


N E V A D A  B U S I N E S S  J O U R N A L  A D V E R T O R I A L

To the Stark & Associates team,
commercial real estate is about
building relationships with clients.

“That’s what we pride ourselves on,” said Ken
Stark, the owner. “A lot of clients we have today
were some of my first clients 14 years ago.”

As a result, customers know they’re being
represented as consistently and thoroughly
as possible.

Customer Service Is at the Pinnacle
To build relationships, Stark staff members

provide their clients – owners, investors, tenants,
buyers and developers – with accurate information.
This means they have to continually update
themselves on commercial real estate market
data, such as availability of buildings, costs to
build, rental rates, utilities and much more.

They also have to keep current on information
about the Northern Nevada community – jobs,
labor, housing, education, etc.

One way they achieve this is through 
membership in multiple organizations and 
networking. The company is active in more
than 10 local groups, including the Economic 
Development Authority of Western Nevada and
the Reno-Sparks Association of Realtors, and is
a member of the Certified Commercial 
Investment Member Institute.

When a client requests information or a 
service that’s beyond Stark & Associates’
scope, the company will connect the client
with someone who can help. “We always 
appreciate an opportunity to take on a project,
but if we’re not best suited for it, I’d rather
shake hands, say thanks and give it to someone
else,” Stark said.

For this very reason, Stark & Associates
maintains a national network of professionals
who can handle brokerage, construction,
property management and other related services.

Members of the Stark team keep regular
contact with their clients and respond quickly to
calls. They listen carefully to and anticipate their
needs, but never make assumptions when 
communicating. “We truly understand their
requirements and make their priorities our 
priorities,” said Brad Elgin, a senior associate.

They aim to fulfill clients’ requests involving
the bottom line, whether it be minimizing their
expenses or maximizing their return. “By really
understanding the marketplace and what’s
going on with other transactions, we can
negotiate the best terms for clients,” Elgin said.

Finally, Stark & Associates’ representatives
always ask: “What else can we help you with?”

“Our services are not unique,” Stark said.
“What is unique is the way we provide them,
with a quick response time and a dedication to
customer satisfaction.”

Projects Run the Size Gamut
Stark & Associates is a privately owned

commercial brokerage, leasing and consulting
firm that specializes in industrial properties, office
properties, investment properties, multifamily
properties and land. It serves private, corporate
and governmental clients who need to locate,
evaluate and/or dispose of commercial properties.

Projects range from small to large and local
to international. The company has consulted for
and represented Washoe Health System on
recent acquisitions and disposition of real
estate. They have acquired and assisted with
multiple U.S. General Services Administration
build-to-suit office buildings. They helped
Kimmie Candy Co. move its corporate headquar-
ters and distribution plant from California to Reno.

Clients primarily are local, but span the
country. They include Charles Schwab, Tuff
Shed, Hartford Insurance, Cisco Systems,
Tyco Transpower and Sierra Pacific Power Co.

Stark & Associates’ nine professionals are all
licensed Nevada real estate agents. Founder
Ken Stark is an award-winning commercial real
estate broker with nearly 1 1/2 decades’ worth
of experience in the field and a love for the
work. In his limited spare time (he clocks about
60 hours a week) he works with CARE Chest, a
nonprofit organization providing medical 
resources free of charge to those in need.

“Some of his best traits are his easygoing
attitude, his knowledge of real estate and
current markets, his genuine interest in
helping others and his generosity,” said Patti
Meals, executive director of CARE Chest.

The company’s senior associates are Brad
Elgin and Jon Cordova. Elgin, a former small
business owner who’s active in the community,
specializes in industrial and office properties.
Cordova, a native Nevadan, concentrates on
buyer and tenant representation for office,
land and industrial properties.

Stark & Associates’ people, through their skills,
professionalism and hard work, have brought the
company much success. Consequently, possible
expansion is under consideration.

“The last 10-plus years have been a very
good environment, and as far as we can tell, the
next five appear to be very strong,” Stark said.

1495 Ridgeview Drive, Ste. 120
Reno, NV 89509
(775) 825-4400

(775) 825-4403 (fax)
www.starknv.com

Solving 
Real Estate Problems 

for Businesses

Stark Team (left to right): Earl Peterson, Eilene Stark, Brad Elgin, Alandra Porrazzo, Jon Cordova, John Walker, Ken Stark and Gus Quintiliano.



http://www.frontierfcu.org




http://www.reno-tahoeairport.com


6 Reno Supplement

The lights are on, the welcome mat is
out, and downtown Reno is open for
business and ready for residents.

A downtown is the heart of a city. “The
health of a region is to a great degree de-
termined by the health of the downtown
core,” said Pete Gillon, redevelopment ad-
ministrator, Reno Redevelopment Agency
(RRA). “Downtown Reno is the economic,
financial, cultural and entertainment center
of the region. The redevelopment that is
occurring on all fronts makes it that much
more attractive for people who live in the
region to come downtown.”

It’s a different downtown than it was 10
years ago. At that time, the lights were
going out in downtown Reno. Businesses
were closing or relocating, several
hotel/casino properties stood boarded up
and dark, and the theme was, “I never go
downtown. There’s nothing to do and
nowhere to park.”

“I’ve been here 10 years and when I first
arrived, the city council made it very clear
the top priority was to reinvigorate down-
town Reno, bring back business and create
confidence in the downtown core,” said
Charles McNeely, city manager, City of Reno.

Ten years later: people are coming
downtown to live, work and play. The revi-
talization and renaissance of Reno are evi-
dence of a long, well-planned redevelop-
ment effort and the confidence it has
instilled in both visitors and residents.

“I’ve seen a dramatic change in the last
10 years,” said Nevada Governor Kenny
Guinn. “I’ve been coming up here for eight
years as governor and two before. I’ve seen
it become very vibrant. I’ve seen a real dif-
ference in the building downtown, some
buildings torn down and replaced, and I’ve
seen it with the lowering of the train tracks
– drive through there today and you wouldn’t
know it was ever any other way.”

Defining Confidence
What does confidence mean in terms of

a city? When business owners and resi-
dents have confidence in a city, it shows: in
foot traffic downtown, visitors and resi-
dents attending events, eating out, shop-
ping. Confidence shows in new business
starts, new retail opportunities, new
restaurants, new residents and new devel-
opment. Confidence shows in a healthy
economy, in the quality of life, in a bur-
geoning arts and culture district, in the way
the community embraces new services
and, in response, asks for more. Confi-
dence, in terms of a city, means people feel
safe going downtown, that there are events
for them to attend, and safe, fast, reliable
transportation to get them there.

To create confidence in a city requires
vision, foresight, planning, momentum and
consistency – a consistent vision from the
city council, the Reno Redevelopment

Downtown Reno: 
A Portrait of Confidence
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Agency and developers creating the new
face of downtown.

“No one wants to invest money where
there’s uncertainty, or if they think the
council is going to change directions every
year,” said McNeely. “People want some
certainty and confidence that they can
come in, be supported and encouraged and
have support to get their projects done.
That plays as big a part as anything else in
the process.”

It’s been a long process. Redesigning
downtown didn’t happen overnight. People
had to be convinced to invest, and there
was hesitation in putting money back into
downtown when so many of the lights
were already out and consumer confidence
was ebbing.

The council recognized that before peo-
ple would invest in downtown, the city had
to invest in itself. “The city government had
to be a player. We had to have confidence
in it,” said McNeely. With that thought in
mind, the RRA started buying property with
its own resources to encourage developers
to come in and create projects, which is the
way the system is designed to work. Rede-
velopment is a tool to help create interest
and support the private sector in creating
projects. RRA functions as a catalyst to ig-
nite change.

The RRA bought the Riverside and the
Mapes, both closed hotel/casino proper-
ties, and built the parking garage structure
on First and Sierra Streets, and began re-
cruiting businesses to come downtown. For
the past 10 years, Reno has committed to
a consistent focus on making downtown a
place people wanted to come.

Downtowns present challenges, such
as finding properties for retail. Existing
sites are usually occupied by buildings
that are often unsuitable for retail. “Chal-
lenges in finding retail property can be
found in any urban setting,” said Kelly
Bland, senior vice president, retail proper-
ties, Alliance Commercial Real Estate
Properties. “Retail in downtown Reno is
developing on sites the Redevelopment
Agency has acquired. It tore down the pre-
vious non-functional buildings, creating a
site for developers to go in.”

Confident in the Future
“Local confidence is returning in down-

town Reno,” said Roberta Ross, president
of the Downtown Improvement Associa-
tion. “One of the big turning points that
brought a lot of locals back downtown was
the Whitewater Park. It made a huge im-
pact, and we now have a synergy with the
Whitewater Park, the movie theater and
Silver Peak Restaurant – people have good
reasons to come downtown.”

10 North Virginia Street Plaza houses an
ice rink in winter and an amphitheater in
summer, a place for people to gather for
civic events in the heart of downtown.
Riverside Artists Lofts was one of the first
residential mixed-use projects to bring res-
idents downtown and includes restaurants
and retail on the ground floor. The Parking
Gallery at First and Sierra houses art gal-
leries, a furniture store, the Downtown
Marketplace and Silver Peak Restaurant &

Brewery, which is about to expand. Across
the street, River’s Edge Retail Center brings
quick service restaurants, including Taco
del Mar and Cold Stone Creamery, and
across the street from that, the Palladio is
emerging, a 13-story mixed-use project
with 19,000 square feet of retail space and
87 condominiums.

It’s good news for businesses down-
town. Development of new condominiums
means new residents who need more ser-
vices. Retail follows rooftops, according to
traditional wisdom. The rooftops are going
downtown and the businesses are opening,
expanding or simply – and more importantly
– staying there.

“Businesses downtown are doing well,”
said Ross. “Silver Peak is expanding, so
that shows they’re doing well. Years ago
you’d see small businesses stay there six
or eight months – it was a quick turnover.
Now they’re staying put.”

Current redevelopment districts encom-
pass much of downtown Reno, but the ef-
fects are city-wide. “As one part of the city
gets healthier and stronger, we’re all going
to get stronger because of it,” said Mike
Reed, dean, College of Business Adminis-
tration, University of Nevada, Reno.

“I’m really pleased to see what’s happen-
ing in downtown and in the overall commu-
nity,” said Reno Mayor Bob Cashell. “What
we’re seeing downtown shows that busi-
nesses and residents alike have confidence
in the community. [The new projects] show
confidence in downtown, and every com-
munity has to have a viable downtown.”

Welcome to ours.

10 North Virginia Plaza

“People have good
reasons to come

downtown.”
Roberta Ross, 

Downtown Improvement Association

What we’re seeing downtown

shows that businesses and 

residents alike have confidence

in the community.”

Mayor Bob Cashell
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Pete Gillon, redevelopment adminis-
trator for the Reno Redevelopment
Agency, wants to see downtown

Reno become a true neighborhood. “What
happens,” he said, “is when you reach a
certain density level of population living
downtown, that automatically generates
service retail – beauty shops, shoe stores,
drug stores, banks.” When you talk to
Gillon, you hear a lot about the four corners
of a neighborhood – living, working, playing
and shopping. And he is excited to see
those four corners coming together right
outside his downtown office window.

Gateways, Corridors 
and Infill 

Downtown Reno is not an island. While re-
development in the downtown corridor has
been successful, there are still other areas
that could benefit from such treatment.

Prior to 2004, Reno had only one redevel-
opment district (unusual even for Nevada, let
alone the rest of the country). But in August
2005, after a year and a half of discussions
with community members and business
groups, Reno finally got its second one. The
district is noncontiguous and focuses on
areas with potential for redevelopment, ei-
ther through proximity to regional centers,
strategic locations as gateways or corridors,
or through the potential to foster housing and
additional retail and commercial investment
in the surrounding neighborhoods.

Gateways offer a first impression of Reno,
whether people are coming through the
Boomtown area, via Fourth Street, from the
airport or from the Convention Center. Each
of these areas will experience revitalization
through the new redevelopment area.

Corridors link neighborhoods and com-
mercial centers, serving as the city’s arter-
ies. They attract infill development –
whether it’s commercial, retail, housing or
mixed-use – in areas within the existing
urban framework, where the infrastructure
capacity already exists.

The Fourth Street corridor is particularly
interesting because it is being designated as
a Transit-Oriented Development (TOD) corri-
dor. A TOD corridor, according to Kristin
Rossiter, economic development manager at
the Reno Redevelopment Agency, “provides
higher density development with more em-
phasis on walkability and less on cars.”

Though the new redevelopment area has
yet to bring in revenues, the potential is look-
ing good, as housing, such as Virginia Lake
Crossing, is under construction and retail, such
as Cabela’s, have announced plans to move to
Reno.Once the revenues begin to be collected,
they can be funneled back into more redevel-
opment, revitalizing even more areas of town.

Bringing People Downtown
Downtown Reno is surrounded by

modest brick and wood World War II
houses, mature trees and quaint streets.

For decades, except for one or two high-
rises, that was as close as Reno resi-
dents could get to living downtown.
Then came the Riverside Artist Lofts,
and the floodgates opened. Today, there
are no fewer than 11 buildings being
built, converted or planned for condos in
downtown Reno. Here’s a short list of
what’s happening in the condo fever
that has hit Reno:
• The Palladio: 87 units: under construction
• Belvedere Towers: 177 units: under con-
struction
• Waterfront: in the proposal stage
• Residences at River Walk Towers: 125
units: buyers are moving in
• Riverfront Village: breaking ground
• Colonial Garden: 46 units: nearing
completion
• North River Place: 130 units: demolition
stage
• Grand Sierra Resort: remodeling stage
• Chambolle: 60 units: proposal stage
• Sierra Vista: moving vans are pulling up
• Montage: 384 units: demolition beginning

Cranes and bulldozers downtown have
become as commonplace as Tonka trucks
at a preschool. From studios to penthous-
es, cozy to modern, realistic to ritzy, the va-
riety of downtown living coming online is
staggering. Developers have discovered
downtown – no doubt about it.

One developer who came to visit and
ended up falling in love with the region is

The Palladio luxury condominium project illustrates a common theme in downtown Reno: from vacant lot, to a construction site,
to a new building that will bring more residents into downtown.

Developers Have Confidence in Downtown
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Alejandra Carpenter, owner of the River
Gallery, has been downtown for only five
months. “I used to have a studio in Sparks,”
she said, “But I saw the movement in Reno
and the wonderful things happening here, and
I just wanted to be a part of it.” Her gallery
shows only original work – hers and that of
others. While she is looking forward to her up-
coming shows (Hispanic artists during the
week of Cinco de Mayo,photography the week
of June 10 and porcelain stoneware the week
of June 24), she is most excited about moving
her own work outdoors. “I’ve been seeing the
love of art here,” she said, “and I enjoy talking
to people about art. I have a good heavy easel
now, and I can bring it and my paints outside
so people can see how art is made.”

Carpenter is not the only one enjoying
the outdoors. Retailers of outdoor goods
are coming to town. Cabela’s, Bass Pro
Shops and smaller operators are noticing
Reno’s natural wonders, joining the band-
wagon created by the likes of REI and
Sportsman’s Warehouse. Where else can
you ski all winter, golf all spring and
kayak all summer?

Regional Economic Centers
Three major regional economic centers

contribute to the strong, diverse, growing
economy of downtown Reno: Washoe Med-
ical Center, Saint Mary’s Hospital and the Uni-
versity of Nevada, Reno. The three combined
employ well over 8,500 people, all three have
been part of Reno for more than 100 years
and none are for-profit businesses.

Washoe Medical Center
Washoe Medical Center, a 529-bed hos-

pital, is the jewel of the Washoe Health
System, an integrated network of services
that includes four hospitals, six family care
facilities, eight locations for diagnostic
imaging and much more. Washoe Medical
Center has experienced a 32 percent in-
crease in admissions over the last five
years, and has been expanding to meet the
needs of a growing community. The ex-
pansion will include more private patient
rooms and more parking. The 10-story,
500,000-square-foot tower will feature 18
new operating rooms, and the new patient
care rooms will be 45 to 60 percent larger
than current patient rooms.

Fernando Leal, managing partner of L3 De-
velopment. Leal came to look at the Golden
Phoenix Hotel Casino (formerly the Flamingo
Hilton Hotel Casino) and decided not only to
buy the building and convert it to condos
(the gorgeous and modern Montage, which
will include nine floor plans, ranging from
traditional floor plans, to lofts, to town-
homes), but he also moved his family here
after a little guerrilla market research. Leal,
who lived in Chicago at the time, stopped
people in Reno parks and along the Truckee
River and asked why they liked Reno and
why they would live downtown. “The excite-
ment,” he said, “was pretty contagious. The
people I talked to felt there was going to be
a significant change in Reno. They’d always
wanted that lifestyle, but it wasn’t available
here.” That change has come.

Bill Miller, chairman of Silver Star Com-
munities, a Reno-based development com-
pany, calls Reno “a little mini-paradise.”
After 40 years of building in San Diego, he
saw the same trends in Reno he had seen
in California. “People kept building farther
and farther from places of employment,” he
said, “and then the trend moved back to
building near places of employment.” Silver
Star is now developing several projects
near downtown: Brighton Manor (a 106-unit
high-density, detached, single-family home
community; models open); Virginia Lake
Crossing (including the 83-unit Glen Manor
– twin sister to Brighton Manor; Camden
Place – 137 San Francisco-style row

houses; Town Center (113,000 square feet
of mixed-use office/retail/restaurant space.
Groundbreaking is expected this summer);
Riverfront Village (137 row homes on the
Truckee River, to break ground this sum-
mer);  and Nightingale Manor (adjacent to
and in collaboration with Washoe Medical
Center, 164 row homes to break ground this
summer). “I’m happy and proud to be a
Nevadan,” Miller said. “You don’t know how
good it feels to say that.”

Commercial and Retail
Growing Strong

First came the River Walk with its metal
sculptures and flowing waters. Next, Artown
reminded Renoites that downtown still had
something to offer, even if that offering was
in a park rather than a casino. Then the
Century Theatre came in, followed quickly
by the shops and restaurants along and
around First Street. The Wine Walks started
bringing locals downtown to meander from
shop to restaurant to coffee place, sipping
wines from souvenir glasses and awaiting
the raffle at the end of the day.

The downtown of today is alive with cre-
ativity and innovation. From the salmon fish
and chips at Silver Peak Brewery to Crafts
and Cocktails at the Green Room, from
hand-painted furniture at La Bussola to
frills and lace at Parasols, each establish-
ment has made a name for itself among lo-
cals and tourists alike.

The Golden Phoenix Hotel and Casino is being converted into The Montage,
a residential project featuring lofts and townhomes.
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Saint Mary’s Regional Medical Center
Sponsored by the Dominican Sisters of

San Rafael, Saint Mary’s Health Network
is a fully integrated, non-profit healthcare
delivery system with 13 healthcare facili-
ties, a health plan and foundation. Saint
Mary’s Regional Medical Center is a 376-
bed facility offering a variety of services.

A current $160 million expansion project
that will nearly double the size of St. Mary’s
Regional Medical Center is scheduled for
phased completion in 2007. Plans for
2005-2006 include a $12 million renova-
tion and expansion of the emergency de-
partment beginning this summer. The new
William N. Pennington Emergency Depart-
ment will more than double the existing ca-
pacity. The model efficiently links associat-
ed services, which enhances the benefits
to patients and maximizes the use of pro-
ject funding. With the changes, patients will
be transitioned more quickly from one de-
partment to another. The comprehensive
input of patients, nurses, physicians, fami-
lies and clinicians has been integrated into
the plans to ensure convenience and com-
fort for all who share the Saint Mary’s
healthcare experience.

University of Nevada, Reno
The University of Nevada, Reno sits

amid towering oaks and lush quads. A
land-grant institution made of brick and
mortar, the university offers 77 undergrad-
uate, 76 master’s and 39 doctoral pro-
grams in a wide range of subjects – from
advertising to zoology and everything in
between – for more than 16,000 students.
That number is expected to double over
the next few years. According to a 2003
study, 81 percent of the University’s grad-
uates were employed in Nevada, adding to
the state’s economy and character.

As the university grows to meet its
ever-expanding student-base, it will need
more land, more buildings and more
planning. The 2002-2003 Master Plan
was designed to offer a roadmap to such
expansions. Over the next 10 years, the
university plans to construct 19 new fa-
cilities, including a $66 million library,
$60 million Biotech Teaching Research
Facility and a $16 million Engineering
Structures Lab Addition.

“We feel that we are one of the first ones moving into what will be

a beautiful area. I love the river. The changes are terrific.”

Carol Gregorich, downtown resident

http://www.sierrapacific.com
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Showing You the Money
“Redevelopment in itself is a challenge,”

said Dick Bartholet, director of research de-
velopment for the Bureau of Business and
Economic Research, part of the Nevada Small
Business Development Center. “If it weren’t,
they wouldn’t have agencies for it.” Revitaliz-
ing a downtown urban core is no easy task. A
vital downtown must be a place where peo-
ple can live, work and play. It must address
residential, commercial, retail and entertain-
ment concerns, all while working with the ex-
isting urban landscape and reflecting the
unique character of the region.

A city’s downtown core is a reflection of
that city’s economic health, its citizens
and its priorities. Reno’s public sector and

private sector have been working hard to
make sure the city’s downtown represents
the best of what it has to offer, but that
doesn’t happen for free.

Enter the Reno 
Redevelopment Agency

While the Reno Redevelopment
Agency’s mission is to promote economic
development and redevelopment, all its
plans have the common goal of making
Reno a better place to live, work and play.
From casinos converted to condos, retail
and office space, from restaurants to
whitewater rafting, from hip shops to
open spaces.

The city has long offered tax increment
financing and sales tax rebates on large
projects (primarily retail projects that
provide retail establishments that don’t
have a Reno presence). But the newest
programs on the redevelopment plate are
the Catalyst and the Reno Opportunity
Growth Fund. Both programs will work
hand-in-hand to overcome some of the
hurdles of downtown revitalization.

According to James Graham, economic
development manager for the Redevelop-
ment Agency, neither program is meant to
replace financing that is already estab-
lished in Reno. The Catalyst and the Reno
Opportunity Growth Fund are meant to
leverage private sector investment.
Through these programs, the city can
jump-start development that might not
otherwise come to Reno, and at the same
time offer opportunities to financial institu-
tions that may not be able to handle an en-
tire project, but are perfectly suited for a
piece of the project.

Redevelopment Breeds 
Development

As projects come on line and the
skyline of downtown Reno changes,
more developers discover Reno as the
perfect place to do business. Jim Hunt-
ing, CEO of Sierra Pacific Federal Credit
Union, said that as downtown is im-
proved it will ignite similar development
in other parts of town. Bartholet sees this
happening already, and pointed out that
as development breeds development, the
number of incentives needed to attract
quality projects becomes fewer. “As
communities become successful in rede-
velopment and gain momentum,” he
said, “development becomes entirely
market-driven. We’re not there yet, but
we’re moving in that direction.”

Redevelopment Financing: Building Confidence

Washoe Medical Center 
Fighting Cancer

An estimated 11,600 people in Nevada
will develop cancer this year, and an esti-
mated 4,680 people will die from it.

While these statistics are alarming,
Nevada is lucky to have a cancer center
that brings world-class care right to its
doorstep. For the last 19 years, Washoe
Medical Center in Reno has built up an im-
pressive arsenal of technologies, medical
experts and patient resources to provide
Northern Nevada with the most advanced
cancer-fighting tools. In fact, Washoe Med
is the only cancer care program in the re-
gion – and is among just 25 percent of
hospitals nationwide – to be accredited by
the American College of Surgeons.

This success can be attributed in large
part to Washoe Med’s exceptional multi-
disciplinary staff of oncologists, radiolo-
gists, physicists, nurses and technicians.
Washoe Med has earned a national repu-
tation for its treatment of gynecologic
cancers, and boasts as a member of its

staff one of the nation’s few oncologists
dedicated solely to gynecologic cancers.

Washoe Med is also one of the only
hospitals in the West to offer radio-
surgery using the Novalis Shaped Beam,
which allows oncologists to deliver pre-
cise doses of high-energy radiation di-
rectly to a tumor while minimizing dam-
age to surrounding healthy tissue. In
addition, Washoe Med has Northern
Nevada’s only dedicated, fixed-location
PET/CT scanner that allows radiologists
and physicians to view a patient’s com-
plete picture – both structural and
metabolic – to help them find cancer
earlier and pinpoint the location and ex-
tent of the disease.

Furthermore, Washoe Med provides
leading-edge radiation therapy tech-
niques such as Intensity Modulated Radi-
ation Therapy (IMRT), External Beam Ra-
diation Therapy and high-dose internal
radiation therapy (HDR brachytherapy).
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Sierra Spirit shuttle downtown for dinner
and a movie. They’re exploring their own
community and eating at local restaurants,
which are finally proliferating in downtown.

It makes for a vibrant street scene, and it
means that businesses are investing in
downtown – from restaurants to live enter-
tainment to arts and culture venues – and
people are investing in the businesses.

The Right Kind of Investing:
Reno’s Quality of Life 

Reno rightfully boasts a quality of life
and lifestyle that’s hard to find anywhere
else. Less than an hour’s drive from pris-
tine Alpine lakes, it’s a desert community
located at 4,400 feet, with room to grow, a
healthy economy (Reno boasts some of the

There are people all over downtown Reno.
Between the new Truckee River Whitewater

Park at Wingfield and the museums, the Arts
and Culture District, the Century movie the-
ater, the live theater, the restaurants and the
boutiques, people are going downtown again.

“When I first got to Reno, if you walked
downtown you didn’t see anyone by the
river,” said Charles McNeely. “Now on
weekends you see all these people walk-
ing around.”

More than 5 million people pass through
Reno every year – here for conventions
and business meetings, special events and
vacations. With all the new development in
downtown Reno, some of them are resi-
dents – some 3,000 people are expected
to be living in downtown Reno within the
next few years.

The Right Kind of Traffic
“I’m seeing a reappearance of foot traf-

fic from a broad range of people,” said
Mike Reed, dean, College of Business Ad-
ministration, University of Nevada, Reno.
“The most heartening is seeing young peo-
ple. When you have young folks downtown
it gives you hope.”

It is an urban street scene, mixing skate-
boarders and theater-goers, people dining
at cafés with outdoor seating and people
shopping in locally-owned boutiques. Peo-
ple are parking and walking to events, tak-
ing public transportation and leaving their
cars – all signs of a large, metropolitan area
– all signs of a more urban Reno downtown.

Reed said people are not only exploring
downtown; they are also at the university,
attending athletic events, then taking the

Downtown Reno: Why We Love This Place

http://www.northennevadabank.com
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highest per-capita incomes in the country)
and over 300 days of sunshine each year.
There’s always something to do, whether
indoors or out, and it is still fairly easy to
get to events, whether by public trans-
portation or personal vehicles.

“There are the performing arts, the rafting
and biking and actually kayaking – where
else can you go to get all that? We’ve got it all
in one spot – downtown Reno,” said Nevada
Governor Kenny Guinn.

But it’s only been in the last 10 years
that people have started heading back
downtown for entertainment, cultural
events and shopping. Ten years ago there
was nothing to do in downtown, and it was
dark, boarded up and unappealing. Resi-
dents didn’t consider it a venue for – well,
much of anything.

A Strong Arts and 
Culture District 

One of the indicators that a community
has confidence in its city and its economy is

how that community supports its cultural
activities. “Cultural institutions bring people
in and create a sense of community,” said
Steven High, director and CEO, Nevada Mu-
seum of Art. In Reno, “Cultural institutions
provide different types of experiences in the
urban core.”

Enter CITY 2000, a City of Reno initiative
whose title stood for Culture In The Year
2000, a two-week arts and culture festival

designed to draw local and not-so-local
performers and artists into venues
throughout downtown. The only advertising
was posters, and 30,000 people came for
the events.

Today 140,000 people from all around
the country come to the now month-long
arts festival now known as Artown. Artists
from Baryshnikov to Marcel Marceau have
performed alongside homegrown artists.

Artown helped kick off Reno’s burgeoning
arts and culture corridor along the Truckee
River, and today that corridor is going strong.

When Nevada Museum of Art began look-
ing at a new facility, it spent six months look-
ing at sites around the community.
“We quickly realized we wanted to be down-
town near public transportation and that we
wanted to play a role in and be a part of
Reno’s growth,” said High. “We felt we could
impact that best where we were. It wasn’t by
happenstance we stayed here, but a con-
scious decision after thought and explo-
ration, that this was where we wanted to be.

http://www.ensemble.net
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1st National Bank Growing with Reno Area

Supported by businesses in Washoe
County, 1st National Bank of Nevada has
experienced growth over the past year by
focusing on expansion and sustainability.
Under regional president Dennis Williams,
total deposits for the bank grew to $340
million and the loan portfolio to $162 mil-
lion. The mortgage division, led by Pam
Robinson, executive vice president and
regional loan manager, closed $258 mil-
lion in new mortgage loans in 2005.

Located in both Reno and Carson City,
the bank focuses on providing financial
solutions to help its clients grow. Whether
looking to increase day-to-day operating
funds, financing important equipment
purchases or assisting in the acquisition
and development of property for new pro-
jects, experienced relationship managers
work closely with clients to develop flexi-
ble options.

1st National Bank has a variety of prod-
ucts and services from which to choose
when crafting solutions for clients. In ad-
dition to commercial and retail mortgage
lending, the bank offers wealth manage-
ment, merchant services, treasury man-
agement and depository services.

Helping achieve the bank’s planned
growth are community advisory boards.
In Reno, members include: Karen Abbott-
Terrin, MD; Brian Allman, DDS; Fred Alt-
mann, Altmann-Ott Construction; Bill
Bilyeu, Attorney at Law; Howard Morgan,
Consultant; Jane Nichols, University of
Nevada; Tim Ruffin, Colliers International;
John Solari, CPA; Theodore Stoever, RPL,
Ltd.; Paul Tholl, Tholl Fence, Inc.; Stan
Thomas, Wade Development; Donald Van
Dyken, M.D. In Carson City, members in-
clude: John Anderson, John Anderson
Construction; Bret Andreas, State Farm
Insurance; Rob Watson, Vitamin Re-
search; Bruce Robertson, Commercial
Real Estate Broker; Joan Lapham, Sierra
Surgery & Imaging; Chick James, Realty
Executives; Randy Roser, Mountain Aire
HVAC Company.

As a member of the community, Den-
nis Williams leads by example with his
support of area causes. 1st National

Bank of Nevada is proud to support Care
Chest of Sierra Nevada and the American
Lung Association.

http://www.rtcwashoe.com
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That is truly investing in downtown.”
Nevada Museum of Art opened the doors

of its new four-level, 55,000-square-foot fa-
cility in summer 2003, fairly certain after six
months the initial draw of the unusual new
building would fade and attendance and
membership would drop. Instead, the com-
munity embraced the museum: membership
is among the highest per capita in the coun-
try and growing at 10 to 15 percent annually.
Nevada Museum of Art is now becoming
part of a core group of museums and cul-
tural organizations downtown that include
other museums, live theater and galleries.
(See listings).

Another Reno icon is the Lear Theater,
a dream in the making. Located on the
Truckee River in one of Reno’s estab-
lished, tree-filled neighborhoods just off
downtown, the theater promises to be an
exceptionally beautiful and intimate
venue for live theater.

“I’ve done theaters all over the world,
and this is as beautiful as any location
I’ve seen,” said Daniel Rosenblatt, execu-
tive director. “You walk out the front door

of the Lear Theater and you’re looking at
the Truckee River.”

Currently the Lear is in the midst of a
capital campaign as it moves toward its
next phase of construction. After nine
years of renovation on the Lear, the
community still embraces the vision. “It’s
an opportunity for intimate live enter-
tainment in the Reno community and a
tremendous opportunity for attracting
people once again to the downtown
area,” said Rosenblatt. “It will comple-
ment the influx of shops, restaurants
and condominiums.”

The Road Ahead: Quality of
Life meets Infrastructure
New businesses and services are coming

to downtown, including the YMCA, which
will locate in the 50 West Liberty building,
and RTC will soon locate the new transit
center near the Bowling Stadium. The
planned hub for public transportation will be
designed as an “urban oasis,” complete
with services from coffee to dry cleaning.

The banks of the Truckee River are now lighted at night,
providing a place for pedestrians to stroll in the evening.

Frontier Financial 
Serves 

Reno Community

Frontier Financial Credit Union, formerly
Washoe Credit Union, has been serving Nevadans
since 1958. As a $68 million financial institution,
Frontier Financial serves approximately 8,900
members. Its mission remains constant: to pro-
vide members with quality financial services
while maintaining a friendly, safe and sound fi-
nancial institution.

In 2004, Frontier Financial received approval
from the State of Nevada to expand its member-
ship field to several Northern Nevada counties,
providing credit union services to individuals
working within the healthcare industry and to
government employees including local, state and
federal entities within these added counties. Un-
like “community” credit unions, Frontier Finan-
cial chooses to remain committed to serving the
same industries and Select Employer Groups
that encompass much of its core membership:
healthcare and government. Individuals who
work in these fields or are employed by one of
the credit union’s 800 Select Employer Groups
are eligible to become credit union members.

Members are treated like owners, and the
benefits of ownership flow back to them in the
form of better rates on deposits or loans and bet-
ter service. Frontier Financial offers services such
as checking accounts, certificates, IRAs, money
market accounts, automobile loans, home equity
loans, mortgage loans, online account access,
small business services, Visa credit cards and
debit cards and nationwide ATM access.

Frontier Financial is active in the community,
from manning the telephones for Channel 5’s
“Lights, Camera, Auction” to raising more than
$21,000 for Children’s Miracle Network’s “Cred-
it Unions for Kids” program. Like other financial
institutions, credit unions are closely regulated.
Frontier Financial Credit Union is a state-char-
tered credit union, organized under strict regu-
latory laws that are monitored and enforced by
the State of Nevada Financial Institutions Divi-
sion. Members’ accounts are insured for up to
$250,000 per account by American Share Insur-
ance (ASI), a private insurer. In addition, ASI of-
fers Excess Share Insurance on all accounts up
to $500,000 when deposits reach more than
$250,000.
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the one-time Bank of America building that
his company is remodeling. “From my office,
I can walk out and go to any restaurant, any
club, go to my bank, dry cleaners, take in a
movie. I can see the cinema in the district
from here, and I don’t have to get in my car.”

Having services that people can get to
on foot, whether they’re living or working
or playing in downtown Reno – or the op-

timal, living/working/playing there –
makes for a more vibrant downtown.
“If you talk to people about their experi-
ence, they love that they can walk
around and not get back in their cars
during the day,” said Stranzl.

As more residents move downtown and
more services follow, the opportunities to
w o r k d o w n t o w n w i l l i n c r e a s e .

Enter the ReTRAC train trench project,
Reno’s goal since the 1930s: lowering
the railroad tracks so trains go through
the city in a trench, not across surface
streets. The project came in on time and
under budget, and trains ran through the
trench for the first time in November
2005. ReTRAC’s completion has im-
proved the flow of traffic, but while it was
under construction, downtown streets
were hard to navigate and the Regional
Transportation Commission (RTC)
stepped in with Sierra Spirit.

Running every 10 minutes, Sierra Spirit
– the yellow bus covered with brightly
painted pinwheels – moves up the Virginia
Street corridor as far as University of Neva-
da’s Lawlor Events Center and back down
to Liberty Street and the arts corridor. In-
tended to alleviate traffic headaches during
ReTRAC construction, the community
caught on to the yellow bus and started
using it in earnest.

New Urban Lifestyle:
Pedestrian Friendly

More than 9 percent of Reno’s workforce
lives within a one-mile radius of down-
town. Some 17,000 employees in Reno can
walk to work. In an urban lifestyle, leaving
your car behind for the day is a good thing.

Scott Stranzl, vice president, Basin Street
Properties, has an office at 50 West Liberty,

Riverwalk

“I can walk out and go to a restaurant, 

a club, go to my bank, dry cleaners, 

take in a movie, and I don’t have 

to get in my car.”
Scott Stranzl, Basin Street Properties
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“The dynamic of downtown will change,
because people will not have to drive out
of downtown to get what they need.
That’s the goal of downtown redevelop-
ment,” said Steve Addi, owner of Addi
Galleries. Addi represents a trust that
holds three parcels on the corner of
State and Center streets downtown, the
site of a proposed mid- to high-rise
mixed-use product with residential,
commercial offices and retail compo-
nents.

Reno is seeing renewed interest in the
commercial office market. “We find that
when the office core comes back to
downtown, it’s like the last piece to the
puzzle,” said Pete Gillon. Redevelopment
has already brought arts and culture
downtown, businesses are returning and
residents are moving in. The return of the
office core will bring in high quality jobs,
enabling residents to live/work/play/shop
downtown, all without using their cars.
The last piece of the puzzle then becomes
safety, ensuring residents and visitors feel
safe downtown on well-lit streets, in well-
occupied buildings.

Kayak Rodeo at Whitewater Park



http://www.fnbonline.com
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Keeping Reno Safe
“Downtown Reno is safer than it was even

two years ago,” said Reno Police Sergeant
Greg Ballew, and he should know. Ballew is
one of 12 officers specially funded by the
downtown tax district. “Violent crime is
down, drug sales are down.There’s still room
for improvement and we are still working
full-force, but you can tell the difference.”

Chief of Police Michael Poehlman attrib-
utes the improvement in Reno’s public

safety to three factors: redevelopment, the
commitment of the people who live and
work downtown, and innovative and fo-
cused police programs.

Redevelopment not only replaces empty,
decrepit buildings, it also builds pride and
confidence in the area. As downtown be-
comes nicer, people want to keep it that
way. Sergeant Ballew credits downtown re-
development as the biggest cure-all for
crime. “That’s the direction we need to go,”

he said, noting the Whitewater Park and the
new buildings. “We have to come together
and work together.”

The commitment of those living and
working downtown has been expressed in
a variety of ways. Renoites work together
with the police in groups and as individu-
als. That commitment is also monetary, in
form of the Downtown Reno Tax assess-
ment district.

The Times, They are 
A-Changing

Business owners and new residents are
seeing the changes in downtown Reno, and
the changes are positive.

“I’m extremely optimistic about where
the city is heading,” said Steven High. “It’s
not an easy road. I’ve been here now almost
10 years and I’ve seen a steady, methodi-
cal, maybe – unfortunately – sometimes
plodding movement. I don’t think you can
redesign a city’s downtown quickly. It’s a
sequential process, and now the pieces are
starting to fall into place. It’s nice to see,
and I hope the economy continues to be
strong and to encourage that investment.”

Landmark Communities 
Providing Quality Homes in Northern Nevada

Landmark Homes and Development has
grown to become one of Nevada’s largest
homebuilders since the company’s incep-
tion in 1984. Its communities are located
in Reno, Carson City and Dayton.

Jim Bawden, founder and sole owner
of Landmark Homes and Development,
is a man with a vision. “When I set out
more than 20 years ago to create a
home development company that was a
step above other home builders in the
Truckee Meadows, I kept an eye on new
communities in other regions and no-
ticed how they differentiated them-
selves from their competition,” he said.
“I wanted to take the best, most cre-
ative and architecturally unique ideas
and make them available for home buy-
ers in the Silver State.” The Landmark
Homes’ team builds via the “slab on

grade” process, making for a much
more solid foundation, a faster building
cycle and a better product.

The star of Landmark’s communities is
Belsera (2004), boasting amazing views
of Reno’s skyline and conjuring up im-
ages of Tuscan villas. There are a total of
50 home-sites in Belsera, each with
unique views and landscapes. A private,
g a t e d c o m m u n i t y l o c a t e d a b o v e  
Lakeridge Shores just off West McCarran
Boulevard, it is close to dining, shopping
and downtown Reno.

Capital Village, in Carson City, offers
four models from 1369 square feet to
1848 square feet. Three Landmark com-
munities are based in Dayton – Water-
ford, Brookhaven and Prospect Point. The
Brookhaven community is completing its
second phase of construction with only a

few home sites still available, offering
floor plans from 1,590 square feet to
2,450 square feet, in four distinct home
designs. Waterford, Dayton’s newest
community, has only 60 home sites avail-
able, with eight floor plans from 1441
square feet to 2450 square feet. The Wa-
terford community, which runs along the
Carson River, captures beautiful and
unique Nevada scenery. Traditions, a new
master-planned community in Dayton,
will be coming on line in 2007.

Landmark’s Design Center, located in
its corporate headquarters on Damonte
Ranch Parkway, is now open by appoint-
ment only, for homebuyers who are under
contract for a new Landmark home. It en-
ables buyers to view and select the many
options and upgrades available in their
new home.
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“I think absolutely people have confi-
dence in their city, and it’s evidenced by ex-
actly what we’re seeing – more and more
people are looking to downtown for oppor-
tunities, whether as businesses or resi-
dents,” said Scott Stranzl, vice president,
Basin Street Properties. “The reality of the
gentrification and the construction activity
that’s going on are the actual results – for-
get the wish list that was out there for so
many years. The results are what are
occurring right in front of your eyes.”

“Nothing happens overnight – there’ s
a tremendous amount going on down-
town. Looking out the window right now
(from 50 West Liberty), I can see a crane
in the air. Last week there were two
cranes. That means there’s construction
going on. The county courthouse, the Pal-
ladio, everything that’s under construc-
tion right now,” said Stranzl.

It takes confidence to build a city.
Businesses, residents and visitors need
to believe in the power and possibility of
redevelopment.

Getting the lights back on in downtown
Reno has been a 10-year process that along
the way has created an arts and culture dis-
trict, lowered the train tracks, improved pub-
lic transportation, made the streets safer and
parking better, brought in new businesses
and services and new development.

In the end, it’s bringing people back
downtown – as visitors, and as residents –
that’s creating a vibrant, revitalized city core.
“People like to see other people sitting out-
side cafés, near the colorful umbrellas, hav-
ing fun and socializing,” said Kelly Bland.
“When they see that from the sidewalk, it
will help drive more business and make
downtown more exciting – make people
walking by want to come join in.”

“For the last seven years, I’ve been
watching and believing in downtown re-
development,” Tom Powell said. “I can
see the potential not only in what has
been started, but also where it’s moving.

My wife and I like the downtown environ-
ment and that we can walk to lunch or
dinner or the movies.” Powell is a native
Nevadan who returned to Reno after liv-
ing and attending school in the Bay Area.
He and his wife bought the McCarran
Mansion located on Court and Arlington
for the home office of IntoHomes Mort-
gage, their national mortgage banking
company, and are contemplating buying a
home downtown. With the ability to live
anywhere they want, they’re thinking of
choosing downtown Reno.

There’s still relatively little shopping
downtown, Powell admits, but it’s a nice
change from the two- to three-hour com-
mute he had in California. While living in

San Jose, Powell saw the power of rede-
velopment first-hand: “No one wanted to
go downtown in San Jose, and we saw
how redevelopment transformed the en-
tire community. So I knew it could hap-
pen here, but it’s like a flywheel – it’s
hard to get started, but then it really
runs. Now people are starting to see it’s
moving, and we’re excited about that. It
shows confidence when you have invest-
ment money downtown. Not every pro-
ject will work – some will fail, some stop
and start, but there’ s definitely a syner-
gy between property owners and busi-
ness people and even homeowners who
want to be down here and make this a
great place to be.”

Downtown Reno: Here to Stay

http://www.cpssecurity.com
mailto:sales@cpssecurity.com
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A R T  G A L L E R I E S

Amaranth Gallery 
135 N Sierra St, Reno, NV (775) 355-8989 
Artsmart Fine Dealers
100 N Sierra St, Reno, NV (775) 826-1984 
River Gallery
135 N Sierra St # A, Reno, NV (775) 329-3698 
Village Creek Gallery
135 N Sierra St, Reno, NV (775) 787-3600 
Mayberry Gallery
135 N Sierra St, Reno, NV (775) 787-3600 
VSA Arts
Lake Mansion, corner of Arlington Avenue and
Court Street (775) 826-6100
Sierra Arts Gallery at the Riverside Artist Lofts
Sierra Arts Center
17 S. Virginia Street, Reno, NV (775) 329-ARTS
Bantu Spirit
17 S. Virginia Street, Suite 140, Reno, NV 
(775) 337-1717
La Bussola
211 West 1st Street, Reno, NV (775) 348-8858
Pacific Island Arts
11 N Sierra St, Reno, NV (775) 329-5366 
University of Nevada Galleries
• Sheppard Gallery
• McNamara Gallery
• Front Door Gallery
• Exit Gallery
(All located in the Church Fine Arts Bldg)
University of Nevada Reno Campus, Reno, NV
(775) 784-6658
Gallery 516
516 S Virginia St, Reno, NV (775) 333-0900 
Nevada Museum Of Art
160 W. Liberty St, Reno, NV (775) 329-3333
Metro Art Gallery
Reno City Hall
490 S. Center Street, Reno, NV (775) 329-8513
Nevada Museum Of Art 
160 W. Liberty St., Reno, NV (775) 329-3333 
Artists Co-Op Gallery Of Reno 
627 Mill St, Reno, NV (775) 322-8896 
LSN Studios
19 Winter St, Reno, NV (775) 747-7211 
McKinley Arts & Culture Center
925 Riverside Drive, Reno, NV (775) 334-2417
Gene Speck's Silver State
719 Plumas St, Reno, NV (775) 324-2323 

Dianda Galleria
995 Forest St, Reno, NV (775) 853-9988 
S-M Art Co
910 S Wells Ave, Reno, NV (775) 329-2203 
Stremmel Gallery
1400 S Virginia St, Reno, NV (775) 786-0558 
Acquavella Modern Art
1400 S Virginia St, Reno, NV (775) 323-1116 
Eagle Valley Frames & Art
120 E Plumb Ln # F, Reno, NV (775) 827-6206 
Valle Art Gallery
213 E Plumb Ln, Reno, NV (775) 323-1887 
A Wildflower Village
4395 W 4th St, Reno, NV (775) 747-8848 
Min’s Art Gallery 
2500 E 2nd Street, Reno, NV (775) 789-2000 
Addi Art Gallery
2500 E 2nd St, Reno, NV (775) 323-1920 
Creative Frame Designs 
3702 S Virginia St # G11, Reno, NV (775) 828-5211 
Frame Shop At Lakeside
3432 Lakeside Dr, Reno, NV (775) 825-1993 
Gallery Decor Artive
3358 Lakeside Ct, Reno, NV (775) 825-7033 
Reno Gallery Of Furniture
3652 S Virginia St, Reno, NV (775) 825-2299 
Richardson Gallery Of Fine Art
3670 S Virginia St, Reno, NV (775) 828-0888 
Gallery DecorARTive 
3358 Lakeside Court, Reno, NV (775) 825-7033
Fallen Leaf Gallery & Framery
3675 Baker Ln, Reno, NV (775) 826-7477 
Galleries Addi 
3189 Mill St, Reno, NV (775) 337-0520 

Artistry In Bronze Gallery
1196 Terminal Way, Reno, NV (775) 324-1515 
Giclee Limited Editions
2890 Vassar St, Reno, NV (775) 826-0900 
Augustine Arts
2000 Harvard Way, Reno, NV (775) 828-3525 
Gallery Chateau Decor
3882 Mayberry Dr # B, Reno, NV (775) 787-3577 
Art Dogs and Grace Foundation Gallery
218 Vassar Street, Reno NV 775.324.2787
Powers Frameworks 
2287 Kietzke Ln , Reno , NV (775) 825-8060 
Red Mountain Gallery and Sturm Gallery
Truckee Meadows Community College
7000 Dandini Blvd., Reno, NV (775) 674-7698
American Visions Art Gallery 
5138 Meadowood Mall Cir , Reno , NV (775) 824-4996 
Thomas Kinkade Gallery 
5138 Meadowood Mall Cir , Reno , NV (775) 824-4996 
Eagle Valley Frames & Art
5460 Meadowood Mall Cir # C , Reno , NV
Campbell Art Center 
255 Crummer Lane, Reno, NV (775) 829-2787
Boyce Fine Art
4900 Charlotte Way , Reno , NV (775) 857-6136 
Artist Co-op Gallery
627 Mill Street, Reno, NV (775) 322-8896
Hermitage Gallery 
8155 S Virginia St # A100 , Reno , NV (775) 852-2215 
Odeon Gallery
7689 S Virginia St , Reno , NV (775) 852-4408 
Blue Corn Gallery
Interstate 80, Exit 2 Verdi, NV (775) 345-2206
Zimmerman Gallery
1681 Dutch Ravine Ct , Reno , NV (775) 327-4646



http://www.washoemed.com
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E V E N T S  C A L E N D A R

May 5, 7, 12-14, 19-21: Humble Boy,
Reno Little Theater • www.renolittletheater.org

May 12-14: Reno River Festival, Truckee River
Whitewater Park • www.renoriverfestival.com

May 12: Grubb & Ellis Charity Raft Race, Truckee
River Whitewater Park
Benefit with City of Reno for Truckee River 
Foundation and the Transplant Network.
www.renoriverfestival.com 

May 16-19, May 20-21: Hairspray, Pioneer Center
for the Performing Arts • www.pioneercenter.com

May 20: Rhythm and Rawhide, Reno Hilton
www.renophil.com

May 27: Silver Sage Adventure Race, kick off Big
Blue adventure series. Reno and Lake Tahoe 
www.bigblueadventure.com

June 17: VSA Arts Garden Tour  
www.nv.vsarts.org

June 22-24: 14th annual Tour de Nez Class Cri-
terium, Part of USA Cycling's national race series,
beginning at Deux Gros Nez in downtown Reno.
www.tourdenez.com

June 16-24:
Reno Rodeo, Reno Livestock Events Center 
www.renorodeo.com

June 25: White Water Race and Music Festival,
Truckee River Whitewater Park
www.angelkissfoundation.org 

July 5, 12, 19 and 26: Food for the Soul World
Music Series, Wingfield Park
www.fbnn.org 

July 7-8: Blues and Ballet at Bartley 
Ranch Regional Park 
www.sierranevadaballet.com 

July 7-8: Reno Tahoe Odyssey Relay 
Run Adventure
From Reno to Tahoe and back again, until each
team runner has run three 36-mile legs of the
178 mile race
www.renotahoeodyssey.com

July 8: The Great Eldorado BBQ, Brews and Blues
Festival, outside the Eldorado Hotel & Casino 
www.eldoradoreno.com

July 8: Pops on the River – Reno Philharmonic,
Wingfield Park 
www.renophil.com

July 8: yART Sale, Benefits VSA Arts of Nevada 
www.nv.vsarts.org

July 1-31: Artown various locations in and around
downtown Reno  • www.artown.org

July 14-16: Broadway Blast, Reno Dance Company
www.renodancecompany.org

July 15: Ice Hot Cars, National Automobile Museum
www.automuseum.org

July 29-August 6: Hot August Nights, various lo-
cations throughout Reno, Sparks and the surround-
ing area. • www.hotaugustnights.net

A Taste for Art: Nevada Museum of Art  wine tasting
and case sale at International Game Technology
www.nevadaart.org

August 12-13: Reno-Tahoe Blues Fest,
San Rafael Park • www.renotahoebluesfest.com

August 23-27: Nevada State Fair, Reno Livestock
Events Center • www.nevadastatefair.org

September 8-10: Great Reno Balloon Race, 25th
Anniversary, Rancho San Rafael Park and the skies
above Reno   • www.renoballoon.com

September 13-17: 43rd National Champion Air
Races, Stead Airport  • www.airrace.org

September 20-24: Street Vibrations, downtown
Reno and Sparks  • www.road-shows.com

October 7 and 8: 25th annual Great Eldorado 
Italian Festival, outside the Eldorado Hotel & Casino 
www.eldoradoreno.com

November 3-4: Reno Film Festival, various loca-
tions including Reno Hilton, National Automobile
Museum, Nevada Museum of Art and John 
Ascuaga’s Nugget
www.renofilmfestival.com

NEVADA MUSEUM OF ART  SCHEDULE
April 8 - May 21: The Scholastic Art Awards of
2006. Artworks created by Northern Nevada mid-
dle and high school students. Robert Z. Hawkins
Contemporary Gallery

April 30 - June 25: Lynda Yuroff. Reno artist's
drawings and paintings. Wayne and Miriam Prim
Theater Gallery

May 27 - October 1: The John and Mary Lou Paxton
Collection. A selection of contemporary and historical
artworks. Feature Gallery/E

May 27 - October 1: 100 Years – 100 Chairs:
An Exhibition of the Vitra Design Museum.
Examines the role of technology, politics and 
culture in industrial furniture design.
Feature Gallery

October 13 - January 5, 2007: James McNeill
Whistler: Selected Works from the Hunterian Art
Gallery. 129 works including paintings, prints and 
personal belongings. Feature Gallery

www.nevadaart.org

ARTOWN

July 1: Sean Curran Dance Company. Opening night
Artown, Wingfield Park. Up-beat, invigorating dance
mixing classical and traditional with fast and elegant
modern.

July 7: Diavolo Dance Company. Dancers, gymnasts,
actors in a dynamic interplay across a surrealistic set.
Pioneer Center for the Performing Arts.

July 9: The Dell’ Arte Company’s acclaimed Second
Skin. Dynamic and physical theatre using the magic
of masks. TMCC Neil J. Redfield Foundation Theater.

July 22: The 20th Annual Coeur d’Alene Art Auction.
One of Northern America's largest art auctions of clas-
sical and contemporary Western, wildlife and sporting
art. Reno Hilton Ballroom.

July 22: Vox Lumiere. Unique live performance com-
bining live theatre, rock-operatic music and silent film.
Reno Hilton.

July 28-29: Diane Reeves. Perhaps the pre-eminent
jazz vocalist in the world today. Performing at John
Ascuaga’s Nugget.

July 29: Pink Martini. 1930s Cuban dance orchestra
meets classical chamber music, a Brazilian marching
street band and Japanese film noir. Robert Z. Hawkins
Amphitheater at Bartley Ranch.

July 31: DBR & The Mission. Closing night Artown.
A musical revolution seamlessly blending funk, rock,
hip-hop and classical into a new “sonic vision” of
music.

www.renoisartown.com 



Parks and Recreation

Four public swimming pools

Terrace Sports Complex

Rancho San Rafael Sports Complex

Truckee River Whitewater Park

Rose Garden at Idlewild Park

Truckee River bike path

73 city parks 

50 regional community and special use facilities 

Rink on the River

Three community centers

Access to 18 ski resorts or summer trials

40 golf courses

Access to public lands
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F A S T  F A C T S

Location: The city of Reno comprises 69.1 square miles of Washoe

County, bounded on the west by the towering Sierra Nevada Moun-

tains and on the north and east by the more modest mountains of the

high desert Great Basin.

Elevation: 4,411 feet above sea level

Population: 203,000 in Reno proper; 390,000 in Washoe County

Climate: 7.5 inches of precipitation per year, most in the form of snow.

Winter lows reach down to the 20s, summer highs in the 90s. Reno

boasts more than 300 sunny days a year and four distinct seasons.

Taxes: Nevada encourages business and has no:

• State corporate income tax

• Personal income tax

• Unitary tax

• Franchise tax

• Inventory tax

• Inheritance tax

• Estate and/or gift tax

• Capital gains tax

Top 10 Washoe County Employers

1. Washoe County School District (8,000+ employees)

2. University of Nevada, Reno (4,000+ employees)

3. Washoe County (2,500+ employees)

4. Washoe Medical Center (2,500+ employees)

5. International Game Technology (2,500+ employees)

6. Silver Legacy Resort Casino (2,000+ employees)

7. Eldorado Hotel Casino (1,500+ employees)

8. Peppermill Hotel Casino-Reno (1,500+ employees)

9. Saint Mary’s Regional Medical Center (1,500+ employees)

10. Integrity Staffing Solutions (1,000+ employees)

Mileage from Reno to 
Other Destinations:

Lake Tahoe 57

Sacramento 132

San Francisco 230

Las Vegas 450

Los Angeles 470

Salt Lake City 530

Portland 580

San Diego 600

Seattle 730

Phoenix 730

Denver 1,030

Chicago 1,950

New York 2,710

Transportation

• Two major highway 
corridors: Interstate 80 and    
U.S. Highway 395

• Reno/Sparks 
Foreign Trade Zone

• Rail service: Union Pacific,  
Burlington Northern Santa 
Fe and Amtrak

• Bus service: Greyhound 
regional service, Citifare  
public transit service

• Reno-Tahoe International 
Airport with 5 million 
passengers and 110.8 
million pounds of air 
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S A I N T  M A R Y ’ S  S E R V E S  N O R T H E R N  N E V A D A

For almost a century, Saint Mary’s has
met the needs of Northern Nevada and
northeastern California by providing qual-
ity healthcare services, anticipating med-
ical trends and growing in new directions.
With 376 beds, Saint Mary’s is a fully in-
tegrated, non-profit healthcare delivery
system with 13 facilities, a highly-recog-
nized health plans division and a thriving
philanthropic foundation – all dedicated
to serving the healthcare needs of the
community. Saint Mary’s recently opened
the Saint Mary’s Center for Health, which
includes a number of outpatient and pre-
ventive health services, including a state-
of-the art fitness center, outpatient thera-
pies, radiation oncology and imaging
center. Saint Mary’s has approximately
2,000 employees, 550 physicians and
300 volunteers.

Sponsored by the Dominican Sisters of
San Rafael, Saint Mary’s is the only faith-
based healthcare organization in the region.
“We are known for our reassuring ‘human’
environment, which is not typically experi-
enced in larger, profit-driven health sys-
tems,” said CEO Larry O’Brien. “The
Catholic philosophy and spiritual focus have
a profound and positive influence on the
culture within our organization.

”Saint Mary's Foundation was created
in 1987 to promote charitable giving and
community partnerships. The benefits to
Foundation donors are outstanding: 100%
of contributions go to programs and ser-
vices; a donor may direct a gift to a spe-
cific area of interest; the Foundation rec-
ognizes donors for both annual and
cumulative giving. The Foundation gener-
ates funding for Saint Mary's through
events, as well as through gifts of cash,
stock, real estate and bequests. Through
resource development and contributor in-
volvement, the Foundation provides a
bridge between a kindhearted community
and the lives that may be saved or
changed through the fulfillment of Saint
Mary's mission.

Saint Mary’s Foundation administers
donations and grants for services pro-
vided by Saint Mary’s. Services pro-
vided through Foundation support in-

clude: Hospice care, Take Care-A-Van
mobile outreach, Endowment for
Healthy Children, and the Nell J. Red-
field Health Centers.

http://www.washoecounty.us
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Useful Web Sites

City of Reno
www.cityofreno.com

Washoe County
www.co.washoe.nv.us

State of Nevada
www.nv.gov

Economic Development
Authority of Western Nevada
www.edawn.org

Nevada Commission on 
Economic Development
www.expand2nevada.com

Reno-Sparks Chamber of 
Commerce
www.renosparkschamber.org

Hispanic Chamber of 
Commerce of Northern Nevada
www.hcnn.org

Nevada Commission on Tourism
www.travelnevada.com

Reno-Sparks Convention and 
Visitors Authority
www.visitrenotahoe.com

University of Nevada, Reno
www.unr.edu

Truckee Meadows Community 
College
www.tmcc.edu

Desert Research Institute
www.dri.edu

Nevada Department of Taxation
www.tax.state.nv.us

River Walk Merchants Association
www.renoriver.org

Nevada Museum of Art
www.nevadaart.org

Sierra Arts
www.sierra-arts.org

D I S T I N C T I O N S

• No. 1 on Inc. magazines list of “Best Places to Do Business in America”

• One of the Top 10 best places to live - Cities Ranked and Rated

• One of the top three booming towns. “Geography and jobs make these
markets hot – and they’re getting hotter.” - Fortune magazine

• One of the top cities to which businesses are migrating for quality of
life and business-friendly atmosphere. - Time magazine

• One of the best states for business - Chief Executive Magazine’s poll of
458 executive officers across the country

• No. 4 in the top 50 small metro areas to start and grow small
businesses - Inc. magazine

• One of the top cities for doing business - Forbes magazine

• No. 2 “Friendliest Policy Environments for Entrepreneurs - Small
Business & Entrepreneurship Council’s “Small Business Survival Index”

• The No. 1 outdoor recreation area in the United States - Rand McNally

• Second best adventure town in the nation - Men’s Journal

• The best small city in America for small business - Dun and Bradstreet
and Entrepreneur Magazine

• One of America’s hottest cities to find jobs - Time magazine

• The No. 1 literacy city - National Endowment for the Arts

• Among the top 150 Cities to Combine Fulfilling Job and Quality of Life
- “Life 2.0” by Forbes 

• Among the top Cities for Quality of Life and Business-Friendly
Atmosphere - Time Magazine 

• “The Paris of Northern Nevada.” - VIA magazine

• The friendliest city in Nevada - Nevada magazine



http://www.themontagereno.com


http://www.cityofreno.com

