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Your business has a unique DNA.
So should your communications solution.
Any communications provider can sell you products. Cox offers
you solutions as unique as your business from a local, dedicated
team you can trust. Get started with this valuable offer today.

Bundle Cox Business
Voice with Voicemail
and Internet for as

89/month.

low as $

*

CALL TODAY 702-939-1148
or visit coxbusiness.com

*Offer valid until 9/30/10 to new commercial subscribers of Cox Business VoiceManagerSM and Cox Business InternetSM in Las Vegas Cox-wired, serviceable locations. Offer price includes monthly service fees for 1 Traditional VoiceManager phone
line with 10 free features plus Voicemail and Cox Business Internet 5.0Mbps/1Mbps. Minimum 2-year service agreement required. Free installation is capped at $350. Telephone modem equipment may be required. Modem uses electrical power
to operate and has backup battery power provided by Cox if electricity is interrupted. Telephone service, including access to e911 service, will not be available during an extended power outage or if modem is moved or inoperable. Cox cannot
guarantee uninterrupted or error-free Internet service or the speed of your service. Additional costs for installation, construction, inside wiring and equipment may apply. Offer does not include usage, long distance calling plans, applicable taxes,
surcharges or fees. Discounts are not valid in combination with or in addition to other promotions, and cannot be applied to any other Cox account. May require Remote Call Forwarding in some areas at additional cost. Rates and bandwidth options
vary and are subject to change. All programming and prices are subject to change. Programming may vary by location. Services not available in all areas. Early Termination Fees apply if services are terminated or downgraded prior to expiration of
the term agreement. Other restrictions may apply. Telephone services are provided by Cox Nevada Telcom, LLC. ©2010 CoxCom, Inc., d/b/a Cox Communications Las Vegas, Inc. All rights reserved.
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Affordable health care makes for
better health. And better business.
Offering your employees health care coverage is a good thing.
Affordable health care coverage is even better. Anthem has a
wide range of plans designed to fit different needs and different
budgets. Whether you have ten employees or hundreds. So if you
thought you couldn’t afford to offer health benefits, think again.
Think Anthem. Because keeping your business healthy starts with
keeping your employees healthy.
To learn more about what Anthem has to offer your business, go
to anthem.com/connects2 today.

Life and Disability products underwritten by Anthem Life Insurance Company. Anthem Blue Cross and Blue Shield is the trade name of: In Colorado and Nevada: Rocky Mountain Hospital and
Medical Service, Inc. In Connecticut: Anthem Health Plans, Inc. In Indiana: Anthem Insurance Companies, Inc. In Kentucky: Anthem Health Plans of Kentucky, Inc. In Maine: Anthem Health Plans of
Maine, Inc. In Missouri (excluding 30 counties in the Kansas City area): RightCHOICE® Managed Care, Inc. (RIT), Healthy Alliance® Life Insurance Company (HALIC), and HMO Missouri, Inc. RIT and
certain affiliates administer non-HMO benefits underwritten by HALIC and HMO benefits underwritten by HMO Missouri, Inc. RIT and certain affiliates only provide administrative services for selffunded plans and do not underwrite benefits. In New Hampshire: Anthem Health Plans of New Hampshire, Inc. In Ohio: Community Insurance Company. In Virginia: Anthem Health Plans of Virginia, Inc.
trades as Anthem Blue Cross and Blue Shield in Virginia, and its service area is all of Virginia except for the City of Fairfax, the Town of Vienna, and the area east of State Route 123. In Wisconsin: Blue
Cross Blue Shield of Wisconsin (“BCBSWi”), which underwrites or administers the PPO and indemnity policies; Compcare Health Services Insurance Corporation (“Compcare”), which underwrites
or administers the HMO policies; and Compcare and BCBSWi collectively, which underwrite or administer the POS policies. Independent licensees of the Blue Cross and Blue Shield Association.
® ANTHEM is a registered trademark of Anthem Insurance Companies, Inc. The Blue Cross and Blue Shield names and symbols are registered marks of the Blue Cross and Blue Shield Association.
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Can you handle
the truth?

The truth is most investors’ portfolios did not handle the past years’ market volatility well. A more alarming
truth is that most plans have not been changed to mitigate future risks or capture opportunities.
We have helped many investors with an honest assessment of their current portfolio and plan. May we
help you?

Robert A. Martin
(702) 944-7136
bnymellon.com/truth

©2010 The Bank of New York Mellon Corporation. All rights reserved. Products and services may be provided by various subsidiaries of The Bank of New York Mellon Corporation.
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Commentary

Stimulus Projects
Give Taxpayers the Blues

When the American Recovery and Reinvestment Act was passed in February 2009, President
Obama and the Democrats in Congress promised that it would help the economy recover and keep
more people employed.  Taxpayers were put on the hook for $787 billion worth of pork projects in
Congressional districts all across the country, and what results have we seen?  The unemployment
rate went from 8.2 percent when the bill was passed to 9.5 percent in August 2010.  This so-called
“stimulus” spending has increased the national debt to unprecedented levels, which will cripple the
economy for the foreseeable future.
Since we, the taxpaying public, have been forced to spend our hard-earned money for this stimulus program, are we at least getting a good return on our investment?  If you really want to know,
check out a publication called Summertime Blues: 100 stimulus projects that give taxpayers the blues.  
Recently released by Sen. Tom Coburn of Oklahoma and Sen. John McCain of Arizona, it lists 100
handouts that waste taxpayers’ money, are being obviously mismanaged, or hurt small businesses.  
Most of the projects on the Senators’ list can be described as “ill-advised,” but some of them are
just plain kooky.  Here are some examples:
• An $89,000 grant to an Oklahoma town to replace 5-year-old sidewalks that front no homes or
businesses, and lead (ironically enough) directly to a ditch.
• $13.3 million to refurbish a national park in the Florida Keys that is mostly underwater, accessible only by boat or airplane, and has the third lowest attendance of any national park.
• Almost $500,000 to provide smartphones to smokers who want to kick the habit, so they can
contact their support group by text message.
• $712,000 to Northwestern University to develop a computer that can tell jokes (not funny).
• A $25,000 grant to the 2009 International Accordion Festival for “a celebration of all things
squeezebox.”
• Nearly $700,000 to study why monkeys respond negatively to unfairness (so do taxpayers).
Some projects intended to help local economies had just the opposite effect.  A $3.8 million
grant for street improvements in a Washington town blocked access to stores and restaurants, causing some businesses to lay off employees.  Another streetscaping program in Wisconsin closed the
downtown area during the entire tourist season.  In Virginia, the U.S. Army Corps of Engineers
used $450,000 to dredge sand out of a marina.  Unfortunately, the sand they displaced left a popular
riverside restaurant high and dry.
Two items in the list are located in Nevada.  The Nevada Division of Forestry received $490,000
to give free trees to organizations willing to plant them.  And, in the “throwing good money after
bad” category, consider the wood-burning power plant at the Northern Nevada Correctional Center
in Carson City.  The state has already invested $6.5 million to build this boondoggle, but the cost of
getting the wood to the plant made the idea doomed from the start.  Despite the fact that the plant
will soon be shut down, it received $620,000 in stimulus funds.
In their introduction to this publication, Senators Coburn and McCain explain, “Washington
should focus on re-igniting the unmatched power of the American entrepreneurial spirit by sweeping away government red tape, expanding markets for U.S. goods, making it easier for small businesses to compete in a global market, and reducing our national debt by eliminating wasteful Washington spending.  Generating record-breaking national debt is not an investment in our children’s
and grandchildren’s future and will not lead to any long-term recovery.”
It’s time to “Just Say No” to further attempts by the federal government to stimulate the economy.
To download a copy of the complete report, go to:
http://johnmccain.com/images/uploads/Stimulus_Report.pdf
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Thank You and Congratulations!

Greenberg Traurig Top 100 Attorneys (front row) Mark Tratos, John Brewer, Eric Swanis,
Mark Ferrario, (middle row) Phil Hymanson, Tami Cowden, Michael Bonner,
(back row) William Wray, Bob Olson and Brandon Roos.

Greenberg Traurig Up and Coming Attorneys (front row)
Leslie Godfrey, Puneet Garg, (back row) Eric Blum and Mike Shalmy.
Puneet Garg was also named a Top 100 Attorney.

Greenberg Traurig’s Las Vegas attorneys thank
our colleagues and peers in the legal community,
whose trust and commitment enabled us to be
recognized again this year among the Top 100
Attorneys in Nevada and in the Top 20 Up and
Coming Attorneys in Nevada Business Magazine’s
Legal Elite, 2010. We congratulate all of the
attorneys recognized, and we are especially
proud of those from our firm.
3773 Howard Hughes Parkway | Suite 400 North
Las Vegas, NV 89169 | 702.792.3773

www.gtlaw.com
1800 ATTORNEYS IN 32 LOCATIONS° | USA LAW FIRM OF THE YEAR, CHAMBERS GLOBAL AWARDS

§

The hiring of a lawyer is an important decision and should not be based solely upon advertisements. Before you decide, ask us to send you free written information about our
qualifications and our experience. Prior results do not guarantee a similar outcome. Greenberg Traurig is a service mark and trade name of Greenberg Traurig, LLP and Greenberg Traurig,
P.A. ©2010 Greenberg Traurig, LLP. Attorneys at Law. All rights reserved. Contact: Mark G. Tratos in Las Vegas at 702.792.3773. °These numbers are subject to fluctuation. §Greenberg Traurig
was selected by Chambers and Partners as USA Law Firm of the Year, 2007.
10401
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Tsongas Trial Consulting
Proven Success in Las Vegas

Expertise: We are experts in the social science of persuasion,
advocacy, and communication.
Experience: Three decades of empirical analysis of jury
behavior in all areas of civil litigation, high profile, and high
stakes cases.
Excellence: Unsurpassed. See testimonials from Nevada
lawyers at www.tsongas.com/excellence/excellence.cfm.
Your local jury experts aren’t local. Tsongas has been
assisting attorneys and their clients for over three
decades, with proven success in Las Vegas. Gain the
Tsongas advantage.

• Opening Statement and Closing Argument Analysis
and Development: Facts are important, but get advice
from those whose expertise is in the theory and practice
of persuasion and advocacy. Whether your audience is an
arbitrator, mediator, judge, or jury, arm and motivate
them to be your advocate.
Tsongas’ professional focus is the art and science of
litigation-based case analysis and advocacy, emphasizing
a practical approach to strategy and tactics. The firm
specializes in civil defense and significant plaintiff
actions. We are available for extensive engagements
or specialized services on smaller cases.

Theodore O . Prosise, Ph.D.
Vice President - Senior Consultant
Tsongas Litigation Consulting, Inc.

• Case Strategy Development: Jurors do not think like
lawyers. Work with us to help translate your case into
the most compelling case story. Define your story for
trial, but then conduct discovery to develop that story.
Chart the course before discovery begins.
• Mock Trial and Focus Group Research: The
collection of reliable and meaningful data is the key.
Learn about risk, settlement value, and effective trial
strategy. Methodology, execution, and informed analysis
are central to meaningful research.
• Shadow Jury Projects: Ever wonder what the real jury
is thinking? Are your witnesses credible? A shadow jury
can provide fast feedback in high exposure cases. Adapt
and target the closing.
• Jury Selection: Systematic jury “de-selection,” identifying high-risk jurors, and helping you remove them from
the jury pool, is what we do. Both quantitative and
qualitative measures are used to quickly assess and
identify the highest risk jurors in the venire. We have
extensive knowledge of Las Vegas juror attitudes and
characteristics.
• Witness Preparation for Deposition and/or Trial:
There is nothing more important than the truth told
well. Witnesses can become more competent and
confident in a realm dominated by the skilled attorney.
• Graphics: A picture is worth a thousand words.
Graphics can efficiently and effectively present elements
of your story, boosting comprehension and retention of
key facts and case themes.

Extensive:

• Experience in high proﬁle
high exposure civil cases
in Las Vegas
•Knowledge of Las Vegas
juror attitudes

Local references
on request
1-888-452-8019
www.tsongas.com

®
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THE SILVER STATE’S
TOP ATTORNEYS

Attorneys Choose
Amongst Their Peers

R

epresenting the top attorney’s in Nevada, the 100 Southern Nevada lawyers
and the 25 Northern Nevada lawyers included in the 2010 Legal Elite have
earned the trust and endorsement of their peers.  These attorneys have been
recommended by the people that know them best, the lawyers they work
with or see across a courtroom.  Who better to determine a lawyer’s merit
than another attorney?
Out of the 10,360 licensed attorneys in Nevada, 125 are being honored as this year’s
top attorneys.  Whereas previously, only the top 100 statewide were honored, due to
the difference in regional size, this year attorneys from both ends of the state are being
honored in two separate lists: Top 100 Southern Nevada and Top 25 Northern Nevada.  
Additionally, lawyers were asked to submit three names for the best up-and-coming
attorneys.  This third annual Legal Elite list is the result of those recommendations.

Methodology
Balloting for Legal Elite began earlier this year when Nevada Business Magazine
asked members of the Nevada Bar to nominated their peers.   Attorney’s were sent
email ballots as well as encouraged to nominate through the website.  The response
was outstanding.
   After sorting through countless ballots,   the arduous process of determining this year’s
Legal Elite began. Each attorney was given a score based on the number of votes he or she
received and whether the votes came from within their firm (one point) or outside their
firm (three points).  Only lawyers that are licensed in Nevada were eligible to participate.
After each vote was tabulated, our research team began to review the top scorers and
determine their eligibility.  They also reviewed each of the top 20 best up-and-coming
attorneys.  The following pages highlight the top attorneys as chosen by their peers and
will provide an invaluable resource for anyone looking to retain an attorney.

Cover Story | Legal Elite
Southern Nevada’s Top 100 Attorneys
Name

Brian G. Anderson

Number of Years
Practicing in Nevada

Practice Emphasis

Firm

Holland & Hart

Commercial Litigation

3

Troy Atkinson

Atkinson & Watkins

Real Estate and Civil Litigation

6

Brett Axelrod

Fox Rothschild

Financial Restructuring and Bankruptcy

14

Marquis & Aurbach

Asset Protection, Estate Planning, Estate
Taxation, Probate and Guardianships

7

Pisanelli Bice

Commercial Litigation

19

Greenberg Traurig

Corporate and Securities

29

Bradley Boodt

Holland & Hart

Banking and Real Estate

16

John E. Bragonje

Lewis and Roca

Commercial Litigation

5

Jennifer Braster

Lionel Sawyer & Collins

Commercial Litigation, Business Disputes,
Mechanic’s Liens, Construction Disputes

4

Greenberg Traurig

Corporate and Securities

26

Goold Patterson Ales & Day

Real Estate (commercail and transactional)
and Creditor Rights Bankruptcy

13

Shemily A. Briscoe

Santoro, Driggs, Walch, Kearney, Holley & Thompson

Construction Transactional and Litigation

3

William L. Bryson

Shumway Van & Hansen

Civil Litigation, Employment and Labor Law

10

Geraldine Barretto Ko
Todd Bice
Michael Bonner

John Brewer
Kelly J. Brinkman

Ogletree, Deakins, Nash,
Smoak & Stewart, P.C.
3800 Howard Hughes Pkwy,
Ste. 1100
Las Vegas, NV 89169
P 702.791.7600
F 702.369.5694
www.ogletreedeakins.com
jill.garcia@odnss.com

Campbell & Williams
700 S. 7th Street
Las Vegas, NV, 89101
P 702.328.5222
F 702.382.0540
dj@campbellandwilliams.com
www.campbellandwilliams.com

Jeffrey Burr, LTD.
2600 Paseo Verde Parkway
Henderson, NV 89074
P 702.433.4455
F 702.451.1853
david@jeffreyburr.com
www.jeffreyburr.com

Donald J. Campbell

Jill Garcia

Practice Areas
• Commercial Litigation
• Catastrophic Personal Injury
• White Collar Criminal Defense

Practice Areas
• Labor and Employment

Practice Areas
• Estate & Business Planning
• Asset Protection
• Trust Administration
• Federal Taxation

Mr. Campbell is the senior partner in the Las Vegas
firm of Campbell & Williams. He is a former assistant
United States attorney and Chief of the Organized
Crime and Drug Task Forces. Mr. Campbell has been
lead counsel in a long list of well-publicized jury trials,
having represented such notable clients as Donald
Trump, The Wall Street Journal, the Las Vegas Review
Journal and Zuffa, LLC.
Mr. Campbell’s trial work in the field of business
litigation, catastrophic personal injury and corporate
criminal defense has earned him multiple listings in
Woodward & White’s Best Lawyers in America as
well as Martindale-Hubbell’s Registrar of Preeminent
Lawyers. In 1994 he was named a Fellow of the prestigious American College of Trial Lawyers, an honor
reserved to the top 1 percent of trial lawyers in the
United States.

Jill Garcia devotes her practice to representing management in all aspects of labor and employment law and
handles claims involving wrongful termination, sexual
harassment, discrimination, defamation, wage and hour,
and leave. She also counsels employers on decisions related to hiring, termination and disciplinary actions, and
provides guidance on reductions in force.   Ms. Garcia
handles investigations of charges of discrimination filed
with the Equal Employment Opportunity Commission and
the Nevada Equal Rights Commission.
Jill Garcia is one of the founding shareholders of Ogletree Deakins’ Las Vegas office. The office opened in January 2010, which now includes eight attorneys.  Las Vegas
is adding attorneys to its team to add specialties such as
OSHA and Immigration to its practices.   With 40 offices
from coast to coast, Ogletree Deakins is equipped to help
Nevada employers both locally and across the nation.

David M. Grant is a Partner as well as the Director of
Legal Services at Jeffrey Burr, LTD. In addition to handling
the estate planning needs for some of Nevada’s wealthiest families, Mr. Grant also regularly speaks and writes
on the topics of trusts and estates, federal tax law, and
asset preservation. He graduated from Southern Utah
University (B.S., Accounting, Magna Cum Laude), the
University of Utah (Master of Accountancy), and the University of Houston (J.D.). Before attending law school, he
worked for the international accounting firm of Deloitte &
Touche. Mr. Grant serves as Chairman of the Roundtable
Committee for the State Bar of Nevada Probate & Trust
Section and sits on the boards of the Southpac Offshore
Planning Institute, the Nevada State College Foundation, the Southern Utah University School of Business,
the Henderson Community Foundation, the Vegas PBS
Planned Giving Council, and the Gift Planning Advisors.
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Leadership
matters.
John Sande III / Joe Brown / Gary Goodheart / Michael Alonso
With a statewide roster of proven legal professionals and community decision-makers, Jones Vargas is one of Nevada’s
premier law firms. The lawyers and staff at Jones Vargas are dedicated to bringing professionalism, knowledge and
service to every client – every time.

Leaders in Nevada Law
since 1928

Hutchison & Steffen
Peccole Professional Park
10080 W. Alta Dr., Ste. 200
Las Vegas, NV 89145
P 702.385.2500
F 702.385.2086
info@hutchlegal.com
www.hutchlegal.com

las vegas

re n o

/

j o n e s v a r g as.com

Kaempfer Crowell
Renshaw Gronauer
& Fiorentino
8345 West Sunset Road,
Suite 250
Las Vegas, Nevada 89113
P 702.792.7000
F 702.796.7181
www.kcnvlaw.com
info@kcnvlaw.com

Kaempfer Crowell
Renshaw Gronauer
& Fiorentino
8345 West Sunset Road,
Suite 250
Las Vegas, Nevada 89113
P 702.792.7000
F 702.796.7181
www.kcnvlaw.com
info@kcnvlaw.com

Mark A. Hutchison

Chris Kaempfer

Practice Areas
• Business & Commercial Litigation
• Tort Litigation
• Trust & Probate Litigation
• Professional Liability Defense
• Appellate Litigation

Practice Areas
• Land Use
• Zoning and Government Affairs
• Real Estate and Construction

Mark A. Hutchison is a founding member of the
Law Firm of Hutchison & Steffen and an AV-rated
attorney by Martindale-Hubbell®. Mark practices
primarily in civil litigation. A native Las Vegan, Mark
graduated from UNLV (high distinction) and received
his J.D., magna cum laude, from BYU. In 2010, Mark
was appointed by Nevada’s governor as lead special
counsel for the State of Nevada in the multi-state
lawsuit challenging the constitutionality of the federal
healthcare legislation. In addition to suing the federal
government, Mark was lead trial counsel in a lawsuit
against the Franchise Tax Board of the State of California, which lasted over 10 years and resulted in a jury
verdict in the client’s favor totaling $388.1 million. The
verdict is one of the country’s largest jury verdicts ever
rendered in favor of a single plaintiff.

/

Chris Kaempfer has been practicing land use and
administrative law in Nevada for over 30 years and has
successfully argued precedent setting land use cases
in both state and federal court.  Chris’ practice has also
been devoted to the areas of real estate, construction
and sports law.  He represents the general contracting firm of Marnell Corrao Associates Inc. one of the
premier hotel/resort builders in the country.   Since
1986, he has been General Counsel to the Las Vegas
Stars and 51’s and has been personally involved in the
myriad of issues regarding the operation of a minor
league baseball franchise.  Chris has coached baseball
and softball for nearly as long as he has practiced law,
the last eight years as the head coach of The Meadows
high school softball program, taking the state title in
2003.  Chris has achieved an AV rating, the highest
ranking given by Martindale Hubbell, an international
peer-review rating system for the legal profession.

Jennifer Lazovich

Practice Areas
• Land Use
• Zoning and Government Affairs
• Legislative Affairs

A native Nevadan, Jennifer Lazovich has been a key
member of the Firm’s government and legislative affairs
practice since 2001, and represents clients before local
governmental entities and the Nevada Legislature.  Jennifer provides counsel to large casino-resorts, residential, industrial and commercial developers, educational
institutions and other prominent businesses. She regularly appears before county and municipal commissions,
councils and boards on planning, zoning and building
matters and has negotiated numerous development
agreements and land use entitlements for Nevada ‘s top
master-planned communities, industrial and commercial
developers and gaming companies.  Jennifer has participated in the past four sessions of the Nevada Legislature,
where she drafted, amended and advocated legislation
covering land use, water and property rights, health care
issues, gaming and business matters.  Jennifer is the
Chair of Public Policy for the Southern Nevada Affiliate of
Susan G. Komen for the Cure and she is also a member
of the Prospector’s Club in Reno.
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Southern Nevada’s Top 100 Attorneys
Firm

Name

Michael Buckley

Jones Vargas

Real Estate

35

Lionel Sawyer & Collins

Environmental Law, Renewable Energy, NEPA
and Litigation

9

Campbell & Williams

Commercial Litigation, Catastrophic Personal Injury,
White Collar Criminal Defense

32

Justin Carley

Snell & Wilmer

Commercial Litigation

4

Candace Carlyon

Shea & Carlyon

Bankruptcy and Creditor Representation

14

Mark J. Connot

Hutchison & Steffen

Litigation

4

L. Joe Coppedge

Coppedge, Emmel & Klegerman

Civil, Business, Construction and Insurance Litigation

17

Greenberg Traurig

Litigation/Appellate Law

6

Jennifer Ko Craft

Lewis and Roca

Intellectual Property, Sports and Entertainment

8

Louis Csoka

LVC Law Group

Gaming, Administrative Law & Business Consulting

10

David Dachelet

Fennemore Craig

Commercial Litigation, Civil Appeals

12

Laurel Davis

Fennemore Craig

Business Bankruptcy

23

Weil & Drage

Construction Law and Litigation

4

Lars Evensen

Holland & Hart

Construction, Bankruptcy and Commercial Litigation

9

Michael N. Feder

Lewis and Roca

Commercial Litigation, Corporate and Securities, Intellectual
Property, Real Estate and Sports and Entertainment

10

Mark E. Ferrario

Greenberg Traurig

Litigation

29

Ogletree Deakins Nash Smoak & Stewart

Labor and Employment

8

Greenberg Traurig

Litigation/Appellate Law

4

Rex D. Garner

Morris Peterson

Commercial Litigation

6

Anthony B. Golden

Fisher & Phillips

Labor and Employment

4

Andrew Gordon

McDonald Carano Wilson

Commercial & Complex Litigation, Construction Law,
Creditor’s Rights & Bankruptcy, Employment Law

22

David M. Grant

Jeffrey Burr Ltd.

Estate Planning, Asset Protection, Business Planning,
Trust Administration and Federal Taxation

6

John H. Gutke

Hutchison & Steffen

Litigation

4

Joseph Hardy

Gordon & Rees

Commercial Litigation

10

James Harper

Hall Jaffe & Clayton

Insurance Defense

4

Woods Erickson Whitaker & Maurice

Commercial Litigation

4

Arin & Associates

Plaintiff Personal Injury - General

5

Lewis and Roca

Commercial Litigation, Sports and Entertainment

7

Hutchison & Steffen

Litigation

18

Linda Bullen
Donald J. Campbell

Tami Cowden

Donna DiMaggio

Jill Garcia
Puneet K. Garg

Justin Hepworth
Matthew W. Hoffman
Eric D. Hone
Mark A. Hutchison
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Ryan Mercaldo
& Worthington LLP
8912 Spanish Ridge Avenue,
Suite 130
Las Vegas, Nevada 89148
P 702-880-9222
F 702-880-9221
ssuter@rmwfirm.com
www.rmwfirm.com

Hutchison & Steffen
Peccole Professional Park
10080 W. Alta Dr., Ste. 200
Las Vegas, NV 89145
P 702.385.2500
F 702.385.2086
info@hutchlegal.com
www.hutchlegal.com

J. Colby Williams

Practice Areas
• Landlord/Tenant
• Business & Commercial Litigation
• Healthcare Professionals Advocacy
• Personal Injury

Practice Areas
• Civil Litigation
• Insurance Defense
• Personal Injury
• Product Liability
• Construction Defect Litigation

John T. Steffen is a shareholder and co-founder of the
Law Firm of Hutchison & Steffen and an AV-rated attorney by Martindale-Hubbell®. John practices primarily
in the areas of business and commercial litigation, landlord/tenant law, and personal injury. John received his
B.A. in Speech Communications from BYU and his J.D.
from University of the Pacific, McGeorge School of Law.
In addition to serving his clients, John enjoys mentoring other attorneys and managing the expansion of
Hutchison & Steffen, which has grown steadily to nearly
40 attorneys in three states. His passion for his work
was recently captured in a book he co-wrote, Strategies
for Growing a Law Firm.
John is admitted to practice in both the state and
federal courts of Nevada. He is a member of the American Bar Association and the Association of Trial Lawyers of America.

Ms. Suter is an associate in the Las Vegas office of
Ryan Mercaldo & Worthington LLP. She is a passionate,
conscientious attorney committed to providing personalized, high quality legal work to each of her clients. Ms.
Suter was born in Mason City, Iowa and received a
Bachelor of Social Work with a minor in Economics from
Augsburg College in 2003.  She received her Juris Doctorate Degree in 2006 from William Mitchell College of
Law, and was admitted to the Nevada State Bar and the
U.S. District Court for the District of Nevada in 2007.  In
2010 she was appointed as a Mediator for the Nevada
Foreclosure Mediation Program. Ms. Suter has extensive
experience representing developers, general contractors
and small business owners in complex litigation.  She enjoys practicing law at RMW, which provides its clients with
quality legal representation in a variety of practice areas
throughout California, Nevada and Arizona.

O

700 S. 7th Street
Las Vegas, NV, 89101
P 702.328.5222
F 702.382.0540
jcw@campbellandwilliams.com
www.campbellandwilliams.com

Sarah K. Suter

John T. Steffen

T

Campbell & Williams

P

1

0

0

A

Practice Areas
• Commercial Litigation
• First Amendment Law
• Appellate Practice
• Personal Injury

T

T

O

J. Colby Williams of Campbell & Williams has
consistently been listed in Martindale Hubbell’s Bar
Register of Preeminent Lawyers as well as Woodward
& White’s Best Lawyers in America. Mr. Williams is
recognized as one of Nevada’s brightest legal minds,
evidenced by the fact that over the last decade, the
Nevada Supreme Court has adopted arguments advanced by Mr. Williams in numerous precedent setting
cases involving important issues of product liability,
punitive damages, First Amendment law and corporate governance.
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Congratulations
To Our Founding Partner, David S. Lee
Lee, Hernandez, Brooks
Garofalo & Blake
nevada

Attorneys at Law
| arizona |

florida

www.lee-lawfirm.com
Committed to Meeting the Evolving Legal Needs of the
Construction Industry In Challenging Times

Photo Courtesy of the National Archive Society
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Southern Nevada’s Top 100 Attorneys
Firm

Name

Phil Hymanson

Greenberg Traurig

Litigation

27

Mike Infuso

Greene Infuso

Commercial Litigation

10

Daniel S. Ivie

Lewis and Roca

Commercial Litigation and Insurance Practice

4

Kaempfer Crowell Renshaw Gronauer & Fiorentino

Land Use & Zoning, Real Estate & Construction Law

34

Bailey Kennedy

Complex Litigation, Class Actions, Ethics
and Professional Responsibility

35

Jay Kenyon

Yan Kenyon

Injury Law

13

Robert Kim

Ballard Spahr

Business and Finance

14

David R. Koch

Koch & Scow

Commercial Litigation

4

Howard & Howard

Litigation

15

Joseph T. Kozlowski

Gordon Silver

Real Estate, Construction Law

7

Bryce Kunimoto

Holland & Hart

Commercial Litigation

9

Jennifer Lazovich

Kaempfer Crowell Renshaw Gronaur & Fiorentino

Land Use & Zoning, Government & Legislative Affairs

12

Lee, Hernandez, Brooks, Garofalo and Blake

Construction Defect Litigation

14

Hutchison & Steffen

Litigation

8

Kirk B. Lenhard

Brownstein Hyatt Farber Schreck

Commercial and Complex Litigation

35

Samuel Lionel

Lionel Sawyer & Collins

Litigation

56

Anne Loraditch

Fox Rothschild

Financial Restructuring and Bankruptcy

8

Charlie H. Luh

Luh & Associates

Insurance Defense, Construction Defect Litigation,
Commercial Litigation, Consumer Bankruptcy

12

Robert R. McCoy

Morris Peterson

Commercial Litigation: Pharmaceutical
and Medical Device Defense

6

Marquis & Aurbach

Construction, Business and Eminent Domain

14

Brownstein Hyatt Farber Schreck

Gaming Law - Corporate and Business

5

Steve Morris

Morris Peterson

Commercial and Tort Litigation

41

Alan Mulliner

Alverson, Taylor, Mortensen & Sanders

Transactional Law

3

Craig Newman

Fennemore Craig

Commercial Litigation and Collections

20

Linda Norcross

Lewis and Roca

Intellectual Property

6

Michael A. Olsen

Goodsell & Olsen

Estate and Civil Litigation

14

Bob Olson

Greenberg Traurig

Business Reorganization and Bankruptcy

21

Lewis and Roca

Apellate Practice Group

28

Randolph Law Firm

Business Law, Estate Planning,
Real Estate Law, Tax Law

4

Christopher Kaempfer
Dennis Kennedy

James Kohl

David Lee
Patricia Lee

Jack Chen Min Juan
Andrew Moore

Daniel F. Polsenberg
Taylor L. Randolph
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Business in Nevada demands a dynamic team.
We’re ready.

Congratulations to our esteemed colleagues named to Nevada Business Magazine’s
Legal Elite Top 100 Southern Nevada, Top 25 Northern Nevada, and Top 20 Up and
Coming lists.
We are proud that the rankings include more Lewis and Roca attorneys recognized by
their peers than any other law firm.

3993 Howard Hughes Parkway

50 West Liberty Street

Suite 600

Suite 410

Las Vegas, NV 89169

Reno, NV 89501

702.949.8200

775.823.2900

Las Vegas • Reno • Phoenix • Tucson • Albuquerque

• Silicon Valley

www.LRLaw.com
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Southern Nevada’s Top 100 Attorneys
Name

Firm

Zachary E. Redman

Snell & Wilmer

Business Law with emphasis on Corporate
and Real Estate

3

Berna L. Rhodes-Ford

Holland & Hart

Corporate, Healthcare and Employment

6

Jarrod Rickard

Pisanelli Bice

Commercial Litigation

3

Brandon Roos

Greenberg Traurig

Litigation

9

Mainor Eglet

Mass Torts

5

Fox Rothschild

Financial Restructuring and Bankruptcy

5

Santoro, Driggs, Walch, Kearney, Holley & Thompson

Business Litigation

27

Frank Schreck

Brownstein Hyatt Farber Schreck

Gaming Law - Corporate and Business

42

Ellen Schulhofer

Brownstein Hyatt Farber Schreck

Gaming Law - Corporate and Business

16

Robert Schumacher

Gordon & Rees

Construction and Commercial Litigation
including insurance disputes

11

Ambrish (Steve) Sidhu

Sidhu Law Firm

Bankruptcy

10

Jacob Smith

Hall Jaffe & Clayton

DND

4

Jason Smith

Santoro, Driggs, Walch, Kearney, Holley & Thompson

Business Litigation

5

Debra Spinelli

Pisanelli Bice

Commercial Litigation

5

Daniel Stewart

Ballard Spahr

Litigation

2

Sarah Suter

Ryan Mercaldo & Worthington

Civil Litigation, Insurance Defense, Personal Injury,
Product Liability and Construction Defect Litigation

3

Eric Swanis

Greenberg Traurig

Litigation

11

Stokes & Stokes, Ltd.

DND

5

Greenberg Traurig

Intellectual Property

31

Lewis and Roca

Commercial Litigation, Sports and Entertainment

4

Ballard Spahr

Litigation

10

Lewis and Roca

Commercial Litigation and Real Estate

20

Liane K. Wakayama

Marquis & Aurback

Estate Planning, Probate, Guardianship,
General Civil Litigation, Trust Litigation

2

Justin Watkins

Atkinson & Watkins

Construction Law and Civil Litigation

6

James Whitmire

Santoro, Driggs, Walch, Kearney, Holley & Thompson

Business Litigation

13

Joseph Wirth

Mainor Eglet

Personal Injury

4

William Wray

Greenberg Traurig

Construction Litigation

14

Lisa Zastrow

Kaempfer Crowell Renshaw Gronauer & Fiorentino

Commercial and Business Litigation
and Employment Law

5

Jeffrey Zucker

Lionel Sawyer & Collins

Business Transactions, Real Estate and Corporate Law

29

Marni Rubin Watkins
Micaela Rustia
Nicholas James Santoro

Jefferson Temple
Mark G. Tratos
Franchesca Van Buren
Abran Vigil
Dan R. Waite

16
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Practicing in Nevada
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2010

Greenberg Traurig received
more votes than any other
firm for Southern Nevada
Legal Elite.

10 of the Best Up and
Coming Attorneys were
also named in the Legal
Elite list.

There are 53 firms, one public
utility and one government
agency represented in the
Legal Elite.

Topping
the List

Lewis and Roca received
more votes than any other
firm for Northern Nevada
Legal Elite.

There is a combined total of
1,272 years of experience for
attorneys licensed in Nevada
on the Southern Nevada Top
100 list.

The majority of the 2010 Legal
Elite focus on litigation as their
practice emphasis.

Both Greenberg Traurig and
Lewis and Roca tied for
the most votes received in
the Best Up and Coming
category.

There is a combined total
of 439 years of experience
for attorneys licensed in
Nevada on the Northern
Nevada Top 25 list.

There are 10,360 attorneys
licensed in the state of
Nevada according to the
Nevada Bar Association.

Legal Elite

Kaempfer Crowell
Renshaw Gronauer
& Fiorentino
8345 West Sunset Road,
Las Vegas, Nevada 89113
P 702.792.7000
F 702.796.7181
www.kcnvlaw.com
info@kcnvlaw.com

Lisa Zastrow

Practice Areas
• Administrative and Regulatory Law
• Litigation
Lisa Zastrow handles business and complex commercial
litigation matters, as well as matters involving constitutional law, professional malpractice defense, employment law and constructional defect.  Lisa also has experience in administrative law, advising clients regarding
health and safety related workplace issues specific to
Nevada Occupational Safety & Health Administration.  
As an experienced trial lawyer, Lisa successfully represents clients in state and federal court, as well as through
all forms of alternative dispute resolution, and represents
and advises clients concerning various employment issues.  Lisa has obtained temporary restraining orders
on behalf of business court, obtaining preliminary and
permanent injunctions on matters involving real estate
development and propriety and confidential business information.  In 2006, Lisa was instrumental in obtaining a
favorable outcome before a three-judge member arbitration panel for a developer defending against a $12 million construction claim brought by a national contractor.  
Lisa provides pro bono services to children through Clark
County Legal Services, Children’s Attorney Project (CAP).

September 2010

17

Cover Story | Legal Elite
Northern Nevada’s Top 25 Attorneys
Firm

Name

Number of Years
Practicing in Nevada

Practice Emphasis

Joice B. Bass

Lewis and Roca

Commercial Litigation

5

Fritz Battcher

Holland & Hart

9

Bruce T. Beesley

Lewis and Roca

Corporate Law, Mergers and Acquisitions,
Venture Financing and Securities
Bankruptcy and Creditor’s Rights, Gaming
and Finance and Lending Transactions

31

Paul Bible

Bible Mousel

Gaming Law

45

Janet Chubb

Jones Vargas

Bankruptcy

36

J. Douglas Clark

Law Offices of J. Douglas Clark

DND

31

Tricia M. Darby

Darby Law Practice

Bankruptcy and Corporate Law

9

Karen Dennison

Holland & Hart

Real Estate and Finance Law

38

Washoe County District Attorney’s Office

Land Use Planning, Building and Safety
and Litigation

10

Shawn Elicegui

NV Energy

Regulated Business Representation

14

Douglas Flowers

Holland & Hart

Finance and Real Estate

9

Rew Goodenow

Parsons Behle & Latimer

Business, Corporate Law and Creditors Bankruptcy

20

Garrett D. Gordon

Lewis and Roca

5

Scott S. Hoffman

Lewis and Roca

Land Use, Real Estate Law
and Government Relations
Commercial Litigation, Construction, Labor and
Employment and Pharmaceutical and Medical

Nathan J. Edwards

7

McDonald Carano Wilson

Tax Law, Trust & Estates, Business, Energy, Real
Estate & Land Use, Creditor’s Rights & Bankruptcy

3

Dora Lane

Holland & Hart

Labor and Employment

7

Darren J. Lemieux

Lewis and Roca

Civil and Complex Commercial Litigation

5

Paul A. Matteoni

Lewis and Roca

Commercial Litigation, Construction
and Class Action

22

Sean McGuinness

Lewis and Roca

Gaming Practice Group, Bankruptcy
and Creditor’s Rights

9

Jones Vargas

Employment Law

32

Erickson, Thorpe & Swainston

Civil, Labor & Employment, Construction Litigation,
Personal Injury, Premises Liability and Insurance Defense

7

Lewis and Roca

Administrative Law and Regulatory Matters

14

Gary R. Silverman

Silverman, Decaria & Kattelman

Family Law

40

Caryn S. Tijsseling

Lewis and Roca

Construction and Commercial Litigation

13

Lionel Sawyer & Collins

Commercial Litigation

18

Brent Keele

Ann Morgan
Andrea K. Pressler
Leif Reid

Allen Wilt

NOMINATE: TOP 40 UNDER 40
email tarah@nevadabusiness.com

Business executives 40 and under are eligible - List will be published in the November 2010 issue.
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20 Best Up & Coming Attorneys
Name

Eric Blum

In order to qualify as a Best Up and Coming Attorney, each attorney must have been either under 40 years of age or in practice for less than 10 years.

Firm

Practice Emphasis

Number of Years
Practicing in Nevada

Greenberg Traurig

Corporate and Securities

4

Lionel Sawyer & Collins

Commercial Litigation, Business Disputes,
Mechanic’s Liens, Construction Disputes

4

Santoro, Driggs, Walch, Kearney, Holley & Thompson

Construction Transactional and Litigation

3

Justin Carley

Snell & Wilmer

Commercial Litigation

4

Emily Gubler Clark

Lewis and Roca

Commercial Litigation

3

Pearl Gallagher

Lionel Sawyer & Collins

Business Law, Real Estate

4

Puneet K. Garg

Greenberg Traurig

Litigation/Appellate Law

4

Leslie S. Godfrey

Greenberg Traurig

Litigation

4

Garrett D. Gordon

Lewis and Roca

Land Use, Real Estate Law and Government Relations

5

David M. Grant

Jeffrey Burr Ltd.

Estate Planning, Asset Protection, Business Planning,
Trust Administration and Federal Taxation

6

John H. Gutke

Hutchison & Steffen

Litigation

4

Mark Hawkins

Fennemore Craig

Real Estate and Corporate Transactions

7

Albert Kovacs

Brownstein Hyatt Farber Schreck

Corporate & Business Group

3

Lewis and Roca

Commercial Litigation

4

Pisanelli Bice

Commercial Litigation

4

Jennifer Braster
Shemily A. Briscoe

Ann Marie McLoughlin
Chris Miltenberger
Jarrod Rickard

Pisanelli Bice

Commercial Litigation

3

Micaela Rustia

Fox Rothschild

Financial Restructuring and Bankruptcy

5

Michael Shalmy

Greenberg Traurig

Corporate and Securities

4

Lewis and Roca

Commercial Litigation, Sports and Entertainment

4

Kaempfer Crowell Renshaw Gronauer & Fiorentino

Commercial and Business Litigation and Employment Law

5

Franchesca Van Buren
Lisa Zastrow
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THE
NAIOP SUMMIT
...GETTING
...GETTING BACK
BACK TO
TO THE
THE TOP!
TOP!

September 30, 2010
September 30, 2010

.
.
.
.
.
.
.
.
.
.

3:00 pm to 6:00 pm
3:00 pm to 6:00 pm

Arroyo Tenaya Office Park
Arroyo
TenayaTenaya
Office Park
7250 South
7250 South Tenaya

NAIOP
NAIOP SOUTHERN
SOUTHERN NEVADA
NEVADA CHAPTER
CHAPTER

More than 65 featured properties showcased and company exhibits
More than 65 featured properties showcased and company exhibits
Guided tour through property showcase with expert brokers from all
Guided tour through property showcase with expert brokers from all
Southern Nevada submarkets
Southern Nevada submarkets
Keynote speakers presenting on relevant topics
Keynote speakers presenting on relevant topics
Unlimited Networking and cocktail reception
Unlimited Networking and cocktail reception
I-Pad and other giveaways
I-Pad and other giveaways

For more information about attending or sponsoring the Off the Bus Tour, call
For
about attending
sponsoring
the Bus Tour, call
the more
NAIOPinformation
office at 702-798-7194
or or
visit
us online the
at wOff
w w.naiopnv.org.
the NAIOP office at 702-798-7194 or visit us online at w w w.naiopnv.org.
Garrett Toft
NAIOP Southern Nevada
Garrett Toft
NAIOP Southern Nevada
702.734.4500
702.798.7194
702.734.4500
702.798.7194

Feature Story

Alternative
Energy
By Jeanne Lauf Walpole

Nevada’s Future

A

s Nevada’s construction and gaming industries persistently remain on the ropes, its financial and political leaders look more and more to alternative energy as the economic redeemer that can help propel the state
out of the current recession. Reeling from the highest unemployment rate in the nation, Nevada’s future is on the line as
the need for economic diversification has reached a critical
point. “There’s been a lot of fluff talking about it,” says Jim
Goth, director of the Nevada State Office of Energy. “We need
the economic development now.”
With green energy potential that makes many states green
with envy, the Silver State has long been touted as the future
leader in the development of renewable energy. It boasts an
average of 270 days of sunshine annually, allowing the majority of the state to generate between four and six kilowatt
hours of solar power per square meter everyday. The state also
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Feature Story | Alternative Energy
is blessed with some of the richest geothermal resources in the world, with hot
springs capable of producing geothermal
power sprinkled all across its northern
half. In addition, a number of areas in
the state have been identified and/or developed for their capacity to generate
wind power to meet large utility-scale
standards. “It certainly is realistic that
Nevada will continue to be a leader in
the development of renewable energy
and the evolution of innovative solutions
that make sense for our customers,” says
Michael Yackira, NV Energy president
and CEO. “Considering the size of our
state, there is none other that can match
it in terms of additional development per
capita.”

Renewable Portfolio
Standard
Along with its abundant natural resources, Nevada also enjoys a position of
leadership in the sustainable energy race
by virtue of its renewable portfolio standard (RPS). Initially passed in 1997 as
part of the Electric Restructuring Legislation (AB 366), the law mandated electric providers to provide one percent of
total consumption in renewable energy.
Since then, subsequent legislation has
phased in the commitment to renewables
to 15 percent by 2013, 20 percent by
2015 and 25 percent by 2025. “The most
important regulation has been the RPS
standard,” says Fred Schmidt a partner

22
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at Holland & Hart law firm who specializes in energy projects. “That law has
stimulated a resurgence in geothermal
development.”
In addition to the RPS, Nevada has
also encouraged the development and
use of renewable energy through its netmetering law and through various incentive programs. Net-metering allows
utility customers to obtain credit if they
generate more power than they use. Customers can also obtain rebates and loans
for alternative energy projects they install on their homes and businesses.
Far from dragging its feet in renewable development, Nevada has been
systematically increasing its production
over the past several decades. With 86
planned or developing geothermal power
plants adding up to 3.68 gigawatts to the
state’s energy production, it’s expected
that Nevada will become the world’s
leading geothermal producer in the coming years, according to the Geothermal
Energy Association (GEA). Considered
the ninth largest producer today, Nevada
could enjoy revenues of as much as $22.5
billion over the next 30 years if the present rate of growth continues.
As Nevada’s undisputed geothermal
hotspot, Churchill County boasts six
plants in operation, three under construction and another 14 in the planning stages. For the past several years Churchill
has made more money from geothermal
leases (around ten percent of its annual
revenues) than any other county in the
nation. Built by well-known geothermal

developers, Churchill County projects
include:
• Enel North America’s Salt Wells and
Stillwater plants.
• Ormat Technoligies’ Brady Complex
and Desert Peak facilities.
• Magma Energy’s Soda Lake project.
• Terra Gen Power LLC’s Dixie Valley
operation.
Although Churchill County is the
steamiest, other counties such as Humboldt, Nye, Mineral, White Pine, Lander,
Washoe, Esmeralda, Pershing and Elko
are also in the hunt. The Bureau of Land
Management (BLM) recently auctioned
for geothermal development around 500
square miles comprised in 114 parcels of
land spread over these counties.

Solar Energy Projects
Concentrated mainly in the southern
part of the state, a number of solar energy projects have given Nevada the distinction of being the number one state in
the country in solar watts produced per
capita. As the third largest solar thermal
plant in the world, Nevada Solar One
uses around 180,000 mirrors in the desert near Boulder City to produce enough
energy to power more than 14,000
homes every year. In nearby Nellis Air
Force Base, one of the largest solar photovoltaic systems in the West supplies
the base with 30 million kilowatt-hours
a year with its field of 72,000 solar panels containing around six million solar
cells. Expected to come online in 2014,
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Feature Story | Alternative Energy
the Crescent Dunes Solar Energy facility
near Tonopah will employ an innovative
molten salt storage system to enable the
plant to generate electricity even when
the sun isn’t shining. Other notable solar projects include RVApex Solar Power
near Apex, Searchlight 1 near Searchlight and Silver State Solar near Primm.
“These projects show that it can be done
and it can be done successfully,” says
Neal Tomlinson, a partner at Snell &
Wilmer law firm.  Tomlinson specializes
in resolving utility issues. “It highlights
that Nevada is very well placed for solar,” he added.
Although solar and geothermal are
better developed in Nevada, efforts have
been underway to harness the wind for
power as well. Planned wind generation
facilities include the 200-megawatt China Mountain Wind Project near Jackpot
and the 150-megawatt Spring Valley
Wind Project near Ely. Nevada is also
poised to benefit by wind power generated in Texas when China’s A-Power
Energy Generation Systems builds its
planned wind turbine factory in the Silver State.
When Nevada’s general businessfriendly climate is added into the mix
of its natural resources, renewable legislation and experience in development,
it would seem that the state would have
all its ducks in a row for a renewable energy boom. Many economic movers and
shakers agree that the timing is right for
Nevada to use its advantage in alternative energy to help facilitate an econom-

ic recovery. “Absolutely it is realistic to
expect a significant positive impact on
Nevada’s economic recovery through
the responsible development of renewable energies, particularly if we handle
the process correctly by creating an even
more business-friendly environment for
renewable companies, including developers, operators and especially manufacturers, to thrive within our state as well
as export energy to California and other
nearby regions cost effectively,” explains
Patty Wade, president and owner of
Wade Consulting Group.
Schmidt is also bullish that sustainable energies can lead the way. “I’m a
strong advocate. I’ve always thought that
renewable energy was good for economic development in Nevada. I’ve never
seen renewable as the only source, but
the time is right to continue with it,” he
says.

Obstacles
Even though support for renewable
energy appears to be widespread and bipartisan throughout the state, those who
work in the industry point out that a number of stumbling blocks still stand in the
way of timely and efficient expansion of
the industry on a large scale. “The three
major obstacles that need to be dealt with
in order to have significant development
of alternative energies in Nevada are: 1)
the convoluted, unpredictable permitting
process (particularly involving federal
lands issues with BLM and related federal
agencies) simply needs to be overhauled
and substantially expedited at the highest levels; 2) the transmission challenges
across the state need to be solved, such
as financed and built to enable renewable
energy across the state to be brought to
the grid cost effectively and connect the
Continues on page 44
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18 HOLLAND & HART NEVADA ATTORNEYS RECOGNIZED
BY CHAMBERS USA, 2010 MOUNTAIN STATES
SUPER LAWYERS, AND NEVADA BUSINESS

Soraya Aguirre
Super Lawyers - Estate
Planning & Probate

Fritz Battcher
Chambers Corporate/Commercial
AND Nevada Business Northern Nevada Top 25

Bradley Boodt
Super Lawyers - Real
Estate AND Nevada
Business - Southern
Nevada Top 100

Bob Cassity
Super Lawyers Rising
Stars - Business
Litigation

Karen Dennison
Chambers - Real Estate,
Super Lawyers - Real
Estate, AND Nevada
Business - Northern
Nevada Top 25

Lars Evensen
Nevada Business Southern Nevada
Top 100

Douglas Flowers
Super Lawyers - Real
Estate AND Nevada
Business - Northern
Nevada Top 25

David Garcia
Chambers Corporate/Commercial

Craig Howard
Chambers - Real Estate
AND Super Lawyers Real Estate

Bryce Kunimoto
Nevada Business Southern Nevada
Top 100

Dora Lane
Nevada Business Northern Nevada
Top 25

Stephen Novacek
Chambers - Real Estate
AND Super Lawyers Real Estate

Melissa Orien
Super Lawyers Rising
Stars - Construction
Litigation

Stephen Peek
Chambers - Commercial
Litigation AND Super
Lawyers - Top 75
Mountain States Lawyers,
Business Litigation

Berna Rhodes-Ford
Nevada Business Southern Nevada
Top 100

Scott Scherer
Chambers - Gaming &
Licensing

Fred Schmidt
Super Lawyers Administrative Law and
Utilities Law

Sean Thueson
Super Lawyers Rising
Stars - Construction
Litigation

Holland & Hart is the largest law firm based in the Mountain West with more than 400 attorneys in 15
offices across seven states and Washington, D.C. We offer a full range of legal services, including:
Energy Transfer and Project Finance, Healthcare, Banking and Finance, Construction and Design,
Corporate, Securities, Mergers and Acquisitions, Private Client and Estate Planning, Labor and
Employment, Environmental and Regulatory, Real Estate and Development, Tax, Commercial Litigation,
Intellectual Property, and Government and Regulatory Affairs.
Contact: Greg Gilbert, gsgilbert@hollandhart.com, 702-669-4620
3800 Howard Hughes Pkwy, 10th Floor, Las Vegas, NV 89169

www.hollandhart.com
Tim Lukas, tlukas@hollandhart.com, 775-327-3000
5441 Kietzke Lane, Second Floor, Reno, NV 89511

LAS VEGAS RENO CARSON CITY ASPEN BILLINGS BOISE BOULDER CHEYENNE COLORADO SPRINGS DENVER DENVER TECH CENTER JACKSON HOLE SALT LAKE CITY SANTA FE WASHINGTON D.C.
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INDUSTRY FOCUS

Media

Left To Right

FRONT ROW Emily Neilson, CBS Channel 8, 8 News Now • Connie Brennan, Nevada Business Magazine
BACK ROW Tom Axtell, Vegas PBS Channel 10 • Steve Schorr, Cox Communications • Bob Brown, Las Vegas Review-Journal
Darrin McDonald, Fox 5 KVVU Television • Matthew Ward, Las Vegas Business Press

Series Sponsored by
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Industry Focus | Media

T

he media industry, like nearly
every industry in Nevada, has
suffered with the down economy.  In addition to facing the
challenges of reporting the
news in these economic times, media
companies also face the onslaught of the
next wave of technology and must adapt
to these new technologies almost immediately in order to remain competitive
in news reporting.  Recently, executives
representing media organizations in Nevada met at the law offices of Holland &
Hart in Las Vegas to discuss some of the
issues they face.
Steve Schorr, vice president of public
and government affairs for Cox Communications, served as moderator for
the event.  These monthly meetings are
designed to bring leaders together to
discuss issues pertinent to their industries.  Following is a condensed version
of the roundtable discussion.

Where do you see
the industry today?
Connie Brennan: I don’t think it’s in

trouble, I think it’s in transition.  We’re
reinventing ourselves with the advent
of new technology.  The reader today is
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tent.  Hopefully, we all have been transitioning to more and more controlled
content, local content, with production
on news being the biggest element of
that by far.   What you have to understand is, how does our content ultimately get to the readers, to the viewer and to
the listener?   The platforms are changing rapidly.   At the end of the day, the
media that we’re all sitting here representing still exists and is as strong today as it ever has been.  The question is,
how do we get the fragmentation out, the
content distribution out, and that’s what
we’re all doing.   We’re trying to figure
out how to get that out there as the market and our industry change.
Bob Brown: The quintessential thing is,
how we’ve changed.   We’re all saying
the same thing, whereas ten years ago
very different than the reader was ten we wouldn’t.   We’re all multi-channel,
we are all strategizing on how to develop
years ago or even five years ago.
Emily Neilson: From our perspective it’s better local content, more local content,
very different.   We have tried to focus how we deliver that content and how we
ourselves on not being a television sta- monetize that content.  That is the name
tion but being a local news organization.   of the game.  Is there enough room for
That’s because it’s a part of our future all of us in the future?  I don’t know.  I
that we can control.   The way technol- hope so.  It’s going to be real tough beogy is changing and the way people can cause now you’ve got everybody fightget news and entertainment, especially ing for the same territory.
with high quality video, is changing so
rapidly, we don’t know what the role is
for our local affiliates.  We’re not a local
affiliate, we’re a local news organization and that’s what we really do.  We’re
proud to be a CBS affiliate and we hope
it lasts for a long time; it’s still a very
good business model.   But, people are
demanding different things.  They want Neilson: It’s shifted and it hasn’t.   In
what they want when they want it on the television, I think it’s different than
device they choose.  If you don’t deliver print.  Our television station still tuned
to them, somebody else is, 10,000 other 90 percent of the people who live in
people are.   We’re in a unique position the market in a single month, 80 perbecause we’re all respected brands in a cent in a week.  Television is still very,
local community and that’s an impor- very strong, but it’s about all of the
tant element that we hold as we go into other opportunities.   It’s about learnthis transitional phase.   It’s definitely a ing on the go.  Whether they’re at home
different business than it was five years watching CSI on a 65-inch screen or
ago.
at McCarran Airport watching someDarrin McDonald: To add to that, from thing on an iPhone or iPad, they’re still
our perspective, content is king.  We’re your customer; but they are accessing
really a distribution platform for con- you differently.  

Have the
audiences you
reach out to
shifted?
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Brown: We have videographers now.  

We didn’t have videographers before.  
We have photographers out, they take
pictures and they video the event.  The
transformation is such that, it’s not just
about the platforms, and we have multiple platforms that we deliver on, but
we’re also pushing information.   We
used to be a billboard.   People would
go to us and find the information and
we would present it in our own good
time.   Those days are gone.   Now it’s
about directing that story to that person, the content to the person who’s
interested and being able to monetize
it as well.  That’s the key to the future.  
The person that hits that ball the best is
going to the in the best position.
Tom Axtell: I agree, but I think it is part
of what the brands are.   It used to be
television, print and publishing would
say there’s a certain time when we will
present the news.   Now you have the
democratization of information where
people can search for things.  You have
untrustworthy providers who, without
our brand, can put false information
out.  The real trick is how do we drive
enough revenue in so that we can create
the content. It isn’t free to create. Then,
how can we make sure it’s trusted and
people will go there before they go to
opinion bloggers or people who are deliberately misrepresenting the point.  
That’s really one of the reasons brands
are so important.   It defines who the
people are.
Brown:    There’s never been more information than there is now out in the
sphere, anywhere you want to get it.  
But reliable information, that’s at a
premium.

How has the
internet changed
the way you report
news?
Brown: We’re all 24/7.
McDonald: We have the ability now,
through technology, to push the informa-

tion out sooner rather than later.  People
don’t go home and wait for the newspaper to land or to get the magazine or to
get the television program delivered to
them.  We go out and push it.  They can
get it at their own convenience.  It really
has changed only in the speed in which
we do what we do.  Technology doesn’t
necessarily kill industry, it changes industry.  That’s what we’re seeing.  We’re
still doing what we did, it’s just how fast
we are doing it and how we’re delivering
it.  The product is relatively the same.
Brennan: I think the key to all of our
survival is to understand the niche we
serve.  We all have our reputations, our
readers and our viewers that follow us.  
The web is an integral part of that.  We
can’t compete on a timely basis with a
daily television station.   We have a different niche. We report more trends and
take a higher altitude view of business.
Neilson: The concern that we all have is,
it comes back to the audience has shifted.  Those that provide good content will
find the audience, but monetizing it online and on mobile is not there yet. These
experiments are happening now with the
journalistic enterprises.  My biggest concern is that the pendulum will swing too
far the other way and we’re going to lose
some really good journalistic institutions
before consumers say, “Wait a minute,
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I’m willing to pay for that.”  People are
willing to pay for content, we know that.  
We just haven’t quite gotten that business
model set up yet.
Matthew Ward: I think the quality of
content is really important too.   We’re
moving into this new era where we have
multiple channels and we’re asking our
reporters and editors to operate in this
environment. We’re stressing the precious resources of the people who actually develop the content that’s attracting
audiences.   Frankly, the newsroom is
shrinking everywhere.   At some point,
there’s got to be a breaking point of
how much you can actually provide on
all these multiple channels and whether
it’s going to be the kind of quality that
we have come to expect.  That’s the real
kind of dilemma, at least from a print
standpoint.
Axtell: The issue you’re talking about is
news, but you’re really still thinking of it
as a mass commodity.  The question is:

Is it a mass commodity, or are there narrow interests within the news that want
certain kinds of news?  That’s the point
about understanding the audience.  Teenagers want a certain kind of news that’s
different from retirees or business people.  If we splinter our content to all of
these self-selected areas, what happens
to mass mediums?  Is there a market for
that?  What happens to our country when
there isn’t a shared information base?
Neilson: It’s so interesting, we have more
people on our mobile phone product than
are watching cable news shows, but the
advertiser doesn’t value that the same
way as they do in television.  There’s still
a long way to go.
Brown:   Part of that is there’s so much
fragmentation in the medium.
McDonald: But that’s the difference
of the business.  Today we all compete
directly head to head with exactly the
same media between the Internet and
content.
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How has the
economy affected
the quality or way
you report news?
Brennan: I think that journalism has

changed and the way we report has
changed.   It’s our responsibility to be
economically viable so we don’t sell our
integrity.  As far as the economy, we’ve
all been affected by it.
McDonald: I would agree that the story
itself doesn’t change.   That’s the area
where we look at and say, “we’re not going to change the story for an economic
reason.” So, journalism still holds true,
though we have to figure out a way to
monetize it and make sure that it gives
us the ability to do it.   The story never
changes.
Brennan: It’s about maintaining your
credibility.
Brown: If you don’t have your creditability, then you lose everything.
Neilson: In 2008, we realized that this
economy would be really bad and we decided that we were going to cut once and
we’re going to cut really deep.  And then,
we’ll be done and we can get back to
business.  What we did then is focus on
a critical few.  We don’t have the luxury
to do a little more experimenting, a little
more exploration, not that any of us had
big staffs as it was.  For us, we focused
on investigative and we focused on truth.  
We’re stronger now than we were when
we made the cutbacks.
Brown: We didn’t have any layoffs.   In
fact, we have more people now than we
had last year.  They’re all working harder
because there’s a lot more products.
Brennan: I think it’s caused us to reinvent ourselves to some extent.  Probably
50 percent of our market share was in
commercial real estate three years ago.  
We saw it coming so we shifted and focused more on other industries.  I think
that put us a little bit ahead of the curve.
Continues on page 37
www.NevadaBusiness.com

Continued from page 28

Ward: Talking about the economics of

the media industry, you have to create
knowledge.   You can’t just be an echo
chamber anymore.  You can’t just follow
the competition every day.  You have to
be so unique to the point where your reporters aren’t just reporting news, they’re
reporting knowledge.   They’re essentially creating databases and doing the
college-level research and then coming
and putting together these multi-media
packages of visual and print content that
is informing people on a different level
than your average newspaper every day.  
Brennan: I think one of the real high
sides to this economy for all of us is
“amateur” night is over.   We don’t see
people coming every month now with
a new publication and going out and
selling advertisers who then get burned
when the publication folds and it rubs off
on the rest of us.  I haven’t seen that happen in a couple of years.   I think that’s
good news.
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Has the media
become too biased,
politically and
otherwise?
Brown: The media has always been po-

litical on editorial pages and we will
continue to be.  I think most intelligent
people understand the difference between an editorial and a news story.  
Our news stories are news stories.  They
have facts and they have legitimacy and
they’re written by journalists that aren’t
biased.   I think the key here is that intelligent people have to understand that
when a columnist writes a column, that
is their opinion.
Neilson: You used the word “intelligent”
people could tell the difference.   Well,
intelligent people don’t often know the
difference.  They don’t know the difference on a lot of things, they just know it’s
content coming to them.
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Axtell: But the media is encouraging re-

porters to blog and so what’s happening
is you’re getting a blurring of the line,
both in their minds and in the minds of
consumers.   The reporters are, perhaps
more, fully venting their biases.  Everyone has a bias, it involves story selection
and it involves our life experience.   As
reporters start to say, “Well, I think I can
blog,” and editorial editors tell them do
it, the mystique of the independent unbiased journalist begins to erode.   There
are networks that have made a deliberate decision to slant content one way or
another with Congressional encouragement.  We’re getting a little more acceptance of the European style of journalism, which is political advocacy journalism.
Brennan: When I was going to journalism school, we were taught that you just
reported the facts and let readers come
up with their own conclusions.   You
don’t see that in practice much anymore.

In this market,
has bringing in the
advertising dollar
overshadowed
credibility or
content?

nal content into our business-to-business
publication, it’s been really interesting.  I
have a different relationship with businesses in Las Vegas than Review-Journal
reporters.  For instance, we run banking
columns for John Edwards who covers
the banking community for the ReviewJournal.  I’m a different publication and
some of the things he writes for the ReNeilson: You have all different kinds of view-Journal are sometimes perceived
customers.  But, the most important cus- to be adversarial to the banking comtomer is the one who’s consuming our lo- munity.   I’m not here to be adversarial
cal news.  If you don’t have an audience, to the banking community, I’m here to
you can’t serve your advertising customer.   report on trends and things that will help
Brown: That’s absolutely true.  We said the banking community be better at their
earlier.  The value of journalism doesn’t job.  Sometimes it gets a little blurry in
change.   The value of journalism is the there.  It’s a real trick to use good judgability to tell the truth and that is our ment when it comes to those things.
stock in trade.   Everything that we’ve Brennan: We subscribe to the philosophy
built over all these years has been built that if you have the readership, advertisoff that and you’ve got to always keep ers will come.  If you lose your readership
that in mind.
or if you lose your credibility, you have
Ward: I’ve witnessed over the last couple nothing and advertisers won’t be supportof years, trying to integrate Review-Jour- ive.  We really focus on the editorial content, knowing that when we put a magazine together there are cover stories we
aren’t going to have an advertising market
for but it will engage readers.
Neilson: We often lament that we’re one of
the few businesses that actually pay people
to go out knowing they might find damaging stories on our advertisers.  We pay
people to bite that hand that feeds us.  In
the end, if you’re going to be known for
journalism, it’s hands off.  It has to be that
way because it has to be audience first.

In Brief
The Treasury Department has
announced a $165 billion
monthly deficit for July.  The
year-to-date deficit is now
$1.17 trillion and is expected to
reach $1.47 trillion, the highest
since World War II, adjusted for
inflation.
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FINANCING
YOUR
PROJECT

Building Nevada

By Howard Riell

The Basics
Still Matter

F

inancing projects is tougher than
ever these days – but not impossible.
   Getting lenders to lend hinges
on a variety of factors, some of
which borrowers can control and others
they can’t.
Knowing the difference is key.

Sanford
Sadler

Executive Vice President and Chief
Credit Officer, Nevada State Bank

In an August 2, 2010 speech to state government officials in South Carolina, Federal Reserve Chairman Ben Bernanke urged,
but did not require, banks to increase lending to small businesses. He noted that restrictive lending standards have been especially hard on small businesses, which
rely on bank loans as a primary financing
source. “Along with the other banking supervisors,” he said, “we have emphasized
to banks and examiners that lenders should
do all they can to meet the needs of credit
worthy borrowers, including small businesses.”   Meeting those needs, however,
may take some time.
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Building Nevada | Financing Your Project
Sanford Sadler, Executive Vice President
and Chief Credit Officer for Nevada State
Bank in Las Vegas, agrees that financing a
real estate or construction project today can
prove nearly impossible. “For a real estate
project in terms of an investor – if someone
wants to build a hotel, an office building,
something like that – yes, nearly impossible because there is simply no demand. We
have not been asked for any of those loans.”
On the other hand, for so-called owneroccupied projects – for instance, a businessperson who owns a building and will operate out of it – there is “some demand,” Sadler
says, “and we are doing some of those.”
“There are different levels of financing,” notes Kyle Nagy, Director of CommCap Advisors, a commercial mortgage
banking firm based in Henderson whose
“sweet spot” is loans of $1 million or more.
“If you’re looking to build an office building or industrial or retail center then yes,
it’s very difficult. We have enough of those
right now, and we don’t need any new construction. That’s why banks are not doing
construction loans unless they’re for buildto-suit projects, which have tenants in hand.
They want the building and you can build it
for them.” The majority of loans that CommCap is doing today are refinances of existing loans, specifically bank and life insurance company loans that are coming due.
Lenders, Nagy points out, have always
worried about occupancy and cash flow,
“but they’re focusing a little bit more on
the borrower, the principal, today, and his
experience and wherewithal to make it
through this recession.”
The type of loan can make a big difference. Traditional loans, as with a commercial bank, are generally priced lower and
for a slightly shorter term. Private money
and nontraditional loans, by their nature,
will be priced higher, according to Sadler,
“and some may even take an equity ownership in the project.” Normally, non-traditional and private money loans will be used
if the principal does not have the equity to
put into it. “But you pay a price for that by
giving up a little ownership and paying the
higher rate.”

“Traditional loans are going to probably
be priced a little more attractively for clients,” agrees Reed Radosevich, president of  
the 120-year-old Chicago-based Northern
Trust Bank, which has been doing business
in Las Vegas for a decade. Lenders are typically going to require higher underwriting
standards, “meaning that if it’s a commercial real estate property it needs to be fully
leased up. They’re going to have to have a
sizeable amount of equity in the project.
They’re going to have to have certain debtcoverage ratios, and properties are going to
need to be cash-flow positive.”

Getting Financing
Getting financing “still comes down to
the basics,” says Sadler, “what I call the
bread and butter, X’s and O’s.” Borrowers need to come to the table with “good,
solid numbers, meaning that they’ve done
their homework, and the numbers make

10TH

sense. I have never seen a projection that
didn’t work, so their assumptions have to
be valid. They need to have a business
plan: how is this going to work?”
Lenders, Sadler is quick to point out,
“are people too, and as they are listening to proposals they’re thinking, ‘Hmm,
would I buy that product? Would I stay
there?’ So have good, solid numbers.
Have a business plan that makes sense.
And have a back-up plan, because nothing ever works out exactly as anticipated.”
Beyond simply running the numbers,
lenders want to know that the borrower
can put that information together in a
cogent, purposeful manner, “meaning
that they understand the proposal themselves,” says Sadler. “So many people
come in with what they think is a great
idea and not much beyond that.”
Potential borrowers “need to be very
frank about what’s occurring in their
businesses,” insists Radosevich. “If you’re
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CONSIDERING THE

Sanford Sadler of Nevada State
Bank says he believes the FDIC gets
an undeserved bad rap.
The Federal Deposit Insurance
Corporation (FDIC), of course, created by the Glass-Steagall Act of
1933, both provides deposit insurance and examines and supervises
certain financial institutions for
safety and soundness, among other
duties.
“What they do is say, ‘You have
too much concentration in raw land
loans,’” he notes. “‘You need to
back off of that.’ Or, ‘Your loan-tovalues are too high on these types of
loans, you’ve got to be careful.’ Or,
‘Your loan-loss reserve is too low,
you’ve got to add to the reserves.’
While they don’t say anything directly on a specific loan, it all filters
down into that.”
Bank failures during what some
are calling the Great Credit Crunch
began with FDIC closing just 25 in
2008, which grew to 140 in 2009.
FDIC shuttered five banks on July
30th of this year, bringing its total for the month to 22 and for the
year 108. Almost all of the banks
closed in 2009 and 2010, according
to Richard Suttmeier, Chief Market
Strategist for ValuEngine.com writing in Forbes, were “overexposed to
42

construction and development loans
and non-farm/non-residential real
estate loans.”
“I think the banks have felt the
pressure of the FDIC, which has
made it a little bit more difficult for
them to lend because of the regulators,” says CommCap’s Nagy. “I
don’t know what impact they have
on the life insurance companies, the
institutional lenders, because I don’t
know how much they are regulated
by the FDIC. They are not depository institutions; they’re institutions
that lend off of life insurance policies or banking relationships.” The
FDIC and its regulators have been
working with local banks to ensure
that they’re viable, he adds, “and
that may or may not constrain their
financing.”
Northern Trust’s Radosevich sees
the FDIC as trying to help banks
out by “making sure they are really
taking prudent underwriting steps.
They are really trying to help banks
assess and strengthen their balance
sheets, and a lot of times that means
that they’re going to restrict a certain type of lending that a bank can
do because it may have a concentration in it already. FDIC is really
trying to help banks work through
their problem credits.”
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very candid with your banker and give
him a good story as to why trends were
down – a key employee left, you lost your
biggest client” – the process can be facilitated. “It’s easier to get your arms around
what’s going on with the financials if
there is a story behind what’s happening
with the business.”
When it comes to commercial real
estate, some lenders need to understand
that “they are going to have to have equity in their projects, whether it’s a refinance or construction,” says Radosevich.
“These days that would be 25% to 30%
down in properties.” In the past, a lot of
banks were lending with as little as 0%
to 10% capital injection. “Certainly, one
of the things you need to come to your
banker with is an understanding that you
are probably going to be required to have
a larger down payment than in the past.”

Looking For Loosening
So when will the money supply loosen up?
“That’s a great question,” says Radosevich. “I think the real estate market needs
to stabilize and business trends need to
start inching up.” Bank balance sheets
“need to begin to heal, and that is going
to depend on how quickly banks can work
through some of the credit issues. As soon
as banks can get a handle on their balance
sheets and have the proper capital requirements, that will probably allow them
to take a more aggressive role in lending.”
According to Nagy, the supply of available money has already loosened up “substantially compared to ’07, ’08 and ’09.
The end of ’07 was right when the credit
crunch was really starting. ’08 and ’09
were very tough years for lenders -- at
least the lenders that we work with, which
are mainly life insurance companies and
larger banks. They have loosened up, and
they are back in the market and quoting
deals. We’ve seen more activity this year
than we did all of last year.”
“All of these economic things depend
on one thing: it starts and ends with employment,” Sadler suggests. “People have
got to have jobs before they buy somewww.NevadaBusiness.com

thing, and even those who do have jobs
have got to feel confident that they are going to keep them.”
As for whether or not a release of more
loans is in the cards, Sadler confesses that
he just doesn’t know. “It all goes back
to demand. Every bank wants to make
loans; if they don’t make loans they’re not
going to be in business. But if they make
too many bad loans they’re not going to
be in business, either. It’s a balancing act
-- a little give, a little take, changing with
the economic times a little bit here and
there. We want to make good loans, we
want to do right by our customers. Everybody is in this together, just slugging our
way through it.”
Radosevich says his bank’s underwriting has not changed over the past
five years; that, in fact, its loan portfolio
grew by 40% in 2009. That said, “I think
there are certainly a number of issues that
are affecting lending as far as the entire
banking industry goes.” Commercial
real estate, like real estate in general, has
“significantly plunged, so certainly that’s
making it very difficult to finance or refinance any type of real estate out there
unless there is significant equity in the
properties.”
A weak 2009 and less-than-optimistic
forecasts of businesses trends, Radosevich notes, add to lenders’ hesitancy. “If
trends are headed downward, banks are
going to qualify you on your most recent
year. You’ll see a three-year average, and
if you had a poor 2009 it will be very difficult to qualify. Banks in general are trying to work through the credit issues, and
their balance sheets need to heal.”
And those hoping to finance projects
need banks to heal, too.

Decline of personal income in Nevada
over the previous year is worst than
any other state.  In addition to leading
in unemployment, Nevada is seeing
personal income drop lower than it has
been in 40 years.
September 2010
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Continued from page 23
north with the south; and 3) financing facilities need to be increased dramatically,
which will happen if items one and two are
accomplished,” explains Wade.
Yackira echoes Wade’s concerns. “The
lengthy and unpredictable permitting process and our nation’s general financing
difficulties are probably the two most significant issues to the immediate future of
renewable energy. These are then coupled
with the related need for additional transmission and the siting and permitting that
goes along with that,” he says. He expresses frustration at the process involved in
the China Mountain Wind project where
initial discussions began in 2006, but that
the draft Environmental Impact Statement
(EIS) has yet to be received from BLM.
Tomlinson emphasizes the need for
incentives, such as tax and development
credits, along with the use of public/private
partnerships. He also says that more education is needed to convince people of the
values of renewable energy. “It comes back
to the mentality that you’re embracing this
industry and so far Nevada has done that,”
he says. With around 87 percent of Nevada
owned by the federal government, Goth refers to the need for congressional action to
free up land needed for energy parks. “Nevada should be able to own its own lands
for energy development,” he says. It’s also
important to aggressively recruit manufacturers of alternative energy products and
to continue with the energy incentive programs already in place, according to him.

Wisdom of Export
As California falls further behind in
its effort to meet a mandate of 30 percent
RPS, many Nevadans see a golden opportunity for the Silver State to step in. “We
have a hungry neighbor to the west,” Goth
explains. By using existing transmission
lines, exporting power to California could
be perceived as picking low hanging fruit,
according to some people in the industry.
As Nevada rankles over an unemployment rate that over the past several years
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has risen from four percent to almost 15
percent, helping California fulfill its energy needs could be a win-win situation for
both states.
Although it would take 190,000 jobs to
bring the rate back to four percent, creating
renewable energy work would at least be a
move in the right direction. “The most important thing for thousands of jobs is that we
have to be an export state,” Schmidt says.
Wade emphasizes the role of manufacturing in job creation. “In my opinion, the
rubber really meets the road when Nevada
is able to attract a substantial number of renewable energy manufacturers, both large
and rapidly expanding, to relocate and set
up major manufacturing facilities here
which will create thousands of high wage,
sustainable and much needed jobs for our
state and are not as closely tied to housing
and industrial slumps,” she says.
Lacking the synergy of all involved,
it’s unlikely that significant success can
be realized, however. It comes down to
people cooperating to achieve a common
goal they can all commit to, according
to some. “It has the possibility of being a
great economic boom, but it depends upon
the collective will of all the stakeholders,”
Goth says. Citing Nevada’s energy accomplishments so far, other people believe it’s
not essential to go for the gold, but that it’s
okay to get a silver or bronze medal in the
energy Olympics. “Just letting it continue
to happen is the best practice. We don’t
have to be number one, but can be one of
the leading ones,” Schmidt says.

In Brief
Despite the jobless benefits
expansion recently passed by
Congress, benefits for unemployed
will only last until Nov. 30th of
this year.  Approximately 2.37
million Americans will stop getting
unemployment checks between the
end of August and the end of 2010
according to Labor Department
statistics.
www.NevadaBusiness.com

KNOWLEDGE
& EXPERIENCE

on which you can rely

At Poggemeyer Design Group, Inc., we have a 28-year history of
serving Nevada. Always in the forefront, our team has helped bring
sustainability and alternative energy solutions to numerous
private/public clients including: PV “Trees” at the New
Las Vegas City Hall, solar farms, industrial design/
construction for solar manufacturers, methane
gas reuse at wastewater treatment
facilities, and wind turbine projects in
the Southwest. We help Nevada
create a better future.

Rendering Courtesy of JMA

PDG is proud to be on the
Forest City / JMA Architecture Studio Team
for the City of Las Vegas New City Hall.
A Gold LEED Project.

www.poggemeyer.com
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Face To Face | Southern Nevada

What inspired you to get into your industry?
My dad inspired me to get into construction.  He
is a concrete contractor.  When my sister and I
were as young as 12 years old he would bring us
to his office in the summer and put us to work.  
He would take us to job sites and show us what
he was doing.  He always kept us involved.
How do you encourage growth and
development within your company?
I encourage growth by being open minded to
new and all ideas.  Last year I expanded into the
air filter business since new construction had
slowed down.  I also encourage employees to
bring new ideas to the business, it also makes
them  feel apart of the team.
What is the biggest challenge your industry is
facing?
Construction has been hit the hardest so
customers are more price driven then ever
before.
If you could have had another career, what
would it have been?
I have a passion for fashion!  I get excited every
morning picking out my outfit and I defiantly over
dress for my industry.  I should be wearing jeans
and steel toes boots to work instead I wear skirts
and stilettos!  I tell everyone my heels are OSHA
approved!
What advice would you give to other
executives moving into this market?
Las Vegas isn’t like any other market, it’s defiantly
a good old boys town and it’s who you know, not
what you know!  If you aren’t in, it’s difficult to get
connected.

Karly Urata
President
K&K Construction Supply, Inc.
North Las Vegas, NV
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Number of Employees: 6
Years in Nevada: 4
Years with Company: 4
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What do you anticipate for the future of
business in Nevada?
I anticipate another slow year for 2011 and
things to start getting back to realistic prices in
regards with housing and salaries.
Describe your leadership style.
I am always positive, upbeat and energetic.  
People can talk about me but I don’t have an
interest to talk negative about others.  Positive
things happen to positive people!
What values do you hope to pass on to your
employees?
Persistence prevails, stay true to your word and
be honest with people.
www.NevadaBusiness.com
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Profit & Loss | Worker’s Compensation

Containing Costs with a Strategic Approach
to Workers’ Compensation Insurance

A

s the economy slowly continues to turn, small business
owners across the country remain concerned about controlling costs and minimizing risks.   Now more than
ever, small business decision-makers must continuously evaluate cost structures and work to enhance operational efficiencies amid a series of ongoing challenges: limited
access to credit and loans, increasing costs, changes in healthcare
legislation and economic uncertainty.  These are issues small businesses have very little control over.  But even during these challenging times, there are steps small business owners can take to control
costs, which can help drive growth in the long-term.
Some commonly overlooked costs impacting the nation’s small
businesses are those associated with workers’ compensation insurance, which is often misunderstood and frequently thought of in the
same terms as other insurance products. With workers’ compensation, there are areas where significant cost savings can be realized,
for example by improving workplace safety or identifying and preventing fraud.
The Occupational Safety & Health Administration (OSHA)
estimates direct workers’ compensation costs alone run nearly $1
billion per week, which include workers’ compensation payments,
medical expenses and costs for legal services. And when indirect
workers’ compensation costs such as lost productivity, training replacement employees and equipment repairs are considered, the
costs are multiplied exponentially. Whether direct or indirect, businesses ultimately bear the brunt of these costs in the form of increased insurance rates, rising premiums and productivity losses.  
Not just a financial burden on big businesses, this issue significantly
impacts America’s small businesses considering the U.S. Small
Business Administration estimates there are 29.6 million small
businesses, which employ more than half of the country’s private
sector workforce.
For this reason, it is critical that business owners understand that
a strategic approach to workers’ compensation is just as important
to cost savings as smart tax planning.   Small businesses should
maintain a long-term workers’ compensation perspective focused
on value, not just lowest cost. They should be sure they have access to resources and value-added services that both protect their
48
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businesses today and also position them to potentially lower their
workers’ compensation rates in the future. Taking a closer look at
workers’ compensation can actually help small businesses not only
better manage their risk, but also effectively manage costs, which is
just smart business no matter what the economic climate. By taking
proactive, common sense measures toward workplace safety, small
business owners may greatly reduce their risk of workplace injuryrelated costs.
As background, workers’ compensation insurance covers employers for their statutory and legal obligations for employee expenses that are a direct result of on-the-job injuries or illness.  While
plans differ within and among states, workers’ compensation benefits can include weekly payments in place of wages and reimbursement for payment of medical and rehabilitation expenses.  Depending upon the jurisdiction, business owners can obtain their workers’
compensation protection from private insurance companies, state
insurance funds, self-insurance or self-insured groups.
There are basic, day-to-day operational measures that small business owners can take to mitigate the risk of workplace injury and
related costs. Establishing policies, procedures and rules surrounding workplace safety provides employees with the necessary tools
to do their jobs safely.   Enforcing safety rules through the use of
workplace audits, safety meetings and annual training are proven
ways to reduce the risk of claims that can ultimately cost a business
thousands of dollars.
Heading into the fourth quarter, signs of economic recovery continue to emerge. Yet many small business owners remain uncertain
about how various new legislative policies will affect their cost
structures. Regardless of the rate of economic recovery or pending
legislative policy, small businesses should focus their energy on the
variables they can control. Taking a smart, informed approach to
workers’ compensation insurance not only will protect valued employees and minimize risk for the long term, it also protects small
businesses from taking on new costs at a time of economic uncertainty when they are most vulnerable.

Hale Johnston is Senior Vice President, Regional Manager of
the Pacific Region for EMPLOYERS.
www.NevadaBusiness.com
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Tech.knowledge.me | Website Leasing

The Benefits of Website Leasing for a Business
The terms “website” and “leasing”
don’t normally go together, yet website
leasing is a concept that gives small to
medium sized businesses the access to
essential online resources vital for competing with much larger businesses in
the marketplace.
When first considering the cost for
a website that is seemingly out of reach
for small and medium sized businesses,
executives do one of three things:
• Skimp on the important things that
are critical to driving traffic to a
website, such as e-mail marketing
and website optimization
• Turn to companies offering cheap,
generic looking websites without
much thought given to brand management, lead generation or secure
online transactions
• Do nothing
It’s no longer a question of “Do I need a website?” Consider
these recent statistics regarding consumer buying habits: 42% first
researched online and then bought the product online, while 34%
researched online and then bought the product at the store. Yes, a
business needs a website and with the economy currently recovering
from a recession, the opportunity to streamline company operations,
cut costs and reach more customers starts online.
Getting online has never been easier, but the glut of choices
doesn’t mean all offerings are equal. Although resources exist for
getting an online presence that cost very little or are free, those options usually don’t offer all the functionality needed, forcing visitors
to leave your website and to go to another. Not only is that confusing
to a potential customer, it also causes a feeling of insecurity when
buying online because of the uncertainty and dilution of the brand.

Outside the Box

Leasing, when it comes to websites, isn’t an option that’s often
considered because it simply doesn’t come to mind.  Traditionally,
when people think about leasing they think about leasing tangible
products like cars, computer hardware and office equipment.
Another reason it isn’t often considered is because many banks
won’t finance intangible assets.  Websites, much like software, are
seen as intangible assets for which most banks will refuse to provide
50
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lease financing because it’s not something that they can easily sell should
you not be able to pay.
Even if financing was available on
an intangible asset like a website, getting approved in this economy requires
great credit on behalf of the borrower.
    A final reason a company may not
consider leasing a website is because
many leases are written to favor the
lender, not the borrower which means
that there could be outrageous fees
to purchase the asset outright, a business could get stuck with high interest
rates or fall under terms that automatically renew themselves for many more
years.

Reap the Benefits

     In actuality, website leasing from
Websites
a reputable company offers an upfront
An online presence
low cost approach to getting a fully
is important for all
functional website. Rather than elimitypes of businesses.
nate functions like e-commerce, e-mail
marketing and blogging because of costs,
website leasing spreads those costs out over time, making it a much
more affordable option. In addition, the lessee can choose to either
walk away from the lease, renew the lease or buy it out at the end
of the term.
One of the biggest benefits from website leasing may not be apparent at first; being interconnected with a technology company at
all times during your lease term. Technology is being developed at
a rate much faster than ever before and businesses that don’t adapt
quickly tend to collapse. Technology companies know this and routinely upgrade and expand their infrastructure. Having access to
that company for any technology related issues, updates and expansions brings peace of mind to an owner that can then solely focus
on growing the business.
Website leasing offers flexible options to companies wanting to
bring their business online without sacrificing the essentials needed
for being successful. As the Internet expands beyond the computer
and mobile phone to be accessible virtually everywhere, the “need”
for a website soon becomes a priority for all businesses.

Mark Cenicola is president of BannerView.com
www.NevadaBusiness.com
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Around The State

Nevada Commission
on Tourism Expands
Outreach to China
The Nevada Commission on Tourism (NCOT)
has expanded promotions to China seeking to
tap into the country’s lucrative travel market.  
The new office opened recently in Shanghai
and shares space with the U.S. Commerce Department.  This is the second office the NCOT
has opened in China.

Green Chamber of Commerce
Expands to Nevada
The Green Chamber of Commerce has begun national expansion by
launching a second chapter in Las Vegas.  The organization began in
San Francisco and currently has over 300 active members in several
different industries.  The chamber was created to support sustainable
business practices and advocate green public policy.

Nevada Seeks to Track Building
Emissions and Develop Solar
The Nevada State Office of Energy (NSOE) is now seeking proposals to build and maintain solar projects at 55 agency sites.  Among
those participating is the City of Las Vegas along with 10
other government agencies.  Additionally, the NSOE
is looking to conduct a survey at 125 state buildings
with renewable energy characteristics.  The survey will
measure greenhouse gas emissions at the buildings.

Airband and Sparkplug Communications Merge
Airband Communications and Sparkplug Communications merged, creating the largest fixed-wireless company for businesses in
the U.S.  The merged company will receive $20 million in financing as part of the transaction.  The new company will operate as
Airband Communications.

Symphony Park Gets
Children’s Museum
The Lied Discovery Children’s Museum is
moving to Symphony Park and changing its
name to Discovery Children’s Museum.   The
move and upgrade is thanks to a $56 million
unrestricted gift from the Donald W. Reynolds
Foundation to The Smith Center.  The bulk of
which will be used to construct the museum’s
new building which will be named the Donald
W. Reynolds Discovery Center.
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An Education Collaborative

Creating a Culture of Education in Nevada
Collaborate: (verb) to work jointly on an activity, to produce or create something

C

reating a culture of education requires the efforts of
many people, some of them seemingly competitors,
working together towards a common goal.   It doesn’t
happen overnight and it takes the dedication and commitment of all involved.  Fortunately for Nevada, this is
happening today among our state’s leaders in education.  
It’s no secret that, in the past, education in Nevada has been
criticized and has ranked among the worst in the United States.  
The question is, should this be accepted as the status quo or can it
be changed?  
Leaders in Nevada’s education community have concluded that
this isn’t a choice; the situation must be changed for the better.  Nevada has a strong need for a culture of education that is enriched
by each of its stakeholders, a culture that is celebrated rather than
criticized and a culture that produces the next generation of leaders for the state.  University of Phoenix has been a driving force
in setting up Nevada’s Education Collaborative, a quorum of Nevada’s schools working towards a common goal: improving education and creating an education culture.
Garrison Walters, executive director of the South Carolina
Commission on Higher Education best explains this lack. “To better understand America’s lack of a pervasive education culture,
consider the fact that as a nation we generally don’t greatly value
educated people and don’t seem to believe that being educated
contributes to quality of life beyond that offered by greater economic success,” he said.  “Our view of education is different from
most of the rest of the world and certainly from those nations that
rank ahead of us in education levels. A Nobel laureate in science
visiting a school in Korea or Japan would occasion a high level
of genuine student excitement. But in the U.S., even at our better
schools, you’d have to invite an athlete or entertainer to get the
kids turned on.”

Without this, improving education and creating a culture that
values education, Nevada will continue to suffer in both quality
and diversification of workforce.  The state will continue to rank
amongst the lowest in education statistics from the elementary
level to the college level.  Additionally, without valuing education,
Nevada will continue to struggle with economic development and
will be unable to move forward as a state.  Education is at the very
core of a diversified workforce and therefore, in order for Nevada
to have the ability to rely on many industries, rather than just one,
a quality education, from start to finish is necessary.
The Collaborative began as a result of several of Nevada’s higher education institutions realizing that they can accomplish more
as a cohesive team than they can separately.   With the attitude
going in that the results will benefit the state, the Collaborative has
been able to encourage these stakeholders to pool their resources
and work towards real solutions for Nevada.  
While it is just in the beginning stages, the Collaborative is made
up of individuals with vast experience in all levels of education.  
Right now, the group is working towards defining the legislative issues that will need to be tackled, branding the organization so it can
be recognized as a resource in the state, forming strategic alliances
and tackling Nevada’s workforce issues at the very base level.
With so many bright minds involved, education in Nevada is
sure to get a much needed makeover.
“We know that culture can change because we’ve seen it happen
in perceptions of education for a large part of our society; there’s
no basis for saying progress is impossible and walking away from
the problem,” said Walters. “Certainly, though, making this change
pervasive is a difficult task and won’t be accomplished quickly.”

Garrison Walters, Executive Director for the South Carolina
Commission on Higher Education contributed to this piece.
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Free Market Watch | Commentary

Money Behind Closed Doors
Union negotiations marked by
compulsion, secrecy and predation

I

f you’ve followed the painfully
drawn-out negotiations between
Clark County and its firefighter
union over the past year, you’ve no
doubt learned much about the power that public-employee unions can exert
over local governments in the Silver State.
Local governments’ collective bargaining process is governed by Chapter 288
of the Nevada Revised Statutes, a set of
laws which labor unions pushed through
the state legislature 40 years ago. Among
the major provisions of the chapter is a
concept known as “binding arbitration,”
which awards unions massive leverage in
contract negotiations. Through binding
arbitration, or even the threat of it, unions
are able to force local governments — as
agents for you and other taxpayers — to
give government unions compensation
packages that far surpass those in the private sector.
Basic economics teaches that, in a free
market, wages are primarily a function
of productivity.   Workers with special
knowledge and training, for example, are
able to use more advanced capital equipment such as robotics or computer programs to increase their output per hour.
Naturally, a firm that produces more is
able to sell more, earning higher returns.
This, in turn, increases the firm’s demand
for labor, which drives up wage rates.
Occasionally, however, a firm’s workers may decide to unionize and seek to
coerce management into paying wages
that are above the level justified by productivity — which means: above the
market-clearing price for labor. Wages at
such a level place the firm at a competi54
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tive disadvantage because, at the higher
wage rates, the firm’s level of production
per dollar of labor input declines. Therefore, in competitive industries, unionization — to the extent that it pushes wages
above the market-clearing price — tends
to drive firms out of business.
Because of this tendency, union influence is generally only prevalent in noncompetitive or monopolistic industries
— such as government or industries that
are offered some form of governmental
protection.
Inside a unionized government, wages
often have no relationship to productivity
levels and are frequently held far above
the market-clearing price for labor. Local
governments in Nevada demonstrate this
phenomenon well. With a current unemployment rate above 14 percent, the state
has a large supply of available labor. Yet,
local governments in the Silver State offer
salaries that are, on average, 30 percent
ahead of those in the private sector, according to the state budget director.
In a competitive industry, numbers like
this would almost surely lead to firm closure.   Government, however, has something private firms do not — the power to
tax. This power allows public-employee
unions, through their bargaining power,
to stealthily, but forcibly, seize ever greater sums of wealth from the bank accounts
of private citizens.
The only protection that private citizens
have from the predation of public-employee unions is the ability of government
administrators to control the increase in

labor costs. The binding arbitration provisions of NRS 288 were specifically engineered to torpedo this protection.
Because nearly all local governments
in Nevada pay wages exceeding the market-clearing price for labor, administrators typically benchmark their offers to
the wages paid by neighboring jurisdictions as a method of controlling labor
costs. However, the existence of binding
arbitration allows unions to refute the initial offer and demand arbitration, where
they insist on ever-higher salaries.  
In practice, arbitrators often split the
difference between the employer’s offer
and union demands. This allows local
unions to play off each other by continuously elevating the benchmark. Indeed,
even the threat of binding arbitration can
be enough to compel administrators to
grant across-the-board salary increases.
Making matters more egregious, the
entire bargaining process is hidden from
public view.  Negotiations are not subject
to the state’s open-meetings law and take
place behind closed doors.   As a result,
the taxpaying public is kept almost completely in the dark regarding how publicemployee unions are preying upon them.
Nevada’s state budget director recently
said that local government salary levels
are “not sustainable” and that, to avoid
large tax increases, “you would have to
open up the collective bargain statutes
and make some changes.”
Indeed.   It’s time for lawmakers to
stand up for taxpayers and shut down the
union racket.

Geoffrey Lawrence is a fiscal policy analyst at the Nevada Policy Research Institute.
www.NevadaBusiness.com

Fast. Scalable. Local.
Business Broadband by Sparkplug
Dedicated Fixed Wireless Internet Access

If You Want It Done Fast, Microwave It!
Fast to install. Since fixed wireless Internet bypasses the
phone and cable company’s infrastructure, your service
can be installed in days rather than weeks.
Fast, Guaranteed, Symmetrical Bandwidth. Imagine
that the Internet is a highway and that Sparkplug
Business Broadband is the HOV lane during rush hour
traffic. T1 lines can’t keep up with the demand and
your cable and DSL solutions are shared with the entire
community and slow down during the critical peak
hours of the day. Sparkplug gives you a dedicated
connection just for your business.

Customers Love The Scalability
And Local Support They Get
With Sparkplug!
Sparkplug network bypasses the phone and
cable company
We can upgrade you fast
Local, Sparkplug employed technicians

Get Internet Access for
as low as $79 and receive
a FREE iPod Shuffle
“Our auction events are a time where network failure
is not an option. Sparkplug Communications plays an
important part of that network redundancy.”
Jeff Hollowell,
Director of IT, Barret-Jackson

702-478-2474
Business
Complete

Business
Continuity

Business
Broadband

Business
Voice

sales@sparkplug.net www.sparkplug.net
Sparkplug Business Solutions | Broadband | Voice/VoIP | Temporary Bandwidth | Metro Ethernet
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DealTracker
PROJECTS | SALES | LEASES | LOANS

Las Vegas, 89169
Multi-Family

PROJECTS
Las Vegas, 89121
Mixed-Use

Vegas PBS’ Educational Technology Campus
has received LEED Gold Certification from
the U.S. Green Building Council. The project
was built through a public-private partnership with Martin-Harris Construction and
JMA Architecture and is the first television
building in the United States to receive the
certification. The property cost approximately $60 million and is 112,000 SF. The
campus is located at 3050 E. Flamingo Rd.

Minden, 89423
Mixed-Use

Miles Construction has completed work on
the 24,000 SF Sierra Lutheran High School.
The school included the construction of a
gym, classrooms and common areas. The
project is located at 1617 Water Street, #S.

Sparks, 89436
Industrial

Miles Construction has completed work
on a 17,600 SF manufacturing and distribution facility for Belimo America. The facility
was designed and certified as a LEED Gold
building. The project is located at 1049 Fortunato Loop.

SALES
Las Vegas, 89118
Industrial

Las Vegas, 89135
Office

Nevada Cancer Institute’s Ralph and Betty
Engelstad Cancer Research Building has
received LEED Silver Certification from the
U.S. Green Building Council. The building
was constructed by The Korte Company
and opened in September of last year. The
184,000 SF facility has 24 research labs and
is located at 1 Breakthrough Dr.

McCarran, 89434
Industrial

Miles Construction has begun work on
Saginaw Controls Engineering’s West Coast
distribution facility. The 33,000 SF facility is
located in the Tahoe-Reno Industrial Center
and will allow Saginaw to ship to West Coast
customers faster and less expensively. The
project is located at 795 Denmark Dr.
56
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AMR Racing purchased a 7,156 SF property
from Ken and Anne Fujioka for $644,040
or $90 PSF. The seller was represented by
Paul Hoyt, SIOR and E.J. Paul Sweetland
IV, SIOR. The property is located at 6679
Schuster St.
APN # 177-06-516-003

Las Vegas, 89120
Industrial

Quinnland Properties, LLC purchased a
2,594 SF property from IB Property Holdings for $220,000 or $185. The tenant was
represented by Dan Doherty, SIOR and
Patti Dillon of Colliers International. The
property is located at 4061 Silvestri Lane,
Unit G-1.
APN # 161-31-711-025

325 Flamingo, LLC purchased the 150-unit
Clarion Suites Hotel from Highland Capital Management, L.P. for $12 million or
$80,000 per unit. Mike Mixer of Colliers International was the broker for the transaction. The property has been rebranded as a
Ramada and is located at 325 Flamingo Rd.
APN # 162-21-504-001

Las Vegas, 89149
Vacant Land

SDMI Centennial Hills, LLC purchased a
3.62 acre parcel from Specialty Trust for
$1.9 million or $12 PSF. Frank Nielsen of
Montecito Companies represented the
buyer and the seller was represented by
Colliers International’s Michael Stuart.
The property is located on the northwest
corner of Durango Dr. and Deer Springs
Way.
APN # 125-20-216-002

Las Vegas, 89156
Vacant Land

Manuel Madrigal purchased 1.42 acres
from Mission Oaks National Bank for
$250,000 or $4 PSF. The buyer and seller
were both represented by Shawn Barashy
of Lee & Associates. The property is located at 5323 E. Cheyenne Ave.
APN # 140-16-103-001

Las Vegas, 89178
Vacant Land

Fresh & Easy Property Co., LLC purchased 1.9 acres of vacant land from Durango Rock, LLC for $1,980,000 or $24
PSF. The buyer was represented by Brian
Sorrentino of R.O.I. Commercial Real Estate and the seller was represented by Tyler Mays of Fortis Commercial Advisors.
The property is located at Blue Diamond
and Durango.
www.NevadaBusiness.com

Small class sizes | Full day kindergarten | College Preparatory
Full Athletics Program | Excellent Fine Arts Program | Spiritual and Life Counseling
Academic Guidance |Tuition begins at $4400.00 per year

Enroll Today!

p 702.248.8879

www.cccslions.org
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Red Report | Deal Tracker

LEASES
Las Vegas, 89113
Office

Farmer’s Insurance Exchange leased 7,744
SF from EJM Arroyo Corporate Center 1
& 2 for $1,005,574 on a five-year lease. The
landlord was represented by CB Richard
Ellis’ Brad Peterson, SIOR. The property
is located at 7455 Arroyo Crossing Pkwy. Reported monthly rent is $2.16 PSF.

Las Vegas, 89119
Office

Black & Veatch Corporation leased 10,693
SF from AILP Limited Partnership for
$1,471,934 on a six-year lease. The tenant
was represented by Taber Thill, SIOR and
Daniel Polmeri of Colliers International
and the landlord was represented by Diana
Salazar of DSA Development. The property is located at 4040 S. Eastern Ave. Reported monthly rent is $1.91 PSF.

Las Vegas, 89119
Office

Positive Search Results leased 6,456 SF
from Pardee Homes for $293,714 on a
43-month lease. The tenant was represented by Dave Flynn of Lee & Associates
and the landlord was represented by Chuck
WItters, SIOR of Lee & Associates. The property is located at 650 White Dr. Reported
monthly rent is $1.06 PSF.

Las Vegas, 89119
Office

Gaming Network, Inc. leased 5,927 SF from
AAMGG, LLC for $253,083 on a three- year
lease. Ric Ruston of Colliers International
represented both the tenant and the landlord in the transaction. The property is located at 6600 Amelia Earhart Court, Suite
B-1. Reported monthly rent is $1.19 PSF.

Las Vegas, 89120
Office

Creative Technology Group, Inc. leased
16,231 SF from PFRS Patrick Commerce
Center for $519,358 on a five-year lease. The
tenant and landlord were both represented
by Shawn Barashy and David Evenhouse
of Lee & Associates. The property is located at 6171 S. McLeod. Reported monthly
rent is $0.53 PSF.

Henderson, 89014
Retail

Rustic Living leased 12,000 SF in the Warm
Springs Promenade from Warm Springs
58
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Promenade, LLC for $369,120 on a fiveyear lease. The landlord was represented by
Scot Marker of Colliers International. The
property is located on the southwest corner
of Marks St. and Warm Springs Rd. Reported
monthly rent is $0.51 PSF.

Las Vegas, 89102
Retail

Wanshun Lu leased 11,626 SF from Kimco
Realty for $1,380,006 on a 10-year lease. The
tenant was represented by Nancy Li of 1st Priority Realty and the landlord was represented by Scot Marker of Colliers International.
The property is located at 2590 S. Decatur
Blvd. Reported monthly rent is $0.99 PSF.

Henderson, 89011
Industrial

Sunkist Graphics, Inc. renewed their lease
of 5,760 SF from S.T.W.M.S., V, LLC for
$89,518 on a three-year lease. The tenant
was represented by Tom Tedder of Clifford
Commercial Real Estate and the landlord
was represented by Michael De Lew, SIOR
and Greg Pancirov, SIOR. The property is
located at 7585 Commercial Way, Suite D.
Reported monthly rent is $0.43 PSF.

Henderson, 89074
Industrial

Angelica Textile Services leased 40,817 SF
from The Northwestern Mutual Life Insurance Company for $921,529 on a 65-month
lease. The tenant was represented by Michael De Lew, SIOR and Greg Pancirov,
SIOR of Colliers International and the
landlord was represented by Kevin Higgins, SIOR, Garrett Toft and Eric Larkin of
VOIT Real Estate Services. The property
is located at 1080 Mary Crest Rd. Reported
monthly rent is $0.35 PSF.

Henderson, 89074
Industrial

Sunset Transportation LV, Inc. leased
50,000 SF from Pacifica Blue Diamond V,
LLC for $1,315,843 on a 63-month lease. The
landlord was represented by CB Richard
Ellis’ Shalonda Hughes. The property is
located at 4120 W. Windmill Ln. Reported
monthly rent is $0.42 PSF.

North Las Vegas, 89081
Industrial

Aggreko, LLC leased 7,500 SF from Patrick
and Michelle Beckwith Family Trust for
$90,000 on a one-year lease. The tenant was
represented by Dan Doherty, SIOR and
Patti Dillon of Colliers International and
the landlord was represented by Paul Callister of Albright Callister & Associates.
The property is located at 4611 Vandenberg
Dr. Reported monthly rent is $1.00 PSF.

Las Vegas, 89102
Industrial

MBBM Partners, LLC leased 7,440 SF in
a two-story building from The Studios,
LLC for $40,176 on a one-year lease. Art
Farmanali, SIOR and Laura Hart of Prudential | IPG Commercial represented
the landlord in the transaction. The property is located at 2121 Industrial Rd., Suite
101. Reported monthly rent is $0.45 PSF.

Las Vegas, 89115
Industrial

The Flexaust Company, Inc. leased
22,750 SF from NLV Sagebrush, LLC for
$362,373 on a five-year lease. The tenant
was represented by Spencer Pinter of
Colliers International and the landlord
was represented by Dan Doherty, SIOR
and Patti Dillon of Colliers International.
The property is located at 4584 Calimesa
St. Reported monthly rent is $0.27.

Las Vegas, 89118
Industrial

Front Row Sports leased 8,660 SF from
Valley View IV, LLC for $289,644 on a fiveyear lease. The tenant was represented by
Dave Knapper of Reiss Corporation and
the landlord was represented by Spencer Pinter of Colliers International. The
property is located at 6185 S. Valley View
Blvd., Suites N & O. Reported monthly rent
is $0.56 PSF.

Las Vegas, 89121
Industrial

Amonix, Inc. leased 214,030 SF from
Golden Triangle Industrial Park, LLC
for $3,937,060 on a 68-month lease. The
landlord was represented by Donna Alderson, SIOR of CB Richard Ellis. The
property is located at 4975 E. Pecos Rd.
Reported monthly rent is $0.27 PSF.

Las Vegas, 89131
Industrial

Viper Tradeshow Transportation, Inc.
leased 10,890 SF from EJM Arroyo North
II Property, LLC for $207,393 on a threeyear lease. Arno Niesten and Mason
Harvey of Prudential Americana Group
Realtors represented the tenant. The
landlord was represented by Spencer
Pinter of Colliers International. The
property is located at 6560 S. Tioga Way,
Suite 110. Reported monthly rent is $0.53
PSF.

Post your deals at
www.theReDreport.com
www.NevadaBusiness.com

Connect. Discover. Prosper.
Are you positioned for the new Green Era? Join the Nevada ENERGY STAR® Partners - Green Alliance as our Green allies in sending a
statewide message of progressive, healthy sustainable living and environmentally conscious practices, as we work together to encourage
energy efficiency in business and in our communities.
Green Alliance Partners:
• Collaborate efforts in creating impact
and market transformation
• Develop educational seminars and workshops
• Encourage business opportunities for
Green industry professionals

• Educate and inform on behalf of
Nevada’s Green industry
• Create platforms for businesses to
connect and grow
• Promote July ENERGY STAR® month
activities and events

Visit the Nevada ENERGY STAR® Partners - Green Alliance website at ThinkEnergyStar.com and
learn how your organization, company and yourself can become a Green Ally.

ThinkEnergyStar.com

Follow us:

When searching for products and services that will help you SAVE,
look for one of these dedicated companies at: thinkenergystar.com
PlATiNUM PArTNErS
Bombard Renewable Energy
NV Energy
Southwest Gas
HoNorAry PArTNErS
Abbott Custom Printing
Bubak Consulting
The Ferraro Group
Creative Concepts
Juice Media • Nexus 30
Opulence Studios
Rastar Design
Trina Johnson Events
U.S. ENVIRONMENTAL
PROTECTION AGENCY

Gold PArTNErS
Distinct ENERGY
Performance
CoMMUNiTy GrEEN AlliES
ABC Nevada • Appraisal Institute • BANN
BAWN • City of Las Vegas
Clark County • Coalition of Appraisers
Clean Energy Project
Efficiency First • HomeFree NV
LVHCA • Las Vegas Water Authority
Public Utility Commission
SNBPP • SNHBA • Solar Forces
Solar NV • S.W.E.E.P. • UNLV
UNR • USGBC
Womens Council REALTORS

SilVEr PArTNErS
Custom Energy Systems
Evergreen Recycling / Republic Services
Girl Scouts of Southern Nevada
Green Energy Services, LLC • HTA Plumbing
Pulte Homes • Redrock Insulation
Rolladen Rolling Shutters
Southwest Thermal Solutions, LLC
Suntrek Industries
MEdiA PArTNErS/SPoNSorEd by:
Beasley Broadcasting • Citadel • Clear Channel Reno
KRNV • Las Vegas Business Press • Lamar
Las Vegas Review Journal
Nevada Business Magazine
Northern Nevada Business Weekly
Relocation Resources • Reno-Gazette Journal

Reduce,
Reuse,
Recycle
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OFFICE
TOTAL MARKET
Total Square feet

L as Vegas
49,718,251

Reno
6,768,014

Vacant Square Feet

11,995,997

1,498,395

24.1%

22.14%

Percent Vacant

0

0

-426,824

-38,746

New Construction
Net Absorption

$2.13

$1.51

611,000

7,484

2,475,191

75,000

Total Square Feet

9,632,174

3,463,755

Vacant Square Feet

2,446,338

687,892

25.4%

19.9%

Average Lease SF/MO (NNN)
Under Construction
Planned
CLASS A

Office Summary

Percent Vacant

Second Quarter 2010

Net Absorption

The Las Vegas Valley office market has yet
to stabilize as vacancies edged upwards exerting downward pressure on average asking
rents. During the second quarter, the market
reported 426,800 square feet of negative net
absorption, pushing the amount of occupied
space down for the seventh consecutive quarter and to a level not seen since late 2006.
No new inventory was added to the office
market during the second quarter of 2010.  
A handful of projects totaling 611,000
square feet remain under construction and
are likely to complete by late 2010 or early
2011.  The majority of the 2.5 million square
feet on the drawing board will likely remain
that way until market conditions improve.
Local economic conditions continued
to contract during the quarter, challenging
the office market and its ability to reverse
its two-year down cycle.  The vacancy rate
rose to 24.1 percent by the end of the second quarter, up from 23.3 percent in the
previous quarter (Q1 2010) and significantly higher than the 21.8 percent reported one
year ago (Q2 2009).   Excluding owner-occupied and built-to-suit properties, vacancy
rates in speculative buildings rose to 26.5
percent by quarter end, which represented
an increase from 25.7 percent during the
first quarter of 2010 and 24.2 percent one
year ago.
With market fundamentals correcting
to levels existing well before the recession
that began 30 months ago, it is likely that it
will take at least that long to recover.  That
being understood, the typical leasing cycle
will allow for the majority of the office users to take advantage of the historic price
lows with lease expirations or renewals taking place during this window.
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0

-25,738

2,557

$2.65

$1.72

Under Construction

200,000

7,484

Planned

719,838

75,000

36,061,436

2,134,609

8,846,960

546,552

24.5%

25.6%

Average Lease SF/MO (NNN)

Las Vegas

0

New Construction

Reno-Sparks

Rents have stayed depressed, but have not
continued to spiral down further.  The $1.50
per square foot full service range seems to
be the current bottom in South Meadows.
While there are some offerings at $1.00 per
square foot full service, these are teaser
rates with quick escalations in subsequent
years.  Meadowood still commands a $.10
to $.20 premium to South Meadows.
Overall, the vacancy rate increased to a
new market high of 22.1%. However, there
was some good news in certain submarkets.  
Meadowood and the South Reno Corridor were the only two markets to show an
improvement in vacancy for the quarter.
Meadowood fell from 16.4% to 15% and
the South Reno Corridor fell from 25.1% to
23.4%. The worst performing market was
downtown that went from 23% to 28.8%.
As the activity in discounted class A
space increased, the vacancy rate in this
category of building has fallen from 20.7%
to 19.9%.  This trend is expected to continue as tenants resume their flight to quality.  
Construction is nearing completion for
several buildings in Meadowood and South
Meadows.  The Customs Immigration Services building on Sandhill and the Williams
Gaming Building on Trademark, should be
completed in the 3rd quarter.  This should
provide a boost to net absorption, assuming
other market conditions stay static.
The overall market lost 38,746 of net absorption. This brings the yearly total loss of
net absorption to 79,648.  If we follow the
trend of last year, the loss in the 3rd and
4th quarters will be significantly less. The
occupancy of the Williams Gaming Building and the CIS building in South Meadows
will help in this effort.

CLASS B
Total Square Feet
Vacant Square Feet
Percent Vacant

0

0

-377,881

-41,303

New Construction
Net Absorption
Average Lease SF/MO (NNN)
Under Construction
Planned

$2.02

$1.36

21,000

0

1,755,353

0

4,024,641

1,169,650

702,699

263,951

17.5%

22.6%

0

0

CLASS C
Total Square Feet
Vacant Square Feet
Percent Vacant
New Construction

-23,205

0

$1.68

$1.17

390,000

0

0

0

Total Square Feet

N/A

2,469,501

Vacant Square Feet

N/A

205,674

Percent Vacant

N/A

8.3%

New Construction

N/A

0

Net Absorption

N/A

0

Average Lease SF/MO (NNN)

N/A

$1.51

Under Construction

N/A

0

Planned

N/A

0

Net Absorption
Average Lease SF/MO (NNN)
Under Construction
Planned
MEDICAL OFFICE

Next Month: RETAIL
ABREVIATION KEY
MGFS:
SF/MO:
NNN:

Modified Gross Full-Service
Square Foot Per Month
Net Net Net

Southern Nevada Analysis and statistics compiled by
Applied Analysis, Northern Nevada Analysis and statistics
compiled by Colliers International Reno

www.NevadaBusiness.com
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DATA

igns of further slowing in the U.S.
economy are increasingly evident, and
a second downturn seems possible,
though not yet likely. The advance estimate for real GDP growth in second
quarter was 2.4 percent at an annual
rate, down from the 3.7 percent revised estimate
for first-quarter 2010.  U.S. nonfarm employment
fell by 131,000 jobs in July, though private employment rose by an anemic 71,000 jobs.   Personal
consumption spending fell at an accelerating rate
in June.  Reflecting these woes, measures of consumer confidence and sentiment dipped in July.
As it has since 2008, the Fed continues an
expansionary monetary policy stance in which it
holds the real Fed funds rate in negative territory.  
That means that the expected rate of inflation is
greater than the interest rates that banks are paying to borrow reserves from each other.  By itself,
however, monetary policy is not creating enough
traction for sustained economic growth.
Repeating an all too familiar theme, the Nevada
economy continues to lag the national recovery.   
Nevada’s unemployment rate remained the highest
in the nation.  Taxable sales continue to slide, with
the May figures 4.5 percent below those of April
and 1.9 percent less than a year earlier.  Gaming
revenue fared poorly in June, falling 9.8 percent.  
On a somewhat brighter note, visitor volume was
4.1 percent above a year earlier.
Dominating state data, the Clark County economic picture is quite similar to that for the state
as a whole.  The local economy is showing some
renewed signs of slowing.  Rising to a record 14.5
percent in June, the Las Vegas unemployment rate
remains one of the highest in the nation.   Clark
County employment dipped slightly in June and
was 2.9 percent below a year earlier.  Taxable sales
fell by 6.5 percent in May, but were only 1.4 percent below a year earlier.  Residential-construction
permits bounced upward in June but are more than
30 percent below a year earlier. Gaming revenue
was up 3.6 percent in May, before falling by 10.4
percent in June, as some casinos took big losses.  
Visitor volume fell by 4.2 percent in June but was
3.5 percent above a year earlier.
Economic activity in Washoe County shows
similar patterns to those in Clark County.  The RenoSparks unemployment rate rose to a record high of
13.6 percent in June.  Washoe County employment
fell by 0.6 percent in June and was 2.8 percent
below a year earlier.  Taxable sales rose a robust
7.6 percent in May, but were 3.8 percent below a
year earlier.  Visitor volume rose sharply in June, but
gaming revenue was down.
Until the U.S. economy shows significant progress in employment, disposable income, and personal consumption spending, the Nevada economy will remain stagnant.
Stephen P. A. Brown,
Director (effective September 1)
UNLV Center for Business and Economic Research

Nevada

DATE

UNITS

LATEST

PREVIOUS

YEAR AGO

GROWTH
RECENT YEAR AGO

COMMENTS

Employment

2010M6

000 employees

1,121.3

1,122.7

1,147.6

-0.1%

-2.3%

Job Losses

Unemployment Rate

2010M6

%, NSA

14.2

13.8

12.1

0.4%

2.1%

Record High

Taxable Sales

2010M5

$billion

3.134

3.283

3.193

-4.5%

-1.9%

Down

Gaming Revenue

2010M6

$million

763.81

847.15

818.27

-9.8%

-6.7%

Down

Passengers

2010M6

passengers

3.823

3.852

3.832

-0.7%

-0.2%

Down Slightly

Gasoline Sales

2010M5

million gallons

93.61

90.91

96.00

3.0%

-2.5%

Down Year Ago

Visitor Volume

2010M6

million visitors

4.031

4.124

3.874

-2.3%

4.1%

Up Year Ago

Employment

2010M6

000 employees

800.1

800.2

823.9

-0.0%

-2.9%

Flat Recent

Unemployment Rate

2010M6

%, NSA

14.5

14.1

12.4

0.4%

2.1%

Record High

Taxable Sales

2010M5

$billion

2.336

2.499

2.369

-6.5%

-1.4%

Down

Gaming Revenue

2010M6

$million

640.10

714.66

687.58

-10.4%

-6.9%

Down

Residential Permits

2010M6

units permitted

609

429

889

42.0%

-31.5%

Recent Gains

Commercial Permits

2010M6

permits

24

26

25

-7.7%

-4.0%

Flat

Passengers

2010M6

million persons

3.458

3.536

3.482

-2.2%

-0.7%

Down

Gasoline Sales

2010M5

million gallons

64.23

63.21

65.78

1.6%

-2.4%

Down Year Ago

Visitor Volume

2010M6

million visitors

3.396

3.543

3.282

-4.2%

3.5%

Up Year Ago

Employment *

2010M6

000 employees

189.4

190.5

194.8

-0.6%

-2.8%

Job Losses

Unemployment Rate *

2010M6

%, NSA

13.6

13.3

11.1

0.3%

2.5%

Record High

Taxable Sales

2010M5

$billion

0.425

0.395

0.442

7.6%

-3.8%

Up Recent

Gaming Revenue

2010M6

$million

63.47

70.43

69.88

-9.9%

-9.2%

Down

Residential Permits

2010M6

units permitted

113

39

53

189.7%

113.2%

Up Recent

Commercial Permits

2010M6

permits

13

13

6

0.0%

116.7%

Flat Recent

Passengers

2010M6

million persons

0.361

0.312

0.347

15.7%

4.1%

Up

Gasoline Sales

2010M5

million gallons

14.63

13.78

15.47

6.1%

-5.4%

Up Recent

Visitor Volume

2010M6

million visitors

0.444

0.385

0.407

15.3%

8.9%

Up

Employment

2010M7

million, SA

130.242

130.373

130.294

-0.1%

-0.0%

No Growth

Unemployment Rate

2010M7

%, SA

9.5

9.5

9.4

0.0%

0.1%

High

Consumer Price Index

2010M6

82-84=100, NSA

218.0

218.2

215.7

-0.1%

1.1%

Unchanged

Core CPI

2010M6

82-84=100, NSA

221.3

221.2

219.3

0.0%

0.9%

Unchanged

Employment Cost Index

2010Q2

89.06=100, SA

111.9

111.4

110.1

0.4%

1.6%

Little Change

Productivity Index

2010Q1

92=100, SA

154.2

153.4

145.0

0.6%

6.3%

Record Output

Retail Sales Growth

2010M6

$billion, SA

360.156

362.013

343.108

-0.5%

5.0%

Flat Recent

Auto and Truck Sales

2010M7

million, SA

11.52

11.14

11.28

3.4%

2.2%

Up

Housing Starts

2010M6

million, SA

0.549

0.578

0.583

-5.0%

-5.8%

Low Levels

GDP Growth

2010Q2

2000$billion, SAAR

13,216.5

13,138.8

12,810.0

2.4%

12.7%

Up

U.S. Dollar

2010M7

97.01=100

103.438

105.178

104.622

-1.7%

-1.1%

Down

Trade Balance

2010M5

$billion, SA

-42.266

-40.320

-24.855

4.8%

70.1%

Up

S&P 500

2010M7

monthly close

1,101.60

1,030.71

987.48

6.9%

11.6%

Up

Real Short-Term Rates

2010M6

%, NSA

0.22

0.08

-0.68

0.1%

0.8%

Low Rates

Treasury Yield Spread

2010M7

%, NSA

2.85

3.08

3.38

-7.5%

-15.7%

Expansionary

Clark County

Washoe County

United States

*Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties
Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of Business and
Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe International Airport;
Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department of Commerce; U.S. Bureau of
Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve Bank.

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted, SAAR=Seasonally Adjusted Annual Rates
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The Last Word

People

If you could go anywhere,
where would you go? Why?
“I’d spend a few weeks in a
dacha along Russia’s Volga River.  
It’s a beautiful, quiet place that
has incredible World War II
and Russian Civil War history.  
It’s also a great place to enjoy
Russian shashlik.”

Brin Gibson • Attorney, Lionel Sawyer & Collins

“Greek Islands sailboat cruise.  
Gourmet meals, swimming in
isolated coves, and spectacular
views are just the right
balance of adventure and
relaxation. To make a difference,
I would travel to DC for the
Stop Modern Slavery Walk
(10/23/10). I am passionate about
rehabilitation and reintegration
of human trafficking victims.”
Shauna S. Brennan • Attorney, Outside General Counsel

“The value and the precious
nature of family and fun can get
lost in the drive to build, grow
and acquire. For me, the ideal
destination would be a small
village in Italy. The vineyards and
the farming… family, fun and
good food would be a welcome
respite from the excitement and
intellectual weightlifting of
modern business.”
Kelly Macquire • VP of Operations, RMI Management LLC
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“I would love to travel to
Africa for a “photo” Safari
and cultural experience.  As
an author and photographer, I
would relish the opportunity
to capture images of wild
animals in their natural habitat
as well as witness firsthand
the daily life, festivities and
cultures of the natives.”
Mary Vail • Author/Photographer/Publicist, OSG Publicist

“I would travel around the
United States by car and spend
time in every historical area. I
am a history buff, especially the
Revolutionary period. I can’t
think of a better way to spend
time with my family and learn
more about who we are and
where we come from.”

Tony DePasquale • President, Elysien Private Wealth & Real Property

“I would love to go to Fenway
Park in Boston just to see how
much it looks like the replica
stadium at Big League Dreams in
Las Vegas.     Big League Dreams
is an awesome sports facility
with six Major League Replica
stadiums for every age/level of
player.”

Ed Farmer • General Manager, Big League Dreams Sports Park in Las Vegas

www.NevadaBusiness.com

TODAY YOU REACHED YOUR GOAL.
Starting a business may be your greatest achievement. With Health Plan of Nevada’s
30 years of experience and local presence, you can start enjoying your new business
and start thinking about your next goal.
When it comes to service, HPN means business.
Call HPN at 702.821.2200 or 800.873.0004 or your broker today!
21NVHPN10316

Visit healthplanofnevada.com
September 2009
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“Thanks to Nevada
State Bank, the sky’s
no longer the limit.”
–John Buch, President of Maverick Aviation Group
Nevada State Bank customer since 1996

Nevada State Bank financed
Maverick Helicopters with a
$5 million commercial loan.
When Maverick Helicopters wanted to fly higher, they
came to Nevada State Bank. The company started
modestly in 1995 with only two aircraft, but today
they operate the largest fleet of ECO-Star tourism
helicopters in the world, providing the highest level
of service to southern Nevada visitors.
“I love working with Nevada State Bank. They gave us
the customized products and personalized services
that only a local bank can provide. They really made
it happen!”
With business loan rates as low as 4.75% APR*,
Nevada State Bank is the premier business lender in
Nevada. See for yourself how we can Open the Door
to your Future to help grow your business.
Visit a branch, call 866-618-3437 or go to
www.nsbank.com.

SMALL BUSINESS | RETAIL | COMMERCIAL | PRIVATE BANKING | REAL ESTATE
Member

*Credit approval is required.
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