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*Offer valid through 12/31/09 to new commercial subscribers of Cox Business VoiceManagerSM and Cox Business InternetSM in Las Vegas Cox-wired, serviceable locations. Offer includes 1 Traditional VoiceManager phone line with 
Cox Business Internet speed of 4.0 Mbps/512 Kbps, or 2 Traditional VoiceManager phone lines with Cox Business Internet speed of 2 Mbps/384 Kbps. Minimum 2-year term commitment required. Free installation is capped at $500. 
Excludes voicemail and long distance. Telephone modem equipment may be required. Modem uses electrical power to operate and has backup battery power provided by Cox if electricity is interrupted. Telephone service, including access 
to e911 service, will not be available during an extended power outage or if modem is moved or inoperable. Cox cannot guarantee uninterrupted or error-free Internet service or the speed of your service. Additional costs for installation, 
construction, inside wiring and equipment may apply. Offer does not include usage, applicable taxes, surcharges or fees. Discounts are not valid in combination with or in addition to other promotions, and cannot be applied to any other Cox 
account. Rates and bandwidth options vary and are subject to change. All programming and prices are subject to change. Programming may vary by location. Services not available in all areas. Other restrictions may apply. ©2009 CoxCom, 
Inc., d/b/a Cox Communications Las Vegas, Inc. All rights reserved. 

 Call 702-939-1148 or visit coxbusiness.com

Fast, effi cient, reliable 

communications from 

Cox Business can help you 

accelerate your company’s 

success. And our special 

offer puts your savings into 

high gear. Switch to Cox 

and get your voice, data 

and video communications 

working at a fantastic rate. 

Now your business
can communicate
at a fantastic rate.

Bundle business phone 
and Internet

for only 

$7999*
per month

Plus FREE installation!
With a 2-year service agreement.

http://coxbusiness.com
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Why are more 

professionals changing 

to Bank of Nevada?

To make the change, 

call: 702.248.4200

www.bankofnevada.com

It’s Simple:
Big Bank capabilities.  

Small Bank personal attention.  

Single Point of Contact.

http://www.bankofnevada.com
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Socialism: a system or condition of society in which the means of production are owned and 
controlled by the state.

Capitalism: An economic system in which the means of production and distribution are owned 
and controlled by private individuals and businesses for profit.

	 According	to	the	above	definitions,	the	United	States	was	clearly	a	capitalist	county	50	years	ago,	
but	what	about	today?	What	about	50	years	from	now?	What	kind	of	society	are	we	leaving	to	our	
children,	and	is	there	still	a	chance	to	reverse	the	trend?
	 Creeping	socialism	is	clearly	taking	over	the	country.	The	government	now	owns	approximately	
70	percent	of	General	Motors,	and	has	substantial	investments	in	U.S.	banks	and	mortgage	compa-
nies.	It	doesn’t	“own”	energy	production,	but	it	effectively	controls	it	through	regulation,	and	wants	
to	increase	its	influence	by	subsidizing	the	development	of	“green”	sources	of	energy.	
	 Now	it	has	set	its	sights	on	the	healthcare	industry,	which	is	estimated	to	total	about	20	percent	of	
the	U.S.	economy.	Don’t	be	fooled	into	thinking	the	Democrats’	efforts	to	pass	“healthcare	reform”	
have	anything	to	do	with	keeping	us	healthy.	It’s	all	about	controlling	another	large	sector	of	the	
economy.
	 In	2010,	U.S.	government	spending	is	predicted	to	reach	39.9	percent	of	the	gross	domestic	prod-
uct.		If	Reid,	Obama	and	their	cronies	succeed	in	getting	more	government	into	healthcare,	energy	
production,	and	other	large	economic	segments,	federal	spending	will	eventually	creep	over	the	50	
percent	mark,	and	the	United	States	will	officially	become	a	socialist	country.
	 Last	summer,	Hugo	Chavez	of	Venezuela	was	pleased	to	hear	about	the	GM	bailout.	He	was	
quoted	by	Reuters	news	service	as	saying,	“Comrade	Obama!	Fidel,	careful	or	we	are	going	to	end	
up	to	his	right.”		That’s	a	frightening	prospect.		
	 Unfortunately,	a	substantial	number	of	people	in	Washington	power	circles	wouldn’t	be	fright-
ened	by	this	idea	at	all;	in	fact,	they	would	welcome	it.	How	about	Van	Jones,	the	presidential	advisor	
who	was	just	forced	to	quit	his	position	as	Green	Jobs	Czar?	He	is	a	self-admitted	Communist	who	
helped	found	an	organization	called	STORM,	“Standing	Together	 to	Organize	a	Revolutionary	
Movement.”	Obama	was	well	aware	of	this	when	he	appointed	him	to	join	the	other	“czars”-	more	
than	two	dozen	people	at	the	highest	levels	of	government	who	are	not	elected,	and	who	are	not	
subject	to	congressional	oversight	or	Senate	confirmation.	
	 Obama	and	his	czars	are	sure	to	appreciate	Michael	Moore’s	new	movie,	Capitalism: A Love 
Story,	which	concludes	that,	“Capitalism	is	evil,	and	you	cannot	regulate	evil.	You	have	to	eliminate	
it	and	replace	it	with	something	that	is	good	for	all	people,	and	that	something	is	democracy.”	(I’m	
sure	the	Founding	Fathers	would	be	surprised	to	hear	that	capitalism	and	democracy	are	mutually	
exclusive.)
	 The	Tea	Party	Express	people	had	the	right	idea	in	their	rallies	during	the	summer	of	2009.	It’s	
time	to	take	back	America	from	these	socialists	before	it’s	too	late.	Our	children	deserve	to	live	in	
a	country	where	they	(not	the	government)	decide	how	they	will	live.	They	should	be	able	to	earn	
an	honest	living,	pay	a	limited	amount	of	taxes	for	basic	government	services,	and	keep	the	rest	to	
take	care	of	their	families.	If	they	own	businesses,	those	companies	need	a	chance	to	make	a	decent	
profit,	and	to	make	decisions	based	on	what	their	owners	believe	is	right,	not	what	the	government	
decides	for	them.	
	 Let	your	representatives	in	Congress	know	that	you	don’t	want	any	more	government	intrusion	
into	your	life,	your	company,	or	your	wallet.	Do	it	now	before	it’s	too	late	and	the	Michael	Moores	
of	this	country	get	what	they	want	–	a	socialist	state.	
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	 Today,	Falititeq’s	business	is	split.		While	the	
company	still	provides	office	furnishings,	half	of	
its	business	is	providing	companies	with	sustain-
able	interiors.	 	Abramo’s	vision	has	allowed	his	
company	to	do	well,	even	in	this	down	economy.

evada has always been a state 
that fosters business and en-
courages innovative thinkers.  
Nevada Business Magazine’s 

annual 20/20 issue includes 20 vision-
aries that have exhibited foresight in their 
businesses and have made the current 
economic climate work for them.  They see 
the good in a bad situation and turn down-
turns into opportunities.  These executives 
don’t look at a recession and cringe; rath-
er they see a recession as an opportunity 
for better business.
 Nevada Business Magazine reached 
out to business executives in our com-
munities and asked them to tell us about 
business leaders they felt truly defined a 
visionary.  
 Each of the following 20 executives are 
not only weathering the economic down-
turn; they are adapting their methods, ad-
justing their tactics and ensuring that their 
organizations ride through the storm at the 
top of their game.  Each executive has ex-
hibited an ability to creatively work through 
tough situations and succeed, no matter 
the market.

	 While	necessary	tools	for	every	business,	there	
isn’t	a	whole	lot	that	is	innovative	about	office	fur-
nishings.		However,	creating	office	interiors	that	
can	move	and	adjust	as	the	company	moves	and	
adjusts	is	an	innovative	idea.		Originally	Facilitec,	
a	distributor	of	Haworth	office	furniture,	began	
as	a	company	that	sold	and	installed	commercial	
furnishings.		When	Quentin	Abramo	bought	the	
company	in	2005	and	changed	the	name	to	Faci-
liteq,	he	had	a	different	vision.		
	 Abramo	wanted	to	create	a	company	that	not	
only	provided	office	furniture,	but	was	also	able	
to	create	 interiors	 that	 can	change	with	a	com-
pany.		The	intent	was	to	allow	companies	to	move	
their	cubicles,	even	whole	office	and	conference	
rooms,	as	needed.		In	today’s	economy,	with	com-
panies	having	to	cut	back	on	their	staff,	these	in-
teriors	are	extremely	practical.

	 Vegas	PBS	is	a	well-known	name	in	Southern	
Nevada.		The	public	broadcasting	station	provides	
educational	programs	for	children	and	informa-
tional	 programs	 for	 adults.	 	When	 Tom	Axtell	
began	with	the	station	15	years	ago,	he	knew	it	
was	time	to	move	the	station	into	the	future.		In	
1999,	when	 the	 Federal	 government	 compelled	
all	 broadcasting	 stations	 to	move	 to	 the	 digital	
format,	Vegas	PBS	was	still	using	old	technolo-
gies.
	 Today,	Vegas	PBS	is	unrecognizable	from	the	
Vegas	PBS	of	the	past.		The	company	is	no	longer	
simply	a	television	station.		The	station	recently	
moved	into	a	Gold	LEED	Certified	building	that	
is	the	first	MISREC	compliant	building	in	the	na-
tion.		Southern	Nevada’s	local	PBS	is	being	used	
as	 an	 example	 across	 the	 nation	 of	 how	public	
broadcasting	should	be	run.		
	 The	station	now	has	the	capabilities	to	provide	
everything	 from	 online	 distance	 education,	 to	
real	time	building	plans	and	critical	information	
to	emergency	technicians	in	the	field.		As	Axtell	
said,	“We’ve	gone	from	being	a	television	station	
to	 a	 public	 service	 media	 corporation.”	 	 Since	
Axtell	 began	 with	 the	 station,	 revenues	 have	
increased	from	$3.5	million	 to	$14	million	and	
every	year	 for	 the	past	 several	years,	 they	have	
rolled	out	at	least	one	new	technology	or	service.

Cover Story

Quentin Abramo, President
Faciliteq Architectural Interiors

Tom Axtell, General Manager
Vegas PBS

	 Web	 design	 is	 by	 no	means	 a	 new	 concept.		
Since	the	beginning	of	the	internet,	people	have	
been	creating	ways	to	build	better	and	more	inno-
vative	websites.		In	fact,	virtually	the	only	hiccup	
for	a	company	wanting	to	create	a	dynamic	web-
site	 is	 the	cost.	 	When	Mark	Cenicola	 founded	
Cenicola-Helvin	 Enterprises	 the	 company	 was	
primarily	a	web-developer.		

Mark Cenicola, President
Cenicola-Helvin Enterprises

N

By Tarah Figueroa
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	 Cenicola	 realized	 that	 all	 companies	 need	
websites	 but	 not	 all	 can	 afford	 the	 expensive	
fees	 to	create	one.	 	Before	 the	economy	turned	
south,	he	introduced	a	model	for	website	leasing.		
Similar	to	leasing	a	building	or	other	tools	com-
panies	need	to	thrive,	Cenicola	created	a	method	
whereby	companies	can	have	a	website	and	lease	
it	on	a	per	month	basis.		The	leased	website	allows	
companies	to	take	advantage	of	a	site	without	the	
up-front	costs.		There’s	even	a	buy-out	option	at	
the	end	of	the	rental	period.
	 Having	the	foresight	to	recognize	this	need	in	
the	online	marketplace	and	to	introduce	a	unique	
product	displays	20/20	vision.		Eventually,	Ceni-
cola	says	he	wants	to	take	the	company	public	and	
from	there,	the	sky	is	the	limit.

	 One	of	 the	 companies	 leading	 the	 charge	 to	
provide	clean,	efficient	power	is	Altairnano.	Driv-
ing	that	charge	is	Terry	Copeland,	PhD,	president	
of	the	company.		One	of	the	energy	components	
Altairnano	 creates	 is	 an	 advanced	 lithium-ion	
energy	storage	and	battery	system.		These	batter-
ies	are	able	to	out	perform	many	of	their	coun-
terpoints	 in	 both	 life-cycle	 and	power	 capacity,	
making	them	the	wave	of	the	future.
	 Copeland	 joined	 the	 company	 in	 2007	 and	
has	been	introducing	this	technology	around	the	
world.		He	feels	that	our	world	cannot	continue	
to	sustain	for	the	future	if	it	remains	mired	in	the	
energy	uses	of	the	past.	 	Some	of	the	technolo-
gies	Copeland	and	Altairnano	have	been	work-
ing	on	include	smart-grid	technology,	renewable	
integration,	military	uses	and	transportation	solu-
tions.		When	future	generations	are	flying	around	
in	their	battery-operated	cars,	chances	are	those	
batteries	will	be	provided	by	Altairnano.		Sharing	
them	with	the	world	is	Copeland’s	job.

Terry Copeland, PhD, President & 
Chief Executive Officer, Altairnano

	 Hospice	 care	 requires	 some	 of	 the	 most	
difficult	work	in	the	healthcare	industry.		The	
work	at	hospices	can	be	both	sad	and	grueling.		

Carole Fisher, President & Chief Execu-
tive Officer, Nathan Adelson Hospice

There	are	a	number	of	misconceptions	about	
what	a	hospice	is	and	what	it	does.		When	Car-
ole	Fisher	began	at	Nathan	Adelson	four	years	
ago,	 she	knew	all	 of	 this	but	 also	knew	 that	
some	changes	could	be	made	to	alleviate	that	
perception.	
	 When	she	became	CEO	of	 the	hospice,	 she	
had	three	goals	in	mind,	to	make	Nathan	Adel-
son	the	hospice	of	choice,	the	employer	of	prefer-
ence	and	a	training	center	of	excellence.		She	has	
tirelessly	worked	to	achieve	those	goals	and	the	
respect	she	has	earned	from	her	peers	is	evident.

	 When	 the	 economy	 began	 to	 shift	 she	
realized	 that	 there	 would	 be	 tough	 times	
ahead.	 	 Last	 fall,	 she	 began	 the	 process	
of	 consolidating	 job	duties	 and	worked	 to	
minimize	 the	 impact	 to	 patients	 and	 em-
ployees.	 	 The	 result	 is	 a	 loyal	 staff	 and	
no	 decrease	 in	 the	 level	 of	 care	 patients	
receive.	 	 Fisher	 attributes	 her	 success	 to	
several	things;	an	open	line	of	communica-
tion	with	 her	 staff,	 the	 fact	 that	 she	 hates	
to	fail	and	that	she	can’t	stand	to	let	people	
down.		

http://northerntrust.com/strength
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risk tolerance are the most important ar-
eas for me to discuss” says Horaney. He 
believes that in order for investors to be 
successful there has to be that kind of 
transparency. 
 To that end, Horaney not only meets 
personally with investors, but he also con-
ducts frequent seminars. These seminars 
educate and provide necessary informa-
tion on investing and the successful use 
of the full range of investment products 
available from Horwitz & Associates, 
plus the strategies and approaches to help 
mitigate risk. 
 With Michael’s investment expertise 
and his own personal financial experience, 
he has the knowledge and commitment to 
help both business owners, small to me-
dium size companies and individuals re-
cover, grow and retain their wealth. He has 
studied and learned tools and systems for 
using option investment strategies with eq-
uity portfolios. His education came from 
the Options Institute, the Chicago Board of 
Options Exchange and he has several years 
of experience at firms such as Smith Bar-
ney and Oppenheimer and Company. 
 Some of the strategies that Horaney 
uses range from income production to 
hedging against volatile market condi-
tions. His ultimate goal is to ensure that 
investors in Southern Nevada have both 
the tools and knowledge they need to suc-
ceed financially. For more information 
on upcoming seminars, or to arrange an 
appointment to discuss your situation, 
please contact Mike Horaney directly at 
mhoraney@horwitzco.com.

orwitz & Associates, Inc. is a good 
example of the old adage, “With 
experience comes wisdom.” The 

Chicago based company has been serving 
investors for over 40 years, offering invest-
ment and advisory management services 
for clients and customers around the world. 
The company was founded by Gerald Hor-
witz and today he, along with his son Ed-
ward, have managed to maintain the same 
level of excellence in financial education 
and strategy as when the company formed 
- no small feat in today’s economy!
 Horwitz & Associates, Inc. has loca-
tions throughout the United States and 
just recently opened a Las Vegas office in 
order to serve Southern Nevada residents 
and business owners.
 Michael Horaney has over 20 years of 
experience as a managing director in the 
financial investment field. Horaney has 
made a commitment to provide clients and 
prospects in Southern Nevada with the 
tools and strategies they need to not only 
survive in this economy, but to thrive. Ad-
ditionally, he will provide Southern Neva-
dans with wealth recovery strategies for 
potential growth of their principal and the 
prudent use of their investment capital.  
Equities, bonds and insurance products, 
all part of the foundation of the Horwitz 
organization, will also be offered.
 Horaney believes that education for in-
vestors is paramount; the investor has to 
know what it is they are investing in, why 
they’re investing in it and how and why 
it can work for them. “The suitability of 
the investments and the individual client’s 

702.476.6656
mhoraney@horwitzco.com

2520 St. Rose Parkway,

Suite 308 

Henderson, Nevada 89074

Horwitz & Associates, Inc. opens a Las Vegas location,
and introduces Michael Horaney, an Experienced Investment Strategist. 
Michael will head up the new office for this Full-Service Financial Firm

H
Michael Horaney, Investment Strategist

Horwitz &
Associates, Inc.

“We’ve been orchestrating
dreams for over four decades.”

Horwitz & 
Associates, Inc.

2610 Lake Cook Rd., Suite 190
Riverwoods, IL

224.632.4600

http://mhoraney@horwitzco.com
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	 It’s	 indisputable	 that	 Las	Vegas’	mayor,	Os-
car	 Goodman	 is	 a	 visionary.	 	 He	 has	 walked	
and	talked	his	vision	every	day	of	his	career	as	
mayor.		Goodman	wants	to	make	sure	the	world	
loves	his	city	as	much	as	he	does.		To	that	end,	
the	changes	he	has	put	into	effect	have	been	sub-
stantial.		Goodman	determined	that	he	wanted	to	
revitalize	downtown	and	the	downtown	of	today	
is	vastly	different	from	the	downtown	of	15	years	
ago.		He’s	committed	to	bringing	a	sports	team	to	
Las	Vegas	and	expects	to	have	a	basketball	team	
in	the	next	couple	of	years	and	a	hockey	team	im-
mediately	following.
	 Mayor	 Goodman	 came	 to	 our	 city	 in	 1964	
with	his	wife	and	$87	dollars	in	his	pocket.		He	
and	his	wife	realized	that	Las	Vegas	was	where	
they	 wanted	 to	 make	 their	 home.	 	 They	 have	
raised	four	children	that	live	and	are	successful	
in	Las	Vegas.		Goodman	has	been	mayor	for	10	
years	and	calls	himself	the	“happiest	mayor	in	the	
universe”.	

	 Stoney	Gray	is	a	man	living	his	dream.		Pre-
viously	 the	manager	 for	Gilley’s,	 a	 saloon	style	
dance-hall	 in	 Las	Vegas,	Gray	 saw	 it’s	 closing	
not	as	negative,	but	as	a	catalyst	for	his	ambitions.		
Two	years	ago,	he	founded	the	first	Stoney’s	Rock-
in’	Country	and	has	since	added	another	location	
in	Southern	Nevada	and	one	in	Indiana.		All	this	
comes	 during	 a	 time	when	most	 entertainment	
businesses	 are	 struggling	or	 closing	 their	doors	
completely.		He	say’s	that	eventually	he	wants	to	
take	Stoney’s	nationwide.
	 Gray	is	enjoying	his	success	and	continues	to	
enjoy	the	challenge	of	running	a	business.		“We	
love	what	we	do,”	he	said,	“Our	customers	are	the	
best.”		Gray’s	goal	to	make	a	dance	hall	for	lo-
cals	to	enjoy	has	certainly	paid	off.		In	addition	to	
Stoney’s,	Gray	is	also	a	partner	with	Wicked	HP,	a	
company	that	builds	and	sells	racing	engines.		His	
entrepreneurial	spirit	is	evident	and	his	success,	
while	certainly	not	the	norm	for	this	economy,	is	
the	result	of	his	vision.

	 Anything	related	to	commercial	real	estate	in	
Nevada	is	struggling.	It’s	common	knowledge	that	
the	market	is	experiencing	the	worst	downturn	in	
recent	history.		What	is	surprising	is	Jeffrey	Har-
ris’	 attitude	 towards	 a	 declining	 economy.	 	 As	
president	for	Nevada	Title	Company,	Harris	has	
been	front	and	center	for	some	of	the	most	signifi-
cant	changes	the	market	has	seen.		He	has	used	
the	downturn	to	focus	the	title	company’s	goals	
and	reorganize	it	in	such	a	way	that	it	continues	to	
thrive	despite	the	economy.
	 “Business	has	improved	more	as	a	result	of	our	
getting	focused	and	becoming	a	leaner	company,”	
he	said.		Harris’	goal	is	to	see	Nevada	Title	Com-
pany	 out	 service	 their	 competition	 in	 all	major	
market	segments.	 	Today	the	company	captures	
between	65	and	70	percent	of	market	share.		The	
economy	has	allowed	the	 title	company	to	 take	
advantage	of	market	segments	that	are	doing	well,	
such	as	foreclosures.		In	addition,	it	has	facilitated	
creative	ways	to	obtain	new	revenue	streams.

Oscar Goodman, Mayor
City of Las Vegas

Stoney Gray, Founder and Part-Owner
Stoney’s Rockin’ Country

Jeffrey Harris, President
Nevada Title Company

	 Dr.	Michael	Harter	has	been	with	Touro	Uni-
versity	 since	 it’s	 inception	 in	2004.	 	Harter	has	
built	 the	university	 to	fit	 the	needs	of	Southern	
Nevada,	primarily	to	meet	the	demand	for	quali-
fied	 healthcare	 professionals.	 	 Since	 the	 begin-
ning,	Harter	 recognized	 the	 shortage	of	health-
care	professionals	in	Southern	Nevada	and	he	has	
been	working	to	fill	that	shortage.		A	surprising	
70	percent	of	healthcare	professionals	trained	at	
Touro,	stay	in	Southern	Nevada.
	 In	order	to	encourage	his	students	to	remain	in	
the	area,	Harter	has	developed	partnerships	with	
Valley	Hospitals	for	internships	and	he	carefully	
recruits	each	student	to	ensure	that	they	reach	the	
schools	standards	of	excellence.		The	school	is	still	
going	through	a	period	of	growth.		In	the	next	few	
years	Harter	plans	to	open	several	new	programs	
and	recently	opened	an	Autism	Center	to	provide	
an	array	of	services	for	autism	patients.	 	Harter	

knows	that	he	doesn’t	know	everything.		“I	utilize	
the	knowledge	and	expertise	of	a	larger	number	
of	people	to	help	plan	and	implement	programs,”	
he	said.		His	vision	for	Touro	is	manifested	in	the	
growth	the	school	continues	to	achieve.

Michael Harter, PhD, Senior Provost 
and Chief Executive Officer,

Touro University

	 David	 LaPlante	 started	 a	 company	 called	
Aztec	with	Martin	Gastanaga	in	1995.		In	2002,	
right	at	the	beginning	of	the	“dot	com	bomb”	he	
merged	with	Twelve	Horses,	an	internet	market-
ing	 firm.	 	 LaPlante	 knew	 even	 in	 ’95	 that	 the	
future	was	online.		Twelve	Horses	has	certainly	
made	 a	mark	 in	Nevada,	 but	 LaPlante’s	 ambi-
tions	extend	even	further.		He	wanted	to	be	able	
to	serve	clients	in	the	entire	nation.		To	that	end,	
Twelve	Horses	recently	merged	with	One	to	One	
Interactive,	Inc.	and	in	one	fell	swoop,	LaPlante	
now	has	the	resources	of	a	global	company	be-
hind	him.
	 LaPlante	redefines	the	term	“adjusting	to	the	
market”.	 	A	highly	skilled	and	creative	market-
ing	professional,	LaPlante	has	made	a	career	out	
of	 recognizing	what	 is	next	on	 the	horizon	and	
building	his	business	to	succeed.		“I’m	not	afraid	
of	stirring	it	up,”	LaPlante	says.		“I’m	not	afraid	
of	being	the	idiot	everyone	laughs	at	because	the	
people	that	do	ridicule	me	eventually	end	up	ask-
ing	for	my	advice.”		He	has	a	dream	for	Northern	
Nevada	 and	 encourages	 each	 of	 his	 employees	
to	share	their	own	visions.		LaPlante	is	proud	of		
his	companies’	reputation	of	being	ahead	of	the	
curve	every	step	of	the	way.

David LaPlante, Senior Vice President 
One to One Interactive

	 Opening	a	luxury	hotel	and	casino	in	the	mid-
dle	of	a	 recession	 is	quite	a	 feat.	 	Opening	one	
that	caters	to	both	locals	and	tourists	on	the	very	
South	end	of	the	strip	and	making	it	successful	
is	a	feat	for	a	Marnell.		Anthony	Marnell,	III	has	
had	an	interesting	and	varied	career	and	his	most	
recent	achievement	is	the	M	Resort.		Marnell	was	
born	and	raised	in	Las	Vegas	and,	aside	from	a	
stint	playing	for	the	San	Diego	Padres,	has	lived	
most	of	his	life	in	Southern	Nevada	where	“Mar-
nell”	is	a	household	name.

Anthony Marnell, III, Chairman and 
Chief Executive Officer, M Resort
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veryone	in	the	state	saw	it	coming,	
but	that	didn’t	make	it	any	easier.	
As	 legislators	 entered	 the	 2009	
session,	they	faced	a	biennial	rev-

enue	shortfall	of	$2.4	billion.	Governor	Gib-
bons’	proposed	budget	still	fell	short	by	$1.6	
billion.	And	while	he	vowed	to	veto	any	tax	
increase,	 legislators,	 ultimately,	 felt	 that	 they	
had	no	choice.	They	passed	several	new	taxes	
that	took	effect	this	July	–	many	of	them	hav-
ing	significant	repercussions	for	businesses.
	 So	here	 in	Nevada,	where	 the	 July	2009	
unemployment	rate	hit	a	record	12.5%	–	the	
third	highest	in	the	country	–	businesses	find	
themselves	 struggling	 even	 more.	 Here’s	 a	
look	at	what	these	new	taxes	are,	how	busi-
nesses	around	Nevada	are	responding	to	them	
and	what	they	could	mean	for	our	future.

E

The                Effect
By Jessica Santina

How the New 
Business Taxes
Will Effect Nevada 
Businesses
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Business License Tax
	 The	$100	fee	was	increased	with	a	$100	
tax.	 Together	 with	 the	 Modified	 Business	
Tax,	the	projected	revenue	from	this	move	is	
$83	million.

Room Tax
	 This	increase	of	3%	affects	room	rentals	
in	Clark	and	Washoe	Counties,	with	a	13%	
cap.	Funds	will	only	be	diverted	to	the	Gen-
eral	Fund	until	July	1,	2011,	at	which	point	
they	are	redirected	to	schools.

Washoe County Fuel Tax
	 This	 increase	will	 take	 effect	 on	 Jan.	 1	
in	Washoe	County	only,	and	will	enable	the	
county	to	issue	$80	million	in	bonds	over	the	
next	year	to	cover	a	variety	of	infrastructure	
improvement	projects.

	 As	Carol	Vilardo,	president	of	the	Nevada	
Taxpayers	Association,	explains,	the	rate	of	
vehicle	depreciation	in	the	state	was	also	de-
layed	by	one	year,	effectively	making	regis-
tration	fees	more	expensive	than	many	might	
have	previously	expected.	“This	is	effectively	
an	increase,	because	now	you	don’t	get	the	
10%	reduction	you	might	have	otherwise.”

Reactions Around the State

	 While	no	one	likes	to	pay	more	taxes,	re-
actions	to	these	increases	have	been	mixed,	

depending	on	the	industry.	

A Look at the Numbers

	 Overall,	 the	2009	 session	 resulted	 in	 al-
most	$1	billion	in	new	taxes	for	2009-2010,	
the	bulk	of	which	will	 sunset	 in	2011.	Ac-
cording	 to	 the	Nevada	Taxpayers	Associa-
tion	(NTA),	the	increases	are	comprised	of	
the	following:

Sales Tax
	 While	the	base	rate	did	not	change,	the	
Local	 School	 Support	 Tax	 (LSST)	 por-
tion,	which	is	earmarked	for	local	school	
districts,	was	increased	by	.35%,	meaning	
that	less	money	is	required	of	the	General	
Fund	for	education.	

Modified Business Tax
	 This	quarterly	payroll	tax	that	is	based	
on	gross	wages	was	adjusted	based	on	a	
two-tiered	 system.	 The	 first	 tier	 rate	 of	
0.5%	is	on	the	reported	quarterly	payroll	
that does not exceed	 $62,500.	 The	 sec-
ond	rate	tier	is	on	the	reported	quarterly	
payroll	over	$62,500,	and	increased	from	
.63%	 to	 1.17%	 on	 July	 1.	 This	 increase	
alone	is	projected	to	bring	in	almost	$346	
million	over	the	biennium.	

	 “Once	taxes	are	raised,	they’re	unlikely	to	
ever	go	down,”	says	Jason	Thomas,	a	certi-
fied	public	accountant	with	Fair,	Anderson	
and	 Langerman,	 a	 full	 service	 accounting	
firm	in	Las	Vegas.	Thomas	warns	that	these	
increases	could	mean	trouble	down	the	road.	
“Once	it’s	passed,	the	rate	will	go	up	when	
the	conventional	sources	of	tax	revenue	con-
tract,	like	sales	tax	and	room	tax.”
	 According	 to	 Vilardo,	 for	 some	 small	
businesses,	these	increases	could	be	disas-
trous.	 “For	 instance,	 look	 at	 the	 business	
license	and	modified	business	 taxes.	With	
a	sole	proprietor	who	has	one	or	 two	em-
ployees,	a	hundred	dollars	can	be	a	big	deal	
-	especially	 if	your	employees	are	paid	so	
that	your	 reported	payroll	 is	over	$62,500	
a	 quarter,”	 she	 says.	 “At	 the	 same	 time,	
there	were	minimum	wage	 increases,	 and	
probably	in	the	near	future	we’ll	see	a	sub-
stantial	increase	in	unemployment	tax	pre-
miums.	That’s	not	including	every	other	ex-
pense	that	a	business	incurs,	like	increased	
shipping	 costs	 and	 a	 potential	 increase	 in	
property	 taxes.	Then	 there’s	sales	and	use	
tax.	Look	at	it	all	cumulatively,	and	in	this	
economy	 there’s	a	very	substantial	 impact	
on	businesses.”
	 Still,	 many	 business	 people	 around	 the	
state	believe	there	was	no	other	choice	but	to	
raise	taxes	if	Nevada	is	ever	going	to	climb	
out	of	this	hole.	Among	them	are	those	in	the	
mining	industry.

Mining Shoulders a
Big Burden

	 In	2007,	the	mining	industry	paid	roughly	
$200	million	in	taxes,	making	it	a	top	con-
tributor	to	the	state’s	General	Fund.	Mining	
is	also	one	of	the	four	industries	that	pays	an	
industry-specific	 tax,	 the	 Net	 Proceeds	 of	
Minerals	(NPOM)	tax,	paid	on	the	value	of	
minerals	sold	at	market	less	the	cost	incurred	
by	the	miner	to	extract	and	sell	it.	In	2007,	it	
totaled	$76	million.
	 Still,	according	to	Nevada	Mining	Associa-
tion	President	Tim	Crowley,	mining	as	a	whole	
supported	the	tax	package.	“We	felt	we	could	
contribute	more	 to	 the	 state,	 that	businesses	
have	the	ability	to	contribute	more,	and	that	
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	 Meanwhile,	the	industry	was	hit	with	tax	
increases;	in	addition	to	a	3%	room	tax	in-
crease,	casinos	will	 face	 the	standard	busi-
ness	tax	increases.	Payroll	will	be	hit	hard,	
as	will	the	increase	in	sales	tax;	the	industry	
provides	 about	 20%	 of	 the	 state’s	 General	
Fund	totals	for	each.
	 Still,	resorts	as	a	whole	supported	the	in-
creases.	 “The	 package	 itself	 takes	 a	 pretty	
good	bite	out	of	the	industry,	but	we	recog-
nize	the	dire	straits	that	the	state	is	in,”	says	
Bible.	 “We	 recognize	 the	 importance	 of	
education,	support	services	and	public	safety	
functions.	Surely	it’s	a	hardship	to	us	in	these	
difficult	economic	times;	these	increases	will	
be	 difficult	 to	 absorb.	Many	properties	 are		
already	operating	at	thin	margins	and	some	
are	close	to	bankruptcy.”
	 Bible	 suggests	 that	 the	 largest,	 busiest	
properties	 are	 likely	 to	 be	 the	 hardest	 hit,	
while	some	of	the	smaller	ones,	with	gradu-
ated	business	tax	protections,	may	be	some-
what	safer.	

it	was	time	when	all	businesses,	mining	and	
otherwise,	needed	to	dig	deeper	and	help	with	
this	 dilemma,”	 says	 Crowley.	 “No	 business	
wants	to	pay	taxes,	but	there	was	no	question	
for	us	that	businesses	needed	to	do	more.”
	 Part	of	doing	more	is	paying	the	NPOM	
tax	in	advance,	rather	than	in	arrears	–	a	deci-
sion	made	during	the	special	2008	legislative	
session	to	aid	with	the	state’s	cash	flow	prob-
lem.	“We’ve	done	this	before,	and	it	wasn’t	
the	best	way	to	handle	it	from	a	mechanical	
standpoint,”	says	Crowley,	“but	from	a	cash	
situation	 standpoint,	 it’s	 really	 the	 smart	
thing	to	do	when	the	state	is	struggling.”
	 Additionally,	 sales	 taxes	 in	 the	 amount	
of	$90	million	were	paid	in	2007;	although	
Crowley	doesn’t	have	a	sense	of	the	numbers	
yet,	he	imagines	the	tax	increases	will	have	
a	 significant	 impact	 on	 the	 industry.	 Plus,	
with	salaries	in	gold	mining	in	the	$70,000-
$80,000	range,	mining	pays	the	highest	pay-
roll	taxes	in	the	state.	The	increases,	though	
they’ll	be	deeply	felt,	were	also	supported	by		
the	mining	industry.

	 Finally,	the	association	also	self-assessed	
a	fee	increase	on	mining	claims	to	help	the	
University	 of	Nevada’s	Mackay	School	 of	
Mines.	It	will	provide	about	$400,000	more	
a	year	to	the	struggling	school.

What’s in the Cards
for Casinos 

	 In	spite	of	 the	state’s	ongoing	efforts	 to	
diversify	 the	 economy,	 gaming	 taxes	 still	
comprise	nearly	30%	of	General	Fund	rev-
enues;	 combined	 with	 various	 retail	 sales	
and	 use	 taxes,	 liquor	 taxes,	 room	 taxes,	
and	Modified	Business	taxes,	Nevada’s	ca-
sino	industry	accounts	for	roughly	half	the	
state’s	funds.	
	 And	 as	Bill	Bible,	 president	 of	 the	Ne-
vada	Resort	Association,	 points	 out,	 2008	
saw	 record	 decreases	 in	 gaming	 revenues	
and	hotel	occupancy	rates	–	the	most	dra-
matic	 decrease	 since	 the	Gaming	Control	
Board	began	collecting	such	data.	 Continues on page 74

http://hutchlegal.com
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Holland & Hart is proud to serve clients such as the M
Resort because we, like them, constantly strive to provide
innovative solutions for our clients.

Holland & Hart is the largest law firm based in the Mountain
West with nearly 450 attorneys in 15 offices across seven
states and Washington, D.C.

Contact: Greg Gilbert, gsgilbert@hollandhart.com, 702-669-4620
3800 Howard Hughes Pkwy, 10th Floor, Las Vegas, NV 89169

Tim Lukas, tlukas@hollandhart.com, 775-327-3000
5441 Kietzke Lane, Second Floor, Reno, NV 89511

Fear is not a part of Anthony A.Marnell, III’s vocabulary.
When it comes to making decisions, his single-minded
focus is relentless—he goes “all in.” Las Vegas insiders
call him “a visionary,” “the next-generation Vegas player,”
and “a new Vegas mogul.” With the opening of his M
Resort on March 1, 2009, Anthony is already living up to
these titles.

Anthony was on the verge of a professional baseball
career as the catcher for the Las Vegas Stars, the AAA
team for the San Diego Padres, when a shoulder injury
sidelined that dream. But Anthony didn’t let that stop him.
He surprised everyone by starting a software company,
TRIRIGA, which helps companies manage large real estate
holdings and rental portfolios. Although Anthony continues
to provide his strategic vision to TRIRIGA as Chairman, it’s
the M Resort that has captured his imagination most
recently. Teaming up with his father, architecture and con-
struction genius Tony Marnell, on the $1.8 billion project,
Anthony continues the family’s longstanding commitment
to innovation. With its non-reflective floor-to-ceiling win-
dows, open-air environment, and breathtaking piazza
waterfall, they have created a resort destination like no
other. Visit www.theMresort.com to learn more.

ALL INNOVAT ION

www.hollandhart.com

http://www.hollandhart.com
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Dr. Carolyn Yucha:	We	certainly	have	
individual	 visions	 that	 we’ve	 never	
verbally	said	to	one	another,	and	there	
are	 lots	 of	 examples	 where	 efforts	
are	 being	 made	 to	 bridge	 these	 gaps.	
We	 have	 lots	 of	 things	 going	 on,	 but	
I	 don’t	 know	 that	 it’s	 a	 shared	 or	 it’s	
a	concerted	effort.	Everybody	here	can	
think	of	things	that	we’re	doing,	but	it’s	
all	fragmented.	It’s	not	unified.	It’s	not	
strategically	done.

What is the 
solution to 
improving 
education in 
Nevada?
Daniel Klaich:	 I	 think	 the	 solution	 is	
that	 the	 State	 of	 Nevada	 needs	 to	 in-
vest	 in	 education.	 I	 think	 that	 educa-
tion	 needs	 to	 show	 taxpayers	 a	 return	
on	 their	 investment,	 and	 to	 do	 it	 in	 a	
way	 with	 transparency	 and	 account-
ability.	 	We	 need	 to	 take	 the	 tax	 dol-
lars	 and	 use	 them	 absolutely	 effec-
tively	 and	 efficiently	 with	 reporting	
to	the	taxpayers	that	they	deserve.	All	
of	 us	 need	 to	 tell	 the	 state	 of	Nevada	
how	we	touch	their	lives.	We	have	got	
to	 get	 our	 story	 out	 there,	 and	 people	
need	to	understand,	all	of	us,	what	we	
do	 and	 how	 we	 change	 lives.	 But	 the	
state	of	Nevada	needs	to	step	up	to	the	
plate,	and	they	need	to	quit	hoping	that	
things	will	change,	because	things	are	
not	 going	 to	 change	 because	we	 hope	
they	will.
Charlie Nguyen:	 I	 think	 locally	 there	
is	 an	opportunity	 for	us	 to	make	edu-
cation	 and	 the	 process	 to	 be	 enrolled	
in	education	a	lot	more	transparent	and	
a	 lot	 more	 accessible,	 and	 I	 think	 it	
comes	back	to	the	shared	vision.		
Klaich:		I	don’t	want	to	say	there	is	not	
a	culture	of	education,	but	there	is	not	a	
culture	of	higher	education	in	some	of	
these	 under-represented	 communities	
that	 will	 be	 the	 majority	 in	 our	 state	

xecutives	 representing	 edu-
cational	 institutions	 recent-
ly	met	 at	 the	 law	 offices	 of	
Holland	&	Hart	in	Las	Vegas	
to	discuss	issues	facing	edu-

cation	 in	 Nevada.	 	 Education	 in	 this	
state	is	often	a	hot	topic	of	discussion	
and	is	even	more	so	in	these	economic	
times.
	 Connie	 Brennan,	 publisher	 of	 Ne-
vada Business Magazine,	 served	 as	
moderator	 for	 this	monthly	 event	 that	
brings	 leaders	 together	 to	 discuss	 is-
sues	 pertinent	 to	 their	 organizations.		
Following	 is	 a	 condensed	 version	 of	
the	roundtable	discussion.

Do you believe 
there is enough 
collaboration 
between 
educational 
institutions in 
Nevada?
Debra March:	 One	 of	 the	 areas	 that	
I’m	 very	 concerned	 about,	 and	 have	
been	for	a	number	of	years,	is	the	need	
for	 a	 shared	 community	 vision.	 	 We	

keep	 marching	 down	 the	 road,	 and	
we	 react	 to	whatever	 inspires	 us.	 	We	
need	 a	 shared	 community	 vision	 that	
we	 in	 the	 community	 decide,	 that	 we	
have	 mandated	 on	 and	 want	 to	 diver-
sify	 upon.	 We	 really	 want	 to	 priori-
tize	 education	 and	 we	 can’t	 get	 there	
without	 a	 shared	vision.	 	Education	 is	
a	 catalyst	 for	 working	 on	 diversifica-
tion	of	development,	and	in	my	opinion	
it’s	sustainable,	and	we	have	to	look	at	
education.	The	end	game	is	the	healthy	
dynamics	of	Nevada.	You	have	to	have	
a	good	education	system	to	refuel	that	
or	it’s	not	going	to	work.
Jerry Krunmel:	I	agree.		You’ve	got	to	
have	a	shared	vision.		One	of	the	things	
that	 has	 occurred	 in	 the	 past,	 and	 in	
education,	has	been	this	idea	of	pieces.	
You	 have	 elementary	 school,	 middle	
school,	 high	 school	 and	 college.	 In	
the	college	range	you	have	community	
college,	 trade	 schools	 and	universities	
and	 graduate	 school,	 and	 it’s	 all	 kind	
of	 this	 conglomeration	 of	 pieces.	One	
of	the	things	that	we	are	embarking	on	
this	 year	 is	 this	 idea	 of	 a	 K-12	 verti-
cal	alignment.	If	we	can	start	bringing	
these	pieces	together	and	there’s	a	real	
marriage	 that	 can	occur	 there,	 I	 think	
what	 happens	 is,	we	 start	 getting	 into	
that	shared	vision.

E
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in	less	than	20	years.		We	are	choosing	
what	we’re	 going	 to	 be	 like	 as	 a	 state	
and	whether	to	reach	out	to	those	com-
munities	and	incorporate	them	into	the	
new	 Nevada.	 If	 we	 don’t,	 we	 make	 a	
choice	and	the	results	will	take	decades	
to	reverse.		I	suspect	we’ve	lost	a	gen-
eration	in	Southern	Nevada	already.		I	
don’t	know	how	many	of	those	we	can	
afford	 to	 give	 away	 before	 we	 create	
a	permanent	culture	 that	 I	don’t	know	
if	 we	 can	 turn	 around.	 	 I	 don’t	 think	
we’re	 there	 yet,	 mind	 you,	 but	 we’ve	
got	to	address	that	issue.
March:		Let’s	hope	for	a	larger	commu-
nity	model	that	pushes	for	doing	that.
Krunmel:		Absolutely.

What is the culture 
of education in 
Nevada?
March:		I	have	to	take	a	step	back	and	
talk	about	 the	economic	health	of	our	
community.		You	have	families	that	are	
moving	from	school	to	school	because	
of	their	income.		The	income	for	these	
families	 is	 very	 low;	 they’re	 moving	
from	 household	 to	 household	 depend-
ing	upon	whatever	their	circumstances	
are.		We	have	to	start	to	create	jobs	that	
are	 more	 diverse	 and	 are	 higher	 paid	
to	 support	 families.	 	 This	 is	 where	 it	
comes	back	 to	an	even	bigger	picture.		
Education	is	important,	but	it	is	not	the	
only	component.		It	has	to	be	the	health	
and	 the	 sustainability	 of	 our	 commu-
nity	now	and	into	the	future.
Nguyen:		You	brought	up	the	culture	of	
education.	 	 I	 think	 that’s	 a	 very	 good	
point.		I	really	believe	that	people	want	
to	 get	 better,	 want	 to	 improve	 them-
selves,	especially	in	the	economic	situ-
ation	 that	 we’re	 in.	 	 The	 question	 is,	
do	people	understand	or	know	what	 it	
takes	 to	 gain	 entry	 into	 a	 college	 and	
what	each	college	represents,	as	well	as	
what	 the	 Las	Vegas	 area	 has	 to	 offer,	
because	 I	 think	 awareness	 is	 the	 key.		
I	 think	 the	 biggest	 fear,	 the	 barrier,	

is	 sometimes	 not	 knowing	 the	 proper	
process,	or	where	to	go.	In	a	lot	of	ways	
that	would	 restrict	 or	prohibit	moving	
forward.		So,	to	promote	the	culture	of	
college,	we	have	to	put	it	out	there	for	
people.		We	have	to	talk	about	and	cre-
ate	 some	 sort	 of	 guide	 for	 the	 enroll-
ment	 process.	 	 This	 would	 definitely	
improve	 the	 system	 and	make	 it	 a	 lot	
easier	for	people.
James Dean Leavitt :	 We’ve	 done	 a	
lot	of	things	in	recent	years	to	make	it	
much	easier.	We	have	programs	in	the	
high	schools	to	promote	college	readi-
ness.	Three	of	four	years	after	I	gradu-
ated	from	Law	School,	I	actually	real-
ized	 that	 I	 had	 a	 choice.	 I	 didn’t	 have	
to	go	to	undergrad.	I	didn’t	have	to	go	
to	Law	School.	I	was	about	30	when	it	
occurred	to	me	I	didn’t	have	to	do	what	
I	just	did.	I	think	we	need	to	create	that	
expectation	when	they’re	in	kindergar-
ten,	 and	 that	 we	 need	 to	 devote	 a	 lot	
more	 resources.	 This	 is	 a	 generation	
that	we	can	loose,	so	we	need	to	move	
quickly	 in	 this	 regard,	 and	 of	 course,	
this	comes	down	to	funding.
Klaich:	UNLV	has	opened	up	an	aca-
demic	 success	 center,	 which	 tries	 to	
bring	a	lot	of	the	services	together,	kind	
of	a	one	stop	shop	for	children.	I	think	
that	we’ve	come	full	circle.	 	 I	 remem-
ber	 telling	my	 kids	 as	 they	 graduated	
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from	high	school,	‘Well,	that’s	the	end	
of	hand	holding.	Nobody	really	cares	if	
you	 succeed	 at	 the	University.	You’ve	
got	to	do	it	on	your	own.	You’ve	got	to	
be	 a	 self-starter.’	 All	 this	 is	 going	 to	
do	it	get	kids	in	the	door,	get	them	reg-
istered,	 and	wash	 them	out.	 So	we	 do	
have	 to	nurture	 them,	and	we	do	have	
to	 do	 a	 better	 job.	 I	 think	we	 figured	
that	out	maybe	in	the	last	five	years	or	
so,	and	I	think	we’re	doing	a	lot	better,	
but	we’ve	got	a	ways	to	go.	

What kind of 
barriers are we 
seeing in trying 
to get kids in 
college?
Klaich:	 Remedial	 education	 is	 a	 huge	
problem,	and	I	think	the	number	of	stu-
dents	that	we	see	coming	into	all	of	our	
institutions	 that	need	to	 take	some	re-
medial	course	it’s	probably	in	the	high	
30’s.	 Maybe	 a	 third	 of	 our	 students	
have	 to	 take	more	 and	more	 remedial	
courses,	 and	 we’re	 not	 talking	 about	
chemistry.	We’re	talking	about	english	
and	math.	
Kathy Cunningham:	Especially	writing.
Klaich:	 Yeah,	 that’s	 a	 pet	 peeve	 of	
mine.	But	I	 think	that’s	where	the	im-
migration	issue	comes	up.	
Cunningham:	 The	 other	 thing	 is	 to	
really	 cultivate	 early	 that	 interest	 in	
education	so	we	don’t	have	the	dropout	
rate	that	we	have	now	in	high	school.
Klaich:	 The	 former	 chairman	 talked	
about	parents	and	the	number	one	indi-
cator	of	whether	a	child	is	going	to	suc-
cess	in	college	or	not	is	whether	he	or	
she	 has	 two	 college	 educated	 parents.	
If	you	look	at	any	single	indicator,	that	
is	 the	 most	 significant	 and	 the	 more	
defining	 on	whether	 you	 have	 a	 child	
who	is	going	to	succeed.	
Krunmel:	 One	 of	 the	 things	 that	 we	
have	 done	 is	 accepted	 a	 standard	 of	
mediocrity,	 and	 we	 have	 accepted	 a	
standard	of	 the	 status	quo.	 I	present	a	
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different	expectation	when	I	went	into	
classes.	 I	 would	 say,	 we	 have	 a	 lot	 to	
do	and	not	very	much	time	to	do	 this,	
so	 let’s	 get	 started.	 That	 set	 the	 stan-
dard.	 That	 set	 the	 expectation	 for	 the	
students	 that	 things	were	 a	 lot	 differ-
ent,	 and	 it	wasn’t	 a	 party	 day	 and	we	
actually	got	things	accomplished.
John Valery White:	What	 we	 have	 is	
a	 talented	 kid	 who	 is	 thinking	 about	
dropping	 out	 of	 high	 school	 because	
they	 don’t	 see	 any	 reason	 to	 go	 to	 a	
university	and	do	anything	else.		What	
they	see	is,	“I	need	a	job	and	there’s	a	
job	 over	 there	 that	 I	 think	 I	 can	 get.”		
They’ll	roll	the	dice	on	that.
Yucha:	We	 have	 a	 problem	 as	 an	 im-
mediate	 gratification	 society.	 	 People	
say,	‘I	need	my	stuff	and	I	need	it	now,’	
versus	 saying	 ‘I’m	 going	 to	 save	 my	
money,	invest	in	my	future.’		Yes,	edu-
cation	is	an	investment.

How competitive is 
higher education?
Cunningham:	 There	 is	 typically	 dif-
ferent	 reasons	 people	 choose	 the	Uni-
versity	 of	 Phoenix	 versus	 us.	A	 lot	 of	
it	 is	 in	 the	 delivery	matter	 as	 well	 as	
some	 people	 feel	 strongly	 about	 the	
face	 connection.	We	 do	 a	 competitive	
analysis	every	year	with	the	University	
of	 Phoenix.	 In	 the	 eight	 years	 I	 have	
been	 at	Regis	 and	 just	 in	 the	Hender-
son	community,	we	probably	have	five	
or	 six	 universities	 in	 Nevada,	 so	 the	
competition	 for	 higher	 education	 has	
become	a	lot	stronger.	
Charlie Nguyen:	 The	 key	 to	 that	 is	 a	
perceived	competition,	because	I	think	
if	you	look	at	 the	population	 in	Vegas	
and	the	number	of	enrollment	all	of	us	
have	in	this	room	combined,	we’re	still	
not	 where	 we	 need	 to	 be	 in	 terms	 of	
educating	Las	Vegas.	I	think	people	go	
to	UNLV	or	Boyd	Law	School	or	Regis	
for	different	reasons,	for	different	pro-
grams,	 for	 different	 needs.	 So	 there’s	
not	 really	 a	 competition	 there,	 that	 is	
the	perceived	competition.	We	need	to	
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How can we make 
education more 
efficient and 
accountable?
White:	When	it	comes	to	accountabil-
ity,	 the	 private	 institution	 fails,	 they	
close,	 the	 investors	 lose	 their	 money.	
With	 a	 public	 school,	 it’s	 unaccount-
able,	it	fails,	and	the	taxpayers	pay	for	
it.	 So	 the	 taxpayers	 demand	 account-
ability,	 and	 this	 produces	 slowness.	
If	we	 can	 smooth	 it	 out	 and	 find	 that	
soft	 spot,	 the	 accountability,	 informa-
tion	and	transparency	to	the	public	will	
be	 efficient.	But	 I	 think	 in	 the	 end,	 it	
comes	down	to,	we	work	for	the	taxpay-
ers,	and	 the	 taxpayers	need	 the	acces-
sibility,	and	that	burden	isn’t	sent	away,	
but	it’s	a	burden	that	we’re	suppose	to	
have	 because	 we	 have	 that	 obligation	
to	 taxpayers.	 	 I	 think	 that	part	of	 it	 is	
that	we	haven’t	done	a	good	enough	job	
of	 sorting	and	bridging	 that	 transition	
where	 we	 explain	 very	 clearly	 that	 a	
university	is	a	cluster	of	opportunities.	
It’s	 a	 place	 to	 come	 and	 to	 re-gauge	
and	rebuild	yourself.	
Yucha:	UNLV	is	a	big	system.	It	takes	a	
long	time	to	change	it.	We	are	slow.	The	
bigger	you	are,	the	slower	you	are.
March:	We	need	to	work	on	modeling	
behavior,	mentoring	and	exposing	peo-

get	over	the	fact	that	we’re	not	here	to	
compete	with	one	another.	We’re	here	
to	promote	education	as	a	whole.	That	
is	my	goal;	to	reach	out	to	all	of	these	
schools	 to	 say	 let’s	 get	 together	 and	
work	on	it	and	make	education	friend-
ly,	 make	 education	 accessible,	 make	
education	relevant.	But	I	think	the	stair	
stepping	approach	to	somebody	who	is	
interested	 in	 school	 to	 actually	 enroll	
in	 the	program	is	 there	for	us,	and	we	
recognize	that,	and	that’s	important.	

Is education 
in Nevada 
considered an 
asset for economic 
development?
Klaich:	 They	 [companies	 considering	
locations	 here]	 do	 look	 at	 our	 work-
force	and	the	graduates	we’re	going	to	
produce,	 and	 we	 have	 done	 a	 terrible	
job	of	meeting	 their	 needs.	We’ve	got	
all	of	the	natural	advantages.	If	you	just	
look	at	demographics	and	the	jobs	that	
are	needed	in	Nevada	over	the	next	15	
years,	we’re	not	producing	them.	They	
are	graduates	and	jobs,	or	they’re	jobs	
that	 require	 a	 level	 of	 skills,	 whether	
that	 be	 an	 associate	 degree,	 a	 certifi-
cate,	a	baccalaureate	degree	or	a	mas-
ter	degree.	We’re	not	producing	 them.	
We	have	to	product	a	more	highly	edu-
cated	skilled	workforce,	and	we’re	not	
doing	it,	and	we’re	not	going	to	get	the	
kind	 of	 economy	 that	 all	 of	 us	 want	
as	 Nevadans	 unless	 we	 do	 something	
about	it.	It’s	just	too	easy.	And	yet	it’s	
so	scary	because	we’re	not	doing	any-
thing	to	make	it	happen.
Krunmel:	If	their	workforce	needs	are	
college	graduates	and	they	see	the	pub-
lic	system	and	the	private	system	com-
bined	 doesn’t	 appear	 to	 be	 producing	
the	number	of	graduates	or	the	number	
of	employees	that	they’re	going	to	need	
in	 the	 foreseeable	 future,	 they	 might	
look	to	go	somewhere	else.	

ple	 to	 the	 opportunity.	 How	 often	 do	
we	 see	 our	 industries	 really	 engaging	
with	our	young	people	that	are	making	
career	 decisions	 so	 they	 really	 under-
stand.	We	 need	 to	 find	 some	ways	 to	
help	 children	 in	 modeling	 and	 show-
ing	professions	so	they	can	really	learn	
something	about	it.
Leavitt :	Part	of	that	is	the	parent’s	job,	
but,	we’re	 also	 talking	 about,	 how	we	
can	 impart	 that	 knowledge	 to	 those	
that	don’t	have	it.		I	think	it’s	a	respon-
sibility	because	not	every	child	has	the	
same	benefits	growing	up.

EDITOR’S NOTE:  Since this roundta-
ble was held, Debra March has retired 
from the University of Nevada, Las Ve-
gas and now serves as a councilwoman 
for the City of Henderson.

“I really believe that people want
to get better, want to improve themselves, 

especially in the economic situation
that we’re in.”

              - Charlie Nguyen

In Brief
As of September, interest 
rates for the Small Business 
Administration’s SBA 504 
loan program have dropped to 
5.06%, the lowest rate in the 
history of the loan program.
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Michael J. Uboldi
President & CEO

Saint Mary’s Regional Medical 
Center & Health System

Reno, NV

Number of Employees: 4,000
Years in Nevada: 2
Years with Company: 2

What is your best business advice?
If you can conceive it and believe it, you can 
achieve it.

How do you retain your best and brightest 
employees?
By letting them know they are valued through 
actively listening, communicating the truth and 
demonstrating your appreciation for a job well 
done. 

Who inspired you to get into the business?
My father-in-law, a retired ophthalmologist

What is the most important thing you learned 
from your parents?
You can achieve anything you wish if you are 
willing to focus and work hard enough at it.

What is a little known fact about you?
I met my wife in junior high school.

What do you like most and least about your 
industry?
I most like the opportunity to work with a 
diverse cross-section of intelligent and creative 
individuals.  I least like unfunded mandates by 
state and federal legislatures.

If you had the chance to be in a different line 
of work, what would that be?
I would be a lawyer. 

What three values do you hope to pass on to 
your employees?
Collaboration, Excellence and Stewardship 

Presently in my line of work …
… the possibility of healthcare reform has the 
nation debating how that may affect access 
and quality to healthcare through intended and 
unintended consequences of federal legislation. 

What is your favorite book and why?
Narcissus and Goldmund by Herman Hess:  
Narcissus was a cerebral disciplined thinker 
and Goldmund was a man dedicated to 
experience few boundaries (an artist).  The 
contrast between the two compels one to 
explore how you might achieve a blend to 
obtain a richer life.

Face To Face | Northern Nevada
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	 Whether	 economies	 go	 up	 or	 down,	 peo-
ple	 still	 need	 medical	 care.	 	 Unfortunately,	
in	 down	 economies,	 that	 medical	 care	 isn’t	
always	 backed	 by	 an	 insurance	 company	 to	
pay	for	it.	 	Karla	Perez	has	been	with	Valley	
Hospitals	 long	 enough	 to	 know	how	 to	 plan	
for	these	situations.		She	started	as	a	clerk	26	
years	ago	when	the	five-hospital	system	only	
had	one	hospital.		She	has	seen	the	growth	the	
hospital	 has	 managed	 in	 that	 time	 and	 was	
able	to	push	for	some	growth	of	her	own.
	 Valley	Hospitals	 recently	 opened	Centen-
nial	Hills	Hospital	and	is	in	the	process	of	ex-

panding	its	Summerlin	Hospital.		“There	is	a	
need	for	additional	services,	the	hospital	is	at	
full	capacity”	Perez	said.		“The	project	started	
before	the	economy	turned,	we	couldn’t	stop	
just	 because	 it	 went	 south.”	 	 The	 210,000	
square	foot	expansion	is	expected	to	be	com-
plete	 by	 January.	 	 In	 the	meantime,	 she	 has	
managed	to	maintain	the	quality	of	care	even	
while	 working	 on	 a	 tighter	 budget.	 	 “When	
you	provide	a	great	deal	of	charity	care,	you	
need	to	look	for	ways	to	be	more	efficient	and	
productive,”	 she	 said.	 	 “We	 tend	 to	 run	 lean	
anyway.”
	 Perez	 surrounds	 herself	 with	 people	 that	
are	just	as	driven	and	focused	as	she	is.		She	is	
committed	to	ensuring	the	Valley	Health	Sys-
tem	is	an	integral	part	of	Southern	Nevada.

	 Seeing	 a	 commercial	 loan	 get	 approved	 in	
today’s	 economic	 climate	 is	 like	 watching	 a	
magic	trick,	everyone	wants	to	figure	out	how	
it’s	 done.	 	 According	 to	 Reed	 Radosevich	 at	
Northern	Trust,	no	magic	is	involved;	it	is	sim-
ply	a	matter	of	lending	prudently	and	sticking	to	
your	principles.
	 “Any	bank	can	make	a	loan	to	someone,”	he	
says,	“but	are	you	willing	to	say	no	in	order	to	
protect	a	client’s	best	interest?	 	We	take	a	ho-
listic	approach	and	sit	on	the	same	side	of	the	
table	with	our	customers.		If	it’s	a	viable	project	
and	 it	makes	 good	 sense,	 then	 yes,	we’re	 go-
ing	to	lend.”		Lending	prudently	in	both	good	
times	and	bad	has	served	Northern	Trust	well.	
Radosevich	started	with	the	bank	five	and	a	half	
years	ago	and	has	seen	steady	growth.		Through	
the	 recession	 the	bank	has	actually	expanded.		
Radosevich’s	 visionary	 approach	 continues	 to	
serve	the	bank	as	well	as	his	customers.

	 When	the	University	of	Southern	Nevada	
enrolled	 its	 first	 class	 in	 January	 of	 2001,	
Dr.	 Harry	 Rosenberg	 had	 a	 vision	 for	 the	

Karla Perez, Group Vice President
Valley Health System

Reed Radosevich, Nevada President
Northern Trust

Dr. Harry Rosenberg, Founding 
President, University of Southern Nevada

	 When	 Julie	 Murray	 began	 working	 on	
creating	a	food	bank	for	Southern	Nevada,	
she	knew	she	wanted	to	achieve	two	things.		
First	 and	 foremost,	 she	 wanted	 to	 relieve	
hunger.		The	second	focus	was	to	create	an	
environment	 in	which	 the	 community	 can	
come	 together.	 	 Three	 Square	 began	with	
Julie	 Murray,	 the	 non-profit	 now	 has	 52	
employees,	2,500	volunteers,	2,300	donors	
and	266	agency	partners;	all	of	 this	about	
two	years	from	when	it	opened.		The	food	
bank	broke	records	it’s	first	year	and	is	be-
ing	used	as	a	model	across	the	nation.
	 Today,	 the	 need	 for	 a	 solid	 food	 bank	
is	 greater	 than	 ever	 and	Murray	 stays	 fo-
cused	on	that	need.		When	Murray	realized	
that	 the	 economy	 would	 bring	 a	 shortage	
of	 food,	 she	 created	 partnerships	 with	
other	 cities	whereas	 the	 food	 banks	 trade	
truckloads.		For	example,	a	city	near	large	
farming	communities	would	have	an	abun-
dance	of	food	but	would	be	in	short	supply	
of	 paper	 products,	 which	 we	 have.	 	 This	
out-of-the-box	 thinking	 is	what	 is	making	
the	 food	 bank	 thrive	 today.	 	Murray	 also	
recognizes	 the	 need	 for	 Southern	 Nevada	
to	 feel	 like	a	community.	 	To	 that	end	 the	
food	bank	 just	opened	a	community	 room	
designed	to	hold	meetings.		All	of	the	pro-
ceeds	from	the	meeting	room	go	back	into	
the	 food	 bank	 and	 it	 gives	 businesses	 an	
opportunity	to	get	involved	with	their	com-
munity.

Julie Murray, President & Chief Executive 
Officer, Three Square

	 One	of	the	most	recognizable	names	in	the	
hotel	 and	 gaming	 industry,	 MGM	Mirage	 is	
one	of	the	largest	entities	of	its	kind	around	the	
world.		The	man	that	holds	the	reins	to	that	type	
of	 company,	by	necessity,	must	be	 innovative	
and	visionary.		James	Murren	has	both	of	those	
traits	in	spades.		Named	chairman	of	the	board	
and	CEO	for	MGM	Mirage	in	late	2008,	Mur-
ren	knew	he	was	walking	into	a	sandstorm.
	 With	CityCenter	in	the	works	but	experienc-
ing	funding	issues,	Las	Vegas	collectively	held	
their	 breaths	 to	 see	 what	 would	 happen	 next	
with	 the	 multi-billion	 dollar	 project.	 	 Confi-
dently	and	quickly,	Murren,	 and	his	partners,	
worked	through	the	myriad	of	issues	to	get	the	
needed	 funding	 for	 the	 project.	 	 CityCenter	
made	it	through	the	crisis	and	will	have	open-
ings	throughout	the	next	few	months.		The	larg-
est	project	the	Valley	has	ever	seen,	it	took	no	
small	 amount	of	 innovation	on	Murren’s	part	
to	keep	CityCenter	on	track	and	even	more	sur-
prisingly,	on	time.		At	a	time	when	Las	Vegas’	
residents	desperately	need	jobs,	Murren	plays	a	
large	role	in	helping	to	provide	them.

James Murren, President, Chairman of 
the Board and Chief Executive Officer

MGM Mirage

	 The	Marnell	family	has	a	history	of	buck-
ing	the	trends	in	their	projects	and	aspirations.		
The	M	Resort	opened	March	1st	of	this	year	
and	is	quickly	taking	its	place	among	the	elite	
hotels	 and	 casinos	 that	 grace	 Southern	 Ne-
vada.		Marnell’s	hard	work	in	making	this	ho-
tel/casino	a	reality	has	paid	off.		Marnell	de-
cided	to	push	forward	with	the	M	Resort,	even	
though	 the	economy	was	worse	 than	anyone	
expected.		His	confidence	has	rippled	through	
the	 Valley.	 	 “Be	 realistic,”	 advises	Marnell.		
“Blind	entrepreneurs	wind	up	dead.		You	need	
to	do	your	homework	but	you	can’t	be	afraid	
to	take	risks.		Everyone	needs	to	get	through	
this	period,”	he	adds.
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school.		He	wanted	the	university	to	become	
a	professional	school	that	trained	healthcare	
practitioners.	 	 That	 vision	 has	 not	 wavered	
throughout	 the	 years.	 	 Rosenberg	 built	 the	
school	 from	 its	 first	 pharmacy	 program	 to	
include	several	healthcare	programs	 includ-
ing	a	nursing	and	orthodontics	program.		“I	
realized	 there	 was	 niche	 here,”	 Rosenberg	
said.	 	“The	state	has	grown	and	so	have	the	
healthcare	needs.”
	 Rosenberg	 started	 with	 a	 unique	 educa-
tion	model.		Students	spend	six	hours	a	day,	
completing	 one	 course	 at	 a	 time	 and	 they	
must	 pass	 with	 at	 least	 90	 percent.	 	 Today	
the	school	has	a	graduation	rate	of	98	percent	
or	higher	and	most	students	stay	in	Nevada,	
typically	 receiving	 two	 or	 three	 job	 offers	
before	they	graduate.		This	model	has	shaped	
the	school	into	the	respected	institution	it	is	
today.		The	school	already	has	had	a	tremen-
dous	impact	on	Southern	Nevada	and	Rosen-
berg	has	plans	to	expand	into	new	programs	
in	the	future.

	 Michael	Simmons	has	had	a	varied	and	in-
teresting	career.		He	worked	with	the	Federal	
Bureau	of	Investigations	(FBI)	for	three	years	
before	he	decided	 to	get	 into	 the	 technology	
field.	 	 Since	 joining	 that	 field	 over	 20	 years	
ago,	Simmons	has	seen	and	reacted	to	change	
before	it	happens,	giving	him	the	edge	in	the	
telecommunications	world.
	 Simmons	was	 able	 to	 jump	 on	 the	 voice-
over-internet-protocol	 (VoIP)	 wave	 before	 it	
was	mainstream.		He	worked	with	the	Nation-
al	Association	of	Cellular	Agents	to	help	de-
velop	software.		Today,	Simmons	works	with	
Telesphere,	 a	 national	 telecommunications	
company	 that	 provide	VoIP	 services	 to	 over	
40	states.
	 Simmon’s	 role	 at	 the	 company	 has	 been	
integral	 in	 giving	 Telesphere	 the	 foothold	 it	
needs	to	survive	in	the	Southern	Nevada	mar-
ket.		With	so	many	telecommunications	com-
panies	 in	 Nevada,	 success	 here	 isn’t	 always	
guaranteed.	 	 Simmons	has	 demonstrated	 his	
ability	 to	 jump	with	 the	market	and	succeed	
where	few	others	could.		In	fact,	the	company	
launched	here	at	the	beginning	in	July	of	2008	
and	 has	 succeeded	 in	 growing	 in	 this	 down	
economy	above	what	even	they	predicted.

	 Jacob	Snow	has	a	difficult	job	to	say	the	least.		
Ensuring	 that	 Southern	 Nevada’s	 roadways	 re-
main	safe	for	its	residents	is	only	part	of	that	job.		
The	other	part	is	finding	creative	ways	to	fix	so	
many	of	the	problems	that	face	the	Valley’s	free-
ways	and	roads.		To	that	end,	it	would	appear	that	
Snow’s	creativity	is	boundless.		He	helped	to	in-
stitute	electronic	signs	on	freeways	that	show	how	
long	it	will	 take	drivers	 to	reach	certain	points,	
thereby	 allowing	 drivers	 to	 make	 an	 educated	
decision	on	what	 route	 to	 take.	 	Snow	has	also	
worked	 tirelessly	 on	 Southern	 Nevada’s	 mass	
transit	programs	to	create	a	better,	faster	system.
	 To	that	end,	Snow	and	the	Regional	Transpor-
tation	Commission	of	Southern	Nevada	(RTC)	is	
getting	ready	to	roll	out	a	new	mass	transit	pro-
gram	called	ACE.		The	program	is	modeled	after	
North	Las	Vegas’	MAX	program	and	will	allow	
users	 to	 use	 buses	 to	 get	 further	 faster.	 	 Snow	
plans	to	have	ACE	transits	all	over	the	valley	in	
the	next	few	years.		

	 It	 seems	 like	 such	 a	 simple	 concept,	 the	
ability	 to	have	knowledge	before	undergoing	
any	 type	 of	 medical	 procedure.	 	 However,	
so	many	patients	 don’t	 fully	 understand,	 are	
afraid	to	ask	or	don’t	know	what	to	ask	before	
having	medical	procedures	done.		Darik	Vol-
pa	understood	this	disconnect	while	working	
with	Striker,	 an	orthopedic	 device	 company.		
Volpa	saw	that	while	doctors	were	doing	their	
best,	 many	 patients	 were	 still	 confused	 and	
frightened	by	the	procedures	they	needed.		In	
May	of	2003,	Volpa	moved	to	Reno	and	set-up	
shop	for	Understand.com,	an	online	company	
that	provides	animated	videos	for	patients	to	
better	understand	medical	procedure.
	 The	company	started	with	Volpa,	two	con-
tractors	and	no	debt.	 	Today	 the	company	 is	
still	debt	free,	has	15	employees	and	a	handful	

of	 remote	 contractors	 throughout	 the	 world.		
Doctors	license	the	content	for	their	websites	
as	 a	 service	 to	 their	 patience.	 	 His	 business	
model	 is	 solid	 and	 his	 customer	 retention	
rate	 is	 over	 90	 percent.	 	 Even	more	 impres-
sive,	Volpa	is	hiring	in	the	down	economy	and	
business	is	better	than	ever.		

	 The	Desert	Research	Institute	(DRI)	was	
founded	in	1959,	but	has	really	gained	its	legs	
since	Dr.	Stephen	Wells	began	with	the	com-
pany	in	1995.		In	the	past	several	years,	inter-
est	in	creating	a	sustainable	world	has	grown	
exponentially,	at	the	center	of	that	growth	has	
been	DRI.		Since	Wells	has	become	president	
at	 the	 organization,	 the	world	 has	 begun	 to	
take	notice.		What	started	as	a	division	of	the	
University	of	Nevada	to	conduct	research	in	
Nevada	is	now	an	organization	that	conducts	
research	around	the	world.
	 The	 institute	 has	 two	major	 campuses	 in	
Southern	and	Northern	Nevada	and	over	500	
employees	 with	 approximately	 $50	 million	
in	 annual	 revenue.	 	 Wells	 uses	 the	 history	
of	 DRI	 in	 tandem	with	 the	 scientific	 talent	
at	 the	company	 to	 foster	an	environment	of	
learning	 and	 helping	 the	 world	 community	
as	a	whole.		DRI	can	work	on	300	projects	at	
any	given	time.		It’s	Wells’	job	to	ensure	that	
the	information	needed	to	make	the	world	a	
safer,	more	sustainable	place	is	accurate.	

Michael Simmons, General Manager
Telesphere

Jacob Snow, General Manager
Regional Transportation Commission of

Southern Nevada

Darik Volpa, Founder and Chief
Executive Officer, Understand.com

Dr. Stephen Wells, President
Desert Research Institute (DRI)

According to Jim Kuhnhenn of the 
Associated Press, 70 percent of 
Americans are not confident that 
government has taken enough 
steps to ensure that a meltdown 
of the financial industry does not 
happen again.
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	 State	funds	to	public	institutions	are	declining	in	most	states,	
including	Nevada.	As	a	result	of	Nevada’s	economic	downturn,	
for	the	first	time	in	many	years,	the	Nevada	System	of	Higher	
Education	(NSHE)	saw	a	decline	in	state	funding	for	the	2010-
2011	biennium.	 	I	am	grateful	 to	the	State	Legislature	for	 its	
historic	ongoing	support	of	higher	education.		That	support	has	
enabled	the	system	to	have	a	low	tuition	and	fee	policy.		In	a	
state	where	the	college	participation	rate	for	low-income	fami-
lies	is	only	14.9	percent,	that	policy	has	made	sense	and	such	
state	help	 is	 critical.	 	We	have	an	obligation	 to	provide	edu-
cational	opportunities	 to	every	Nevada	citizen,	 and	adequate	
state	investment	in	our	higher	education	system	enables	us	to	
do	so.
	 The	problem	facing	Nevada	 today	 is	 that	as	 its	population	
has	grown,	so	has	grown	the	student	demand	for	higher	edu-
cation.		Now	state	resources	are	indeed	strapped.		The	higher	
education	system	that	was	adequately	funded	for	many	years	
now	 finds	 itself	 underfunded	 for	 the	 number	 of	 students	we	
serve	and	unable	to	graduate	students	in	a	timely	manner.		The	
opportunity	cost	to	the	state	and	students	is	great.		
	 Investment	 in	higher	 education	 is	 clearly	 an	 investment	 in	
Nevada’s	 future	 and	 its	 citizens.	 	 Higher	 education	 is	 a	 key	
contributor	to	every	robust	state	economy	and	plays	a	critical	
role	in	developing	human	capital,	creating	new	knowledge,	and	
building	a	high	quality	of	life.		But	like	everything	else	in	this	
day	and	age		it	costs	money.		There	is	no	way	to	sugar	coat	that	
fact.		
	 Let	me	paint	the	bleak	picture	of	our	current	reality,	a	re-
ality	that	will	only	get	worse	without	continued	strong	state	
investment	in	higher	education.		If	you	are	an	employer	in	this	
state	 seeking	 to	hire	 individuals	with	 an	 associate	or	bach-
elor’s	degree,	good	 luck.	 	Since	Nevada	 is	 the	49th	 state	 in	
the	nation	in	the	number	of	citizens	possessing	those	degrees,	
you	will	 likely	 have	 to	 spend	 the	money	 to	 recruit	 outside	
Nevada,	and	that	search	for	educated	employees	may	or	may	
not	be	successful.
	 NSHE	can	produce	 the	graduates	and	professionals	neces-
sary	to	meet	the	growing	demands	for	an	educated	workforce	
in	Nevada	 and	 spinoffs	 from	 our	 research	will	 support	 new	
businesses.	But	 it	 depends	 on	what	 you	want.	 	Underfunded	
–	yes	for	the	number	of	students	we	need	to	graduate.		Under-
visioned	–	I	hope	not.

	 Albert	 Einstein	 allegedly	 defined	 insanity	 as	 doing	 the	 same	
thing	repeatedly	while	expecting	different	results.	Today,	demand-
ing	more	increases	in	education	spending	clearly	qualifies.	Though	
many	intelligent,	well-intentioned	individuals	assert	that	education	
is	underfunded,	the	facts	say	otherwise.
	 Between	1960	and	2005,	Nevada’s	inflation-adjusted,	per-pupil	
spending	 on	 public	K-12	 education	 increased	 by	more	 than	 150	
percent,	notes	the	U.S.	Department	of	Education.	Quality,	however,	
failed	to	improve.	
	 Today,	math	and	reading	scores	for	Nevada’s	fourth	graders	rank	
in	the	bottom	10	among	the	states,	according	to	the	nation’s	educa-
tion	report	card	—	while	the	U.S.	Department	of	Education	ranks	
Nevada’s	high-school	graduation	rate	last	in	the	nation,	at	just	56	
percent.
	 Higher	education	is	very	similar.	The	education	establishment	ar-
gues	that	“investing”	more	in	higher	education	would	mean	higher-
skilled	workers	in	the	state,	drawing	more	business	investment	and	
boosting	the	economy.
	 However,	Nevada’s	net	migration	over	the	past	decade	exceeded	
the	combined	net	migration	of	all	the	38	states	that	have	a	top-50	
public	university,	as	ranked	by	U.S. News and World Report.	And	
research	studies	show	a	gold-plated	higher	education	system	does	
not	effectively	net	economic	growth.	
	 Nevertheless,	Nevada	is	heavily	invested	in	higher	education	al-
ready.	But	the	return	on	that	investment	has	been	poor.
	 According	 to	The	Education	Trust,	 the	University	 of	Nevada,	
Reno	by	2006	was	spending	$30,290	per	pupil,	62nd-highest	in	the	
nation,	while	the	University	of	Nevada,	Las	Vegas	spent	$16,537,	
ranking	214th.	For	the	558	public	universities	included	in	the	da-
tabase,	the	median	spending	level	was	$14,320	—	including	class-
room	instruction,	academic	support,	student	services,	administra-
tion,	scholarships,	research	and	more.
	 Despite	their	above-average	expenditure	levels,	UNR	and	UNLV	
yield	extremely	poor	results.	The	six-year	graduation	rate	at	UNR	
is	just	46	percent,	while	at	UNLV	it	is	41.	Embarrassingly,	just	14	
percent	of	students	at	UNR	and	13	percent	at	UNLV	graduate	on	
time	(within	four	years).
	 Nevada	has	many	intelligent,	dedicated	and	hard-working	educa-
tors,	but	lacks	the	incentive	frameworks	to	allow	them	to	succeed.		
	 Increasing	education	expenditures	has	not	 improved	quality	 in	
the	past,	and	it	won’t	improve	quality	in	the	future.	Instead,	mean-
ingful,	innovative	reforms	are	the	solutions	we	need.	

Is Nevada’s education system underfunded?

Crossfire | Daniel Klaich vs. Patrick Gibbons

NO!

Daniel Klaich is the chancellor for the Nevada System of 
Higher Education

Patrick Gibbons is an education policy analyst at the 
Nevada Policy Research Institute.
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	 Understandably,	 today’s	 business	
owners	 are	 faced	 with	 economically	
challenging	 times	 and	 are	 confronted	
with	 advancing	 one	 of	 their	 business	
necessities	-	telecommunications.		The	
hosted	PBX	is	an	answer	to	both	chal-
lenges.	 	By	 eliminating	 the	 expensive	
PBX	that	requires	maintenance,	licens-
ing,	and	upgrades,	business	owners	can	
advance	their	communications	technol-
ogy	 while	 reallocating	 their	 precious	
capital	 to	 running	 their	core	business.		
Advancements	 in	 technology	 have	
made	 the	 transition	 easy	 and	 afford-
able,	 and	 the	 new	 hosted	 system	will	
actually	 help	 companies	 run	more	 ef-
ficient,	deliver	better	customer	service	
and	ultimately	impact	the	bottom	line.		
	 	 	 By	 switching	 to	 a	 hosted	 PBX	
and	 centralizing	 business	 telephony,	
companies	 can	 retire	 the	 traditional	
on-premise	PBX	and	seamlessly	inte-
grate	all	of	the	communications.		Not	
only	is	this	option	affordable	to	busi-

ness	owners,	it	gives	access	to	feature-rich	solutions	that	sim-
plify	business	communications.		The	features	are	endless.	Users	
have	the	latest	in	unified	messaging,	such	as	visual	voice	mail,	
allowing	the	management	of	voicemail	from	your	email.	Web	
click-to-dial	allows	dialing	 from	Microsoft	Outlook	directory	
or	the	Internet	with	the	click	of	a	mouse.		The	simultaneous	ring	
feature	allows	up	to	10	numbers	to	ring	at	the	same	time,	ensur-
ing	customers	 and	colleagues	can	 reach	users	 anywhere	with	
the	convenience	of	one	phone	number.		Other	attributes	include	
mobile	 to	 desk	 call	 handoff,	 fax-to-email,	 integrated	 toolbar,	
and	many	more.
	 As	 convergence	 technologies	 continue	 to	 advance,	 the	 day	
will	soon	come	when	one	device	will	serve	as	computer,	phone,	
and	much	more.		No	longer	will	we	need	multiple	devices.		Un-
til	 that	 day,	 enjoy	 convergence	 technologies	 that	 allow	 office	
phones,	mobile	phones	and	computers	to	operate	as	one	big	in-
tegrated	family	in	a	centralized	hosted	PBX.

	 Technology	 is	 evolving	 at	 a	 faster	
rate	 than	 ever	 before;	 it	 is	 literally	
revolutionizing	 the	 way	 we	 do	 busi-
ness.	 	The	“new	now”	 is	upon	us	and	
businesses	cannot	afford	 to	be	caught	
on	the	wrong	side	of	the	widening	gap	
of	technology.		Centralizing	the	intelli-
gence	of	your	telecommunications	to	a	
hosted	PBX	is	the	key	to	staying	ahead	
of	the	curve.	
	 So,	what	does	 this	mean	 to	 today’s	
existing	 and	 new	 businesses?	 	 There	
is	a	smarter	and	more	efficient	way	to	
do	business	 telecommunications.	 	For	
years,	 communications	 devices	 have	
struggled	 to	 become	 fully	 integrated.		
The	 computer,	 office	 phone,	 and	mo-
bile	phone	have	operated	 independent	
of	one	another,	each	with	its	own	spe-
cific	purpose.			But	with	business	tele-
phony	becoming	centrally	hosted,	these	devices	have	learned	to	
coexist	in	ways	previously	unheard	of.		
	 Business	connectivity	and	VoIP,	or	Voice	over	Internet	Pro-
tocol,	 are	 driving	 forces	 behind	 the	 centralization	 of	 content.		
Because	of	this	“cloud	in	the	sky”	hosted	model	platform,	ad-
vancement	in	convergence	means	companies	can	now	seamless-
ly	 integrate	all	 their	communications,	 saving	 time,	effort,	and	
stress.		
	 In	traditional	phone	service,	a	semi-mysterious	box	known	as	
a	PBX	resides	in	a	closet	somewhere	in	the	office.		This	box	con-
tains	the	intelligence	of	a	phone	system	and	communicates	with	
the	phones	on	the	desks,	allowing	them	to	receive	calls,	voice	
messages,	and	more.		The	on-premises	PBX,	however,	does	not	
communicate	with	a	computer	or	mobile	phone.	 	With	hosted	
PBX	service,	any	compatible	 IP	device	can	access	 the	 intelli-
gence	of	a	phone	system,	which	allows	all	the	communication	
devices	to	share	information	and	fully	integrate.
	 According	to	a	2007	report	by	Dell’Oro	Group,	in	2002,	tra-
ditional	PBX	segments	accounted	for	more	than	85%	of	the	mar-
ket	revenues.	They	predicted	Hosted	IP	PBX	services	will	see	
year-over-year	growth	rate	of	90%	through	2009	and	by	2011,	
traditional	PBXs	are	projected	to	make	up	less	than	5%	of	the	
overall	market.		 Clark Peterson is the CEO of Telesphere

Get Centralized.

Advancing Telecommunications Through
New Technologies

Connecting Business
New technologies are 
syncing business for 
executives.

Tech.knowledge.me | Clark Peterson
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CHMS Announces 
Letter of Intent to 
Acquire Energy 
Operations
CHMS	 d.b.a.	 Hybrid	 Energy	 Holdings,	
a	 Reno	 based	 company,	 has	 declared	
its	 intent	 to	 acquire	majority	 control	of	
the	Safari	Production	Company.	 	Safari	
owns	and	operates	multiple	oil	 and	gas	
properties	in	Texas,	the	acquisition	will	
add	over	$1	million	 in	net	 free	positive	
cash-flows	to	CHMS’	portfolio.

Around The State

Capitol Bancorp 
Announces Planned 
Consolidations of 
Nevada Banks
Pending	regulatory	approval,	Bank	of	Las	
Vegas,	Black	Mountain	Community	Bank,	
Desert	 Community	 Bank	 and	 Red	
Rock	 Community	 Bank	
will	 consolidate	
and	operate	as	
one	 charter,	
Bank	 of	 Las	
Vegas.

CityCenter Gets 
LEED Certified and 
Announces Job Offers
CityCenter	has	embarked	on	the	single	
largest	hiring	effort	in	the	nation	in	or-
der	 to	fill	12,000	permanent	positions.		
Additionally,	 the	 center’s	 Aria	 and	
Vdara	hotels	have	both	received	LEED	
Gold	certification	from	the	U.S.	Green	
Building	Council.

> Don’t settle for just success in your 
career. Become influential and make 
the world a better place. Regis University 
College for Professional Studies not only has 
the degrees adult learners want in business, 
computer sciences, counseling, education, 
the humanities and more, but we teach an 
academically rigorous core curriculum that 
provides you with the critical thinking and 
problem-solving skills you need to become a 

responsible leader. The type of leader who 
creates solutions that make a difference.

You’ll change your life and change the world. 
And your career will never be the same again. 
Experience the power of influence.

be moRe
ThAn A leAdeR.

be An
inflUenTiAl leAdeR.

BE INFLUENTIAL.

COLORADO · NEVADA · ONLINE       > 1.800.670.8738     > CPS.Regis.edu/beinfluential >  Read more online

http://CPS.Regis.edu/beinfluential
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Risk Management

Profit & Loss | Business Planning

An Integral Part of Successful Business
	 A	key	component	of	business	today	is	the	importance	of	risk	
management.		As	the	Valley	grows,	so	do	the	challenges	compa-
nies	face	in	managing	business.		Risk	management	became	an	es-
sential	part	of	the	new	business	environment.		The	main	goal	of	
risk	management	is	to	aid	companies	in	implementing	loss	control	
strategies	that	will	ultimately	help	reduce	their	escalating	cost	of	
risk.		
	 Risk	 management	 helps	 companies	 protect	 their	 assets	 and	
lower	their	costs	of	risk	through	the	process	of	identifying	risk,	
analyzing	 exposures,	 controlling	 exposures,	 and	 implementing	
and	monitoring	risk	management	processes.	
		 A	company’s	cost	of	risk	can	include	insurance	premiums,	risk	
management	consultants,	third	party	administrators,	legal	servic-
es	and	agents	or	brokers	as	well	as	indirect	costs	such	as	loss	of	
productivity,	overtime,	and	opportunity	costs.		
	 The	role	of	a	risk	manager	is	to	identify	a	company’s	risk	expo-
sure	in	order	to	aid	them	in	controlling	their	exposures	resulting,	
ultimately,	in	lower	costs.		Risk	identification	is	achieved	by	con-
ducting	a	loss	control	survey	where	the	risk	consultant	and	agent	

conduct	a	site	visit,	analyze	the	firm’s	insurance	policies,	review	
of	contracts	and	loss	history.	Once	exposures	are	identified,	a	risk	
manager	is	able	to	aid	in	the	analysis	of	the	risk.	The	agent	and	ac-
count	manager	can	then	work	to	select	the	insurance	coverage	and	
carriers	most	appropriate	to	the	risk.
	 A	 risk	manager	will	 assess	 the	potential	 impact	 that	various	
exposures	have	on	their	client’s	business.	 	Knowing	the	type	of	
claims,	the	frequency	and	the	severity	of	claims	will	aid	in	assist-
ing	businesses	with	controlling	their	risk.		Through	loss	history	
analysis,	loss	avoidance,	prevention	and	techniques	of	loss	reduc-
tion	such	as	claims	management,	litigation	management	and	di-
saster	recovery,	risk	managers	can	paint	a	bigger	picture	for	their	
client	on	how	to	minimize	or	reduce	their	risk.
	 Risk	 administration	 requires	 commitment	 and	 participation.		
Through	technology,	planning,	communication,	training	and	ac-
countability	a	risk	manager	is	able	to	help	monitor,	track	and	eval-
uate	all	aspects	of	the	risk	management	process.

Mark McKinley is the Vice President of Cragin & Pike
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open	 society.	 Armed	 with	 accessible	 in-
formation	about	government	expenditures,	
citizens	 are	 able	 to	make	 informed	 deci-
sions	 about	 spending	 priorities	 and	 hold	
their	elected	officials	responsible	for	their	
performance,	good	or	bad.
	 On	the	other	hand,	opaque	government	
spending	 practices	 undermine	 the	 prin-
ciple	of	democratic	accountability	and	are	
the	breeding	ground	for	corruption.	When	
individuals	are	unable	to	monitor	how	gov-
ernment	officials	use	their	money,	corrupt	
politicians	are	free	to	hand	out	patronage	
to	 their	 friends	 or	 supporters.	 Nepotism	
becomes	the	standard	in	hiring	practices.		
Bloated	government	contracts	are	awarded	
to	 undeserving	 firms	 with	 political	 con-
nections.	The	halls	of	government	become	
crowded	 with	 rent-seekers	 and	 special	
interests	 looking	 for	 politicians	who	will	
hand	them	your	money.
	 To	many,	these	stories	will	sound	haunt-
ingly	 familiar.	 Such	 accounts	 of	 “crony	
capitalism”	are	neither	capitalist	nor	dem-
ocratic.	They	rely	on	 the	shadowy	use	of	
government	 power	 to	 reward	 the	 politi-
cally	connected.
	 Luckily,	it	is	a	disease	for	which	there	is	
an	antidote.
	 In	the	information	age,	the	technology	is	
now	available	to	cheaply	archive	and	track	
all	government	spending	practices.	Proper	
use	 of	 computer	 technology	 could	 easily	
allow	the	taxpaying	public	to	avail	itself	of	
the	information	with	which	to	hold	politi-
cians	 accountable.	 	 Open	 access	 to	 this	
information	 is	 the	 tool	 that	 can	highlight	
instances	 of	 government	 corruption	 and	
bring	an	end	to	systemic	abuses	of	power.

Knowledge about use of tax dollars
is essential to freedom

ould	 you	 imagine	 signing	 an	
agreement	for	a	major	purchase	
such	 as	 a	 house	 or	 car	without	
even	knowing	the	price?		If	you	
ran	a	business,	would	you	agree	

to	 take	on	new	employees	without	know-
ing	what	you	would	pay	them?	The	truth	is	
you’ve	probably	done	these	things	most	of	
your	life	without	realizing	it.
	 As	a	taxpayer,	you	share	in	the	cost	for	
hiring	and	firing	all	public	employees,	ne-
gotiating	collective	bargaining	agreements	
and	 purchasing	 new	 services	 or	 public	
facilities.	 Over	 the	 years,	 you’ve	 likely	
paid	 the	 taxes	 to	 cover	 these	 costs	with-
out	knowing	what	exactly	your	tax	dollars	
were	buying.		
	 How	much	of	your	money	goes	toward	
the	 construction	 of	 a	 bridge	 to	 nowhere?	
How	much	to	bail	out	poorly	managed	or	
corrupt	 private	 enterprises?	 How	 much	
does	 your	 local	 DMV	 officer	 cost	 you?	
How	much	are	you	paying	for	the	county	
bureaucrat	 who	 brushes	 aside	 your	 con-
cerns	and	sends	you	to	another	office	only	
to	be	sent	back	again	to	the	original	person	
later?	Is	your	money	really	being	wasted,	
or	are	you	getting	a	good	deal?
	 These	questions	will	likely	lead	you	to	
the	realization	that	all	government	employ-
ees	—	whether	at	the	federal,	state	or	local	
level	—	ultimately	work	for	you.	And	be-
ing	an	employer,	you	have	the	right	to	know	
what	you	are	paying	them	so	that	you	can	
make	an	assessment	of	their	performance	
and	 decide	 whether	 they	 are	 worth	 your	
investment	of	tax	dollars	or	whether	your	
money	is	better	spent	elsewhere.
	 Indeed,	 broad	 public	 knowledge	 over	
the	specific	uses	of	tax	dollars	is	a	central	
component	of	what	constitutes	a	free	and	

	 Recognizing	 this	 fact,	 there	 has	 been	
a	growing	national	drive	to	increase	gov-
ernment	transparency.	While	a	U.S.	sena-
tor,	 Barack	 Obama	 bemoaned	 the	 fact	
that	government	databases	used	 to	 track	
spending	were	“generally	incomplete,	in-
accessible	 and	 oftentimes	 incomprehen-
sible.”	He	and	Sen.	Tom	Coburn	worked	
together	 to	 pass	 the	 Federal	 Funding	
Accountability	 and	 Transparency	 Act	
creating	a	website	to	easily	track	federal	
spending.
	 Despite	 promises	 from	 Governor	 Jim	
Gibbons,	 Nevada	 state	 government	 has	
been	 unable,	 as	 yet,	 to	 create	 a	 similar	
website	for	 those	in	the	Silver	State.	For	
the	moment,	 it	appears	that	other	invest-
ments	have	taken	precedence	over	demo-
cratic	accountability.
	 Nonetheless,	 the	 Nevada	 Policy	 Re-
search	 Institute	 has	 been	 proud	 to	 host	
an	online	portal	for	government	transpar-
ency	at	both	the	state	and	local	levels	in	
Nevada.	 Located	 at	 TransparentNevada.
com,	the	site	was	launched	one	year	ago	
and	 is	 the	 result	 of	 hundreds	 of	 public-
records	 requests.	The	 site	 compiles	 pay-
roll	figures	 from	state	 and	 local	govern-
ments	 into	 an	 easily	 searchable	 format.	
Also	available	are	comprehensive	annual	
financial	reports	from	local	governments	
and	school	districts.	The	site	was	recently	
updated	 with	 increased	 functionality	 as	
well	as	a	second	year’s	worth	of	data.
	 Resources	such	as	TransparentNevada.
com	and	others	like	it	are	turning	the	tide	
in	 favor	 of	 transparency	 and	 making	 it	
more	difficult	for	corrupt	officials	to	hide	
instances	of	wrong	doing.

Geoffrey Lawrence is a fiscal policy analyst at the Nevada Policy Research Institute.
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ith	the	unemployment	rate	
in	 Nevada	 continuing	 to	
hover	 around	 12	 percent,	
more	 and	more	 union	 con-

struction	 workers	 are	 finding	 themselves	
on	the	bench.	“I’m	guessing	almost	15,000	
union	 people	 are	 unemployed	 {in	 Clark	
County},”	 says	 Richard	 Rizzo,	 vice	 chair-
man	 of	 Perini	Building	Company,	 the	 pri-
mary	 contractor	 for	 CityCenter.	 Although	
CityCenter	currently	employs	around	10,000	
union	workers,	many	of	 them	will	 join	 the	
ranks	of	the	unemployed	when	the	massive	
project	 is	 finished	 in	 the	 coming	 months.	
“We	are	the	largest	employer	of	union	work-
ers	now,”	Rizzo	says.	
	 The	employment	figures	for	members	of	
the	Plumbers,	Pipefitters	&	Service	Techni-
cians	 Local	 525	 parallels	 the	 crash	 of	 the	

construction	 industry	 in	 Southern	 Nevada	
with	 only	 around	 1,800	members	working	
today	compared	to	about	3,300	a	year	ago,	
according	 to	 the	 local’s	 business	 manager,	
Brett	McCoy.	As	grim	as	this	may	be	for	the	
thousands	of	workers	and	their	families	who	
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depend	 upon	 union	 construction	 jobs	 for	
their	 livelihood,	perhaps	the	worst	 is	yet	 to	
come.	“All	of	the	crafts	are	hurting,	but	it’s	
not	as	bad	as	it	will	be	in	January,”	explains	
Dana	Wiggins,	 labor	 relations	 director	 for	
Associated	General	Contractors.

History of Unions

	 Responding	 to	 poor	 working	 conditions	
around	 the	 early	1900s,	 labor	unions	grew	
throughout	 the	 country	 as	 groups	 became	
dedicated	to	improving	wages,	benefits	and	
working	 conditions	 for	 skilled	 craftsmen.	
As	in	many	other	areas	of	the	nation,	union	
workers	have	played	a	prominent	role	in	the	
growth	 of	 Nevada,	 most	 especially	 in	 the	
south.	By	1964	about	33	percent	of	the	work-
ers	in	the	state	claimed	union	membership.	
“Unions	have	been	very	involved	in	building	
Southern	Nevada,”	Wiggins	says.	“They’ve	
built	 almost	 everything	 on	The	 Strip.”	Al-
though	 the	percentage	of	union	workers	 in	
Nevada’s	 total	workforce	has	dipped	to	the	
teens	since	the	1960s,	the	most	recent	build-

ing	 boom	 in	Nevada	 created	 thousands	 of	
union	jobs	all	over	the	state.
	 Because	of	the	size	and	complexity	of	re-
cent	construction	in	Nevada,	major	contrac-
tors	say	they’ve	relied	upon	unions	to	provide	
large	 numbers	 of	 highly	 trained	 craftsmen	
who	are	very	conscious	of	safety	and	are	up-
to-date	on	the	latest	materials	and	trends	in	
construction.	“We’ve	been	very	loyal	to	the	
unions	over	the	years	because	we	do	signifi-
cant	work	that	requires	a	high	level	of	skill.	
Just	the	sheer	numbers	they	offer	is	huge	to	
us,”	Rizzo	explains.	“The	unions	also	have	
the	most	 sophisticated	 training	 programs.”	
With	contracts	for	a	specific	amount	of	time	
and	work,	contractors	can	manage	the	labor	
component	of	a	project	very	efficiently	by	us-
ing	workers	provided	by	the	unions.	“When	
he’s	through	with	them,	he	{the	contractor}	
can	lay	them	off,”	Wiggins	says.
	 Although	thousands	of	union	craftsmen	in	
Nevada	have	enjoyed	jobs	with	good	wages,	
excellent	health	insurance	and	stable	retire-
ment	 programs,	 the	 current	 recession	 has	
caused	the	employment	picture	to	be	bleak	

for	many	highly	trained	workers.	“Some	of	
the	 jobs	 have	 been	 shut	 down	 and	 what’s	
worse,	 architects	 aren’t	 drawing	 new	 proj-
ects.	This	is	the	first	time	I’ve	seen	a	big	shut-
down	where	neither	union	or	non-union	have	
work,”	Wiggins	says.	“The	big	boom	won’t	
be	back	for	20	years.	I	wouldn’t	be	surprised	
to	see	40	to	50	percent	of	contractors	go	out	
of	business	by	2010	to	2011.”	
	 Rizzo	says	he	worries	because	of	the	eco-
nomic	uncertainty	and	the	lack	of	large	proj-
ects	coming	along	to	replace	CityCenter	and	
the	Cosmopolitan	Resort	&	Casino.	“I	have	
great	reservations	now	because	no	one	really	
knows	what’s	going	to	happen,”	he	says.
	 In	 the	meantime,	 unions	 are	 scrambling	
to	get	their	members	off	the	bench	by	being	
more	flexible	in	the	types	of	jobs	they	bid	and	
by	 developing	 different	 rates.	 “Unions	 are	
trying	to	be	more	competitive	in	the	market	
now,”	Rizzo	says.	“Carpenters	and	 laborers	
have	 separate	 rates	 and	 will	 target	 smaller	
work.”	The	reality	of	the	labor	situation	dic-
tates	that	workers	will	no	longer	be	able	to	en-
joy	five	to	seven	percent	increases,	according	
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to	Wiggins.	Workers	on	the	bench	have	also	
been	encouraged	to	use	the	time	for	further	
training	and	education	in	order	to	be	at	 the	
top	 of	 their	 game,	 according	 to	McCoy.	 In	
many	cases	it	comes	down	to	simply	looking	
for	any	kind	of	work,	even	if	it’s	outside	their	
specific	area	of	expertise.	“I	would	tell	them	
to	find	a	job	wherever	they	can	find	it.	Go	to	
Lowe’s	or	Home	Depot,”	Wiggins	says.

Lady Luck Smiles

	 After	 28	 years	 of	 union	 work,	 a	 Reno	
home	builder,	Mike	Vanderhoef,	found	him-
self	 without	 a	 job	 in	 April.	 “The	 housing	
market	tanked	and	finally	they	just	had	to	let	
me	go,”	he	says.	It	was	obvious	that	he	could	
no	 longer	 rely	upon	 the	union	construction	
jobs	 that	had	been	his	bread	and	butter	for	
many	 years.	 Luckier	 than	 most,	 however,	
Vanderhoef	 was	 offered	 a	 position	 within	
weeks	 as	 project	 manager	 for	 Reno-based	
MARCOR	Environmental,	a	company	that	
specializes	in	environmental	remediation.	“I	
couldn’t	have	gotten	luckier.	I	was	blessed	to	
have	it	happen,”	he	says.	Because	of	prior	ex-
perience	in	mold	remediation	during	his	con-
struction	 career,	 he	was	 uniquely	 qualified	
for	the	job.	“For	the	past	five	or	six	years	we	
had	a	bad	mold	problem	in	our	homes.	I	was	
overseeing	the	remediation,”	he	explains.	
	 Although	 his	 new	 job	 is	 non-union	 and	
doesn’t	pay	quite	as	much,	Vanderhoef	says	
he	 loves	 the	 intensity	 and	 challenge	 of	 the	
position.	“I’ve	never	been	so	busy	in	my	life.	
My	basic	knowledge	of	 construction	 really	
helps	me,”	 he	 says.	As	he	 looks	 to	 the	 fu-
ture,	he	emphasizes	the	importance	of	being	
aware	of	the	changes	in	the	building	industry.	
“I	see	the	future	in	energy.	People	should	get	
themselves	some	training	in	reusable	energy	
to	use	their	skills	in	another	way.	If	you	want	
to	stay	in	the	trades,	get	 trained	on	how	to	
build	green,”	he	explains.
	 Like	Vanderhoef,	McCoy	is	also	looking	
to	the	coming	wave	of	green	construction	as	
a	 major	 source	 of	 employment,	 especially	
considering	that	members	of	his	union	have	
been	on	the	cutting	edge	of	green	technolo-
gies	 for	 some	 time.	“There’s	going	 to	be	a	
tremendous	amount	of	replacement.	People	
want	 to	 live	 that	kind	of	 lifestyle	and	want	

to	change	things	around,”	he	says.	“It’s	go-
ing	to	save	a	lot	of	jobs	because	in	Las	Vegas	
there’s	not	a	lot	of	water.	We’ll	see	a	lot	of	ret-
rofitting.”	He’s	also	bullish	on	future	employ-
ment	because	most	gaming	properties	regu-
larly	schedule	retrofitting	about	every	seven	
years.	“All	the	major	players	are	looking	for	
an	edge,”	he	explains.	Wiggins	worries	that	
without	major	projects	in	the	near	future,	the	
unemployment	rate	will	continue	to	be	high,	
but	he	acknowledges	that	competition	from	
CityCenter	might	cause	other	resorts	to	jump	
on	 the	remodel	bandwagon.	“I’m	scared	of	
what	 happens	 when	 CityCenter	 opens	 be-
cause	 it	might	 cannibalize	 other	 places	 on	
The	Strip.	But	it	might	force	other	places	to	
have	to	remodel,”	he	says.
	 Although	a	lot	of	media	ink	has	gone	into	
adding	 up	 the	 amount	 of	 stimulus	 money	
coming	Nevada’s	way,	it	hasn’t	had	much	af-
fect	on	union	jobs	(at	least	not	yet),	according	
to	Rizzo.	“The	stimulus	money	hasn’t	helped	
union	jobs	to	any	degree,”	he	says.	“It	was	
not	given	to	create	new	jobs.	We	need	to	find	
programs	 to	 allow	 people	 to	 hire	 people.”	
Wiggins	 says	 the	 stimulus	 money	 wasn’t	
enough	to	make	a	dent	in	the	impact	of	the	
jobs	that	have	been	lost.	“We	didn’t	get	more	
because	it	went	to	infrastructure	and	ours	is	
new	here,”	he	says.

Washoe County   

	 While	it’s	far	from	rosy,	the	employment	
situation	 in	 Washoe	 County	 is	 somewhat	
better	 than	 in	 Clark	 County,	 according	 to	
Steve	Muchicko,	district	representative	of	the	
Southwest	Regional	Council	 of	Carpenters	
in	Reno.	“I	feel	we’re	better	off	in	Northern	
Nevada,”	he	 says.	About	20	percent	of	 the	
1,800	members	of	the	carpenters’	union	are	
unemployed	now	compared	with	around	five	
percent	a	year	ago.	The	lack	of	full	employ-
ment	has	caused	some	members	to	leave	the	
area	and/or	look	for	other	types	of	work	op-
portunities.	 “We’ve	 explained	 to	 members	
that	there	aren’t	enough	jobs	so	some	of	the	
guys	 have	 to	 find	 another	 job,”	 Muchicko	
explains.	Dealing	with	 the	 thin	 job	market	
on	a	daily	basis	hasn’t	been	easy,	he	admits.	
“When	you	have	1,800	families	that	depend	
on	you,	you	try	to	give	them	hope,”	he	says.
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 On	 a	 more	 positive	 note,	 however,	
Muchicko	points	to	a	number	of	large	pub-
lic	works	and	infrastructure	projects	that	are	
either	 in	 process	 or	 scheduled	 for	 the	near	
future.	 These	 include	 the	 widening	 of	 US	
Highway	 395	 and	 the	 construction	 of	 the	
Meadowood	 Mall	 Interchange	 along	 with	
the	completion	of	the	math	science	and	mo-
lecular	science	buildings	at	the	University	of	
Nevada,	Reno.	In	addition,	the	passage	of	SB	
152	(the	Green	Jobs	Initiative)	during	the	last	
session	of	the	state	legislature	will	create	jobs	
through	the	retrofitting	and	weatherization	of	
homes,	schools	and	public	buildings.
	 Some	 construction	 movers	 and	 shakers	
remain	worried	 that	despite	green	building	
and	stimulus	funds,	the	jobs	will	be	slow	in	
coming	back.	“I’ve	been	predicting	this	shut-
down	for	three	years.	We’re	so	overbuilt	 in	
this	town,”	Wiggins	says.	“I	hope	I’m	wrong,	
but	I	don’t	see	it	[economic	turnaround	next	
year]	 happening.	We’re	going	 to	 see	major	
change	in	the	construction	industry.”
	 Rizzo	points	out	 that	until	financing	be-
comes	more	readily	available,	building	will	
continue	to	be	on	hold.	“There’s	a	unique	sit-
uation	in	banking	for	funding	large	projects.	
People	are	trying	to	find	private	funding	for	
financing	because	conventional	banks	aren’t	
doing	it,”	he	says.	He	suggests	that	a	poten-
tial	 source	 of	 funds	 could	 be	 unions,	who	
already	 have	 a	 history	 of	 having	 financed	
large	projects	all	over	the	country.	“There’s	
been	some	discussion	recently	where	unions	
are	considering	using	some	of	their	pension	
funds	to	help	fund	new	construction,”	Rizzo	
says.	“I	think	that’s	the	right	way	to	do	it.	It	
would	put	people	back	to	work.”
	 On	 the	other	hand,	 some	union	officials	
are	more	optimistic	about	a	recovery	in	the	
job	 market.	 “Construction	 is	 a	 bust-boom	
industry,”	Muchicko	says.	“It	always	comes	
back.	We’ll	see	a	gradual	pickup	by	spring	of	
next	year.”
	 Likewise	McCoy	sees	better	times	ahead,	
especially	 for	 those	 workers	 who	 can	 re-
spond	 to	 the	 changes	 in	 the	 construction	
industry	and	the	economy.	“One	year	from	
now	I	 think	we’ll	be	 recovering.	There	are	
other	areas	for	work	through	retrofits	and	the	
growing	 industrial	 market,”	 he	 says.	 “You	
can	never	bet	against	Las	Vegas.	We’ll	con-
tinue	to	reinvent	ourselves.”
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	 Lau	says	that	a	3%	slump	in	back-to-school	
spending	(at	the	time	of	this	writing)	may	be	
an	early	indication	of	poor	holiday	sales	as	
well.	Add	to	this	a	minimum	hourly	wage	in-
crease	of	70	cents,	and	retailers	are	certainly	
left	feeling	bruised	–	particularly	the	“mom	
and	pop”	 stores,	 as	 consumers	head	 to	big	
box	discount	stores	to	save	money.
	 Also	of	concern	to	RAN	is	what	Lau	terms	
the	“appetite”	some	lawmakers	have	for	a	net	
profits	tax,	as	well	as	a	lack	of	control	when	
it	 comes	 to	 spending.	 “We	over-commit	 in	
times	when	we	have	money,	instead	of	hold-
ing	back	and	looking	for	ways	to	save,”	Lau	
says.

Contractors Getting
Hammered

	 Construction	 was	 the	 first	 industry	 to	
feel	 the	 economic	 pinch,	 and	 one	 of	 the	
hardest	hit.	As	John	Madole,	executive	di-
rector	of	the	Associated	General	Contrac-
tors,	points	out,	the	increases	will	likely	be	
painful.	There’s	sales	tax,	which	is	paid	on	
supplies	 and	 then	 extended	 to	 customers,	
payroll,	significant	workers’	compensation,	
and	fuel	taxes.	“For	people	who	have	a	lot	
of	trucks	in	their	businesses,	a	fuel	tax	in-
crease	 is	 pretty	 significant,”	 says	Madole.	
“I	talked	to	a	guy	the	other	day	who	buys	
8,000	gallons	of	fuel	a	day.	With	fuel	taxed	
at	53	cents	a	gallon,	that’s	a	huge	amount	of	
money.”
	 Contractors	 also	 find	 themselves	 in	 a	
unique	 situation	 when	 it	 comes	 to	 col-
lecting	 taxes	 on	 fixed	 price	 contracts	 es-
tablished	in	early	2009.	“Typically,	 if	you	
want	 a	 building	 built,	 you	 collect	 several	
estimates,	 take	the	low	bid	and	award	the	
contract,”	explains	Madole.	“The	contrac-
tor	would	 include	 taxes	 in	 the	cost	of	 the	
bid.	If	you	signed	a	contract	on	January	1	to	
build	a	$2	million	building	in	one	year,	and	
taxes	went	up	July	1,	you	have	no	way	to	
recover	those	additional	costs,	so	the	con-
tractor	absorbs	it.”
	 Part	of	the	problem	is	an	extremely	small	
margin	of	profit	across	the	country	on	con-
struction	projects,	at	less	than	2%.	Although	
stimulus	funding	for	construction	projects	
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has	 encouraged	 growth	 in	 the	 industry,	
contractors	 are	 bidding	 so	 competitively	
to	earn	 jobs	 that	 they’re	coming	 in	at	15-
20%	less	than	they	normally	would.	“We’re	
taking	a	business	where	a	lot	of	guys	have	
been	out	of	work	for	a	long	time,	and	we’re	
adding	taxes	to	them,	which	makes	it	dif-
ficult	for	them	to	survive,”	says	Madole.	
	 Nonetheless,	Madole	and	the	AGC	didn’t	
dispute	some	of	the	tax	increases,	and	have	
even	recommended	raising	gas	taxes,	which	
haven’t	 been	 raised	 statewide	 since	 1992.	
“When	 inflation	 affects	 your	 purchasing	
power,	 it	 makes	 sense	 to	 incrementally	
raise	 taxes	 to	 build	 roads,”	 says	Madole.	
“If	you	let	a	road	go	more	than	eight	years	
without	an	overlay,	it	quadruples	the	cost	to	
repair	it.	So	maybe	we	need	to	have	a	more	
long-term	approach	to	things,	and	plan	five	
or	ten	years	down	the	road.	I	think	instead	
that	we	tend	to	have	knee-jerk	reactions.”

Will Taxes Affect
Nevada’s Growth?

	 The	 Silver	 State	 currently	 ranks	 50th	
for	its	tax	burden	outside	income,	property	
and	 sales	 tax,	 and	our	 property	 taxes	 are	
the	 country’s	16th	 lowest.	 In	mid-August,	
the	American	Legislative	Exchange	Coun-
cil,	a	Washington,	D.C.	think	tank,	ranked	
Nevada	among	the	10	states	with	the	best	
economic	outlook,	due	to	its	low	taxes	and	
pro-business	regulatory	environment.
	 As	 executive	 director	 of	 the	 Nevada	
Commission	 on	 Economic	 Development,	
the	organization	created	 in	1985	 to	diver-
sify	 the	 state’s	 economy	 and	 create	 jobs,	
Mike	 Skaggs	 watches	 the	 state’s	 taxes	
closely.	After	all,	Nevada’s	lack	of	personal	
or	corporate	income	tax	is	one	of	the	big-
gest	recruiting	tools	in	his	arsenal.	
	 Luckily,	these	taxes	weren’t	much	affect-
ed	by	the	recent	legislative	decisions,	as	the	
new	Modified	Business	Tax	rate	of	1.17%	
is	 still	 very	 competitive	with	neighboring	
states.
	 “On	 the	 recruiting	 side,	 these	 changes	
don’t	 affect	 us	 a	whole	 lot,”	 says	Skaggs.	
“But	 on	 the	 abatement	 side	 we	 were	 af-
fected.	We	deal	a	 lot	with	 trying	 to	bring	
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	 “I	 think	 everybody	 is	 hoping	 that	 some	
experts	are	right	about	conditions	improving,	
and	that	we’ll	see	increases	in	tourism	next	
year,	at	least	in	time	for	the	next	session	in	
February	of	2011.	If	 that’s	 the	case,	maybe	
we’ll	have	a	different	set	of	circumstances,”	
says	Bible.

Retailers Take a Hit

	 Retailers	 are	 feeling	 the	 increases	 the	
most.	The	state’s	heavy	reliance	on	sales	tax-
es	–	about	a	third	of	the	General	Fund	budget	
–	is	a	big	part	of	our	problem.	In	the	last	quar-
ter	of	2008	alone,	taxable	sales	decreased	by	
7.4%,	 according	 to	 the	 Retail	 Association	
of	Nevada	(RAN).	In	the	Reno/Sparks	area	
alone,	retail	vacancies	are	at	14%.	So	it’s	not	
hard	 to	understand	why	RAN	opposed	 the	
recent	tax	increases.
	 “Money’s	tight	anyway,	and	all	of	a	sud-
den	 people	 are	 seeing	 a	 further	 tax	 ex-
pense,”	says	RAN	President	Mary	Lau.	“In	
an	economy	like	this,	consumers	may	now	
put	off	purchases	of	big	ticket	items,	or	pay	
to	make	repairs	on	existing	 items	 that	oth-
erwise	wouldn’t	be	cost-effective	in	a	better	
economy.	Plus,	not	all	 Internet	 sites	collect	
tax,	 so	 if	 people	 choose	 to	 spend	 money	
online,	 it	doesn’t	contribute	 to	 the	state.	So	

everybody’s	 hurting,	 and	 retail-
ers	are	laying	people	off	or	
not	hiring,	 just	 trying	 to	
maintain	a	certain	level	
of	income.”
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renewable	 energy	 companies	 here,	 and	
there	 were	 some	 changes	 made	 on	 how	
much	we	can	abate	for	new	companies	to	
start	up	…	we	were	dealing	with	a	client	
before	 the	 session	who	was	 talking	about	
building	plants,	and	now	there	will	be	less	
of	an	abatement	on	the	front	end,	so	they’re	
having	to	borrow	$200	million	to	put	in	a	
facility.	So	in	that	sense,	it	makes	the	job	a	
little	tougher.”
	 He’s	 talked	 to	 some	 existing	 business	
owners	who	have	said	they’ll	likely	be	lay-
ing	 off	 employees	 to	 keep	 costs	manage-
able	 as	 a	 result	 of	 the	 tax	 increases.	He’s	
also	 concerned	 by	 some	 lawmakers’	 talk	
of	 a	 corporate	 income	 tax,	 which	 could	
chip	away	at	Nevada’s	ability	 to	diversify	
by	drawing	businesses	here.	Still,	he	hears	
encouraging	reports	about	the	state	of	the	
economy,	and	expects	us	to	be	in	a	better	
situation	soon.

What the Future Holds

	 While	much	of	the	country’s	economic	
news	is	encouraging,	the	fact	remains	that	
these	 tax	 increases	 sunset	 in	2011,	 just	 in	
time	 for	 the	next	 legislative	 session.	With	
no	stimulus	money	in	the	offing,	lawmak-
ers	will	 likely	find	 themselves	 in	an	even	
more	 difficult	 situation	 as	 they	 face	 a	 $2	
billion	shortfall.
	 That’s	 partly	 why	 lawmakers	 made	 a	
plan	 to	 hire	 an	 independent	 consultant	 to	
analyze	and	make	recommendations	about	
the	 state’s	 tax	 structure.	 Numerous	 stud-
ies,	including	one	in	2003,	have	been	done	
and	all	drew	the	same	conclusion:	Nevada	
needs	 a	more	 stable,	more	 diversified	 tax	
base	 that	 doesn’t	 rely	 so	 heavily	 on	 such	
volatile	industries	as	gaming	and	sales.
	 Carol	Vilardo	echoes	the	words	of	many	
when	it	comes	to	looking	at	Nevada’s	econo-
my.	“Our	revenue	base	needs	to	be	adjusted	
to	better	reflect	the	way	the	economy	is	func-
tioning,	and	we	haven’t	done	that.	We	need	to	
get	to	the	point	where	we	don’t	spend	every	
cent	of	our	revenue	on	projects,	and	develop	
a	good	rainy	day	fund	that	allows	us	to	mini-
mize	cuts	in	a	downturn.	We	need	to	put	a	lot	
more	away	than	we	have	been.”

Feature Story

Western Mailing services
530 E. Pamalyn Ave., Ste. C • Las Vegas, Nevada 89119-3610

Tel: 702-896-7363 • Fax: 702-896-8972
www.westernmailing.com

since 1988
The #1 Mailing Center
In Southern Nevada

Use the Latest in Mailing 
& Computer Technology

to Reach Paying Customers!

• In-House Print Shop
• 24 Hour Turn Around
• Digital Workflow
• Short Run
• Large Sheet Size
• Complete Mailing

• Envelope Converting
• Data Refinement
• Variable Data Printing
• Color Variable
• Direct To Plate
• Typesetting & Design

High Quality Printing on
our Digital Color Production Press

From Design to DoorsteP
High Volume, High Speed Printing & Mailing

http://www.westernmailing.com
http://falcpa.com


76                                        October 2009 www.NevadaBusiness.com

Reno-Sparks 
 The	united	prayer	of	commercial	real	estate	
brokers	for	a	positive	retail	quarter	fell	on	deaf	
ears.	 The	 vacancy	 rate	 escalated	 to	 15.42%,	
from	14.98%	last	quarter,	but	we	had	positive	
absorption	of	249,752	square	feet	for	the	sec-
ond	quarter	of	2009.	The	positive	absorption	
is	great	news	and	was	due	 to	 scattered	 infill	
projects,	second	phases	of	successful	shopping	
centers	 and	 the	 Legends	 at	 Sparks	 Marina,	
which	came	online	with	273,402	square	feet	of	
new	construction,	which	includes	over	20	new	
retail	outlet	stores.	
	 After	the	retail	carnage	of	2008,	we	hoped	
to	see	a	slow	down	of	store	closures.	However,	
both	national	and	local	retail	sectors	continue	
to	struggle	and	continue	the	long	free	fall	down	
the	rabbit	hole,	as	only	a	few	stores	have	been	
backfilled.	 Grocery	 anchored	 centers	 have	
faired	well	as	shoppers	prepare	more	food	at	
home	and	have	decreased	discretionary	spend-
ing.	Power	centers,	home	to	junior	anchor	box-
es,	have	not	faired	well	because	of	the	reliance	
on	disposable	income.	Junior	anchors	have	led	
the	charge	in	closing	stores,	mostly	through	na-
tional	bankruptcies	and	acquisitions	that	repre-
sent	over	900,000	square	feet	of	vacant	space.
	 Shop	space	activity	has	not	faired	well,	due	
to	a	weak	economy	and	housing	market,	 the	
anchorless	centers	have	resulted	in	the	biggest	
shop	tenant	loss	because	anchors	help	generate	
traffic	which	helps	impulse	purchases	for	the	
smaller	 inline	tenants.	Shop	space	rents	have	
fallen	by	$0.25	in	the	second	quarter	of	2009,	
to	$1.65	per	square	foot	per	month,	triple	net.	
This	 is	 a	direct	 reflection	of	 aggressive	 leas-
ing	 tactics	 being	 implemented	 by	 landlords.	
We	have	also	seen	an	increase	 in	rent	abate-
ment	and	a	decrease	in	TI	dollars.	Lease	terms	
are	being	shortened,	due	to	landlord’s	hedging	
against	the	turn	around	of	the	economy	and	if	
a	landlord	is	lucky	enough	to	see	a	five	or	ten	
year	deal,	the	early	lease	termination	kick	out	
clause	has	reared	its	ugly	head	and	is	 tied	to	
gross	revenues	of	the	business.

Las Vegas 
 During	the	second	quarter	of	2009,	the	Las	Ve-
gas	commercial	retail	sector	in	Southern	Nevada	
remained	weak	 as	 tenants	 vacated	more	 space	
than	they	moved	into,	a	trend	that	has	prevailed	
for	 three	consecutive	quarters.	 	The	amount	of	
occupied	space	(46.3	million	square	feet)	is	at	its	
lowest	level	since	the	third	quarter	of	2007;	with	
nearly	4.5	million	square	feet	added	to	the	market	
since	 that	 point,	 vacancies	 in	 anchored	 centers	
reached	their	highest	level	in	history.
	 By	 mid-2009,	 the	 retail	 market	 reported	
51.3	 million	 square	 feet	 of	 inventory,	 which	
was	consistent	with	the	preceding	quarter	(Q1	
2009)	as	no	material	projects	completed	con-
struction	during	the	quarter.		It	is	worth	noting	
Deer	Springs	Town	Center,	a	large-scale	power	
center,	completed	some	space	during	the	first	
quarter	of	2009,	with	additional	space	expected	
to	be	turned	over	to	tenants	in	the	third	quarter.		
The	phases	of	the	project	have	been	segmented	
into	 their	 respective	 quarterly	 periods	 for	 re-
porting	purposes.
	 Vacancies	climbed	to	9.8	percent	as	vacant	
space	totaled	over	5.0	million	square	feet.		The	
vacancy	 rate	was	 up	 from	9.3	 percent	 in	 the	
preceding	quarter	 (Q1	2009)	and	6.3	percent	
one	year	ago	(Q2	2008).	For	comparison	pur-
poses,	the	market	has	averaged	vacancies	of	3.8	
percent	during	the	past	decade.		Net	absorption	
remained	 negative	 with	 224,200	 square	 feet	
of	net	out-migration	during	the	quarter,	bring-
ing	the	year-to-date	figure	to	negative	445,200	
square	feet.
	 The	 economy	 continues	 to	 play	 a	 critical	
role	 in	 the	performance	of	commercial	 retail	
real	estate.		The	impact	of	a	recession	that	has	
spanned	greater	than	a	year	and	a	half,	a	weak-
ened	housing	market	and	a	fragile	job	market	
all	put	downward	pressure	on	consumer	spend-
ing.		Reduced	demand	for	goods	and	services	
has	caused	many	retailers	to	adjust	their	busi-
ness	 models.	 	 Unfortunately,	 it	 appears	 that	
contraction	 is	 likely	 to	 continue	 through	 the	
balance	of	2009.

Commercial RE Report | Retail

Retail Summary
Second Quarter 2009

Southern Nevada Analysis and statistics compiled by 

Applied Analysis, Northern Nevada Analysis and statistics

compiled by Colliers International Reno
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e have come to the one-year 
anniversary of the Lehman 
Brothers’ failure.  They held 
a long-standing Wall Street 
position of financial strength 
and most considered Lehman 

too big to fail. Not surprisingly, the failure sent 
a wave of shocks, including consumers cutting 
their spending, paying off outstanding credit, 
and raising their savings.  Job losses grew quick-
ly.  Discretionary spending for travel and enter-
tainment saw some of the largest cutbacks.  Ne-
vada’s economy over the past year, the second 
year of the recession, declined markedly.
    One finds clear evidence of the severity of 
the current recession in the preponderance of 
negative percentage changes measured for the 
same month a year ago.  The rise in the un-
employment rate shows the largest gains, up 
84.1 percent, 89.9 percent, and 82.1 percent 
in a year for Nevada, Clark County (Las Vegas), 
Washoe County (Reno), respectively.  The Ne-
vada rate of 12.7 percent is a full 3 percent 
above the national rate.  This severity of the 
current difficulties in the Silver State will surely 
continue as the job picture recovers slowly af-
ter the economy returns to expansion and the 
length and depth of the national recession cut 
into the economic muscle of the Silver State’s 
economy.
   Excessive residential and commercial real 
estate will keep Nevada’s construction sectors 
in check.  Credit availability for major new proj-
ects seems off the table—major capital markets 
have not fully recovered even with the support 
of the massive funding of the Troubled Asset 
Relief Program (TARP) program.  Moreover, 
early evidence, though far from conclusive, 
suggests consumers’ future spending of travel 
and entertainment may reset to lower levels 
than experienced before 2008.   So, one sees a 
clear pattern that the U.S. economy and the-all-
important consumer will need to recover from 
the current recession before one might expect 
marked improvement in Nevada.
 Some signs of the ebbing of the severity of 
the economic free fall during late 2008 ap-
pear in the national data.  For one, the “cash 
for clunkers” stimulated auto and truck sales, 
up 25.3 percent for August.  Consumers had 
stopped buying big-ticket items (cars and fur-
niture) and the “clunker” program proved suc-
cessful in stimulating spending.  But, admoni-
tions to those getting TARP money to not travel 
to Nevada for business conferences hurt the 
state’s gaming and tourism economy.   Time and 
chance happen to all—but a job lost in Nevada 
is no better or worse than a job lost elsewhere.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/
Tahoe International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; 
U.S. Department of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve Bank.

*Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties

R. Keith Schwer
UNLV Center for Business and Economic Research
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“It	doesn’t	matter	how	well	you	
do	in	life,	but	rather,	how	much	

good	you	do.”

Steve Schorr • Vice President of Public/Government Affairs, Cox Communications

“‘Say	what	you’ll	do	and	do	
what	you	say.’		Another	good	
one	is,	‘Show	up,	show	up	on	
time,	show	up	prepared	and	you	
will	be	ahead	of	95%	of	your	
competition.’	Simple,	but	most	
people	don’t	realize	they	are	part	
of	the	95%	because	they	missed	
one	of	the	three.”

Todd Blonsley, MBA, CCIM • Vice President of Investments, Marcus & Millichap Real Estate

“‘Life	is	a	great	adventure.’	
–	Be	prepared	and	plan	
accordingly,	but	know	that	
there	will	be	unexpected	joys	
and	pitfalls	along	the	way,	
keeping	it	interesting	all	the	
while.”

Don Kuhl • Principle, The Partner House
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“‘Seize	the	day.’	No	matter	what	
the	day	brings,	there	is	always	
something	to	appreciate	and	be	
thankful	for.		People	spend	too	
much	time	ruminating	about	
the	past	or	worrying	about	the	

future	while	ignoring	the	present	
moment.”

What’s your Motto?

The Last Word People

“Play	hard.		Play	to	win!”

Steve Stallworth • General Manager, South Point Arena

Rick Campbell • Partner, Armstrong Teasdale, LLP

“‘Dare	to	be	great.’		I	try	to	live	
by	that	motto.		Created	by	my	
late	friend,	Andrew	Ashwood,	

these	words	showed	me	how	we	
should	all	approach	everything	
we	do,	everyday.		It’s	really	a	
basic	approach	to	motivating	

yourself	to	handle	your	personal	
and	professional	lives	in	a	

manner	of	greatness.”

Todd Parmelee • Director of Operations, Golden Gaming, Inc.
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“Nevada State BaNk provideS  
iNNovative SolutioNS to further 

help uS grow our practice.”
– SallY BerNard, New life Medical group

www.nsbank.com

t h e  d o o r  t o  Yo u r  f u t u r e

The medical professionals at New Life Medical Group – located in Henderson, Nevada - specialize in client specific weight  
management and diabetes therapy. To help run their practice more efficiently and profitably, they chose Nevada State Bank.

• We are Nevada’s largest state chartered commercial bank 
• We are 50 years strong and growing 
• We never stopped lending 
• We provide personalized service  
• Backed by the strength of Zions Bancorporation with assets of $54.1 billion

 To find out how we can help you, call 1-888-507-DOOR and open the door to your future.

http://www.nsbank.com
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http://strosehospitals.org
http://saintmarysreno.org

