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A ma z i ng He a r t Te c h nolog y
The human heart is amazing and it deserves the care of an equally amazing
healthcare network, like Renown Health. Renown is northern Nevada’s pioneer
in heart technology, treating the most complicated cases and performing
more surgeries than any other hospital. And Renown is first to place amazing
technology, such as the physician-guided da Vinci® Robotic Surgical System, in the
hands of heart experts like Athan Roumanas, MD, FACS.
Dr. Roumanas is the only surgeon between Seattle and Long Beach performing
heart valve repair using the da Vinci® system, which helps patients heal faster
with less pain.
Learn more about amazing heart and vascular care by visiting renown.org/davinci or
calling 775-982-4900.
SKILL. EXPERTISE. TECHNOLOGY.
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ENGINEERING
That’s our job....

• Boundary and Topographic Survey
• Entitlement Processing
• Master Planning
• Site Planning
• Water/Wastewater/Reuse Planning
• Due Diligence

• Construction Administration/Management
• Biddability/Constructability Reviews
• Construction Staking
• Engineering:
• Civil
• Structural
• Drainage/Flood Control
• Traffic
• Utility
• Roadway

www.poggemeyer.com
Western Headquarters
6960 Smoke Ranch Road, Suite 110

Las Vegas, Nevada 89128-3204

p 702.255.8100 f 702.255.8375

Northern Nevada
10651 Professional Circle, Suite A

Reno, Nevada 89521-5839

p 775.857.3300 f 775.857.2089
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Whitewater Park

Downtown Reno Remains
“The Biggest Little City”

S

ince Myron Lake built the first
permanent bridge over the Truckee River on South Virginia
Street in the 1860s, the heart and soul
of Reno has remained in its downtown
area. From its humble beginnings as
a rough and ready trading center, the
core of the “Biggest Little City” has
survived the shifts of growth and
change that at times have weakened its
gaming foundation and lured supportive retail to the outlying areas of the
community. For the past several decades, however, downtown redevelopment has centered on the promotion of
4
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its burgeoning arts district along with
projects that will encourage people to
live, as well as work and play, in downtown. “The traditional gaming model
that Reno depended on for decades is
gone,” says Fernando Leal, managing
partner of L3 Development LLC. Leal
uprooted from Chicago three years ago
to become a major player in the revitalization of downtown Reno. “I saw a
community at a very important stage
in its evolution,” he explains.
One of the cornerstones of current regeneration is providing appealing housing options in order to attract people to
live downtown. Although a plethora of
projects hit the drawing boards during
a roaring economy just several years

ago, fewer have survived the current
crunch to actually open their doors to
residents. Two of the standouts are The
Palladio, owned by Palladio LLC, and
the Montage, owned by Montage Marketing Corporation (MMC). Both are
luxury high-rises several blocks apart
on North Sierra Street. “People are
desiring a simpler lifestyle,” explains
Kathie Bartlett, leader of The Palladio
sales team. “People who move in absolutely love being downtown.”
Another cornerstone to attracting
people downtown is the opening of the
Reno Aces Ballpark, constructed in exacting detail to house the area’s first
minor league professional sports team.
Although teams of less stature have

The Biggest Little City in the World

David Lowe, advisor; Gene McAteer, advisor; Shane Rogers, vice president;
Mark Yandric, advisor; Gerrilynn Knox, administrative assistant.

Introducing Our New
Wealth Management Team
Trust & estate services • Investment management
Brokerage & insurance services • Private banking
Call our team today.
702.492.5700 • 866.213.2112 (toll free)

Member FDIC
Securities, insurance products and financial planning offered through LPL Financial & its affiliates,
Member FINRA/SIPC. Not FDIC Insured – Not Bank Guaranteed – May Lose Value – Not Guaranteed
by any Federal Government Agency – Not a Bank Deposit

RTC 4TH STREET STATION
An Investment in Downtown Reno

come and gone with lukewarm support
over the years, fans are betting that as
a Triple-A team, the Aces will fulfill
their long-awaited dream of having a
truly viable hometown team. “This is
a terrific market. There are no professional sports here,” says Stuart Katzoff, managing partner of SK Baseball
LLC.
Equally important to the downtown
reinvigoration is growing retail shopping along with restaurant and entertainment options. Tucked in several
warehouse-style buildings between
First and Second streets on West Street,
the West Street Market is designed to
meet all three of those criteria, according to City of Reno Redevelopment

Construction of the new downtown Reno transit center is creating
good jobs and improving business activity. The new station is 95%
funded by the Federal Transit Administration. Using capital funds
to build RTC 4TH STREET STATION is a good investment that
will help RTC serve the community as it rebounds to recovery and
will support an expanded transit system in the future. Complete
project details are posted online.
(775) 348-0400 rtcwashoe.com
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The Montage

Agency Senior Management Analyst
Shelli Fine and manager of the market. “This market has the ability to do
a lot of programming,” Fine explains.
“It’s not just a place to shop and eat.”
Further north on West Street, the ReTrac Cover overlays two blocks of the
ReTrac train trench, providing the future home for retail. “We want to bring
retail back into downtown Reno,” says
Jessica Jones an Economic Development Manager for Reno’s Redevelopment Agency.
Some locals fret that the overall development has taken too long, but others are more optimistic, pointing to
the substantial changes that have taken
place in just the past few years. “What
has happened in Reno in the three years
I’ve been here has been hugely significant,” Leal says. “In five years we will
have a complete renaissance with more
activities in a space where people will
live, work and play,” Jones explains.
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The Montage
With 22 stories of glass and concrete, The Montage offers a urban lifestyle in the former location of the Flamingo Hilton and the Golden Phoenix
Hotel & Casino. As the largest vertical residence in downtown, the building contains 380 condominium units.
Starting prices range from a low of
around $130,000 for a studio to more
than $800,000 for a penthouse. The development epitomizes Leal’s vision of
downtown living. “Reno has grown up
to its urban lifestyle,” he says.
Like almost every other construction
project, however, The Montage has been
affected by the economic recession. With
the project coming online, MMC has
been preoccupied with adjusting prices
to reflect the downturn in the housing
market, with existing buyers receiving
reductions from 20 to 35 percent based

upon the type of unit and how long they
have owned it. As purchase agreements
were modified, residents began to move
in the end of March.
With around 140 units sold, MMC
still has its work cut out for it in order
to fill the building, however. Although
Ruth’s Chris Steak House currently
holds a lease for an 11,000-squarefoot restaurant, the project appears to
be on hold although it is hoped that
the lease will be the catalyst to push
it forward. Leal believes that patience
is needed for the retail component of
The Montage to be realized. “All retail
is stagnant nationwide,” he says. “We
can’t expect major growth in the next
24 months.” He’s betting on a turnaround then when retailers will show
increased interest in a reinvigorated
downtown area. “They believe the future of retail will be concentrated in
downtown with The Montage as the
epicenter,” he says.

Frequent business executives deserve a superior
corporate rewards program with impeccable service...
We have it for you!
Enroll today and receive your ﬁrst night’s stay, dinner and tickets for two
to the current show in the Eldorado Showroom FREE! (Value $250)
Log on today, sign up and start earning rewards at
eldoradoreno.com/nvjournal

Contact Kelly Krueger at 775-348-9294
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The Palladio
Rising on the banks of the Truckee River, The Palladio delivers on
its promise to provide upscale living
in downtown Reno. “We have the best
location in downtown. It’s right in the
heart of everything,” Bartlett says.
The development offers one-, two- and
three-bedroom residences with a variety of river, city and mountain views.
In contrast to the belief that downtown condos would be purchased primarily by investors, Bartlett says that
the vast majority of Palladio owners
are primary residents, of which twothirds are empty nesters and about 20
percent are young professionals. “It’s a
very nice mix of people,” she says. It
seems to meet some developers’ goals
of having permanent downtown residents who will help revitalize the city
core.
Although the building is 85 percent
occupied (only 14 units remain unsold
out of 92), the road to residency has
been somewhat rocky. With the real
estate market in decline beginning in
2005, however, Dave Clark, who manages the project, says prices have had to
be adjusted to reflect that. “Our target
is to be sold out in 18 months,” he explains. “We’ve adapted prices to meet
the market. There’s a lot of competition, but I sense a bottoming out of the
market and enthusiasm coming back
in.” In the meantime, he continues to
pursue lease transactions for the retail
space available in and around the building, saying he has about 45 percent of it
committed so far. Although he says the
market is ready for hard goods, such as
retail clothing stores, there is renewed
interest in restaurants, especially with
Palladio’s river location. “People are
recognizing the opportunity to create a
market presence,” he explains. “We’ve
offered significant incentives.”

Reno Aces
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The Biggest Little City in the World

L3 Revitalizes Fitzgerald’s
Hotel & Casino
In addition to its interest in The
Montage, L3 Development Co. has acquired the former Fitzgerald’s Hotel &
Casino which it intends on developing
as a boutique hotel. The 351 rooms will
be remodeled and reconfigured into
200 suites as phase one of the project.
Reflecting Reno’s connection to bowling, the development will include a
Lucky Strike Lanes & Lounge that offers trendy dining and clubbing along
with bowling. “It’s embracing what
Reno is,” Leal says. “It casts a wide net
demographically.”
In spite of setbacks, Leal continues
to bubble over with enthusiasm as he
talks about his newly adopted hometown. He believes the future lies in
providing the urban amenities that
are considered commonplace in most
major cities, along with expanding beyond Reno’s dependence on gaming
and capitalizing on the uniqueness of
its geography. “I moved here because I
fell in love with Reno. I drink my own
Kool-Aid,” he says.

mini major league ballpark,” he says. The
only difference is the size. The amenities
are the same.” To vary the overall experience, the park offers 15 different viewing areas such as dugout, drink rail and
picnic area seating. “Each one is seeing it
differently,” Katzoff explains. To broaden

the appeal, action at the park has been
designed as an overall entertainment experience rather than just a baseball game,
with a kid’s corner, fireworks and special
events along with a scoreboard that is a
show in itself. “There will be people who
come who won’t even look at the game,”

Bring your
business
model
to a model
business
bank.

Reno Aces
When the Tucson Sidewinders came
up for grabs in 2007, SK Baseball nailed
the deal and made plans to move the team
to Reno. “My first interest was to own a
sports team,” says Katzoff, whose family has a history of successful ventures
in real estate and restaurants on the East
Coast. Viewing Reno as a growing virgin
market for high level professional sports,
SK seized the opportunity by building a
state-of-the-art stadium several blocks
from the casino district on Virginia
Street. Borrowing all the best ideas from
other stadiums around the country, Stuart
Katzoff says he tried to incorporate them
into the Reno Aces Ballpark. “I’ve built a

Whatever kind of business you’re in,
you want more than a bank, you want
a partner in all matters financial.
First Independent Bank of Nevada would like to be that partner. We
like what we do, and more importantly, we’re good at it. Call us today
at (775) 828-2000 or visit one of our six branches here in Northern
Nevada and see what a business bank can do for your business.

FirstIndependentNV.com
Affiliate of Western Alliance Bancorporation
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Poggemeyer Commits Itself To LEED

Poggemeyer’s Western Region Headquarters

P

oggemeyer Design Group, Inc.
(PDG), along with its construction management subsidiary CMWorks, Inc. (CMW), has committed itself
to Leadership in Energy and Environmental Design (LEED®). The LEED Green
Building Rating System is a voluntary,
consensus-based national rating system
for developing high-performance, sustainable buildings. LEED addresses all building types and emphasizes state-of-the-art
strategies in the areas of sustainable site
development, water savings, energy efficiency, materials and resources selection,
and indoor environmental quality. LEED
is administrated through the U.S. Green
Building Council (USGBC), a 501(c)(3)
non-profit organization.
While many architectural, electrical and
mechanical firms have embraced LEED,
most civil and structural firms have not either had the experience on LEED-certified
projects nor have they committed the resources to get its staff LEED accredited.
PDG/CMW have a broad bench of Nevada-based LEED AP (accredited professionals) from principals Michael B. Holloway, P.E., Ph.D., LEED AP and David S.
Alexander, P.E., CCM, LEED AP to structural and civil engineers as well as field
construction management personnel. As
a firm, 10 percent of all staff has already
10
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become LEED accredited professionals,
with others in the accreditation process.
In Nevada, new public buildings must
have a goal of LEED certification, while
many private developers have fully embraced LEED certification as both a
marketing tool in this tight market and to
lower long-term operation costs. PDG/
CMW is a leader in Nevada at providing
the civil engineering and construction
management expertise to the total LEED
design and construction team. Often
civil LEED credits are overlooked, but
with PDG/CMW on a project team, these
credits can be addressed and possibly allow a higher certification with little additional cost.
Some recent/current projects in which
PDG and/or CMW have been involved
include:
• City of Las Vegas New City Hall
• Las Vegas Springs Preserve Visitor
Center
• City of Las Vegas City Hall Annex
Building
• City of North Las Vegas City Hall –
Programming Phase
PDG and CMW have offices throughout the Mid-West and Western Regions.
Their Western Headquarters is located in
Las Vegas, and Northern Nevada operations are run through the Reno Office.

he says. “It’s a family experience.” To
make it family-affordable, especially in
these economic times, ticket prices have
been kept low, ranging from $7 to $29.
For die hard sports fans, the Reno
Aces represent a long-awaited event after having seen the demise of a variety of
lower level sports teams over the years.
“This is the best brand of baseball in the
world. You can’t tell the difference in the
play (from the majors), but you get the
intimacy of the minor leagues,” explains
T. J. Lasita, director of media relations
for the team.
Timing has played a positive part in this
project with SK being able to purchase
the Sidewinders in time to take advantage of around $27 million in rental-car
tax revenues provided by Washoe County
for stadium construction. With a $60-million price tag for the facility, the county
contribution is welcome indeed. The timing of the project could have been better
though, with the national economic recession slowing growth in the area. “The
economy has made everything tougher,”
Katzoff says. “Getting corporate sponsors has been difficult, especially banks,
car dealers and car manufacturers.” Even
so, the ballpark was finished on time for
the first ball to be thrown out on April 17.
Katzoff also says they expect to be in the
black the first season. “We have an opportunity to have a very profitable venture
and we’re on track,” he says.
With fans hopefully filling the stadium throughout the season, SK is free to
concentrate on phase two of the project
which is the development of an entertainment district surrounding the park. With
development rights to about 17 acres, the
immediate focus will be around 40,000
square feet for restaurants and retail
options to be completed by April 2010.
“The ballpark is just the anchor,” Lasita
says. In an effort to make more efficient
use of the stadium and to keep people
coming to the neighborhood, Katzoff

emphasizes that the ballpark will be used
off season for other sporting events and
concerts. “We want to make it a 365-day
venue,” he says.

West Street Market
It took a bit of vision on the part of
the City and its Redevelopment team to
take three 1920s brick buildings on West
Street and turn them into a thriving urban market that promises to be a new
chic place “to see and be seen.” With
around 8,500 square feet of indoor space
and another 6,200 of outdoor courtyard
to lease, the market offers a dozen retail/restaurant spaces and several kiosks
with a funky urban ambiance. When the
weather permits, the selling space will
also flow out to the street. Like other urban markets, such as the expansive Ferry
Building in San Francisco, West Street
Market emphasizes food, but also offers an eclectic mix of retail. “It’s meant
to be a place to get food and sit in the
courtyard or to get it for takeout,” Fine
says. Of course its location, just a stone’s
throw from the Truckee River, puts it
smack in the middle of all the outdoororiented events in downtown, such as
Artown, the River Festival and Hot August Nights, when the market is expected
to be hopping with people.
Opened in December 2008, West
Street Market is already 83 percent occupied with tenants that include West
Street Wine Bar, Reno Envy, Great Basin Basket and Earthly Delights. With an
emphasis on small local businesses, the
market is designed to showcase Nevada
products and also give smaller operations
a less costly way to jump into a business
venture. “We’re trying to attract small
business owners and facilitate them starting up,” Fine explains. Brick and mortar
tenants are encouraged to sign five-year
leases, but kiosks and temporary stalls
are offered for less commitment.

“City National
gives me personal
attention.”
I

n 1993, I started Ear, Nose and Throat
Consultants in Las Vegas. Now
we are a nine-partner practice. We
bank with City National because
we need a bank to work with us
as our practice grows. And that’s
how it is. I tell City National
what I need, and they tell me
with a very can-do attitude what
they can get me.
I never thought personal banking
could be “personal,” but it really is. I
can get in touch with my banker on
weekends or after hours – which is
very helpful because a doctor’s workday isn’t always predictable. At City
National, they’re helpful and flexible in
meeting the needs of my practice and
managing my personal finances.
City National is The way up® for me
and my business.

Walter Schroeder, M.D.
Ear, Nose and Throat Specialist

For a relationship you can trust, call
Paul Workman at (702) 952-4440 or
Jerry Gregory at (775) 885-1227 or
visit cnb.com.

Nevada’s Premier Private and Business Bank sm

Member FDIC

©2009 City National Bank
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Capitalizing on the popularity of farmers’ markets, West Street Market will
inaugurate its own version of it with a
weekly Sunday happening from June 14
to September 13 from 10 a.m. to 2 p.m.
In addition to the expected local produce
offered by the participating growers, the
food purveyors will offer special brunch
items to create a more festive atmosphere
for the event. Fine says she is working with
the Nevada Certified Farmers’ Market
Association to have year-round participation. Although fresh produce wouldn’t be
available at certain times, other Nevada
products, such as jams and honey, could
still be sold. “We really want to have a
bigger farmers’ presence,” she explains.
In addition to the food and retail, the
market also has a permanent stage and
sound system which facilitates a variety
of programming, such as classes, musical
events, children’s activities and charity
fundraisers. Fine says the space is offered
to local nonprofits at no cost.
As one more cog in the wheel of downtown redevelopment, West Street Market
reaches out in its own unique way to attract and retain people in the downtown
core. “The target market is two-fold,”
Fine explains. “First are all the people
who live and work in the downtown area
and a second audience is all the people
who’ve begun to discover coming downtown.”

Reno ReTrac

Has offering
insurance beneﬁts
become an
uphill battle?
We can help level the ﬁeld.
•
•
•
•
•

BeneFIT Your Business!
Medical
Health Savings Accounts/CDHPs
Dental and Vision
Life Insurance
Retirement Plans

•
•
•
•
•

Short Term and Long Term Disability
Section 125 Cafeteria Plans
Long Term Care
Workers’ Compensation
Professional Liability

www.clarkandassoc.com
Specializing
in Employee Benefits

560 Hammill Lane • Reno, NV 89511 • (775) 828-7420 • (888) 505-1261
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ReTrac Cover
Since the 2006 completion of the Reno
Transportation Rail Access Corridor (ReTrac) project, which included sinking the
Union Pacific Railroad tracks 33 feet below street level, ReTrac remains Reno’s
largest public works effort since the project’s completion to date. The ReTrac Cover overlays two blocks of the trench as it
passes through downtown.
The change in downtown Reno is astounding, with far less accidents in the ReTrac area, traffic flow is greatly improved,
emergency vehicle access is enhanced,

Renown Health Offers da Vinci
Surgical Robotics In Every Specialty

N

earing the one-year anniversary of
its first Mitral Valve Repair and recently completing its first thoracic
surgery using the da Vinci® S HD™ Robotic Surgical System, Renown Health announces it is the only healthcare network
in the west offering da Vinci surgical procedures in every specialty.
Ensuring the widest range of options
is available for patients and physicians,
surgical robotic procedures at Renown

include heart, OBGYN, prostate, thoracic, lung, pancreas, adrenals and digestive cancers.
Renown Health was the first healthcare network in Northern Nevada with
a da Vinci and began using it for various gynecological and prostate cancer
procedures in March 2008. In addition,
Renown is still the only hospital between
Seattle and Long Beach to provide heart
valve repair using the da Vinci.

Athan Roumanas, MD, FACS, Board
Certified cardiac surgeon with Nevada
Heart Surgeons, director of cardiac surgery at Renown Regional Medical Center,
successfully completed the first da Vinci
Mitral Valve Repair in May of last year,
said heart valve surgery is potentially the
most effective, least invasive treatment
option available.
“All the surgeries done with the da
Vinci have made a huge difference in
the quality of life for my patients,” Dr
Roumanas said. “These noninvasive procedures are so effective that patients are
able to get back to their daily lives quicker and with much less pain.”
Renown purchased its second da
Vinci of this year. Patient benefits
include reduced trauma to the body,
reduced blood loss and need for
transfusions, less pain, less risk of infection, shorter hospital stay and less
scarring.
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Hotel and timeshare resorts, gaming, convention and meeting facilities, restaurants, retail, institutional,
industrial and distribution, parking structures, small remodels to large “ground up,”... the projects are
endless, and so is the commitment. PENTA’s dedicated approach makes the difference – through careful
planning and precise execution, projects are completed to our clients’ complete satisfaction.
There is a reason our clients keep coming back. Find out why by calling PENTA or visiting us online.
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property values of buildings adjacent to
the trench have significantly increased
and there are even various environmental
benefits. There are now 120 acres of new
real estate (valued at more than $11.5 million dollars) available for development or
open space in downtown Reno.
Additionally, the ReTrac Cover adds usable space where only air existed before.
“We need new space as well as reinvigorating the old,” Jones explains. Even with
no development on the cover, it has the
added advantage of making those two city
blocks more pedestrian-friendly. With the
addition of 30,000 square feet of prime
real estate in the middle of downtown,
however, developer juices begin to flow.
The retail project will be the completion
of 10-15 specialty retail shops that will
add a pedestrian shopping environment
to that area of downtown. “People don’t

like to walk through empty space,” Jones
says. “This will complement the existing
core.” Also, the ReTrac Cover can be used
for additional space during special events,
thus enabling the city to close fewer of the
streets during those times.
Although the cover is complete, the
economic recession has caused about a
one-year delay in the bidding process for
the completion of the retail phase. Jones
says they hope to begin the process in the
fall with a scheduled completion within
three years. Despite delays, she remains
bullish about the overall future of downtown redevelopment. “The council has
put themselves on the line for things that
have turned out to be wildly successful,”
she says.

City of Reno
Contact Information
Address:
City of Reno
P.O. Box 1900
Reno, Nevada 89505
Phone:
775-334-4636
Email:
renodirect@cityofreno.com

Jeanne Lauf Walpole is a freelance writer
based in Reno.

Web:
CityOfReno.com

WWW.SPARKPLUG.NET

In this economy you need to trim
costs where you can. We can help...
Give us 20 minutes of your time
and we will show you
how we are saving other
companies 20-30% on their
communications budgets.

IP Trunks: Unlimited local and
long distance available.

Sparkplug offers voice and data
connectivity at a savings you
need to consider in this challenging business climate.

T-1 Internet: Traditional wired
services 35% less than the
phone company.

877-477-PLUG (7584) | visit www.sparkplug.net | sales@sparkplug.net
© 2009 Sparkplug, Inc. All rights reserved. The information herein is subject to change without notice. Sparkplug,
Sparkplug Communications, and the Sparkplug Communications logo are trademarks of Sparkplug, Inc
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Wireless Internet: Multiple
speed options priced to save
money and produce robust
speeds of 8Mb, 10Mb and 15Mb.

Hosted VoIP: Feature rich
enterprise level features for one
inexpensive fixed monthly price.
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The

Biggest

Little City
in the World.

To improve the
quality of life for
our citizens through
redevelopment
initiatives that attract,
assist and retain
businesses, eliminate
physical and social
blight, and develop
highly diverse and
desirable housing
opportunities.
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