


We have BIG plans for 
small businesses too. 

Who says companies have to employ hundreds of people to offer . 

comprehensive, affordable healthcare? 

Sure , we provide coverage to big companies, but at Sierra Health &:. Life Insurance Company, 

we also specialize in designing plans for smaller companies. 

Our comprehensive , wide range of plans are backed by Sierra Health Services, a leader in 

healthcare products that1s been around for years ... and will be .. .for years to come. 

For more information call your broker or a Sierra Health &:. Life representative . 

• Southern Nevada 702-871-0999 • Northern Nevada 1-800-477-4542 

• Arizona 1-800-456-1199 • Colorado 1-800-873-0004 • New Mexico 1-800-873-0004 

• California 1-800-545-6441 • Utah 801-263-2323 

A member of Sierra Health Services, Inc. 

Please refer to the Certificate of Coverage for limitations and exclusions. PD0538 
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YEAH, BUT DOES HE HAVE THE GUTS 
TO RUN HIS OWN BUSINESS? 



Here's to the productive risk takers in Nevada. Entrepreneurs. They're the backbone of our economy. 

We salute them. And we support them, with financing, services and expert advice. ~BANK. 

C 1993 U.S. Bank. Member FDIC. 



Put Our List On Your List 
Our list can help you do the other things you have on your list. 
Such as buy a car .. . estimate social security ... start the 
diet. . . check out investments ... 

Our list is the Consumer Information Catalog. It's free and 
lists more than 200 free and low-cost government booklets on 
employment, health , safety, nutrition , housing, Federal benefits, 
and lots of ways you can save money. 

So to shorten your list, send for the free Consumer 
Information Catalog. It's the thing to do. 

Just send us your name and address. Write: 

Consumer Information Center, Dep•rtment LL Pueblo, Color•do 81009 

(]~~~ A public service of this publication and the Consumer Information Center of the U.S. General SeMces Administration 

© 1993 American Express T ravel Rela[ed Services Company, inc. 
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THE MAITRE .o: THE SOMMEtlER 

AND THE RESTA URATEUR. DiRoNA 

American Express® and Distinguished Restaurants of North America 

are pleased to congratulate 1992/1993 DiRoNA winner, 

Andre's, for its dedication to fine food, wines, spirits and service. 

Don't Leave Home Without It.® Andre's French Restaurant 
401 South 6th Street 
Las Vegas , NV 89101 

(702) 385-5016 
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That's why the Nevada Development 
Authority exists, according to its presi
dent and chief executive officer Dennis 
Stein. "Economic diversification is and 
will continue to be vital to the health, 
wealth and well-being of our region," 
wrote Stein in a 1993 Las Vegas Sun 
editorial. "[We] scout the landscape for 
clean, efficient industry that will make 
this metropolis even more attractive." 

So how tough can it be? Nevada is 
conveniently located next to California 
and Arizona, but does not have earth
quakes or a controversy over Martin Luther 
King's birthday. Air, rail and ground trans
portation make it easy to reach more than 
51 million people within an 11-state re
gion. The Silver State is sunny and warm 
almost every day of the year and has no 
income tax, no corporate taxes and no 
unitary, inventory, franchise or intangible 
taxes, which means all Bill Clinton can 
expect from us is a good tan. Incentives 
such as the Quick Start job-training pro
gram are another selling point, and there 
is cooperation between local governments 
and the business community that prevents 
the type of costly bureaucracy driving 
companies out of California. While Dis
neyland struggles to get approval for a $3 
billion expansion that would add 28,000 
jobs to that state's already struggling 
economy, the Nevada Development Au
thority has helped 43 new companies open 
or relocate in Nevada. 

Certainly it is easier now to bring busi
ness to Nevada than it was back in 1956, 
when a handful of prominent Nevadans 
first met at the Thunderbird Hotel in Las 
Vegas to discuss the city's business fu
ture. Back then, gambling and the Mob 
went together like Sinatra and the Sands, 
and it was the task of the newly-formed 
Southern Nevada Industrial Foundation 
(SNIF) to convince company presidents 
that the state had more to offer than pin
stripe suits and 99-cent buffets. A few 
early successes, including Western Alu
minum Corporation and the H.l. Thomp
son FiberGlass Company, prompted SNIF 
to hire a full-time managing director and 
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Ray Nolan, project manager of Ocean Spray Cranberry (standing) discusses 
building plans for the new facility located in Henderson . 

redouble their efforts. In 1972 the founda
tion reorganized and became the Nevada 
Development Authority, by which time 
the Mob was a memory and the stigma 
attached to gaming had ebbed consider
ably. More successes followed - Levi 
Strauss, G.T.E., Hanes/DSD and Citibank 
all moved to Nevada, along with hun
dreds of smaller companies. 

Today, the presence of casinos within 
our borders is no longer considered a 
liability, and the towns that have grown 
up around them have a great deal to offer; 
Nevada is the home of a nationally-ac
claimed ballet company, opera, symphony, 

theater and dance groups, museums (not 
just the one devoted to Liberace), art gal
leries and sporting events. The school 
system, 11th-largest in the U.S., has man
aged to keep pace with the state's phe
nomenal population growth, and contin
ues to graduate students who score above 
the national average on SAT/ACT tests. 

Watching all the new construction on 
the Las Vegas Strip- three new hotels that 
will each add a truckload of money to the 
economy and employ thousands of work
ers, there might be a temptation to coast 
on their prosperity. Dennis Stein believes 
this temptation must always be avoided. 



"We must continue to work harder, longer 
and better than our competitors to attract 
quality economic diversification." he 
writes. "Our public/private partnership 
must continue to grow and be viable. 
Consistent regulation for the long haul. 
Timely issue of permits. Integrity and 
accountability in our worker's compensa
tion system." Stein also stresses the need 
to provide the infrastructure necessary to 
support the current rate of growth, which 
is crucial to attracting and keeping the 
residents businesses need for a stable 
workforce. "Infrastructure is an impor
tant foundation upon which economic 
development is based. It is indicative of a 
quality environment which attracts busi
nesses to locate to the area." 

Over 500 companies actively support 
the NDA, which in the last five years has 
assisted an impressive list of distinguished 
companies in their move to Nevada. Some 
of southern Nevada's newest residents: 

Montgomery Ward Credit Corporation
a 7,000-square-foot facility will conduct 
about $4 billion in business transactions 
for the Montgomery Ward retail credit 
operation. "The advantages to this area, 
such as the growing skilled labor force, 
low operational costs and quality of life, 
have been well demonstrated to us," said 
Robert A. Watson, chairman of Mont
gomery Ward Credit Corporation. "We 
are very pleased to become a part of the 
Las Vegas community." 

Bally Manufacturing Corporation- "It 
makes sense to be a gaming manufacturer 
in a gaming state," said Bally President 
and Chief Operating Officer Roger N. 
Keesee. Bally is a $2 billion company 
engaged in the design, production and 
marketing of products and services in the 
leisure and recreation industry. In 1990, 
the company opened a 150,000-square
foot facility in Las Vegas on a 1 0-acre lot. 
"Opening the Nevada plant brings our 
manufacturing closer to our customers, 
enabling us to serve them quickly and 
efficiently." Keesee said. 

Bemis Technologies - This Marietta, 
Georgia-based company manufactures a 
brand of pressure-sensitive, sheet-fed pa
per products for label printing. In 1990 
they expanded their manufacturing capa
bilities by opening a new production fa
cility in North Las Vegas. 

T.J. Maxx - Proximity to the booming 
Western states market and an available 
and quality work force were primary rea
sons why officials at T.J. Maxx, one of the 
nation's leading off-price retailers, de
cided to build their third regional distribu
tion center in North Las Vegas. The 
400,000-square-foot structure on 40 acres 
is the largest of its kind in Clark County, 
and is designed to expand an additional 
200,000 square feet. 

Lockheed Engineering and Sciences -
In 1990, Lockheed broke ground for a 
high-tech environmental analysis labora
tory, located at the Hughes Airport Center 
in Las Vegas. Bob Fuhrman, vice chair
man and chief operating officer, said the 
location was chosen for a number of rea
sons, the first being its proximity to the 
EPA's support facility for which they do 
analytical work. Cost of living and avail
ability of homes and schools were also 
factors. "From a company standpoint, Las 
Vegas is a good place to bring in people. 
We also have a good nucleus here, mak
ing it a logical place to expand," Fuhrman 
said. The 32,000-square-foot facility em
ploys 125 people, mostly chemists and 
computer personnel. 

Clear Pack - Illinois-based Clear Pack 
manufactures extruded sheet plastic and 
turns it into trays, muffin-type cups, jelly 
and sauce containers and other shapes. 
They have produced products for Keebler 
Co., McDonald's Corp. and other leading 
companies. On May 1, 1990, operations 
began at a 30,000-square-foot plant in 
North Las Vegas. 

Potlatch Corporation- Potlatch, one of 
the largest manufacturers of private-label 

tissue products, is a San Francisco-based 
forest-products company with manufac
turing facilities in three states. In 1992, 
work was completed on a $25 million 
plant in North Las Vegas. The 250,000-
square-foot facility converts jumbo rolls 
of tissue into finished products such as 
bathroom tissue and paper towels. "The 
new facility allows us to provide higher 
levels of customer service to all Potlatch 
customers in the Southwest, while keep
ing our costs low," said Richard B. Mad
den, chairman and CEO. 

Lustro Plastics- One of the many Cali
fornia companies to move into Nevada in 
1992 was Lustro Plastics, extruders of 
thermal plastic sheet and film. "One of the 
reasons I chose Nevada was because I 
could purchase land and a building at a 
reasonable cost," said Vice President 
Lawrence Scully. Because of the large 
amounts of electrical power needed to run 
the company's machinery, Nevada's low 
power rates were also a major factor. "The 
Nevada Development Authority has been 
very he] pful," said Scully. "They've given 
us good background information and have 
put us in touch with Nevada Business 
Services to help us hire local workers." 

Ocean Spray- Ocean Spray Cranberries, 
Inc. broke ground on its $50 million facil
ity in Henderson's Gibson Business Park 
on February 24, 1993. "The Henderson 
facility will provide modem manufactur
ing capabilities and enable us to expand 
our distribution to service the needs and 
demands of the growing Southwest mar
ket," said Robert H. St. Jacques, chairman 
of the board of directors. 

The company spent two years research
ing potential sites, and chose Nevada over 
three sites in Southern California and one 
in Arizona. "We're glad we could be a 
part of bringing Ocean Spray to southern 
Nevada," said the NDA's Dennis Stein. 
"Helping get a company of this size settled 
in was a challenge, but our efforts were 
finally rewarded. The company's eco
nomic impact on our community will be 
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Dennis Stein, NDA president/CEO 

overwhelming." Ocean Spray, which is 
listed by Fortune magazine as one of the 
top 500 businesses in the country, will 
employ approximately 200 people at an 
average annual salary of $30,000. 

Lechters, Inc. - Lechters, a nationwide 
specialty retailer, opened earlier this year 
as the anchor tenant for the new Hughes 
Cheyenne Center in North Las Vegas. 
The company, which retails primarily in 
housewares, tabletop items and kitchen 
textiles, currently operates more than 500 
stores in 36 states. 

Household Credit Services- Household 
Credit Services selected Las Vegas as the 
site for their new credit card processing 
center, a facility which will hire 300 local 
employees. The center handles the Gen
eral Motors credit card which operates 
under the MasterCard brand. 

Big 0 Tires, Inc.- Three of Big 0 Tires' 
distribution centers - two in California 
and one in Denver- will be consolidated 
next year into one new 300,000-square
foot facility in Las Vegas. "We will save 
significantly by this consolidation," said 
spokeswoman Beth Hayne, "and our dis
tribution operations definitely will be 
more efficient." • 
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Developing Southern Nevada's Future: 
How it began 

The year was 1956 and Elvis Presley was 

making his Las Vegas debut at the New 

Frontier; the Fremont Hotel downtown 

opened with an amazing 15 stories; and 

the Hacienda went up on the far south 

end of the Strip. 

But in a small conference room at the 

Thunderbird Hotel, a group of Las Vegans 

met, not to discuss the city's growing 

entertainment and gaming business, but 

to plan for the region's industrial and 

business future. 

The meeting was called by Harold Laub, 

co-founder and president of Southwest 

Gas, and attended by the city's top busi

ness executives: Spencer Butterfield, 

Dwight Grav~tt, Bruce Beckley, Julian 

Moore, Warren Neustrom, Cyril Wengert, 

James Ryan and Thomas Campbell. 

"'We were a small town, only about 

25,000 to 30,000, and the main thought at 

the time was a couple of hotels had gotten 

in trouble and the school district was 

trying to issue some bonds and we wanted 

to help out," says Harley Harmon, one of 

the founding member of what was called 

the Southern Nevada Industrial Founda· 

tion (SNIF>. 

Their goal was to spread the good word 

about Las Vegas to business leaders 

across the nation. It was a hard sell. 

"'Las Vegas' image wasn't good," says 

Harmon. "With the Mob and gambling, we 

were not looked upon favorably." 

But SNIF's founders persevered. They 

went to Chicago, to New York, to Atlanta 

and to Los Angeles. They met with finan

cial experts, company presidents and any

one who might be interested in moving a 

plant or business to southern Nevada. 

They ran ads in the Wall Street Journal 

and Business Week. They struggled to 

find water and land for industry. 

They centinued to grow, hiring a man· 

aging director at the salary of$ 10,000 per 

year. They produced a pamphlet called 

"Climate Works for Industry in Sunny 

Southern Nevada" and they talked to com· 

panies like the Tee Nee Trailer Co. and 

Pottsville Bleaching & Dyeing Co. 

Among the early successes: the estab

lishment of the U.S. Public Health service 

Radiological Laboratory in Las Vegas; the 

decision by the H.l. Thompson FiberGlass 

Co. to build a plant in Henderson; and the 

consbuction of a plant for Western Alumi

num Corp. in the valley. 

In 1972, SNIF reorganized, strengthen

ing the organization by broadening its 

membership and focusing its mission. The 

reformulaledgroup was also rechristened: 

The Nevada Development Authority. 



An artist's rendition of U.S. Bank of Nevada's new headquarters located in downtown Reno. 

U.S. Bank of Nevada marks first birthday 

It was a year punctuated by the election 
of a new U.S. President, plagued by claims 
of a small business lending crunch, and 
socked with downward interest rates. 

Yet, it also was a year in which U.S. 
Bank of Nevada, the state' s newest and 
third largest commercial bank, esta
blished a presence in Nevada, employed 
nearly 500 Nevadans, introduced loan 
programs to benefit low- and moderate
income residents, and launched a Small 
Business Administration lending unit, 
among other milestones. 

On September 17, 1993, U.S. Bank 
marked its first anniversary as a Nevada 
banking institution. U.S. Bank was estab
lished when U.S. Bancorp acquired 29 

former Bank of America Nevada and 
Security Pacific Bank Nevada branches. 

Today U.S. Bank of Nevada has more 
than $746.5 million in deposits and a 
6 percent market share, serving approxi
mately 40,000 households statewide. 

Pete Landis , president and chief execu
tive officer of U.S. Bank of Nevada, is 
optimistic about the company's future 
opportunities in the state. U.S. Bank re
cently purchased a new headquarters site 
in Reno, where it plans to relocate and 
consolidate its Nevada operations. 

"We 're extremely pleased with the 
warm acceptance we've received from 
Nevada business and consumer custom
ers," said Landis. 

"Today, U.S. Bank assists our cus
tomers with far more than the traditional 
bank products and services," he added. 
"In our first year we've expanded to pro
vide a full range of commercial and retail 
services and loan products, plus trust and 
investment capabilities." 

According to Landis, U.S. Bank is 
particularly experienced in providing 
banking assistance to Nevada's small
and medium-sized businesses. In addi
tion to introducing the Small Business 
Administration lending unit, the bank 
has doubled the size of its commercial 
lending staff and equipped branch man
agers to make loans that are approved 
and processed locally. 
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"We believe we offer people a 

choice because we're strong 

locally, and backed by a strong 

parent company. We're defi-

nitely eager to do business." 

"We are committed tu business and 
commercial lending in the state of Ne
vada," said Landis. "Our business bank
ing focus is a hallmark of U.S. Bank." 

In its first year, U.S. Bank also intro
duced a number of other products, ser
vices and loan programs, including: bilin
gual automated teller machines at all 
branches; a UBANK check card for cus
tomers who like the convenience of using 
a debit card; the Homepartners down pay
ment/closing cost assistance program 
(available through its affiliate, U.S. 
Bancorp Mortgage Company), designed 
to encourage and support more home 
ownership for low- and moderate-income 
families; and "Ag Advance," an agricul
tural loan program tailored to the needs of 
small family farms and ranches. 

"We're in Nevada for the long haul," 
Landis said. "We are already seeing our 
commercial and consumer deposit base 
grow steadily. We believe we offer people 
a choice because we're strong locally, and 
backed by a strong parent company. We're 
definitely eager to do business." 

U.S. Bank of Nevada is a subsidiary of 
U.S. Bancorp, the largest bank holding 
company headquartered in the Northwest. 
With assets of $20.8 billion as of June 30, 
1993, U.S. Bancorp is one of the nation 's 
35 largest bank holding companies, and 
has consistently ranked among the top tier 
of these companies in performance and 
capital strength. Other U.S. Bancorp sub
sidiaries include U.S. Bank of Oregon; 
U.S. Bank of Washington; U.S. Bank of 
California; and U.S. Bank of Idaho. • 
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A U.S. Bank spokesperson answers questions about 

the relocation of the bank's Nevada headquarters 

Why is U.S. Bank moving from one partially vacant building into another, 
rather than just expanding its space in the current 200 S. Virginia St. location? 

After assessing all the options, this move is the best choice for U.S. Bank in 
both the short and long term. In addition to quickly bringing together many 
bank departments and business groups located throughout the Reno/ 
Sparks area, we will be able to meet our planning needs for long-term growth. 
The new building also allows us to upgrade our drive-up teller facilities. 

When are you planning to take occupancy? 

We have already relocated our administrative offices into temporary quarters 
in this building while the remodeling of our permanent space takes place. We 

expect that work to be completed atthe end of the first quarter of 1994. Atthat 
time, we will relocate our branch to this location as well as our commercial 
services, investmenVsecurities, and trust groups. 

What will happen to the current tenants at One East Uberty? 

We have had discussions with existing tenants about our plan to purchase 

the building. Most tenants have expressed an interest to stay and it is our 
intention to work toward accommodating them. The existing tenants are high 
quality business people; having them stay on creates a win-win situation. 

Why is U.S. Bank choosing to headquarter in Reno rather than in Las Vegas, 
where the largest market is located? 

U.S. Bank of Nevada plans to continue maintaining a strong presence not 
only in Reno, but in Las Vegas and the rural areas we serve. We have a major 
office presence and flagship branches at both ends of the state and are 

equally committed to doing business in both major markets. The northern 

Nevada market is very attractive to U.S. Bancorp. It offers not only a strong 
business climate, but also a location convenient to our corporate headquar

ters in Portland and the other markets U.S. Bank serves. 

What are U.S. Bank's immediate plans for the building? 

U.S. Bank plans to move quickly to clean-up the exterior appearance and 

attractiveness of the building. In the long run, our plan is to refurbish much 

of the interior space. This building will be our Nevada headquarters and, as 

such, will showcase our services and expertise. The branch banking facility 
will be a U.S. Bank flagship branch. 

. 
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SouthShore, Lake Las Vegas' premier 
residential offering, is an exclusive, 528-
acre private community featuring lakeside 
living on Nevada's largest private lake 
and the first Jack Nicklaus signature golf 
course in southern Nevada. Custom home 
sites are available for sale beginning at 
$185,000. Many buyers have already 
closed escrow on their custom sites, and 
several are planning to commence con
struction on their homes by year-end. 

"SouthShore is an outstanding devel
opment that will offer a tremendous 
lifestyle unsurpassed anywhere in the 
country," said William D. Foote, presi
dent ofLake Las Vegas. "SouthShore will 
have it all with water sports, golf, luxury 
living and family recreational activities." 

The development is primarily sur
rounded by federally protected wilder
ness and recreation areas, assuring pri
vacy. Adjacent areas include the Lake 
Mead National Recreation Area and Rain
bow Gardens Geological Preserve. 

With more than 10 miles of shoreline, 
the lake at Lake Las Vegas is approxi
mately two miles long and has a width of 
one mile at its widest point and a depth of 

145 feet at its deepest point. The lake will 
be stocked with a variety of game flsh and 
will offer such water sports as sailing, 
wind surfing fllld canoeing. 

The 18-ho1e, 7 ,070-yard championship 
Jack Nicklaus golf course is only one of 
the many recreational amenities that will 
be offered exclusively to SouthShore resi
dents. Completion of the course is ex
pected by the end of 1994. 

"There are many great courses in the 
Las Vegas area now," said Foote, "butthis 
championship course will have absolutely 
breathtaking views from every fairway, 
tee and green with the lake and surround
ing mountains as a backdrop." 

Nicklaus' design, combined with the 
site's unique characteristics, will create a 
spectacular course with elevations rang
ing from 1,400 to 1,730 feet. The charac
teristics of each hole will be determined 
by the course's varied elevations. For 
example, holes that are closer to the lake 
will have willows and palm trees, while 
holes in the higher elevations will have 
drought-resistant vegetation such as mes
quite and Palo Verde trees. 

A combination of manicured turf, mixed 
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with desert flowers , plants and trees, will 
create a dramatic contrast between the 
greens and adjacent areas. Bermuda grass 
will be used for the fairways, roughs and 
tees, and bent grass on the greens. 

In 1973, Nicklaus founded Nicklaus 
Design, a professional design flrm based 
in North Palm Beach, Fla., specializing in 
golf course design. Since then, Nicklaus 
has earned global recognition for innova
tion and excellence in course design with 
courses in 15 countries and flve conti
nents. His 100th course recently opened 
at the Las Campanas community in Santa 
Fe, N.M., which was developed by Trans
continental Properties, the developer of 
Lake Las Vegas, and Lyle Anderson. 

More than 150 professional golf tour
naments have been played on Nicklaus' 
courses, and 10 of his courses have been 
ranked in the Golf Digest Top 100 Golf 
Courses in the United States. 

With career earnings of more than $6 
million, Nicklaus has 20 major champi
onship victories and 70 PGA Tour wins 
overall. He has been named PGA Player 
of the Year flve times and is a member of 
the World Golf Hall of Fame. 
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The Nicklaus golf course is the center
piece of the gate-guarded SouthShore 
community. 

"SouthShore's custom home sites fea
ture spectacular views of the Nicklaus 
golf course, the lake, the Las Vegas city 
lights and the surrounding mountains," 
said Foote. "It is this ambiance that makes 
SouthShore custom home sites unique to 
southern Nevada." 

SouthShore's first two residential of
ferings are the water-oriented Monaco 
neighborhood and the hillside Capri 
neighborhood. 

Many of Monaco's 67 custom home 
sites have views of the lake and golf 
course. Each lakefront lot has its own 
dock and several lots have excellent fair
way frontage on the Nicklaus golf course. 

Overlooking the lake above Monaco is 
the Capri neighborhood. Some lots are 
adjacent the lOth, 17th and 18th holes of 
the Nicklaus golf course. From below, 
Capri's 39 custom homes will appear to 

be nestled on the hillside due to the 
neighborhood's terraced design. 

Lake Las Vegas' strong CC&R's, the 
covenants, conditions and restrictions ad
ministered by its Master Property Owners 
Association, will maintain the architec
tural integrity of the development. Archi
tectural designs will embrace a Mediter
ranean theme. 

A full array of amenities is proposed to 
enhance the lifestyle for SouthShore resi
dents including an equestrian facility, ma
rina, beach club and tennis club. Proposed 
public amenities include a resort village 
and festival marketplace, an aquarium, 
and a Monte-Carlo style boutique hotel 
and casino. 

Plans for Lake Las Vegas' North Shore 
include up to six luxury hotel/casinos and 
four additional championship 18-hole golf 
courses. North Shore will define Lake Las 
Vegas as an international destination re
sort and will attract extended-stay vaca
tioners from around the world. 

The Lake Las Vegas master-planned 
resort/residential community is being de
veloped by Transcontinental Properties, a 
real estate investment and development 
company based in Santa Barbara, Calif. 
with diversified projects located across 
the United States from Hawaii to Puerto 
Rico. Some of Transcontinental Proper
ties' other destination resorts include 
Waikoloa Beach Resort in Hawaii, and 
projects at McCormick Ranch in Scotts
dale, Ariz.; Lake Arrowhead, Calif.; and 
the golf community of Las Campanas in 
Santa Fe, N.M. 

"Transcontinental has many years of 
experience developing various exclusive 
residential resorts," Foote said. "That vast 
background ensures Lake Las Vegas will 
be unparalleled in luxury and quality." 

The sales office is open daily from 9 
a.m. to 5 p.m. Take U.S. 95 south to Lake 
Mead Drive and go east for about seven 
miles. Turn left at Lake Las Vegas Park
way. For information, call702-564-1600. 
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Story reveals origins of Lake Las Vegas 

The creation of Lake Las Vegas, a $3.8 
billion, 2,245-acre residential and resort 
community currently under construction 
in Henderson, began more than 30 years 
ago in the mind of J. Carlton Adair. 

Adair, a former developer, film actor 
and radio producer, came to Las Vegas 
after buying land on Las Vegas Boulevard 
to finance the construction of the Haci
enda Hotel and Casino. He later became 
the general manager of the Dunes Hotel. 

Initially, Adair envisioned the project 
on the shores of what is now the Lake 
Mead National Recreation Area. He pur
chased 160 acres of privately held shore
line property to begin construction of a 
resort complex that would include a hotel 
and casino. 

The National Park Service, however, 
opposed the plan and proposed a land 
exchange with Adair. As a result, Adair 
acquired more than 2,000 acres of Las 
Vegas Wash land in the exchange in the 
early 1960s. In addition, the developer 
received an allotment of 10,000 acre feet 
of water for "Lake Adair" from the Colo
rado River Commission. 

Pacific Malibu Development Corp. of 
Pasadena, Calif. acquired the project in 
1982. In 1987 Transcontinental Proper
ties of Santa Barbara, Calif. joined Pacific 
to develop the project, which was re
named Lake Las Vegas. Transcontinental 
Properties, a real estate and investment 
firm with diversified projects throughout 
the United States, bought Pacific's inter
est in Lake Las Vegas in 1990. 

However, in March 1989 construction 
began at Lake Las Vegas on the Henderson 

Dam and a two-mile long bypass system. 
Both were responsible for the creation of 
the 320-acre lake. With more than 10 
miles of shoreline, Lake Las Vegas is the 
largest private man-made lake in Nevada. 

In order to build the dam, the Las Vegas 
Wash had to be channeled through the 
bypass system. Creating the bypass are 
two seven-foot wide concrete pipes two 
miles long placed at the bottom of a 17-
foot-deep trench running under Lake Las 
Vegas. The bypass system is designed to 
carry a maximum flow of 1,750 cubic feet 
of water per second. Each section of con
duit measure~ 10 feet in length, seven feet 
in height and weighs approximately 
25,000 pounds. 

The 18-story Henderson Dam, at 4,800 
feet in length and 60 feet in width, con
tains nearly 2.5 million cubic yards of 
earth - the approximate volume of earth 
and dam work at the Hoover Dam. 

Water from Lake Mead- from the city 
of Henderson's Colorado River alloca
tion - together with storm water runoff, 
has been the source for filling the lake 
and maintaining water quality control. 

The first custom home sites for the 
Monaco and Capri neighborhoods were 
approved on April 6, 1993. Monaco and 
Capri, which include 106 sites, are part of 
SouthShore, the premier residential offer
ing at Lake Las Vegas. The first custom 
home site closing at Lake Las Vegas took 
place in late August 1993. Since then, 
buyers have continued to close escrow. 
Construction of the first home is expected 
to begin by year's end. Home sites are 
available from $185,000. 
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SouthShore also features Southern 
Nevada's first signature 18-hole champi
onship golf course designed by golf leg
end Jack Nicklaus. Nicklaus joined Lake 
Las Vegas officials in a formal ground
breaking ceremony in May 1993. Con
struction of the course is~expected to be 
completed in late 1994. The 7 ,070-yard 
course will be the centerpiece of South
Shore and available only to Lake Las 
Vegas residents. 

Planned amenities for SouthShore resi
dents include a clubhouse, marina, beach 
and tennis club, and equestrian facilities. 
Proposed public amenities at SouthShore 
include a resort village and festival mar
ketplace, an aquarium, and a Monte Car
lo-style boutique hotel and casino. 

Across the lake, planned development 
on the North Shore calls for up to six 
major resort hotels and four additional 
championship golf courses. Bicycle and 
jogging paths, fishing and other water 
sports are planned to provide additional 
recreation opportunities for the entire fam
ily. Complete municipal services, and a 
proposed local transportation system with 
water taxis will add the finishing touches. 

Lake Las Vegas will also be home to a 
wetlands park. Twenty acres have been 
set aside at the west side of the lake. The 
park is scheduled to be completed with a 
bird sanctuary and numerous types of 
flora and fauna by the end of 1994. 

Adair, the father of the Lake Las Vegas 
project, died recently of a heart attack. He 
was 80. As Lake Las Vegas project con
tinues to grow, Adair's vision is becom
ing reality. ~ 
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Scientists work 
with nature 
to enhance 
Lake Las Vegas 

Just 17 miles east of the Las Vegas Strip 
and two miles from Lake Mead, scientists 
are working with nature to create a fishery 
that will benefit the environment and 
people alike at Lake Las Vegas. Lake Las 
Vegas is the 2,245-acre world-class re
sort/residential community under con
struction in Henderson. 

The $3.8 billion development features 
a 320-acre lake, the largest man-made 
lake in Nevada. Since its creation, scien
tists have been studying the lake to make 
it ideal for fishing and other water sports. 

The lake is approximately two miles 
long and has a maximum width of one 
mile, with more than 10 miles of shore
line. Upon completion of the Lake Las 
Vegas community and shoreline land
scaping, the lake will have a maximum 
depth of 145 feet and an average elevation 
of 1,400 feet above sea level. 

The lake at Lake Las Vegas was created 
by the construction of an 18-story, 4,3800-
foot earthen dam where Las Vegas Wash 
runs into Lake Mead. 

The scientific team, headed by lim
nologist Larry Paulson, started water sam
pling in the Las Vegas Wash when con
struction began in March 1989. Limnol
ogy is the study of lakes. 

In December 1990, water from Lake 
Mead was diverted into the lake. As in
flow increased in spring 1991 and Lake 
Las Vegas was formed, the scientists be
gan weekly water sampling. The team 
continues to sample water weekly during 
summer, every two weeks in the spring 
and fall , and monthly in the winter. 

"We want to develop the best environ
ment for fish and other wildlife, which in 
turn provides the best environment for 
people to enjoy too," Paulson said. "Our 
goal is to achieve the highest water quality 
possible using only natural means. So far, 
we haven' t used any chemicals in the 
lake, and we don't intend to." 

In order to best study the lake, the 
scientists monitor water from four sta
tions, measuring the salinity and pH of the 
water, water temperature, oxygen levels, 
and the nutrient content of the lake. Nutri
ent content refers to the amount of nitro
gen and phosphorus in the water. The 
more "nutritious" the water, the more 
plant life and algae will be present. 

The data gathered by the scientists de
termines what life forms are thriving in 
the lake, what life forms they should add 
to the lake and when is the best time to 
introduce them. 

"We want to add those things that will 
keep the lake clean and healthy for people 
and the environment," Paulson said. 
"When you ' disturb' an existing environ
ment, you want to make sure you leave it 
better than when you found it." 

Although transparency (clarity), which 

is now up to 30 feet, is the most obvious 
water quality feature, the ecological bal
ance of the lake and the use and reuse of 
lake water are also of concern. 

Local and state agencies, including the 
Nevada Division of the Environmental 
Protection Agency, advise the scientists 
to ensure that the project does not have a 
negative impact on the Las Vegas Wash 
and the ecology of the area. 

The scientists plan to introduce several 
types of game fish to the lake next year, 
including trout and large-mouth bass. 

In addition, a 20-acre wetlands area is 
also planned, in conjunction with the 
Audobon Society, for land at the west end 
of the lake. The first five acres are sched
uled to be planted in October 1993 and 
will include willows, cattails, sedges, 
reeds, water fowl and other bird life. 

The wetlands area will be designed 
with boardwalks for touring visitors. 

Finally, Lake Las Vegas is fast becom
ing a bird watcher's paradise. The Audo
bon Society, which has been monitoring 
bird life at the lake, reports sightings of 
more than 30 different species, including 
mallards, ruddy ducks, herons, egrets and 
a family ofrock wrens. ~ 
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LAKE LAS VEGAS 

Lake Las Vegas executives: 
A wealth of industry expertise 

w I L L I A M D. F 0 0 T E 

"I was attracted to Lake Las Vegas because 

of its tremendous potential as well as the 

challenges of a multi-faceted development 

of this magnitude." - William Foote 

William D. Foote has been named presi
dent of Lake Las Vegas, the $3.8 billion, 
master-planned residential resort commu
nity under development in Henderson. 

Foote was president and managing part
ner of Southwest Diversified Partners, a 
real estate and development company of 
master-planned communities throughout 
the United States. Among his projects are 
Marin Lagoon in Marin County, Calif., 
Northeast Ridge in San Mateo County, 
Calif., LaVina in Altadena, Calif., Signal 
Hill in Los Angeles County, Hidden Val
ley in San Diego and North Ranch in 
Tucson, Ariz. He has also developed mas
ter-planned communities in Los Angeles, 
San Diego, Baltimore, Reno, and Orlando. 

His former company, Southwest Diver-

sified Partners is a partnership between 
Foote's company, Southwest Diversified, 
Inc., and Coscan Development Corpora
tion, one of Canada's preeminent devel
opment companies which is listed on the 
Toronto Stock Exchange. Foote's com
pany had previously been in partnership 
with First City Financial Corporation, Ltd. 
of Toronto. 

"Bill Foote is an executive with excep
tional management capabilities as dem
onstrated by his many professional ac
complishments," said Ron Boeddeker, 
president and chief executive officer of 
Transcontinental Corporation in Santa 
Barbara, Calif., the parent company of 
Lake Las Vegas. "His leadership and ex
perience will complement our staff and 
add the extra vision and dimension to 
ensure the success of Lake Las Vegas." 

"I was attracted to Lake Las Vegas 
because of its tremendous potential as 
well as the challenges of a multi-faceted 
development of this magnitude," said 
Foote. "I've known Ron Boeddeker for 
17 years, and welcome this opportunity to 
work directly with him and Transconti
nental Corporation." 

Prior to forming Southwest Diversi
fied, Inc., Foote served as president and 
managing partner of Cadillac Fairview 
Homes West, the largest publicly held 
development firm in North America, from 
its formation in 1977 until its sale in 1983. 
He has held executive positions with Kai
ser Aetna, Kaufman & Broad Multi-Fam
ily,lnc., and U.S. Financial, Inc. 

Foote has an economics degree from 
the University of Southern California. He 
serves as chairman of the executive com
mittee of the USC Lusk Center for Real 
Estate Development, one of the premier 
centers of its kind, and is also on the board 
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of councilors for the School of Urban and 
Regional Planning. 

As well as serving on many educational 
and charitable boards, Foote is on the 
board of the internationally-based Pacific 
Rim Council on Urban Development. 

HARRY TURNER 

Harry Turner (left), and Jack Nicklaus 
review plans for the Nicklaus-designed golf 
course onsite at SouthShore. 

As vice president and director of resort 
operations, Harry Turner is responsible 
for the operation of all amenities and the 
establishment and operation of the prop
erty owners association. 

Prior to working at Lake Las Vegas, 
Turner was vice president of Landmark 
Land Co., a developer of large-scale resi
dential properties, based in Carmel, Calif. 
He was with the company for 13 years. 
Turner began his career with Landmark as 
a golf pro and later became project direc
tor in charge of all activities at the master
planned communities of Carmel Valley 
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Ranch in Carmel and Stanford Oaks in 
Sacramento. 

A native of Oklahoma, Turner gradu
ated from the University of Oklahoma in 
1978 with a degree in business adminis
tration. He was a member of the golf team 
and has been a member of the Profes
sional Golfers Association since 1978. 

BoB ANDERSON 

Jack Nicklaus (center) discusses the char
acteristics of his signature golf course with 
Lake Las Vegas' Bob Anderson, vice presi· 
dent of sales, and Emily Sherwood, assis· 
rant vice president/corporate broker. 

Bob Anderson is vice president of sales, 
and is responsible for the development's 
residential sales efforts. 

A 30-year real estate veteran from Se
~ e, Anderson's background is rich in 

· ding successful sales organizations. 
Prior to Lake Las Vegas, Anderson was 
·or vice president of sales and market

. gat Gulf American Financial Services. 
From 1979 to 1986, he was senior vice 

;:resident of sales and marketing at 
. • erican Adventure, a company with 
::sorts throughout the country. Under 

rson' s direction, the company's an
sales volume increased from $2.5 

·on to $60 million. 
A graduate of Seattle Pacific Univer
•. Anderson has degrees in business 

education. ~ 

We are proud to have helped construct Henderson Dam & 
are pleased to be a part of the lake las Vegas Development. 

JOSEPH A. CESARE AND ASSOCIATES, INC. 
Offering Geotechnical Engineering, 

Geological Engineering & Material Testing Services 

Las Vegas - Henderson Denver 
(702) 564-3337 (303) 220-0300 

ENVIRONMENTAL CONSULTANTS 

providing services in Nevada for 

Environmental Planning and Management 
£ndangered' S'pecfes S'urveys 

Ecological Research 
Cultural Resource Surveys 

Ethnographic Studies 
Regulatory Compliance 

Wetlands Mitigation 
Expert Witness 

Environmental Impact Statements 
Environmental Assessments 

Salt Lake City, UT (801) 322-4307 Flagstaff, AZ (602) 774-5500 
Austin, TX Albuquerque, NM Durango, CO Scottsdale, AZ Tucson, AZ 
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MA·KING 

IT HAPPEN 
1 ... 

Responsible for laying the 

groundwork at Lake Las 

Vegas, when these firms 

have finished, their contri~ 

butions will be evident 

even in the smallest detail. 

PENTACORE ENGINEERING 

The firm's philosophies add spark to an 

already exciting project. 

The Lake Las Vegas project had its 
beginnings in the late 1960s when it was 
known as Lake Adair. Some of the current 
employees and principals at Pentacore 
Engineering, Inc. (PEl) remember being 
involved with the project and its origina
tor, J. Carlton Adair, at that time. Adair 
has since passed on - and so have quite a 
few years. The project continues on, 
though, with reality replacing the myth. 

PEl has been involved with the Lake 
Las Vegas project since the firm's incep
tion in July 1990. PEl's principals and key 
employees bring extensive local master
planning experience to a project with a 
number of exciting and unique features. 
Other highly visible master-planned 
projects such as Summerlin, Desert 

PEI provided annexation and zoning services for the Lake Las Vegas Wetlands Park. 

Shores, Canyon Gate, Spanish Trail, 
Painted Desert, Hughes Center and Hughes 
Airport Center have all been influenced 
by the expertise and experience at PEL 

Pentacore' s involvement with the Lake 
Las Vegas project has included: transpor
tation planning and design support (Lake 
Las Vegas Parkway North Shore, North 
Shore Connector loop road, Lake Las 
Vegas Parkway off-project, Grand Medi
terra Blvd. bridge); planning entitlement 
support (master zoning issues, compre
hensive plan amendments, parent tenta
tive maps, miscellaneous final maps, de
velopment standards); utility coordina
tion support (Olsen Street lift station 
study); establishing the geometries of more 
than 10 miles of lake shore; surveys 

(project boundary survey and aerial con
trol mapping); and most recently, govern
ment liaison activities such as fulfilling 
requirements for the Lake Las Vegas 
wetlands park (plans processing, annex
ation reports and maps). 

As a civil consulting firm, PEl's contri
bution has been more than just providing 
engineering design and surveying ser
vices. It is the spirit, enthusiasm, and 
service-oriented mentality of PEI that 
provides spark to the areas of the project 
in which the company is engaged. 

While it is true that a project's success 
may be partly attributable to the caliber 
and quality of the consultants involved, 
PEl's underlying philosophy is that suc
cess is also relative to the caliber of a 
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firm's members. From the inception, the 
premise of PEl's philosophy was to in
volve the most highly qualified individu
als available as key employees and 
complement that central core with neces
sary supportive staff. Because PEl se
lected individuals with work ethics and 
philosophies that are consistent with the 
principals, opinions and thoughts from 
those employees have become a critical 
component of the company's strength. 
The firm recognizes its most valuable 
resource is its people, and capitalizes on 
that resource (much like a developer does 
with its consultants). 

Why has PEl been so successful? The 
key, the principals believe, can be found 
in the name Pentacore. From the begin
ninl[ the foundinlb QrinciQalc;_ helieve that 
if the "core" of the firm was strong then it 
couldn't help but be successful. This they 
feel has been accomplished. With the core 
now 56 strong, all employees share com
mon philosophies. Day to day operations 
are conducted with honest and open com
munications. Failures are treated as op
portunities to grow and learn. 

PEl recognizes the only way it will 
grow is if its employees grow, and posi
tive means are explored to pursue that 
endeavor. Through planning and honesty, 
productivity in a crises-free environment 
is targeted. Goals such as learning how to 
disagree without being disagreeable, en
couraging productive communication, and 
recognizing team members who share ex
perience and information are keys to the 
overall vision. Each member of the firm is 
empowered to challenge management if 
any behavior is inconsistent with the finn's 
mission. This challenge has been offered 
by the principals to all employees and is 
reinforced in regular project, management 
and company meetings. 

The attitudes and philosophies of 
Pentacore's people are extended to cli
ents, making it easier to provide a level of 
service and contribution to a project that is 
not only substantial but rare. On the Lake 
:....as Vegas project, PEl's unique philoso
- · can be seen in action every day. 

MoNTGOMERY WATSON 

Planning southern Nevada's water use 

into the next century. 

In 1941, James M. Montgomery, 
founder of Montgomery Watson, designed 
the system which brought the first off
site water supply to the Las Vegas Valley. 
The international environmental engi
neering company has been involved in 
nearly every major water project in south
em Nevada since. 

This water expertise convinced devel
oper J. Carlton Adair in the mid-1960s to 
lll}.l}lliJJt_ tbr.. 6.JJ:O.' ~ l.t>..!lli-rJID.<v!JJ.i.r.>.<t, ~W.?}r 

neer on his cherished project- the planned 
residential community, resort and artifi
cial lake now called Lake Las Vegas. 
Although different developers have di
rected the project, Montgomery Watson 
has retained responsibility for water and 
wastewater engineering and has contrib
uted its civil en.gineering prowess as welL 

Montgomery Watson prepared the mas
ter plans for water, wastewater and drain
age for the project, as well as planned and 
designed the raw water pipeline to fill the 
lake. The company also completed plan
ning for a five-million gallon off-site po
table water reservoir and supply pipeline 
to the community, a storm water drainage 
system, and water pumping, transmission 
and treatment facilities . 

Montgomery Watson has provided tech
nical assistance during the planning and 
design of the community's major access 
roadways, assisted in the numerous intri
cate permits required by government agen
cies and many other support activities. 

In support of the phenomenal growth 
experienced in southern evada, Mont
gomery Watson has been privileged to 
provide a vast number of Public Works 
projects including the recent design and 
construction management of Henderson's 
10-million-gallon-a-day water reclama
tion facility, the crosstown interceptor 

sewer for the Clark County Sanitation 
District, the 297 5 zone and 2635 zone 20-
million gallon reservoirs for the Las Ve
gas Valley Water District (L VVWD) and 
the Van Buskirk Channel and Detention 
Basin for Clark County Public Works and 
Regional Flood Control District. 

In 1986, Montgomery Watson prepared 
the 40-year master plan for flood control 
which was essential in obtaining the sales 
tax increase to support Regional Flood 
Control District programs. The firm de
signed the North Las Vegas Detention 
Basin, the first such facility to safeguard 
the valley from flooding. 

Owned by its more than 2,600 employ
ees in over 60 offices worldwide, the finn 
secured a broad international base with 
tJ:!lt. W~~7:j..J.. tbiP~ 'j't.'Ui. ~ 1-untt.C::, '""'· 't/RntL
gomery, Consulting Engineers, Inc. and 
the British environmental firm, Watson 
Hawksley, founded in 1844. Both firms 
have an impressive list of accomplish
ments. Projects include wastewater treat
ment facilities with capacities up to 500 
million gallons per day, water treatment 
plants that handle up to one billion gallons 
per day, industrial and hazardous waste 
facilities, and dams and reservoirs. 

Montgomery undertook his first design 
project as an independent consultant in 
Nevada when he brought the Las Vegas 
Valley its first water from the Colorado 
River. The federal government awarded 
Montgomery a contract to supply water to 
Basic Magnesium, Inc., which was con
structed to support World Warll. In 1942, 
Montgomery completed the design of the 
cantilever pumping station at Lake Mead, 
14 miles of 40-inch transmission pipe
line, and a terminal reservoir and treat
ment plant in the new town of Henderson. 

Throughout the 1940s and 1950s Mont
gomery was involved in utilities planning 
in its capacity as consulting engineer for 
the L VVWD, which organized in 1948. 
The need for additional water to supply 
the valley's increasing population was 
foreseen as early as 1958. 

In 1965, the LVVWD awarded a con
tract to implement the Southern Nevada 
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Construction proceeds on bypass pipes for Lake Las Vegas in this September 1989 photo. 

Water Project, much of which had been 
conceived by Montgomery. When Mont
gomery was given overall engineering 

Tina L. Ridgway Bruce L. Stratton, 

and construction supervision for the 
project, the firm opened its Las Vegas 
office. This unprecedented effort included 

LAKE LAS VEGAS 

five pump stations, two reservoirs and 
nearly 30 miles of pipeline from Lake 
Mead to the valley. Since then, the office 
has grown to support the local needs in 
water, wastewater and water resource plan
ning and design. 

Montgomery Watson is renowned for 
its significant advances in water and 
wastewater technology. Its Water Treat
ment Principles and Design Hand book is 
considered one of the foremost college 
texts on the subject. 

Montgomery Watson feels bound to the 
community where it established its roots, 
and is committed to helping educate resi
dents about the environment. The firm is 
involved with local school programs em
phasizing that math and science are im
portant to solving future environmental 
challenges. The firm sponsors the Nevada . 
Mathcounts competition and Nevada's· 
Water Education Calendar, aimed at pre
paring students to be informed citizens. 
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James Montgomery was an inventor 
and innovator dedicated to providing en
gineering services of the highest quality. 
Inspired by his standards of excellence 
and the integrity with which he conducted 
both his life and his business, the staff of 
Montgomery Watson are proud to carry 
on this tradition in his name . 

--- • 
THE KEITH COMPANIES 

Designing streets, mapping residential 

developments and more. 

The Keith Companies is a multi-disci
pline firm which provides clients with 
comprehensive services in planning, civil 
engineering, environmental studies, ar
chaeology, water resources, landscape 
architecture, land surveying, public works 
and transportation. The company was es
tablished in California in 1983, and opened 
a Las Vegas office in 1988 to provide 
support for an ever-increasing number of 
projects in Nevada. 

To its lengthy Las Vegas resume which 
includes such projects as Summerlin, 
Elkhorn Springs, Las Vegas City Hall, 
McCarran Airport and the Boomtown 
Casino, The Keith Companies can now 
add Lake Las Vegas. They designed the 
major street through the SouthShore 
development (Grand Mediterra Blvd.), 
and provided tentative maps, technical 
drainage studies, improvement plans and 
fmal maps for three residential parcels in 
the same area. In addition, the company 
provided the mass grading plans for the 
600 acres, including the golf course, which 
comprises SouthShore. 

According to President Ray Jones, the 
variation in soil conditions and geological 
features at Lake Las Vegas created an 
interesting design challenge. "We planned 
to create an upscale master-planned com
munity, but also appreciate the natural 
conditions that were already there, and 
have them blend in with the Mediterra
nean theme of the project." 

Grading of the Jack Nicklaus signature golf course and custom home sites is underway 
at SouthShore, the first residential offering at the Lake Las Vegas community. 

GOLDEN BEAR INTERNATIONAL INC. 

Jack Nicklaus, President/Chief Executive 

Officer; Richard P. Bellinger, President/ 

Chief Operating Officer; Jack P. Bates, 

Chief Financial Officer 

Lake Las Vegas will feature the first 
golf course in Nevada to be designed by 
Jack Nicklaus. As a golfer, Nicklaus needs 
no introduction; he has 96 tournament 
victories to his credit, including six Mas
ters and five PGA Championships. 

In the 1960s, Nicklaus began designing 
golf courses, and acquired a reputation for 
creating a unique golfing experience equal
ing his winning reputation at Augusta. 
Today there are over one hundred golf 
courses around the world that bear the 
Jack Nicklaus name on the blueprint. Of 
these, over 30 have been the setting for 
PGA, Senior PGA and LPGA events. 

"Variety" is one of the prominent at
tributes of ~icklaus's Lake Las Vegas 
course, according to Design Associate 
Chet Williams. "The elevation we had to 
work with started at 1,403 feet- which is 
water level at the lake- to 1,700 feet. At 
first we thought this would work against 
us, but instead we decided to use it to our 
advantage. As a result, we've created some 
very dramatic holes." 

Nicklaus Designs began by studying 
site plans, but it was only after visiting in
person that the course design began to 
materialize. "There are a lot of natural 
features on the property that you don't see 
on a topography map," said Williams. 
Among these were a cluster of unusual 
rock outcroppings located near holes 16 
through 18. "Originally, they were going 
to be destroyed during grading, but they 
were maintained and have now become 
part of the course," said Williams. "The 
finishing holes look spectacular." 

The 18-hole course, located in the 
SouthShore development, will be private 
to the residential community. 
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EcHELON INDUSTRIES, INc. 

Ray B. Rebeiro, President 

The engineering and management divi
sion of Echelon Industries, Inc. was cre
ated to address problems related to in
creases in traffic congestion, and its im
pact on environmental concerns and ever
diminishing resources. Having just com
pleted a transportation master plan for 
Summerlin, Echelon was contacted to 
design a transportation master plan for 
Lake Las Vegas. 

"Lake Las Vegas was one of the more 
difficult jobs we've done," said Echelon 
president Ray Rebeiro. "We knew the 
project would generate considerable traf
fic. The challenge was how to move the 
traffic between the developments and in 
and out of the site with limited road capac
ity, while addressing air quality and emis
sions concerns. 

The basics - designing a network of 
roads, widening thoroughfares which 
will carry the bulk of the traffic, locating 
signals - were just the beginning. "We 
then tried to look at the project from the 
viewpoint of its visitors - where they 
would be going, how they would want to 
get around," Rebeiro said. 

For certain prominent valley destina
tions, such as McCarran International 
Airport, Echelon suggested a fleet of site
based shuttle buses. Trams would also be 
used to shuttle hotel employees from re
mote parking lots. Carpooling and van
pooling will be organized and encouraged 
as well. Hotel guests and visitors will use 
the lake itself to move around the site via 
several different kinds of water taxis. The 
goal was to significantly reduce automo
bile traffic in the community. 

To protect the environment, Echelon 
has recommended that all vehicles- or as 
many as possible - be fueled by natural 
gas to reduce pollution. 

"What we've proposed is not so much 
a fixed plan, as it is a tool for responding 

to the development as it grows," Rebeiro 
said. "If the situation changes, as clearly 
it will, new programs would be triggered 
automatically." 

According to Rebeiro, this built-in flex
ibility is what makes Echelon's work at 
Lake Las Vegas among the most dynamic 
in the company's history. This approach 
is also being used to reduce the traffic 
impact related to a number of freeway 
extensions in California. 

---- 2 
p E R D A N 

Senior Principals: Rae L. Price, Arthur G. 

Beggs, Gerald P. Pearson 

The master landscape concept for Lake 
Las Vegas was conceived and developed 
by Peridian, a company with thirty years 
experience in creating a thoughtful inter
play of earth, water and sky. One can't 
drive far in any direction throughout Las 
Vegas without seeing a tree once repre
sented on Peridian's drafting table. Lo
cally, the company has worked at Spanish 
Trail, The Lakes, Green Valley and Quail 
Ridge. Outside of Nevada, Peridian lent 

Peridian co-founder Rae Price 
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LAKE LAS VEGAS 

landscaping expertise to Disney World, 
Miami's Fontainebleau Hotel and the 
1984 Olympic Games in Los Angeles. 

"It was important at Lake Las Vegas to 
work with the existing environmental con
ditions and constraints, and to conserve 
water as much as possible," said Peridian 
co-founder Rae Price. 

The project was divided into four zones, 
and a specific design criteria was created 
for each zone. "We used more lush, tropi
cal plant types for the lakeside area, and 
switched to a more expanded palette for 
the housing areas," Price said. "Away 
from the lake, we used an 'enhanced desert' 
format, which involved not just replacing 
the existing vegetation, most of which 
was lost in grading, but adding to it." 
Some areas, primarily in the outlying 
"desert zone" were left untouched to pre
serve their natural beauty. 

---- • 
s w c A 

Providing environmental studies {or the 

Lake Las Vegas community 

Lake Las Vegas is an example of find
ing environmentally sensitive solutions 
to complex problems, according to Mark 
Raming, a principal of SWCA Inc., envi
ronmental consultants with several of
fices throughout the Southwest. 

"One of the things we did was create 10 
acres of wetlands, because the Lake Las 
Vegas project was located in a wash (Las 
Vegas Wash) where erosion had reduced 
wetlands area," he said. The wash, where 
it enters Lake Mead, has eroded over the 
years, creating a narrow canyon where 
flat wetlands had once existed. 

SWCA worked with the U.S. Army 
Corps of Engineers, the Las Vegas Valley 
Water District, land owners, the Las Ve
gas Wash Committee and the city of 
Henderson to develop a project that com
plied with environmental regulations, yet 
recognized the needs of participants. 

"The result was 10 acres of wetlands at 



LAKE LAS VEGAS 

the west end of the lake that preserved 
plant and animal life," he said. The miti
gation plan created by SWCA was part of 
the overall plan's compliance with the 
Clean Water Act. Eventually the area will 
be a wetlands park that can be toured by 
groups and individuals, according to Lake 
Las Vegas officials. 

Another facet of SWCA's activities, 
this as part of compliance to the Endan
gered Species Act, was the study of desert 
tortoises in the area. Here the firm coordi
nated with the U.S. Fish and Wildlife 
Service (USFWS) as part of the Mojave 
Desert Tortoise Mitigation Plan. "As a 
result there were some desert tortoises 
removed," Raming said. 

He also said the Lake Las Vegas project 
was part of similar activities for other 
clients in southern Nevada. "We have 
been working closely with local agencies 
and wildlife groups to create a plan that 
will ultimately see a 1 ,000-acre wetlands 
park," he said. Much of the area involved 
would be near the Sam Boyd Silver Bow 1. 

SWCA has been involved in many tor
toise studies throughout the Mojave and 
Sonoran deserts in southern Nevada, north
western Arizona and southeastern Cali
fornia for a variety of clients, including 
the Bureau of Land Management (BLM), 
the Desert Livestock Producers, RAN
PAC, Summerlin and other developers. 

Raming said the firm, under the direc
tion of founder Steven Carothers, has de
veloped an expertise in the desert South
west and the Great Basin. Carothers has 
developed a philosophy that the human 
environment can be integrated into natu
ral ecosystems without compromising 
conservation goals and ecological values. 

The firm is nearing completion of a 
habitat conservation plan for Washington 
County, Utah, which borders Clark 
County, in cooperation with the BLM and 
the USFWS. This plan involves five spe
cies, and will be one of the first such plans 
in the country, Raming said. 

In Tucson, Ariz., Estes Properties re
tained SWCA for a variety of studies and 
mitigation plans for the Ventana Canyon 

Resort. The firm received a merit award 
from the American Society of Landscape 
Architecture in recognition for sensitive 
integration of environmental concerns and 
the developer's economic needs. 

The newest services offered by SWCA 
are ethnographic studies, which involve 
the analysis of projects in terms of their 
impact on native American traditional 
use areas. Other services include studies 
and mitigation plans involving archae
ology, historic preservation, regulatory 
compliance, environmental planning as 
well as ecological surveys. 

Formed in 1981, SWCA is headquar
tered in Flagstaff, Ariz., with field offices 
in Tucson, Scottsdale, Salt Lake City and 
Austin, Texas. Raming said the firm may 
locate a permanent field office in Las 
Vegas, and has temporary field offices in 
Durango, Colo., and Albuquerque. 

BOYLE ENGINEERING CORPORATION 

One of the nation's top 100 design {inns 

lends its varied expertise to the project. 

Boyle Engineering Corporation is com
prised of specialists with expertise in the 
fields of water resources, water treatment 
and distribution, the collection, treatment 
and reuse of wastewater, streets, high
ways and bridges, drainage, flood control 
and land planning. Asked to describe the 
company's contribution to Lake Las Ve
gas, civil engineer Jim Bosanko, Jr. pro
duced a seven-page list of 37 tasks. These 
include permit assistance, aerial mapping, 
preliminary analysis and design of con
struction relating to sewers, flood control, 
wastewater pumping and transmission. 

Lake Las Vegas was one of the largest 
non-government projects ever tackled 
by Boyle Engineering, which has offices 
in nine states and is ranked as one of 
the nation's top 100 design firms. For 
Bosanko, the highlight was in the con
struction of the dam, which was coordi
nated with USBR Earth Dams Design. 

"It 's always interesting to get o 
site, watch the dam being b 
problems as they arise." 

JosEPH A. CESARE AssociATES I c . 

Providing geotechnical and geological 

guidance for the dam at Lake Las Vegas. 

Based in Colorado, Joseph A. Cesare 
and Associates was formed in 1987 to 
provide geotechnical engineering ser
vices. In 1989, Joseph A. Cesare and 
Associates, Inc. entered into a joint ven
ture to provide engineering services on 
the dam and associated facilities at the 
Lake Las Vegas project. · 

"We handled all the geotechnical and 
geologica] work, and we were also in
volved in the construction, monitoring, 
and quality control testing on the dam, 
bypass pipelines and south shore devel
opment," said Joseph Cesare. 

Dams are a specialty for Cesare. Al
though the dam at Lake Las Vegas is a 
mile long, 200 feet high from the base of 
the excavation to the crest, and required 
20,000 cubic yards of concrete, he has 
worked on even larger projects in the past. 

Lake Las Vegas, however, did offer its 
share of challenges: "This was our first 
sojourn into Las Vegas, and we enjoyed 
being there, but it gets pretty hot for a 
bunch of us Colorado kids," Cesare said. 

The company divided its workforce into 
two different shifts to keep up with the 
accelerated construction schedule. The 
variable soil conditions, a common occur
rence in a desert environment, also meant 
that Cesare had to make sure the founda
tion was consistently adequate. 

Joseph A. Cesare and Associates, Inc. 
have adjusted to the southern Nevada 
heat. The company has established a local 
office in Henderson providing geotech
nical engineering and material testing and 
inspection services. The firm has recently 
been awarded work on the McCarran Air-
port Connector project. 
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The Perfect Combination 
Of Nature ... And Nicklaus. 

SOUTHSHORE 
----------------Ar ----------------

LAKE LAS VEGAS 
Southern Nevada's First Jack Nicklaus Signature Golf Course 

Nevada's Largest Private Lake- 320 Acres- With More Than 10 Miles Of Shoreline 

Luxury Homesites From $185,000 

Club Membership Included 

17 miles east of the Strip off Lake Mead Drive 
Sales Office: 564,1600, ext. 60 or 1,800,564,1603 , ext. 60 

Luxury Homesites From $185,000. Club Membership Is Included. 
P.O. Box 98001 Las Vegas, Nevada 89193,8001 

(NAV930311) Obtain the Property Report or its equivalent, required by Federal Law or State Law and read it before 
signing anything. No Federal or State Agency has judged the merit or value, if any, of this property. Not registered 
with the New Jersey Real Estate Commission. This is not an offering to New York , New Jersey, Ohio or California 

residents or any state where prohibited by law. Offered by Lake at Las Vegas ]oint Venture. 



Troubled by increasing costs 

and regulations, small 

business owners report a 

steady decline in hiring plans 

which could endanger a 

faltering economic recovery. 

Small business troubles 
mean fewer jobs 

Over the past year, small businesses 
have bolstered an economy burdened by 
corporate cutbacks. In a random survey of 
small business owners conducted by 
The Kessler Exchange, 7 5 percent of small 
businesses reported they had hired work
ers in the past year. 

But small business owners don't plan to 
continue that support in the coming year. 
In one recent study, just half of owners 
reported plans for hiring workers in the 
coming year. Since then, plans for hiring 
have declined even further. 

In a study conducted in July' just one
third of small-business owners reported 
plans for hiring in the next six months. 
And in August, that percentage slipped to 
less than 30 percent. 

In the August study, near! y half of small
business owners reported they had no 
plans to expand in any way in the coming 
year. This may be a reflection of the fact 
that small business profits are not keep
ing pace with sales. Small business own-

. ers are hustling harder and making less. In 
the August study, just over half of owners 
reported sales increased over the last six 
months, but only 32 percent of owners 
reported an increase in profits. 

It is likely profits are being swallowed 
by increasing costs. Sixty-five percent of 
owners reported an increase in costs dur
ing the six months preceding August. This 
means owners will look for ways to cut 
costs and increase profitability. 

Many owners see employee-related 

regulations as a factor in soaring costs -
which further discourages them from hir
ing workers. When owners were asked to 
pick the biggest problem they confront on 
a regular basis, regulations, costs and 
employees were the top three selections. 

Owners' responses to a study regarding 
health care reform demonstrate how regu
lations impact small business hiring deci
sions. More than 40 percent of small busi
ness owners interviewed about the pro
posed reform said their profits would be 
reduced if forced to participate in the plan 
under development by the Clinton admin
istration. Eighteen percent said it would 
cause them to lay off employees, and 19 
percent said it would prevent them from 
hiring new employees. 

Almost a quarter of owners who cur
rently have less than 50 employees said 
approval of the new Family and Medical 
Leave Act has caused them to plan on 
keeping their staff to less than 50- under 
the act, husinesses with more than 'iO 
employees must grant workers up to 12 
weeks of unpaid leave to care for a family 
member or due to personal illness. 

Instead of hiring new workers, many 
owners are working to increase the pro
ductivity of their present staff. This often 
involves investing in new equipment. 
When asked if they had taken any steps in 
the past year to increase productivity, 
more than 70 percent of small-business 
owners said "yes". Of that group, more 
than two-thirds said the measures taken 
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involved purchasing new equipment. 
Joseph Kruy, owner of Carnbex Corpo

ration in Waltham, Mass., which has al
most 200 employees, keeps tabs on the 
company's dollars of revenue per worker. 

Kruy says his company, which makes 
and maintains computer memory and stor
age systems, "has to move more effi
ciently and react more quickly" because it 
is small. And for that reason, he makes a 
point of communicating the company's 
goals to the staff. "We teach our employ
ees that the company's growth doesn't 
mean that we'll be hiring many more 
workers. It means the workers need to 
increase productivity so that we can main
tain stable employment." 

Even though Kruy concentrates a good 
deal of his time and energy on increasing 
productivity among his workers, he thinks 
his biggest productivity increases will be 
made through technology. Already, he 
says he is investing in newly developed 
equipment. "I think productivity gains in 
the future will really come from intelli
gent automation- electronics, computers 
and mechanization." 

Direct mail program designer Tom 
Overhoff of Danville, Calif., says tech
nology now allows him to run his busi
ness without hiring additional help. "I use 
computers to help me with my mailings 
and faxing. I also do my own typing so I 
don't have to hire a secretary. Five years 
ago, I would have had to [hire a secretary]. 
No more. Sometimes I have someone 
help me part-time, but I'm not going to 
hire anyone unless I'm forced to." 

Overhoff says he's glad he doesn't have 
to cope directly with employee regula
tions issued by the government, but he is 
bothered by the negative impact he says 
they have on his clients. 

At one time, up to six employees worked 
for Overhoff. "I hired several people all at 
once a couple of years ago, right when the 
recession started. I was gambling the busi
ness was going to grow, and it was getting 
to be more than I could handle. But that 
created too many expenses all at once. I 
wouldn't do it again." • 



WE'VE HELPED LAUNCH 

MORE SMALL BUSINESSES 

THAN LEMONADE. 

Come to think of it, lemonade stands are about the only small businesses we haven't had the 

pleasure oflending money to. (At least not yet.) At U.S. Bank, we salute small businesses 

and we recognize the kind of special support they need. That's why we offer established 

small businesses a variety of loan programs, such as our SBA loan. Which can provide 

resources to help propel your business to the next level. If you've been considering a 

loan, give us a call. We'll take the time to make sure you get the one that's right 

foe you. A policy that many of om cunomw find rathet cefc"hing. e5BANK, 
S B A l o a n s fro m U. S. B a n k . 

© 1993 U .S. Bank . 



According to two recent surveys, 

employers are reevaluating 

their mix of dental benefits 

carriers to control rising health 

care costs, and are discovering 

specialist carriers offer a 

number of advantages. 
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Rising dental benefits costs spur 
re-examination of carrier mix 

One recent employer dental-care sur
vey polled senior financial officers, a sec
ond survey polled benefits managers. The 
surveys found a majority of each group 
said rising costs and the need to shift these 
costs may prompt them to evaluate alter
native carriers. Rising costs are forcing 
employers to take every opportunity they 
can to scrutinize and even change their 
mix of carriers. Employers are adding 
specialty carriers because they can get 
more for their dollar. The efficiencies and 
expertise resulting from specialization 
provide more competitive pricing and 
superiority in service and flexibility. 

By taking advantage of these efficien
cies, employers can avoid shifting some 
costs to employees, experts say. How
ever, rising costs will eventually find their 
way to the employees' pocketbooks, ac
cording to the survey. When asked about 
cost-shifting, nine out of 10 benefits man
agers expect that employees will eventu
ally assume more costs, half say employ
ers will assume more, and one in five say 
dentists will assume more costs. 

Both surveys point to the emergence of 
dental insurance as a core employee ben
efit: about nine out of 10 managers be
longing to both groups say their compa
nies offer dental coverage. 

Commenting specifically on dental car
riers, financial and benefits managers both 
agree that specialists outdo multi-line car
riers in the following categories: service, 
cost, range of products and flexibility. 

The surveys also provide a clue to other 
important factors managers look for when 

choosing carriers. The top three consider
ations are: the ability to provide uniform 
benefits; national capability; and single
site claims processing. 

Specifically, 63 percentofbenefits man
agers and 90 percent ot'financial manag
ers rated single-source processing as very 
important/useful. Forty-six percent of 
benefits-'ITlanagers and 37 percent of fi
nancial managers rated national capabil
ity as most important. Forty-nine percent 
of benefits managers and 65 percent of 
financial managers rated the carrier's abil
ity to provide standard programs/uniform 
benefits as very important/useful. 

Sixty-nine percent of benefits manag
ers and 54 percent of financial managers 
report their companies offer dental ben
efits as part of an overall self-insured 
health care package. Of companies with 
self-insured programs, more than two out 
of three are administered by a third party. 

When choosing third-party administra
tors, managers seek carriers with a satis
factory record of claims payment, which 
was rated most important by 50 percent of 
benefits managers and 38 percent of fi
nancial managers. Other important crite
ria were value and customer service. 

Surprisingly, in light of managed care 's 
popularity in medical coverage, fee-for
service is the most popular delivery ar
rangement for almost all dental benefits 
packages. Ninety-one percent of benefits 
managers said their self-insured benefits 
packages included fee-for-service cover
age while one in five offered PPOs, HMOs, 
or other capitation options. • 
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business indicators & anaiY.,sis 
imply stated, Nevada's economy has perked up and U.S. 
economic growth remains sluggish. The national recov
ery since early 1991 has been anemic. Moreover, a 
languishing California economy continues to drag on 
Nevada's business conditions. Nonetheless, in the face 

of both national and regional economic weakness, expansionary con
ditions have returned to Nevada. 

Not all indicators fall in line. State and national employment figures 
still send mixed signals. Employment growth has been strikingly weak. 
Many large corporations have permanently lowered staff levels. Also, 
small businesses which provided much of the earlier employment 
growth no longer do so. Yet, a few sectors have grown, for example, the 
U.S. health care sector and southern Nevada's construction industry. 
As a consequence, employment opportunities have prevailed in a few 
sectors while employment growth has generally been weak. Thus, 
national and state unemployment rates remain at the 7 percent level. 

The U.S. continues to experience a protracted below-average growth 
rate. Inflation-adjusted gross domestic product (GDP) continues to 
grow at about a 1 percent rate, while the potential growth rate is between 
2 and 2.5 percent. Faced with slack conditions, monetary policy has 
pushed interest rates down to noteworthy low levels. In hopes of 
gaining economic momentum, Fed policy has pushed the three-month 
Treasury bill rate down to 3.05 percent and the prime rate to 6.0 percent. 
Fiscal policy remains dormant as a tool for addressing the slow 
economic growth problem. The budget deficit compromise (and the 
political fall out) precludes reversing past deficit-building actions of 
increasing spending and reducing taxes. Indeed, efforts to address 
budget deficits that focus on the nation's long-term potential acts as a 
contracting influence in the near term. Only monetary policy tools are 
currently available. Hopefully, current conditions are just the taste of 
bad medicine to get the economy well in the long run. 

Although the unemployment level remains at a high level, the Silver 
State has rebounded from slow growth. Two dependable Nevada 
indicators of current business and economic activity include gross 
gaming revenue and taxable sales. At mid-year these two monthly 
indicators stood at 5.38 and 9.11 percent above year-ago levels. 
Economic expansion in the southern part of the state has been more 
"stop and go" in recent years. Nevertheless, key state and local Nevada 
indicators during 1993 have consistently been above the 1992 levels. 

Furthermore, new residence permitting activity, one measure of a 
region's expectations about sustainable levels of future economic 
activity, point upward for both the Las Vegas and Reno economies. 
These indicators, although not reflective of the same reporting period, 
reached double digit growth levels, 22.21 percent for Las Vegas and 
15.58 percent for Reno respectively. Clearly, a number of people have 
taken a fmancial position on Nevada's future. 

Another positive growth indicator for Nevada is the diversification 
of the state's gaming and tourism sector. These fundamental trends 
appear in both the state's major economic centers. In Las Vegas, three 
major properties prepare to open during the last half of 1993. In Reno 
activities move forward on its national bowling center project. 

R. Keith Schwer, UNLV Center for Business & Economic Research 
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271,901 
171,859 

481,587 
353,067 

76,900 

3,841 
169 

236 
14 

1,254 
460.1 

135,584 
79.29 

7 .62 

167,116 
95.70 

8.70 
678 

5,581,193 
1,147,345 

59,214 

1,342,090 
854,300 
265,190 

144.4 
1073.7 

6.0 
3 .05 

6,206.9 

PREVIOUS 
PERIOD 

7 .0 
7 .2 
6.7 
6 .9 

1,349,436 
800,754 
253,900 
171 , 173 

539,473 
339,341 

82,845 

2,987 
151 

279 
14 

1,254 
454.6 

129,421 
71 .35 

7.55 

162,554 
82.80 

8.60 
611 

5,212,601 
1,106,402 

59,656 

144.4 
1067.2 

6 .0 
3.1 

6,145 .8 

YEAR 
AGO 

6.9 
7 .5 
7.2 
7.7 

1,325,860 
741,658 
250,068 
161,124 

457,015 
328,630 

77,631 

3,143 
122 

226 
16 

1,141 
434.9 

142,814 
76.38 

8.49 

183,968 
83 .00 

9.40 
584 

5,232,158 
906,770 

58,027 

1,296,360 
817,450 
262,900 

140.2 
952.6 

6 .5 
3 .28 

5,902.2 

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA; (3) enplaned/deplaned passengers; (4) all urban consumers 
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNLV, Center for Business and Economic Research; 
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve. 
COMPILED BY: UNLV, Center for Business and Economic Research 

CHANGE 
YRAGO 

1.45% 
0 .00% 

-1.39% 
-9.09% 

9.11% 
11 .34% 

8.73% 
6 .66% 

5 .38% 
7.44% 

-0.94% 

22.21% 
38.52% 

4.42% 
-12 .50% 

9 .90% 
5.79% 

-5 .06% 
3 .81 % 

-10.25% 

-9.16% 
15 .30% 
-7.45% 

16.10% 

6.67% 
26.53% 

2 .05% 

3 .53% 
4.51% 
0.87% 

3.00% 
12.71% 
-7.69% 
-7.01% 
5 .16% 
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Nevada 
Briefs 

Kikumoto named 
CEO of Blue Cross/ 
Blue Shield 

David Kikumoto, a native of Elko, has 
been appointed chief executive officer 
and president of Rocky Mountain Health 
Care Corporation. He also has been named 
chief executive officer and president of 
the Blue Cross and Blue Shield Plans of 
Colorado, New Mexico and Nevada. 

Kikumoto has been serving as interim 
CEO of the companies since July 15. His 
permanent appointment was announced 
recently by the boards of directors. 

"It is fortunate that we have a person of 
David Kikumoto's caliber to lead our 
companies into the future," said Seymour 
Laff, chairman of the board of Rocky 
Mountain Health Care Corporation. 
"David has the vision and the leadership 
qualities to accomplish our goals." 

Kikumoto, 43, served as senior vice 
president and chief marketing officer for 
RMHCC for six years prior to his appoint
ment as CEO. Prior to joining RMHCC, 
Kikumoto was a senior executive with 
Blue Cross and Blue Shield of Utah for 12 
years, during which he gained extensive 
experience in both financial management 
and managed care enterprises. 

"Effective managed care struggle<>. are 
one of the most important elements in 
reducing the cost ofhealth-care services," 
Kikumoto said. "It not only is critical for 
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the future success of our companies, but 
also will be an integral component of the 
new marketplace that will come with na
tional health care reform." 

Kikumoto said his first priority as CEO 
will be to take a very aggressive look at 
the total cost structure of the companies' 
operations. "We will lower our cost," he 
said. Another top priority, Kikumoto said, 
is for Rocky Mountain Health Care Cor
poration to re-establish its close relation
ships with its subscribers and with the 
community at large. 

Rocky Mountain Health Care Corpora
tion is the management company for the 
Blue Cross and Blue Shield of Colorado, 
New Mexico, and Nevada. It is the largest 
health-care company in the region, serv
ing nearly 700,000 customers. The corpo
ration reported consolidated revenues of 
$659 million last year. 

John A . Kilduff 

Kilduff ioins 
Summa as CFO 

John A. Kilduff, a fmancial executive 
with 20 years' experience, has joined 
Summa Corporation as senior vice presi
dent and chief financial officer, Summa 

President John Goolsby announced. 
Kilduff previously was executive vice 

president and chief financial officer for 13 
years at Leisure Technology, Inc., a Los 
Angeles publicly-held national developer 
of master-planned communities. 

"John will be assisting me as Summa 
focuses on long-range strategic and fman
cial planning," said Goolsby. 

"I'm looking forward to the challenges 
and opportunities to contribute to Sum
ma's leadership role in developing south
em Nevada," said Kilduff. 

Prior to joining the Los Angeles devel
oper, Kilduff was an audit manager with 
Arthur Andersen & Co. in New York. 

A field artillery lieutenant in the Viet
nam War, Kilduff holds a bachelor of 
business administration' ·in accounting 
degree from Siena College, New York, 
and is a ertified public accountant. 

Nursing association 
makes donation 

The Nevada Foundation for Hospital 
Nursing Practices recently donated 
$263,000 to state-wide nursing programs 
and the Nevada Rural Hospital Project. 

The foundation, in its second year, is 
composed of executive directors from 
Sunrise Hospital and Medical Center, 
Desert Springs Hospital and Valley Hos
pital in Las Vegas. Additional members 
are executive directors from St. Mary's 
and Washoe Medical Center in Reno and 
Gov. Bob Miller's appointee, Assembly
woman Vivian Freeman. 

In its first year, the foundation contrib
uted $227,000 to nursing and health edu
cation programs throughout Nevada. 

This year, the Community College of 
Southern Nevada received $120,000; 
Truckee Meadows Community College, 
$40,786; Western Nevada Community 
College, $6,128; the University of Ne
vada, Las Vegas, $50,000; the Orvis 
School of Nursing at the University of 
Nevada, Reno, $36,000; and the Nevada 
Rural Hospital Project, $10,000. 
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Jim Has To Choose A Health Plan That Gives His 
Co-Workers Choices, Yet Meets His Company's Bottom Line. 
Jim selected a health plan from Blue Cross and Blue Shield of Tevada. His decision didn't sacrifice employee 

benefits or compromise his budget Flexible health plans. Freedom of choice. And the best value in health 

insurance for almost 25 years. For information call your broker or Blue Cross and Blue Shield at 228-2583. 

In Reno call829-4000. 

+. fl BlueCrossBlueShield 
of Nevada 
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Good Clwice. 



Countrywide helps 
self-employed 

Home buyers who are self-employed 
may become confused by the myriad of 
documents required by mortgage lenders 
in order to calculate self-employed in
come. Countrywide Funding Corporation, 
the nation's largest mortgage lender, of
fers tips for self-employed borrowers to 
simplify the process, by helping them 
calculate their monthly income and pre
qualifying them for a home loan. 

"When applying for a home loan, self
employed home buyers need to present 
documents relevant to their business," 
said Greg Lumsden, executive vice presi
dent of Countrywide's Retail Division. 
"By clarifying the documents required, 
Countrywide hopes to simplify the home 
financing process, while helping more 
families own homes of their own." 

For mortgage lending purposes, a per
son is generally considered self-employed 
if he/she owns 25 percent of a business. 

Countrywide Funding Corporation 
originates and services single-family home 
loans. Founded in 1969, Countrywide 
employs more than 4,000 people at its 
Pasadena, California headquarters and in 
more than 300 offices nationwide. 

Southwest Medical 
Associates makes 
hi-tech purchases 

Southwest Medical Associates, Inc. 
(SMA), the multi-specialty medical group 
owned by Sierra Health Services, Inc., 
recently acquired two sophisticated pieces 
of equipment for enhancing cardiac care. 

The first, a Muse 1000 Cardiology Data 
Management System, permits electro
cardiograms (EKGs) taken at multiple 
distant sites to be read and interpreted by 
cardiologists in another location. 

SMA, which is the first medical pro
vider in Las Vegas to have a Muse 1000 
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EKG Management System, currently per
forms approximately 1,000 EKG tests 
every month. With the Muse 1000, the 
EKG can be sent electronically via com
puter to a cardiologist for interpretation. It 
is stored on an optical disk for ready 
retrieval and comparisons at a later date. 
This advance in technology allows for 
access by all SMA physicians practicing 
at any one of nine locations in the Las 
Vegas area regardless of where the test 
was originally performed. 

The Muse system and 12 new EKG 
machines, all manufactured by Marquette 
Electronics, were recently purchased by 
SMA at an approximate cost of $150,000. 

The other new addition to SMA's Car
diology Department is an Acuson echo
cardiography (echo) system. 

An echo uses high frequency sound 
waves to take a picture of a patient's heart, 
the heart valves and major blood vessels 
without exposure to x-rays, needles, or 
surgery. In the practice of cardiology, it is 
usually used to detect blockages and to 
study blood flow. 

Other advantages of the Acuson system 
are its new, rriore powerful full-color im
aging and computerized capabilities, both 
of which will help cardiologists more 
accurately evaluate heart function. SMA 
is the first medical facility in Las Vegas to 
have this sophisticated imaging equip
ment which cost approximately $220,000. 

"The dramatic improvement in speed, 
image resolution and detail that these sys
tems provide will help our physicians 
make earlier, more accurate diagnoses," 
said Jerry Reeves, M.D., president of 
Southwest Medical Associates. 

Comstock opens 
Las Vegas branch 

A Las Vegas couple will direct Carson 
City-based Comstock Bank's first branch 
in southern Nevada at the Atrium busi
ness tower on North Rancho. 

Lloyd and Linda Green bring more than 
a dozen years of local mortgage banking 

and business management to Comstock, a 
major real estate lender in the Carson 
City-Reno area. Lloyd Green, branch 
manager, and Linda Green, loan process
ing manager, will focus on homebuyer 
and construction firm needs including 
mortgage refinancing. 

"We look forward to becoming a force 
here. We'll build a team of representa
tives to provide personalized service," 
said Comstock President Larry Platz. "Our 
philosophy is to provide loans for Neva
dans, by Nevadans from a Nevada-owned 
and operated bank." 

The bank, traded on NASDAQ under 
the LODE symbol, opened in 1981 and 
has $67 million in assets. Currently, 
Comstock has two full-service branches 
in Carson City and Reno; -and real estate 
lending offices in Incline Village, Minden, 
Carson Qity and Reno, in addition to the 
Las Vegas office. 

Dermody sees 
increase in activity 

Nevada-based Dermody Properties, one 
of the nation's leading industrial develop
ers, recently announced a surge of activity 
in the firm's leasing division- in both the 
industrial and retail sectors. Airport 
Square, in Reno, with anchors Costco, 
Office Depot, PetsMart, and most recently 
the Auto Parts Club, is attracting a num
ber of retail stores and services. Accord
ing to Dermody Properties Leasing Mar
keting Director Wayne Biancalana, "The 
economy here appears to be really coming 
around - we are currently experiencing 
interest from a variety of new businesses." 

With offices in Las Vegas, and corpo
rate headquarters in Reno, Dermody Prop
erties is Nevada's largest developer. Spe
cializing in service-oriented warehouse 
and distribution facilities, Dermody Prop
erties builds and leases for national and 
international clients such as USAir, MCA 
Records, Wells Lamont, Sherwin-Will
iams, Geneva Generics, Boehringer Ingel
heim and Michelin Tire Corporation. • 
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'~Good 
Business 
Banker 
can Make 
For Good 
Business." 

Ray Vega 
CEO, Vega Enterpnses 

' ' Getting through the day, 
especially in today's ~usiness 
world, means relying on the 
expertise of people you can 
count on. That's why I 
depend on my banker at 
PriMerit. So much of our 
business centers around 
finances. Whether it's 
inventory loans, payroll 
services or capital investment, 
I've always been able to tum 
to the professionals at 
PriMerit. When they say 
they're the 'Bank That 
Listens, ' they back it up with 
the best service in the 

industry. ' ' 
The Bank That Listens 

PruMERit: 
BANK 

Federal Savings Bank 

Home Office • 3300 W. Sahara Ave. 
Las Vegas, V 89102 • 365-3460 



' 
"I'd feel a little pain now and then, but I didn't think it 

was anything serious. Maybe because I didn't want to ... 

"But I finally went to see my doctor anyway. And it was a 

good thing I did, because it was serious. It was my heart. 

"I needed a cardiovascular specialist and surgery. That 

meant the hospital. 

"I was worried, sure. But only about me. Not about what it 

took to get me well. All along I knew I was being cared for-and 

cared about -by lots of people, start to finish. Lots of people I 

never even met. 

"And I got well. Thanks, HPN. It may not have been easy, 

but you sure made it simple." 

Please refer to the Certificate of Coverage for limitation and exclusions. S293 


