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The Commentary

Lyle E. Brennan
Publisher

COMMENTS
lyle@nevadabusiness.com

By Whose Authority?

For more information on my Commentary 
and to see some of my backup research, or 
if you wonder why I take the position I take, 
go to www.LyleBrennan.com.

Partner:

	 Education	has	been	a	hot-button	topic	for	a	long	time	in	Nevada,	and	for	
good	reason.	It’s	no	secret	that	our	educational	system	is	failing	by	nationally	
measured	metrics.	You	can	chalk	it	up	to	non-involved	parents,	a	high	popu-
lation	of	ESL	students	or	school	districts	that	are	simply	too	large,	it	doesn’t	
change	the	fact	that	Nevada’s	educational	system	needs	major	work.	That’s	
the	bad	news.
	 The	good	news	is	that	business	leaders	know	the	importance	of	education.	
That	knowledge	is	evidenced	by	their	consistent	willingness	to	give	both	finan-
cially	and	of	themselves	to	help	education	in	the	state.	From	large	corporations	
donating	hundreds	of	thousands	of	dollars	to	individual	business	leaders	start-
ing	programs	that	take	action	in	helping	students	succeed,	there	are	thousands	
of	stories	of	Nevada	business	leaders	stepping	up	to	close	the	gap	in	educa-
tion.	Those	voluntary	actions	of	Nevada	executives	don’t	even	take	into	account	
the	recently	passed	commerce	tax	on	business	to	help	fund	education.
	 However,	as	any	good	executive	knows,	nothing	comes	free	and	when	it	
comes	to	education,	there’s	more	at	stake	than	simply	improving	our	metrics.	
Education	is	at	the	heart	of	Nevada’s	future.	From	raising	up	the	next	genera-
tion	of	 leaders	to	providing	a	skilled	workforce	for	growing	and	diversifying	
industries,	nearly	every	facet	of	Nevada’s	success	depends	on	a	solid	educa-
tional	base.	
	 Nevada	business	leaders	are	more	than	happy	to	do	their	part	to	improve	
education.	We	 realize	 that	without	 that	solid	base	we	have	no	 future	work-
force,	we	have	no	economic	diversification	and	we	have	no	way	of	attracting	
new	businesses.	So,	while	we’re	more	than	willing	to	pitch	in,	we	also	require	
a	return	on	investment.	Education	and	business	go	hand	in	hand.	There	are	
certainly	hurdles	to	overcome	but	those	hurdles	shouldn’t	come	in	the	form	
of	 red	 tape,	wasteful	 spending	 and	bureaucratic	 governing,	 each	 of	which	
distracts	from	the	simple	charge	of	Nevada’s	schools:	educate	our	future.
	 This	month’s	cover	story	talks	about	education	and	what	our	schools	are	
doing	to	meet	the	gap	between	where	we	are	and	where	we	need	to	be	as	a	
state.	I	encourage	you	to	read	it.	I’m	also	heartened	to	see	new	bills	introduced	
this	session	that	would	make	positive	strides	for	education.	One	has	to	do	with	
the	Educational	Savings	Accounts	(ESAs).	It	would	set	up	an	Office	of	Educa-
tional	Choice	and	allow	that	program	to	succeed	as	it	was	originally	intended.	
ESAs	were	first	passed	in	the	2015	Legislature	without	a	funding	component.	
This	bill	would	correct	that	oversight	and	pave	the	way	for	school	choice.
	 CALL TO ACTION:	As	business	 leaders,	we	must	 lead	 the	charge.	We	
know	how	important	education	is	and	we	can’t	sit	idly	by	as	our	system	con-
tinually	fails.	From	our	young	children	being	educated	by	the	system	to	the	
workers	we	hope	to	attract	to	fill	employment	needs,	education	affects	us	all.	
I	hope	you’ll	get	involved	in	education.	Whether	you	volunteer	at	a	school	or	
your	company	contributes	financially,	the	only	way	we	can	fix	this	system	is	to	
put	in	some	elbow	grease	of	our	own.

2 Chronicles 7:14 (NKJV) “If my people who are called by My name will humble them-
selves, and pray and seek My face, and turn from their wicked ways, then I will hear 
from heaven, and will forgive their sin and heal their land.”

A Business Leader’s Role in Education
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   Cover Story

EDUCATION	is	critical	to	Nevada’s	workforce,	econ-

omy	and	lifestyle.	But	Nevada’s	public	education	ranks	

at	or	near	the	bottom	of	national	rankings,	and	only	30	

percent	of	Nevadans	hold	post-secondary	education	

degrees	or	certificates.	

	 In	the	K-12	system,	rankings	are	created	from	more	

indicators	 than	 simply	 academic,	 according	 to	 Traci	

Davis,	superintendent,	Washoe	County	School	District	

(WCSD).	Rankings	are	about	funding	per	capita,	com-

pared	to	national	figures,	and	about	whether	parents	

have	post-secondary	education	experience,	how	 the	

topic	 of	 school	 is	 treated	 in	 the	 home,	 and	whether	

English	is	the	first	language	spoken	there.

Education in Nevada
By Jennifer Rachel Baumer

the  basics
Beyond
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	 “These	 are	 variables	 that	

are	truly	out	of	the	hands	of	any	

school	 district	 or	 any	 legisla-

ture,	for	that	matter,”	said	Davis.

	 One	of	those	variables	in	the	

rankings	is	under	consideration	

during	the	2017	Nevada	legisla-

tive	 session.	For	Clark	County	

School	 District	 (CCSD),	 fund-

ing	is	one	of	the	critical	issues	

effecting	 K-12	 education.	 The	

funding	 plan	 still	 in	 place	was	

formed	 in	 1967,	 according	 to	

Pat	 Skorkowsky,	 superinten-

dent	of	CCSD.	He	said	there	needs	to	be	a	

shift	to	a	weighted	funding	formula,	where	

dollars	follow	students	to	districts.

	 An	interim	study	done	between	the	2013	

and	 2015	 legislative	 sessions	 determined	

that	English	as	a	Second	Language	 (ESL)	

students,	those	dealing	with	poverty,	spe-

cial	 education	 as	 well	 as	 gifted	 and	 tal-

ented	students	each	cost	more	to	educate	

than	other	students.	In	the	past	CCSD	has	

diverted	 general	 fund	 dollars	 to	 ensure	

those	students	are	successful.	Senate	Bill	

178	addresses	changing	the	way	funding	is	

weighted	to	address	those	costs.

				In	the	long	run,	issues	are	not	just	about	

funding;	 they’re	 about	 the	 economic	 ne-

cessity	 of	 educating	 the	 next	

generation	of	workforce.	

Educating Our
Workforce
	 	 	 	 Education	 has	 a	 direct	 ef-

fect	 on	 workforce.	 It	 impacts	

the	workforce	we	can	have	with	

the	 students	 we	 graduate,	 as	

well	 as	 the	 workforce	 we	 al-

ready	 have,	 and	 whether	 that	

workforce	has	the	skill	sets	suf-

ficient	 to	 attract	 the	 industries	

Nevada’s	 economic	 develop-

ment	leaders	want	to	attract.

	 The	 business	 community	 in	 Southern	

Nevada	has	sent	a	clear	message	about	the	

need	for	improvements	in	the	K-12	system.	

	 “Our	ability	to	diversify	Nevada’s	econ-

omy	is	absolutely	tied	to	the	improvements	

we	make	in	educational	outcomes,	student	

proficiencies,	 higher	 graduation	 rates	 and	

   Cover Story EDUCATION OUTLOOK

“Our ability to diversify 
Nevada’s economy is 
absolutely tied to the 

improvements we make in 
educational outcomes ...”

— John Guedry,
Bank of Nevada
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	 In	light	of	reports	on	Nevada’s	economy	

by	 the	 Brookings	 Institute,	 commissioned	

by	the	Governor’s	Office	of	Economic	De-

velopment	 (GOED)	 and	Nevada	 economic	

development	 authorities,	 Nevada	 began	

bringing	 in	 new	 industries	 to	 diversify	 the	

economy.	 Many	 of	 those	 new	 industries	

require	a	workforce	with	higher	education	

degrees	or	certificates.

	 “The	 charge	 the	Governor	 gave	 higher	

education	 basically	 said,	 ‘Thirty	 percent	

of	 Nevadans	 have	 the	 educational	 skill	

level	 to	meet	 the	needs	of	 tomorrow’s	 in-

dustry	 that’s	 growing	 in	 Nevada	 and	 that	

really	 needs	 to	 be	 60	 percent	 of	 young	

   Cover Story
people	aged	25	to	34	that	are	entering	the	

workforce.	 That	 60	 percent	 need	 to	 have	

a	higher	education	certificate	or	degree,’”	

said	Marc	Johnson,	president,	University	of	

Nevada,	Reno	(UNR).	

	 Now	 Nevada	 universities	 are	 stepping	

up	to	meet	that	challenge	with	academics,	

faculty	and	capacity.	

	 At	UNR,	 that	means	hiring	another	 400	

faculty	 positions,	 80	 percent	 of	 which	 will	

be	 on	 tenure	 track.	 Tenure	 track	 means	

research	 in	 addition	 to	 teaching;	 research	

means	connections	between	the	University	

and	the	business	community.	To	date,	UNR	

has	hired	167	new	faculty.	With	funds	antici-

pated	after	the	2017	legislative	session,	and	

an	increase	in	student	fees,	they’ll	be	able	to	

search	out	another	50	within	the	next	year.	

	 At	 University	 of	 Nevada,	 Las	 Vegas	

(UNLV),	 which	 is	 now	 at	 well	 over	 29,000	

students,	they’re	running	out	of	dorm	room.	

Dorms	can	only	hold	about	1,800	students	so	

expansion	of	workforce	training,”	said	John	

Guedry,	CEO,	Bank	of	Nevada	and	founder	

of	the	Be	Engaged	summit,	a	conglomerate	

of	like-minded	business	executives	whose	

goal	is	to	improve	education.

	 “Looking	at	some	of	the	challenges	that	

exist	today	in	being	able	to	fill	today’s	work-

force	needs,	it’s	not	too	hard	to	fathom	that	

we’re	going	to	continue	to	struggle	with	the	

human	 capital	 piece	 of	 that	 plan,”	 added	

Guedry.

	 Educators	in	Nevada	struggle	to	match	

education	 to	 workforce,	 while	 educating	

students	in	traditional	basics.	

Balancing Act
	 “I	think	the	long-term	problems	we	have	

to	 fix	 [are	 in	 part	 because]	 historically	 our	

state	 may	 not	 have	 valued	 higher	 educa-

tion	because	of	[the	availability	of]	jobs	they	

could	make	a	decent	salary	at	without	a	col-

lege	education	or	certification,”	said	Davis.	

Pat

Skorkowsky
Clark County School District
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the	University	purchased	an	outdated	apart-

ment	complex	on	the	northern	edge	of	cam-

pus	to	develop	into	new	campus	housing.		

	 That’s	a	creative	solution	to	a	housing	

problem.	 For	 creative	 solutions	 to	 fund-

ing	 problems,	 a	 partnership	 between	

UNLV	and	MGM	 resulted	 in	 the	 creation	

of	the	MGM	Public	Policy	Institute,	a	think	

tank	 co-chaired	 by	 Senators	Harry	Reid	

and	John	Boehner,	which	will	 seek	non-

partisan	solutions	to	public	policy	issues.

	 “That’s	 how	 things	 are	 done	 right	

now,”	said	Len	Jessup,	president,	UNLV.	

“You	 asked	 about	 what	 are	 the	 issues	

[with	 education].	 The	 issues	 revolve	

around	funding.	It’s	about	finding	the	fuel	

that	 you	need	and	 so	 you’ve	got	 to	 turn	

to	these	creative	partnerships	in	order	to	

get	things	done.”

	 That	 economic	 issues	 affect	 educa-

tion	and	educational	 institutions	 is	obvi-

ous.	The	economy	is	in	recovery	and,	as	

cation,	we	will	see	more	opportunities	for	

partnership	in	that	space,”	said	Davis.

	 According	to	Johnson,	recruitment	ef-

forts	start	in	middle	and	high	schools	to,	

“build	the	notion	in	a	larger	proportion	of	

the	young	population	that,	if	they’re	really	

going	 to	 prepare	 themselves	 for	 tomor-

row’s	industries,	they’re	going	to	need	to	

put	themselves	on	a	college	track.”	

	 In	support	of	 training	students	 for	 to-

morrow’s	 industries,	 UNR	 has	 created	

new	programs	to	match	the	new	Nevada	

economy.	The	College	of	Business	offers	

an	entrepreneurship	minor.	Minors	in	en-

gineering	now	 include	emphases	on	un-

manned	 autonomous	 systems	 (drones),	

cybersecurity,	batteries	and	energy	stor-

age,	neuroscience	and	education.	

	 By	 supporting	 startups	 and	 estab-

lished	 businesses	 in	 the	 community	 the	

University	 creates	 partnerships	 like	 the	

Nevada	Reno	Innevation	Center	powered	

by	 Switch.	 State-of-the-art	 equipment	

and	3D	printers	allow	businesses	to	cre-

ate	prototypes	for	marketing.	

	 “Switch	 provided	 a	 high	 speed	

telecommunications	 link	 between	

their	 SUPERNAP	 data	 center	 and	 our	

supercomputer,	and	then	they	convinced	

Intel	 to	 put	 a	 state-of-the-art	 computer	

at	SUPERNAP	for	us	to	have	access	to,”	

said	 Jessup.	 “That	 led	 to	 us	 having	 a	

research	 partnership	 with	 the	 Cleveland	

Clinic	and	being	part	of	an	NIH	(National	

Institutes	of	Health)	grant	with	them.	That	

one	 simple	 step	 that	 [Switch	 Founder	

and	 CEO]	 Rob	 Roy	 took	 snowballed	

into	 that	 great	 relationship	 where	 we’re	

doing	research	on	brain	disease	with	the	

Cleveland	Clinic.”	

Bursting
at the Seams
	 In	November,	voters	in	Washoe	County	

voted	in	WC-1,	which	provides	funding	for	

WCSD	capital	projects.	It’s	an	opportunity	

to	build	new	schools	and	do	maintenance	

on	existing	schools.

a	 result,	UNR	 is	hiring	 faculty	 to	 replace	

positions	left	empty	during	the	economic	

downturn.	At	UNLV,	the	new	University	of	

Nevada	 School	 of	Medicine	 is	 providing	

jobs	in	construction	as	new	buildings	go	

up,	and	will	be	bringing	more	doctors	into	

a	state	that	has	a	severe	shortage.

	 But	 there’s	 another	 affect	 on	 the	

economy	from	UNLV.	When	the	Governor	

requested,	 during	 the	 current	 legislative	

session,	that	a	project	be	put	together	to	

help	push	the	University	into	the	Carnegie	

Top	Tier,	the	top	100	research	universities	

according	to	Carnegie	Foundation,	UNLV	

responded	by	putting	together	a	proposal	

called	Healthy	Nevada.	

	 “That	 asks	 for	 faculty,	 grad	 students	

and	 post	 docs,	 and	 other	 support	 staff,	

all	 as	 human	 health	 to	 be	 synergistic	

with	 the	 medical	 school,”	 said	 Jessup.	

“So	we’d	 like	 to	be	able	 to	hire	students	

in	 areas	 like	 biomedical	 engineering	 or	

healthcare	administration,	just	to	give	an	

example.	 The	 Governor	 included	 that	 in	

his	budget	for	a	few	million	dollars.”	

	 If	funding	is	approved,	that	would	im-

pact	the	hiring	of	those	students	in	those	

kinds	of	high	demand	areas,	with	a	defi-

nite	economic	effect.

	 Nevada’s	 future	workforce	needs	Ne-

vadans	 with	 post-secondary	 degrees.	

Short	 of	 making	 higher	 education	 com-

pulsory,	 however,	 in	 a	 state	 where	 this	

hasn’t	been	a	priority,	how	does	the	Gov-

ernor’s	charge	get	met?

	 Part	 of	 what	 needs	 to	 be	 done	 is	 to	

bring	students	to	higher	education	and	to	

encourage	that	direction	with	students	as	

far	back	as	elementary	school.

	 “As	we	 start	 looking	 at	 ourselves	dif-

ferently,	as	a	state	that	values	higher	edu-
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Christie Jordan

 Christie enjoys the complex duties that ac-
company the CFO position at a multi-branch fi-
nancial institution with dozens of team members. 
With more than 20 years of experience in finance 
and accounting, she is more than qualified to 
be responsible for upholding strong financial 
management and accountability while providing 
timely, accurate and reliable financial information 
and enhancing internal controls.
 Prior to joining CCCU, Jordan served in finance 
and accounting roles at several community action 
non-profits, including WestCare Nevada, Easter 
Seals Nevada, and the Economic Opportunity Board 
of Clark County (Nevada). She continues to stay ac-
tive and aware of credit union issues by volunteering 
as the treasurer for the Southern Nevada Chapter of 
the Nevada California Credit Union League. 
 Christie received both a Bachelor of Science 
Degree in Business Administration and an MBA in 
Accounting and Business Management from the 
University of Phoenix.
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Las Vegas, NV 89133-6490
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We could all learn  
something at UNLV.
The campus of the University of Nevada, Las Vegas is a model of landscaping 
that’s both beautiful and water-efficient. Over the past decade, UNLV has  
converted more than a million square feet of turf to desert-friendly landscape 
resulting in annual water savings in excess of 45 million gallons. Through  
landscape conversions and technology enhancements, UNLV has decreased its 
annual water usage by 76 percent since 2001.  And that’s a good lesson for all of us. 

Learn what your company can do to save water.  
Go to snwa.com or call our conservation specialists at 702.862.3736. 

 

The SNWA is a not-for-profit water utility.

UNLV President Len Jessup

http://www.snwa.com
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Supporting Schools
	 Public/private	partnerships	go	a	long	way	

to	aid	public	education.	WCSD	has	partner-

ships	with	every	major	medical	center	in	Reno	

for	students	interested	in	healthcare	careers.	

	 For	students	interested	in	tech	careers,	

maybe	in	the	battery/energy	storage	indus-

try,	or	 into	 the	construction	 industry,	both	

burgeoning	industries	in	Northern	Nevada,	

partnership	 opportunities	 can	 start	 stu-

dents	along	those	paths.	

	 “We	have	extensive	partnerships	across	

the	District,”	said	Skorkowsky.	“Three	spe-

cific	types	with	elementary	schools,	some	

middle	school	and	high	schools	called	rein-

vent	schools.”

	 There’s	 also	 partnerships	 between	

CCSD	and	the	City	of	Las	Vegas,	one	be-

tween	Peterson	Elementary	and	the	Wynn	

Corporation,	 and	 a	 partnership	 between	

Paradise	Elementary	School	and	UNLV.

	 “We	 have	 many	 other	 partnerships	 in	

alignment	 with	 career	 and	 tech	 ed	 acad-

emies,	 and	 our	 career	 tech	 education	

	 “We	have	plans	to	build	three	new	high	

schools,	 three	 new	 middle	 schools,	 and	

nine	 new	 elementary	 schools	…	 over	 the	

next	five	years,”	said	Davis.	One	of	the	ele-

mentary	and	two	of	the	middle	schools	will	

break	ground	in	2017.	

	 As	 a	 temporary	 measure,	 WCSD	 may	

resort	to	year-round	or	multi-track	schools,	

but	 with	 the	 opportunity	 to	 build	 new	

schools,	the	measure	would	be	short-lived.	

For	CCSD,	class	sizes	are	always	an	issue.	

	 “We	 have	 balanced	 our	 budget	 on	 the	

backs	 of	 the	 numbers	 of	 students	 in	 the	

classroom	in	the	past	several	years,	since	

2008.	It	is	important	we	try	to	find	additional	

funds	through	the	legislative	process	to	re-

duce	those	class	sizes,”	said	Skorkowsky.

	 The	WC-1	initiative	came	at	a	time	when	

WCSD	is	facing	a	$40	million	budget	deficit.	

Historically,	according	to	Davis,	the	school	

district	has	struggled	with	deficit,	and	has	

been	since	at	 least	2008.	Steps	are	being	

taken	to	minimize	the	impact	on	academics	

as	the	county	makes	cuts.

programs	series	which	we	do	with	LVGEA	

(Las	Vegas	Global	Economic	Alliance),	Fu-

tureReady	 which	 brings	 businesses	 and	

industries	 into	 our	 schools	 to	 see	 what	

students	are	doing,”	said	Skorkowsky.	The	

program	gives	business	owners	a	chance	

to	find	students	 they	want	 to	 recruit	upon	

graduation	from	high	school.

				Most	of	the	Northern	and	Southern	Ne-

vada	business/education	partnerships	are	

a	 way	 to	 allow	 students	 to	 do	 hands-on	

work	 in	 a	 field	 of	 interest,	 and/or	 to	 earn	

college	credits	before	leaving	high	school.	

	 	Catching	student	 interest	early	 is	 impor-

tant,	especially	in	high	demand	fields	des-

perate	for	new	people.	Teachers	are	in	high	

demand,	 especially	 in	 Nevada,	 and	 the	

pipeline	is	shrinking.	Enrollment	in	teaching	

programs	 is	down	35	percent	nationwide.	

Clark	County	in	particular	has	a	hard	time	

recruiting	 and	 retaining;	 teachers	 brought	

in	from	other	states	don’t	tend	to	stay.

	 “We’ve	 known	 for	 some	 time	we	 really	

need	to	grow	the	number	of	teachers	right	
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“The concept behind the Teacher’s Academy program at Nevada State College is to early identify 

students who are interested in going into teaching to fill the workforce development gap.”

— Bart Patterson, Nevada State College
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cratic	 model	 to	 an	 empowerment	 model,	

putting	decision	making	 into	 the	hands	of	

principles	of	district	schools.	

Workforce Training
	 Even	 if	 a	 workforce	 has	 the	 requisite	

skills	and	post-secondary	education	certi-

fications	or	degrees,	when	a	new	business	

moves	in,	like	Tesla	in	Northern	Nevada,	in-

dividuals	still	need	training.	

	 Universities	and	colleges	work	with	em-

ployers	 to	 create	 employee	 training	 pro-

grams.	So	do	training	companies.	New	Ho-

rizons	Learning	Group	has	been	in	Nevada	

since	1987;	the	state	is	one	of	its	300	loca-

tions	 in	 70	 countries.	New	Horizons	 does	

IT	 training	 for	 individuals	 or	 groups,	 and	

provides	 training	 by	 industry	 or	 company	

specifics.	While	Nevada	colleges	and	uni-

versities	can	do	the	same,	the	difference	is	

timing.

	 “We	 have	 a	 boot	 camp	 style	 of	 edu-

cation,	 so	 students	 come	 into	 our	 center	

for	 five	 straight	 days	 and	 walk	 away	 with	

certification	or	 the	knowledge	to	get	back	

into	 their	 job	or	career	with	 the	skills	 they	

learned	in	one	course,”	said	Sean	McKes-

son,	Las	Vegas	center	director,	New	Hori-

zons	Learning	Group.

	 The	 other	 way	 New	 Horizons	 differs	

from	 a	 college	 or	 university	 is	 they	 often	

work	 developing	 staff	 members	 who	 are	

unemployed	or	newly	unemployed,	training	

them	for	the	workforce.	

	 “We	 often	 find	 ourselves	 having	 these	

conversations	after	somebody	is	employed	

and	having	a	much	more	specific	conver-

sation	 about	 more	 niche	 technologies	 or	

the	trainee’s	curriculum,”	said	McKesson.	

	 “I	am	hopeful	if	I	am	sitting	in	this	chair	in	

2020	the	goal	for	Washoe	County	is	90	per-

cent	 [graduation	 rate],”	 said	Davis.	 “While	

many	people	think	that	is	a	lofty	goal,	I	think	

we	should	have	high	expectations	for	every	

kid.	If,	in	2020,	we	get	to	90	I’ll	say	job	well	

done	 to	all	8,000	employees	who	made	 it	

happen	for	children	in	Washoe	every	day.”	

If	the	rate’s	at	87	percent,	it’ll	still	be	better	

than	it’s	ever	been,	said	Davis;	they’ll	con-

tinue	to	improve.	

	 In	 the	 next	 year	 Skorkowsky	 said	 he’d	

like	to	see	steps	taken	in	implementing	the	

weighted	 formula	 for	 CCSD	 funding,	 and	

the	base	funding	increased	to	support	stu-

dents	 in	CCSD	schools	 regardless	of	 any	

special	needs	they	may	have.

	 “I	 would	 like	 to	 see	 an	 opportunity	 to	

work	with	some	of	our	stipulations	and	re-

organization	 to	 ensure	we’re	 doing	 this	 in	

a	way	that’s	going	to	support	our	schools	

and	maintain	 a	 certain	 level	 of	 service	 to	

them	at	all	times,”	Skorkowsky	said.

	 “University	of	Nevada,	Reno	recognizes	

itself	as	a	partner	with	 the	Governor’s	Of-

fice	of	Economic	Development	and	our	re-

gional	economic	development	authorities,”	

said	Johnson.	

	 In	order	to	continue	as	a	partner	 in	the	

development	 of	 Nevada,	 there’s	 a	 need	

for	 UNR	 to	 stay	 in	 close	 communication	

with	 economic	 development	 authorities.	

“That	way	the	University	can	provide	more	

workforce,	 more	 research	 output,	 and	 a	

research	 output	 that	 works	 with	 industry	

through	 commercialization	 and	 technical	

assistance.	So	we	can	be	real	partners	with	

the	growth	of	Nevada	and	not	just	an	ivory	

tower	on	the	hill.”

here,”	 said	Bart	Patterson,	president,	Ne-

vada	State	College.	It	makes	sense	to	look	

for	 potential	 teachers	 who	 already	 live	 in	

Nevada	and	like	living	in	Nevada,	students	

who	are	interested	in	going	into	education	

as	a	career.

	 “The	 concept	 behind	 the	 Teacher’s	

Academy	program	at	Nevada	State	College	

is	 to	early	 identify	students	who	are	 inter-

ested	in	going	into	teaching	to	fill	the	work-

force	development	gap,”	said	Patterson.

	 The	 program	 targets	 high	 school	

juniors	 and	 seniors	with	 the	 opportunity	

to	 take	college	credit	 course	work	while	

in	high	school,	 graduating	with	as	much	

as	 18	 to	 24	 credit	 hours.	 Students	 may	

work	as	teaching	assistants	and	observe	

at	 area	 elementary	 and	 middle	 schools	

within	 walking	 distance	 of	 their	 high	

schools.

	 Also	 supporting	 Southern	 Nevada	

schools,	the	Be	Engaged	Summit	came	to-

gether	because	area	business	leaders	who	

will	employ	tomorrow’s	workforce	share	an	

interest	in	improving	Nevada’s	K-12	system.	

It	was	designed	to	present	an	understand-

ing	of	challenges	facing	the	school	district,	

to	find	and	assist	 the	non-profit	organiza-

tions	 that	can	actually	affect	change,	and	

then	 set	 up	 public/private	 partnerships	 to	

help	them	do	just	that.

		 One	 of	 the	 initiatives	 the	 group	 is	 in-

terested	 in	 is	 AB	 394,	 an	 act	 that	 would	

change	CCSD	from	a	very	central	bureau-
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According to the annual Small Business 
Survey conducted by Applied Analysis on 
behalf of Nevada State Bank, nearly 70 
percent of respondents believe the U.S. 
economy is headed in the right direction. 
Additionally, 77 percent of respondents 
think Nevada’s economy is headed in the 
right direction.
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Diversity
& Inclusion
in the
Workplace

MANY	Nevada	businesses	are	making	an	

effort	 to	 hire	 a	 diverse	workforce:	 people	

of	different	races,	age	groups,	national	ori-

gins,	backgrounds	and	religions.	Some	are	

interested	in	hiring	workers	with	disabilities	

and	in	giving	women	a	chance	to	compete	

for	typically	male-dominated	jobs.	The	im-

petus	 for	 these	 initiatives	may	come	 from	

   Feature Story 

Why and How
By Kay Foley
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recognizing	that	federal	and	state	laws	pro-

hibit	businesses	from	discriminating	against	

anyone	in	what	they	describe	as	a	“protect-

ed	 class.”	 However,	 once	 businesses	 be-

gin	to	diversify	their	workforce	and	include	

many	types	of	employees,	they	are	discov-

ering	 that	 the	 practice	 has	many	 benefits,	

not	 only	 for	 their	workers,	 but	 also	 for	 the	

company’s	bottom	line.

What Does
the Law Require?
	 A	 number	 of	 federal	 laws	 have	 been	

enacted	 to	 protect	 the	 rights	 of	 workers	

and	 those	 seeking	 employment.	 The	 first	

landmark	 legislation,	 the	 Civil	 Rights	 Act	

of	 1964,	 was	 followed	 by	 other	 statutes,	

including	 the	 Age	 Discrimination	 in	 Em-

ployment	Act,	the	Americans	with	Disabili-

ties	Act,	the	Equal	Pay	Act,	the	Uniformed	

Services	Employment	 and	Reemployment	

Rights	Act	(USERRA)	and	several	others.	

	 Dora	 Lane,	 a	 partner	 in	 the	Reno	 office	

of	the	law	firm	of	Holland	&	Hart,	noted	that	

these	laws	and	their	Nevada	counterparts	are	

intended	to	protect	employees	and	job	appli-

cants	from	discrimination	based	on	race,	na-

tional	origin,	religion,	color,	sex,	age,	disabil-

ity,	 pregnancy,	 sexual	orientation	and	other	

attributes.	Lane,	who	has	specialized	in	labor	

and	employment	law	for	13	years,	said	Title	

VII	of	 the	Civil	Rights	Act	 is	 the	most	com-

monly	used	statute	by	people	filing	claims	of	

discrimination	because	it	is	so	broad-based.	

	 Kara	 Jenkins,	 Nevada	 Equal	 Rights	

Commission	 (NERC)	 administrator,	 said	

employers	 may	 believe	 that	 because	 Ne-

vada	 is	 a	 “right	 to	 work”	 state,	 federal	

employment	 laws	 don’t	 apply	 to	 them.	

“Nevada	 law	 mirrors	 federal	 law	 in	 most	

cases,”	 she	 pointed	 out.	 “You	 can’t	 treat	

people	differently	 if	 they	are	 in	one	of	 the	

classes	protected	by	federal	law.”

Broadening Your Search
	 When	 advertising	 for	 a	 job	 opening,	

Lane	advised	employers	to	stay	away	from	

expressing	a	preference	against	a	particu-

lar	class	or	a	preference	for	people	outside	

that	class.	For	example,	running	an	ad	that	

says,	 “Looking	 for	 an	 attractive	 lady	 to	

serve	as	a	receptionist”	 is	excluding	men.	

An	ad	seeking	“young,	energetic	salespeo-

ple”	would	be	discriminating	against	older	

applicants.	

	 Developing	 a	 workforce	 that	 includes	

many	different	types	of	people	starts	with	

looking	 outside	 your	 company’s	 normal	

job-search	 channels.	 Mike	 Bolognini,	

vice	president	and	market	 leader	 for	Cox	

Communications	 in	 Las	 Vegas,	 said	 the	
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national	Cox	organization	has	a	talent	ac-

quisition	 team	 to	 provide	 consistency	 in	

hiring	practices	 and	 keep	 the	 company’s	

focus	on	diversity	and	inclusion.	They	post	

job	openings	on	a	number	of	websites,	in-

cluding	 those	 aimed	 at	 employment	 for	

women,	 minority	 groups	 and	 veterans.	

Cox	employs	about	18,000	people	across	

the	 country,	 and	 Cox	 Communications	

has	1,500	employees	in	Southern	Nevada.	

However,	Bolognini	noted	that	smaller	em-

ployers	can	also	take	advantage	of	 these	

online	resources.

	 “All	 businesses,	 regardless	 of	 size,	

should	 make	 an	 extra	 effort	 to	 go	 to	

some	 of	 these	 sites	 to	 get	 a	 broader	

base	 of	 applicants,”	 he	 said.	 “In	 addi-

tion	to	online	searches,	you	can	contact	

organizations	 in	 your	 area,	 such	 as	 the	

Urban	League,	 the	National	Association	

of	Asian	Americans,	LULAC	(the	League	

of	 United	 Latin	 American	 Citizens),	 and	

others.	Find	out	about	 their	 local	 chap-

ters,	 introduce	 yourself	 and	 let	 them	

know	about	job	opportunities.”

Interview 
Do’s and Don’ts
	 	 	 	 Once	 a	 company	 has	 a	 pool	 of	 job	

applicants	 and	 is	 ready	 to	 start	making	

hiring	 decisions,	 it’s	 important	 that	 hir-

ing	 managers	 learn	 what	 can	 and	 can-

not	 be	 asked	 on	 a	 job	 application	 and	

during	 an	 interview.	 NERC	 has	 a	 pam-

phlet	 for	 employers	 spelling	 out	 some	

of	this	language,	but	in	general,	Jenkins	

said,	 “Make	 sure	 questions	 are	 tailored	

to	 essential	 job	 duties	 and	 to	 whether	

this	 person	 can	 do	 the	 job.	 Questions	

shouldn’t	 be	 about	 anything	 personal.”	

Even	 an	 innocent	 question	 such	 as,	

“Where	 were	 you	 born?”	 may	 trigger	 a	

discrimination	 claim	 by	 someone	 born	

in	 a	 foreign	 country.	 Asking	 for	 an	 ap-

plicant’s	age	or	birth	date	on	an	applica-

tion	may	be	interpreted	as	a	form	of	age	

discrimination.	

	 “Savvy	employers	use	behavioral	ques-

tions	 about	 past	 actions	 during	 an	 inter-

view,”	said	attorney	Lane.	“Instead	of	ask-

ing	applicants	what	they	might	do	in	a	hy-

pothetical	 situation,	 ask	 them	 to	 describe	

what	they	did	do	at	a	previous	job.”	

	 For	 example,	 ask	 a	 job	 candidate	

what	 happened	when	 they	 had	 to	meet	

an	important	deadline	on	short	notice	or	

what	happened	when	a	supervisor	asked	

them	to	do	something	 they	didn’t	agree	

with.	

	 Bolognini	 said	when	Cox	gets	 to	 the	

final	 stage	 of	 hiring,	 a	 panel	 interviews	

the	applicant.	Each	member	of	the	panel	

asks	a	standard	set	of	questions,	and	all	

candidates	 are	 asked	 the	 same	 ques-

tions.	A	hiring	manager	 then	makes	 the	

final	 decision.	 All	 documents	 are	 re-

tained	 by	 the	 HR	 department	 in	 case	

there	is	an	inquiry	later	about	what	hap-

pened	during	the	hiring	process.

Hiring People
with Disabilities
	 The	 Americans	 with	 Disabilities	 Act	

(ADA)	defines	a	disability	 as	any	condi-

tion	that	“substantially	limits	a	life	activ-

ity.”	 The	 ADA	 and	 its	 Nevada	 counter-

part	 (NRS	 613)	 apply	 to	 employers	 that	

had	15	or	more	employees	in	at	least	20	

weeks	in	the	current	or	preceding	year.	It	

requires	 employers	 to	 make	 a	 “reason-

able	 accommodation”	 for	 people	 with	

disabilities.	

	 ADA	 regulations	 are	 aimed	 at	 level-

ing	 an	unequal	 playing	 field.	 Lane	 said,	
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“Most	 laws	 require	 you	 to	

treat	everyone	the	same,	but	

when	 dealing	 with	 a	 person	

with	 a	 disability,	 it’s	 just	 the	

opposite.	 The	 rationale	 is	

that	they	are	not	on	an	equal	

footing	 as	 everyone	 else,	 so	

treating	 them	 like	 everyone	

else	 is	 actually	 disadvantag-

ing	them.”	

	 The	 law	 requires	 employ-

ers	 to	 evaluate	 each	 situa-

tion	on	a	case-by-case	basis,	

determining	whether	they	are	

able	to	perform	the	essential	functions	of	

a	job,	either	with	or	without	accommoda-

tion.	If	a	company	can	make	adjustments	

that	 enable	 the	 employee	 to	 perform	

their	job	without	causing	undue	hardship	

to	the	company,	then	it	is	required	to	do	

so.	For	example,	if	the	person	cannot	go	

up	and	down	stairs,	 they	might	be	pro-

vided	a	ground-floor	office.	A	person	for	

whom	bright	lights	might	trigger	seizures	

could	be	allowed	to	dim	the	lights	in	their	

workspace.	

				However,	Lane	pointed	out,	“If	an	ac-

commodation	 causes	 an	 undue	 burden	

on	the	employer,	it’s	not	‘reasonable’	un-

der	the	law.”	

	 	 	 In	 addition,	 the	 ADA	 does	

not	 require	 employers	 to	 ex-

cuse	people	 from	performing	

an	 essential	 job	 function.	 If	

the	 job	requires	an	employee	

to	lift	50	pounds	several	times	

a	 day,	 and	 their	 doctor	 has	

advised	 them	 not	 to	 lift	 any-

thing	 over	 10	 pounds,	 they	

cannot	be	reasonably	accom-

modated.	 Jenkins	 advised	

employers	 in	 this	 situation	 to	

make	 a	 good-faith	 effort	 to	

find	 another	 position	 in	 the	

company	that	the	disabled	person	might	

be	able	to	 fill.	“If	an	employee	develops	

a	 disability,	 they	 can	 still	 be	 a	 valuable	

team	member,”	she	said.	“You’ve	invest-

ed	in	that	person,	and	they	should	not	be	

disposable.”

CONTINUES ON PAGE 32

“You can’t treat people 
differently if they are in one 
of the classes protected by 

federal law.”
— Kara Jenkins,

Nevada Equal Rights Commission
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LOUGHRIDGE:	 Then	 a	 caveat	 to	 that	 is	

getting,	 not	 only	 infrastructure,	 but	 the	

city,	county,	building	departments,	plan-

ning	back	up	to	speed	so	they	can	pro-

cess	this	stuff	quick	enough	to	get	us	in	

the	ground	and	get	going.

MICHAEL DUNN:	 Any	 kind	 of	 big	 land,	

you’ve	 got	 to	 have	 the	 municipalities	

involved.	 You’ve	 got	 to	 deliver	 utilities.	

Raw	dirt	at	these	prices,	you	can	be	sit-

ting	on	it	for	years	without	utilities.

HOW IS THE RETAIL 
MARKET LOOKING?
BRENDAN KEATING:	 You’ve	 got	 a	 little	

more	gas	on	 the	 fire	with	 the	elections	

being	 over	 and	 people	 have	 a	 pretty	

positive	outlook.	On	the	positive	side	of	

things,	 the	 coffee	 guys	 and	 quick	 ser-

vice	restaurants	are	coming	to	town	and	

paying	at	 record	pricing	 for	 their	spac-

es.	As	you	get	into	larger	users,	it’s	ob-

viously	getting	pretty	scary	with	what’s	

happening	 in	 retail	 right	 now.	 Payless	

filed	 bankruptcy.	 Bebe	 is	 shutting	 all	

their	 stores	 down.	 Everybody	 thinks	

Sears	is	closing.	There’s	a	lot	of	reshuf-

fling	happening.	A	lot	of	that	momentum	

has	shifted	 to	 the	 industrial	 side	of	 the	

business.	 We	 are	 looking	 at	 the	 retail	

sector	and	trying	to	figure	out	where	the	

opportunities	are	going	to	open	up	from	

the	stress.

DUNN:	 I	would	agree	that	 there’s	a	ma-

jor	shift	going	on.	 I	think	JC	Penny	and	

Macy’s	are	also	 in	trouble.	 It’s	going	to	

be	 interesting	to	see	how	our	malls	are	

affected	 when	 some	 of	 these	 anchors	

pull	 out.	 Are	 they	 going	 to	 be	 able	 to	

reinvent	 themselves	 into	 entertainment	

zones,	 which	 seems	 to	 be	 the	 thing	

that’s	 driving	 everything	 nowadays?	

It’s	 also	 going	 to	 be	 interesting	 where	

the	 stadium	 for	 the	Raiders	 is	going	 to	

be	located.	Are	they	going	to	do	some-

thing	that	other	cities	have	done	where	

SCOTT LOUGHRIDGE:	 I	 think	 there’s	 two	

issues.	One	 is	available	 land.	 I	see	 land	

prices	going	up	and	 I	worry	about	pric-

ing	ourselves	out	of	the	market	or	pres-

suring	 construction	 budgets	 so	 much	

because	 of	 the	 land	 price	 that	 we	 just	

can’t	 make	 clients’	 projects	 work	 any	

longer.	The	sister	of	that	is	manpower	in	

our	industry.	But,	if	we	don’t	have	land	to	

build	on,	we	don’t	need	manpower.	I	put	

the	 land	 ahead	 of	 manpower	 because	

that	to	me	is	a	critical	aspect.	

JOHN RAMOUS:	The	land	is	certainly	be-

coming	 more	 challenging.	 Finding	 op-

portunities	that	we	want	to	buy	now,	not	

for	the	short	term,	but	for	10	or	20	years	

from	 now	 and	 trying	 to	 envision	 that	 is	

becoming	more	of	a	challenge	for	us.

KEVIN BURKE:	From	a	development	per-

spective,	we’re	starting	to	see	a	discon-

nect	 on	 land	 prices.	 Land	 is	 the	 start	

for	 infrastructure,	 so	 you	 end	 up	 with	

a	piece	 that	you	 really	have	 to	 lay	over	

pretty	 heavy	 costs	 to	 develop	 it.	 It’s	

creating	some	constraints.	I	don’t	know	

how	 realistic	 the	 land	 owners	 are	 with	

trying	to	make	these	projects	work,	but	

I’m	hopeful	that	will	all	solve	itself	in	due	

time.

 Industry Focus

he	 commercial	 real	 estate	

(CRE)	 industry	 in	Nevada	has	

been	growing	 in	 recent	years	

despite	 a	 number	 of	 hurdles	

professionals	 have	 overcome.	 Leaders	

in	 commercial	 real	 estate	 recently	 met	

at	the	Las	Vegas	offices	of	City	National	

Bank	to	discuss	the	challenges	and	op-

portunities	 facing	 their	 industry	 and	

what’s	on	the	horizon	moving	forward.

	 Connie	 Brennan,	 publisher	 and	 CEO	

of	Nevada Business Magazine,	served	as	

moderator	 for	 the	 event.	 These	monthly	

meetings	 are	 designed	 to	 bring	 leaders	

together	 to	 discuss	 issues	 relevant	 to	

their	industries.	Following	is	a	condensed	

version	of	the	roundtable	discussion.

HOW IS NEVADA 
CHALLENGED IN 
REGARDS TO LAND?
GUY MARTIN:	 We	 work	 both	 Northern	

and	 Southern	 Nevada.	 For	 us,	 it’s	 the	

difference	between	land	and	real	estate.	

Land	 holds	 the	 globe	 together	 and	 real	

estate	 is	 something	 you	 can	 actually	

build	 on.	 There’s	 not	 a	 lot	 of	 buildable	

land	out	there.

T
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they’ve	created	a	 lot	of	 retail	and	other	

entertainment	 options	 around	 those	

stadiums?	 Or	 is	 it	 going	 to	 be	 like	 the	

Phoenix	Cardinals	 stadium	 in	Glendale	

where	 it’s	 just	 out	 in	 the	middle	 of	 no-

where	and	the	ripple	effect	is	not	really	

felt?	For	 the	most	part,	 in	any	of	 these	

sectors,	 well-located	 quality	 products	

always	do	better	during	good	times	and	

bad.

KEATING:	 I	 read	 something	 in	 the	Wall 

Street Journal	 that	 said	 the	 U.S.	 has	

more	 square	 footage	 of	 retail	 than	 Eu-

rope	 and	 Asia	 on	 a	 per	 capita	 basis.	 I	

think	 through	 the	 loose	 lending	 cycles	

and	the	big	box	development,	it	just	got	

overbuilt.	 Then	 e-commerce	 comes	 in	

and	crushes	it	on	that	side.	What’s	hap-

pened	 is	 you’ve	 seen	 a	 flight	 to	 qual-

ity.	 The	quality	 retail	 centers	 are	doing	

amazing.	 They’re	 at	 100	 percent	 occu-

pancy.	 Tenants	 are	 calling	 to	 try	 and	

push	 other	 tenants	 out	 of	 the	 spaces.	

It’s	 feeling	 very	 healthy.	 Overall,	 your	

vacancy	 is	 about	 9	 percent	 in	 retail	

across	Las	Vegas.	Rental	rates,	in	gen-

eral,	 are	 not	 above	 peak	 but	 the	 best	

products	are	at	or	above	peak.

HOW IS OFFICE 
SPACE FARING? 
MIKE MONTANDON:	 This	 is	 going	 to	 go	

back	to	the	flight	to	quality.	I’ll	have	a	ten-

ant	who	wants	to	look	at	two	office	build-

ings.	One	of	them	is	$0.70	a	foot	and	one	

of	them	is	$2.30	a	foot	and	they’re	really	

not	that	far	apart.	If	you	want	to	be	close	

to	the	215	and	have	good	access	to	Las	

Vegas’	 version	of	 class	A	 space,	 you’re	

going	to	pay	through	the	nose	for	it	here.	

Then	 just	 down	 the	 street,	 there’s	 one	

that’s	 going	 to	 be	 sitting	 there	 vacant	

and	can’t	move.

KEATING:	 I	 think	we’re	about	15	percent	

[vacancy	 rate]	 on	 office	 overall,	 but	 it’s	

trending	down.	The	215	from	Charleston	

to	 Jones	 is	 hot	 and	 there’s	 not	 a	 lot	 of	

large	square	footage	available.	The	good	

stuff	 is	 leasing	 excellent	 and	 some	 of	

the	 other	 stuff	 is	 $1.25	when	 the	 previ-

ous	peak	was	$1.75	and	the	buildings	are	

half	full.

DAN STEWART:	 One	 of	 the	 reasons	 that	

enticed	 Gardner	 [Company]	 to	 come	

here	 is	 they’re	 bullish	 on	 the	 economy.	

Number	two	is	they	see	there’s	a	dearth	

of	 really	 class	 A	 [office	 space]	 in	 great	

locations.

GUY MARTIN:	 I	 want	 to	 be	 careful,	

though,	on	the	office	conversation.	I	be-

lieve	it	 is	a	different	dialogue	when	you	

talk	 about	 north	 of	 20,000	 square-foot	

contiguous	 space.	 It	 is	 a	 hugely	differ-

ent	vacancy	rate,	different	accessibility	

or	availability	 for	 that	product.	 I’d	even	

lower	that	down	to	15,000	[square	feet].	

There	 just	 isn’t	 a	 collection	 of	 large,	

contiguous	 class	 A,	 class	 B+	 space	 in	

office.	That	vacancy	 rate	has	got	 to	be	

very	low.

DUNN:	 We’ve	 just	 done	 some	 recent	

surveys	 and	 you’re	 right.	 There’s	 prob-

ably	 10	 or	 11	 spaces	 in	 the	 entire	 Val-

ley	 that’s	 20,000	 square	 feet	 or	 larger.	

That’ll	 tweak	 its	 way	 down.	 There’s	 a	

number	of	problems	with	the	office	side	

of	 it.	 It’s	the	type	of	companies	that	are	

looking	 to	 come	 in	 that	 are	 absorbing	

bigger	 square	 footages.	 A	 lot	 of	 them	

are	 looking	 for	 back	 office	 operations.	

Most	of	these	buildings	are	constructed	

with	four,	maybe	even	four	and	a	half,	per	

thousand	parking.	Not	enough.	Thomas	

&	 Mack	 with	 their	 building	 off	 Warm	

Springs	 and	 the	 215	 did	 a	 really	 smart	

thing.	 They	 built	 some	 parking	 struc-

tures.	Now	 they’re	able	 to	 take	 in	 these	

higher	 density	 companies,	 which	 is	 the	

trend	going	forward.

BURKE:	Just	thinking	about	office,	we’ve	

spent	quite	a	bit	of	 time	out	of	 the	mar-

ket	 and	 looking	 for	 influence	 on	 what	

will	eventually	be	driven	 into	 the	market	

in	 places	 where	 there’s	 constraint.	 In	

Southern	 California,	 Northern	 Califor-

nia,	Texas,	Florida,	you	start	to	see	what	

happens	 in	 office.	 The	 developers,	 in	

particular,	 look	 at	 it	 as,	 “What’s	my	 in-

cremental	investment	per	person	for	me	

to	 compete	 against	 another	 company?”	

And	it’s	amazing	what	they’re	able	to	do.	

Eventually	you’ll	see	some	obsolescence	

in	our	market	because	putting	up	an	of-

fice	building	 just	 for	 space	 is	 not	 going	

to	cut	it.

RAMOUS:	 I’ve	 been	 to	 a	 number	 of	 dif-

ferent	 markets	 prior	 to	 Vegas	 and	 you	

had	40	or	50	years	of	creating	an	office	

market,	 if	 not	 longer.	 Vegas	 may	 just	

miss	 that.	 With	 industrial,	 we’re	 seeing	

it	 not	 just	 penetrating	 the	 retail	market,	

it’s	penetrating	the	office	market	as	well.	

As	 technology	changes,	 they’re	utilizing	

a	lot	of	these	[industrial]	facilities	for	of-

fice	 use.	 So	 we’re	 starting	 to	 build	 out	

higher	ceilings	and	more	creative	space	

because	the	number	of	employees	is	in-

creasing.	 That’s	 also	 feeding	 into	 that	

office	market.	 I	 see	 the	office	market	 is	

being	 diluted	 by	 a	 number	 of	 different	

factors,	 not	 only	 the	 demand,	 but	 also	

the	supply.
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ADVERTORIAL PROFILE

Western Risk
Insurance Agency

3140 S Rainbow Blvd
Suite 400
Las Vegas, NV 89146

P 702.284.7914
F 702.368.4219
jill@westernrisk.com

westernrisk.com

WHAT’S HAPPENING 
IN INDUSTRIAL?
RAMOUS:	In	general,	I	don’t	know	if	we’re	

a	 barometer.	 I	 would	 say	 more	 smaller,	

mid-bay	product	is	doing	extremely	well,	

but	not	as	good	as	the	big	box	as	far	as	

demand.	 But	 we’re	 probably	 at	 5.5	 or	 6	

percent	 [vacancy],	 which	 mirrors	 our	

portfolio.	I	mean,	we	were	at	3.5	percent	

vacancy.	But	we’ve	had	a	lot	of	movement	

and	we’ve	 added	 some	new	 inventories.	

We’ve	 kind	 of	 spiked	 down	 but	 it	 gets	

relet	quickly	for	the	most	part.	Rents	have	

gone	up	pretty	dramatically.	In	the	worst	

part	 of	 the	 recession,	 it	 was	 high	 teens	

and	 low	 twenties	 [per	 square	 foot]	 on	

industrial.	 That	 same	 product	 is	 leasing	

today	close	to	$0.50	a	square	foot.

ROD MARTIN:	 The	 market,	 on	 the	 in-

dustrial	side,	 takes	 large	 lots	of	 land.	 Is	

there	an	industrial	developer	that’s	going	

to	 take	 down	more	 than	 20	 acres	 for	 a	

single	 phase?	 Probably	 not.	 If	 you	 pick	

up	a	couple	hundred	acres	in	West	Hen-

derson	 right	 now,	 what	 are	 you	 going	

to	 do	with	 that?	 There	 is	 no	 infrastruc-

ture	and	you’re	going	to	have	to	get	that	

critical	mass	of	400	or	600	acres	just	to	

bring	the	infrastructure	down	there.	Now	

you’re	 saying,	 “how	 long	 is	 it	 going	 to	

take	me	to	develop	600	acres?”

HOW DIFFICULT IS IT 
TO GET FINANCING?
ROD MARTIN:	 Generally,	 we	 run	 through	

ups	and	down	and	the	recessions	because	

people	want	to	build	and	there’s	too	much	

money	 out	 there.	 There’s	 not	 too	 much	

money	out	there.	If	you’ve	got	a	good	track	

record	 and	 a	 good	 sponsorship	 behind	

your	 loan,	 you’ve	 got	 a	 pretty	 good	 loan.	

Rates	are	fantastic	today.	 If	 I	go	out	there	

on	my	own	with	no	experience	and	no	bal-

ance	sheet,	I’m	not	going	to	get	any	money	

and	that’s	preventing	the	over	building	that	

got	us	into	a	lot	of	trouble	10	years	ago.

GUY MARTIN:	 With	 multi-family	 and	

mid-service	hotels,	financing	is	a	strug-

gle	 because	 everybody’s	 afraid	 of	 the	

bubble.	 They’re	 afraid	 of	 overbuilding	

in	those	markets.	Today	lenders	are	just	

wiser	 from	 the	 experience	 of	 the	 eco-

nomic	downturn.	We	build	 for	primarily	

cash-funded	clients	and	 those	particu-

lar	environments.	The	little	bit	of	financ-

ing	that	they	need	to	get,	they’re	seeing	

the	 cash	 participation	 requirement	 on	

the	term	sheets	go	through	the	roof.	We	

do	 have	 a	 couple	 of	 multi-family	 jobs	

that	 are	 going	 HUD	 (US	 Department	

of	 Housing	 and	 Urban	 Development)	

financing,	 so	 that	 seems	 to	 still	 be	 an	

opportunity.	 As	 far	 as	 conventionally	

financed,	 the	 two	 markets	 that	 are	 re-

ally	 struggling	 is	multi-family	 and	mid-

service	hotel.

RAMON PEREZ:	 As	 far	 as	 getting	 funds,	

whether	 you’re	 a	 contractor	 or	 devel-

oper,	we’ve	seen	more	deals	and	we’ve	

been	doing	more	deals.	One	thing	that’s	

interesting	is	we’ve	seen	deals	lately	that	

come	from	people	who	have	maybe	done	

one	 little	 project	 here	 and	 there	 and	 all	

of	 a	 sudden	 embark	 on	 a	 project	 that’s	

a	little	bit	big	for	them.	They’re	going	to	

jump	 from	a	 $1	million	 project	 to	 a	 $20	
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if	 things	pick	up	even	more.	One	of	 the	

biggest	 concerns	 I	 see	 is	 construction	

pricing.	We	see	a	lot	of	work	in	the	pipe-

line.	 I	 just	 worry	 that	 we	 have	 all	 these	

factors	working	in	the	wrong	direction	of	

more	building.

STEWART:	 The	 biggest	 challenge	 is	 not	

a	fun	thing	to	talk	about	and	that’s	edu-

cation.	 We	 need	 to	 be	 diversified	 and	

million	project	they’ve	never	done	before	

and	they	don’t	have	a	lot	of	liquidity.	So	

I’ve	seen	them	shop	at	10	different	banks	

because	the	brokers	and	the	bankers	get	

together	and	talk.	We’ve	seen	a	lot	of	ac-

tivity.	 In	 general,	 given	 our	 credit	 com-

mittee	that	handles	commercial	 real	es-

tate,	 they’re	willing	 to	do	deals.	 It’s	 just	

finding	the	right	deal	that	has	the	expe-

rience,	 the	 capital	 and	 liquidity	 behind	

them.

HOW CAN CRE IN 
NEVADA IMPROVE?
SHAWN DANOSKI:	 I	 think	 there’s	 three	

components.	 It’s	 time,	 cost	 and	 regu-

lation.	Regulation	 to	 get	 an	 appropriate	

balance	 of	 our	 infrastructure	 and	 our	

governing	systems	to	get	approvals	and	

permits	 and	 processes	 in	 place	 to	 ap-

propriately	 control	 the	 type	 of	 develop-

ment	where	 it	 should	be.	The	challenge	

with	 the	 government	 agencies	 being	

understaffed	and	trying	to	keep	up	with	

the	 growth	 when	 the	 regulations	 get	 in	

the	way	is,	it	causes	time	constraint	and	

creates	an	urgency.	Then	we’ve	got	this	

challenge	of	labor	which	is	causing	con-

struction	 costs	 and	 development	 costs	

to	continue	 to	go	up.	 I’m	not	sure	when	

we’re	going	to	hit	that	threshold	of	mak-

ing	it	not	work,	but	I	do	see	it	somewhere	

in	the	future.

MONTANDON:	 You’ve	 touched	 on	 the	

problem;	 the	 coordination.	 It’s	 not	 just	

four	municipalities,	 it’s	 the	BLM	and	NV	

Energy.	You’ve	got	so	many	entities	that	

you	 have	 to	 coordinate.	 Clark	 County	

doesn’t	 always	 get	 along	 with	 the	 mu-

nicipalities.	If	you	look	at	the	relationship	

that	 has	 to	 exist	 between	Clark	County	

and	 Henderson	 for	 West	 Henderson	 to	

develop,	 those	 are	 really	 hard	 relation-

ships	 to	 make	 work	 over	 any	 period	 of	

time.

BURKE:	 Just	 from	 a	 builder’s	 perspec-

tive,	 the	 shortage	 of	 skill	 and	 trades,	

manpower	 and	 administrative	 staff	 [is	

a	 challenge].	 If	 things	 start	 to	 heat	 up	

more	 than	 they	 are,	 that	 will	 become	 a	

problem.	 I	 think	 it’s	 manageable	 right	

now,	but	 if	 it	 does	pick	up,	we’re	going	

to	 start	 to	 see	 some	 constraints	 which	

is	going	to	push	up	the	cost.	Right	now,	

we’re	 projecting	 3	 plus	 percent	 infla-

tion	 a	 year.	 That	 can	 certainly	 escalate	
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I	 think	 the	 only	 way	we’re	 going	 to	 get	

there	 is	 through	 education.	 We’re	 just	

beating	 up	 against	 the	 ceiling	 and	 we	

just	 can’t	 attract	 the	 folks	 that	 we	 re-

ally	need	to	break	out	and	take	that	next	

step	 on	 the	 commercial	 side	 of	 things.	

I	certainly	agree	with	everybody	talking	

on	the	specifics	relative	to	land	and	con-

struction	prices,	but	globally,	education	

is	 a	 major	 issue	 that	 we’ve	 just	 got	 to	

tackle.

DUNN:	We	all	 know	 [education]	 is	 a	de-

terrent	 to	 our	 state	 for	 bringing	 in	 the	

right	type	of	companies.	The	other	thing	

is	 our	municipalities	 seem	 to	be	always	

on	 the	 down	 side	 of	 the	 curve	 and	 be-

hind	 everything.	 They’re	 not	 thinking	

futuristic	 from	 the	 standpoint	 of	 where	

we’re	 going	 to	 grow	 certain	 industries	

like	 industrial.	 We	 should	 be	 directing	

where	that	growth	should	be	versus	let-

ting	 entrepreneurs	 determine	 that	 be-

cause	 ultimately	 we’re	 going	 to	 have	

a	 very	 unplanned	 community.	 I	 think	

there’s	signs	of	it	all	over	the	place	now,	

which	 further	 contributes	 to	 education	

issues,	crime	and	everything	else.	These	

are	complicated	 issues,	but	 I	would	 like	

to	see	our	governments	get	ahead	of	the	

curve	 in	 planning	 and	 directing	 where	

certain	types	of	development	is	going	to	

take	place.

[PHOTO]
CHRISTUCKERLV.COM

HEADSHOT  |  EVENT  |  COMMERCIAL

SAY WHAT

According to a Bankrate.com report, 
Nevada ranked as the seventh worst state 
to retire. The report examined categories 
from cost of living, healthcare quality, crime, 
cultural vitality, weather, taxes, senior 
citizen well-being and the prevalence of 
other seniors. Nevada’s weakness included 
healthcare quality and crime. The state’s 
strengths were weather and taxes.
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MOVERS & SHAKERS

Face
to Face

President & CEO
Appreciation Financial (8 years in NV)

TERRY
KENNEDY
Type of Business: Insurance and Financial Services | Hails from: Phoenix, Arizona
8 years with company in Nevada | Based in: Las Vegas

“Success happens after 
a long pattern of hard 
work and laying a 
foundation - you must 
have patience.”

How did you first get
into your profession? 
An	agent	met	with	me	to	go	over	my	
own	financial	goals	and	retirement	
savings.	I	realized	that	what	he	was	
doing	was	so	important	and	that	not	
enough	people	plan	for	the	future.	
Instead	of	the	meeting	being	about	me,	
it	became	me	picking	his	brain	about	
what	he	does,	how	he	did	it	and	how	I	
could	do	it	too.

What business advice would
you give someone just
starting in your industry? 
Success	happens	after	a	long	pattern	
of	hard	work	and	laying	a	foundation	-	
you	must	have	patience.

What is your motto? 
Helping	people	make	and	save	money;	
it’s	the	whole	heart	of	what	we	do,	
simplified.

What is a little known
fact about yourself? 
I	ride	motocross	as	a	hobby	along	with	
my	67-year	-old	father.	It’s	a	family	
hobby	and	we	enjoy	it.	In	fact,	I’d	say	
we’re	some	of	the	best	amateurs	in	our	
age	classes.

What do you wish you would
have learned at the beginning
of your career? 
That	the	key	to	having	a	successful	
team	is	getting	people	to	do	what	you	
need	them	to	do	for	their	reasons.

What is your favorite thing
about living in Nevada
The	weather!	I	love	our	warm	weather.	
From	a	business	standpoint,	we	don’t	
have	to	close	our	home	office	or	agent	
support	call	center	due	to	snow	or	
tornadoes.	Plus,	agents	love	to	come	
to	Vegas	for	meetings	-	who	wouldn’t?

What is the best
moment of your career?
Each	year	at	our	national	convention	when	
I	deliver	the	CEO	address	-	I	look	out	
and	see	how	large	we’ve	grown	from	the	
previous	year.	It’s	humbling	and	an	honor.	
I	know	via	numbers	on	a	spreadsheet	how	
much	our	salesforce	grows	-	but	to	look	
out	and	see	the	faces	of	people	who	are	
building	their	own	incomes	because	of	the	
opportunity	we’ve	created	feels	amazing	
and	I	always	know	in	that	moment	that	I’m	
fulfilling	my	life	purpose.

What do you want your
legacy to be? 
Having	built	a	business	that	is	a	trifecta	
of	doing	good.	Appreciation	gives	back	
to	the	community,	helps	public	servants	
who	devote	their	lives	to	helping	others	
retire	with	dignity	and	provides	career	
opportunities	that	help	people	create	wealth	
to	have	a	better	life	for	their	own	families.
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 Welcome to Nevada

Sunshine Minting, Inc.
This manufacturer and supplier of pre-
cious metals and base metal minted 
products plans to expand existing op-
erations in Henderson to include a new 
144,000 square-foot minting facility. 
This expansion is projected to create 170 
jobs over a span of two years and 270 
jobs over five years. Company leaders 
plan to start discussions regarding the 
possible relocation of all corporate, ad-
ministrative and operational functions 
of Sunshine Minting to Nevada, which 
would result in 80 million ounces of sil-
ver going through the state each year.

Astound Group
Astound Group, a global design and fab-
rication company, is expanding its current 
Las Vegas facility from 140,000 square 
feet to 240,000 square feet. The expansion 
is expected to create over 50 positions in 
the Las Vegas area with an average wage 
of $25.14 over the next five years. Astound 
Group specializes in exhibits and events, 
manufacturing and installing permanent 
and temporary structures and turn-key 
project management. Their presence in Las 
Vegas is focused on the tradeshow industry.

Code Central
Founded in March as an after-school tech-
nology center in Henderson, Code Central 
offers lessons in the fundamentals of com-
puter programming, coding, application de-
velopment and computer science to children 
ages six to 16 through group projects taught 
by professionals. In an effort to augment 
computer science instruction taught in public 
schools, company founders created the orga-
nization to empower youth in Las Vegas with 
the skills and education needed for technical 
jobs that are increasingly in demand.

Cycle
This container as a service platform (CaaS) 
startup company has announced the relo-
cation of their headquarters to downtown 
Reno. Over the next year, company execu-
tives expect to double the size of their team 
and will be looking to fill roles in market-
ing, sales, operations and platform develop-
ment. Launched in September 2016, Cycle 
provides the functionality to deploy, man-
age and monitor packaged code/applica-
tions, continuing to revolutionize the way 
micro services and applications are built.

GRASSES
PRICES
SERVICE

Offering High Quality Artificial Grass
for Residential, Commercial, Sports Turf
and Pet-Friendly Applications

Contact Purchase Green Today for a Quote or for More Information.

702.997.6119
Cell: 702.806.6385

2710 E. Patrick Ln, Unit 4,
Las Vegas, NV 89120

aaron.s@purchasegreen.com
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Women in Technology to be
Recognized at Ceremony
The fourth annual Las Vegas Women in Technology 
awards is being held on June 2nd. The ceremony is 
presented by the Las Vegas Community Tech Fund, 
WomenAdvancing.org and HiTech Las Vegas. The awards 
are presented to acknowledge the contributions of women 
in Las Vegas’ technology sector and honors are from a 
wide range of technology organizations.

Nevada Supreme Court Hears
First Arguments in New Courthouse
Justices of the Nevada Supreme Court recently heard oral arguments 
for the first time at the Las Vegas Courthouse. The 72-seat courtroom 
was designed to resemble the first U.S. Supreme Courtroom.

Reno Home Prices Increase
Home prices in the Reno/Sparks area continued to climb in the 
first quarter, even while there was a slight dip in units sold. The 
median price of a home rose nine percent to $315,000.

UNR Literacy Center Works
to Aid Elementary Students
The E.L. Cord Foundation Center for Learning and Literacy at 
the University of Nevada, Reno’s College of Education provides 
one-on-one tutoring programs to help elementary-age students 
meet reading requirements. Leadership at the center has set 
ambitions goals to increase the number of paid student tutors to 
meet a growing demand and hopes to work with the community 
to strengthen and expand the program.

Federally insured by National Credit Union Administration. Equal Housing Lender. 
Currently not offering financing for construction or raw land loans.

Michael Zufelt Sandy Thompson
Local underwriting, loan amounts from $1-5 million,

fixed terms from 5-10 years with 5-year rate adjustment.
Almost 50 years of commercial lending experience. 

Commercial Real Estate Lending
NO-PREPAYMENT PENALTIES!

MichaelZ@OneNevada.org
(702) 948-5339
Contact us today!
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   Expert Advice

THE NEW WORKPLACE
Dan Kahl is owner of Kahl Commercial Interiors

f you build it, they will come… and 
more importantly, stay. In an ever-
changing business world, there is 
more emphasis on creating functional 

and health conscious workspaces than 
possibly ever before. Private offices and 
cubicles are quickly becoming a thing of 
the past. Millennials entering the work 
place are looking for workspaces that 
offer flexibility, natural light, attractive 
and contemporary pieces and the ability 
to collaborate with co-workers with ease. 
Pew Research reports with one-in-three 
American workers today are millennials. 
With this in mind, many employers are 
seeing the importance of evolving their 
offices because of the major impact that workspace 
has on employee attraction and retention. 
 An important factor when considering redesign-
ing your office is what works for you and your work 
function. What are your business’ needs, day-to-day? 
Many companies are designing spaces with open cube 
systems or side by side work spaces, allowing for easy 
communication and teamwork. With an increase in 
paperless systems in the workplace, employers can fo-
cus less on creating file storage and more on table and 
desk space. Conference rooms remain an important 
element in most businesses. Creating a conference 
space suitable for clients and for team collaboration is 
becoming increasingly popular. Consider a large HD 
screen for presentations and screen sharing or writ-
able walls for team brainstorming. 
 The “new” workplace also puts a large emphasis on 
comfort and work-life balance. Work hours are chang-
ing, with people working earlier shifts, later shifts or 

even a split of time between offsite and 
in-office time. This trend of steering away 
from the traditional “8 to 5” is derived 
from employers putting a conscious effort 
into the comfort of their employees and 
creating an environment that allows em-
ployees to work to the best of their abil-
ity. Part of that conscious effort is creating 
a work space with amenities focused on 
comfort. Consider adding lounge areas for 
team meetings, space for recreation, such 
as a yoga area or ping pong table or even a 
coffee house type room. Studies show that 
creating a warm and inviting environment 
increases performance and results in em-
ployee satisfaction and retention. 

  The mental health and happiness of employees goes 
hand in hand with the physical health as well. Many 
companies are altering their offices to include office 
solutions concentrated on the physical well being of 
the people that work there. It is not uncommon to see 
a row of treadmill desks now in offices. The standup 
desk is increasingly popular, offering the option to sit 
or stand. Office chairs are no longer just office chairs. 
Consider asking employees what they need out of a 
chair, ensuring that they are comfortable. 
 Considering the needs and wants of employees will 
assist in deciding what layout and solutions work best for 
your business. Each workplace has different functions 
and needs, so no two are alike. By listening and respond-
ing to the needs of their staff, employers are creating a 
caring and appreciative environment. In turn, employees 
are working harder, becoming more creative and produc-
tive and staying longer because they feel cared for and 
are happy in their workplace. 

I

Dan

Kahl
Kahl Commerical
Interiors

OFFICE DESIGN

DESIGNING	OFFICES	THAT	INCREASE	PRODUCTIVITY
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Heading Off
Complaints
	 Once	 people	 of	 different	

backgrounds	start	working	to-

gether,	 it’s	 easy	 for	misunder-

standings	 and	 prejudices	 to	

surface.	 “We	 all	 have	 biases,”	

said	 Jenkins.	 “Maybe	 you’ve	

never	 encountered	 someone	

who	 prays	 three	 times	 a	 day,	

who	has	a	disability	or	whose	

first	 language	 isn’t	 English.	What	 helps	 is	

training	 on	 Title	 VII,	 and	 also	 sensitivity	

training.	You	need	a	strong	HR	department	

to	handle	issues	that	come	up	when	differ-

ent	types	of	people	are	working	together.”	

	 	 	 	 NERC	 has	 trained	 more	 than	 5,000	

people	in	the	past	two	years,	and	Jenkins	

reported	 that	 both	 employers	 and	 em-

ployees	are	very	receptive	to	the	training,	

which	is	provided	at	no	charge.	

				Lane	noted	that	diversity	is	more	than	

just	tolerating	each	other’s	differences	–	

it’s	about	inclusion	and	learning	to	work	

side-by-side.	 “People	 from	 the	 same	

backgrounds	tend	to	stick	together	and	

form	cliques,	which	can	develop	into	an	

‘us	vs.	them’	situation	within	

the	company,”	she	said.	Em-

ployers	 who	 succeed	 with	

diverse	 workplaces	 try	 to	

break	 up	 cliques	 and	 en-

courage	 employees	 of	 dif-

ferent	 backgrounds	 to	 work	

with	each	other	on	 teams	or	

committees.	

	 	 	 Lane	 stressed	 the	 impor-

tance	 of	 having	 a	 written	

policy	that	not	only	states	the	

company’s	prohibition	against	

discrimination	 and	 harass-

ment,	 but	 also	 explains	 how	 employees	

can	 report	a	concern	before	 it	escalates	

into	a	problem.	The	policy	should	outline	

procedures	for	filing	a	complaint	and	ex-

plain	that	matters	will	be	held	confidential	

as	much	as	possible.

	 “Don’t	just	write	it	on	page	373	of	the	

employee	manual,”	she	said.	“Train	peo-

ple	on	it	and	let	them	see	that	you’re	actu-

ally	putting	it	 into	action.”	She	explained	

that	 this	 can	 also	 give	 employers	 legal	

protection.	 “You’ll	 be	 better	 able	 to	 de-

fend	yourself	 if	you	have	a	written	policy	

and	train	on	it,	enforce	it	and	investigate	

complaints.”	

	 Increasing	 employees’	 confidence	 in	

the	 company	 and	 its	 processes	 can	 en-

courage	 them	 to	 report	 their	 concerns	

to	management	so	 they	can	be	 resolved	

before	the	employee	complains	to	NERC	

or	 to	 an	 attorney.	 “Many	 times	 people	

sue	because	they	feel	they	are	not	being	

taken	 seriously,”	 said	 Lane.	 “Listening	

to	 their	 concerns,	 acknowledging	 their	

frustration	 and	 letting	 them	 know	 what	

corrective	actions	you’re	taking	can	help	

resolve	 issues	 before	 they	 become	 real	

problems.”	

	 Cox	 Communications	 has	 an	 open-

door	 policy	 for	 complaints	 that’s	 re-

viewed	 with	 employees	 every	 year,	 ac-

cording	to	Bolognini.	It	encourages	them	

to	report	any	concerns	to	their	immediate	

supervisor,	 but	 they	 can	 also	 go	 to	 any	

CONTINUED FROM PAGE 19

DIVERSITY IN THE WORKPLACE   Feature Story

“Many times people sue 
because they feel they are 
not being taken seriously.”

— Dora Lane,
Holland & Hart
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	 Jenkins	 noted,	 “Diverse	 workplaces	

present	 amazing	 opportunities	 to	 grow	

your	 company	 by	 exchanging	 ideas	 with	

each	other.	People	have	more	 in	common	

with	each	other	than	not.	You	don’t	have	to	

be	best	 friends,	but	you	do	have	to	figure	

out	a	way	to	work	together.”

	 Bolognini	 concluded,	 “Don’t	 be	 afraid	

of	the	hiring	process.	Learn	what	the	rules	

are,	do	what	you	know	is	right	and	be	con-

sistent	with	your	policies.	If	you	really	want	

to	have	a	thriving	business,	diversity	should	

be	a	basic	part	of	your	business	model.	 It	

shouldn’t	be	an	afterthought.”

Advantages of
Inclusion
	 Bolognini	 said	 a	 diverse	 workforce	

helps	 Cox	 Communications	 better	 serve	

its	 customers.	 “The	 more	 our	 workforce	

mirrors	 our	 community,	 the	 more	 com-

fortable	our	customers	 feel	about	us	as	a	

business,”	 he	 said.	 “For	 example,	 at	 our	

location	on	Rancho	Drive	we	have	several	

Spanish-speaking	staff	members	because	

many	nearby	residents	speak	Spanish.	Our	

diverse	workforce	also	helps	with	market-

ing	efforts	by	helping	us	get	our	message	

across	to	various	groups	of	people.”			

leader	in	the	organization.	They	also	have	

an	anonymous	ethics	hotline	that	goes	to	

a	third-party	company.

	 Cox	 Communications	 trains	 all	 em-

ployees	 on	 respect	 and	 on	 dealing	 with	

people	 who	 are	 different	 from	 them.	 It	

also	offers	very	specific	training	for	man-

agers	who	must	attend	a	class	on	equal	

employment	opportunity.	

	 “We	 train	 our	 leaders	 to	 recognize	

the	 signs	 of	 discrimination,	 whether	 in	

their	area	or	somewhere	else	in	the	com-

pany,”	 he	 said.	 “If	 they	 spot	 something,	

we	want	 them	to	 feel	empowered	 to	pull	

an	employee	aside	and	warn	them	about	

their	behavior,	even	if	what	they’re	doing	

may	 not	 be	 illegal.	 That	 employee	 may	

not	 realize	 what	 they’re	 doing	 or	 saying	

is	against	our	policy.	We	want	leaders	to	

get	 ahead	 of	 the	 situation	 and	 defuse	 it	

before	it	gets	worse.”	

Dealing with Complaints
	 Lane	 said	 an	 important	 part	 of	 pro-

tecting	against	legal	problems	is	to	keep	

records	 of	 all	 interactions	 the	 company	

has	with	 its	employees.	“If	someone	has	

performance	 issues,	 write	 them	 up	 and	

document	 it	 in	 their	 file,”	 she	 said.	 “If	

there’s	 nothing	 in	 their	 file	 but	 positive	

evaluations,	you	can’t	prove	why	you	fired	

them,	and	you’re	opening	yourself	 up	 to	

legal	issues.”

	 Jenkins	 said	 retaliation	 claims	 are	

one	 of	 the	 most	 common	 reasons	 for	

people	 to	 file	 a	 complaint	 with	 NERC.	

“An	 employer	 can’t	 retaliate	 against	

someone	 for	 filing	 a	 claim,	 either	 with	

the	 company’s	 HR	 department	 or	 with	

NERC,”	 she	 said.	 “You	 are	 entitled	 to	

inquire	 about	 discrimination	 and	 to	 file	

a	complaint	if	you	believe	you’re	not	be-

ing	treated	fairly.	You	shouldn’t	be	pun-

ished	for	it,	whether	that	involves	being	

passed	 over	 for	 promotion,	 left	 out	 of	

briefings	or	having	your	office	moved	to	

the	basement.”

   Feature Story

Mike

Bolognini
Cox Communications

IN BRIEF

The Clark County Medical Society has 
opened a new office building to better serve 
the more than 1,500 members the society 
represents. The new building was built on the 
site of the old facility, where the organization 
has been located for over 30 years.
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THE “GREEN ENERGY” LOBBY IS ABOUT 
CRONYISM —NOT POLAR BEARS

 Free Market Watch

t comes as no surprise that the Nevada legislature is, yet again, 
going to try to micromanage the energy market through a va-
riety of new renewable energy mandates and subsidies. 
    Sadly, it is even less of a shock that opposition to these 

initiatives is scarce, to say the least. 
 After all, the “green energy” movement has done a fantastic 
job portraying itself as the defender of the environment — indif-
ferent to the profit motive and agnostic about the self-interests of 
various energy industries. 
 It’s been a remarkable marketing accomplishment. Consider 
the quintessential picture of a polar bear stranded on a float-
ing iceberg — an image now intrinsically tied to the debate of 
global warming. That single image helped shape the hearts and 
minds of an entire generation of young adults concerned about 
the impact mankind has had on the environment. 
 Of course, pictures aren’t always the whole story. Polar bears, 
for example, can swim nearly 200 miles, and icebergs float at a 
mere 0.5 miles per hour. If the polar bear in that iconic photo 
had truly become hopelessly stranded hundreds of miles from 
land on a slow-moving iceberg, it would have had more to do 
with Darwinism than global warming. 
 Nonetheless, lobbyists and indeed entire industries have ad-
opted the environmental cause as a manipulative way to strum 
the public’s heartstrings — while building support for regula-
tory favoritism and taxpayer-subsidy schemes. 
 Solar companies, for example, are pushing for a return to 
more favorable “net-metering” rates, in an effort to reestablish a 
government-created regulatory scheme that made their Nevada 
businesses profitable. 
 But the “green energy” agenda in the Silver State goes fur-
ther than just rooftop solar. One bill, AB206, would aggressively 
amp up the state’s already costly Renewable Energy Mandates. 
 Under the initial language of AB206, half of all the energy in 
the state would be required to come from “renewable” sources 
by 2030, and more than 80 percent by 2040. 
 As excessive as these mandates are, it’s important to real-
ize why the green movement believes such over-the-top govern-
ment coercion of the marketplace is necessary: because such 

“reforms” necessarily mean unbearably hefty price tags for 
consumers and ratepayers.
 A 2014 study published by the center-left Brookings Institu-
tion concluded that replacing more conventional power supplies 
with solar power would roughly triple electricity prices. 
 Even the Obama Administration — which promoted higher 
renewable energy mandates through numerous regulatory means 
— confirmed that new “renewable” energy sources created in 
2016 would contribute significantly to future rate increases. 
 Of course, it’s all “worth it” to keep polar bears from be-
coming stranded on icebergs, right? After all, the green energy 
lobbyists tell us, a larger energy bill is a tolerable price to pay 
for “protecting the environment”. 
 The truth, however, is that these mandates are far more 
about protecting crony industries than they are about protect-
ing the environment. 
 The sun certainly does shine every day in Nevada, but solar 
arrays don’t exactly grow on trees. In fact, there is very little 
about the production of solar equipment — including the rare-
earth materials that are largely sourced from developing coun-
tries with little or no environmental oversight — that can be 
described accurately as “renewable.” 
 To drive this point home, it’s worth pointing out that Ne-
vada’s current energy standards don’t actually take into account 
the overall environmental impact of the energy it mandates. 
 According to a 2016 study done by the Nevada Policy Re-
search Institute, wind power is among the most overall en-
vironmentally damaging. And yet, “wind power receives fa-
vorable treatment under Nevada’s renewable power mandate, 
while environmentally superior hydro, nuclear and natural gas 
are discouraged.”
 And while solar is rated fairly clean — compared to dirty 
alternatives such as coal — the high price suggests that other 
forms of energy would better balance economic and ecological 
concerns. 
 Unfortunately for ratepayers, it seems clear that a few politi-
cally connected “renewable energy” cronies have a pretty effec-
tive marketing campaign — and even better lobbyists. 

I

Michael Schaus is communications director for the Nevada Policy Research Institute.

COMMENTARY
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LIVE-WORK-PLAY 
REPEAT

By Doresa Banning

MIXED-USE	PROJECTS
REGAIN	TRACTION

What They Are
	 Park	Lane	fits	the	traditional	definition	

of	mixed-use	by	the	Urban	Land	Institute,	

a	non-profit	land	research	and	education	

organization,	in	that	it	will	contain	three	or	

more	significant	revenue-producing	uses,	

integrate	its	components	functionally	and	

physically	and	conform	to	a	coherent	de-

velopment	plan.	

	 The	most	 classic	mixed-use	 configu-

ration	 combines	 commercial,	 retail	 and	

residential,	said	Blake	Smith,	owner	of	S3	

Development	Co.	in	Reno.

	 However,	 the	 term	 mixed-use	 has	

evolved	 over	 the	 years	 and,	 to	 non-

purists,	 become	 perhaps	 less	 strict	 and	

more	 encompassing.	 For	 instance,	 proj-

ects	 today	with	 only	 two	 uses	 often	 are	

deemed	to	fit	the	category.		

	 Also,	mixed-use	projects	can	be	inte-

grated	in	one	building,	which	are	referred	

to	as	vertical,	and	are	common	 in	urban	

settings	 and	 more	 complex	 to	 design,	

said	 George	 Garcia,	 president	 of	 G.C.	

Garcia	 Inc.,	 a	 Henderson-based	 land	

planning	and	development	services	firm.	

One	 example	 is	 The	 Virginian	 in	 down-

town	Reno,	a	former	16-story	hotel-casi-

no	 that	was	converted	 into	a	 residential,	

retail	and	office	property.

	 They	can	also	be	spread	out	in	multiple	

buildings	on	one	parcel	but	connected	in	an	

integrated	way.	These	are	called	horizontal	

and	most	often	are	 found	 in	suburban	ar-

eas.	 Downtown	 Summerlin,	 for	 instance,	

cohesively	 contains	 all	 of	 the	 elements	of	

mixed-use	but	spans	a	large	area.

 Building Nevada

THE	45-acre	site	of	the	former	Park	Lane	

Mall	in	Reno—about	seven	times	the	size	

of	Reno’s	Greater	Nevada	Field	ballpark—

has	 sat	 vacant	 for	 ten	 years	 but	 now	 is	

about	 to	 get	 made	 over	 into	 a	 develop-

ment	encompassing	residential,	retail	and	

commercial	components.	As	of	mid-April,	

ground	was	slated	 to	break	soon	on	 the	

infrastructure,	then	the	1,260	apartments	

to	be	 followed	early	next	 year	with	work	

on	the	other	elements,	said	Chip	Bowlby,	

managing	partner	and	CEO	of	Reno	Land	

Inc.,	 the	 property	 owner	 and	 developer.	

Along	with	 the	movie	 theater	 already	 on	

site,	amenities	would	include	a	park,	dog	

runs	 and	 spas,	 a	 grocery	 store,	 fitness	

centers,	coffee	shop	and	a	dry	cleaner.	

	 “To	be	able	to	have	a	canvas	that	size	

with	 nothing	 on	 it	 and	be	 able	 to	 create	

the	perfect	 community,	 it’s	probably	 the	

only	place	in	Reno	that	you	can	do	that,”	

Bowlby	said.	“It’s	very	exciting.”

Chip

Bowlby
Reno Land Inc.
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“The mixed-use developments where you mix residential, retail and commercial

have not been seen for quite some time ...”

— Chip Bowlby, Reno Land Inc.

What’s Happening
	 Today,	a	spattering	of	mixed-use	proj-

ects—some	capturing	two	uses	and	oth-

ers	with	three—are	underway	in	Nevada.	

	 This	 is	 a	 major	 change	 from	 the	 pe-

riod	during	 the	 recession	and	subsequent	

years	when	developers	avoided	mixed-use	

undertakings,	 which	 before	 the	 econom-

ic	 crash	 had	 been	 a	 hot	 pursuit.	 In	 solid	

economic	 times,	 Garcia	 said,	 mixed-use	

projects	tend	to	be	more	expensive.	Such	

projects	weren’t	 feasible	financially	during	

years	of	a	depressed	economy,	said	John	

Stater,	 research	and	GIS	manager	at	Col-

liers	International	in	Las	Vegas.

	 “As	 the	market	 is	coming	back,	 there	

is	a	renewed	interest	in	either	continuing	

with	[previously	tabled]	projects	to	try	to	

finish	 some	 or	 starting	 new	with	mixed-

use	yet	again,”	Garcia	added.	

Northern Nevada
	 Mixed-use	 development	 in	 the	 North	

seems	to	be	gaining	momentum,	albeit	slowly.	

	 “There	 is	a	moderate	amount	of	proj-

ects,	and	there	is	talk	of	some,”	said	Kelly	

Bland,	 senior	 vice	 president	 of	 NAI	 Alli-

ance’s	Retail	Properties	Group	in	Reno.

	 Here’s	a	look	at	some	in	progress:

•	 Fountainhouse	 in	 Sparks,	 by	 Re-

no-based	Silverwing	Development,	

is	 underway.	 Located	 near	 Victo-

rian	Square,	popular	for	numerous	

annual	 community	 events,	 and	 a	

movie	theater,	the	development	will	

contain	apartments,	which	already	

are	being	leased,	along	with	8,500	

square	feet	of	retail	planned	for	the	

second	phase.	A	third	phase	could	

bring	 200	 to	 300	 additional	 resi-

dences.	Planned	amenities	include	

a	clubhouse	with	a	business	center	

and	coffee	bar,	gym	and	swimming	

pool.

•	 1401	Midtown	is	a	revamping	of	the	

9,000	square	foot,	former	Heritage	

Bank	building	and	more	than	dou-

bling	in	size	in	Reno’s	burgeoning	

Midtown	 region,	 Smith	 said.	 The	

building,	designed	for	retail,	office	

and	 restaurant	 occupants,	 is	 al-

ready	92	percent	 leased.	Tenants	

include	 Bristlecone	 Holdings,	 a	

fintech	firm,	and	Morgan’s	Lobster	

Shack.	 Behind	 this	 structure,	 To-

nopah	 Lofts,	 eight	 1,700-square-

foot	 townhomes,	 will	 be	 con-

structed	next	to	create	a	live-work	

community.

•	 Rancharrah,	the	141-acre	historical	

mansion	property	of	Bill	Harrah	of	

Harrah’s	 hotel-casinos,	 is	 under-

going	 a	 transformation	 by	 Reno	

Land	 Inc.	and	ground	has	broken,	

Bowlby	 said.	 Rancharrah	 will	 en-

compass	 690	 residential	 units	 in	

eight	 villages,	 a	 30,000-square-

foot	 clubhouse/events	 center,	

30,000	 square	 feet	 of	 commercial	

and	 retail,	 a	 52,000-square-foot	

equestrian	 facility	 and	 a	 1.5-mile	

trail	system.	

A rendering of the Park Lane mixed-use project in Reno.
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•	 308	N.	Curry	Street	 in	Carson	City,	

the	site	of	the	former	Citibank	build-

ing,	is	under	construction.	The	plan	

there	is	to	combine	at	least	retail	and	

restaurants,	office	space	and	apart-

ments	in	one	building.	

	 “The	mixed-use	developments	where	

you	 mix	 residential,	 retail	 and	 commer-

cial	 have	 not	 been	 seen	 for	 quite	 some	

time	in	Northern	Nevada,”	Bowlby	said.	“I	

think	there	are	more	that	are	coming,	but	

they’re	very	few	and	far	between.”

	 Changes	 in	 real	 estate	 market	 funda-

mentals	 in	 Northern	 Nevada	 are	 opening	

the	door	 for	mixed-use	projects	 to	be	de-

veloped.	They	include	escalating	land	pric-

es,	commercial	and	residential	rental	rates,	

and	housing	prices,	Smith	 said.	Addition-

ally,	 demand	 for	 additional	 multi-family	

housing	 is	 increasing,	brought	on	by	con-

tinuing	job	creation	and	the	resulting	influx	

of	people	to	the	region,	Bland	said.

	 Because	 demand	 for	 office	 space	 is	

low,	he	added,	most	of	the	current	mixed-

use	projects	incorporate	retail	instead.	

	 The	number	of	millennials	coming	into	

the	market,	who	are	said	to	seek	places	to	

live	where	they	can	play	and	work	nearby,	

is	also	a	driving	factor	behind	mixed-use	

projects,	Bowlby	said.	

	 Further,	 cities	 are	 pushing	 for	 higher	

density	 development	 in	 certain	 areas,	

Bland	 said.	 Reno	 and	 Sparks,	 for	 in-

stance,	 want	 such	 development	 in	 re-

gions	identified	as	transit-oriented	devel-

opment	corridors.

	 “I’m	very	bullish	on	Northern	Nevada,”	

Smith	said.	“I	think	it	will	continue	to	grow	

and	expand.	I	think	[mixed-use]	is	a	logi-

cal	product	to	be	built	up	here.”	

Southern Nevada
	 The	 Las	 Vegas	 Valley	 also	 has	 some	

mixed-use	projects	under	development.

	 “I	 think	 there’s	 that	budding,	nascent	

reviving	 of	 interest	 in	 these	 kinds	 of	

mixed-use	places,”	Garcia	said.	“We	see	

that	there	is	that	interest	occurring.”

	 Here	are	some	projects	underway:

•	 Fremont	 9,	 at	 901	 Fremont	 St.	 in	

Las	 Vegas,	 is	 under	 construction.	

It’s	 a	 231-unit,	 mixed-use,	 multi-

family	 residential	 project	 of	 The	

Wolff	Co.	and	901	Fremont	LLC,	an	

affiliate	 of	 the	 Downtown	 Project,	

Stater	said.	The	five-story	building	

will	 feature	 15,000	 square	 feet	 of	

retail	 on	 the	 first	 floor,	 along	 with	

a	 resident	 lounge	and	 resort-style	

pool.	It’s	slated	to	open	this	fall.	

•	 Vegas	 Trade	 Village	 should	 have	

construction	 start	 in	 the	 next	 few	

months.	 It’s	 a	 $100	 million,	 nine-

phase,	 horizontal	 mixed-use	 de-

velopment	 planned	 for	 North	 Las	

Vegas,	 said	Garcia,	 whose	 firm	 is	

involved	 with	 the	 project.	 Devel-

oper	 James	 Liu’s	 vision	 is	 a	 hotel	

and	some	type	of	residences	along	

with	 office,	 retail	 and	 light	 indus-

trial	spaces.	

•	 Union	Village	 in	Henderson	 is	one	

ongoing	 mixed-use	 project,	 this	

one	 with	 a	 medical	 focus	 and	 of	

the	 horizontal	 type.	 The	 goal	 is	

an	 integrated	 health	 village	where	

traditional	 providers,	 including	 in-

patient	and	outpatient	care,	physi-

cians,	skilled	nursing,	home	health,	

senior	 living	and	wellness	all	exist	

on	 one	 campus	 to	 provide	 a	 con-

tinuum	 of	 care.	 Completed	 so	 far	

are	 Henderson	 Hospital	 and	 one	

medical	 office	 building,	 Stater	

said.	Additional	elements	would	in-

clude	shopping,	entertainment	and	

residences	for	senior	living.

•	 The	Gramercy	 is	 recently	 finished	

and	now	in	the	leasing	phase.	This	

Las	 Vegas	 live/work/play	 project	

by	 The	 Krausz	 Companies	 Inc.,	

headquartered	 in	 San	 Francisco,	

combines	 high-rise	 residences,	

urban-style	 apartments	 and	 lofts,	

and	 200,000-square-feet	 of	 office	

and	 retail	 space,	 all	 in	 one	 place.	

On-site	 amenities	 include	 a	 gym,	

dog	park,	 outdoor	 theater,	 heated	

pool	and	courtyard	spaces.

	 “It	 does	 seem	 like	 we’re	 seeing	 more	

mixed-use	popping	up	 in	 the	 last	 three	or	

four	years	 than	we	did	prior	 to	 the	 reces-

sion.	 I	 don’t	 know	 if	 it’s	 a	 trend	 per	 se,”	

Stater	said,	referring	to	Southern	Nevada.	

	 As	 property	 values	 and	 home	 build-

ing	 continue	 to	 increase	 and	 the	market	

keeps	 strengthening,	 those	 factors	 will	

support	mixed-use	projects,	Garcia	said.

	 Additionally,	 the	City	of	Las	Vegas,	 for	

one,	aims	to	get	more	mixed-use	projects	

built	 around	 ten	 identified	 transportation	

corridors	 in	 downtown,	 a	 goal	 that’s	 out-

lined	in	the	Vision	2045	Downtown	Las	Ve-

gas	Masterplan.	It	calls	for	providing	more	

than	 2,500	 affordable	 housing	 units	 close	

to	 public	 transportation,	 significantly	 in-

creasing	learning	and	cultural	facilities	and	

retail	and	service	amenities.

The Pros and Cons
	 Mixed-use	properties	offer	people	the	

ability	to	have	all	aspects	of	their	 lives—

home,	work,	 play	 and	 everyday	 needs—

and	numerous	amenities	all	in	a	close	en-

vironment,	Garcia	said,	and	they	create	a	

sense	of	community.	

	 “They’re	exciting,”	he	added	“They’re	

very	hip,	cool	places	oftentimes.”

	 Mixed-use	offers	retailers	a	built-in	cli-

entele	that’s	always	there.	For	developers,	

 Building Nevada
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Smith
S3 Developmnet Co.
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Stater
Colliers International

http://www.nevadabusiness.com/2017/05/live-work-play-repeat-mixed-use-projects-regain-transaction/?utm_source=PDF&utm_medium=PDF&utm_content=PDF%20PDF%20May%202017


40 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   MAY 2017

CC  M
Because you want a  
competitive edge.
Who’s the commercial real estate professional best 
qualified to help you analyze data, mitigate risk, and make 
better-informed decisions? A Certified Commercial Investment 
Member, or CCIM. These accomplished professionals apply their 
advanced training and market expertise to give you a skilled 
analysis of your opportunities whether you own, lease, or invest. 

Want to make decisions with greater confidence? Get started with 
a CCIM in your area by visiting FindaCCIM.com

Contact your local CCIM chapter at: 

SNCCIM.org

the	blend	of	residential	and	retail/commer-

cial	 is	 critical	 as	 they	 feed	 off	 of	 one	 an-

other	and	ultimately	drive	a	development’s	

success,	 Bowlby	 said.	 When	 a	 project	 is	

designed	well	and	 the	market	supports	 it,	

developers	are	rewarded,	Garcia	added.	

	 However,	 projects	 of	 this	 type	 are	

more	 challenging	 than	 single	 use	 ones,	

particularly	in	terms	of	design.	They	must	

be	well	 thought	out	and	analyzed	 to	en-

sure	success.	Insufficient	parking,	for	ex-

ample,	could	ruin	a	project.

	 Greater	complexity,	Garcia	said,	gen-

erally	 means	 they	 take	 more	 time,	 cost	

more	money	and	are	riskier.

	 “You’re	all	 in	when	you	break	ground	

on	a	mixed-use,”	Smith	concluded.

Down the Line
	 Nevada	can	expect	to	see	more	exper-

imentation	and	creativity	with	mixed-use	

projects	as	developers	work	to	determine	

the	best	fit	for	changes	in	demographics	

and	the	ways	people	shop	and	work	in	of-

fice	spaces,	Garcia	said.	

	 The	 projects	 underway	 today	 will	

serve	 as	 litmus	 tests	 for	 the	 industry	 in	

the	 Silver	 State.	 If	 they’re	 successful,	

then	more	will	likely	be	proposed	and	ul-

timately	developed.	

	 “Mixed-use,	 at	 least	 at	 this	 point,	 is	

not	 yet	 back	 to	 being	 a	 strong	 piece	 of	

the	development	economy,	but	my	sense	

from	what	we	see	is	there’s	more	interest	

and	more	 exploration	 into	 those	 kind	 of	

projects,”	Garcia	said,	referring	to	South-

ern	Nevada.	

MIXED-USE REAL ESTATE

SAY WHAT

According to a WalletHub analysis, 
Nevada ranked 42nd (out of 50) in overall 
return on investment for taxpayers in the 
nation. WalletHub used 23 metrics to 
compare the quality and efficiency of state 
government services across education, 
health, safety, economy and infrastructure 
and pollution.
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Kelly

Bland
NAI Alliance

	 As	 for	 Northern	 Nevada,	 mixed-use	

remains	 a	 relatively	 new	 concept.	 Other	

than	a	wave	of	hotel-casino	conversions	

pre-recession,	 the	 region	 hasn’t	 seen	

much	of	it.	Many	eyes	are	on	the	current	

projects.

	 “It	 needs	 to	be	proven	out	 a	 little	 bit	

that	[mixed-use	projects]	will	be	success-

ful,”	Bland	said.
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Sale, Retail
ADDRESS	7570	–	7585	Norman	Rockwell	Ln.,	
89143
BUYER	Centennial	Holdings,	LLC	&	RH	
Centennial,	LLC
SELLER	CML-NV	CSPRINGS,	LLC
DETAILS	45,288	SF;	$6.7	million
APN	125-17-712-006
BUYER’S REP	Chris	Clifford	and	Steve	Neiger	
of	Colliers	International
SELLER’S REP	Phillip	Dunning,	CCIM	and	Tom	
Naseef,	CCIM,	SIOR	of	Colliers	International

NW

Sale, Office
ADDRESS	6210	N.	Durango	Dr.,	89149
BUYER	Bruning	Enterprises,	LLC
SELLER	Centennial	Primary	Care	Owners
DETAILS	9,583	SF;	$2.8	million
APN	125-29-512-008
SELLER’S REP	Mike	Young	of	IREPLV

S

Sale, Multi-Family
ADDRESS	1001	Dumont	Blvd.,	89169
BUYER	Amusement	Industry,	Inc.
SELLER	HV	&	Canal,	LLC
DETAILS	105	units;	$76,071/unit
APN	162-15-612-001
SELLER’S REP	Thomas	Olivetti	of	Colliers	
International

SW

Sale, Office
ADDRESS	5330,	5370	&	5420	S.	Durango	Dr.,	
89113
BUYER	IIP	Durango	3,	LLC
SELLER	Robb	Evans	and	Associates,	LLC
DETAILS	130,798	SF;	$12	million
APN	163-28-301-007
SELLER’S REP	Mike	Young	of	IREPLV	and	
Christina	Roush	of	HB	Properties

Sale, Retail
ADDRESS	6525,	6545	&	6565	S.	Fort	Apache	
Rd.,	89148
BUYER	6525	South	Fort	Apache	Road,	LLC
SELLER	Monterey	Vista	Village	Center,	LLC
DETAILS	42,024	SF;	$10,250,000
APN	176-06-516-001
REP	(BOTH)	Jackie	Young	and	Liz	Clare,	CCIM	
of	Avison	Young

Sale, Industrial
ADDRESS	4224	Wynn	Rd.,	89103
BUYER	Boarsk	Leasing	NV,	LLC

E

Project, Industrial
ADDRESS	NEC	of	Las	Vegas	Blvd.	&	N.	Walnut	
Rd.,	89115
CONTRACTOR OF RECORD	United	
Construction
DETAILS	The	placement	of	the	first	wall	panels	
for	the	546,480	square	foot	LogistiCenter	is	
complete.	The	building	is	slated	for	completion	
by	the	end	of	the	second	quarter	of	2017.

Sale, Office
ADDRESS	1785	E.	Sahara	Ave.,	89104
BUYER	1785	Office	Center,	LLC
SELLER	WCRT	Milan	Business	Center,	LLC
DETAILS	101,792	SF;	$1.8	million
APN	162-11-101-004
BUYER’S REP	Chris	Emanuel	and	Brett	Beck	
of	Virtus	Commercial

H

Sale, Land
ADDRESS	NEC	of	E.	Sunset	Rd.	&	Burns	Rd.,	
89011
BUYER	SSGW,	LLC
SELLER	Munson	Pumper	Services
DETAILS	3.9	acres;	$875,000
APN	178-01-101-002
SELLER’S REP	Steven	Haynes	and	Sam	
Newman	of	Colliers	International

N

Sale, Retail
ADDRESS	4343	N.	Rancho	Dr.,	89130
BUYER	Royal	Investors	Group,	LLC
SELLER	4343	N.	Rancho	Drive,	LLCS
DETAILS	61,881	SF;	$5,850,000
APN	138-02-701-004
SELLER’S REP	Jackie	Young	and	Liz	Clare,	
CCIM	of	Avison	Young

[BC] BOULDER CITY [E] EAST [H] HENDERSON [N] NORTH [NW] NORTHWEST [O] OTHER [S] SOUTH [SW] SOUTHWEST [WC] WASHOE COUNTY

SELLER	Dragon	&	Phoenix	Comm,	LLC
DETAILS	8,750	SF;	$1.1	million
APN	162-19-503-008
SELLER’S REP	Tim	Behrendt	and	Lisa	Hauger	
of	Sun	Commercial

Sale, Multi-Family
ADDRESS	5060	W.	Hacienda	Ave.,	89118
BUYER	ACVII-Hacienda,	LLC
SELLER	Hacienda	Garden,	LLC
DETAILS	252	units;	$113,095/unit
APN	163-25-602-006
SELLER’S REP	Robin	Willett	and	Antone	
Brazill,	CCIM	of	Northcap	Multifamily

Lease, Office
ADDRESS	9121	W.	Russell	Rd.	Ste.	210,	89148
TENANT	Guaranteed	Rate,	Inc.
LANDLORD	Beltway	One	Development	Group
DETAILS	6,767	SF;	$547,376	for	3	years
TENANT’S REP	Dan	Palmeri,	SIOR	and	
Natalie	Wainwright	of	Cushman	&	Wakefield	|	
Commerce
LANDLORD’S REP	Soozi	Jones	Walker,	
CCIM,	SIOR	&	Bobbi	Miracle,	CCIM,	SIOR	of	
Commercial	Executives	Real	Estate	Services

Loan, Office
ADDRESS	8850	W.	Sunset	Rd.,	89148
LOAN OFFICER	Jerry	Peterson	and	Scott	
Monroe	of	NorthMarq	Capital
DETAILS	A	$12	million	refinance	was	
arranged	for	Corporate	Center	Building	
G,	a	47,500	square-foot	office	property,	
through	NorthMarq’s	regional	office.	The	
transaction	was	structured	with	a	four-year,	
interest	only	term.

WC

Sale, Retail
ADDRESS	395	E.	Plumb	Ln.,	89502
BUYER	Calcagno	Living	Trust
SELLER	Shoppers	Square	Invest	Holding
DETAILS	12,000	SF;	$4,712,000
APN	013-453-55

Sale, Industrial
ADDRESS	4893	N.	Virginia	St.,	89503
BUYER	Merry	Wink	Investments,	LLC
SELLER	KV,	LLC
DETAILS	6,930	SF;	$120,000
APN	082-534-60

Sale, Multi-Family
ADDRESS	1415,	1421	&	1425	N.	Virginia	St.,	
89503
BUYER	Virginia	Street	Investors,	LLC
SELLER	DeAngeli	Family	Survivors	Trust
DETAILS	24	units;	$124,814/unit
APN	007-015-11
SELLER’S REP	Trevor	Richardson	and	Tom	
Fennell,	CCIM	of	Dickson	Commercial	Group

DEAL TRACKER

http://www.nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_content=PDF%20PDF%20May%202017
http://www.nevadabusiness.com/2017/05/red-may-2017/?utm_source=PDF&utm_medium=PDF&utm_content=PDF%20PDF%20May%202017
http://www.nevadabusiness.com/2017/05/red-may-2017/?utm_source=PDF&utm_medium=PDF&utm_content=PDF%20PDF%20May%202017
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Sale, Other
ADDRESS	444	Vine	St.,	89503
BUYER	Gold	Dust	Reno	Real	Estate,	LLC
SELLER	Piazzo	Family	Limited
PTSP	–	C&D	Properties,	LLC
DETAILS	29,368	SF;	$5.7	million
APN	007-271-13

O

Sale, Office (Portfolio)
ADDRESS	2611	W.	Horizon	Ridge	Pkwy.,	
89052	&	3025	S.	Rainbow	Blvd.,	89146
BUYER	West	Valley	Medical,	LLC
SELLER	Sundant	Limited	Partnership
DETAILS	19,530	SF;	$6.8	million
APN	177-25-812-009	&	163-10-707-010
SELLER’S	REP	Mike	Young	of	IREPLV

Sale, Multi-Family
ADDRESS	1400,	1404	&	1408	Como	St.,	89701
BUYER	The	Legado	Trust
SELLER	John	&	Barbara	White	Revocable	Trust
DETAILS	12	units;	$91,667/unit
APN	004-112-05	–	004-112-07
SELLER’S REP Trevor	Richardson	and	Tom	
Fennell,	CCIM	of	Dickson	Commercial	Group
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Southern Nevada analysis and statistics compiled by

RCG Economics, Northern Nevada analysis and

statistics compiled by Dickson Commercial Group.

TOTAL MARKET

Total Square feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease sf/mo (nnn)

Under Construction

Planned

WAREHOUSE/DISTRIBUTION

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

INDUSTRIAL/LIGHT INDUSTIAL/MANUFACTURING

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

R&D/FLEX

Total Square Feet

Vacant Square Feet

Percent Vacant

New Construction

Net Absorption

Average Lease SF/MO (NNN)

Under Construction

Planned

Southern northern

NEXT MONTH: OFFICE
ABREVIATION KEY

MGFS:

SF/MO:

NNN:

Modified Gross Full-Service

Square Foot Per Month

Net Net Net

INDUSTRIAL
FIRST QUARTER

81,940,269

4,449,768

5.43%

0

255,418 SF

$0.360

2,195,608

5,700,000

49,393,437

2,974,722

6.02%

343,437

1,759,000

$0.360

375,338

1,370,000

28,264,985

1,250,569

4.42%

0

136,758

$0.350

2,000,000

5,700,000

4,281,985

224,478

5.24%

0

363,988

$0.590

45,000

0

114,636,672

6,283,771

5.5%

315,000

-30,599

$0.74

6,052,119

7,437,951

52,649,774

3,028,883

5.8%

315,000

-316,678

$0.56

5,998,119

7,167,951

30,327,286

907,131

3.0%

0

145,928

$0.83

54,000

60,000

5,885,765

624,830

10.6%

0

10,859

$1.11

0

0

SOUTHERN NEVADA NORTHERN NEVADA

	 The	first	quarter	of	2017	had	a	slowdown	

after	a	very	robust	24	months.	The	market	

in	the	first	quarter	had	1,162,730	square	feet	

in	gross	absorption	and	907,312	square	feet	

in	 negative	 absorption,	 resulting	 in	 only	 a	

slight	amount	of	positive	net	absorption.	

	 Despite	 the	 slower	 quarter,	 and	 the	

slightly	 reduced	number	of	 total	 transac-

tions	 quarter-over-quarter,	 the	 demand	

for	big-box	space	remained	high	with	five	

transactions	 in	excess	of	100,000	square	

feet.	 Four	 of	 which	 were	 lease	 transac-

tions	and	one	of	which	was	an	owner	user	

acquisition.	

	 Northern	Nevada	had	a	record	breaking	

winter	 which	 caused	 new	 construction	 to	

nearly	halt	in	February	and	March.	However,	

several	projects	are	back	full	steam	ahead	

with	over	550,000	square	feet	of	speculative	

development	expected	to	be	delivered	over	

the	 next	 few	 quarters.	 Dermody	 Proper-

ties	has	one	new	building	near	completion	

at	 their	 Logisticenter	 at	 I-80	West,	 with	 a	

second	underway	Mckenzie	Properties	has	

two	standalone	buildings	 that	are	close	 to	

completion	and	Tesla	continues	to	expand	

in	 the	 Tahoe	 Reno	 Industrial	 Center	 with	

another	 two	million	 square	 foot	 expansion	

underway	at	the	Gigafactory.					

	 For	 the	sales	and	 investment	market,	

The	 first	 quarter	 of	 2017	 had	 only	 a	 few	

notable	sales	as	compared	 to	a	very	 ro-

bust	end	of	2016,	where	 the	market	saw	

several	 large	multi-building	dispositions.

The	average	deal	size	in	Q1	was	$59	per	

square	foot.

	 The	 Las	 Vegas	 Valley’s	 overall	 industrial	

vacancy	rate	in	Q1	2017	was	5.5	percent,	0.3	

percentage-points	up	from	the	4th	quarter	of	

2016.	The	warehouse/distribution	product	type	

was	 responsible	 for	 the	 vacancy	 increase	as	

vacancy	was	down	in	all	other	product	types.	A	

large	amount	of	warehouse/distribution	space	

came	to	market	in	the	second	half	of	2016;	and	

the	 industrial	market	 continues	 consolidating	

small	units	into	bigger	space	to	meet	demand	

for	large	product	distribution	centers.	The	Val-

ley’s	industrial	market	remains	healthy	despite	

this	quarter’s	uptick	in	vacancy.

	 Q1	2017	saw	a	relatively	modest	315,000	

square	 feet	 completed	 in	 two	 projects,	 all	

of	 it	 of	 the	 warehouse/distribution	 product	

type.	The	two	completions	were	the	240,000	

square-foot	 Henderson	Commerce	Center,	

Building	P	 and	 the	 75,000	 square-foot	En-

clave	(3G	HQ)	in	the	airport	submarket.	The	

addition	 of	 these	 two	projects	 brought	 the	

Valley’s	total	rentable	industrial	space	up	to	

114.6	million	square	feet.	

	 Net	absorption	 took	a	dive	 in	Q1	2017,	

totaling	-30,599	square	feet	to	start	off	the	

year	 largely	 due	 to	 a	 lack	 of	 space.	On	 a	

year-over-year	basis	net	absorption	 is	at	a	

healthy	+3.1	million	square	feet.	

	 There	 were	 6.1	 million	 square	 feet	 of	

space	 under	 construction	 in	Q1.	Nineteen	

of	 the	 20	 projects	 comprising	 this	 space	

are	 of	 the	 warehouse/distribution	 variety	

and	seven	of	those	projects	are	more	than	

400,000	 square	 feet:	 The	 market	 ended	

Q1	with	7.4	million	square	feet	of	industrial	

space	in	the	planning	stages.	

 Commercial RE Report

INDUSTRIAL
SUMMARY
FIRST	QUARTER	2017
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he	“third”	estimate	for	U.S.	real	gross	
domestic	 product	 (GDP)	 for	 the	
fourth	quarter	of	2017	grew	at	a	2.1	
percent	 annualized	 rate,	 up	 by	 0.2	
percentage	point	from	the	“second”	

estimate.	According	 to	more	 complete	 source	
data,	 consumer	 spending	 boosted	 real	 GDP	
more	 than	 expected.	 U.S.	 nonfarm	 employ-
ment	added	a	less-than-expected	98,000	jobs	
in	March.	The	unemployment	rate,	nevertheless,	
dropped	to	4.5	percent	from	February	to	March.	
February	 retail	 sales	 continued	 a	 strong	 5.7	
percent	year-over-year	gain.	February	housing	
starts	 increased	by	6.2	percent,	 thanks	 to	 the	
largest	gains	in	single-family	residential	permits	
since	the	recession.	
	 The	 Nevada	 economy	 posted	 robust	 eco-
nomic	 activity	 based	 on	 the	most	 recent	 data.	
Seasonally	 adjusted	 statewide	 employment	
gained	 3,100	 jobs	 in	 February.	 The	 unemploy-
ment	 rate	 fell	 to	 4.9	 percent,	 the	 lowest	 since	
November	2007.	Total	personal	 income	 in	2016	
posted	 the	strongest	growth	since	2007,	up	by	
5.9	percent.	Taxable	sales	 in	January	posted	a	
substantial	 gain,	 up	 by	 11.8	 percent	 year-over-
year.	Gaming	revenue	and	total	air	passengers	in	
February	decreased	by	4.5	and	2.5	percent,	re-
spectively,	from	a	year	ago,	not	only	because	of	
the	“Chinese	New	Year”	in	February	last	year	but	
also	because	February	2017	had	one	less	day.
	 The	Clark	County	economy	exhibited	more	
mixed	signals	on	its	economic	outlook.	The	un-
employment	rate	ticked	up	to	5.1	from	4.9	per-
cent	in	February.	According	to	the	recent	Quar-
terly	Census	of	Employment	and	Wages,	Clark	
County	 experienced	 the	 largest	 percentage	
average	weekly	wage	rise	in	the	third	quarter	of	
2016	among	the	large	counties	in	the	U.S.,	up	by	
12.2	percent	(or	up	by	103	dollars)	from	last	year,	
mainly	caused	by	a	substantial	wage	 increase	
in	 the	 leisure	and	hospitality	 industry.	January	
taxable	sales	jumped	by	10.4	percent	year-over-
year,	while	gasoline	sales	were	up	by	1.3	per-
cent	from	last	year.	Gaming	revenue	and	visitor	
volume	 in	February	decreased	by	4.3	 and	5.5	
percent,	 respectively,	 from	 last	 year.	Residen-
tial	housing	permits	and	commercial	permits	in	
February	decreased	 substantially	 by	 58.2	 and	
32.6	percent,	respectively,	from	last	year.	
	 Washoe	 County	 also	 experienced	 mixed	
signals	for	its	local	economy.	The	Reno-Sparks	
seasonally	 adjusted	 employment	 added	 300	
jobs	in	February,	but	was	up	by	3.5	percent	from	
last	year.	Taxable	sales	in	January	increased	ro-
bustly	by	5.5	percent	from	a	year	ago,	while	gas-
oline	sales	fell	by	1.3	percent	during	the	same	
period.	February	gaming	revenue	continued	to	
decrease	by	6.7	percent	from	a	year	ago.	Visi-
tor	 volume	 in	February	also	contracted	by	1.9	
percent	from	last	year.

The views expressed are those of the authors and do not 
necessarily represent those of the University of Nevada, Las 
Vegas or the Nevada System of Higher Education.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Growth data represent change in the percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annualized rate

Stephen M. Miller, Director

Jinju Lee, Economic Analyst

UNLV Center for Business
and Economic Research
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Which Nevadan do you most respect?

“I have always admired 
what LVCVA President & 
CEO Rossi Ralenkotter 
has achieved for the Las 
Vegas tourism industry 
and his continued vision 
to elevate our city as a 
top destination for the 
meetings industry.”

“The Nevadan I most 
respect is former 
Governor Kenny Guinn 
for his honesty, integrity, 
his ability to relate to 
everyone and, most 
of all, his ability to 
bring opposing sides to 
compromise.”

“The Nevadan I admire 
most is Estelle Murphy, 
retiring executive 
director of Safe Nest. She 
has empowered tens of 
thousands of domestic 
violence victims to move 
from crisis to confidence 
over the past 40 years.”

“Former Henderson 
Mayor Jim Gibson, for 
his direction to the City 
during its rapid growth 
from 1997 to 2009.  
Much of what is good 
in Henderson (parks, 
trails, master planned 
communities) can be 
attributed to his leadership 
20 years ago.”

“Barbara Vucanovich. She 
was the first woman to 
represent Nevada in the U.S. 
House of Representatives. 
[She was] distinguished but 
I remember as a young girl 
when she would come to Ely 
and actually spend time there 
during campaigns. She didn’t 
seem like a politician. I was 
and still am impressed.”

Bernadette Mashas | CPA, Tax Partner 
Fair, Anderson & Langerman

Liz Ortenburger | Executive Director 
Safe Nest

Sam Messina | Vice President of 
Sales, JW Marriott Las Vegas Resort 
& Spa

Scott Seegmiller | Managing Partner 
Ascent Multifamily Accounting

Shelley Berkley | CEO & Senior 
Provost, Touro University Nevada

Trinity Steelman | Employee Benefits 
Sales Executive/Principal, LP Insurance 
Services, Inc.

“Governor Mike 
O’Callaghan. He was the 
most extraordinary public 
servant I ever met.”
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Together, we’re doing powerful things.
|  VEA .COOP |  775 .727.5312 |
800 E .  HW Y 372 ,  PAHRUMP, NV 89048

Valley Electric Association (VEA) started as a small rural electric utility in 1965 and now provides 

electric service to more than 45,000 people over a vast 6,800 square-mile service area. Valley 

Communications (VCA) is a wholly owned subsidiary of VEA and began providing high-speed 

communications to its member owners in the Spring of 2016. Valley Communications is a partner 

in the long-haul fiber-optic network between Las Vegas and Reno and will expand into VoIP, IPTV, 

SmartHome and I.T. services in 2017.

Powered by the people you know  
and trust at Valley Electric Association

|  VALLEYCOM.COM |  775 .727.5312 |            

CONNECTING COMMUNITIES

FOR OVER 50 YEARS

http://www.vea.coop
http://www.vea.coop
http://www.valleycom.com
http://www.valleycom.com
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