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FROM THE PUBLISHER
As we move into the cooler months of
fall, anothe r season's temperatures are on
the rise: politics. Indeed. this particular
political season has proven to be more
volitile than those in recent memory . Issues such as abortion, the corpora te tax
initiative and the pension increase have
many candidates sitting on the hot seat.

To help our readers make their voting
decisions, our September issue featured
the results of a survey quizzing the candidale s on business-rel ated issues. The
overwhelming response we received has
promp ted us to repeat the survey (edited
to contain only the candi dates who will
appear on the general election ballot ) in
our November edition.

In an effort to be thorough, we have
offered those individuals who did not
respond to our questionn aire another opportunity to do so. As before, non-respondents will be thusly indicated.
In our age of sophisticated multi-media
campaigns, it is becom ing increasingly
difficult 10 cut through the rhetoric. It' s
our hope this survey serves thai purpose.

Vege tatio n on reclaimed crusher slope.

SHOWCASE MINING:
Producing ore while preserving the environment
• • •

o

nAugust 30,1990,theUnitedStatesForest
Service dedicated Independence Mining
Company Inc.'s (IMC) Big Springs Joint
Venturemine as anational mining"showcase" for its com mitme nt to extracting

minerals in an environmentally sound
manner. The Big Springs Joint Venture,
which is located 60 mile s north of E lko in
the Humboldt National Forest. is the first
locatable hard rock minin g operation in
the United States to be granted thi s hon or
by the U.S. Forest Service.
John P. Inm an, forset superv isor f oethe

HumboldtNationalForest.said:'The Big
Springs Joint Venture is an excellent example of a hard rock min ing operat ion.
Since the mine 's const ruction in 1987,

Independence Mining has been outstanding in its attention to operating in a very
environmentally conscientious mann er.
6
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They have es tab lished a good record of
meeting and exceeding the management
objec tives set forth by the fore st service.
We are very pleased to be stow the honor
of the ' showcase' designation on Big
Springs and the Independence Mining
Comp any which through its effort s has
successfully dem on strated how the mul tiple use of public land s can be man aged .
The B ig Springs mine is an example for
other min ing companies of what can be
accomp lished ."
Joseph W . Murray, pres ident of Independence Mining Company Inc.• stated:
"We at IMC are honored to rep resent not
only the state of Nev ada but also the
minin g industry through this impo rtant
tribute. Our partnership with the land
guid es us in all that we do at Big Springs;
we understand that while our presence on

the land is measurable . the land itself is
fmite and protecting it for other uses and
future generations is paramount . We will
strive to maintain our outstanding environmental record and continue to demonstrate that mining can take place in harmony with the en vironment."

•••

The History of Big Springs
The Big Springs Mine is ajoin t venture
between IMe and Bull Run Gold Mine s.
Ltd. IMC is the mine opera tor and also
wholly owns and operate s the processing
facilities assoc iated with the mine. The
mine is located in the northern Independence Mountain s at elevations that range
from 7,400 to 8,400 feet for the two larger
pits: North and South Sammy Creek . Mac
Ridge, a small pit which was mined out
durin g 1987 and ] 988, is at anelevation of
9.500 feet. It was the highest open pit
mine in Nevada when it was in operation.
Ore-grade gold mineralization was first
drilled in the main Big Springs ore bodies
in 1982. The discovery was the result of a
regional reconnaissance program by
Freeport Exploration geolog ists utilizing
structural trendanalysis.lt was decid ed in
early 1987 that the deposit was economic
and constructi on began in mid-1987.
Environme ntal base-line studies were
initiated during 1986 in antic ipation of
prod uction. Plans for processing the ore
initially consisted of heap leaching for the
first part of the project, with oxide ore
milling beginning in 1988 followed by
fluid-bed roasting in 1989.

• • •
Big Springs & the
Environment
The mining industry is one of the most
heavily regulated industries in the state of
Nevada. There are over 20 agencies that
govern all aspects of the industry including. among other thing s. the maintenance
of air and water quality standards. the
preservation of threatened and endangered
species of wildlife and vegetation. the
preservation of certain archaeological
sites, environmental reclamation, and the

Narro w haul road constructed to minimize fisheries impact.

transportation, storage and disposal of
solid and hazardous waste.
The Big Springs mine is located on land
administered by the U.S. Forest Service
and the mill is located on private land.
Before IMC was able to develop and
operate the mine, it was required to complete an environmental assessment (EA)
in co njunction with the U.S. Forest Service. This assessment, manda ted by law,
required IMC to addre ss any and all significant environmental impacts and propose plans to mitigate them. Additionally,
IMC is currently cooperating with the
forest service to complete a cumulati ve
impact analysis for the Independence
Mountains. As part ofthis study. IMC has
contributed funding for exten sive upland
vegetation mapping and a state-of-the-art
inventory/classification for 20 Independence Mountains streams.
Among the many enviro nmental concems at Big Springs was the habitat for
the Lahontan cutthroat trout in the north
fork of the Humboldt River. This species,
a remnant of the glacial period when the
Great Basin was covered with large inland lakes, is a federally listed threatened
species. The fish has adapted to the sediment laden . low water condit ions typical
throughout the Great Basin. The mine and
mill were designed to minimize impacts
on the Lahontan cutthroat trout. The mill

was placed in the valley away from the
better fish habi tat. The mine-to-mill haul
road (above) located near the north fork of
the Humboldt River, is narrow to accommodale highway belly-dump trucks; a
wider road, which would have been more
cos t effective for the operation. would
have greater disturbance and the possibilityof increasing sedimentation.The dumps
were placed farther than norma l from the
mining area to ensure stability, and additional sediment traps were constructed at
the mine and along the haul roads to catch
run-off silt. The life-of-mine cost for mitigation to preserv e the trout habitat is betwee n $ 10 million and $20 million.

•••

Reclamati on at Big Springs

Concurrent reclamation at Big Springs
is the result of prior planni ng during the
EA process. Specific resource goals for
post mining land use drive the reclamation plan. In gene ral, reclamation objectives are to min imize soil erosion and
provide forage for wildlife and livestock.
Salvaging topsoil, as prescribed in the
reclamation plan, is an ongoing process.
Topsoil is removed. where practicable, in
advance of site dis turbance, then stockpiled and seeded 10 keep the soil biologically active. Seeding mixtures are chosen
~ •
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Its simp~l' a matter of trust.

When you look for a copier or phone systemfor your small business. chances
are you shop the same places bigbusinesses do. These days. more and more
small businesses are taking the same a pproach to shopping for insurance.
One by one they're finding that the same qualityinsurance large corporations
know and trust is the best value for their small business as well. With over
20 years of proven performance. Blue Cross and Blue Shield of Nevada is
Insurance you can trust at a priceyou can afford. For information contact
your broker or Blue Cross and Blue Shield of Nevada at 382-3302. in Las
Vegas. In Reno call829-4000, outside the Reno metro area call ]·800-6483250. Becausereal businesses deserve real insurance.
8

AMP "

OCTOBER 1990

Track-mounted backhoe returning exploration road to natural contourprior to
revegetation,

site-specificall y for each reclamation
project according to soil type. elevation
and precipitation .
Big Springs was one of the first areas
where backhoe recontouring of roads was
attempted. The results have been favorable. enabling natural contours to be restored (above) even in steep terrain. Big
Springs was the first mine in the Independence Range chat replaced topsoil and
seeded a waste rock dump. Interim reclamation has included the hydro-mulching and seeding of the canyo n haul/public
access road to minimize erosio n and improve aesthet ics.

• • •

Big Springs &
the CommunIty

Big Springs has evolved into an excellent educationa l asset to the local community. For several years the boy scouts of
Elko have ass isted IMC in reclamation
work perfonned at Big Springs including
the planting of willow cuttings and trees
and the construction of fish habitat improvements. IMC has also been very involved in providing informat ion and
awareness for U.S. Forest Service personnel. The Sierra Club, the Nevada Department of Wildlife. a congressional fact
finding group. univers ity professors. Elko
grade school classes, local ranchers and
other residents and agencies have also
visited the minesite to learn more about
the mining industry and reclamation. •

• ••
B efore the modem gold rush, rural Nevada was isolated and
insulated from the rest of the world. Up to the mid 'SOs what
was done or said in London , Washington, Paris, Tokyo, or even
Carson City didn't mean much in the cow counties of Nevada.
Even during wars and depression, life in
rural Nevada depended less on the na-

tional orglobal situationthan itdidon the

BY HOWA RD COPELAN D

weather. If there was enough rain. time s
were good, if there wasn't. times were
bad. The credit crunch that wiped out

farmers in other states barely touched
rural Nevada because trad itionally, local
cattlemendidn'twant anything todowith
the federal government and Washington
never wanted to do anything wi th them.

But then, the goldrush came.

A new industry was born practically
ove rnight and more importantly, rural
Nevada found itselfeconomically annexed
to the glob al village. If any lesson can be
learned from the last year, it is that as long
as the gold ho lds oUI, if somebody sneezes
anywhere in the wo rld, rural Nevada is
going 10 feel it.

• • •
Gold as a barometer for
world 'enslon
Aft er almost half a year of steadily
decl ining gold prices, Saddam Hu ssein
did Nevada a favor with his invasion of
Kuwait. Although go ld was making a
steady, albe it slow, rise on the world mar kets be fore the invasion, the te nsion Iraq
created pushed il up over $25 an ounce in
less than a wee k. For the first time since
last December, the prec ious metal sold for
ove r $400 an ounce .
Th is sudden increase is good news for
the Nevada minin g industry . Before the
Persian Gulfcrisis. many small mines and
even some lar ge ones began 10 cut bac k on
production or cl ose mines and lay o ff
entire work force s. While the overall mining ope rations and emp loymenl picture
was not seri ously affec ted by those initial
cut backs, there was a real concern in the
area that those small red uctions foretold
much large r ones. T oday as A meri can
soldiers, sa ilors and marines mobilize in
the Persian Gulf, the fears of the Ne vada
gold boo m turning bust are as distant as
Baghdad from Elko.
In fact, the worst thing that could happen to the region 's economy is a sudden
outbreak o f peac e; gi ven the past actions
ofSad dam Husse in and his future options,
that probably will not happe n.
" If nothing dramat ic happens, we could
hit $45 0 an ounce ," sa id John Watson ,
president of Horizon G old, "but we will
have to remain at tha t level for a wh ile
before so me of the smaller mines tha t
have shut do wn can gel the ca pital to start
up operations again ."
Whi le the Iraqi in vasion c f Kuwait did
take everyone by surprise. the knowledge
that some thing dram atic was going to
happen was foretold in the pre -invasion
10
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Gold mining at Round Mountain.
massive sell-offs from Saudi and Kuwaiti
so urces. Ironically, it was those massive
se ll-offs of gold that prom pted the decline
in price earlier this year.
Millio ns of ounces of gold . mostly from
Arab sources, we re dumped on the world
marketplace during the first four months
of this year. Th at glut caused the price of
the precious metal to plun ge $23 in February alone.
Prior to the plunge, all price predictions
pointed to increases because of the instability of the world 's two largest gold producers. South Africa and the Soviet Union.
However. what the predictions forgot amid
the sweeping changes taking place in those
cou ntries was the never-ending state of
war tha t continued in the Middle Eas t.
AI the height of the A rab sell-off in
March . Iraq' s president for life , Saddam
Husse in increased the tensions in tha t
alrea dy taut comer of the world by announcing that he would not hesitate to use
chemical weapons against Israel should
war between the Jewish state and the Ara b
world erupt onc e aga in.
Th ose statements against Israel have
since proven 10 be a feint. Instead of
marching west in a holy war 10 return
Jerusalem back to Moslem control, Hus sein invaded a "brother" Ara b, Kuwait,
and according to much publ icized intelligence reports. made plans loconquer Saudi
Arabia. Th ose plans have ap parently
backfired with the immed iate and massive deployment of U.S. and alli ed troops.

BUI at the same time, troops are being
called to war, the Nevada mining indu stry
is gelling back to work .
Th ere is no mystery why gold is in such
demand today. W ars have always added
luster to gol d. War may destroy or severely damage a nation's econom y and
undercut the value of its curre ncy, but
gold al ways has a value whe ther translated in to dollars, mark s, or dinars.
If anythi ng, Iraq ' s arsenal of chemical
weapons and U.S . nuclear capabili ty have
poli shed it even more . Chemi cal and nuclear weapons have a pennanent effect
not found in the ir conventio nal counterparts. No ma tter how powerful a conventional bomb may be, its impact is momentary. Th e death a nuclear or chemical
warhead bring s rema ins long alter it explode s. There is no such thing as surgical
strikes in chemical or nuclear warfare.
Given the pro ximity of the countries
invo lved, there is a good chance the Persian G ulf states - and their oil fields will suffer in a war, es pecial ly ina nucl ear
or chemic al scenario. Th e Arab world
wi ll need cash to buy arms for protectio n
or 10 sustain the ir economies in case their
prin cipal resou rce, oil. cannot make it 10
market. As the hoi winds of summer cut
through the region this )"ear, the demand
for cash gro ws with the feverish rhetoric
of Sad dam Hu ssein. The easiest commodi ty 10 convert to cash is gold.
Th e te nsion in the Middle East is not
only good for the mining ind ustry, it will

also probably stre ngthen the position of
the gold miner. If oil prices continue to
rise. America will once again look to its
own capped oi l reserves and later to the
now closed coa l fields to increase its energy independence. A large portion of
today' s Nev ada gold miners were yesterday's oil workers and coal miners in
Wyoming, Colorado and Utah. Future
competition between the three industr ies
will cause an increase in wage s and probably strengthen labor union s.
If a full-scale war breaks out in the
Middle East. trained miners and engineers will be in demand, and like any
commodity, their value will increase.

•••
Bad news Is no'
always good
Though the Nevada mining industry is
benefitting from the cris is in the Persian
Gulf, world tension does not always increase the price of gold. As was proved
last year, uncertainty about the world 's
changing political order may cause a shortterm decrease in the go ld exchan ge and in
production in the relatively safe gold mines
of Canada. Australia and the U.S., acco rding to sources in the mining industry.
''Th e situation in Eastern Europe, and
South Africa are such unknowns now,
mine prod uction may be scaled back temporarily," said one mining CEO who declined to be named.
W ith the chances of soc ial upheaval
considered great in the world' s two largest gold-prod ucing cou ntries, the Soviet
Union and South Africa, "sa fe mines"
have a lot to gain and little to lose in
waiting a few months.
In Nevada, before the price of gold
plummeted in the Arab sell-off,therewere
ind ications that mine production is being
scaled back partly in anticipation of such
a scenario. Though some mines were
mak ing a considerable pro fit at the presell-off price of$400 an ou nce , nevertheless, prod uction at a number of them was
suspe nded or curtailed.
When Nelson Mandela, lead er of the
Afr ican National Congress, called for nationalization of major South African in-

We're looking for

PEOPLE TO WATCH
Do j'Ou know someone who is likely to move, shake and make
positit.'e waves in Nevada's business community? If you do,
su bm it their name(s) in the format outlined below for consid.

eration in our January "People to Wa tch" feature.

Please compose a 50- to 75-word profile on me contributions your
"person to watch n has made [ 0 his/her community and why he or she
rates "watchi ng" in 1991 . Include a quality black-and-white portrait
(minimum 3x5. maximum 8x10). Photos will be returned only ifa self
addressed. stamped envelope is provided.
Send your submissions to Nevada BusineHJournal, 3800 H01A'3rd
Hughes Pkwy, Suite 120, Las Vegas, Nevada 89109. Include your
address, telephone numbe r and a phone number for your nom inee.
Th e deadline for receiving your nominations is November 20, 1990.
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You see, lI."e're serious abou t Kevada's future. T hat's why, a.;; one of its largest busine,;ses,
we pro vide ov er 8000 jobs all in the five co mpa n ies we operate in 1'\evada .

From casino hotels to gaming equi pme nt and syst ems. It 's all just part of an on going com mit ment we made yean> ago.
A com mit ment t hat 's easy to keep, thanks to the many hardworki ng people
who have an eye t o the future and an equal share in our concern for the econo mic well-being of Kevada.
With this in mind, as a com mitted partner wit h ~evada , we're playin g for keeps .
For iI copy of th~ 1989 Bally Annual R<eport aU 1-800-J.l-BAllY or wri te 8.Jlly Man ufactu ring Corporation. 8700 West Bryn Ma...... Chicago. illinoi s 60631.

dustries in late '989. the South African
mining industry went on a buying binge
for Canadian. Australian and American
mines. Faced with the prospect of losing
their property or seeing work come to a
halt at local operations. the South Africans were looking for safer pastures . The
best example of the South African invasion of foreign mining interests can be
found in the Minorco acqu isition of
Freeport McMohran .
Minorco . a European based compan y
wholly owned by South African mining
interests. bought Freeport McMohran
Gold for $705 million or$1 7 a share. That
purchase price per share was 2 1 percent
more than what the shares were selling on
the open stock exchange.
That high purchase price proved that
gold is sometimes worth more in the mine
than out of the ground and on the market.
But while Nevada mine owners saw the
value of their property increase. mine
workers saw only the prospect of lay-offs
and the local economy saw recession.
Many rums have expanded or relocated
to northeastern Nevada to reap the profits
the population boom has promised. But if
a wait-and-see attitude become s pervasive
again in the industry. there could be fewer
miners in the mines. and more importantly. in the stores.

• • •
The near future for Nevada
The are many unpredictables in the
price of gold. and rarely do all of them
influence the market at the same time and
in the same way as they did the preceedi ng
year. During these times. any guess on
what the metal will bring at market. and
the impact that price will have on the
Nevada mining industry. is as good as any
other. But if things remain the same. gold
should continue a moderate rise in price
and the Nevada industry will moderatel y
increase its output for the late summer
until February 1991 because of the single
age-old constant in the gold market: gold
is pretty. and people like to wear it.
"It has always been like this,"said
Kaivan Avramihan, a tenth generation
jeweler currently based in Los Angeles.
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" If there are no wars or plagues that would
drive the price up anyway , gold will increa se from Novembe r to February and
then fall slowly after Valentine's Day."
Although thejewelry industry uses only
about four percent of all gold produced
annuall y, the periodic demand for the
metal during the holiday season has pronounced effect on its price . Of all major
consumers of gold, the jewelry industry' s
demand for it fluctuates the greatest. Unless there is a major technical innovation,
the amount ofgold used in manufacturing
and medicine remains relatively constant.
Though the dema nd for investment gold
may temporarily push the price up or
down, the metal eventually returns to its
true level vis-a-vis hard currenc y.
"Sure, anyone can make or lose a fortune in short-term investment, but if you
want to stay in business for any length of
time, the smartest way to go is jewelry,"
adds Avramihan. " Gold may become very
attractive to investors all of a sudden, and
just as fast, it can drop like a rock. But no
matter what the price, it is still the metalof
cho ice for jewelry. It has been that way
since the begin ning of civilization. I don't
see it chang ing now."
At least it d idn't change last year. True
to Avramihan 's prediction, gold began a
Novemberclimb and started a slow fall in
February justbefore the market was rocked
by the Arab sell-off, and most recently,
shot up again as the waters of the Persian
Gulf began to boil.
Given its volatile nature, where any
news can either send the price of gold
through the roof or throug h the floor , and
given that with today' s techn ology, news
can be disseminated almost at the time it
happe ns. it' s comforting to remember that
no matter what happens in other parts of
the globe - wars, depressions, natural
disasters, popular revolutions - gold will
always maintain its alluring, intrinsic value
... and Nevada has plenry of gold.
•
Howard Copeland. a resident ofWendo~er. is /he
news aild business editor fo r /he Elko County-based
High Desen Advocate (a wukiy newspaper covering Ihe five·county area of Norrht'as/ern Nn adaJ.
Copeland received a firs /-pIau award from /he
Nevoda SWrt Press Associalian f ar btst spa' news
story aM garnered third placefo r btstfea,u" story
aM third/or bts/ llt wS u ries.

RUSH
Nevadans. for many years . have been looking for ways to
diversify the state's economy. Fortunately. due to the friendly
business environment, there has been a busine ss rush to Nevada.

in the Silver State
But another rush occuring in the Silver State -

a gold rush-

is responsible for this state 's highest paid industrial employees.
billions of dollars of new capital inves tments and new economic
diversity in the rural towns. as well as Reno and Las Vegas.

As the fourthlargest producer of goldin
the world. it is no wonder that mining

investment dollars have poured into Nevada. In 1989, the state produced $2.5 billion in mineral com modities. Th e res ulting investment for 1982 thro ugh 1992 is
expected to be between $4 billio n and $5
billi on . Ex ploration sexpenditure s, on the

average, reach$100 millionannually.The
direct and indirect impacts oftheminerals
industry account for approximately 10
percent of the gross state product.
The gold boom generates additional
sources of revenue for business. local
governments and the state. Projected
purchases fro m Nevada vendors in 1990
are expec ted to total approximately S366
million. In 1990. the indu stry will pay
nearly S84 milli on in taxes. About Sl2
million in property taxe s will be collected
by local counties. Sta te sales and use taxe s
will total approxima tely S29.27 million

and net proc eeds taxe s, approxima tely
$42.68 mi llion .
Individual co mpanies contribu te direct ly to infrastructure. edu cation and
charit ies; in 1989 alone. con tributions
came to more than S5 million . On e com pany wen t so far as to build an entire ly
new tow n in Round Mountain.
Today. Nevada mines dire ctly employ
approximately 13,500 employees. Average earnings are the highe st in the state at
$37.191 annually or 12 perc ent higher
than the second high est paying employer.
In addition. many explora tion firm s em ploy geo logists . computer spe cia lists.
drilling contractors and assay ers , as well
as num erous local busine sses.
In the rippling pool of Nev ada's business community. whether local or sta tewide . the effect of the min ing industry.
and the gold it produces. has become farreach ing and sig nificant.
•
MY •
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PART OF AITRACTI~G THE BRIGHTEST A~ D BEST E\ 1PLOYEES IS OFFERI:\G
THEM AN AFFORDABLE, COMPREHE!'JS IVE HEALTH PLAN LIKE H EALTH PLA !'J OF
N EVADA.
N EVADA' S LARGEST AND OLDEST HMO, H EALTH P LAN OF NEVA DA. DOES!'J'T
REQUIRE DEDUCTIBLES OR CLAIM FORMS. P LAN' MEMBERS PAY A VERY LOW FEE
TO VISIT ANY OF MORE THAN 200 LOCAL PARTICIPATING PROVIDERS.
W ITH THE PRESCRIPTIO:'\" PLAN, MEMBERS HAVE LOW OUT·OF·POCK ET COSTS
FOR PRESCRIBED \.IEDlCATIO:'\" . A :'\"D \ IEDICAL E\IERGE.'\CIES ARE ALWAYS
COVERED, NO \IAITER WHERE YOUR E\ IPLOYEE HAPPE~ S TO BE.
F OR ~1ORE L'\FOR~1AT10~ ON HOW YOU CA:'\ OFFER YOUR E\IPLOYEES THE
COST-EFFEcrIVE \IEDlCAL COVERAGE THAT KEEPS THE\1 HEALTHY, CO="'-'TACT A
H EALTH PLA:'\ OF NEVADA REPRESE''TATIVE AT 646 - 8 350 .
W E' LL HELP YOU KEEP YOUR HARD- WORKI:'\G E\fPLOYEES WORKI:'\G HARD
FOR YOU•
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HEALTH PLANOFNEVADA
A memberof
Health
S~rT1I

All the benefits of good health.
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Independence Mining.
New chairman and
.cholarshlp program
Robert L. Zerga has been namec cnair-

man of the board and chief executive
officer of Independence Mining Company, Inc., a gold min ing company based
in Reno. Indepe nden ce Mining, which is
a wholly owned subsidiary of Minoreo
(U.S .A.), manages two operating mines
north of E lkc , and conducts min eral ex-

plorationactivities throughoutthe United
Sta tes and Canada.
Zerga was most rece ntly executive vice
preside nt and chief operating office r of
Merid ian Minerals Compan y, a subsidiary of Burlington Resources Inc .• which
he joined in Augu st. 1989. From 1985 to

1989.he wasexecutivevicepresident and

generalmanagerof NewmontGoldCompany in Carlin.PriortojoiningNewmcnt.
ZergawaswithMagmaCopper Company
for fifteen years after starting his mining
care er with Kennecott Copper Corporation in Ely.
Born in Nevada, he holds a bachelor of
science degree in electrical engineerin g
from Seattle Univenity and a masters
degree in business adm inistrat ion from
Arizona State University.
Zerga will maintain offices inReno and
in Denver. He has also been elected to the
board of directors o f Minoreo (U.S .A.).
Minoreo (U.S.A.), Inc. is a Den verbased company involved in min ing and
natural resou rce activities in the United
Sta tes. It is a wholly owned subsidiary of
Minorco, based in Luxembourg.
In othe r news, Independence M ining
Company announced that it is establish-

ing a scho larship program at both UNR
and tJl'..'L V that will annually provide
four, four -year, S2,OO().per-year scholarships. Th e scholarships will be awarded
to those Nevada high school seniors who
have exhibited an ability to set and achieve
academic goals and are planning to study
mining, engineerin g or natur al sciences.
Josep h W . Murray, president of IMC.
stated , "Ou r company strongly believes
that in suppo rting educat ion, we are helping the continued growth and prosperity
of this stale. Scholarsh ips are a way to
ass ist Nev ada's best students in their
pursuit of an education. By giving the
scholarships to attend either UNR or
UNLV, we are able to encourage Nevada' s
brightest students to stay and study in
their home state. Th ese students are truly
a Nevada natural resour ce for which no
monetary va lue can be establi shed ."
Melanie Peri sh of the UNR Foundation
said," Independence Minin g Company has
bee n a great supporte r of tJl'..'R. This
scholarship progra m is an exam ple of the
co ntinu ing commitment that Independence Mining has made to the stale of
Nevada and the education of the state's
ch ildren. It is also one more exam ple of
wha t the corporate and the academic
community can do when joined together
in the cause of education."
Lyle Rivera , v ice president of development and executive director of the
UNLV Foundation , said, "UNLV appreciates the contribu tions that Independence
Mining Company has mad e in supporting
the university. Th is scholarship program
will enable more of Nevada's stude nts to
take advantag e of the educat ional oppor·
tunities offered here at UNLV."
Independence Mining Com pany Inc.,
formerly Free port- McM oRan Gold Company, has given S I I I.000 to tJl'..'R and
UNLV since 1986 to help establish the
engi neering schoo l at UNLV and fund a
chair at UNR's Mackay School of Mines.
The company also has an employe e
scholarship program that awards scholarships to children of employees. Thi s program has provid ed scholarships to 34
students since 1981 to anend the college
of the ir choice.
AJR •
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Malor minerai deposit
discovered In Nevada
White PlainsResources Corporationof
Vancouver, British Columbia has announcedthediscovery of a major wollastonite deposit located in the Gilbert min ing district near T onopah.
Wollastonite is a relative newcomer to
the industrial mineral marketand is used
primarily as a fille r in ceramics. plastics
and resin systems. However. the greatest
potential for wollastoni te growth is as a
safe. superior repl acement for asbe stos .

Current world demand for wollastonite
is estimated to be about 250 ,000 to ns pe r
year with a project ed ann ual growth rate
of 12 percent. Thi s demand is expected to
continue, particularl y as the materi al re-

places asbestos in a number of uses, according to Dr. Daniel Fine. an MIT professor and independent consultant.
Th e deposit. wh ich is the only pot en-

tially bulk mineable deposit known in

North America, has the potential to contain in excess of IOOmillion tons cf wollastcnite-beering material.
Preliminary tests indicate that the wol·
lastonite found in Nevada meets industrial standards regarding aspect ratio,
brightness and impurities. According to
Fine, wollastonite is the only commercially available pure white mineral that is
totally needle-shaped. "Because of these
characteristics, the potential uses of wellastonite are great," said Fine.
In a study of wollastonite asan asbestos
substitute, Fine concluded that the demand for wollastonite will increase rapidlyduring the '90s because cfits superior
properties, Le. Icw shrinkage, uniformity,
strength and low moisture expansion.
An expert in mining and mineral reo
source research, Fine has also indicated
the high probability that wollastonite will
replace fibrous glass and mineral wool
applications. International testing of wollastonite exposure has not yet demonstrated any evidence to associate wellestonite with the health hazards of asbestos.

White Plains Re sources President Ben Boos, left , discusses the major wollastonite
discovery in central Nevada with mining experts Dr. Daniel Fine of Massachusettes
Institute of TechM logy, center, and l ames Dawson,presidenl of Dawson Geological
Consultants, righl.
II
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As a result of the 1986 ban on asbestos
usage in the U.S., experts predict the demand for wollastonite should escalate.
A recent field program carried out on
the Gilbert properties, located in Esmeralda County, indicated thatoverburden in
the area is negligible and the topography
is amenable to low-cost cut mining.

• • •
Nevada precious metal
medallions Introduced
In commemoration of Nevada's 12Sth
statehood anniversary, the state of Nevada commissioned the production of state
coined-medalli ons minted from gold-tone,
silver, gold and platinum. The coinedmedallions were unveiled by Governor
Bob Miller at ceremonies held at Caesars
Palace, in Las Vegas earlier this summer.
Creation of the coined-medallions was
made possible through a billsponsored by
Nevada Senator Lawrence Jacobson, R~
Minden, that passed the 1989-90 Nevada
Legislature. The coined-medallions are
investmentquality works that will be sold
through financial institutions, stale museums and precious metal investment rums
within Nevada, the U.S. and at select
international locations.
The coined-medallions will be minted
by U.S. Mint,Inc.,the authorized mintCor
the stateof Nevada. U.S. Mint.Inc. Chairman and CEO Earl Johnson said his company, especially as a Nevada-based corporation, was proud to be minting the
medallions. "We have taken a great deal
of pride in this project over and above our
usual high professional standards. These
medallions are symbols of our slate; it's a
little extra incentive to make sure everything is perfect."
Johnson added that Nevada is the only
stale in the union that has a platinum
coined-medallion. In fact, the "Nevada
Platinum Ram" medallion is the only officialplatinum medallion currently minted
in the United States. The "Nevada Gold"
gold medallion will make Nevada one of

only thr ee sta tes nationwide to have a
gold medallion; California and Washington state are the othe r two.
" As res idents ofNevada. we can add to
our self-esteem, as the gold and silver
used in producing the ' Nevada Gold ' and
' Nevada Silver MiM'r' coined-medallions
9.; Uhe mined inNevada, " Johnson added.
The gold and silver used in the coinedmedallions will be mined by Newm ont
:Mining Company.
The state o f Nevada held a contest for
Nevada residents to crea te Nevada-theme
designs for the medallions. Gov ernor
Mille r prese nted awards to H.M . Lowery
of Las Vegas forherwNevada Gold" gold
medallion; to Verne Horton of Carson
City for his "Silver Miner" silver medalion; and to Dick Johnson of Las Veg as
for his gold-tone medallion desig n. The
"Pla tinum Ram" medallion was created
b)' U.S. Mint. Inc.
All of the coined-medallions will be
strue:k with the U.S. Mint, Inc.'s regis ~ identification halbn ark. The symbol
.-as issued to U.S. Mint, Inc., by the
Switzerland Federal General Direction of
Customs. Th e registered identification
:aIlmark is req uired on inte rna tionally
eted medall ion s and symbolizes that
Oe medallions were minted in accordance
u Swiss federal law s governin g the
:axrol of precious metals and merchan_ manufactured from preciou s metals.
Proceed s fro m the sale of the medalIons " rill go to the University of Nevada.Uoo Mac kay Schoo l of Mines and the
CWdren 's Miracle Net wo rk.Th e Nevada
Apartment of Mine rals will recei ve five
~t of the sales to close o ld mining
~ around Nevada.
Jcbnson said an initial first-edition run
., ~ proof sets will co st $930 api ece.
peocf-set will contain a one-ounce
,.,.;;... Ram, a one-half oun ce Nevada
md a one-fourth ounce Silver Miner.
ill he the only proof set offered in
. . designs. Other medallion ed ition s
':Ie minted in limited run s not exceed'<IS.

-

rwchas ing these coined-medal -

lions. people will be investin g in Nevada," said John son. 'These are not souvenirs , they are inve stment quality coinedmedal lions that will have a monetary and
numismatic val ue," Johnson said. " Sales
of the medallions will he moni tored and
we believe that with the state 's sanctioning of the medallions, and intrinsic value
of the metals. these medallions will significantIy appreciate in value ."
The price for the proof set and of individual coined-medall ions mak es the Nevada coined-medallions competitive with
othe r coined-medallions. according to
lohnson. Based on information received
from The Platinum Guild International.
the Platinum Ram will initially sell for
$675 . This compares favorably with the
yet to be released Chinese Panda and
Can adian Maple Leaf platinum medallions that are expected to cost $700 .
An intere sting attrac tion for Las Vegas
residents and tourists is a tou r of the U.S.
Mint, Inc. min ting facility where the medallions will be manufa ctu red.

YOUQ
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Doyle named NMA
pre.ldent
On behalf of the board of d irectors of
the Nevada Min ing Associa tion. Chair man Dan W. Martin ann ounced that
Micha el J. Do yle has joined the Ne vada
Mining Association as its president. Doy le
has assumed the duties and responsibilities of the office and will supervise all
association activities with respect to Nevada mining operations.
" We ' re very pleased Michael has com e
aboard:' Martin said . " We have no doubt
the association will benefit from his background and experience in the ind ustry ."
Doyle is a former Hanna Mining Company executive and deputy director of the
Arizona Department of Environme ntal
Quality. He has broad experience in mining operations, regulatory compliance and
leg islative affairs. He holds a law degree
from the University of Minne sota . •
NN •
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Increasing your client base 8, visibility
by Laurence Bartoli. PhD.

As Nevada's business community continues its unprecedented growth, a number of smaller corporations and
organizations find themselves suddenly not so small as
new markets and entirely new communities flourish
around the Silver State. As a result, the need for these
businesses to promote their goods and services to a wider,
more upscale audience has become acute.• • • • • • • • • •
Unfortunately, budget considerations
often make a large-scal e marketing
and public relations campaign all but
impossible for many such companies.
When bu sinesses combine advert ising
in proven business magazines and
trade publicat ion s with an effectiv e,
low-cost public relations camp aign,
considerab le sa vings oft en result in
addit io n to broader exposure that
coul d result in new customers .

are published les s often but tend to
focus primarily upon a lim ited geographic reg ion . Thus their content is
very focu sed , and studies have shown
that consumers read local papers with
great er intensity because those issues
that directly impact them - traffic and
zoning plans, school bond issues and
area crime - affect their hom e values
and the qual ity of life in their neigh-

borhcods.
Remember, too, tha t most edi tors

111. Rol. of tho
Local Press
Remember tha t local newspapers have
• different miss ion from larg er metropolitan daili es; neighborhood papers
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and reporters of I Uburban newspapers
are college grad uates, typ ically in their
20s and 305, who are hop ing to use
their clippings from these papers to
convince city edi tors in major markets
of their w riti ng and investigative
abilities as we ll as their sense of news

••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••
and fairness. As a result , calling a local
reporter and expecting them to write a
story abou t youefirm will probably no t be
successful unless you have done yo ur
home work in advance .
It is advisabl e to initial ly assess the role
of your company within you r host com munity - your constituency may mirror
that of the local press, such as an innovative catering company , semic onductor
produce r or supplier of goods to the reso rt
indus try. In that case, the newspaper may
want to write a feature story on your work.
If you own warehouses or deal with primaril y foreign clients, however, the interest level of both the ed itors and of readers
may be less unless there is an unu sual
"beck" to the sto ry.
'When I speak with reporte rs about how
they select a business page story , they
candidly admit that when story ideas are
presented to them, the tone of the approach and the preparedness of the presenter is critical . Thu s when you "pitch" a
story to a newspaper, you should study
that journal to learn which writers specialize in what areas . Afte r learning what
topics a particul ar writer focu ses on , integrate your awareness into your inquiry
letter. Other exec utives will ca ll a reporter
directly and invite them to a plant tour or
to lunch, but deadlin es and a sense of
fairness ofte n preclude reporters from responding to these requests. As a result, a
writte n inquiry on your company lette rhead is often the best appr oach .
Busine ss reporters do not like to be told
what to write, whom to focus upon, or
what the conclus ion of their piece should
present. Instead, explain about your procluct or service in a one -page letter, am plifying upon your clients, what kinds of
growth or challenges you have encou ntered , and one unique ang le to you r
busines s. Addre ss the central question as
to wha t the public may find of interest in
this idea. Encl ose a company brochure or
annual report, but do not overl oad the
reporter with technical or lengthy data. If
you have a new prod uct meriting promotion , enc lose a black and white photo.

111. Rol. of Public
R.latlons
Larger com panies with public relat ions
staffs utilize press kits to suppleme nt the
personalized app roach outlined above ;
these ofte n elaborate packages include
photos of the com pany' s CEO and plant
facilities, fact sheets explaining the organization (size, number of employees, year
fou nded and product mix); background
inform ation on type s of co ntracts , products or services offered , and, qu ite often ,
copies of the company ' s annual reports.
A major factor with press kits is cos t.
The writing, design and packaging of
these public relations tools can run into
the thousands of dollars. A principal advantage of press kits should not be overlooked. ho wever: once prepared, they can
usually last severa l years except for minor
mod ifications made to news releases or
biographies reflecting updated info rmation. In add ition. when a reporter calls on
their own and questions abou t you r
company's operations, or is conduc ting a
survey of area co mpanie s, you will have
on hand a polished promotional package
that can place you r firm in a favorable
light. Final ly, with tightened federal restrictions on loans to businesses, an increasing numbe r of firms are beg inning to
supplement their applications to bank s
and finance companies wi th press kits so
as to help a loan officer visualize the
operations of a part icular venture.
It is not unusual to encounter companies who are suddenly thrust into the
public lime light because of a succe ssful
produ ct or who have just made a newsworth y acqui sition, only to have their
managers calling in a panic beca use they
immediately need a press kit that will
maximize their name at an opportune
moment. I have one client that has repeatedly said that her investment of $4 .500 in
a press kit has reaped free publicity with
an estimated advertising value of ten
times that amount. Wha t is more impcrtant, she points out, is when a newspaper
article favorably portrays her company.

there is an added degree of credibility
because the source is a reporter -that is
something she says she can never achieve
from paid display advertisem ents.
Pre ss kits are also helpful with special ized publication s such as the Nevada
Business Journal; often editors will sift
through their mail to identify select firms
whose message - a major promotion of
an executive , launch of a new headquarters or real estate development. or expansion of marke t terri tory - merits the
attention of the ir diverse readership.

111. Strategy for
Broadcast Promotion
Quite often I am asked about promoting a
business to television and radio stations;
again, the same advice general ly applies:
apprecia te dead line s. study the station
you wish to targ et, and mail in yo ur proposal weeks before you wish an interview. Because the nature of news and
public affa irs programming is radically
different from broa dcast media, realize
that it is more difficult to ascertain a feature piece on television. Except for weekend or early morning talk shows. it is also
extre mely difficu lt to self-prom ote without the assistan ce of a media con sultant.
That is not to say that marketing your
service or organization is impos sible with
the broadcast media. Many televisi onand
radio stations have talk shows focusing
upon the Reno. Las Vegas or Lake Tahoe
areas that require a large number ofguests
each week; pot ential cust omers are
watching or listening to these shows. letters of introd uction can and do wor k, as
can a phone call to the program's producer. In pursu ing these interviews, keep
in mind these co nsiderations:
• Am I well -versed at a media interview? How will I sound or look? Can or
should I rehearse for such pieces? How
should I handle questions about competitio n. pricing and our corporate future?
• Be prepared to present reporters and
editors with info rmation that is time ly,
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interesting, local, and above all, newsworthy. Most re porters closely follow
em erging business tre nds . If you can
make a connection with such a trend ,
you ' ll enhance your chances for an interesting interview tha t will spawn interest
from poten tial clients. For example, if
your company prod uces the pape r cartons
used in the popular "Tee nage Mutant Ninj a Turtles" toy s, the time 10 maximize
your outreach to po tential customers is
not a year from now - they will soo n be
replaced as a fad,j ust as Pet Rocks and CB
radios delighted the masses and the n
dw indled into mar ketin g ob liv ion.
• If you don ' t know the answe r to a
question, say "I don 't know ." Being candid with reporters is a rule to never forget;
jo urnalism books are full o f stories where
seemingly innocent executives have been
embarrassed whe n they we re late r contra dicte d by an expert or a reporter verifying
infonnation independently.
• Don' t make off-the-record sta tements, and don 't tempt a reporter to use
the m. Be polished, profe ssional and upfront with reporters if you hope to maintain their confidence in you as a sou rce for
a story both now and in the future.
• Stat e facts. clearly separating them
fro m opinion. Do n' t respond 10 hypothetical questions - sim ply inform the
reporter that there are too many variables
10 hazard a guess.
• Practice question s and answers before interview s with colleagues. Dev ise
answers for the quest ions you will most
like ly be asked, and those which will be
difficult to answer. But be careful not 10
so und like you are repeat ing a rehearsed
answer; the best rule is 10 be yourse lf.
• A good location is esse ntial. If you r
com pany doe s not have appro priate space
for lighting and microphones as req uired
by the media, ask the local offices of the
ne ws services what they would reco mmend , or as k a local reporter which settings the y prefer.
• Tim ing is essential . Sc hed uling a
news conference early in the week is
bette r than later in the wee k because plan-

ning for major Sunday editions often
means that only significant news conferences receive attention on a Th ursda y or
Frida y. Also. consider holding you r news
conference early in the afte rnoon whe n it
is more likel y that reporters can atte nd.
• Prepare the roo m properly. A com pany logo shou ld be promine ntly displayed on a banner or sign for cameras.
Arrive about an hou r early to make sure
that everyth ing is ready. Find out where
the neare st pay phones are fo r report ers.
Have copies of your comp any's press kit
or oth er materi als available on each seat.
o Be sure your organization' s spokes person is prepared. Dev elop a list of anticipated questions and cond uct a mock

news conference in advance. This is preciselywhymost Fortune 500 officers.the
President of the Uni ted States and most
othe r persons in the public limel ight rehearse fo r their news conferences.

The Proper
Marketing Mix
As Ne vada's population boom continues, companies are findin g the mselves
debating new mark eting stra teg ies. Is direct mail appropri ate'? How much do I
spend on advertising ? Shoul d we change
our pack aging or organizat ional logo'?All
of these questions , and oth ers, are part of
a communicati ons matrix wh ich man agers need to continually addre ss and reassess if they wi sh to maintain or expand
their market share . In addi tion to the se
trad itional rou tes of marketing, mana gers
should consider the relatively inexpensive promoti onal vehi cles d iscu ssed here
in an effort 10maximize public aw arene ss
of the ir goods and services.
•
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BAllY GAMING:

AContinuing Success Story
"The name's the thing"
goes an old saying, and in
the case ofBally Jlanufac-

turing Corporation, it's
proven to be a highly
succes~uloneindeed

lNTERESTINGL Y. Bally Manufacturing was founded as Lion Manufacturin g
Co rporation in 193 1. It ' s first product, a

penny-a-play mechanical amusement
game call ed " Bal ly-hoo", was so popular, the corporate entity ado pted its name
to accommodate their booming amuseme nt game business. It was n' t until 1968,

however, that Lion and Bally finally
merged to formthe now well-known Belly Manufacturing Corporation. A year
later, the company became publicly held.
Today, the Bally name is synonymous
with aggressive growth as evidenced by
the opening of Bally Gaming, Inc.'s impressivelylarge plantin Las Vegaswhere
the company designs and manufactures

slotmachines.videogamingproductsand
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on-line lott ery terminals.
"The consolidation and relocatio n of
our gaming operations cl earl y signi fies
Bally ' s dedication to excell ence in product and custom er service," said Rob D ickenson, vice president of market ing for
BallyGaming. "Las Vegas represents over
80 percent of the U.S. market, so it is
ce rtainly the place for us to be."
According to Dickenson, Bally Gaming has reloca ted its admini strative, fi -

nence . rese arch and developm ent, and
sa les and marketing staffs, as well as aU
manufacturing func tions , from Bensen ville, Illinois to the ir new l SO,(l()().square.
foot facility in Las Vegas. Located in the
Hughe s Airport Cente r, the plant beg an
initial opera tion in September.
De signed by lMA Arc hitects & Engineers, Inc., T iberti Construction Co mpany was the general contractor for the
plant . In bu siness since the 19505, the
scope ofTi bert i' s wo rk ran ges from warehousing , schools and light indu stri al-office to cas ino and hotel high-rise constrUction. l MA has been involved in commercia! architecture in the state since 1943.
Together. the two local firms work ed with
Bally to create what the company feels is
an attractive, highly functional plant.
"Once in full operation, the Las Vegas
plant will employ approx imate ly 400
people," reported Ken Singer, vice president of human re sources. "That of course
will include the folks wh o've relocated
here from Illinois. Th e total annu al payroll will be approximately $8 million,
which we feel sho uld ce rtain ly be a positive contribution to the Southern Nevada
eco nomy. Additionally, it's exci ting for
NI# •
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BALLYGAMING
us because we're lookin g forward to being a part of the Las Vegas community."
Although Bally Manufacturing Corporation has no plans to move from their
headquart ers in Chicago, Illinois, they see
Bally Gaming's relocati on to Las Vegas
as yet anothe r indication of continued
strong growth for the company. But Ball y
Gaming is only one of thirteen principal
businesses comprising the parentcompany
which earned a Whopping S2.1 billio n in
revenues in 1989 through its significant
worldwide prese nce in the gaming and
fitness ind ustries. Briefly, the co mpany is
structured in three distinct segments:
Casino Hotels: Through its subsidiaries. the company opera tes Bally' s Park
Place and Bally's Grand casino hotels in
Atlantic City. New Jersey. and Bally' s
Las Vegas and Bally 's Reno in Nevada.
Not surprisingly. these properties make
Bally one of the largest cas ino hotel 0perarors in the United States.
Fitness Cen ters: In terms of both revenue and membe rship, Bally' s Health &
Tennis Corpo ration is the largest operator
of fitness cent ers in the U.S. Its various
fitness cen ters, in fact, provide services to
more than three millio n members under
names including Holiday Health, Jack
LaLanne ,Scandinavian, President's First
Lady, Chicago Health Clubs, Vic Tanny,
The Vertical Club. Holida y Spa and Bally
Health and Racquet Clubs.
Products and Services: Bally Gaming.
Inc. is a lead ing manufacturer of slot machines in this country, manufacturi ng
various electronic reel-type slot machine
models and electronic video slot and othe r
video gaming mac hine models. Thro ugh
direct sales , wholly-owned subsidiaries.
and independent distributors and sales
representatives. Bally distributes its gaming equipment to casinos not only in Atlantic City and Nevada . but elsewhere in
the world as well. Bally System s provides
casino hotel software programs for gamingand property management, while Bally
Wulff produces and markets a specialized
wall machine for the European market,
licensed for use in locations other than
casinos . Bally' s Life Fitness, Inc. man ufactures and markets computerized fit24
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ness equipment and Scientific Games.
Inc. designs. produces and markets lottery games. products and services.
DuringWorldWar Il, Bally was pressed
into service to manufacture parts for
gunsights, detonating fuse s, and even a
training device that enabled soldiers to
"shoot" light at a target. Following the
war. Bally pioneered the introduction of
pinball and in the 19705, developed the
famous Pac-Man video arcade game. Until
1988, with dwindling markets and the
eve r-increas ing foreign competition for
pinball and video games. Bally continued
to purs ue its founding lines of amusem ent
games. But, as often happens as corpora~
tions evolve, the remainder of that business was sold, reflecting changes in both
the world market and consumer lifestyles.
Acco rding to company background
literature provided by Marketing Manage r Laura Rezek. 'The heritage. creativity andtechnology of the amusement game
business has had a cross-ove r effect upon
the other basic segments of Bally. For
example . in 1964. the company revolutionized the casino industry with its introduction of the modem slot machine. which
for the first time, combined mechanical
play with electrical pay techniques. And
in thecarly 19705, Bally Gaming was the
first to use electronic circuitry in its machines. establishing the nonn for all subsequent development.
"Other aspects of Bally' s business lotteries and even fitness equip ment extend the amusement game heritage to contemporary markets. Understandably,Bally
considers its technological edge a key
reason for each division holding a leading
position in its respective market segment"
To illustrate their commitment to technological growth . Bally Manufacturin g
Corporation' s research and development
expenditures in 1989 were approxim ately
$12.7 million.
The Las Vegas facility will be an assembly plant. With the exception of inhouse development of graphics and software. all equipment will be assembled
from parts purchased through outside
suppliers. both from Nevada and elsewhere . From here. of course, the finished

products will be distributed to loca tions
both nationally and internationally.
According to an article in Gaming &:
Wagering Business , the recent easing of
conditions for conducting international
business can only add to Bally' s success.
" Bally already has a Gennan plant for
wall machines destined for some European co untries and will be shipping
equipme nt throughout the world from its
new Las Vegas plant."
Not surprisingly, Bally Gamin g's decision to move to Nevada was based on
several criteria. In commenting on the
new facility , Roger N. Keesee, president
and chief operating officer of Bally
Manufacturing said. 'The Nevada plant
will bring Bally's manufacturing capabilities close r to our customers. This will
enable us to serve our clients more quickly
and efficiently." Of course, Nevada 's favorable tax structure and the phenomenal
growth of the area also made it an attractive location. And the availability of transportation and an adequate work force were
important factors as well.
Key executives at Bally Gaming, Inc.
include Lowell Hansen, president. Robert
Dickenson, vice president of marketing,
Hugh Shaddic k, executiv e vice presidentsales, Ray Heidel, vice preside nt-engineering, and Ken Singer, vice presidenthuman resources.
Denn is Stein. president and chief executive officerof the NevadaDevelopment
Authority points out that Bally Gam ing's
reloca tion to Southern Nevada reflects
the area ' s changing image. 'Thanks to
nationa l press coverage and recent studies
which show Las Vegas as a good place to
live as well as the number-one business
climate in the country, we are now finding
ourselves one ofthe most popular kids on
the block." According to Stein, one of the
major advantages of this publicity is an
enhanced abil ity to attract important
companies like BallyGaming, one of more
than 100 that plan to relocate here,
"We're very pleased about relocating
to Nevada," Singe r said. 'The state has a
lot to offer on a number of levels. It's a
great area and we feel the move is a very
positive thing for all concerned."
•
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PAULA CARSON-YOUNG:
Communication Resources
The lost time Paula Corson-Yaung sow the need for a product,
she single-handedly published her awn version of fhe Nevada
Cantroctar's Registry, quickly turning 0 li"le-used public service
monuol into the primory source of informotion for the construction
industryin Nevada. Now, what began as an idea for expanded
registry services has evolved into an entirely new company.
by Michael Horvath
C ommunication Resource s is Paula
Carson-Young's newest venture into the
business of information, and again, she
has fashioned a unique niche for herself in
a market that , until recently , has been
virtually untapped.
The introd ucti on of the company's on line compute r service, containing all of
the information in the orig inal regi stry,

hascreateda resourceCarson-Youngfeels
is invaluable 10 busine sses and individu -

als alike. For thefirsttime. informationon
contractors' license s, business licenses,
building permits and Clark County real
property ownership is ..m ailable from .2
single base of data that is compiled and
upd ated daily. Subscribers can irrunediately access needed information through
a modem connection usually with one
phone call. Informationfrom the secretary
of state 's offi ce can also be obtained.
"Oth er compan ies have a piece of the
puzzle," Carson-Young says, explainin g
thai other firm s offer on-line access 10 the
sec retary of state or ind ividual agenc ies.
"But to our know ledge , we 're the only
people with the whole pictu re."
Carso n-Young see s communication
resources as the answer to som e of the

inheren t limitations of the
original regi stry, merging the
concep t of that publication
with the efficiency of an on-line system.
She adds that the data base is the first ofits
kind in the country, given the comprehensive nature of the information and agencies involved. The bigge st advantage, she
says, is immedia te access to informa tion
that used to take hou rs to obtain . " One
phone call is easier than wasting time
dealing with three or four different agencies." Plans are currently being made 10
expand the service on both a regional and

Communication Resources' system lends
itself to a vari ety of appli cation s, limited
only by the user 's creativity and imagination . The system, she says, "enables
users to bran ch out across sectors, opening up a broad spectrum of options and
business applications," and is practical
not on ly for contractors , but for architects ,
dev elopers , local governm ent agencies,
engineers, lawyers, lending institutions,
insurance agencies, utili ty companies and

nalionalle\'e1.

construction industry suppliers.

The program, de signed to be user friendly, is menu driven with on-screen
instructio ns that lead subscribers through
every step. Hard copy prin touts of onscreen informa tion can be sent out on
request. Subscript ion s are available on a
regular or one-time-onl y basis , and as part
of its o....erall packag e, Commu nication
Resources also provides users with a personal pass code, training and full customer suppo rt by phone .
Whil e the bulk of registry subscribers
were part of the con struction industry,
Carson-Young feels the versatility of

According to Car son-Young, viable
uses include business leads, feasibility
studies, research and planning. To illustrate, she explains that companies can use
the system to check up on what the competition is building before actual construction begins. More specifically. firms
can also targ et marketing campaigns to
sections of the city in need of a parti cular
produ ct or service. One example would
be an air cond itioning company thai employs the syst em to cull a list of certain
locations in older residential areas,thereby
focusing its advertising on those homes
AJN •
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more likely to possess cooling units that
require replacement or repair.
Communication Resources marks the
culmination of Carson-Young's handson involvem ent with the registry since its
inception in 1986. The growth ofher fum
from a one- person operation four years
ago to a new company with a full-time
customer support staff, sale s staff and an

"The system is likehaving adictionary
andwonting towriteanovel- 011 the
words are there, it's just a moner of
puning themtogether the right way:
in-house creative services department is
the result ofthe regis try ' s success, as well
as Carson-Young ' s own work and fore sight. When the NevadaContlactorsBoard
stop ped printing its reg istry in 1983,
Carson-Young recognized the need for a
complete, well-organized reference guide
about contractors. Hertiming was impeccable. The regi stry capitalized on the
growth in the Las Vegas Valley, allowing
those new to the area or those in the
construction busines s to get a feel for the
mark et, whi le servingasacontrolmeasure
for bui lders wanting to make sure the contractors used on ajob were indeed licensed.
As for the future, Carson-Young expects Communication Resources to play
an integral role in the area 's continuing
commercial development. For the com pany. the prospe ct of offering the " whole
pic ture" from such a comprehensive data
base with oppo rtunities for expansion undoubtedly puts it at the forefr ont of the
industry . And, for its clients, the possibilities are equally enticing. "The sys tem
is like having a dic tionary and wanting to
write a novel," she says. " All the words
are there. it 's justa matter-of pu tting them
•
together the right way."
26
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ON DE VEl OP MEN T

IDRCHolds World Congress
in Las Vegas
Almost every month, officials
at the Nevado Development
Authority make trips across the
counlry to convince businesses
tomove 10 Southern Nevada.
Bul in October, businesses are
coming 10 us.

by Dennis Sui". president and CEO 0/
the Nevada Development Au.thority
It's the Indu strial Development
Research Council. Inc.·s World
Congress and. forthe first time ever, it
will be held in Las Vegas . It 's going to
be a fantastic opportunity to show
business execut ives from Anchorage to
Wichita that Las Vegas is much more
than a great place for a vacation.
The 620 active individ ual membe rs

and 475 active member companies of
the lORe are mostly real estate and facility-planning executives for non -realestate firms. In other words. they 're the
folks who make the key decision s on
where new plants will be built, where
distribution centers will be located. and

wherenew headquarters will go.
Th eir selection of Las Vegas resu lts
largely from the efforts of the Nevada
Development Authority and the Las
Vega s Convention and Visitors Autho rity and will give Southern Nevada an
opportunity to showcase the advan tages
of conduc ting busine ss in the Las Vega s
Valley to those who matter.
More than two-thirds ofIDRC' s corporate mem bers represen t Fortu ne 500
companies, including IBM. Chase Manhattan, Ford, Sony, Am erican Express,
Roc kwelllntern ational and othe rs.
The October 28-31 conference , titled
Financial Issues in Corporate Real
Estate AJ"st't Management: Playin g the
Numbers Game, will include a featured
speec h by Lester Thu row, the dean of
the Sloan School of Mana gement at the
Massachusetts Instit ute of Technology.
He is a leading econom ist and the
author of numerou s books , includ ing
The Zero-Sum Society and The ZeroSum Solu tion,

Other speakers will include Fred
Friendly, fonner president of CBS .
an auth or and host of a numbe r of PBS
series , including Ethics in America,
and Harvey McKay, author of Swim
With the Shorb Without Being Eaten
A!i\,t , which stayed on the best seller
list for 52 wee ks and sold 2.5 million
copies in 80 countries .
Th e conferen ce, which will be
held at Bally ' s Casino Resort, will be
kicked off by Mayor Ron Lurie with
Govern or Bob Miller deli vering the
keynote address.
The NDA has organized a number of
events which will show the gue sts the
"other side" of Las Vegas.
First on the list is a special reception
at the new Discov ery C hildren' s Museum, featuring children' s singing and
perfonning group s. Local celebrities in
sports and show biz will also be mingling with the out-of-town executives.
Another e r.ci.tin g event wi.n be a.
party at the Fashion Sho w Mall featur ing a variety of enterta inme nt, food and
drink throughout the center.
But maybe most important of all will
be tours the NDA is sponsoring to
sho w that Las Vegas doesn't begin
and end with the Strip. Th e tours will
offer a view of scenic Red Rock
Canyon , stunning Hoo ver Dam and
even the grow ing reside ntial and
busine ss areas of the valley. A lot
of those along for the ride will
probably be pleasantly surprised by
what Southern Nevada has to offer.
NDA is proud to bring the IORC to
tow n. Hopefully it will all payoff and
be a great contribution to efforts to continue d iversi fying Southern Nevada's
economy and ensure stro ng and stable
growth into the 21st century.
•
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The Silver State is experiencing
the Gold Rush ofthe '90s.
Todoy'sgold rush not only opens
thedoorto a threshold of new
opportunities for Nevada's
miners, if alsoposes onunprecedentedchallengetothe new
mining "p rofessio nol~
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THE CHANGING
FACE OFNEVADA'S
GOLD MINES
by James H. Bi/bray
U.S. Congress
Nevada produces more gold in a
single year than California did in its
entire history. Gold is being found in all
comers of Nevada. Mining operations
are paying some of the hig hes t wages in
the state and vendor s who sup port the
ind ustry can be found throughout
Nevada. Although the Neva da gold rush
is in its heyday, prices have been
stagnant and environmental concern s
have impacted the gold min ing
industry ' Sbotto m line as prices have
not follo wed expecta tions. As of this
writing though. the situatio n in Kuwa it

has become an unkn own facto r in not
only the pri ce of oil, but the price of
go ld, as potentially skyroc keting fue l
pri ces and infla tion are sending investo rs into the gold market.
Prior to the turmoil in the Midd le
East, ind ustry anal ysts and gove rnme nt
officials had estimated the price of gold
might hover at the $400 level this year,
and these conserva tive pred ictions
seeme d unre achable for the rem aind er
of 1990 . By mid-May, go ld slipped into
the $360s and dow n to $346 by midJune . Some published reports spec ulated tha t gold 's lethargic price lingered
at $350 beca use of massive se lling by
the Sov iets, Eas tern Europeans and
Saudi Arabia.
Th rou gh the use of advan ced technology, industry leaders have been able to
profit by extracting go ld from the earth
at a cost of $2 10 to $220 per ounce.
Thi s marg inal " bottom line" had forced
the gold mining indu stry in Nevada to
bec om e increasingly " hig h tech" and to
rely heavily on rec ruiting and retaining
a well-train ed, tec hn ical work fo rce that
depe nds on the state ' s edu ca tional
system to produ ce the se workers.
Along with economic conce rns,
the gold mining indu stry has had to
becom e increas ing ly sensitive to
environme nta l issues. Leaders in the
field are acutely aware that Nevadans
fee l strongly about protecting their
environm ent. and ope rators mu st be
innovative in meet ing the se expectation s. Mr. T. Peter Philip, president and
CEO of New mo nt Gold Company
recen tly spoke on the topic saying,
" We are not operating in the third tier
of the Himal yas. We ' re ope rating in a
communica tions fishbow l tod ay .. .
Anyone can find us and put us on the
six o'clock news ar ound the globe."
Some operators have the taken a
revolutionary position that they will
reclaim not on ly publ ic lands they've
mined, but pri vate lands as well .
Rece ntly, I was surprised when I was
informed by Mary Beth Donnelley, a
Washing ton D.C.-based lobbyist for the
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mining indu stry, that mining has had
impressive success with its nening
program, a proj ec t designed to keep
birds ou t of leeching ponds. Bird deaths
around mining operations have dropped
dramatically. In J988. the Nevada
Department of W ildlife recorded 2.346
wildlife death s associated with gold
minin g operations throughout the state.
In the first eigh t month s of this year

Miners recognize thai 0 poor recard
on the environment can moke if dif·
ficulr 10 gel new projects appraved.

AM!J70
YO U R TOTAL NEWS &
INroRMATION STATION

"EVERYTHING WE TOUCH TURNS TO GOLD."
•
•
•
•

AUTO

DETAIL ING
)0

AW .

OCToaU 1990

Free Pick Up & Denvery
Hand Wash. Engine aeaning
Inlerior Deton • Exterior Delan
Monthly Services

365-1633
38555. Yaney Vie. #24 Los Yegas, NY89103

the number dropped to 240. Most of
those deaths we re at two mines. Mine rs
deserve cred it for realizing this was a
significant problem and for doing
so mething about it. This is a long
step toward answering valid environme ntal con cerns. A company that
routinely reacts in this responsible
mann er is more likely to be regarded
as a "clean operation':
Th e min ing ind ustry's increasing
environmental se nsitivity is good for
Nevada and good in the long run fo r
mining . Miners recogniz e that a poor
record on the env ironm ent can mak e it
diffi cult to get new projects app rov ed,
as they disc overed during the 1989
Nevada Legislative Session. Th e battle
bet wee n so me holdouts in the indu stry
and state legislators has not been
resolved , but it is cle ar that the direc t
costs of com pliance to strin gent
contro ls is far less than the costs from
lack of compliance.
The challenges oftoday 's mining
operators, even with volatile circumstances as in the Middle East , are very
different from these in the past .
Operators must extract ore at a profit,
be increasingly imaginative in their
extracti on strategies. while at the same
time addressing increasingly string ent
environm ental demands.
•

by Richard ChuJid ;

What ~ theprobability that a
serious illness or injury will

Protecting Your Earning Power:
Amost valuable asset

prevent you fromworking?
Accordingtoinsurance industry
sIoIislics, about one-thirdof all

>- ecr aids will be disabledfor
days or more beforethey
reach age 65_ Because the mast
valuable asset of manyexecutives is their earning power, a
goadlong-term disability income
insurance policy is essential.

~fany exec utives have disability cover-

ability) - Should you suffer a loss of

agethroughtheir employer's grouppolicy.
If your company pays the premiums. any
benefits you receive will be taxable. Th e

income after returning to work, you would
be entitled to propon ion ate disability
benefits . Man y po licies will pay residual
benefi ts on ly afte r a period of total disabili ty. A good po licy will commence
benefits as long as the re is an income loss
of at least 20 pe rcent .
• Elimination Period - TILis is the pe.
riod of time you mu st wait before benefit
payments begin. It usually lasts 30, 90 or
180 day s. Th e longer the elimina tion pe.
riod , the lower the pre miu ms will be.
• Benefit Period - This begins immed iately after the elimination period and
determines how long mo nth ly benefits
will be pa id. A typical policy may offer
benefits for five ye ars or up to age 65.
Benefit peri ods are usually state d separately for sickness and accident, and may
not be the same . T o con trol cost, a person
can combine a long benefit period with a
long elimin ation period.
• Cost - An individual policy 's premium is determined prin cipally by five
fact ors: the mo nthly benefit desired, the
elimination period, the benefit period. your
occupation and your health. Corporate
executives and professionals usually pay
the lowest rates, since they are less prone
to injury. Premium s generall y should remain level for as lon g as the policy is
ma inta ined . Howe ver, so me ins urers pay
dividends which red uce the prem ium in

group coverage that you pay for entitles
you to recei ve benefits tax -fre e. Ge nerally, the benefits and feature s provided by
a grou p po licy are limited . For example.
benefits typ ical ly would be pa id for up to
two years if you are unable toperfonn the
duties of your ow n occupation . But after

two years, benefits typically would be
paid only if you are unable to perform any
occupation for which you are suited by

education. training. or experience,a much

more restrictive definition. Any executive or professional with a substan tial
annual income should consider an indio
vidual policy as a key com ponent of his
finan cial plan.

Individu al Lon g-Term
Disability P olicy
Here are some ofthe main feature s that
you should be aware of:

• Noncanullabfe and Guaranteed Re-

newabie - Th e best type of pol icy is one
that guarantees renewal.
• Definition of Disability - Look for a
definition that covers you ifan acc iden t or
illness pre vents you from pe rfonning the
main d uties of "you r own occupation ':

• Residual Benefit s (or Partial Dis-

~
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What are eliminationperiod options?

future years . A cost comparison should be
made of similar polici es in order to deter-

mine the most cost effective coverage.
In addition, a new type of disabili ty
coverage, known as an annuall y renew -

able disability incomepolicy(AROI),has
recently been introduced. The premiums
for ARDI, which is guaranteed noncancellable, start out law and increase every
year.Therefore, you can reduce the initial
cost of coverage by as much as 25 to 50
percent. However. the longer the coverage is main tained , the less cost advantageous it becomes and eventual ly it cou ld
become more expensive.
Other optional provisions that can be
purchased include: lifetime ben efits, cost
of living adjustments and the option to
purcha se add itional amounts without
medical evidence of insurability.
When youare considering a policy , you
should dete rmine the financ ial soundness
of the co mpany as well as companies that
speci alize in insuring execut ives and professionals. Choose a carrier rated A+ by
A.M . Best & Comoanv. which ranks insurance carriers by their financial strength.

I nsurance Co vera ge
You should have enough coverage from
your disab ility income poli cy to enab le
you to maintain your current standard of
living. Most individual policies will provide for be nefits up to 60 perce nt of your
ann ual compensatio n.
If you currently have group disability
coverage, you should still consider individual cov erage to guard against a prolonged or part ial disabi lity . The cost of
such coverage can be reduced by elec ting
a longer elimination period whic h would
coincide with a more restrictive definition
of d isability in the group policy . Also. if
the need for d isabili ty income is anticipated to be of a short-term or temporary
nature , the initially less expe nsive ARD I
migh t be con sidered.
These are j ust some though ts to consider. Your financial advisor can provide
more detailed information and shou ld be
con sulted before any actio n is taken. •
Richard Chulick is a tax partner with the
firm Detoiue & Touche.
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As we work Ihrough thefinal

quarter of the year, lax-relaled
issues havebegun 10 surface in

SOME TAXING MATTERS

more and mare of Ihe questions
Ireceive from Nevarla Business

Journal readers. These are ahen
of a personal nafure, although a
great manylouch an mctters
affecting small businesses. Here
are same of Ihe issuesthat you

Sho uld my .....if~ and I fi/~ separately or
jointly? Can J change my mind about our
filing status aft er we have already filed
OUT return?

If only one spouse eams income. filing a
joint re rum is adv antageous. Where both
of you have income .the tax liability may
be the same, regardless of whether you
me jointly or separately . The re are now

only three taxbrackets. so the top tax rate
on a separate return may be the same as

have raised about year-round
planning with slralegies and rules
for reporting your personal and
business or professional income
and claiming alllhe deductions fo
which you are entilled.

the top rate on ajoint one. Also, there may
be an advantage 10 filin g separately when
one or both spouse s have expenses such
as medical costs or miscellaneous deductions that would be disallowed on a join t
retu rn. But remember, certain tax credits
and other benefits are nol allowed on
separate returns .These include the $25.000
rental loss allowance. depende nt care
credits as well as full inclusion of Social
Security benefits. If you and your spouse
file separately, you have three years from
the due date without extensions to change
to a joint return. The choice of filing a
joint return is irrevocable once the due
date is passed.

How is a dependenl child claimed if my
wife and Jfi le separately?
Married parents in co mmunity property
states such as Nevada and California
shoul d be sure they understand that nei -

U
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ther parent may be able to claim an exemption for a dependent child if they rue
separate returns. Where all parental income is considered community property,
each parent on a separate return is treated
as having provided exactly one-halfofthe
child's support for the year. Since , therefore , ne itherhas provided over halfof that
support - the detennining crit erion in
es tablis hin g exe mption status - neith er
can claim the depende nt child on th eir tax.
retum.1beonlywaytopossibly get around
this is to sign and file a multiple support
agreemen t, Fonn 2120, designating whi ch
pare nt ma y claim the exe mption.

How about my son - who is attendin g
UNLV but is overZl years old? Can Jstill
claim him as a dependent ?
Curre nt tax law provides a tax break for
dependent children, including stepchildren
and adopted children, who are under 24
and are fun-time students as of the end of
the tax year or who are under 19. The
definition of a full-time student is one
who attends school carrying a full course
load at least five months- noenecessarily
consecutively -during the tax year .
Dependent children who are 24 or over
and a«end school may be claimed as exemptions only if they receive income of
less th an S2,OCNl Also, where your children have income of theirown that may be
used for support, be prepared to show that

they do not actu ally use it for support or
that your contributions are larger.

My elderly mother, who is physically incapable of caring for herself, lives with
me.Since I am still working,I need ro hire
an LVN to come to the home and carefo r
her or place her in a nursing home. This is
a difficult decision - both fo r financial
and emotional reasons. Which avenue is
better.from a tax standpoint?
Paym ents to the nu rse w ho com es to your
home qualify as dependent care costs and
are partially allowed , based on your leve l
of inc ome , as a ta x cred it if you main tain
your hom e as your principal residence as
well as tha t of your mother. However, if
you place her in a nursing home, the cost
of that care wo uld not qualifyas dependent
care costs since it does not occur in your
principal residen ce .
Payment fo r meal s and lodging in a
nu rsing home , convales ce nt ho spital.
hom e for the age d or sanitariu m may be
allowed as an additional deductible med ical ex pense . in add ition to any specific
me dical care administered. if the patien t
is confined at the directi on o f a doctor for
treatme nt at that inst itution in order to
effect a direct ther apeu tic result on a
specific ailmen t suffered by the pat ient
and not j ust be in response to a general
hea lth conditio n. If you cannot prove tha t
the patient entered the home for suc h
medical care. you may nevertheless deduct
that part of the nursing home cos t which
covers actual medical and nursing care.

I run my business out ofmy home as well
as a small downtown office I share with
another entrepreneur. MayI claimpart of
my housepayment as a business expense?
T o claim home office expenses as a selfemployed person, you mu st prove that
you use the home area exclusively and on
.. ""sul.ar !..2",'~ ...;tJ...,r Gda.pla.""...., ",£bu~in.",_

to meet or deal with pat ients , client s or
cust omers in the nonnal course of your

busine ss or as your princip al place of
business. Be sure your space at home is
fum ished as an office - with a desk. files,
and a phone used only fo r business calls.
Also. keep a record of work done and
business visitors. Reme mber. even if you
meet these criteria, rules bar ded uctions
for offic e operating costs if bu siness-related expenses equal or exceed the gro ss
receipts for the bu sine ss. Depending on
your income . a dedu ction for home business ma y incl ude real estate tax es. mortgage in ter est, operating ex penses (such as
home insurance premiums and utility
costs) and depreciat ion allocated to the
area for busine ss. Re pair s and work on the
entire household structu re can be prorated
to allow the portio n applying to the offic e
space to be used as a deduction.

As I am self-employed, I am interested in
selling up a retirement plan for myself.
What are my options? How much can I
contribute per year?

If you are self-employed in your ow n
business or profess ional practice, or if
you are a partner in a business, you may
set up a tax-favo red Ke ogh retirem ent
plan . Just as ind ividuals who are no t selfemployed take advan tage of incomesheltering benefits extended by Individual
Retirem ent Accounts, so the se lf-e mployed business-perso n who sets up a
Keogh can reap lax deduct ions al lowed
for contrib utio ns made to the plan. accumula te tax -free incom e earne d by the plan
investments and have the option of using
special averagin g pro visions for lum psum benefits paid on retirement. You may
choose to set up your Ke ogh as either a
mon ey-purch ase plan requiring fix ed
contributions regardless ofprofits. or as a
profit-sharing plan with contribu tions
geared to levels of profits. You may con tribu te up to the lower of 25 perce nt of
ea rned incom e or $30 ,000 . However. for
ptiep.1S<:S of figu ring .::oatrlbutroa s. eemec
income is net earn ings from self-employment less the dedu ctible Keogh contrib u-

tion . Because net earnings mu st be reduced by that contrib utio n, you r maximu m contribution to a money-purchase
plan is reduced from 25 perce nt to 20
percent of net earn ings. If you set up a
profi t sha ring plan , the maximum is 15
pe rcent of eamed inc ome , or actually
13.0435 percent ofnet ea rnings before the
Keogh contri bution is mad e. To maximize your deduct ible contributio ns. you
may es tablish a sep ar ate money-purc hase
plan to supplement a profit-sharing plan.

I am a free- lance public relations and
advertisingconsultantand amjust set';ng
up my business. A colleague told me I'll
have to pay self-employment tax. What
exactly is this and how is it calculated?
Self-employment tax provides funds fo r
Soc ial Securit y and Med icare benefits.
You are liable for se lf-e mploy ment tax if
you make a profit of $400 or more from
ope rating a business or profession as sole
prop rietor. in partnership with others or as
an independe nt contractor; it may also
ap ply if you perform ce rtain services.
Self-em ployment tax is figured on Schedule SE which must be attached to your
Form 104 0. Ifyou had file d a tax retum for
1989 as a self-employed individual. you
would have paid 13.02 perc ent tax on net
self-emplo yment income ofup to $48.000,
or a maxim um total tax of$6.249.6O. You
continue to pay self tax on self-e mp loy ment income regardless ofage and even if
you rec eive Social Sec urity bene fits. Be
su re to chec k with your tax professional to
determine if any change s in the percentages or maximum amount of self-employm ent tax payable have bee n made for
tax reporting year 1990 .
..

Jay Goldinger is an investment counselor
with Capital Insight in Beverly Hills,specializing in bonds, money market instrumenU, and U.S.and international investments. You can write to Jay at P.O. Box
4092, Beverly Hills, CA 902134092. Inelude your address and phone number.

app roxi ma tely 30,000 sq ua re feet of
avai lab le space. Th e ce nter has 26 8,000
squ are fee t curre ntly under construction
and its te nants collec tively employ a total
of nearly 2,000 workers.

New book about
Nevada examines past,
present and future

Nevada
Briefs

Growth continues at
Hughes Airport Center
In addition to Bally Manufacturing,
which employs the highest number of

non-governmental workers. several new
and some fam iliar faces make up the ten ant marke t at Hughes Airport Center.
Bally Manufacturing, whichj ust opened

a high-tech manufacturing plant at the

center, will employ300 workers within a
l SO,OOO-squ are ·foo l facility. Howe ver.
wh ile both of tho se numbers are indeed
imp ressive, they come no where near the

largest employer at the center. That honor
goes la the U.S . Postal Service. Iocaredon
Sunse t Road, which operates a 250,000-

square-foot facility utilizing app roximately 1,000 employees.
A total of 37 tenants comprise Hughes
Airport Cente r. a 350· acre industrial and
office par k which is part of the commercial developme nt arm of Howard Hughe s
Prop ertie s and Summa C orporation .
Th irteen m ulti-tenant build ings and eight
single-te nant facilities presently hou se
tenants at the center, whi ch is located
imme dia tely south of McCarran International Airport.
At present, Hughes Airport Center has
36
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" In less than 150 years, " wri tes Carson
City author Gu y Shi pler inNevada: Gol-

den Challenge in the Silver State, " a
relative handful of adv entu rous and independe nt people have not only tamed an
awesomely cha llenging wilderness, bu t
have made it attractive to so many others,
that Nevada has become one of the nation ' s fastest-growing states."

Nevada: Golden Cha llenge in the Silver State celebrates that achievement
while it examines the stat e's unique char acter. In this 336- page, hardcover volume, Shi ple r recall s how a territory
avoided by early exp lorers became the
Old West's most co lorful sta te, and he
goes on to explore the developm ents shaping Nevada today. Populat ing his te xt are
suc h well-known characters as Mark
T wain, Howard Hughes and Bugsy S iegal. The book, wh ich fea tures over 200
full-color photographs, was produced in
cooperation with the Stale of Nevada
Com rnission on Economic Dev elopme nt.
It is avai lable for $34.9 5 in bookstores
throughout the state.
Gu y Shiple r is a longt ime resident of
the state and a seasoned write r, journalist
and publi cist. " Nevada's strength lies in
its determination to stand independen tly,
and it alw ays has been," said Shipler.
" Nevadans have never bee n people to
tread the beaten path, and the book reflects that as pect of their character."
Bob Boyd, marke ting direc tor at the
Commission on Economic Dev elopment,
said the commission supported the book
to "bring to peopl e outs ide the state a
greater awareness of our many advan-

tages, and to remind Nev adans how great
it is to live and wor k here ."
In additio n 10 Shi pler's chapters, Gene
and Adele Malott ' sNevade 's Enterprises
chapters conta in profiles of bu sinesses
and organizations that have contributed to
the developm ent and continued success
of Nevada. Their support of this proj ect
helped make the book poss ible.

Nevada : Golde n Challenge in the Silver State is publi shed by Win dsor Publicat ions , Inc., of Chatsworth, California,
No rth America 's leadi ng publi sher of il lustrated region al history and contemporary books.

Eklof recognized In
Who's Who 01 Women
Execuflves
R&R Adve rtising Vice Pre sident Nancy
Ekl ofhas eamed recognition fro m the NationaiReference Institute's 1989-90 Who's
Who ofWomen Executives and Marquis '

Who' s Who ofAmerican Women.
Eklof, a Reno resident since 1973, has
ove r 15 years of expe rience in the advertising and public relations fie ld and has
held vice president po sitio ns with two
othe r Nevada age ncies. She opene d the
Reno office of R&R Advertising in 1984
where she has work ed as vice president
and agency director fo r the past six years .
Eklofhas also bee n active outside ofthe
age ncy. She is a member of the American
Marketing Assoc iation. the Reno Ad Club
and is a found ing board member of Reno
Wom en in Advertising . She serves on the
Advisory Council for the United Blood
Services of No rthem Nevada and is a past
board mem ber of the Ame rican Ca ncer
Soc iety. She is al so a ce rtified public
relations instructor and has taugh t wit hin
the U nivers ity of Nevada syste m.
Ekl of was also recently recommended
to the Nat iona l Refere nce Institute ' s govern ing board of editors for biographical
inclusion in the third ed ition of Two

Thousand Notable Ame rican Women. •

MEDIA, INC.

OUTDOOR ADVERTISING • COMMERCIAL SIGNS

734·8121
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ust as the Nevada mo nthly indicators settled into a rather

stable summer pattern, world conditions changed. Iraq

invaded Kuwait and the U.S. responded to its Middle East
mili tary commitments. Now world attention focu ses on
diplomatic and military posturing, in addition to possible
petroleum shortag es. As a result. spot crude oil prices j umped. gasoline pump prices increased. and all have taken notice of the destabilized po litical environment wi th its profound economic implications.
By mid-year the national economy's growth rate had slowed to a
meage r pace . Consequentl y, discussion focu ses again on a po ssible
national rece ssion. Even though so me economic sec tors, for example.
fore ign markets, show stre ng th, other key sectors exhi b it definitiv e
signs of weakness. Inde ed. at m id-year. consumer and busine ss confide nce now stands at lower level s than have bee n seen in recent years.
In addition. thrift and bank ing institutions (mired with large amounts
of non-producing real estate loans) have pinched residential construction in man y regional mar kets. U.S. housing starts as of May
stood 7 .7 percent below year-ago levels. Th is mon th 's indica tors.
how ever. predate Middle East events . Nevertheless. this fact has only
intens ified concern over recent globa l events and their reflectio n upon
the national economy's vulnerabil ity.
Ne vada. ridin g the cre st of a stron g eco nomic expansion. comes to
mid -l 990 pre -Kuwait still with an optimistic outlook. But ju st as
global events have raised concern about the future levels of the
national economy . some Nevadans have already expressed deep
concern abou t the state's future and others have scrambled to get a
better assessment of how global oil shortages might influence the
Silver State. These even ts have crea ted an environment ofuncertain ty.
both locally and world-wide .
As an effect of this indeterminism. people will see k increased
financial safety. Con sequ ently. investors ma y be obse rved moving
some o f their assets. And gold with its lon g-standing tradition as a
haven of safety for ho lding assets, win be brought to the investment
forefront. As a result, thi s should spawn an increase in the demand for
go ld and have a pos itive price effect. Nevada's mining ind ustry stands
to gain from such a shift in public behavior .
Should sev ere ene rgy shortages materialize one might expect
tourism to be adverse ly influenced . The effects of majo r fuel shortages in most case s wo uld no doubt be somewha t similar to those see n
in the 1970s . but differences would still exist (as condit ions are
differe nt today ). Yet. the impacts for a less than catastrophic sce nario
need noI necessarily be severe. Indeed . some levels of fuel shortage
might have little. if any. impact. For example. a rise in fue l prices and
increased concern for fuel availability might increase the attractiveness ofa Nevada trip in comparison to othe r mo re remote ports ofcall ,
Eve n durin g the most restrictive periods of the energy crunch of the
1970s. vacations and bu siness trav el continued. The se tra vels remain
apart of the usual oscillating pattern of life c-- work, play. and work .
Thus. chang ing world events co uld have a range of impacts not easily
measurable at this tim e; for the mo st part. one might expect man y of
these effects to be a detriment - but not a catastrophe .

R.KeithSchwer,UNLV.Centerfor Business and EconomicResearch
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U.S.

1990
1990
June 1990
June 1990

June
June

Limy ''!:RIOD PiEVJOUS PERIOD

UNitS

'AT'

UNEMPLOYMENT

YW AGO
.7 .Al%
..5.66"-

5.0
5 .0
' .9
5.2

5.3
5.'
5.0
5.3

5.'
5.3
5. \
5.3

S riK>u Wlnd
$ rhovsond

1,2 48 , 193

S thousond
$ million

230,3 29
146 ,8.43

1,1 82,023
7 13,6 18
2 16,637
1.47 ,9 3 1

1,090,544
6 19,216
22 4,005
\44,7 15

18.4 1%
2.82"1.47 %

lOOsonolly adj.
lOOSOtlol1y adj .
~iOt\O'ly ad j.
_nonoily ad j.

-3.92 "-1.89".4

RnAILACTIVITY

Nevodo Taxab&e Sole.
Clork County
Wa shoe C01.Inty
U.S. Retail Soles

Ma y
Ma y
May
May

1990
1990
1990
1990

73 3,227

14.46"-

GROSS GAMING REVENUE
June 1990
June 1990

$ thousond

44 4,231

44 6 , 13 7

S thousand

>-1990

S thousand

322,717
72,51 2

326.595
73 ,457

384 ,766
273 ,600
63 ,397

15.AS%
17.95"14 .38 %

3,26 5
20 2

3, 165

3 ,4 54

23.

2 \2

-5.4 7%
.4 .72%

283
39

541

359
.2

·2 1.17%

88

1,2 07
432.4

1,224
4 35 .6

1,308
4 11.9

·7 .7 2%
4 .98%

127,459
77.2 9
9.75

126,666
78.92
9 .57

12 1,33 7
69.41
10.20

5.05%
11.3 5%
-4.4 1%

135,901
75.46
9 .80

154,201
77.49

136 ,9 2 8
75 .44
10 .50

.0.75%

CONSTRUCTIONACTIVITY
LOl Vegos Area

New Residence.

" permits
II pe rmits

New Co mmerci al Permits
Reno A rea

New Residef1Cel
New Commerc:iol Permits
U.S.
Housing Slol1s
Tolal Constrvetion

4th qlr 1989

4th qtr 1989

Moy 1990

.,.. 1990

..........
$ bill;on

.7. 14%

HOUSING SALES
Lal VegOI Area
A....roge SOlei Price III
Average COlt/ Squa re Foot
A....rag e Mortgage Rate QI
Walhoe County
A_age Sole i Price PI
Average Call/Square Foot
A_age Mortgage Rale III
U.S. Home Solei

2 nd q tr 1990
2nd qtr 1990
2nd qtr 1990
41t! qtr 1989
41t! qtr 1989
41t! q tr 1989
Moy 1990

$
$ per sq.

.
..

,.

I

$ per sq. h.

thouKlnd

532

9.60
530

65 1

0 .03%
-6.6 7%
· 18. 2 8%

4, 159 ,95 9
711 ,680
50 ,622

11.54%
3.5 3%
3 .7 3%

1, 124,650
68 1,0440

6 .56%
7 .59%
2 .7 2%

TRANSPORTATION
Tota l POllenserl ll1
McCa rran Airport, lV
1'lQtI Airport, ROflQ
SIo'- Ta xa ble Gosolille Solei

eo..

2nd q tr 1990
2nd qtr 1990

" '.1 990

PO"OIISOrS
polloogers
thouKllld sal.

4,639,858
736,785
52,51 0

poople

1, 198,400
733,180
251 ,1 30

4 ,453,398

847,8104
53 ,9 40

POPULATION ESTIMATES
N~da

Clorl. COUllty
W a shoe COUllty

July 19 89
July 1989
July 1989

poo~.

Nlay 1990
Nlay 1990

19 82·84_100
$ billion

people

244,0490

NATIONAL ECONOMY
COI'llumer Prieo Index i" 1
Money Supply - MI
Prime Rate
Th-.Month U.S. T·Bin
Gros l Notiano l Product

June 1990
June 1990
111 qlr 1990

...

$ billion

129.2
805 .5
10.0
7.74

5,0433.1

128 .9
807.4
10 .0
7.78
5 ,3 40 .2

123.8
776.2
11. 5
8.22
5 ,113 .1

4.36%
3.77%

-13.04%
-5.84%
6 .26%

NOTES:111 housel, eondos. IowrIhoulel; 121 30 yr . FHA; 131 enploned/deplooed passengers; (AI an urhon cCIIllUmen
SOURCES: Nevodo Dept. of ToxatiOl'l; Nevada Employment Security Dept.; UNlV, Center fw Bvlinell and ECOI'lOITlic Resea rch;
UNR, Bvreau of Bvl illell a nd ECOI'lOITlic Reseorch; US Dept. of Commerce; US Federal Reserve.
COMPILED BY: UNLV, Center for Buliness and Economic Res.earch
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• SPECIAL CORPORATE RATES
Cadlllacs:

$39.95

Clnllt1'!lted Mileage

Intermediates: $34.95

Unlimited Mileage
1990 CHRYSLER NEW YORKER FIFTH AVENU E

SPECIALTY VEHICLES
Mini Vans, 4x4' s & Convertibles

"We fea tur e fin e Chrysler oehldes lik e the 1990 Chrysler
New Yorker Fifth Al"ilftue and Dodg e Spirit fe;jl ured. abODe. "

Call for reservations today !
McCarTan I nt'I. A lrport
Reno Cannon InCl. Alrport
Lake Tahoe

DIRECT BILLING
Even p~yj ng fo r the ClIts your ccmpe ny re nts is sim ple
be cause Dotler offers II c ha rge plan ce lled DoliarCharge.
~ IIDollarChll rge customer, you'll rec e ive individ ua lize d
billing ete tements fo r each em ploy ee who receives II
pe rscnellaed DollarChi!l rge card.

739-8408

D011.J1R
RENrACAIl

