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he 1996 elections have come and
gone as have the summer olympics. However, these important events serve as a
reminder of just how powerful competition is in every aspect of our lives.
Whether you're talking about an athlete, politician or a business , the presence
of a competitor often means the difference between marginal and outstanding
performance.
Perhaps nowhere is competition more
keen as in financial services, an industry
battered by rising consumer expectations,
strict government controls and frequent
mergers and acquisitions.
In thi issue' s report on banking and
financial services, you'll be taken behind
the scenes and given a glimpse as to how
Nevada's financial industry and its leaders are faring in an increasingly competitive marketplace.

Elsewhere in this issue, we' ll take you to
the Nevada Test Site, where traditionally
competition has taken on international significance. You ' ll learn how the federal
government is working with the state and
private industry to provide innovative programs and jobs for our residents.
This month 's line-up is part of our
continui ng effort to outpace our competition on its toes - and help you outpace
yours. Hopefully it will serve as a reminder that there's no greater motivator
than competition.
- Connie Brennan

Dear Editor:
First ofall, I'd like to let you know that
as a long-time subscriber, I enjoy reading
every issue ofNevada Business Journal.
However, since I work in the tourism
industry, I'd like to see something- anything- on our state's primary industry in
your magazine.
I know there are a lot of tourismrelated publications out there. But they
are all targeted to visitors and do not
provide business information on the gaming industry.
As the state's largest employer, it is
appropriate that the tourism industry be
covered in a business publication that
reports solely on Nevada. I feel that your
publication does not do justice to this ·
important industry.
Sincerely,
Earlene Franks
Las Vegas
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We produce a quality product, provide excellent service, and offer
exceptional turnaround time at a
competitive price. We're one of
Nevada's largest volume printers,

n
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one of our account
executives to set
up a tour of
our plant.

Dear Earlene;
. Guilty as charged.
Up until two years ago, Nevada Business Journal printed an annual update on
the state's tourism industry and I'm
pleased to announ ce that in 1997 we are
bringing it back.
In addition, we are now including the
gaming industry in Nevada Briefs and
People on the Move. Although it is doubtful we will ever cover such things as slot
tournaments or entertainment engagements, it is our intention to report on
major developments in an industry that
continues to drive Nevada 's economy.
Thanks for writing,
Ed.

Located in the Las Vegas
Technology Center, One Block
North of Smoke Ranch on Tenaya.
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Reader commentary is always welcome
and should be sent to :
Letter to the Editor
Nevada Business Journal
2127 Paradise Road
Las Vegas, Nevada 89104
Letters sent to the editor are assumed to be for
publication unless otherwise noted.
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here is no standard formula for success in any pursuit, as evidenced by the paths taken to the big office outlined below.
However, whetl]er the "power broker" status of the individuals on our cover was achieved through a progression of positions with the same organization, or by starting a new company with little more than hope and enthusiasm, there are traits
they all share - dedication, diligence, acumen, and achievement not only within their organization but without, through civic
involvement and community service. What does it take to be given the title of power broker? As much as anything else, it takes the
ability to give something back.

president and chief
executive officer,
Sun State Bank
When bank presidents
take the same position
in interviews about the
issues facing their industry, John
Dedolph can usually be counted on to
express an opposing view. His maverick
approach is backed up by performance;
in 1984, Dedolph rescued a floundering
community business bank and turned the
newly-named Sun State Bank into one of
Nevada 's highest and most consistent
financial performers. He began his career
in 1968 with First National Bank of
Nevada (Reno), and then became a
founder of American Bank of Commerce.
Under his leadership, Sun State Bank has
posted nine consecutive years of growth.

GE
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president,
Bank of America Nevada

George W. Smith was
appointed president of
Bank
of America ev.7
ada on May I, 1996.
At age 38, he may be the new kid, both
literally and figuratively, among industry
leaders in the state, but he is not new to
the company, nor to the market. He
worked for· BA in Los Angeles in the
Commercial Banking Division before
joining BA Nevada in 1992, as vice president and credit administrator of the commercial lending division. He is now
directly responsible for the bank 's lending and real estate industries division,
which has combined loan portfolios in
excess of $ 1 billion. He is also responsible for the bank 's cash management and

'· ..-..• ;1.
~
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central vault services division , the trust
division and private banking. Smith
serves on the board of directors of several civic and charity organizations.

president and chief
executive officer,
Commercial Bank
of Nevada
A Vietnam veteran
and retired Colonel
from the Nevada Army National Guard ,
John Gaynor held various management
positions with First Interstate Bank in
both Las Vegas and Reno, and served as
executive vice president and chief banking officer at First Security Bank.
Commercial Bank of Nevada first opened
its doors in October of 1994; this past
October, the bank repmted assets of $60
million and record profits of $3 11 ,000 for
the third quarter of 1996. John Gaynor is
a trustee for the UNR Foundation, a
member of the board of directors of
Opportunity Village and Nathan Adelson
Hospice, and a volunteer pilot of Angel
Plane.

president and chief
executive officer,
BankWest of Nevada
Larry L. Woodrum
has served as president
and chief executive officer of BankWest
of evada since its founding in 1994. He
is a former senior vice president and
chief credit officer of Nevada State Bank,
and has more than 40 years ' experience
in Southern Nevada's
banking industry. Woodrum opened BankWest with $8

million in assets; today, the bank's assets,
have grown to more than $124 million. A
second branch in Henderson is scheduled
to open soon.

chief executive officer,
Del Mar Mortgage
This past May, Del Mar
Mortgage ·did $ 12 million in construction •
loans, bea-ting Bank of America by $ 1 •
million, on their way to loaning more than
$200 million in construction loans in
1996. Chief Executive Officer Michael
Shustek moved to Las Vegas in 1980, and
started Del Mar· on a shoestring budget
after working as a craps dealer for four
years. Today, he is a self-made millionaire, and his company employs over l 00
people. In addition to Del Mar Mortgage,
Shustek has also formed and/or is president of: Del Mar Homes, Shustek Investments, Foreclosure of evada, 4 Sale by
Builder, and Disbursement Management
Inc. He is a nominee for Small Business
Person of the Year in 1997.

director, president and
chief executive officer,
Las Vegas Business Bank
A 26-year veteran of
the banking industry,
Alfred Alvarez, 45 , started his career in
New York City, where he was employed
in various positions in credit administration, corporate banking, branch banking
and business banking. Prior to accepting
his current position with Las Vegas
Business Bank, he was a director and

senior vice president of Bank of
America, managing the business banking
division. He" was responsible for the
administration and management of the
business lending center, commercial
lending centers, private banking, equipment leasing and the Small Business
Administration lending division.

president and chief
executive officer,
U.S. Bank of Nevada
Prior to joining U.S.
Bank of evada, Diane
Torry was executive
vice president of retail banking for
Security- Pacific Bank evada. Several
branches of Security Pacific were
merged into U. S. Bank in September,
1992, and she continued with the bank
after the merger. Torry has more than 17
years' banking experience. She is responsible for the leadership and management
of U.S. Bank 's 26 branches, consumer
lending , and commercial banking centers
in Las Vegas and Reno , as well as investment and trust services. She also serves
as manager of retail banking services for
the northern region of U.S. Bank of
Nevada. In addition, she serves on the
board of directors of United Way of
Northern Nevada, the Nevada Bankers
Association , the Children 's Cabinet
Foundation, and the evada Community
Reinvestment Corporation.

-

senior vice president,
regional manager, Nevada
Commercial Banking ,
Wells Fargo Bank

There weren't many
Nevada residents when Wells Fargo first
entered the state banking market in the
late 1800s, but Jay Kommayer, a fifthgeneration Nevada native, may have had
ancestors who visited the bank where he
now serves as senior vice president and
regional manager. A graduate of the
University of Nevada, Kommayer began
his banking career in 1973 , as a management trainee with First Interstate
Bancorp. After holding various positions
he managed the First Interstate gaming

division since its creation in 1982". He
joined Wells Fargo Bank, when the bank
acquired First Interstate Bancorp.
Kornmayer oversees all commercial
lending in Nevada.

president, chief
executive officer,
Chairman of the Board,
Norwest Bank Nevada
When he was president
of a company with
$700 million in assets, David Downs
hoped to eventually move up to run a
larger bank. Just two years later, he was
in charge of orwest Bank Nevada, a
$2.7 billion company. Beginning hj s
career with American Federal Savings
Bank in 1978, Downs later founded hjs
own company, which offered specialized
marketing and planning services for
financial institutions, before retuming to
American Federal as president and managing officer in 1990. A series of mergers
and consolidations led to the acquisition
of the company by Norwest.

chairman and chief executive officer,
lnterWest Bank
After rel,ocating from ew York to
Reno in 1978, Richard Martucci worked
in the real estate department of evada
National Bank for six years. He started
InterWest Mortgage in 1983 , and
presided over the opening of branch
offices in Las Vegas, Boise and Idaho
Falls in Idaho , Tucson Ariz. , and
Portland Ore. In 1987 , Martucci purchased 39 percent of the stock of Fallon
ational Bank; by the next year he had
acquired 86 percent of outstanding
shares. With partner John Donovan,
Martucci says he has "carefully planned
the growth of InterWest Bank, and we
continue to look at evada as our home
and a good place to do business."

In addition to serving
as president of

American Bank of Commerce since
1980, Jim Bradham is also president of
American Bancorp of evada, and a past
president of the
evada Bankers
Association. Before making the move to
Southern Nevada, Bradham amassed
12 years of banking experience in
San Diego. Bradham also serves on
the UNLV Foundation President 's
Associates Council and the board of
trustees of the Variety Club.

chief executive officer,
Comstock Bank
Robert Barone has
served as chairman
of the board and
chief executive officer of Comstock.
Bank since 1984. He was recently
appointed as evada 's director for · the
Federal Home Loan Bank of San
Francisco, one of 12 regional banks in
the Federal Home Loan Bank system,
and edits the Nevada Survey of Business
and Economics as well as the Casino
Gaming Report. He is the only director
from Nevada. Barone joined Comstock
Bank when the bank operated one branch
in Carson City with $ 10 million in assets.
Today, the bank operates full -service
branches in Reno and Carson City, and
has lending centers in Minden/ Gardnerville and Las Vegas. Comstock has $139
million in assets, and its stock is listed on
the Nasdaq exchange.

llawid I
vice chairman, president,
CEO First Security
Corporation
David Smith began his
banking career in
1972 with Bank of
Nevada, which later became First
Interstate Bank of evada. A 25-year
Las Vegas resident, he joined
Continental National Bank in 1984
which, in 1994, became First Security
Bank of Nevada, where he continues in
the position of vice chairman of the
board, president and chief executive officer. He is past president of the ev-ada
Bankers
Association
Government
Relations Administrative Council.
•
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No More Banker's Hours
by David Hofstede
nyone remember the days when
banks would show their appreciation for your patronage with a
free calendar? The last time that worked,
the year on the calendar probably dated
back to the Carter administration. In
1996, customer loyalty comes at a higher
price. Instead of gifts, we want service
that fits our schedule, not the teller 's; we
don't want to have to stop at the bank to
do our banking; we want products that go
beyond checking and savings; and on second thought, throw in that calendar as
well -every little bit helps.
"There 's no question that our playing
field has expanded over the years, and we
are being more aggressive in competing
with other financial institutions," said
Diane Torry, president of U.S. Bank.
"Twenty years ago, the preponderance of
retail deposits were in banks , and today
the majority are not," according to Steve
Cortopassi, executive vice-president,
retail bank division for Bank of America.
"The shift has changed the fabric of banking, and made everyone more competitive
as a result. "
Credit unions, mortgage companies,
brokerage houses , even insurance companies have introduced or extended their
line of goods and services traditionally
associated with the friendly neighborhood
bank. In response, the banks have tried to
expand their menu of financial products,
and campaign for legislative changes that
will remove once and for all the wall
between investment and retail banking,
which was erected during the Great
Depression. If that wall goes the way of
the one in Berlin, and that mythical "level
playing field" is achieved, the result could
be a price war of epic proportion, with the
consumer as the ultimate beneficiary.

A
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Credit unions, mortgage
companies, brokerage
houses, even insurance
companies have introduced
or extended their line of
goods and services
traditionally associated
with the friendly
neighborhood bank.
Most Nevada banks have already introduced options for both the novice and the
sophi sticated investor. U.S. Bancorp has
had investment banking services in-house
for more than 20 years, and full brokerage
services for over a decade. Wells Fargo
has investment advisors in several
branches. Bank of America also allows
customers to speak directly with an
in vestment specialist, who may refer the
client to BA Investment Services, Inc.
(BAIS), a wholly-owned subsidiary of
Bank-America Corporation. BAIS has
become one of the largest dealers in federal agency securities, and one of the
largest underwriters of municipal securities on the west coast.
"That wall will come down - we're
just beginning," said Cortopassi. "We'll
need some changes in law to facilitate the
matter, but we ' re already seeing brokerage accounts coupled with transaction
functionality."
Another area in which banks see themselves playing a larger role is insurance.
"Our industry is still precluded from
offering a full line of insurance products,

but we will be pressing for more power to
be fully competitive," said Torry. "When
you see what a bank can deliver an insurance product for, vs. what an insurance
agent can, it could bring the cost down
substantially," said Bill Martin, presid~nt
of Pioneer Citizens Bank. "When someone gets into somebody else's business: -..
they can usually do it cheaper."
Banks have been on. the recei ving end
of this equation from brokerage houses,
that began offering checking accounts
"with~ut building a single building,".said
Martin. Also, when insurance companies
wanted to lend money, they could do so
more efficiently than banks. "They' re big
lenders -just take a look at how many of
these apartment buildings and commercial buildings were financed by insurance
companies.
"If I want to sell insurance," Martin
said, "all I have to do is put someone at an
empty desk and what does that cost me?
Zero." First, however, he' ll have to wait
until Nevada will allow him to do so.
Unlike other states, sales of insurance
products, except for annuities (the
Supreme Court decided that annuities
really weren't insurance, even though they
are), are prohibited here. "What's happening at the federal level now is that banks
want to remain under federal regulatory
control, and not have to go state by state
and ask for the ability to sell insurance, so
they have to answer to each state's insurance regulator," said Bill Head, from the
legislative affairs management department of Mutual of Omaha.
Head acknowledges that Martin's
argument is "legitimate," but only
because of a competitive advantage that
could allow banks to sell insurance at a
lesser rate. "They would not necessarily

HAvE You MET
WITH THE PRESIDENT
OF YouR BANK LATELY?

be regulated by the state insurance commissioner like insurance companies are.
If they couldn ' t provide the same consumer protection, that would negate the
cost advantage.The banks can meet their
short-term goal of savings by just putting
a person behind a desk, but will that person have the expertise to insure that they
have enough cash reserves to meet policy
demands? On the other hand, if you set
up a level playing field , and told the
banks they could sell insurance but play
by the same rules as we do, then have at
it! Competition is a good thing."
And the future, which has already
arrived in some states, may favor cooperation over competition. "We recognize
the value of one-stop shopping for the
consumer," Head said. "Mutual does
have affiliations with banks that sell
some of our annuity products; it's just
another distribution channel and it has
been a nice relationship . But we have to
be careful about crossing that line and
allowing banks to sell a full array of
insurance products without any kind of
oversight. Conversely, as insurance companies get into banking, we would fully
expect to be regulated by the federal government as well."
The competition from outside the
industry, however, does not mean banks
have ceased to compete amongst themselves. If anything, the pressure has
become more intense to battle for market
share not yet claimed by other financial
institutions. For the past decade, banks
have attempted to make the routine business of deposits, withdrawals and loans as
easy for its customers as a trip to the
supermarket. In fact, the proliferation of
bank branches in supermarkets, introduced by Valley Bank in Nevada, was

MEET OURS.
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among the first salvos in what could be
called the Convenience War. Don ' t want
to trek all the way to the bank? Go to

Albertson 's, or Smith's, or the mall, or one
day soon, the service station. Don ' t want
to leave the house at all? Power up the

we Make The
ifference
That's Right!
A difference that could mean big
savings in your next mortgage
transaction.
Since real estate represents the
single largest rnvestment most of us
ever make, it is important to secure
the best financing and lender
available to meet the demands and
needs of the borrower.
A mortgage company ready to
serve you. Remember, WMB for:

V Residential
V Commercial
V Apartment
V FHA - VA Title 1
V Construction

lfespac
Mortgage
Bancorp, Inc.
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computer and click on Quicken, or one of
the other financial software products.
It was U.S. Bank that first broke the
"information superhighway" barrier in
February of 1994, with the launch of its
UBANK On-Line system. As the Nevada
Business Journal reported in September
of last year, consumers ' PCs are directly
linked to their banking accounts and other
financial services, allowing for 24-hour
access to checking, savings, credit card,
money market and credit line accounts,
and the ability to transfer funds betwet;n
accounts. Questions and check orders can'-,
be sent via e-mail. "The number of customers that access and buy products
through the computer is still very small,"
said Cortopassi. "But we have to make
sure ~hat we' re there and that we ' re· cutting edge, because it will become increasingly important in the future.''
The ramifications of the Internet for a
variety of financial institutions are staggering. Term or whole life insurance can
already be purchased directly off the
information superhighway. "Right now, if
you want a residential mortgage loan on
your home, a broker collects abo ut I percent. On the Tnternet, you ' re
directly with the investor; if you eliminate the broker's one percent on _
$200,000 home, that's $2,000 you· saved," said Bill Martin. "Even if y ou·~
not computer literate, someone will co
to your house and do it for you for _
bucks, and you' re still $ 1,800 ahead.··
Meanwhile, back at the branch. _.:.....
hour service has yet to be introduced.
the concept of "banker's hours," that
in vogue when Mr. Drysdale was
dling the Clampett account, has been
to rest. A 4 p.m. closing time has gi
way to 5 p.m. and in some cases, 5:30.
Saturdays several banks, includi- =
Norwest and Bank of America, are o
until noon. Some of the superm
branches even have Sunday hours.
And when the doors are locked, there·_
still the ATM, another relatively
innovation that is now taken for gran

But here, the rush to provide more, more,
more at the touch of a button has receded.
As far back as 1994, there was talk of
offering annuities and mutual funds via
ATM; what these prognosticators failed
to recognize is that, to the average consumer, "ATM" is a synonym for "cash
machine" - perfect for taking money out,
not as trustworthy for putting money in.
"Customers look for a confidence level
when purchasing annuities and other such
products," said Cortopassi, "but most still
don't have enough confidence to even
make a deposit through an ATM."
All of these improved services and
methods of delivery began with a single
bank, and were soon adopted by nearly
every other institution in the state. Every
time the field catches up to the trailblazer, it's time for another new innovation.
The latest trend is "no fee" banking,
which has been utilized primarily on
checking
and
savings
accounts.
Comstock Bank recently eliminated all
fees for its customers who use another
bank'sATMs.
Cortopassi, while acknowledging that
Bank of America also offers a free checking account, calls most of these promotions "marketing gimmicks." "When you
get into the details, you'll see that there
are little fees elsewhere. Nothing is freethere's a cost equation that has to be
covered." It's better to have a menu of
checking products to choose from and let
the customer decide, because quite
frankly the free checking product isn't
for everyone."
As for the elimination of ATM fees,
Cortopassi believes that "[Comstock] had
to do that because they have no ATM network . ATMs are a tremendous convenience that customers want, and in order
for them to participate they would have to
make a huge capital investment in their
own network, or buy someone else's by
absorbing the fees."
The best way to let the public know
about all these goodies is advertising, but
the cost of doing so is high enough to

Steven A. Cortopassi
executive vice president,
retail banking division, Bank of America

restrict this part of the battle to the titans
of the industry. "In the retail business,
you have to bombard people with your
name," said Martin. "They're on TV and
in newspapers every day, at a cost of
thousands of dollars; I can afford one,
maybe two ads per month. I've got a
great product, but not enough money to
get that message out."
Martin does what he can to remain
competitive; "There are very few products a big bank can deliver that I can't.
Their computer 's bigger, but it's no
faster; they can design their own software
to do something, I can go buy it. So they
can't blow me away with electronics."
However, he concedes that some expediencies are out of his reach. "They can
open grocery store branches for
$200,000. I just built a branch and it cost
me $1.3 million. It's a different market."
Where the quest for bigger, stronger,
faster will end is a question that Martin
cannot answer. "One of the things that
bigger banks are striving for is cheaper

delivery of their product; if you never
come into a branch, it saves them money.
If you use a supermarket branch, that
saves them money. The more they can
save by eliminating people, presumably
the cheaper they can sell products to
the customer. That 's a big issue to me,
and to any 'traditional ' bank. If they continue to be a low-cost provider, and
.I want to deliver all this great service,
and have to charge more, will people pay
me for it, or not?"
The issue, then, is whether a bank like
Pioneer that offers checking, savings and
loans, will have a place in the next century. "There will probably always be a
niche for smaller banks,''· said U.S .
Bank's Diane Torry. "The products they
have to offer is significant. Retail cus- •
tomers want, need and demand products
that meet their financial objectives."
"We're seeing customers leave a portion of their wallet- at least I 0 percent to
15 percent, in easy access accounts like
checking, said Cortopassi, so [smaller
banks] can compete in that if they
become niche players and are willing to
be satisfied with that piece of the business
alone. But most banks will go after the
other 85 percent as well."
"We've just started offering mutual
funds ," says Martin, perhaps answering
his own question. "Customers are asking
for them, so I have to, even though I'd
rather be a traditional bank." Mutual
funds are already a $3 trillion business,
and as the Baby Boomer generation
reaches its peak income during the next
decade, increasing the amount of money
available to be put into investment vehicles, business can only get better.
"Offering these products is part of
what will keep us competitive, and so is
technology. But at the core of all that is
people. Banking is still a people business ," said Torry. "U.S. Bank focuses on
that - we recognize that without trained
employees, developed, rewarded and
recognized for their service, there is no
U.S . Bank."
•
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SPEAKING FOR NEVADA

ACall for Justice at the Fed
by U.S. Senator, Harry Reid

How would you feel if you found out
your local bank was deliberately fudging
your monthly statement? Or your city
manager had doctored your tax records
and large amounts of revenue were not
traceable? Most people I know would
not hesitate for a second to call for an
investigation and demand answers.
What if the agency potentially violating the public trust was the institution
responsible for overseeing all the banks
in this country and managing the flow of
billions of taxpayers' dollars each and
every day? One would assume that it
would be a matter of course that any
improprieties at this level would be immediately addressed . I am sorry to report
this is not true.
On June 3, 1996, the Wall Street
Journal reported the Los Angeles branch
of the San Francisco Federal Reserve
Bank had been altering cash reports and
sending deliberately misleading information to the Federal Reserve Board. These
findings were upheld in a draft report
issued last month by the General Accounting Office (GAO) for the House
Banking Committee.
A draft of the GAO's examination found
"the L.A. bank's inability to precisely summarize currency activity from its cash inventory records raises serious questions
about the integrity of its accounting and
internal controls." It also said these reports were "prepared incorrectly at the direction of the bank's management" and
the practice has been in place for some
time. In short, it appears that someone
was cooking the books.
Based on these troubling reports.
I 2 Nevada Business journal •
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Harry Reid
U.S. Senator

Senator Byron Dorgan and I sent a letter
to Attorney General Janet Reno asking
for an inquiry into these allegations of
financial improprieties at the Los Angeles Fed, and a determination whether any
federal laws have been broken.
If the Fed is going to call in the FBI to
investigate potential leaks about monetary policy, as they recently did, it is
only fitting they open their doors for a
full investigation of what has been happening at the L.A. Fed. More than 93
percent of the Fed's annual budget goes
to activities unrelated to monetary policy.
These cash management activities have
a great deal of impact on the lives of

millions of Americans. Reports of
unauthorized account adjustments and
cash reports being altered cannot be
taken lightly.
As many Nevada Business Journal '
readers are aware, I am a long-time ·advocate of greater accountability at the
Federal Reserve. In 1992; Senator Dorgan
and I ordered a landmark GAO audit,to
"open .the doors of the Fed to the American people." Two years in the making,
this report raised serious questions
about the Fed ' s management practices
and found it hoarding a "cash stash" of
$3.7 billion.
Based on this report, we introduced
legislation this July asking for an annual,
independent audit of the Fed. Our Federal Reserve Fiscal Responsibility Act
would also require the Fed to return to
the taxpayers their $3.7 billion "surplus"
fund and subjects the Fed's non-monetary policy functions to the congressional appropriations process.
I am presently awaiting a reply from
the Justice Department about the L.A.
Federal Reserve Bank. Even if this investigation finds no criminal wrongdoing at the bank, their sloppy management practices only go to prove that my
call for an annual audit of the Fed makes
sense. After all, these are taxpayer dollars they are playing with.
The Federal Reserve has been allowed
to operate without any accountability to
the taxpayers for too long in this country. Lack of oversight has contributed to
an aura of 'anything goes' . The Fed is
not above the law, and it is time we start
reminding them of that fact .

Know
Before You Go
Now parking at McCarren
is as easy as
fJ 3
The new McCarran Airport Parking Plaza
offers more parking, more
services and more convenience!

More Parking-- McCarran
Airport's Parking Plaza now
offers parking for over 8,000 vehicles in the new Gold Garage, The Silver
Garage and surface parking areas. The surface parking is conveniently located adjacent
to the Parking Plaza for oversized vehicles.

@

More Services -- Park yourself in
the Plaza's new Hourly metered
parking or Daily long-term parking areas. Let the attendants park for you
and enjoy the added convenience of Valet
Parking. Travel frequently? Don't forget to
check out the new Park-a-Lot program, a
reserved area designed for quick, unlimited
parking for one low monthly fee.

3

More Convenience -- The
McCarran Airport Parking
Plaza has been designed for easy
access directly to the area you need. Watch
the color coded roadways as you approach,
directing you to three separate entrance ramps.
Once inside, you will find metered parking for
short term needs, (you pay in advance at the
meter and depart quickly without stopping) ,
baggage claim and arriving flight access, more
Daily long-term parking areas and Valet and
Park-a-Lot services.

For Information:

261-5121
or phone 261 -5555
for a map of the new Plaza

Cl MAPP
-.

C la r k Count y D a p a r tntent o f A viatio n

MpCarran
Atrport
Parking
P/aza

TE~T ~~TE-

Mercury, the main base camp at NTS, is linked to Las Vegas by U.S. Highway 95. The camp provides overnight accommodations fa ..
more than 950 people. It is a warehousing, communications, repair, fabrication and field administration cente1: Facilities includehospital, theater, bowling alley, cafeteria and post office. There aren. 't any schools or family housing.

T

he space age is coming to Southern
Nevada in a place where the United
States once tested its nuclear might.
In an area the size of Rhode Island, 60
miles northwest of Las Vegas, where
atomic mushroom clouds sprouted and
the ground trembled from nuclear explosions, business and government leaders
now envision a bustling spaceport and a
hightech industry to develop new sources
of energy for the 21st Century.
Plans are afoot at the Nevada Test Site
to launch a new generation of reusable
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rockets to carry payloads into space
and develop the potential for solar and
hydrogen energy to provide power for
future generations. Also under consideration is the development of a center to
train firefighters and other emergency
services personnel on ways to deal with
terrorism . The center would be a training
facility for responding to major emergencies, such as mass transit wrecks, hazardous chemical spills and radiation leaks
into the atmosphere.
The conversion of the test site became

a high priority for the state of Nevada well as government and private indus _
leaders in Southern Nevada after ·
United States agreed to a moratorium
nuclear testing in 1992.
"There are many possibilities for ·
test site," said Tim Carlson, who
the newly created Nevada Test
Development Corp., which is the coorc
nator to transform the government fa "'- _
into a center for peacetime scientific
commercial uses. "We are only limited _
our imagination."

Security guards check access badges on everyone entering or leaving the Nevada Test
Site (NTS). The NTS is closed to the public, except for people on official business. In
addition, the NTS is protected by roving security patrols and guarded security areas
within its boundaries.
Carlson knows it won't be easy to
change the image of an area where
nuclear bombs have been tested since
1951. "It's hard for people to see the test
site in a positive light," he said. "I think
we will put a whole new spin on an asset
Nevada has never been able to utilize."
The nonprofit development corporation was created a year ago after a state
task force designed to find new uses for
the test site recommended its formation.
Carlson, who was executive director of
economic development for the state from
January 1993 to March 1995, left his
position to head the new operation in
February. Carlson has been active in
bringing new industry to Nevada in his
state position and his job as head of the
Nevada Development Authority in Las
Vegas from 1977 to 1984.
In addition to Carlson, the corporation
has 56 members on its board from the
public and private sector. John O ' Reilly,
chairman of the Las Vegas Chamber of
Commerce, also serves as chairman of
the corporation. Former Nevada Development Authority chairman Joseph

Brown, a Las Vegas attorney, serves as
vice chairman for the corporation.

HELP fA[]r:l
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The corporation expects to receive a
$20 million grant over a four-year
period from the U.S. Department of
Energy, (DOE) which controls government activities at the test site.
The DOE wants to find new opportunities for workers who have lost their jobs
as the result of the nuclear moratorium.
The test site, which employed 13,000
people at the height of the Cold War and
8,400 workers when the moratorium was
declared , has been pared to a work
force of fewer than 4,000. The DOE has
selected Nevada Test Site Development
Corp. as one of 15 Community Re-Use
Organizations throughout the country to
find work for laid-off employees and
uses for facilities that have been idled by
the moratorium .
"We want to help the test site workers
and keep our technology base in Southem Nevada," said Carlson, who believes
the commercial ventures probably will-

make up for all of the job losses.
With many of the nation 's laid-off
aerospace workers moving from
Southern California, Carlson said hightech companies locating at the test site
will have little trouble finding scientists,
technicians and other skilled personnel.
Nevada's U.S. Senators, Harry Reid
and Richard Bryan are playing key roles
in the cooperative effort with the federal
government to re-develop the test site.
They stress the need to find new jobs for
those who have been laid off.
"The Cold War has ended, but the
dedicated workers who helped build our
national security should not be left out in
the cold," Reid said.
Although the test site is being converted to commercial uses, Reid points out
President Clinton said nuclear testing could
resume if tensions in the world increase.
The DOE may conduct nuclear experiments, which are allowed under the new
Comprehensive Test Ban Treaty, early
next year.
Energ Secretary Hazel O' Leary said
the experiments involve high-explosive
detonations of weapons-grade nuclear
materials, but will not produce nuclear
chain reactions. O' Leary believes these
subcritical nuclear experiments are permissable under the terms of the test ban
treaty approved by the United Nations
General Assembly in September.
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Bechtel Nevada, the prime contractor
at the test site, is cooperating with the
Nevada Test Site Development Corp. to
develop the commercial potential of the
I ,350-square-mile test site. Bechtel has a
data base and computer models which
will give prospective clients information
about the site 's geology, facilities and
other resources.
The DOE estimates about 95 percent
of the site is free of nuclear contamination. The installation has about 900 structures , including laboratories, machine
shops, fleet maintenance facilities and
large buildings with lifts which can be
used for industrial purposes. It also has
yards with cranes and other heavy equipment, two airstrips, cafeteria, steak house,
six-bed hospital and living quarters.
November 1996 •
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The test site development agency is
working with a. number of clients considering operations at the facility. Also in
the works are centers for the development
of new sources of more efficient and
clean energy.

SPflCt flPPUCflT l[]f':iS
Kistler Aerospace Corp. , based in
Seattle, may launch chemical-powered,
reusable rockets from the test site within
three years. It is currently seeking
approval from the Federal Aviation
Ad-ministration to launch commercial
communications satellites and other
payloads into space.
Kistler plans to utilize Russiandesigned engines powered by liquid oxygen and kerosene, said President George
Mueller, former head of NASA's manned
space program. The company, which will
employ at least I 00 workers, has raised
$50 million in venture capital to begin
developing its operation.
Kistler hopes to launch its first test
rocket in mid-1998 and its first commercial rocket in early 1999. Its K-1 vehicle
will be 76 feet high, 22 feet in diameter
and will weigh 6,300 pounds at liftoff,
Mueller said. The company signed a letter of intent in late October with satellite
manufacturer Space Systems/Lora) to
launch 10 Lora) satellites into orbit.
The test site was the company's first
choice for a launching area because its
elevation (2,500 to 3,500 feet) offers a
chance to boost heavier payloads using
less fuel , said Terry Veith, acting manager of the Nevada DOE operation. The site
and the government military ranges surrounding it (about 6,000 square miles)
also have the advantage of being "no-fly"
zones which means they will not have
contact with other aircraft.
Launch sites have not been selected,
and Kistler executives said the company
has not decided where it will manufacture
its rockets.
Kistler is seeking other deals similiar
to the one it has made with Lora)
Space Systems of Palo Alto, Calif. The
company does not yet have plans to tap
foreign markets.
"We ' re starting in the United States
because the U.S. owns most of the
world 's satellites," Mueller said.
16 Ne-.':lda Business journal •
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Fluid Tech, a Las Vegas-based company, is interested in operating at the test
site. The company plans to use facilities
already in place to clean up machinery
and equipment that has been contaminated by low-level radioactive waste.
"The cost of disposing of low-level
radioactive waste has skyrocketed," said
Dean Rowsell, president of the company
which was formed 11 years ago to dispose of radioactive liquid wastes for military operations. "We have some clients
lined up. We know there is a lot of work
to be done [to clean up low-level radioactive wastes]."
Sludges that are produced as a byproduct of working with radioactive materials
need to be cleaned, he explained. Also
pumps and other equipment used to
process depleted uranium often become
slightly radioactive.
"In effect, we become recyclers ,"
he explained. "Equipment that was
contaminated by radiation used to be
thrown away."
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The Corporation for Solar Technology and Renewable Resources (CSTRR) is
another Nevada nonprofit company
formed by leaders in the public and private sectors with a vision of the test site as
a haven for new scientific endeavors. Sen.
Richard Bryan is chairman of the operation, and Rose McKinney-James is president and chief executive officer.
CSTRR reached an agreement in late
October with billion-dollar energy companies, Amoco Corp. and Enron Corp., to
establish a solar power operation at the
test site.
Amoco!Enron Solar was formed to
develop a $25 million solar energy plant
to provide energy for the test site. It will
use photovoltaic technology and will provide 10 megawatts of power, enough
energy for more than 2,000 homes.
The partnership also plans to build a
$30 million plant to manufacture the solar
cells which will convert the sun's energy
into electricity.
The endeavors "could spawn a real
Silicon Valley here," said Bob Kelly, cochairman of Amoco!Enron Solar.
The power plant would be the largest

of its type in the world. The two energy
companies also plan to build a similar
solar energy plant in northwest India.
Amoco!Enron hopes to begin building the facilities in late 1997 and be in
operation the following year. It plans to
employ about 50 people at the test site.
The exact location for the project at the
test site has not been decided.
CSTRR will help the partnership market its energy. The partnership plans to
expand its facilities and sell solar energy
nationally. It is working with another
energy company, Entech, to form a ve'nture that would combine solar and wind
power to produce 20 megawatts of
energy. McKinney-James said CSTRR is
on the lookout for other ventures to build
renewable energy plans at the test site.
McKinney-James is also working '
with federal agencies on plans to provipe
solar power to their facilities, and is seeking other clients for the pQwer which will
be produced at the test site.
"We ~ believe strongly in partnerin.g
[with other companies] and coalition
development," she said. "We .are not
looking for federal subsidies."

NEVADA

N.T.S. is located 60 miles northweST
Las Vegas.

NRG Technologies is a new ven
formed by scientists who plan to use
test site as a base for converting gaso ·
vehicles to run on a highly efficient
clean-burning fuel comprised of h
gen and natural gas.

Also under consideration is a center
at the test site to train fire department and
emergency services personnel to deal
with terrorist acti vities. The idea stems
from a law passed by Congress in April
to provide funding for state programs
and involves recreating urban and suburban environments, including multi-story
buildings and underground railway systems. The center would release chemical
and biological sim ul ants under controlled conditi ons to provide a reali stic
test for trainees.
The Nevada Test Site Development
Corp. 's board of directors recently voted
to spend $150,000 on a feasibility study
for the center.
The test site already has a program in
which hazardous chemicals · are discharged in controlled situations. In addi tion , it also has tunnels and other subterranearn areas that could be used to replicate a subway system. The site is remote
and secure and would be an ideal area for
a center, Carlson said.
The program would likely be a joint

venture between the state and Bechtel
Nevada. After establishing the center, the
state could apply for a portion of the $100
million in federal funds Congress has earmarked for terrorism educational programs over the next four years.
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But all of these efforts to bring new
jobs to the test site will still not be enough
to offset the losses caused by the testing
moratorium , said Troy Wade, who is
chairman of the Nevada Alliance for
Defense, Energy and Business. The organization, formed in 1992, is made up of
the contractors at the test side including,
such major companies as Bechel, TRW,
Wackenhut and the smaller firms that
provide services and products.
"We have lost 7,000 jobs at the test
site si nce 1990," said Wade, a former
Department of Energy official. "That has
a significant impact on the economy of
Nevada. The mission of our organization
is to encourage new projects and find a
new mission for the test site that wi ll
replace nuclear weapons testing."

The alliance, with the help of
Nevada's congressional delegation, made
a bid two years ago to land a billion-dollar program to produce tritium, a manmade isotope needed for nuclear
weapons. South Carolina was awarded
the project.
"We are looking for something like
that," said Wade, who points out that the
United States will maintain a nuclear
deterrent for years to come.
The alliance hopes to land another
government project, similar to the subcritial nuclear experiments considered
next year by the DOE. The program
would use advanced hydrotechnology for
nuclear and laser research involvi ng
weapons systems.
Wade said the alliance has the ability
to lobby for government projects, which
the indi vidual contractors do not have
because of federal restrictions on their
activities. "I am interested in the defense
of our nation as well as the health of the
Nevada economy," Wade said. "I have
kids and grand kids here in Nevada. I
want to make sure that what we are doing
at the test site is good for them as well ."•

MAKE US YOUR ONE STOP SHOP
· FOR ALL OF YOUR
MAIL PROCESSING NEEDS
(... Computer Services - Data Entry- Conversion
(. .. Merge Purge Duplication Elimination
(... Lists (Local, National, Regional)
(... Business, Residential, Property and Political
_. Postal Preparation and Presort Discounting
(... Address Standardization Zip +4 and Carrier Route
(... Laser Personalization- Letters - Cards - Statements
(... Addressing- Ink Jet- Cheshire-Pressure
(... Intelligent Inserting- 9 by U Jumbo
(... Bursting- Folding- Tabbing- Collating

aassl-teL./®
~s

4395 S. Polaris Ave. • Las Vegas, Nevada 89103-4152
Phone: (702) 798-7999 • Fax: (702) 798-5502
18 Nevada Business journal •

November 1996

,

WHERE NOT TO SIT
when it comes to your business

RETIREMENT PLANS.

Are you unsure what to do about your company's retirement plan because you own a small business?
Now Bank of America and BA Investment Services are offering Simplified Employee Pension Plans
(SEP's) for small business owners. Offer your employees diverse investment choices that only larger
companies could get in the past. Your employees will benefit from tax savings and minimal costs.
In fact, employees can direct their own investments, and best of all, there is no IRS reporting and
only minor paperwork. Visit the branch nearest you today, or call 1-800-388-BANK, ext. 8294
for more information. Because once
retireme nt r oll s around, the only
thing working should be your money.

m

BA Investment Services, Inc.
A BankAmerica Company

Mutual funds, other securities and annuities are NOT insured by the FDIC, and are NOT deposits or other
obligations of, or guaranteed by, Bank of America or any of its affiliates. An investment in mutual funds, other
securities and annuities is subject to investment risks, including the possible loss of the principal amount invested.

NOT
FDIC
INSURED

Mutual funds and other securities are offered by BA Investment Services, Inc. (BA IS), a registered broker-dea ler member NYSE and SIPC. BAIS is a wholly -owned
subsidiGI)' of Bank of America N T&SA . Annuities are offered through Bank of America Nevada, a licensed insurance agency. ©1996 BA Investment Services, Inc.
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January

Ma y

Banking Review
Space Reservations : 12/1
Camera Ready Art: 12/9

Construction/
Development
Space Reservation: 4/1
Camera Ready Art: 4/8
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NB will report on last year's significant banking news and provide
insight into industry leaders' ·predictions for the coming year.

Major construction including office,
warehouse , industrial , residential,
and retail projects will be the focus
for this month 's edition.
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June

Residential Real Estate
Space Reservations: 1 /3
liiiiiiiiiiiiii- Camera Ready Art: 1 /10
This edition will take an in-depth
look at the new housing market as
well as construction , development,
design and real estate companies
involved in the industry.

Healthcare Review
Space Reservations: 5/1
Camera Ready Art: 5/8
The June issue offers an in-depth
report on the dramatic changes
in the indus~ry affecting healthcare professionals, businesses and
employees.

A

R

September

Master- Planned
Communities
Space Reservations : 8/1
Camera Ready Art: 8/8
In September, NBJ will provide news
on successful master-planned communities throughout Nevada.

October
February

D

·

Healthcare/
Insurance
Space Reservations: 9/1
Camera Ready: 9/8 '
Healthcare options and costs will be
examined in this month 's issue . The
editorial focus will be on healthcare
delivery systems and leading industry professionals.

March

July

November

Healthcare/Providers
Space Reservations: 1/31
Camera Ready Art: 2/7

Financial Institutions
Space Reservations: 6/2
Camera Ready Art: 6/9

Hotels/Gaming
Space Reservations: 10/1
Camera Ready Art: 10/8

NBJ will provide a conclusive look at
the healthcare industry, focusing on
hospitals, medical cl inics, physicians
and .other health care providers.

This issue will provide an update on
financial firms , banks, and credit
unions throughout the state.

NB will take a look at the state's
largest industry and at the resorts
and executives that have made
Nevada a top destination for convention and leisure travel.

August
April

Investments/Banking
Space Reservations: 3/3
Camera Ready Art: 3/10
Investment specialists and banking
professionals throughout the state
will offer insight into Nevada's
financial community.

""--= - - - '

Economic
Development
Space Reservations : 7/1
Camera Ready Art: 7/8

This issue will report on how economic development agencies attract
new companies to Nevada. Contributing factors to new company
locations will also be examined.

December

Office/Industrial/
Retail Space
Space Reservations: 10/31
Camera Ready Art: 11 17
NBJ w ill look to real estate and
development professionals for an
analysis of these ever fluid markets .
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Features
Comprehensive articles that focus on
our "Hot Topics," i.e. banking, development and health care.
Executive Profile
Each month NBJ will present a compelling expose of a top business
executive.
Management Strategies, Trends
A synopsis of successful companies
and a look at how each one accomplished that success .
Nevada Briefs
An overview of the most intriguing
happenings, including corporate
acquisitions, hostile take -overs and
relations .
People On The Move
The newest information
on promotions in our
most dynamic businesses.
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Commentary
A message from our Publisher.
Tax Tips
The Nevada Society of
CPAs will help lead you
through the murky tax
L..l...o~~jungle.

Business Indicators
Economists at UNLV provide pertinent growth statistics for statewide
decision-makers .

Coffee Breaks
Take five with syndicated
humorist Joe Mullich .

E

N

s

T

Speaking for Nevada
Interview and Commentary · by
Nevada's top officials; guests include
the governor, attorney general and
Congressional delegates.

••111

On the Cutting Edge

• •llai:"''l Innovation department

featuring stories on the ·' .
Internet,
computing,
communications and other technology issues.
Reat Estate
Leading real estate professionals
provide an update on the Nevada
market.

Talk
Commentary by our Ed itor-in -Chief.

Lifestyles
Personal interest briefs on
travel , entertainment, restaurants and leisure.

Talk Back
Outraged , docile, insightful. Find
out what our readers think .

Moving to Nevada
Take a peek at the newest companies relocating to Nevada.

Inside Politics

Planning Success
Strategies by proven business leaders to help you increase your personal & professional fortune .

Political analysts take a look
at state-wide issues and the
impacts on your business.

Budgeting for 1997
For a limited time, you can place a six-time rate insertion order and receive the seventh placement free.
You can also place a 12-time insertion order and receive two additional placements at no charge.
And, if you place all your orders for our 1997 publication by December 1, 1996- you can lock in the 1996 rates .
Call us for a media kit.
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(702) 322 -2020 • Fax: (702) 322-2121 • e-mail: nevadabusiness@msn.com

COMPANY PRPFILE

Wells Fargo Armored Service
by Kathleen Foley

"Big Red", the large armored vehicle shown above is just one of the 23 vehicles
Wells Fargo Annored Services operates in Nevada.
Wells Fargo Annored Service has been
helping Nevada businesses and financial
institutions manage their security and
transportation needs since 1981. At that
time, Bob Donovan, branch manager in
Las Vegas, opened an office serving
Southern Nevada. Ten years later, another branch was opened in Reno to serve
the northern part of the state. Today ,
Wells Fargo Armored employs 80-85
employees statewide, according to Cal
Murri , senior vice president of Wells
Fargo Armored's Western Business Unit,
which includes the entire region from
Chicago to the West Coast. Elko is serviced by the company's Salt Lake City
office, and the Twin Falls office serves
Jackpot, Nevada.
Wells Fargo Armored Service Corporation, not affiliated with Wells Fargo
Bank, transports coins, currency, securities and other valuables for its customers.
22 Nevada Business journal •
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It also provides full-service automated
teller machine (A TM) operations to financial institutions and commercial customers nationwide. On a typical business
day, Wells Fargo vehicles transport nearly
$5 billion in cash and currency. It is the
nation 's leading servicer of ATMs, providing regular maintenance and replenishment services to more than 25 ,000
machines throughout the country. With
1995 revenue of $231 million, the company employs 6, 130 people in I 03
branches and 33 satellite offices throughout the United States and Puerto Rico.
Wells Fargo Armored Service Corporation is a wholly-owned subsidiary of
Chicago-based Borg-Warner Security
Corporation, the nation 's largest, broadest-based provider of security services.
In addition to armored services, BorgWarner provides guard, alarm and
courier services under the Wells Fargo,

Burn s and Pony Express names.
In Nevada, Wells Fargo Annored has
links with all the major industries in the
state, specializing in the transportation of
"articles of unusual value," whether they
are cash or chips for a casino, bank deposits for a store, or mining dore being transported to Los Angeles or Salt Lake City
for refining. Bob Donovan of the Las Vegas office estimates that 60 percent of his
company's business is with the retail
trade, and the remaining 40 percent is
divided between banks and casinos.
"Since we entered the market in 1981 ,"
he states, ~it has been our vision to grow :
with the city and to be the premier armored carrier in the city and the state.
We strive to keep in tune with the
phenomenal growth process in Southern
Nevada. This means keeping up with
changes in the banking industry, keeping
pace with the growth in casinos, and also
meeting the needs of the business infrastructure which has accompanied the
population boom."
In Las Vegas, Donovan estimates that
Wells Fargo Annored enjoys a 50 percent share of the casino market. It also
services all the casinos in Laughlin. "We
try to tie our security into the casino's
security," he states. "We partner with
the casino to address their security and
transportation needs, and design our services to meet their unique requirements."
Wells Fargo Armored also serves 60
percent of the banks in Las Vegas, according to Cal Murri. "The country is
moving away from brick-and-mortar
banking to technology-driven alternatives," he states. Wells Fargo Armored
has made a real effort to keep pace with
the changes in the banking industry. One
measure of our success was the doubledigit growth the company enjoyed during
1995. Banking industry consolidation, the
growth of armored services, and

outsourcing trends are changing the armored services marketplace, but at the
same time they ' re providing significant
growth opportunities."
Financial institutions and network providers can receive ATM services which
include first-line field engineering, maintenance and replenishment services
through Wells Fargo Armored, according to Cal Murri. Its custom~r support
center uses electronic data interchange
to provide customers with on-line access
to all service data, improving network
availability and lowering costs . In 1995
it also in trod uced the Automated Network Cash Management System , which
optimizes A TM cash loads and provides

"Since we entered the market
in 1981, it has been our vision
to grow with the city and to
be the premier armored carrier
in the city and the state. We
strive to keep in tune with the
phenomenal growth process
in Nevada. "
- Bob Donovan
real-time A TM balance reporting.
Wells Fargo Armored ' s cash services
operations support an increasing number

of finan cial institutions and commercial
businesses. Back office tasks such as coin
wrapping and currency processing, verification and consolidation of deposits and
inventory storage are handled in specially
equipped areas within armored terminals
in 34 U.S. cities. By outsourcing cash
services tasks to Wells Fargo Armored,
financial institutions can reduce costs and
serve their customers more efficiently,
according to Murri.
Borg-Warner recently announced plans
to merge Wells Fargo Armored with
Loomis Armored, Inc. The m!:rged company will employ 8,500 people nationwide and generate annual revenues of
approximately $350 million.
•

lnterWest Bank

THE BANK
THAT HAS
NOTHING IN

COMMON
WITH THE

COMMON

InterWest is probably the only
bank that doesn't promise everything
to everyone.
Our primary concern is providing
professionals with the banking
resources to successfully conduct
business. With a 13-year history and
an impeccable financial track record ,
we know northern Nevada. And we
know the banking business.
Call 82 7- 7200 for an appointment
with your professional banker. And
you'll see, InterWest is anything
but common.

lnterWest
Bank

BANK
@
"'t.' .;r.- Member F.D.I.C .

2330 South Virginia I Reno,

evada 89502
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((fSS -Located at the new Galleria at Sunset mall in Henderson,

A

WestPark Plaza Galleria, provides tenants with great visibility and
i

easy access from the freeway, Sunset Road and Stephanie Street.
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-The project's modern design includes the extensive

use of marble and glass, lush landscaping, dynamic entryway and

A

Serving the West Valley:

V

WestPark Plaza Rainbow

..

WestPark Plaza Galleria
~

unique architecture.

MfNITifS

-A generous tenant improvement package, abundant

t;;

parking and high-tech security are just a few of the many features

fu

GALLERIA BLVD.

w

~

GALLERIA MALL

t;; L-------'

ofWestPark Plaza Galleria.
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INSIDE POLITICS
by Michael Sullivan

Dueling Dollars .. .
The Rising Cost of Political Campaigns

T

here ' s an old saying that money is
the mother's milk of politics. In
1996, Nevada politicians proved this notion is still very true. Office seekers will
have spent close to $10 million statewide to get elected this year.
Some contests, such as those for Clark
County Commission, set spending
records. In the race for District C, incumbent Paul Christensen and challenger
Lance Malone spent a combined total of
more than $1 million . Christensen raised
close to $750,000 and Malone's total will
be close to $400,000.
In races where there was no real contest, commissioners still raised large war
chests. Bruce Woodbury raised nearly
$500,000 with only token opposition and
Commission Chairwoman Yvonne
Atkinson-Gates collected $400,000.
Spending in state senate and assembly
races were on par with previous years.
Minority Leader Dina Titus raised more
than $200,000, and other incumbent officeholders such as Republicans Ann
O' Connell and Ray Rawson were at or
slightly over that level. In the Assembly,
Democratic Majority Leader Richard
Perkins raised $80,000, about the same
amount as his Republican counterpart,
Pete Ernaut. Among newcomers, freshman Assemblyman Dario Herrera raised
$70,000 in his District 16 contest.
Candidates for District Court and Supreme Court Judge also weighed in
heavily with campaign contributions. Incumbent Supreme Court Judge Cliff
Young spent nearly $500,000 beating
back a spirited challenge from Las Vegas Family Court Judge Steve Jones, who
pulled in more than $300,000. Top fundraising awards in district court contests
went to those candidates who put in most
of their own money. Newly elected judge
Mark Gibbons spent nearly $200,000 of
his own money against challenger and
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Municipal Court Judge Valerie Vega.
Lawyer Ken Cory spent nearly $150,000
in a losing effort against Judge Michael
Douglas.
In one of the most hotly contested races
in Southern Nevada, Congressman John
Ensign raised nearly $1.5 million to defeat his opponent, State Senator Bob Coffin. In comparison, Coffin raised a meager $300,000, but was the beneficiary of
millions of dollars that were spent to bash
Ensign by the AFL-CIO. The unions targeted Ensign because of his support of
several bills thought to be anti-labor, as
well as the congressman ' s failure to support the raise in the minimum wage.
Why has the cost of elections gone up
so dramatically? In most cases, the reason is plain and simple- inflation. Mailing prices have gone up, paper and printing prices have risen and costs for
production and placement of radio advertisements have skyrocketed.
In addition , many of the districts have
grown . Commission District C had
40,000 registered voters in 1992. In 1996,
that number had swelled to 80,000.
One of the big issues this election season was disclosure of the source for campaign contributions. In the Christensen/
Malone race, both candidates received
large contributions from one source. In
Christensen's case , it was nearly
$100,000 in "bundled" contributions
from Sahara Hotel owner Bill Bennett.
Because Nevada campaign laws limit a
corporation from giving more than
$10,000 to an individual candidate, donors often give, or "bundle" several
$10,000 contributions from different corporations which they control. Each corporation must be disclosed on the
candidate ' s financial reporting.
However, Christensen's campaign criticized Malone for accepting $170,000 from
the Republican Party, which is not obli-

gated under law to disclose who gives their
contributions. No other candidate for Clark
County Commission has ever received that
much money from either political party . .
Secretary of State Dean Heller has been
fighting for several years to open thecoffers of the state parties and their caucuses and force them to publish who their
contributors are. The parties have resisted, however, saying they fear donors
would not contribute if they knew their
names would be made public.
"I feel the public has a right to know
who is contributing to these entities,"
Heller said. "If the candidates themselves
have to release this information, then why
shouldn't the political parties have to?''
With stronger disclosure laws in place,
it could have a chilling effect on challengers, who could at least mount some
kind of campaign by gaining the favor of
their respective political party.
Heller's bill to force the parties to disclose their contributors died in the State
Senate last legislative session, but he has
said publicly he will try again to pass the
bill at the 1997 Legislature. With the
current controversy over the funding of
the Malone-Christensen race, he may find
he has several new supporters that will
help fight for this legislation .
What does the future hold for the
amount of money being spent in elections? As Nevada continues to grow, and
its significance as a major player in national gaming matters increases, the
money being spent to elect office holders
in the Silver State will continue to rise.
Some candidates are already out raising money for the 1998 statewide races,
which include the offices of United States
senator, governor, lieutenant governor,
secretary of state and treasurer. In addition, the Clark County offices of sheriff,
district attorney and county commission
•
are also on the ballot in ' 98.
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CUTTING EDGE
by Randall Putz

Tapping the Power of Digital Video
Imagine a single device that could
record audio like a tape recorder, still
pictures like a camera, and video images
like a camcorder. Keep imagining this
device was small enough to fit in your
pocket and did all its recording digitally
at professional levels, allowing infinite
copies with no loss in quality.
You can stop dreaming now. Digital
video - DV for short - has reached the
masses and is available at a store near
you. And there are several compelling
reasons why you might want to shell out
big bucks to take part in this latest incarnation of the digital revolution .
First, DV is a "prosumer" digital format. Better than consumer-level devices,
DV delivers unsurpassed image quality
and infinite duplication without image
loss. This means images and sounds will
always look their best and will not fade
or degrade over time or with multiple
copies. ln fact the results are so good rivaling studio broadcast formats likeD I
and Digital Betacam - that companies
such as Sony and Panasonic are building
professional cameras around this same
digital standard. And because DV is a
standard, you can use any brand of DV
device interchangeably.
Second, DV gives you the biggest bang
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for your buck. DV is compact and feature-rich with the lowest price of any
digital format on the market. DV cameras weigh as little as a pound and cassettes used for recording are as small as a
matchbox. Useful features include image
stabilization to reduce jittery hand-held
shots, multip~e scene transitions, and digital effects like slow shutter, echo, and
sepia. As technology continues to evolve,
we can expect even smaller components
with greater features at lower prices.
Third, DV allows for easy and widespread connectivity. The DV format supports the IEEE 1394 FireWire specification first introduced by Apple Computer
and now supported by several big-name
manufacturers like Microsoft and Intel.
The Fire Wire protocol has attracted a lot
of attention in the video and computer
communities because Fire Wire allows for
a completely digital environment, from
image capture through editing to duplication. Using FireWire you can make
straight file copies onto a computer' s
hard drive from any DV device over a
simple, standard cable connection. Since
FireWire' s high-speed serial bus architecture begins with digital data instead
of analog data, there is no need to go
through costly and time-consuming digi-

tization and there is no loss in quality'.
Despite all of its advantages, there
is a problem with DV. It makes Hollywood nervous . Because DV · allows
exact tape-to-tape copies with no
generation loss, the motion picture industry would like some protection
against the possibility of perfectly pirated copies of their movie titles being
illegally sold around the world. According to manufacturers , the reason we
have not seen digital VCRs on shelves
yet is due to these types of copyright
concerns. But once these issues are resolved through some sort of built-in
copyright protection, digital VCRs will
become commonplace.
Once the exclusive resource of large
companies and broadcasters, video has
become more accessible to a greater number of people and organizations. The influence of video on the way we view the
world increases daily. With the
of digital video, it is now easier, quicker
and more cost effective to utilize the
power of video communication.
•

Randall Putz is the director of technology at R&R Advertising in Las Vegas and heads up their newly-fonned
Marketing Technology Group.
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Signs a Chang in ' - Wells Fargo recently completed its conversion of branches in
the state. Customers will now see the new Wells Fargo signs at the former First
Interstate Branches.

Nevada leader in
residential construction
Nevada led the western states in residential construction growth for the year
ended in July 1996 according to the
Western Blue Chip Economic Forecast
published by Arizona State University.
The state outpaced its neighboring states
with an increase of 29 .I percent for the
year. Colorado posted a distant second
with a 17.8 percent increase. Multifami ly permits were up by over 60 percent in Nevada, compared to a 15 percent
increase for single-family permits.

Nation's CFOs say
financial hiring to
hold steady
The nation's chief financial officers
(CFOs) are projecting a net 5 percent
increase in the hiring of accounting and
finance professionals for the fourth quarter of 1996, according to the latest Robert
Half International Financial Hiring
Index. Ten percent of executives surveyed said their companies intend to add
to their staffs in the last quarter, while 5
percent plan reductions in personnel.
Eighty-four percent of CFOs said hiring
activity will remain unchanged.

Wells Fargo completes
Nevada account
conversions
Almost 460,000 First Interstate
Nevada accounts recently switched to
Wells Fargo systems and products, and
First Interstate . branches throughout
Nevada began featuring Wells Fargo
Automated teller machines, brochures
and signage.
The recently completed conversion of
First Interstate customers, operations and
retail facilities comes as a result of the
April acquisition of First Interstate
Bancorp by Wells Fargo & Co.
Currently in Nevada, Wells Fargo operates 65 branches, 105 ATMs and employs
1,490 on a full-time equivalent basis.

New federal courthouse
opens in Reno
Last month marked the opening of the
new Bruce R. Thompson United States
Courthouse and Federal Building in
downtown Reno. The 194,000-squarefoot facility encompasses ten stories and
was constructed at a cost of $35 million.
The building accommodates six courtrooms and judicial chambers for the

United States District Court and the ,
United States Magistrate, as well as
offices for the U.S. Marshalls, probation
and pretrial services, and the district senate and representative offices.

Profits up at
Comstock Bank
Comstock Bank, which is based in
Reno and operates a loan center in Las
Vegas, reported an earnings increase of
33 percent for the first nine months of this
year compared to the same period last
year. The bank's net income for the first
nine months of 1996 was $1.4 million, or
67 cents per share. During the same period, the bank generated 16.7 percent on
eq uity and a 1.5 percent on assets.
Comstock Bank, traded on the NASDAQ
exchange, has assets of $139 million.

Quick & Reilly Inc.
opens second
Las Vegas office
The national di scount brokerage firm
of Quick & Reilly, Inc., recently opened
its second office in Las Vegas at the Bank
of America West Building on Westcliff
Drive. "Las Vegas is one of the most
November 1996 •
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BankWest reports
increased earnings

Medical Facility Design Honored- The design by JMA Architecture Studios for
West Valley Imaging, a Las Vegas, medical facility, was the recipient of an award in
the "Best Medical" category of the 1997 Awards of Excellence national design
competition sponsored by the National Commercial Builders Council of The National
Association of Homebuilders.
attractive metropolitan markets in the
United States, with an expanding and
diversifying economy and a rapidly
growing number of investors who have
confidence in their ability to make their
own investment decisions," said Peter
Quick, president of Quick & Reilly.
The company's first Las Vegas office
was established in 1992.

JMA receives national
recognition
JMA Architecture Studios (JMA), a
Las Vegas architectural firm , was recently notified that they will receive two
awards in the 1997 Awards of Excellence
. national competition sponsored by the
National Commercial Builders Council
(NCBC) of the National Association of
Home Builders (NAHB).
The company was honored for its
design of West Valley Imaging in the
"Best Medical" category and for the Las
Vegas Executive Air Terminal in the category of "Best Institutional." The awards
will be presented in late January at the
NAHB show in Houston.
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American Bancorp
posts increase

BankWest of Nevada reported record
earnings for the third quarter of 1996. Net
income was $466,513, representing an 85
percent increase over the same period last
year. BankWest opened in May of 1994
with $8 million in assets. The bank's assets
at the end of the third quarter of 1996 were
$124 million, a 92 percent increase from·
$64.6 million last year. Deposits grew
from $44.6 million to $112.4 million , an
increase of I 02 percent.

Nevada unemployment ·
rate increases

American Bancorp reported a 14 percent increase· in profits for the first nine
months of this year. The corporation,
parent company of American Bank of
Commerce, netted $3,495,000 or 92
cents a share compared to 82 cents a
share for the same period last year.
American Bank of Commerce, established in 1979, has five branches in
Southern Nevada including a recently
opened North Las Vegas facility.

Nevada 's labor market analysts report,
prepared by the state department of
employment, training and rehabilitation ,
shows a slight increase in unemployment
of two-tenths of a percentage point to 5.4
percent in September. The state's unemployment rate is two-tenths of a percent
higher than the national unemployment
rate of 5.2 percent. The department's
research bureau analysts noted they do
not believe the unemployment rate's
inching up is a problem. For the past 16
months the rate has consistently maintained 5.4 percent or less.

Tourism on the rise

Bank of America opens
Green Valley branch

The state's tourism industry continues
its upward trend according to a recent
report published by the Nevada Commission on Tourism. The following increases
were posted for the 1995-1996 fiscal year;
visitors 2.9 percent, room inventory 5 percent, room taxes 8.6 percent, convention
delegates 3.3 percent, industry employment 5.5 percent, airport passengers 7.2
percent and vehicle traffic 4.1 percent.

Nevada's largest bank, Bank of
America, recently opened its 80th branch
in front of the Galleria Mall in
Henderson. The branch will house eight
teller stations, two merchant windows,
two ATMs and accommodate 15
employees. The Southwest design includes drought-tolerant landscaping,
which uses 70 percent less water than
•
normal landscaping.

EXECUTIVE PROFilE

David Downs and NoiWest Bank Nevada
by Kathleen Foley

Be careful what you ask for," advises
David Downs of Norwest Bank Nevada.
"You may get it! As president of a company with $700 million in assets, I hoped
to eventually move up to run a larger
bank. Just two years later, I'm in charge
of a $2.7 billion company. It' s been quite
an experience." Currently the president,
CEO and chairman of the board of
Norwest Bank Nevada, Downs began his
banking career in 1978 at American Federal Savings Bank in Reno. He became
chief executive officer in 1984 of Intergroup Financial Corporation, a marketing and research consulting company. In
1987 he founded Downs & Associates,
offering specialized marketing and planning services for financial institutions.
Downs re-joined American Federal
Savings Bank in 1990, and a year later
was promoted to president and managing officer. In November 1992 the bank
went public and formed its holding company , AMFED Financial , Inc. Following
the recent trend toward consolidation of
financial institutions, in August 1994
American Federal purchased Home Federal Savings and bought First Western
Savings in October 1994. National fi nancial giant Norwest Corporation purchased AMFED Financial in January of
this year and formed Norwest Bank Nevada, which took over Primerit Savings
Bank in July 1996.
Downs reports he has been kept busy
with the multiple conversions, transforming the systems and records of the various financial institutions while taking
care of customer needs. "As you can
imagine, it's been pretty exciting," he

David Downs
President, CEO and Chairman of the
Board, Norwest Bank Nevada

"We want to out-national
the locals and out-local
the nationals,"
states. "But we ' re treating it as a challenge to be met. " No more acquisitions
are planned for the immediate future,
reports Downs. "However," he says,
"Norwest has a great appetite for growth,
and we want to be no less than third in
any market, so we are always looking
for opportunities to expand."
Norwest Corporation is a $77.8 billion
company providing banking, insurance,
mortgage, investments, credit card ser-

vices, and other financial services. Its
subsidiaries include Norwest Banks,
Norwest Financial (a consumer finance
company), Norwest Mortgage, and Norwest Card Services. Norwest operates a
total of 3,294 offices in all 50 states, ·
Canada, the Caribbean , Central America
and other international locations. In Nevada, it has 13 Norwest Financial offices •
and fi ve Nt>rwest Mortgage offices.
"Norwest is a full-service bank which
focuses primarily on small and medium
businesses, and also consumer services,"
states Downs. "The support of Norwest
Corporation allows us to provide a gamut
of services that smaller banks can't. We
often refer customers to our partners,
Norwest Mortgage and Norwest Financial, for additional products and services.
We' re also active in construction loans
and real estate financing . It' s exciting
for us because we haven't been able to
offer all these services before. We believe Nevada is the best market in the
country, and we ' re glad to be able to
grow with the state.
"We want to out-national the locals
and out-l ocal the nationals," says Downs.
"We offer the full services of a national
bank, and we have the resources to compete with the largest banks. But our
management is decentralized , so decisions on loans or other transactions are
made locally." The bank is operated by
five regional "managing officers" who
report to Downs. This system allows us
to push decision-making down to a
community level ," he reports. "There is
no waiting for approval from an out-ofstate headquarters. "
•
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People on
.the Move
The Las Vegas Convention and Visitors Authority (L VCV A) has named
Bruce W. Fox as manager of facilities in
the engineering department. Formerly the
project manager of LVCV A, Fox has
more than 20 years of.administrative and
facility management experience.
Bryan Gresh of Las Vegas has been appointed Nevada state director for the National Federation oflndependent Business (NFIB ) . Gresh , a former
investigative reporter and anchor for
KLAS-TV, Channel8 , in Las Vegas, has
headed the Gresh Group, an advertising,
public relations and government affairs
firm, since 1991.
American Bancorp of
Nevada and its principal
subsidiary , American
Bank of Commerce, recently announced that
James V. Bradham
has been elected vice
James V. Bradham
chairman and Bruce
Hendricks has been
elected president of both
entities. Bradham, who
has served as president
since 1980, will continue
in his role of chief executive officer. HendBruce Hendricks
ricks returned to the bank
earlier this year as chief operating officer
and will retain that title as well.
Ellie Riley, owner-broker of Riley Realty, recently assumed the duties of president of the Reno/Sparks Association of
Realtors. Riley, a life-long Reno resident, obtained her real estate license in
1984 and has been an active member of
the Reno/Sparks Association of Realtors
32 Nevada Business journal •
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for many years. She has served in several
leadership positions for the organization .
Kevin J. Pentony, has
joined Terracon Consultants Western, Inc.
as the director of environmental services for
the firm ' s Las Vegas office . A registered profesKevin Pentony
sional geologist, Pentony
is responsible for the direction of
Terracon ' s environmental work throughout Southern Nevada.
Nevada State Bank recently announced
the appointment of five individuals to
serve as business banker, a new position
within the bank designed to meet the specific needs of business. The business
bankers are: Elizabeth Tzimbal, Gary
Jacobs, Joseph Laiacona, Kathy
Jumper and Drew Zidzik. Additionally
the bank announced three new branch
managers; Debra Deeds in the Sparks
branch, Jaydeen Duke in Carson City
and Vivian Toles in the Las Vegas, Maryland Parkway branch. Nevada State Bank
operates 25 branches statewide.
Debra March has been
named director of the
University of Nevada,
Las Vegas' Lied Institute for Real Estate
Studies. March has been
an active member of the
Debra March
organization since its inception in 1991 . Prior to joining the institute as director, she was responsible for
the city of Las Vegas' economic
eevelopment marketing program.
The Howard Hughes
Corporation has promoted three employees
in the company ' s
Summerlin Division
and a fourth employee
in the legal department.
Angie Shope
Angie Shope has been
promoted to senior paralegal with the ·
responsibilities of drafting and finalizing
purchase agreements for builder parcel

sales, closing documents and custom lot
documents. Gerry Robbins, who joined
the company in 1992, has been promoted
to director of detailed planning. Robbins
will chair the company ' s builder design
review committee.
Tom Warley , the
company's new director of land development,
is involved with budge~
ing, bidding , and the
awarding of contracts
and installation of all inTom Warley
frastructure and landscaping in Summerlin.
Karen Wofford , an employee since 1991, has
been promoted to mru:keting manager and is
responsible for the management of advertising,
Karen Wofford
public relations and mar;
keting for the Summerlin Division.
J

Kathleen Lucier has
been appointed division
manager of Wells
Fargo's Southwest retail
region which encompasses Arizona and Nevada.
Lucier has worked
Kathleen Lucier
for Wells Fargo since
1974 and most recently headed up the
bank's customer retention division.
Dale A. Stransky, P.E., recently joined
the Reno office of Poggemeyer Design
Group, Inc. (PDG). Stransky has 17 years
of experience as a civil engineer and previously worked for the office of advocate
for customers of public utilities in Carson
City. PDG, founded in 1968, has offices
in Reno and Las Vegas.
Governor Bob Miller has appointed Barbara Gomez , vice president!CFO of
Gomez Consulting Group, Inc., to the
Governor's Workforce Development
Board. As a member of the board, Gomez
will provide policy guidance to the governor and state professionals in the fields
of employment, training and education.

The Las Vegas Chamber
of Commerce recently
appointed Sidney Hendrickson as manager of its
Leadership Las Vegas
Program. Leadership Las
SidneyHendrickson
Vegas, in its 11th year, is
a I 0-month program
which prepares participants for leadership roles in the community.

has joined the firm. She was previously
with Encore Commercial Realty and Affiliated Brokers Commercial Group.
Longtime

R&R/PBN

employee

Adrienne O 'Neal has been promoted to
account supervisor in the agency's account services department. O' Neal will
supervise advertising activities of the real
estate and development team.
•

Heitman Properties recently announced that
Nola Lee Montgomery
has been promoted to
general manager of two
Reno/Sparks-area comNola Lee
mercia! properties totalMontgomery
ing almost 700,000
square feet. Montgomery will serve as
leasing and property manager for Bank
of America Plaza in Reno and Glendale
Industry Center in Sparks.
Dave Gildersleeve has
been named the director
of large customer sales,
a new department
of Southwest Gas.
Gildersleeve joined the
company as an industrial
David Gildersleeve
gas engineer in Tucson.
During his tenure with Southwest Gas,
Gildersleeve has held a number of supervisory positions and was most recently
the manager of the rates department.

Bruce Isaacson

Sandra Griffen

Business consultant
Bruce K. Isaacson has
been named vice president of marketing and
research for Sulllivan &
Knott, Inc., a business
and investment real estate firm. Isaacson will
be responsible for market
research and analysis and
the development of a
comprehensive Las Vegas commercial real estate data base. The company also announced that
commercial real estate
agent Sandra Griffen

100°/o EQUIPMENT FINANCING
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· o gain a competitive edge, your business must respond quickly and cost effectively.
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by Joe Mullich

Talking Techno On the
Information Superhighway
Do

YOU WANr TO

BECOME CYBER

RoAD KILL

oN THE

"INFORMATION
SUPERHIGHWAY"?

If the answer

isn't immediately
apparent- or,
worse, if you
don't understand
the question you desperately
need to read this
column. Because
you're missing
out on the gadmillions that
will be made in

the new
Information Age.
GAD-MILLIONS!

36 Nevada Business Journal •

The Information Superhighway is a convergence ofTVs,
phones , and computers. It will
change EVERYTHING about
the way we communicate.
Well, maybe not everything. If
you have teenagers at home,
you' d better hang onto the call
waiting. But it will change
everything else.

Q. How can the average
businessperson become
involved in the Information
Superhighway?
A. The first step is to "Talk
Techno." Fortunately, this
requires no special knowledge
or training. To Talk Techno,
just use the words "i nteractive," "virtual", or "multimedia" in every other sentence_.
And randomly affix the prefix
"cyber" to nouns .
Q. Will I make any sense?
A. No. But that doesn ' t
matter. The only ones who
will know you're faking are
computer dweebs. And they
have no influence in the
business world. In fact, don ' t
waste time talking to people
who understand technology.
They can't help advance
your career.
Q. Getting onto the Information Superhighway seems
logical for computer companies. What if you're not in a
tech-nological field ?
A. That's OK! This is the
"Wormation Age." Everybody
can cash in. For instance, a food
company in Minneapolis is
making a tidy sum by producing
fortune cookies with Techno
November 1996

Talk phrases like, "You're ready
for a Paradigm Shift."
Q. What is a Paradigm Shift?"
A. "Paradigm Shift" is to
computing what "new and
improved" or "ultra" is to
advertising. This handy phrase
can be used to describe
anything. I can be good or bad,
depending on your tone of
voice. Add it to your Techno
Talk list.
Q . I've heard that the
Information Superhighway, if
it ever happens, won't have
any practical implications for
years. Why is there so much
interest in it now?
A. Because the Information
Superhighway is hot. It's
trendy . It's positively cybersplendiferous! No one wants to
be left out. A Denver publisher
told the Wall Street Journal
that almost every press release
he gets mentions the Information Highway. "If they say,
'Information Superhighway,'
they figure people will read it,"
the publisher commented. "It's
like saying ' Free Sex. ' "
Q. Isn ' t that overstating it?
A. Have you been to a
single's bar lately? In most
cases, the Information Superhighway is more appealing
than free sex.
Q . On one hand, the White
House says industry should
develop the Information
Highway with a profit motivation. On the other hand, the
White House says the Information Superhighway should be
accessible to everyone, even if
companies lose money. Isn't

~

this inconsistent?
A. It ' s no more inconsistent
that a National Health Care
plan that links the concept
of "cutting costs" to "government control." Inconsistent?
Next you'll say it would be
inconsistent to cast Madonna
as the lead in the "Mother
Teresa Story."
Q . In a recent commercial,
AT&T explained the In formation Superhighway like this:
"This is not about data, digits,
technology. It's not even
about highways. It's about ·
you and me and Uncle Jack
and everybody." What does
this mean?
A. "You and me and Uncle
Jack and everybody?" It
means I'd lay odds that the
cable companies are going
to beat out the phone companies to get control of the
Information Superhighway.
Q . The "Information
Highway" has been called an
inaccurate term. Trend guru
John Naisbitt criticized the
phrase "for suggesting that
one entity and not the marketplace can advance technology .
Why did the phrase "Information Superhighway" become
more popular than Ross
Perot' s term, "The Electronic
Town Hall."
A. Perot's idea of cuttingedge communications is a
hand-drawn flip chart. It may
seem that Perot spends most
of his time in outer space.
But he's hardly a role model
to usher in the Grand New
Era of Technology.

•

business indicators & analr.sis

N

ationally, the economy continues on its upward trend, growing neither too fast
nor too slow. Inflation-adjusted gross domestic product (GDP), the level of
aggregate spending, increased at a brisk 4.72 percent in the second quarter. Yet,
few believed the rate sustainable - since the rate was higher than the recent trend and
there are no overall signs of economic acceleration _ Not surprisingly, the third quarter
Air Passengers
increase was 3.8 percent in nominal terms and 2.2 percent in inflation adjusted terms.
Quarterly, 1985. 1996
Although slowing, the economy's leading economic indicators remain positive, suggesting expansion. Thus , most believe the current steady trend foretells continued growth of
what has now become the third longest expansion in the post-World War II period.
The favorable state of national economic affairs is also supported by the unemployment
rate. The unemployment rate has drifted downward over the last year and now stands at
5.1 percent, indicating economic strength. Indeed, an unemployment rate of less than 5.5
percent has been a rate that some use as a rule of thumb for anticipating the possibility of
future inflation. While some have raised the issue of possible future inflation, indicators
point to price stability. Although questions remain whether or not conditions have changed
sufficiently for a new rule of thumb, few foresee inflation problems.
The improvement in the unemployment rate has been accompanied by price stability, as
reflected in the Consumer Price Index (CPI) , still growing at less than 3 percent. Recent
analysis suggests that the difficulty of measuring productivity results in an overstatement
of inflation, leaving the actual rate of price increase at a smaller rate than what is reported.
Nevertheless, concern remains about keeping inflation under control. It is easy to forget
that inflation, particularly when prices increase at slow rates , ultimately reduces the value
of assets held in savings. And that slow rates of inflation over time ultimately take a bite.
In the final analysis, society chooses between the relative adverse effects of unemployment and inflation.
Most forecasters' predictions for 1996 call for inflation-adjusted GDP growth rates in
the 2 percent range, unemployment rates ranging from 5 percent to 6 percent, and
inflation (measured by growth in the CPI) in the 2.5 percent to 3 percent range. The
forecasters will likely come close to the actual numbers this year.
The economic outlook for Nevada remains bright. The level of activity in the Silver
State continues to rank the state's economy at or near the top, although some indicators
have posted slower growth rates in recent months.
A noteworthy indicator showing substantial strength is taxable sales, up by double- Nevada Gross Gaming Revenue
Quarterly, 1985. 1996
digit rates through 1996, and 10.75 percent above year-ago levels in August. On the other
hand, August gaming revenue collections dropped below last year's level. Collections in
Millions
Clark County (Las Vegas), which have been the mainstay of the state' s gaming growth
during the current expansion , declined 8.23 percent in August. Though declines are not 52.000
expected to continue, gaming revenue growth in 1996 will fall below the robust growth
rates observed in 1994 and 1995.
The reported gaming revenue collections are not inflation adjusted. Adjusting for $1 .500
inflation reduces observed growth rates by about 3 percent, resulting in substantially more
modest rates of expansion. Nonetheless, the Silver State' s major industry continues to
StJlJO
grow in 1996, and the outlook is for further expansion.
A one-month drop in an indicator provides an inadequate picture of conditions. The
latest gaming figure is such an example. After having grown rapidly in 1995, the August
decline in gaming activity is out of step with the significant construction and expansion
now underway in the state. Unique situations can move numbers about for a given month.
00~--------------------_/
Construction activity continues. Permitting, the first step in construction has grown at
19921993199419951996
double-digit rates, offering evidence investors believe that future conditions are favorable. Nevada's boom continues.
•
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R. Keith Schwer,
University of Nevada- Las Vegas, Center for Business and Economic Research.
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DATE

UNITS

LATEST
PERIOD

PREVIOUS
PERIOD

YEAR
AGO

CHANGE
YRAGO

UNEMPLOYMENT
Nevada
Las Vegas MSA
Rena MSA
U.S .

September, 1996
September, 1996
September, 1996
August, 1996

%
%
%
seasonally adj .

5.3
5 .6
4.2
5.1

5.1
5.4
4.1
5 .4

5.2
5 .5
4 .2
5.6

1.92%
1.82%
0 .00%
-8 .93%

August,
August,
August,
August,

1996
1996
1996
1996

$thousand
$ thousand
$thousand
$million

1,962 , 185
1,294,241
355 ,071
204,998

1,920,537
1,254,470
350,77 1
204,662

1,771 ,672
1' 130,464
348,908
196,637

10.75%
14 .49%
1.77%
4.25%

August, 1996
August, 1996
August, 1996

$thousand
$thousand
$thousand

624 ,241
464 ,976
92 , 187

641,438
490,064
86,569

663,617
506,696
90,854

-5 .93%
-8 .23%
1.47%

3rd qtr 1996
3rd qtr 1996

#permits
#permits

5,832
365

5,505
318

5,245
290

11.19%
25 .86%

2nd qtr 1996
4th qtr 1995

#permits
#permits

929
80

614
82

739
52

25.71 %
53 .85%

August, 1996
July, 1996

thousand
$billion

1,525
554.7

1,460
562 .6

1,401
542 .3

8.85%
2.29%

2nd qtr 1996
2nd qtr 1996
2nd qtr 1996

$
$ per sq . ft.
%

140, 179
78 .41
7.93

140,638
79.30
7.43

134,097
80.78
7.59

4.54%
-2 .93%
4 .48%

2nd Half 1994
2nd Half 1994
2nd Half 1994
August, 1996

$
$per sq . ft.
%
thousand

178,711
95 .55
9 .1 0
832

168, 199
92.67
7.90
795

170,325
96 .88
7 .20
707

4 .92%
-1.37%
26 .39%
17.68%

2nd qtr 1996
2nd qtr 1996
August, 1996

passengers
passengers
thousand gal.

7,652 ,833
1,596, 183
74 , 169

7,543,627
1,644,954
72,898

7 ,083 , 112
1,482 ,052
72 ,380

8 .04%
7.70%
2 .47%

July, 1995
July, 1995
July, 1995

people
people
people

1,582,390
1,036,290
294 ,290

1,494,230
971 ,680
282 ,630

5 .90%
6 .65%
4 . 13%

August, 1996
August, 1996
September, 1996
September, 1996
3rd qtr 1996

1982-84= 100
$billion
%
%
$billion

152.9
1, 143 .8
8.75
5 .26
7,309.8

2 .88%
-3 .86%
-5.71 %
-2 .09%
3.22%

RETAIL ACTIVITY
Nevada Ta xable Sales
Clark County
Washoe County
U.S. Retail Sales

GROSS GAMING REVENUE
Nevada
Clark County
Washoe County

CONSTRUCTION ACTIVITY
Las Vegas Area
New Residences
New Commercial
Reno Area
New Residences
New Commercial
U.S.
Housing Starts
Total Construction

HOUSING SALES
Las Vegas Area
Average Soles Pricefll
Average Cost/Square Foot
Average Mortgage Rate121
Washoe County
Average Soles Pricefll
Average Cost/ Square Foot
Average Mortgage Rote121
U.S. Home Soles

TRANSPORTATION
Total Possengers131
McCarron Int. Airport, LV
Reno/ Tahoe Int. Airport
State Taxable Gasoline Soles

POPULATION ESTIMATES
NevodaiSI
Clark County151
Washoe County151

NATIONAL ECONOMY
Consumer Price lndexl•l
Money Supply- M 1
Prime Rote
Three-Month U.S. T-Bill
Gross Domestic Product

157.3
1,099.6
8.25
5.15
7,616 .0

157.0
1,108.5
8.25
5.09
7,545.1

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA fixed; (3) enplaned/deplaned passengers; (4) all urban consumers; (5) preliminary
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Deptortment. ; UNLV, Center for Business and Economic Research;
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve.
COMPILED BY : UNLV, Center for Business and Economic Research
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The provider of choice for more employers, delivering quality care to over

3' 0 0 0

25

720' 00 0

Las Vegans.

of the finest physicians and medical professionals.

years of growing with Las Vegas.

7

specialized centers of medical excellence.
Summerlin Medical Center

The Lakes Medical Center

VALLEY HOSPITAL MEDICAL CE TER
One of evada's largest, most advanced
acute care hospitals. Valley Hospital is
home to The Cardiac Institute, The
Health Place for Women and Children,
and many of the finest Physicians and
Surgeons in the state.

THE LAKES MEDICAL CENTER
A state-of-the-art medical complex
featuring FASTER CARE, a full-service
primary care and urgent care facility,
and the area's finest medical specialists.
GOLDRING DIAGNOSTIC AND
SURGICAL CE TER
Comfortable and convenient same-day
surgery and diagnostics located next to,
and backed by the full resources of
Valley Hospital Medical Center.
Goldring is the only free-standing
surgery center of its kind in Las Vegas.
OASIS HEALTH SYSTEM
Las Vegas' leading affiliation of
healthcare providers.
U IVERSAL HEALTH ETWORK
One of Nevada's largest healthcare
networks.

SUMMERLIN MEDICAL CENTER
Summerlin Medical Offices
are home to more than 75 of Nevada's
finest Family Practice Physicians and
Medical Specialists. ow open, an
outpatient surgery center, diagnostic
center, breast center, FASTER CARE,
and The Cancer Institute of evada.
Opening in 1997, a full-service, 149-bed
hospital featuring all private patient
rooms.
PUEBLO MEDICAL CENTER
Family practice, pediatrics, internal
medicine, and FASTER CARE

The Valley~ 'HealthSystem~
The Valley Health System is an integrated system of care committed to providing our
growing community with convenient access to quality healthcare, while
controlling costs through increased efficiencies.
Affiliated "-ith Oasis Health System_

