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COMMEN TARY 

John Doe, MD, PhD, 
MBA, CPA, Esq. 

LYLE E. BRENNAN Publisher 

T hose of you with more than a few grey hairs will remember when a 

doctor's primary job was to practice medicine. After spending thousands 

of dollars and many years to become a medical doctor, they actually 

spent the majority of their time treating patients. 

But times have changed, and those days started fading around the time 

polyester checkered suits went out of style. In today 's market, business 

savvy is just as important to the survival of a medical practice as the 

ability to practice medicine. 

With the emergence of managed care, changing laws and increasing 

malpractice insurance, a practitioner is wise to have a background in 

business management, law and finance. 

The problem is that most physicians were educated in medicine and 

were either not exposed to business classes, or slept through the lectures. 

Its almost as difficult to find a doctor with a stro~g business acumen as 

it is to find a politician without an opinion. 

The end result is that talented physicians find themselves in a practice 

where they are losing money, or spending much of their time on 

non-medical issues . . . or both. 

It can be argued that doctors should just hire a business manager to 

take care of administrative tasks , thereby freeing them to practice medi

cine. In many cases the solution is to hire an in-house manager or a fum 

that specializes in the management of medical practices. But how many 

people, or firms, do you know that you're willing to completely trust 

with your livelihood, and in which you have enough confidence to allow 

to make critical business decisions? 

My oldest son, Sean, a student at UNLV, recently announced his inten

tion of obtaining a doctor's degree in medicine. At the risk of sounding 

like a father ... listen up Sean: With the rapid changes in every aspect of 

the healthcare system, a physician 's survival could very well depend on 

his or her ability to make sound business decisions. 

COMMENTS? e-mail: publisher@nevadabusiness.com 
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SAINT MARY'S HEALTH NETWORK 

Who gives you flexible 
options in health plans? 

We do. 
Saint Mary's HealthFirst already provides you 

with a \vide selection of the area's finest doctors. 
And now, our new optional out-of-plan rider 
allows you to see doctors who are not on the 
HealthFirst panel. 

This supplemental coverage tider allows 
employers to offer a health plan that helps 
control health care costs and lower employee 
out-of-pocket expenses. 

Most importantly, it gives employees the 
freedom to see the doctor of their choice. 

When you combine the reputation of Saint 
Mary's, strong member services support, and 
the freedom to see the physician of your choice, 
it adds up to the highest quality and most flexible 
health plan for your business and employees. 
Call your broker, or Saint Mary's at 829-6000. 

Saint Mary's 
Health First 
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From 
the 

Editor 
CONNIE BRENNAN Editor 

H ealthcare, the feature of this month's 

issue of NBJ, is perhaps the most 

rapidly changing business in the nation. 

But with new laws, redefined roles, and 

rapidly changing technology, it 's not like

ly the changes will soon abate . . . in fact 

. .. the contrary is probably true. 

One of the more significant revolutions 

in the industry is the move towards well

ness programs that took root in the ' 80s. 

In the early '90s , with healthcare reform 

bearing down, wellness programs were 

cropping up in virtually every health

care delivery system. Free medical tests, 

smoking cessation programs, screenings, 

immunizations, educational programs 

and numerous public information and 

awareness campaigns are all part of 

the offerings of hospitals, HMOs and 

individual clinics. 

Everyone stands to gain by keeping 

people healthy. Hospital profits rise when 

people come in for routine screenings and 

early treatment. And, a lower incidence of 

calls for advanced diagnostics, means less 

capital is needed for expensive equipment 

and highly trained staff. 

The financial advantages to health 

insurance companies is obvious and can 

mean millions of dollars in savings each 

year. According to the American Medical 

Association, the principal causes of death 

or disability in youth and middle age are 

preventable. Accidents and lifestyle 

factors, such as smoking, drinking and 

unhealthy diets are the primary culprits . 

If insurance companies can prevent a 

couple of open-heart surgeries, the costs 

of many wellness programs are covered. 

Business owners are also major bene

factors to the wellness move. Whereas 

placing a cost benefit analysis on wellness 

is difficult, anyone that owns or manages 

a business can tell you about the substan

tial financial impact of employees missing 

work due to illness . 

Healthcare providers, insurers, business 

and even Uncle Sam will continue to reap 

tremendous benefits from the wellness 

movement. It seems the only possible 

losers may be tobacco and alcohol manu

facturers . But the biggest winners are the 

individuals that take advantage of the 

many health offerings available in the area 

of preventive-medicine. • 
COMMENTS? e-mail: editor@nevadabusiness.com 
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HOW THE 
PRICE OF A 
HOSPITAL 
STAY 
IN NEVADA 
HAS 
CHANGED 
BY JENNIFER ROBISON 
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D 
uring ' the 1980s, evadans wit
nessed meteoric tises in the costs 
of hospitalization and other related 
medical charges. In the latter pan 

of the decade, the state was number one in 
the nation for increases in hospital 
billings, and also captured top ranking for 
its absolute hospitalization rates. 

In recent years . the escalation of hospi

tal expenses has been arrested. Here is the 
story of how a concerted effort on behalf 
of Nevada's hospital communi ty and Leg
islature has combined with enhanced 
technologies and managed care to rein in 
the state's out-of-control growth in hospi
talization costs. 

By the 1987 legislative session, state 
lawmakers were expressing growing con
cern regarding Nevada's annual double
digit surges in hospital charges. The soar
ing outlay for a stay at one of the state's 
hospitals was rapidly rendering healthcare 
insurance as too prohibitive, hindering 
many businesses in their effort to cover 
employees' healthcare expenses. 

Thus, representatives across the state 
undertook "some heavy-handed legisla-

tion in the 1989 session," according to 
Raymond Rawson, the Nevada senator 
who represents District 6 in Southern 

evada and constituted the prime archi
tect of much of the state's cost contain
ment law. "We froze hospitalization rates 
and rolled them back 30 percent. Within 
four years, hospitals were able to raise 
their prices to accommodate inflation. 
Things have stabilized, and we' re now 
about 12th in the nation for cost increases. 
and roughly 20th for absolute rates." 

Also, statistics from the Nevada Associ
ation of Hospitals and Health Systems 
( AHHS) show that the state's six largest 
hospitals are in the midst of a three-year 
decrease (of a little over I percent) in net 
revenues. Profits per admission dropped 
dramatically from 1990 to 1995, from 
$359 to $255 statewide, and from $535 to 
$345 among the "big six" hospitals (com
prised of Columbia Suruise Medical Cen
ter, Desert Springs Hospital, Saint Mary's 
Regional Medical Center, University 
Medical Center, Valley Hospital Medical 
Center and Washoe Medical Center). 
While medical costs in 1996 rose 3.6 per-



Otherwise, we have a few points 
that may be of interest to you. 

With Health Plan of Nevada, your 
employees will have access to 
some of the most comprehensive 
coverage available. Coverage that 
includes preventive care such as 

well-child care and immuniza
tions and health education serv
ices like our smoking cessation 
program. 

Your employees also have 
access to some of Nevada's finest 

medical facilities and physicians. 
Physician visits are easy. The 
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convenient health care. It takes 
Nevada's oldest and largest HMO 
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Call us so we can tell you why 
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HEALTH PLAN OF NEVADA, INC ... 
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claims faster and easier. For more information about Liberty Mutual and ways to MUTUALe · 
save on your entire insurance package, contact Tom Keegan at 1.702.260.9394, el\..1:. 21. 'the freedom oj Libert'). 
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In areas where large cities are clustered, local hospitals can defray costs by sharing 

expensive equipment. Nevada 's relative isolation has played a rale in past hospital rate 

increases, because it was necessary for individual hospitals to underwrite the acquisition 

of advanced technology. 

cent nationally and 4.1 percent regionally, 
expenses per adjusted admission (includ
ing both outpatient and inpatient) have 
actually declined 1.5 percent in evada. 

What was responsible for the state 's 
spiraling hospital costs? Rawson cited a 
variety of factors in the runaway health

care rates . " evada has a high number of 
for-profit hospitals, a much greater num
ber than many other states," he explained. 
"These for-profit hospitals have been 
high ly successful here - fo r some nation

al hospital chains , Nevada operations have 
represented their most successful branch
es. When we have so many for-profit insti
tutions, costs will tend to rise more quick
ly and dramatically." 

evada's relatively isolated location 
played a key role in its double-digit hospi

tal rate increases as well, according to 

Rawson. "Our hospitals found they need

ed to be exceedingly well-supplied with 
the latest technology," he elaborated. "In 
areas where large cities are clustered clos
er to one another, they can share each 

other's equipment, and it 's not necessary 
for each institution to acquire the latest, 
most expensive technology." 

For Nevada hospitals, the state's dis

tance from other regions also resulted in 
higher supply and equipment costs. 
"When supplies have to travel , things will 

be more expensive," Rawson stated. 

Rawson added that higher hospitaliza
tion costs were fomented partly by the 
state 's paucity of medical education 

resources. "Our labor market doesn' t sup
port the training of healthcare profession
als very well , so Nevada was required to 
seek medical staff from outside the state. 
This has a tendency to drive costs up ." 

The final factor Rawson refeiTed to 
entails the now-defunct requirement that 
care-giving institutions obtain certificates 
of need from the government before con
structing new faeilities. "Those looking to 
establish new bui ldings and services had 
to prove a necessity for more beds and 

receive government permiss ion to go 
ahead with the project," he described. 
"Certificates of need were quite difficult 
to come by, which led to fewer hospitals 
overall. That lack of competition created 
monopolies within the industry, and 
monopolies generally cause price increas

es in goods and services." 

Certificates of need are no longer 
imperative for healthcare establishments 
looking to build or expand, constituting 
one ingredient in the decline and stabiliza
tion of consumers ' hospital expenditures. 
Rawson attributes the rest of the decrease 

to a concerted effort by both hospitals and 
the Legislature to stem the tide of increas
ingly costly medical services. 

"Hospi tals understand the need for 
curbing costs, and the Legislature has 
been there to remind them and give them 

that extra reason to work at it," Rawson 
asserted. "Also, our hospital industry is 
confronting a far more competitive envi
ronment now, and if ho pitals don ' t 
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already have 

HEALTH PLAN 

OF NEVADA." 

The care you want. 

Technology 
you can trust. 

With a new facility and the very latest in 

state-of-art equipment and critical care 

teclmology Lake Mead Hospital Medical 

Center offers a new generation of health care 

for a new generation of evadans. 

?1= LAKE MEAD HOSPITAL 
MEDICAL CENTER 
AN AFFiliAT E OF ORNDA HEALTHCORP 

1409 E. Lake Mead • North Las Vegas 
702-657-5740 

Physcians Referral 649-DOCS 
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Previously, patients would go to the hospital whether seriously ill or not. Now, more 

people are taking advantage of the sub-acute environment and skilled nursing centers. 

attempt to reel in costs, they ' ll lose out in 
the marketplace. The situation has worked 
well, because we prefer to let the market
place handle things rather than having to 
institute extensive state regulation ." 

According to Ann Lynch, vice-presi
dent of marketing and community ser
vices for Columbia Sunrise's Southwest 
Division, hospitals are persevering in the 
fight against runaway expenses. "Hospi
tals don ' t have much control over supply 
costs - we need goods, and we have to pay 
what suppliers demand," she explained. 
"However. through implementing major 
agreements with medical equipment sup
pliers, we can reduce costs, and we' ll con
tinue to look at that as one method of 
keeping expenses low." 

OU TPATIENT AN O MANAGED 
CAR E ALSO LOWER COSTS 

0 verall, it 's clear that Nevadans are 
indeed spending less money on hospi

talizations today than they were 10 years 
ago. While both lawmaker and healthcare 
institutions have assumed important roles 
in the drop in costs, two key trends, which 
can "t be ignored as additional critical fac
tors, have recently emerged. 

Nevada hospitals have participated in 
the national five-year decline in the length 
of average hospital stays and a shift from 
inpatient to outpatient service use. For 
1996, outpatient surgeries in Nevada 
increased by 1.2 percent, and now com
pose 46.3 percent of all surgeries, accord-
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ing to AHHS numbers. Many industry 
analysts agree that improved technology 
is largely responsible for greater access 
with outpatient care. 

"Advances in technology have been 
phenomenal , and that has given healthcare 
providers and their patients the option to 
heal in different settings,"' stated Jeanette 
Belz, president and CEO for the AHHS. 
"Surgeries that used to take patients off 
their feet and put them in recovery for 
days or weeks are now far less intrusive 
and easier to recover from. For example, 
gallbladder surgery can now be done on 
an outpatient basis utilizing laparoscopy 
[a less invasive procedure]. Patients can 
go home following the procedure and be 
back on their feet the next day. Hospital s 
are finding ways to be efficient and effec
tive while maintaining quality care." 

Fewer hospital costs are not the only 
by-product of the trend toward outpatient 
services. "Enhanced technology means 
that receiving healthcare can be a lot more 

comfortable for patients," noted Columbia 
Sunrise's Lynch. 

"A few years ago, there was no in
between - patients either received care at 
the doctor's office or in the hospital. Such 
long-tenn treatments as IV therapy had to 
be done in an acute care [hospital] setting. 
Now, patients can obtain such therapy at 
home, or in a skilled care center, thus 
avoiding mounting hospital bills while 
benefiting from a familiar setting." 

The skilled and sub-acute care centers 
Lynch mentioned are closely linked to 

enhancing and improving outpatient care 
and reducing numbers of hospitalizations. 
"Previously, patients would go to the hos
pital whether they were seriously ill or 
not," Lynch said. " ow, more people are 
taking advantage of the sub-acute environ
ment and skilled nursing centers. These 
places offer assisted living where the 
patient can be far more comfortable, and 
hospitals can then focus their resources on 
the more critically ill patients who now 
comprise much of their patient load." 

Managed care - health maintenance 
organizations (HMOs), personal provider 
organizations (PPOs) and other group~ 
and plans - are widely credited with a• 
playing a substantial role in hospital cost 
containment as well. Nevada's 1996 HMO 
enrollment climbed to _18.7 percent, up 
from 14.7 percent in 1995. This increase 
well exceeds the national HMO enroll-

"' ment growth rate of 12.8 percent. 
"The growth in managed care is plimar

ily a result of concerns about hospital and 
medical costs," explained LatTy Matheis, 
executive director of the evada State 
Medical Association. "We're seeing man
aged care play an increasing role in 
healthcare delivery." 

"HMOs m·e saving time and money by 
working to get patients through the system 
without tryi ng three or four different 
paths," stated Lynch. "Also, such organi
zations m·e· carefully evaluating whether 
the patient requires a hospital stay." 

"Health maintenance organizations are 
more geared toward preventive and whole 
medicine," stated NAHHS's Belz. "For 
example, in the past, if a patient was diag
nosed with high blood pressure. they 'd 
receive a pre~ctiptiuu fut Htedici:!Liuu 

the doctor, and that would be about it. 
There was no follow-up to make sure the 
patient complied with the course of medi
cine. HMOs take a more active role in 
such follow-up, as well as moving care 
more towm·d the beginning of a malady:· 

According to Ria Marie Carlson, vice
president of public and investor relation 
for Las Vegas-based HMO Sierra Health
care Options, such an emphasis on overall 
wellness and preventive medicine can sig
nificantly curb hospital and medical costs. 
"If we can make medical care more 



affordable from the onset, people are more 
likely to visit doctors before serious prob
lems emerge," she said . "HMOs are 
important to reducing hospitalizati on 
costs because the overriding theme is pre
vention. Treating illnesses early means 
keeping patients out of the hospital and 
away from incun ing those costs." 

HMOs have also injected much-needed 
competition into Nevada's medical and 
healthcare industry, according to Belz. 
"Growing numbers of HMOs are coming 
to the state to serve our population," she 
said. "This creates a competi tive environ
ment and provides consumers with more 
choices . Anytime buyers of a service are 
able to shop around and compare, this 
impacts p1ices and the product itself, so 
we're seeing costs fall as competi tion 
increases. HMOs are paying more atten
tion to both cost and avail ability." 

BUT WHAT ABOUT QUALITY? 

To many of the state 's residents, the 
recent dip in hospital ization costs rep

resents wonde1f ul news. However, others 
are concerned: with cost-cutting measures 
and a stronger emphasis on keeping 
patients out of hospitals, is the quali ty of 

evada's medical care suffering? Industry 
watchers seem to agree that Nevada's 
more economical healthcare system has 
not led to a Jack of sound, effective, state
of-the-art care. 

"Increasing the numbers of people pur
suing outpatient care doesn' t entail sacri
ficing quality," noted Lynch. "It simply 
means we're more knowledgeable in our 
understanding of the human body and our 
skill at healing it. We're delivering ser
vices characterized by both high quality 
and less invasive procedures . Anyone who 
says quality is decreasing because we're 
saving money is not accurately assess ing 
the situation." 

SieiTa's Carlson concurs. "The medical 
community has found a way to provide 
excellent care outside of the hospital," she 
stated. "As long as we focus on sustaining 
that caliber of care, patients will benefit 
and customer satisfaction will remain 
high. Technology now allows profession
als to effectively pe1form a procedure with 
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Levels of Care That Fit Your Needs: 
• Individual & Group Outpatient Counseling 
• Intensive Outpatient Treatment 
• In Patient & Acute Core 

Three Convenient Locations 
• 2972 S. Rainbow Blvd. Treatment for all ages: 
• 3663 E. Sunset Rd. 
• 7000 W. Spring Mountain Rd. 

• Adults 
• Adolescents 
• Children (at our new Sunset Counseling Center} 

7000 W. Spring Mountain Rd. • las Vegas, NV 89117 
Call 24 Hours 876·4357(HELP) 

UPTIGHT? STIFF? SORE BACK? Here's a remedy: Introducing 
the StretchTrainer'" from Precor.© The first home fitness device designed 
to help you stretch fully and efficiently. As we age , muscles and 
joints become stiff and tight. Which leads to all kinds of 
problems- from back pain to a lousy golf swing. But a 
few minutes each day on the Stretch Trainer can 
change all that. You 'll feel younger and more nimble. 
Everyday movements become more fluid- whether 
its swinging a golf club or bending down to tie 
your shoe. The StretchTrainer may even help 
relieve back pain and arthritis . Come in and see 
the patented Stretch Trainer today. It's a decision 
you 'll feel good about. 

Exercise Equipment of Nevada 
Nevada's Largest Exercise Equipment Deafer 

Financing. Delivery and Setup are a\'ailable. Locaiions in Green Valley/Henderson, Las Vegas and Reno. 

l-8oo-9s9-LIFT (5438) 
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a minimum of stress on the patient. When 
that patient recovers at home under the 
watch of a physician, the rate of infection 
and re-admission is as low as if the patient 
had recuperated in a hospital." 

According to Belz, hospitals and other 
healthcare centers are committed to main
taining high quality health services. 
"More hospital operations are implement
ing both inpatient and outpatient quality 
standards, as well as regular review of 
those standards," she said. "Hospitals 
understand the importance of ongoing 
quality improvement, and although the 
money Nevadans are spending on hospi
talizations may be decreasing, healthcare 
institutions are utilizing the same set of 
quality parameters." 

Lynch added that Nevada's new and 
growing healthcare system places the state 
at a distinct advantage in terms of quality 
concerns. "Our state is really at the cutting 
edge of the quality issue," she declared. 
"We're new, and we're adding to our 
equipment and facilities rather than 
repairing them. At Columbia Sunrise, 
we've opened new maternal delivery 
rooms and a neonatal nursery, and we've 
added a state-of-the-art surgical suite. As 
we build brand new facilities, we're able 
to more easily include the most advanced 
technologies. Our hospitals are constantly 
upgrading; we're blessed with a vibrant, 
growing system." 

FUTURE CONCERNS 

If quality isn ' t worrying healthcare 
industry experts, what is? A spate of 

emerging issues and trends should keep 
Nevada's hospital and medical care indus
try vigilant in the next few years. 

Of primary concern to many providers 
is Nevada's intense population growth. 
The state currently occupies the top spot 
nationally for such growth, and industry 
analysts worry whether the state's 23 
acute care and 14 specialty hospitals can 
keep up with such rapid expansion. 

"Nevada's growth does bring positive 
aspects, because as our population reach
es a critical mass, it attracts the attention 
of medical professionals and suppliers 
who might not have considered our mar-
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More hospitals are implementing both inpatient and outpatient quality standards, and 

conducting regular reviews of those standards, as well. 

ket before," Belz explained. "However, 
we really have to watch it attentively. It's 
the same question we have with the 
schools, roads and prisons: how do we 
keep up? In early 1996, Columbia Sunrise 
MountainView Hospital brought 120 new 
beds to the Las Vegas Valley. Within a rel
atively short period of time, the hospital 
was so full it had to divert patient loads. 
Remember that this was a hospital that 
didn't exist a .year-and-a-half ago." 

Nevada's physician population has 
increased as well: the rate of growth 
among both specialists and generalists 
was first in the nation, at 34.1 percent and 
31.5 percent respectively. The state's hos
pitals now harbor a combined total of 
4 ,822 beds. This translates into a 
statewide bed-to-population ratio of 2.94 
beds per thousand, which is slightly high
er than the 1995 figure of 2.4 beds per 
thousand. Look for Nevada's care-giving 

institutions and the healthcare industry as 
a whole to continue expanding and devel
oping new alternatives for accommodat
ing population growth. 

Those concerned about medical cost 
containment must also consider issues 
revolving around the lifestyles of the 
state's population. Many of the state's 
health practitioners note that evada's 
more affordable healthcare system is 
especially vulnerable to the poor lifestyle 
choices of its residents. 

Statistics from the NAllliS reveal one
third of all Nevadans smoke, and 27 .I per
cent are overweight. In addition, slightly 

more than half (50.9 percent) of the state's 
residents lead sedentary lif~styles. 

"Our state experiences high rates of 
cancers, as well as liver and kidney dis-' 
eases," noted Rawson. "Such prevalent 
medical problems drive healthcare costs 
up, so we have to contend with this issue 
if we want to keep expenses stabilized. 
We're seeing more of an emphasis on 
wellness programs, and we're going to 
have to find incentives for people to get 
involved in such plans for good health." 

"All healthcare providers need to take a 
close look at the health status of our com
munity," urged Sierra's Carlson. "We suf
fer from high rates of smoking, car acci
dents and suicide, and we have to make it 
our mission to prevent more of these prob
lems and make our community healthier." 

The great strides evada has taken 

toward hospital cost containment could 
alr.o be dealt a blow by shifting ml~cllcrut-

expenses from those who can ' t pay w 
those who can, making fewer people 
assume a greater burden of hospital co ts. 

"We have a substantial indigent patient 
load in Nevada, as well as a large group of 
working poor who can ' t afford private 
insurance," Rawson stated. "They·re 
unable to pay their hospital bills, so the 
county picks up the tab. When that hap
pens, the cost of care rises for everyone. 
It's essential that we establish an effective 
insurance system for the working poor.· 

Substantial cost-shifting can be attrib
uted to the government as well, according 
to Rawson. "Our federal government ha a 



tremendous need for healthcare, and is 
paying roughly half of all medical expens
es through covering Medicare, govern
ment employees and indigents," he 
explained. "The government is a huge 
player, and, like anyone else, it wants the 
best services for the best price. The more 
the government is involved in paying for 
healthcare expenses, the more the private 
sector will have to contribute." 

While improved medical technology 
has greatly enhanced the lives of many 
Nevadans, it cou ld also present cost con
tainment dilemmas. "We have to be cau
tious about whether technology will out
price us," asserted Lynch. "Keeping our 
state 's residents healthy requires keeping 
abreast of new technologies and using 
them effectively, but acquiring newfan
gled equipment costs money. People are 
going to have to decide whether they're 
wi lling to pay for constantly evolving 
technology. We can ' t have Year 2000 tech
nological quality at 1975 prices." 

Hospitals, HMOs and lawmakers are 
continually considering the next step in 

keeping Nevada's hospital and medical 
costs reasonable. 

For independent hospitals, suppl y con
sortiums are catching on across the rest of 
the country, and may represent a suitable 
option for keeping supply costs low. Such 
consortiums enable healthcare institutions 
to band together and establish larger, and 
therefore more economical, agreements 
for purchasing medical supplies . 

Keeping costs low will also require that 
all parties involved in a medical decision 
more thoughtfully weigh alternatives and 
necessities for treatment. "Hospitals, 
HMOs and patients are all going to need 
to make sure the care received is appropri
ate," Lynch stated. "We need to avoid giv
ing unnecessary tests, for example. We 're 
finding that many hospital admi ni strators 
understand this, and are genuinely inter
e~ted in achievi ng this." 

For HMOs, point-of-service programs 
are an important part of the future. Such 
plans offer consumers a wider anay of 
specialists to choose from, and grant more 
latitude in terms of when and how often 

YOU believe that play is just as important as work. That 

your kids really can grow up to be anything they choose, 

and that business should not come between you and the 

health care you deserve. your doctor believes 

in the power of medicine, that regular checkups save lives, 

and that business should not come between you and the 

health care you deserve. and PacifiCare believes it's 

time health care got healthy again. So we give doctors 

the support they need to do what they do best: practice 

quality medicine. For more information, call your broker 

today. Or call us directly at 1-800-826-434 7. 

©1997 PacifiCare Health Systems 
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DR. BRUCE SHAPIRO, M.D. 
FACOG • Diplomate American Board of Obstetrics & Gynecology 
Sub-Specialty Certified in Reproductive Endocrinology & Infertility 

The Fertility Center ofLas Vegas, under the 
direction of Dr. Bruce Shapiro, offers a 
comprehensive, progressive program to 
diagnose and treat both female and male 
infertility. There have been over 500 children 
born through the many efforts of The Fertility 
Center. 

Dr. Shapiro is the first physician in Las Vegas 
to be sub-specialty certified in Reproductive 
Endocrinology and Infertility. 

So, if you are trying to have a baby, remember 
It's Conceivable at The Fertility Center of Las 
Vegas. 
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Most insurance plans accepted. 
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the patient visits a given specialist How
ever, consumers do pay higher out-of
pocket costs for that luxury. 

"The market is demanding more access 
to specialists, so we've devised a program 
to accommodate the demand," Carlson 
said. "Seventy-five percent of our employ
er-customers use our point-of-service 
plan. We've seen a culture change in the 
last lO years in which specialists are more 
aware they can ' t simply order needless 
tests. That, coupled with the fact that 
point-of-service patients pay a little more, 
has made this option particularly attrac
tive in a cost containment environment' ' 

The Legislature also has plans to main~ 

tain an active role in hospital cost contain
ment; Rawson noted an interim healthcare 
commission is being assembled to address , 
future co t and expense issues. . 

"We're planning a heavy hearing sched
ule, and we' re going to include profes
sionals and entities from across Nevada 's 
healthcare industry," Rawson said . "We'll 
be discussing such issues as how to effec
tively handle the Medicare population 
without raising costs, as well as how to 
preserve the competitive aspects of our 
healthcare system. Competition will keep 
the Nevada medical industry healthy, so 
we want to avoid too much government 
intervention in the marketplace." 

evada's hospitals aren't only critical 
to the well-being of its residents; they're 
also essential to the state's economic 
health. Accordi ng to the NAHHS, the 
state's care-giving institutions contributed 
almost $750 million to its economy last 
year. Hospi tal and payroll benefits 
expenses exceeded $502 million , with 
another $241 million paid out for supplies 
and services. Nevada 's hospital industry 
comprises one of the state 's largest 
employers, providi ng more than 16,000 
full-time equivalent positions. Therefore, 
it's in the best interest of all Nevadans to 
work at keeping costs stable and the 
industry competitive. 

With concerted effort and a par1nership 
on behalf of healthcare professionals and 
institutions, residents and lawmakers, per
haps Nevada can enjoy quality care at 
competitive prices for years to come. • 



As an affiliate of one of the country's largest and most 
e.;xperienced managed health care companies, we are in a 

unique position to provide a level of quality coverag~ 
that many other companies, frankly, cannot matd1. 

The Aetna U.S. Healthcare~ companies are recognized 
throughout the industry as pioneers in the development of early 

detection screenings and preventive care programs designed 
to keep our members in good hea lth. 

But despite our national prominence, we are a new name to you. 

And we realize our first job is to earn your confidence. 
That is why we are committed to addressing the specific 

health coverage issues and concerns of 1 evada. 

We are confident it won't be long before you think of Aetna 
U.S. Healthcare, not only as a company that understands health 
care, but as a company that understands the needs of evada. 

If you would like to learn more about Nevada's 
newest name in HMOs, callus at (702) 650-8200, 
or visit us at our 1•veb site http:/ / www.aetnaushc.com. 

LJEtna us Healthcare 
TIM NOLAN 
N090564 

You'll Feel Better With Us~ 

©1 997 Aetna U.S. Healthcare'Minc. 
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S ound famjliar? 
The fact is, Las Vegas is becomjng 
an increasingly popular filming 

location. The evada Commission on 
Economic Development (CEO) has long 
promoted the idea that Southern evada is 
an ideal spot not only for filming, but 
large-scale production as well. 

"Las Vegas is a city in flux," says CED 
Motion Picture Division Director Bob 
Hirsch . "It never remains the same. There 
is always something new and different -
you can ' t say that about any other city." 
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Is Las Vegas 
llirsch says if you look at the economic 

impact the film industry has on Southern 
evada you'll see an upward trend that he 

expects to see continue. "Of course, it all 
depends on how well location and big
budget pictures have done." says Hirsch. 
"A lot of factors come into play in evalu
ating the status of the industry, and we 
can ' t really tell if 'Las Vegas overkill ' in 
the theater is something that really exists." 

Part of the CED's goal to entice motion 
picture development in the state has 
focused around making the process easy 

for filmakers. "We've tried to simplify the 
whole permitting and shooting process so 
that location managers and line producers 
don't become frustrated ," says llirsch. 
"We have both the county and city pitch
ing in to make things easier for everyone 
filming in southern Nevada." 

Hirsch points out that traditional loca
tions like Los Angeles have also stream
lined their processes to emjce filmakers to 
stay in the area. Says llirsch. ' ·we keep 
reinventing ourselves so we can offer an 
excitjng backdrop against which compa-



Going Hollywood? 
nies can film ." Hirsch points out that 
Nevada can also offer vast housing and 
entertainment options for crews that don't 
always exist in other cities. Another 
important selling point is Southern 
Nevada 's versatility. "There are very 
few places you can go in, say February, 
where you can shoot snow skiing, scuba 
diving and desen landscapes all in one 
afternoon," ' says Hirsch. 

In courting the film industry, Hirsch 
says the state has been smart in its 
approach. "We 've always put a great deal 

of emphasis on working with screen wiit
ers. We have the longest running screen
writer's contest in the country and we con
centrate our efforts on the people who are 
writing the stories that determine loca

tion ." Hirsch is referring to the Nevada 
Screenwriters Contest which has been 
operational for more than 10 years. "Why 
wouldn ' t you go after screenwriters? It 's 
the logical first step." he remarks . 

aturally. with the increase in motion 
picture production comes an increased 
need for production faci lities in the state. 

ABOVE : CON AIR'S SKYJACKED PRISON 

TRA.i\JSPORT PLANE HEADS FOR A CRASH 

LANDING ON THE US VEGAS STRIP. 

T HE ACTION/THRILLER IS ONE OF 

SEVERAL RECENT BOX OFFICE l-IlTS TO 

FlU! 1:\ NEVADA. 

pf,otograp/1: © Touchstone Pictures and 

ferry Bruck/1eimer, Inc . AJ/ rights reserved. 

P/10to illustration : Barbara L. f.>foore 
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CON AiR FEATURED SUCH ~!ARQ EE NAJ\IES AS N ICHOLAS CAGE - WH STARRED AS 

TH E FILM'S PROTAGONIST - AS WELL AS JOHN i'viALKOVICH At\JD JOHN CUSACK. 

© Toucf, stone Pictures and f erry B ruck/.eimer, Inc. All rig/, ts reserved. 

Las Vegas Video, Film and Sound was the 
first major full-scale state-of-the art facil
ity to come on line, and more are planned 
for the near future. Says Hirsch, "We've 
got the Susan Anton project under con
struction, the Black Mountain project in 
Henderson , and we've had some interest 
from Warner Brothers Television as well.' 

Of course, in recent years there has 
been some public scrutiny about the 
image of Las Vegas that 's being portrayed 
through the film industry. Such popular 
films as Casino, Leaving Las Vegas and 
Stephen King's miniseries Th e Stand 
focus on negative stereotypes of Las 
Vegas: namely the mob, gambling addic
tion and down-and-out desperation . 

"Part of our job is to serve as a liai son 
between production companies, and say, 
hotels," says Hirsch. "They have a right to 
a k if a script is appropriate, and each one 
has its own parameters for what is accept
able to portray." 

Hirsch says most resort properties will 
not okay shooting of a film that in any 
way alludes to mob affiliation, underage 
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gambling or the cheating of players. 
According to Hirsch, these are some hard 
and fast rules, with a few exceptions. "For 
example, Casino was a historical look at 
Las Vegas," says Hirsch. Most properties, 
adds Hirsch, also want to know a film or 
production is going to make it on to the 
screen before they' ll commit to support
ing its filming. 

"A film project needs to be beneficial in 
some way to the property," says Hirsch. 
"Then they' ll consider establishing shots 
and verbal mentions of the property name, 
things of that nature.'· 

Independent Producer/Director Michael 
Billings has an insider's viewpoint on the 
evolution of the industry. He says that 
while state officials generally are cog
nizant of the many factors to be addressed 
in enticing the industry to evada, still, 
some things remain to be considered. 
"This is an industry you have to court on 
multiple levels," says Billings. "We're not 
just talking about the business executives, 
but the actors and other talent." 

Billings says "Holl ywood people" will 

often have a different perspective. In fact, 
he has dealt with some well-known actors 
who refuse to work in Las Vegas because 
of the ci ty's perceived negative image. 
"It"s not a lot of people," says Billings, 
"But we have to be aware that if a big
name actor won't work here. hi s or her 
production company won't work here 
either," ' he observes. "I was recently work
ing on a domestic violence prevention 
project, and the approach was from a very 
humanitarian point of view;· says 
Billings. "And yet, some internationally
known star s wouldn ' t touch it while it was 
in Las Vegas." . 

So, does Billings think Las Vega could • 
ever become the next Holl ywood? Actual
ly, Billings says you could easily use the 
analogy of a river boat G.?Sino in the Mid
west becoming the next Las Vegas Strip. 
"Sure,J there is a lot of progress bei?g 
made, but unless you see a major studio 
relocate and set up its base of .operation 
here, it just doesn' t make sense," says 
Billings. "Los Angeles and New York are 
always goi ng to be major hubs because 
the industry is so ingrained in these cities. 
You ·ve got your talent, your agents . .. all 
the actual 'deals' are made there. If you 
move, say, Paramount, Disney, Dream
works, 20th Century or Universal here, 
then you've got a base to work from. 
When you look at the vast number of peo
ple tied to each of the major studios, you 
have to consider whether the cuiTent level 
of bu iness we have here is worth it for 
them to uproot and move everyone." 

Adds Billings, "The reason we've seen 
a rash of films made with evada as a 
backdrop is because the state is the perfect 
place to use as a location." 

According to Billings, production com
panies shoot here because of the obvious; 
inexpensive rooms and food, good weath
er and a close proximity to Los Angeles. 
He also says one of the reasons production 
has moved out of Southern California is 
becau e of the unavoidable; traffic prob
lems and natural disasters. "Fortunate! y, 

evada leaders are realizing the great 
financial impact the industry has on the 
state and are acting accordingly, working 
together to make it a 'win-win-win 'situa
tion ." says Billings. "But it would sti ll be 



S.AcvlPLING OF SIGNIFICANT 

INCREASES 11\ FIL'vl INDUSTRY 

E CONOMIC IMPACT ON NEVADA: 

1983-84: $13.0 MILLION 

1987-88: 50.0 MILLION 

1995-96: 96.8 MILLION 

an involved process to get major post-pro
duction facilities here. The local industry 
simply isn' t big enough to warrant it. In
stead, good studio sound stages are need
ed for the location projects we' re seeing." 

Billings applauds the efforts of Nevada 
Governor Bob Miller in supporting and 
promoting Nevada as an ideal film loca
tion. He also points to the strides made by 
Hirsch and the CED as they continue to 
nurture and promote this industry which 
has brought nearly $97 million in revenue 
to the state in the past fiscal year. 

In many ways, Billings says Las Vegas 
on its own already has a great deal to offer 
at the current time. "A great resource for 
anyone looking to work in the industry 
within the state is the Nevada Production 
Directory," says Bill ings. "I think this 
guide has made it easier for companies to 
handle production in Nevada. This book 
outlines everything you need, where to go 
and how to find it." The directory Billings 
referred to is available through the Neva
da Economic Development Commission 
and highlights the A-to-Z of film produc
tion: food ; lodging ; costumes; set design; 
transportation; security; film crews and 
talent to name a few. 

''I' m not saying a big shift in focus to 
post-production won ' t happen at some 
point ," says Billings. "I just don't think 
we' ll see it in this century ... However we 
are realizing the possibilities." • 

Nevada Production Directory Information 
can be obtained through the Nevada Com
mission for Economic Development's 
Motion Picture Division at: 

555 E. Washington Ave., Ste. 5400 

Las Vegas, NV 89101 
Phone: (702) 486-2700 
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Sierra Pacific Power Company 

Single Woman Outdoors Person 

What Do The Three Of You 
Think About The Choices 
Offered By Your Company 

Health Plan? 
Anne Tavernia is a business They can choose from more 

analyst at Sierra Pacific Power top notch physicians than any 
Company. other health care company in 

Upo_n analyzing a number of northern Nevada. And, of course, 
company health plans, she and a Hometown's a part of Washoe 
lot of her co-workers chose Health System. 
Hometown Health. Anne thinks options are powerful. 

Talk about choices. We agree. 

To pick the best health plan for your 
employees, call (702) 325-3100. 
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Hometown Health 

Pan of Washoe Health System 

www.hometownhealth .com e-mail: hhpmail@hhp.washoehealth.com 

UNLV 
UNIVERSITY OF NEVADA lAS VEGAS 

THE SOUTHERN NEVADA 
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Provides information on firms located in 

Southern evada. Businesses are listed by 
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Price: $35 
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EXECUTIVE PROFILE 

by Jan Jones 

ED HOLME OF HOMETOWN HEALTH PLAN 
Looking to the Future of HMOs 

E d Holme is fascinated by the devel
opment of health maintenance organ

izations (HMOs) in America. Of course, as 
executive director of Hometown Health 
Plan in Reno and vice-chairman of the 
Nevada Association of Health Plans, he 
has a vested interest in trying to get this 

message out. 
Nevertheless, it 's an interesting story 

and one he tell s well. Holme says the 
whole concept can be traced back to the 
1920s to Dr. Sidney Garfield , founding 
physician of the Kaiser-Permanente Med

ical Group. Garfield believed strongly in 
the concept of preventive medical services , 
such as periodic physicals. During the con
struction of the Los Angeles Aqueduct in 
the mid-1920s, Garfield traveled alongside 
workers in a "sliding" hospital on sleds 
that was literall y pulled along as the aque
duct was built- about 10 miles per week. 

He was prepaid for his services at the rate 
of 5 cents per worker per month. That 's 
when "capi tation" as a method of payment 
for medical care was born. 

Today, both preventive medicine and 

capitation are still bas ic principles of 
HMOs. "The attempt is to encourage peo
ple to come in at the first sign of illness," 
Holme says. "The biggest cost in health

care is hospitalization, not doctor's office 
visits. So, if you 're able to get people in 
earlier, you can prevent the use of the hos

pital, si nce most illnesses are progressive." 
He also believes that capitation - which 

is basically prepaid health insurance - has 

been helpful in getting people into the doc
tor's office sooner, and in keeping them 

healthier, because the financial barriers 
have been virtually removed. "With some 
traditional indemnity insurance compa

nies, you pay the doctor for medical ser-
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AITER FOUR YEARS MANAGING A 

CLINIC FOR KAISER, BRITISH-BORN 

HOLME TOOK A ONE-YEAR LEAVE 

OF ABSENCE TO FILL AN ADMI! IS

TRATIVE POSITION IN SA DI 

ARABIA. "I HAD BEEN RAISING 

MY KIDS IN WHITE MIDDLE-CLASS 

AMERICA AND I WANTED THEM 

TO HAVE OTHER EXPERIENCES." 

vices and submit the bill to your insurance 

company which typically provides reim
bursement for 80 percent of that amount." 

But with HMOs, the insurance is prepaid 
except for a small co-payment, making it 

Jess of a financial strain to see a doctor. 
"When I got into thi s business 27 years 
ago, programs at Kaiser were either a $ 1 or 
zero co-pay," Holme recalls. "Today, at 
Hometown Health, it's still only a $3, $5, 

or $10 co-pay, depending on coverage." 
There's also a mounting body of evi

dence that HMOs are keeping America's 
health costs down. A recent study commis
sioned by the American Association of 

Health Plans indicates a dramatic increase 
in the number of people_)oining man
aged healthcare plans (HMOs, prefen·ed 
provider organizations and point-of-ser
vice plans) in recent years, while increases 

in healthcare costs have taken an unp rece
dented downturn. For example, annual 

increases in employer-based health insur
ance costs per covered worker have plum

meted from 10.8 percent in 1992 to 
0.5 percent in 1996, according to the sur
vey. This cost reduction has helped mar
ried-couple families save an average of 

$408 to $549 in 1996 and allowed wages 
ro increase an average $228 to $356 above 
what they would have been in the absence 
of managed care. 

Still, Holme says, HMOs are not for 
everyone because they limit one's choice 
of physician. "There's a trade-off of cost 
versus freedom of choice," he acknowl

edges. "But the reason HMOs have be

come so widespread is because of federal 
legislation passed back in 1974 when 
healthcare costs were approaching double
digit rate increases. That was when legisla
tors noticed there were some organizations 
that appeared to be controlling costs -
Kaiser, Ross-Loos in Los Angeles, and 
HIP of New York - and they wanted to 

duplicate that cost-savings nationwide." 
This staunch advocate of managed care 

admits that he got started in the health
care business "by accident." After gradu

ating from Santa Clara Universi ty in 
California , he was initially hired by 
Kaiser's marketing department. Six years 



later, he moved into administration and, 
after finishing a master's in business 
administration at Santa Clara University, 
was given the challenge of opening a new 
clinic for Kaiser in San Jose, Calif. 

The clinic opened with eight doctors 
and a staff of 25 and, within four years, 
grew to 162 doctors and a 500-plus staff. 
The clinic's biggest growth spurt occurred 
immediately after Kaiser bought out a 
community hospital. "The announcement 
of the purchase was made on a Friday 
afternoon, it hit the paper on Saturday, and 
the next week we had 50,000 busy signals 
from people trying to get through to us. 
They all wanted to move their services 
from Santa Clara to San Jose because we 
were 15 miles closer. It actually shut down 
the phone company's central office!" he 
recalls. "Talk about a panic attack. That's 
where I really learned my administrative 
skills. I was just thrown into the breach." 

After four years of managing the clinic, 
Holme took a one-year leave of absence to 
fill an administrative position in Saudi 
Arabia. "I had been raising my kids 
in white middle-class America and I 
wanted them to have other experiences," 
explains the British-born Holme, who 
spent his own early years in Bolivia. The 
family ended up staying three years and 
taking full advantage of all the travel 
opportunities in that part of the world -
including a family vacation to Kenya 
and a three-week excursion to China 
for his 12-year-old son. "It was the experi
ence of a lifetime for him." 

Returning to the United States in 1985, 
so his son wouldn't have to go away 
to boarding school, Holme became a 
regional director for Cigna's Orange 
County and South Los Angeles County 
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offices, with responsibility for 170 doctors 
and 200,000 members. He later worked 
for Pacificare in Southern California. In 
February 1995, he became executive 
director of Hometown Health, Northern 
Nevada's oldest and largest healthcare 
organization, where he's finding fresh 
challenges to keep him energized. 

Most recently, it's HHP's voluntary 
involvement with Medicaid that is excit
ing to him. "Our intent is to mainstream 
that population into healthcare," he says. 

"These are mostly young mothers and 
their children, who habitually use emer
gency rooms for medical treatment and 
whose illnesses are far more progressed 
because Medicaid and Medicare have tra
ditionally been based on 'sick care." ' 

Already, they 've had 70 Medicaid 
births and Holme is looking forward to 
helping those babies get a good healthy 
start on life. Interestingly, it's the same 
preventive medicine that Garfield was 
preaching over 70 years ago. • 
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GLASSMAN, KRAMER & SCARFF 
Partners strive to provide patients one-on-one treatment 

'' Jhen Irwin Glassman, Steven Kramer 
ff and J. Michael Scarff joined to estab

li sh a practice in obstetrics and gynecolo
gy in 1993, they decided that each physi
cian would see his own patients and 
mai ntain relationships with them rather 
than blending their individual practices 
together in a more impersonal setting. 
According to Linda Gay Gutierrez, office 
manager of Glassman, Kramer & Scarff, 
personalized attention to patients is one of 
the main reasons for the success of the 
practice, which recently expanded to three 
locations in Southern Nevada. Gutierrez 
reports the three partners and their associ
ate, Dr. Carolyn Cornelius, work well 
together and have built a large patient base 
while maintaining one-on-one relation
ships with each patient. 

"Many women come to us because 
they are di sappointed with clinics in 
which patients lose their individuality 
and are treated like numbers instead of 
people," she says. "In addition to be
corning familiar wi th a particular patient's 

circumstances and medical history, our 
physicians are able to develop a personal 
relationship with that patient and build 
the trust and rapport which is important 
in any field of medicine, and especially 
in obstetrics and gynecology." 

The main office of Glassman, Kramer & 

Scarff is located at 1934 East Sahara 
Avenue in Las Vegas, with a Henderson 
office at 6301 Mountain Vista in Green 
Valley. The partners recently opened a 
7,400-square-foot facility at 1341 South 
Rainbow Boulevard to serve the western 
part of Las Vegas. Physicians travel from 
one office to the other on different days of 
the week so they can see patients in all 
parts of town. Gutierrez reports that each 
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doctor's schedule at the different locations 
is determined six months in advance so 
that appointments can be made without 
confusion. The Rainbow office maintains 
evening hours one day a week to serve 
working women. 

While the physicians are on staff at all 
local hospitals, minor surgical procedures, 
such as Norplant insertions, hormone pel
let insertions, artificial insemination and 
others can be performed at the Glassman, 
Kramer & Scarff offices. Ultrasound pro
cedures are conducted by an ultrasound 
technician who is a registered nurse with 
15 year's experience in the field . Blood
work is sent to a cooperating laboratory. 
For the convenience of Spanish-speaking 
patients, six staff members are bilingual. 
Gutierrez reports that a registered nurse is 
on call 24 hours a day to answer questions 
from patients. "People appreciate this ser
vice," she says. "It's comforting to know if 
you have a problem or concern after hours, 
you can talk to a nurse instead of just an 
answering service." 

Steven F. Kramer, M.D. received his 
undergraduate and medical degrees at the 
University of Arkansas. After service in 
the United State avy, he began an obstet
rics/gynecology practice in Las Vegas in 
1981 and became a founding partner in the 
current practice in 1993. He is certified by 
the American Board of Obstetrics and 
Gynecology and holds medical licenses in 
Nevada and Arkansas. Irwin Glassman, 
M.D. is a native of Canada who main
tained a solo practice in Las Vegas from 
1980 until joining the current practice in 
1993. He received his undergraduate edu
cation and medical degree from the Uni
versity of Toronto. He served an internship 
and residency at the Royal Victoria Hospi-

tal and Vancouver General Hospital and is 
board certified. 

J. Michael Scarff, M.D. has been 
practicing in Las Vegas since 1990 and has 
been a partner in the current practice since 
1993. He is certified by the American 
Board of Obstetrics and Gynecology. He 
received his undergraduate degree at the 
Universit of California at Davis and his 
medical degree from the University of 
Nevada School of Medicine. His intern
ship and residency were completed at the 
University of Nevada Affiliated Hospitals 
Residency Training Program. 

Carolyn Cornelius, M.D. is the newest 
member of the practice, which she joined 
in December 1996. Prior to that, she 
worked at the 27th Medical Group at Can
non Air Force Base in New Mexico. She 
received her undergraduate degree at the 
University of California at Davis and her 
medical degree at UC Irvine. She served 
her internship and residency at University 
Medical Center in Las Vegas. 

Gutierrez reports that managed care has 
led to increased costs for many medical 
practices, but Glassman, Kramer & Scarff 
have lessened the risk by working with a 
variety of insurance carriers. She reports 
that physicians have to spend time calling 
insurance companies to settle questions 
and get approval for treatment instead of 
using that time to actually see and treat 
patients. "Many times, decisions concern
ing the health and well being of a patient 
are being switched from the doctor to the 
insurance company," she says. 

Despite the challenges of operating 
under the new system, Glassman, Kramer 
& Scarff have managed to survive and 
grow to serve the health needs of women 
in Southern Nevada. • 
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"When I am in Washington, it is important 
for me to know what is going on in the busi
ness community. I rely on the Nevada Busi
ness journal to keep me informed about 
business activities in the Silver State." 

Richard Bryan 
United States Senator 

"I look forward to receiving each issue of the 
Nevada Business journal. Every issue focuses 
on different aspects of the local economy, 
each of which provides me valuable informa
tion for my profession." 

Joe W Brown 
President, Jones, Jones, Close & Brown 

"As Mayor, I value the information reported in the 
Nevada Business journal. It provides an understand
ing of the state's economic development and irs 
diversification. I applaud the NBj and its staff for 
their continuing efforts to keep the business com
munity informed on issues that affect us everyday." 

Jan Laverty Jones 
Mayor, City of Las Vegas 

The Nevada Business journal editori?-1 staff conveys a 
refreshing approach of the state's ec~nomic develop
ment through well-written, fact-filled editorials. 
The array of topies addressed exemplifies the diver
sity of our industries- industries which make Neva
da's economy the strongest in the nation." 

Tim Carlson 
President, Nevada Test Site Development 
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Grand Opening 
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I 

EHpanding 

neuada's 

Fragile 

Foundation 
Infrastructure - in 

its most elemental 

definition, it is the 

underlying founda-

tion, or basic frame-

work, of an organiza-

tion or a system. 

BY L ARRY P URCE LL 

T
he word is not on the pages of the two leading 
encyclopedias, Ameticana or Btittanica. It is, 
however, in the Webster's Third ew Intema

tional Dictionary. Perhaps it is still too new a tem1 
to have all that notoriety. But infrastructure 
receives considerable attention in evada. Sever
al specific components of the overall system -
more nototious, more closely examined- are ctit
ical to the state's ongoing health and well-being. 

evada's rapid, sustained growth, both eco
nomically and by population is a catalyst which 
churns the core components of its infrastructure, 

Above: A wm"keT guides the final segment 
of pipe into the Southern Nevada Water 
AuthoTity's new fou?·-mile-long, 14-foot 
diameter tunnel thmugh the Rive?- Moun
tains. The new pipeline will tmnsmit 
wate1· fmm the Alfred P Me1·1itt Smith 
Water Treatment Facility to wate1· cus
tome?·s thmughout the Las Vegas Valley. 
The pmject is one of the many irifmstmc
tuTe impr-ove?ne?~ts unde1way to impmve 
the r-eliability and capacity of the Valley's 
d1inking wate1· syste?n. 
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driving it at a rate different tl1an older, 
more static states. The ever-changing 
nature of Nevada, its dynanuc composi
tion, makes it difficult to fonnalize the 
infrastmcture. However, without a contin
uous measurement of tl1e vital statistics of 
this emerging phenomenon, tl1e probabili
ty of a catastrophic event in one of the key 
components could be quite high. 

The state is an entity with responsibili
ties to the people who reside v.ritl1in its 
borders. Those responsibilities include the 
cohesive ingredients which formulate its 
overall appeal. And the most essential 
ingredients ru·e the core components of 
the state's infrastmcture - water, trans
pmtation and education. 

·wATER 

W
ater is the resource everyone takes for 
granted. It ru·rives most benignly from 

out of the tap or hose, or through the 
tmderground sprinkler systems in tl1e hush 
of tl1e night to needy, thirsty trees and 
plants wit11 no otl1er indication but a slight 
mshing noise like someone in another part 
of the house had flushed the toilet. 

However, no one took water for granted 
in 1949. Long-tin1e residents of the Las 
Vegas Valley may recall the sw1m1er of that 
year, when Las Vegas Mayor E. W. Cragin, 
ordered a ban on lawn sprinkling between 
9 a.m. and 5 p.m. - because many sections 
of the city at higher elevations were 
witl1out water. In Water: A Hist01y of Las 
Vegas, authors Florence Lee Jones and 
John F. Cahlan quoted Harry Miller, then 
president of the Las Vegas Valley Water 
District telling the public: "If tl1ere is any 
doubt in at1yone's n1ind as to the need to 
bring Lake Mead water to Las Vegas, the 
experience of the last few days should dis
sipate those doubts." 

The Valley's water atTived at residents' 
taps as raw, untreated Colorado River 
water tlrrough a tie-in witl1 Basic Manage
ment, Inc. facilities. ot until 1971 did the 
completed first stage of the Southern 
1 evada Water System begin to deliver 
treated river water fit for human consun1p
tion. In addition to tl1e health risk, valuable 
ground water supplies were depleted over 

that 22-year period. At the time, no one 
was willing to pay for an updated water 
system. illtimately, the state's legislators 
secured federal assistance, resulting in the 
United States Bureau of Reclamation and 
the state constructing the transmission 
system and treatment plant. 

Today, the Valley's water needs are 
served in the san1e manner, the water orig
inating from Lake Mead is delivered to 1.2 
million residents each day via one pipeline. 
The Southern 1 evada Water Authority 
(SNWA) believes the city's residents to be 
fairly judicious in their daily water con
sumption at only 190 gallons per person, 
per day. evertheless, the in1pact on the 
city's water needs are stretched dra
matically during stmm1er months. With 
32 million visitors a year, the overall sum
mer consumption reaches over 500 million 
gallons each day. 

The need for a new water system facili
ty might well be framed by the events of 
last February when an accident shut down 
the treatment plant for two days. S WA 
officials point out that if the san1e episode 
took place in July, when the city uses tiu·ee 
times the amount of water, or the incident 
had lasted longer, all outdoor water use 
would have been banned and some indoor 
water use would have been severely 
restricted. They fwther pointed out the 
potential for a serious fire tiu·eat to the 
conmmnity because of dead grass and 
shrubs, businesses would have to close, 
tourists might have to leave because of 
health issues at hotels. The picture tl1is 
paints of the potential for disaster should 
Las Vegas be without water for a week is 
basically ob\<ious. And while some quru·
ters may accuse the S WA of crying wolf, 
to place extensive tmst in a 26-year-old 
pipeline as the sole water catTier for this 
exploding infrastructure is tantan1ount to 
cowting tl1at disaster. 

Patricia Mulroy, general manager of the 
S WA pleaded the issue JFK-style: "The 
question is not, 'Can we afford to build the 
system?' but, 'Can we afford not to build 
t11e system?"' And that question echoes the 
Valley's past water system history, to 1949, 
when no one wanted to pay. But the S 1WA 
believes growth will be tl1e magic wru1d 
that would pay off a $1.5 billion debt for a 
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caused an eruption of outrage, anger and 
volumes of written protest. The dist1ict 
reduced its applications to 121 in 16 basins 
and officials stated they would only pump 
out the ammmt of water that enters the 
aquifer each year. Rmal counties are ner
vous about the project, believing Clark 
Cmmty is trying to steal their water. The 
futme of the rmal counties depends on the 
long-tenn condition of their water basins. 

Yet some proponents recommend 
stressing the systems by pumping to test 
aquifer reliability, and ascertain the poten
tial effects on other grmmdwater somces. 
There is some concern the water in 
aquifers, being some thousands of years 
old, may only provide a one-time with
drawal. Rmal conmmnities are wonied 
they could potentially face the same fate as 
the Las Vegas Valley, the basin of which is 
seliously overdrafted, despite recharging 
efforts which consist of pumping Colorado 
River water into the ground. Clark Coun
ty's filing of water lights on all the basins 
involved has effectively stymied economic 
development in the affected rmal areas. 
Rural counties can't conduct land-use 
planning, or plan development without 
first knowing whether the water to sup
port growth is available. The Las Vegas 
Valley Water Distlict is, in fact, looking at 
some lin1ited pun1ping from the Coyote 
Spring system in cooperation with the 
Moapa Valley Water District, stating that it 
is a good water somce, the acquisition of 
which can be accomplished without build
ing the entire Cooperative Water Project. 

Regardless of whether Southern evada 
gets more Colorado River water, rural offi
cials believe it is just a matter of time 
before the growth pattern, even at a 
reduced rate, will dlive up the demand for 
a supplemental water supply. 

Whither the water comes from, of deep 
concern to officials and citizens alike is its 
quality. In June of 1996, the Las Vegas Sun 
broke a story about the presence of cryp
tosporidiunl, a deadly parasite found in 
human and animal wastes. The outbreak 
took place in 1994, two years earlier and 
affected 80 people, including children, 
killing 32 HIV-positive victims. The Cen
ters for Disease Control (CDC) deternlined 
the outbreak was the result of conta-
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minated dlinking water from Lake Mead. 
The newest alam1 to be raised with 

regard to Southem Tevada's water quality 
is the recently discovered presence of alu
minum perchlorate, a rocket fuel compo
nent produced by two companies in tl1e 
Las Vegas Valley since the 1950s. It is 

believed Perchlorate intelieres with the 
thyroid gland's ability to use iron to pro
duce honnones. Botl1 Lake Mead water 
and treated water in the system delivered 
to Las Vegas Valley homes contain low lev
els of perchlorate. The cmrent debate cen
ters not around whether it should be pre
sent at all, but rather at what level - parts 
per billion - tlus poison can be tolerated by 
tlw hun1an body. Although there is some 
disagreement as to what constitutes 
tmsafe levels, several somces place the 
max:imwn allowable contanlination at 13 
parts per billion - the exact amount 
recently disclosed after tests of the muddy 
waters of the Las Vegas Wash. At last 
repmt, 13 nearby California wells have 
been permanently shut down due to unac
ceptable levels of perchlorate. 

In the most rudimentary of tem1s, the 
single most dej'ining charactelistic for sus
taining life in Nevada's infrastructme is the 
availability of water. The question to be 
asked is as sin1ple as the need. If the state 
can produce the quantity of water needed 
into the next nlilleruuum, will its quality 
sustain or shorten life in the Silver State? 

TRAnSPORTATI On 

I 
t has been said, the impact of the rail 
system has affected the city of Reno 
more than any other commwlity in the 

nation. Thanks to tl1e diligent effmts of the 
economic development autholities in the 
north and west, the close prox:inuty of 
major rail services has been essential to 
the influx of new, distlibution-type compa
nies moving to the Reno area. 

In 1 ovember of 1995, Union Pacific Rail
road Company (UP) and Southem Pacific 
Transpmtation Company applied to the 
Interstate Conm1erce Commission (ICC) 
to merge into one company - Union 
Pacific - to expand service and improve 
operating efficiency. This merger requires 

the approval of the Surface Transportation 
Board (STB) which replaced the now 
defunct ICC. The resultant $5.6 billion 
merger will create the largest railroad in 
the world, with over 34,000 nliles of tracks 
in 25 states and coveling the westem two
tlurds of the United States. The plin1e 
route after the merger will be the Cenu·al 
Corlidor linking mthem California po1ts 
to Chicago and the Midwest tlu·ough Reno. 
A key factor to the merger is the elinuna
tion of over 400 miles of tracks, resulting 
in more rail traffic and positively affecting 
operating revenues and profit - by as 
much as $750 million a year. 

Most of the routes created by the merg
er would have nlinimal environmental 
impact, however several Midwest and 
Westem cities will be heavily affected 
because of increased rail traffic, a result of 
the improved efficiency of the corridor 
and re-routed trains. In fact, some cities 
would experience up to 350 percent 
increase in train traffic with associated 
envirorunental and public safety in1pacts. 

Union Pacific submitted an environ
mental report to the STB, which in twn 
used the repmt for the Environmental 
Assessment required by the ational Envi
rorunental Policy Act. The Environmental 
Assessment resulted in a fmding of " 1o 
Sigtlificant Impact" which excused Union 
Pacific from having to complete an Envi
rorunental In1pact Statement. Those cities, 
including Reno, affected by the merger 
have subnutted extensive conm1ents to the 
STB protesting the findings. 

The STB on July 3, 1996 voted unani
mously to approve the merger and 
released a final Wiitten decision on Augi!St 
12, 1996. The STB surprised everyone by 
attaclling special conditions to the cities 
most affected by the merger, including a 
limit of just two additional u·ains a day 
along the Central Conidor for an 18-month 
peliod. Dming tl1at time, the STB expected 
an environmental mitigation study would 
be sufficient to reveal the necessary nuti
gation requirements including vehicle- and 
pedestlian-safety measmes, and the identi
fication of highway/rail grade separations 
and raillpedestlian grade separations in 
downtown Reno. Several cities, including 
Reno, have filed complaints for Wlit of 



Mandate in federal court to force the STB 
to fully comply with the ational Environ
mental Policy Act, contending an Environ
mental Impact Statement is necessary. 

A munber of fundamental differences 
exist between Union Pacific's plans, the 
Swiace Transportation Board's analysis 
and Reno's expectations of the merger: 
• The STB feels that the Environmental 

Assessment (EA) is satisfactory and the 
merger doesn't affect the quality of the 
human environment. Reno doesn't 
accept the EA ·and demands an Environ
mental Impact Statement (EIS). 

• The STB says the merger will result in: 
- Increase in trains to 25. 1 trains a day; 

Reno says 38. 
- Train speeds of 20 mph to 50 mph; 

Reno says 20 mph. 
- Train lengths ranging from 3,500 to 

7,000 feet; Reno says an average of 
6,500 feet. 

- Reno also claims trains will be 
double-stacked to the height of a 
two-story building. 

• The STB says the merger places public 
and envirorunental safety at top primity; 
Reno insists the envirorunental integrity 
of the Truckee River will be jeopardized 
from the emissions of vehicles idling at 
train crossings, and the heavier traffic 
will increase the danger to the public. 

• STB sees relatively minor in1pact on air 
quality since most Nevada grade cross
ings carry fewer than 5,000 vehicles per 
day; According to Reno, 15 at-grade 
crossings carry an average of 10,000 
vehicles a day with two crossings 
exceeding an average daily traffic count 
of20,000. 

• The STB clain1s air quality will in1prove 
as fewer vehicles will transport goods 
through the city; Reno notes UP indicat
ed no reduction in truck/trailer traffic. 
In fact, the Sparks lntermodal facility 
will see an increase, adding traffic to I
SO and 395. The STB expects a reduction 
in emissions due to the decrease in 
trucking traffic at crossings; Reno says 
the merger could increase emissions, 
especially carbon monoxide, by 234 tons 
a year - an unacceptable envirorunental 
impact since the Truckee Meadows is 
already in non-attainment. 

This three-dimensional model of the new 1-15/US 95 Interchange offers proof posi tive 
that an end is in sight for commuters' Spaghetti Bowl tmffic woes. The project is 
e . .-r:pected to be complete in October of the yea1· 2000. 

• The STB feels noise impact will affect 
only 58 residences; Reno says that num
ber is closer to 606. 

• The STB says construction costs for the 
proposed solution of a 'depress', or tun
nel, along the entire length of Reno's 
downtown area could be shared by the 
railroad, local businesses and govern
ment; Reno has requested the concept 
of shared funding be spelled out. 
There appears to be very little agree

ment between the city of Reno and the Sm
face Transportation Board. Reno is, in fact, 
seeking injunctive relief in the U.S. Circuit 
Court of Appeals to force the preparation 
of an Environmental Impact Statement for 
the merger. Reno will play a pivotal role in 
the preparation and review of the Environ-

mental Mitigation Study which is expected 
to become the baseline documentation for 
the preparation of an EIS for the merger. 

T 
o dtivers anywhere else in the world, 
the thought of spaghetti conjures 
visions of the diru1er table laden with 

large steaming bowls of their favmite 
pasta dish. To Las Vegas commuters, 
spaghetti brings to mind an image that 
combines a grinding, acid-filled stomach 
with a long, slow-moving line of fellow 
commuters not reminiscing of food, 
fan1ily or home, just the opportw1ity to 
get from home to office and back with 
considerably less hassle. 

The Spaghetti Bowl, that dt·eaded sec-
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Beating Sword6 into Plow6hare6 

The NTS Development Corporation is working to ensure that the Nevada 
Test Site, once at the heart of our nation 's defense, is now on the leading edge of 
creating a cleaner. safer. more user-friendly world. 

Among the new tenants of the facility are a group of firms developing 
cleaner-burning alternative fuels, a national center for training quick-response 
emergency workers. and the headquarters for the development of the world 's 
first fully-reusable satellite deployment vehicle. 

The NTS Development Corporation is proud to be putting your peace 
di vidends to work for a better world, a stronger nation and a more vibrant, 
diversified economy for Nevada. 

NTS Development Corporation 

"The Top Builders Choice" 
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tion of interchange where Interstate 15 
and US 95 meet, has been a potent issue 
for years. The glim specter of growth hov
ers over it with each month that goes by, as 
the city welcomes another 9,000 new resi
dents. While there are other selious con
siderations for transportation problems in 
the city, the Spaghetti Bowl is the most 
notmious, the most photogenic, because it 
affects so many conunuters. 

Plans have been completed to redesign 
the Spaghetti Bowl, straightening out the 
kinks and improving the flow of traffic. 
The engineeting finn of Parsons Brinker
hoff is responsible to the evada Depmt
ment of Transpmtation for the project 
design and has completed a three-dimen
sional model which is cmrently on display 
at city hall. Bill Hordan, Pm·sons Blinker
hoff's project manager reports the firm is 

adve1tising for bids, witi.l.. tl1e bid opening 
expected to take place in October. Work 
on the project will begin in December of 
this yea'.!·, witl1 projected completion set for 
October of the year 2000. 

F
or those who travel by car to Las Vegas, 
whether it's to see a show, a favolite 
ente1tainer, or to gamble, a holiday 

weekend trip is fast approaching nine 
hams in either direction. The congestion 
on Interstate 15 has worsened over the 
years, witl1 normal weekends becoming 
more and more clogged - east-bound on 
Flidays and west-bound on Sundays. The 
effects on the economy have initially been 
felt by the gmning industry. Visitors have 
been arriving later on Flidays, or the first 
day of a holiday, and leaving earlier on 
Sundays, or the last day of a long weekend, 
in attempts to beat ilie traffic. Some casi
nos have seen a reduction in revenues as a 
result of gan1bling "isits cut shmt. 

Solutions? They seem to be half-hea1ted, 
half-baked or . . . Those ideas rm1ge from 
tl1e bullet train project to widening I-15, 
either increasing it to tl1ree lanes each way 
or some suggest adding a fifth lane which 
would Ca.J.TY overflow traffic east on Fli
days and west on Sundays. ews at 11. 

Meanwhile in Cm·son City, commuters 
had suffered transportation woes long 
enough. US 395 runs light past the govem
ment offices in a steady two·lane stream 
which gradually lags to a near halt on 



Friday afternoons. The combination of 
towists and weekenders' slow-moving RVs 
clog the main altery, reduce the traffic 
flow, and emphasize the presence of 
numerous semis hauling anything from 
benign cal·go to highly hazardous matelial. 
But not for much longer. The gas tax is in 
place, federal funds have been made avail
able, and Cal-son City will break ground at 
the first of the yeal· to move the 395 loop 
away from the downtown area. 

The Nevada Department of Trans
portation ( DOT) acknowledges the 
inadequacies of the depa1tment's past 
planning methods. In fact, an opening 
paragraph in DOT's Statewide Inter
modal/Multimodal Transportation Plan 
1994-2014 offers this promise: 

"In the past, an uncoordinated approach 
to planning was acceptable because of the 
unpredictable demands placed on the 
transpo1tation system due to the boom
and-bust cycles associated -with the state's 
eal·ly economy. Today, however, Nevada 
recognizes its position in relationship to 
the changing state, national and interna
tional economies al1d planning for trans
pmtation needs has changed to address 
these challenges." 

EDUCATIOn 

& 
rowth is again the dliving force, con
tributing to tlle Clark County Scllool 
Dist1ict's approval of sites for six new 

schools. Scheduled to open at the start of 
the 1999/2000 and the 2000/2001 school 
yeal·s, the tlu·ee elementary schools, one 
middle school and one high school al·e 
financed by 1996 school bond funds. The 
School Boal·d also approved the location 
of a fowth middle school which will be 
fmanced by 1994 bonds. 

In the southwest sector, overcrowding 
at Christensen, Bendorf al1d Roger Bryan 
elemental)' schools will be relieved by the 
addition of an elementaJ.'Y school at Tee 
Pee Lane and Cherokee Avenue. 

The nmthwest will see relief for the 
overcrowded Wolfe/Guy, Rhodes and May 
elemental)' schools with the addition of 
two elementary schools, north of Tropical 
Pal·kway and west of Rebecca Road. One 
school will be fmanced by 1994 bond funds 
and the other with bond funds from 1996. 

Another Smooth Operation. Washoe Health System's Washoe Surgical Center 
of the (oulfyord completed December 1996. ~ 

~.--- ~.!) Clark & Sullivan Constructors has been build
C) ing Nevada for 21 years. From Northern Nevada 

to Southern Nevada, from the largest projects to small 
operations, we handle each job with the quality A CLARK & 
approach that has made us Nevada's pre01ier , ~~~~:nCTORS 
COntractOr. RENO , LAS VEGAS 

n 
at. 

We're committed to making government guaranteed loan programs work for 
you. So, you get the benefit of the lower interest rates these programs offer. 

Why do you need a loan? Commercial real estate, construction, equipment 
purchase, business acquisition? 

Speed, flexibility and even creativity. That's what you can expect from us. 
Because we focus only on government guaranteed 
loans, you'll work with experienced professionals 
at every step of the process. 

In Las Vegas, call Ken Mundt or 
L'Donna York at 364-4506. 

In Reno, call Mike Schulewitch or 
Usa Handte at 829-0222 or toll-free 
1-888-751-8325. 

Sierra West 
BANK. 

SBA Lending Division 
The Government Loan Experts 

® :;:..;;; Member FDIC Formerly Truckee River Business Lending 
CJ997 SierraWest Banrorp 
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In the southeast, an elementary school 
will be located on Trail Canyon Road south 
of Wann Springs Road between Gibson 
Road and Stephanie Street, pending 
approval of the donation of property from 
the city of Henderson. 

All of the elementary schools are sched
uled to open for the 1999/2000 school year. 

A middle school has been approved for 
construction in the southwest, in anticipa
tion of projected overcrowded conditions 
at both Guinn and Sawyer middle schools, 
with a scheduled opening set for the 
1999/2000 school year. That site is to be 
located south of Rochelle Avenue and west 
of Riley Street, between El Capitan Way 
and Durango Dtive. 

With projections of 37,078 students at 
Durango High School this school year, the 
overcrowded conditions will be eased with 
the construction of a new high school on 
the nmtheast comer of Robindale Road 
and Cimarron Dtive in the southwest area 
of the valley. It is scheduled to open for the 
statt of the 2000/2001 school yem·. 

Bond issues have not fared as well in the 
n01thern part of the state. In fact, Washoe 
County's 1996 school bond issue was 
defeated ptimatily from pressure by voters 
in the Incline Village and Lake Tahoe 
areas. Washoe Cotmty is expetiencing a 
4 percent per-year growth rate while 
growth in the outlying conmmnities is at 
3 percent. Overcrowded conditions have 
resulted in the elementary schools begin
ning a multitrack schedule this fall. The 
high school problem is also critical. While 
the school disttict' s master plan for the 
next five to ten years calls for three new 
high schools and one elementat-y school, 
the plan will require funds which mean 
school bond issues - evet-y two years for 
the next ten yem·s - which means ballots. 
With the strong, vocal element which 
defeated the 1996 bond issue, tl1e satne 
fate could befall subsequent bonds unless 
the dissidents' objections are addressed. 

At issue throughout the state and 
nationaify, is tile 'agillg" of our scnoofs. 
Older schools, built with matetials that 
today may be considered hazm·dous or 
hatmful can put students and teachers at 
tisk. Neat· the close of the school year in 
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May, the Las Vegas Academy, the magnet 
high school that specializes in the atts and 
is located in tl1e old Las Vegas High School 
building, closed its doors before the com
pletion of the school yeat· due to infesta
tions of a fimgus which was causing stu
dents to fall ill. 

The years of operation in changing 
weather, environmental changes and the 
detetioration of matetials in the physical 
plants and equipment such as walls, desks, 
tile and carpeting can produce toxic fun1es 
and molds which can cause students and 
teachers to become ill. In certain circum
stances the fumes cat1 have adverse effects 
on anyone constantly exposed, in some 
instances triggering serious allergies. 
Included in the reaction to the fumes or 
molds present m·e behavioral changes 
which have been misinterpreted as emo
tional problems. In some instances, the 
physical manifestations displayed by stu
dents have been misdiagnosed as emotion
al and behavioral problems. 

Even the upgrading and improvement 
to existing schools holds a tisk if repairs 
and rehabilitation take place while stu
dents m·e present. Cettain new carpet fab
tics contain patticles which cause allergic 
reactions in some instances before the 
matetial settles clown and the patticles 
become dom1ant. Carpet glue can also 
cause reactions to students and teachers if 
they are present willie the work is taking 
place. Heating and air conditioning vents 
that have gone unused for any period of 
tin1e collect several strains of mold which 
can cause violent allergic reactions. And 
many schools require new roofs which 
entails the application of tat· - a matetial 
which carties a noxious odor and can 
cause illness if students, teachers or 
administrators are present dwing repairs. 

· ew school construction now complies 
with both state and federal environmental 
standards in materials used. In some 
instances, however, school officials will 
bring students into pattially-completed 
new facilities oecause crowded conditions 
dictate em·Jy tenancy. Stud 
and administrators are still at tisk, howev
er, if construction is proceeding. 

The Community College of Southern 

Nevada (CCSN) has more students, more 
money and more faculty. Enrollment is up 
10 percent - more than 19,967 - with an 
estimated 107,700 fiill-tin1e students on the 
college's two campuses. And the school 
budget is ticher by some $450,000, but the 
money represents neither alunmi generos
ity nor funds from a grant. 

Because of a high percent of adjunct or 
patt-tin1e faculty at CCS , the Nevada 
Legislature was prompted to grant funds 
to replace adjtmcts and bting the fitll-tin1e 
faculty up to maximum strength. Adjunct 
faculty have no on-campus offices or 
office hours, but through their profession
al work expetiences, have brought value 
to the classroom. 

The new funding was eannat·ked to cre
ate 90 fiill-time faculty positions of which 
approximately iliree-fomths were filled by • 
the start of the fall semester. In fact, tl1e 
college is auth01ized to hire a total of 128 
new faculty members by the fall of 1998. 
The Legislature, however, was so late in 
passing the budget that CCS was not 
aware the allocation had been approved 
until July 1. Although the college had been 
recruiting since Februat-y, administrators 
were restricted from interviewing until for
mal budget approval. In two sh01t months, 
exhausted personnel were able to com
plete the interview process on 70 new fac
ulty hires. the college is expected to fill tl1e 
remaining 20 positions by Januat-y 1998 
at1d hire an additional 30 faculty next fall. 

T 
he core components of Nevada's infra
structure system - water, transporta
tion, education - require administra

tors to strike a delicate balance between 
meeting the needs of explosive growth, yet 
remaining vigilant for an economic slump. 
In serving the sttident demands of Neva
da's changing landscape, the state's infra
structure reflects its past, and its future, as 
well. The infrastructure works best when 
it performs as a system, with all the ele-

ed, to the govemment, business and the 
people who together can keep it intact .• 



Mandate in federal court to force the STB 
to fully comply with the National Environ
mental Policy Act, contending an Environ
mental Impact Statement is necessary. 

A mm1ber of fimdan1ental differences 
exist between Union Pacific's plans, the 
Smiace Transportation Board's analysis 
and Reno's expectations of the merger: 
• The STB feels that the Environmental 

Assessment (EA) is satisfactory and the 
merger doesn't affect the quality of the 
human environment. Reno doesn't 
accept the EA·and demands an Environ
mental Impact Statement (EIS). 

• The STB says the merger will result in: 
- Increase in trains to 25.1 trains a day; 

Reno says 38. 
- Train speeds of 20 mph to 50 mph; 

Reno says 20 mph. 
- Train lengths ranging from 3,500 to 

7,000 feet; Reno says an average of 
6,500 feet. 

- Reno also claims trains will be 
double-stacked to the height of a 
two-story building. 

• The STB says the merger places public 
and environmental safety at top priolity; 
Reno insists the environmental integlity 
of the Truckee River will be jeopardized 
from the emissions of vehicles idling at 
train crossings, and the heavier traffic 
will increase the danger to the public. 

• STB sees relatively minor impact on air 
quality since most Nevada grade cross
ings carry fewer than 5,000 vehicles per 
clay; According to Reno, 15 at-grade 
crossings carry an average of 10,000 
vehicles a day with two crossings 
exceeding an average daily traffic count 
of20,000. 

• The STB clain1S air quality will in1prove 
as fewer vehicles will transport goods 
tlu·ough the city; Reno notes UP indicat
ed no reduction in truck/trailer traffic. 
In fact, the Sparks Interrnoclal facility 
will see an increase, adding traffic to I
SO and 395. The STB expects a reduction 
in emissions due to the decrease in 
trucking traffic at crossings; Reno says 
the merger could increase emissions, 
especially carbon monoxide, by 234 tons 
a year - an unacceptable environmental 
impact since the Truckee Meadows is 
already in non-attainment. 

This thTee-dimensional model of the new I-15/US 95 Interchange offers pmof positive 
that an end is in sight joT cornrnuters ' Spaghetti Bowl tmjjic woes. The pmject is 
expected to be complete in October of the yea1· 2000. 

• The STB feels noise in1pact will affect 
only 58 residences; Reno says that nmn
ber is closer to 606. 

• The STB says construction costs for the 
proposed solution of a 'depress', or ttm
nel, along the entire length of Reno's 
downtown area could be shared by the 
railroad, local businesses and govern
ment; Reno has requested the concept 
of shared fimding be spelled out. 
There appears to be very little agree

ment between the city of Reno and the Sm
face Transportation Board. Reno is, in fact, 
seeking injunctive relief in the U.S. Circuit 
Court of Appeals to force the preparation 
of an Environmental Impact Statement for 
the merger. Reno will play a pivotal role in 
the preparation and review of the Environ-

mental Mitigation Study which is expected 
to become the baseline doctm1entation for 
the preparation of an EIS for the merger. 

T 
o dlivers anywhere else in the world, 
the thought of spaghetti conjures 
visions of the di.rmer table laden with 

large steaming bowls of their favorite 
pasta dish. To Las Vegas commuters, 
spaghetti brings to mind an image that 
combines a glinding, acid-filled stomach 
with a long, slow-moving line of fellow 
commuters not reminiscing of food, 
fanilly or home, just the opportunity to 
get from home to office and back with 
considerably less hassle. 

The Spaghetti Bowl, that dreaded sec-
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Beating Sword6 into Plow6hare6 

The NTS Development Corporation is working to ensure that the Nevada 
Test Si te. once at the heart of our nation's defense. is now on the leading edge of 
creating a cleaner. safer. more user-friendly world. 

Among the new tenants of the facility are a group of firms developing 
cleaner-burning alternative fuels. a national center fo r training quick-response 
emergency workers. and the headquarters for the development of the world's 
first full y-reusable satellite deployment vehicle. 

The NTS Development Corporation is proud to be putting your peace 
dividends to work for a better world. a stronger nat ion and a more vibrant. 
diversified economy for Nevada. 

NTS Development Corporation 

"The Top Builders Choice" 
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tion of interchange where Interstate 15 
and US 95 meet, has been a potent issue 
for yeaTs. The grim specter of growth hov
ers over it with each month that goes by, as 
the city welcomes another 9,000 new resi
dents. While there are other serious con
siderations for transpmtation problems in 
the city, the Spaghetti Bowl is the most 
notmious, the most photogenic, because it 
affects so many commuters. 

Plans have been completed to redesign 
the Spaghetti Bowl, straightening out the 
kinks and in1proving the flow of traffic. 
The engineering firm of Parsons Btinker
hoff is responsible to the Nevada Depart
ment of Transpmtation for the project 
design and has completed a three-din1en
sional model which is currently on display 
at city hall. Bill Hordan, Parsons Brinker
hoff's project manager repmts the finn is 
advettising for bids, witl1 the bid opening 
expected to take place in October. Work 
on the project will begin in December of 
this year, With projected completion set for 
October of the year 2000. 

F
or those who travel by car to Las Vegas, 
wheilier it's to see a show, a favorite 
entettainer, or to gamble, a holiday 

weekend trip is fast approaching nine 
hours in eiilier direction. The congestion 
on Interstate 15 has worsened over ilie 
years, witl1 normal weekends becoming 
more and more clogged - east-bound on 
Fridays and west-bmmd on Stmdays. The 
effects on the economy have initially been 
fe lt by the gaming industry. Visitors haYe 
been aniving later on Ftidays, or the first 
day of a holiday, and leaving earlier on 
Sundays, or the last day of a long weekend, 
in attempts to beat ilie traffic. Some casi

nos have seen a reduction in revenues as a 
result of gambling visits cut short. 

Solutions? They seem to be half-hearted, 
half-baked or .. . Those ideas range from 
ilie bullet train project to widening l-15. 

eiilier increasing it to three lanes each '1\ay 
or some suggest adding a fifth lane " hich 
would carry overflow traffic east on Fri

days and west on Sundays. 1 ews at 11. 

Meanwhile in Carson City, commuters 
had suffered transpmtation woes long 
enough. US 395 runs right past the go\ern
ment offices in a steady two-lane stream 
which gradually lags to a near halt on 
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i:Buildin~Nevada 

TRACY & RYDER 
Landscape company sets its focus on service and quality 

Nevada's booming construction industry 
has given lise to an accompanying 

need for landscaping contractors. Thus, 
the landscaping market is growing increas
ingly competitive. While some companies 
may worry about excessive competition 
and its effects on the an1ount of business 
they can garnet~ Tracy & Ryder has utilized 
the state's active market to fine-tune its 
personalized customer service approach 
and emphasis on quality work. 

Established in California 20 years ago, 
Tracy & Ryder came to Nevada over four 
years ago. According to Jack Lantry, presi
dent of Tracy & Ryder's Nevada division, 
the landscaper has grown at a btisk pace 
since it first opened its doors in Las Vegas. 

"We currently employ 150 people in 
Nevada, which is ttiple what we began 
with," Lantry explained. "Our employees 
include everyone from office personnel 
and laborers to full-tin1e mechanics who 
make sure our equipment is maintained 
and in good working order at all tin1es." 

Tracy & Ryder has created a vatiety of 
landscapes for a broad array of clients 
with commercial and public properties. 
Streetscapes, residential community en
trances and greenbelts, casino grounds, 
parks and freeways represent some of the 
types of work the company performs. 
Tracy & Ryder also boasts a complete golf 
course division. 

Tracy & Ryder's work can be viewed 
across Nevada. The landscaper is current
ly installing landscaping at the Souili and 
North Shores at Lake Las Vegas, the 
grounds at the Sheraton Desert lnn Resort 
& Casino and the Sahara Hotel. Recently 
completed were landscapes for Union 
Pacific's Parkway Center and Player's 
Island in Mesquite. Tracy & Ryder has also 
landscaped propetties in the Reno area. 

"The main iliing separating us from 

by jennifer Robison 

"EVERY CUSTOMER HAS DIFFER-

E T NEEDS. WE PROVIDE PER-

SONALIZED, ATTENTIVE SERVICE, 

AND WE LISTEN TO OUR CLIENTS 

WHE. 1 THEY TELL S WHAT THEY 

WANT OUT OF THE PROCESS." 

oilier landscaping companies entails tl1e 
effort we put into understanding every 
client's pruticular goals and objectives," 
Lantry noted. ':Every customer has differ
ent needs. We provide personalized, atten
tive service, and we really listen to our 
clients when they tell us what tl1ey want 
out of ilie process. From the conception of 
a job to its completion, we provide con
stant follow-up. Our customers rely on us 
to keep them continually informed about 
the progress of the work." 

Tracy & Ryder supplements that focus 
on individualized customer service with an 
extensive training progrmn for employees. 
"We have agreements allowing our work
ers to acquire training tlu·ough ilie labor 
and operating engineer unions," Lantry 
stated. "However, we've also established 
an internal training progrmn. We educate 
foremen and lead men in how to use equip
ment, for exan1ple. Passing the progrmn 
requires iliat employees successfully com
plete both written and practical equip
ment-operating tests. We emphasize such 
training because we're committed to fur
nishing our clients wiili ilie most knowl
edgeable landscape professionals. We also 
stress safety and proper use of machinery." 

Tracy & Ryder's foundation of landscap-

ing knowledge extends well beyond the 
basics of equipment operation. Prior to 
arriving in Nevada, the company took 
extensive measures to become fanliliru· 
wiili ilie state's unique clinmte. 

" evada is charactetized by very drastic 
weather extremes," Lantry described. 
"Successfully landscaping in such an envi-' 
ronment requires a strong working 
knowledge of regional gro~-d and clin1ate 
conditions. When we were planning to ' 
open our evada operation, we brought 
some of our seasoned California landscap
ers with us and hired locally-based land
scapers to work with iliem. We fused the 
infonnation both groups brought to the 
table, which enabled us to adapt our busi
ness more readily to evada's specific 
landscaping considerations." 

Tracy & Ryder's dedication to excel
lence and conmlitment to professionalism 
have eruned tl1e company a substantial 
referral and repeat business. "We sttive to 
achieve a cettain comfort level witl1 every 
client," Lantry asserted. "They learn to 
trust us as ilieir landscape contractor. Our 
Nevada division has brought us some of 
our greatest successes as a company, 
because the state's business community is 
relatively tight-knit. We focus on quality, 
and that word gets ru·ound." 

Tracy & Ryder's plans for ilie future 
entail continued expansion, which the 
compru1y will approach with its distinctive 
growili strategy. 

"The best iliing we can do to ensure the 
future success of Tracy & Ryder is to con
tinue to take cru·e of our clients," Lantry 
explained. "Also, we realize that people 
constitute our nwnber one asset, so we'll 
remain focused on finding ilie best profes
sionals in the landscaping industry and 
fosteting a working environn1ent and train
ing system that will keep them wiili us .• 
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Buildin~Nevada 

THE PLANT PEOPLE TAKE ROOT IN lAS VEGAS 

The Plant People are coming to Las 
Vegas with a mission. 

The Reno-based company plans a grad
ual expansion to Las Vegas to provide arti

ficial plants for local resorts. It plans to 
become a major player in this competitive 
industry and establish facilities for manu
facturing and showing the plants within 
six months. 

Plant People owner Dean Wright, who 
purchased the company in 1994, has been 
doing some business in Las Vegas. The 
company provided mtificial plants for the 
Monte Carlo when it opened about a yem· 
ago. The company also displayed its wares 
at the World Gan1ing and International 
Gan1ing trade shows here. 

Wright has been traveling to Las Vegas 
about every two months, but now plans to 
commute more often as he attempts to 
gain a foothold. He believes the finn ca11 
take advantage of the city's rapid growth 
and become established in this mm·ket. 

The company is the biggest of its type in 
Reno. It manufactures a variety of silk 
flowers , trees and other mtificial foliage to 
create landscapes in casinos which look 
real. Artificial plants have become populm· 
with Nevada's resorts because they m·e 
easier to maintain tha11live plants. 

But mtificial plants need maintenance 
and Wright believes Plant People can capi
talize on this service to gain customers. 

"A lot of the prope1ties in Las Vegas 
don't stress a1tificial plant cleaning and 
maintenance like we do in Reno," Wlight 
said after recently touring local resmts. 
"About 75 percent of the properties I 
walked through had really dirty plants." 

Keeping plants clean is in1p01tant, not 
only from an aesthetic viewpoint, but also 
to keep the resort safe. Grease buildup on 
plants can be a fire hazard, Wright said. 

"The vast majmity of plants in resorts 
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Dean Wright, ownm; Plcmt People 

m·e mtificial," he said. "Altificial plants 
look great as long as they are clean, but 
once they get dust and other stuff on them, 
they look like jurlk. My ga111e plan is to get 
people to understand that the proper main
tenance of the plants is the key to saving 
money in the long nm." 

Plant care is made more difficult 
because resmt customers, noticing the 
plants m·e not real, will do everything from 
flipping their cigarettes to powing drinks 
on them. Dilt and other substances from 
the plants ca11 work their way into the car
pets and ail· conclitionillg systems causing 
more problems for the resort, Wright said. 

Plant People also coats plants with fire
retardant chemicals to ilnprove safety in 
resmts. Wright said the company is mak
ing mtificial plants that have fire-safety 
qualities that m·e a11 in1provement over the 
artificial plants sold in past yem·s. 

There is a move in the resmt industry to 
return to live plm1ts, but Wright does not 
believe they thrive well in clark casino 
environments. Live plants also require 
lm·ge an1mmts of water and attract insects. 

The competition to win contracts to pro
vide plants for new and established resmts 
in Las Vegas is formidable, he said. Never
theless, Wright believes his firm has prod
ucts that will appeal to the local market. 

Plm1t People's strategy is to work close
ly with casino architects and designers to 
provide plants that enhance the m·chitec
tural themes. Tropical decors continue to 
be popular, but resmts are liiso opting for 
a Western look with cactus and other 
dese1t plants. Plant People help·ed create 
the Victmian theme for the Silver Legacy 
resmt in Reno by using plants which are 
common to England. 

The company recently made 60 artificial 
aspen trees with fall colors for tl1e Reno 
Hilton's Aspen Lounge. Plant People com
pleted a sin1ilar project for Harrah's Lake 
Tahoe, providillg trees and other plants to 
give the resmt a mountain look. 

Wood from as far away as Asia is 
shipped to the company to create tree 
trurlks. The company also makes fiber
glass trees that have no wood, but still 
look an1azingly realistic, W1ight said. 

Altificial rocks a11d watelialls m·e com
pany specialties and are in demand. 

Plant People, which was fmmded in 
1980, primarily sold live plants before it 
was pmchased by Wright. He said the com
pany still sells live plants for offices, banks 
and shopping malls. It has a division tl1at 
provides plants and props needed by con
vention exhibitors. 

The company has $1 million in a.lillUal 
sales and employs about 17 people. W1ight 
estimates that nem·ly 60 percent of its busi
ness is mtificial plm1ts. 

Some of the finn's Reno clients also 
operate in Las Vegas, such as Circus Circus 
Enterprises Inc. Wright believes these 
clients will help Plm1t People to become 
established in Las Vegas. • 
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NEWS IN BRIEF 

New block manufacturing 
plant in Las Vegas 

Las Vegas Biock, L.L.C., manufacturer of 
cinder blocks for masonry needs, recently 
opened in Las Vegas. Situated on nearly 
ten acres on Lamb Blvd. near Craig, the 
fully automated plant is over 20,000 square 
feet, with a separate office building. 

Capital Grille to replace 
Nicky Blair's 

The Capital Gtille, one of the top steak 
houses in the country, has signed lease 
agreements to take over what was fonner
ly icky Blair's Restaurant at Hughes 
Center on Paradise Road in Las Vegas. 
Capital Grille is one of several restamants 
owned by Rare Hospitality Intemational, 
Inc. of Atlanta. The Las Vegas eatery 
will open next year with a menu featming 
a wide variety of meat cuts, seafood 
and other selections. 

Las Vegas industrial and 
office development booming 

At the halfway point of 1997 the Las 
Vegas industrial and office markets contin
ue to expand despite a rise in vacancy 
rates, according to a mid-year report by 
the Las Vegas office of CB Commercial. 
More than three million square feet of new 
industrial space has been completed dm
ing the first half of 1997, b1inging the area's 
inventory of net rentable space to more 
than 47.4 million square feet. That figure 
represents a 15.3 percent increase over the 
an1ount of rentable space available at the 
san1e time last year. The increase in indus
tlial space has led to a lise of 8.3 percent 
(mid-year 1997) in vacancy rates. 

Sahara's $100 million expansion nears completion 
Salwm Hotel President and Geneml Manager Cmig Hodgkins (Tight) and ConstTuction 
Supervisor Jim Van Houten stand in fTont of the lwtel's brand new pmte-cochere and 
sign. The 1·estomtion of the Momccan-themed TesoTt, and the addition of a 40,000-
squa?·e-joot virtual1·eality mcing centm; are all part of the $100 million expansion and 
1·mnodeling of the 45-yea?'old reso1·t. 

Arrowhead Commerce 
Center underway 

Oltmans Construction Company recent
ly announced the development of phase 
one of the An-ow head Commerce Center, a 
42,216 light industrial building of concrete 
tilt-up construction suited for office, war~

house or light manufactming. The single
story, multi-tenant facility is located at 
Pecos and Post Road in Las Vegas. 

$35 million power center 
celebrates opening 

Galleria Commons, a 275,000-square
foot power center on a 25-acre site adja
cent to the Sunset Station Hotel Casino 
recently celebrated its opening. The pro
ject, nearly 100 percent leased, is anchored 
by a 132,000-square-foot Home Base, with 
additional lease commitments seemed for 
a 40,000-square-foot Baby Superstore, a 
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34,000-square-foot SteinMart, a 26,000-
square-foot CompUSA, a 7,000-square-foot 
Boater's World, a 4,500-square-foot Tango 
Pools and a 3,000-square-foot TJ Maxx. 
Opus Southwest Construction Co. is the 
contractor for the development, which 
represents the company's first power cen
ter in the Las Vegas metropolitan market. 
CB Conm1ercial Real Estate Services is 
handling all lease transactions. 

Hughes Airport Center 
signs new tenant 

R.C. Brooks & Associates Ltd., repre
sented Pierce Leahy Corp., an archival 
company with operations tlu-oughout 

mth Ametica, in a 10-year lease of 88,000 
square feet at the Hughes Airpott Center. 
The economic value of tl1e lease was not 
disclosed. R. C. Brooks & Associates Ltd. is 

a real estate brokerage company specializ
ing in tenant representation. 

Pacific Homes to merge 
with Realen Homes 

Las Vegas-based homebuilder Pacific 
Homes recently announced plans to 
merge with Philadelphia- and Chicago
based homebuilder Realen Homes. A letter 
of intent has been signed and the success
ful financing and completion of the trans
action is expected by year-end. Pacific 
Homes was established as the home-build
ing division of Pacific Propetties & Devel
opment Corporation in 1986, and was spun 
off in 1993 as an independent company. 
Since 1987, Pacific Homes has built and 
sold approxin1ately 4,000 residences. 

NIC relocates to Reno·s 
South Meadows 

Reno-based Network Investor Conunu
nications, Inc. ( IC) has moved its offices 
to South Meadows Business Park NIC is 

an investor relations firm that gathers, 
verifies and makes recommendations to 
investors. The fmn's new offices are locat
ed in the Gateway Dtive office complex. 

Lawyers Title to buy title 
insurance companies 

Lawyers Title Corporation, the holding 
company for Lawyers Title lnsmance Cor
poration, armounced tl1e signing of a defin
itive agreement to purchase Common
wealth Land Title lnsmance Company and 
Transnation Title Insurance Company 
from Reliance Group Holdings, Inc. The 
new parent company, to be named 
LandAmetica Financial Group, Inc. , will 
have more than 500 offices across the 
country '"'itl1 combined revenues of more 
than $1.3 billion, based on 1996 data. 

AGC/CCSD Careers 
Reception dinner scheduled 

Associated General Contractors (AGC) 
and the Clark County School Disttict are 
sponsoring the 7th annual AGC/CCSD 
Careers Reception on Tuesday, October 28 
from 5:30 to 8:00 p.m. at tl1e Stardust Hotel 
& Casillo. The event gives AGC members 
and educators an opportl.mity to exchange 
infom1ation on careers in the construction 
industry, and how to better prepare youtl1 
to enter tl1e job market. The progran1 will 
featl.tre a panel presentation from school 
board and industry officials. 

Peak Professional Plaza to 
open in December 

Swisher and Hall A.I.A., Ltd., A.rchitec
tl.tre and Planning and co-developer Westar 
Properties, Inc. will open a 34.034 square 
foot $4.4 million professional and medial 
complex in December. Located at Las 
Vegas Tech Park, TetTa West will handle 
leases for the property. 

Oasis Villas Apartments Sell 
Hendricks & Pattners recently negotiat

ed the $6,300,000 sale of the Oasis Villas 
Apattments located at 5525 W. Flanlingo in 
Las Vegas. Worthatn Fatnily Pattnership of 
California purchased the complex from 
Oasis Residential, Inc. of Henderson. • 



Commercial Real Estate Market Report 
RETAIL MARKET SUMMARY 

LAS VEGAS: The retail market experienced con 

tinued expansion for the tourist and local mar

kets alike during the second quarter of 1997. This 

trend is validated by double-d igit increases in 

taxable sales, residential growth and tourism. 

Additionally, with overall retail vacancy rates 

hovering around 4 percent, the lack of prime 

space in and of itself justifies further expansion. 

These factors have generated new construc 

t ion and p lanned projects. For local markets, 

numerous new grocery-anchored centers total 

ing 4 million square feet are scheduled in most 

quadrants of the city. 

The tourist marketplace will enjoy either new 

or expanded projects at the Forum Shops, Rio 

Hotel's Masquerade Village, New York-New York, 

Bellagio Hotel, The Showcase Mall, to name a 

few. These new shopping/ entertainment venues 

OFFICE MARKET- 2nd Quarter 1997 

TOTAL MARKET LAS VEGAS RENO 
Number of Properties 385 161 

Total Square Feet 14,574.497 3.399,173 
Vacant Square Feet 1,546.549 415,720 
Percent Vacant 10.61% 11.90% 
New Construction 842,294 100,000 

Net Absorption (SF) 587,251 93,820 
Avg Lease SF/ Mo (FSG- NNN)* h72 $1.10 

Planned Construction 2,161.449 250,000 

Under Construction 862,743 178,000 
(LASS 'A' OFFICE PROPERTIES 

Number of Properties 27 15 
Total Square Feet 3,306,898 1,092,000 

Vacant Square Feet 272,130 58.375 
Percent Vacant 8.23°/o s.oo% 

New Construction 237.667 so,ooo 
Net Absorption (SF) 229.489 36,200 

Avg Lease SF/Mo (FSG- NNN)* $1.81t $1.25 
Planned Construction 836.770 147,000 
Under Construction 333,141 17,500 
(LASS '8' OFFICE PROPERTIES 

Number of Properties 218 54 
Total Square Feet 8,112,290 1,464.423 
Vacant Square Feet 905,010 178.798 
Percent Vacant 11.16% 12 .0°/o 

New Construction 597.602 32,500 
Net Absorption (SF) 356.517 8,402 
Avg Lease SF/Mo (FSG- NNN)* $q6 $0.95 
Planned Construction 1,261.434 8s,ooo 

Under Construction 502,127 98,soo 
(LASS '(' OFFICE PROPERTIES 

Number of Properties 140 92 
Total Square Feet 3,155.309 942.750 
Vacant Square Feet 369.409 181,085 

Percent Vacant 11.71% 19.0% 

New Construction 7,025 17,500 

Net Absorption (SF) 1,245 10,900 
Avg Lease SF/Mo (FSG- NNN)* hs4 $.60 

Planned Construction 63,245 18,200 

Under Construction 27,475 4.500 

*Average Monthly Lease Rates for Las Vegas reported 
as Full Service Gross and far Reno as Net Net Net. 

t The decrease in overall/ease rate for Las Vegas Class 
A Office Space is attributable to the large amount of 
vacant space at the Bank of America Center. 

will provide both a catalyst for continued increas

es in taxable sales and attracting/ expanding the 

tourist popu lations. 

The outlook for 1997 is robust, with increases 

across the board in retail sales, construction and 

planned projects. The trend should point toward 

a strong business climate for all activities over 

the next severa l years. 

RENO: Retail activity in the Reno / Sparks market 

continues to be robust. With a steady population 

growth and low unemployment rate, demand for 

retail space has been strong. 

National discounters and category killers not yet 

present in the area, as well as existing retailers, all 

re-evaluated their market positioning. Retailers 

entering the Reno market include Ste inMa rt, Trader 

Joe's, Gart Sporting Goods, CompUSA, PetCo, Old 

RETAIL MARKET- 2nd Quarter 1997 

TOTAL MARKET LAS VEGAS RENO 
Number of Properties 186 77 
Total Square Feet 22,361,394 8,430,312 
Vacant Square Feet 1,043.633 479.400 
Percent Vacant 4.67°/o 5.7% 
New Construction 63s,ooo 77,098 
Net Absorption (SF) 775.497 135,010 
Average Lease (N N N) $1.29 $t.04 

Planned Construction 2,758,728 686,032 
Under Construction 800,469 131,995 
POWER (ENTERS-

RETAIL (ENTERS> 1 ~0 ,000 SF 

WITH MINIMAL OR No IN-LINE SPACE 

Number of Properties 19 
Total Square Feet (GLA) 5,683,634 1,519.000 
Vacant Square Feet 528,492 0 

Percent Vacant 9-30% 0 

New Construction 460,000 0 

Net Absorption (SF) 428,558 30,000 

Average Lease (NNN) $1.40 $1.00 

Planned Construction 0 204,000 
Under Construction 0 14,000 
COMMUN ITY AND REGIONAL (ENTERS-

RETAIL (ENTERS WITH ANCHOR(S) 

Number of Properties 99 43 
Total Square Feet (GLA) 13,066,360 6,134.960 
Vacant Square Feet 359.977 398.700 
Percent Vacant 2.75°/o 6.s% 
New Construction 92,000 86,000 

Net Absorption (SF) 232,963 51,000 
Average Lease (NNN) $1.24 $t.o8 

Planned Construction 2,728,671 434,032 
Under Construction 800,469 117.995 
STRIP (ENTERS- RETAIL (ENTERS 

Number of Properties 68 29 
Total Square Feet (GLA) 3,611,400 776.345 
Vacant Square Feet 155.164 58,ooo 
Percent Vacant 4-30% 7-S% 
New Construction 93,000 0 

Net Absorption (SF) 113.978 4,100 

Average Lease (N NN) $1.03 $-97 
Planned Construction 30,055 48,200 

Under Construction 0 0 

Navy, Borders Books and Music, Sports Authority, 

Wa lgreens, Rite Aid and Eagle Home Improvement. 

Entertainment is also a focus . Syufy Theaters 

has three 18-screen complexes planned for comple 

tion in 1998, while Regal Theaters is negotiating 

with the city of Reno over a planned facility in the 

Downtow n Reno Development Pro ject. 

Exi sting centers have experienced positive 

absorption during 1997. Year-to-date, the total 

8-4 million square feet of retail space is approxi 

mately 5 percent vacant. About 150,000 square feet 

has been absorbed with nearly 1 million square feet 

in activity. Lease rates for new centers range up to 

$1.35 per square foot with the overall average at 

$1.05 per square foot. 

NEXT MONTH: 
Industrial Market Summary 

INDUSTRIAL MARKET- 2nd Quarter 1997 

TOTAL MARKET LAs V~GAS RENO 
Number of Properties 1,081 6ss 
Total Square Feet 44.893.512 40,443,224 
Vacant Square. Feet 2,728,076 3.917,565 
Percent Vacant 6.o8% 9-69°/o 
New Construction 2,702,383 1,170,000 

Net Absorption (SF) 1,885,929 907,949 
Under Construction 1,860,236 1.350,070 
Planned Construction 4,225,167 1,698,070 
MULTI -TENANT PROPERTIES 

Number of Properties 430 
Total Square Feet 30,141,668 
Vacant Square Feet 2,289,873 
Percent Vacant 7-60% 
New Construction 1,753.608 ss8,570 
Net Absorption (SF) 1,797.671 
Under Construction 2,535,074 1,707,070 
Planned Const ruction 2,116,os6 2,917,070 
Average Lease (NNN - MG)* 

Less than s.ooo SF $o.s6 $.70·.835 

From s.ooo·1s,ooo SF $o.so $.30·-48 
Greater than 15,000 SF $0.43 $.21-.36 

SiNGLE-TENANT PROPERTIES 

Number of Properties 651 
Total Square Feet 14,751,844 
Vacant Square Feet 438,203 
Percent Vacant 2.97°/o 
New Construction 130,321 441,600 
Net Absorption (SF) 62,565 
Under Construction 390,900 1,146,000 

Planned Construction 2,109,111 1,219,000 

Average Lease (MG) 

Less than s,ooo SF 

From s.ooo-1s,ooo SF $o.so 

Greater than 15,000 SF $0.44 

Abbreviations MG: Modified Gross 

BTS: Build To Suit NNN: Net Net Net 

FSG: Full Service Gross SF: Square Foot 

GLA: Gross Leasable Area YTD: Year To Date 

lAS VEGAS STATISTICS COMPILE-D BY LEE AND ASSOCIATES COMMERCIAL REAL ESTATE SERVICES 

RENO STATISTICS COMPILED BY GRUBB & ELLIS NEVADA COMMERCIAL GROUP 
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- LIFE STYLES 

Reviewed by 
Kathleen Foley 

HEALTH CLUBS 

Green Valley Athletic Club 
Henderson (702) 454-6000 

Whether you are an employee or a busi
ness owner, it makes good economic sense 
to invest in your own "physical plant" by 
joining a health club. The Green Valley 
Athletic Club (GVAC), located at 2100 
Olympic Avenue, was established in 1988 
and has approximately 9,000 members. It 
features indoor/outdoor lighted tennis 
courts and swimming pools, racquetball 
and squash, a cardiovascular conditioning 
room, physical therapy, whirlpool, and 
steam rooms. Instructors at GVAC teach 
more than 70 aerobic classes a week. 
Members can also take advantage of mas
sage and skincare services, a beauty salon, 
pro shop, auto detailing service and a 
medical wellness center. 

GVAC was recently acquired by The 
Sports Club Company of Los Angeles, 
which owns and operates luxury sports 
and fitness clubs on both coasts. The firm 
plans to invest over $1 million to enhance 
the club. Improvements will include 
expanding the fitness areas with cutting 
edge weight training and cardiovascular 
equipment, a new state-of-the-art Cycle 
Reebok studio with classes taught by cer
tified spin instructors, and expanded chil
dren 's areas. Green Valley Athletic Club is 
open from 5 a. m. until 11 p.m. on week
days, and from 6 a.m. to 9 p.m. on Satur
day and Sunday. 

YMCA of Reno/Sparks 
Reno and Sparks (702) 333-8147 

You learned to swim there when you 
were a child. As a youngster, you also 
went to the organization 's camp. Maybe 
you even shot hoops there as a teen. Now 
that you're all grown up and ready to work 

Cycle Reebok at the Las Vegas Sporting House 

out, it 's time to go back to your local 
YMCA to get your spirit, mind and body 
in sync. The YMCA of the Sierra has two 
branches, the Reno Family YMCA and the 
Sparks Family YMCA. Both have renovat
ed fitness facilities and state-of-the-art 
equipment. Membership includes a variety 
of amenities from aerobics to yoga classes, 
from drop-off child care to personal train
ers. And you can still shoot hoops. A 
portion of net proceeds from membership 
fees provides financial ass istance or sup
port to the YMCA's 12 outreach programs, 
including those which serve at-risk youth 
in disadvantaged neighborhoods. 

The Reno Family YMCA is located near 
downtown Reno at 1300 Foster Drive. 
Hours are Monday through Friday 6 a.m. 
to 10 p.m. , Saturday 8 a.m. to 7 p.m. and 
Sunday from 10 to 7. The Sparks Family 
YMCA at 850 Baring Boulevard operates 
Monday through Friday 5 a.m. to 11 p.m. , 
Saturday 8 to 5 and Sunday 9 to 4. 

Las Vegas Sporting House 
Las Vegas (702) 733-8999 

Las Vegas Sporting House is the largest 
athletic club and spa in Las Vegas, with 
more than 65 ,000 square feet set on seven 

acres at 3025 Industrial Road near the 
Las Vegas Strip. It offers state-of-the
art strength training and cardio-fitness 
equipment, as well as classes featuring 
instruction ranging from aerobic step to 
stretching, Reebok Cycling to Tai Chi. 
There are basketball, racquetball and 
squash courts, indoor/outdoor running 
tracks and swimming pools, plus 
whirlpools, saunas and steam rooms. 
Members and guests may take advantage 
of personal training, nutritional counseling 
and physical therapy. For those who want 
to relax, unwind and revitalize, the Sport
ing House features massage and skin ther
apy, as well as a full-service salon. You 
can even have your shoes shined and your 
car detailed while you exercise or enjoy a 
meal at the health club's restaurant. 

A program called Sporting House 
Works encourages workplace fitness by 
providing management and staff the 
opportunity to work out and participate in 
sports, relax and unwind with steams, 
saunas and other spa facilities, and to 
meet and network with other business 
professionals in the restaurant and 
through social events. Hotel employees, 
entertainers and busy executives alike 
appreciate the fact that the club is open 24 
hours a day, seven days a week. • 
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SPEAKING FOR NEVADA 

STATEWIDE HIGH-TECH CRIME 
TASK FORCE LAUNCHED 

by Attorney General Frankie Sue Del Papa 

The cost of high-technology crime to 
private businesses is staggering. The 

average bank robber nets $2,500. The 
average computer crime nets $500,000 and 
the average loss associated with theft of 
technology is $1.9 million. According to 
FBI statistics, high-technology crime costs 
private industry $5 billion to $10 billion 
annually in our country. Ultimately, the 
costs associated with the loss of consumer 
confidence in the integrity of computer 
and other advanced technology industries 
will be immeasurable. Getting the upper 
hand on high-tech crime requires a part
nership between members of the business 
community-and those who will investigate 
and prosecute the cyber criminal. 

Law enforcement in this country does 
not have the expertise or the equipment to 
fight computer crime. In recent Congres
sional testimony it was estimated that only 
l percent of crime involving high-technol
ogy is detected, and of the crimes detected, 
fewer than 7 percent are reported. Since 
1992, there has been a 75 percent increase 
per year in computer intrusions. 

That is why we have formed the Nevada 
High Technology Crime Task Force. 
Members of Nevada's Task Force recog
nize the need for every law enforcement 
agency in the state to be able to seize and 
secure evidence found on computers, as 
well as investigate and prosecute associat
ed crimes. The organizational meeting of 
the Nevada Computer Forensic Task Force 
took place last July. The office of the attor
ney general sponsored the meeting to 
assess all resources and begin to coordi
nate training, investigation and prosecu
tion of the nation 's fastest growing crime. 

More than 70 law enforcement repre
sentatives from Nevada and out of state, as 
well as representatives of private industry 
met at the chancellor's office at the Uni
versity of Nevada-Reno. The large turnout 
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from agencies throughout the state showed 
widespread enthusiastic support for a task 
force approach and the understanding that 
no one agency can operate alone. Substan
tive presentations were made by members 
of Nevada's law enforcement community 
and others including the Sacramento Val
ley High Technology Task Force, Internal 
Revenue Service and SEARCH, Inc. 

At the organizational meeting, those in 
attendance universally acknowledged no 
single agency can confront this problem 
alone, only through a collective approach 
between law enforcement and private 
industry can we hope to find a solution. 

Whether a computer is involved in crim
inal activity as victim, witness or accom
plice, there is a definite need for law 
enforcement. In addition, the community 
as a whole must seek to share resources 
and expertise in a united stand against the 
criminals who are constantly finding new 
ways to commit high-tech crimes. The 
Task Force endeavors to find ways to col
laborate, cooperate and communicate to 
better protect Nevadans from cybercrooks. 

The Nevada business community is a 
vital partner to the success of the Task 
Force. Business participation and support 
for the various initiatives is essential, 
because the sector can provide vital tech
nology, information and expertise to aid 
law enforcement. Education and training 
conducted by the Task Force can also help 
businesses defend themselves. 

Other goals of the Task Force call for the 
development of a strategic plan to create 
local high-technology crime units com
prised of investigators, prosecutors and 
members of the business community. 
These units will share expertise, equip
ment and other resources as needed. A 
compendium of state and national experts, 
available training opportunities and other 
resources will be published by the Task 

WE BELIEVE THIS STRATEGY IS 

THE PROTOTYPE FOR FIGHTING 

CO 1PUTER AND HIGH-TECH! OLO-

GY CRIME WHEREVER IT OCCURS. 

Force. Funding for the Task Force, local 
units and ... computer forensic crime labs 
will be sought. The Task Force plans to ask 
the Nevada Legislature for the develop
ment of a statewide database for high-tech
nology crime information. 

We believe this strategy is the prototype 
for fighting computer and high-technology 
crime wherever it occurs. We will share 
this strategy with the National Association 
of Attorneys General, which by the way, is 
seeking ways to collaborate with the 
Department of Justice and to provide 
national leadership in this regard. Addi
tionally, Vice President AI Gore, who 
chairs the President's Crime Prevention 
Council which works to further local crime 
prevention, has expressed his strong inter
est to me to undertake a national campaign 
against the computer criminal. 

Crime in the age of the Internet presents 
new, advanced technological challenges to 
law enforcement. The criminal element 
has led the way into this new frontier and 
crimefighters have a lot of catching up to 
do. It may be impossible for law enforce
ment to overtake the computer criminal, 
but we must enhance our efforts to con
front, challenge and pursue high-tech 
crime. An important first step has been 
made with the creation of a statewide task 
force to better equip and educate Nevada's 
law enforcement and private industry to 
fight crime in the computer age. • 



INSIDE POLITICS 

by Michael Sullivan 

THE DOMINO EFFECT 
Campaign decisiveness - or lack thereof

resonates down the political food chain 

Banal Banal Banal 
~~t's a~·that ;~ise? It 's the sound of 

political dominos falling, one knocking 
over another. You can ' t hear it now, but late 
this month, or by early November, the 
sound is likely to be deafening. 

While many of the state 's top govern
mental posts have announced challengers 
for the upcoming 1998 election, some of 
the state's most promising elected officials 
are having to wait to announce their inten
tions for higher office. Why? Because the 
incumbents who currently hold those posts 
have yet to make up their minds on what 
they want to do with their futures. 

Case in point: As this article is being 
written, State Senator Mark James has 
publicly announced he won ' t seek the 
attorney general's position. But he hasn' t 
made up his mind as to whether he will run 
for lieutenant governor. Until he does 
decide, those possibly wanting to run for 
his senate seat - including Assembly
woman Barbara Buckley - can' t make a 
move. Ditto for those Republicans who 
have considered running for the lieutenant 
governor's post, but won ' t contest James. 

These scenarios are prevalent up and 
dowq the political food chain. 

While the rumor mill is rampant that 
Secretary of State Dean Heller will not run 
for governor as previously expected, he 
has not made any definitive statements as 
of this moment. That leaves at least a few 
legislators - such as State Senator Kathy 
Augustine - hanging, because they would 
very much like to run for secretary but 
won't challenge Heller. In addition, there 
are those who have been suggested for 
Augustine's Senate 7 seat, but will not run 
if she is still in the hunt. 

Toward the top of the ballot, Nevada's 
political pundits anxiously await an 
announcement from Congressman John 

TOWARD THE TOP OF THE BALLOT, 

POLITICAL PU DITS STATEWIDE 

ANXIOUSLY AWAIT A_T AN lOU 1CE

ME 1T FROM CONGRESSMAN JOHN 

ENSIG 1 OF HIS I 1TENTION TO JUMP 

FROM HI CURRENT SEAT A! D 

RUN AGAINST THE I 1CUMBENT, 

U.S. SENATOR HARRY REID. 

Ensign of his intention to jump from his 
current seat and run against the incumbent, 
U.S . Senator Harry Reid. But because 
Ensign bas not made a decision , the job of 
finding a replacement for him has been put 
on hold. James is being wooed by party 
regulars who anticipate Ensign 's decision , 
but is said to like his life here in Nevada 
and has no case of "Potomac Fever." 

One seat currently generating heat is 
that of the attorney general . Like Ensign, 
incumbent Frankie Sue Del Papa has made 
no formal announcements of her intentions 
for 1998. While she is raising money for 
the governor's race, her closest advisors 
say the popular attorney general could sti ll 
pull out of the contest if fu nd-raising 
efforts do not go as expected. 

On the Republican side, former Assem
blyman Scott Scherer is said to be gearing 
up to run for the seat. While Assembly
woman Buckley had been mentioned as a 
possible contender, the Democrats have 
lately turned to District Court Judge Gene 
Porter. The well-liked former Assembly 
majority leader wants to run for the post, 
but must first get a ruling from the current 
Attorney General. Apparently an archaic 

Jaw on Nevada's books prohibit a judge 
from running for another non-j udicial 
office, even if he resigns his post. If he gets 
the judgment, look for Porter to give 
Scherer all he can handle in this contest. 

There are other dominos that could also 
decide the fate of several state legislators. 
Assembly Speaker Joe Dini has talked 
about retiring, but again haJi made no firm 
commitments. If he did, the chance to 
move upJthe ladder of Assembly leader
ship might persuade some from giving up 
their seats. If the Democrats stay in con
trol , Richard Perkins would ascend to the 
speaker's chair, while Buckley is the most 
likely candidate to become majority 
leader, which wields much more power 
than a freshman senator. 

On the Senate side, Majority Leader Bill 
Raggio has talked about steppi ng down, 
but is likely to return for one more session 
(that is, if his party retains the majority, 
which it should). If he were to walk away, 
that would leave the battle for majority 
leader wide open. Jon Porter is a possible 
contender, and Mark James might even 
eschew statewide aspirations for that pow
erful post. Veteran Senator Ray Rawson 
once challenged Raggio for the majority 
leader spot, but now doesn't have the votes 
to take over, insiders say. 

From orthern evada, Senator Ran
dolph Townsend would definitely be in the 
running, but the Southern Nevada coalition 
- which has the most votes - would be 
hard-pressed to tum over the reigns to the 
north again. 

Wherever the dominos fall, it is definite
ly going to make for some interesting con
tests in 1998. 

Michael Sullivan runs Paladin Advertis
ing, a Local government affairs and politi
cal consulting firm . • 
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STRATEGIES 
by George Fuller 

HOW TO FIND COMPUTER TRAINING FOR YOUR EMPLOYEES 

T here are various tranung needs that 
must be met to maintain and/or 

upgrade employee computer skills. These 
range from the intensive instruction 
required to provide beginners with basic 
computer skills, to more limited training 
on new hardware and software for experi
enced users. Some of this training will 
require group participation, while other 
instruction will involve only individual 
workers. These training efforts, in addition 
to being time-consuming, can also disrupt 
normal operations. However, a sensible 
approach can help you stay on top of train
ing requirements without being over
whelmed by them. 

In terms of providing training, several 
pitfalls can be avoided. First of all, make 
sure the proper people are doing the train
ing . Effective trainers must possess 
patience and good communication skills in 
addition to technical knowledge. For this 
reason alone, it's worthwhile to consider 
having your training requirements filled 
through local schools and colleges that 
offer courses to fit your particular needs. 

This ensures the training will be con
ducted by experienced educators, and it 
avoids the problem of the hit-or-miss 
training which can occur when internal 

trainers handle the task. This is especially 
true when the person assigned to do the 
training isn' t a full-time instructor, but is 
assigned the task as a secondary duty. Inci
dentally, one thing often overlooked when 
co-workers are used as resident gurus is 
the costs that accrue when these employ
ees are diverted from their primary respon
sibilities to provide training. 

It's also important to target the level of 
training to be received by different 
employees. On the one hand, everyone 
doesn't have to know everything about the 
office computer system. Nevertheless, it's 
equally ineffective to fail to teach the nee-
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IT IS WORTHWHILE TO CO 1SIDER 

HAVI G YOUR EMPLOYEE COMPUT-

ER TRAINING HAl DLED THRO "GH 

ONE OF THE LOCAL SCHOOLS A. D 

COLLEGES THAT OFFER COURSES 

TO FIT YOUR COMPA Y'S EEDS. 

essary skills to someone who will make 
costly errors because of inadequate 
instruction. Therefore, it's necessary to 
identify what type of training each 
employee will receive. 

As for finding the appropriate computer 
training programs to meet your require
ments, there are a wide range of choices. 
These include: 

• Classroom training is typically avail
able through courses offered by 
local schools and colleges. Contact 
school officials about the specifics of 
course offerings rather than relying 
on a catalog description. If you plan 
to train a large number of employees, 
some schools may be willing to con
duct the course at your facility. 

• Companies that specialize in com
puter training often provide on-site 
or off-site instruction. In selecting a 
training firm, try to acquire referrals 
from companies that have used the 
firm 's services in the past. 

• One-on-one training can be con
ducted by an employee. This is useful 
if a specific skill is to be taught which 
can be learned in a short time span. 

• An employee can also conduct class
room training when a number of 
workers require the same instruc
tion. However, be sure the designated 

employee can readily communicate 
his or her technical knowledge. 

• Videotaped courses are available 
that cover a wide range of computer 
topics. These can be used with or 
without an instructor. 

• Audiocassettes offer still another 
approach to computer training. Both 
audio and videotaped courses have 
the advantage of being available for 
repeated use. 

• Books are available CQVering every 
conceivable aspect of computers 
from Jhe basics to the highly techni
cal. What you have to watch for is 
whether the book delivers what the 
cover promises, and whether it's writ
ten in a reader-friendly fashion . 

Of course, before any other training is 
undertaken, maximum advantage should 
be taken of any support offered by the 
hardware or software manufacturer. 
Although everyone likes to complain 
about manuals, they can be helpful. Tech
nical support lines can also be of use. And 
do not overlook the tutorials packaged 
with the software. The best of these can 
walk one right through a particular task. 

Above all else, be patient when provid
ing training. Most people want to do their 
best, but they can become frustrated when 
they experience difficulty and receive neg
ative feedback rather than positive advice 
on how to correct mistakes . It 's also 
important to recognize people have a nat
ural reluctance to change the way they do 
their jobs. You can counter this attitude by 
providing sufficient training to give 
employees the necessary skills and confi
dence to succeed when new hardware or 
software is introduced. • 
George Fuller 's most recent book is The 
Workplace Survival Guide, published by 
Prentice Hall. 



T A X T p s 

BRIDGING THE MEDIGAP KNOWLEDGE GAP 

I n 1992, federal law replaced the hun
dreds of Medigap policies on the market 

with ten standardized plans. Although 
standardization helped simplify the 
Medigap selection process, many retirees 

still have difficulty matching a policy with 
their needs. The Nevada Society of CPAs 

offers the following information to help 
Medigap shoppers make a selection. 

THE MEDIGAP ALPHABET 
Medigap insurance is private health 

insurance designed specifically to supple
ment Medicare coverage by picking up 
some of the expenses Medicare does not 
cover. Today, insurers can offer ten stan
dard Medigap plans, labeled A through J. 

All A plans provide the exact same cover
age, as do all Bs, Cs, and so on. In fact , 

Medigap insurers must use the same word
ing and the same format in delineating the 
benefits each of the ten standard plans 
offers. Plan A, the core plan, provides 
basic supplemental coverage. Each subse
quent letter adds additional coverage -

and increases premium cost- up to Plan J, 

the most comprehensive. Unfortunately, 
none of the plans covers long-te1m health
care, the most significant healthcare 
expense for older Amelicans. 

WHEN TO BUY 
The best time to buy Medigap insurance 

is within the first six months after becom
ing eligible for Medicare Part B - which 
occurs at age 65 . During that time period, 
no applicant may be denied coverage 
through any plan , and the policy must be 

offered at the regular price, regardless of 
the insured's health. However, those with a 

pre-existing condition may have to wait up 
to six months before coverage for that con
dition becomes effective. After the initial 

six-month open enrollment peliod expires, 
coverage can be denied based on medical 

MEDIGAP I SURANCE IS BEST 

P RCHASED WITHIN SIX MONTHS 

AFTER BECOMING ELIGIBLE FOR 

MEDICARE PART B - AT AGE 65. 

DURI. 1G THAT PERIOD, NO APPLI-

CAl T MAY BE DE 1IED COVERAGE. 

history. If coverage is provided, additional 
charges may be levied . 

WHAT TO BUY 
It 's up to the individual to decide what 

level of coverage is needed. The ten stan

dard plans must be carefully studied to 
determine which policy best meets indi
vidual medical needs and financial cir
cumstances . Persons who suffer from a 
serious health problem that requires exten
sive treatment, may find a maximum cov
erage plan worth the additional monthly 

cost. On the other hand, for those who 
use little in the way of medication, it 
may not be worthwhile to select a maxi
mum coverage plan which can add hun

dreds of dollars to the premium. 
Costs vary not only from company to 

company, but within the same company 

from state to state; so, it's important to 
provide state of residence when requesting 
price quotes. It is also advisable to check 
the insurer's policy on plice increases. 
Policies based on community rates charge 

all policyholders the same rates; policies 
with "attained-age" premiums may cost 

more as the policyholder grows older. 
For planning purposes, it is important to 

know that all Medigap policies sold today 
are guaranteed renewable. That means the 

insurance company must renew a policy 

as long as the premiums are maintained. 
Before finalizing any decision, it 's a 

good idea to check on the insurer's repu

tation. Talk to other policyholders, contact 
the local office of the Nevada Business 
and Industry Administration Insurance 
Division, or check with a senior citizen 
advocacy group. 

Keep in mind, too, insurance companies 
are required to provide at least 30 days for 
the policyholder to review the Medigap 

policy. If the policy is foull? to be unsatis
factory, it may be returned and for a full 
refund of premiums. 

J 

ALTERNATIVES TO 
IEDIGAP INSURANCE 

A growing segment of the Medicare 
population is opting for Medicare-spon

sored managed-care plans and health 
maintenance organizations (HMOs). 
These plans can cut out-of-pocket expens
es significantly when compared with 
Medigap policies. The downside of an 
HMO is that it usually restlicts the selec

tion of physicians and medical specialists. 
If a managed-care plan is elected, it is 
advisable to maintain the existing Medi
gap policy for a few months to be sure the 
new plan is satisfactory. Otherwise, if the 

HMO plan doesn ' t work out, it may be 
difficult to find a company willing to pro

vide coverage. Worse yet, medical condi
tions which have arisen in the interim may 
activate a waiting pe1iod. 

Selecting a Medigap policy is an impor
tant rite of retirement. According to the 

evada Society of CPAs, the best strategy 

is to become familiar with all aspects of 
Medicare coverage and carefully plan the 
Medigap policy to best meets individual 

needs and resources. • 
Prepared by th e Nevada Society of 

Certified Public Accountants. 
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CUTTING EDGE 
by Randall Putz 

JOB HUNTING WITH TECHNO SAVVY 
Exploring technology's effects on job hunting and recruiting 

P ART O NE I N A T wo -P ART SERIE S 

T echnological advances are affecting 
every aspect of our lives, and the job 

hunting process is no exception. Just when 
you think you 've mastered the fine art of 
resume writing and networking, along 
comes a new set of rules that will influence 
the way you look for your next employer. 

Many leading businesses and organiza
tions now use online resume databases or 
electronic applicant tracking systems. This 
technology allows for a resume to be elec
tronically transmitted or scanned into a 
computer system and then searched using 
computer-based artificial intelligence to 
extract relevant data necessary to match 
job skills with job openings. Knowing 
about this process can help you prepare a 
resume the computer can scan and search 
more effectively, thus increasing your 
chances of being considered. 

When preparing a technology-compati
ble resume, consider the following: the 
same basic guidelines used for preparing 
and writing a traditional resume still apply 
when preparing an applicant tracking
friendly resume. Focus on structure and 
content. A well-organized, well-written 
resume always increases the chances for 
recognition. This is especially true with 
applican t tracking systems since the 
searches are based on keywords used in 
the resume and ignore fancy type treat
ments and graphics. 

Because of this emphasis on keyword 
searches, it is important to include plenty 
of facts for the artificial intelligence to 
extract. Use concrete words to describe 
skills, experience, education and activities. 
Include industry-specific j argon and 
acronyms whenever appropriate. Don ' t 
rely on position titles since different titles 
mean different things to different compa-
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WHEN AT ALL POSSIBLE, SUBMIT 

YOUR RESUAE ELECTRONICALLY 

VIA E-MAIL OR A WEBSITE USING 

PLAIN TEXT IN ASCII FORMAT 

WITH .10 ENCODI 1GS OR ATTACH

ME 1TS. IF YOU MUST FAX YOUR 

RES "ME, ·sE STANDARD FONTS 

THAT ARE CRISP AND DARK 

01· LIGHT-COLORED, SINGLE-SIDED 

PAPER. AVOID LINES, GRAPHICS, 

BOXES A. 1D M LTIPLE COL M. 1S. 

nies - include job summaries instead. And 
don ' t skimp on words- you typically are 
not punished for length in the same way 
you would be on paper. Remember, focus
ing on an electronic resume's appearance 
will not serve you well at thi s early stage. 
The opportunity to visuall y demonstrate 
your creativi ty wi ll come later during the 
interview process. A good way to test an 
electronic resume is to e-mai l it to yourself 
(or someone whose opinion you trust) and 
see how well it reads. 

Once prepared, you will want to consid
er how and where to submit your techno
logically-savvy resume. Many large com
panies use specialized applicant tracking 
systems to help manage huge volumes of 
applicants, and may have specific submis
sion requirements as a result. If your job 
search targets large companies, check to 
see if they have a website online that pro-

vides detai ls of the application process, or 
call the human resource or hiring depart
ment. Note that a company's website is 
also a wonderful source of information 
useful to your job search and interview 
process. Other companies looki ng to hire 
may use online resume databases like 
monsterboard.com or Qn-Line Career 
Center. These services typically allow 
applican}s to submit (and update) resumes 
online for free and then charge companies 
a fee to search their databases. Use your 
favorite search engine to find on line 
resume databases specific to your industry 
or field of expertise. 

When at all possible, submit you r 
resume electronically via e-mail or a web
site using plain text in ASCII format wi th 
no encodings or attachments. Prospective 
employers who use some sort of applicant 
tracking system, must scan all hard-copy 
into the computer, relying on imperfect 
optical character recognition for accurate 
input. If you must fax your resume, use 
standard fonts (like Helvetica or Times, set 
at 12- or 14-point) that are crisp and dark 

on light-colored, single-sided paper. Avoid 
lines, graphics. boxes and multiple 
columns. Set the fax machine to "fine 
mode" for best submission quality. 

Keep in mind many companies use the 
resume submission process as part of their 
evaluation criteria. How well you fo llow 
the submission guidelines demonstrates 
not only your technological savvy, but also 
your ability to follow directions . 

Happy hunting. • 
Randall Putz is a principal of the Market
ing Technology Group, a Las Vegas-based 
digital communications finn specializing 
in strategic on-line presence. 
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• More than 800 daily scheduled flights • 74 million pounds of air cargo were 

operate in and out of McCarran. shipped in 1996, an increase of 30 percent. HOT-ELS & RESORTS 
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Airlines 
Ranked by Total Nevada Employees 

AIRLINES RESERVATIONS EMPLOYEES 
NV CITIES SERVED 

~ ADDRESS ANNUAL 
HEADQUARTERS 

~ E·MAIL/ WEBSITE ENPLANEMENTS ~ ~~~0 <t:.';~-0 YR. EST. IN NV PRIMARY NATIONAL HUBS 

"' 
1 Reno Air 800-736-6247 2,400 • • Reno, NV Reno, San Jose, Las Vegas Robert Rediney 

220 Edison Way. Reno NV 89502 2,848,318 1992 
www.renoair.com 

America West Airlines 800·235·9292 1,230 • • Phoenix, A2 Phoenix, Las Vegas, Columbus Curt Reimer 
4000 E. Sky Harbor Blvd. , Phoenix AZ 85034 2,995,636 1983 
www.americawest.com 

Southwest Airlines 800-435-9792 645 • • Dallas, TX Pheonix, Dallas, Las Vegas, Houston Frank Stockton (LV) 
2702 Love Field Dr., PO Box 36611, Dallas TX 75235 •5,400,000 1982 David Yarborough 
www.iflyswa.com 

4 American Airlines 800·433·7300 400 • • Forth Worth, TX Dallas Fort Worth, Chicago, Miami, Mike Lincoln 
PO Box 619616, Dallas Fort Worth Airport, TX DND 1979 San Juan 
www.americanair.com 

5 Northwest Airlines 800·255·2525 170 • • Eagan, MN Minneapolis/ 51 Paul, Detroit, Memphis, DND 
5101 Northwest Dr .. Dept. A1310, St. Paul MN 55111 12,000 DND Tokyo 
www.nwa.com 

6 Delta Airlines 800-221·1212 130 • • Atlanta, GA Atlanta, Dallas Fort Worth, Cincinnati, Mike Barfield 
Dept. 978, PO Box 20706, Atlanta GA 30320 1,469,027 1926 Salt Lake City Hans Ewald 
www.delta-air.com 

7 Skywest Airlines 800-453-9417 70 • • • St. George. UT Salt Lake City. Los Angeles DND 
444 South River Road, St. George UT 84790 151 ,262 1972 

8 US Airways 800·428-4322 68 • Arling1on, VA Pittsburgh, Charlotte, Philadelphia, Balli· Kathy Keily 
2345 Crystal Drive, Arling1on VA 22227 DND DND more Bob Talbot 
www.usairways.com 

9 Alaska Airlines 800-426·0333 24 • • Seattle, WA Seattle, Portland, Anchorage Ray Brown 
PO Box 68900, Seattle WA 98168 408,151 DND 
www.alaskaair.com 

10 Continental Airlines 800·525·0280 4 • Houston, TX Houston, New York, Cleveland Joe Burker 
2929 Allen Pkwy. Houston TX 77019 DND DND 

DND ; Did not disclose ·swA: 1996 Average Enplanements 

BDDK~LISTS m Note: The above information was supplied by representatives of the lrsted companies in response to faxed survey forms. Companies not appearing did not respond. To the best of our knowledge, the information is accurate as of press 
OF While every effort is made to ensure accuracy and thoroughness. errors and omtssions do occur. Send correctJons or additions on company letterhead to TopRank Nevada Statewide Book of lists, Research Dept. , 2127 Paradise Rd., LV, NV 

FREE l-hour Executive Briefing for 

Presidents Owners CEOs Prine 
$ Do Your Salespeople fail to close prospects ... and you 're not sure w hy? 
$ Do your traditional sales practices turn you into an unpaid consultant? 
S Do your proposals end up in the hands of competitors? 
$ Do you give presentations before your prospect makes a commitment? 
$ Do any of your reps look good on paper ... but don't work out? 
$ Do prospects often not reveal their "real" buying motives? 
$ Do you feel uncomfortable in selling situations because 

you don 't want to look like a salesperson? 
$ Are your sales efforst resulting in too many "Think It Overs"? 
$ Are you having to cut prices to close more sales? 

If you answered "Yes" to any of the above, you may be a candidate for our Presidents' Clu 

"Break the Rules • • • 
and Close More Sales!'' 

Presented by: 
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Computer Retailers/Consultants 

(OMPUTE R RETAILER 
ADDRES S 
E· MAIL I WEBSITE 

PHONE 

Ranked by Total Nevada Employees 

SERVICE 
NV RATES 

EMPLYs. S I HouR BRANDS OFFERED 

OfficeMaxi FurnitureMax 736-4411 300 DND Apple, Epson, Packard Bell, Hewlett Packard, 
Microsoft, Sony, Canon, IBM, NEC, Toshiba, Compaq, 
Novell, Unix 

• • • • • lrv Goldstein 
1991 4995 South Eastern Avenue, LV 89119 

Computerland Reno 
5955 Tyrone Road, Reno 89502 
clreno.com 

Connecting Point 
2905 West Charleston Blvd., LV 89102 
thepoint@ix.netcom.com 

Holman's of Nevada, Inc. 
4445 South Valley View #2, LV 89103 
www.accessnv.comlholmans 

689-8420 

870-6411 

222-1818 

Scion Computers & Business Automation 435-3233 
6166 South Sandhill Road, LV 89120 
heather@scion.com 

MicroAge of LV 740-4211 
3265 West Tompkins Avenue, LV 89103 
towle@microagelv.com 

Century 23 Computers 
4101 Meadows Lane, LV 89107 
century23.com 

8 Harry 's Business Machines 
323 West Street, Reno 89501 
www.since1 928.com 

9 Lockwood-Moore, Inc. 
754 Kuenzli Street, Reno 89502 

870-1534 

322-4559 

323 -9057 

10 Advanced Computer Solutions, Inc. 739-1581 
2565 Chandler Ave., Ste. 28, LV 89120 
boss2@earthlink.com 

10 A&S Computers 
5115 S. Arville, LV 89118 
doug@skylink.net 

12 Technology Associates, Inc. 
959 W. 5th Street, Reno 89503 
www.techass.com 

13 World Computer Services 
18181ndustrial Road #206, LV 89102 
wcs2@ix.netcom.com 

13 StamiNet Inc. 
3360 West Sahara Ste 240, LV 89102 
www.staminet.com 

15 Technology Center 
3020 Mill Street, Reno 89502 
techcenter@powernet.net 

16 IQ Systems Inc. 
570-A Vista Blvd., Sparks 89434 
www.iqcorp.com 

736-6567 

322-6875 

387-2090 

221-4100 

'329-8100 

352 -2201 

17 Lantech Inc. 826-4500 
5301 Langley Lane Ste.H120, Reno 89511 
bpetty@lantechinc.com 
www.lantechinc.com 

18 Computer Convenience 
3140 S. Valley View St. #2, LV 89102 

18 Newest Computers, Inc. 
1895-8 Donald Street, Reno 89502 
www.acoutek.comlnewest/ 

20 Computer Techn ical Service 
4275 West Bell Drive #5, LV 89118 
computertechnical.com 

21 DO-MOR Computers 
4550 East Bonanza #F, LV 89110 
domor@jono.com 

22 Sierra Resource 
PO Box 3417, Carson City 89702 
don-asp.sierra-resource@worldnet.att.net 

248-6043 

826-5656 

368-1885 

452 -5015 

885-8106 

32 50 - 75 Intel, Hewlett Packard, Microsoft, Sony, IBM, NEC, 
Toshiba, Compaq, Novell 

• • • • • • • John Smith 
1983 

30 75 -125 Apple. Epson, Intel, Packard Bell, Hewlett Packard, • • • • • • • • • • Ron Cook 
1983 Microsoft, IBM, NEC, Toshiba, Compaq, Novell 

28 70 - 95 Intel, Hewlett Packard Microsoft, Novell, Unix, Fujit
su, Holman's 

23 

23 

55 -125 Apple, Intel, Hewlett Packard, Microsoft, IBM, NEC, 
Toshiba, Compaq, Novell 

65 -125 Epson, Intel, AST, Hewlett Packard, Microsoft, Sony, 
IBM, NEC, Toshiba, Compaq, Novell 

• • • • • 

• • • • • • • 

• • • • • 

18 68 -110 Apple, Epson, Intel, Hewlett Packard, Microsoft, Sony, • • • 
IBM, NEC, Toshiba, Compaq, Novell, Unix, Tektron, 
Encad 

16 60 -120 Hewlett Packard 

14 79 99 Epson. Intel, AST, Hewlett Packard, Microsoft, Sony, 

12 

Canon, IBM, NEC, Toshiba, Compaq, Novell 

49 - 79 Apple, Epson, Intel, Packard Bell, Hewlett Packard, 
Microsoft, Sony, IBM, NEC, Toshiba, Compaq , Novell, 
Unix 

• • • • 

• • • • • 

• • • • • • 

12 25 - 95 Intel, Hewlett Packard, Microsoft, Canon, NEC, Toshi - • • • • • • 
ba, Compaq, Novell 

11 55 -110 Intel, Microsoft. Tosh iba • 

• • • • 

• • • 

• • • • 

• • 

• • • 

• • 

• • • • 

Deric Hill 
1977 

Isaac Farrell 
1987 

William Towle 
1988 

Nick Reese 
1977 

Gordon Foote 
1928 

Robert Moore 
1975 

Matthew L. Faubel 
1989 

Doug Crowe 
1983 

Tom Hoops 
1994 

10 60 -150 Intel, Hewlett Packard, Microsoft, Sony, IBM, NEC, • • • • • • • DND 
1987 Toshiba, Novell 

10 122 -256 Hewlett Packard , Microsoft, Digital, Cisco, Citeix 

9 30 - 95 Epson, Intel, AST, Microsoft. Sony, Canon, IBM, NEC, 
Toshiba, Novell, Custom Built 

65 - 95 Epson , Intel, Microsoft Solution Provider, AST, 
Hewlett Packard, Microsoft, Sony, Canon . IBM, NEC, 
Toshiba, Novell, IQ System Brand 

6 120 -185 CISCO, XYLan, Bay Network, Osicom 

45 -120 DND 

75 - 95 Intel, Hewlett Packard, Microsoft, Sony, Toshiba, 
Novell, Unix, Our Own 

• • 

• • • • • • 

• • 

• • 

• • • 

• • • • 

45 - 110 Epson, Intel, Packard Bell, Hewlett Packard , • • • • 
Microsoft, Sony, Canon, IBM, NEC, Tosh iba, Compaq, 
Icon, Novell, AST 

35 -150 DND 

65 - 95 Epson, Intel, Hewlett Packard, Microsoft. Sony, 
Canon, IBM, NEC, Toshiba, Compaq, Netscape 

• • • 

• • • 

• 

• 

• • 

• 

• • • 

Stephen T. Moore 
1996 

Kevin D. Lyons 
1988 

Steve Cerocke 
1992 

Brian W. Petty 
1995 

• • Ann Alexander 
1996 

• 

• • • 

• 

• 

Alfred M. Gangi 
1987 

Richard R. Sturek 
1994 

DND 
1992 

Donald Asp 
1982 

N/ A Bits & Bytes 
2075 Palm Street #E, LV 89104 
gdc@llv.com 

641-4690 DND 35 - 65 Epson, Intel, Packard Bell, AST, Hewlett Packard, • • • • • • • • • George T. De La Cruz 
1996 Microsoft, Sony, Canon, IBM, NEC, Toshiba, Compaq, 

Icon, Novell, Unix, Custom-Built computers. 

DND = Did not disclose 

800KI!,'!IDLJSTS ~ Note: The above information was supplied by representatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond. To the ~t of our knowledge, the information is accurate as of press time. 
OF ~ While every effort is made to ensure accuracy and thoroughness. errors and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewide Book of lists. Research Dept. 2127 Paradise Rd., LV, NV 89104. 
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TopRankiNevada 
STATEWIDE BOOK OF LISTS 

Non-Profit Organizations 
Ranked by Total Members/Donors 

NON· PROFIT ORGANIZATION 
ADDRESS 1 PHONE 1 NEVADA: 

~ ADDRESS 2 PHONE 2 MEMBERS YR. ESTABLISH ED z .. 
E·MAIL I WEBSITE EMPLOYE ES "' HEADQUARTERS M ISSION SENIOR NV EXECIJTIVE(S) 
Nevada Policy Research Institute 80,000 1991 NPRI focuses its research on real economic growth, equal rights, educational ~portu - Judy Cresanta 
PO Box 20312, Reno B9515 786-9600 DND Reno, NV nity, the benefits of family and community, the environment and govemmen and 
npri@policy.reno.nv.us I http://www.npri.org regulatol)' effectiveness. 
United Way of Southern Nevada '75,300 1957 To bu ild a better community by providing leadership and maximizing human service Garth R. Winckler (las 
1660 E. Flamingo Road, Las Vegas 89119 734-CARE 24 Las Vegas, NV resources. Brian Bowden (Reno) 
1055 S. Wells Avenue, Suite 100, Reno B9502 322-8668 
uwaysn.org 
Boulder Dam Area Council, Boy Scouts of America "38,282 1944 To instill values in fuouth, preparing them to make ethical choices during their lifetime Ron Garland 
1135 University Road, LV 89119 736-4366 32 Las Vegas, NV in achieving their II potential. 

4 YMCA of Southern Nevada 25,000 1944 To put Christianforinciples into practice through programs that build healthy spirit, J. William Starmer 
4141 Meadows Lane, LV 89107 877-9622 50 Las Vegas, NV mind and body or all. 
http:/ /www.lvrj.com/commnuitylink/ymca 
American Heart Assoc., Western State Affiliate t2o,ooo 1958 Reducing disability and death from cardiovascular disease and stroke. John McNeil 
6370 W. Flamingo Road, Suite 1, LV 89103 367-1366 9 Dallas, TX 
www.amhrt.org 
KLVX-TV Channel10 12,000 1968 To provide a self-s'1;porting, universallft accessible, and locally responsive television Tom Axtell 
4210 Channel10 Drive, LV 89119 799-1010 86 Las Vegas, NV service offering qu ity educational, cu tural, public affairs, and entertainment 
wwwklvx.org programs. 
Boys & Girls Clubs of LV tt12,000 1996 Promote leadership, character, health and career development of youth, with special 
2850 S. Lindell Rd., PO Box 26689, LV 89126 367-2582 59 Las Vegas, NV concern for at-risk youth. Emphasis on social, cultural and educational growth. Michael H. Meyer 
2680 E. 9th Street, Reno 89512 331-3605 
http:\ \coyote.accessnv.com/cranor /b&gdubs 
American Red Cross 12,000 1917 To prevent, prepare for, and respond to emergencies and provide relief to victims of 
1155 E. Sahara Avenue, Suite 27, LV 89104 791-3311 20 Washington, DC disasters. Rick Diebold (Las Vegas), 
1190 Corporate Blvd., Reno B9502 856-1000 Leslie Schaeffer (Reno), 
PO Box 5160, Elko B9802 753 -9600 Jim Welsh (Eiko) 

9 Frontier Girl Scout Council 8,200 1950 To reach out to all girls, providing positive opportunities that increase potential and 
2530 Stewart Avenue, LV 89101 3B5-3677 26 New York, NY self worth. Patricia S. Miller 
www.fgsc.org 

10 So. Calif. - NV Regional Council of Carpenters 8,000 1950 To be the biggest and best carpenters union in Nevada. 
501 N. Lamb, LV B9110 453-2206 25 DND Marc Furman 

11 The Nature Conservancy 4,450 1995 To preserve plants, animals and natural communities that represent the diversity of 
1771 E. Flamingo, Suite 111-B, LV 89119 737-B744 12 Arlington, VA life on Earth by protecting the lands and waters they need to _;urvive. Steve Ho_bbs 
443 Marsh Avenue, Reno 89509 322 -4990 
www.tnc.org 

12 The Las Vegas Rescue Mission, Inc. 3,642 1971 Provide emergency services for the needy. Residential rehab programs for the 
480 West Bonanza Road, LV 89106-3242 382-1766 B Las Vegas, NV homeless including employment opportunities. Rev. Edward R. Compton 

13 Better Business Bureau 3,000 1955 To promote and foster the highest ethical relationship between businesses and the 
1022 E. Sahara Avenue, LV B9104 735-6900 1B Las Vegas, NV public through voluntary self-regulation. consumer & business education and service Sylvia Campbell 
vegasbbb@vegas. infi.net excellence. 

13 Nevada Tennis Association 3,000 1976 To promote the growth of tennis in all levels of play. 
2B40 E. Flamingo Road, Suite E-2, LV B9121 792-83B4 4 White Plains, NY Sandy Foley 
nvtennis.com@aol 

15 NAACP 2,500 192B To improve the political, social and economic status of minority groups; to eliminate 
600 W. Owens, LV B9106 657-0599 0 Baltimore, MD racial prejudice. Rev. James Rogers 

16 Aid for AIDS of Nevada 1,700 19B4 To provide services to persons living with HIV disease. To educate the community 
2300 S. Rancho Drive, Suite 211, LV B9102 3B2-2326 14 Las Vegas, NV about the prevention of HIV. Jeffrey G. Smith 

17 Opportunity Village 1,517 1954 Improving the quality of life for people with mental retardation. 
6300 W. Oakey, LV 89102 259-3741 695 Las Vegas, NV Edward R. Guthrie 

18 National Multiple Sclerosis Society 1,500 19B6 To end the devastating effects of multiple sclerosis. 
6000 S. Eastern Avenue, Suite 5C, LV 89119 736-7272 4 New York, NY Sue Miller 

19 Crisis Pregnancy Center of LV 1,400 1985 To show the love of God through Jesus Christ to women and their families during 
721 E. Charleston Blvd., Suite 6, LV 89104 386-2139 9 Las Vegas, NV and after an unplanned pregnancy. Rosemarie Heidenreich 
cpc@netxs.net 

20 Nevada Association for the Handicapped 1,200 1978 To bring the community and Nevadans with disabilities together. 
6200 W. Oakey Blvd., LV 89102 870-7050 120 Las Vegas, NV Vince Triggs 

21 Make A Wish Foundation BOO 1996 Grant wishes to children (2 !1, to 1Bl who suffer from life threatening illnesses. 
4625 Wynn Road, Suite 106, LV 89103 367-1440 3 Las Vegas, NV Karla Day 
www.wish.org/southernnevada 

22 Associated General Contractors 430 1987 The voice of commercial, industrial, heavy/highway and underground construction 
4052 South Industrial Road, LV B9103 796-9986 DND Washington, DC industl)'. Our motto: skill, integrity and professional responsibility. Steve Holloway 

23 Cultural Arts Society 400 1995 To present classical & other musical concerts to members and the public. 
60BO Burnham, Suite 4, LV 89119 451-9672 0 Las Vegas, NV DND 

24 Nevada Restaurant Association 370 1982 The NRA is a trade association serving the needs of the food service, hospitality & 
4820 Alpine Place, Suite F-203, LV B9107 878-2313 5 Las Vegas, NV tourism industries in Nevada. Van V. Heffner 
heffner@worldnet.att.net 

25 Down Syndrome Organization of So. Nevada 350 1987 To help people with Down Syndrome achieve their full potential in the community. 
5300 Vegas Drive, LV B9108-2347 648-1990 2 Las Vegas, NV Kathl)'n Treants 
dsosn.@aol.com 

25 Nevada Hotel & Motel Association 350 1980 The Association hrovides education and member services, governmental & legislative 
4820 Alpine Place, Suite F-203, LV 89107 878-9272 5 Las Vegas, NV relations, researc & information services, communications services & promotion of Van V. Heffner 
heffner@worldnet.att.net the hospitality & tourism industl)' for its membership. 

27 Health Insight 300 1988 Health Insight serves as a primal)' agent in focusinft community energy on significant 
4600 Kietzke Lane, Suite D-135, Reno 89502 826-1996 37 Salt Lake City, UT and continuing improvement in the quality of heath care. Georgia McGuire (Reno) 
901 Rancho Lane, LV 89106 385-9933 Sheri Steelman (las Vegas) 

28 Las Vegas Women in Communication 250 19B3 WIC provides a networking forum, educational & emplofment opportunities & recog-
1350 E. Flamingo Road. Suite 538, LV 89119 457-1694 0 Las Vegas, NV nition to an active membership, in addition to support o students. Lynn Ann Martin 
womenincommunications.org 

29 Alzheimer's Association, Southern NV Chapter 200 1980 To provide education & support to families and professionals affected by Alzheimer's 
3441 W. Sahara Avenue, Suite A-8, LV 89102 248-2770 1 Las Vegas, NV disease; to encourage research into the cause and cure of Alzheimer's. Judith A. Hetherington 

30 National Federation of the Blind 162 1940 To improve the quality of life for the blind and visually impaired . To establish news line 
PO Box 33086, LV B9133 396-5515 0 Baltimore, MD for the blind. Gloria Chaffee 

31 Nevada Broadcasters Association 102 1961 To protect, promote and enhance the broadcast industl)'. 
2255-A Renaissance Drive, LV 89119 891-0177 5,000 Las Vegas, NV Robert D. Fisher 

32 Community Action Against Rape 100 1974 CAAR, a.k.a. The Rape Crisis Center, is an independent, non-profit sexual assault 
749 Veterans Memorial Drive, LV 89101 3B5-2153 6 Las Vegas, NV prevention and intervention service. Renata Cirri 
rcaar@aol.com 

56 Nevada Business j ournal • October 1997 



TopRankiNevada 
STATEWIDE BOOK OF LISTS 

Non-Profit Organizations cont. 

Ranked by Total Members/Donors 
NON· PROFIT ORGANIZATION 
ADDRESS 1 PHONE 1 NEVADA: 

~ ADDRESS 2 PHONE 2 MEMBERS YR. ESTABLISHED z .. E·MAIL I WEBSITE EMPLOYEES HEADQUARTERS MISSION SE NIOR NV EXECUTIVE(S) "' 
33 Reach Out (Relieving Eve;k Aids Childs 74 1990 To provide programs to support the child infected or affected by the HIV virus and 

Hurt ... Our Ultimate Tas ) 382·7337 5 Las Vegas, NV their families. Sara Lopez·Ramos 
1522 Pinto Lane, LV 89106 

34 Susan G. Kamen Breast Cancer Foundation, 50 1995 To support people affected by breast cancer, through education & outreach with 
LV Chapter 822-2324 1 Dallas, TX integrity & compassion. Joan Heffner 
3233 W. Charleston Blvd ., Ste. 207, LV 89102 
http:llwww.komen.com 40 1979 To generate awareness, education and treatment for problem gambling throughout 

35 Nevada Council on Problem Gambling 369-9740 2 Las Vegas, NV Nevada. Carol O'Hare 
3006 S. Maryland Pkwy. Suite 405, LV 89109 25 1992 To protect national assets by promoting existin~ & new programs as well as fostering 

36 NV Alliance for Defense, Energy & Business 895-1442 4 Las Vegas, NV the exchange of information, expertise and tee nology. Troy E. Wade, II 
PO Box 97775, LV 89193-7775 To provide services, programs and resources which reduce or eliminate poverty for 
nadeb@hrc.nevada.edu 15 1964 disadvanta~ed and underferivileged citizens and create for them a better life and 

37 Economic Opportunity Board of Clark County 647-2010 460 Las Vegas, NV create for em a better li e & the opportunity to live in decency & dignity. James W. Tyree 
2228 Comstock Drive, LV 89030 To carry on charitable work in the fields of religion, education and social welfare by 

DND 1941 providing services to sustain the human dignity of all persons, fostering social justice. 
N/A Catholic Chanties of Southern Nevada 383-1163 225 Las Vegas, NV Provide training, employment & job placement services for people with disabilities & Michael Husted 

1501 N. Las Vegas Blvd., LV 89101 DND 1975 other special needs. 
NIA Goodwill Industries of Southern Nevada, Inc. 597-1107 67 Las Vegas, NV To improve the quality of life ~ enabling all ~eoaftle voluntarily to exercise individual Steve Chartrand 

6171 Mcleod Drive, Suite E, LV 89120 DND 1972 choice in their own fertility an reproductive e th. 
N/A Planned Parenthood of Southern Nevada 878-3622 20 Denver, CO Suzanne Gerstner-Nixon 

3220 W. Charleston Blvd., LV 89102 688-5555 To recover organs and tissues for those in need of transplantation therapy, provide 
455 W. 5th Street, Reno 89503 DND 1984 comfort to the families of those who give the gift of life. 

NIA Nevada Donor Network 796-9600 15 Las Vegas, NV To provide no-cost commercial & private air transportation to medical treatment Ken E. Richardson 
4580 S. Eastern Avenue, Suite 33, LV 89119 DND 1985 centers across America. 

NIA Angel Planes I Miracle Flight for Kids 261-0494 7 Henderson, NV Ann McGee 
2756 N. Green Valley Pkwy #115, Hdn 89014 To serve members with quali~ education and support services, ~rotect property 
miracleflt@aol.com DND 1982 rights through an effective a vocacy program, and promote pu lie respect for the 

NIA Manufactured Home Community Owners 731 -1900 2 las Vegas, NV mobile home industry. Marolyn Mann 
4055 S. Spencer #107,LV 89119 Develop education & training in fashion design; offer professional service & assist NV 
m.mann46921@aol.com DND 1995 businesses. 

NIA Nevada Association of Fashion Design 731-9278 DND Las Vegas, NV John Paupe 
PO Box 60215, LV 89160 
www.yromlulfinfolnafd 

DND = Did not disclose ·united Way: Approx. 75,000 donors and 300 active volunteers. • ·Boy Scouts of America: 24,682 youth members, 7,500 volunteer leaders, 6,100 donors. 
tAmerican Heart Assocation: Approximately 20,000 donors as of 9115197. tfBoys and Girls clubs serve 12,000 youth annually. 

BOOK~LJSTS ~ Note: The above information was supplied by representatives of the listed companies in rBponse to faxed survey forms. Companies not appearing did not respond. To the best of our knowledge, the information is accurate as of press time. 
OF I.L!.M;;.U 'Nhile every effort is made to ensure accuracy and thoroughness, emm and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewide Book of Lists, Research Dept , 2127 Paradise Rd .. LV, NV 89104. 

CVisiona~. Dreamer. dea ist) 
How many times have we used these adjectives to describe people we know? Until 
they prove us wrong? Then we call them risktakers, groundbreakers, and leaders. 

To recognize the accomplishments of these individuals, the Nevada Business Journal 
has created a special program - Nevada's Top 50 Business Leaders. 

The selection criteria is based on: 
• business leadership 
• community involvement 
• 75-word biography 
• any other relevant information on business accomplishments. 

Join us in recognizing the professionals who pave the road for future generations. 
Submit your nominations. 

To obtain nomination forms call: 
Southern Nevada: 735-7003 • Northern Nevada: 329-4200 

Nevada Business Journal 
2127 Paradise Road • Las Vegas, NV 89104 
Tel800.242.0164 I 702.735.7003 • Fax 702.733.5953 

The Elizabeth Younger Agency 
223 Marsh Avenue • Reno, NV 89509 

Tel 702.329.4200 • Fax 702.329.4283 

October 1997 • \'e--ada Business journal 5 



~ 
HEALTHCARE FACILITY 

z ADDRESS(ES} 
" "' E·MAIL / WEBSITE 

PHONE 

UNR/UNLV School of Medicine 784-8059 
UNR, 17th St., Reno 
UNLV, 2040 W. Charleston, LV 
Numerous clinical sites in Reno & LV 
www.unr.edu 
Steinberg Diagnostic Med. Imaging Ctrs 
2300 Rancho Dr., Ste. 112, LV 

732-6000 

2950 S. Maryland Pkwy, LV 
4 Sunset Way, Hdn' 
www.sdmi-lv.com 
Fremont Medical Centers 382-5200 
4BBO S. Wynn Rd., LV 
520 E. Fremont St., LV 
595 W. Lake Mead Dr., LV 
3000 LV Blvd. So., LV; 331 N. Buffalo, LV 
Desert Radiologists/ 
Nevada Radiation Oncology Center 

384-5210 

3920 S. Eastern, LV; 3940 S. Eastern, LV 
624 Tonopah, LV; 7200 Cathedral Rock, LV 
www.desertrad.com 

5 Premier Family Health Center 891-8606 
111 E. Harmon Ave. 
2B51 N. Tenaya Way, Ste. 103 
7751 W. Flamingo Rd., Ste. B, LV 

6 Charter Behavioral Health System of NV 
7000 W. Spring Mountain Rd. 
2972 S. Rainbow Blvd. 

876-4357 

3663 E. Sunset Rd., LV 
LV Skin & Cancer Clinic 436-1001 
4488 S. Pecos I 2851 Business Park Ct. 
630 S. Rancho, Ste. E 
8551 W. Lake Mead, Ste. 281, LV 

8 The Elko Clinic 738-311 1 
762 14th St., Elko 

9 JHC Health Center 388-3500 
1001 Shadow Lane, LV 

9 Rainbow Medical Center 255-4200 
731 N. Nellis Blvd., LV 
8522 Del Webb Blvd., LV 
4920 Lone Mtn. Rd., LV 
4215 W. Spring Mtn. Rd., LV 
1341 S. Rainbow 

11 Heart Institute of Nevada 731-0088 
1090 E. Desert Inn Rd., Ste. 100, Hdn 
98 East Lake Mead Dr., Hdn 
Summerlin Medical Group: 
9416 Del Webb Blvd., LV 

12 Nova Care Outpatient Rehabilitation 
8420 W. Lake Mead Blvd, LV 

796-0945 

500 S. Rancho, Ste. 14, LV 
2055 E. Sahara Ave., LV 
6480 W. Flamingo Rd, LV 
2628 W. Charleston, LV 
3870 E. Flamingo, Ste. A-12, LV 
1355 Ramar, Ste 8, Bullhead Ci~ 
4 Sunset Way, Bldg A, Ste 1, H n 

13 Industrial Medical Group 
3673 S. Polaris, LV; 222 Lead St., Hdn 

871-1721 

151 W. Brooks Ave., NLV 
13 Nevada Rural Health Centers, Inc. 887-1590 

Medical Clinics: 
Amargosa Valley 372-5432; 
Austin 964-2462; Beatty 553-2208; 
Eureka 237-5343; Gerlach 557-2313; 
Sierra Family Health Center 887-5140 
schcch@aol.com 

15 Galleria Urgent Care 
600 Whitney Ranch #A-1 
Green Valley Urg. Care: 

454-8898 

6301 Mtn. Vista #100 
Legacy Urgent Care: 
105 Pecos #111, Hdn 

16 Nevada Cancer Center 735-7154 
1950 E. Desert Inn Rd., LV 
980 E. Lake Mead Blvd., LV 
2851 N. Tenaya Way, LV 
2280 McDaniel St., LV 
nvcc@nevadacancer.com 
www.nevadacancer.com 

17 Talbert Medical Group 
1000 S. Rainbow Blvd., LV 

259-9115 

2373-C Renaissance Dr., LV 
18 Ctr. for Diseases & Surgery of the Spine 

600 S. Rancho, Ste. 107, LV 89106 
878-8370 

19 Hawc Community Health Center 
1175 Harvard Way, Reno 89502 
mrhawc@aol.com 

329-6300 

20 Nova Care Orthotics and Prosthetics 796-0491 
8420 W. Lake Mead Blvd, LV 
500 S. Rancho, Ste. 14, LV 
2055 E. Sahara Ave. , LV 
1355 Ramar, Ste 8, Bullhead Ci~ 
4 Sunset Way, Bldg A, Ste 1, H n 
530 E. 6th St, Reno 
625 Fairview Dr. #1 23, Carson City 
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Healthcare Facilities 
Ranked by Total Employees 

No. 
EMPLOYEES 

YR. EST. 
IN NEVA DA SPEC!AL!TES 

~ ~ : 

ill " 
~ ~ 5 'l: 

~ 

~ ~ ~ i5 i5 !> 
!> !> ~ 

I INSURANCE ACCEPTED 
~ 

1i 
~ i 

~ ~ ::: a 

" i ;:; "' 400 Bone Marrow Transplants, Organ 
1969 Transplantation, Genetic Counseling, 

Nutritional Research & Counseling, 
Oncology Svcs, Pediatric Oncology & 
Gastroenterology, Neurology 

• • • • • • • 

200 MRI, CT, Nuclear Medicine, 
1987 Mammography, Ultrasound, 

Fluoroscopy 
• • • • • • • • • • • • 

188 Family Medical Care, Internal 
1985 Medicine, Physical Therapy, 

Pharmacy, Urgent Care, Work-
Related Injuries, X-Ray, Associated 
Pathologists Labs 

• • • • • • • • • • • 

175 Diagnostic Radiology, 
1966 Mammography, Nuclear Medicine, 

Angio~raphy, Radiation Therapy, 
Dexa- one Density, MRI-MRA 

• • • • • • • • • • 

135 Family Practice, Urgent Care, 
1993 Industrial Medicine, Laboratory, 

Pediatrics, Gynecology, X-Ray & 
Ultrasound 

• • • • • • • • • 

120 AduiVAdolescent Psychiatric In/Out-
1986 Patient, AduiVAdolescent Chemical • • • • • • • • • • • 

Dependency In-/Out-Patient, 
Compulsive Gambling Out-Patient 

97 Dermatology 
1952 • • • • • • • • • • • • • 

90 Ob/Gyn, Family Practice, Pediatrics, 
1948 Internist, Surgeon, Lab, Radiology • • • • • • 
85 Neuro/Cardio Rehab, Pain Control, 

1978 OSHA, Speech, Electro Myography • • • 
85 

1988 
On-Site Lab, On-Site X-Ray, Family 
Practice, Urgent Care, Internal Medi-
cine. Industrial Medicine 

• • • • • • • • • • 

78 CardiacNascular Diap,nostic, Tread-
1975 mill Stress Tests, Nuc ear Cardiology, 

Holter Monitoring, Thallium Stress 
Testing, Outpatient Car~iac Cath Lab 

• • • • • • • • • • • 

52 Physical Therdy, Occupational 
1980 Therap~, Han Therapy, Industrial 

Rehatii itation 
• • • • • • • • • • • 

48 Industrial Medicine, X-Ray, Minor 
1979 Surgery, Drug Testing, Alcohol Test-

ing, DOT Exams, Physicals 
• 

48 Periodic ScreeniniT, Well Childcare & • • • 1977 Vaccination, Fami y Planning, Nutri-
tion Assessment & Education, Preven-

• • • • • 
tative Dental Assessment, 
Acute/Episodic Medical Care 

45 
1988 

Radiology, Audiometry, Sprymetry • • • • • • • • • 

45 Oncology, Bone Marrow Tran~lanta- • • • 1974 lion, Weekly Support Group, ema-
tology, Radiation Therapy, Nutritional 
Counseling 

• • • • • 

30 Family Practice, Internal Medicine, • • 1995 X-Ray, Lab, Optical, Medical Man- • • • • • 
agement 

28 Diagnostic & Evaluation, Spinal • • • • • • 1987 Surgery, General Orthopaedics • • • • • • 
21 Pediatrics, Internal Medicine, Family • • 1995 Practice, Slidinft Fee, Aging Svcs, 

Homeless Hea thcare, Non-Insured 
• • • 

20 Orthotics (Braces, S~lints}, Prosthetics • • • • • 1993 (Artificial Limbs}, Sa olich Prosthetics, • • • • • • • 
Upper Extremity Programs 

z 

• • • • 

• • 

• • • 

• 

• • 

• • 

• • 

• • • 

• • 

• • • • 

: 

" ~ 
:;; 

~ 0 SENIOR NEVADA EXECliTIVE(S) 

• Robert M. Daugherty, Jr., 
MD, PhD, Dean 

• • David L. Steinberg, MD 

• Corey Brown, MD 
Greg Griffin 

• • John A Bowers, MD 

• • • • • • Larry Urben 

• • • 

• • 

• • • 

• • • • • 

• • • • 
• • 

• 

• 

• Ron Hubel 
Janet Brown 

Kenneth A. McBain 

Michael E. Schlaack, MD 

• • M. Nafees Nagy, MD 

• 

• Mike Mikich 

John S. Thalgott 

Michael Rodolico, MD 

••••••• Gwen Webb 



LORETZ & ASSOCIATES dba 

THE DOCTORS' AGENCY 
0 F N E V A D A 

INDEPENDENT INSURANCE BROKERS 

Representing National Companies with a local 
touch for the past 20 years in Nevada. 

Reno 
(7 ) 786-9551 

* 

PROFESSIONAL LIABILITY INSURANCE 
+ Money Saving Comparisons Available 
+ Individual, Medical Group, Hospital or 

Surgicenter policies 
+ Special rates for approved MCO's & IPA's 

LIFE INSURANCE 
+ Low-cost Term Insurance 10/1 5/20/30 years 

DISABILITY INSURANCE 
+ Protect your earning power 
+ Own Occupation definition 
+ Individual non-cancelable policies 

BUSINESS OFFICE PACKAGES 

Providing personal service in the 
following locations ... 

Las Vegas 
(702) 3 86-6797 

Reno Office: 

1755 E. Plumb Lane, Ste 162 
Reno, NV 89502-3600 

(702) 786-9551 
(800) 328-9551 

Fax: (702) 786-9971 

Lou Loretz, President 
Sandie Maioli, Asst. V. Pres. 
Diane Guill, Resident Agent 

Las Vegas Office: 

801 S. Rancho Dr., Ste E-2B 
Las Vegas, NV 89106-3812 

(702) 386-6797 
(800) 328-6797 

Fax: (702) 386-5729 

Joe Loretz, Exec. V. Pres. 
Larry Roberson, Asst. V. Pres. 
Mary Harris, Resident Agent 

* 
......... 

I 

JoE LoRETZ 
LARRY ROBERSON 
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Healthcare Faci.lities cont. 

Ranked by Total Employees 
;! 

No. 
~ 

!:; I INSURANCE ACCEPTED I ~ 
!:; 

EMPLOYEES ~ ill !:; ~ 
HEALTHCARE FACILITY PHONE 

~ 
~ ~ >g :5 ::; 

~ ADDRESS(ES) YR. EsT. )f 

~ ~ ~ 
0 

~ ~ z 
~ 

0 ~~ .. E·MAIL / WEBSITE IN NEVADA 5PECIALITES ~ ~ ~ g; "' 
,. 

m ~ ~ ;; t;; ~ "' 0 SENIOR NEVADA EXECUTIVE(S) "" 20 Goldring Surgery Center 477·7000 20 Orthopedic, Ob/G{,n, O~themology, Texas Gustavson 
2020 Goldring Ave., Ste. 300, LV 1995 General Surgery, P astic urgery 

21 LV Paiute Health & Human Services 382 -0784 16 Native American Care, Out-Patient, • • • • • • • • • • • • • • • • • Richard Skelskey, MD 
6 Paiute Dr. , LV I Lincoln Rd. , Moapa 1984 Social Svcs, Family Svcs, Substance 
skelskey@mindspring Abuse, Optometry, Allergy, Rx, Gyn 

22 The Fertility Center of LV 369-1777 14 Reproductive Endocrinology & Infer- • • • • • • • • • • • DND 
8851 W. Sahara Ave., Ste. A, LV 1988 tility, Laser & Micro Surgery 

23 Basic Recovery Associates. Inc. 329-4771 11 Alcohol/Drug Counseling, Domestic • • • • JV Melick 
604 Greenbrae. Sparks 1983 Violence Counseling, Co-Dependency 
1085 S. Virignia St. , Ste. C, Reno Programs 

24 Doyne Medical Clinic 631-6860 10 DND • • • • • • • • • • • • • • Martin Doyne, MD 
1706 W. Bonanza Rd., LV 1993 

24 Washoe Familj, Care 328-4580 10 Total Family Healthcare • • • • • • • • DND 
1339 Baring B vd, Sparks 1991 
1320 W. Newlands Dr., Fernley 
7693 S. Virginia St., Reno 

26 Mountain Rehabilitation Services 732-8558 8 Electrodiagnostic Medicine, Sports • • • • • • • • • • • • • • • • Curtis Pindexter, MD 
2080 E. Flamingo, Ste. 220 1992 Medicine, Back & Neck Injuries, Dean l. Mandell, MD 
311 N. Buffalo, Ste. C, LV Industrial Medicine 
mtnrehab@earthlink.net 

26 Center for Health 293-3683 8 Osteopathic Manipulation, Massage • • • • • • • • • • • • • • • • DND 
893 Adams Blvd., Boulder City 1978 

26 Kumar U~ent Care Center of Nevada 257-2400 8 Phys. Exams, X-Ray, 7 Days, No Appl, • • • • • • • • • • • • • • • • • • DND 
6787 W. ropicana Ave., Ste. 110, LV 1995 Cardiac Monitoring, Minor Surgeries 

29 Gemini Chiropractic 870-2007 5 Same Day Appointments, State of the • • • P.J. Laurito, MD 
3920 W. Charleston Blvd. , Ste. L, LV 1995 Art Physiotherapy 
1840 E. Sahara Ave., Ste. 103, LV 

30 Carlin Medical Care 754-6575 4 Mini Lab, X-Ray, Family Practice • • • • • • • • • • • DND 
151 S. 8th St., Carlin 89822 1994 

30 Royal Center of Advanced Medicine 433-8800 4 Homeopathy, Immune Therapy, Nat- Dan Royal, MD 
2501 N. Gr. Valley Pkwy, Ste. D-132, Hdn 1996 ural Hormones, Allergy Neutraliza-
royal@drroyal.com I www.drroyal.com l ion , Manipulation 

32 Allied Family Urgent Care 8B7-0600 2.5 Walk-Ins Welcomed, Women's • • • • • • • • • DND 
2488 Hwy 50 E., Carson City 1997 Health, Pediatrics Board Certified, 

Family Planning 

DND = Did not disclose • Hdn=Henderson 
BDDK~LISTS m Note: The above information was supplied by representatives of the fisted companies in response to faxed survey forms. Companies not .tppearing did not respond. To the best of our knowledge, the information is accurate as of press time. 

OF 1 While every effort is rnide to ensure accuracy and thoroughness, errors and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada Statewide Book of lists, Research Dept.. 2127 ParaCiise Rd .. LV, NV 8910C. 

Health care changes. 
Philosophies don't. 
A community partner since 1954 offering: 
• Educational programs for the youth of 

Las Vegas. 

• CPR, EMT, First Responder courses at a 
fully accredited Training Center. 

• Emergency and non-emergency transport 
services. 

MEDICAL SERVICES 

1130 S. Martin L. King Blvd., Las Vegas, NV. 89102 • TEL (702) 386-9985 • FAX (702) 386-2683 
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9 
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14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
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34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 

45 
46 
46 
48 
48 
50 
51 
52 

INDUSTRIAL PARK 

South Meadows Business Park 
Sage Point tt 
Silver Lake Business Centertt 
Pacific Industrial Center 
Dermody Aircenter tt 
Dermody Business Center 
South Meadows Distributn Ctr tt 
Arrowhead Commerce Center 
Hughes Airport Center 
McCarran Center Business Park 
Golden Valley Industrial Park 
Dermody Business Park tt 
Las Vegas Corporate Center 
Sunset & Valley View Distributn Ctr 
Greg Center 
Diablo Industrial Center 
Nellis Industrial Park 
Silverado Business Park 
Russell Road Distribution Center 
Hughes Cheyenne Center 
Equus Business Center 
Warm Springs Crossing 
Highland Industrial Park 
West One Business Center 
Palms Airport Ctr- Phases 1-lvt 
Highland Industrial Park 
Craig Commerce Center 
Distribution Circle 
Black Mountain Corporate Center 
Post Polaris Business Centert 
Mesa Vista Business Center 
Cameron Commerce Center 
Stanford I Freeport Industrial Park 
Whitney Business Park t 
Insight Air Center 
South Arville Center 
L & B Harmon Industrial Center 
Post Palms Business Center 
Palm Business Center - Ill 
Palms Business Center - South 
Sandhill Airport Park 
Monarch Business Park 
Duck Creek t 
Majestic Post Industrial Centre 
Spencer Airport Center t 
Patrick Airport Park 
Gubler Industrial Center 
North Park One Business Center 
Hacienda Business Center 
Annie Oakley Post Business Ctr* 
Black Mountain Distrubution Ctr 
Cameron Business Park 

53 Brookhollow Business Park 
54 Palms Business Center - North 
55 Patrick Lane 
56 Pilot Commerce Center 
57 Valley View Commerce Center 
58 Green Valley Commerce Center 
59 Hacienda & Cameron Business Ctr* 
60 Valley View Point 
61 Reno Business Park 
62 Sandhill Post Business Center* 
63 Valley View Business Park 
64 Greg Business Park 
65 5450 Riggins 
66 Palm Business Center - IV 
67 Hacienda - Polaris Business Center 
68 Rock Springs t 
69 Procyon Avenue Business Center ** 
70 5440 Louie Lane 
71 610 Rock Blvd. 
72 Glendale East Business Park 

N/ A West Fernley Industrial Park 

CITY 

Reno 
Reno 
Reno 
Las Vegas 
Reno 
Las Vegas 
Reno 
Las Vegas 
Las Vegas 
Las Vegas 
Sparks 
Reno 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Sparks 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Reno 
Las Vegas 
Las Vegas 
Sparks 
Reno 
Las Vegas 
Las Vegas 
Las Vegas 
Las Vegas 
Reno 
Sparks 
Las Vegas 
Fernley 

TopRankiNevada 
STATEWIDE BOOK OF LISTS 

Industrial Parks 
Ranked by Total Leasable Square Footage 

LEASING AGENT 

L. Lance Gilman 
Gordon Zack 
Brendan Egan 
Lee & Associates/ Steve Spelman 
Brendan Egan 
Michael R. Townsend 
Chris Mann 
CB Commercial/ Kevin Higgins 
Rick Myers 
Mark Bouchard 
Dayton Conklin 
Chris Mann 
CB Commercial 
Rod Martin/ Todd Anderson 
Mark Stagor 
CB Commercial 
Michael R. Townsend 
Renee Ryan Thrailkill 
Rod Martin/Todd Anderson 
Rick Myers 
Frank P. Gatski 
Perry Muscelli 
Tedd Rosenstein 
CB Commercial 
Lee W. Phelps 
Renee Ryan Thrailkiii / Bob Hart 
CB Commercial 
Michael R. Townsend 
CB Commercial 
Lee W. Phelps 
CB Commercial 
Perry Muscelli 
Troy Miller/RPL Group 
Lee W. Phelps 
Todd Long/ Lori Ferrario 
Perry Muscelli 
Perry Muscelli/Donna Alderson 
Lee W. Phelps 
Lee W. Phelps 
Lee W. Phelps 
Joe Feno/Rex Framer, lPG 
Susan Medico 
Lee W. Phelps 
Rod Martin/ Todd Anderson 
Lee W. Phelps 
Joe Feno/ Rick Frazer, lPG 
Perry Muscelli / Donna Alderson 
Susan Medico 
Perry Muscelli/ Donna Alderson 
Bruce Familian 
Perry Muscelli/ Donna Alderson 
Susan Medico 
Lori Ferrario/Katy Gilpatrick 
Lee W. Phelps 
Michael R. Townsend 
Perry Muscelli/ Donna Alderson 
Lori Ferrario 
Richard D. Smith 
Bruce Familian 
Lori Ferrario/ Perry Muscelli 
Ken Mattison 
Bruce Familian 
Bruce Familian 
Troy Miller/ RPL Group 
Troy Miller/RPL Group 
Lee W. Phelps 
Susan Medico 
Lee w. Phelps 
Bruce Familian 
Troy Miller/ RPL Group 
Troy Miller/RPL Group 
Glenn Elton 
David L. Schuster SIOR, CCIM 

PHONE 

852-4700 
858-8080 
858-8080 
739-6222 
858-8080 
794-0000 
858-8080 
369-4800 
791-4440 
260-1008 
355-9292 
858-8080 
369-4800 
896-5564 
356-5300 
369-4816 
794-0000 
731-1551 
896-5564 
791 -4440 
221-8226 
369-4800 
362-4042 
369-4800 
367-3000 
731-1551 
369-4816 
794-0000 
369-4800 
367-3000 
369-4816 
369-4800 
825-4000 
367-3000 
369-4800 
369-4800 
369-4800 
367-3000 

• 367-3000 
367-3000 
547-1110 
597-1856 
367-3000 
896-5564 
367-3000 
547-1110 
369-4800 
597-1856 
369-4800 
227-9267 
369-4800 
597-1856 
369-4800 
367-3000 
794-0000 
369-4800 
369-4800 
458-8855 
227-9267 
369-4800 
828-1911 
227-9267 
227-9267 
825-4000 
825-4000 
367-3000 
597-1856 
367-3000 
227-9267 
825-4000 
825-4000 
673-5500 
786-6622 

DEVELOPER 

South Meadows Properties LP 
Dermody Properties 
Dermody Properties 
Pacific Properties 
Dermody Properties 
Dermody Properties 
Dermody Properties 
EJM Development 
The Howard Hughes Corp. 
Thomas & Mack Company 
Security Capital Industrial Trust 
Dermody Properties 
Security Capital Industrial Trust 
Majestic Realty Company 
Trainor & Associates 
RMS Limited Partnership 
Dermody Properties 
TPC/ APC Silverado JV 
Majestic Realty Company 
The Howard Hughes Corp. 
DND 
Jackson-Shaw Company 
DND 
Security Capital Industrial Trust 
Palms Business Center 
Margaret Elardi 
Silver State Materials Corp. 
Dermody Properties 
Security Capital Industrial Trust 
Palms Business Center 
Mesa Vista. LLC 
Jackson-Shaw Company 
RPL Group, broker 
Palms Business Center 
Insight Development 
Jackson-Shaw Company 
SDC Developer 
Palms Business Center 
Palms Business Center 
Palms Business Center 
The Gilmore Company 
EJM Development Company 
Palms Business Center 
Majestic Realty Company 
Palms Business Center 
The Gilmore Company 
Rockland 
EJM Development Company 
Sanborn Developers 
Familian Development Group 
Pana Honi-Phelan 

EJM Development Company 
Vegan Development Corp. 
Palms Business Center 
Dermody Properties 
The Allen Group 
Sanbome Development 
American Nevada Corporation 
Familian Development Group 
Townsgate Business Center 
Gaston & Wilkerson Mgmt Group 
Familian Development Group 
Familian Development Group 
RPL Group, broker 
RPL Group, broker 
Palms Business Center 
EJM Development Company 
Palms Business Center 
Familian Development Group 
RPL Group, broker 
RPL Group, broker 
DND 
Logan Lumber 

LEASABLE 

SQUARE FEET 

12.000,000 
5,264,034 
5,000,000 
4,445 ,000 
2,800,000 
2.000,000 
2,000,000 
1,900,000 
1,600,000 
1,200,000 
1,100,000 
1,000,000 

988,000 
560,000 
515,000 
427 ,116 
410,880 
410.664 
410,000 
375,000 
360,000 
309,664 
306,000 
298,507 
242 ,335 
232,069 
218,360 
209,760 
205,378 
190.746 
163,696 
163 ,330 
160,000 
151,445 
150,000 
143,773 
140,000 
139,949 
136,160 
132,387 
125,000 
123,800 
116,448 
115,000 
114,441 
108,000 
108,000 
107,500 
107,500 
106,580 
104,420 
103,312 

99,477 
92,087 
88,000 
79,664 
75,000 
73 ,500 
63.000 
60,296 
55,728 
46.512 
43,000 
42 ,000 
41,000 
37,414 
34,100 
25,917 
23,901 
13,000 
8,000 

250 
N/A 

TOTAL 

ACREAGE 

500.00 
310.00 
781.00 

48.00 
187.00 
107.00 
100.00 
110.00 
390.00 
100.00 
58.00 

200.00 
110.00 

27.00 
20.00 
30.00 
13.00 
21.00 
21 .00 

209.00 
18.00 
18.00 
DND 

18.48 
14.54 
11.91 
11.00 
30.50 
43.00 
11.44 
5.00 
8.00 
DND 
9.08 

20.00 
8.75 

7.89 
8.74 
8.19 
8.00 
5.71 
6.98 
5.00 
6.86 
7.40 
DND 
5.00 
DND 
8.00 
DND 
5.00 
6.00 
5.89 
4.83 
DND 
5.00 
DND 
5.00 
4.47 
2.66 
3.00 
2.00 
DND 
DND 
2.65 
2.00 
1.55 
1.50 
DND 
DND 

15.00 
42.00 

No. 
BLDGS, 

6 
14 
25 

6 
33 

8 
7 

20 
50 
30 

6 
30 

7 
3 
4 
5 
5 
8 
2 
6 
7 

4 
15 

4 

DND 
5 
4 
2 
2 

DND 
2 
1 
4 
9 

11 
2 

6 
10 
11 
3 
1 

DND 
2 

DND 
3 

DND 
18 

DND 

4 

DND 
2 
8 

11 

7 
2 
4 

1 
3 

DND 

12 
DND 

RENT RANGE 

5/Sa. FT. 
.30-.85 

DND 
DND 

.33-.36 
DND 

.29-.32 
DND 

.65-1.15 

.38-1 .05 

.65-1.74 
.29-.30 

DND 
.33-.37 
.38-.44 
.28-.50 
.42-.59 
.22-.48 
.49-.90 
.37-.46 

0.32 
.56-.98 

DND 
.40-.50 
.52-.58 
.55-.98 
.35-.50 

.35-1.00 

YEAR(S) BUILT 

1997 
1997 
1980 

1996-1998 
1984 
1997 
1997 

1997-1998 
1986 

1996-2000 
1996 
1983 

1994-1997 
1997 
1997 
1996 

1978-1993 
1997-1998 

1996 
1995 
1980 

1997-1998 
DND 
199'\ 

1986-1997 
1984-1986 

1996 
.34-.38 1995 
.34-.36 1997 • 
.55- .98· 1986-1997 • 

.54 
DND 

.42-.50 

.55-.98 
.55-1 .05 

DND 
DND 

.55-.98 

.55-.98 

.55-.98 
.55-1.05 

DND 
.55-.98 
.36-.41 
.55-.98 

DND 
.30-.32 

DND 
DND 

73-81 
0.32 
DND 

.55-1.00 
.55-.98 
.35-.45 

0.45 
.55-1.00 

.65-.85 
79-85 

.55-1.00 
.55-.70 

69.50-76 
.65-.80 

0.52 
0.7 

.55-.98 
0.55 

.55-.98 
69.95-75 

0.64 
1.00 
DND 
DND 

1995 
1996 
DND 

1986-1997 
1997 
1997 
1988 

1986-1997 
1986-1997 
1986-1997 

1997 
1991 

1986-1997 
1995 

1986-1997 
1991 
1997 
1995 
1990 
DND 
1996 
1987 
1990 

1986-1997 
1990 
1996 
1990 
DND 
DND 
1989 
1977 
1997 
1986 
DND 
DND 

1986-1997 
1997 

1986-1997 
1997 
1997 
1997 
1975 
DND 

DND ; Did not disclose ' Sales, not leasing space. Currently under constfuction. ' ' Space for sale only tEstimated acreage tt Dermody Properties: Undeveloped sites available 

BOOK!!'iil]LISTS ~ Note: The above i~formation was supplied by representatives of the listed co~p~ies in response to faxed _survey fon:ns. Companies not appearing did not respond. To the ~t of our ~n~wledge , the information is acc~rate as of press time. 
OF U!.it:LI While every effort tS made to ensure accuracy and thoroughness, errors and omtsSJons do occur. Send corrections or addtbons on company letterhead to TopRank Nevada Statew~de Book ot Lists. Research Dept. 2127 Parad1se Rd .. LV. NV 89104. 
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TopRankiNevada 
STATEWIDE BOOK OF LISTS 

Professional Associations 
Ranked by Total Nevada Members 

PROFESSIONAL ASSOCIATION SENIOR NV EXECUTIVE 
ADDRESS 1 PHONE 1 

MEMB ERSHIP HEADQUARTERS "' ADDRESS 2 PHONE 2 z 
" E•MAIL I WEBSITE ANNUAL DUES INDUSTRY REPRESE NTED D ESCRIPTION YR. EST. IN NV IX 

Utility Shareholders Association of Nevada 882 · 8484 25,000 Shareholders of NV USAN represents Nevada Power and Sierra Pacific Resources' Joyce Newman 
PO Box 1823, Carson City 89702 DND Electric Utilities shareholders, and strives for balance in legislation and regulation Carson City, NV 

which affect Nevada's investor-owned energy utilities. 1982 
Nevada Farm Bureau 358-3276 11,400 Agriculture Promotes and helps the agriculture and livestock industry in the Dou~ Busselman 
1300 Marietta Way, Reno 89431 $15/50/100 state of Nevada. Spars, NV 
www.fb.com/nvfb 1932 
Nevada Association of Realtors 829-5911 7,500 Realtors DND Patsy Redmond 
760 Margrave Ste 200, Reno 89502 $80 Reno, NV 
www. nvrealtors.org 1952 

4 State Bar of Nevada 382-2200 4,445 Attorneys Public corporation created by Supreme Court ru le to regulate, Bob Dickerson 
1600 East Charleston Blvd ., LV 89104 $250 together with the Nevada Supreme Court, the practice of law. Las Vegas, NV 

1928 
5 Greater Reno-Sparks Chamber of Commerce 686-3030 2,1 45 Various Promotes the free enterprise system, advancing the economic Harry York 

405 Marsh Avenue, Reno 89509 Varies well-being of the regional business community. consistent with Reno, NV 
www.reno-sparkschamber.org supporting a high quality of life. 1919 

6 Washoe County Bar Association 786-4494 1,000 Law Professional Assn. for lawyers in Northern Nevada, furthering C. Cendagorta 
PO Box 4494, Reno 89505 $55-105 professionalism, ethics and service in the practice of law. Reno, NV 

1906 
7 Nevada Taxpayers Association 800 All NTA is a non-partisan, non-profit membership association for Carol Vilardo 

2303 E. Sahara Avenue, Suite 203, LV 89104 457-8442 DND research and advocacy of sound fiscal policies for Nevada's state Carson City, NV 
310 N. Stewart Street. Carson City 89701 882-2697 and local governments. 1922 

8 Nevada Apartment Association 547 -3550 750 Prc;rerty Managers Protects and enhances the economic vitality of the Nevada rental Sherry Byrns 
PO Box 97975, LV 89193 Varies an Landlords housing industry by g.roviding professional services and quality Las Vegas, NV 

programs through e ucation. communication and involvement. 1965 
9 Latin Chamber of Commerce 385-7367 600 Chamber of Develo~s , advances, and promotes small and Hispanic businesses, Otto Merida 

809 S. 6th Street PO Box 7500, LV 89125 $200 Commerce and en ances the economic, political, social, educational and cultural Las Vegas, NV 
director@lasvegaslatincc.com interests of Hispanics in Nevada. 1978 

10 Nevada Dental Association 255-4211 585 Dentistry Membership organization for Nevada's Dentists Dr. Rick B. Thiriot 
6889 W. Charleston Blvd. , Suite B, LV 89117 DND Las Vegas, NV 

1918 
11 Nevada Association of Land Surveyors 798-4336 450 Professional Land To promote the common good and welfare of members and their.._ Jack Holmes 

PO Box 95726, LV 89193 $25-70 Surveyors activities in the profession of land surveying. Las Vegas, NV 
katrinae@worldnet.att.net 1973 

12 Associated General Contractors 796-9986 428 Commercial A full-service association that represents the construction industry. Steve Holloway' 
4052 S. Industrial Road, LV 89103 DND Construction Providing service and information regarding politics, safety, labor Washington, DC 

relations, education, public relations and more. 1987 
13 Nevada Hotel & Motel Association 878-9272 400 Hotel & Motel DND Van V. Heffner 

4820 Alpine Place Ste 203, LV 89107 Varies Las Vegas, NV 
1980 

14 Nevada Restaurant Association 878-2313 370 Restaurants DND Van V. Heffner 
4820 Alpine Place Ste 203, LV 89107 Varies Las Vegas, NV 

1982 
15 Nevada Manufacturers Association 882-6662 275 Manufacturing Trade organization for manufacturing companies of all types Ray Bacon 

780 Pawnee Street, Carson City 89705 $250-2 ,500 Companies of products. Carson City, NV 
nma@nevadaweb.com 1973 

16 Commercial Investment Real Estate Institute 250 Com01ercial Real Commercial real estate business networkiff\i and educational D. Struble/ C. Mack 
PO Box 388, Reno 89504 329-1200 $300 Estate organization recognized worldwide and a iliate of the National Chicago, IL 
4800 S. Maryland Pkwy. LV 89119 736-7099 Association of Realtors. 1972 
www.ccim.com 

16 National Assoc. of Industrial & Office Properties 798-7194 250 Commercial Real Represents and promotes quality commercial development in Robert A Snow 
PO Box 96694, LV 89193 '$595, 220 Estate Development Southern Nevada. Herndon, VA 
katrinae@worldnet.att.net 1986 

18 Nevada Motor Transfort Association 331 -6884 200 Trucking Trade association representing trucking companies operating in or Daryl E. Capurro 
PO Box 51660, Spar s 89435 5105 ,000 through Nevada. Sparks, NV 

1932 
18 Associated Builders & Contractors, Inc. 358-7888 200 Construction DND DND 

593 Overmyer Road, Sparks 89431 Varies Washington D.C. 
abcsierranv@juno.com 1976 

20 Builders Association of Western Nevada 882 -4353 140 Building DND Gayle Farley 
PO Box 1047, Carson City 89702 $400 Carson City, NV 

1971 
21 Southern Nevada CCIM Chapter 798-7552 128 Commercial and Provides education programs and services for ~rofessionals in Stephen J. Hoopes 

PO Box 97653, LV 89193 $150 Investment Real commercial and investment real estate throug out Clark County. Chicago, IL 
Estate 1988 

22 The Appraisal Institute, LV Chapter 798-4230 100 Real Estate The Appraisal Institute was established to help standardize the Richard Smith, MAl 
PO Box 97812 , LV 89193 $100 Appraisers appraisal process through education and adherence to high ethical Chicago, IL 
katrinae@worldnet.att.net standards. 1965 

23 Western Pension & Benefits Conference 798-5156 80 Various: Legal , Brings professionals from various backgrounds including accounting, Kristy Perez 
PO Box 97831 , LV 89193 .. $75, 50 accounting, actuarial, banking, consulting, investment, insurance, et al, to better San Francisco, CA 
katrinae@worldnet.att.net investment, et al. understand and produce effective employee benefits programs. 1989 

24 Nevada Telecommunications Association 827-0191 60 Telecommunications Trade association of all suppliers of telecommunications in Nevada, Jeff Beck 
PO Box 70670, Reno 89570 $250-12 ,000 plus industry support groups work to further the growth of position Reno, NV 
marcia@nevtelassn.reno.nv.us of the industry in the media. 1958 

25 Business Watch Network 222-9142 42 Government & Busi- Helps reduce crime and improve the economic climate of the John Terranova 
4020 Schiff Drive, LV 89103 5100 ness Leaders community. Las Vegas, NV 

1995 
26 Nevada Bankers Association 786-2666 25 Banking Trade association for financial institutions in the state of Nevada. Ted L. Wehking 

PO Box 2493 , Reno 89505 $290,000 Reno, NV 
1908 

N/A Nevada Hispanic Services 786-6003 DND Human Services Social service agency serving the Hispanic community in Northern Craig Frederickson 
190 East Liberty, Reno 89501 DND Nevada. Reno, NV 
craig@nhs.reno.nv.us 1975 

N/A Reno Chamber Orchestra 348-9413 DND Classical Music Presents classical chamber o~chestra concerts, and educates the Diane Kennedy 
PO Box 547 , Reno 89504 DND Performance peo~le of the community, particularly the young, about the beauty Reno, NV 

of c amber orchestral music. 1974 
N/A Nevada Women's Fund 786-2335 DND Community NWF raises money and resources to benefit the women and children Frits H. Ericson 

PO Box 50428, Reno 89513 DND Foundation of Northern Nevada. It provides opportunities in education and Reno, NV 
community sponsored projects. 1982 

DND = Did not disclose *NAIOP: $550 for first company member, $220 each add'/ member ••wPBC: $75 for first company member, 550 each add'/ member 

BOOK~LISTS [I!ID Note: The above information was supplied by representatives of the listed companies in response to faxed survey forms. Companies not appearing did not respond. To the best of our knowledge. the information is accurate as of press time. 
OF While every effort is: made to ensure accuracy and thoroughness. erro~ and omissions do occur. Send corrections or additions on company letterhead to TopRank Nevada StateWide Book of lists, Research Dept.. 2127 Paradise Rd., LV, NV 89104. 
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It's not too late • • • 
to place your ad in the premier issue of 

To pRank Nevada Annual Statewide Book of Lists 

A vailable in January, ToPRN\'K EVADA is a compilation of the lists 
.1"\.. published in NEVADA BUSINESS JOURNAL during 1997. This com
prehensive resource will remain at your customers' fingertips all 
year long. The advertising opportunities offered in this informa
tive perfect-bound book are particularly useful to companies 
published in any one of the lists. 

SPECIAL RATES 
Advertise in the premier annual issue 
of ToPRANK NEVADA and receive the 
discounted 3X rate -

A 10% savings! OR 

Place an ad in both ToPRN'lli and 
NEVADA BUSINESS JOURNAL and receive 
the 6X rate-

4 savings of nearly 20%! 

Deadlines for TopRank Nevada 1998 Annual: 
Space Reservations: November 24 • Materials: December 1 

TopRank[g]Nevada 
STATEWIDE BOOK OF LISTS 

Don't miss being part of next year's lists. Review the 1998 calendar below and watch for your TopRank Survey Form. 

]AN.: Cellular & Paging Companies 
Accounting Firms 
Office Furn iture & Supply Dealers 
Home Healthcare Providers 

APR.: Advertising Agencies 
Mortgage Companies 
Banks 

I juL.: Credit Unions I Ocr.: Healthcare Facilities 
Commercial Printers Industrial Parks 
Office Buildings Computer Consultants I Retailers 

FEB.: Temporary Employment Agencies 
Commercial Real Estate Companies 
Residential Real Estate Companies 
Engineering Firms 

MAR.: Pool Contractors 
Non· Profit Organizations 
Securities Brokerages 
Warehousing I Manufacturing Cos. 

i 

Landscape Architects 
MAY: Architectural Firms 

Chambers of Commerce 
Master·Planned Communities 
Airlines 

juN.: Hospitals 
Automobile Dealerships 
Golf Courses 
Professional Organizations 

Health Maintenance Organizations Preferred Provider Organizations 
Internet Service Providers Residential Builders 

AuG.: Economic Development Orgs. Nov.: SBA Lenders 
Travel Agencies Hotels and Resorts 
Foundations I Philanthropists Insurance Companies 
Construction Companies Retail / Shopping Centers 
Nevada's Largest Mines Gaming Suppliers and Services 

SEP" Law Firms 
Commercial Property Managers 
Educational Establishments 
Health Clubs 
Events Services Companies 

DEC.: Nevada's Top 100 Businesses 
Nevada's Top so Business Leaders 
Meeting Facilities 
Major Conventions 

For information or space reservations: 
SoliTHER!'I NEVADA: Kevada Business Journal 

2127 Paradise Rd. • Las Vegas, Nevada 89104 
800-242-0164 • 702-735-7003 • Fax: 702-733-5953 

NORTHER!\/ NEVADA: Elizabeth Younger Agency 

223 Marsh Ave. • Reno, N 89509-1626 
702-329-4200 • Fax: 702-329-4283 

www. nevadabusiness. com 



TopRankiNevada 
STATEWIDE BOOK OF LISTS 

Residential Home Builders 
Ranked by Total Homes Closed in 1998 
1996: 

CLOSI NGS >P~ ~-~ ,..-P~ 
~ VoLUME AVERAGE 

~ *.,:. ~ .... ~ 
z RESIDENTIAL HOME BUILDER "~~ .... " t.,(c ~ ~~~ SENIOR NV EXECUTIVE .. ADDRESS(ES) PHONE (S MILLION) SALES PRICE CURRENT NEVADA RESIDENTIAL DEVELOPMENTS YEAR ESTAB LISHED "' 

American West Homes 736-6434 812 $170,000 • Silverado Ranch, El Capitan Ranch, Kyle Canyon Ranch (Clark) Larry Canarelli 
2700 East Sunset Road, Ste. 5, LV 89120 $140.0 19B4 

Pulte Home Corporation 256-7900 691 153.400 • • • Windsor Park, Breamoor Heights, Stoneridge (Clark) Steven C. Petruska 
1635 Village Center Circle. Ste. 250, LV B9134 5106.0 1992 

Pardee Homes B76-2634 608 148,923 • Solana (North Las Vegas); Regency Hills, Glendos Heights (HendeMn) Klif D. Andrews 
43B5 South Rainbow, Ste. 301 , LV B9103 $90.5 1950 

4 Pacific Homes 732-0B10 608 128,272 • • Pacific Images, Pacific Vintage, Collage (Clark) Steven Molasky 
1095 East Twain Avenue, LV B9109 S7B.O 19B6 

5 Beazer Homes, Nevada B37-2100 473 145,365 • Belle Esprit, Craig Ranch, Eagle Rock, Highland Glen Encore. Mountain Warren Kiggins 
770 E. Warm Springs Rd., Ste. 240, LV B9119 $6B.B Crest, Ridgeview Estates, Rosecrest, Shadow Ridge (Clark) 1993 

6 Stanpark Homes 255-7753 470 110,000 Orchard Valley, Flamingo Trails, Durango Trails, Tropical Meadows David M. Carver 
BOBO W. Sahara, Ste. A, LV B9117 $53.5 (Clark) 19BB 

7 Developers of Nevada 222-1410 413 143,252 • Southfork, Ventana Canyon, Solitude (Clark) Mark Tomlinson 
744B W. Sahara, Ste. 101, LV B9117 $59.2 1993 

B Kaufman & Broad of Nevada 261-1300 400 127,000 • Silverado, Eastridge (Clark); Sentosa, South Valley Ranch, Springfield Jay L. Moss 
4755 Industrial Road, LV B9103 DND (Henderson); Rainbow Glen, West Hills, Peccole (Las Vegas) 1993 

9 US Home 451-6222 356 174,000 Carriage Club, Las Prados, Heritage Park (Clark) Steve Hackney 
3075 East Flamingo #100, LV B9121 $62.0 1975 

10 Capital Pacific Homes 362-2000 299 129,000 Kew Gardens, Arbor Grove, Palatine Hills (Clark) Scott Coler 
3200 Soaring Gulls Drive, LV B9129 S3B.5 1970 

11 Perma-Bilt Homes 363-1954 2B7 144,788 Countryside, Russell Ranch (Clark) Daniel Schwartz 
7310 Smoke Ranch Road, Ste. Q , LV 8912B $41.6 1993 

12 Lifestyle Homes, Inc. 673-9000 246 113,800 Stone Canyon (Washoe) Vernon W. Hotz 
6195 Arapaho Drive, Sun Valley B9433 $28.0 19B9 

13 Coleman Homes 243-9BOO 229 188,000 Canyon Oaks, Oak Hills, Willow Glen (Clark) Gary Mayo 
1635 Village Center Circle, Ste. 100, LV 89134 $43.0 1986 

14 Champion Homes B96-19BB 217 155,446 Clearwater Canyon, Hunters Ridge, Champion Village (Clark) Terry Manley 
444 E. Warm Springs Road, Ste. 120, LV B9119 $36.6 1993 

15 Terra West Development 362 -1054 199 140,200 • Traditions Spring Valley, Viva, Las Brisas Condominiums (Clark) Mark W. Bauer 
26B5 S. Rainbow Blvd, Ste. 201 , LV 89103 $27.9 1993 

16 Pageantry Communities Inc. 365-B5BB 1B3 133,667 Tradewinds - Henderson, Windemere (N. Las Vegas); Riva (Clark) Don G. White 
2001 S. Jones Blvd #D, LV B9102 524.5 1994 

17 Del Webb Coventry Homes 242-6446 169 140,000 Clearview Estates. Shadow Glen, Willow Brook (Clark) Dennis Bacopulos 
7330 Smoke Ranch Road, Ste. B, LV B9128 523.3 1994 

1B Real Homes Inc. 647-2660 160 11B,OOO Mementos, Family Classics, Sunny Brook (Clark) Brad Burns 
3905 North Martin Luther King #217, LV B9030 $19.0 1993 

19 Distinctive Homes B71-9000 146 115,000 • • Villa Pacifica , Tropical Vil las, Life 's a Beach, Santa Fe (Clark) Anthony J. Musso 
2500 West Sahara, Ste. 111, LV B9102 $17.0 1980 

20 Christopher Homes 360-3200 121 439,273 The Terraces, Country Rose Estates, San Michelle (Clark) J. Christopher Stuhmer 
9500 Hillwood Drive, Ste. 200, LV B9134 553 .1 19B1 

21 Canterbury Communities, Inc. 22B-0750 B8 101 ,000 • DND DND 
1635 Village Center Circle, Ste. 180, LV 89134 58.8 1996 

22 Desert Oak Homes 798-2024 81 241 ,607 Sterling, Sapphire, Tahoe II (Clark) FrankL. Kocvara 
6075 South Eastern Avenue, Ste. 12, LV B9119 S19.6 1991 

23 Wheeler Development Corp. 233-1600 80 100,000 • • Fairway Drive, Mar-A-Lago (Clark) Jeff Gifford 
911 North Buffalo Drive, Ste. 20B, LV B9128 58.0 19B7 

24 Westmark Homes 64B-2050 43 196,744 • • Canyon Ridge, Catalina Estates, Villagio Condominium Village (Clark) Mark A. Oiness 
3639 Scott Robinson, N. LV B9030 5B.5 1992 

25 M.C. Neuffer Company 782-3275 40 185,000 • The Ridge at Spanish Springs (Washoe) Mark Neuffer 
PO Box 2167, Minden B9423 59.8 1993 

26 Celebrate Homes 646-2220 22 120,000 Canyon Trails. Deer Meadows, Celebrate II (Clark) Harry Shell 
2317 Glasport Cirlce, NLV B9030 52.6 1995 

27 Mountain Concepts Inc. 5BB-6109 1,000,000 • Custom Home Remodels & Modifications DND 
PO Box 1B32, Zephyr Cove B9448 52.0 19B3 

N/A The Allen Group 25B-4449 DND DND Dakota, Cierra, The Acacias Andy Mangano 
3B11 West Charleston, Ste. 112, LV B9102 DND 1994 

DND = Did not disclose 

BOOKmJLISTS II!IE Note: The above information was supplied by r~resentatJVes of the listed companies in response to faxed survey forms. Companies not appearing did not respond. To the best of our knowledge. the information is accurate as of press time. 
OF While every effort IS made to ensure accuracy an thoroughness. errors and omissions do occur. Send corrections or add1tions on company letterhead to TopRank Nevada Statewide Book of Lists, Research Dept, 2127 ParadiSe Rd., LV. NV 89104. 
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PEOPLE ON THE MOVE 

Michael Daines, M.D. 
was recently named 

medical director for 
Hometown Health. He 
comes to the firm after 
serving as a medical 
information consultant 

Michael Daines for Washoe Medical 

Center. Daines ' duties include developing 
and implementing Hometown Health's 
policies on patient care and provider rela
tions, serving as the plimary liaison with 
providers, overseeing Hometown Health 's 
management programs, and supervising 
the provider credentialing process. 

Silver State Bank has 
hired Michael Threet as 
chief financial officer 
where he will be respon
sible for the bank's trea
sury and investment 
functions. Prior to join-

Michael Threet ing Silver State Bank, 

Threet was assistant vice president and 
corporate controller with American Ban
corp of Nevada and senior auditor at 
Deloitte & Touche, LLP. 

NEXTLINK Nevada 
recently announced the 
addition of four account 
executives , a network 
administrator and a cus
tomer care manager. 
New account executives 

Cary Etherington Gary Etherington and 

Karen Morris 

Karen Morris fmmerly 
served as senior account 
executives for AT&T 
Wireless Services . 

Etherington has seven 
years of sales and mar
keting experience and 
Morris has worked in 
the telecommunications 

Arthur Rockstad Charles Ward 

Michael Hoppe Debbie Dempsey 

industry since 1991. Arthur Rockstad, 
formerly with Sprint/Central Telephone 
and Charles Ward have also joined the 
firm as account executives. Ward was pre
viously regional director for a California
based long-distance phone service. 

EXTLINK's network administrator, 
Michael Hoppe, formerly ran his own 
computer consulting business , Mig ' s 
Computer Support, in Henderson. Debbie 
Dempsey, the company's new customer 
care manager, has more than 20 years 
of customer service experience and was 
formerly an account manager for US 
Signal in Las Vegas. 

Tom Thorman 

Mark Lowell 

Reno's Aristocrat Inc. , 

a manufacturer of video 
gaming devices, has 
announced the promo
tion of chief financial 
officer, Tom Thornton 
to vice president of sales 
and Mark Lowell to vice 
president of engineering. 
In addition to his role as 
chief financial officer, 
Thornton will oversee 
the sales function , and 
play an integral role in 

business development. 
Lowell will oversee engineering for the 
firm 's orth and South American opera
tions . Piior to his promotion, he served as 
director of test and development. 

Nevada State Bank has promoted Cindy 
Goussak to assistant vice president/mar
keting director where she will be respon
sible for supervising and coordinating the 
bank's advertising, marketing and public 
relations activities. The bank also an
nounced the promotion of Steve Mallory 
to corporate banking group manager and 
Kathy Gately to the position of compli
ance officer. Mallory, who joined Nevada 
State Bank in 1995, has extensive lending 
experience. Gately, a certified regulatory 
compliance manager has over 25 years of 
banking/finance experience. 

Jan Sevick 

Jan SevicK: recently 
joined Ami! Interna
tional of Nevada as 
director of provider rela
tions. Prior to joining 
Ami!, Sevick served as 
the director of national 
provider development for 

Foundation Health, a California-based 
health plan. Sevick has been a profes
sional in the healthcare industry for 17 
years, with expeiience in nursing home 
and rehabilitation administration, mental 
health and HMO management. Ami! also 
announced Tom Fischer, regional manag
er of the Reno office, has been appointed 
to the newly-formed Committee on Health 
Benefit Plans of Nevada's Insurance Divi

sion. The committee was formed follow-
ing the passage of AB 521 , which 
enforces the federal Health Insurance 
Portability and Accountability Act of 
1996. Fischer will assist the committee in 
designing the state's new health plans for 
individual and small group programs that 
must be offered by all insurance compa
nies and HMOs in Nevada. 

Joseph Pantozzi, mem
ber of The Partners 
Group of the Nevada 

Agency of MassMutual, 
was named state vice 
president at the evada 
State Association of Life 

Joseph Pamozzi Underwri ters ' (N AL U) 
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recent annual leadership conference. After 
serving as vice president for the current 
term, Pantozzi will be president-elect for 
the 1998-1999 term and state president 
for the 1999-2000 term. A specialist in 
financial management of family-owned 
and operated businesses, Pantozzi has 
more than 20 years of expe1ience in the 
insurance industry. 

Tom Warley 

The Howard Hughes 
Corporation has an
nounced the following 
promotions within the 
Summerlin Division: 
Tom Warley has been 
promoted to vice presi
dent of land development 
for the Summerlin Divi
sion. Warley is responsi
ble for the bidding and 
awarding of contracts , 
scheduling and construc
tion of all grading, infra
structure landscaping 

Peggy Chandler and regional improve-

Mark Loeb 

ments in Summerlin. 
Peggy Chandler has 
been promoted to direc
tor of builder relations 
where she negotiates res
idential parcel sales, 
supervises builder sales 
contracts, monjtors con
tract compliance, and co
ordinates escrow activi
ties. Mark Loeb has 
been promoted to senior 
project planner for the 
Summerlin Division. He 
is responsible for the 

Guyan Long planning, development, 

and creation of architectural and land-
scape themes, and governmental approval 
of villages. In addition, Loeb coordinates 
homebuilder parcel development. Guyan 
Long has been promoted to marketing 
coordinator and is responsible for plan
ning special events, maintaining signage 
throughout Summerlin, and assisting with 
public relations and marketing activities. 
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Andrea Clwpik 

Kohler Sperberg & 
Rivera Advertising has 
hired Andrea Chupik 
as senior designer and 
J. Otto Linton to the 
position of account exec
utive. Chupik comes to 

the agency from Griff 
Advertising in Boulder, 
Colorado where she was 
a grapruc designer. Lin
ton was formerly an 

< account manager for 
J. Ouo Linton evada Advertising. 

Venetian Casino Resort, LLC, has 
appointed Kjm Townsend as vice presi 

Kim Townsend 

David Newro11 

dent of marketing, David 
Newton as vice president 
of human resources and 
Joseph Corbo as vice 
president general coun
sel. Townsend is respon
sible for the development 
of the overall marketing 
plan. She was formerly 
the corporate director 
of marketing programs 
for Mirage Resorts , Inc. 

ewton, in his role as 
vice president of human 
resources, oversees the 
development of the staff, 
including employee hir
ing and training pro
grams. As the resort's 
general counselor, Corbo 
provides legal council to 
senior management. He 
most recently served as 

Joseph Corbo in-house counsel for 

Harrah ' s ir. Atlantic City, J. The 
Venetian is a 6,000-suite hotel, casino, 
retail and convention complex to be 
located in Las Vegas at the site of the 
former Sands Hotel. 

Tommy Digiois and Kimberly Vesce 
have been named grapruc designers at 
Quillin & Company. Digiois is a gradu
ate of the Art Institute of Pittsburgh and 

previously served as the assistant to the art 

director for Mark Custom Recording. 
Vesce is a graduate of the Art Institute of 
Ft. Lauderdale and was formerly with 
Team Advertising. The company also 
announced that Alice Shealy has joined 
the firm as senior media buyer. She was 
previously a media buyer with Thomas 
Puckett Advertising. 

Jacob Anderson has been named infor
mation systems manager for American 
Nevada Corporation in Henderson. ln 
rus new position, he will be in charge of 
systems organization, and problem analy
sis and resolution, as well·as total mainte
nance and administration of the computer 
network operations for the company. 
Anderson has extensive experience in the 
financial information systems industry 
and was formerly supervising techni
cian/MIS and network operations for 
Pac-West Telecomm of California. 

Mesquite Vistas has 
announced the appoint
ment of Ronald Kopf 
as chief operating officer 
and Consuelo Cassara 
as marketing manager 
for the master-planned 

Ronald Kopf residential golf course 
community. Kopf formerly managed his 
own consulting business, KDK Develop
ment, which handled a variety of clients 
including national homebuilders and mas
ter-planned communities in evada and 
Florida. Cassara has more than 20 years of 
marketing experience. 

Claire Smith 

Claire Smith has joined 
the Nevada Business 
Journal as a marketing 
representative. Prior to 
joining the publication, 
Smith was sales and 
marketing director for 
The Grove at Silk Purse 

Ranch. She relocated to the Las Vegas 
area a year ago after a 12-year career in 
Southern California real estate. 
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Mobile advertising 

Are you a health care 
professional that is always on the go? 

Are your clients, patients always on the go? 
Tired of playing phone tag? 

Could you use more business? 
Could your advertising budget be spent better? 

Does mobile advertising that targets your customer base make sense? 

We have the solution t~ all of these questions ... 
Mobile 'out of home' advertising targets your customer base with accuracy and effective memorable mes
sages. Now we have increased the effectiveness of our unique medium by helping your customers, patients 
and clients do business with you. #800 Toll Free Cellular is included* with every advertising campaign AiM 
offers. Make it easy and they will call .. . 

FREE WIRELESS CALLING 

Mobile Advertising rates starting at $500.00 per month. 
(one time panel production cost not included) 

Call us now for a no obligation demonstration and find out how you can easily add FM radio messages to your 
high impact visual ads. 

Jt1>M Advertising in Motion, Inc. 
ADVERT/5/Nii/NMOTION (70Z) 432-3336 

The Mobile Advertising Experts for Las Vegas 

Las Vegas Doesn't Stand Still, Why Should Your Ad? 



"My doctor says caffeine makes me tense ." 
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Grant Thornton, a 
provider of accounting, 
tax and management 
consulting, has named 
Larry Mace as a partner 
and Brian Wallace as 
managing partner of the 
firm 's orthem Nevada 
office. In his new posi
tion, Mace will continue 
to manage accounting 
and auditing assignments 
for clients and serve as 
quality assurance man
ager for the local and 

Brian Wallace 
regional offices. Wallace, 

who joined Grant Thornton in 1982 in the 
audit department, will be l_nvolved in the 
day-to-day operations of the firm includ
ing business development and manage
ment con'sulting. 

CB Commercial has 
promoted Brian Ander
son to retail associate 
and Lisa Gonzales to 
office associate in its Las 
Vegas office . Anderson 
recently completed the 
commercial real estate 
brokerage' s intensive 
u·aining program where 
he conducted market 
research and compiled 
investment analyses for 
industrial property trans
actions. Gonzales , for-

Lisa Gonzales 
merly a marketing asso

ciate with the firm , has more than I 0 years 
of experience in sales and marketing and 
nine years in real estate sales. 

John Dm 

John Dru was named 
vice president/branch 
manager of Commercial 
Bank of Nevada 's 
Summerbn branch which 
will open in January of 
next year. Dru has 12 
years of banking man-

agement experience and was formerly a 
vice president/commercial loan officer 
with Commercial Bank. • 

http://www.accessnv.com
mailto:info@accessnv.com
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Synagogue breaks ground 
Young Israel of Las Vegas, the first 

main...'lreaiD onhodox Jewish congregation 
in ihe ity of Las Vegas, recently broke 
: round for its new synagogue in the 
t\.AJULUL> of the Redrock Mountains. The 
new building, to be constructed at the cor
ner of Fort Apache and West Sahara, will 
accommodate Young Israel's 45-family 
congregation which is led by Rabbi 

Yitzchak Wyne. According to a recent 
demographic survey, the current Jewish 
population of Las Vegas is about 60,000. 

UPS Worldwide Logistics 
commits to Fernley 

Construction has commenced on a 
256,000-square-foot West Coast distribu
tion facility in Fernley to be leased by UPS 
Worldwide Logistics, a wholly-owned and 

independently managed subsidiary of 
Un ited Parcel Services of America. Locat
ed on a 15-acre site within Nevada Pacific 

Industrial Park in Fernley, the center joins 
Quebecor Printing which recently closed a 
50-acre land transaction and Stanley 
Works which completed its first phase of a 

323,000-square-foot distribution center on 
35 acres in May of this year. The three 
companies combined will provide almost 
I ,000 new jobs in their first phases alone. 

Norwest changes charter 
orwest Bank Nevada, F.S.B. last 

month converted from a federal savings 

bank to a national bank. The change means 
customers of the bank will have access to 

interstate banking and can use nearly 600 
orwest banking stores in 13 states when

e er they travel, visit, or move. In evada, 
orwest has 50 banking locations, includ

ing 28 in the Las Vegas area and 22 in 

Reno and other parts of Northern Nevada. 

Pacificare receives approval of 
divestiture from FHP 

PacifiCare of Nevada announced that it 
has received approvals from the state to 
divest from FHP, Inc. and offer its health 
maintenance organization (HMO) prod
ucts through a separate company, Pacifi
Care of evada, Inc. While the acquisition 

Yottng ls••ael 
~F L.A-5; 'o./E(3.A.5; 

RABBI YITZCHAK WYNE 

Members ofYoung Israel of Las Vegas congregate at thefurure sire of their new synagogue. 

of FHP, Inc. by PacifiCare Health Systems 
was approved in February, the Nevada 

company continued to operate its HMO as 
part of the multi-state operations of FHP, 
Inc. With the recent approvals, PaciftCare 
of evada is now incorporated in the state 
as a domestic insurer. 

Positive employment outlook 
predicted for Las Vegas 

Las Vegas area employers anticipate a 
spirited hiring pace during the third quar
ter of this year according to the latest 
Employment Outlook Survey conducted by 
Manpower Inc. The report found that 
of local firms surveyed, 30 percent foresee 
staffing increases, 6 percent expect cut

backs and 64 percent say their cmTent 
work force will meet their needs. The 
survey indicates the best employment 

prospects are seen in transportation/public 

utilities , wholesale/retail , services and 
public administration. Staff cutbacks are 

projected in construction and non-durable 
goods manufacturing. 

Pioneer Citizens Bank of Nevada 
among nation's top 

Pioneer Citizens Bank of evada has 

again been rated as one of the highest per
forming financial institutions in the coun
try for the period ending December 31, 
1996, by Sheshunoff Information Services 
Inc. Sheshunoff, a leader in bank rating, 

has included Pioneer Citizens in its annual 
ranking publication, The Highest Rated 
Banks and Savings and Loans in America, 
since 1992. 

CYANCO dedicates second 
Nevada plant 

Expanding production capacity to meet 
rising demand..from gold mines in western 
states, CYANCO recently dedicated its 
second sodium cyanide facility on a 640-
acre site, seven miles west of Winnemucca. 
The back-up facility doubles the compa
ny's production capacity to 86 million 

pounds per year. CYAN CO is a joint ven
ture between Degussa Corporation and 
Mining Services InternationaL The firm 
provides product, research and technical 

support exclusively to the mining industry. 

Sierra Health Services purchases 
assets of Total Home Care, Inc. 

Sierra Health Services, Inc. has pur
chased the assets of Total Home Care, Inc. 

and its subsidimies, which provide home 
infusion , oxygen and durable medical 
equipment services in Nevada and Ari

zona. Sierra, which purchased the assets 
free and clear of all liens and encum
brances for $3.2 million, is not assuming 
any li abilities except for certain leases, 
contracts and payables. 

Emery launches freighter 
service to Reno 

Emery Worldwide has launched a 

new DC-8 cargo flight into Reno that 
upgrades and expands air cargo service 
for the area 's burgeoning business com
munity. The new jet service links the 

Reno/Sparks area to the company's exten
sive global air freight network. 
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Classes Now 
... 

/ Forming! 
REDVCE STRESS -

- C/ET IN SHAPE -

INCREASE CONFI DENCE 

IMPROVE C ONCENTRATION 

3025 Desert Inn Rd., Suite 7 

Las Vegas, Nevada 89121 

70 Nevada Business journal • October 1997 

NEVADA BRIEFS 

ground on the nell' Ernst F. Lied 

AmbulatOJ}" Care Cemer ( I. to 1:): Joseph Dylag, 

UMC's Senior Administrator; Dale Askew, 

Clark Counry Manager; Verla Da vis, Clark 

County Social Services; D1: Robert Buckle;; 

UMC Medical Director of the Outpatient 

Clinic; Christina Hixson, Lied Foundation 

Trust; William Hale, CEO of UMC; and Clark 

County Commissioner Erin Kenny. 

UMC breaks ground on new 
ambulatory clinic 

University Medical Center (UMC) 
recently broke ground on the Ernst F. Lied 
Ambulatory Care Clinic, a $4.2 million 
center slated to open in the fall of next 
year. The new center will replace the exist
ing clinic at Charleston and Shadow Lane 
which is almost 40 years old. This year, 
more than I GO,OOO people will be treated 
at the existing clinic. A $2 million gift last 
year from the Lied Trust has helped make 
the new center possible. 

Green Valley Athletic Club has 
new owners 

The Los Angeles-based Sports Club 
Company has acquired the Green Valley 
Athletic Club of Henderson. The com
pany purchased the 136,000-square-foot 
club, which occupies almost 10 acres, 
from the American evada Corporation 
for just over $6 million. The new owners 
plan to add over $1.5 million in improve
ments to the facility. 

Sierra Pacific inks deal with 
Mineral Ridge Mine 

Sierra Pacific Power Company has 
signed a five- year contract to provide elec
tric service to the Mineral Ridge Mine, a 
new gold mine 35 miles southwest of 
Tonopah near Silver Peak. Among utility 
facilities constructed to serve the open-pit 
mine were 5.5 miles of 60,000-volt electric 
transmission line and a substation . Mineral 

Ridge is paying for the construction of 
the equipment which is owned by Sierra 
Pacific. The mine is expected to produce 
50,000 ounces of gold annually over the 
next five-and-a-half years. 

Bank of America breaks ground 
on new branch 

Bank of America recently broke ground 
on a full-service branch at Sahara and Fort 
Apache. The 4,200-square-foot new facil
ity will be part of the Village Square shop
ping center, a 35-acre retail development 
cun·ently under construction. 

Nevada simplifies stock sales 
evada recently became the 37th state 

to offer a new program designed to cut 
costs and red tape for mid-sized compa
nies that want to raise money through 
stock offerings. Eighteell_ months in the 
planning, the new national Coordinated 
Equity feview program makes it easie;· 
for emerging companies to regi ster stock 
offering in the states in which they hope 
to sell shares. The new program targets 
stock offerings on the ASDAQ Small 
Cap. over-the-counter and other small ex
changes. The size of the offerings range 
from $5 million to $20 million. 

Aetna u.s. Healthcare 
introduces HMO 

Aetna U.S . Healthcare announced that 
it has received approval from the state to 
begin offering its health maintenance 
organization (HMO) product in the Las 
Vegas area. Members of the new HMO 
will have access to the company's local 
network which CUITently includes three 
hospitals and 800 doctors, including 220 
primary care physicians. The company 
currently provides point-of-service, PPO 
and traditional indemnity health coverage 
to more than 35,000 evadans. 

Elko gets new television station 
Sunbelt Communications recently 

announced the launch of NBC affiliate 
KE V in Elko. Built from the ground up, 
KENV is located on the Great Basin 
lege campus and includes a classroom in 
the station for the mass communicatiofu 
department. The cost of the building, ru

dio, production and transmitter equipmen 
is estimated at $1 million. 
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CC£SS - Located at the new Galleria at Sunset mall· in Henderson, 

WestPark Plaza Galleria, provides tenants with great visibility and 

easy access from the freeway, Sunset Road and Stephanie Street. 

tSTHHICS -The project's modern design includes the extensive 

use of marble and glass, lush landscaping, dynamic entryway and 

unique architecture. 

M£N IT ItS -A generous tenant improvement package, abundant 

parking and high-tech security are just a few of the many features 

ofWestPark Plaza Galleria. 

A Serving the West Valley: 
V' WestPark Plaza Rainbow 

WedPark Plaza Galiena 
I GALLERIA BLVD . .. 

t;; 

~ GALLERIA MAl l 

t 
t; 
'--- --' 

W£STPARK PLAZA GALLERIA IS ALREADY 50 P£RC£NT PR£-L£AS£D. 

r 

N 

A 

E. SUNSET 

MEDICAL AND PROfESSIONAL SPAC£ IS CURRENTLY AVAILABLE ON A fiRST-COM£, fiRST-S£RV£ BASIS. 

fo r Leas ing and Purchase Opti on info rmati on: 

LYLf BRfNN~N & ~SSOCIATfS (702) 592-4098 ~ (702) 731-9007 
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.. He•s one of the 25 most 
influential people in America .. 

Time Magazine 

5-9am Weekday mornings on 
NEWS TALK 

1 05.1 KVBC lM 
MUST KNOW RADIO 



ANALYSIS 

Southern Nevada's key economic 

indicators have slowed from the 

torrid pace of double-digit growth 

rates. In particular, tourism indicators 

during the last half of 1996 and the 

first half of 1997 have posted moder

ate changes, best described as flat. 

Indeed, Clark County's gaming 

revenue in June 1997 was up only 

1.44 percent from one year ago. 

Las Vegas' hotel room inventory, 

on the other hand, has continued to 

expand, in part, reflecting efforts to 

catch up to pent -up demand and 

anticipation of future growth. Some 

uncertainty prevails on the length of 

time necessary to grow into newly 

expanded facilities . 

Construction activity has increas

ingly accounted for more of Southern 

Nevada's growth . Commercial permit

ting activity is up 13.21 percent for the 

second-quarter of 1997 compared to 

the second quarter of a year ago. 

Reno's indicators have generally 

posted slower growth rates than Las 

Vegas in recent years. For example, 

gam ing revenue declined for June 

1997, down 0.53 percent from a year 

ago. Reno's tourism -based businesses 

continue to adjust to the competition 

of newly emerging gaming markets. 

Most believe the national economy 

will continue to grow at the opt imal 

rates in the months ahead. Inflation 

and unemployment should remain 

favorable . Meanwhile, the outlook for 

Nevada rema ins better than for the 

nation, but not as good as the outlook 

for 1995 and 1996. 

R. Keith Schwer 

UN LV, Center for Business and 

Economic Resea rch 

BUS INESS IN DICATORS 

UNEMPLOYMENT 
Nevada 

Las Vegas MSA 

Reno MSA 
U.S. (SEASONALLY ADJUST ED) 

RETAIL ACTIVITY 

Nevada Taxable Sales ($ ooo) 

Clark County 

Washoe County 
U.S. Retail Sales (S MILLION) 

GROSS GAMING REVENUE 
Nevada ($ ooo) 

Clark County 

Washoe County 

CONSTRUCTION ACTIVITY 

Las Vegas Area Permits 

New Residences 

New Commercial 

Reno Area Permits 
New Residences 

New Commercial 

U.S. 

Housing Starts (ooo) 

Tota l Construction ($ BILLION) 

HOUSING SALES 

Las Vegas Area 
Average Sales Price hl 

Average Cost $/ Sq. Ft. 
Average Mortgage Rate (2) 

Washoe County* 
Average Sales Price hl 

Average Cost $/ Sq. Ft. 
Average Mortgage Rate (2) 

U.S. Home Sales (ooo) 

TRANSPORTATION 
Total Passengers <Jl 

McCarran Int. Airport, LV 

Reno/Tahoe Int. Airport 

State Taxable Gasoline Sales ($ ooo) 

POPULATION ESTIMATES 
Nevada 

Clark County 

Washoe County 

NATIONAL ECONOMY 
Consumer Price Index <4l 

Money Supply - M1 ($BILLION) 

Prime Rate 

Three·Month U.S. T·Bill 

Gross Domestic Product ($ BILLION) 

DATE 

7197 

7197 

7197 

7/97 

6/ 97 
6/ 97 

6/ 97 

7/97 

6/ 97 

6/ 97 

6/ 97 

2Q97 

2Q97 

2Q97 

4Q96 

7/ 97 
6/ 97 

1Q97 

1Q97 
1Q97 

3Q·4Q94 
3Q-4Q94 

3Q·4Q94 

6/ 97 

2Q97 

2Q97 

6/ 97 

7197 

7/ 97 

7197 

7197 
2Q97 

LATEST 
PERIOD 

4·8 
4·8 

3·8 

4·8 

2,157.759 
1,448,660 

370,025 
212,075 

475.541 
86.834 

s.64o 

360 

776 
8o 

1.447 
591.5 

138,851 

75.20 

7.90 

178.711 

95 ·55 
9.10 

819 

7.633.379 
1,747.777 

71,810 

1,688,600 

1,115.940 
306,810 

16o.so 

1,062.00 

8.so 

5·07 
8,004.80 

PREVIOUS 
PERIO_D 

s.o 

4·9 
4·2 
s.o 

2,080,994 
1,402,619 

360,606 

210,739 

682,600 

537.518 

4.700 

350 

453 
82 

1,447 

597·9 

141,625 

75·69 
7.80 

168,199 

92 .67 

7·90 
772 

7,686,377 

1,669.355 

72,933 

160.30 

1,063.00 

8. so 

4·92 
7.933.60 

YEAR YEARLY 
AGO % CHG 

s.8 - 17.24 
6.1 - 21.31 

4·7 - 19.15 

SA - 11.11 

2,064,679 4· 51 
1,342.752 7·89 

385,228 - 3·95 
203,291 4·32 

468,8o6 1.44 
- 0.53 

s.sos 2.45 
318 13.21 

929 -16-47 

52 53·85 

1,492 - 3.02 

568.2 4.10 

140,638 -1.27 

79·3 - 5.17 

7-43 6.33 

170.325 4·92 
96.88 -1.37 
7.20 26.39 

73 2 11.89 

7,6so,625 -0.23 

1,596,183 9· 50 
68,734 4·48 

157.00 o. s7 
1,109.00 -4.24 

8.25 3·03 

5·17 - 1.93 

7,607.70 4.28 

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA fixed; (3) enplaned/deplaned passengers; (4) all urban consumers 
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Deptartment.; UNLV, Center for Business and 
Economic Research; UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal ReseNe. 
COMPILED BY: UNLV, Center for Business and Economic Research 
' Housing Sales data for Washoe County are no longer being compiled. The last avai lable figures are listed above. 
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by Joe Mullich 

Navigating Our Hazardous World 

WARNING: 

Driving, rid-

ing, running, 

sitting, work-

ing, loafing, 

eating, diet-

ing, breathing 

and .. . well 

living are 

h e..ze..rdou.\3 to 

your health. 

0 
ne day while reading the 

very publication you're 

holding, I looked down 

in horror to see my right index 

finger had sustained a savage 

gash from coming into contact 

with the edge of the page. After 

my shock subsided, I scanned 

these pages for an appropriate 

warning label about this unex

pected and disfiguring hazard. 

There was none. 

How could I be expected to 

know paper will cut flesh - did I 

go to Harvard Medical School? 

Am I a lumberjack? Yet the gov

ernment has not stepped in to 

compel this publication, and oth

e<<>. lilre it. , tD carry t.he<>.e mndt

needed warnings. 

I don ' t know why. Sensible 

warning labels are popping 

up everywhere else. One label 

tells parents not to fold up the 

baby's walker while junior is si t

ting in it. Another label sagely 

informs users that a knife blade is 

sharp. Given the state of things, 

I'm not sure why posters for 

Sylvester Stallone films aren ' t 

compelled to note: "Warning: 

Could Cause Drowsiness." 

But then, liability laws are 

weird. Makers of ripsaws - huge 

Freddy Kruger-type saws with big 

sharp teeth - don't need warning 

labels. However, those big card

board sunshades that cover your 

car's windshield do contain cau

tionary notes. They say: "Warning: 

Do not drive with sunshade in 

place. Remove from windshield 

before starting ignition." 

You might think this warning 

wou ld only be needed by people 
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without sunshades, people who 

spend too much time in the hot 

sun without hats, if you catch my 

drift. Actually, though, the labels 

were put on when some people 

complained after hitting the road 

with their vision obscured by the 

sunshades. "Some people don ' t 

think too clearly," said a marketing 

coordinator for the sunshade firm. 

Researchers I ike to point out the 

goal behind these warning labels -

to prevent product-liability cases 

which are creating more million

aires than Super Lotto - is not 

attainable. Such cases have 

remained a constant since 1980. 

But every so often big judgments 

- o;nr.h itS those ag,a inst makers of 

computer keyboards - make head

lines, causing manufacturers to 

slap warning labels over products 

like tattoos on Dennis Rodman . So 

I say, put the labels on everything. 

Liggett Group, the cigarette 

company, recently agreed to put 

a label on its cigarette, in essence, 

saying: "This Product, Used 

Properly, Will Turn Your Lungs 

Into Charcoal Brochettes." 

(Liggett must also change its 

official corporate name to 

"Merchants of Death, Inc.") So 

why not a label on fettuccine 

alfredo sauce that says, "This 

Product Will Clog Your Blood 

Vessels Like the Expressway at 

Rush Hour." I'm sure Michael 

Jacobson, at the Center for 

Science In the Public Interest, 

who likes to call fettuccine 

alfredo "death on a plate" could 

come up with a catchy label that 

would ruin everyone 's appetite. 

Last year, Mattei was compelled 

to place warning labels on its Cab

bage Patch Snacb.'time Kids dolls, 

after the dolls ' mechanical mouths 

started snacking on kids' fingers, 

and hair. The real question every

one must ask. though . is where are 

the labels on Ken and Barbie 

Dolls? Somethillg like: "Warning: 

These Doll Will Shape Percep

tions of Beauty That Can ever 

Be Matched In Real Life." 

That 's the problem with warn

ing label . They never go far 

enough. You heard about the 

woman who was awarded a multi

million-dollar ettlement after 

being burned \\itb coffee. I am 

part of the "hip' ' cafe crowd, 

meaning, I g,o our and Qend $7 for 

a cup of coffee that I could make 

at home for 13 cents . When I 

picked up my cup at Starbucks, I 

noticed it had a special safety 

sleeve that carried a warning label: 

"Careful , the beverage you're 

about to enjoy is extremely hot." 

I was shocked the lawyers 

allowed Starbucks to say "about to 

enjoy" instead of "about to drink." 

That seems to open them up to 

class action suits from patrons 

who didn ' t "enjoy" their double 

cappuccinos. I applaud the warn

ing, though. In fact , I enjoyed it so 

much, I removed the sleeve, 

crossed out the word "beverage" 

and wrote the word "Joe" over it. 

I handed it to the woman at the 

next table with the message now 

reading: "Careful, the Joe you're 

about to enjoy is extremely hot." 

That pointed out yet another 

mi ssing label: "Warning: tamper

ing with this label could get 

your face slapped." • 



Excerpt from actual letter. 

"Our pa~ent began 
toe~enence 

an abruption of the 
placenta ... 

.. . If an abruption is not diagnosed and dealt with 

immediately, this life-threatening situation could 

result in a catastrophe. Ms. Burger, with all her ex

perience and training, was able to recognize what 
Kay Burger; R.J.\J 

was happening and act swiftly and appropriately. She took charge and 

in effect saved the lives of both infant and mother. Some of 

the newspaper advertisements for Columbia Sunrise mention 

that you have caring and professional nurses. When 

speaking of Ms. Burger, this is an understatement." 

Eugene M. Eisenman, M.D. 

Southern Nevada's first designated Level ill Neonatal Unit has only 
one thing in mind, the health of you and your baby. Columbia Sunrise Hospital and 

Medical Center; where quality makes for good healthcare. 

~ COLUMBIJr SUnrise Hospital 
and Medical Center 
Sunrise Children's Hospital 



QUALITY, COMPASSIONATE CARE ... 

FoR 

BoDY, MIND 

& 
SPIRIT 

Since 194 7, Sr. Rose Dominican Hospital has enjoyed the reputation of providing quality, 
compassionate care with an uncompromising commitment to respect human life. Our carefully selected 
physicians and hospital staff are dedicated to your good health. While we offer the latest in stare-of- the
art technologies and diagnostic resources, we also understand the power of human kindness. 

We are the only hospital in the Las Vegas valley to offer 24-hour Pastoral Care Services. This 
specialized service ministers to the spiritual and emotional needs of patients and their family members: 
Through rhe years, pastoral care has proven to enhance the healing process, providing wholeness of 
healing the body, mind and spirit. 

Sr. Rose Dominican Hospital offers a wide range of services; from 24-hour Emergency Services, 
Physician Referral Services, Rehabilitation Services, Radiodiagnostic Services to Community Education 
Programs and Home Health Services. 

Committed to the Wholeness of Healing ... 
Through Compassionate Care. 

St. Rose Dominican 
HOSPlTAL 

Mission~driven . . . Values ~based . 
Experience the difference . 

GENERAL INFORMATION: (702) 564-2622 • 102 E. LAKE MEAD DRIVE • HENDERSON, NEVADA 89015 


