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It Matters Who You Connect Knowledge With.

IT MATTERS WHO YOU BANK WITH®

®

CONTACT US TODAY
nsbank.com  |  866.728.0461

A division of Zions Bancorporation, N.A. Member FDIC   

When it comes to business, we provide much more 

than just banking services. We offer a wide range of 

free business resources that your company can use to 

translate into success. From monthly economic reports 

and free online financial calculators, to our annual 

Nevada Small Business Survey, we’re proud to offer these 

tools to every Nevada business. After all, by helping you 

succeed, our community succeeds. 

Visit nsbank.com/businessresources today.

http://nsbank.com


Help Bring World Class  
Training to Nevada

We invite everyone to join the Las Vegas Metropolitan Police Department  
Foundation in supporting the men and women of LVMPD and all first responders 
in Nevada who keep our city, county and state safe to live, work and visit.

The horrible event of 1 October was a wake-up call that a lot more has to 
be done so our first responders are prepared for today’s evil. The LVMPD  
Foundation is taking the lead in securing $25 million in funding for the 
first phase of the Nevada Joint Training Center, calling on businesses and  
community supporters like you to join the movement to elevate the safety of our 
first responders, and ultimately, our community.

Please consider supporting our fundraising campaign to make a new Reality 

our public, and our visitors. This new facility will provide essential, life-saving 
 

It will be a lasting and standing testament to Vegas Strong. 

702.588.4422 • 7175 Bermuda Rd, Las Vegas, NV 89119 • contact@lvmpdfoundation.org  
The Las Vegas Metropolitan Police Department Foundation is a tax-exempt, non-profit organization.  

Your contribution may be tax-deductible pursuant to the provisions of section 170(c) of the Internal Revenue Code of 1986, 26 U.S.C. $170(c).

Future Home of the LVMPD Reality Based Training Center

lvmpdfoundation.org/donate

Ad generously sponsored by

Future Home of the LVMPD Reality Based Training Center

mailto:contact@lvmpdfoundation.org
http://lvmpdfoundation.org/donate
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SPECIAL REPORT JUNE 2019

	 We	are	pleased	to	collaborate	with	Nevada Business Magazine to	give	readers	a	close	up	look	at	how	

banks	partner	throughout	Nevada	communities	and	economies.

	 Banks	are	a	vital	piece	of	economic	growth.	Banks	 increase	 the	amount	of	money	 in	circulation	

by	creating	credit	which	 impacts	economic	development,	 raises	overall	 demand	and	 leads	 to	more	

production.	From	promoting	capital	formation	and	investment	in	new	enterprise	to	promoting	trade	and	

industry,	banks	fuel	the	churn	of	the	economic	engine.

	 Beyond	the	economy,	banks	fuel	the	community.	Throughout	this	report	you’ll	see	compiled	data,	

facts	 and	 figures	 that	 look	 at	 activity	 of	 the	 industry	 as	 a	whole.	While	 this	 data	 is	 interesting,	 the	

important	part	 is	 that	 the	data	starts	with	a	single	customer.	Nevada	bankers	 recognize	customers,	

whether	people	or	businesses,	are	unique	individuals.	That	is	where	true	partnership	comes	in.	Bankers	

work	to	understand	the	full	unique	picture	of	a	customer	and	then	partner	to	develop	the	best	financial	

products	to	meet	their	needs,	or	a	plan	of	how	to	get	to	the	next	step	of	their	business	goals.

	 The	banking	 industry	provides	more	 than	a	 safe	 and	 reliable	place	 for	 a	 customer’s	money.	We	

encourage	you	to	reach	out	to	your	banker	to	talk	about	long-term	business	planning.	Banks	don’t	want	

to	just	be	holding	your	money	or	cashing	your	checks.	They	strive	to	be	true	partners	in	helping	you,	your	

family	and	your	business	set	and	reach	financial	goals.	The	Nevada	Bankers	Association	has	28	member	

banks	employing	thousands	of	Nevadans,	making	it	easy	to	find	your	best	partner.	

Phyllis Gurgevich

President	and	CEO,	Nevada	Bankers	Association

WELCOME
TO A SPECIAL 
REPORT BY THE 
NEVADA BANKERS 
ASSOCIATION.

Facts and figures throughout this special report are estimated using data
and industry reports from member banks, FDIC, ABA and third party surveys contracted by ABA.
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Serving Businesses Across Nevada | Arizona | California | Washington

PPBI.com/Nevada

“Mom, where does wind come from?”

Our expertise is strictly fi nancial.

“A line of credit can provide security in 
the form of working capital, princess.”

http://ppbi.com/nevada
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By Jennifer Rachel Baumer

WHAT	makes	a	community	a	community?	

From	 educators	 and	 law	 enforcement	 to	

medical	 professionals	 and	 retailers,	 every	

individual	 plays	 an	 important	 role	 to	 the	

success	of	the	community.	Banks	play	a	key	

part	in	supporting	the	community	as	well.	

	 By	 providing	 loans,	 checking	 and	

savings	accounts	and	a	range	of	products	

and	 services,	 banks	 help	 create	 stable,	

prosperous	 communities.	 As	 financial	

partners,	banks	support	economic	growth,	

health	and	vitality.

	 And,	during	times	of	economic	hardship	

banks	 show	 loyalty	 to	 the	 communities	

where	 they’re	 located.	 It’s	 the	 day-to-day	

involvement	 where	 they	 shine,	 whether	

that’s	 by	 creating	 economic	 stability	 in	

their	 state,	 educating	 the	 children	 who	

Supporting BUSINESS
Supporting COMMUNITIES
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will	become	business	 leaders	or	educating	

their	 own	 employees	 so	 they	 can	 rise	 to	

leadership	positions.	

	 “We	 have	 a	 lot	 of	 people	 coming	 to	

town,”	 said	 Stan	 Wilmoth,	 president/CEO,	

Heritage	Bank	of	Nevada.	He	went	on	to	add	

that	 those	 moving	 bring	 both	 businesses	

and	jobs	resulting	in	increased	employment.	

	 “[The	bank]	does	a	lot	of	504s	and	7(a)s,”	

he	 added,	 referring	 to	 the	 types	 of	 Small	

Business	 Administration	 (SBA)	 loans	 that	

are	 common	 for	 their	 clients.	 “But	 during	

the	 economic	downturn,	 that’s	where	 you	

really	 prove	 yourself.	 That	was	 a	 time	we	

proved	our	mettle,	because	you	don’t	need	

to	be	a	great	bank	only	during	good	times	

when	 anybody	will	 make	 you	 a	 loan.	 You	

need	to	be	a	great	bank	when	things	aren’t	

going	so	good.”

PART OF THE
COMMUNITY
	 “Typically,	what	a	bank	does	is	pay	a	nice	

rate	 on	 savings	 [accounts]	 and	 take	 those	

moneys	 and	 lend	 them	 to	businesses	who	

need	 to	 borrow	 capital	 for	 anything	 from	

manufacture	 to	 purchasing	 raw	 materials	

or	inventory,	or	a	line	of	credit	to	finance	re-

ceivables	when	buying	things	on	trade,”	said	

James	York,	president/CEO,	Valley	Bank	of	

Nevada.	

	 In	Nevada,	that’s	often	with	a	small	busi-

ness	and	banks	work	with	local	businesses,	

such	as	dairies,	financing	equipment	to	im-

prove	 capacity	 in	 their	 bottling	 system,	 or	

financing	business	owners	who	want	to	own	

their	own	building	because	of	cost	savings	

and	tax	advantages.

	 Nevada	banks	can	bring	federal	funds	

to	 local	businesses.	Dutch	Bros,	a	drive-

through	coffee	 franchise,	opened	 in	Car-

son	City	in	2007.	When	owners	Andy	and	

Jill	Head	decided	to	open	a	second	loca-

tion	in	2017,	Nevada	State	Bank	was	able	

to	fund	it	with	a	SBA	7(a)	loan.	Where	big	

banks	 didn’t	 listen	 to	 what	 the	 owners	

said	 they	 needed	 for	 funding,	 the	 local	

bank	did,	securing	a	federally	guaranteed	

SBA	loan.	

It Matters Who You Bank With®

NEARLY	60	years	ago,	 inspired	by	a	vision	of	economic	growth,	a	group	of	12	enterprising	Nevada	
businessmen	organized	Nevada	State	Bank.	They	shared	in	the	pioneering	spirit	of	Nevada	and,	from	the	
beginning,	their	mission	focused	on	the	community	and	helping	Nevadans	pursue	their	diverse	dreams.	
The	bank	opened	for	business	on	December	9,	1959.
	 Today,	Nevada	State	Bank	offers	a	complete	range	of	consumer,	private	and	business	banking	services.	
With	a	focus	on	relationships,	Nevada	State	Bank	serves	the	banking	needs	of	Nevada	residents,	north	and	
south,	rural	and	urban--in	20	communities	throughout	the	state.	From	helping	a	new	entrepreneur	start	their	
first	business,	to	helping	high-net-worth	individuals	manage	their	finances,	Nevada	State	Bank	offers	a	full	
range	of	products	for	personal	banking,	small	business,	mortgage,	corporate	and	private	banking	clients.	
Nevada	State	Bank	is	a	preferred	SBA	lender,	and	its	small	business	banking	team	thoroughly	understands	
the	unique	Nevada	market.	
	 Nevada	State	Bank	colleagues	are	extremely	active	in	their	communities,	helping	serve	the	local	areas	
in	which	they	live	and	work.	At	Nevada	State	Bank,	colleagues	truly	do	believe	that	it	matters	who	you	bank	
with,	and	that	personalized	service	can	make	all	the	difference.

Nevada
State Bank

STAN
WILMOTH
Heritage	Bank	of	Nevada

http://www.valleybanknv.com
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JAMES
YORK
Valley	Bank	of	Nevada

	 “Where	 I	have	my	branches,	my	market	

areas	 are	 unique	 because	 the	 businesses	

we	work	with,	 that	 is	our	community,”	said	

Spencer	 Hafen,	 president/CEO,	 Nevada	

Bank	and	Trust.	The	bank	has	branches	 in	

Mesquite,	Caliente,	Ely	and	Elko.	“Financial	

institutions	 do	 a	 lot	 for	 a	 community.	 I’ve	

seen	 them	close,	 like	 in	Pioche.	You	could	

see	the	impact	of	a	closed	bank	on	a	com-

munity.	That’s	how	my	bank	started	40	years	

ago.	There	was	no	bank	 in	Caliente	and	all	

the	business	owners	had	to	drive	to	Pioche.”	

That	30	mile	drive	made	a	big	difference	40	

years	ago.	

	 Hafen	added,	“I’ve	seen	the	devastation	

that	comes	when	the	bank	of	that	little	town	

closes	and	people	don’t	have	access	or	it	be-

comes	more	burdensome	to	get	 to	a	bank.	

We	really	try	to	do	as	much	as	we	can	to	offer	

digital	solutions	for	those	people	who	live	in	

rural	areas.	It’s	critical	for	their	needs.”

	 “Today,	even	a	small	bank	like	ours	with	

two	branches	offers	the	same	products	and	

services	as	large	national	banks,”	said	York.	

“All	the	slick	banking	things	you	see	on	TV,	

you	can	do.	We’ve	got	them	all.”

	 Nevada	Bank	 and	 Trust	 offers	 a	 robust	

online	mobile	platform,	direct	deposit,	ACH	

(automated	clearing	house)	electronic	funds	

Bank of Nevada 
and First 

Independent 
Bank

AS	divisions	of	Western	Alliance	Bank,	member	FDIC,	Bank	of	Nevada	and	First	Independent	Bank	have	
provided	the	financial	tools	and	expertise	that	have	helped	many	of	the	state’s	business	owners	meet	their	
business	goals	to	expand,	create	new	jobs	and	develop	new	business	opportunities.
	 By	combining	a	broad	range	of	financing	solutions,	business	expertise	and	industry	knowledge,	both	
banking	divisions	have	made	a	significant	impact	in	the	development	of	business	operations	around	the	state.	
	 The	experienced	relationship	managers	at	Bank	of	Nevada	and	First	Independent	Bank	understand	
what	it	takes	to	start,	grow	and	maintain	a	thriving	business.	The	banks’	clients	have	access	to	a	broad	
range	of	financial	solutions	that	help	businesses	of	all	sizes	and	in	all	industries	meet	their	goals.
	 In	addition	to	a	broad	range	of	financial	tools,	clients	of	Bank	of	Nevada	and	First	Independent	Bank	
receive	valuable	industry	insights.	Business	customers	rely	on	the	sector-specific	expertise	of	knowledgeable	
bankers	who	have	experience	 in	 the	unique	banking	needs	of	diverse	 industries,	 including	accounting,	
healthcare,	manufacturing,	commercial	real	estate,	small	business,	legal,	technology	and	many	others.	
	 Bank	of	Nevada	and	First	Independent	Bank	clients	receive	the	best	of	both	worlds:	the	resources	
and	sophisticated	services	and	solutions	of	a	large	bank,	combined	with	the	flexibility,	commitment	and	
superior	service	of	a	more	specialized	institution.

http://falcpa.com
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transfer,	 remote	 deposit	 –	 everything.	 “In	

rural	areas,	to	get	banking	to	people,	we’ve	

invested	in	what	I	consider	a	nice	robust	mo-

bile	platform,”	said	Hafen.	

	 The	key	to	a	smaller	bank	is	that	custom-

ers	can	come	in,	sit	down	with	a	banker	and	

get	answers	to	their	banking	questions.	

	 “We	can	help	from	startup	to	selling	the	

business,”	 said	 York.	 “We	 can	 help	 them	

find	a	CPA,	find	attorneys,	structure	expan-

sion	deals,	partner	deals	or	 sellout	deals,	

and	 we	 are	 experienced	 at	 the	 financing	

element	 of	 all	 of	 these.	 As	 a	 banker,	 you	

become	Jack	of	all	trades.”	

	 Each	 customer	 might	 be	 from	 a	 differ-

ent	industry,	but	there	are	similarities	in	the	

financial	transactions	and	the	advice.	

	 York	 added,	 “We	 make	 our	 own	 deci-

sions,	have	the	local	decision	authority,	and	

we’re	 not	 sending	 it	 off	 to	 an	 ivory	 tower	

somewhere,	so	if	it	makes	sense	and	we	can	

do	it?	Then	we	do.”	

ings	 Institute	 to	 find	 ways	 to	 diversify	 the	

economy	 into	sustainable	 industries.	Gam-

ing	alone	couldn’t	sustain	the	economy,	even	

though	it	remains	a	driving	economic	force.

	 “We	[are]	supporting	the	economy.	We’re	

investing	 in	 infrastructure	 like	 affordable	

housing,”	 said	 John	Guedry,	CEO,	Bank	 of	

Nevada.	 Bank	 of	 Nevada	 was	 the	 funding	

bank	for	The	Smith	Center	 in	Southern	Ne-

vada	even	during	the	depths	of	the	recession.

	 “Banks	 are	 obviously	 a	 very	 impor-

tant	 part	 of	 the	 economy	 and	 absolutely	

help	the	local	economy	grow	by	providing	

products	and	services	that	businesses	can	

use,”	 said	 Arvind	 Menon,	 president/CEO,	

Meadows	 Bank.	 “From	 a	 conventional	

standpoint	we	do	support	a	lot	of	business-

es	both	 in	Reno	and	 in	Southern	Nevada,	

either	 they’re	moving	 into	 town	 or	 they’re	

starting	a	new	business.	Sometimes	 it’s	a	

person	who	has	already	been	in	that	line	of	

business	and	then	we’ll	be	a	lot	more	com-

	 Heritage	Bank	works	with	 SCORE,	 vol-

unteer	 business	 mentors,	 who	 guide	 new	

business	owners	from	startup.	“Sometimes	

we	can	help	the	new	business	owner	launch	

their	 business	 and	 sometimes	 we	 can’t,”	

said	Wilmoth.	 “But	 SCORE	 volunteers	 can	

give	them	a	roadmap	to	take	them	from	not	

being	able	to	get	financing	to	being	able	to	

finance	a	business.”

	 Nevada	 banks	 have	 a	 stake	 in	 working	

toward	a	stable	economy.	The	2008	financial	

downturn	was	one	of	the	driving	forces	be-

hind	the	Governor’s	Office	of	Economic	De-

velopment	 (GOED)	working	with	the	Brook-

THE	events	of	1	October	and	other	mass	casualty	incidents	around	the	world	have	been	a	wake-
up	 call	 for	 emergency	 responders.	 	 The	 Las	 Vegas	Metropolitan	 Police	 Department	 (LVMPD)	
realized	the	pressing	need	for	cross-jurisdictional	training	and	is	spearheading	the	Nevada	Joint	
Training	Center.	It	will	be	a	world-class	training	campus	for	Nevada’s	first	responders.	
	 In	response,	the	LVMPD	Foundation	has	launched	a	$20	million	fundraising	campaign	to	make	this	
new	Reality-Based	Training	Center	a	reality	for	the	safety	of	Las	Vegas’	officers,	public	and	visitors.
	 The	facility	will	be	located	adjacent	to	the	John	T.	Moran	Firearms	Facility	site.	In	addition	to	LVMPD,	it	will	
serve	over	60	other	agencies	allowing	them,	for	the	first	time,	to	adequately	train	together.
	 The	 center	 will	 feature	 a	 state-of-the-art	 reality-based	 training	 facility	 consisting	 of	 class-
rooms,	offices	and	 training	 spaces	 for	defensive	 tactics	and	 reality-based	 training.	 It	will	 also	
include	indoor	and	outdoor	training	villages	designed	to	simulate	neighborhoods,	parks,	retail	and	
commercial	areas,	as	well	as	casino	spaces.	
	 Reality-based	 training	 conditions	 allow	 first	 responders	 to	 make	 difficult	 decisions	 under	
stress.	This	facility	is	the	largest	and	most	comprehensive	project	of	this	type	in	the	nation.	It	will	
be	a	lasting	testament	to	the	strength	and	resilience	of	Las	Vegas.

LVMPD
Foundation

$274.2
BILLION
in Deposits
at Nevada Banks

SPENCER
HAFEN
Nevada	Bank	and	Trust

$611.2
MILLION
Total Wages and
Benefits Nevada Bank
Employees Earn

$1.5
BILLION
Currently Loaned in
Small Business Loans
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fortable	making	those	kinds	of	loans.	He	or	

she	may	 have	been	working	 for	 someone	

and	 decide	 they	 want	 to	 go	 out	 on	 their	

own.	We	support	those	kinds	of	businesses	

as	well.”

	 “When	you	 look	at	businesses	 that	 fail,	

oftentimes	it’s	for	lack	of	capital,”	said	Craig	

Kirkland,	EVP/director	of	retail	banking,	Ne-

vada	State	Bank.	“You	want	to	be	responsi-

ble	as	a	lender,	you	want	to	help	businesses	

understand	what	 their	 true	 needs	 are.	 You	

don’t	 want	 to	 lend	 them	 too	much	money	

that	will	get	them	in	trouble	if	there’s	an	un-

foreseen	change	or	a	downturn.”	

	 So	 it’s	 important	 for	 banks	 to	 act	

as	 collaborative	 value-added	 partners,	

understanding	business	needs,	anticipating	

future	 needs	 and	 supplying	 solutions	 to	

meet	them.

	 For	 startups,	 it	 may	 not	 be	 easy	 to	 get	

funding,	and	Meadows	Bank	is	one	of	Nevada’s	

banks	that	make	SBA	loans.	With	an	SBA	loan,	

the	federal	government	guarantees	35	percent	

of	 the	 loan	 amount.	 In	 2018,	Meadows	was	

Nevada’s	number	one	SBA	lender.	

	 Nevada	 also	 offers	 a	 program	 for	 chal-

lenged	borrowers.	For	three	years,	John	Pin-

nington	dreamed	of	one	thing,	expanding	his	

WHEN	 a	 handful	 of	 corporate	professionals	 in	 the	 engineering	 field	 noted	 that	 the	 industry	was	
full	 of	 burn	out	 and	aggravation	 for	 engineers,	 and	 their	 clients,	 complaining	was	not	 an	option.	
Their	solution	was	to	create	something	revolutionary.	Revolution	Engineering	was	formed	in	order	
to	provide	engineering	expertise	to	clients	without	the	hassle.	Revolution	is	committed	to	work-life	
balance	and	employee	empowerment.	With	these	principles	at	the	forefront,	the	company	has	grown	
exponentially	and	is	a	leading	design	source	for	Henderson	and	the	Las	Vegas	valley.	
	 Two	years	have	passed	since	those	engineers	first	decided	to	be	the	stand-out	firm	in	Las	Vegas	
and	they	have	been	recognized	not	only	with	notable	projects,	but	also	a	nomination	as	Engineering	
Firm	of	the	Year.	Some	of	their	projects	include	The	Bend,	Jimmy	Kimmel’s	Comedy	Club	at	the	Linq	
and	McCarran	Airport	security	upgrades.	Whether	the	project	is	a	custom	residence,	a	large	retail	
space	or	a	mid-rise	hotel,	Revolution	Engineering	strives	for	precision,	timeliness	and	communication.	
Providing	a	hassle-free	experience	is	paramount	and	working	with	engaged	engineers	is	refreshing	
and	productive.	Revolution	Engineering	is	changing	the	face	of	the	industry	by	providing	the	best	
mechanical,	electrical	and	plumbing	teams.	Their	people	are	knowledgeable,	invested	and	excited	
about	what	they	do	and	why	they	do	it.

Revolution
Engineering

JOHN
GUEDRY
Bank	of	Nevada

http://ManagedPAY.com


12 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   JUNE 2019

Your	bank	will	never	sell	your	personal	
information!	Banks	are	strictly	

regulated	under	the	federal	Gramm-
Leach-Bliley	Act	(GLBA)	and	title	V	
prohibits	disclosure	without	consent.

Many	charitable	contributions	do	not	
count	toward	Community	Reinvestment	
Act	(CRA)	requirements	for	banks.	The	
CRA	has	very	specific	guidelines	and	
criteria.	Banks	donate	well	in	excess	of	
required	amounts,	even	though	many	

donations	don’t	earn	any	credit.

Maggie	L	Walker	was	the	first	
American	female	bank	president	
to	charter	a	bank	in	the	United	

States-	she	was	an	African-American	
teacher	and	businesswoman	who	

accomplished	this	in	1902.

business,	AA	Printing.	The	company	handles		

signs,	 pamphlets	 and	documents,	 but	was	

referring	t-shirt	customers	somewhere	else.	

His	business	didn’t	have	the	means	to	pur-

chase	the	necessary	equipment,	the	inven-

tory	and	other	costs	associated	with	adding	

those	services	and	John	was	aware	he	didn’t	

qualify	for	a	conventional	loan.	

	 There	are	many	small	 businesses	who	

face	 circumstances	 just	 like	 John.	 They	

can’t	grow	without	access	to	capital.	That’s	

why	 the	 Nevada	 Opportunity	 Fund	 was	

created	during	the	2017	legislative	session.	

The	 fund	 helps	 provide	 small	 business	

owners,	 primarily	 those	 unable	 to	 meet	

conventional	standards,	access	to	funding.	

The	funds	are	available	through	GOED	and	

Bank	of	Nevada	applied	 for,	and	won,	 the	

position	 of	 administrator	 of	 the	 funds.	 All	

loan	applications	are	reviewed	by	a	team	of	

underwriters	at	GOED.	

	 In	April	of	2018,	John	Pinnington	was	the	

first	small	business	owner	to	receive	a	loan	

from	the	Nevada	Opportunity	Fund.	His	goal	

is	to	hire	three	new	employees.	Those	hires	

are	 a	 great	 example	 of	 how	 lending	 fuels	

growth.

	 “Basically,	 banks	 create	 taxes,”	 said	

York.	“We	can	lend	$10	for	every	$1	of	capi-

tal	that	we	have.	So,	for	our	capital	position,	

or	 equity	 position,	 that	 our	 shareholders	

give	 us	 in	 the	bank,	we	 can	 take	 that	 and	

say	we	have	 $10	million	 in	 equity.	We	 can	

lend	ten	times	that.”	That’s	a	possible	$100	

million	in	economic	development.	

	 This	gives	 industries	the	opportunity	for	

new	capital	with	which	to	expand,	hire	new	

people	in	new	locations,	buy	equipment	and	

improve	revenues	and	therefore	jobs.	

	 “There’s	also	some	stats	 that,	 for	every	

$100,000	in	new	loans,	we	create	five	jobs.	

That	means	 for	 every	million	 dollars	 we’ve	

created	50	jobs,”	said	York.	

	 Banks	not	only	help	businesses	employ	

more	 people,	 they	 are	 employers	 them-

selves.	 Federal	 Deposit	 Insurance	 Corpo-

ration	(FDIC)	data	shows	nearly	7,000	bank	

employees	 in	 the	state	of	Nevada.	 In	addi-

tion,	total	payroll	and	benefits	to	bankers	in	

Nevada	exceeds	$445	million	annually.	

	 Eventually,	 however,	 people	 retire	 or	

move	and	there’s	a	need	to	educate	tomor-

row’s	bankers	today.	

	 In	 a	 world	 where	many	 of	 the	 people	

working	 in	 the	 industry	 have	 gone	 away,	

so	have	many	of	the	traditional	education	

programs.	 “So,	 we’re	 trying	 to	 create	 a	

new	way	of	teaching	the	next	generation.”	

said	York.

	 One	 way	 to	 do	 that	 is	 by	 reaching	

students.	York	 is	 helping	 to	 create	 a	 cer-

tificate	 program	 at	 College	 of	 Southern	

Nevada,	 called	 Foundations	 of	 Banking.	

While	 York	 was	 chair	 of	 Nevada	 Bankers	

Association	 (NBA),	 he	 led	 the	 organiza-

tion,	 and	 its	members,	 in	 working	 with	 a	

professor	 of	 finance	 to	 create	 a	 banking	

program	 at	 UNLV.	 The	 first	 30	 students	

are	about	 to	graduate	 from	that	program.	

NBA	members	quickly	saw	the	importance	

of	 the	 program	 and	 more	 than	 13	 banks	

joined	 the	advisory	committee.	Their	par-

ticipation	 helped	 create	 the	 appropriate	

coursework	and	provide	intern	opportuni-

ties.	The	program	is	for	finance	majors	and	

is	completed	during	a	student’s	junior	and	

senior	 years,	 including	 a	 required	 intern-

ship.	Graduates	who	want	to	work	in	bank-

ing	have	an	obvious	advantage.	And,	those	

who	elect	to	work	in	a	finance	department	

or	start	their	own	business	have	the	benefit	

of	understanding	how	to	maximize	a	busi-

ness’	relationship	with	a	bank	to	better	po-

sition	their	company	for	success.

FINANCIAL
LITERACY AND
EDUCATION
	 Another	 way	 banks	 reach	 out	 to	 their	

communities	 is	 by	 teaching	 adults	 and	

youth	financial	literacy.	

NEVADA BANKERS ASSOCIATION

ARVIND
MENON
Meadows	Bank
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	 “Bank	of	America	offers	free	Better Money 

Habits	workshops	to	people	of	all	income	lev-

els,	 ages	 and	 backgrounds,”	 said	 Al	 Welch,	

president,	 Bank	 of	 America	 Las	 Vegas.	 The	

workshops	are	tailored	to	meet	the	needs	of	the	

people	taking	them,	depending	on	their	goals.	

	 	Until	 recently,	 financial	 literacy	 wasn’t	

built	 into	public	 school	 education,	 leaving	

students	 to	 graduate	 with	 little	 informa-

tion	about	savings,	loans,	credit	or	how	to	

acquire	any	of	 those.	 In	2017,	NBA,	along	

with	 stakeholders	 that	 included	 student	

sponsors,	helped	get	legislation	passed	to	

change	 that.	 All	 Nevada	 schools	 are	 now	

implementing	 financial	 literacy	 into	 their	

curriculum	beginning	in	third	grade.	In	ad-

dition,	for	a	student’s	senior	year,	an	entire	

semester	is	devoted	to	economics	so	they	

are	better	prepared	for	the	future.	

	 Bankers	 in	Nevada	are	also	working	to	

bridge	 educational	 gaps.	 Heritage	 Bank	

has	taught	financial	 literacy	at	Sparks	and	

Hug	high	schools	in	Northern	Nevada	and	

Valley	Bank	has	worked	with	Green	Valley	

High	 School	 not	 just	 on	 financial	 literacy	

but	also	with	putting	their	best	foot	forward	

with	regard	to	bank	accounts,	said	York.	

	 Nevada	Bank	and	Trust	personnel	teach	

financial	 literacy	 and	 awareness	 of	 elder	

abuse	 at	 senior	 centers,	 along	with	 infor-

mation	on	what	actions	seniors	can	take	if	

they’re	encountering	such	abuse.	

	 Hafen	has	 found	operating	 in	 rural	ar-

eas	like	Ely	and	Lincoln	County	that	a	town	

hall-like	 seminar	 is	 a	 good	 way	 to	 teach	

business	owners	the	importance	of	cyber	

security	and	cyber	awareness.	

	 For	 businesses,	 financial	 literacy	might	

look	 like	 economic	 information.	 Nevada	

State	Bank	shares	monthly	snapshots	of	the	

state’s	economy,	provided	by	Applied	Anal-

ysis,	and	publishes	Nevada Small Business 

Survey Report which	reflects	an	overall	out-

look	for	small	businesses	based	on	a	survey	

of	small	business	owners	statewide.	

	 “It	 helps	 people	 understand	 the	 per-

spective	 of	 others	 within	 the	 community	

and	 provides	 good	 value-added	 informa-

tion	 [to	 the	 business	 community],”	 said	

Kirkland.	Nevada	State	Bank	also	curates	

NevadaSmallBusiness.com,	 a	 digital	 re-

source	center	for	business	owners.	

CHARITY BEGINS
AT THE BANK 
	 Banks	 donate	 funds,	 resources	 and	

volunteer	hours	 in	 the	communities	where	

they	do	business.	NBA	estimates	members	

NEVADA BANKERS ASSOCIATION

CRAIG
KIRKLAND
Nevada	State	Bank

http://www.heritagebanknevada.com
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donate	over	$25	million	each	year	in	chari-

table	contributions	and	over	113,700	volun-

teer	hours.

	 “A	community	bank	should	be	involved	

with	 the	 community,”	 said	Wilmoth.	 So	 in	

Heritage’s	 locations	 in	 Northern	 Nevada,	

they	 work	 with	 the	 homeless	 and	 people	

needing	 a	 hand.	 That	 included	 sending	

a	group	of	homeless	 families	 for	 a	day	 to	

Six	Flags	in	California	and	creating	a	com-

munity	 foundation	 to	 provide	 low	 income	

housing	so	the	working	poor	don’t	wind	up	

living	in	their	cars.

	 	Bank	 of	 Nevada,	Meadows	 Bank	 and	

Nevada	 State	 Bank	 are	 all	 involved	 with	

Green	Our	 Planet,	 a	 non-profit	 organiza-

tion	 that	 has	 placed	 gardens	 and	 hydro-

ponics	programs	on	more	than	160	school	

campuses.

	 “The	gardens	are	the	hardware	and	the	

curriculum	 is	 the	 software,”	 said	 Guedry.	

The	program	encompasses	STEM	educa-

tion	 –	 Science,	 Technology,	 Engineering	

and	Math	–	and	teaches	students	financial	

literacy.	 Students	 work	 the	 gardens	 and	

sell	produce	at	their	own	farmer’s	markets,	

learning	to	understand	budgets,	profits	and	

losses.	

	 Nevada	State	Bank	and	Bank	of	Nevada	

are	 both	 involved	 with	 Junior	 Achieve-

ment’s	 Finance	 Park,	 a	 month-long	 pro-

gram	that	teaches	K-12	students	the	funda-

mentals	of	budgeting,	understanding	credit	

scores	and	investing.	

	 Guedry	 and	Bank	 of	 Nevada	 are	 also	

involved	in	the	Business	+	Education	(BE)	

Engaged	Summit,	which	brings	business,	

education	 and	 community	 leaders	 to-

gether	 to	 focus	 on	 student	 achievement.	

494
Number of Branches
and Offices Serving
Nevada Communities

PACIFIC	Premier	Bank	is	focused	on	serving	small	and	middle	market	businesses	and	individuals	
across	Nevada	and	beyond.	Through	its	40	plus	branches,	Pacific	Premier	offers	a	diverse	range	
of	deposit	and	lending	products	including	commercial,	commercial	real	estate	and	construction	
loans,	 as	 well	 as	 specialty	 banking	 products	 for	 homeowners	 associations,	 SBA,	 franchise	
lending,and	healthcare	nationwide.
	 Meeting	 the	 needs	 of	 Nevada’s	 businesses,	 especially	 in	 today’s	 fast	 changing	 economy,	
is	Pacific	Premier’s	priority.	The	bank	has	helped	thousands	of	businesses	secure	the	funding	
they	 need	 to	 grow.	 They	 take	 pride	 in	 the	 communities	where	 they	 do	 business,	 live	 and	 are	
proud	 of	 their	 collaboration	with	 local	 organizations.	 Pacific	Premier	 takes	 their	 responsibility	
to	 the	community	seriously,	 receiving	an	 “outstanding”	 rating	 in	 their	most	 recent	Community	
Reinvestment	Act	(CRA)	examination.
	 Pacific	Premier	creates	customized	solutions	that	help	clients	thrive.	They’re	one	of	the	strongest-
performing	and	fastest-growing	banks	in	the	nation,	receiving	a	five	star	sating	from	BauerFinancial	-	
recommended	for	52	consecutive	quarters.	Also,	they	were	recently	recognized	by	Fortune Magazine	as	
one	of	the	100	Fastest	Growing	Companies	in	the	nation,	and	by	Forbes	as	one	of	America’s	Best	Banks.	

Pacific
Premier Bank

2.6
MILLION
Customers Served
by Nevada Banks

6,996
Nevadans are
Employed by Banks

AL
WELCH
Bank	of	America

Meadows	 Bank	 has	 worked	 with	 Juve-

nile	 Diabetes	 and	 Candlelighters	 (Child-

hood	Cancer	Family	Alliance)	and	Nevada	

Children’s	 Fund.	 Nevada	 Bank	 and	 Trust	

works	with	Three	Square	Food	Bank,	Val-

ley	Bank	works	with	Boy	Scouts,	Heritage	

works	with	Head	Start,	Nevada	State	Bank	

works	with	Three	Square,	American	Heart	

Association	 and	 the	 Nevada	 Partnership	

for	Homeless	Youth,	and	many	NBA	mem-

bers	 participate	 annually	 in	 Teach	 Chil-

dren	to	Save	Day.

	 “The	area	where	we	focus	most	of	our	

charity	 work	 is	 education,	 predominantly	

K-12	 and	 some	 higher	 ed,”	 said	 Guedry.	

That’s	 good	 for	 the	 community	 because	

data	shows	the	higher	 the	education	 level	

of	 the	workforce,	 the	 less	need	 for	 safety	

net	services.

	 In	many	cases,	bankers	are	able	 to	as-

sist	at	the	ground	level	of	community	needs.	

Bankers	 are	 invested	 in	 seeing	 Nevada	

communities	and	businesses	succeed.
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It’s about a banker who understands your business.   

Bank on Accountability

Top 10 – Forbes Best Banks
Bank of Nevada and First Independent Bank are divisions of Western Alliance Bank, Member FDIC. 
Western Alliance ranks top ten on Forbes’ Best Banks in America list, four years in a row.

It’s not just about 
understanding the numbers.

bankofnevada.com
(702) 248-4200

firstindependentnv.com
(775) 828-2000

http://bankofnevada.com
http://firstindependentnv.com


The Nevada Bankers Association is the only full-service 
trade association representing FDIC-insured state and 
national banks and trust companies doing business in 
Nevada. The association provides a united voice to the 
diverse banking industry in the Silver State.

Thank you to all of our members who support the Nevada Bankers

Association and the work we do on behalf of Nevadans.

NBA Members Include: 

Amerinat

Bank of America

Bank of George

Bank of Nevada

Charles Schwab Bank

Charles Schwab Trust Company

Credit One Bank

Eaglemark Savings Bank

El Dorado Savings Bank

Farm Bureau Bank

First Independent Bank

First Security Bank of Nevada

Heritage Bank of Nevada

JPMorgan Chase

Kirkwood Bank of Nevada

Meadows Bank

Nevada Bank & Trust

Nevada State Bank

Pacific Premier Bank

Plumas Bank

Royal Business Bank

State Farm Bank

The First National Bank of Ely

Town & Country Bank

Toyota Financial Savings Bank

Umpqua Bank

US Bank

USAA Savings Bank

Valley Bank of Nevada

Wells Fargo Bank

Wilmington Trust

For more information on the Nevada Bankers Association or to become a member go to NVBankers.org or call 702.233.8607.

http://nvbankers.org



