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YOUR BUSINESS 
IS MOVING FAST. 
CAN YOUR PHONE AND 
INTERNET KEEP UP?

Get award-recognized service and 24/7 support with feature-rich Cox Business InternetSM and Cox Business 

VoiceManagerSM  to keep your business running smoothly. We’re the only service that’s at your service.

COX BUSINESS BUNDLESPECIAL
OFFER

Limited-Time

702-939-1148  |  coxbusiness.com/save

“Highest Customer Satisfaction among Data Service 
Providers for Small/Midsize Businesses”

“Highest Customer Satisfaction among Data Service “Highest Customer Satisfaction among Data Service “Highest Customer Satisfaction among Data Service “Highest Customer Satisfaction among Data Service “Highest Customer Satisfaction among Data Service “Highest Customer Satisfaction among Data Service “Highest Customer Satisfaction among Data Service 

SWITCH TO BUSINESS INTERNET 
AND PHONE FOR ONLY

$85PER MONTH.*

* Offer valid until 9/30/12 to new subscribers of Cox Business VoiceManagerSM and Cox Business InternetSM in Las Vegas Cox-wired, serviceable locations. Minimum 2-year service agreement required. Offer price includes monthly 
service fees for 1 VoiceManager Anywhere phone line with up to 30 features including Voice Mail, Auto Attendant and Unified Messaging and Unlimited Long Distance, Cox Business Internet Starter 5.0Mbps/1.0Mbps with 
10GB of Online Backup and 10 PC licenses of Security Suite. Unlimited Long Distance package is included and is limited to direct-dialed domestic calls only. Offer does not include usage, applicable taxes, surcharges or fees. 
An early termination fee as specified in customer’s service agreement will apply if services are disconnected  or downgraded prior to the end of the agreement’s term. Additional costs for installation, construction, connection, 
relocation, inside wiring and equipment may apply. Telephone modem equipment may be required. Modem uses electrical power to operate and has backup battery power provided by Cox if electricity is interrupted. Telephone 
service, including access to e911 service, will not be available during an extended power outage or if modem is moved or inoperable. Cox cannot guarantee uninterrupted or error-free Internet service or the speed of your service. 
Offer does not include usage, applicable taxes, surcharges or fees. Discounts are not valid in combination with or in addition to other promotions, and cannot be applied to any other Cox account. All programming and prices 
are subject to change. Rates and bandwidth options vary and are subject to change. Services not available in all areas. Other restrictions may apply. Telephone services are provided by Cox Nevada Telcom, LLC. ©2012 CoxCom, LLC., 
d/b/a Cox Communications Las Vegas, Inc. All rights reserved.

    Cox Business received the highest numerical score among small/midsize business data service providers in the proprietary J.D. Power and Associates 2012 Major Provider Business Telecommunications Data Services Study.SM 
Study based on 5,143 total responses measuring eight providers and measures opinions of small/midsize businesses (companies with two to 499 employees). Proprietary study results are based on experiences and perceptions 
of businesses surveyed in October 2011 and February 2012. Your experiences may vary. Visit jdpower.com.

http://coxbusiness.com/save
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Many investors are still trying to go it alone.  In today’s uncertain environment, that approach  

can leave them exposed to hidden risks while at the same time missing out on opportunities that 

challenging markets create.

BNY Mellon Wealth Management’s Nevada-based team of professionals has the expertise to  

help you manage through today’s challenges.  Start with our complimentary, confidential  

2020 Risk AuditSM, which has helped thousands of investors uncover hidden risks and  

position their portfolios for future opportunities.

2020 Risk Audit is a service mark owned by The Bank of New York Mellon Corporation. ©2012 The Bank of New York Mellon Corporation. All rights reserved. Products and services may be 
provided by various subsidiaries of The Bank of New York Mellon Corporation.

Robert Martin

(702) 944-7136

robert.a.martin@bnymellon.com

bnymellonwealthmanagement.com Who’s helping you?

The right team. Right now.

http://bnymellonwealthmanagement.com
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 As we are bombarded this summer by political ads and robo-calls, it’s tempting to tune it 
all out and ignore politics altogether.  After all, we have more important things to do, don’t 
we?  The answer to that question is “No!”  There is nothing more important than finding out 
which candidates support conservative causes and convincing everyone you know to vote 
for them on November 6th.  
 This country is at a very real tipping point – politically, economically and socially – 
and this year’s election will determine whether we pull back from the edge of the cliff or 
tumble over into the abyss.  It may sound over-dramatic, but I’m convinced that it’s true.  
Any more years of Obama, Harry Reid and their progressive agenda will destroy the 
United States we all love.
 Obama’s foreign policy is damaging our country’s reputation as the leader of the Free 
World.  He refuses to give Israel, our only ally in the Middle East, the support it needs to 
defend itself.  He didn’t protest when Pakistan arrested the doctor who helped us capture 
Osama bin Laden, and now he’s rotting in prison instead of being honored as a hero. Obama 
recently said Hugo Chavez wasn’t an important security concern, although Venezuela has 
helped Iran spy on the U.S. and was recently tied to a cyber-terrorist plot against us.  
 Obama has shown time and time again that he doesn’t respect the rule of law. He 
bypassed Congress and told immigration officials to give work permits to young illegal 
immigrants instead of deporting them. He invoked Executive Privilege to keep Congress 
from seeing documents relating to his “Fast and Furious” program, which gave guns to 
Mexican drug lords.  
 The economic policies enacted during the current administration are destroying what’s 
left of our economy.  Obamacare is a trillion-dollar disaster that will bankrupt the coun-
try and ruin its healthcare system if it’s brought to completion. Uncontrolled spending has 
resulted in a national debt approaching $16 trillion – more than $50,000 for every man, 
woman and child in the country.  Obama personally blocked construction of the Keystone 
oil pipeline, while his Department of Energy gave half a billion dollars to Solyndra. 
 Government regulators are making it more and more difficult to operate a business in 
the U.S., and those companies that do manage to survive face the prospect of being taxed 
out of existence. Yet, Obama believes the private sector “is doing just fine.” Individuals who 
achieve success are criticized for not sharing their wealth with everyone else, according to 
Obama’s “fair share” mantra, which fits right in with Marxist philosophy. Added to all these 
things is the social agenda supported by Obama and the Progressives: gay marriage, late-
term abortions, and taking all forms of religion out of schools.  
 Is this the way you want our country to continue?  More in debt, farther away from the 
Constitution, less individual freedom, economically and morally bankrupt? If not, now’s the 
time to develop an interest in politics.  Keep in mind that Congressional and Senate elec-
tions are just as important as the presidential contest.  The party that controls Congress will 
determine the direction our government takes during this period of crisis, no matter who’s 
in the White House.  
 Do some research and find out who is running for Congress in your district and what they 
stand for.  Which Senatorial candidates have views most like your own?  Volunteer to walk 
your neighborhood for your favorite candidate, make phone calls or donate money.  Most 
of all, get out the vote on November 6th.  Labor unions, Democrat organizers and left-wing 
political organizations will be making an all-out effort to bring their supporters to the polls, 
and conservatives need to do the same.  It may be our last chance to save our country.

Commentary

Save our Country in November
It’s Up to You
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Education

Level of Education

Adults 25 years old & over with at least a Bachelor’s Degree (2010)
Adults 25 years old & over with high school diploma (2010)
Source:  U.S. Census Bureau, Statistical Abstract of the United States

Nevada
21.8%
84.3%

U.S. 
27.9%
85.0%

Test Scores by College-Bound Students - 2011 Graduating Class

Average Composite ACT Score 
ACT college readiness benchmarks
Average Composite SAT Score 
Sources: The College Board (SAT) & ACT State Reports

U.S. Average
21.1
25%

1,500

Nevada
21.4
25%

1,460 

Standardized Test Performance

Math Grade 4
Math Grade 8
Reading Grade 4
Reading Grade 8
Writing Grade 4
Writing Grade 8
Science Grade 4
Science Grade 8
Source: National Center for Education Statistics. Data reflect performance in the National Assessment of Educational 
Progress (NAEP) exams in 2009 (latest figures available).
* Out of 51

Ranking*
43
45
49
50
45
42
47
48

U.S. 
239
282
220
262
153
154
149
149

Nevada
235
274
211
254
145
143
141
141

Nevada’s education statistics have been a perennial concern, not 
only for parents and legislators, but also for economic develop-
ment officials who want to attract businesses from other states.  
Nevada ranks near the bottom among U.S. states in a number of 
categories, including standardized test scores and expenditures 
per pupil.  Compared to national averages, we have more high 

school dropouts and fewer adults with college degrees.  Wheth-
er this is due to the transient nature of our population, the high 
percentage of service-sector jobs, or other factors, the fact re-
mains that Nevada has been receiving poor grades for education 
for a number of years.  Without a major overhaul of the system, 
the statistics are unlikely to improve in the foreseeable future.

http://watsonrounds.com
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Travel & Tourism

Figures from the Nevada Commission on Tourism show that 
numbers seem to be trending upward in all major categories 
-- from visitor volume to convention delegates and casino tax-
es.  This is welcome news for all those Nevadans whose jobs 
depend on travel, tourism and gaming, as well as for Nevada 

taxpayers, since this segment of the economy brings in so many 
tax dollars.  Nevada still leads the nation in casino tax revenue, 
although casino jobs are lagging behind, with a year-over-year 
decrease of 0.4 percent, which is also the national average for 
casino job losses.

Casino Jobs

State
Nevada
New Jersey
Mississippi
Louisiana
Indiana
Pennsylvania
Missouri
Iowa
Colorado
Illinois
Michigan
U.S. Total
Source: American Gaming Association
* Year over year

Jobs FY 2011
174,381
32,823
23,721
17,207
14,079
13,050
10,435
9,384
9,263
7,911
7,303

339,098

Change*
-0.4%
-3.9%
-4.0%
2.0%

-0.5%
3.0%
-5.7%
5.3%

-3.4%
14.8%
-9.5%
-0.4%

Visitor Volume 
Convention Delegates 
Average Monthly Hotel Occupancy 
Room Tax Collections
Airport Volume 
Vehicle Traffic Counts 
Gross Gaming Revenue 
Source: Nevada Commission on Tourism
* Year over year

Change*
1.8%
2.1%
1.8%

13.4%
3.4%
1.0%
4.1%

Overview

Q1 2012
51,486,083
5,530,264

78.8%
$17,055,308
45,867,032
24,203,987

$10,808,375,192

Overseas Visitors to Select U.S. States and Territories 2011

Rank
1
2
3
4
5
6
7
8
9
10
Source: U.S. Office of Travel and Tourism Industries
* Year over year

Visitation
9,508,000
6,134,000
5,688,000
2,872,000
2,286,000
1,422,000
1,283,000
1,255,000
1,227,000

976,000

State
New York
California

Florida
Nevada
Hawaii

Massachusetts
Texas

Illinois
Guam

New Jersey

Change*
10%
9%

-2%
15%

7%
10%
25%
6%
-7%
0%

Market Share
34.1%
22.0%
20.4%
10.3%

8.2%
5.1%
4.6%
4.5%
4.4%
3.5%

Casino Tax Revenue by State 2011

State
Nevada
Indiana
New York
Louisiana
Illinois
Missouri
West Virginia
Iowa
Michigan
Rhode Island
U.S. Total
Source: American Gaming Association
* Year over year

Tax Contributions (in $Millions)
$865.25
$846.37
$593.40
$573.19
$489.42
$484.83
$406.46
$321.53
$320.67
$308.71

$7,930.00

Change*
3.6%

-3.3%
17.9%
0.2%
5.0%

-0.3%
6.4%
5.3%
3.0%
4.2%
4.5%

Education

Expenditures per Pupil  FY 2009
Pupil/Teacher Ratio in Elementary & Secondary Schools
Percent of teens 16 to 19 not in school and not high school graduates
Sources: Expenditures: U.S. Department of Education, National Center for Education Statistics, “National Public Education Financial Survey”; Pupil/Teacher ratio: U.S. Department of Education, National Center for Education Statistics;
Teen Dropouts: Annie E. Casey Foundation, National KIDS COUNT 2009

U.S. Average
$10,591

15.38
6%

Nevada Average
$8,321

19.41
11%

Ranking (out of 51)
45

Education Indicators

Average Teacher Salaries

Elementary school teachers except Special Education
Middle school teachers except Special Ed & Technical Ed
Secondary school teachers except Special Ed & Technical Ed
Source: U.S. Bureau of Labor Statistics, May 2011 Occupational Employment & Wages Report 

U.S. 
$52,590
$55,780
$56,760

Nevada
$55,270
$52,790
$52,600
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Taxes

Nevada’s tax burden on individuals is very favorable compared to 
other states, with no personal income tax, inheritance tax or estate tax, 
and the business tax climate was rated No. 3 in the nation.   Nevada 
businesses pay no corporate income tax, franchise tax, unitary tax, 
or inventory tax.  However, our dependence on tourism-related taxes 

like retail sales, gaming, hotel rooms and rental cars means that tax 
revenues tend to fluctuate with travel and tourism, which suffers dur-
ing economic downturns. As another legislative session looms on the 
horizon, business owners would be wise to hang onto their wallets, as 
lawmakers seek to fund the next budget in a struggling economy. 

Rank
1
2
3
4
5
24

Source: Federation of Tax Administrators
Note: State taxes only; local taxes are not included 

Tax %
17.5%
13.2%
10.7%
9.7%
8.7%
5.9%
6.2%

State
Alaska

North Dakota
Vermont

Wyoming
West Virginia

Nevada
U.S. Average

State Taxes as Percent of Personal Income

State
Property Tax
Sales Tax
Selective Sales Tax*
Personal Income Tax
Corporate Income Tax
Other Taxes
Expressed as % of Total Taxes Collected; Source: Federation of Tax Administrators.
*Selective taxes include taxes on motor fuel, alcohol etc.

U.S. Average
1.8%

31.5%
17.2%
33.9%

5.3%
10.2%

2011 State Tax Collection by Source

Nevada
5.1%

46.3%
27.8%
0.0%
0.0%

20.9%

State

Wyoming
South Dakota

Nevada
Alaska
Florida

Rhode Island
Vermont

California
New York

New Jersey

Business Tax Climates 

Rank
Best
1
2
3
4
5
Worst
46
47
48
49
50
Source:  Tax Foundation, 2012 State Business Tax Climate Index (data at July 1, 2010) 

Rank
Best
1
2
3
4
5
Worst
46
47
48
49
50

“Source: The Tax Foundation.  Calculations based on all state and local taxes paid, both to a person’s own state and to other 
states (e.g. in sales taxes paid when traveling).  Total taxes are divided by total state income to compute a “”tax burden”” 
measure. (District of Columbia not included)”; * FY 2009 (most recent data available)

State-Local Tax Burden*

Combined Tax Rate

12.2%
12.1%
12.0%
11.0%
10.7%

7.8%
7.6%
7.6%
7.5%
6.3%
9.8%

State

New Jersey
New York

Connecticut
Wisconsin

Rhode Island

Wyoming
Tennessee

South Dakota
Nevada
Alaska

U.S. Average
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Cost of Doing Business

Many factors are taken into consideration when determining how 
much it costs to operate a business, including rates paid for labor, 
leases, utilities, and state and local taxes.  Nevada offers reason-
able costs when compared to competitors in nearby markets. 
Commercial real estate lease rates have dropped considerably 

since the recession started, and Nevada’s high unemployment 
rate makes it easier to hire workers at reasonable wages.  In ad-
dition, Nevada’s centralized location makes it attractive for any 
business wanting to be near the west coast markets without being 
subject to California taxes and regulations.  

Market
Inland Empire, CA
Las Vegas
Phoenix
Reno
Sacramento
Orange County, CA
Source: Voit Real Estate Services. Q1-2012

Commercial Real Estate Lease Rates

Retail**
$1.32
$1.45
$1.22
$1.26
$1.39
$1.87

** Triple Net

Industrial
$0.36
$0.51
$0.44
$0.31
$0.35
$0.55

Office*
$1.66
$1.94
$1.72
$1.49
$1.76
$1.92

*Full Service Gross

(Ranked from least expensive)
1
2
3
4
5
6
7
8
9
10
Source: The Boyd Co., Inc., Princeton, NJ.  Costs based on a 70,000 sq. ft. 125-worker information technology center

Total Annual Operating Costs - I.T. Centers Western U.S.

Annual Costs
$12,576,714
$13,075,676
$13,137,234
$13,188,650
$13,428,123
$13,856,034
$13,882,440
$13,927,535
$14,115,445
$14,317,034

State
Oklahoma City, OK
Salt Lake City, UT

Las Vegas, NV
Wichita, KS
Phoenix, AZ
Fresno, CA

Modesto, CA
Denver, CO

Bakersfield, CA
Portland, OR 

(Ranked from least expensive)
1
2
3
4
5
6
7
8
9
10
Source: The Boyd Co., Inc., Princeton, NJ.  Costs based on a 225-worker distribution center occupying 500,000 sq. ft. and serving 
California and the 11 western states.

Total Annual Operating Costs: Distribution Warehouse

Annual Costs
$16,626,021
$16,921,031
$16,990,233
$17,126,578

$17,598,389
$17,671,396
$17,757,967
$17,905,281
$18,347,658
$19,082,772

State
Tucson, AZ

Albuquerque, NM
Phoenix/Mesa, AZ

Boise, ID
Reno/Sparks, NV

Bakersfield, CA
North Las Vegas, NV

Fresno, CA
Oklahoma City, OK

Spokane, WA  

(Ranked from least expensive)
1
2
3
4
5
6
7
8
9
10
Source:  The Boyd Co., Inc., Princeton, NJ.  Costs based on a 500-worker customer service center occupying 45,000 sq. ft.
of office space

Total Annual Operating Costs - Customer Service Center

State
Ft. Myers, FL

Ft. Lauderdale, FL
San Antonio, TX
Las Vegas, NV
Columbus, OH

Austin, TX
Phoenix, AZ
Madison, WI

Allentown/Bethlehem, PA
Philadelphia, PA   

Annual Costs
$23,642,246
$24,784,301
$28,055,916
$25,940,890
$25,968,785
$26,030,656
$26,190,264
$26,312,093
$26,540,429
$26,674,959
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Cost of Living

The cost of living in Nevada is close to the national average for es-
sentials like groceries, utilities and transportation.  If one positive 
result could be found in the real estate crash, it’s that the costs for 
housing have declined, making it considerably cheaper to live in one 

of Nevada’s metropolitan areas than the U.S. average.  Keep in mind 
that these charts don’t take our lower tax rates into effect.  Factoring 
in Nevada’s low tax burden, the overall cost of living in the Silver 
State would compare even more favorably with national figures.  

Grocery Items
Housing
Utilities
Transportation
Health Care
Misc. Goods & Svcs.
Composite Index
Source: Council for Community and Economic Research.  This index measures relative price levels for consumer goods and 
services in 308 Metropolitan Statistical Areas (MSAs).  It does not measure tax burden.  The average of costs in each MSA is read 
as a percentage of the average of all participating places.  For example, a score of 103.6% indicates that costs in that MSA are 
3.6% higher than the national average. Q1-2012

ACCRA Cost of Living Index

Las Vegas MSA
104.1%
92.1%
91.6%

103.8%
106.6%
104.9%

99.7%

U.S. Average
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

Reno-Sparks MSA
100.8%
86.8%
84.9%

105.2%
101.5%
94.4%
93.4%

Apartment Rent
Home Price
Mortgage Rate
Home*
Energy Costs
Phone
Doctor Visit
Source: Council for Community and Economic Research.  Q1-2012
* Principle and Interest

Selected Prices from ACCRA Cost of Living Index

Las Vegas MSA
$730

$253,393
4.29%
$939

$170.39
$20.26

$106.25

U.S. Average
$862

$283,529
4.02%

$1,020
$167.05
$27.26
$98.04

Reno-Sparks MSA
$804

$230,958
4.11%
$838

$134.42
$19.43
$79.20

Total Violent Crimes
   Murder
   Forcible Rape
   Robbery
   Aggravated Assault
Total Property Crimes
   Burglary
   Larceny/Theft
   Motor Vehicle Theft
Source: Crime in the United States, U.S. Dept. of Justice, Federal Bureau of Investigation
*2011

U.S. 
403.6

4.8
27.5

119.1
252.3

2,941.9
699.6

2,003.5
238.8

Nevada
702.2 

5.9
35.7

196.2
422.9

2,774.7
823.0

1,574.5
377.1

Ranking
2
9

11
3
6

26
15
44

4

Reported Crimes per 100,000 population*

Crime Rate

Nevada ranks No. 2 in the nation for violent crimes, accord-
ing to statistics compiled by the FBI.  While we are 26th 
for total property crimes, we’re No. 3 for robbery and No. 4 
for motor vehicle theft.  Nevada is proud of its cowboy heri-
tage, but this is one area where it would be best to distance 

ourselves from the lawlessness of the Wild West.  However, 
these figures are based on crimes per 100,000 population, 
and Nevada’s 51.5 million visitors a year add an average of 
141,000 extra people on any given day to our official popula-
tion of 2.7 million.

Continues on page 53
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hen the boat is rocking 
people naturally cling 

more tightly to the rail 
– which, given today’s 
economy, says much of 

what one needs to know about investing 
for retirement.
 “Individuals are scared, and rightly 
so,” says Tony DePasquale, founder and 
President of Elysien Private Wealth & 
Real Property in Henderson. “They 
want safe, and they want to know that 
the people they are getting advice from 
are honest with them, and know what 
they’re doing. Over the years there has 
been a lot of volatility, (so) they are look-
ing for safety and for things that are dif-
ferent. They don’t think that the normal 
stocks and bonds are places where they 
want to be.” As a result, companies like 
his are seeing a lot of interest in alter-
native investments, “a lot about hedge 
funds, a lot about gold or commodities. 
Managers have needed to expand their 
expertise into other areas to try and find 
that yield.”
 Investors with a properly diversified 
portfolio, he remains convinced, “can 
find a decent yield -- and when I say de-
cent yield I mean you’re going to make 
more money than you are with a CD or 
a fixed annuity or things like that. If 
you’re looking for guaranteed principle 
and 8% and 9% returns, that’s excep-
tional. If you’re looking for something 
to keep you up with inflation on a safe 
footing, yes, you can do that.”
 Which are the safe investments for 
retirement planning? “People will say, 
‘I don’t want to take on a lot of volatili-
ty, I don’t want to lose my money or lose 
any interest’ and so on,” DePasquale 
explains.
 “I’m hearing clients say, ‘Get me to 
someplace safer, Brian, get me some-
place safe,’” says Brian Loy, CFP, 
CFA, President of Sage Financial in 
Reno. “You have to redefine safety for 
them, and go back through the risk. If 
they can afford to take no risk, which 
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means very little return, then fine. But 
most people need to have some of their 
money at risk. You need to talk to them 
about the risk of inflation, and how di-
versification can help reduce the risk 
of loss but won’t reduce the volatility. 
But I think there is this big move to 
‘get me somewhere safe,’ and you’ve 
got to go through that with people. You 
can’t afford to retire with money in a 
bank account.”
 The kicker, Loy points out, is that 
“there is no such thing as safe. Safe-
safe is (something) guaranteed, where 
you put in a dollar and tomorrow you 
pull out a dollar. That’s called 
a bank account, a CD, a Trea-
sury Bill, and those things 
are paying less than half-a-
percent in interest. But when 
inflation turns back on and 
you have to pay money to 
Uncle Sam for your income 
taxes you’re actually losing 
money, so safety of principle 
doesn’t mean preservation of 
purchasing power. The focus 
today is risk: how do we man-
age and reduce risk as much 
as possible. That’s what’s 
changed in our business since the 911 of 
the financial markets, 2008.”
 “I think that is the most difficult 
issue right now, trying to find income 
from fixed income portfolios in a very 
low interest-rate environment,” says 
Reed Radosevich, Nevada President 
for Northern Trust, a global investment 
management, asset and fund adminis-
tration, fiduciary and banking services 
firm. “Therefore, what we have seen is 
that a lot of people have been investing 
in a number of different types of invest-
ments that maybe can return more than 
the 1/2% to 1% that CDs and Money 
Markets are paying right now. Things 
like high yield bonds are still attractive; 
they’re paying 7% to 8%.”
 He and his colleagues are also see-
ing high-dividend paying stocks that 
they like, such as large-cap blue-chip 
stocks that are paying 3% to 5% “be-

cause certainly we think that U.S. do-
mestic large-cap equity stocks are still 
over-weighted in portfolios for clients. 
They are paying great dividends right 
now.” As a hedge against inflation,    
Radosevich and his colleagues are using 

both commodities and gold. They also 
like Treasury Inflation Protected Secu-
rities (TIPS), “while the treasuries are 
still paying very low rates due to the ar-
tificially low-interest-rate environment 
created by the Fed.”

Reaching for Returns

 “Some investors trying to prepare 
for retirement find themselves work-
ing against themselves,” says Bob Mar-
tin, Regional President of BNY Mellon 

Wealth Management, established in 
2007 from the merger of Mellon Finan-
cial Corporation and The Bank of New 
York Company, Inc. “It’s interesting in 
that they’re not necessarily doing the 
right things. Some of them are reaching 
for returns, so they’re taking on more 
risk to get that better return.” What 
should have happened as retirees got 
older was that their portfolios should 
have gotten more conservative, “but 
we didn’t necessarily see that. We saw 
them tend to the aggressive to build that 
nest egg. Unfortunately, they’re kind 
of chasing returns now, and one of the 

ways you get returns is that 
you take on more risk.”
 While many older 
Americans have gone back 
into the workforce, Martin 
points out, some of BNY 
Mellon’s wealthier clients 
are trying to do a better job 
of managing their taxes by, 
among other methods, taking 
exemptions. “We’ve got an 
exemption for those wealthy 
families this year that ex-
pires at the end of the year, 
where they can put $5 mil-

lion in a separate trust to get it out of 
their estate.”
 Martin notes that statistics show half 
of all retirement assets residing in IRAs 
and 401k’s. “You’ve got people, once 
again, looking at whether or not Roth 
IRAs make sense.” From an active man-
agement standpoint, he adds, “as they 
have gotten closer to having kids go 
to college or retirement or other mile-
stones in their lives we’re having them 
get more conservative with those funds 
that they have set aside for that particu-
lar purpose.”
 What BNY Mellon does is help cli-
ents think of their monies separately, 
Martin says, as if they were residing in 
“various buckets. Part of it is the core 
money they’re going to live off of to 
retire. A lot of our clients have a fair 
amount of wealth, so part of that wealth 
is what we refer to as legacy wealth, 

Reed Radosevich
Northern Trust

Feature Story | Wealth Management

Tony DePasquale
Elysien Private Wealth

& Real Property

“Some investors trying to prepare 
for retirement find themselves 
working against themselves.”

- Bob Martin  
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which is money they’re going to pass on 
to children, family and friends. That is 
a longer horizon, so they can be a little 
more aggressive with those funds. Then 
we’ve got philanthropic needs for sev-
eral of these clients, and they’re a little 
more aggressive with some of those, as 
well.”
 An important part of the conversa-
tion that Martin and his colleagues have 
with investors centers on their risk tol-
erance. “We talk about the fact that, 
‘Okay, we used to make mention that if 
your portfolio was to go down 25% in a 
year would that bother you? We’re kind 
of saying if it goes down from 35% to 
40% would it bother you?”

Strategies

 What to do?
 Advisors at Northern Trust still like 
the equity markets. “We think that there 
are a lot of tail winds in equities,” says 
Radosevich, “meaning the low-interest-
rate environment is pushing people to 
have to invest in the stock market to re-
ceive a reasonable return.” At the same 
time, they are still underweighted inter-
nationally “because we still want to see 
some clarity in Europe.” 
 Radosevich and his colleagues are 
neutral in emerging market stocks, but 
think that with China starting to re-
lax its monetary policy there may be 
some opportunities in emerging market 
stocks going into the second half of the 
year. 
 “Certainly, as we meet with clients 
we caution them that they need to take 
a long-term investment approach, and 
that it’s not wise to try and time the 
stock markets,” he notes. “As you near 
retirement, or if you need the liquid-
ity, certainly you need to start moving 
a higher percentage of your investment 
into more liquid assets like Money Mar-
kets and bonds versus equities.”
 While he and his team think the best 
opportunities are in equities rather than 
bonds, Radosevich acknowledges that 

investors need to make sure that they 
plan well in advance to start creating 
liquidity from their portfolio “so you’re 
not having to sell stocks back at the bot-
tom of a pullback.”
 Radosevich repeats that investors 
looking ahead to retirement should not 
try and time the market. “They shouldn’t 
try and speculate the markets, meaning 
trying to make a quick profit, and they 

Feature Story | Wealth Management

should be diversified. Our biggest thing 
is that we think equities are the place 
to be, especially the US large-cap equi-
ties. But you need to take a long-term 
perspective, and you need to be well di-
versified. Leave the speculation to the 
pros, and certainly don’t sell out at the 
bottom.”
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John DeMarco: Our biggest challenge has 
been, over the past several years, rebuild-
ing after the telecom boom of the 2000’s 
and really define what our core business 
is. We’ve done that over the past 12 to 24 
months and we’re starting to get some 
traction now in the United States.
Chris Donnelly: Our challenge is how do 
we, as an organization, partner with our 
carriers to scale the support to where we 
think the technology consumption, meta-
data consumption, is going? It’s a strange 
conversation when someone asks for a 
hundred gigs at a dollar a megabyte. We 
have to figure out a way to stabilize pric-
ing so that our carrier partners can afford 
to monetize 40- and hundred-gig nodes in 
every city in America.

How are you keeping 
up with demand?
Leone: There’s an article in the Wall 
Street Journal talking about the Justice 
Department looking at usage and how 
cable companies limit usage.  One of the 
stats in there is the number of hours of 
video usage over the internet which has 
grown 47 percent in the last year. That’s 
the kind of pace of change that we’ve been 
seeing. We spent a billion dollars here in 
Las Vegas over the course of the last eight 
years to try to build the network up so 
we had the capacity to continue to spend 
tens of millions of dollars a year. It’s not 
a game for the faint of heart. You have to 
keep dumping capital into the network in 
order to keep up with that kind of growth.
Haley: We’ve gone from commitments on 
circuits from around nine gigs to over 27 
gigs in about three years with less facili-
ties.  It’s a tsunami of data requirements 
for that.
Donnelly:  The question then becomes, 
how do carriers continue to support the 
beginning of the explosion?  We have one 
customer that has over a hundred pet-
abytes of storage in one building.  The 
amount of infrastructure required to sup-
port that continued growth and sustaining 
that type of storage cloud is unbelievable.  

etween cloud computing, stor-
age issues and finding the right 
systems for the right business, 
the telecommunications indus-
try is changing quickly.  Re-

cently, telecommunications executives rep-
resenting companies throughout the indus-
try met at the Las Vegas office of Holland 
& Hart to discuss their growing pains and 
meeting the needs of increasingly techno-
logically advanced consumers.
 Connie Brennan, publisher of Nevada 
Business Magazine, served as moderator 
for the event.  These monthly meetings 
are designed to bring leaders together to 
discuss issues relevant to their industries.  
Following is a condensed version of the 
roundtable discussion.

What challenges 
does the 
telecommunications 
industry face?
Mike Ballard: The greatest challenge is, 
right now, there’s a lot of opportunity and 
the market is ripe for telecom.  Dealing 
with that is a challenge.
Mark Haley: The needs of our conven-
tion customers across the country are ex-
panding constantly, just keeping up with 

B
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upgrades and bandwidth requirements is 
a challenge. Also, trying to forecast what 
they’re going to need each year is a chal-
lenge. The most visible part of our busi-
ness is the wireless networks.  People feel 
they should walk into a convention center 
and it should all be free.  It cascades down 
so we’re trying to deal with that.
Jeff Grace: Our biggest challenge has 
been the economic climate.  As of the 
middle of this year, I’m happy to say much 
less so than in previous years.
Cheri Hickman: The biggest challenge is 
keeping up with technology and keeping 
the technicians up with the new solutions 
that are out there.  The other one is, with 
small businesses, [there’s] the mindset of 
letting them know that the infrastructure 
is in place for your host in your voiceover 
IP so they understand it’s safe to look at 
those solutions.
Duffy Leone: The biggest challenge for 
us is that the large, established businesses 
continue to grow in this business climate. 
You’ve got the economic conditions, the 
regulatory conditions, [and] you have got 
labor issues. All of those things that are 
coming our way in addition to the real 
changing tastes of consumers. They’re ex-
panding in their own world and we’re try-
ing to chase down where we think they’re 
going.
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To give you some perspective of how 
much data [a petabyte] is, if you started at 
the beginning of time, every piece of writ-
ten media, every language on every news-
paper, magazine and book that’s ever been 
printed, and bundled it up until the end of 
2010, that would be about 50 petabytes.  
We have one customer who’s recently in-
stalled almost a hundred petabytes.
Ballard: The big question is, as demands 
are getting bigger and bigger and custom-
ers are demanding a lower price, how do 
we make that make sense in the business?
Grace: That’s the real issue.
Urquhart:  Unfortunately, the customer 
looks at it as a commodity, not a technol-
ogy.  That’s where we have evolved.  The 
end user is so keyed to their business, both 
their telephone and their data, yet they’re 
price shopping all the time.
Grace:   I think the answer really is educa-
tion, to let folks know the difference be-
tween home grade and business grade. I 
had this conversation with a client yester-
day. We can solve the problem with $500 
or we can solve the problem with $5,000, 
and many points in between. It’s educat-
ing the client, the end user, of what the dif-
ference is.

Is cloud computing 
still the newest 
trend?
Grace: Cloud computing is definitely a 
huge new trend.  We launched our cloud 
platform hybrid a year and a half ago and 
we sell it to small and medium-sized busi-
nesses.  What we’re seeing in the IP in-
dustry is, it’s not taking as rapid a foothold 
as folks expected.  We’re seeing instead a 
hybrid model where businesses put some 
pieces and parts there and keep others on 
premise.  It’s a pretty intelligent approach.  
That speaks to end users, businesses being 
much more sophisticated and discriminat-
ing than they were.  It’s a huge, new, im-
portant trend.  
Ballard:   One of the recent statistics I 
heard is about 40 percent of companies 
have gone to the cloud, but they’ve only 

Donnelly: If someone said, what is the 
biggest inhibitor of cloud today?  My 
opinion is that it’s all of us not wanting 
to be wrong.  The key challenge is how 
to create an environment that takes the 
risk and fear away but gives and provides 
empirical data so we can all figure out the 
right solution, not based on speculation or 
inappropriate financial investment.  Based 
on real live, empirical data that we can 
say, “Here’s what we did.  Here’s how we 
duplicate it.  Here’s why I’m comfortable.”  
Let’s make an investment in that.
Lance Earl: You talk about the education-
al process.  For law firms, we store many 
of our hard-copy documents off-site.  At 
some point, we became comfortable with 
documents you store off-site and can re-
trieve upon request.  It’s not much differ-
ent than educating people or introducing 
people to the cloud the same way.  You 
can essentially store your information 
off-site and access it in the same way you 
do your hard-copy, it just doesn’t take as 
much time. 

incorporated ten to 20 percent of their 
business of what they think will end up in 
the cloud.  There’s still a lot of room to go 
for cloud computing.  
Urquhart: They’re all testing it right now. 
There’s an insecurity factor in the cloud, 
in terms of a security breach. We have a 
major medical practice in Phoenix that 
we provide a ten-gig ring to connect all of 
their facilities. Will they store their data 
off-site? No, they’re not. They’re not go-
ing to do anything in the cloud. There’s a 
insecurity.
DeMarco: It’s funny because for people’s 
personal life, we rely on the cloud each 
and every day.  Whether its counting on 
your Hotmail, Gmail or Yahoo account 
or when you shoot your Instagram photo-
graphs, when you upload them to the iPod.  
From the individual level, we all rely on 
it.  Yet, when it comes to our business 
data, we’re a little more reluctant. It’s just 
a matter of time before we embrace it in 
the business world, just like we embrace 
it each and every day in our personal life.
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Does the average 
business person 
understand what the 
cloud is and what it 
does?
Donnelly: It’s a funny question because what 
we’re seeing (and we have a wonderful per-
spective at Switch because we’re meeting 
so many different size companies) is that 
there’s not a CIO on earth that doesn’t want 

to understand what cloud means to their 
corporation. The interesting thing is that, the 
more sophisticated of a technologist you are, 
the more frustrated you are with the word 
“cloud,” because it means so many different 
things to so many different people. On the 
one end of the spectrum you have a compa-
ny like Zynga that runs a game.  If the game 
goes down, it goes down.  On the other end, 
you might have a Wells Fargo.  They can 
never go down, not for one second.  Then 
there’s everything in between.  What we see 

happening is that people are trying to fig-
ure out how to migrate applications into the 
cloud.  That’s the challenge.
Grace: It’s a learning curve for the end user 
in the organization. It’s a learning curve 
for the service providers as well. When we 
started ours a year and a half ago, we very 
much wanted to be early in that game. We’ve 
learned a tremendous amount over a year 
and a half. We’ve been able to reduce price 
points, understand the customers’ needs 
much better, and change the way that we ap-
proach the back-end technology. It’s a huge 
learning curve for everyone.

Do you see business 
telecom expenses 
going up or down as a 
result of the changes 
we’re seeing in the 
industry?
Hickman: As far as the small business owner 
goes, we have been able to go in and change 
out their security services and provide them 
with a new solution for less money than 
they’re spending on their traditional carrier 
services using a set platform and voiceover 
technology.
DeMarco: It’s just a displacement of ex-
pense. Instead of spending it for pieces, 
parts, gears and cables, it’s now for services. 
It’s for the cloud, based on service.
Grace: It depends on what the consumer 
wants, if they want a $500 solution or a 
$5,000 solution. If it’s a cheap solution, let’s 
all be aware that if there are other issues, 
you’ve got to understand that you bought the 
cheaper solution.
Ballard: Nationally, you’re seeing telecom 
spending last year rise by nine percent in 
general. Businesses are spending more on 
telecom, but we’re seeing the average unit 
price go down 12 to 15 percent.  You’re buy-
ing more, but you’re getting so much more.  
Leone: The price of vending continues to 
decline but the net spending will still be 
more because of the use. Their internal labor 
cost is being reduced and the effectiveness 
of the organization is improved in terms of 
the sources.
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Healthcare

Statistics compiled by the federal government put Nevada’s overall 
“health snapshot” on the border between weak and average, with 
home healthcare the only category in which the state received any-
thing above an average grade.  Nevada ranks 47th in the rate of sui-
cide deaths per 100,000 population, has more obese or overweight 

children than the national average, and 21 percent of the population 
has no health insurance.  While we rank 40th in percentage of chil-
dren vaccinated, that’s an improvement from last year, when we were 
No. 48. Although progress has been made, the quality of healthcare 
in Nevada remains a concern.

Breast cancer deaths per 100,000 female population
Colon cancer deaths per 100,000 population
Suicide deaths per 100,000 population
% of women 50-74 receiving mammogram within past 2 years
% of adults 18+ with cholesterol check witihn 5 years
% of adult surgery patients receiving recommended care
% of children 19-35 months fully vaccinated
Source:  Agency for Healthcare Research and Quality, U.S. Dept. of Health & Human Services, 2011 National Healthcare Quality Report
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2011 Healthcare Quality Report

Health Spending per Capita 
AIDS Diagnosis Rate
Infant Mortality Rate (per 1,000 live births)
Overweight or Obese Children
Adults with Disabilities
Source: The Henry Kaiser Family Foundation.
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Source: The Henry Kaiser Family Foundation, 2009 - 2010.
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   Acute Care
   Chronic Care
Settings of Care
   Home Health Care
   Hospital Care
   Nursing Home Care
   Ambulatory Care
Clinical Areas
   Cancer
   Diabetes
   Heart Disease
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   Respiratory Diseases
Overall Rating
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Source:  Agency for Healthcare Research and Quality,
U.S. Dept. of Health & Human Services, 2011 State Snapshots
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Housing

The good news?  Nevada has finally dropped from No. 1 to No. 3 in the 
nation in new foreclosure filings.  The bad news?  Our rate is still more 
than twice the national average.  Economic analysts have described the 
local housing market as “bumping along the bottom,” and there are several 

mixed messages in this bumpy journey: housing permits increased 17.5% 
over the last 12 months, but the housing price index has fallen.  Investors 
have started to re-enter the market, but what will happen as banks release 
their inventory of homes remains to be seen.

2011
421

5,367
119.4
127.2

2012
5694
6,304
111.2
112.7

The Nevada Housing Market

Residential Housing Units Permitted in April 
Residential Housing Units Permitted - last 12 months 
Housing Price Index (Q1)
Housing Price Index - average last 12 months
Source: Applied Analysis Economic Briefing June 2012

April
April
Q 1
Q 1

% Change
64.8%
17.5%
-6.9%

-11.4%

Foreclosure Filings

National Average
Georgia
Arizona
Nevada
California
Illinois
Source: RealtyTrac, May 2012.

Rank
na
1
2
3
4
5

1 in 639
1 in 300
1 in 305
1 in 313
1 in 324
1 in 325

U.S.
Nevada
Carson City
Las Vegas
Reno
Source: Zillow.com
* Year over year

Median Home Prices

% Change*
-0.9%
-5.0%

-10.0%
-4.7%
-4.5%

May 2012
$148,100
$120,800
$138,800
$113,800
$149,900



54                                        August 2012 August 2012                                       55

Cover Story | How We Stack Up

Employment

Total employment in Nevada increased an anemic 1 percent from 
May 2011 to May 2012, which was slightly under the U.S. average.  
However, we still lead the country in unemployment, at 11.6 percent, 
compared to a national average of 8.2 percent.  Mining jobs present 
the only bright spot in this picture as gold and silver prices remain 

high, but at 1.4 percent of total Nevada jobs, this isn’t enough to boost 
the overall numbers.  The multiplier effect of all the unemployed 
and underemployed people in the state presents real problems for 
businesses that have seen their sales decrease, and for state agencies 
trying to provide services to more people with less tax money.  

Business Rankings
Nevada continues to rank among the best states to start and maintain a 
business.  It retained the No. 2 spot in the Business Survival Index from 
last year, although it fell from 10th to 12th in the “Best States for Busi-
ness” poll.  Its tax climate and geographic location still make the Silver 
State an attractive place to do business, although we face challenges dig-
ging ourselves out of the recession, including high unemployment and a 
housing market at an unprecedented low point.  Our low national rank-
ings in healthcare and education will make it difficult to attract the kinds 

of companies needed to help restart the economic growth engine.  
 Nevada’s future depends not only on the resourcefulness of its citi-
zens and the resiliency of its economy, but also on upcoming political 
events.  The elections this fall will greatly impact the way the national 
economy is handled, and when the Nevada Legislature convenes in Feb-
ruary 2013, it will be charged with trying to solve many of the challenges 
detailed in this report.  How Nevada stacks up in 2013 and beyond will 
be largely determined by how Nevada votes this fall.

Employment May 2012 (Thousands of Employees) 
12-month change in employment
Average Hourly Earnings
Source: U.S. Bureau of Labor Statistics 

Employment

U.S.
142,287,000

1.4%
$23.41

Nevada
13,634,000

1.1%
$19.92

Rank
1
2
3
4
5
6
7
8
9
10

Source: U.S. Bureau of Labor Statistics

Unemployment Rates by State (May 2012)

Rate
11.6%
11.0%
10.8%
9.4%
9.3%
9.2%
9.1%
8.9%
8.7%
8.6%

8.20%

State
Nevada

Rhode Island
California

North Carolina
District of Columbia

New Jersey
South Carolina

Georgia
Mississippi

New York
U.S. Average

Category
Leisure and Hospitality
Trade, Transportation, Utilities
Government
Professional & Business Services
Education & Health Services
Financial Services
Construction
Manufacturing
Other Services
Mining & Logging
Total Non-Farm Payroll
Source: Nevada Dept. of Employment, Training & Rehabilitation

Nevada Employment by Industry (May 2012)

Change Year over Year
2.4%
1.6%

-3.3%
2.6%
2.7%

-3.1%
-5.0%
-1.6%
4.2%

16.1%
1.0%

% of Total
28.7%
18.7%
13.1%
12.5%
9.3%
4.4%
4.3%
3.3%
3.0%
1.4%

100.0%

Jobs in Thousands
327.7
213.8
149.9
142.1
106.4
50.6
49.2
37.5
34.4
15.9

1,141

Rank
Best
1
2
3
4
5
12
Worst
46
47
48
49
50
Source:  Chief Executive Magazine (May 2012 issue) surveyed more than 650 CEOs in January 2012, asking them to rank states in 
which they do business in a variety of areas, including taxation/regulation, workforce quality, and living environment.

Best and Worst States for Business

State

Texas
Florida

North Carolina
Tennessee

Indiana
Nevada

Michigan
Massachusetts

Illinois
New York
California

Rank
Best
1
2
3
4
5
Worst
47
48
49
50
51
Source: Small Business & Entrepreneurship Council.  Factors in rankings included taxes and regulatory costs, government 
spending, property rights, health care, energy costs, among others

Best and Worst Small Business Survival Index 2011

State

South Dakota
Nevada

Texas
Wyoming

South Carolina

Rhode Island
Vermont

New Jersey
New York

D.C.

Ranked from friendliest to least friendly policy environments for entrepreneurship
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Secure your future wisely.SM

Brian Loy, CFA, CFP President              
Kirstin Griffin, Investments & Client Relations

775.324.7244 sagefinancialadvisors.com

Investments • Financial Planning • Retirement Planning 

The Secret To Wealth Management
Is Having Access To Sage Advisors.

 Investors with a long-term time hori-
zon, he adds, have got to ride out the vol-
atility of the stock markets, “because re-
turns are commensurate with risk -- and 
risk means that there is more volatility 
than you would have in either a Money 
Market of even a bond portfolio.”
 “There is no question that this great 
recession has had some people having 
to rebuild their retirement plans,” notes 
Loy. “If they’ve had a lot of their money 
invested in real estate or even the stock 
market they may have gotten pum-
meled, and so they’re trying to rebuild.”
 Sage Financial’s approach is to un-
derstand where clients are trying to go 
and developing an investment plan spe-
cific to them. Some people, Loy points 
out, are what he calls “belt-and-suspend-

ers” kind of folks, for whom you have 
to have a safer investment portfolio that 
has very little volatility. That means that 
from day to day, month to month the val-
ue shouldn’t change much. On the other 
string you’ve got people who need to get 
returns down the road, and so have much 
more aggressive portfolios.”
 “There are safe things out there,” 
says Martin, “but you’re not going to get 
much of a return. So if you want safe 
and a return, that’s where the challenge 
comes into play.” BNY Mellon, he notes, 
has a lot of clients who are invested in 
longterm municipal bonds. “One of the 
differences between an active manager 
and a passive manager is that an active 
manager will continually monitor the 
credit of those bonds, because that is 
the risk you have with muni bonds: will 
that municipality have an issue?”

Continued from page 15

Bob Martin
BNY Mellon

Wealth Management

http://sagefinancialadvisors.com
http://www.gillsprinting.com
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know what you’re doing, work with pro-
fessionals, and make sure the person 
you’re working with has your best in-
terests at heart. Don’t invest in anything 
you don’t understand. If it’s too compli-
cated for you to understand it’s probably 
not a good idea for you to invest in it. 
Look for liquidity and don’t take on too 
much risk for yourself.”
 Given the jittery times, that advice 
would seem to make a lot of sense.

 The reality that a lot of people tend 
to lose sight of, Martin feels, is that as 
he puts it, “Cities aren’t going to go out 
of business. The city of San Antonio, or 
Las Vegas, isn’t going to go away. They 
have some innate ability to tax more 
and give less in services, so they con-
trol their inflows and outflows.” That 
said, however, there are going to be mu-
nicipalities that have financial issues, 
though usually there are signs that those 
issues are coming. “It doesn’t happen 
overnight. Usually there are signs over 
a period of years, where they get to that 
level.” 
 Some of his firm’s clients, Martin 
reports, are more than casually worried 
about inflation. But as he explains, “Un-
til we have some job creation, which is 
a huge part of inflation, we’re not going 
to have inflation. We’re going to have it 
eventually, but not any time soon.”  
 Having commodities in a portfolio 
is a good idea, DePasquale believes, 
“to an extent. But it’s just like any other 
position: it has to be hedged with other 
positions. Gold, for example, is a great 
hedge against inflation. It works in-
versely, usually, to the stock market, so 
it’s a good position to have. But people 
who think it’s the end-all, be-all -- ‘I’ll 
throw all my money in there because 
it’s something that’s safe, something 
that I can hold’ – are incorrect.”
 Anyone reviewing the price of gold 
over time, he points out, will find that “it 
spiked up in the ‘70s and then crashed 
all the way back down to pre-market 
levels, then went back up again. So it’s 
like any other market: it can go up and 
it can go down.” Investors who believe 
they have found a basket in which to 
place all their eggs, DePasquale is con-
vinced, “are, I think, going to be sorely 
disappointed when we start seeing the 
dollar come back, which at some point 
it eventually will.”
 The power of knowing, DePasquale 
contends, is not to be underestimated. 
“The first thing I would say to anybody 
who is looking to invest is if you don’t 

According to BizBuySell.com’s Q2 
2012 data, the current median 
price for a small business for sale is 
$176,900.  That number is up from 
the same period in 2011 when the 
median asking price was $173,000.

In Brief

http://www.colliers.com
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Governor’s Office of 
Economic Development 
Awards Five Regional 
Development Authorities
The Nevada Governor’s Office of Economic Development 
has given Collaboration and Innovation Awards to five re-
gional development authorities for their efforts throughout the 
state.  The recipients of the Collaboration Award include Nevada Devel-
opment Authority (NDA), Highway 95 Regional Development Author-
ity, Economic Development Authority of Western Nevada (EDAWN), 
and the Northern Nevada Development Authority (NNDA).  The Inno-
vation Award was given to EDAWN, NDA, Lincoln County Regional 
Development Authority and NNDA.

One-Third of Nevada Businesses Allow Tele-working
Connect Nevada’s recently released report entitled Tele-working and Broadband: Linking Nevadans to 
Jobs reveals that approximately 20,000 Nevada businesses now allow employees to work from home.  This 
translates into approximately 16 percent of employed Nevadans tele-working. According to the report, 
Nevada employees who work from home save an estimated $1,480 per year in travel expenses and gain 
over 200 hours of time.

Around the State

Home Prices Up for Fifth 
Straight Month
Statistics released by the Greater Las Ve-
gas Association of Realtors (GLVAR) show 
existing home prices in June increased for 
the fifth straight month and supply of local 
homes listed for sale continues to tighten.  
The total number of homes, condominiums 
and townhomes sold in June was 3,945, 
which is down from the 4,134 in May.  The 
median price of local single family homes 
sold in June was $131,785, up 3 percent 
from May. 

http://flipthescriptnow.org
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Gerald Gordon
Shareholder

Gordon Silver Attorneys
and Counselors at Law

Las Vegas & Reno

Number of Employees: 109
Years in Nevada: 40
Years with Company: 39

How did you first get into
the legal profession?
My father, David Gordon, who never had the 
opportunity to attend law school after college, 
started grooming me (or indoctrinating to be 
precise) at age 5.  He sat me down in front of 
the old 50’s TV programs, Divorce Court and 
Perry Mason.  I never considered any other 
career.

What do you like most and least
about your industry?
I have been extraordinarily lucky because 
I practice in a specialized field, complex 
insolvency, which constantly challenges me with 
problems requiring not only legal expertise, but 
an understanding of tax, securities, economics 
and finance.  So, what I like most is that the 
practice of law provides this type of opportunity 
for complex problem solving.  What I like least 
is dealing with incompetent attorneys practicing 
in areas for which they are not qualified.

What would you want your legacy to
future generations to be?
The firm of Gordon Silver was founded in 
the 1960s by Louis Wiener,  Neil Galatz and  
David Goldwater.  I joined right out of UCLA 
Law School in 1973. While the firm name has 
evolved, the goals and culture have remained  
remarkably consistent.  We are a firm where a 
significant number of our people join and then 
spend the rest of their working lives here.  I 
hope that the attorneys who are starting their 
careers with us this coming fall will be asked 
the same question about Gordon Silver 39 
years from now.

What is the biggest challenge your
industry is facing?
In addition to technology and the rising costs 
of providing legal services, in Las Vegas and 
elsewhere in the state, it is challenging to 
remain a Nevada-based, full-service law firm.  
We decided several years ago, in order to 
flourish and provide the level of legal services 
that would be required in the years to come, 
Gordon Silver would become a Nevada-based 
regional firm.  With the addition of practice 
groups and offices in Phoenix, Reno and 
Washington D.C., together with our venture with 
Congressman Jon Porter providing governmental 
services through Porter Gordon Silver, we 
believe that we are meeting this challenge, and 
look forward to additional offices along the 
Pacific Coast.
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Building Rural Industry

 Everybody is talking about Fallon.  
“Fallon is in a position to move forward 
in a real positive way in the near future,” 
said Gray.  The dairy industry is mak-
ing a big dent for starters.  “We have just 
broken ground on a powdered milk plant 
that is one of only two in the country,” 
said Gray.  It is being built by the Dairy 
Farmers of America and will be a big 
boost to not only the dairy industry in 
Fallon but to the dairy industry in Ne-
vada as a whole.  “Fallon has the most 
dairy cows per capita in the state,” said 
Gray.  Dairy farmers in the area are look-
ing forward to more people joining them 

he answer to how to succeed in 
business without really trying 
is not as complex as you may 
think.  Business owners should 
tune their ears in to what is hap-

pening in rural Nevada.  They may be 
pleasantly surprised at all they will learn 
ranging from the mining boom in Elko to 
the interesting products that are made in 
Nevada.  “Every rural community in Ne-
vada is unique in character which makes 
for unique opportunities,” said Rick Gray, 
executive director of the Fallon Conven-
tion and Tourism Authority.  Our state is 
really a driving force behind the economy 
and ironically, many of us may not have 
realized it.  

particularly after this new plant opens, 
which will cost around $80 million for 
the operation.
 Fallon is also a unique location for 
green energy.  “The first hybrids, solar 
and geothermal plants ever built were 
completed near Fallon by Enel Energy,” 
said Gray.  They have added a hybrid, so-
lar, geothermal component in the Stillwa-
ter area as well which speaks highly of 
the green energy opportunities in rural 
Nevada.  “In Tonopah they are building 
some solar projects and in Ely they are 
doing a big wind power project which in-
cludes wind, solar and geothermal,” said 
Gray.  These are all green energies that 
are emerging in our state.  

T

By Jamie Lober

Unique Opportunities
in Unique Communities
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Tourist Attractions

 Rural Nevada offers a variety of unique 
recreational venues.  “The biggest new at-
traction is the California Interpretive Trail 
Center which just opened outside of Elko,” 
said Larry Friedman, deputy director of sales 
and industry partners with the Department 
of Tourism and Cultural Affairs.  They had 
a big grand opening in June.  Another note-
worthy happening was the restoration and 
reopening of the Mizpah Hotel in Tonopah.  
“This historic renovation was built in 1907 
and has forty-seven rooms, two restaurants, a 
casino, two saloons and a couple of friendly 
ghosts,” said Friedman.  It is now owned by 
Fred and Nancy Klein who are wine produc-
ers in California.  
 Other unique rural Nevada attractions in-
clude Rhyolite and the open air museum at 
the entrance to Death Valley.  “Rhyolite is a 
fascinating ghost town. In the middle of it is 
the open air museum where there are sculp-
tures by European sculptors that have chosen 
to produce pieces of art in the middle of the 
Nevada desert,” said Friedman.  The Berlin 
Ichthyosaur State Park is another worthy 
mention.  “Berlin is another ghost town and 
the Ichthyosaur is a fossil of the marine rep-
tiles that swam in central Nevada 225 mil-
lion years ago,” said Friedman.
 Highway 50 has a distinct claim of its 
own.  “We promote Highway 50 as the lone-
liest road in America, as people contact us 
and get a survival kit and a passport that they 
get stamped in the towns across the state,” 
said Friedman.  There is a town about every 
hour.  

Help Available for
Rural Business

 There are a lot of resources available to 
business owners in rural Nevada.  “We do a 
lot of housing programs for low income per-
sons rural-wide, down payment assistance 
program, the state’s weatherization assis-
tance program and we provide free counsel-
ing services to businesses and prospective 
businesses in about seven counties of the 
state which is a function funded by RNDC,” 

Building Nevada | Rural Nevada

 Tourism in Fallon is on the rise.  “Fal-
lon has a very aggressive tourism market-
ing effort in place and we market a menu of 
year-round special events,” said Gray.  One 
of the main markets is the nearby urban 
area of Reno as well as the Carson Valley 
and Lake Tahoe areas that are an hour and a 
half to two hours away.  “When you are that 
close, it provides opportunity for Fallon to 
build events that have interest and attraction 
to those markets,” said Gray.  Special events 
bring people together from all parts of Ne-
vada. 
 People are inclined to come to the area 
because of the natural and historic attrac-
tions.  “The Pony Express skirted Fallon 
and the overland telegraph came through 
the most treacherous stretch of the immi-
grant trail during the Western migration 
root which is just west of Fallon,” said Gray.  
These are just a few areas of historic im-
portance that were relevant to the settling 
of the west.  There are also beautiful muse-
ums that highlight these facets including the 
Churchill County Museum.  
 Fallon is also home to Naval Air Sta-
tion which is home to Top Gun, the navy 
fighter weapon school made famous in the 
Tom Cruise movie.  “Just about every pilot 
that has flown in missions across the world 
through all branches of the military train 
out here in Fallon so we get maybe thirty-
five thousand military personnel coming 
through a year,” said Gray.  This is a large 
payroll that helps balance the local economy 
and our area in terms of opportunities that 
may emerge through the military.  “One that 
we are pursuing right now is the unmanned 
aircraft industry that the FAA and Congress 
are interested in developing in the United 
States,” said Gray.

Made in Nevada

 Both locals and tourists have contributed 
to the boost in the rural Nevada economy.  
“There are prominent manufacturers in Fal-
lon such as a steel joist company for houses 
and factory buildings,” said Gray.  The fu-
ture wealth of our state ultimately relies 
on small businesses because that is where 
tomorrow’s jobs will be generated.  A few 

noteworthy small businesses in the state in-
clude American Pet Diner in Eureka which 
creates agricultural and pet products, Autie 
D’s Orchard Delights in Stagecoach which 
sells food items, Botcha-Caloop’s Custom 
Etching in Virginia City which provides 
gift items, Copper Kiln Pottery in Minden 
which manufactures products and Gourmet 
Rooster in Reno which also sells food items.
 Made in Nevada is a non-profit orga-
nization that promotes the distribution of 
homegrown products from around the Sil-
ver State.  The organization maintains strict 
guidelines for member companies to ensure 
that Nevada businesses are being benefited.  
For example,  “fifty percent of the product 
must be made right here in the state,” said 
Lynette Castillo, director of Made in Ne-
vada.  The cooperative has members rang-
ing from people who make soaps, lavender 
products, hair lotions, tortillas and glass art-
work and etching.  They are the oldest and 
largest locally-made product marketing co-
operative in Nevada, originally established 
in 1985.  Their mission is to protect, promote 
and grow industry by increasing awareness 
of Nevada-made products and they are one 
hundred percent funded and owned by coop-
erating companies.  “We assist our members 
in free marketing so we do marketplaces 
throughout the year for them to participate, 
show and sell their products and we put out 
a trade magazine,” said Castillo.  

Bob Shriver
Highway 95 Regional

Development Authority

Larry Friedman
Department of Tourism and 

Cultural Affairs
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said Ferrel Hansen, CEO of Rural Nevada 
Rural Development Corporation (NRDC).  
In the business program we have what feder-
al government calls a lender of last resort.  “It 
is a program for loans up to 250,000 dollars 
for expanding and startup rural businesses. 
The business first has to go to a commercial 
lender and if they are turned down, that is the 
first step to becoming eligible for an applica-
tion to our program,” said Hansen.  A few 
hundred new startup and expanding rural 
businesses that the banks would not fund in 
turn have created thousands of new jobs in 
rural Nevada as a result of the program.
 There is a micro-loan program which 
was initiated about a year and a half ago 
that is funded primarily through the USDA’s 
rural micro-entrepreneur program.  It deals 
with micro-loans from $500 to $5,000 dol-
lars.  “As you might imagine, in today’s 
economic climate nationwide and certainly 
in the state of Nevada there are some seri-
ous hot pockets of economic depression that 
we have been able to fund startup businesses 
where the banks were unable to do so,” said 
Hansen of the lending programs.
 As a developer, they have built large 
family and senior apartment projects for 
the purpose of providing quality rental 
assisted housing for low income people.  
They can cater to the smaller rural com-
munities and their respective needs.  “We 
just finished one in Wells and spent about 
$1.1 million primarily for the seniors and 
handicapped population in that commu-
nity,” said Hansen.  

Grants and New Beginnings 

 Funding is coming.  “We received a col-
laboration grant for putting together the new 
Highway 95 regional development facility,” 
said Bob Shriver with the Highway 95 Re-
gional Development Authority.  Additionally 
there has been a revitalization of rural towns, 
new developments on the freeway as well as 
the opening of two mining operations in Per-
shing County.  “We are going to use the grant 
to develop a web presence, marketing mate-
rials and highlight the attributes of the area 
which is economically linked because of 
their aerospace and defense industries work-

ings, mining and agriculture,” said Shriver.  
All are part of the strategic plan.  “We are 
going to try to develop not only the infra-
structure to attract more, but to work with 
the workforce training folks and identify the 
needs of businesses,” said Shriver.
 The Highway 95 Regional Development 
Authority covers the city of Fallon and Min-
eral and Pershing County.  The organization 
is one of 10 regional development authorities 

Building Nevada | Rural Nevada

that won contracts from the Governor’s Of-
fice of Economic Development to help foster 
growth in the state.

Mining

 It cannot go unsaid that there is a thriving 
mining industry in Winnemucca, Ely and 
Elko.  “All of those places have mining-based 
economies that are still healthy and begging 

We are pleased to announce the relocation of Bill Zychlewicz and  
the addition of Tracy DiFillippo, Kevin Stolworthy, Jared Clark and  
Conor Flynn to our growing Las Vegas office. Their expertise adds  
further depth to our sophisticated financial, intellectual property  

and litigation services in Nevada and throughout the country.

Las Vegas 702.678.5070
Reno 775.322.7400
armstrongteasdale.com

CloCkwise from top left: biLL zychLewicz, tRacy difiLLippo, 

keVin stoLwoRthy, jaRed cLaRk, conoR fLynn

Armstrong Teasdale 
Continues Nevada Expansion 

http://armstrongteasdale.com
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people voted for their favorite treasures of 
the state.  “For Cowboy Country it was the 
Star Hotel Restaurant which is a Basque 
restaurant in Elko; in Indian Territory 
it was Pyramid Lake outside of Reno; in 
Nevada Silver Trails it was the Goldwell 
Open Air Museum; in Las Vegas terri-
tory it was the Valley of Fire State Park; in 
Reno Tahoe territory it was the Dangberg 
Home Ranch Historic Park; and for Pony 
Express Territory it was the Nevada North-
ern Railway,” said Friedman.  

Rural Nevada Has It All

 There is nothing you cannot find in ru-
ral Nevada.  “The people, food and natu-
ral beauty make us the most boundless 
state of the country, which most people 
do not realize,” said Friedman.  There is 
a great sense of belonging.  “The people 
are unique in the fact that they have an 
independent spirit and are hardworking,” 
said Hansen.  Anything you are looking 
for can be found here.  “We have great out-
door recreation; anything from bike riding 
on the bike trail outside of Winnemucca 
to hot air ballooning in the Carson Val-
ley,” said Friedman.  There are great spe-
cial events year-round including the old-
est rodeo in Winnemucca over Labor Day 
weekend.  “Rural Nevada is strong be-
cause the people are strong and the future 
here looks bright,” said Hansen.

Building Nevada | Rural Nevada

for additional housing,” said Hansen.  Com-
munities without a mining base have suf-
fered through the depression.  “We have a 
program in the Pahrump area in the southern 
portion of the state called the Neighborhood 
Stabilization Program and houses that two 
years ago were selling for $400,000 are be-
ing bought for less than $100,000, being re-
habbed and sold to low income persons,” said 
Hansen.  “In the mining communities there 
is a lot of import of persons from highly de-
pressed economic areas surrounding Nevada 
that are moving because the mining industry 
has the highest rate of pay in Nevada for their 
skilled and unskilled workforce,” said Han-
sen.  A lot of people are taking advantage of 
that industry and the jobs it is creating.  

More Doors Opening

 Businesses continue to boom in rural ar-
eas.  “Golden Gate Petroleum has a new truck 
stop that will be opening off of Exit 106 and 
Interstate 80 [at Junction Nevada 398 towards 
Lovelock],” said Heidi Lusby-Angvick with 

Pershing County Economic Diversification 
Authority.  There is a Big R, a farming and 
ranching store, moving into Lovelock as 
well.  The retailer already has locations in 
Winnemucca and Fallon.  “They bought an 
Ace Hardware store and they are converting 
it over into their store,” said Lusby-Angvick.  
Additionally, Lovelock’s Chamber of Com-
merce moved into the Train depot.  “As a 
result, economic development is creating a 
business resource center in the old build-
ing that they vacated,” said Lusby-Angvick.  
A committee is being formed to work with 
Connect Nevada for the broadband initiative 
to assess, adopt and use broadband for Persh-
ing County.  “There are a lot of positive things 
happening right now; a lot of small business 
owners have opened up shops here or expand-
ed recently,” said Lusby-Angvick.

People’s Choice Awards

 The Nevada Commission on Tourism 
and Cultural Affairs recently held a con-
test called Discover Your Nevada where 

According to a poll from the National 
Foundation for Credit Counseling 
(NFCC) asking consumers to name their 
greatest financial regret, of over 2,200 
respondents, 53 percent indicated that 
habitual overspending was their biggest 
regret.  Only 5 percent regretted a home 
purchase and only 18 percent regretted 
inadequate savings.

http://www.tangerinelv.com


August 2012                                       6564                                        August 2012

according to Congressional Budget Office 
estimates.
 Ever since Medicaid was created in 1965, 
federal regulations have only required states 
to offer full coverage to specific, highly vul-
nerable populations in order to qualify for 
federal matching grants. These populations 
have included seniors and families with chil-
dren earning less than the poverty line, as 
well as the physically disabled. 
 The ACA sought to change these re-
quirements, both by pushing up the income 
threshold and by making all individuals un-
der the higher threshold — including single, 
able-bodied, childless adults — eligible for 
full benefits.
 According to estimates from the Nevada 
Policy Research Institute, these changes 
would make 239,000 Nevadans newly eligi-
ble for Medicaid benefits beginning in 2014. 
This figure is consistent with estimates from 
the Heritage Foundation, which say Nevada’s 
Medicaid population would grow by 82.1 
percent — far more than any other state.
 Congress saw expanded Medicaid rolls 
as politically attractive because Medicaid is 
funded jointly by state and federal dollars. 
Congressional leaders recognized that fed-
eral accounting sheets could not absorb the 
costs of the entitlement expansion they were 
enacting — the largest in American history. 
But by using Medicaid, they calculated, they 
could compel the states to pick up a large 
portion of those costs.
 The Congressional plan aimed to lure states 
in by offering to pick up the full costs of the 
expanded Medicaid coverage for the first three 
years.  But, after that point, federal contribu-

Court gives states the option of
financing congressional scheme

ew decisions of the U.S. Supreme 
Court have captured the public 
interest as did its June opinion in 
NFIB v. Sebelius. This long-antici-
pated ruling was widely perceived 

as the final judicial test for one of the most 
controversial acts of Congress in decades: 
the Affordable Care Act (ACA), popularly 
known as Obamacare.
 The challenge centered on whether Con-
gress has the constitutional authority to force 
American citizens to purchase a specific 
product — health insurance, in this case — 
in private markets, whether they want to or 
not. Lawyers from the Obama administra-
tion argued that Congress possessed this 
authority because of its power to regulate in-
terstate commerce, but the Court ultimately 
said no: Congress could not compel com-
merce just to regulate it. 
 A 5-to-4 court majority allowed the law 
to remain, however, by sidestepping the 
Commerce Clause and reframing the law’s 
mandate for all citizens to purchase health 
insurance into a tax on those who declined to 
make that purchase. This pivot allowed the 
majority to reason that Congress could pass 
the ACA through its taxing power.
 Most Americans, over the past few weeks, 
have heard about this aspect of the decision. 
But a less well-known part of the Court’s 
decision is today the focus of governors and 
state legislators across the country.
 Forcing states to loosen Medicaid eli-
gibility requirements was a primary way 
that ACA sought to expand government-
subsidized health insurance. By making all 
individuals earning up to 133 percent of the 
federal poverty line eligible for full bene-
fits, the law was designed to push 17 million 
more Americans onto state Medicaid rolls, 

tion rates would start to decline. And for states 
that might be reluctant to commit to funding 
such an open-ended, permanent entitlement, 
Congress threatened to henceforth withhold 
all federal Medicaid matching funds.
 The clear aim of Congress was to coerce 
state governments into accepting significant 
and new long-term liabilities. This was es-
pecially egregious, given that states must 
operate balanced budgets. The new Medic-
aid liabilities would effectively require states 
to slash funding elsewhere — including for 
education.
 Fortunately, the Court ruled this Obam-
acare scheme unconstitutional, noting it 
would have ruptured America’s federal 
system by giving Congress excessive pow-
er over constitutionally independent state 
governments. 
 As a result, states will have the option of 
expanding their Medicaid rolls, but will not 
be forced to do so.
 Any advocate of federalism and constitu-
tionally limited government should applaud 
this aspect of the ruling.
 State policymakers, however, should go a 
step further and loudly declare to congressio-
nal leaders that, if they want to create a new 
entitlement, then Congress should come up 
with the funds to pay for it and not rely on the 
states to bail them out.
 Washington couldn’t afford the new en-
titlements created by the ACA. Neither can 
Nevada. 
 That’s why the whole law should ultimate-
ly be discarded in favor of patient-centered 
reforms that restore some semblance of mar-
ket order to the health care industry.

Geoffrey Lawrence is deputy policy director at the Nevada Policy Research Institute. 
For more information visit http://npri.org.

What the Obamacare Decision 
Means for State Policymakers

F

Free Market Watch | Commentary
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DealTracker
PROJECTS  |  SALES  |  LEASES  |  LOANS

Las Vegas, 89122
Burke Construction completed con-
struction on a 112-unit housing com-
plex totaling 101,099 SF for the South-
ern Nevada Regional Housing Author-
ity.  The complex sits on 6.5 acres and 
will be utilized by low-income senior 
citizens.  Apartment units vary from 567 
SF to 810 SF.  Pugsley Simpson Coul-
ter Architects is the architect of record.  
The complex cost nearly $12 million to 
complete and is located at 3900 Perry 
Street.

Reno,
Government
Granite Construction has completed 
construction on the Nevada Depart-
ment of Transportation’s North Bound 
395 Improvement Project. The project 
was completed early and won the west-
ern regional award for ahead-of-sched-
ule completion from the American As-
sociation of State Highway and Trans-
portation Officials. The improvement 

Henderson, 89014
Office
SF Galleria, LLC purchased 42,255 SF from 
Via Alatoire St. & W. Galleria Dr, LLC for 
$3.3 million or $78 PSF. The seller was repre-
sented by Cathy Jones,CCIM of Sun Com-
mercial Real Estate and the buyer was 
represented by David Stubbs of Sperry 
Van Ness. The property is located at 1291 W. 
Galleria Dr.
APN # 178-03-110-022

North Las Vegas, 89081
Office
Block Data Center Las Vegas I, L.P. 
purchased 50,000 on 5 acres from 
Thunder Gulch for $2 million or $40 
PSF. The seller was represented by Tom 
Naseef of Colliers International. The 
property is located at 4527 Losee Road. 
APN # 139-02-613-006 

Las Vegas, 89108
Office
Brantley Incorporated purchased 
2,800 SF from Linda E Ramsbottom 
Living Trust for $299,000 or $107 PSF.  
The buyer was represented by Tyler 
Mays of Fortis Commercial Advisors 
and the seller was represented by Soozi 
Jones Walker, CCIM, SIOR and Bobbi 
Miracle, CCIM of Commercial Execu-

project included relocating an exit ramp 
for safer travel. The project cost approxi-
mately $31 million and is located on U.S. 
395 north bound between Moana Lane 
and I-80. 

tives. The property is located at 3990 
Vegas Drive.
APN #  139-19-812-049

Henderson, 89011
Industrial
Jin Kun, LLC purchased 51,731 SF from 
CML-NV Eagle Rock, LLC for $215,000 
or $4 PSF.  The seller was represented by 
Jarrad Katz, CCIM of NAI Las Vegas. 
The property is located at 1051 Olsen St.  
APN # 160-33-219-014 

North Las Vegas, 89030
Industrial
Tapia Brothers purchased 20,416 SF from 
Schwan’s Home Delivery for $2,350,000 
or $115 PSF.  The purchaser and the seller 
were both represented by Greg Tassi, 
SIOR  of CB Richard Ellis. The prop-
erty is located at 1035 West Cheyenne.  
APN # 139-16-510-001
   
Las Vegas, 89115
Industrial
Haaker Equipment Company purchased 
12,070 SF from Ralph Padilla Living Trust 
for $1.1 million or $91 PSF. The buyer was 
represented by Lisa Gilstrap and Craig 
Summers of Lee & Associates and the 
seller was represented by Curtis Sanders of 
NAI Las Vegas.  The property is located at 
4645 Copper Sage.
APN # 140-05-110-008 

Las Vegas, 89119
Industrial
CIP Real Estate purchased 153,120 SF from 
Escondido, LLC for $4 million or $26 PSF.  
The seller was represented by Brian Riffel 
of Colliers International.  The property is 
located at 6620 Escondido St.
APN # 177-02-102-020

PROJECTS

SALES

North Bound 395
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Las Vegas, 89119
Office
TEKSystems leased 6,572 SF in the Marnell 
Corporate Center from Marnell Properties, 
LLC for $923,568 on a 64-month lease. The 
tenant was represented by Andrew Kilduff 
and Taber Thill, SIOR of Colliers Interna-
tional and the landlord was represented 
by Ryan Martin, CCIM and Patti Dillion 
of Colliers International. The property is 
located at 6720 Via Austi Parkway, Suite 210. 
Reported monthly rent is $2.20 PSF.

Las Vegas, 89121
Office
Iglesia Pentecostes CASA Del Alfare-
ro Church leased 7,000 SF from NVPK 
International, LLC for $235,266 on a 
five-year lease. The tenant was repre-
sented by Octavio Escoto of Beyond 
Excellence Real Estate and the land-
lord was represented by Bryan Houser 
of Albright Callister & Associates.  The 
property is located at 4845 Community 
Lane. Reported monthly rent is $0.37 PSF.

Las Vegas, 89130
Office
Fresh Wind Ministries leased 10,572 SF 
from US Property Acquisition XVII, LLC 
for $243,705 on a three-year lease.  The land-
lord was represented by Bryan Houser of 
Albright Callister & Associates.  The prop-
erty is located at 3660 N. Rancho Dr., Suite 
108.  Reported monthly rent is $0.64 PSF.  

Las Vegas, 89147
Office
Beacon Academy of Nevada leased 
12,592 SF from Flamingo Tenaya, LLC for 
$891,000 on a five-year lease. The tenant 
was represented by Bob Holding of Realty 
Executives and the landlord was repre-
sented by Lisa Gilstrap and Craig Sum-
mers of Lee & Associates. The property is 
located at 7360 W. Flamingo Rd. Reported 
monthly rent is $1.18 PSF.

Las Vegas, 89011
Vacant Land
Nevada West Partners II, LLC pur-
chased 13.29 acres from Vescor Capital 
Entities for $3,655,000 or $6 PSF.  The 
buyer and the seller were both repre-
sented by Michael Campbell of NAI 
Las Vegas. The property is located 
at 831, 841 and 851 Coronado Center.  
APN # 177-25-410-002 et al

Henderson, 89052
Retail
Firefly Henderson, LLC leased 4,732 SF 
from Uyeda Holdings, LLC for $820,316 
on a 10-year lease.  The landlord was 
represented by Lauren Brouillet and 
Jarrad Katz of NAI Las Vegas. The 
property is located at 11261 S. Eastern, 
Suite 200.  Reported monthly rent is 
$1.44 PSF.

Elko, 89801
Retail
INKA, LLC leased 4,700 SF from Me-
ridian Pacific LTD for $2.4 million on 
a 20-year lease. The landlord and ten-
ant were represented by Kimberly 
Owen and Dave Johnson of NAI Las 
Vegas. The property is located at 2405 
Mountain City. Reported monthly rent 
is $2.13 PSF. 

Las Vegas, 89113
Industrial
Sin City MMA, LLC leased 15,012 SF in 
the Arroyo South Business Center from 
EJM Arroyo South | Property, LLC for 
$805,921 on an 88-month lease.  The 
tenant was represented by Robin Cav-
ish of NAI Las Vegas and the landlord 
was represented by Spencer Pinter of 
Colliers International. The property is 
located at 6980 W. Warm Springs Road, 
Suites 180 and 190. Reported monthly 
rent is $0.61 PSF.

Las Vegas, 89115
Industrial
Framerica Corp leased 14,040 SF in the 
Craig Distribution Center II from Rob-
erts Ranch Venture, LP for $67,392 on 
a one-year lease. The landlord was rep-
resented by Dan Doherty, SIOR and 
Chris Lane of Colliers International. 
The property is located at 4320 N. Lamb 
Blvd., Suite 100. Reported monthly rent 
is $0.40 PSF.

Las Vegas, 89118
Industrial
Desert Produce Sales, LLC leased 9,936 
SF in the Koll Business Center, Phase II from 
Valley View I, II & III, LLC for $713,000 on 
a 10-year lease. The tenant was represent-
ed by David Lipp of Grubb & Ellis | Las 
Vegas and the landlord was represented 
by Spencer Pinter of Colliers. The prop-
erty is located at 6265 South Valley View 
Blvd., Suites I & J. Reported monthly rent 
is $0.60 PSF.

Las Vegas, 89118
Industrial
Rocket Gaming Systems leased 46,020 SF 
in the Park West Business Park from JMAC 
Industries for $1,739,340 on a five-year 
lease. The tenant was represented by Ja-
son Lesley of New Growth Commercial 
and the landlord was represented by Dan 
Doherty, SIOR and Chris Lane of Colliers 
International. The property is located at 
6365 Montessouri.  Reported monthly rent 
is $0.63 PSF.

Las Vegas, 89122
Industrial
Sambrok, LLC leased 6,500 SF in from 
Lomas Regency, LLC for $47,125 on a 
25-month lease. The landlord was repre-
sented by Galit Kimerling and Jarrad 
Katz of NAI Las Vegas. The property is 
located at 4935 Steptoe St., Unit 100. Re-
ported monthly rent is $0.29 PSF.

Las Vegas, 89139
Industrial
Enzo Foods leased 5,973 SF in the Warm 
Springs Crossing III Center from Diamond 
Warm Springs, LLC for $110,796 on a 
three-year lease. The landlord was repre-
sented by Mike De Lew, SIOR and Greg 
Pancirov, SIOR of Colliers International. 
The property is located 7540 Dean Martin 
Drive, Suite 504.  Reported monthly rent is 
$0.52 PSF.

LEASES

http://www.ccim.com
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Reno-Sparks 
 The Reno Industrial market got back 
on track this quarter with strong positive 
gross and net absorption.  Some of the large 
prospects which had long been looking at 
the market made commitments.  Vacancy 
started the quarter at 15.3 percent (includ-
ing sublease space) and ended the quarter 
at 14.4 percent (12.4 percent excluding sub-
lease space).  
 As expected, positive activity this quar-
ter was a turn-around from a disappointing 
first quarter.  Total number of transactions 
for the quarter was 33 which is slightly be-
low the two year average of 38 and the aver-
age deal size was 39,413 square feet which 
is 29 percent higher than the two year mean.  
 The big deals led to gross absorption of 
1,300,616 square feet which is 25 percent 
higher than the two year average.  With 
fewer closures to detract from the good 
gross absorption, net absorption was a 
strong 649,441 square feet which is 7 times 
greater than the two year average.  
 Regarding rents with 14.4 percent vacancy 
there are still many landlords anxious to stop 
the pain and fill long term vacancies, which 
is holding rates down.  A few consecutive 
quarters of positive absorption are needed 
before rents will rise.  Business is still cau-
tious due to uncertainty in Europe and the 
Presidential election.  After November 6th, 
business will have some much needed clarity 
to make decisions in 2013.

Las Vegas 
 The Las Vegas Valley industrial market 
continues to face challenges, including elevat-
ed vacancies.  The industrial sector reported a 
vacancy rate of 18.5 percent by the close of the 
second quarter of 2012. Net absorption during 
the quarter was negative 103,000 square feet, 
which represented a slower pace of out-mi-
gration of industrial product compared to the 
preceding quarter. During the first half of the 
year, negative net absorption totaled 344,000 
square feet, which was down dramatically (-75 
percent) from the 1.4 million square feet of net 
move-outs reported in the first half of 2011.
 Despite continued increases in the market’s 
vacancy rate, pricing remained flat during the 
second quarter of 2012. Average asking rates 
across all product types were $0.51 per square 
foot per month for the second consecutive quar-
ter. Compared to a year ago, rates are down 5.4 
percent. Since the peak (Q2 2007), average ask-
ing rates have declined 37.8 percent. 
 The Gowan Industrial Center completed 
construction during the second quarter of 
2012, adding 65,000 square feet to the mar-
ket. Two projects totaling 900,000 square feet 
remain actively under construction in the Las 
Vegas Valley. Both are future Switch data 
centers. Planned space totaled 221,600 square 
feet by the end of the quarter and includes a 
new 110,000-square-foot headquarters for 
Shuffle Master. Planned space is inclusive of 
111,600 square feet that has stalled or delayed 
construction.

Commercial RE Report | Industrial

Industrial Summary
Second Quarter 2012

Southern Nevada analysis and statistics compiled by

Applied Analysis, Northern Nevada analysis and

statistics compiled by NAI Alliance Reno
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he U.S. economy continues to 
show signs of slow growth.  Re-
vised data show U.S. real GDP 
grew at an annualized rate of 1.9 
percent during first quarter 2012, 
a substantial slowing from the 

fourth-quarter rate of 3.0 percent.  Consumer 
spending drove most of the gains with business 
fixed investment, residential investment and 
inventories also making contributions.  Govern-
ment spending and net exports made negative 
contributions.  U.S. nonfarm employment rose 
by only 80,000 in June after poor showings of 
77,000 jobs in May and 68,000 in April.  The 
unemployment rate held steady at 8.2 percent 
in June.  More favorably, housing prices and 
sales of new homes rose in May.  A lack of 
supply limited sales of existing homes.  Both 
consumer sentiment and consumer confidence 
slipped in June.  
 The Nevada economy shows evidence of un-
even growth. The Nevada unemployment rate 
decreased from 11.7 percent in April to 11.6 
percent in May.  Visitor volume was 1.8 percent 
higher in May than a year earlier.  
 Clark County’s economy mostly shows signs 
of growth.  Seasonally adjusted, the region’s 
employment rose by 2,300 jobs (0.3 percent) 
from April to May.  The Las Vegas unemploy-
ment rate fell from 12.3 percent in April to 
12.2 percent in May.  Compared to a year earli-
er, visitor volume was up by 2.1 percent in May.  
Nonetheless, gaming revenue was 10.2 per-
cent lower in May than a year earlier.  Taxable 
sales for April were 5.3 percent above those for 
a year earlier.  Residential construction permits 
rose sharply in May.  Commercial construction 
permits remained volatile at a low level.
 Washoe County shows mixed signs of eco-
nomic growth.  Seasonally adjusted, Reno-
Sparks employment rose by 500 jobs (0.3 
percent) from April to May.  The Reno-Sparks 
unemployment rate held steady at 11.5 in 
May.  Compared to a year earlier, May visi-
tor volume was down by 0.6 percent. Gaming 
revenues were down by 5.2 percent over the 
same period.  Residential construction permits 
dropped in May after a sharp increase in April.  
Commercial construction permits remained at 
a low level.  
 The pace of national economic growth 
slipped during first quarter, and a number of 
signs—such as employment and the pace of 
spending—continue to indicate that relatively 
weak economic growth can be expected in sec-
ond quarter.  The most recent data suggest un-
even gains in Nevada’s tourism and hospitality 
sectors.  Most areas of the state saw increased 
employment in May.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve Bank.

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Professor Stephen P. A. Brown, PhD
UNLV Center for Business and Economic Research
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Nevada
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Passengers

Gasoline Sales

Visitor Volume

Clark County
Employment
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Washoe County
Employment **
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United States
Employment
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Consumer Price Index
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Real GDP Growth***
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Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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What is the greatest lesson
you learned from your parents?

“My parents owned their own 
business for 25 years. They 
taught me that customer service is 
crucial in any profession. Keeping 
clients informed, being available 
and maintaining open lines of 
communication are keys to having 
happy, long-standing clients.”

Robert J. Caldwell, Esq. • Shareholder, Kolesar & Leatham

“German work-program immigrants 
to the U.S., they taught me to 
value an education & work hard.  
Consequently, I’m the first woman 
in my family to receive a Master’s 
degree.  Also, to treat people the way
I prefer to be treated.”

Christel K. Hall, APR CBC •  Owner and President, PRowrite Public Relations

“When I was 12 years old, I asked 
my dad, ‘If I don’t smoke, drink or 
run around with women will I live 
to be 100?’ He said, ‘No, but it will 
seem like it.’ My parents taught me 
that it was important to enjoy every 
day.”

Tim Quillin • President and CEO, Q ad | pr

“Make time to spend with friends 
and family, relax, and take well-

deserved vacations.  You’re hard work 
to become successful in your career 
is ultimately meaningless if you fail 

to also enjoy life and the people who 
surround you.”

Sarah E. Harmon, Esq. • Partner, Bailey Kennedy

“My father taught me to never ever be 
afraid of work. It does not matter what 

you do, but do it to the best of your 
ability and don’t be a whiner. You can 

accomplish anything if you believe 
in yourself. He also taught me to be 

careful of my words, you may have to 
eat them.”

Jewell Creigh • President /CEO, Ute Construction

“My parents taught me that you can do 
anything you put your mind to as long 

as you put your heart as well as your 
mind into it.”

Joe DeHart • Owner and Operator, Leone Café and Yo Scream at Tivoli Village

The Last Word People
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Committed 
to your success
4 Las Vegas locations
For more than 30 years, University of Phoenix has 
been committed to helping professionals like you 
earn a degree. We understand you need a class 
schedule that � ts your busy life. University of Phoenix 
o  ers online and on- campus programs at more than 
200 campuses and learning centers around the 
country, including four in the Las Vegas area, o  ering 
you an education on your terms.

Henderson Learning Center | Las Vegas Campus
Northwest Learning Center | Southwest Learning Center

Jeanine Sandford
Academic Advisor
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