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The Commentary

 When SB 302, commonly known as the Nevada School Voucher Program, was passed 
earlier this year by the Nevada legislature, it was widely praised as a step in the right di-
rection for Nevada’s oft criticized education system. Allowing parents greater freedom of 
choice and students opportunities with private schools can only be positive for a state that, 
for a multitude of reasons, consistently ranks low on national education indicators.  
 In fact, nationwide, experts have commented on the good this program can do for our 
state, lauding it as the first of its kind and revolutionary with one article simply stating that 
the program is, “Sweeping. Groundbreaking. Historic.” Unfortunately, for some in Nevada, 
this program may be too much of a good thing. And, yes, I say that sardonically. Despite the 
fact that we desperately need change in our education system, there are those that, for their 
own political agenda, would tear down the positive steps we’ve made. 
 Recently, two lawsuits, and we should have expected this, have come out against 
SB 302, stating that the bill violates the constitution. The first lawsuit was filed by the 
American Civil Liberties Union of Nevada (ACLU), and claims that the program violates 
Article XI of the Nevada constitution, specifically pointing to sections 10 and 2, or the use 
of public funds for religious purposes and the requirement of the legislature to provide a 
uniform system of common schools. So, despite the fact that the bill was clearly passed 
with the intent of providing more choice for parents and improved education for children, 
the ACLU would rather tear down the entire thing because some parents may choose to 
send their children to faith-based schools. Should the ACLU be allowed to attack some-
thing that is clearly meant for good simply because they don’t approve of the choice that 
some parents might make for their children? Does that make sense? A resounding “NO” 
should follow both of those questions. 
 I appreciate our State Treasurer, Dan Schwartz who, shortly after this first lawsuit 
was filed, issued the following, “The ACLU (the Plaintiff) certainly has the right to air 
their issues in court. But, we believe that SB 302 is clearly aimed at aiding and improv-
ing our children’s education, whether it be in public or private schools, secular or non-
sectarian institutions. The bill’s intent is to give parents the choice on how and where 
their children should be educated. Ultimately, the courts will decide whether the law is 
consistent with this purpose and Nevada’s constitution.” His statement makes it clear 
that Nevada stands behind the intent of this program, which is to improve Nevada edu-
cation despite the slings and arrows coming at it. 
 The second lawsuit, filed in the beginning of September, takes a similar approach 
to tearing down this program. The new suit was filed by a group of parents in Nevada 
and alleges that the voucher system violates the state’s prohibition on public money 
being used for religious purposes. The suit was announced by Educate Nevada Now, 
an advocacy group founded just this year by the Rogers Foundation. 
 Both of these lawsuits, similar in nature, are missing the point of the School Voucher 
Program. It would be nice to put my head in the sand, as these plaintiffs are doing, and 
hope that the issues of Nevada’s public school system will work themselves out. The 
reality is, that’s about as likely as Trump humbly backing out of this presidential race. 
It must be faced that education in Nevada needs real change and the School Voucher 
Program is just one way in which our Nevada legislature and Governor Sandoval have 
worked to bring about that necessary change. Tearing it down because of petty issues 
doesn’t help our children, but can definitely harm them.
 Call to Action: It’s time we step up to support this important program. Get vocal! 
Write your elected officials declaring your support for SB 302. Write the ACLU and let 
them know that their tyranny will not be tolerated in our Battle Born state.

By Whose Authority?

For more information on my Commentary 
and to see some of my backup research, or 
if you wonder why I take the position I take, 
go to www.LyleBrennan.com.
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REGARDLESS  of what a grumpy traveler delayed by 

airport checkpoints may tell you, Homeland Security pro-

vides an important framework that ensures that key ele-

ments of Nevada’s economy continue to thrive.

 During the first seven months of this year, approxi-

mately 11.5 million people came through security check-

points on their way to board flights at McCarran Interna-

tional Airport, an increase of a half million travelers from 

the previous year. Meanwhile, the 981,000 travelers who 

came through security at Reno-Tahoe International Air-

port during that time represented a 21.4 percent increase 

from a year earlier.

HOMELAND 
SECURITY AND 
DEFENSE IN THE 
SILVER STATE

By John Seelmeyer
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unaware of the 330 security cameras that 

keep a close eye on everything that’s hap-

pening inside the facility.

 Tourism executives, particularly, have 

become aware of a myriad of unusual se-

curity issues that accompany some visitors 

to Nevada, and have learned to cope with 

them. A key element of the Reno-Tahoe 

tourism economy, for instance, is repre-

sented by the thousands of bowlers who 

arrive for events at the National Bowling 

Stadium. Many of them have cooked up 

homemade rubbing potions that they apply 

to their bowling balls to bring them luck and 

better scores.

 The Transportation Security Adminis-

tration (TSA) takes a dimmer view of those 

homemade potions and certainly doesn’t 

view them as lucky. The airport works closely 

with the organizations that sponsor bowling 

tournaments to get the word out and hope-

fully reduce the potential ire of bowlers. 

 It’s not just the 29 percent of do-

mestic visitors to the Silver State who 

travel by air who rely on assurances of 

secure travel. Manufacturers and others 

involved in import and export trade pay 

growing attention to security — but they 

also want it handled expeditiously so air-

cargo shipments aren’t delayed.

 Some companies are finding revenue 

opportunities within the Homeland Se-

curity infrastructure, and others are rac-

ing to develop technologies for the next 

generations of security.

 In fact, every company, great and 

small, that works in Nevada benefits 

from efforts to provide a safe and se-

cure environment, said Caleb Cage, the 

Homeland Security advisor to Governor 

Brian Sandoval. Business owners and 

managers can focus on work rather than 

being constantly concerned about ter-

rorism threats.

   Cover Story DEFENSE AND HOMELAND SECURITY

 Finding the Balance
 For most Nevadans, airport check-

points remain the most visible manifesta-

tion of Homeland Security, and play a large 

role in keeping Nevada’s economy on track. 

“We want to ensure the safety of travelers. 

It’s a huge focus of the Nevada Homeland 

Security Commission,” said Cage.

 While state law requires outreach ef-

forts to keep the public informed about se-

curity risks, outreach in the tourism sector 

requires a careful balancing act of ensur-

ing the safety of travelers without causing 

unnecessary alarm. “When visitors come 

here, we want them to know they are se-

cure. And they should be able to enjoy their 

vacation, too,” said Cage.

 The Reno airport is a good example 

of this balance. Visitors often comment 

about the Tahoe-inspired architecture and 

decor that stretches from the main en-

trance through the gateway areas, but are 
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 Burning Man, an annual festival held in 

Black Rock City, presents its own set of se-

curity challenges for the Reno airport. Each 

year, large trash bins appear outside the 

airport at the end of the Burning Man Festi-

val, allowing travelers to deposit potentially 

troublesome items, no questions asked, 

before they reach security.

 The continued national economic re-

bound, the strength of the domestic and 

global tourism sectors and the surge of 

meetings and convention business in Ne-

vada all put pressure on the TSA to pro-

tect security personnel and move passen-

gers efficiently through checkpoints at the 

state’s major airports.

Staffing and
Improvements
 It’s not just the air-travel business from 

Nevada airports that’s stretching TSA re-

sources. Airport security checkpoints are 

getting busy across the country. 

 Nationwide, the number of passengers 

screened so far this year is up nearly 5 per-

cent from a year earlier. That translates into 

an additional 20 million passengers and an 

additional 8.7 million bags moving through 

security screenings. The air-security agency 

posted its busiest single day since 2007 on 

July 31 when it screened 2.33 million pas-

sengers and crew members nationwide.

 Las Vegas gets particularly close atten-

tion. The federal government has ranked 

Southern Nevada, with its flood of visitors 

every day of the year, as number 24 in its 

listing of high-threat urban areas nationally. 

The federal government recently doubled 

its funding of Homeland Security efforts in 

the Las Vegas area.

 Because the hospitality industry in Ne-

vada is so closely attuned to the creation 

of hassle-free vacations and business trips 

for the state’s guests, the potential incon-

venience of longer security lines at airports 

will get quick attention.

 Reno-Tahoe International Airport com-

pleted a $27 million upgrade of its security 

checkpoint and passenger gateway areas 

in March 2013.

 Marily Mora, president and chief ex-

ecutive officer of the Reno-Tahoe Airport 

Authority, said the project dubbed by air-

port executives as “the checkpoint of the 

future” improved the experience of pas-

sengers who previously lined up at indi-

vidual checkpoints in each of the airport’s 

concourses.  The project also allows for the 

addition of new security-screening tech-

nology. The checkpoint is meeting its goal 

of improving the experience of passengers.

 A recent survey found that travel-

ers gave the airport a score of 6.47 on a 

seven-point scale for security, and gave 

the airport a 6.29 rating for their overall 

experience.
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Feature Story 

THE backbone of the U.S. economy has traditionally been composed 

of millions of small businesses that are owned and managed by en-

trepreneurs who savor being their own boss. As the economy inches 

its way to recovery, that same hard scrabble independence remains a 

driving force behind numbers that indicate some sectors of the finan-

cial world might be getting better all across the country. A significant 

measure is the increase in clients seen by the U.S. Small Business 

Administration (SBA) in Nevada. “There’s definite growth. We’re get-

ting busier. We had 25 percent more volume in loans this year over 

last year,” said Bob Holguin, SBA district director for Nevada.

MINORITY 
OWNED
CHALLENGES 
& SUCCESSES
By Jeanne Lauf Walpole
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 Statistics provided by the SBA paint an 

impressive picture of the role that small busi-

nesses play in the overall economic scene 

of the Silver State. Figures released this year 

show that 229,570 state-wide firms are oper-

ating as small businesses in Nevada (an in-

crease from 225,542 in 2012) and that around 

two-fifths of the state’s private workforce is 

employed by these small enterprises. Minori-

ty-owned firms account for more than 30 per-

cent of the total, according to 2012 U.S. Cen-

sus QuickFacts. “Twenty to 25 percent of our 

clients are minorities and it’s growing. We’re 

seeing a lot more Hispanic clients,” said Sam 

Males, state director of the Nevada Small 

Business Development Center (NSBDC) lo-

cated at the University of Nevada, Reno. 

 Despite the ups and downs of the econ-

omy over the years, the challenges of going 

into business for oneself have essentially 

remained the same. Although many people 

express the desire to be master of their own 

financial destiny, few are prepared for the 

hard work required to just get up and running. 

Whether you are a potential minority owner 

or not, the process is essentially the same. 

It can take months to wind your way through 

the maze of requirements which comes as 

a surprise to many people. “People aren’t 

ready. They haven’t done their research or 

their homework,” Holguin said.

Planning
 When planning a business venture, it 

quickly becomes obvious that the “to do” 

list is headed by financial requirements. 

“The number one thing is lack of capital,” 

Males said. “Sometimes banks are appre-

hensive about doing smaller loans because 

it’s a lot of paperwork so it’s not worth their 

efforts” Potential small business owners 

need to find micro lenders, which are often 

not the big banks. The financing challenge 

is further complicated by the fact that many 

would-be owners are economically disad-

vantaged, struggling with low credit scores 

in addition to lacking the knowledge of how 

to get a loan.

 Nailing down the financing has become 

more complex for everybody in recent 

years, but is especially onerous for minori-

ty owners, according to Vershaun Ragland, 

project director for the Minority Business 

Development Agency (MBDA). 

 “It’s harder now than 20 years ago. The 

recession caused revenue to disappear, so 

people used their personal resources to 

stay afloat, which caused credit problems,” 

said Ragland. She added that minorities 

have always found it difficult to get loans, 

but it’s even more challenging now with the 

high number who have foreclosures and 

short sales on their records.

 In addition to being economically chal-

lenged, some minorities can also be cul-

turally challenged, which can make the 

process of setting up a business more dif-

ficult. “Some aren’t mainstream America 

http://www.americanfirst.com
http://www.americanfirst.com
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http://nsbdc.org/
http://www.unr.edu/
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MINORITY-OWNED BUSINESSES   Feature Story
yet,” Holguin said. Language 

barriers and lack of knowledge                   

regarding marketing, buying 

habits, insurance and regula-

tions, to name a few, can make 

it even harder to move the pro-

posed venture along the road 

to reality. However, many suc-

cessful minority business own-

ers and their families cut their 

teeth working as employees 

before taking the leap to entre-

preneurship. “A lot of minority 

groups work in the hospitality 

and healthcare fields, and spouses end up 

starting small businesses,” Holguin said.

Available Resources
 As frustrating as all this may seem, 

budding business owners can reach out 

to a variety of agencies and programs that 

have been set up specifically to help them 

navigate the rough waters of setting up and 

operating their own enterprises. Founded 

in 1953, the SBA assists small businesses 

through its three “C’s” which are capital, 

contracts and counseling. Probably the 

most visible element of its work is the va-

riety of lending programs  available. These 

include the 7(a) Loan Guarantee, the 504 

Fixed Asset Financing, the MicroLoan and 

the Disaster Relief Loan programs. The 

SBA doesn’t provide grants or direct loans, 

except for the Disaster Relief Loans, but it 

guarantees against default certain portions 

of business loans made by lenders that 

conform to its guidelines. 

 In addition, the SBA provides coun-

seling and mentoring services through its 

900 small business development centers 

and through the Service Corps of Retired 

Executives (SCORE) and the Veteran Busi-

ness Outreach Centers (VBOC). The 8(a) 

Business Development Program is spe-

cifically designed for economically and 

socially disadvantaged individuals which is 

of particular help to businesses who want 

a piece of the government contract pie. “A 

driving force is the big construction jobs,” 

Males says. Many government programs 

and contracts have set aside for minority 

business applicants who have been certi-

fied as eligible. The SBA can assist with 

that. Hundreds of millions of dollars are at 

stake in big jobs that include the Nevada 

Department of Transportation (NDOT) and 

the Department of Defense (DOD). 

 Similar help for minorities can be found 

at the MBDA operated by New Ventures 

Capital Development Company in Las Ve-

gas. As part of a network of centers across 

the country, the MBDA center helps mi-

nority business owners to generate capi-

tal, to create and retain jobs and to obtain 

contract opportunities. Areas of expertise 

available to clients include accounting ser-

vices, procurement and contracting, SBA 

program certification, organization and 

planning and real estate counseling.

 According to Ragland, the center helps 

around 150 clients annually with about 15 

percent of them being startup ventures 

and the remaining existing businesses that 

want to grow and change. With more than 

20 years of experience in the field, Ragland 

said she gets inspiration from the slogan 

“Teamwork Makes the Dream Work.” Her 

passion is helping clients achieve their 

goals in spite of obstacles and challenges 

that may block the way. “When you see 

a client achieve their dreams I don’t even 

have words for it. We can finally give them 

hope,” she added. 

 Even under the best 

of circumstances, going into 

business can be risky. Before 

taking that giant leap, business 

planners offer sage advice to 

help improve the chances of 

success. “Sit down and really 

think about a business model 

that’s comprehensive. If it’s a 

product, test market it and do 

focus groups. Make sure that 

you talk to somebody profes-

sional like the SBA,” Holguin 

advised. 

   Males also emphasizes the importance 

of having a well-thought-out business plan 

on the front end. “We (the NSBDC) will help 

develop a plan. It’s so important and we 

need the vision of the owner,” he said.

    He also suggested to prepare for the un-

known, define your audience for marketing, 

plan for growth and hiring of employees 

and evaluate your physical location. Prob-

ably the best advice is to take advantage 

of the free expertise that’s available from 

these agencies in order to help lower the 

risk that’s inherent in any new venture. 

 Holguin added that new business own-

ers also need to be aware of the changes 

that they will undoubtedly experience as 

they proceed with their new venture. “Being 

in business is a lifestyle. It’s not a 9 to 5 job. 

You live, eat and sleep it; you need to enjoy 

doing it,” he explained. “People don’t under-

stand the commitment they have to make.”

Successful Minority
Entrepreneurs

Shaundell Newsome
Founder of Sumnu Marketing  

 Growing up in a brownstone in Brook-

lyn, NY, at age 14 Shaundell Newsome was 

making $300 a week producing advertising 

materials on a printing machine in the fam-

ily’s basement. “My father actually charged 

me $30 a week rent. It taught me how to 

manage overhead,” Newsome said. Af-

“Being in business is a lifestyle. 
It’s not a 9 to 5 job. You live,
eat and sleep it; you need

to enjoy doing it.”

— Bob Holguin
U.S. Small Business Administraton - Nevada
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ter high school he spent ten years in the 

military at Nellis Air Force Base where he 

worked on projects such as drones and 

stealth technology. “It gave me the attitude 

that anything is possible,” he said. New-

some was then recruited from his air force 

career by Stations Casinos who put him to 

work developing marketing strategies for 

local gamers. 

 He admits that he has loved every job 

he’s had, but that he decided the next step 

on his career path should be a business of 

his own where he could use all the skills he 

developed along the way to focus on help-

ing small businesses. 

 In 2006, he started Sumnu Marketing 

in Las Vegas, which provides professional 

marketing to small enterprises that can’t af-

ford the high fees of larger firms. The com-

pany employs four family members and five 

additional part-time and full-time workers, 

and was selected as the SBA Family-Owned 

Business of the Year in 2015. In addition, 

Newsome’s business offers online consult-

ing services through Sumnu Solution Zone. 

“I’m still on my journey,” he added. 

Zmon Holcomb
Owner and Manager of Top Ten Percent

 As a child of a military family, Holcomb 

was born in Germany and moved around 

frequently before settling in Las Vegas with 

a scholarship to attend the University of 

Nevada, Las Vegas. After studying criminal 

justice and paralegal skills, he worked in 

law offices and then landed a position at 

the records division of the City of North Las 

Vegas where he has enjoyed a stable and 

successful career. 

 Like most entrepreneurs, however, he 

was eager to try his skills at something 

new. He began looking at businesses that 

would allow him to use the expertise he had 

developed on the job. Sometime during this 

research he was advised to consider fran-

chising which can give a better chance of 

success and can also allow the potential 

business owner to go into business without 

having to give up their day job. 

 “I spent hours researching franchises 

that deal with records management,” Zmon 

says. He struck gold when he found Top Ten 

Percent online which is a franchise that eval-

uates and rates businesses that can then be 

included in the top ten percent in their area. 

 Holcomb wisely took advantage of the 

professional help made available through the 

SBA and the MBDA who have counseled him 

through the whole process of setting up his 

enterprise these past months. After playing 

the waiting game, he’s secured his loan and 

now is finally in training at corporate to learn 

how to actually make his dream come true.

http://www.azul-services.com
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“ City National 
understands the 
challenges of a 
nonprofit.”
Cash flow is critical for us. We have to get the 
most from every donated dollar. City National 
Bank helps us streamline our cash flow and put 
our dollars to use the moment they are deposited. 
They provide advice about our budget to help us 
manage growth responsibly.

City National is The way up® for  
Ronald McDonald House.

Vince Bryson 
CEO  
Ronald McDonald House Charities 
of Southern California

Hear Vince’s complete story at  
Findyourwayup.com/CNBGetsIt 

Find your way up.
Call (775) 461-2517 
to speak with a business banker.

City National Business Banking CNB MEMBER FDIC

http://www.findyourwayup.com/cnbgetsit
http://www.cnb.com/index.asp
http://www.cnb.com/index.asp
http://www.rmhlv.com/
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WHAT ARE THE STATE’S 
EXPECTATIONS FOR 
EDUCATION?
DAN KLAICH: The biggest challenge all of 

us face is a citizenry here in Nevada that is 

not as educated as it needs to be. We know 

that’s true for the jobs we have now and the 

jobs we’re going to try and create. We’ve got 

a very clear direction from the Governor and 

the Legislature as to what the economic de-

velopment plan of the state is. It’s very fo-

cused and they expect us to be aligned with 

and contributing to that economic diversi-

fication. That means more Nevadans with 

certificates, associates degrees, bachelors 

degrees and graduate degrees. We have to 

change the culture here in Nevada to under-

stand and appreciate that so we can help 

build what the Governor refers to as “The 

New Nevada”. All of us understood what 

this last legislative session was about. It was 

about revenue and K-12 initiatives.

SKORKOWSKY: There were significant chang-

es made this legislative session about the 

commitment to education funding, specifi-

cally looking at projects that will move the 

state at a much higher level. There were 23 

initiatives that came down this year. Those 

funding sources came down through very 

specific categorical funds to help support 

specific programs. These funds are spe-

cifically identified, and cannot be used for 

any other spending source. It’s an amazing 

opportunity for us to have a very quick in-

fusion into our district with the funding. Our 

goal with this last legislative session was to 

change and shift the funding formula.

STEWART: I know “choice” is a loaded word, 

but I would say choice was a big part of the 

last legislative session. It represents several 

things, but one is a new partner at the table to 

enhance existing capacity within the higher 

education system. If you look across Nevada, 

you have over 300,000 Nevadans that have 

some college, but no degree. That really is 

our core mission. No one single institution 

ith new legislation affecting 

Nevada’s educational sys-

tem, leaders in the industry 

are adjusting to new funding, 

accountability measures and changing demo-

graphics. All agree that new efforts must be 

put in place to raise awareness of the value of 

quality education, as well as the state’s aca-

demic improvements. Recently, these leaders 

met at the Las Vegas offices of City National 

Bank to discuss challenges to the industry 

and new opportunities.

 Connie Brennan, publisher of Nevada Busi-

ness Magazine, served as moderator for the 

event. These monthly meetings are designed 

to bring leaders together to discuss issues 

relevant to their industries. Following is a con-

densed version of the roundtable discussion.

HOW HAVE SHIFTING 
DEMOGRAPHICS 
AFFECTED THE 
APPROACH TO 
EDUCATION?

BART PATTERSON: We have to look at all of 

the segments of the population, whether 

they’re English language learners, Eng-

lish as a second language or coming from 

homes where English is not the primary 

language. Appealing to and understanding 

what we need to do in order for those pop-

ulations to be successful in higher educa-

tion is critical to the future of the economy 

here. Two-thirds of our kids are the first in 

their family to go to college. They’re com-

ing in not knowing that they belong. As a 

school district, continuing to improve the 

quality of graduates that are coming to us 

is going to help.

SPENCER STEWART: Shifting demograph-

ics are a big challenge for us in Nevada, 

particularly Southern Nevada. I think that’s 

compounded by the rapid pace of techno-

logical change and figuring our how we re-

ally embed that skill set within the K-16 cur-

riculum. I also think it’s, perhaps, changing 

the mindset a little bit to [help people un-

derstand that] education is not just a four-

year exercise, but a life-long exercise.

PAT SKORKOWSKY: There are numerous 

challenges that we face when we look at 

K-12 education. It’s looking at the diverse 

learners that are coming into our system 

that has changed our system significantly, 

and making sure that we have qualified 

teachers to provide that education to our 

students.

   Industry Focus
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can handle such a large segment. It is going 

to take everyone around this table to serve 

that particular segment of the population. I 

also think what happened in the last legisla-

tive session is a reflection that there are many 

segments that have to be addressed.

WHAT SPECIFIC 
IMPROVEMENTS
ARE NEEDED?
PAUL GREEN: The one thing that stands 

out for me is preparing [K-12] students so 

they’re ready for higher education, helping 

them understand what it is and the expecta-

tions and demands that come from rigorous 

programs.

RENEE COFFMAN: Although I do see evi-

dence of progressive improvement, from 

my perspective at a graduate-level institu-

tion, we need to continue to strengthen K-16 

education. That’s our feeder. I would love to 

be more successful at recruiting Nevada na-

tives into our programs. That goes into pre-

paring the students in the K-16 corridor so 

they’re ready, willing and able to take on the 

challenges of a graduate level professional 

education. 

SKORKOWSKI: In some situations, our senior 

year is a disservice to some of our students. 

If [seniors] have met their course require-

ments, then they’re allowed to actually have 

an early out on their senior year. Some stu-

dents only take three classes, and the rest of 

the day is supposed to be about internships 

and work experience. What happens is, they 

often don’t take a mathematics class be-

cause they’ve met their math requirements. 

The amount of skills that are lost just by not 

practicing is immense. Then they go into a re-

mediation course because they haven’t had 

to deal with mathematics since their junior 

year. I think the senior year has to be about 

remediation or acceleration, but not hiberna-

tion, which is what our students are doing. 

It’s time for our state to look at graduation 

requirements for seniors and revisit that.

WHAT ARE THE BRIGHT 
SPOTS IN EDUCATION?
PAUL STOWELL: From a business perspective, 

how can we promote the good things that are 

going on? City National Bank has taken on 

a partnership with Clark County School Dis-

trict and our advisory board is fed up with all 

the negative things that are being said about 

education. You can see a lot of positive things 

happening, and it’s not getting out there to the 

general public. We’re taking on an initiative to 

try and change that mindset and help drive 

the positive messaging into the marketplace, 

not just in Nevada, but throughout the country. 

There are people who graduate from our high 

schools, go to college and come back or stay 

here and are very prominent within the business 

community, but that’s never talked about. Why 

not highlight that? We need to get the word out 

and attract more non-gaming related business-

es to this state to diversify our economy to in-

crease the tax base, so we can lift everyone up.

STOWELL: If you keep saying we’re 51st, then 

it becomes a self-fulfilling prophecy, and we 

just keep languishing at the bottom. A lot of it 

is mindset.

MARC JOHNSON: We suffer from the report of 

averages, but we have these highlights that 

you need to market. We have more national 

merit scholars and high-end scholars coming 

out of Nevada high schools than we’ve ever 

had before. We have these opportunities for 

talented students to excel and develop, but 

the averages don’t show it.

SKORKOWSKI: What gets reported when edu-

cation ranking comes out ranks us 51st in the 

nation and success of a child in this state. 

When you look at the 13 factors that compile 

that number, that ranking, only six of them are 

education-related. The rest have to do with 

the community that are very difficult for me to 

control. I can’t control the poverty level in the 

home. I can’t control the language that’s spo-

ken in the home. I can’t control the amount of 

college degrees that are given and earned in 

the state. When you take out all those seven 

factors, we’re actually ranked 36th in the na-

tion. But again, that’s not ever said. It’s only 

the 51st number. I’m not happy with 36th, 

but if you look at the education factors that 

I personally can control as the Clark County 

School District superintendent, 36th is a far 

cry different than 51st.

LET’S TALK ABOUT 
ACCOUNTABILITY.
KLAICH: In higher education, we’ve shifted to a 

performance-based formula. Maybe we’re the 

only agency in the state of Nevada that is fund-

ed on performance and that’s changing our cul-

ture and changing attitudes within the system 

in a way that I think is pretty critical to the state 

of Nevada. The legislature increased the credits 

that it would fund for a millennium scholarship 

from 12 credits to 15 credits. Why is that impor-

tant? Because that’s a full load and we know 

that students that take a full load graduate.

JOHNSON: The entire Nevada System of Higher 

Education has really put a lot of focus in the last 

four years on identifying a mission, identifying 

metrics against the missions, then measuring 

them and holding the presidents accountable 

for achieving growth in those. We are now en-

couraged by the performance-based funding. 

http://www.nevadabusiness.com/2015/10/industry-focus-education-6/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
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We have skin in the game here. If we don’t meet 

the metrics that we’re held accountable for, we 

will actually lose money and make it even more 

difficult to reach those objectives.

STOWELL: In the business world, we’re all in 

favor of that, because that’s how we oper-

ate. It’s performance-based. I don’t see why 

education should be any different. It should 

be performance-based and there should be 

accountability.

SETH AHLBORN: When we’re talking about 

young children in school, they don’t all start 

at the same place. They all start with birth, but 

what happens after that is very, very different. 

The diversity and the differentiation that needs 

to happen in our schools is not something that 

a metric is necessarily going to help with in a 

short period of time. When I think about re-

turn on investment in elementary education, 

and even into high school getting kids ready, 

depending on their starting point, we need to 

be really thoughtful about where the starting 

point is. There needs to be pronounced dif-

ferent metrics along the way, based on where 

they start. It’s one of the big challenges that 

we have. Thirty percent of kids need some 

kind of remediation coming into college. We 

have to be thoughtful about where they start 

and how quickly we can get them where they 

go. I appreciate what you’re saying as far as 

the monies that are available, but sometimes 

the metrics that are put there and comparing 

us to everybody across the country. We’re 

comparing our public school system in Ne-

vada across the country; we don’t have much 

control over a lot of that.

COFFMAN: You’re bringing up a very good 

point about metrics. The one thing I think is a 

little challenging are accrediting agencies. We 

hire full-time people just to do those statistics 

for the accrediting agencies and it’s almost 

become ridiculous in terms of the amount that 

colleges and universities are spending just on 

that data. A lot of it is very discreet data. A lot 

of it is input-based. The challenge, really, is to 

find those metrics that measure the quality of 

the output. The challenge is the quality metric 

and how do you measure that? In business, 

you’ve got profit and loss. That’s a really easy 

thing to wrap your head around. Education is 

a little more subtle and a little more complex 

to get that quality metric and measuring that 

output and final product.

HOW CAN 
COLLABORATION HELP 
OUR STATE?
COFFMAN: There could be some great oppor-

tunities to collaborate with the institutions of 

higher education in the state to create some 

unique programs. It’s very important for Ne-

vada to think outside of the box and be in-

novative because we have limited resources. 

We’re now starting to get private K-12 educa-

tion systems that could compliment and work 

with the state institutions to do some really 

cool things.

KLAICH: There was a long time in the state 

where we really failed to understand that our 

most natural partners were businesses. I re-

member going to meetings of the Chamber’s 

education committee that were very conten-

tious, almost adversarial. That just should not 
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be the relationship. Over this decade, we’ve 

come together understanding how important 

we are to each other. I think that bodes well for 

the future. Just look at this kind of roundtable.

GREEN: We’re in a transformation from a col-

lege operating model to help support the 

community needs. Are the programs and 

the college of social sciences or the college 

of business meeting the needs and demands 

in the community? Although enrollments have 

fluctuated somewhat, we’re setting ourselves 

up to have this strong foundation where we 

can come in and partner with the healthcare 

institute or the hospitals around and have 

those programs that they need to help sup-

port our community. The important ground-

work that we’re doing right now will set us up 

for future success in how we can compliment 

what’s happening educationally.

JOHNSON: We have been talking about dual 

registration between the high schools and uni-

versities or community colleges. I think if we 

would really, earnestly work on the connections 

between higher education and K-12 education, 

we could find the institutional mechanisms so 

the students could start getting college credits 

at the end of their senior year.

WHAT’S THE 
RELATIONSHIP 
BETWEEN ECONOMIC 
DEVELOPMENT AND 
EDUCATION?
AHLBORN: We’re very interested in the eco-

nomic development of the area and being 

an alternative rigorous program for students 

with families who are bringing their business, 

C-level folks, to the area.

JOHNSON: The biggest challenge is investing in 

the infrastructure from preschool through higher 

education in order to make these students more 

successful. In terms of economic development, 

education is fundamental to preparing an edu-

cated workforce for this diversifying industry 

that we have in this state. We’re not going to 

capture these opportunities without investment. 

Investing in the personnel and the physical in-

frastructure in this state will be critical.

STEWART: In terms of businesses looking to 

relocate, they’re going to do their due dili-

gence and look at the entire pipeline, not just 

one segment. Looking at our August and Sep-

tember enrollments, we’re about 100 percent 

over what we initially projected, which was 

somewhat aggressive to begin with. That is 

a reflection that there is a demand for higher 

education in this state. It’s about thinking how 

we deliver that in a very innovative fashion.

GREEN: It takes everybody to build and 

strengthen the community. We need [a com-

munity that] will help support the intellectual 

capital that is needed to bring in new busi-

ness. We absolutely need that from all fronts 

to help that support system.
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Expedited
Services
 Meanwhile, the TSA is us-

ing everything from big data 

to big dogs to keep the check-

point lines moving quickly. Big 

data comes into play with the 

expedited screening that TSA 

provides to some passengers 

who are flying on one of the 12 

airlines that participate in the 

TSA Pre-check program.

 The agency electronically analyzes 

the information that passengers provide 

when they reserve their flights and con-

ducts a real-time assessment of their 

risk. Low-risk passengers are sent to an 

expedited checkpoint where they are al-

lowed to leave on their shoes, belt and 

light outer jacket during the screening 

process. Some passengers keep their 

laptop in its case and keep allowable liq-

uids or gels in a carry-on bag.

 Other travelers, who don’t want to roll 

the dice on the big data-driven program 

,can enroll at either Las Vegas or Reno’s 

TSA Trusted Traveler program that pro-

vides consistent use of the TSA Pre-

check service.

 For the more than 3 million overseas 

visitors who come to Nevada each year, 

the U.S. State Department’s Visa Waiver 

Program is reducing travelers’ hassles 

while ensuring security. Strongly sup-

ported by the U.S. Travel Association, 

the Visa Waiver Program allows visi-

tors from 38 nations to enter the United 

States without a visa and stay for up to 

90 days.

 The travelers are required to com-

plete some paperwork through the U.S. 

Department of Homeland Security be-

fore they leave home, and they’re re-

quired to buy a round-trip ticket on an 

approved airline. The Electronic System 

CONTINUED FROM PAGE 9 as it balances the desires of 

travelers to get through se-

curity quickly.

  The private sector also 

saw opportunities in those 

lines at security-check-

points.

 CLEAR, a New York 

City company, launched its 

advanced biometric iden-

tity system at McCarran 

International Airport late 

last year. The technology, 

certified by the Department 

of Homeland Security, allows CLEAR 

members to use their fingerprints and 

the iris of their eyes to verify their iden-

tify. The company, which charges $179 a 

year, says its members get through se-

curity checkpoints across the country in 

an average of less than five friction-free 

minutes.

 The program has been a hit in Las Ve-

gas, said Caryn Seidman-Becker, chief 

executive officer of CLEAR. “The re-

sponse from the city, airport and scores 

of travelers who go through McCarran 

every day has been overwhelmingly pos-

itive,” she added. 

Economic Factors
 The successful efforts to diversify 

Nevada’s economy — most notably, the 

ongoing work to strengthen the advanced 

manufacturing and logistics sectors — 

spotlights another important role that 

Homeland Security plays in the state.

 As Nevada manufacturers and dis-

tributors enjoy growing demand for their 

products domestically and worldwide, 

the security of air cargo and the effi-

cient screening of shipments becomes a 

growing concern for exporters, import-

ers and domestic shippers.

 Federal law requires screening of all 

air cargo before it’s transported, and the 

numbers are big at Nevada’s two primary 

airports.

for Travel Authorization paperwork pre-

screens foreign travelers against no-fly 

and terrorist databases.

 While those initiatives rely on big 

data, a team of big dogs keeps lines 

moving at McCarran International Air-

port, especially during peak travel times.

 The passenger-screening canines 

and their handlers walk as casually and 

unobtrusively as possible around pas-

sengers at checkpoints. The dogs are 

trained to detect explosives — still the 

biggest threat to aviation safety — in a 

busy airport environment and quickly 

pinpoint the source of an explosive odor. 

 If a canine doesn’t detect an explo-

sive odor on McCarran passengers, 

they’re flagged into the Pre-check line.

 For all the technologically based new 

programs, travelers nationwide began 

reporting longer wait times at security 

checkpoints late this summer. TSA Ad-

ministrator Peter Neffenger recently 

acknowledged that the agency’s staff 

has been taking greater care in screen-

ing passengers, and added the agency 

always leans toward increased security 

“Our mission is to ensure
that Nevada is a safe place

to do business.”

— Caleb Cage
Nevada Department of Homeland Security

Marily

Mora
Reno-Tahoe Airport Authority

https://www.mccarran.com/
https://www.mccarran.com/
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DEFENSE AND HOMELAND SECURITY

 

McCarran International 

Airport handled 217.5 million pounds of 

air cargo in 2014. FedEx accounted for 

more than 101 million pounds, while UPS 

accounted for another 32 million pounds, 

but 15 traditional carriers also handled air 

cargo at McCarran.

 At Reno-Tahoe International Airport, 

cargo shipments totaled nearly 130 million 

pounds, a sharp 6.7 percent increase from 

the previous year.

 To keep that freight moving smoothly, 

TSA in the past three years has been us-

ing what it calls an “ABCD” approach to 

  At the Reno airport, TSA-trained dogs ac-

company airport police in cargo areas to 

help identify risks and keep air shipments 

moving quickly. Cage described the TSA 

program as a cornerstone of the efforts of 

the Sandoval administration to attract in-

ternational trade and encourage the growth 

of new and existing companies in Nevada. 

“Our mission is to ensure that Nevada is a 

safe place to do business,” he said.

 Secure cargo moving efficiently will be 

particularly important this autumn, as the 

big distribution centers operated by com-

panies such as Amazon meet an expect-

edly strong surge of holiday orders.

Job Creation
 Homeland Security has directly 

spurred creation of new jobs in Ne-

vada. Nevada Nanotech Systems Inc. 

of Sparks, for instance, was founded in 

2004 to commercialize a unique sensor 

intelligently look at poten-

tial risks. The four factors 

examined by the agency and 

the shipper include:

  A) Appearance of the ship-

ment, including signs of tamper-

ing, damage or stains.

 B) Behavior, including nervousness, 

unusual questions or odd behavior, of indi-

viduals associated with the shipment.

 C) Context of the shipment, as TSA 

staff make sure that the routing and the 

commodity make sense. 

 D) Documents such as air waybills as 

inspectors look for signs of forgery, odd 

special instructions, and also for any miss-

ing paperwork.

    Cargo that doesn’t carry indications of 

risk is cleared, but if a shipment raises any 

signs of risk, inspectors set the cargo aside 

while they call the shipper or open a box to 

inspect the contents.
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technology developed at the University of 

Nevada, Reno. Some of the small com-

pany’s early work was supported by the 

Department of Homeland Security, which 

was interested in the use of the technol-

ogy in screening applications. The com-

pany now has widened its focus to in-

clude a range of industrial, manufacturing 

and healthcare applications in addition to 

uses in security. 

 Some companies have found more di-

rect opportunities within the Homeland 

Security framework at Nevada’s commer-

cial airports. For instance, the 60 Nevada-

based employees of Leidos Holdings Inc., 

a Reston, VA company with offices in Las 

Vegas and Reno, handle the maintenance 

of TSA security systems.

 Disposal of oversized liquids and oth-

er prohibited items confiscated from pas-

sengers at security checkpoints, mean-

while, is handled by the Nevada offices 

of Clean Harbors Inc., headquartered in 

Norwell, MA.

 Cage added that Nevada’s Office of 

Homeland Security is working to coor-

dinate its efforts with a wide range of 

private-sector organizations. Members 

of the Nevada Broadcasters Association, 

for example, have played an important 

role in public information about pro-

grams to reduce terrorism risk. The “See 

Something, Say Something” campaign 

has relied heavily on the help of local 

broadcasters.

 Other industry groups have met with 

state and local emergency-management 

and homeland security officials in recent 

months to coordinate their efforts, Cage 

said. A growing portion of those meetings 

has been devoted to protection against the 

cyber-security threats faced by the private 

sector as well as government.

 In fact, when state officials decided 

a few weeks ago how to invest $7 million 

in federal Homeland Security funds, they 

gave top priority to efforts to protect from 

cyber threats. Looking forward, this could 

   Cover Story

IN BRIEF

According to the Commission on 
Presidential Debates, Las Vegas is 
now one of four host cities for the 2016 
Presidential Debates. Candidates 
will square off at the Thomas & Mack 
Center at the University of Nevada, 
Las Vegas on October 19th.
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directions.
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potentially create new positions within the 

security and defense sector.

 It’s clear that the issue of security is an 

important one for the state of Nevada both 

in creating jobs and, especially, in ensuring  

that the state remains an attractive and safe 

venue for tourists and residents. At the fore-

front, both private and public agencies are 

hard at work to help provide that safety while 

balancing the need for efficiency. 
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   Expert Advice COMMENTARY

here is a perpetual debate in Congress over how to 
grow the economy. While everyone agrees that we 
need to grow the private sector, a small but increas-
ingly powerful group in Congress is saying that the 

government has no role in promoting economic development.
 The majority of Democrats and Republicans however agree 
that Congress should level the playing field to help small busi-
nesses reach new markets. And, with 95 percent of all customers 
of American-made products living outside the U.S., boosting ex-
ports is critical to growing the economy across-the-board. Com-
panies that sell to China as well as Reno or Las Vegas are going 
to thrive and create jobs, bring foreign dollars home and create 
real, sustainable growth.
 A key tool in promoting these exports – the U.S. Export-Im-
port (Ex-Im) Bank – is in flux by lawmakers looking to disen-
gage the government from promoting economic development. 
Unfortunately, if Congress fails to renew the Bank, American 
businesses could lose approximately $27 billion in annual ex-
ports – sales that would be lost to foreign trade cheats instead.
 The Ex-Im Bank is a rare exception. It is a government agen-
cy that promotes real, sustainable job growth without interfering 
with free markets. Rather than use taxpayer money to hire more 
government workers or subsidize companies, the Ex-Im Bank 
provides secure loans to help American companies that would 
be otherwise unable to find commercial financing to sell their 
goods to foreign customers. 
 And, there is a host of reasons as to why that commercial fi-
nancing is unavailable.  For example, the buyer might be located 
in a country with frequent political unrest where banks don’t 
want to lend. Or it might not have the collateral required by a 
commercial lender to make a major purchase – like an Ameri-
can jetliner or a piece of farm machinery.
 Over the course of my career, I have owned and operated sev-
eral manufacturing operations. Now, I put my knowledge and 
experience to work, helping small and medium-sized manufac-
turing business succeed. I have seen first hand how critical the 
Ex-Im Bank is for so many companies trying to break into the 
export market.
 Over the last several years, the Bank has financed nearly $300 
billion in American exports. It helped over 9,000 companies sell 

their goods to the world and 90 percent of those companies were 
American small and medium-sized businesses. It helps U.S. 
companies, including many here in Nevada, support over 1.2 
million American jobs. Without the Ex-Im Bank, many of these 
jobs wouldn’t have existed.
 The Ex-Im charter requires strict lending guidelines that en-
sure a return on the taxpayer’s dollar. The Bank’s default rate 
is less than one quarter of one percent – lower than most com-
mercial lenders. In the rare case of default, the Bank is able to 
recoup an impressive 50 cents on the dollar. In fact, the Ex-Im 
Bank has been operating in the black for years, returning more 
than $1.7 billion to the U.S. Treasury over the last two years as 
a result of the fees and interest it charges foreign buyers.
 Some critics claim that because the Ex-Im Bank is profit-
able, it is taking business from commercial lenders. In fact, it 
is forbidden by law from competing with commercial lenders. 
Furthermore, commercial lenders would be the first to tell you 
they can’t and won’t step in should Ex-Im disappear.
 Other critics say that the Ex-Im Bank picks winners and los-
ers and distorts the free market, but the reverse is true. Foreign 
manufacturers already benefit from government subsidies and 
protections that vastly exceed the modest financing option Ex-
Im provides. Measured as a percentage of GDP, Germany and 
France provide more than twice the U.S.’s export credit limit; 
China and India provide nearly three times as much, while Ko-
rea dwarfs us by a factor of 10. 
 Abolishing Ex-Im would mean unilateral trade disarma-
ment. Foreign countries would continue to subsidize their own 
exports, stealing tens of billions of dollars in sales from Ameri-
can companies. Foreign customers would simply buy Mahindra 
tractors instead of Caterpillar, Airbus jets instead of Boeing.
 The Ex-Im Bank levels the playing field, giving every 
American company a fair shot to compete for business on a 
global scale. This is the kind of pro-growth policy that every-
one should support and which our country desperately needs.  
Critics of the Bank may mean well, but they are putting our 
economic recovery at risk. 
 Congress should provide the appropriate oversight, reapprove 
the Ex-Im Bank’s charter and ensure that American businesses 
are able to continue to drive our economic recovery.

T

EXPORT-IMPORT BANK

Terry Culp is deputy director of Nevada Industry Excellence.

DRIVING ECONOMIC GROWTH IN THE PRIVATE SECTOR
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   Face to Face

L. CHRISTOPHER
ROSE, ESQ.

Attorney/Shareholder
Jolley Urga Woodbury & Little

PATRICK HUGHES
Vice President and General Manager

Cannery Casino & Hotel

LAS VEGASLAS VEGASRENO

WHAT DO YOU WANT
YOUR LEGACY TO BE?
That our team builds a voice and data 

services company that delivers service 

at the highest level while accelerat-

ing the deployment of broadband to 

healthcare providers, educators and 

entire communities.

IF YOU COULD BE ANY FICTIONAL 
CHARACTER WHO WOULD YOU BE?
Superman! Who wouldn’t want the 

ability to fly? And no, I am not jump-

ing off a mountain in a squirrel suit. I 

have too much unfinished business to 

do, such as seeing my kids grow into 

responsible adults.

IF YOU COULD HAVE COINED A 
SINGLE PHRASE OF WISDOM, WHAT 
WOULD IT BE?
Building a successful business is a 

journey, not a destination.

WHAT BUSINESS ADVICE WOULD
YOU GIVE SOMEONE JUST STARTING 
IN YOUR INDUSTRY? 
Look for change. In change, there is 

opportunity.

HOW DID YOU FIRST GET
INTO YOUR PROFESSION? 
I became interested in law because 

my father was a police officer for the 

Las Vegas Metropolitan Police de-

partment for 30 years. From a young 

age I thought I would be a criminal 

prosecutor. The year before law 

school I decided to become a civil 

litigator. The rest is history.

WHAT DO YOU LIKE MOST
AND LEAST ABOUT YOUR
INDUSTRY?
I love obtaining great results and 

resolutions for clients and helping 

them through difficult personal and 

business situations. I least like the 

reputation the legal profession has 

as a result of a few attorneys who 

put their own interests or financial 

gain above their clients’ interests.

IF YOU COULD BE ANOTHER 
PERSON FOR A DAY, WHO
WOULD YOU BE? WHY? 
My dad. All my life I have tried to 

be like him but I keep falling short. 

Maybe that would help me.

HOW DID YOU FIRST GET
INTO YOUR PROFESSION?  
I “fell” into the business when Ire-

land was in a depression in the late 

1980’s. I started dealing poker in 

Dublin, Ireland then moved to Eng-

land where I trained as a profession-

al croupier.

WHAT WOULD YOU WANT
YOUR LEGACY TO FUTURE
GENERATIONS TO BE?
I want to be remembered as someone 

who achieved all goals while maintain-

ing a respectful environment and hav-

ing fun along the way.

WHAT BUSINESS ADVICE WOULD
YOU GIVE SOMEONE JUST 
STARTING IN YOUR INDUSTRY? 
Be ready and able to adapt because 

the key to success in this industry is 

the ability to change.

WHAT IS THE BEST MOMENT
OF YOUR CAREER?
Being promoted to GM at Rampart 

Casino, when Cannery Casino Resorts 

managed the casino, at the age of 39 

(my goal was 40).

MOVERS & SHAKERS

SCOTT MADISON
President and Founder

Network Services Solutions
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http://www.networkservicesolution.com/
http://www.juww.com/
http://www.lvmpd.com/
http://www.lvmpd.com/
http://www.nevadabusiness.com/2015/10/patrick-hughes-cannery-casino-hotel/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
http://www.nevadabusiness.com/2015/10/scott-madison-network-services-solutions/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
http://www.nevadabusiness.com/2015/10/l-christopher-rose-esq-jolley-urga-woodbury-little/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015


58 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   OCTOBER 2015

SAY WHAT

“I am very disappointed to learn of the 
Department of Interior’s decision to 
aggressively advance an agenda that puts the 
interests of a small contingent of environmental 
extremists over those of rural Nevada’s 
hardworking families. Today’s announcement 
confirms this was never fully about protecting 
any particular species.” - Congressman 
Cresent Hardy in response to the finalization of 
land-use plans for the sage-grouse.

   Feature Story

CONTINUED FROM PAGE 13

 “I’m going to hire an employee that will 

work 9 to 5 and I’ll work on my days off. 

I’m thoroughly excited and ready to use my 

skills to manage a business. I’m definitely 

business-oriented,” he says.

Jesus Gutierrez
Owner of Mari and Chuy’s Mexican Kitchen

 A native of Michoacan, Mexico, Jesus 

Gutierrez has lived in Reno since he was 12 

years old. He studied culinary arts at the 

University of Nevada, Reno and began his 

career as a dishwasher at the Eldorado and 

Silver Legacy resorts. A highly motivated 

worker, Gutierrez climbed his way up the 

food chain to the position of production 

chef. By 2004, however, he left secure em-

ployment to open a fresh Mex restaurant on 

Fifth and Keystone in Reno. 

 “I’ve always been motivated to do a lot 

of things like working my way up through 

many positions,” he said. 

 Ten years later, he closed his fresh 

Mex business to open Mari and Chuy’s 

Mexican Kitchen in Midtown where he and 

his wife, also owner and manager, work 

alongside their 12 employees. Although 

Chuy’s offers a wide variety of tradition-

al Hispanic food choices, the restaurant 

also specializes in healthier vegan and 

vegetarian foods, reflecting the trend of 

the neighborhood.

 Although he didn’t need a loan be-

cause he self-financed, Gutierrez reached 

out to professionals at the NSBDC to help 

design his business plan. Even with all 

that support in place, he described it as 

still scary at first. “We put all our savings 

into the place, but there are no regrets. 

We’re always open for new opportunities,” 

he explained.

Patricia Navarro-Issel
President of Issel Corporation

 Although she was born in Guadalajara, 

Mexico, Patricia Navarro-Issel grew up in 

East LA and Fresno. Her first real job was 

as a dishwasher for McDonald’s, the com-

pany that provides her bread and butter 

continuously to this day. As a single mom 

raising her son, she couldn’t swing going 

to college. However, she took advantage of 

every promotion and training opportunity 

the company offered. By the time she was 

26, she was responsible for training the 

managers of 800 stores, and later, the su-

pervisor responsible for seven locations. 

 At age 40, she left the security of corporate 

McDonald’s to venture out on her own within 

the franchise opportunities the company pro-

vided. “My husband told me that 90 percent of 

small businesses fail and thought it would be a 

better idea to become a franchisee,” she said. 

Although McDonald’s provides a lot of support 

for potential franchisees, she said the process 

was the hardest thing she ever had to do. 

 Today, she and her husband, Michael, 

own five McDonald’s locations in Las Ve-

gas with hopes of adding even more.

 These business-owners illustrate the suc-

cess of minority business owners throughout 

the state. Despite the hard-work involved with 

starting and operating a small business, minori-

ties across the Silver State are finding success 

as their own bosses. Being plugged into the 

communities they serve and boosting Nevada’s 

economy, these minority owned businesses are 

proving what an asset they are to the state. 

MINORITY-OWNED BUSINESSES
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   Free Market Watch

s Presidential candidates make their way to Nevada, 
the economy will undoubtedly be among their talking 
points, and in the West, the future of the economy has 
much to do with land.

 The issue of land ownership is perhaps nowhere more impor-
tant than in Nevada, which is overwhelmingly hogtied by the fed-
eral government. Holding title to over 81 percent of Nevada land, 
the federal government controls a greater percentage of Nevada 
than of any other state in the union. And that’s a problem — both 
for Nevada’s economy and taxpayers in other states.
 So long as the federal government occupies Nevada lands, in-
dividuals and private enterprise are unable to generate prosperity 
throughout most of the state. Restricted to less than 20 percent 
of its own land, the state’s ability to diversify its economy is con-
stricted, and its capacity to likewise maintain employment during 
economic downturns is crippled. During the most recent reces-
sion, America’s energy sector grew by 40 percent. This growth 
strongly suggests that the Silver State would have seen less eco-
nomic devastation had it controlled its own land and resources.  
 By gaining title to even a portion of the over 56 million acres 
the federal government currently occupies within its borders, Ne-
vada could easily generate over $1 billion in revenue through sales 
and leases of the land. During the 2013-2015 legislative interim, 
Nevada’s Land Management Task Force produced a conservative 
analysis that determined local jurisdictions could easily reap an 
additional $205.8 million annually by managing just 7.2 million 
acres land currently controlled by the Bureau of Land Manage-
ment. With control of 45 million acres, state and local govern-
ments could see revenues of $1.3 billion per year.  
 Those who want to see Western state lands held in perpetuity 
by the federal government claim states would be unable to bear 
the financial burden of managing the land, particularly when it 
comes to fighting wildfires. However, those large wildfires have 
increased on the federal government’s watch and are widely rec-
ognized, including by the Congressional Research Service, to 
frequently stem from federal mismanagement. Conversely, many 
states — with an inherently greater incentive to protect those 
lands — have identified many ways to reduce both the number of 
fires and the costs of fighting them. 
 States’ abilities to more nimbly manage the land within their 
borders means such a transfer would be fiscally responsible for 

both states and the federal government. According to the Proper-
ty and Environment Research Center, for every dollar the federal 
government spends managing land, it loses 27 cents. Conversely, 
states create an average of $14.51 for each dollar they spend on 
such efforts. 
 Transferring the land would also give states like Nevada ac-
cess to natural resources, opening up opportunities to procure 
critical elements at home rather than abroad while also spurring 
economic development. The U.S. Geological Survey estimates 
Nevada could be home to some of the most energy-rich lands in 
the world. Yet much of that land is untouchable, under the thumb 
of a recalcitrant federal government.
 One such area is the Chainman Shale, located beneath Rail-
road Valley in eastern Nevada. U.S.G.S. estimates the rock for-
mation contains 1.598 billion barrels of oil and 1.836 trillion cu-
bic feet of natural gas. According to an analysis by Dr. Timothy 
J. Considine, an energy economics professor at the University of 
Wyoming, developing this federally controlled region would cre-
ate 21,797 new jobs over the next 10 years and have a $5.2 billion 
positive impact on the economy.
 The idea of returning federally held land to states — which 
would exclude National Parks, military bases, Indian Reservations 
and wilderness areas designated by Congress — has been emi-
nently successful, both in the United States and Canada. Ameri-
can states that were considered “Western” during the 19th cen-
tury, from Michigan to Florida, were initially territories held by 
the federal government. After decades of petitioning, the people of 
those territories were able, as states, to take control of virtually all 
of that territorial land. However, an increasingly grasping federal 
government in the 19th century began ignoring its earlier com-
mitment to admit states on equal footing with the original states. 
Thus today, it still controls over 50 percent of Western states and 
less than 5 percent of the states of the Midwest and East.
 Significantly, even Canada has recently transferred ownership 
of what were once federal lands to local territories. The move has 
been so successful and created such prosperity that the last terri-
tory without control of its lands is now seeking such authority.
 It’s high time the federal government treats Westerners as 
equals with their neighbors in the East, and ceases obstructing 
the full equality necessary for economic vitality in Nevada and 
the rest of the country.

A

THE ISSUE OF LAND

Chantal Lovell is communications director of the Nevada Policy Research Institute.

A KEY DISCUSSION FOR NEVADA’S FUTURE

COMMENTARY
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UNMANNED 
AERIAL 

VEHICLES
By Doresa Banning

CULTIVATING A NEW INDUSTRY IN NEVADA

SEEKING to benefit from the anticipated, 

widespread commercial use of the unmanned 

aerial vehicle (UAV) nationwide, Nevadans 

have been working diligently to cultivate an 

industry around this type of aircraft.

 Integration of unmanned aerial vehicles 

into the U.S. would create more than 100,000 

jobs and have an economic impact of $82 bil-

lion nationally by 2025, estimated the Asso-

ciation for Unmanned Vehicle Systems Inter-

national, a non-profit organization devoted to 

advancing unmanned systems and robotics. 

The Silver State wants to be a part of it and is 

working hard on that front.   

 “Even if we only see 10 percent or are only 

able to capture 10 percent of that market, 

that’s $9 billion,” said Tom Wilczek, the de-

fense and aerospace industry representative 

at the Nevada Governor’s Office of Economic 

Development (GOED). “We absolutely see a 

value added in terms of developing a cluster 

in Nevada specific to UAV development. It’s a 

new chapter in Nevada.”

Current UAV Use
 A UAV, also known as a drone or remotely 

piloted aircraft, is a platform that’s controlled 

or piloted remotely. The simpler ones oper-

ate like a remote-controlled airplane, where it 

transmits a frequency that the platform cap-

tures. Others operate more like fixed-wing 

aircraft or helicopters, except they are piloted 

from afar. 

 Today, in Nevada, use of UAVs is limited 

to the military for Department of Defense pur-

poses, and to individuals or groups as a hob-

by or for recreation. The Federal Aviation Ad-

ministration (FAA) allows only this type of use 

in the National Airspace System (NAS) and 

limits those systems to ones weighing less 

than 55 pounds. The agency currently pro-

hibits broad-based use of any sized drones 

for commercial purposes. For that reason, 

the UAV industry has much room to grow.

 “[It] is more in the test and development 

phase rather than a set up their manufacturing 

operations phase,” said Mike Kazmierski, the 

president and CEO of the Economic Develop-

ment Authority of Western Nevada.

 The one exception to commercial flying 

is an entity that is awarded an FAA Sec-

tion 133 exemption. This allows for flights 

of UAVs under 55 pounds at or below 200 

feet during daytime conditions, within vi-

sual line of sight of the pilot, and at certain 

distances away from airports or heliports. 

One Silver State UAV company that re-

ceived such an exemption from the FAA is 

ArrowData LLC in Las Vegas, which pro-

vides data collection, transmission, ana-

lytics and distribution of aerial images for 

a variety of purposes. The company has 

developed software that allows for real 

time analytics of aerial imagery with end-

user applications for emergency situations 

among others.

 Anyone wanting to fly outside of the 

established Section 133 parameters 

must apply for a separate certificate of 

authorization. However, it likely won’t be 

long before Nevada routinely sees small 

drones being flown for commercial pur-

poses, as the FAA is developing its small 

unmanned aircraft system (UAS) rule 

around that. It’s due out “soon,” accord-

ing to the agency, which Wilczek said 

could potentially be in 2016. 

   Building Nevada

Tom

Wilczek
Nevada Government Office of 
Economic Development

http://www.auvsi.org/home
http://www.auvsi.org/home
http://diversifynevada.com/
http://diversifynevada.com/
http://www.faa.gov/
http://www.faa.gov/
http://edawn.org/
http://edawn.org/
http://www.arrowdata.com/
http://www.nevadabusiness.com/2015/10/unmanned-aerial-vehicles-cultivating-a-new-industry-in-nevada/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015


Mike

Kazmierski
Economic Development 
Authority of Western Nevada
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   Building Nevada
nical expertise, some of whom now, after re-

tirement from the service, act as consultants 

or run their own UAV-related businesses. One 

veteran-owned consulting and engineering 

firm is Global C2 Integration Technologies in 

Henderson. It specializes in integrating surveil-

lance and reconnaissance into combat action. 

The Silver State also has a homegrown pool of 

military-trained UAV pilots. 

 Governor Brian Sandoval and the state’s 

congressional delegates and legislators sup-

port and have contributed to advancing a UAV 

industry here. One effort was the passing of 

Assembly Bill 161, which provides a finan-

cial incentive to aircraft companies. The law, 

which became effective July 1 of this year, par-

tially waives certain property or sales and use 

taxes for those who own, operate, manufac-

ture, service, maintain, test, repair, overhaul or 

assemble an aircraft or any component of an 

aircraft, manned and unmanned, in the state. 

Through Assembly Bill 239, which also recent-

ly passed, the legislature established rules for 

civil use of drones. 

 Nevada is one of six states designated as 

FAA UAS test sites, or places for research and 

development and creation of technological 

strategies for integrating UAVs into the NAS. 

The Silver State has nearly 40 centers where 

testing can occur. They include the four origi-

nals—Reno Stead Airport, Fallon Municipal 

Airport, Boulder City Municipal Airport and the 

Desert Rock Airstrip.

 “It means we are one of the preferred en-

tities for the industry to come to for testing,” 

Wilczek said. “It’s also given us a really unique 

and very valuable perspective as a team 

member into the FAA’s intent and how they go 

about doing the integration process.”

 The state-sanctioned non-profit organiza-

tion that helped Nevada navigate through the 

competition for FAA UAS test site designation 

is the Nevada Institute for Autonomous Sys-

tems/Unmanned Aerial Systems (NIAS/UAS). 

Today, with Wilczek as its executive director, 

NIAS/UAS manages the business tied to that 

responsibility, acting as an intermediary be-

tween companies and the numerous airports 

Sector Development
 GOED continues identifying the various 

applications for UAVs. “The uses that are 

being advanced for this industry grow every 

day,” added Wilczek. “Companies based in 

Nevada and providing services across the 

U.S. is what I want to see; the hiring, employ-

ment and headquarters in Nevada.”

 The numerous applications, all in the pre-

liminary evaluation phases, include inspec-

tions of various infrastructure, such as bridges, 

pipelines, phone lines, flare stacks and others. 

In agriculture, UAVs could be employed to fly 

over crops and collect data on various metrics, 

including weed and pest infestations, crop 

patterns, distressed plants and more. In min-

ing, they could, from the air, help exploration 

companies identify precious metals and min-

erals in the ground. They could aid in disaster 

relief, fire suppression, search and rescue and 

be employed for other humanitarian aims. In 

addition, drones could be used for delivery of 

anything from medicine to retail goods. 

 Drone America in Reno designs, manufac-

tures and delivers an array of UAVs. Its Phoe-

bus Mk.III, for instance, can be fitted with vari-

ous sensors and payloads for different uses. 

This 4-foot, 4-inch high vehicle has a payload 

capacity of 180 pounds and can remain air-

borne for more than seven hours at a time.

 EDAWN, too, is playing a role, respond-

ing to inquiries and working with interested 

companies. 

 “We work with our many partners, includ-

ing the Airport Authority and the state, to en-

courage the testing with the expectation that 

as time goes on and production increases, we 

become a preferred location for that effort,” 

Kazmierski added.

 Growth is occurring, Wilczek said, in the 

number of companies directly involved in, or 

supporting, Nevada’s UAV sector. Some of 

those enterprises include:

• Battlespace Flight Services LLC in North 

Las Vegas, which provides a host of ser-

vices, including aircraft operations and 

maintenance, systems engineering and 

technical assistance, and expert test and 

evaluation capabilities. 

• Zephyr Photonics, at Lake Tahoe’s Zephyr 

Cove, which manufactures optoelectron-

ic products that can be used with UAVs 

and other aerospace systems. 

• Praxis Aerospace Concepts International 

Inc. in Henderson, which provides consult-

ing, training and technological solutions for 

unmanned and manned missions.

• Click Bond Inc. in Carson City, which 

makes adhesive bonded fasteners for the 

aerospace industry, also used in UAVs. 

• Abaris Training Resources in Reno, which 

provides training on how to manufacture 

advanced composites, of which drones 

are made. 

 “Because there’s so much expertise and 

willingness and excitement generated in all 

portions of the state, we’re all happy to see 

these growth segments occur wherever they 

occur,” Wilczek added. “We’re just going to 

continue to push the growth of this industry.”

Why Nevada?
 Nevada is an ideal place to foster a UAV 

industry as it’s actually where it began 40 

years ago, with development of unmanned 

aerial systems by the military, Wilczek said. 

That component continues today, particularly 

at Creech Air Force Base, located in Indian 

Springs, where UAV training and flights occur. 

Because of that history, Nevada is home to 

numerous individuals with the requisite tech-

DRONES

Lt. Col. Warren

Rapp
Nevada Advanced 
Autonomous Systems 
Innovation Center

http://droneamerica.com/
http://battlespacefs.com/
http://www.zephyrphotonics.com/
http://www.praxisaerospace.com/
http://www.praxisaerospace.com/
http://www.clickbond.com/
http://www.abaris.com/
http://www.creech.af.mil/
http://www.gc2it.com/
http://renoairport.com/reno-stead
http://www.flybouldercity.com/
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“Because there’s so much expertise and willingness and excitement generated in

all portions of the state, we’re all happy to see these growth segments occur wherever they 

occur. We’re just going to continue to push the growth of this industry.” —Tom Wilczek
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involved and helping attract industry, said Jim 

Fleitz, retired Air Force commander, pilot and 

UAS expert at NIAS/UAS. 

 As a result of becoming an official FAA 

test site, the Silver State landed a $5 million 

contract with NASA, which means the space 

administration will test UAVs in the state’s air 

space at one or more of its available test sites.

A Look Ahead
 Several Nevada educational institutions have 

jumped on board to help expand Nevada’s UAV 

industry, too. The University of Nevada, Reno 

(UNR), and the University of Nevada, Las Ve-

gas (UNLV) now offer minor programs of study 

in unmanned autonomous systems, in which 

students learn UAS fundamentals, including de-

sign, engineering, operation and data analysis 

in preparation for work in the field. The indus-

try needs engineers, programmers, pilots and 

robotics specialists, and Nevada’s universities 

want to produce a local workforce to fill those 

jobs. Reno’s Truckee Meadows Community Col-

lege offers UAV maintenance courses as well.

 In 2014, UNLV hired world-renowned UAS 

research expert, Dr. Paul Oh, to be its direc-

tor of drones and autonomous systems lab. 

Professor Woosoon Yim, of UNLV’s depart-

ment of mechanical engineering, is conduct-

ing research on a robotic aerial platform that 

operates autonomously in GPS-denied envi-

ronments, such as caves, forests and other 

urban structures. Some former UNLV stu-

dents launched the enterprise Skyworks in 

Henderson, which develops aerial robots for 

scientific and industrial uses.

 Also last year, UNR created the Nevada 

Advanced Autonomous Systems Innovation 

Center (NAASIC), which aims to connect UAV-

related companies to university resources, 

everything from students to information. NAA-

SIC also conducts research projects involving 

aerial mapping and data collection for various 

companies and agencies. 

 “We want to create those jobs so gradu-

ates stay here, and grow those businesses 

so they want to come here and get those 

graduates we’re pumping out of the univer-

sity,” said Lt. Col. Warren Rapp, NAASIC’s 

business development director. Rapp is a 

former UAV pilot and squadron commander 

at Creech AFB. 

 The types of businesses the center can 

support are those with a tested prototype with 

high commercialization potential, Rapp said. 

One UNR partner is Flirtey, an autonomous 

aerial delivery company of online retail, fast 

food, letters and parcels, urgent medical sup-

plies, which moved to Reno from Australia. 

Alaska UAV, which also relocated, is another. 

The Sparks-based UAS manufacturer and 

service provider has hired some UNR engi-

neering students. 

 Experts are optimistic about the future of 

Nevada’s UAV industry.  “It’s very bright,” Wilc-

zek said. “There are a lot of hungry businesses 

and a lot of investors.”

 Nevada is on the cusp of the burgeoning 

sector, and the FAA’s release of its small UAV 

rule should help it expand. 

 “We are so close to starting to realize those 

next-level contracts that really will set Nevada 

apart,” Fleitz said, adding that the existing 

support network must remain intact to achieve 

that greater success. “The governor, congres-

sional delegates and the elected officials have 

to continue to support this industry, to make 

the state friendly for this type of testing.”

http://www.uav-alaska.com/
http://flirtey.com/
http://www.unr.edu/naasic
http://www.unr.edu/naasic
http://www.unr.edu/naasic
http://www.tmcc.edu/
http://www.tmcc.edu/
http://www.unr.edu/
http://www.unr.edu/
http://www.unlv.edu/
http://www.unlv.edu/
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N

Sale, Industrial
ADDRESS 3828 Civic Center Dr., 89030
BUYER Water Shark Systems, LLC
SELLER Civic Center Properties, LLC
DETAILS 39,348 SF; $3.4 million
APN 139-12-103-050
SELLER’S REP Jarrad Katz, CCIM, SIOR and 
Galit Kimerling of MDL Group

Lease, Industrial
ADDRESS 4524 Lawrence St., 89081
TENANT Shred-It Corporation
LANDLORD Zelda Levin and Martin M. 
Eisenberg
DETAILS 22,000 SF; $1,980,000 for 10 years
LANDLORD’S REP Curtis Sanders, SIOR of 
Cushman & Wakefield | Commerce

NW

Loan, Multi-Family
ADDRESS 3900 Dalecrest Dr., 89129
LOAN OFFICER Brian Eisendrath and Robert 
Ybarra of CBRE
BUYER Kennedy Wilson Multifamily
DETAILS CBRE Capital Markets’ Debt & 
Structured Finance has secured a full-term, 
interest-only, floating rate loan at 82 percent LTV 
on behalf of Kennedy Wilson Multifamily for the 
acquisition of Alexander Gardens Apartments. 
Built in 1996, the property consists of 480 units 
averaging 923 SF per unit.

S

Sale, Retail
ADDRESS 9272 Tamarus St., 89123
BUYER JGNK Nevada Investments, LLC
SELLER Savant Investment Partners
DETAILS 11,668 SF; $1,735,000
APN 177-23-209-009
SELLER’S REP Jordan Wirsz of Savant 
Investment Partners

Sale, Industrial
ADDRESS 2700 – 2710 Patrick Ln., 6035 & 
6045 Harrison Dr., 6255 & 6285 Mojave Rd., 
89120

E

Sale, Industrial
ADDRESS 4750 N. Lamb Blvd., 89115
BUYER Bixby Land Company
SELLER Pamida Realty, LLC
DETAILS 180,000 SF; $15.1 million
APN 140-05-111-005
SELLER’S REP Ben Millis and Chris Beets of 
Newmark Grubb Knight Frank

Sale, Industrial
ADDRESS 3045 N. Lamb Blvd., 89115
BUYER Robbie Auto, Inc.
SELLER Talmer West Bank
DETAILS 10,646 SF; $970,000
APN 140-18-502-006
BUYER’S REP Erik Larkin of NAI Vegas 
Investment Services Group
SELLER’S REP Wil Chaffee and Paul Chaffee 
of NAI Vegas’ Investment Services Group

Sale, Multi-Family
ADDRESS 1511 – 1521 Casino Center Blvd., 
89104
BUYER J. Katz
SELLER TOD Las Vegas, LLC
DETAILS 75 units; $24,667 per unit
APN 162-03-210-055
SELLER REP Devin Lee, CCIM and Art Carll of 
NAI Vegas’ Sauter Muilti-family Group

H

Sale, Land
ADDRESS NWC of Stephanie St. & Wigwam 
Pkwy., 89074
BUYER The Calida Group, LLC
SELLER KB Home
DETAILS 15.52 acres; $9,312,000
APN 178-16-611-002
BUYER’S REP Doug Schuster and Curt Allsop 
of Newmark Grubb Knight Frank

[BC]  BOULDER CITY  [E]  EAST  [H]  HENDERSON  [N]  NORTH  [NW]  NORTHWEST  [O]  OTHER  [S]  SOUTH  [SW]  SOUTHWEST  [WC]  WASHOE COUNTY

DEAL TRACKER

BUYER Core & Value Advisors, LLC
SELLER Stockbridge Funds, LLC
DETAILS 166,911 SF; $14,044,382
APN 162-36-204-019
BUYER’S REP Dean Wilmore, SIOR of 
Colliers International

SW

Sale, Office 
ADDRESS 8530 W. Charleston Blvd., 89117
BUYER Andre Holdings, LLC
SELLER LDL, LLC
DETAILS 5,010 SF; $1,110,000
APN 138-32-816-004
REP (BOTH) Tina D. Taylor, Marcus & 
Millichap

Sale, Land 
ADDRESS SEC of Buffalo Dr. & Sunset Rd., 
89113
BUYER ABC Land and Development, Inc.
SELLER Beltway 4.77, LLC
DETAILS 9.55 acres; $4,250,000
APN 176-03-101-019
SELLER’S REP Scott Gragson and Robert 
Torres of Colliers International

Sale, Land 
ADDRESS SWC of Rainbow Blvd. & 
Windmill Ln., 89113
BUYER Global Realty, LLC
SELLER Rainbow Structures, LLC
DETAILS 3.75 acres; $2.5 million
APN 176-15-501-008
BUYER’S REP Riaz Rohani of Global Realty, 
LLC.
SELLER’S REP Jeff Berg and Mica Berg of 
The Berg Team

Lease, Industrial
ADDRESS 3588 S. Valley View Blvd., 89103
TENANT D and D Auto Sales
LANDLORD MBSC, LLC
DETAILS 6,000 SF; $272,000 for 40 months
LANDLORD’S REP Troy Tobler of Virtus 
Commercial

WC

Sale, Office
ADDRESS 530 E. 6th St., 89512
BUYER West Family Trust
SELLER Neal R. Donaldson
DETAILS 5,775 SF; $530,000
APN 008-531-01

4524 Lawrence St.

http://www.virtusco.com/
http://www.virtusco.com/
http://www.americanauto48.com/
http://www.global-realty-llc.com/
http://www.marcusmillichap.com/
http://www.marcusmillichap.com/
http://www.colliers.com/en-us
http://savantinvestments.com/
http://www.cushmanwakefield.com/
http://www.mdlgroup.com/
http://watersharks.com/
http://www.thecalidagroup.com/
http://www.kbhome.com/
http://www.naivegas.com/
https://www.talmerbank.com/
http://www.robbiesauto.com/
http://www.ngkf.com/
http://bixbyland.com/
http://www.nevadabusiness.com/2015/10/red-report-october-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
http://www.nevadabusiness.com/2015/10/red-report-october-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
http://www.nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015


Jones Corporate Center
Northwest Corner of Sunset Road 

& Jones Boulevard

Las Vegas, Nevada

Est. Completion Q1 2016

From Northern Nevada 
to Southern Nevada, 
we have the industrial 
product to suit your 
client’s needs

In Northern Nevada:
Doug Roberts, Partner

Paul Kinne, Development Manager

980 Sandhill Road, Suite 100

Reno, NV 89521 

775-829-6112 | www.panattoni.com

In Southern Nevada:
Doug Roberts, Partner

Chris Parker, Development Manager

3773 Howard Hughes Pkwy, Suite 140S

Las Vegas, NV 89169

702-269-1360 | www.panattoni.com

Red Rock 200
Red Rock Road

Reno, Nevada

Est. Completion December 2015

Red Rock 200

Jones Corporate Center
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   Red Report

Sale, Retail
ADDRESS 1481 E. Lincoln Way, 89434
BUYER GMRI, Inc.
SELLER Sparks Legends Development, Inc.
DETAILS 7,393 SF; $,2,771,653
APN 037-411-03

Sale, Industrial
ADDRESS 1445 S. Meadows Pkwy., 89521
BUYER Vista Buena Holdings, LLC
SELLER Creekside Development, LLC
DETAILS 10,080 SF; $4 million
APN 163-240-03

Sale, Industrial
ADDRESS 9240 Prototype Dr., 89521
BUYER Verdure Asset Corp.
SELLER Volpp Development Co., LLC
DETAILS 46,237 SF; $2.5 million
APN 163-112-06

Sale, Motel
ADDRESS 1756 E. 4th St., 89512
BUYER Jack E. Flower
SELLER Khalid Ali
DETAILS 6,290 SF; $175,000
APN 008-381-05

http://www.panattoni.com
http://www.panattoni.com
http://www.panattoni.com
http://www.nevadabusiness.com/2015/10/red-report-october-2015/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
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SOUTHERN NEVADA NORTHERN NEVADA

 The Reno/Sparks second quarter re-

tail market continued to improve slowly.  

Vacancy rates have stayed much the 

same from the first quarter of 2015.  The 

more notable completed leases in the 

second quarter are Legends at Sparks, 

which signed leases with Oakley Vault, 

and the openings of Uniforms Factory 

and Jimmy John’s.  Metro PCS, a cell 

phone store, opened another store on 

Oddie Blvd. Finally, Chase International 

signed a lease for 5,300 square feet, 

at D ‘Andrea Marketplace and Jersey 

Mike’s 1,400 square feet, at Redfield 

Promenade.

 Northern Nevada continues to im-

prove in the retail market with further 

recovery anticipated. The market is cur-

rently showing an overall vacancy of 12 

percent. This includes a 14.54 percent 

shopping center vacancy, an 18.02 per-

cent vacancy in power centers and an 

8.44 percent general retail (freestanding) 

vacancy. Lease rates range from $1.10 to 

$2.50 triple net.

 It is expected that Northern Nevada 

will continue to show signs of improve-

ment, although at a slow pace.  The mar-

ket will continue to see national and re-

gional retailers show interest in the area. 

 With housing sales improving and 

good retail locations still available, the 

third quarter of the year still should 

show signs of improvement in the Reno/

Sparks. Rates will stay the same for 2015 

and vacancy will continue to stay the 

same through next year.

 The Las Vegas Valley Anchored Retail va-

cancy rate remained unchanged at 11.9 per-

cent in the second quarter. At the end of Q2, 

vacancy rates ranged from 9.2 percent in Pow-

er Centers to 13.2 percent in Neighborhood 

Centers. The second quarter ends two con-

secutive quarters of increasing vacancy rates. 

With the retail market near the 10 percent sta-

bilized rate and taxable retail sales at all-time 

highs, the market appears fairly healthy. How-

ever, the market’s recovery has been uneven.  

  There were no completions in the second 

quarter and the Valley’s total anchored retail 

space remained 44.3 million square feet.

 Net absorption in Q2 was 15,200 square 

feet. This level of absorption was just enough 

to keep the year-over-year absorption positive 

at 1,600 square feet. Two of the three product 

types had positive year-over-year absorptions. 

Power centers were the stronger of the two 

with 166,200 square feet and neighborhood 

centers added 37,100 square feet. However, 

community centers lost 201,600 square feet 

over the year to wipe-out most of the absorp-

tion gains. This was due to the closure of sev-

eral Office Depot locations. We expect ab-

sorption to continue to improve, but the market 

may continue to receive occasional shocks, 

such as the shuttering of every Food4Less in 

Q1 and a number of Office Depots in Q4, 2014.

 Space under construction in Q2 was 

138,700 square feet in one project: Phase 2 of 

Green Valley Crossing (138,700 square feet) in 

Henderson. There is one planned project as 

well: Phase 2 of the Target Shopping Center 

at Decatur and U.S. 95 (140,000 square feet) in 

the Northwest submarket.

   Commercial RE Report

RETAIL
SUMMARY
SECOND QUARTER 2015

Southern Nevada analysis and statistics compiled by

RCG Economics, Northern Nevada analysis and

statistics compiled by Dickson Commercial Group.

TOTAL MARKET

Total Square feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease sf/mo (nnn)

Under Construction

Planned

POWER CENTERS

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

COMMUNITY CENTERS

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

NEIGHBORHOOD CENTERS

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

Las Vegas Reno*

* All numbers exclude regional malls

NEXT MONTH: INDUSTRIAL
ABREVIATION KEY

MGFS:

SF/MO:

NNN:

Modified Gross Full-Service

Square Foot Per Month

Net Net Net

RETAIL
SECOND QUARTER

31,838,512

3,826,034

12.00%

0

-11,069

$14.13

27,865

0

12,179,324

 1,027,771 

8.44%

0

-474

$12.60

27,865

0

3,083,080

555,431

18.02%

0

 37,975 

$11.99

0

0

13,981,761

2,033,504

14.54%

0

-40,238

$14.35 

0

0

44,262,684

5,271,894

11.9%

0

15,168

$1.29

138,738

140,000

  

10,083,608

931,705

9.2%

0

4,980

$1.61

0

0

  

18,703,226

2,294,157

12.3%

0

84,244

$1.35

138,738

140,000

  

15,475,850
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he “second” estimate for U.S. real 
gross domestic product (GDP) in the 
second quarter of 2015 indicates an 
annualized rate increase of 3.7 per-
cent, which is a significant upward 

revision from the advance estimate of 2.3 percent. 
The Bureau of Economic Analysis stated that sec-
ond-quarter increases in real GDP mostly reflect-
ed strong consumer spending. More generally, 
personal consumption expenditures, net exports, 
state and local government spending and residen-
tial fixed investment made positive contributions. 
Federal government spending, private inventory 
investment and nonresidential fixed investment 
made negative contributions. U.S. nonfarm em-
ployment experienced gains in August, adding 
173,000 jobs over July. Moreover, the previous 
months saw a 44,000 upward revision in jobs. 
The unemployment rate declined from 5.3 to 5.1 
percent during the same period, which is its low-
est level since the 2008 recession. Housing starts 
increased strongly year-over-year, and housing 
prices increased. Auto/truck sales and retail sales 
remained above their respective levels from last 
year and are expected to stay strong. The stock 
market experienced a loss because of a fear of a 
further slowdown in the Chinese economy and the 
implied slower growth in emerging market econo-
mies as well as the possibility of an increase in 
U.S. interest rates. Oil prices remain at their lowest 
levels since the recession.
 The Nevada economy evidenced signifi-
cant positive signals from the most recent data. 
Seasonally adjusted, statewide employment in-
creased 3.7 percent year-over-year. Taxable sales 
experienced a strong year-over-year growth, up 
7.1 percent. Total air passengers rose 8.5 percent 
year-over-year. Gaming revenue decreased 1.0 
percent year-over-year. 
 For Clark County, seasonally adjusted em-
ployment rose 3.2 percent year-over-year. Total 
passengers at McCarran Airport rose 8.8 percent 
from a year earlier. June visitor volume increased 
4.8 percent from last year. Clark County’s taxable 
sales and gasoline sales for June were 6.3 percent 
and 4.5 percent above those of a year earlier, re-
spectively. Residential permits fell 14 percent from 
a year ago, and commercial permits remained at a 
low level. Gaming revenue was 1.7 percent lower 
than in June 2014.
 The most recent data also showed positive 
signals for Washoe County. The Reno-Sparks’ 
seasonally adjusted employment rose 3.6 percent 
from a year ago. July visitor volume fell 0.6 per-
cent, while total air passengers increased 5.6 per-
cent from last year. Taxable sales for June strongly 
increased 12.2 percent year-over-year, and gam-
ing revenues for July increased 4.9 percent from 
a year earlier. Residential permits fell substantially, 
27.8 percent from a year ago. Commercial permits 
remained low.

The views expressed are those of the authors and do not 
necessarily represent those of the University of Nevada, Las 
Vegas or the Nevada System of Higher Education.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Growth data represent change in the percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rateJinju Lee, Eonomic Analyst

Stephen M. Miller, Director
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What do you think of the
presidential candidates thus far?

“To date, it appears we 
Americans have a tough 
job ahead of us in electing 
a new leader. There 
are a number of tough 
issues on the plate. There 
are a number of good 
candidates, not great, but 
good and there are a few 
less desirable.”

“This is the strongest field 
of conservative candidates 
in years. I see wisdom, 
integrity and executive 
experience, which makes 
me hopeful that our 
country will lead from 
strength once again.”

“On the Republican 
side there are certainly 
many candidates, and 
it is interesting that the 
non-Washington types 
(Trump, Carson and 
Fiorina) are leading in 
the polls. It might just say 
something about how the 
public views politicians.”

“I don’t see what I would 
consider any true front 
runners yet, but I am 
pleased to see some issues 
that need to be addressed, 
starting to come out. 
Especially during the 
debates.”

“I’m pleased to see 
successful business 
candidates rather than career 
politicians. I was intrigued 
to see a powerful woman 
candidate dominate the 
stage in the second debate! 
Carly Fiorina is one of my 
favorites at this time.”

Derek Neider | Senior Pastor
Calvary Chapel Spring Valley

Mike Beardslee | President
IT Strategies

Susan Bauman | President
Western Risk Insurance Agency

Steve Dover | President, Nevada State 
Manager, Lawyers Title

Jim DeVolld | Principal/Director of 
Operations, LP Insurance Services, Inc.

Taylor Lilley | President & Chief 
Financial Officer
Michelin Properties, LLC.

“It’s like making a 2017 
Super Bowl bet today but 
I think Biden will jump 
into the race significantly 
changing Clinton’s game 
plan. In the end, it would be 
entertaining to have Trump 
and Biden in a debate! Two 
gentlemen with an unfiltered 
love of saying the first thing 
that comes to mind.”

   Last Word

http://ccspringvalley.org/
http://www.westernrisk.com/
http://www.lpins.net/
http://www.it-strategies.com/
http://ltic.com/
http://michelinproperties.com/page2.html
http://www.nevadabusiness.com/2015/10/what-do-you-think-of-the-presidential-candidates-thus-far/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015
http://www.nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20October%202015


Host an unconventional convention.

Conveniently located near downtown Las Vegas at U.S. 95 & Valley View Blvd.  |  702.822.8779  |  springspreserve.org

Give your meetings a fresh approach at Springs Preserve. Sustainable  

and beautiful indoor and outdoor meeting spaces come fully equipped  

and ready for your every need. We want to help your business flourish. 

http://www.springspreserve.org
http://www.springspreserve.org


CELEBRATING 40 YEARS 
IN LAS VEGAS!
More than 40 years ago, Eastridge Workforce Solutions set out to do things 

differently from the rest of the industry. We provide comprehensive workforce 

management, recruitment & technology solutions, serving startups to Fortune 500 

companies. We set ourselves apart by being fanatically dedicated to customer 

satisfaction and by solving complex workforce challenges through creativity, 

collaboration & innovative technology. 

Workforce Management

Payrolling

1099 Compliance

Managed Services Provider

RPO

Workforce Recruitment

Administrative

Construction

Convention

Finance & Accounting

Healthcare

HR

Legal

Manufacturing & Distribution

Scientific

Technology & Engineering

Workforce Technology

Badging & Security

IT Consulting & Support

Time & Attendance

VMS

eastridge.com 702-854-1760

@EastridgeWS 

http://www.eastridge.com
http://www.twitter.com/@eastridgews
http://www.eastridge.com



