, you can 
receive up to $50,000 in rebates. 
Call our conservation specialists 
at 702.862.3736 to find out how 
you can start saving.

The Southern Nevada Water Authority 
is a not-for-profi t water utility.

NO, IT’S NOT THE 
HANDLE TO YOUR NEW 
ION-FLUX HARD DRIVE.

098096.01 • SNWA • Nevada Business • 8.375 x 10.875” / .125 bleed • 4/c

http://snwa.com


PAY LESS. DO MORE.

LOCK IN 0.99%
INTEREST FOR

12 MONTHS

BUY, BUILD, IMPROVE, OR EXPAND YOUR BUSINESS
WITH OUR COMMERCIAL REAL ESTATE LOAN1.

1. Loan subject to credit approval. Advertised rates are for new loans only and assume a discount for automatic payments from a Nevada State Bank deposit account. Promotional 
rates shown are e� ective 05/01/2015 to 12/31/2015. Loan must be funded by 02/29/2016 to qualify for promotional rates. Rates presented are for an owner-occupied (at least 51%) real 
estate secured term loan. Refi nance of existing Nevada State Bank loans is excluded. See bank for details. O� ers subject to change at any time. Other terms and conditions apply. See 
your relationship manager for details. 2. Any additional appraisal fees to be paid by the borrower.

®

nsbank.com/BizRE   |  888.890.5861

Pay down principal faster and do more with your business with commercial real estate loans as low as 
0.99% fi xed interest rate for the fi rst 12 months. Then, choose 3.99% fi xed interest rate for the next 48 
months or 5.50% fi xed interest rate for the next 108 months. We’ll even waive your documentation fees 
(a $200 value) and reimburse your appraisal fees up to $2,0002. Call us today to get started.

Bring your banking home.

http://ndbank.com/bizRE



