If you call us,
we will come.
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At U.S. B a nk~ we like to see how
your small business runs, firsthand.

Checking
Savings

That way, we can pinpoint which
fina ncial products will w ork best

Loans

for yo u. For instance, we offer an array of beneficial business

Leases

checking acco unts. And now, business chec king is free for one

Credit Cards

yea r. So call us and we' ll come over. With free checking to
disc uss, we' re sure to hit it off.

Merchant Services
Online Banking

Give us a call and we Jll co m e se e you.
1-888- 746 :. 2870J ext. 5500.

Your needs.
Our tools:"

Simply Business"
US

bank COm

Monthy maintenance fees waived for one year. Non-routine fees such as overdrafts may apply. Offer not available on LTABs, AETAs, U.S. Bank Corporate
•
Checking or resident agent accounts. Offer available only in Nevada and to businesses with annuai revenue under one million dollars. A nTWnu-n deposit of $100 is
required to open a U.S. Bank Busness Checking account. Following the promotiona period, the fees disclosed in the Business Service Fees brochure will apply. When you open your U.S. Bank
Business Checking account you will receive a $50 d iscount toward Harland check supplffi on your first order. Offer good through December 1, 2000. © 2000 U.S. Bancorp. U.S. Bank Member FDIC.
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You Can't Afford A New

Digital Telephone System?

Think Again.
Pac-West makes advanced technology affordable for
every business. For one monthly fee, Pac-West offers
your business a new digital phone system, local and
long distance service, data transport, and voice mail.

• One Bill For All Your Telecommunications Services.
• System Can Be Expanded As Your Business Grows.
• Routine Maintenance Included.
• Y2K Compliant.

There's no capital investment, no purchase, and no lease!

Call today to learn how your business can afford a new digital phone system.

1-800-PAC-WEST • 1-800-722-9378 • www.pacwest.com
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BALLOT QUESTION 1
Opportunity Knocks a Third Time

QUESTION #1
Nevada Constitutional Amendment
Shall the Nevada Constitution be amended
to allow the investment of state money in
a company, association ,
or corporation to assist
economic development
and t he creation of
no 1. .1
new high-quality jobs?

"State-sponsored
programs that provide ready access
to seed and venture
capital are critical
for economic development in the 21st
century."
- Ray Scheppach
EXECUTIVE DI RECTOR
NATIONAL GOVERNOR'S
ASSOCIATION

yone who has taken the time to study
Nevada's economic situation knows that
economic diversification is the key to stabilizing our financial future. It's just not
healthy for us to depend so heavily on the
gaming/resort industry, especially with the changes
going on in other states and on Native American
lands. The state has been investing a lot of time and
money in recent years on programs to convince
companies, especially in the high-tech sector, to locate in Nevada. Yet, Nevada voters have twice turned
down a golden opportunity to make Nevada more attractive to businesses, and put money in the state
coffers at the same time. For those who missed it the
first two times (1992 and 1996), here it is again, this
time as Question 1 on the November ballot.
Question 1 would amend the state constitution (in
Article 8, Section 9, for those who carry a copy) to
permit the state Legislature to invest public funds in
corporate entities that would enhance Nevada's economic development or diversification, and create highpaying jobs. In plain English, the passage of this ballot question will allow Nevada to do what all but five
other states can already do - invest public money to
assist private enterprise. It will attract new high-quality businesses and industries, create new jobs and diversify the economy. It does not require a tax increase,
nor does it require any investment to be made. It simply acts as an enabling provision to allow the Legislature to consider options that are now prohibited.
Besides expanding Nevada's technology business
base, passage of Question 1 will create new high-quality jobs for Nevada residents and assure that students
graduating from Nevada's schools have career-building employment opportunities close to home.
The success of similar programs in other states offers convincing evidence of what could happen in

A

Nevada, once the passage of Question 1 levels the
playi ng field. In a recent eight-year period, Utah
funded 278 companies and created 6,500 jobs by investing $1 of state money for each $43 .20 of private
funds. In Maryland since 1994, the initial pool of
$2.5 million has earned $43.0 million. Kansas
amended its constitution in 1986 and has created
over 9,300 new jobs. The current constitutional restriction places Nevada at a competitive disadvantage relative to other states that are able to offer seed
money to new business and industry and to provide
other sources of financing , such as public/private
venture capital funds.
Not convinced yet? The National Governors ' Association recently conducted nationwide research on
state initiatives to attract business. Here's what NGA
Executive Director Ray Scheppach concluded: "We
have found during our research this year that in order
to be successful in this new economy it is critical for
states to create programs that support the entrepreneurial culture. State-sponsored programs that provide ready access to seed and venture capital are critical for economic development in the 21st century."
So why did the state constitution disallow these
types of investments in the first place? At one time it
made sense, but that was during the 1860s, when
Nevada and other western states feared robber barons
from the railroad industry might attempt to abuse
the system and wrest control of state bureaucracies.
That was a long time ago, and times have certainly
ci)anged. In order to keep up with the intense competition for new industry, we need to be competitive.
The Assembly Joint Resolution that created Question 1 was passed almost unanimously by the 1995
Legislature, and it has been endorsed by a coalition
of private citizens, educators, business owners and
public officials. This time, the effort is being led by
Nevadans for Economic Opportunity, co-chaired by
Joe W. Brown of Jones and Vargas and former Congresswoman Barbara Vucanovich. When the question was brought to a statewide vote before, it failed
to receive the majority needed for passage. Perhaps
people feared making any change to the constitution; more likely, they just didn ' t know the facts .
Nevada is already perceived as a pro-business
state. Companies want to come here and take advantage of our favorable tax structure and economic climate. Perhaps the obsolete clause in the constitution
is our only roadblock to diversification. B ut as anyone who's driven the construction-fi lled streets of
Nevada knows, one roadblock can be reason enough
to find another route. We have another chance to remove the roadblock - let's use it.
•
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The answer is the people
of Deloitte & Touche
Deloitte
&Touche

Assurance & advisory , tax s erv i ce s and consulting
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702,893,3100
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775.326 . 5900
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Small Business Online
Spending Soars

ccording to a new survey,
American small businesses are fueling the Internet
economy by purchasing a
substantial portion of their
products and services online.
Spending on Net-based transactions and purchases by
U.S. small businesses grew
more than 1, l 00 percent in
just one year, rising from $2
billion in 1998 to $25 billion
in 1999. The findings were
part of a study by New Yorkbased Access Markets International Partners, Inc. , which
projects that small business
online purchases will reach
$118 billion by 2001.
The study shows that 4 .2
million of the 7.4 million U.S.
small businesses access the
Internet, and 1.3 million small
businesses are using the Internet to collaborate or pool with

A

ederal authorities report
that the proliferation of
mobile gadgets such as
cell phones, mapping systems
and portable computers has
made it less likely that drivers
are giving their full attention
to the road. The U.S. Department of Transportation's National Highway Traffic Safety
Administration (NHTSA) recently convened a public meeting and an international Internet forum to address the issue
of distracted drivers. A new
NHTSA study produced the
following disturbing statistics:
• Percent of drivers who
have phones in their vehicles

F

other small firms to buy in
groups and get better prices.
More than half of the businesses responding to the survey noted that they would find
a constant, high-speed connection to the Internet useful.
Also, 40 percent were interested in receiving and providing
customer service and support
via the Internet.

or carry phones while they
drive: 44 percent;
• Percent with e-mail access
in their vehicles: 7 percent;
• Percent of drivers with facsimile capabilities: 3 percent;
• Percent of the 6.3 million
car crashes each year that
involve some form of distraction or inattention: 25 percent.
A 1997 study in the New
England Journal of Medicine

found talking on a phone while
driving quadrupled the risk of
an accident and was almost as
dangerous as being drunk behind the wheel. A new bumper
sticker seen recently says it all:
"Hang Up and Drive."
September 2000 •
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One for All.
Every Business Bank of Nevada customer has
a personal customer service representative for
all of their business banking needs - checking,
savings, loan products, you name it.
The End of the Line.
At least at Business Bank of Nevada. That's
because we offer a courier who can pick up
check deposits at your place so no one has to
come to our place to waste time in a line.
Where Everybody Knows Your Name.
When you visit Business Bank of Nevada, our
people will know your name. Why? Because
they'll know and care about your business.
HI-Touch. HI-Tech.
Like larger banks, we've got high-tech
banking products too. The big difference is
that we know your business and care about
its success.

always

th~re

Let's get started. We'll come to your place.
We'll talk about you, not us. Call Lori Haney in Northern
Nevada at 775-885-1220 or Tom Powers in
Southern Nevada at 702-794-0088 .

www.bbnv.com

Always On Banking:M
In case you don't feel like talking to anyone
at all .. .INTERNET banking from Business
Bank of Nevada. A secure site to handle cash
management, check balances, transfer funds
between accounts, pay bills, stop payments,
send and receive wire transfers, and stop
checks. The whole thing. Night, day,
weekends. 24/7 .

@
Member FDIC
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The Universal Language ol Success
Immigrant:S
hard work
pays off

Jose Ochoa's retail soccer
outlets provide equipment
and clothing for a growiltiJ
number of valley youth.

he Business: Located in Las Vegas,
the Ochoa Corporation encompasses
a trio of companies, including 8A
Advertising, The Soccer Field and Soccer
World. Its 8{\ division manufactures signage; the other two operations are retail
outlets specializing in soccer products .

T

States; in order to succeed, he had to
learn the language and culture. When he
decided to go into business his savings
totaled just $1,000. Adding to his responsibilities was his decision to get married
shortly after starting the business . "I had
to grow up in a hurry," he said.

The Players: Jose Ochoa heads the
corporation, which he launched in 1978
following his move to Las Vegas from
Talpa, Mexico four years earlier.

The Solution: Ochoa believed he could

The Background: Ochoa was only

15
when he decided to leave Mexico. His
father had died and his mother contracted
cancer, which meant it now became his
responsibility to provide for six younger
siblings. He was encoura~:;ed by a cousin,
Alfredo Ortega, to relocate to Las Vegas
because of the economic opportunities in
the rapidly growing city. Ochoa landed -a
job with Shaw Advertising, which produced signs for the commercial market.
Ochoa liked his job, but was ambitious
and wanted to go into business for himself.

The Challenge: Ortega did not speak
English when he first came to the United
10 Nevada Business Journal •
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succeed. He was impressed by the economic opportunities in the United States
and wanted to prosper. "I learned a little
bit of everything," he said of his three
years with Shaw. He listened closely to
people speak and picked up English
rapidly. "At first, it was a big banier that I
didn' t speak English," he said. "I had to
listen a lot. It was complicated (learning a
new culture), but not impossible. What is
so great about this country is that if you
want to do something, you can do it."
Ochoa made important contacts in the
sign industry during his time with Shaw,
which helped him when he formed 8A
Advertising (the name of the company is
a word play on his name; ocho means
eight in Spanish). Ochoa used $700 of
his savings to buy an old truck and leased
a small office. Initially, he installed signs

for other small sign manufacturers. This
turned out to be a lucrative market because many companies did not want to
install and maintain their signs. Although
it was a struggle at first, Ochoa began to
turn a profit and a year later, decided to
manufacture his own signs. "I really had
to work hard," he recalled. "I would start
at 5:00 in the morning and wouldn't finish until 8:00 at night."
The hard work paid off. By 1982, he
had three employees and was doing so
well his accountant advised him to incorporate. Ten years later, he was able to
purchase some property and develop his
5,000-square-foot office and manufacturing facility. Ochoa discovered a niche
making signs for Las Vegas home
builders. The residential growth of Las
Vegas has given him plenty of business.
The company also makes signs for political candidates "and anybody else who
needs them," he said.
Four years ago, Ochoa decided to diversify. As a youngster in Talpa, he always loved playing soccer, and he wanted
to capitalize on his continuing love for
the sport. He recognized a potentially
strong local market for retail outlets specializing in soccer apparel and equipment. He opened his first soccer store,
The Soccer Field, in 1996, and three
years later opened Soccer World . His
sales have steadily increased. "We can
see the growth in soccer, not just within
the Latin community, but also with chi ldren's programs valleywide," Ochoa said.
Ochoa had an advantage in launching
the new business that he did not have when
opening his first enterprise. "What really
created the soccer stores was the success
of the main sign business. I had the capital
and the opportunity to make a dream come
true." He wants to expand his soccer operation to Green Valley and other areas of
Las Vegas, and has a long-range dream to
further expand beyond Nevada's borders .
His business has grown to include eight
employees with the sign business and
three working for the soccer stores . •

Martin L.
McFarland
RENO P RINCIPAL

&

CITY L EADER

(Position includes oversight of
offices in Las Vegas & Sacramento)
TRAMMELL CROW C OMPANY

Years In Nevada: 1
Years wllh Firm: 4
Type ol Business: Real estate, including
commercial development, construction
and brokering. Trammell Crow, based in
Dallas, is the largest real estate company
in the world.

Biggest Business Challenge: "My biggest
business challenge is the one I am faci ng
now. Our company goal is to grow our
Nevada business twofold ; that means,
double our development projects, gross
revenue, net income and number of
employees. This obviously cannot happen without an increased presence in
Las Vegas. It's a huge challenge to
come into an area where Trammell Crow
has not been a major player and build
the company into an industry leader."
Greatest Professional Accomplishment:
"Rather than selecting a particular accomplishment, I prefer to take a more holistic
approach to my career. I would say I'm
most proud of the accumulation of experience in all phases of real estate that I have
·gathered in my 15 years in the business. I
have learned about all aspects of the industry, and attended law school to earn a
degree in real estate law, as well."

Worst Failure: "In 1990, I was working in
Washington, DC to create, fund and invest a $200 million co-mingled real estate investment fund. A recession and
subsequent real estate crash took the bottom out of the entire real estate market.

'-

m

"T1
"T1

0

~
This was not only my worst failure, but
also my biggest disappointment."

Most Valuable Lesson Learned: "Real estate
is a cyclical business, and you had better
prepare for the down times. After the 1990
disaster, I decided it would be smart to
have other skills besides real estate. That's
when I decided to go to law school."
Company Goals: "Overall, to be the pre-

eminent real estate company in the
world. Regionally, to successfully build
our Las Vegas presence into a full-service
office. We also need to hire and retain
our core team of professionals."

Best Business Advice: "Use the highest
ethics and morals as your guidelines in
business, because the world of business
is small, and your lasting image is created by your personal standards."
•
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Laura Ann
Padilla
PROJECT MANAGER
ROEL CONSTRUCTION COMPANY

Years in Navada:

23

Years with Firm:

1

TYPe ol Business: Commercial construction company headquartered in San
Diego, with offices in Palm Springs,
Phoenix and Las Vegas. Specialties
include general construction, tenant
improvements, structural concrete
and forensic consulting.

Biggest Business Challenge: "My greatest
challenge was overcoming my shyness.
My Latin upbringing taught me that
women should stay in the background
and not draw attention to themselves, so
it was really hard for me to speak up, especially in a group setting. Because of
this, I wasn ' t taken seriously. I knew it
was important that I learn to assert myself and make my opinion heard, especially in the construction industry, which
is still mainly a man 's world. I took a
course at the Rapport Leadership Institute, which was the most difficult tiling
I've ever done, and about a year later, I
enrolled in a Dale Carnegie course. I now
have enough confidence to SJ?eak in public, but it hasn ' t been easy."

Greatest Professional Accomplishment:
"The successful completion of any project is a great accomplishment, when I
know the subcontractors and clients are
satisfied with the firushed product, and
I congratulate my team on a job well
done. It's a great feeling. Two projects I
especially enjoyed were the Jean Conser12 Nevada Business Journal •
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vation Camp, which was very challenging, and the Magic and Movie Hall of
Fame on the Las Vegas Strip, which required a lot of creativity."

everyone, but I learned the hard way that
not everybody can be trusted."

Goals: "Last year, before I started working

Most Valuable Lesson Learned: "I hate

at Roe!, my goal was to open my own
general contracting company, because I
hadn ' t found a company with values and ~
goals that matched my own. Now my goal
is to see Roe! Construction signs all over
Las Vegas, because the company 's principles exactly match those I hold important.
It is a family-owned business, and the
owners print their ideals on the back of
every business card: client satisfaction, integrity, family traditions, quality, enthusiasm, professionalism, safety, and honest
profit. To those I would add 'fun.' I try to
make work fun for my team."

to say tills, but the biggest lesson I've
learned is that some people are not who
they appear to be. I wore Pollyanna
glasses for a number of years and trusted

Best Business Advice: "Create a team of
people who trust each other and have
pride in their work."

Worst Failure: "What I regret the most is
not balancing my life between farruly and
home, and working too many hours.
When my husband died, my children
were just 2 and 5, so I had to go to work
to support them . I was raised to believe
that a mother should stay home with her
chlldren, so it was difficult for me, and I
trunk at times I went too far in the other
direction, and perhaps should have focused more on my family."

See You on
the Phone
Body language goes
global at Global
Communications

T

hose of us old enough to remember
dial telephones may have a hard time
believing that a practical version of the
Jetsons' video phone is actually available
today. Matt Matson, fo under and CEO of
Global Communications, Inc., is bringing
the video phone along with a whole gamut
of 21st century technology to Nevada
households and businesses. Besides an
array of multipurpose telephone/computer
appliances, the Las Vegas-based corporation provides high-speed broadband connections fo r Internet and Intranet access
and long-distance phone service. Global
Communications combines two new technologies, fiber optics and wireless microwave, to bting a wireless connection to
any home or business at a minimum bandwidth of 4.5 megabits (more than eight
times faster than cable modem).
According to Matson, household applications for the new technology are limitless: see and hear your grandchild's first
words; visually receive medical advice
from your doctor without an office visit. It
can be adapted for whole-house visual secutity with the addition of small cameras
in strategic areas of your home. If your
child 's daycare provider has this system,
you can call their computer and visuall y
check on your child. It can also be used as
a standard telephone, with the broadband
connection serving as a long-distance earLier. Call s within Nevada are free, according to Matson, and all out-of-state calls
cost only a dollar apiece. "We are the
cheapest voice-grade carrier in the U.S.,"
he claimed, "And fi ber optic technology
14 Nevada Business journal •
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Space Station Alpha, designed fo r Global Communications by JMA Architects, will be an interactive display to promote the company 's products and services. Visitors can hook up to
Global's Intranet at each of the video stations and also make free long-distance phone calls.
School children on field trips will view a life-sized hologram of a scientist explaining the science behind wireless communications.
means a clear, ctisp signal every time."
Global's flagship product, the Mil lenium II, is designed for use in the home
as a multi-purpose appli ance combining
video phone, computer, Internet access,
television, movie rental source and classroom. Contained within a very thin case,
it resembles the flat screen computer
moni tors now available at a premium
ptice at retailers, but with one important
difference- all the equipment is contained within the picture frame-sized
moni tor. The big box - or tower - containing the brains of the standard desk-top
computer is no longer necessary. How
much can this "appliance" contain in
such a small space? Here's the short list:
12.5-inch plasma, fu ll-color monitor with
touch-screen feature; 20-gigabyte, quadpartitioned hard drive; CD read/write and
DVD player; 500 MHz power source; 128
megabytes of RAM ; USB port; and SmartCard reader fo r debit and credit cards. As
a computer, it can run its own software
packages or any software of your own. As
a server, it can provide local area networking (LAN) within the home for extension
videophones, as well as smart controllers
to control the home's lights, air conditioning and other activities. It has full send/receive fax and e-mail capabilities.
Global manufactures several larger

units for business use. The Aquarius
models range from a 17 .5-inch screen
to a 50-inch screen which doubles as a
markerless, touchscreen whiteboard.
These models can send faxes, and can
print or e-mail images or data. They can
also link the screen to Excel or Powerpoint applications. Global's largest product, the Visionwall, can be as large as 300
square fee t and display 364 real-time images in a full bi -directional fo rmat. These
units allow business colleagues in several
different cities across the globe to attend
virtual conferences, trainings or meetings,
seeing and speaking with each other in
real time. Employers can interview applicants face- to-face in another part of the
country. Doctors performing surgery can
answer questions from an audience viewing the operation from remote locations.
For hotel and reso11 applications, Global's Concierge unit, which resembles the
Millenium II model, can be hooked up to
the hotel's PBX system, allowing guests to
have face-to-face contact with the front
desk, spa, or valet. Because the person
on the receiving end of the call sees the
caller first (what Matson describes as
"visual Caller ID"), the hotel representative can greet the caller by name.
The un its are not sold to the public,
but are available for a monthly rental fee

Pnpariag
ccording to the federal Department of Education, more than 50

A

percent of U.S. employers say they cannot fmd qualified applicants for entry-level positions. It is estimated that American busi-

ness spends nearly $30 billion each year training and retraining its work-

force. The problem seems to be a mismatch between what most

Nevada1s

stadeats
lo.. tbe

students learn in high school and what they are required to know in
order to ensure successful careers. The school-to-work movement is
revolutionizing education to accommodate enterprise by linking learning with earning. The benefits for business are obvious: training costs

Northern Nevada

are decreased, and entry-level employees coming on board with significant skills are immediately productive. There are many opportunities
for businesses to partner with educators to design and deliver programs
to shape the emerging workforce. What follows is a brief overview of
efforts being made to train Nevada's high school students for careers.
Above: Truckee Meadows Community College students look on as an instructor runs diagnostic tests on a shop automobile.

mckee Meadows Community College (TMCC) and Washoe County
School District (WCSD) launched a
collaborative project in 1999 - the Regional Technical Institute - in answer to the
growing training needs of new commercial
and industrial businesses . "The Regional
Technical Institute will be equipped to
serve the technical training and economic
development needs of the region," said

T
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INVESTING
remainder unitrust for $500,000, funded
with appreciated securities that they
bought years ago for $25,000. They
choose to receive an annual income
stream of 6 percent of the value of the
trust every year for their lifetimes. Their
first year's income would be $30,000.
In addition, they save $95,000 in capital
gains taxes, which they would have paid
if they had sold the securities. They
also receive a charitable income tax
deduction of $140,870.

Leaving a Legacy
Charitable giving
creates win-win
situation
hile your household probably makes
charitable contributions each year,
you may not know that with a little planning, you can arrange to receive direct financial benefits from your donations.
The concept of "giving away your asset
and keeping the income" can help you as
well as your favorite charity. It could be
compared to giving away your apple tree
and still getting all the apples you want
as long as you live. Benefits can include
an income for life for you and/or your
spouse and a charitable income tax deduction, as well as the good feeling that
comes from making a gift in support of
your favorite organization. Your donation
to a charitable group can help make your
community a better place to live, whether
it helps at-risk children, needy seniors, or
victims of a disease. Wouldn't you like
the proceeds from your estate to benefit a
non-profit group in your community instead of going to pay the IRS?
The Nevada Planned Giving Roundtable, a council of the National Committee on Planned Giving, recently launched
a campaign called "Leave a Legacy';
which aims to increase public awareness
of the advantages of planned giving.
Here is a brief overview of some of the
options available to you.

W

Charitable Gift Annuity- A gift option generally for donors over age 70. A gift annuity
is a contract between a donor and a charitable organization. The donor gives the organization a sum of money (usually cash
or appreciated securities), and the charity
agrees to pay the donor a set income for
life, based on the donor's age. For exam16 Nevada Business Journal •
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ple, a donor age 75 who makes a gift of
$10,000 receives an 8.2 percent return, or
$820 a year in income, plus a charitable
income tax deduction of $4,619. And, a
portion of the annual income is tax-free.

Charitable Remainder Trust - A gift option
generally for donors under age 70, or for
donors who want to make a gift with appreciated securities or appreciated real ·
estate. A charitable remainder trust provides a donor with an income, as well as
a charitable income tax deduction. The
donor selects the payout rate, usually
between 5 percent and 7 percent. The
higher the payout rate, the lower the
charitable income tax deduction. The
trust gives the donor, and perhaps the
donor's spouse, an income every year for
life. If the trust is funded with appreciated property, such as stocks or land, the
donor will avoid capital gains taxes, currently at a maximum rate of 20 percent.
For example, Mr. and Mrs. Donor,
ages 65 and 63, decide to move out of
the stock market and into a charitable
remainder trust. They create a charitable

Deterred Gift Annuity - A gift option for
donors age 25 to 70. A deferred gift annuity is similar to an IRA. A donor makes a
gift to his favorite charity and receives an
immediate charitable income tax deduction slightly less than the amount of the
donation. The donor also receives an income for life at a later date, often at retirement, when the donor is likely to be in a
lower tax bracket. In this way, a donor can
make a gift to charity, receive a significant
tax deduction today, and provide for the
future with retirement income.
For example, if a donor age 40 makes
a $25,000 gift through a deferred gift annuity, the donor receives a 26.8 percent
yield, or $6,700 per year, beginning at
age 65. The donor also receives a charitable income tax deduction of $18,396 in
the year of the gift.
For these and all other charitable gifts,
if the donor cannot use the charital}le income tax deduction entirely in the first
year, the deduction can be carried forward
for five additional years. If you'd like to
know more about these types of life income gifts, contact the Leave a Legacy
Hotline at 702-892-9734. A staff member
can provide you with a confidential personal financial analysis of your potential
life income gift options . •
Russel A. Kost Ill, CFRE, is the director of
gift planning for the University of Nevada,
Las Vegas Foundation. Kost is the founding
president of the Nevada Planned Giving
Roundtable and a current board member.

IF ALL BANKERS ARE THE SAME,
HOW COME OURS ARE SO MUCH BETTER?

which includes software, service/mai ntenance and upgrades, communication
hookup and monthly communication
costs (unlimited access to the Internet
and also to Global's Intranet 6.0). No
long-term contracts are required, according to Matson, who explained, "We are
offering the quickest, most advanced
technology, which gives us an advantage,
but what we're really counting on is that
people will realize it's going to be the
cheapest way to go. By usi ng our service,
they can eliminate what they're now paying for standard phone lines, computer
payments, Internet access, long distance
charges, computer repair, software upgrades and even late fees on videos."
Nevada Broadband, Inc. is handling
distribution and retail sales for Global's
products and services. The company recently opened a retail store on West Sahara Aven ue in Las Vegas, with two more
planned by the end of the year, and five
more during 2001, according to Nevada
Broadband CEO Jon Fondy. Service will
start in the Reno/Carson area in October
with multiple retail outlets.
Besides connecting clients to the Internet, Global also provides access to 16 exclusive Intranet networks for entertainment, information and shopping. "Intranet
6.0 is the step beyond the Internet," said
Matson, who uses animation equipment,
audio and video mixers, and a full television sound stage to produce infomercials,
short films and promotional programs
for the service. Channels available on
Intranet 6.0 include the Senior Network,
the Game Network, the Job Network,
the Sports Network and several others.
Global 's $1 1 million, 55,000-squarefoot Las Vegas facility contains offices,
video production studios, re~earch and development labs, a product assembly area
and a warehouse. Construction is currently
underway at the facility on a prototype of '
Space Station Alpha (above left). Schools
which agree to bring their students to tour
the interactive demonstration facility will
receive an appliance with free access to
all its features. Matson envisions the day
when all schools will communicate with
one another via videophones .•
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At Community Bank of Nevada, we won't leave you wondering
what it might be like to have a banker that actually cares.
Give us a call. To us, your business is always personal.
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Orgiii/Singer & Associates has teamed up with the Las Vegas Chamber
of Commerce and Health Plan of Nevada to offer one of the most
comprehensive health benefit packages to the small business employer.

For your health plan needs, including medical,
vision, dental and life, call us today.
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working. Last year, 2,41 3 students
Area Technical Trade Center (AITC).
participated in the program .
Cisco Systems has an agreement
Almost all Clark County high
with the Clark County School District
schools have a Smart Grad program,
to train high school instructors to
in which volunteer teams from area
teach Cisco technology, which is used
businesses provide students with upfor most of the Internet's routing hardto-date info rmation on job requireware and software. Students begin to
ments, industry needs and the skill s
learn the Cisco program in high
necessary to get a job. Corporate volschool and can move on for future
studies at the community college
unteers also train students in how to
prepare their resumes and interview
level, leading to Cisco certification.
Besides training students in the latfor jobs, and help organize job fairs .
Clark County School District has
est technology and techniques, it is also
important to make sure teachers keep
paired with Community Coll ege of
Southern Nevada (CCSN) in several
up with the ever-changing business
world, according to Kathleen Frosini,
partnerships aimed at integrating
high school and community college To keep pace with growing enrollment, the Community Col- director of School-to-Work Programs
classes in technical and vocational lege of Southern Nevada underwent several expansions, for the Clark County School District.
areas. The district and CCSN operate upgrades and modernizations on campus f acilities as well School districts throughout the state
encourage teachers to participate in
three shared High Tech Centers, at as course offerings during the 1990s.
what they call "externships" during
Western High, Palo Verde High and
Technical skills committees composed
at the CCSN campus adjoining Foothill
summer months. Teachers can earn graduof representati ves from business and inHi gh School in Henderson. High school
ate credits from UNLV or UNR by working
dustry evaluate the curriculum, facili ties
with a business or industry partner to learn
students use the computer fac ilities at the
about current conditions in a specific field.
High Tech Centers in the mornings to
and equipment used in the hi gh school and
learn about computer science, AutoCADD
communi ty college programs in Southern
This is especially critical for those teaching
drafting and Cisco Systems networking,
Nevada. "These committees make sure our
subjects such as engineering or computer
among other subjects. During the afterprograms are up-to-date with what's hapscience, but it can help teachers in all fields
noon and evening hours, community colkeep abreast of current conditions. Guidpening in each of the 12 fields they cover,"
said Anderson. "We want to make sure
ance counselors and others involved in givlege students have use of the center. Other
ing career advice to students can also benshared programs include an ornamental
what we're teaching fits with what business and industry needs. For example, if
efit from getting an inside look at what's
horticulture class at CCSN's Henderson
campus, which has a special section in the
the equipment or technology we're using
happening in the business world .
afternoon fo r students from Foothill High
to train our students has been replaced by
Many more efforts are underway
School. Students receive high school credsomething newer, these people let us know
statewide to prepare students to meet the
it for attending the class, and also earn
so we can make sure our students are ready
needs of the 21st century workpl ace. Emfor the current job market."
credit fro m the Community College sysployers worki ng in collaboration with
tem, giving them ·a head start on their colMany Southern Nevada businesses have
local schools and colleges can help imlege education. This dual credit system is
partnered with schools to help develop
prove the quality of our future workforce,
available throughout the state, according
and can help themselves at the same timeprograms to train hi gh school and comto Dr. Andrea Anderson, associate director
they are helping Nevada students.
•
munity college students for the workforce.
of high school relations for Community
In the automoti ve apprenticeship proCollege of Southern Nevada.
gram, high school students taking autoTo participate in workforce
The Tech Prep program, started in 199 1
motive classes work part-time in auto
preparation contact:
with federal funding, has bet;n extremely
dealerships. The employers set aside part
of their salary to pay their college tuition.
successful, according to Anderson. StuWashoe County School District
After graduation, the students can contindents in their j unior or senior year in high
Denise Hedrick, interim director
school can take competency-based cours- '
ue their studies at community college and
School-to-Careers Program
es in 67 different technical fields and get
continue worki ng for the dealerships.
775-353-5533
college credi t for classes in which they
Sprint has a partnership with CCSN to
earn an A or B . A total of 1,069 Clark
help train students in its telecommunicaClark County School District
County high school students received coltions program . High school students can
Kathleen Frosini, director
lege credit through the Tech Prep program
benefit from this partnership by attending
School-to-Work Programs
college classes at the Southern Nevada Volast year. Students pay only a $10 pro702-799-8462
cessing fee per class.
cational Technical Center (VoTech) or the
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The machine and auto shop facilities at the Truckee Meadows Community College Edison
campus are capable of providing instruction in a varying number of specialties.
David Keebler, TMCC vice president for
workforce development and technologies.
"Our goal is to train and retrain 10,000
Nevadans annually." The first phase of the
Regional Technical Institute opened in
March 1999, and several programs previously housed at Glenn Hare High School
moved to the TMCC Technical Institute at
the community college's Edison Way campus. Programs include health systems,
building trades, welding and fabrication,
math, English, PC repair and networking,
and business systems . Washoe County
School District is moving most of its technical vocational programs to the new site.
At TMCC 's Technical Institute, more
than 200 high school juniors and seniors
are completing their high school graduation requirements and also receiving college credit by enrolling in college programs leading to technical certificates and
associate degrees. The curriculum, based
on industry standards, is competencybased instruction - examinations, rather
than length of time in class, determine
whether a student receives credit for the
class. If he or she can pass a test based on
industry standards, credit is . given for the
course. The program gives high school
students a head start toward a post-high
school degree. TMCC President John
Richardson said, "We're moving toward
seamless technical education from the junior year of high school through the associate degree level in college."
The Regional Technical Institute will
eventually include three buildings: the
TMCC Technical Institute, a High Tech18 Nevada Business journal . . September 2000

nology Center, and a magnet high school.
The 1999 Nevada Legislature approved $5
million to develop a High Technology
Center, a fully equipped 36,000-squarefoot training facility. Fourteen new TMCC
programs will be located at the High
Technology Center, including courses
leading to certification as electronic systems technician, robotics technician and
computer network manager.
"During discussions with community
and business leaders, we were constantly
hearing that the area is not producing
enough well-trained people in the computer field," said Richardson. "Most high
school kids today can operate a computer,
but we needed people in more specialized
fields like programming and networks.
We decided to expand the concept of
TMCC to include a magnet high school
focusing on computer, science and math.
By the time we get students here as freshmen , we discover many of them don' t
have adequate math skills to go into a
computer science program. We can ensure they are prepared by starting them
early on the courses they' ll need."
At the same time, said Richardson,
Washoe County School District was looking for a site to house its high school technical programs . TMCC officials decided to
see if anything was available near their Edison Way campus, located in an industrial
area east of the Reno airport. They found a
130,000-square-foot building almost directly across the street that was being vacated. "There's been a lot of serendipity
here," smiled Richardson. "Everything just

fell into place." In 1998, Washoe County
voters endorsed a school bond issue that
included $4 million for WCSD to develop
the vocational altemative education school.
The building at 380 Edison Way will house
courses in such fields as building trades,
culinary arts and computer drafting. High
school juniors and seniors taking technical
classes at the altemative school complete
their core education courses at their neighborhood high schools.
"We have had a very positive reaction
from the business community," said
Richardson. "When local development
agencies talk to firms thinking of relocating to the area, they always react favorably to the idea of the technical center as
a training resource for new employees."
Richardson said he hopes to secure funding from the federal govemment, from
private sources and fro m foundations to
expand the programs at the Regional
Technical Institute.

Southern Nevada
he Sou them Nevada School-to-Work
Partnership was form ed in 1995 to
oversee procedures for preparing students for the workplace. The partnership is
comprised of leaders from business, industry, labor and govemment agencies, as well
as educators, parents and students. Its
membership includes representatives from
Clark, Esmeralda, Lincoln and Nye counties. Work-based leaming opportunities include job shadowing, intemships, youth
apprenticeships, work experience and community service. A total of 848 students i.n
the Clark County School District participated in job shadowing activities during the
1999-2000 school year.
In the Clark County School District's
Cooperative Education Program, students
earn high school credit for part-time work
in a variety of occupations, including automotive technology, electronics, food
service, construction trades and many others. Students can apply skills and knowledge learned in the classroom to actual
on-the-job experiences, and employers
serve as mentors for future employees.
Each student is evaluated on his or her job
performance before getting credit for

T

facility, now totaling some 500,000 square
feet, which currently employs nearly 300
people. Representatives from both companies expect those operations will grow and
create even more jobs in the future.
Industry observers point to several reasons why Northern Nevada should continue to attract these types of operations, including the area's accessibility to the
Interstate-SO corridor, which is essential in
servicing both Northern and Southern California. Interstate-SO also intersects with
I-5, a vital link to markets in the Pacific
Northwest. "If you look at I-SO and how it
intersects with the I-5 corridor, you can see
how . .. it allows a company to support its
entire West Coast operations," said Steven
Spaulding, vice president at the Las Vegas
office of ProLogis Trust, the nation's largest owner of industrial properties.
Nevada's extremely business-friendly
tax policy is another reason experts believe this sector will continue to sustain its
growth. "The tax situation is so favorable
for business in general, and inventories
are treated very favorably as well, that it's
just a natural for some businesses to come
here," said Gary Baker, senior vice president and managing partner at the Reno office of Lee & Associates, a commercial
real estate services firm. "Reno has now
become a very well known and favorable
location nationwide. And it's been attracting a huge number of logistics-related
companies in addition to dot-com companies for the distribution portion of their
businesses," he added.

Reno's low operating costs have been so agreeable for Silicon Valley refugee iGo, that the hightech retailer is currently Northern Nevada's fastest growing company.

According to figures compiled by Lee
& Associates, the mushrooming Reno-

Sparks area has been absorbing industrial
space at an astonishing rate of several million square feet per year for the past few
years. In 1999, for instance, industrial
users gobbled up 3 million square feet of
space. That was up from 2.5 million
square feet in 199S. And incredibly, by
June of this year, 1.7 million square feet
had already been absorbed .. "And we're
not seeing a slowdown in terms of inquiries or closed transactions," Baker said.
Despite the robust growth, vacancy
rates continue to hover at healthy levels .
In fact, rates fell from 10.2 percent to
roughly S percent this past year alone.
"That's a very significant drop over a ·
short period of time. Actually, to have a
diminishing factor is really astounding
when you consider all the activity in the
marketplace," Baker said.

Ebara, a manufacturer of pumps with a worldwide market, moved to Sparks from Sacramento.

High Tech Companies
aker attributed part of the area's industrial growth to high-tech companies, which are increasingly building
more operations in the Reno area. While
the high-tech sector isn't growing at the
pace of the aforementioned industries, it is
increasingly giving Nevada more than a
passing glance, particularly the Carson
City, Reno and Lake Tahoe areas. "These
places really are an ace in the hole for
[Nevada] since a lot of Silicon Valley's
movers and shakers already spend a lot of
time in the Lake Tahoe area and are very
familiar with the region," said Roy Farrow,
a Carson City attorney who is one of the
founders of TechAlliance@ New Nevada.
The recently formed non-profit corporation is designed to foster technological
and entrepreneurial development in Nevada. It marks the first time in the state's history a group is focusing exclusively on
luring more high-tech firms to Nevada.
Currently, no one knows exactly how
many high-tech firms reside in the Silver
State or the number of new firms that have
relocated here in the past few years. However, it's estimated more than 500 companies involved in e-comrnerce and Internetrelated businesses are now operating in
Nevada, according to figures compiled by
the Internet Business Alliance of Nevada.
The group is a statewide association
that provides services, support and a public voice for the industry. Meanwhile,
Michael Thomas, executive director of
TechAlliance, said his group is in the
process of putting together a statewide

B
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t's a struggle, but there are signs
that Nevada is gaining ground in
its efforts to diversify the state's
gaming-dominated economy. While
a whopping 24 percent of Nevada's
workers still earn their living in the
casino, hotel and recreation sectors, other
industries are beginning to bloom. And
agencies working to diversify the state's
economy are optimistic the new growth
can be sustained in the coming years as
more big-name companies continue to
discover the other Nevada.

Back OUice
and Administration

''When

you have n~es like Ford
Motor coming here, that says
something, and other companies
take note," said Somer Hollingsworth,
chief executive officer and president of the
Nevada Development Authority (NDA), a
non-profit agency whose mission is to
lure non-gaming industries to Southern
Nevada. Hollingsworth was referring to
Ford Motor Company's recent decision to
20 Nevada Business journal •
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establish a major regional administrative
office in Las Vegas. The newly opened facility, operated by Ford Credit, a fmancial
unit of the Detroit automaker, is already
expected to employ some 700 people during its early stages of operation. And Ford
expects the Las Vegas office will grow, resulting in even more job opportunities for
Southern Nevada. "It's possible that number could double in the corning years,"
Hollingsworth said.
Indeed, back-office and consolidated
administrative operations are now considered one of the hotter new-growth sectors
in Nevada, since they generally require
big facilities that employ large numbers of
people. Buildings can often range in size
from 60,000 square feet to 100,000 square
feet or more, and house anywhere from
600 to 1,000 employees. "And these types
of businesses often pay good wages,"
commented NDA's Hollingsworth . "At
Ford Credit, for example, hourly wages
for a lot of the workers exceed $17 ."
It is difficult to determine just how
many new jobs are being created in backoffice operations, since the state's statistics on business services include several

other types of businesses. But figures
compiled by the Research and Analysis
Bureau of the Nevada Department of Employment, Training and Rehabilitation
show job growth in the business services'
sector jumped nearly 9 percent from 1997
to 1999 when 8,700 new jobs were created. Currently, 60,100 people are now employed in this area. "And it is expected
[that number] will continue to grow," said
Michael Clarke, an economist with the
Research and Analysis Bureau.

Distribution
and Industrial Parks
eanwhile, the continuing growth in
distribution outlets and industrial
parks is also helping to diversify
the state's economic base. In Northern
Nevada, for instance, barnesandnoble.com,
the New York bookseller's e-commerce
arm, recently chose the Reno area for a
600,000-square-foot western distribution
center that will create hundreds of new jobs.
Its competitor, Amazon.com, also selected
an area near Reno for a huge distributi

M
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states, such as Oregon and Washington,
are practically ready to check IDs at the
border. Meanwhile, Nevada welcomes
these businesses, confidently enough to
embrace the best California has to offer
(its people) and reject the worst (regulatory red tape and taxes) without changing its
own indomitable pioneer spirit.
While Nevada searches for economic
diversity, it does not do so at the expense
of all the features that have made the state
great, such as a common sense approach
to regulations, low tax base, and natural
beauty. Economic Development Authoritoy
of Western Nevada (EDAWN) President
and CEO Chuck Alvey, is adamant about
not courting businesses that will hurt the
environment or workforce, be it through
practice or attitude. Alvey says that if a
company plans to locate in Nevada believ-

vironment,
with no thoughts about quality, he 's not
interested having that business settle here.
"We want to keep our state pristine,"
says Bob Shriver, executive director of the
Nevada Commission on Economic Development (NCED). "We don't want to sacrifice that, but we want to apply common
sense, flexibility and a practical approach
to regulations." Kris Holt, executive director of the Northern Nevada Development
Authority (NNDA) in Carson City, says
most people coming to Nevada are familyoriented and will live near the city they invest in, making them unlikely to try to hurt
that community. Alvey agrees. "People
corning here don't want it to be like what
they left," he says. Hank Gordon, president
of Laurich Properties, Inc. in Las Vegas,
puts it simply: "They move here to escape."
Jerry Sandstrom, vice president of
Client Services for the Nevada Development Authority (NDA) in Southern Nevada, says Nevada is already under many of
the same regulations as California. We use
the same national building code, the same
national fire code, the same electrical

gion of the Environmental Protection
Agency. The difference, according to
Shriver, is in enforcement. "We want to
drive regulatory compliance with the
same customer service mentality we have
for other major service industries," he
says. In Nevada, regulators are more likely to approach a business by telling them
what they need to do and then offering to
help them achieve their goals. "It's all attitude," says Shriver.
"We need to continue making sure our
standards are stringent, but our processing
is as easy as it can be," says Alvey. "We
don' t want to make people jump through
hoops, but we don't let them get away
with things either."
In that spirit, Nevada has done a great
job keeping the permitting process streamlined. The difference between Nevada and
California when it comes to regulating,
says Sandstrom, is the length of time it
takes to go through the process. There are
not a lot of entities that have the right or responsibility to comment on permit appli-

directory listing Nevada 's high-tech businesses, but it's still a work in progress .
It is clear, however, that Nmthem Nevada is becoming increasingly attractive to
Silicon Valley firms . TechAI!iance's Farrow conservatively estimates several
dozen new high-tech companies have relocated to the region in the past several years
alone. Steven Hawk, founder and president
of iGo.com, represents one of those companies. Frustrated with Silicon Valley 's exorbitant cost of living, Hawk decided two
years ago to move iGo to Reno. The firm
provides hard-to-find, model-specific accessories for laptop computers and cellular
phones via the Internet. Since iGo relocated to Nevada, its employee base has
surged from 24 people to some 250 workers, making it the fastest-growing company in Northern Nevada since its arrival.
Hawk believes there are many more
firms that would follow in iGo's steps if
they knew more about the area and its attributes. "Nevada has a great story to tell,"
he said. "We need to do as much as we
possibly can to get the word out, because

the reality of this area is so different from
people's perception or image of it."

Manufacturing
evada's high-tech growth can be seen
in the manufacturing sector as well.
The Minden-Gardnerville area already
has become a particularly strong magnet
for the makers of high-tech products, in part
because of its proximity to Carson City,
which boasts the largest concentration of
manufacturing operations in the state.
Firms like Hytek, a maker of microprocessors, and Cubix, a manufacturer of
computer servers, which have operated in
the vicinity of Carson City for years, have
served as magnets attracting new firms.
TechAI!iance 's Thomas is optimistic
that Silicon Valley companies will also
look to Nmthem Nevada as a site to expand their operations. Intuit, for example,
recently decided to set up its corporate
payroll services in Reno. The Silicon Valley fitm , which manufactures software

N

programs, is projecting that roughly 600
people will be employed at the Reno site
by year's end. "What is happening in Silicon Valley is that the high cost of living
and doing business and the overall general
poor quality of life is pushing companies
to look for new places to do business. And
Nevada, especially Northern Nevada, sits
poised to attract many of these companies
because of its proximity to Silicon Valley,"
Thomas said. "And at the same time we're
offering them an escape from the barriers
of doing business there," he added .
Despite the group 's optimism, state figures show Nevada ranks as one of the lowest high-tech employment states in the
country. Figures compiled in 1997 by the
state's Research and Analysis Bureau
showed roughly 13,400 people were employed in the high-tech industry. That
compares to a current statewide total employment base of 985 ,100 workers.
But manufacturing, which includes hightech firms, did show a small gain from 1997
to 1998, when it grew 2 percent and some
1,600 new jobs were created. Currently, the
state estimates that manufacturing companies overall employ about 43 ,500 workers.

Mining
ining, meanwhile, which dominated
Nevada's early history, has been
struggling. State figures show that
the industry suffered a loss of 2,700 jobs
from 1997 to 1999. As of June 2000, it's
estimated 92,500 people are still employed
in this sector. Tim Crowley, community relations and issues manager for the Nevada
Mining Association, pointed to several factors for the job losses including compacy '
downsizing and the price of gold . "There's
a lot of mergers and acquisitions taking
place in the industry right now . . . but
we're optimistic that we've made the necessary adjustments ... ,"he said.
While industry players believe the diversification of the state's economy will
continue, most say the public sector needs
to play a bigger role both in marketing the
state and in improving the state's educational systems. "In order for us to continue
the diversification process," proposed state
economist Clarke, "we need to sharpen our
educational systems at all levels, particularly at the university level."
•

M
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:- Poggemeyer Design·
· Group principal guides
his firm's work on
Apex Industrial Park "·

approvals, the whole process is faster.
The speed of getting through the regulatory process is not the only thing that
brings California companies to Nevada.
The outdoor beauty, shorter commute
times, cheaper cost of living, and tax
structure all serve as lures to Californiaweary business owners. But when they get
here, they are often surprised by some of
the other things the state has to offer.
EDAWN's Alvey estimates that nine out of
10 people he helps move here have their
expectations exceeded. "People are surprised by how nice and friendly it is," he
says of the area served by his organization, which includes Washoe County
Reno, Sparks and Lake Tahoe. "They like
the greenery and the parks, the ease of
getting around, good schools, the cultural
and arts offerings and affordable housing." Holt says many also comment on the
ease of getting in touch with local or state
officials. "You can pick up the phone and
talk to the governor or the mayor," he
says, "or have lunch with the city manager." Input into the political system can be
as easy as a phone call or e-mail.
Gordon says one of the things that surprises retailers is the bottom line. Many
companies find profits muc,h larger than
they expected. One reason is the ability to
sublease parts of the store for gaming; another is disposable cash. Tips run La
Vegas, and cash is cheaper for retailers to
process than credit.
Both Shriver and Alvey say the new
kids on the block make for the best advertisements. Shriver says he tries to connect
potential movers with companies new to
the state to talk peer to peer. "I don't even
24 Nevada Business Journal •
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like to be in the same room," he says, "so
they can talk about issues and lessons
learned." The conversations seem to almost always be positive.
Unlike much of the West, Nevada is not
experiencing many of drawbacks associated with the California migration. The
companies that move here are bringing
knowledge, skill sets, volunteerism, financial contributions and tax dollars. Even the
trailing spouse often adds to the benefits,
because many of them are professionals
who bring needed skills to the locale.
Part of the reason Nevada appears unthreatened by California lies in simple
proximity. With both Reno and Las Vegas
located a short drive from the border, the
two states enjoy a generous exchange of
information, culture and attitudes . Most
Nevadans have friends and fami ly in California. In fact, over 38 percent of Las
Vegas' residents originated from California. We share newspapers and deserts,
television stations and forests.
Nevada has always been a state for
rebels, idealists, risk takers and free

thinkers. The pioneer spirit still defines
how business is done. And many of the
people who move here share that spirit.
Holt says he sees a lot of new residents arrive energized . They are taking a bold step
to move their families and their livelihood.
Holt estimates up to 55 percent of his
clients come from California. Sandstrom
puts that number at nearly 40 percent. California has to lot to offer in areas of education, technical skills and management,
among other categories. Alvey explains it
would be silly to ignore such readily available benefits. Gordon welcomes opportunities to diversify the economy. Sandstrom
enjoys the mix of cultures and lifestyles.
According to Holt, California also offers examples of lessons learned the hard
way. "In Nevada, we have a good idea
who we want to be, how we want to do
things, problems we want to avoid. In
many ways, California is a good bellwether for Nevada. We watch from just
this side of the border and shake our heads
at their mistakes - mistakes from which
we try to learn," said Holt.
The only significant complaint is the "I
got mine" attitude - companies that move
here and like it so much they want to seal
off tl1e borders behind them. Those who
have lived here their whole lives certainly
understand that sentiment. However, as
long as Nevada continues to offer a great
quality of life and a friendly business environment, and as long as we remain neighbors with California, the migration will
continue. As Sandstrom says, "this is the
best place to be. People wouldn't come
here if they weren't looking for something
better for their lives. And apparently they ' r~
finding it because they are staying."
•

Originally from Southern California, popular sporting goods distributor Patagonia (top left) and
pneumatic tube system manufacturer Pevco (above), both relocated facilities to the Reno area.

Highway area are examples of recently approved developments on county land. "If
we want to have a healthy downtown,"
Hester says, "then we can't continue to
spend all our money on extending infrastructure out on the city's outlying edges. If
the county keeps extending water and
sewer and making cheap land available, it
just makes it doubly hard to encourage infill development downtown."
A new regional plan proposes to discourage any new development that would
spread city growth beyond the current
"boundary'' of projects currently approved
by both city and county officials. Hester's
no-growth stand is firm, "Let's draw a line
around that [boundary] and say, 'Don't go
any further out."' Even with this proposed
restriction the city has more than enough
existing land parcels for growth- enough to
keep developers busy for the next 35 years.
The idea is to limit the available inexpensive new land and create more incentives
for infill development projects. Hester
would even prefer to halt all currently approved fringe development until more infill
projects have been completed, "In a perfect
world we'd go back and say, 'We shouldn't
have approved this development out here,
we should encourage more infill first,' but
we can't do that."
Some potential infill spaces in Reno, such
as the corner of Moana and Lakeside, are
more difficult to develop. The community
advisory committee is opposing development in this area and argues that six homes
will lose views of the open space. Ted
Stoever, president of RPL Group, remains
optimistic, and is working with this committee to gain approval for development.
"That's the system," he says. "They want citizen input and that's probably g~od."
"Sometimes, it's so difficult to get infill
approved that it's easier to keep going
out," says Tim Ruffin of Colliers Inter- '
national. In order to decrease urban
sprawl and encourage infill development,
Reno city officials are advocating adaptive
re-use wherever possible. On California
Avenue, old houses are now being used for
restaurants and small offices, and there is
even a US Bank branch now located in

Above: Rendering of City Centre West, the first Class A office project slated for downtown Las
Vegas in 25 years. Below: City Centre Wests location relative to other downtown landmarks.

what used to be a church on Wells and Vassar. Atmosphere and location bring these
businesses in despite the fact that the incentives from the city are minimal.
The Ribeiro Corporation is currently developing the South McCarran area with
Quail Corners South office and retail facilities scheduled for lease in early 2001. This
area was once open ranch land but since development of South Meadows and Damonte
Ranch it has become an area in need of infill
development. Ribeiro is also building professional office space, soon to be completed, on a former home site at the corner of
Plumas Street and Plun1b Lane. Another
project, Quail Vista at Mira Lorna and Longley Lane, was recently constructed on a vacant lot and offers warehouse/office space

for lease, filling in a previously developed
area of similar buildings.
Further south on Longley Lane is the Capurro Ranch property being developed by
Armada Nevada along with Traynor and
Associates. This project will continue the
trend of office/warehouse space in the
vicinity surrounding McCarran Boulevard,
and will also include mixed retail and even
some light industrial facilities.
At present, the most impressive infill project in Reno is Corporate Point at the corner
of South McCarran and South Virginia, represented by John I'ir\juv of Grubb & Ellis/
Nevada Commercial Group and developed
by Armada Nevada. Originally, this site was
owned by Blue Cross of California and Blue
Cross of Nevada, and the existing facility
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INFILL DEVELOPMENT PROJECTS CONNECT THE DOTS THAT REMAIN VACANT IN THE WAKE OF RAPID GROWTH
BY

M IC H AEL

H EN D ERS O N

outlying areas. The natural aging process in downtown

eno, Sparks and Las Vegas are working to encourage infill
development primarily in their downtown areas. In their
view, the economic health of downtown areas strongly influences the prosperity of the city as a whole. Proponents
of downtown redevelopment challenge their opposition to
"show [them] a great city that has a dead downtown. " Supporters of infill development also argue that vacant lots within the city do not provide open-space amenities or natural aesthetic values for the conununity. According to Alvey, people
driving around the city are put off when they see an undeveloped lot populated by weeds.

areas may also leave empty spaces as older buildings

RE N 0 I

v1ew of the typical Nevada city
reveals growth patterns in which Iorge residential communities or commercial developments hove leapfrogged over patches of bore land into

ore demolished. lnfill development is the process of
making the best use of these bore spots, filling in with
projects that blend with and enhance the surrounding
areas. Chuck Alvey of the Economic Development
Authority of Western Nevada {EDAWN} says his
organization and city officials from Reno and Sparks
see infill development as a way to combat urban
sprawl while maintaining the surrounding open spaces.
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Downtown Reno, particularly the
. Virginia Street and Fourth Street corridors, is the focus of infill development efforts by the city of
Reno. Plans include development of the currently underutilized length of Virginia Street between Shoppers Square and
downtown. "We're looking at intensifying the land use along
there," says John Hester, community development manag~r
with the city of Reno. To accomplish this, building codes were
changed to create a demonstration development district
where new projects are considered on an individual basis.
Just south of Shoppers Square, the Park Lane Mall and Mark
'I\vain Hotel (owned by Macerich) are also under consideration
for infill development projects. Macerich may propose a transition from the current retail business base to an entertainment
business base in this area. In addition, city officials would like
to see the mall, Virginia Lake and Mark 'I\vain Hotel sites connected together. "If it was done right [it] could be a real focal
point, with a regional park facility like Virginia Lake that a lot of
people use," says Hester.
An issue with the city's plan is the county's history of approving outlying, urban-sprawl type developments on the outer
fringes of the city. Damonte Ranch·and the US 395-Mount Rose

INFILL DEVELOPMENT

feet. "It's just about the best spot in Northem Nevada," says Pinjuv, excited about the
Corporate Point project.

Children splash in the fountain at
Victorian Square in Sparks.

SPARKS I• The
city of
Sparks has

was built for their use in 1988. "They never
really had the expertise or the initiative to
develop the balance of the site," says Pirijuv.
Despite numerous offers to buy the property, Blue Cross retained the unused land for
12 years, only recently deciding to sell.
Armada Nevada broke ground in August
on two new four-story Class A buildings
planned for the site. Each building will feature 14-foot clear-height ceilings and heavy
load floors to accommodate Internet and
fiber-optic users. There will also be underground parking and a Starbucks-type cafe
in a joint courtyard. The two new buildings
will offer 195,000 square feet of space,
bringing the site total up to 275,000 square

been working with Washoe County to
approve, zone and control new urban development. The city is most noted for
Victorian Square and planned communities
like Spanish Springs. "Some people might
call [Spanish Springs] sprawl," says Randy
Mellinger, community development manager for the city of Sparks. "Actually it's within a designated joint planning area that we
developed with the county about 10 years
ago." That planning area allows for about
20 years of new development and growth.
Sparks is currently focusing on two redevelopment areas. The first area, Victorian Square, runs from Sparks Marina Park
up to Reno along I-80. The Nugget Casino,
Century Theater and The Silver Club Casino have been signed as the anchors for the
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project, with plans calling for future additional retail. "That'll be a great economic
engine for the area," says Mellinger. The
second redevelopment project slated for
Sparks is actually three non-contiguous
areas including the Sparks Marina Park,
the industrial area south of I-80 west of
Rock and the Oddie commercial area.
Plans include rezoning commercial
areas for transit-oriented residential,
adding office and residential to downtown,
and the Sparks Neighborhood Action Plan,
which will raise funds to help residents improve their homes. According to Mellinger,
the city wants to convert some of the lowincome and sub-standard housing in the
area to more suitable residential facilities,
increasing the downtown population and
creating a stable market for downtown
businesses. "We're very optimistic and excited about downtown Sparks," he says.

LAS VEGASI ~d~:
of revitalizing downtown Las Vegas is
being promoted by Mayor Oscar Goodman. "His main goal," according to Ellie
Shattuck of Martin-Harris Construction,
"is to make downtown Las Vegas a very
positive place to do business, to live and to
work." Martin-Harris is working on a project called City Centre Place at Fourth and
Lewis near the Clark County Detention
center, on a site that was demolished and
cleared (See rendering and site plan on
previous page). "Essentially the Fourth
and Lewis Project is one of the first redevelopments to hit the downtown Las Vegas
area in 25 years," says Walt Watson, senior: ~
project manager at Martin-Harris. Shattuck says, "this is the first step forward towards infusion of the downtown area"
City Centre Place will also be the first
new Class A building in downtown Las
Vegas in 25 years. The building's six stories
will offer over 100,000 square feet of space,
and the site will include a 575-space parking
structure owned and operated by the city.
This development "is on the cutting edge of
construction contracting," says Watson, "because this is the first project in the nation
that's allowed a private developer to control
a public works project." City Centre Place is
scheduled for completion in 2001.
•

At Pulte's Cottonwood Terrace (right), a
townhome guarantees typical family
heating and cooling consumption of $31
per month. At Silver State Development's
Cool Ridge Estates (below right), the
contractor insulates its homes using
concrete and foam- two of the newer energy-saving insulation technologies.
Photos: Chuck N. Baker.
includes windows that offer utility cost
savings, a decrease in ultraviolet light to
reduce fabric fade, and the noise reduction benefits of vinyl frames. A Pardee
spokesman said the homes also assist in
reducing pollution, and stay warmer in
winter, cooler in summer.
At Cool Ridge Estates, built by Silver
State Development, homes use concrete
and foam to qualify for Energy Star and
Comfort Wise designations. Company President Gil Martin said his homes are built
with pour-in-place concrete and an insulating foam wall system. He said the process
helps reduce heating and cooling costs by
as much as 40 percent compared to traditional wood-frame housing. "A truly energyefficient home starts with the basic construction," Martin said. "While there has
been a lot of emphasis placed on energyefficient appliances and other such devices,
real savings have to start with the construction itself." He said the insulating foam is
not affected by moisture, won't settle or sag
and has "the highest R-value known," as
high as R-40, compared to what he said are
typical homes with R-13 to R-23 ratings.
Pulte Homes agrees Energy Star offers
advantages to consumers, as does another
program, Building America. Dave Beck,
vice-president of construction for Pulte,
said, "We take a systems engineering approach to home construction and look at
how systems relate to each other. Energy
Star rates homes at 3, 4 or 5. Most of our
homes are rated at 5. With Building America, you [try to] hit a prescribed energy
usage, that's your goal. They have a chart
that rates the home."
Beck said most builders around the nation subscribe to the Model Energy Code
and can advertise energy-efficient homes.
But there are differences in that program
when compared to those with higher standards such as Energy Star. For instance,
some of Pulte's standard features include
carbon-monoxide detectors and fresh-air
fan recycling to improve indoor air quality.
Praising the Fannie Mae guidelines, Beck
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said, "If I can save homebuyers money in
utility bills, it allows them more purchasing power ... our goal is to build an energyefficient home without adding costs."
In time, Beck found that offering such
homes improved sales. "Under the Engineered for Life program sponsored by
Louisiana-Pacific Corp. We are able to give
a written guarantee for the home owner
for a two-year period guaranteeing heating
and cooling will not surpass a certain
amount as determined by the size of the
home." Beck said Pulte looks at "the actual thermal envelope of the home. In the average home, insulation is wall insulation
going across the ceiling line. The air conditioning is in the attic space. So we moved
the insulation from the ceiling line to the
roof line" to increase efficiency and reduce
losses from duct leaks, he said. Pulte, like
other participating builders, went to a
vinyl window and dual panes to keep cool
air inside the home.

OLDER HOMES NEED HELP, TOO

B

uying a new, energy-efficient home
makes desert living comparatively easy
for the buyer. More difficult is retrofitting
an existing home that may be 10, 20, 30, or
more years old. There are many such older
homes in the Las Vegas market, but existing
owners and buyers of such housing are not
relegated to sitting back and accepting energy loss and exceedingly high bills.
Nevada Power responds to customers
who phone in with energy conservation
questions, and also has outreach programs
that go into the community rather than wait
for an invitation. Jim Nolan, a customer energy consultant for Nevada Power, said
users can save money by retrofitting. "It depends how much of a capital improvement
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they want to make in their home," he said.
"If the air conditioning is as old as their
home, [the AC unit] would be the first thing
I'd recommend replacing. It's not built to
operate as efficiently as the newer ones."
Nolan said units are rated by their Seasonal
Energy Efficient Rating, or SEER. An older
home might have a seven-SEER unit, but
newer units can rate as high as 14. "Users
average about 7 percent savings for every
one SEER rating improvement," he pointed
out. Nolan said as a rule of thumb, new
units cost $800 to $1000 per ton of air c~m
ditioning, but he said lower prices are frequently offered. (One ton of AC is used to
cool 400 square feet of home.)
He also suggested sealing a home by placing weather stripping around the doors and
windows. "Almost all 20-year-old homes
have single-pane windows," he said. "We
suggest double-pane windows. Unfortunately the payback may not be there. [But] if you
plan on staying in the house for seven to 10
years, the windows will pay for themselves."
Programmable thermostats are also suggested. "They adjust to temperatures
throughout the day," Nolan said. There is a

Continued on page 39
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HOW TO KEEP YOUR COOL BY SAVING ENERGY f6 WATER
BY CHUCK

. BAKER

model 1m Pulte Homes features high energy efficiency in conjuru:tion with several government-supported programs
designed for conservation and financial savings. Photo: Ga1y Michael Photography

iving in Las Vegas presents
many challenges, including adjusting to extreme temperatures and learning to conserve
water and energy in a desert
environment. Anyone who doesn't like the
heat is probably not going to enjoy living in
Southern Nevada. It doesn't take long for
the attraction of gambling, bright lights
and all types of recreation to wilt once the
110-plus temperatures begin to radiate.
But many decide that living under the hot
sun is worth the trade-off. And life can be
made more bearable by technological advances in home construction, as well as
landscape techniques that blend horticulture with conservation.

L

ENERGY EFFICIENCY HELP
he U.S. Department of Energy and the
U.S. Environmental Protection Agency
(EPA) both work to ensure that developers
build energy-efficient homes, which can
help desert dwellers save on air conditioning bills in the summer. In addition, two
government agencies - Fannie Mae
(FNMA) and Housing and Urban Development (HUD) - have joined the fight to help

T

homeowners save water, electricity and
money. Locally, several new-home builders
are leading the charge when it comes to
energy efficiency and utility cost savings.
In particular John Laing Homes, Pardee
Homes, Pulte Homes and Silver State Development have been working with Fannie
Mae's Energy Star program, touted as
"comfortable homes that protect the environment while saving at least 30 percent
on heating and cooling bills."
Fannie Mae's Charlene Peterson notes
that smart growth, energy, water and location efficiency are issues that dominate the
housing industry. Earlier this year, the
agency agreed to work with the EPA to encourage builders to construct homes that
exceed the Model Energy Code for energy
efficient homes. Further, Fannie Mae and
the EPA launched an ad campaign to promote those builders involved in the effort.
, Peterson noted according to Fannie Mae's
statistics, "Energy Star homes can reduce
energy costs by as much as 30 percent. Features that make the homes energy efficient,
as determined by an energy rater, include
use of solar energy, rainwater hruvesting
systems and blow-in cellulose insulation,
which is made from recycled material and

provides improved insulation efficiency." It's
Fannie Mae's contention that buyer incentives in purchasing energy-efficient homes
will result in rewards for builders, who will
benefit from improved marketability and
sales. It seems to be working.
Fannie Mae puts its money where its
mortgage is by offering to guarantee loans
to borrowers who purchase energy-efficient homes. Loan programs allow buyers
to enter into the marketplace with 3 percent down, which can come from various
sources including appliance manufacturer
rebates. The projected energy and water
savings are added to the buyer's income
level. And more flexibility on credit scores
is allowed due to community lending focus.
Pardee homes in the neighborhoods of
Presidio, Crescendo and Riviera in Seven
Hills, and Palacio in Green Valley, received
praise from deputy assistant secretary for
the U.S. Department of Energy, Mark Ginsberg. Ginsberg was quoted as saying
Pardee's homes, which are 30 percent
more efficient than those built only to
code, offer "an incredible service at no
extra cost for features that will save the
home buyer money for years to come."
Pardee's involvement in Energy Star
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Continued from page 30
wake-up temperature, another during the
day when typically no one is home, and
then a third resetting just before the family gets back from work and school. "It
tends to pay for itself," Nolan said of the
unit. Other suggestions are solar screens
over windows exposed to direct sunlight,
or solar film on the windows.
The proper landscaping can save money,
not only on water, but also on cooling
costs. "Shrubs around the house can act as
an evaporative cooler to transpire moisture during the evening hours, allowing
breezes to blow across and cool the
home," Nolan said. Trees can also give air
conditioners some assistance by shading
the house from the desert sun.

SAVING WATER

F

or early desert dwellers, wasting water
could be a life-threatening mistake. In
modem times, it is expensive for the individual homeowner, and costs the commu-
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nity in infrastructure projects and growth
problems. Doug Bennett, conservation
manager for the Southern Nevada Water
Authority, has a list of projects he said can
improve energy and financial savings in
existing homes. Exterior use of water is
one of the first things to be examined.
"Water used outdoors is never recovered,"
he said. "It's gone." His department will
make house calls and inspect swimming
pools and landscaping and suggest methods for conservation improvement.
Landscaping to conserve water, called
xeriscaping, is more than just tossing rocks
in the front yard and planting cacti in the
ground and waiting for it to grow. Proper
xeriscaping involves planning and design,
soil improvements, low-water-use plants,
and appropriate irrigation and maintenance. Front and rear yards will generally
look better and save more money if different types of water-saving plants are considered for each, said Bennett. The front yard,
for example, might sustain plants with seasonal color that complement the architec-

tural style of the home. The rear yard, however, might be better served with low-water
use trees that provide shade. Other areas
such as walkways, concrete paths and service walks, can be flanked with mulch,
shrubs that use minimal water, or even
non-plant "hardscape" elements.
People new to the desert may be surprised to discover the great variety of
desert plants that require very little moisture. A list prepared by the U.S. Department of the Interior includes Texas
Ranger, Yucca, Sage, Acacia, Mesquite,
Palo Verde, Cassia and Lantana. The Las
Vegas Valley Water District maintains a
Desert Demonstration Garden at its headquarters to show off the many attractive,
desert-friendly landscaping options.
While it can take some time for newcomers to learn how to live in the desert, at
least there are many sources of information about how to cut down on cooling bills
and conserve water. Taking some time to
investigate them will pay off in increased
comfort and decreased utility costs. •
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Apex Industrial Park
Poggemeyer provides master planning
for sprawling industrial site
oggemeyer Design Group, a design
and engineering firm with offices in
Reno and Las Vegas, has been retained to provide master-planning services
for the Apex Industrial Park. Larry Carroll,
principal at Poggemeyer, reports the firm
will provide engineering services for approximately 40 miles of roadway, a water
system, a sanitary sewer system and necessary flood control facilities at the 21,000acre site north of Las Vegas. Additionally,
Poggemeyer will complete the final construction documents for those facilities
that lie withln the 1,658-acre phase one

P

phase one contract is expected to extend
18 months. The company has been heavily
involved in many other Southern Nevada
projects, including the downtown entry
corridor, Bonneville underpass and improvements to Jones Blvd. The company's
employees number over 225 nationally,
with 45 staff members across Nevada.

An Explosive Background. On May 4, 1988, a
massive explosion destroyed the PEPCON
facility in Henderson. The blast not only
rocked the residents of Henderson and Las
Vegas, but also alerted the United States

ation. PEPCON at the time was one of only
two domestic manufacturers of ammonium
perchlorate, an oxidizer used by NASA in its
space shuttle and Titan missile programs.
On that day in May, a neighbor facility, Kerr
McGee, became the only remaining manufacturer of the oxidizer. ot only did local
governments wake up to the fact that the
remaining facility was a potential hazard,
but ASA's space program was in jeopardy.
Congress passed an act on July 31, 1989
detailing a two-part plan for the area now
known as Apex Industrial Park. First, it created a safe site for Kerr McGee to remove
its blending facility from the populated
Henderson area Second, it provided for a
large tract of undeveloped property (approximately 21,000 acres), to be purchased
from the Bureau of Land Management
(BLM) by Clark County, for the purpose of
moving other polluting and dangerous facilities out of populated areas. Clark County
immediately followed up by embarking on a
study to create a master plan, and in July
1990 the Clark County Commission adopted the study by resolution. During the next
few years, the master plan was refined to
allow for marketing efforts. Soon, however,
the county realized it would have to spend
considerable sums in order to complete the
appropriate BLM paperwork. There would
also be a huge investment in additional upfront engineering and design costs.

Private Investors Take Over. In 1995, AI Levy

Poggemeyer Plinicipal Larry CarroU and K1istina SwaUow, PE. review plans for the Apex project.
Poggemeyer is providing engineming services for the massive industrial development.
Building Nevada cover and story photograpy by Opulence Studios, Inc.
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approached the county about the possibility of a group from the private sector
taking over the project. The group currently consists of Ralph Engelstad, Floyd
Meldrum, Bob Mendenhall, David Carver,
Kevin Parkinson, J erry Snyder, Tony
Tegano, Kenneth Gragson, Peter Thomas,
Dr. Edward Hoffman, Rod Reber, Leon
Friedman and others. The county checked
with the Solicitor General's office in San
Francisco to make sure the Congressional
act allows for such a marriage between
public and private sectors. While waiting
for the opinion, Levy suffered a stroke and
passed away. Carver was elected president
of the group and completed the master developer agreement with the county.
On August 19, 1997, the commission
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NEWS BRIEF
Nevada military construction
projects approved
military construction bill signed into
law in July allocates more than $27 million for construction projects in Nevada.
The bill funds $5 million for 26 new family
housing units at Nellis Air Force Base in
Las Vegas. Fallon Naval Air Station will
build a new $6.3 million corrosion control
hangar for aircraft maintenance. Other appropriations include $1.5 million for inlprovements to rural armories in Winnemucca, Ely, Elko, Fallon and Yerington,
and nearly $4.5 million for a new Nevada
Army National Guard administration complex in Carson City.

A
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0UAIL CORNERS SOUTH CONSTRUCTION UNDERWAY

T

he Ribeiro Corporation has begun construction on Quail Corners South at Talbot
Lane and Sierra Rose Drive in Reno. The 198,ooo-square-foot professional office

complex will offer individual units for lease or sale, from 1,500 square feet to 6o,ooo
square feet, with interiors built to suit. The complex will include Spanish Mediter-

Craig Valley Plaza opens

ranean buildings surrounded by upscale picturesque landscaping , putting greens and

as Vegas-based real estate developer
Great American Capital has completed
construction on its newest retail center,
Craig Valley Plaza, located at Craig Road
and Valley Drive in North Las Vegas. The
80,000-square-foot project combines professional office space with retail stores, and
will also contain a branch of the Las VegasClark County library. Projects completed or
under construction by Great American Capital represent more than 1. 7 million square
feet of development, including 1.3 million
square feet in retail, 300,000 square feet in
flex and commercial business park space
and 150,000 square feet of office space.

water features. Completion is scheduled for January 2001.

L

Salaries for skilled trades
show increase
ontractors and Builders Personnel, a Las
Vegas-based staffing firm, has released a
report showing that greater demand for
skilled trades people has led to salary increases. The Builders 2000 Salary Survey,
containing information compiled from 84
construction companies in Southern Nevada, reveals the following increases in
average annual salary since 1999: a director

C
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of construction's salary increased more
than $20,000 to $97,598; purchasing agents
earned $50,026 this year, an increase of
over $10,000; a foreman/forewoman earned
$45,281, an increase of nearly $8,000; the
salary for a drywall taper increased more
than $7,000, to $45,025. Some companies
are offering lower starting salaries to office
and management personnel, but increasing
benefit packages in an attempt to improve
employee retention. Comparison of this
year's survey with the 1999 survey shows
this strategy appears to be successful.

Trammell Crow Company
developing office park
onstruction is currently underway on
Sierra Corporate Center, which will be
Reno's first campus office park The Trammell Crow Company plans 13 buildings for
the master-planned project, including office
and flex space, a hotel, daycare center and
retail buildings. Sierra Corporate Center, located in the Truckee Meadows near the Del

C

Monte Lane exit on 1-395, will offer the latest in technological services, including fiber
optics, DSL, T1 and campus paging. The first
two buildings under construction, a 64,000square-foot, two-story office building and a
31,000-square-foot flex building, will be
completed early in 2001. Trammell Crow
plans to complete two buildings per year
until the complex is finished.

2000 Street of Dreams
opens in Henderson
ine custom homes will be included in
the 2000 Street of Dreams luxury housing tour, running from September 16 to
October 29 in the Seven Hills masterplanned community in Henderson. The
show homes are valued from $1.2 million to
over $2.5 million and range from 4,400
square feet to 7,700 square feet. The Street
of DreanlS will be hosted this year by Seven
Hills' Venezia neighborhood, a guard-gated
enclave of home sites situated on a plateau
overlooking the Las Vegas Valley and the

N

UNLV
IINIVERSITY Of NEVAUA

approved Apex Industrial Park Inc. (AIPI)
as master developer for the massive project. On July 29, 1999, one day before expiration of the legislation, all the requirements were met. AlPI invested nearly $10
million as its share of the purchase price,
and the patents were recorded in the name
of Clark County. AlPI also spent several
million dollars complying with the National
Environmental Policy Act (NEPA) requirements, cultural surveys, site surveys and
acquisition and perfection of water rights
prior to obtaining ownership of the land.

Location OHers Advantages and Challenges.
Apex Industrial Park is located just off Interstate 15, about 18 miles north of downtown Las Vegas and three miles north of
the Las Vegas Motor Speedway. It is
bounded on the north by US 93 and has excellent freeway access. The Union Pacific
Railroad has two spur lines reaching two
existing private sites. "We are working
closely with Union Pacific to have another
spur leading to our site," Frank A. McRae,
chief operating officer, sliid.
Much of the property, however, cannot
be developed due to the lack of access to
remote locations and the slope of the property. "We knew that going in, and figured
we would be able to develop about 5,000
acres to begin with," McRae explained.
"Remember, Apex was created to locate
both dangerous and polluting industries.
Its present topography is perfect for doing
just that. The mountainous terrain and the
size of the park ensure these facilities will
be remotely located and will provide excellent protection for any and all surrounding facilities."
Currently there are numerous electrical
transmission lines running across the park.
The Kern River gas line, a 36 inch high-pressure gas line, runs across the northern section and down the westernmost boundary
of the park. There are no public water OF
sewer facilities currently located on site.
Each of the existing facilities located within
the 21,000 acres have either drilled wells or
are piping water to the site. Water has been
and will continue to be one of its largest
challenges. According to McRae, one of
AIPI's mqjor concerns is the ability to pro-

vide the necessary water needed for the
site. To that end it will invest millions of dollars into water rights, wells and pipelines.

A Promising Future. The first company to
commit to locating in the new park was
Southern Energy Inc., a unit of Southern
Company, the largest producer of electricity in the United States. It is the parent firm
of Alabama Power, Georgia Power, Gulf
Power, Mississippi Power and Savannah
Electric. Southern Energy has entered a
strategic alliance with Apex Industrial Park
to assist in developing the site, building a
state-of-the-art power generation facility
and working with the public and private
sectors to recruit new industries to the site.
McRae expects them to begin construction
on the first of two phases by this coming
winter. Phase one will consist of a 500megawatt facility, which will be fueled by
natural gas, and should be in service by the
first quarter of 2003. "This project is a classic example of what we do best - working
with businesses and local governments to
bring new jobs and capital investment to
areas served by our power-generation facilities," Richard J. Pershing, president of
Southern Energy's Americas Group, said.
"We're pleased to achieve the milestone
of acquiring the Apex property and look
forward to fulfilling the intent of the federallegislation which envisions the park as a
mqjor component in addressing air quality
issues in Southern Nevada," AIPI President
Dave Carver said recently. "The park is
also the premier location in the western
United States for industrial and conmlercial companies to expand and relocate.
Nevada's business climate is superior, and
Apex possesses a prime location for access to interstate highways, rail service
and proximity to the fastest growing metropolitan area in the country."
From land that at one time was used only
for a railroad crossing, transmission towers
and an occasional off-road race, Apex has
slowly evolved into a mqjor industrial site.
And thanks to a few Southern Nevada businessmen who were not afraid to invest time
and money, Apex Industrial Park has become a mqjor player in the future of the
21,000-plus acres of once barren land. •
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Joe Crowley
Twenty-two years of history at
the University of Nevada, Reno

Joe Crowley is famous for maintaining close ties with UNR students, including these student government officers. He often engages in lively discussions over pizza (his treat) at the Student Union.

hen Joe Crowley assumed the
presidency of the University of
Nevada, Reno in 1978, prospects
for the state's land-grant institution were
not promising. Faculty morale was low.
Campus growth was stagnant. Enrollment
had leveled off. Then-president Max
Milam, an outsider from Arkansas, had
been surnrnarily dismissed by the Board of
Regents after less than four years on the
job. In stepped Crowley, . the 44-year-old
chairman of the university 's political science department. He was a respected figure
on campus, having served as the chaim1an
of the faculty senate. Quietly, resolutely,
Crowley knew he was up to the task.
His first priority? To get to know his institution. What was it about UNR that
made it unique? What could Crowley use
to convince the state in the weeks, months
and years to come that an investment in

W
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the university was an investment in the
state's future? Looking back on those
first few days, even Crowley admits the
task was formidable. "I was just overwhelmed," he says. "I knew a fair number
of people and had a fairly good working
knowledge of the campus. But the hardest
thing I had to learn was how much I still
needed to know about this institution."
Twenty-two years later, as Crowley prepares to finally step down from the presidency on Dec. 31, few would argue that
no one knows more about the essence of
the University of Nevada, Reno than Joe
Crowley. "Joe has articulated the vision
that UNR is the state's land-grant institution," says vice president for advancement
Paul Page. "I know when I came here 30
years ago this was a friendly campus, but
in some ways it had lost its identity. We
were teaching here, but what else was

going on? Public and cornrnunity service
was not being stressed . Research was not
being stressed. Diversity was not high on
the list of priorities. People support success, and Joe realized this very early on in
his presidency. Because of Joe's leadership, we're a good university, a moving
university. Joe's made it clear that we
can ' t let up ... and because of that sense
of mi ion, people perceive us as quality."
Crowley's presidency has been historic,
on many different levels. His longevity is
unsurpas ed in the institution 's history. In
the fall semester of 1998, Crowley passed
one of the seminal fi gure in the state's
higher education history - Walter E .
Clark, who served as Nevada president
from 1917-1938 - as the longest-serving
chief executive in university history. The
history-making event, in typical low-key
Crowley fashion, was hardly mentioned
on campus. Instead, the hard-working
chief executive - who has lived in the
same middle-class university neighborhood, in the same home, for more than 25
years - kept plowing forward.
In fact, Crowley 's announcement on
May 31 that he would be stepping down
from the presidency caught many campus
observers by surprise. He will return to
teaching and writing, and plans to spend
more time with his wife of 39 years, Joy,
as well as the couple's four children and
six grandchildren. At age 67 , many people
simply assumed that the nation 's longestserving president at a single principal public university had many more years left in
him . He probably still does . But Crowley
says he knew the time was right. "I'm an
academic person, a social scientist of
sorts," he says. "But I also believe in the
gut. I've just had this growing feeling inside that the time (to step down) is right."
In addition to his longevity, Crowley's
legacy rides on many tangible accomplishments. Nevada has never been more
prosperous or respected than it is today.
• Enrollment on campus has increased
from 7,500 students in 1978-1979 Crowley's first year as president - to
12,500 in 1999-2000.
• Budgeted faculty stood at 1,211 in

JuLY 9 Born in
1933 .Oelwein, Iowa.
1978; today, it has increased more than
35 percent to more than 1,800.
• Research, which was slowly creeping
into the low seven fi gures in the 1970s,
reached an all-time high of $87 million
in 1999-2000.
• Fund-raising, which hit a then-highwater mark in 1983 with $3.7 million,
brought in $124.5 million with UNR's
Century Campaign from 1990-1995,
and now exceeds $28 million annually.
• Though the campus is essentially landlock,e d on a bluff above downtown
Reno, Crowley has managed to expand
facilities and buildings on campus at an
unheard-of rate. Fifty percent of the
university's facilities have been acquired or built during Crowley's tenure.

"The University of Nevada is unrecognizable today compared to what it
was like when Joe started," says Board of
Regents Chairwoman Jill Derby. "The
whole university has gone to a new level
with him at the helm." Adds geography
professor and former faculty senate chairman Chris Exline: "I hate to perpetuate the
stereotype of my profession, but it would
be really interesting to get a campus map
20 years ago and compare it with a campus
map today. And that's just the bricks-andmortar part of what Joe has done."
According to history professor James
Hulse, whose book The University of Nevada: A Centennial History is considered the
definitive work on the institution's growth
and development, Crowley's influence has
been indelible. "Joe and his people have
made a convincing case that this was a
place they could invest in, and the last 13
years have been some of ~e most productive in the university's history," Hulse says.
Crowley's understated, yet warm personality, Hulse adds, has been one of the
prime reasons. Crowley, a native of Iowa,
has many of the values associated with
America's Heartland. For example, he
prides himself on being a good listener.
Every conversation he conducts is characterized by quiet civility and respect whether he is conversing with U .S. Sena-

tor Harry Reid or a member of the university's Buildings and Grounds department.
"Joe is an accountable individual," says
Hulse, who is quick to note that he has on
more than one occasion stomped in a huff
over to Crowley's office in the Clark Building, only to be disarmed by Crowley's wry
sense of humor. "I know sometimes I've
gone over to his office angry or annoyed,
and he provides a kind of safety valve. He's
a good listener, and a reasonable facilitator."
Richard Lapchick, director of the Center
for the Study of Sport in Society at Northeastern University, worked closely with
Crowley during Crowley's presidency of
the NCAA in 1993- 1995. Lapchick says
Crowley's influence on intercollegiate athletics has been profound. It was during
Crowley's presidency that the Association
enacted numerous far-reaching reforms, to
make the Association more accountable by
putting power in the hands of university
presidents. "Joe helped lay this important
groundwork, and of course didn' t demand
any credit for having done so," Lapchick
says. "But that's typical of my friend. He
prefers to quietly get things done."
As the clock has finally begun to tick on
the final days of Crowley's presidency,
rest assured his term will not have a typical lame-duck ending. Crowley and his
family attended a recent summer gathering on the historic university Quadrangle the Pack Picnic, a night when close to
1,000 Nevada alumni gathered on a pleasant, cool night to munch watermelon
while listening to the Reno Municipal
Band play show tunes. On a prodigious
blanket, Crowley grandchildren swarmed
happily all over their grandfather. Crowley laughed and rolled under the children's weight and managed - adroitly to keep his glasses from falling off.
Nearby, two Nevada alums observed the
scene. "It looks like Crowley's taking it
easy now that he's stepping down," said
Robert Nelson, a 1982 graduate in engineering. "Not at all," Nelson's friend and
fellow alum, Carl Jenkins, said. "This is
part of his job, too. In 22 years, that guy has
never taken a day off. The minute he leaves
this place, it will never be the same." •
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Diversifying Nevada
Efforts to achieve varied economic
base gain momentum among Nevada's economic development
hen I took office 18 months ago,
with the support of Governor Kenny
Guinn, the Nevada Commission on
Economic Development (NCED) embarked
upon an extremely aggressive, energetic,
and - I believe - creative pursuit of economic eli versification. As chair of the commission, I am privileged to lead our state's
efforts to maintain its competitive edge in
economic diversification. I strongly believe
we should market the state as a whole,
identify our statewide resources, examine
our strengths and weaknesses, and most
important, unite the public and private
sectors to work together toward accomplishing shared goals.
Economic diversification is extremely
important to the long-term well-being of
our economy. This does not, of course,
discount the importance of our primary industry - gaming and tourism - but rather
it recogni zes that developing other equally strong industry sectors serves as an economic stabilizer.
The world of business is undergoing
continual transformation. These changes
are often called the new economy - signifyi ng a fi nancial system where innovations occur with breathtaking speed and
competition is relentless. As a result, it is
more important than ever fo r Nevada to
diversify its economy by attractin g businesses that complement our existing economic base. At the same time, we must
continue to foc us on the expansion and retention of existing companies that fit our
vision for diversification.
At NCED, we are working to create a
state less dependent upon a single industry, and less vulnerable to economi c
slumps in a particular sector of the economy. We aim to establish an alignment

W

partners because it will take all of us
working cohesively to set Nevada on a
course of sustained economic prosperity.
It is important to remember that Nevada
cannot succeed in its efforts without the
support of the numerous public and private organizations that lay the fo undation
for a strong diverse economy. The best
successes have been realized when government support and political direction are
combined with private-sector initiative.
To make this goal a reality, the commission coordinates efforts with a statewide
network of 13 regional development authorities, targeting businesses suitable for
the Nevada business culture. Two such industries have materiali zed as maj or
prospects - the multimedia industry and
the high-tech industry. I believe the increasing demand for entertainment products and Nevada's unique place on the
world stage, position the Silver State to
become a maj or producer and exporter of
multimedia products in the 21st century.
A few months ago, we announced a comprehensive marketing plan that compiles
existing economic development programs
and focuses efforts in a unified direction. I
believe Nevada has the ability to compete
against other states by utilizing our unique
qualities to develop opportunities.
One such creative thought is to position
Nevada as a safe haven for intellectual
property. In tellectual property - ideas, designs, inventions, written works and dis' coveries - constitute the new economy's
wealth. As entrepreneurs seek to commerciali ze knowledge and technology,
protection of their creati ons takes on
considerable significance.
ln July, NCED was selected by the Kaufman Foundation to participate in a policy
academy designed to help Nevada craft

strategies and initiatives that will improve
the entrepreneurial climate in our state. As
one of eight states chosen to pruticipate,
Nevada has been offered a valuable opportunity to improve on its abili ty to grow and
maintain an entreprenemial climate. This
climate is a crucial element of our economic diversification strategy.
We are also working to create a high-tech
strategy for Nevada. Over the past several
months, NCED sponsored two workshops
with members of the science, engineering
and technology fields. Both gatherings culminated in a study being conducted by the
Battelle Memorial Institute comm issioned
to create a strategy,for future economic development efforts. We anticipate completion of the study this fall. It will then be presented to the governor and the Legislature
for consideration and subsequent implementation of agreed goals.
If Nevada can be flex ible in creating a •
body of laws to protect intellectual properties, design and implement a high-tech
strategy, and propose entrepreneurialfriendly policies, we can target and attract
global industries to strengthen and stabilize our economic base. The basic building
blocks currently exist. Our tax structure is
already very appealing, and our pro-business structure cul tivates an environment
conducive to successful businesses. By
adding protections fo r creative works, by
implementing innovative strategies and
policies, and by working with our educational system, we increase our ability to be
a magnet for the new economy.
•
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CAMPAIGN EXPENSES
The high cost of gelling elected
Every day in America, pundits, the press and
reformers decry the cost of political campaigns.
"Why does it cost so much to get elected
in this country?" they lament.
good friend of mine strode into my office the other day and plopped down
on my couch. "I want to run for
office," he announced.
I decided not to question his sanity, as I
usually do when friends tell me they want
to enter the political process. Instead, I
decided to give him the usual barrage of
questions I throw at prospective candidates. "Why do you want to ru n?'' I asked.
"What do yo u want to accomplish? Do
you fi t the district in which you want to
run?'' He answered the questions very
well. For a moment, I thought he might
actually be candidate material. Then I
gave him the coup de grace.
"Can you raise the $500,000 it's going to
take to get elected, and are you willing to
put your own money into the race?" I asked.
He looked at me very much like a person just corning out of a 10-year coma.
"How ... how ... how much money?" he
stammered. "And who said anything about
my own money?"
Like many first-time candidates, my
friend had assumed it was enough he had
decided to make time in his busy schedule
fo r public service. What he neglected to
factor in is that, while I might think he's
great and his family may love him, the rest
of the district's voters have never heard his
name. And it's not cheap to educate them.
The cost of campaigns forces even the
most shy and quiet individuals to become
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fund -raising machines. For those not familiar with adverti sing and marketing, the
whole process must seem rather sinister
and distasteful. Candidates have to raise
money from a variety of sources. With limited excepti ons, they must take contributions from developers, lobbyists, hospitals,
unions and other special interests if they
are to have any hope of getting elected.
Then these candidates get pummelled
by the press and constituents for raising
ungodly amounts of money. You 'd almost
think they spent the cash on lavish parties
and shopping sprees at Sax Fifth Avenue.
Actually, candidates end up spending
most of their war chests on very mundane
things like ptinting, mailing, television
and radio commercials, phone banks,
staffing and - my personal favoti te of
course - consulting fees .
These people who yell about the costs of
campaigns have never had to educate an
entire state senate di strict of some 80,000
registered voters. Do they have any idea
what it takes to mail just once to that kind
of universe? Using an average of 50 cents
per mail piece (that includes production,
ptinting and postage), if you mail only one
per household (not to every single voter),
then your cost would be $30,000. Three
such mailings, which would be almost
minimum when you wan t to ensure your
positions and name are well known in the
disttict, and you've spent nearly $ 100,000.

Now add to that television commercials.
Production of anything decent is going to
cost between $5,000 and $7,500 - if not
more. And a minimum purchase of television time at a level capable of reaching an
entire senate district will cost $20,000 to
$50,000 per week. If you add radio to the
media mix, production for two spots could
run $750, and airtime for a two-week buy
would cost $5,000 to $ 15,000.
Starting to see why campaigns cost so
much? If you plan on doing any kind of
survey to identify voters (find out who
supports you, who doesn' t, and who is undecided), you need to hire a phone bank.
Most charge by the completed call, but
you'd better budget at least $5,000 to
$10,000 for this part of the campaign.
Good campaign management is essential if you want to win, and fees depend on
the amount of the overall budget of the
race. In a $500,000 race, a good consultant would cost about $50,000 (a portion
of that amount is funded by commissions
on media and ptinting). Other costs that
could be tacked on include polling
($ 15,000 to $20,000 for a benchmark,
$5,000 to $7 ,000 for tracking); print advertising ($2, 500 to $5,000); butto ns,
stickers, pot holders or other giveaways
($ 1,000 to $2,500); billboards ($2,500 for
producti on, $ 10,000 to $20,000 for rent);
road signs and A-frame signs ($7,500 to
produce, $3 ,000 for rent and placement.);
and staffin g, ($5,000 to $7,500). All this
could run more than $70,000. Again, these
are all estimates, and would depend on the
size of the race. They're not far off, however, fo r a senate district campaign.
So when groups and committees yell
and scream about the cost of elections and
how our political system is so corrupt,
perhaps they need to take a look at why
elections are so exorbitant. By the way,
my friend decided his schedule was a bit
•
too full to run after all.
Michael Sullivan is president of Knight Const{/ting, a Southern Nevada government affairs fi rm.

The dean decided to use Las Vegas as
his principal base of operations in order to
focus his efforts on projects in the southern
part of the state. He plans to establish an
academic medical center in Southern
Nevada modeled on the Texas Medical
Center in Houston , which he said adds
more than $10 billion annually to the
Texas economy. The medical center could
contain a pharmacuetical school, a dental
school, a library and a cancer center, in addition to research and laboratory facilities .
One of the advantages of the academic
medical center would be in encouraging
biotechnology companies to locate in
Southern Nevada. Basic research facilities
at the medical school would make the
area attractive to them, and biotechnology
companies could in turn provide a valuable
funding source for the university. Researchers at the northern campus currently
bring in more than $300,000 in external
grants per year, many of them from the federal government. University researchers
have achieved major breakthroughs in fetal
cell transplantation, information on the
Ranta virus and the discovery of chloride
channels within the cells of the heart.
"Our first goal is to establish a location
for the medical center," according to
Miller. "We are partnering with UNLY , the
city of Las Vegas and Nevada Development Authority and conducting monthly
planning meetings, but we haven't decided on a site yet. The city has donated 10
acres on Tenaya Avenue in the ~orthwest
medical corridor, but we also have 12
acres at UNLY . Because they are on opposite ends of town, commuting between
them would be inconvenient." After a site
is chosen, Miller's next priority will be to
arrange funding for the project. "We envision most of the funding would come
from private sources," said Miller. "After
we obtain funding, we should be opera•
tional in two or three years."
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Look Before You Leap
Seek legal advice before
purchasing a franchise
" FRANCHISING IS THE MOST SUCCESSFUL
DEVICE FOR SMALL-BUSINESS OWNERSHIP EVER INVENTED. O NE PERSON INVESTS HIS OR HER OWN CAPITAL AND
BUILDS A RETAIL CONCEPT USING THE
TRADEMARK AND PROVEN BUSINESS
SYSTEMS OF THE FRANCHISOR, ALL
WHILE TAPPING THE POWER OF GROUP
PURCHASING AND ADVERTISING . . .
FRANCHISING IS MINTING NEW MILLIONAIRES BOTH IN THE

U.S. AND

ABROAD AT AN UNPRECEDENTED CLIP."
- ANDREW A . CAFFEY

Entrepreneur Magazine, January 2000

istorically, the word franchise meant
the granting of a right or privilege
to an individual or group. In more
recent times, it has come to mean a contractual agreement between two parti es,
the fran chisor and the fran chi ee. The
franchisor gran ts the fran chisee the right
to market a product or service, including
the use of the trademark, and provides a
tested format or system to which the franchisee is required to confo rm. The franchisee must maintain quality standards
and pay a royalty or fee for the franchise.
The Federal Trade Commission defin es
a franchi se as a business relationship in
which each individual owner:

H

• Uses a common name (such as MeDonalds or Millers Outpost);
• Receives training, assistance and guidance from the parent company;
• Pays a fee to the parent company ($500
or more) within the first six months of
operation .
If a bu siness arran gement includes
these three elements, it's a franchise and it
must comply with the rules set forth by
the Federal Trade Commission and certain
state regulatory authorities.
Here are some points to remember if
you are planning to purchase a franchi se.

Seek legal counsel to properly negotiate
agreements. You will be dealing with professionals, so you need to know how to
work with them on a profess ional basis.

Educate yourself as much as possible before going into the business. This includes
researching the company in the library, on
the Internet and if possible, with other
franchi sees.

chi ses in areas similar to yours. Determine
average costs and average annual income.
Find out how many franchisees have left
the f um. This will give you an indication
of their satisfaction with the arrangement.

Read franchise agreements carefully. Franchise contracts are generally written to
favor the franchisor. Many franchise documents carry "traps" that a buyer may
overlook, such as your obligations if the
fran chi se is un successful. Franchi sees
should be careful not to over-commit
themselves to excessively burdensome financial responsibiliti es .
Don't take the franchisor's Integrity for
granted. Franchisors are not immune to bad
ethics. Easy pitfalls include anti-trust violations, which might range from unfair competition and misuse of trademark issues to
unfair pricing requirements and unequal
franchise support practices.

Outline your negotiating points. You and
your attorney should create a checklist
whil e negotiati ng the contrac t. This
should include the fin ancial aspects and
business obligations you are willing to
accept, such as required practices and
procedures under the franchi se agreement and required contributions for nationwide and !~cal adverti sing.

Research the franchise organization. You

Be aware or "no compete" clauses. Franchise agreements usually have a "no compete" clause, which means franchisees are
forbidden fro m opening a similar business
for a certai n period of time after leaving the
franchise. Using or disclosing trade secrets
is also prohibited. Violating this clause usually results in claims for damages.
These warnings should not fri ghten
away franchise inves tors who do their
homework. Tremendous fin ancial opportuni ties exist fo r franchi sees, and you can
max imize your profits by knowing what
you are getting into.
•

are entitled to a number of disclosures, including the company's history and success
rate. Find out the statistics about fran-

Attorney Paul Ray is an associate at the Las
Vegas-based law firm John Peter Lee, Ltd.

Join a franchisee association, if one exists;
it can serve you much as a labor union
serves an employee. M any times franchisee associations have more power than
individual franchisees when it comes to
negotiating specific policies to be approved by the fran chisor. But, associations
often have board members who are "handpicked" by the franchisor, keeping control
within the franchisor's grasp.
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The Business ol Teaching Medicine in Nevada
Medical school dean
outlines challenges
obert H. Miller, M.D., MBA, has just
completed his first year as dean of
the University of Nevada School of
Medicine. The 53-year-old Louisiana native is uniquely suited to the position - in
addition to his medical training as a specialist in head and neck cancer surgery, he
holds a masters degree in Business Administration. Miller said his biggest challenge has been building an administrative
infrastructure. The medical school didn't
even have a chief financial officer to manage its $70 million budget until August of
this year. Finances, and concerns about
improving the school's bottom line, have
also been top priorities.
The University of Nevada first established a two-year medical school at its
Reno campus in 1969, with students traveling out-of-state to complete their last two
years of education. In 1979, the medical
school became a four-year program. The
following year, the institution was expanded to Las Vegas, where it now has several
facilities, chiefly in rented space. Intentionally small and selective, the school accepts a total of only 52 applicants per year.
Medical students are typically from Nevada, although two or three students a year
come from other western states, such as
Idaho and Wyoming, which do not have
medical schools. Miller said the administration hopes the out-of-state students wilt
make contacts here, and decide to stay in
Nevada to practice medicine.
Although more than 40 percent of medical students are female, finding minority
applicants is a challenge, according to
Miller. Last year's class did not contain
any minorities. "The competition nation-

R
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"There is a real demand for physicians in Nevada. The state's explosive growth in recent years has left us undersupplied. A recent study commissioned by the University of Nevada found that
the ratio of physicians to population is substantially lower than
the national average. The same is true for nurses and dentists."
- Dr. Robert MiUer • Dean • University of Nevada School of Medicine
Above and top right: UNSM's recent White Coat Ceremony awarding the
newest crop of graduating students their white physician's jackets.

wide for qualified minority students is incredible," he stated. "We are not in a position to be able to offer them full four-year
scholarships, which puts us at a disadvantage relative to other schools. Helping
qualified applicants of all races who can' t
afford tuition is a challenge. Building up a
scholarship fund for four-year medical students is definitely on my short list of important projects." Miller reported that 70
percent of all students graduate with some
kind of medical school debt with the average per student exceeding $80,000.

Managing a relatively young medical
school with two campuses and two faculty
groups, separated by 450 miles, presents
its own set of challenges. Bringing Reno
and Las Vegas faculty members together is
one of the dean's priorities. "One key to
improving relationships between the two
groups is to improve communications," he
said. Frequent teleconferences help foster
a sense of community, and Miller divides
his time between the two locations, spending each Monday and Tuesday in Reno
and the rest of the week in Las Vegas.
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Taking it to the Streets

Y

ellow-Checker-Star Transportation,
Nevada's largest cab company, is composed of three corporations with a long
history of service in the Las Vegas area.
Yellow Cab acquired Checker in 1984 and
Star in 1986. Although the three companies
still function separately, they all operate
under the Yellow-Checker-Star umbrella.
Owners Milton Swartz, Dave Willden, Pete
Eliades, Harry Eliades, Mrutha Burton and
Howard Dudley also own Star Trans, a
shuttle and charter bus service in operation
since 1998. But maki ng sure the day-today, more specific ally, the hour-to-hour operation flows smoothly, falls on the capable
shoulders of Jack Owens, general manager
of the firm. He laughs and says, "No this
company doesn' t operate like they did on
the television show Taxi."
Runni ng a company that logs more than
50 million miles a year, however, is no
laughing matter - it's serious business.
The public, resort and convention industri es, the general Southern Nevada economy and 1,500-plus company employees,
count on having an efficient transportation
service. How does Owens make all this
work? "I thi nk our success stems from
providing good ser vice, being well46 Nevada Business journal •
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managed and having the phil osophy th at
we treat people the way we would like to
be treated , including our dri vers," explains
Owens. Because the fmn owns the entire
fl eet of about 600 Ford vehi cles, the company is able to maintain control of the
entire operation, fro m training and mo nitoring of the drivers to the care and
maintenance of the vehicles.
Owens implemented some innovations
to ensure local residents would not be left
wi thout cab service due to many drivers'
preference for sitting at hotel stands, the airport and the convention center to pick up
fru·es. "We have an elite crew of 100 drivers
per shift who volunteer to provide service to
residential clients and outlying areas,"
Owens explains. These drivers have their
own radi os and communicate with each
other, so if a call comes in, the driver who is
available and closest to the address clicks
on and advises he will pick up the fare.
"Cabbies are a unique breed - they are
independent and love to talk to people, but
they need to make a living. They get 50
percent of what they book [the company
gets the other 50 percent] and they keep
all their own tips," he explains.
There is a certain choreography occur-

ring 24 hours a day at Yellow-CheckerStar th at contributes greatly to its success.
"At shift change, when the cabs fuel up
and move out, the yard looks like an Indianapolis race track pit stop ," says Owens.
A sophisticated monitoring system located in his offi ce enables him to supervise
all areas of operati on including the body
shop, maintenance facility, drivers' room ,
dispatch center, cashier area and fueling
center. This is all part of overseeing an
operation that needs to run smoothly and
efficiently so a maximum number of cabs
can be out on th e street during peak hours.
But, Owens' j ob doesn' t stop here- he
also manages the company's newest division, Star Limousine and Star Trans. "We
decided to enter the limousine transportation business fo llowing requests from
our customers. Clientele, including destination management companies, wanted
other modes of transportati on to meet their
additional needs, and they were happy
with other services we have provided,"
says Owens. The company operates with
20 stretch limos and 10 Lincoln Towncars.
Star Trans prov ides shuttle service to and
from M cCarran Internati onal Airport and
is also available for charter service.
Owens says Yellow-Checker-Star is especiall y proud that it has been a forerunner in protecting the environment since
1979, when the company started using alternative fuel - propane - for its flee ts.
The use of altern ative fuel has res ulted in
cleaner air for the environment and garnered the company national recogniti9n
and awards from the United States Department of Energy Clean Cities Program.
"We know that by using alternative fuel,
we are helping to make a difference. The
more people we can encourage to convert,
the healthier it will be for all of us," states
Owens. He estimates that using propane
for the fl eet saves the Las Vegas Valley
800 tons of carbon monoxide and 800 tons
of particulate m atter annually.
Yellow-Checker-Star Transportation is
currently located on 13 acres of land at
3950 W. Tompkins Ave. In the near future, expansion plans call for relocating
to a larger site nearby.
•

Rio Secco Golf Course. At the 1998 Street
of Dreams, 45,000 people viewed five custom homes constructed, furnished and accessorized by teams of builders and designers. This year's show is expected to
draw in excess of 60,000 visitors.

Clark & Sullivan completes
medical plaza
fficials from St. Rose Dominican Hospital, Pacific Medical Buildings and Clark
& Sullivan Constructors recently held a
ceremony celebrating the completion of
the Del E. Webb Medical Plaza at St. Rose
Dominican Hospital's Siena Campus in .
Henderson. The 95,000-square-foot office
building was completed in just 11 months.
The building provides direct floor-to-floor
access between the offices and the hospital building, as well as a patient drop-off
area providing easy access for elderly and
non-ambulatory patients. The Outpatient
Cancer Center occupies 15,000 square feet
of the ground floor. The Medical Plaza was
designed to interface with the hospital's
communications and patient data systems,
offering doctors who have offices connected to the hospital immediate acce to patient charts, X-rays and lab results.

0

A health plan that takes care of my employees ...

You need Health Plan of Nevada.
Since 1982, H ealth Plan of N evada has been providing quality,
afford able hea lth ca re coverage to thousands of businesses, large
and small. Th rough our competiti ve HMO and Point-of-S ervice
plans, we have a plan that's right fo r virtuall y every employee.
A nd premium s that are rig ht for every employer.
L et us help you crea te a n employee benefi ts pac kage that you
and yo ur employees both want!
To lea rn m ore about fl exible, cost-effecti ve coverage for your
business, g ive us a call tod ay at:

Colliers reports on
high-tech trends
as Vegas is becoming an important
location for telecom switch and data
facilities, according to data compiled by
Colliers International, a commercial real
estate firm specializing in office, retail,
industrial, land and investments. Its Real
Estate Trends report for the quarter ending
June 2000 found that several companies
are building or planning to build facilities
of this kind in Southern Nevada this year,
with many more applying to enter the market. Southern evada was n;cently upgraded to "tier one" status for telecom infrastructure, bringing it to the same level as
Denver, ew York City, Los Angeles and
San Jose. In most cities, telecom switch
and data companies seek space in office
buildings, but in Southern Nevada, the report found that companies are constructing
20,000- to 30,000-square-foot light industrial buildings, with an emphasis on security
(no windows or identifying signs).
•
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(702) 821-2200
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HEALTH PLAN OF NEVADA, INC.
A member of Sierra Health Services, Inc.
Form No.liS\'.H P:-..'.OO.nJ

Health
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Our programs meet individual and family needs
• Chemical D ependency
• Marriage and Family C onflicts
• C hildhood & Adolescent Problems
• Single Parenthood
• Wellness Programs
• D epression and G rief
• Co-Dependency
• Gambling Problems
• Financial P roblems
• Sexual Addiction
• A nger Solutions
MAIN OFFICE

(:J

Human
Behavior
Institute

2740 S. Jones Blvd. • Las Vegas, NV 89146
(702) 248-8866 • Fax 702·248·1339

RENO OFFICE
955 S. Virginia St., Ste. 207 • Reno, NV 89502
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Taking it to the Streets

ell ow-Checker-Star Transportation,
Nevada's largest cab company, is composed of three corporations with a long
history of service in the Las Vegas area.
Yellow Cab acquired Checker in 1984 and
Star in 1986. Although the three companies
still function separately, they all operate
under the Yellow-Checker-Star umbrella.
Owners Milton Swartz, Dave Willden, Pete
Eliades, Harry Eliades, Martha Burton and
Howard Dudley also own Star Trans, a
shuttle and charter bus service in operation
since 1998. But making sure the day-today, more specifically, the hour-to-hour operation flows smoothly, falls on the capable
shoulders of Jack Owens, general manager
of the firm . He laughs and says, "No this
company doesn' t operate like they did on
the television show Taxi."
Running a company that logs more than
50 million miles a year, however, is no
laughing matter - it's serious business.
The public, resort and convention industries, the general Southern Nevada economy and 1,500-plus company employees,
count on having an efficient transportation
service. How does Owens make all this
work? "I think our success stems from
providing good service, being well -

Y
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managed and having the philosophy that
we treat people the way we would like to
be treated, including our drivers," explains
Owens. Because the fum owns the entire
fleet of about 600 Ford vehicles, the company is able to maintai n control of the
entire operation, from training and monitoring of the drivers to the care and
maintenance of the vehicles.
Owens implemented some innovations
to ensure local residents would not be left
without cab service due to many drivers'
preference for sitting at hotel stands, the airport and the convention center to pick up
fares. "We have an elite crew of 100 drivers
per shift who volunteer to provide service to
residenti al clients and outlying areas,"
Owens explains. These drivers have thei.r
own radios and communicate with each
other, so if a call comes in, the driver who is
available and closest to the address clicks
on and advises he will pick up the fare.
"Cabbies are a unique breed - they are
independent and love to talk to people, but
they need to make a living. They get 50
percent of what they book [the company
gets the other 50 percent] and they keep
all their own tips," he explai ns.
There is a certain choreography occur-

ring 24 hours a day at Yellow-CheckerStar that contributes greatly to its success.
"At shift change, when the cabs fuel up
and move out, the yard looks like an Indianapoli s race track pit stop ," says Owens.
A sophisticated monitoring system located in hi s office enables him to supervise
all areas of operation including the body
shop, maintenance facility, drivers' room,
dispatch center, cashier area and fueling
center. This is all part of overseeing an
operation that needs to run smoothly and
efficiently so a maximum number of cabs
can be out on the street during peak hours.
But, Owens' job doesn' t stop here - he
also manages the company 's newest division , Star Limousine and Star Trans. "We
decided to enter the limousine transportation business following requests from
our customers. Clientele, including destination management companies, wanted
other modes of transportation to meet their
additional needs, and they were happy
with other services we have provided,"
says Owens. The company operates with
20 stretch limos and 10 Lincoln Towncars.
Star Trans provides shuttle service to and
from McCarran International Airport and
is also available for charter service.
Owens says Yellow-Checker-Star is especially proud that it has been a forerunner in protecting the environment since
1979, when the company started using alternative fuel - propane - for its fl eets.
The use of alternative fuel has resulted in
cleaner air for the environment and garnered the company national recogoition
and awards from the United States Department of Energy Clean Cities Program .
"We know that by using alternative fu el,
we are helping to make a difference. The
more people we can encourage to convert,
the healthier it will be for all of us," states
Owens. He estimates that using propane
for the fleet saves the Las Vegas Valley
800 tons of carbon monox ide and 800 tons
of particulate matter annually.
Yellow-Checker-Star Transportation is
currently located on 13 acres of land at
3950 W. Tompkins Ave. In the near future, expansion plans call for relocating
to a larger site nearby.
•
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oes being able to manage all of your
banking needs in one place appeal to
you? How about making your mortgage payment while you're on vacation?
These and similar capabilities are available to online banking and online bill
paying customers. The following information provides an overview of online
banking and bill paying, including pros
and cons for each.

Online access and services
enerally, there are three different ways
banks give customers access to online
banking: 1) Enabling access to account information on the bank's Web site using a
standard Web browser; 2) Providing a proprietary software program that connects to
the bank's system, usually via a private data
network; and 3) Supporting connections
through personal financial software, such as
Quicken or Microsoft Money, enabling an
information exchange to take place with the,
bank, which is then downloaded into the
home software package.
Currently available online banking services vary from bank to bank. Most systems allow you to check your balance and
transfer funds between accounts. More sophisticated services enable you to apply for

G
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a loan, order checks, verify which checks
have cleared, buy certificates of deposit
and even make investment trades.

Paying your bills electronically
nline banking enables you to more
closely monitor your account activities.
In doing so, you may be able to avoid overdraft fees and minimize service charges by
keeping tabs on minimum balance requirements. Online access also makes it easy to
verify ATM cash withdrawals, debit card
purchases and other transactions you may
forget to enter into your checking account
register. What's more, online banking systems that allow you to download transaction information to your personal finance
software can help you in your money management efforts.
There may be additional advantages if
you sign up for online bill paying, an enhancement many banks offer along wit~
online banking. With online bill payment,
you key your bill payment requests into the
computer and transmit it to the bank. The
bank will then debit your account for the
amount designated, and simply pay the bill.
You can schedule payments in advance or
arrange to have regular, fixed amount bills,
like your mortgage .or car lease payments,

0

paid automatically each month . That
means fewer checks to write, fewer stamps
to buy and few er trips to the post office.
Be aware, however, that setting up your
bill payment account can require a significant up-front effort. You 'll need to provide your account numbers and the correct
remittance address for each of the vendors
you plan to pay. Keep in mind, too, that
while electronic bill paying may be easier
and more convenient, it isn' t always faster
or cheaper. In fact, for those payees who
aren ' t set up to accept electronic payments, it may take considerably longer
than if you were to send a check yourself.
Because the check the bank sends to the
payee on your behalf is not accompanied
by your remittance slip, the payee typically treats the payment as an exception item,
which can require several extra days to
post. That means you need to plan your
payments well in advance to avoid late
fees. Additionally, there may be fees that
possibly could make online banking more
expensive than regular banking.
Despite the conveniences of online
banking, two important transactions are
not available online. You cannot make deposits (although you can arrange for direct
deposit of payroll, government, or other
recurring-type checks) and you cannot get
cold, hard cash. You 'll need to rely on an
ATM or bank teller for those transactions.

Buyer beware
f you are thinking of signing up for online banking, shop around first. As yoy,
comparison-shop, don' t be lured by limited-time offers of free online banking and
bill paying. Focus instead on the bank's
long-term fee structure as well as the online system 's features and the bank's reputation for customer service.
You'll also want to ask about online security. Most banks use sophisticated firewalls, 128-bit data encryption (the safest
method for securing information sent via
the Internet), customer-selected passwords
and personal identification numbers. •
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Ranked by Total Nevada Employees
EVENT SERVICE COMPANY
ADDRESS
WEBSITE I E-MAIL
Classic Models & Talents
3305 W. Spring Mtn. Rd., Ste. 12, LV 89102
wwenze1997@aol.com
Creati ve Concepts
6843 Patayan Rd ., LV 89146
cre8ivelv@aol.com
Lockett & Sullivan
347 Marsh Ave., Reno 89509
bigshows.com
Trade Show Consultants
9513 Tournament Canyon, LV 89144
lasvegashotels@lvcm .com
Great Basin Events
223 Marsh Ave, Reno 89509
horseevents.com
Benchmark Productions
205 E. Harmon Ave., Ste. 1005, LV 89109
benchmk@lvcm.com
Broadcast Productions, Inc.
6020 W. Flamingo Rd., Ste. 13, LV 89103
tvpro@broadcastproductions.com
Norman L. Wallin Enterprises
1 E. First St. , Ste. 808, Reno 89501
DND
Las Vegas Entertainment Productions
4990 Paradise Rd ., Ste. 103, LV 89119
lasvegasparties.com
HMI-Holiday Models Inc.
Holiday Convention Service Group
900 E. Desert Inn Rd ., Ste 101 , LV 89109
hmi@holidaymodels.com
Business Computer Rentals
PO Box 10752, Reno 89510
DND
Robyn Johnson's Inventive Incentives
2110 E. Flamingo Rd ., Ste. 300, LV 89119
invincen@aol.com
Park's People Inc.
50S. Jones Blvd., Ste. 200, LV 89107
parkspeople.com
Creative Talent Agency
900 E. Karen Ave., Ste. D116, LV 89109
DND
Eureka Opera House
31 S. Main St., Eureka 89316
eurekacounty.com
Signature Events, Inc.
6135 W. Sahara Ave., Ste. 4, LV 89146
DND
Western Discovery, LLC
507 Casazza Dr. , Ste. C, Reno 89502
westerndiscovery.com
The Main Event
421 Hill St. , Ste. 1, Reno 89501
DND
The Talent Group, Inc.
3300 S. Decatur Blvd., Ste. 8, LV 89102
talent-group. com
Michael T. Entertainment
522 E. St. Louis Ave., LV 891 04
MT Entertain@aol .com
Pershing County Community Center
620 Sixth St. , PO Box 986, Lovelock 89419
DND
Tangram International Exhibition
DND
coolexhibits.com
USA Hosts Business Center
3150 Paradise Rd. , Ste. 100, LV 891~
usahosts.com
VIP Concierge Services, Inc.
5781 W. Sahara, Ste. 300, LV 89146
vipconciergeinc.com
A Tahoe/Reno Experience
PO Box 4878, Incline Village 89450
tahoerenoexp.com
Source Presentation Service Corporation
3620 W. Reno Ave., Ste. K, LV 89118
sourcepresentation.com
Wild Streak Talent
3355 W. Spring Mtn. Rd. , Ste. 247, LV 89102
DND

PHONE(S)

NV

702·367-1444

MAJOR CLIENTSAND/OR
CONVENTIONSSERVED

SPECIALTIES

EMPLYEES

702-251 -4000

6 ties, Transp., Booth Models/Hostesses/
Demonstrators, Incentive Packages
DND
6

775-852 -7469

6

Consumer Shows, Concession Mgmt.

Hotel Reservations, Meeting Planning
702 -255-5550

775-329-4200

Reno Ranch Rodeo, NV All -Around Working
Cowhorse Championship

702 -737-7959

Commercials, Videos, Corp. Videos ,
Industrials

R&R Advertising, DRGM
Advertising, Grey Advertising,
All Conventions
ICSC, WWD/MAGIC, MIN EXPO,
lnt'l Banking, CS, COMDEX, limco,
GE Lighting, Simon Dev., Czarnowski
Boat, Sport, RV, Home Shows,
Fallon Air Show, Great Reno
Balloon Race
Comdex, NAB, SAMA, CIZS

A FFILIATIONS AND M EMBERSHIPS

Chamber of Commerce

Kendra Woll
1986

SITE, HSMA, IAEM,
RO/ DSA, MPI, Chamber of
Commerce
IAAM, Chamber of Com·
merce, NACS

Renee Pursel
1990

5

Jim Sullivan
1971

Chamber of Commerce

John Earhart
1995

Those Making a Living on Ranches

DND

Liz Younger
1992

Toyota USA, Luxor Hotel & Casino,
Summerlin Medical Center

DND

Entertainment Las Vegas Style, Pre·
sent and Future

Chamber of Commerce

Daniel
Kristofferson
1994
Darlene Sacca
1990

Air Transat Holidays, Red Seal
Tours, Bon Voyage Holidays

DND

Norman L. Wallin
1996

DND

Lou Marek
1990

Nat' I Auto. Dealers Assn .,
COMDEX, CES

LV Chamber of Commerce,
BBB, Henderson Chamber of
Commerce
HSMA, MPI, Chamber of
Commerce

DND

Western Industrial Nevada

Charles Growden
1981

Dodge Viper Owner Invitational,
Dodge Truck Rodeo

ISES, SITE, MPI

Robyn Johnson
1992

COMDEX, WGC, CES, AT&T

ISES, EDPA, IAEM, Chamber
of Commerce

Pat Park
1981

ISM, CES, COMDEX, Sony

SAG , Chamber of Com-

Rick Lapin
1989

TV Programming, Events, Promotional
702 -227-5252

SENIOR NV Em(s)
YEAR EsT.

Meet & Greet, Transportation
775-329-7486

DND

Event Planning, Conventions, Parties,
4 Entertainment
VI P Entertainment, Corp. Meetings, Trade
4 Show Personnel

702-735-7353

Kami Griffith
Oisboid
1942

Rent Computers
775-322-9229

4

702-893-6444

4

Corp. Mtg. Planner, Special Events

Models/ Hostesses, Event Planning,
VI P Services, Convention Management

702·870·0555

Hosts, Hostesses, Product Demonstrations
702-737-0611

merce
Full-Service Convention Facility,
Cultural Arts Center

775-237-6006

DND

WACVB

Walter Cuchine
1993

Full-Scale Event Planning, Entertainment
Miller Brewing, Pepsico, Peccole NV IAAM, ISES, NAEM, ChamCorp.
ber of Commerce

702-3 67-8000

Lauralean Pittman
1993

Golf Packages, Tours, Eco-Tours
775·329·9933
Special Event Mgmt., Recreational Outings
775-323-2380
Corp. Theater, Convention Entertainment,
Print/Commercials

702 -365-8720

702-733-2889

Music, Entertainment, Specialty Acts,
2 Top Name Artists

775-273 -7144

Conventions, Weddings, Quinceaneras,
Meeting

AFLAC ,- CISCO Systems, Baskow &
Assoc., lnt'l Police, Western Textiles, Grand American Destinations
Dermody Prop., Microsoft Licensing

NTA, IATAN, SKAL,
Reno/Tahoe Territory

Jann lilzey
1986

DND

Caryl Larva
1988

IBM, Del Webb, Lexus, Casio

Chamber of Commerce,
EDC

Jane Malton
1995

COMDEX, SEMA, ICSC, MAGIC

Augustus Society,
HSMA, Chamber of
Commerce
DND

M ichael
Tramontana
1979
DND
1982

NATPE '01, ICSC Leasing Hall,
Warner Brothers, AMC Network,
Leasing Hall
NRECA, SEMA, COMDEX, CES,
NAB, Magic, SJI, NNFA

DND

DND
DND

HSMA,IAEM

DND
DN D

General Motors, PBS&J , American
Express Viacast, Warner Lambert,
Blue Cross Blue Shield
Ford , Microsoft, Chrysler, Born·
bardier Inc., State Farm

ISES, NSA, HSMA, NAWBD,
MPA, SITE

DND
1999

SITE, HSMA, MPI, SKAL,
Chamber of Commerce

Barry Isola
1985

DND

IAAM, USMA, NTA, Cham·
ber of Com., TIAA, West
Assn . of Conv. & Vis. Bureaus
Chamber of Commerce,
NV Coalition of Modeling/
Talent Agents

Ginny McCord
1986

Eagles States Conv., Portuguese
Festa, Alumni Banquet & Ball

International Tradeshow, Museum Exhibits
914·74 1·0046

DND

702-735·1963

Copy Service, Computer Rental, Office
DND Equip. Rental

702 ·562·9495

DND

Team Building

I

775·831 ·2025

702-739-9110

702-252-8382

Themed Parties, Historic Tours, Team BuildDND ing, Airport Transfers, Action Sports
Audiovisual -Staging, Lighting, Projection,
DND Audio Broadcast Video Rentals, Production
Crewing, Creative Services, Graphics, Editing
Extra, Convention Models, Casting Services
DND

Coer's Brewing Company, Las
Vegas Chamber of Commerce,
COMDEX

Frankie Mason
1995

DND = Did not disclose

BOOKm:JLISTS IIIII!I!] Note: The above information was supplied by representatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond. To the best of our knowledge, the information is accurate as of press time. While
OF

every effort is made to ensure accuracy and thoroughness, errors and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewide Book of Lists, Research Dept., 21 27 Paradise Rd., LV, NV 89104.
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4
5
5

B
9
10
11
11
13
14
15
16
17
17
17
20
21
21
23
23
23
26
26
28
2B
30
30

LAWf iRM
ADDRESS(ES)
WEBSITE I E-MAIL
Lionel, Sawyer & Collins
1100 BolA Plaza, 50 W. Liberty St., Reno B9501
lionelsawyer.com
Jones Vargas
3773 Howard Hughes Pkwy., 3rd Floor So., LV 89109
jonesvargas.com
Hale, Lane, Peek, Dennison, Howard, & Anderson
100 W. Liberty St., 10th Floor, Reno B9501
2300 W. Sahara Ave., 8th Floor, Las Vegas B9102
777 E. William St., Ste. 200, Carson City 89701
halelane.com
Alverson, Taylor, Mortenson, Nelson & Sanders
7401 W. Charleston Blvd., Las Vegas 89117
alversontaylor.com
Kummer, Kaempfer. Bonner & Renshaw
3800 Howard Hughes Pkwy., 7th Floor, LV B9109
kkbr.com
McDonald Carano Wilson McCune
Bergin Frankovich & Hicks LLP
2300 W. Sahara Ave., Ste. 1000, LV 89102
mcdonaldcarano.com
Schreck Morris
300 S. 4th St. , Ste. 1200, Las Vegas 89101
schreckmorris.com
Gordon & Silver Ltd .
3960 Howard Hughes Pkwy., 9th Floor, LV 89109
gordonsilver.com
James, Driggs, Walch, Santoro,
Kearney, Johnson & Thompson
3773 Howard Hughes Pkwy., Ste. 290N, LV 89109
Demeey, Roberts & Smith, Ltd .
520 . 4th St. , Ste. 360, Las Vegas B9101
vegaslaw@accessnv.com
Man,els, Butler, Marmara & O'Reil~ LLC
325 . Maryland Pkwy., Las Vegas 9101
mbmo.com
Mar1uis & Aurbach, P.C.
22B . 4th St. , Las Vegas B91 01
marquisaurbach.com
Jolley, Urga, Wirth, & Woodbu~
~800 Howard Hughes Pkwy., 16th 1., LV 89109
JUWw.com
Kolesar & Leatham, Chtd.
3320 W. Sahara Ave. , Ste. 3BO, Las Vegas B9102
rkolesar-letham.com
Skinner, Sutton, Watson & Rounds, P.C.
34B California Ave., Reno B9509
sswiegal.com
Pearson, Patton, Shea, Foley & Kurtz
6900 Westcliff Dr., Suite BOO, Las Vegas B9145
Hutchinson & Steffen
8B31 W. Sahara Ave., Las Vegas B9117
hutchinson-steffen.com
Perry & Spann
6130 Plumas St., Reno B9509
perryspann.com
Pico & Mitchell Ltd.
2000 S. Eastern Ave., Las Vegas B9104
lawyers@picomitchell.com
Keefer, O'Reilly & Ferrario
325 S. Maryland Pkwy., Las Vegas B9101
jorap@accessworldnet.net
Bible, Hoy & Trachock
201 W. Liberty St., 3rd Floor, Reno B9501
nevadalaw.com
Mainor & Harris Lawyers
530 S. 6th St. , Las Vegas 89101
admin@mainorandharrislawyers.com
Dickerson, Dickerson, Consul & Pocker
777 N. Raindow Blvd ., Ste. 350, Las Vegas B9107
mitchdam@terminus.intermind.net
Edward M. Bernstein & Associates
500 S. 4th St., Las Vegas B9101
edbernstein.com
Kamer & Zucker
3000 W. Charleston Blvd., Ste. 3, Las Vegas 89102
Lane, Fahrendorf, Viloria, Oliphant & yYray LLP
327 California Ave., Reno 89509
lanelaw.com
Marshall, Hill , Cassas & delipkan
PO Box 2790, Reno 89505
mhcl-law.com
Bell & Young, Ltd.
4001 Meadows Ln., Las Vegas 89107
r-young@bellandyoung.com
Deaner, Deaner, Scann, Malan & Larson
720 S. 4th St., Ste. 300, Las Vegas B9101
c.deaner@worldnet.ett.net
Dixon & Truman
3811 W. Charleston Blvd ., Ste. 112, LV 89102
dixontruman@lvcm.com
John Peter Lee, Ltd.
830 Las Vegas Blvd. S., Las Vegas 89101
JohnPeterLee.com
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Ranked by Number of Anorneys Licensed in Nevada
PHONE(S)
775-7BB-B666
702·734·2220

LAWYERS •

FIT EMPL.
BO
214

HOURLY RATES
DND

HEADQUARTERS
SPECIALTIES
YEAREsT.
Las Vegas
Civil Litigation, Commercial Transactions, Gaming,
1967
Zoning/Land Use, Trusts/Estates, Technology/
Intellectual Property
Las Vegas
Administrative, Land Use, Bus. Entities, Litigation, Real
193B
Estate, Cons!., Tax, Gaming, Healthcare, Bankruptcy,
Estate Planning/Probate
Reno
Litigation, Real Property, Business & Corporate, Bank1971
ruptcy, Estate Planning & Probate, Taxation, Healthcare

MANA~IN~ PARTNER(S)
Paul R. Hejmanowski
F. Harvey Whittemore

Gary R. Goodheart

52
110

DND

44
109

$140-$325

702 -384-7000

40
80

DND

Las Vegas
1977

Commercial & Civil Litigation, Commercial Transaction,
Real Estate, Bankruptcy, Corporate

J. Bruce Alverson

702-792-7000

35
85

DND

Las Vegas
1994

Securities, Zoning, Gaming, Litigation, Corporate

Michael J. Bonner
John N. Brewer

35
76

DND

Reno
1950

Leo P. Bergn
George F. gilvie Ill

702-3B2-2101

33
95

DND

Las Vegas
1979

Gen. Civil & Trial, Gaming, Admin. Law, Corp., Securities,
Commercial, Constr., Real Prop., Taxation, Probate, Bus.
& Est. Plan., Wori<er's Comp., Labor, Employmt., Bankruptcy, Pers. Injury, Insurance Defense, Env1ronmt. Law
Corp./Transactional , Labor/Employment Litigation

702 . 796·5555

26
56

DND

Las Vegas
1967

23
46

DND

702·388-1216

22
43

702·3B2-2500

775·327-3000
702·222-2500
775·684-6000

702-873-4100

Kristin B. McMillan

Kristina Pickering
Ellen Schulhofer

Bankruptcy, Administrative/Gaming, Transactional,
Litigation , Patent/Trademark

Jeffrey A. Silver, Esq.

DND
1996

Commercial Litigation, Transactions, Bankruptcy,
Homeowners Assn., Tax, Environmental

Ron Thompson

$180-$200

DND
1992

P.l., Criminal, Bankruptcy, Family Law, Corporate Law,
Immigration, International

Joseph F. Dempsey

18
39

DND

Las Vefas
197

John F. O'Reilly

702-382-0711

1B
45

$150-$400

Las Vegas
1979

702-699-7500

17
47

DND

DND
1974

702-B62-7800

16
35

$145-$325

Las Vegas
19B6

775-324-4100

14
24

$125-$250

DND
1994

Hosritality/EntertainmtJGaming, Litigation,
Ban rupt'l, lnsur., Tax/Probate, Corp., Intellectual
Property, usiness Transadions Incl. Real Estate
Litigation , Real Estate, Estate Planning/Probate, lnsur·
ance Defense, Corporate Law, Construction,
Employment Law
General Civil Liti~ation, Trial & Appellate,
State & Federal, robate, Domestic Relations,
Corporate, Transadional, Employment
Banking, Real Estate Property, Business, Corporate,
Commercial Litigation, Tax & Estate Planning, Tax
Litigation, Insolvency/ Banking
Business, Corr,orate, Patents, Trademarks, Securities,
Insurance De ense, Real Estate

702-22B-7717

13
26
12
25

DND

Las Vegas
19B4
Las Vegas
1996

Insurance Defense, Medical Malpractice Defense

Niels Pearson
James H. Randall

775-B29-2002

12
39

$125·$200

Reno
1975

Commercial & Construction Litigation, Insurance
Defense, Landlord/Tenant Law, Alternative Dispute
Resolution
Insurance Defense, Civil Litigation, Prod. Liability,
Construction Defect

702 ·457-9099

12
31

DND

DND
19B5

702·3B2·2660

11
35

DND

Las Vegas
1975

Insurance Defense, Medical Malpractice Defense,
Product Liability Defense, Real Estate, Family Law,
Estate Planning, Wills & Trusts, New Business Start-Up
Gaming, Hotels, Real Estate, Corp. , Estate Planning,
Insurance Defense, Cons!. & Family Law

James R. Rosenberger
Christy Brad Escobar
E. Breen Arntz
John O'Reilly

775-7B6-BOOO

10
12

$130-$350

Las Vegas
1997

Gaming, Cons!., Commercial Litigation, Real Property.
Labor/Employment

Richard M. Trachock, II

702·3B5·1400

10
45

DND

Las Vefas
199

Personal Injury, Wrongful Death, Cons!. Defect, Medical
Malpractice, Insurance Bad Faith

Rick Harris
Randy Mainor

702-3BB-B600

9
19

DND

Las Vegas
19B6

Family Law, Criminal/Civil Litigation, Transactional Law,
Real Estate Corp.

702-3B4-4000

9
63

Contigency

Las Vegas
19BO

Personal Injury-Auto, Workers' Comp., Medical Malpractice, Prod . Liability, Social Security Disability

George Dickerson I Bob
Dickerson I Vincent Consul/
Rickard Pocker
Edward M. Bernstein

702·259-B640

9
25
8
6

$125· $300

Las Vegas
19B6
Reno
199B

Employment, Labor Law, Arbitration, Contract Negotiation, Civil Rights
Criminal Law/DU I Defense, Divorce/ Family Law, Con·
struction Defect Defense, Business Law, Personal Injury

Gregg Kamer I Carol Zucker I
Scott Abbott
Tom Viloria

775·323·1601

B
13

$140: $200

Las Vegas
DND

Commercial, Corp., Real Estate, Mining Law, Water Law

DND

702-878-2800

7
17

DND

Las Vegas
1975

Business Law, Trusts, Estates, Civil Litigation

DND

702·382-6911

7
16

$130·$300

Las Vegas
1971

Real Estate Law Transactions & Litigation, Civil Litigalion, Business Law, Bankruptcy-Creditor, Probate

Douglas R. Malan

702-B21·1821

6
14

$165-$200

Las Vegas
1995

Construction, Real Estate, Liens, Collection , Corporations
Business Formation , Asset Protection , Civil Litigation

Dixon-Truman

702-382-4044

6
25

$100-$310

Las Ve~as
197

Bankruptcy, Family Law, Estate Planning, Commercial, Corp., Civil/Business Litigation, Personal Injury,
Medical Malpradlce, Real Estate, Corp. Law

John Peter Lee

702-791·0308

702·3B5·2500

775-34B-9999

DND

$135-$250

Albert G. Marquis
William R. U~a
R. Gardner Jo ley
Robert Kolesar
Nile Leatham
Garrett Sutton

Victor A. Perry
Charles W. Spann

TopRankiNevada
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65
65
65
65
65
65
65
65
65
65
65
65
65
65
65
65
65
65
65
86
86
86
86
86
86
86
86
86
86
86
86
86
86
86
86
86
86
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Ranked by Number of Anorneys Licensed in Nevada

LAW FiRM
ADDRESS(ES)
E-MAil / WEBSITE

PHONE(S)

Hilbrecht & Assoc.
723 S. Casino Center Blvd., Las Vegas 89101
hilbrcht@skylink.net
Law Offices of William L. Croft & Assoc.
6450 Shring Mtn. Rd ., Ste. 7, Las Vegas 89146
wmcro esq@aol.com
Law Offices of Simon & Berman
5812 S. Pecos Rd., Ste. A, Las Vegas 89120
simonber@lvcm.com
Law Offices of Steven K. K. Lum & Louis K. Wai
3783 Howard Hughes Pkwy., Ste. 200, LV 89109
skklum@ix.netcom.com
Oshins & Associates
1645 Village Center Cir., Ste. 170, Las Vegas 89134
oshins.com
Robert L. Bolick, Ltd .
6060 W. Elton Ave., Ste. A, Las Vegas 89107
rlbolick.com
Segal McMahan Chartered
720 S. 4th St., Las Vegas, NV 89101
Carucci & Thomas
317 S. Arlington Ave., Reno 89501
cbtlaw.com
Erwin Thompson & Hascheff
1 E. Liberty St., Ste 424, Reno 89501
Puccinelli & Puccinelli
700 Idaho St., Elko 89801
·aarber, Klearman & Assoc.
557 Washington St., Reno 89503
Belanger & Plimpton-Attorneys at Law
1135 Central Ave., Lovelock 89419
Blalock & Associates
20 Bonneville Ave., L~ Vegas 89101
Caldwell & Caldwell, LLP
785 Southwood Blvd., Ste. 3, Incline Village 89451
Capital [egal Services
245 E. Liberty St., Ste . 250, Reno 89501
capitallegal.com
Cope & Guerra
595 Humboldt St., Reno 89509
Hilbrecht & Associates
723 S. Casino Center Blvd., Las Vegas 89101
Kinney & Levinson
828 Jones St., Reno 89503
Muije & Varrichio
302 E. Carson Ave., Ste. 550, Las Vegas 89101
Carter R. King
524 Holcomb Ave., Reno 89502
cking@accutek.com
Cliff Young
600 S. Virginia St., Ste. B, Reno 89501
attorney.com
Greta G. Muirhead, Attorney at Law
2245 N. Green Valley Pkwy., Henderson 89014
Law Office of Lew Carnahan
147 E. Liberty St., Reno 89501
Michael A. Root, Esq . P. C.
612 S. 10th St. , Las Vegas 89109
Carson City Legal Clinic
300 S. Curry St., Ste. 4, Carson City 89703
Heaton & Doescher, Ltd.
3064 Silver Sage Dr., Ste. 102, Carson City 89701
Oshins & Associates, PC
1645 Village Center Vir., Ste. 170, Las Vegas 89134
oshins.com
Ann M. Seward, Es\
PO Box 85471, Las egas 89185
Cliff J. Young, Attorney
600 S. Virginia St., Ste. B, Reno 89501
Donald York Evans, Ltd.
PO Box 864, Reno 89504
Law Office of Lew Carnahan
147 E. Liberty St., Ste. 2, Reno 89501
Nancy Porter, Ltd.
1308 Idaho St., Elko 89801
0. Kent Maher, Attorney at Law
PO Box 351, Winnemucca 89446 ·
Michaelson & Associates, Ltd .
1771 E. Flamingo Rd., Ste 212B, Las Vegas 89119
Victor M. Perini Law Firm
633 S. 4th St., Ste. 4, Las Vegas 89101
William MacDonald
PO Box 40, Winnemucca 89446
Law Offices of Kelly Slade
2123 Paradise Rd. , Las Vegas 89104
Murdock & Associates
520 S. 4th St., Las Vegas 89101
Law Office of Carter R. King, Esq.
524 Holcomb Ave., Reno 89502
Hirson , Wexler, Pearl & Stark
3433 N. Central Ave., Ste 706, Las Vegas 85012

DND ; Did not disclose

(continued)

LAWYERS'
FIT EMPl.

HEADQUARTERS
YEAR EsT.

$150-$250

[as Vegas
1983

Corporations, Agency Law, Civil Litigation, Appellate,
Estate

Norman Ty Hilbrechi

Personal Injury, Domestic, Criminal

William L. Croft

Real Estate Property, Corporate, Collection

DND

702-384-1036

2
9

702-252-7037

2
DND

DND

Las Vegas
1993

702-451-7077

2
4

$200

DND
1984

702-892-3705

MANA~IN~ PARTNER(S)

HOURlY RATES

SPECIALTIES

Louis Wai

$200
2
5

$300-$375

Las Vegas
1984

Estate Planning, Tax
Probate

702-870-6090

2
12

$175-$300

Las Vegas
1987

Wills & Trusts, Probate, Elder Law, Guardianships,
Corporations, LLC's & FLP's, Taxation

DND

$200-$ 275

as Vegas
1990

Taxation, Bankruptcy, Estate Planning, Probate,
Corporations
Civil Litigation, Family Law, Bus. Law

DND

702-382-5212
775-323-0400

anning, Business Planning,

Richard A. Oshins
Steven J. Oshins

702-341-6000

Reno
1992
775-786-9494
775-738-7293
775-323-6464
775-273-2631
702-477-66Tl
775-833-1100

$175-$225

775-322-7877

$125-$200

775-333-0838
702-384-1036
775-329-2223
702-386-7002
775-322 -1153

2
3.5
2
7
2
1
2
9
1
DND

775-786-3882

1
3

702-434-6004

1
1
1
3
1
DND
1
2
1
4
1
2

775-322-1088
702-382-2055
775-882-6878
775-882-2164
702-341-6000
800-722-7762
775-786-3882
775-348-7400
775-322-1 088
775-738-0018
775-623-5277
702-731-2333
702-385-1340
'775-623-2517
702 -894-4100
702-384-5563
775-322-1153
702-737-5414

1
1
1
3
1
1
1
DND
1
2
1
3
1
2
1
3
1
1
1
1
DND
DND
DND
3
DND
DND

$150-$200
$125-$250
Contingency
$150-$240
$190-$200

Reno
1957
Lovelock
1989
Las Vegas
1993
Incline Village
1994
Carson City
DND
Carson City
1983
Reno
1996
Reno
1983
Reno
1983

$200

DND
1999

$150-$200

, Henderson
1993
Reno
1985

DND
DND
$150
$150-$175

Reno
1966
Reno
1972

Roderic Carucci
Terry Thomas

Mining Law/Transactions, Bus. Law, Civil Litigation,
Employment, Real Estate Law
Criminal Defense, Civil Litigation, Family Law,
Wills/Trusts/Probate, Real Estate
Domestic Law, Criminal, Personal Injury

Tomas P. Erwin

Family Law, Estate Planning, Civil Litigation,
Personal Injury
Comm. Litigation, Collections

Todd A. Plimpton

Andrew J. Puccinelli
Steven J. Klearman

Edward Blalock

Trademark/ Copyright, Bus. Law/ litigation, Family Law

Kenneth Caldwell

Bankruptcy, Family Law, Probate, General Bus.,
Veteran's Law

Keith S. K. Ching

Bankruecy, Bus. Transactions, Personal Injury,
Family aw
Administrative

William D. Cope

Worker's Comp, Personal Injury

Beth Levinson

Comm. Law, Collection Law, Civil Litigation

John Muije

Family Law, Criminal Law, Personal Injury

DND

Divorce, Bankruptcy

DND

Norman T. Hilbrecht

Greta Muirhead
Family Law, Guardianship, Probate, Adoptions,
Personal Injury
Lew Carnahan
Criminal Defense, DUI, Domestic Violence,
Personal Injury, Auto Accidents
Divorce, Bankruptcy, Civil, DUI, Criminal, Child Custody, DND
Visitation
Robert A. Grayson
Family Law, Criminal Law
Scott Heaton

$300-$400

Credit Union/Banking Law, Bus. Transactions

Richard A. Oshins

$200

Criminal Defense, Civil Rights, Personal Injury,
Family Law
Family Law, Personal Injury, Criminal

Ann M . Seward, Esq.

Criminal Defense, Personal Injury

Don Evans

Real Property, Bus. , Estatelilannlng/Probate,
Local Government
Corporate Securities, Estate Planning, Probate

Nancy Porter

$150-$200
$175 -$200
$150-$200
$150
DND
$190-$225
$175-$200
$110-$150
$150
Contingency
$75-$190
DND

Reno
1983
Reno
1979
Reno
1971
Elko
1993
Winnemucca
1942
Las Vegas
1992
Las Vegas
1990
Winnemucca
1963
Las Vegas
1999
Las Vegas
1992
Reno
19B3
Phoenix , AZ
1995

Labor, Employment Discrimination, Bankruptcy, Real
Property Litigation
Real Estate Planning, Probate, Adoption

Cliff Young

Lew Carnahan

0 . Kent Maher
Paul Michaelson

Personal Injury Corporate Law

Victor M. Perri

Immigration, Nationality

William MacDonald

DND

Kelly 0 . Slade

Civil Litigation, Nursing Home Neglect

Robert Murd ock

Domestic Relations, General Civil Law

Carter R. King, Esq.

DND

DND

• Licensed to practice in the state of Nevada

BODKmlLISTS rm:I!I!] Not_e: The above information was supplied by recresentatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond . To the best of our knowledge, the information is accurate as of press time.
OF
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ADDRESS(ES)
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30 Sinai, Schroeder, Mooney, Boetsch & Bradley
448 Hill St., Reno 89501
info@sinai-law.com
33 Crowell, Susich, Owen & Tackers Ltd .
510 W. 4th St., Carson City 89703
advocacy. net
33 Hardy & Assoc.
96 & 98 Winter St., Reno 89503
winterstreetlaw.com
33 Jimmerson Hansen
415 S. 6th St., Ste. 100, Las Vegas 89101
attorneys@jimmersonhansen.com
33 Sklar, Warren, Conway, Williams & Rosenfeld LLP
221 N. Buffalo Dr., Las Vegas 89145
sklar-law.com
33 Graham & Wilde, PC
7251 W. Lake Mead Blvd ., Ste. 500, LV 89128
nvlawyer@msn .com
33 Gugino & Schwartz
1701 W. Charleston Blvd., Ste. 500, LV 89102
gslawfirm@aol.com
33 Hard~ & Hardy
610 . 9th St., Las Vegas 89101
33 Hawkins, Folsom, Muir & Kelly
1 E. Liberty St., Ste. 416, Reno 89501
33 Jeffrey L. Burr & Assoc.
4455 S. Pecos Rd ., Las Vegas 89121
jeffreyburr.com
33 Ken Ashworth & Assoc.
1850 E. Flamingo Rd., Ste. 240, Las Vegas 89119
ashbene@aol.com
33 Rogers & Shadek
264 Village Blvd., Ste. 104, Incline Village 89451
rstahoelaw@aol.com
33 Smith, Larsen & Wixom
777 N. Raindow Blvd., Ste. 380, Las Vegas 89107
slwlaw.com
45 Wanderer & Wanderer Law Firm
302 Carson, Ste. 520, Las Vegas 89101
wanderer@anv.net
45 Winter Street Law Offices
96 Winter St., Reno 89503
hardy@gbis.com
45 Bader & Ryan, Ltd.
245 E. Liberty St., Ste. 300, Reno 89501
45 Gillock, Markley & Killebrew
1640 W. Alta Dr., Ste. 4, Las Vegas 89106
45 Goicoechae & DiGrazia, Ltd .
530 Idaho St., Elko 89801
45 Peel, Brimley, Spangler & Brown
701 N. Green Valley Pkwy., Ste. 220, Hdn 89014
rlpeel@lvcm.com
45 The Law Offices of White & Meany
3185 Lakeside Dr., Reno 89509
52 Lybarger, Bunin & Bunin, Ltd.
520 S. 4tlr St., Ste. 320, Las Vegas 89101
lbb01 @aol.com/wwwlb-b.com
52 Robert C. Maddox & Associates
501 S. Rancho Dr., Ste. E-32, Las Vegas 89106
maddoxandassociates
52 Cook & Kelesis
626 S. 3rd. St., Las Vegas 89101
52 Galatz, Earl & Associates
710 S. 4th St., Las Vegas 89101
52 Goldsmith & Guymon
2500 W. Sahara Ave., Ste. 106, Las Vegas 89102
52 Kenehan , Lamberstein & Stein
1771 E. Flamingo Rd., Ste. 211B, Las Vegas 89119
kenehan.com
52 Law Offices of Richard McKnight, PC
330 S. 3rd St., Ste. 900, Las Vegas 89101
52 Ricciardi & Paustian
2300 W. Sahara Ave., Ste. 1000, LV 89102
52 White Law Chartered
335 W. 1st St. , Reno 89503
whitelawchartered.com
52 Wilson & Barrows, Ltd .
442 Court St., Elko 89801
wilsonandbarrows.com
52 Zeh , Spoo & Hearne
575 Forest St., Ste. 200, Reno 89509
52 Karp & Company, Ltd .
3680 Grant Dr., Ste. A, Reno 89509
52 Palazzo Law Firm
520 S. 4th St., Las Vegas 89101
65 Belanger & Plimpton
1135 Central Ave., PO Box 59, Lovelock 89419
togg@gbis.com
65 Erwin & Thompson LLP
1 E. Liberty St., Ste. 424, Reno 89501
renolaw.com
CONTINUED

(continued)

Ranked by Number of Anorneys Licensed in Nevada
PHONE(S)

lAWYERs•

F/T EMPL.

HEADQUARTERS
HOURLY RATES

YEAR EsT.

MANAGING PARTN ER(S)

SPECIALTIES

Bus., Probate, Trust, Real Estate, Familly, Criminal

Theodore Sch reeder

Govt. Regulations/Lobbying, Utilities-Electric/Water,
Telecommunications, Estate

Robert L. Crowell
William J. Crowell

Reno
14

Business Litigation, Bankruptcy, Real Estate, Immigration,
Sexual Harrassment, Discrimination, Personal Injury

Del Hardy

DND

Las Vegas
1983

Business Litigation, Real Estate, Entertainment Law, Construction Law, Health Care Law, Family Law.

Lynn M. Hansen

5
10

$200-$400

Las Vegas
1995

Commercial Transactions, Corp.,/Securities Law, Real Estate Law, Health Care, Taxation, Banking, Technology

Alan C. Sklar

702-255-6161

5
15

$150-$225

Las Vegas
1995

Corp. Law, Estate Planning

Robert C. Graham
Greg Wilde

702-385-3801

5
12

DND

Las Vegas
1994

Labor/Employment Law Defense, Bus./Comm. Transaction s, Workers' Camp. Defense, Personal Injury Defense

Salvatore C. Gugino
Daniel L. Schwartz

702-366-1366

5
13
5
4
5
20

DND

Las Vegas
1986
Reno
1910
Las Ve~as
198

Bus./Comm. Litigation , Canst. Law, Personal Injury,
Workers' Camp.
Wills & Trusts, Probate, Elder Law, Guardianships,
Corporations, LLC's & FLP's, Taxation
Estate Planning, Tax Planning, Business Planning,
Probate

Wayne J. Hardy

Las Ve~as
199

Transactional, Purchases/Sales, Tax, Probate,
Trust Litigation

John Benedict

775-323·5178

6
6

$175·$250

Reno
1977

775-882-1311

5
12

$100-$500

Carson City
1937

775-329-6123

5
DND

$125-$300

702-388-7171

5
28

702-360-6000

775-786-4646
702-433 -4455

$150-$300
$165-$350

George K. Folsom
Prince A. Hawkins
Mark L. Dodds

702-893-9500

5
8

$165-$200

775-831-3666

5
4

$180-$225

702-252-5002

5
10

$125-$250

Las Vegas
1996

702-382 -9558

4
20

DND

DND
1974

Civil Litigation, Commercial Transactions, Gaming,
Zoning/ Land Use, Trusts/ Estates, Technology/
Intellectual Property
Collections, Creditors, Bankruptcy, Gen Litigations,
Lien Law

775-786-5800

4
10

$125-$225

Reno
1986

Bankruptcy, Civil Litigation, Immigration , Sexual Harassment, Personal Injury

Del Hardy

775-322-5000

4
9
4
10
4
10
4
8

$150-$200

Reno
1996
Las Vegas
1996
Elko
1976
Henderson
1996

Bus. Law/Litigation, Corp. Law, Canst. Law,
Family Law
Plaintiff/ Trial, Medical Malpractice, Personal Injury,
Products/ Premises, Liability
Litigation , Environmental Law, Bus. Law, Water Law,
Estate Planning
Canst. Law, Real Estate Law, Comm . Litigation

Todd A. Bader, Esq.
Kevin P. Ryan, Esq.
Gerald Gillock
Jan Markley
Gary DiGrazia I Thomas Coyle, Jr.
I Robert Giocoechea
Richard Peel

702-385-1482
775-738-8091
702-990-7272
775-828-9999
702-386-0333

4
12
3
10

Contigency
$115-$150
$150-$225
$125-$250
$200-$250

Incline Village Real Estate, Bus. Organizations, Civil Litigation
1973

Reno
1995
DND
DND

702-366-1900

3
14

$175-$300

702-385-3788

3
4
3
8
3
4
3
5

$150-$250

3
7
3
7
3
3

$125-$250

3
5

$100-$150

Elko
1972

$100-$200

Reno
1995
Las Vegas
1979
Las Vegas
1991
Lovelock
1953

702-386-0000
702-873-9500
702-380-1000
702-3B8-7185
702-252-3131
775-322-8000
775-738-7271
775-323-5700
775-827-1108
702-384-5563

3
5
3
DND

775-273-2631
775-786-9494

DND
$185-$250
$185-$200

DND
$185

$150-$200
Contingency
DND

2
4

$200

Reno and
Las Vegas
1991
Las Vegas
1997
Las Vegas
1962
Las Vegas
1996
Las Vegas
1998
Las Vegas
1985
Las Vegas
1989
Reno
1981

Reno
1991

Medical Malpractice, Personal Injury, Toxic Tort,
Breast Implant Lit<gation
Personal Injury, Criminal, Domestic/Family,
Commercial

John C. Rogers I John L. Shadek
I Vera A. Struc I Andrew N.
Wolf I Peter P. Adamec
Jay Smith
Kent Larsen
Michael Wixom
John Wanderer

Geoffrey P.White
DND

Construction Defect

DND

Civil Litigation, Drafting, Estate Planning

Marc Cook, George Kelesis

Medical Malpractice, Major Injury, Wrongful Death

Neil G. Galatz

BankruptcY.' Probate, Estate Planning, Family Law,
Business Panning
Patents, Trademarks, Copyrights,
Internet/Computer Law, 1st Amendment

Dara Goldsmith

Bankruptcy, Comm. Litigation, Real Estate,
Homeowners Assoc.
Labor/ Employment-Management Side

John Kenehan
Richard McKnight
Mark J. Riccardi

Bankruptcy Law-Reorganizations/Primary Debtors,
Gen. Bus. Litigation

John A. White Jr.

Corp., Family, Civil Litigation , General Practice

Stewart R. Wilson

Employment Law, Environmental Law, Water Rights,
Contracts, Litigation, Tribal Law
Personal Injury, Criminal Defense, Consumer Fraud

Charles R. Zeh
Kevin Karp

Estate/ Bus. Planning, Probate

T. Louis Palazzo

Criminal, Civil , Estates

Roland W. Belanger

Business, Corporate, Litigation, Labor, Mining,
Real Estate, Intellectual Property

DND
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Educational Establishments
Ranked by Total Current Enrollment
"' IINSTITIITION
~
ADDRESS(ES)
WEBSITE I E-MAIL

""

1

2

3

4

5

6

7

8

9

N/A

N/A

N/A

3

4
5

6
7

8

9

10
11

12

13

14

15

16

I

PHONE(S)

Productivity Point International
2580 Sorrel, Las Vegas 89102
propoint.com
Rapport Leadership International
2755 E. Desert Inn Rd. , Ste. 100, Las Vegas 89121
jfdi.com
The National Judicial College
UNR-358, Reno 89557
judges.com
Culinary Union Training Center
707 E. Fremont St., Ste. 401, Las Vegas 89101
Computer Skills Institute
1820 E. Sahara Ave., Ste. 201, Las Vegas 89104
computerskills.org
Sierra Nevada Job Corps.
5005 Echo Ave., Reno 89506
Contractor's License Center, Inc.
4440 S. Maryland Pkwy., Ste. 205, Las Vegas 89119
clcnevada.com
liT Technical Institute
168 N. Gibson Rd., Henderson 89014
itt-tech.edu
Las Vegas College
4100 W. Flamingo Rd., Ste. 2100, Las Vegas 89103
dadams@cci.edu
Las Vegas School of Insurance
3007 S. Decatur Rd., Las Vegas 89146
The Learning Center
3291 N. Buffalo Dr., Ste. 3, Las Vegas 89129
tlclasvegas.com
National Bartenders School
3333 S. Maryland Pkwy. , Ste. 9, Las Vegas 89109
nationalbartenders.com
Southern Nevada School of Real Estate
3441 W. Sahara Ave., Ste. C-1, Las Vegas 89102
snsore.com
Career College of Southern Nevada
1145 A Corporate Blvd ., Reno 89502
ccnn4u.com
Prater Way College of Beauty
1627 Prater Wah, searks 89431
praterway@eart lin .net
Unlimited Horizon School of Travel
1105 Terminal Way, Ste. 111, Las Vegas 89502
travelunlimited.net

TUITION
(PER CREDIT
HOUR UNLESS
OTHERWISE NOTED)

J

l 999 GRADS

1

FULL·TIME
PART· TIME

42,400

14,400
DND

DND

1,900

DND
DND

1971

Dr. Richard Moore

23,331

11 ,204
12,133

DND

2,400

DND
DND

1957

Dr. Carol Harter

17,000

DND
17,000

DND

50

DND
DND

1985

Theo Anne Byrns

12,532

9,487
3,045

$78/Undergrad. Course
$104/Grad. Course

2,050

1,994
2,025

1874

Joe Crowley

11,128

18%
82%

$46.50/Credit Hour

370

490
530

1971

John A. Richardson

7,000

20%
80%

$42 .50/Credit Hour

500

338
321

1971

Dr. Carol A. Lucey

1,770

1,770
DND

DND

80

DND
DND

1994

Steven Soukup

148

109
39

$155/Credit Hour

50

100
110

1902

Mary Morrison-Lemberes

80

10
70

$280/Credit Hour

3

30
40

1995

Joseph Estrada

DND

70
156

$245/Credit Undergrad.
$293/Credit Grad.

30

DND
2

1999

Charlotte Bentley, Ph.D.

DND

DND
DND

DND

30

DND
DND

DND

Denise Baclawski,
Annette Kerr

DND

DND
DND

DND

DND

DND
DND

DND

Robert H. Miller

14

DND
DND

1991

Kieth Rowins

28

6,000
7,000

1986

Curt Miller

DND
DND
2,468
2,600

• • •

•

702-651-5000
Community College of Southern Nevada
6375 W. Charleston Blvd., Las Vegas 89146
ccsn.nevada.edu
University of Nevada Las Vegas
702·895-3011
4505 Maryland Pkwy., Las Vegas 89154
unlv.edu
Continuing Education at CCSN
702 ·651·4059
2409 Las Verdes, Las Vegas 89102
karen_kant@ccsn.nevada.edu
775-784·4941
University of Nevada Reno
1664 N. Virginia St., Reno 89557
unr.edu
775-674-7686
Truckee Meadows Community College
7000 Dandini Blvd., Reno 89512
tmcc.edu
Western Nevada Community College
775-887.3000
2201 W. Colle~e PkwY:, Carson City 89703
775-423 -7565
160 Campus P wy., Fallon 89406
775-782-2413
1680 Bently Pkwy. S., Minden 89423
wncc.nevada.edu
702-638-7868
University of Phoenix/Nevada Campus
333 N. Rancho Dr., Ste. 300, Las Vegas 89106
unphx.edu
775-323-4145
Morrison College
140 Washington St., Reno 89503
morrison.edu
702-435-6660
Webster University
3430 E. Flamingo Rd., Ste. 350, Las Vegas 89121
webster.edu
Regis University
702-990-0375
1401 N. Green Valley Pkwy. , Ste. 100, Hdn 89014
regis.edu
University of Nevada Reno Fire Science Academy
775-754-6003
Crisis & Emergency Management Institute
PO Box 877, Carlin 89822
fireacademy@unr.edu
University of Nevada School of Medicine
775 -784-4605
Monteville Medical Building/342, Reno 89557
2040 W. Charleston Blvd., Ste. 400, Las Vegas 89102 .702-671-2230
unr.edu/med

I

TOTAL (URRENT
ENROLLMENT

BUSINESS, TRADE AND PROFESSIONAL TRAINING CENTERS
702-365-1900
0
DND
10,000
10,000
702-697-5334

6,000

DND
DND

800-255-8343

3,000

DND
DND
0
2,500

702-385-1179

2,500

702-732 -4900

600

100+
500+

775-677-3510

570

702-733 -9598

400

DND
570
400
0

702 -558-5404

382

702-368-6200

DND

EMPLOYEES 2000

DND

49

DND

200

DND

12

YEAR

GRADS~ I FOUNDED I

SENIOR NEVADA EXECIITIVE

1964

Perry R. Luney, Jr.

1993

Mark Soloman

6,000
8,000

1975

Nancy McRight

659
700
512
620

1979

Kenneth Dugam

1984

Patricia Norberg

DND

200

DND

7

382
0

DND

41

DND
53

1997

Donn Nimmer

345

345
0

DND

30

50
65

1979

Deborah L. Adams

702-871-1365

320

100
250
310
400

1997

Gail Anderson

290

$209/Self Study,
$269/Ciassroom
Varies with Program

4

702-320-8885

150
150
240
50

1985

Dina Lewandowski

702-731-6499

247

247
0

$495/Program

300
424

1994

Donna Pace

702 -364-2525

245

43
202

DND

7

1,086
1,200

1986

Randall S. Van Reken, DREI

775-856-2266

240

240
0

DND

42

103
150

1989

L. Nathan Clark

775-355-6677

63

30
33

DND

5

110
98

1962

Rosemary D' Alessandro

775-329-0689

10

DND
10

30
25

1985

E. Jane Peterson

$695/ Course

34

CONTINUED
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Event Service Companies

.
z

Dl

27

27

27

31

31

31

31

31

36

36

36

36

40

40

40

40

44

44

44

44

48

NIA

NIA

NIA

N/A

NIA

NIA

(continued)

Ranked by Total Nevada Employees
EVENT SERVICE COMPANY
ADDRESS
WEBSITE I E-MAIL
Classic Models & Talents
3305 W. Spring Mtn. Rd., Ste. 12, LV 89102
wwenze1997@aol.com
Creati ve Concepts
6843 Patayan Rd ., LV 89146
cre8ivelv@aol.com
Lockett & Sullivan
347 Marsh Ave., Reno 89509
bigshows.com
Trade Show Consultants
9513 Tournament Canyon, LV 89144
lasvegashotels@lvcm .com
Great Basin Events
223 Marsh Ave, Reno 89509
horseevents.com
Benchmark Productions
205 E. Harmon Ave., Ste. 1005, LV 89109
benchmk@lvcm.com
Broadcast Productions, Inc.
6020 W. Flamingo Rd., Ste. 13, LV 89103
tvpro@broadcastproductions.com
Norman L. Wallin Enterprises
1 E. First St. , Ste. 808, Reno 89501
DND
Las Vegas Entertainment Productions
4990 Paradise Rd ., Ste. 103, LV 89119
lasvegasparties.com
HMI-Holiday Models Inc.
Holiday Convention Service Group
900 E. Desert Inn Rd ., Ste 101 , LV 89109
hmi@holidaymodels.com
Business Computer Rentals
PO Box 10752, Reno 89510
DND
Robyn Johnson's Inventive Incentives
2110 E. Flamingo Rd ., Ste. 300, LV 89119
invincen@aol.com
Park's People Inc.
50S. Jones Blvd., Ste. 200, LV 89107
parkspeople.com
Creative Talent Agency
900 E. Karen Ave., Ste. D116, LV 89109
DND
Eureka Opera House
31 S. Main St., Eureka 89316
eurekacounty.com
Signature Events, Inc.
6135 W. Sahara Ave., Ste. 4, LV 89146
DND
Western Discovery, LLC
507 Casazza Dr. , Ste. C, Reno 89502
westerndiscovery.com
The Main Event
421 Hill St. , Ste. 1, Reno 89501
DND
The Talent Group, Inc.
3300 S. Decatur Blvd., Ste. 8, LV 89102
talent-group. com
Michael T. Entertainment
522 E. St. Louis Ave., LV 891 04
MT Entertain@aol .com
Pershing County Community Center
620 Sixth St. , PO Box 986, Lovelock 89419
DND
Tangram International Exhibition
DND
coolexhibits.com
USA Hosts Business Center
3150 Paradise Rd. , Ste. 100, LV 891~
usahosts.com
VIP Concierge Services, Inc.
5781 W. Sahara, Ste. 300, LV 89146
vipconciergeinc.com
A Tahoe/Reno Experience
PO Box 4878, Incline Village 89450
tahoerenoexp.com
Source Presentation Service Corporation
3620 W. Reno Ave., Ste. K, LV 89118
sourcepresentation.com
Wild Streak Talent
3355 W. Spring Mtn. Rd. , Ste. 247, LV 89102
DND

PHONE(S)

NV

702·367-1444

MAJOR CLIENTSAND/OR
CONVENTIONSSERVED

SPECIALTIES

EMPLYEES

702-251 -4000

6 ties, Transp., Booth Models/Hostesses/
Demonstrators, Incentive Packages
DND
6

775-852 -7469

6

Consumer Shows, Concession Mgmt.

Hotel Reservations, Meeting Planning
702 -255-5550

775-329-4200

Reno Ranch Rodeo, NV All -Around Working
Cowhorse Championship

702 -737-7959

Commercials, Videos, Corp. Videos ,
Industrials

R&R Advertising, DRGM
Advertising, Grey Advertising,
All Conventions
ICSC, WWD/MAGIC, MIN EXPO,
lnt'l Banking, CS, COMDEX, limco,
GE Lighting, Simon Dev., Czarnowski
Boat, Sport, RV, Home Shows,
Fallon Air Show, Great Reno
Balloon Race
Comdex, NAB, SAMA, CIZS

A FFILIATIONS AND M EMBERSHIPS

Chamber of Commerce

Kendra Woll
1986

SITE, HSMA, IAEM,
RO/ DSA, MPI, Chamber of
Commerce
IAAM, Chamber of Com·
merce, NACS

Renee Pursel
1990

5

Jim Sullivan
1971

Chamber of Commerce

John Earhart
1995

Those Making a Living on Ranches

DND

Liz Younger
1992

Toyota USA, Luxor Hotel & Casino,
Summerlin Medical Center

DND

Entertainment Las Vegas Style, Pre·
sent and Future

Chamber of Commerce

Daniel
Kristofferson
1994
Darlene Sacca
1990

Air Transat Holidays, Red Seal
Tours, Bon Voyage Holidays

DND

Norman L. Wallin
1996

DND

Lou Marek
1990

Nat' I Auto. Dealers Assn .,
COMDEX, CES

LV Chamber of Commerce,
BBB, Henderson Chamber of
Commerce
HSMA, MPI, Chamber of
Commerce

DND

Western Industrial Nevada

Charles Growden
1981

Dodge Viper Owner Invitational,
Dodge Truck Rodeo

ISES, SITE, MPI

Robyn Johnson
1992

COMDEX, WGC, CES, AT&T

ISES, EDPA, IAEM, Chamber
of Commerce

Pat Park
1981

ISM, CES, COMDEX, Sony

SAG , Chamber of Com-

Rick Lapin
1989

TV Programming, Events, Promotional
702 -227-5252

SENIOR NV Em(s)
YEAR EsT.

Meet & Greet, Transportation
775-329-7486

DND

Event Planning, Conventions, Parties,
4 Entertainment
VI P Entertainment, Corp. Meetings, Trade
4 Show Personnel

702-735-7353

Kami Griffith
Oisboid
1942

Rent Computers
775-322-9229

4

702-893-6444

4

Corp. Mtg. Planner, Special Events

Models/ Hostesses, Event Planning,
VI P Services, Convention Management

702·870·0555

Hosts, Hostesses, Product Demonstrations
702-737-0611

merce
Full-Service Convention Facility,
Cultural Arts Center

775-237-6006

DND

WACVB

Walter Cuchine
1993

Full-Scale Event Planning, Entertainment
Miller Brewing, Pepsico, Peccole NV IAAM, ISES, NAEM, ChamCorp.
ber of Commerce

702-3 67-8000

Lauralean Pittman
1993

Golf Packages, Tours, Eco-Tours
775·329·9933
Special Event Mgmt., Recreational Outings
775-323-2380
Corp. Theater, Convention Entertainment,
Print/Commercials

702 -365-8720

702-733-2889

Music, Entertainment, Specialty Acts,
2 Top Name Artists

775-273 -7144

Conventions, Weddings, Quinceaneras,
Meeting

AFLAC ,- CISCO Systems, Baskow &
Assoc., lnt'l Police, Western Textiles, Grand American Destinations
Dermody Prop., Microsoft Licensing

NTA, IATAN, SKAL,
Reno/Tahoe Territory

Jann lilzey
1986

DND

Caryl Larva
1988

IBM, Del Webb, Lexus, Casio

Chamber of Commerce,
EDC

Jane Malton
1995

COMDEX, SEMA, ICSC, MAGIC

Augustus Society,
HSMA, Chamber of
Commerce
DND

M ichael
Tramontana
1979
DND
1982

NATPE '01, ICSC Leasing Hall,
Warner Brothers, AMC Network,
Leasing Hall
NRECA, SEMA, COMDEX, CES,
NAB, Magic, SJI, NNFA

DND

DND
DND

HSMA,IAEM

DND
DN D

General Motors, PBS&J , American
Express Viacast, Warner Lambert,
Blue Cross Blue Shield
Ford , Microsoft, Chrysler, Born·
bardier Inc., State Farm

ISES, NSA, HSMA, NAWBD,
MPA, SITE

DND
1999

SITE, HSMA, MPI, SKAL,
Chamber of Commerce

Barry Isola
1985

DND

IAAM, USMA, NTA, Cham·
ber of Com., TIAA, West
Assn . of Conv. & Vis. Bureaus
Chamber of Commerce,
NV Coalition of Modeling/
Talent Agents

Ginny McCord
1986

Eagles States Conv., Portuguese
Festa, Alumni Banquet & Ball

International Tradeshow, Museum Exhibits
914·74 1·0046

DND

702-735·1963

Copy Service, Computer Rental, Office
DND Equip. Rental

702 ·562·9495

DND

Team Building

I

775·831 ·2025

702-739-9110

702-252-8382

Themed Parties, Historic Tours, Team BuildDND ing, Airport Transfers, Action Sports
Audiovisual -Staging, Lighting, Projection,
DND Audio Broadcast Video Rentals, Production
Crewing, Creative Services, Graphics, Editing
Extra, Convention Models, Casting Services
DND

Coer's Brewing Company, Las
Vegas Chamber of Commerce,
COMDEX

Frankie Mason
1995

DND = Did not disclose

BOOKm:JLISTS IIIII!I!] Note: The above information was supplied by representatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond. To the best of our knowledge, the information is accurate as of press time. While
OF

every effort is made to ensure accuracy and thoroughness, errors and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewide Book of Lists, Research Dept., 21 27 Paradise Rd., LV, NV 89104.
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Commercial Property Management Firms

(continued)

Ranked by Total Square Feet in Nevada Management PorUolio

.::!

"'

PHONE(S)

COMMERCIAL PROPERTY M ANAGEMENT FIRM
A DDRESS

W EBSITE

I

TOTAL Sa. FT
(MILLIONS)

NV EMPLYS.

E-MAIIL

§'

.$

SE RVICES

(URRENT NEVADA PROPERTI ES

SENIOR NEVADA EXEC(S)

HQ 1 YEAR Esr. IN NV
Benjamin Santoli, Sr.
Las Vegas
1979

25 Santoli Realty Inc.
4395 S. Cameron St., Ste. C, LV 89103
tsantoli@aol.com

702-871-0816

0.20
3

Amigos 5 Complex, Santoli Diablo Bldg.

Investments, Land Sales, Leasing

0

26 Familian Development Group
4534 W. Hacienda, LV 89118
familiandev.com

702 -227-9267

0.18
3

Valley View Business Park

Comm . Mgmt. , Leasing

0

27 CB Commerciai-ETN
2920 S. Jones Blvd. , Ste. 200, LV 89146
coldwellbankerlv.com

702-737-8000

0.14
9

Mission Paseo Shopping ctr., Vallejo Plaza

Full-Service Prop. Mgmt.

10

33

57

28 Alexander Dawson, Inc.
4045 S. Spencer St. , Ste. 312 , LV 89119
dawsonbuildingslvnv. com

702 -733-7880

0.13
7

The Dawson Buildings

Full-Service Office Space

100

0

0

Oswald Gutsche
Las Vegas
1973

29 Jalmar Properties Inc.
2080 E. Flamingo Rd., Ste. 318, LV 89005
jalmar.com

702-735-1802

0.11
2

Park Flamingo West

Prop. Mgmt.

100

0

0

Richard H. Dooling
Los Angeles, CA
1996

30 Century 21 Sonoma Realty
335 W. 4th St. , Winn emucca 89445
c21 sonoma@aol.com

775-623-5045

0.06
4

DND

Full-Service Prop. Mgmt.

20

60

20

702-434-5890

0.04
3

DND

Mgmt. Leasing

100

0

0

Donna Barbee
San Diego, CA
1989

32 Regis Lee Realty
3930 E. Patrick Ln., LV 89120
ironcastle.com

702 -434-0774

0.02
15

Iron Castle Medical ctr.

Comm. Sales, Res. Sales,
Land Dev.

100

0

0

Marylin Barnes
Las Vegas
DND

WA American Nevada Corporation
901 N. Green Valley Pkwy., Henderson 89014
americannevada.com

702-458-8855

DND
80

Green Valley Corp ctr., Green Valley Prof. ctr.,
Parkway Medical Plaza

Community/Commercial RE Dev.,
Prop. Mgmt.

47

0

53

Philip C. Peckman
Handerson
1974

WA Fleming Properties, Inc.
PO Box 5216, Reno 89513
fleminggef@aol.com

775-673-5500

DND
8

Round Hill Square Shopping ctr., Evergreen
Shopping ctr., Spice Island Commercial Shopping Center

Prop. Mgmt, Leasing, Sales

11

43

46

Glenn E. Fleming
Reno
1988

WA Gunn Investment Services, Inc
2900 Clearacre Ln. , Ste. E, Reno 89512
DND

775-329-4030

DND
2

Retail Shopping ctr.

Comm./Res./ Mgmt.,
Retaii/LeasingiMgmt.

0

0

90

David Haskins
Reno
1976

WA Hale Day Gallagher Company
100 W. Liberty St. , Ste. 820, Reno 89501
hdgco@newamerica.com

775-329-4000

DND
DND

U.S. Bank Bldg., Henry Schein Co. Bldg.,
Deloitte & Touche Bldg.

Full-Service Mgmt. , Leasing,
Brokerage

WA KSK Property Management
3265 E. Tropicana Ave., Ste. 1E, LV89121
clove33686@aol.com

702-451-1911

DND
5

Tropicana Ctr., Sahara Retail ctr.

Prop. Mgmt., Accounting

WA Landry & Associates
7225-A Bermuda Rd ., LV 89119
landryandassoc.com

702-837-5880

DND
5

Sierra Town Center, Galleria Corporate Center,
Cameron Corner, Northgate Industrial Center,
Rampart Center

Property Management, Leasing,
Sales

20

WA Majestic Realty Co.
6237 Industrial Rd., LV 89118
rmartin@majesticrealty.com

702-896-5564

DND
2

Majestic Runway ctr., Russell Rd. Distrib.,
Majestic Post Ind. ctr.

Full Service Developer, Mgmt.,
Brokerage, Canst.

5

WA NAI Americana Commercial
3790 S. Paradise Rd ., Ste. 250, LV 89109
chrism@americanagrp.com

702.796-8888

DND
DND

Tropicana Plaza, Henderson Plaza, Vegas Plaza

Full-Service Mgmt. , Leasing

30

WA Oaktree Realty & Property Management Inc.
4550 W. Oakey, Ste. 111, LV 89102
oaktreerealty.com

702-648-1299

DND
5

DND

Prop Mgmt

50

WA Pan Pacific Retail Properties
4760 W. Sahara Ave., Ste. 25, LV 89102
DND

702-258-4330

DND
10

Sahara Pavilions, Cheyenne Commons, Winterwood Pavilion , Green Valley Town & Country

Mgmt. , Leasing

WA The Pauls Corporation
7201 W. Lake Mead, Ste. 107, LV 89128
citycenterwest@aol.com

702-254-1122

DND
DND

City Center West, City Center Place

DND

100

WA Realty Holdings Group
340 E. Lewis St. , LV 89101
DND

702-384-4488

DND
7

Bank of America, Best In The West, Bank of
America West, Pacific Industrial Park

Full Accounting, Asset
Management

DND DND DND

Kieth Bassett
Las Vegas
1978

WA Realty Management, Inc.
4435 S. Eastern Ave. , LV 89119
RMI@LLC.com

702-737-1033

DND
436

Bayshore Club, Central Park West, Cheyenne
Trails, Cincinnati Arms, Copper Canyon

DND

DND DND DND

Dan Shaw
Las Vegas
1990

WA Ricks & Associates
462 Court St. , Reno 89501
DND

775-786-4Jl11

DND
2

Coit Plaza Shopping Center, Canyon Center

RE Devi Brokeragei Asset
Mgmt./Consulting

WA Thomas & Mack Company
2300 W. Sahara Ave., Box 1, LV 89102
aggie@thomas-mack.com

702-368-4200

DND
25

Nevada Financial Center, Eastgate Plaza,
McCarran Ctr.

Prop. Mgmt., Prop. Development/Const.

DND DND

WA TMC Realty & Management, Inc.
1511 S. Commerce St. , Ste. 120, LV 89102
DND

702-387-1234

DND
5

DND

RE Sales, Ole. Mgmt.

DND DND DND

31

Griswold Real Estate Management
4660 S. Eastern Ave., Ste. 206, LV 89119
DND

DND DND DND

0

0

0 100

Bruce Familian
Las Vegas
1994
E. Thomas Naseef
Las Vegas
1985

Terry Miller
Winnemucca
1977

Frank S. Gallagher
Reno
1955
Christine Lovering
San Francisco, CA
1990
DND
DND
1999

90

5

Rod Martin
City of Industry, CA
DND
Ron McMenemy
Las Vegas
1979

0

50

Bonnie Adar-Burla
Las Vegas
1993

0 100

Steve Erhard
Vista, CA
1990

0

Mary P. Costa
Aurora, CO
DND

0

Edwin Ricks
Reno
1974

0

12

Peter Thomas
Tom Thomas
Las Vegas I 1994
Lee Thompson
Las Vegas
1995
I

I
r
BOOKm:llJSTS [!I1Jii!] Note: The above information was supplied by representatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond . To the ~t of our knowledge, the information is accurate as of presstime. While

DND = Did not disclose
OF

every effort is made to ensure accuracy and thoroughness, errors and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewtde Book of lists, Research Dept., 2127 Paradi~ Rd., LV, NV 89104.
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COMMERCIAL PROPERTY MANAGEMENT FIRM
"z<( ADDRESS
WEBSITEI E-MAIIL
Dermody Properties
1200 Financial Blvd., Reno 89502
1900 E. Flamingo Rd., Ste. 289, LV 89119
dermody.com

"'

PHONE(S)

RAno (%)

TOTAL SF
(MJLLIONS)

NV EMP1.YS. CURRENT NEVADA PROPERTIES
15.50 Dermody Bus. Ctr., South Meadows Distrib.,
775·858·8080
37 Sage Point Bus., Dermody Aircenter·Reno
702-794·4393

<S.p

SERVICES
Design/Cons!., Leasing, Asset
Mgmt, Financial Assistance

I

-if

l'

~

SENIORNEVADA EXEC(S)
HQ I YEAR EST. IN NV
Michael C. Dermody
Reno
1960

1

98

50

10

40

95

3

Martin McFarland
Dallas, TX
1984

20

5

Daniel C. Van Epp
Las Vegas
DND

0 100

0

Steve Spaulding
Denver, CO
1993

Richard W. Truesdell
Las Vegas
1984

Cornerstone Company
201 Las Vegas Blvd. S. , Ste. 250, LV 89101
rictrue@cornerstonecompany.com

702-383-3033

7.90
10

Akita Plaza, Sahara Ranch Office Center,
Norwest Plaza, Sahara Paradise Plaza

RE Development, Mgmt., Leasing,
Acquisition/ Disposition of Income
Producing Properties

Trammell Crow Company-Reno
990 E. Greg St., Sparks 89436
everdon@trammellcrow.com

775·356·6118

5.10
24

SW Pavillion Shopping Center, Sierra Com·
merce Park, Golden Valley Distrib.

Prop. Mgmt., Leasing, Developmen!, Investment Brokerage

4 The Howard Hughes Corporation
3800 Howard Hughes Pkwy., LV 89109
thhc.com

702 -791 -4671

4.50
200

Hughes Center, Hughes Airport Center, Fashion Class A & 8 Office Space/Full·
Show, The Canyons
Service, Upscale Restaurants,
Flex/ Industrial

Prologis Trust
3555 W. Reno Ave., Ste. F, LV 89118
prologis.com

702 ·891 -9292

3.60
4

LV Corp. Ctr., Black Mtn. Corp. Ctr., Damonte
Ranch Corp., Golden Valley Ind. Park

Redevelopment, Mgmt. Leasing

702 -735-5700
Colliers International
3960 Howard Hughes Pkwy., Ste. 150, LV 89109
lvcolliers.com

3.35
45

Silverado Business Park, Cheyenne Crossing,
Sunset Corp. Ctr., Campbell Court, Mtn. Vista
Business Park, Eastern Corp. Ctr.

Prop. Mgmt., Full Service Broker·
age, Main!., Cons!. Supervision

12

46

42

Michael Newman
Las Vegas
1999
Johnny A. Ribeiro
Las Vegas
1974

5

75

7 The Ribeiro Corp.
195 E. Reno Ave., LV 89119
ribeirocorp.com

702· 798-1133

3.10
110

Quail Park I, II, IV, Park 2000, Las Vegas Bus.
Park, Lexington Quail

Prop. Mgmt, Leasing, Gen. Cont. ,
Landscaping/Building Main!.

40

55

5

8 CB Richard Ellis
1900 E. Flamingo Rd ., Ste. 180, LV 89119
cbrichardellis.com

702-369-4800

3.00
12

Greystone, Clark Place, Pt. Flamingo, Warm
Springs, Chas. Tower, Westbay, Century Park,
The Plazas

Management, Leasing, Investment
Sales, Appraisal

41

39

20

9 Trainor & Associates
50 E. Greg St., Ste. 100, Sparks 89431
trainorandassociates.com

775·356·5300

2.60
24

Greg Park, Greg St. Commerce Center,
Spice Islands Industry Center

Development, Prop. Mgmt., Full
Asset Mgmt. Svc., Prop. Inspect.,
Fin. Reports, Rent Collect, Budget

20

80

0

10 MDL Group
400 S. Maryland Pkwy., LV 89101
DND

702·388·1800

1.81
15

Charleston Valley View Office Park, Pueblo at
Summerlin

Full Asset Mgmt Services: Prop.
Inspect., Fin. Reports, Rent Collect

30

39

31

Carol Cline, CCIM, RPA
Las Vegas
1989

11 The Equity Group
2300 W. Sahara Ave., Ste. 1130, LV 89102
DND

702-796-5500

1.47
10

Eastern Beltway, Sunset Ridge, Sunset Pavilions, Prop. Mgmt., Leasing Building
Main!.
Westpark Plazas, Ocotillo Plaza

40

0

60

Barbara M. Helgren
Las Vegas
1980

12 Gaston & Wilkerson
PO Box 12305, Reno 89510·2305
gastonwilk@aol.com

775·828·1911

1.10
7

Smithridge Center, Elm Street Medical Plaza,
Hacienda Plaza, Paradise Plaza Shopping Ctr.,
Century Park Office Bldg, Reno Business Park

Management, Leasing, Sales,
Maintenance, Exchanges

18

24

52

Richard Gaston , CPM
Reno
1991

13 Vista Realty
2295-A Renaissance Dr., LV 89119
thevistagroup.net

702-798-7970

1.00
20

Charland Sq., Coldwell Banker Plaza, Craig·
mont Plaza, Koll Bus. Ctr., Oakey Ctr., Renaiss.
Ole. Pk. I & II, Pecos Square, Promenade Ctr.

Full Service Property Management

16

24

60

Michael A. Saltman
Las Vegas
DND

14 American Management Co.
2980 Meade Ave., LV 89102
DND

702 ·362 -4042

0.70
13

Spanish Oaks Ctr. , Highland Ind. Park, Sahara
Rainbow Ctr.

Mgmt., Leasing, Brokerage

10

56

34

Leonard Rosenstein, CPM
Las Vegas
1977

15 Commercial Specialists
7674 W. Lake Mead Blvd., Ste. 104, LV 89128
commercialspecialists@msn.com

702-364-0909

0.69
7

Arville Inc. Park, SummerGate Corp. Ctr.

Comm. Prop. Mgmt., Consulting

26

30

44

Kevin Donahoe
Las Vegas
1985

16 Equus Management Corporation
3400 W. Desert Inn, Ste. 24, LV 89102
equusmgmt.com

702 -221 -8226

0.65
20

Equus Business Center, Quail Bonita, Alta
Quail, Rainbow/ Sahara Center

Property Management, Leasing,
Landscaping, Maintenance.

30

65

5

Frank P. Gatski
Las Vegas
1993

17 Tiberti Management Company
1806 Industrial Rd., LV 89102
DND

702·248-4000

0.60
4

Sprint Office, Centerpoint

DND

30

65

5

Tito Tiberti
Las Vegas
38

18 Fang & Associates
1553 N. Decatur Blvd ., LV 89108
DND

702 ·646·5711

0.50
5

Sprint Main Office, Raley's, Mervyn's, Imperial
Plaza, Meadows Office Park

Prop. Mgmt. , Leasing, Sales

DND DND DND

18 H&L Realty Mgmt. Co.
PO Box 7440, LV 89125
hlrealty.com

702-385-5611

0.50
52

Fiesta Square, New Orleans Square,
W. Flamingo Fountains

Full Svc. Prop. Mgmt./Comm. &
Residential

50

25

25

Barbara Hollings, CPM
Las Vegas
1979

20 Cambridge l;jroup Ltd.
5160 S. Eastern Ave., Ste. A, LV 89119
cambridgegrp@earthlink.net

702-795-7900

0.38
6

Times Sq. Shopping Center, Piazza Mia Plaza

Prop. Mgmt., Retail/Ole. Leasing

10

0

90

John Lomeo
Las Vegas
1987

20 Westmark Commercial Group
3737 Pecos-Mcleod, Ste. 101, LV 89121
DND

702-458-2911

0.38
5

Pavilion at Commercial Ctr.

Prop. Mgmt., Leasing, Sales

7

0

93

Elmore Bacon
Las Vegas
1984

22 Premier Properties
5250 Neil Rd., Ste. 100, Reno 89502
prempropnv.com

775·828·3380

0.31
14

Lakeside Crossing Shopping Center, Carson
City Sq. Ctr.

Office Mgmt. , Leasing,
Investments

36

15

49

Mary Holeman, CCIM, CPM
Reno
1986

23 Realty World-Mertz & Associates, Inc.
1413 S. Virginia St., Reno 89502
reno.quik.com/mertz

775-688-4676

0.29
6

Office Buildings

Full-Service Prop. Mgmt.

40

60

0

Marion Young, GRI
Reno
1985

24 Tower Realty & Development, Inc.
1701 W. Charleston Blvd., Ste. 600, LV 89102
tower-realty.com

702·366·0444

0.28
10

Charleston Tower, Westbay Office Park, Delta
Point

Investments, Land Sales

100

0

0

John Carnesale
DND
DND

Vicki Lehr
Newport Beach, CA
1982
Jack Trainor
Sparks
1990

Wing Fang
Ken Fang, CPM
Las Vegas I 1955
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"'

PHONE(S)

COMMERCIAL PROPERTY M ANAGEMENT FIRM
A DDRESS

W EBSITE

I

TOTAL Sa. FT
(MILLIONS)

NV EMPLYS.

E-MAIIL

§'

.$

SE RVICES

(URRENT NEVADA PROPERTI ES

SENIOR NEVADA EXEC(S)

HQ 1 YEAR Esr. IN NV
Benjamin Santoli, Sr.
Las Vegas
1979

25 Santoli Realty Inc.
4395 S. Cameron St., Ste. C, LV 89103
tsantoli@aol.com

702-871-0816

0.20
3

Amigos 5 Complex, Santoli Diablo Bldg.

Investments, Land Sales, Leasing

0

26 Familian Development Group
4534 W. Hacienda, LV 89118
familiandev.com

702 -227-9267

0.18
3

Valley View Business Park

Comm . Mgmt. , Leasing

0

27 CB Commerciai-ETN
2920 S. Jones Blvd. , Ste. 200, LV 89146
coldwellbankerlv.com

702-737-8000

0.14
9

Mission Paseo Shopping ctr., Vallejo Plaza

Full-Service Prop. Mgmt.

10

33

57

28 Alexander Dawson, Inc.
4045 S. Spencer St. , Ste. 312 , LV 89119
dawsonbuildingslvnv. com

702 -733-7880

0.13
7

The Dawson Buildings

Full-Service Office Space

100

0

0

Oswald Gutsche
Las Vegas
1973

29 Jalmar Properties Inc.
2080 E. Flamingo Rd., Ste. 318, LV 89005
jalmar.com

702-735-1802

0.11
2

Park Flamingo West

Prop. Mgmt.

100

0

0

Richard H. Dooling
Los Angeles, CA
1996

30 Century 21 Sonoma Realty
335 W. 4th St. , Winn emucca 89445
c21 sonoma@aol.com

775-623-5045

0.06
4

DND

Full-Service Prop. Mgmt.

20

60

20

702-434-5890

0.04
3

DND

Mgmt. Leasing

100

0

0

Donna Barbee
San Diego, CA
1989

32 Regis Lee Realty
3930 E. Patrick Ln., LV 89120
ironcastle.com

702 -434-0774

0.02
15

Iron Castle Medical ctr.

Comm. Sales, Res. Sales,
Land Dev.

100

0

0

Marylin Barnes
Las Vegas
DND

WA American Nevada Corporation
901 N. Green Valley Pkwy., Henderson 89014
americannevada.com

702-458-8855

DND
80

Green Valley Corp ctr., Green Valley Prof. ctr.,
Parkway Medical Plaza

Community/Commercial RE Dev.,
Prop. Mgmt.

47

0

53

Philip C. Peckman
Handerson
1974

WA Fleming Properties, Inc.
PO Box 5216, Reno 89513
fleminggef@aol.com

775-673-5500

DND
8

Round Hill Square Shopping ctr., Evergreen
Shopping ctr., Spice Island Commercial Shopping Center

Prop. Mgmt, Leasing, Sales

11

43

46

Glenn E. Fleming
Reno
1988

WA Gunn Investment Services, Inc
2900 Clearacre Ln. , Ste. E, Reno 89512
DND

775-329-4030

DND
2

Retail Shopping ctr.

Comm./Res./ Mgmt.,
Retaii/LeasingiMgmt.

0

0

90

David Haskins
Reno
1976

WA Hale Day Gallagher Company
100 W. Liberty St. , Ste. 820, Reno 89501
hdgco@newamerica.com

775-329-4000

DND
DND

U.S. Bank Bldg., Henry Schein Co. Bldg.,
Deloitte & Touche Bldg.

Full-Service Mgmt. , Leasing,
Brokerage

WA KSK Property Management
3265 E. Tropicana Ave., Ste. 1E, LV89121
clove33686@aol.com

702-451-1911

DND
5

Tropicana Ctr., Sahara Retail ctr.

Prop. Mgmt., Accounting

WA Landry & Associates
7225-A Bermuda Rd ., LV 89119
landryandassoc.com

702-837-5880

DND
5

Sierra Town Center, Galleria Corporate Center,
Cameron Corner, Northgate Industrial Center,
Rampart Center

Property Management, Leasing,
Sales

20

WA Majestic Realty Co.
6237 Industrial Rd., LV 89118
rmartin@majesticrealty.com

702-896-5564

DND
2

Majestic Runway ctr., Russell Rd. Distrib.,
Majestic Post Ind. ctr.

Full Service Developer, Mgmt.,
Brokerage, Canst.

5

WA NAI Americana Commercial
3790 S. Paradise Rd ., Ste. 250, LV 89109
chrism@americanagrp.com

702.796-8888

DND
DND

Tropicana Plaza, Henderson Plaza, Vegas Plaza

Full-Service Mgmt. , Leasing

30

WA Oaktree Realty & Property Management Inc.
4550 W. Oakey, Ste. 111, LV 89102
oaktreerealty.com

702-648-1299

DND
5

DND

Prop Mgmt

50

WA Pan Pacific Retail Properties
4760 W. Sahara Ave., Ste. 25, LV 89102
DND

702-258-4330

DND
10

Sahara Pavilions, Cheyenne Commons, Winterwood Pavilion , Green Valley Town & Country

Mgmt. , Leasing

WA The Pauls Corporation
7201 W. Lake Mead, Ste. 107, LV 89128
citycenterwest@aol.com

702-254-1122

DND
DND

City Center West, City Center Place

DND

100

WA Realty Holdings Group
340 E. Lewis St. , LV 89101
DND

702-384-4488

DND
7

Bank of America, Best In The West, Bank of
America West, Pacific Industrial Park

Full Accounting, Asset
Management

DND DND DND

Kieth Bassett
Las Vegas
1978

WA Realty Management, Inc.
4435 S. Eastern Ave. , LV 89119
RMI@LLC.com

702-737-1033

DND
436

Bayshore Club, Central Park West, Cheyenne
Trails, Cincinnati Arms, Copper Canyon

DND

DND DND DND

Dan Shaw
Las Vegas
1990

WA Ricks & Associates
462 Court St. , Reno 89501
DND

775-786-4Jl11

DND
2

Coit Plaza Shopping Center, Canyon Center

RE Devi Brokeragei Asset
Mgmt./Consulting

WA Thomas & Mack Company
2300 W. Sahara Ave., Box 1, LV 89102
aggie@thomas-mack.com

702-368-4200

DND
25

Nevada Financial Center, Eastgate Plaza,
McCarran Ctr.

Prop. Mgmt., Prop. Development/Const.

DND DND

WA TMC Realty & Management, Inc.
1511 S. Commerce St. , Ste. 120, LV 89102
DND

702-387-1234

DND
5

DND

RE Sales, Ole. Mgmt.

DND DND DND

31

Griswold Real Estate Management
4660 S. Eastern Ave., Ste. 206, LV 89119
DND

DND DND DND

0

0

0 100

Bruce Familian
Las Vegas
1994
E. Thomas Naseef
Las Vegas
1985

Terry Miller
Winnemucca
1977

Frank S. Gallagher
Reno
1955
Christine Lovering
San Francisco, CA
1990
DND
DND
1999

90

5

Rod Martin
City of Industry, CA
DND
Ron McMenemy
Las Vegas
1979

0

50

Bonnie Adar-Burla
Las Vegas
1993

0 100

Steve Erhard
Vista, CA
1990

0

Mary P. Costa
Aurora, CO
DND

0

Edwin Ricks
Reno
1974

0

12

Peter Thomas
Tom Thomas
Las Vegas I 1994
Lee Thompson
Las Vegas
1995
I

I
r
BOOKm:llJSTS [!I1Jii!] Note: The above information was supplied by representatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond . To the ~t of our knowledge, the information is accurate as of presstime. While

DND = Did not disclose
OF

every effort is made to ensure accuracy and thoroughness, errors and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewtde Book of lists, Research Dept., 2127 Paradi~ Rd., LV, NV 89104.
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RESIDENTIAL PROPERTY MANAGER

No.

PHONE

NV

ADDRESS
WEB SITE I E·MAIL

EMPLOYEES

APTS.

PROPERTIES MANAGED
SINGLE
fAMILY

HOAs

SENIOR

CLIENTs/PROPERTIES
M ANAGED

SPECIAL SE RVICES

NV

EXEC

YEAR ESTABLISHED

Stout Management
1900 S. Jones Blvd., Las Vegas 89146
DND

702·227·0444

212

35

5, 193

DND

The Park, Wyan·
dotte, Ivy, Princess
by the Lake

Full Service Property Management

Deborah K. Stout
1978

TMC Management Corporation
4340 S. Valley View, Ste . 212, Las Vegas 89103
info@tmcmgmt.com

702·871·8280

110

3,200

DND

DND

20

DND

Gary Mar:tin
1994

3 Realty Management Inc.
4435 S. Eastern Ave., Las Vegas 89119
nmillc.com

702 •737 ·1 033

30

DND

DND

DND

DND

Residential Management Services,
Residential Sales

DND
DND

4 JM Management Inc.
1820 E. Sahara Ave., Ste. 210, Las Vegas 89104
jess007@coam.com

702 ·792 ·1198

15

35

22

36

Elan, International
Villas, Cog Hill,
Bluffs, Laketree

Reserve Study Included/
No Extra Cost

Jess Meadows
1991

5 Community Management Services
6000 S. Eastern Ave., Ste. 3·C, Las Vegas 89119
cmsnevada@aol.com

702-597-9625

6

DND

DND

DND

DND

Professional HOA Management,
Educational Seminars

Kim Weitekamp,
CMCA, AMS
1998

6 Time Realty and Management, Inc.
1511 S. Commerce St. , Ste. 120
DND

702-387·1234

5

DND

100

18

DND

HOA Bookkeeping

Lee Thompson
1995

7 Oaktree Realty & Property Management
4550 W Oakey Blvd., Ste. 111, Las Vegas 89102
oaktreerealty.com

702 ·648·1299

4

80

230

0

DND

DND

Bonnie Adar-Burla
1993

7 Realty 500/ Reiss Corp.
4485 S. Pecos Rd., Las Vegas 89121
realtor.com/lasvegas/ howardsoloman/lvhouses@aol.com

702·454·9153

4

DND

275

DND

Ronald Yoshida,
Catherine Olsen

Fuii-Svc. Prop. Mgmt., Owner Rep.
for Residential Leasing, Relocation,
Tenant Rep. for Comm. Leasing

Bernadine Reiss
1980

N/A Brokers Realty
701 N. Green Valley Pkwy., Ste. 200, Hdn 89014
brokersrealty@worldnet.att.net

702-435·4777

DND

DND

DND

DND

Sunrise Villas,
Greentree, Alpine
Meadow Estates

Personal Management, Computer·
ized Bookkeeping, 21 Years in Las
Vegas Market.

Marylin Taylor
1985

N/A Griswold Real Estate Management
4660 S. Eastern Ave., Ste . 206, Las Vegas 89119
griswoldremgmt.com/ dlbgrem@aol.com

702·434·5890

DND

DND

DND

DND

DND

Management, Leasing, Specialize in
HOA's

Donna Barbee, CPM
1989
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Nevada population poised to
exceed two million
ore than 2.6 million people will call
Nevada home in 2010, according to
state demographer Jeff Hardcastle, who
predicted that Nevada's 1.9 million residents will be joined by an additional
644,000 newcomers during the next 10
years. The demographer, based at the University of Nevada, Reno, projects the state
will break the 2 million mark this year,
largely due to the continuing boom in Clark
County. The population projections report, which may be viewed at nsbdc.org/
demographer, contains predictions and
growth rate projections for each county.
Clark County is expected to experience a
2.9 percent average growth rate, which will
bring its 2010 population to 1.8 million.
Nye County will be the fastest-growing
county, nearly doubling its population from
33,000 in 1999 to 59,000 by 2010. Hardcastle predicts Washoe County will grow at
a 1.7 percent rate, increasing its population
from 324,000 to 390,000 in 2010.
"It appears at first glance there will be
strong regional growth in the northwestern part of Nevada," predicts Hardcastle,
who attributes the increase to a diversifying economy and commuter lifestyle. Carson City, Douglas, Lyon and Storey counties are all expected to enjoy a small
population boom.

M

Nevada hospitals set up
e-nurseries
riends and relatives from around the
world can now view pictures of new- ,
borns on Web sites sponsored by Nevada
hospitals. Among the hospitals offering
the service are: St. Mary 's in Reno; Sunrise Hospital , Valley Hospital and University Medical Center in Las Vegas; and St.
Rose Dominican Hospital in Henderson .
With the permission of new parents, hos-

F
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pitals photograph the babies and post their
pictures on the site within 48 hours after
birth, where they remain for 30 days . Each
infant's first name and last initial is posted
along with vital statistics such as weight,
length and time born. Some sites allow
parents to customize their baby's entry by
posting a story about the birth or describing the baby for those who are too far
away to make a personal visit. Friends and
family can log on to the virtual nursery,
leave a message for the parents, and even
arrange to send flowers .

Gabbs seeks redevelopment help
he tiny town of Gabbs is setting economic development goals and is devising a plan to revitalize its economy with
help from the University of Nevada. The
Center for Economic Development at UNR
received a grant from the U.S. Forest Service to assist the central-Nevada township,
which has undergone a significant population decline - from 1,130 in 1987 to about
400 today - due to the closing of several
nearby mines. Gabbs, Nevada's smallest
incorporated city, was a major producer of
magnesium following World War II. Professor Tom Harris of UNR says the process
of goal-setting will include community
input, followed by extensive work with the
Nevada Commission on Economic Development and other agencies. One idea
for bringing more dollars into the economy is to promote the town as a gateway to
the recreation area at Berlin-lcthyosaur
State Park, 23 miles away. The town includes four churches and one bar, and is
home to the "Sandy Bottom" golf course,
a nine-hole, largely abandoned course
played completely on sand.

T

Utility companies employ
video conferencing software
evada Power Company in Las Vegas,
Sierra Pacific Power in Reno and Portland General Electric in Oregon held a
"virtual launch" in July of a new video
conferencing system allowing the three related entities to hold two- and three-way
meetings. Thomas Moore of Nevada
Power reports that video conferencing
using SPECTRUM computer network software saved the company an estimated

N

$271,000 in its first five months of operation. Savings were based on reducing the
number of trips required between Las
Vegas and Reno, including airfare, meals,
lodging and lost productivity. The company averages about seven video conferences
a day, according to Moore. SPECTRUM is a
software-based network management solution used to monitor and manage networks. Nevada Power's high-speed network is powered by switching and routing
equipment made by Enterasys Networks.

Fastest growing community
bank announced
irst Independent Bank of Nevada, based
in Reno, qualifies as Nevada's fastest
growing community bank according to
data available from the Federal Deposit
Insurance Corporation (FDIC). First Independent's assets exceeded $58 million
after its first nine months of operation
through June 30, 2000, with deposits averaging $5 million a month and loans averaging $3.7 million a month. A survey of
Nevada's nine newest banks also listed
First Independent Bank first in transaction
account growth and growth in total loans .
Grant Markham, president and CEO, said,
"Our growth rate continues to be beyond
expectations. We expect to double all of
our company projections within the first
year of operation." The bank opened in
September 1999 with $10 million in capital raised through a local , private stock offering. Nearly 96 percent of the bank's
shareholders are Nevada residents.

F

Jamcracker opens Reno office
he latest high-tech company to open an
office in Reno is Jamcracker Inc. ,
which provides a web-based workspace
for information technology (IT) and busi ness applications for small and mid-sized
companies. Jamcracker helps small IT departments create custom systems using
pre-tested application service provider
(ASP) packages for e-mail, finance,
human resources and Web conferencing.
The new sales office will help support all
client and partner relationships in the state
of Nevada. Jamcracker, with headquarters
in Sunnyvale, Calif. , has grown in its one
year of business from the original three

T
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Personal Golf Trainer
Hits Marketplace

A

Henderson Mayor Jim Gibson (right) tests his swing on the Personal Golf Trainer as American
Golf Technologies Vice President Jeff }ones looks on.

co-founders to 240 employees and has
offices in California, Phoenix, Denver,
New Mexico and Chicago.

New airport planned for
Southern Nevada
andall H . Walker, director of the Clark
County Department of Aviation, discussed the future of air travel in Southern
Nevada at a recent meeting of the National
Association of Industrial and <?ffice Properties (NAIOP) in Las Vegas. Figures for
1999 show that McCarran is the seventh
busiest airport in the world, and the air- •
port's passenger traffic has increased 95
percent since 1990. Walker detailed plans
to add gates, roadways, a new terminal and
another rental car facility to keep up with
growth in the next few years. Even after
this expansion, he estimated the airport will
reach its maximum capacity of 55 million

R

passengers in 2006. Plans are currently underway to acquire federally-owned land in
the Ivanpah Valley near Jean to construct a
totally new facility, which could handle an
additional 30 million passengers.

SBA lender opens Las Vegas office
usiness Lenders LLC, a non-bank,
Small Business Administration lender,
has established a presence in Nevada
by opening a branch in Las Vegas. Headquartered in Hartford, Conn. , Business
Lenders is one of the nation's top 10,
non-bank SBA lenders, authorized to make
loans in 47 states. It is a member of the
Medallion Financial Group, a New Yorkbased specialty finance company. Pamela
Wilson, chosen as loan officer for Nevada,
brings more than 15 years of small business finance experience to the position.
She came to Business Lenders from Bank

B

merican Golf Technologies,
Inc. (AGT) of Henderson has
introduced the Personal Golf
Trainer, a new alternative to
the standard driving range.
This portable, computerized
device allows the golfer to select an unlimited variety of uphill, downhill, hillside, or level
ground lies, as well as a selection of surfaces including FairwayRough,DeepRoughand
Sand Bunker. "Every golfer can
now practice how to make
those specialty shots from the
convenience of their home, day
or night, regardless of the
weather," said AGT Vice President Jeff Jones, the 1999 PGA
Teacher of the Year in Nevada.
American Golf Technologies
was formed in 1999 by Ray).
Sobol, who based his invention
· on large, commercial golf training devices but scaled it down
for individual use and designed
it to be portable as well as affordable. AGT intends to produce 200 units per month at its
factory by the end of the year.

of America, where she was responsible for
all aspects of SBA loan development for
Southern Nevada.

Paragon to manage Nye Countv
investments
ye County Commissioners have awarded a contract to the Henderson-based
professional advisory firm Paragon Asset
Company. The terms of the contract call
for Paragon to manage federally-received
county funds . Paragon's principals, Ted
Schlazer and Bob Kasner, will oversee the
portfolio valued at $6 million, using the investment income to finance county projects. The funds are expected to be augmented yearly by the federal government
until 2003. Paragon manages funds for
Clark County, the city of North Las Vegas,
the city of Henderson and several other
government agencies.
•
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Business Indicators

ANALYSIS ········
T
he U.S. economy continues to expand,

although at a more moderate pace than

during the record·setting months of

1999. Still, even with the Federal Reserve

DATE

LATEST
PERIOD

PREVIOUS
PERIOD

YEAR
AGO

YEARLY
%CHG
- 24.53

UNEMPLOYMENT

Nevada%

o6/oo

4·0

3·3

5·3

Las Vegas MSA

o6/oo

4·3

3-4

5·3

-18.87

Reno MSA

o6/oo

2.8

2-4

4·1

-31.71

07/00

4·0

4·1

4·3

-6. 98

2,499,187

2,419,700

2,408,905

3-75

1,712,575

4·84

U.S. % (SEASONALLY ADJUSTED)

(Fed) elevating the interest rates under its
control, a jump in petroleum prices, and tight
labor markets, the U.S. economy has moved
forward briskly, with the "misery index"- the
sum of the inflation rate and the unemployment rate - remaining below 8 percent. The

RETAIL ACTIVITY

Nevada Taxable Sales ($THOUSAN D) 05/0o
Clark County

05/00

1,795.465

1,752,557

Washoe County

05/oo

407,082

388,058

404,621

0.61

o6/oo

269,282

267,882

247,826

8.66

U.S. Retail Sales ($ MILLION)

index for June was at 7.76 percent, with t he
consumer price index (CPI) at 3.76 percent
and unemployme nt at 4 percent.
Favorable national conditions have buoyed
Nevada's economy. The Silve r State's unem -

GROSS GAMING REVENUE

Nevada($)

8.01

Clark County

7·79

Washoe County

ployment rate is the same as the national
rate, a favorable 4 percent. Las Vegas reported 4.3 percent and Reno reported 2.8 percent.
By all accounts, one of the most frequent
business stories is the search for workers.
Nevada's taxable sales have moderated,
up statewide by 3·75 percent for May 2ooo
measured over May 1999. Clark County (Las
Vegas metropo litan area) increased 4.84 percent and Washoe (Reno) increased at a slow-

CONSTRUCTION ACTIVITY

Las Vegas Area Permits
New Residences

2QOO

5,644

5.391

5,640

0.07

New Commercial

2QOO

298

262

279

6.81

2QOO

784

630

877

- 10.60

Reno Area Permits
New Residences

u.s.
Housing Starts (THOUSAND)

o6/oo

1,554

1,596

1,562

-0.51

Total Construction ($ MILLION)

o6/oo

799.990

813,847

755.587

5.88

o6/oo

829

861

948

-12 .55

McCarran Int. Airport, LV

2QOO

9.337,282

8,788,858

8,433.790

10.71

Reno/Tahoe Int. Airport

2QOO

1,467,869

1,493,186

1,550,252

- 5·31

State Taxable Gasoline Sales (GALs) 05/00

88,224,818

76,381,363

77,080,461

14-46

1,855,790

- 6.03

er rate of 0.61 percent. It is expected that taxable sales will be slower in the last half of
2000 than the rates experienced during the

HOUSING SALES

U.S. Home Sales (THousAND)

first half of 2ooo.
Whi le taxable sales were growing at a
slower rate in Reno than Las Vegas, the two
areas were reversed for gaming revenue collections in June, up in Reno by 9.22 percent
compared with 7·79 percent for Las Vegas.

TRANSPORTATION

Tota l Passengers

(3)

Still, the consistently strong growth in Nevada's gaming revenue and in its primary markets has come at an opportune time. Nevada
expanded its room capacity, and people
came. Forgotte n in the strength of the current

POPULATION ESTIMATES

Nevada

07/99

Clark County

07 / 99

1,343,540

Washoe County

07/99

323,670

1,255,200

expa nsion we re those past claims by some
Wall Street analysts of impe nding doom.
Strong and resilient, the U.S. and Nevada
economies continue to make history for the
longest expansions on record. The ' recent
open ing of the new Aladdin will add yet another reason for people to visit Nevada and
add to the state's continued growth.

NATIONAL ECONOMY

Consumer Price Index (4)

o6/oo

172·3

171.3

166.2

3.67

Money Supply-M1 ($ BI LLION)

o6/oo

1,102.7

1,105·5

1,100.1

0.24

Prime Rate %

07/00

9·50

9·50

8.00

18.75

Three-Month U.S. T-Bill%

o6/oo

5·74

5·92

4·59

25.05

Gross Domestic Product ($ BILLION) 2QOO

9.937·3

9.752·7

9,191·5

8.11

NOTES: (3) enplaned/deplaned passengers; (4) all urban consumers;

1982·84=100

SOURCES: Nevada Department of Taxation ; Nevada Employment Security Department; UNLV, Center for Business and
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KEITH SCHWER,

UNLV Center for Business

and Economic Research
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