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CALL (702) 939-1148  OR  VISIT COXBUSINESS.COM TO SWITCH TODAY

Ranked “Highest in Customer Satisfaction 
with Very Small Business Wireline Service”

*Offer ends 4/30/2017. Available to new subscribers (excluding government agencies and schools) of Cox Business InternetSM 25 (max. 25/5 Mbps) and VoiceManagerSM Unlimited. 
Service fees for this bundle are $99/month for the entire term. Offer requires 3-year service term. Early termination fees may apply. Standard rates apply thereafter. Unlimited long 
distance plan is limited to direct-dialed domestic calling and is not available for use with non-switched circuit calling, auto-dialers, call center applications and certain switching 
applications. Prices exclude equipment, installation, taxes, and fees, unless indicated. DOCSIS® 3.0 modem required for optimal performance. Speeds not guaranteed; actual speed 
may vary. See www.cox.com/internetdisclosures for complete Internet Service Disclosures. Rates and bandwidth options vary and are subject to change. Phone modem provided by 
Cox, requires electricity, and has battery backup. Access to E911 may not be available during extended power outage or if modem is moved or inoperable. Discounts are not valid in 
combination with or in addition to other promotions and cannot be applied to any other Cox account. Offer is non-transferable to a new service address.  Services not available in all 
areas. †Cox Business Visa® Prepaid Card available with qualifying new services ordered and activated between 1/2/2017 and 4/30/2017 with minimum 3-year contract. Customer must 
mention promotion code “reward promo” when placing their order to receive card. Account must remain active, be in good standing, and retain all services for a minimum of 30 days 
after install. Online redemption required following instructions to be mailed to customer after service activation. Online information to be submitted no later than 5/31/2017. Void 
where prohibited. Limit one Prepaid Card per customer; total not to exceed $200. Allow 6-8 weeks after redemption for delivery. Cards issued by MetaBank®, member FDIC, pursuant 
to a license from Visa U.S.A. Inc. Cardholders are subject to terms and conditions of the card as set forth by the issuing bank. Card does not have cash access and can be used anywhere 
Visa debit cards are accepted within the U.S. only. Cards valid through expiration date shown on front of card. Valid in U.S., U.S. territories and Puerto Rico. Offer subject to modifi cation 
or withdrawal at any time without notice. Other restrictions may apply. Cox received the highest numerical score among 7 providers evaluated in the very small business segment of 
the J.D. Power 2016 Business Wireline Satisfaction Study, based on 3,324 total responses, measuring customer perceptions of their current wireline provider, surveyed in April-June 
2016. Your experiences may vary. Visit jdpower.com. © 2017 Cox Communications, Inc. All rights reserved. 

with a 3-year agreement

$99/mo*

25 Mbps Internet and Voice 
with 20+ calling features and 

Unlimited Nationwide Long Distance  

We work with you to provide the right 
technology for your business. That type 
of service has earned us high marks from 
our customers. Get maximum Internet 
download speed options up to 10 Gigs, 
and choose from several voice solutions 
that scale as your business grows.

It’s all backed by our responsive, 24/7 
business-class customer support.

GET A $200 VISA® PREPAID CARD 
AFTER ONLINE REDEMPTION.†

MENTION “REWARD PROMO” TO QUALIFY.
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The Commentary

By Whose Authority?

For more information on my Commentary 
and to see some of my backup research, or 
if you wonder why I take the position I take, 
go to www.LyleBrennan.com.

Nevada Piggy Book
	 The	Nevada	Policy	Research	Institute	(NPRI)	recently	released	the	2016	edition	of	the 
Nevada Piggy Book.	This	is	good	because	Nevada	taxpayers	need	to	know	about	gov-
ernment	waste,	which	is	an	especially	important	topic	while	the	Legislature	is	in	session.	
However,	it’s	also	depressing	to	see	these	examples	of	how	our	hard-earned	money	is	
being	thrown	away	by	politicians	and	bureaucrats.
	 The	Piggy Book	points	out	three	facts	that	all	taxpayers	should	keep	in	mind:	First	of	
all,	it’s	a	lot	easier	to	spend	money	if	it	comes	out	of	somebody	else’s	pocket	and	not	your	
own.	All	government	spending	is	based	on	using	“other	people’s	money,”	which	means	
there’s	little	incentive	to	stay	within	a	budget.	Secondly,	when	politicians	talk	about	need-
ing	“more	revenue,”	they	mean	more	taxes	and	fees	coming	from	us,	the	taxpayers.	Lastly,	
Nevada,	like	the	federal	government,	doesn’t	have	a	revenue	problem	–	it	has	a	spending	
problem.	
	 One	such	spending	problem	is	the	$12.1	million	budgeted	for	a	three-mile	stretch	of	
bike	path	around	Lake	Tahoe.	At	$4	million	a	mile,	is	this	bike	path	paved	with	gold?	The	
Piggy Book	points	out	that	not	all	this	money	comes	from	Nevada	taxpayers,	since	it	re-
ceives	funding	from	a	federal	grant.	This	simply	means	taxpayers	across	the	country	are	
being	tapped	to	finance	a	bike	path	they’ll	never	even	see.			
	 Another	example	is	a	recent	audit	which	revealed	that	the	Nevada	Department	of	Wild-
life	(DOW)	has	“a	stockpile	of	unused	vehicles.”	The	audit	concluded	that	if	the	DOW	sold	
off	the	vehicles	it’s	not	using,	it	could	reduce	expenses	by	$244,000	a	year,	and	that’s	not	
including	the	income	that	would	be	gained	from	selling	them.	
	 Finally,	it’s	well	known	that	the	average	local	government	worker	in	Nevada	earns	20	
percent	more	 than	 the	average	worker	 in	 the	private	sector.	As	 the	Piggy Book	points	
out,	“public	sector	unions	have	added	to	Nevada’s	overspending	problem	for	decades.”	
The	Nevada	Public	Employees’	Retirement	System	(PERS)	gives	government	employees	
lifelong	pensions	at	taxpayer’s	expense	that	are	far	in	excess	of	anything	available	in	the	
private	sector.	After	20	years	of	service,	many	firefighters	and	police	employees	retire	and	
receive	full	pensions	while	they’re	still	in	their	40s.	The	rest	of	us	have	to	wait	till	we’re	62	to	
claim	our	puny	Social	Security	benefits,	but	we’re	obviously	not	supported	by	highly-paid	
union	lobbyists.		
	 The	Piggy Book	contains	several	infuriating	examples	of	government	employees	tak-
ing	advantage	of	this	system	to	retire	early	and	claim	pensions	of	more	than	$100,000	a	
year,	while	working	full-time	at	other	jobs.	Not	only	is	this	system	way	out	of	line	compared	
to	other	retirement	plans,	but	 it	creates	a	huge	unfunded	liability	for	PERS,	which	may	
cause	taxpayers	to	be	left	holding	the	bag	sometime	in	the	not-too-distant	future.	To	top	
it	off,	while	state	law	requires	that	employees	pay	for	half	of	their	retirement	benefits,	lo-
cal	governments	use	our	tax	dollars	to	pay	the	entire	cost	of	these	benefits	for	police	and	
firefighters.		
	 All	the	information	in	the	Piggy Book	 is	well	documented	and	footnoted,	and	if	you	
want	to	read	more	examples	or	more	details,	the	entire	book	is	available	online	at	NPRI’s	
website	(NPRI.org).	The	most	important	thing	to	keep	in	mind	is	that,	during	the	legisla-
tive	session,	you’re	sure	to	hear	lots	of	talk	about	budget	shortfalls	and	the	need	for	more	
revenue.	This	is	after	the	Legislature	passed	the	largest	tax	increase	in	Nevada’s	history	
during	the	2015	session.	Ignore	the	oinking	and	remind	your	elected	representatives	that	
you	know	the	difference	between	a	revenue	problem	and	a	spending	problem.

2 Chronicles 7:14 (NKJV) “If my people who are called by My name will humble them-
selves, and pray and seek My face, and turn from their wicked ways, then I will hear 
from heaven, and will forgive their sin and heal their land.”

Required Reading for Taxpayers
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Southwest Medical Associates is part of OptumCare, a leading healthcare delivery organization that is reinventing healthcare to help keep people healthier and 
feeling their best. Southwest Medical is a trademark of Southwest Medical Associates, Inc. Optum and OptumCare are registered trademarks of Optum, Inc. All other 
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SMALV.COM

MAKE THE MOVE THAT 
MAKES YOUR CAREER. 

Southwest Medical Associates, part of OptumCare, 

is now hiring. We’re inviting Physicians, Physician 

Assistants and Nurse Practitioners to consider joining 

a team that is patient-focused and care-driven. 

As part of our team, you’ll be part of a coordinated 

care model that provides more ways to collaborate 

with colleagues and put the needs of your patients 

fi rst. And with top-tier benefi ts, you’ll experience a 

professional environment that’s rewarding in every 

sense of the word. That’s how we make care better. 

For everyone. 

Find out more at smalv.com/en/careers. 

• $50,000 SIGNING BONUS 
for Primary Care Physicians 

• Generous compensation and benefi ts

• 30 valley locations, so the o�  ce is 
always close

• Opportunities in 9 specialties, 
Pediatrics, Adult Care, Home Health, 
Palliative Care, and Hospice

• Reduced administrative burdens for 
more time with patients

• Substantial growth opportunities

http://www.smalv.com


6 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   MARCH 2017

27 Speaking for Nevada
 Nevada’s Treasure’s Office
 By Dan Schwartz

28 Face to Face
 Virginia Toalepa

53 Around the State

55 Welcome to Nevada

59 Free Market Watch
 Lawmakers Should Focus on
 Consequences of Minimum Wage 
 Hikes — Not Mere Intentions
 By Michael Schaus

68 Commercial RE Report 
 Office

69 Business Indicators

70 The Last Word
 If you could make a sentence long  
 speech to the entire world,
 what would you say?

DEPARTMENTS

FEATURES

17 INDUSTRY
FOCUS
Healthcare

04 COMMENTARY
Nevada Piggy Book
Required Reading for Taxpayers
By Lyle E. Brennan

66 RED REPORT
Tracking Nevada’s Deals

12FEATURE
Avoiding a Business Foul
Practical Steps to Avoiding
Business Litigation
By Jennifer Rachel Baumer

61BUILDING
NEVADA
Nevada Land
Priorities for Today in
Planning for Tomorrow
By Doresa Banning

THIS ISSUE

08
 Contents

29
SPECIAL REPORT
Family Owned Businesses

COVER
Executives Weigh In

Power Poll 2017 
By Tarah Richardson

http://www.umcsn.com
http://www.umcsn.com


http://www.pisanellibice.com


   Cover Story

8

http://www.nevadabusiness.com/2017/03/executives-weigh-in-power-poll-2017/?utm_source=PDF&utm_medium=PDF&utm_content=PDF%20PDF%20March%202017


Executives
weigh   in

MOST	executives	would	agree,	2016	saw	a	boost	to	industry	across	the	Silver	
State.	From	call	centers	and	manufacturers	to	new	sports	teams	and	residential	

and	commercial	development	throughout	the	state,	Nevada	is	on	the	rise.	

	 This	boom	in	industry	is	also	prompting	many	business	leaders	to	question	

when	the	other	shoe	will	drop.	“Cautiously	optimistic”	has	been	the	phrase	ban-

died	about	for	the	past	few	years	as	executives	live	under	the	shadow	of	the	re-

cent	recession.	However,	because	of	the	downturn,	many	businesses	are	leaner	

and	more	efficient	than	ever.	Added	to	that	is	an	increasingly	diverse	economy,	

less	reliant	upon	Nevada’s	lifebloods	of	mining	and	gaming.	The	mix	is	leading	

to	a	greater	certainty	 in	 the	ability	of	Nevada	companies	 to	weather	anything	

that	may	come,	rain	or	shine.

Power Poll 2017
by Tarah Richardson
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Federally insured by National Credit Union Administration. Equal Housing Lender. 
Currently not offering financing for construction or raw land loans.

Michael Zufelt Sandy Thompson
Local underwriting, loan amounts from $1-5 million,

fixed terms from 5-10 years with 5-year rate adjustment.
Almost 50 years of commercial lending experience. 

Commercial Real Estate Lending
NO-PREPAYMENT PENALTIES!

MichaelZ@OneNevada.org
(702) 948-5339
Contact us today!

ing	of	the	Affordable	Care	Act	(ACA),	many	

executives	in	Nevada	expect	to	see	several	

changes	in	the	next	few	years,	but	are	un-

sure	what	form	those	changes	will	take.

	 This	year	marks	 the	Power	Poll’s	15th	

anniversary	and,	while	not	a	scientific	poll,	

it	is	a	good	indication	of	the	mindset	of	ex-

ecutives	in	the	state.	The	poll	represents	a	

diverse	mix	of	owners	and	executives	from	

a	 variety	 of	 industries	 and	 is	 a	 sampling	

of	 what	 Nevada’s	 leaders	 are	 thinking	 in	

relation	to	the	state’s	business	and	social	

issues,	economy	and	political	leaders.	

	 As	 is	 typical	 of	 the	 Power	 Poll,	 there	

was	 a	 nearly	 even	 response	 between	

business	owners	and	executives	weighing	

in	with	 a	 53	 to	 47	 percent	 split,	 respec-

tively.	In	addition,	respondents	were	from	

across	 the	 state	with	 a	majority	 (74	 per-

cent)	residing	in	Southern	Nevada.

	 Many	 of	 the	 respondents	 have	 busi-

nesses	 that	 are	 not	 new	 to	 Nevada.	 In	

fact,	only	10	percent	indicated	their	com-

pany	has	been	doing	business	in	the	state	

for	less	than	five	years.

	 “After	 the	 recession,	 the	 last	 couple	

of	 years,	 we’ve	 made	 great	 strides	 and	

that’s	due	to	the	business-friendly	nature	

of	 the	 state	 and	our	 leadership,	 both	 lo-

cally	 and	 at	 the	 state	 level,”	 said	 Larry	

Carroll,	managing	principal,	Poggemeyer	

Design	Group.	“The	diversification	of	our	

economy	is	really	the	future	of	Nevada.”

	 An	 annual	 feature	 in	Nevada Business 

Magazine,	 this	year’s	Power	Poll	was	sent	

out	 after	 the	 November	 election	 in	 the	

midst	 of	 uncertainty	 for	 many	 business	

owners.	From	a	crop	of	newly	elected	state	

and	national	leaders	to	significant	reshap-

   Cover Story POWER POLL 2017

Respondent Profile

Business Owner

Executive

2014

49%

51%

2015

55%

45%

2016

48%

52%

2017

53%

47%

Length of time company has been
doing business in Nevada

Less than five years

5 to 9 years

10 to 19 years

20+ years

2014

8%

12%

27%

53%

2015

8%

13%

31%

48%

2016

7%

11%

25%

57%

2017

10%

14%

24%

52%

Company Location

Northern Nevada

Rural Nevada

Southern Nevada

2014

24%

3%

73%

2015

19%

2%

79%

2016

24%

2%

74%

2017

25%

1%

74%
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	 “I	 think	 Nevada	 has	 definitely	 im-

proved,”	 said	 Gregory	 Crawford,	 presi-

dent	of	Alliance	Trust	Company	in	Reno.	

   Cover Story
“The	 level	 of	 activity	 that	 we	 see	 in	

Northern	Nevada	is	quite	strong.	It’s	not	

just	Tesla	and	the	things	that	get	a	high	

profile,	but	a	number	of	smaller	compa-

nies	 below	 the	 radar	 that	 appear	 to	 be	

moving	here	as	well.”
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A FULL-SERVICE, AV-RATED LAW FIRM

PECCOLE PROFESSIONAL PARK

10080 WEST ALTA DRIVE, SUITE 200
LAS VEGAS, NEVADA 89145

702.385.2500 •  HUTCHLEGAL.COM 

las vegas      •      reno      •      salt lake city

CONTINUES ON PAGE 45

Compared to today, a year from now 
Nevada’s economy will be …

Much Better

Somewhat Better

About the Same

Somewhat Worse

Much Worse

2016

16%

69%

13%

2%

0%

2015

18%

64%

15%

2%

1%

2014

8%

61%

24%

6%

1%

2017

18%

61%

19%

2%

0%

Compared to one year ago,
Nevada’s economy is …

Much Better

Somewhat Better

About the Same

Somewhat Worse

Much Worse

2016

15%

67%

15%

3%

0%

2015

13%

65%

18%

4%

0%

2014

7%

59%

29%

5%

0%

2017

14%

59%

25%

2%

0%

Nevada’s Boom
	 The	 2017	 Power	 Poll	 was	 sent	 to	 a	

group	of	business	leaders	in	Nevada	and	

a	selection	of	those	were	chosen	to	elab-

orate	 on	 the	 poll’s	 questions.	 With	 hun-

dreds	of	owners	and	executives	respond-

ing,	 this	year’s	 results	showed	 that	busi-

ness	 is	up	and	many	expect	 it	 to	 remain	

so,	at	least	in	the	near	future.

	 “In	 the	short	 run,	we	will	 see	more	of	

the	 same,	 a	 continued	 upward	 trend,”	

said	 Frank	 M.	 Flansburg,	 III,	 manager	

and	co-founder	of	Schwartz	Flansburg,	a	

Southern	Nevada	law	firm.	“However,	the	

impact	of	global	markets	and	new	political	

administrations	may	affect	that	in	the	near	

future.	To	what	extreme	and	how	soon	we	

will	 feel	 those	 impacts,	 I	don’t	know,”	he	

added.

	 According	 to	 the	 poll,	 73	 percent	 of	

business	 owners	 and	 executives	 think	

that	Nevada’s	economy	is	up	when	com-

pared	 to	 the	 same	 time	 last	 year.	 In	 ad-

dition,	 nearly	 80	 percent	 of	 respondents	

said	they	expect	Nevada’s	economy	to	be	

better	or	much	better	in	a	year.

Larry V.

Carroll
Poggemeyer
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THE	best	 litigation	 for	business	decision	
makers	 is	 the	 litigation	 that	 never	 hap-

pens.	 Court	 cases	 are	 time-consuming,	

expensive	 and	 take	 a	 business	 owner’s	

mind	off	business.	The	best	way	to	avoid	

litigation?	 Document	 everything,	 know	

your	obligations	and	be	certain	your	pro-

tections	are	in	place.

Avoiding   a
Business   Foul
Practical Steps to 

Dodge Business 
Litigation

By Jennifer Rachel Baumer

   Feature Story 
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   Feature Story 
	 “It	sounds	a	little	simplistic,	but	I	would	

say,	 know	 your	 legal	 obligations,	 comply	

with	them,	and	most	important,	create	doc-

umentation	of	 your	compliance,”	said	Lee	

Roberts	 of	 Weinberg,	 Wheeler,	 Hudgins,	

Gunn	&	Dial.

	 “Most	 litigation	 arises	 out	 of	 the	 busi-

ness	 disputes	 with	 a	 party	 you’re	 doing	

business	with,	and	it’s	almost	always	about	

money,”	said	Roberts.

	 Step	one	 in	 keeping	 a	 business	 out	 of	

litigation	 is	 to	make	certain	 the	 rights	and	

obligations	of	both	sides	of	a	deal	are	doc-

umented.	Whether	 with	 a	 formal	 contract	

created	by	a	 lawyer	or	 a	memo	of	 under-

standing,	or	even	a	letter	sent	to	the	other	

side,	 it’s	 important	 there	be	some	form	of	

written	documentation.

	 “Most	disputes	arise,	 in	my	view,	 from	

factual	disagreements	between	two	parties	

who	want	 different	 things,	 or	who	believe	

that	 they’re	 entitled	 to	 some	performance	

that	the	other	side	never	expected	to	pro-

vide,”	said	Roberts.

	 “Keep	 and	 maintain	 comprehensive	

documents,”	 said	 Aviva	 Gordon,	 Gordon	

Law.	 “Plenty	 of	 businesses,	 local	 in	 par-

ticular,	 have	 been	 successful	 for	 a	 very	

long	time	and	have	followed	the	term	of	‘a	

person’s	word	is	their	bond.’	Unfortunately	

that	 doesn’t	 always	 hold	 true	 and	 docu-

mentation	is	always	the	best	way	to	go.”	

	 Beyond	documentation	is	understand-

ing.	 Pat	 Lundvall	 of	 McDonald	 Carano,	

suggests	business	owners	perform	an	in-

ternal	audit,	 and	hire	competent	counsel	

that	will	 learn	 the	 business	 and	 evaluate	

the	protections	 in	place.	Review	employ-

ee	handbooks	and	 training	of	 all	 kinds	 –	

safety,	sexual	harassment	–	and	perform	

the	 reviews	 before	 there’s	 any	 threat	 of	

litigation.

	 “Every	 business-based	 threat,	 how	 do	

you	protect	yourself	against	those	threats?	

As	with	any	form	of	protection,	the	first	line	

of	 defense	 is	 prevention,”	 said	 Lundvall.	

Business	 owners	 should	 ensure	 they’re	

covered	 by	 every	 type	 of	 protection	 spe-

cific	to	their	business,	whether	that’s	insur-

ance	 or	 contractual	 documents	 or	 some	

other	protection.

	 “Having	 an	 audit	 done	 is	 just	 sound	

business	advice,”	Lundvall	added.

	 “Avoid	 bad	 clients,”	 said	 Max	 Couvillier,	

Black	&	Lobello.	Bad	clients	can	harm	busi-

ness.	For	example,	 in	the	 legal	field,	red	flag	

clients	 generally	 have	 been	 fired	 by	multiple	

law	firms.	In	real	estate,	it’s	the	client	searching	

for	something	specific	no	one	can	find	for	him.

	 “A	 little	 Google	 search	 on	 the	 client,	

searches	 on	 public	 record,	 maybe	 about	

Lee

Roberts
Weinberg, Wheeler,
Hudgins, Gunn & Dial
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previous	 lawsuits,	 can	 help	 avoid	 litiga-

tion,”	he	added.

	 Business	owners	need	a	 strong	 team	

of	 professional	 advisors	 like	 legal	 and	

financial	 experts.	 “Oftentimes	 business	

owners	are	very,	very	good	at	what	 they	

do	and	they	don’t	necessarily	understand	

or	appreciate	other	 things	 they	could	be	

doing	 to	 protect	 their	 business,”	 said	

Gordon.

Choose Wisely
	 If	prevention	fails,	get	help.	

	 “It’s	wise	to	seek	counsel	earlier	rather	

than	 later,”	 said	 Gordon.	 Before	 making	

business	 decisions,	 before	 expanding,	

before	 entering	 into	 contracts,	 business	

owners	 should	 check	 with	 their	 profes-

sional	team.

	 In	the	event	a	 legal	dispute	arises	de-

spite	 taking	 precautions,	 Roberts	 said,	

“Seek	 early	 legal	 advice,	 and	 be	 rea-

sonable	 and	 realistic.	 In	 my	 experience,	

cases	get	to	be	much	more	expensive	to	

resolve	after	a	lawsuit	has	been	filed,	and	

especially	after	a	lawsuit	has	been	pend-

ing	for	several	years.”

	 That’s	 because	 the	 longer	 the	 case	

goes	on	–	and	court	cases	can	take	years	

to	 even	 get	 to	 court	 –	 the	 more	 money	

both	 sides	 have	 spent.	 The	 more	 mon-

ey	 spent,	 the	 less	 likely	 they	 are	 to	walk	

away.	They’ve	become	entrenched	in	their	

positions.

	 The	best	thing	a	business	owner	facing	

a	legal	dispute	can	do	is	hire	counsel,	said	

Lundvall.	Because	it’s	possible	to	predict	

the	outcome	of	a	case	by	the	quality	of	the	

counsel,	it’s	important	to	choose	well.

	 “The	 quality	 of	 their	 counsel	 that	

they’ve	 chosen	 to	 shield	 them	 is	 nearly	

the	end	all	and	the	be	all	of	the	outcome	

of	the	litigation,”	said	Lundvall.

	 One	way	to	find	competent	legal	coun-

sel	 is	by	word	of	mouth	from	colleagues.	

The	second	is	to	audition.	

	 “Ask	 the	 attorney	 you’re	 consider-

ing	 hiring	 if	 you	 can	 come	 watch	 them	

in	 the	 courtroom,”	 said	 Lundvall.	 “Any	

competent	 lawyer	 is	making	regular	ap-

pearances	 in	a	courtroom.	Ask	 to	come	

see	 them	even	 though	 it’s	another	case	

unrelated	 to	 yours.	 See	 how	 well	 they	

do.	See	if	you	understand	the	arguments	

they	make	in	court.	See	the	kind	of	rela-

tionship	they	have	with	the	judge.”	If	the	

attorney	 doesn’t	 have	 anything	 coming	

up	 in	 court,	 that	 alone	 should	 be	 a	 red	

flag.		
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Potential Pitfalls and 
Practical Protections
	 Lack	 of	 documentation	 is	 one	 of	 the	

biggest	pitfalls	for	business	owners.	Two	to	

three	 years	 later,	 a	 business	 owner	 is	 re-

lying	on	the	memory	of	agreements	rather	

than	documentation	of	business	dealings.

	 “As	 a	 lawyer	 who	 mentored	 me	 once	

said,	 if	 it	 isn’t	 documented,	 it	 didn’t	 hap-

pen,”	said	Roberts.

	 The	flip	side	of	no	documentation	is	bad	

documentation.	Internal	emails	can	fall	into	

that	category.	Because	email	is	a	less	for-

mal	means	of	communication,	it	lends	itself	

to	 flippancy	 and	 speculation.	 People	 say	

things	in	email	they’d	never	say	in	a	formal	

letter	or	spell	out	in	a	contract.	Problem	is,	

if	 a	 legal	 dispute	 arises,	 those	 emails	 are	

subject	 to	 legal	 discovery	 in	 the	 scope	

of	 the	 case,	 and	 can	 be	misinterpreted	 if	

they’re	not	precise	and	factual.

	 The	flip	side	of	that	is	destroying	docu-

mentation,	whether	it’s	good	or	bad.	Many	

businesses	have	email	systems	that	purge	

old	and	archived	emails	periodically.

	 “If	 a	business	becomes	aware	of	a	po-

tential	lawsuit	or	dispute	with	a	former	cus-

tomer,	business	partner	or	current	business	

partner	 and	 had	 a	 falling	 out,	 and	 if	 it’s	 a	

business	that	conducts	regular	destruction	

of	 archive	 emails	 or	 electronically	 stored	

documents,	they	need	to	suspend	that	prac-

tice	right	away	and	preserve	all	evidence,	all	

emails,	all	electronic	evidence,”	said	Couvil-

lier.	“Generally	the	best	way	to	do	that	is	to	

stop	deleting	every	email	and	put	a	hold	on	

any	document	destruction	policies.”

	 Social	 media	 presents	 another	

electronic	danger.	Business	owners	with	a	

social	media	page	can	go	online	and	vent.

	 “It	makes	 them	 feel	 good	 for	 about	15	

seconds,	then	it’s	there	for	all	the	world	to	

see,”	 said	 Couvillier.	 Pick	 up	 the	 phone,	

whether	 it’s	 to	call	 the	 lawyer	or	the	other	

side	in	the	dispute.	Then	there’s	no	trail	of	
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care	providers	per	capita	than	just	about	

anybody	in	the	country.	Also,	the	lowest	

availability	 of	 nursing	 staff	 per	 capita.	

What’s	naturally	evolved	is	the	emergen-

cy	 department	 has	 become	 the	 safety	

valve.

MASON VANHOUWELING:	 I	 can	 validate	

our	volumes	on	the	ER	side	of	the	busi-

ness	 have	 gone	 down.	But	when	 I	 talk	

to	 my	 colleagues,	 they’re	 seeing	 an	

explosion	 in	 their	 ER	 volume.	 That’s	

really	 because	 UMC	 has	 always	 been	

the	 safety	 net,	 and	 now	 that	 you’ve	

got	 access,	 this	 population	 is	 seeking	

care	 closer	 to	 their	 home	 versus	 driv-

ing	 into	 the	 urban	 core	 of	 Las	 Vegas.	

With	 increased	 access,	 getting	 pro-

viders	 to	 participate	 in	 the	 plans	 has	

been	 a	 challenge	which	 has	become	a	

strain	 on	 the	 emergency	 departments.	

We	don’t	have	enough	providers	 in	 the	

community	to	serve	double	the	amount	

of	patients	that	are	on	some	type	of	ex-

change	product.

DR. LINDA JOHNSON:	 You’ve	 got	 that	

population	 to	 take	 care	 of,	 so	 how	 do	

you	do	it?	It’s	thinking	outside	the	box.	

We’re	 two	 to	 three	 years	 into	 our	 tele-

medicine	journey	and	part	of	what	it	re-

quired	was	the	regulation	part.	We	were	

able	to	easily	offer	it	with	the	insurance	

partner	 that	we	had,	but	we	had	 to	get	

state	 regulation	 changed	 so	 we	 could	

offer	 it	 to	 medicaid	 patients.	 We’ve	

been	 able	 to	 do	 that	 for	 the	 past	 year	

and	 we’re	 seeing	 an	 uptick.	 Medicaid	

patients	 have	 smart	 phones	 and	 they	

can	do	that	virtual	visit.	Now	it’s	the	first	

year	 we	 can	 do	 it	 for	 senior	 patients.	

Again,	 we	 had	 to	 wait	 for	 regulatory	

changes	so	we	could	offer	the	product.	

We	 are	 struggling.	 We	 got	 a	 beautiful,	

state	of	the	art	mobile	clinic	we	drive	to	

the	 neighborhoods	 where	 the	 popula-

tion	needs	are.	They	won’t	come	to	that	

even	when	we’re	in	their	neighborhood.	

Continuing	that	outreach	and	education	

is	very	important.

TODD SKLAMBERG:	The	highest	utilizer	of	

healthcare	services	is	the	medicaid	pop-

ulation.	We	went	from	a	population	that,	

somewhat,	 self-regulated	 themselves	

to	 the	highest	utilizer	of	 services	with	a	

network	that	is	inadequate	and	does	not	

provide	access.	We	have	seen	utilization	

of	 the	 emergency	 room	 (ER)	 skyrocket.	

Last	 year,	 we	 saw	 167,000	 patients	 in	

the	 emergency	 room	 at	 Sunrise.	 A	 per-

centage	of	those	absolutely	did	not	have	

an	 emergency	 condition.	 It’s	 the	 same	

thing,	 I	 believe,	 for	 all	 of	 our	 hospitals.	

There’s	 inadequate	 primary	 care.	 The	

volume	is	coming	to	acute	care	facilities	

for	non-emergent	needs,	clogging	up	all	

of	our	emergency	rooms.	Then	there’s	a	

lack	 of	 primary	 care	 upon	 which	 to	 re-

fer	 those	patients	back	and	 it	 becomes	

a	circle.

BRIAN BRANNMAN:	 We’ve	 got	 a	 ma-

jor	 shortage	 of	 primary	 care	 providers	

here.	 There’s	 been	 an	 access	 problem	

to	primary	care.	So,	what	 you’re	 seeing	

is	 [patients]	 going	 to	 an	 ER	 for	 primary	

care.	We’ve	all	 gone	 through	some	sort	

of	variation	of	medical	group	or	operat-

ing	clinics	to	provide	more	primary	care	

access.	We’re	 still	 living	 in	 a	 state	 that	

has	 the	 lowest	 proportion	 of	 primary	

 Industry Focus

he	healthcare	industry	contin-

ues	to	 face	challenges	 involv-

ing	 access	 to	 care,	 physician	

shortages	 and	 coordination	

between	 providers	 in	 the	 Silver	 State.	 A	

group	of	Nevada’s	healthcare	 leaders	 re-

cently	met	at	the	Las	Vegas	offices	of	City	

National	Bank	to	discuss	these	issues	and	

new	 opportunities	 on	 the	 horizon	 for	 the	

industry.

	 Connie	 Brennan,	 publisher	 and	 CEO	

of	Nevada Business Magazine,	 served	 as	

moderator	 for	 the	 event.	 These	 monthly	

meetings	are	designed	to	bring	leaders	to-

gether	to	discuss	issues	relevant	to	their	in-

dustries.	Following	is	a	condensed	version	

of	the	roundtable	discussion.

HAS ACCESS TO 
HEALTHCARE 
CHANGED IN 
NEVADA?
DR. BARD COATS:	I	still	think	the	biggest	is-

sue	for	us	 in	Nevada	 is	getting	access	for	

expanded	 populations,	 whether	 they’re	

health	 insurance	 related,	 exchange	 or	

medicaid	expansion.	Access	is	our	biggest	

challenge.

T

HEALTHCARE
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HOW BIG AN ISSUE 
IS PROVIDER 
RECRUITMENT? 
LORETTA MOSES:	Our	physician	shortage	

is	really	a	huge	issue.	It’s	one	of	the	big-

ger	problems	because	there	are	so	many	

other	things	that	it	leads	into:	[healthcare]	

pipeline,	 workforce,	 recruiting,	 retaining	

and	those	things.

JOHNSON:	The	biggest	challenge	is	having	

enough	 workforce	 for	 the	 number	 of	 pa-

tients	we	have	and	being	able	to	recruit	and	

retain	the	type	of	physicians	and	providers	

that	we	want	in	taking	care	of	our	patients.	

What	 I	mean	 is,	 we	 need	 to	 be	 a	 part	 of	

changing	how	healthcare	 is	 delivered.	 It’s	

not	going	to	be	viable	to	do	it	the	same	old	

way	we	did	it	a	century	ago.	So	it’s	thinking	

outside	 the	box	on	how	we	 train	 the	next	

generation	of	physicians	to	be	able	to	oper-

ate	in	the	type	of	environment	we	want.

SKLAMBERG:	 The	 problem	 is	 the	 aging	

workforce.	 You	 look	 at	 your	 nursing	 staff	

and	some	of	our	physicians.	They	are	five	

to	seven	years	away	from	retirement.	While	

there	will	be	a	net	increase	from	the	schools	

of	medicine,	we	also	need	to	be	certain	that	

we	have	all	the	residency	programs	in	place	

and	be	able	to	keep	the	medical	school	stu-

dents	here	once	they	graduate.	Right	now,	

there	 are	 three	 pediatric	 surgeons	 in	 Las	

Vegas.	This	town	should	have	seven	pedi-

atric	surgeons.	You	look	at	all	the	pediatri-

cians	and	what	 they	get	paid	because	65	

percent	of	pediatric	healthcare	is	medicaid.	

The	state	cannot	blink	and	generate	anoth-

er	$100	million	to	help.

RICHARD BODAGER:	 From	 a	 payment	

standpoint,	 this	market	 is	significantly	be-

low	 most	 major	 markets.	 Attracting	 and	

retaining	quality	physicians,	we	constantly	

have	turnover	because	they’re	getting	bet-

ter	deals	 in	other	cities.	To	be	quite	frank,	

Las	Vegas	has	a	bit	of	a	stigma	associated	

with	 it,	 so	 it’s	 been	 difficult.	 Our	 number	

one	 challenge	 is	 attracting	 and	 retaining	

quality	 physicians	 to	 provide	 the	 access	

that	we	need	for	the	patients.

MOSES:	 [Compensation	 for	 physicians]	 is	

definitely	something	the	state	needs	to	look	

at.	And	increasing	the	reimbursement	rate.

HOW DO 
REIMBURSEMENT 
RATES IMPACT 
HEALTHCARE?
SKLAMBERG:	 With	 the	 expansion	 of	 med-

icaid	 in	 late	 2013,	we’ve	basically	 doubled	

the	enrollees	from	325,000	to	now	650,000	

enrollees.	 Medicaid	 reimburses	 hospitals	

about	53	percent	of	cost,	not	charges,	and	

reimburses	physicians	at	a	sub-par	level.	As	

we	look	at	providing	care	for	an	expanding	

population	with	about	25	percent	of	the	state	

on	medicaid,	 it	 poses	 a	 challenge	when	 a	

good	portion	of	your	business	 is	being	 re-

imbursed	at	only	half	your	cost.	We	look	at	

some	of	the	sub-specialists	in	the	commu-

nity	 and	primary	 care	physicians,	 some	of	

those	 reimbursements	are	at	 relatively	 low	

levels	which	makes	it	difficult	to	attract	and	

retain	physician	talent	for	the	long	term.

BODAGER:	 I	 have	 to	 say,	 though,	 we’ve	

given	up	on	the	 idea	that	 reimbursements	

are	going	 to	go	up.	What	we	are	doing	 is	

focusing	on	how	can	we	do	more	with	less.	

That’s	 continuous	 quality	 improvements.	

We’re	going	through	a	major	initiative	right	

now.	 If	 we	 can	 reduce	 one,	 two	 or	 three	

clicks	 or	minutes	 in	 a	 process,	 that’s	 our	

focus.	That’s	where	 it’s	a	 tech	process,	a	

doctor	 process,	 the	 scheduling	 process.	

That’s	the	kind	of	 thing	where	we	can	 im-

prove	efficiency.	That	can	only	get	you	to	a	

certain	point,	but	we	have	to	capitalize	on	

that	so,	hopefully,	we’ll	get	the	organization	

to	a	point	where	we	take	better	advantage	

of	opportunities	that	are	down	the	road.

DR. DAVID STEINBERG:	The	problem	is	the	

way	we	get	 reimbursed	 is	 so	archaic.	We	

get	reimbursed	by	episodes,	by	doing	pro-

cedures.	If	we’re	really	talking	about	taking	

care	of	a	population,	we	should	look	at	be-

ing	reimbursed	on	how	healthy	that	popu-

lation	is	and	how	we	affect	it.	By	the	time	I	

see	someone	and	they	have	a	bad	disease,	

you	really	need	to	go	back	decades	to	re-

ally	affect	any	change.	Unfortunately,	we’re	

not	at	that	point	yet.	But	you’re	 looking	at	

changing	 behaviors	 when	 they’re	 teenag-

ers	 or	 younger	 and	 intervening	 in	 house-

holds	 where	 you’re	 going	 to	 affect	 drink-

ing	and	smoking	and	chronic	disease	 like	

adult	diabetes.	That’s	really	the	majority	of	

healthcare	cost	at	this	point,	many	of	them	

are	related	to	lifestyle.

HOW ARE REGULATION 
AND NEW LAWS 
AFFECTING 
HEALTHCARE? 
HEATHER KORBULIC:	 There	 are	 two	 bills	

about	 reimbursements	 that	 I	 think	 might	

be	 of	 interest,	 specifically	 about	 medicaid	

reimbursements	for	long-term	care	facilities,	

but	 also	 hospitals.	 There	 are	 actions	

happening	at	the	legislative	level.

COATS:	 The	 regulations	 are	 not	 going	 to	

stop.	 The	 state’s	 not	 going	 to	 get	 a	 lot	

more	money.	This	is	just	the	way	in	which	
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need	to	have	a	higher	rate	of	reimburse-

ment	because	I	need	to	cover	my	costs.”	

It’s	just	a	vicious	cycle.	So	the	insurance	

company	 continues	 to	 raise	 their	 rates	

and	passes	it	on	to	employers	who	pass	

it	on	to	the	employees.

KORBULIC:	 I	 think	 that	 the	 uncertainty		

surrounding	 rhetoric,	 not	 governance,	

under	 the	 Affordable	 Care	 Act	 and	 un-

der	 this	new	administration,	has	created	

some	 instability	 in	 our	 marketplace	 for	

consumers	and	our	carriers	and	for	state	

budgets.	 It’s	 very	 difficult	 to	 navigate	 a	

state	agency	through	the	troubled	waters	

of	budget-making	when	you	have	no	idea	

what	 the	 future	 holds.	My	 colleagues	 at	

medicaid,	 welfare	 and	 support	 services	

would	agree.

COATS:	The	folks	who	were	for	the	access	

to	affordable	care	lost	the	dialogue.	They	

we	live.	Those	of	you	who	have	lived	and	

practiced	 in	 other	 places,	 it’s	 the	 same	

comments	everywhere.	I	feel	the	sorriest	

for	 state	 government.	 You	 go	meet	 with	

the	DHHS	(Nevada	Department	of	Health	

and	 Human	 Services)	 and	 the	 commis-

sioner	and	you	look	at	the	way	they	try	to	

find	healthcare	 for	people	who	are	unin-

sured	or	in	the	medicaid	population.	The	

funnel	 of	 patients	 we	 need	 to	 manage,	

that’s	where	the	issues	are.

BRANNMAN:	I	don’t	feel	sorry	for	us,	but	

I	 [also]	 don’t	 feel	 sorry	 for	 the	 DHHS.	

They’re	 doing	 the	 job	 they	 have	 to	 do	

because,	 as	 a	 citizen	 of	Nevada,	we’ve	

decided	 how	much	 we	 want	 to	 pay	 for	

stuff	 and	 they’re	 doing	 the	 best	 they	

can	 with	 what	 they’ve	 been	 given.	 But	

I’m	 telling	 you,	 it’s	 not	 sustainable.	 If	

you	 looked	at	any	other	 industry	metric	

for	 a	 sustainable,	 non-for-profit	 hospi-

tal	 system,	 operating	margins	 ought	 to	

be	 in	 the	4	or	5	percent	 range.	 I’ve	got	

negative	operating	margins	in	two	of	my	

hospitals.	I	have	a	positive	margin	in	one	

of	 them	 and	 that	 is	 spread	 across	 the	

hospitals.	It	is	not	something	you	can	do	

for	the	long	haul.

HOW DOES HEALTH 
INSURANCE
FACTOR IN?
TY WINDFELDT:	Whether	you’re	a	provider,	

customer	or	 an	 insurance	company,	 you	

look	at	the	cost	increases	year	over	year	

and	it’s	unsustainable.	What	I	continue	to	

see	from	the	insurance	plan	is,	employers	

are	 continuing	 to	 offer	 benefits	 for	 their	

employees	 but	 they’re	 increasing	 their	

cost	 sharing.	 If	 you	 look	 at	 the	 number	

of	deductibles	and	how	they’re	going	up	

over	 the	 last	 five	 years,	 individuals	 who	

have	 deductibles	 have	 gone	 up	 about	

65	 percent.	 You	 see	 that	 skyrocketing	

deductible	 and	 the	 hospital	 is	 having	 to	

take	 on	 that	 debt	 because	 individuals	

don’t	have	$5,000	or	$10,000	 to	pay	out	

of	pocket.	When	the	providers’	accounts	

receivables	 continue	 to	 go	 up,	 they	 turn	

to	 the	 insurance	 company	 and	 say,	 “I	
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have	no	ability	to	explain	the	tremendous	

value	 of	 this	 system.	 They	 couldn’t	 get	

the	dialogue	in	front	of	the	populace,	and	

it	 sells	 somewhere	 that	 this	 is	 the	worst	

thing	that’s	ever	happened	in	our	world.	It	

needs	to	be	fixed	and	repaired,	not	done	

away	 with.	 It’s	 a	 shame	 if	 we	 lose	 this	

traction	and	progress.

WINDFELDT:	 It’s	 interesting	 with	 the	 Af-

fordable	Care	Act.	We’re	regulated	nowa-

days,	so	we	don’t	have	the	ability	to	make	

any	 more	 money	 than	 what	 the	 federal	

government	tells	us	we	can	make.	About	

15	 percent	 of	 our	 revenue	 has	 to	 go	 for	

everything.	You	talk	about	efficiency	and	

trying	 to	 be	 able	 to	 make	 more	 money.	

We	can’t	 just	go	out	and	raise	rates	and	

pass	 it	 on	 to	 employers	 because	 I	 have	

to	justify	that.	For	us,	the	reality	is,	if	you	

want	 to	make	more	money,	 you	 have	 to	

cut	cost	on	your	administration	side.	The	

medical	 costs	 are	 your	 medical	 costs.	

Whatever	 those	 are,	 they	 stand	 on	 their	

own.	So	 for	an	organization,	 for	profit	or	

not	for	profit,	you	have	to	cut	your	admin.	

expenses	 and	do	 things	more	 efficiently	

in	order	to	increase	your	margins.
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HOW COORDINATED 
IS PATIENT CARE
IN NEVADA? 
STEINBERG:	The	big	problem	 in	Las	Ve-

gas	is	the	coordination	of	care.	It’s	very	

possible	that	someone	could	have	three	

different	exams	in	three	different	places	

and	 none	 of	 the	 people	 know	 about	 it.	

Quality	care	and	population	health	really	

needs	 to	 be	 coordinated	 care.	 There’s	

lots	of	pieces	that	are	quality,	but	unless	

it	works	 together	 efficiently	 like	 a	 time-

piece,	 it’s	 not	 quality.	 There	 was	 some	

promise	 early	 on	 when	 we	 were	 going	

to	 share	 common	 electronic	 medical	

records	 between	 all	 providers.	 If	 [a	 pa-

tient]	has	a	study	that	was	done	early	in	

the	morning,	then	they	come	over	to	our	

place	 for	 a	 biopsy,	 often	 it’s	 a	 tremen-

dous	amount	of	work	to	try	to	find	those	

results.	Then	they	can	be	at	UMC	in	the	

afternoon	 and	 at	 Sunrise	 the	 next	 day,	

and	other	than	some	shared	narcotic	re-

cords	that	was	instituted	in	the	state,	it’s	

very	difficult	to	get	that	information.	Un-

less	we	all	work	 together	 to	coordinate,	

which	 up	 until	 now	 has	 not	 really	 hap-

pened,	we’re	eluding	the	prize.

BODAGER:	We’re	still,	for	lack	of	a	better	

term,	pushing	a	lot	of	paper	around.	[Pa-

tients]	 could	 be	 in	 two	 different	 places	

on	 the	same	day	and	 records	 just	don’t	

move	 that	quickly.	There’s	been	a	 lot	of	

conversations	 about	 health	 information	

exchange	(HIE)	in	Nevada.	There’s	other	

states	that	have	a	much	more	robust	sys-

tems.	There’s	also	a	 lot	of	conversation	

about	population	health.	There’s	popula-

tion	 health	 activity	 going	 on	within	 cer-

tain	 silos,	 but	 as	 Dr.	 Steinberg	 eluded	

to,	 outside	 of	 those	 silos	 with	 the	 ex-

ception	of	a	few	plans,	that	kind	of	gets	

lost.	Many	times,	the	patients	don’t	even	

know	what	 test	 they	 had	 or	where	 they	

had	 it.	 Oftentimes,	 we	 find	 things	 have	

been	repeated.

JOHNSON:	 What	 I	 would	 add	 is,	 we	 did	

put	an	HIE	in	place.	But	one	of	the	things	

that	 hinders	 us	 is	 how	 it	 got	 regulated	

by	the	state,	opt-in	versus	opt-out.	Now	

it’s	 very	 cumbersome.	 You	 have	 to	 get	

permission	from	the	patient	to	be	able	to	

pull	data	down.	It	almost	put	a	handcuff	

on	the	ability	to	use	that	as	smoothly	as	

we	 need	 to	 use	 it.	 Part	 of	 it	 is	 not	 just	

that	we	don’t	have	it,	but	we	handcuffed	

ourselves.

STEINBERG:	 It’s	 opt-in,	 but	 also	 very	

few	 of	 the	 large	 providers	 have	 actually	

signed	up	to	participate.	Even	if	you	opt-

in,	the	chances	of	moving	that	data	to	the	

right	places	is	very	limited.
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COATS:	We	didn’t	opt-in	because	 it’s	 too	

expensive.	 The	 cost	 involved	 in	 doing	 it	

wasn’t	reasonable.

VANHOUWELING:	 I	 agree	 that	 it’s	 very	

fragmented.	It’s	very	difficult	to	navigate.	

If	we	do	get	to	a	robust	health	exchange,	

we’ll	 drive	down	 the	 cost,	 but	we’re	 just	

not	 there.	We	know	 it	will	provide	better	

outcomes	 and	 reduce	 overutilization	 for	

Nevada.

WHAT CAN BE 
EXPECTED MOVING 
FORWARD?
BRANNMAN:	 I	 thinks	 it’s	 realigning	 how	

we	use	our	resources.	There’s	going	to	be	

a	supply	and	demand,	to	some	extent,	in	

that	we	have	primary	care	providers	that	

are	going	to	be	most	 in	demand	and	the	

lowest	end	of	the	compensation	scheme.	

We	tend	to	be	heavily	skewed	on	the	spe-

in	the	future.	We	go	toward	more	bundle	

payments	and	sharing	risk	as	a	provider,	

then	 I’m	going	 to	be	shifting	compensa-

tion	 from	people	 at	 the	 front	 end.	We’re	

going	 to	 keep	 people	 healthy	 and	man-

age	them,	and	we’re	going	to	need	fewer	

of	the	specialists.	Their	salary	per	capita	

may	not	go	down,	but	 I	may	not	have	 to	

have	quite	as	many	of	them.	It’s	a	matter	

of	leveling	it	out	a	little	bit.

cialty	end	and	probably	pay	a	little	more	

than	we	ought	to	in	some	specialty	cases	

here.	Those	resources	will	be	redistribut-

ed	by	the	way	we’re	paying	for	healthcare	
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s State Treasurer, my office was 
asked to administer the Edu-

cational Savings Accounts 
(ESAs). We acted expedi-

tiously to establish rules for the program, 
which we completed over a year ago. 
With the help of the Attorney General’s 
office, we fought two lawsuits, finally 
ending up at the Nevada Supreme Court. 
Though the Court didn’t like the way the 
ESA’s were funded, the justices upheld 
the law’s constitutionality.
 First, allow me to say a few words on 
the State Treasurer’s responsibilities. I 
am invariably described as “the guy who 
takes care of our money.” That’s true. We 
invest the approximately $3 billion in state funds. 
Since I took office, we have more than doubled the 
amount earned. We have increased the amount in the 
Local Government Investment Pool (LGIP) by close 
to seven times.
 But, we do more, lots more. Our office handles the 
College Savings Accounts: we have totally restruc-
tured the education and outreach component of the 
program to encourage Nevada kids to save for college. 
We are guardians of Unclaimed Property, your money 
that has been handed over to the state. When I took 
office, the processing period for claims was 120 days. 
It is now 22 days.
 So, yes, we do a whole lot more than just “take care of 
your money.” That includes administering the ESA’s.
 Education Savings Accounts are a very important 
first step in improving Nevada’s K-12 education sys-
tem. Clearly, we don’t have enough private schools 
and teachers to accommodate the potential demand. 
But, for the first time, the program recognizes that 
parents, not legislators, are the best judge of their 
children’s education.
    The program has been labeled “a gift to the wealthy 
at the expense of the poor.” It is decidedly not. If any-

thing, the program provides a helping 
hand to the middle class: working class 
and single moms, military families, chil-
dren with special needs and minority par-
ents who are unhappy with the education 
their children receive in public schools. 
Moreover, a recent article in the Las 
Vegas Review Journal pointed out that 
“two-thirds of the completed applications 
come from households making less than 
$50,000 a year.”
     Why might these parents be unhappy? 
In spite of billions and billions of dollars 
given to the public schools, in a recent 
survey, Nevada ranked 51st (dead-last) on 
the quality of our education system.

 Where are we now? After failing to include ESA 
funding in the Special Session that approved the $1.9 
billion football stadium, the Governor has budgeted 
$60 million to fund ESAs. Sadly, that is nowhere 
near enough to pay for the number of applications we 
already have -- over 8,500. These are applications we 
have in spite of all the uncertainty that has plagued 
the program.
 In short, our state has a very, very big problem 
that not only deprives our kids of the education they 
deserve, but impacts Nevada’s ability to attract po-
tential employers: our education system.
 With all due respect to the Governor’s budget and his 
desire to create new state parks, fund a medical school 
and build a new engineering school, this problem is NOT 
a throw-away. It lies at the very essence of what our state 
is and hopes to be. Unless, the Governor and the Legis-
lature make this an absolute, number one priority, our 
schools will continue to turn out valets, hot dog vendors 
and blackjack dealers. While there is nothing wrong with 
those jobs, but is that how we want to define Nevada in 
the decades to come?
 Nevada voters will have to answer that question 
before electing those who represent them in 2018.

A

NEVADA’S TREASURER’S OFFICE

Dan Schwartz is Nevada’s State Treasurer.

Dan

Schwartz
Nevada State
Treasurer

COMMENTARY

FROM	EDUCATION	SAVINGS	ACCOUNTS	TO	INVESTING	STATE	FUNDS
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MOVERS & SHAKERS

Face
to Face

President & CEO
World Wide Safety (4 years in NV)

VIRGINIA
TOALEPAI
Type of Business: Safety Consultants | Hails from: Apia, Samoa
4 years with company in Nevada | Based in: Las Vegas

“Stay hungry
and stay humble!”

How did you first get
into your profession? 
I	was	introduced	to	the	safety	industry
by	my	ex-husband.

What is your pet peeve?
People	who	tell	me	that	something	is	
impossible	or	it	cannot	be	accomplished.

What do you want your
legacy to be? 
At	the	end	of	it	all	I	hope	all	the	people	in	
my	life	know	that	they	can	accomplish	
their	dream	no	matter	what	roadblocks	
are	in	the	way.	I	hope	they	have	the	
courage	to	believe	and	chase	their	
dreams	and	never	give-up.

If you could have coined
a single phrase of wisdom,
what would it be?
You	can	be	anything	you	want	to	be,	
regardless	of	your	past	and	present.

What is the best moment
of your career? 
It	was	in	2016	when	I	had	my	entire	team	
gathered	for	a	training	meeting	and	we	
decided	to	stop	to	reflect	on	all	that	we	
had	accomplished	in	the	past	few	years.	
During	that	meeting	we	really	looked	at	
how	much	we	had	grown	and	all	the	hard	
work	we	have	dedicated	to	be	the	best	
that	we	can	be.

What business advice would
you give someone just
starting in your industry? 
Whatever	business	you	decide	to	pursue,	
be	sure	it	is	something	that	you	love	not	
just	something	you	like.	You	need	to	have	
the	passion	and	dedication	to	see	your	
dream	become	a	reality	through	whatever	
life	throws	at	you.

What is your motto? 
Stay	hungry	and	stay	humble!

If you could be any
fictional character, who
would you be and why?
My	favorite	fictional	characters	are
the	ones	played	by	Denzel	Washington.	
I	admire	how	he	approaches	each
role	without	fear.

When you were a kid,
what did you want to be? 
I	wanted	to	be	a	doctor	to	help
the	sick	and	injured.

What do you wish you
would have learned at the
beginning of your career?
I	am	grateful	for	everything	I	have	learned	
but	to	remember	that	timing	is	everything.

What was the toughest lesson 
you’ve learned in your career?
To	not	expect	everyone	I	work
with	to	think	the	way	I	do.
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	 “We	expect	the	overall	market	here	to	

grow	but	grow	at	a	slower	pace	than	it	had	

in	the	past,”	added	Brian	Kunec,	division	

president	 of	 KB	 Home	 in	 Southern	 Ne-

vada.	“My	expectations	for	this	time	next	

year	 is,	 hopefully,	 we’ll	 be	 doing	 slightly	

better	than	where	we	are	now.”

	 “Last	year	was	a	positive	year	for	busi-

ness	and	this	year	has	transitioned	just	as	

busy,	 if	 not	busier,	 than	 last,”	 concluded	

Flansburg.

Ready to Hire
	 The	 increase	 in	 business	 has	 trans-

lated	 into	 a	growing	need	 for	 employees	

throughout	Nevada.	As	such,	businesses	

are	in	hiring	mode	and	look	to	remain	that	

way	in	the	near	future.	Nearly	60	percent	

of	those	polled	have	 increased	in	staff	 in	

the	last	year	and	68	percent	said	they	ex-

pect	to	hire	in	the	next	12	months.	

	 On	the	flip	side,	21	percent	of	executives	

felt	that	the	state	would	remain	the	same	or	

be	somewhat	worse	in	the	coming	year.

	 “I’m	one	of	 the	people	believing	 it’s	a	

little	 more	 flatlined,”	 said	 Mike	 Altimus,	

vice	 president	 and	 general	 manager	 of	

Peterbilt	Truck	Parts	and	Equipment	and	

Silver	State	 International	 in	Northern	Ne-

vada.	“I	get	a	little	nervous	about	so	much	

growth	in	so	short	a	time.	Maybe	through-

out	2017	the	economy	will	stay	good	but	I	

feel	we	have	a	little	bit	of	a	recession	com-

ing,	just	for	the	fact	that	we	don’t	have	the	

infrastructure	 to	 support	 the	 amount	 of	

jobs	they	want	to	create.”

How’s Business?
	 Speaking	 to	 companies	 individually	

rather	than	the	state	overall,	business	has	

been	looking	up	in	the	past	year	and	many	

believe	that	 trend	will	continue	 into	2017.	

Only	 7	 percent	 of	 respondents	 said	 that	

their	 business’	 bottom	 line	 was	 some-

what	or	much	worse	compared	to	a	year	

ago.	Showing	an	 increasing	optimism	for	

the	coming	year,	only	2	percent	of	 those	

polled	thought	2017	would	be	worse	and	

just	over	80	percent	said	that	it	would	be	

either	somewhat	or	much	better	next	year.

	 Angela	Refsland,	owner	and	founder	of	

Waking	Girl	Company,	a	web	design	and	

internet	 marketing	 firm	 in	 Reno,	 agreed	

with	that	assessment	and	added	that	she	

learned	 from	 the	 recession	 which	 has	

helped	make	her	firm	more	successful.

	 “Things	 are	 significantly	 better	 now	

than	 last	year,”	she	said.	“Part	of	 that	 is,	

I’ve	grown	as	a	business	owner	and	can	

make	more	strategic	decisions.”

	 “We	essentially	doubled	 in	size,”	said	

Flansburg.

	 “We’re	definitely	looking	to	hire,”	add-

ed	Kunec.	“It’s	healthy	staffing	growth.”

	 However,	as	companies	seek	to	grow,	

the	 need	 for	 qualified	 staff	 becomes	 a	

bigger	and	bigger	concern.

	 “It’s	 our	 top	 concern	 in	 Northern	 Ne-

vada,”	said	Mike	Kazmierski,	CEO	of	Eco-

nomic	 Development	 Authority	 of	 Western	

Nevada	 (EDAWN).	 “We	 were	 over	 30,000	

unemployed	five	years	ago.	We’re	now	less	

than	10,000	and	most	of	that	10,000	is	not	

employable	 or	 marginally	 employable	 so	

we’ve	run	out	of	slack	in	our	system.	We’ve	

put	all	the	people	we	need	to	back	to	work.”

	 Jeff	Parker,	vice	president	of	Manpow-

er	added	that,	with	so	many	skilled	work-

ers	needed,	filling	those	positions	will	be	

a	challenge.

	 “There	is	more	demand	for	specialized	

employees	 and	 that	 has	 made	 it	 harder	

to	 fill	 positions.	 And,	 I	 believe	 that	 there	

is	 more	 wage	 pressure	 from	 all	 employ-

ees	 so	 employers	 are	 having	 to	 adjust	

their	expectations	and	what	they	can	do,”	

Parker	said.

	 Kazmierski	said	EDAWN	is	approaching	

the	 skilled	 workers	 issue	 from	 two	 sides.	

They’re	 focusing	 on	 workforce	 develop-

ment	and	workforce	attraction.	Essentially,	

Kazmierski	 said,	 it’s	 a	 matter	 of	 upgrad-

ing	the	skills	of	the	workers	in	state	to	help	

them	 get	 better	 jobs	 and	 also	 recruiting	

workers	 from	 other	 regions	 to	 the	 area.	

CONTINUED FROM PAGE 11

Compared to one year ago,
my business’ bottom line is …

Much Better

Somewhat Better

About the Same

Somewhat Worse

Much Worse

2016

23%

44%

25%

8%

0%

2015

23%

42%

26%

8%

1%

2014

18%

38%

31%

12%

1%

2017

23%

47%

23%

6%

1%

Compared to today, a year from now
my business’ bottom line will be …

Much Better

Somewhat Better

About the Same

Somewhat Worse

Much Worse

2016

23%

62%

13%

2%

0%

2015

27%

54%

16%

3%

0%

2014

20%

50%

24%

5%

1%

2017

28%

53%

17%

2%

0%

Angela

Refsland
Walking Girl Company

Frank M.

Flansburg, III
Schwartz Flansburg

Gregory

Crawford
Alliance Trust Company

Mike

Altimus
Peterbilt Truck Parts
and Equipment and
Silver State International

http://www.nevadabusiness.com/2017/03/executives-weigh-in-power-poll-2017/?utm_source=PDF&utm_medium=PDF&utm_content=PDF%20PDF%20March%202017


46 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   MARCH 2017

kept	up	with	inflation.	I	can	fully	appreciate	

the	concern	of	people	on	minimum	wage	

but	 I	 would	 rather	 see	 the	 state	 aggres-

sively	help	people	get	out	of	the	minimum	

wage	cycle	by	giving	them	some	develop-

ment	training	money	that	would	double	or	

triple	their	pay	instead	of	having	them	try	

to	support	a	family	on	minimum	wage.”

	 Kazmierski,	like	other	executives,	said	

that	minimum	wage	has	a	specific	purpose	

for	entry	level	positions	and	indicated	that	

it	 should	 be	 a	 jumping	 off	 point	 for	 em-

ployees	to	better	careers.	However,	some	

executives	 felt	 that,	while	 an	 increase	 to	

$15	an	hour	was	perhaps	too	high,	a	small	

increase	in	minimum	wage	would	be	good	

for	Nevada	workers.

	 “I	work	 in	markets	where	 it	 is	$10	 [an	

hour],”	said	Parker.	“I	believe	once	it	was	

implemented,	 the	argument	 that	 it	would	

cause	small	business	to	suffer	never	ma-

terialized.	 I	see	that	wage	around	$10	an	

hour	as	reasonable	for	both	the	employer	

and	employee.”

	 An	 additional	 influence	 to	 the	 Silver	

State’s	employment	pools	 is	unions.	The	

poll	asked	if	business	owners	and	execu-

tives	 thought	 unions	 were	 necessary	 for	

Nevada’s	workforce	and	over	70	percent	

said	they	weren’t.		

	 “Unions	 are	 just	 another	 one	 of	 those	

entities	 that	makes	 it	 really	 hard	 for	 busi-

nesses	 to	 innovate;	 not	 just	 businesses	

but	 industries	 in	 general,”	 said	 Refsland.	

“We’re	seeing	that	in	the	education	system	

where	teachers	and	parents	and	even	prin-

cipals	have	great	ideas.	They’re	there	every	

day	and	they	know	what	the	kids	and	fami-

lies	 need,	 but	 we	 never	 get	 to	 see	 those	

ideas	because	unions	have	other	ideas.”

	 However,	 some	 executives	 said	 that	

unions	play	an	important	role	for	Nevada.

	 “You	 want	 a	 skilled	 labored	 force	 in	

any	industry,”	said	Carroll.	“I	do	think	the	

unions	provide	a	service	through	their	ap-

prentice	programs	 in	 bringing	people	 up	

through	the	trades.	That’s	very	important,	

to	have	qualified	people.”

EDAWN	 has	 partnered	 with	 area	 schools	

and	 businesses	 to	 achieve	workforce	 de-

velopment	and	is	running	promotional	ads	

in	nearby	regions	for	recruitment.

Other Influences
	 One	 concern	 some	 small	 business	

owners	have	had,	as	a	result	of	recent	na-

tional	discussions,	is	a	change	to	Nevada’s	

minimum	wage	laws.	As	Seattle,	WA	works	

towards	a	$15	minimum	wage	by	this	year	

and	21	states	 look	 to	 increase	 their	mini-

mum	wage	 in	 2017,	 business	 owners	 are	

concerned.	For	 the	most	part,	 executives	

in	 the	Silver	State	are	against	a	minimum	

wage	 increase	with	 59	 percent	 indicating	

they	wouldn’t	be	supportive	of	it.

	 “I	firmly	believe	that	a	company	is	go-

ing	 to	pay	a	person	what	 they’re	worth,”	

said	Kazmierski.	“If	a	company	pays	them	

what	 they’re	 worth,	 they’re	 not	 going	 to	

pay	 them	 minimum	 wage	 unless	 what	

they’re	worth	 is	minimum	wage.	 I	do	un-

derstand	that	our	minimum	wage	has	not	

	 “Unions	have	done	some	good	things	

over	 the	 years	 for	 people	 and	 they’ve	

also	 caused	 some	 economic	 problems	

in	 terms	 of	 operating	 and	 workplace	 ef-

ficiency,”	concluded	Crawford.

The State of Health
	 One	 area	 that	 has	 many	 employers	

concerned	 is	 the	 state	 of	 healthcare,	

specifically	 how	 to	 pay	 for	 it.	 As	 Presi-

dent	Trump	seeks	 to	 fulfill	his	campaign	

promise	 of	 repealing	 and	 replacing	 the	

Affordable	 Care	 Act,	 many	 business	

owners	in	Nevada	and	across	the	nation	

are	watching	to	see	what	changes	will	be	

enacted	and	how	those	changes	will	af-

fect	 their	 businesses	 and	 employees.	 A	

majority	 of	 85	 percent	 of	 this	 year’s	 re-

spondents	indicated	that	they	have	con-

cern	 in	 regards	 to	 the	ACA	with	over	50	

percent	falling	into	the	“very	concerned”	

category.	

	 “The	concern	that	I	have	is	uncertain-

ty,”	said	Parker.	“Uncertainty	 in	any	eco-
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Unions are necessary for
Nevada’s workforce.

Strongly Agree

Agree Somewhat

Disagree Somewhat

Strongly Disagree

2016

3%

22%

36%

39%

2015

6%

17%

30%

47%

2014

7%

22%

27%

44%

2017

5%

22%

28%

45%

How have your staffing needs changed
in the last 12 months?

Increased

Decreased

No Change

2017

59%

8%

33%

2016

57%

6%

37%

2015

52%

8%

40%

How do you expect your staffing needs
to change in the next 12 months?

Increase

Decrease

No Change

2017

68%

1%

31%

2016

63%

3%

34%

2015

59%

4%

37%

Do you support a
minimum wage increase?

Yes

No

2017

41%

59%

2016

36%

64%

2015

39%

61%

Brian

Kunec
KB Home, Southern Nevada

Mike

Kazmierski
Economic Development 
Authority of Western Nevada
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overwhelmingly	agree	that	cost	is	the	big-

gest	 issue.	 In	 fact,	 only	 12	 percent	 said	

that	 quality	 would	 be	 the	 biggest	 issue	

and	 only	 8	 percent	 indicated	 access	 is	

most	concerning.

nomic	climate	is	never	good.”	He	went	on	

to	add	that	he	believes	healthcare	reform	

is	 important	 but	 is	 concerned	 about	 the	

way	 the	 new	 administration	 is	 handling	

the	changes.	

	 “I	 believe	 that	 the	 Affordable	 Care	

Act	is	imperfect	and	that	there	should	be	

significant	changes	to	it.	But,	we	need	to	

know	what	we	should	expect	in	our	busi-

nesses	 rather	 quickly,	 rather	 than	 just	

very	obtuse	comments,”	he	said.

	 Others,	 however,	 are	 confident	 in	

President	 Trump	 and	 his	 team	 to	 reform	

the	 system.	 “I’m	 not	 concerned	 about	 it	

anymore,”	said	Refsland.

	 “I’m	 probably	 more	 concerned	 about	

healthcare	in	general	rather	than	the	actual	

way	we’re	going	to	figure	out	how	we’re	go-

ing	to	have	good	healthcare,”	said	Altimus.	

“I	am	opposed	to	the	Affordable	Care	Act.	I	

think	there	needs	to	be	a	better	alternative.”

	 And,	 when	 it	 comes	 to	 what	 is	 most	

concerning	 with	 the	 ACA,	 executives	

	 “Cost	is	always	at	the	forefront	of	ev-

eryone’s	 mind,”	 said	 Refsland.	 “Quality	

and	cost	pretty	much	go	hand	and	hand.	

When	 doctors	 and	 clinics	 aren’t	 get-

ting	paid	 for	 six	months	 for	 the	services	

they’re	 doing	 today,	 it’s	 going	 to	 affect	

the	motivation	 and	 the	 ability	 to	 provide	

better	care.”

	 “Cost	is	fundamentally	important	both	

from	an	 employer	 and	 an	 employee	per-

spective,”	said	Flansburg.	“The	employer	

providing	 it	and	the	employee	having	the	

substitute	pay,	having	to	find	some	other	

type	of	healthcare	to	pay	for	it.”		

	 Parker	 added	 that,	 “costs	 were	 not	

contained	 under	 the	 Act,	 as	 was	 prom-

ised.	 They	 continue	 to	 skyrocket	 and,	

with	 those	 costs	 that	 are	 higher,	 you’re	

not	seeing	quality	or	access.”

	 Flansburg	also	added	that,	while	qual-

ity	was	certainly	a	concern,	he	has,	“great	

faith	 in	 our	 medical	 community	 and	 the	

physicians	 and	 hospitals	with	whom	 I’ve	

How concerned are you about
the Affordable Care Act?

Very Concerned

Somewhat Concerned

Not Very Concerned

Not Concerned at All

2017

57%

28%

10%

5%

Which of the following is most concerning 
regarding ACA moving forward?

Access

Cost

Quality

2017

8%

80%

12%
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Do you support a state income tax?

Yes

No

2014

11%

89%

2015

9%

91%

2016

9%

91%

2017

8%

92%

48 NEVADABUSINESS.COMNEVADA BUSINESS MAGAZINE   MARCH 2017

   Cover Story

worked.	 I	 have	 faith	 in	 their	 quality	 just	

from	an	American	perspective.”

The Issue of Tax
	 With	 the	 historic	 change	 to	 Nevada’s	

tax	 structure	 passed	 in	 the	 2015	 Leg-

islature,	 taxes	 have	 been	 a	 hot	 topic	 for	

executives	 over	 the	 past	 several	 years.	

Despite	 the	 changes,	 Nevada’s	 decision	

makers	still	maintain	that	the	state	is	busi-

ness	friendly,	a	trend	that	has	been	over-

whelmingly	consistent	for	the	Power	Poll.	

In	fact,	for	this	year	and	last,	only	10	per-

cent	of	 those	polled	would	disagree	with	

Nevada’s	 business	 friendly	 status.	 Both	

polls	 having	 been	 administered	 after	 the	

Legislature’s	tax	changes.

	 “Absolutely	[it’s	business	friendly],”	said	

Kazmierski.	“It	always	ranks	high	in	a	busi-

ness	friendly	way	but	it’s	not	something	that	

just	happens.	We	have	 to	keep	working	 to	

be	business	friendly	and	I	 think	we	can	be	

more	business	friendly	to	entrepreneurs.”

	 “Compared	to	some	of	the	other	states	

we	 practice	 in,	 Nevada’s	 probably	 the	

most	business	friendly,”	added	Carroll.

	 When	asked	if	Nevada	businesses	have	

too	much	of	a	tax	burden,	executives	had	

more	of	a	mixed	response.	Only	32	percent	

of	respondents	said	that	Nevada	business-

es	did	not	have	too	large	of	a	tax	burden.

	 “It	 all	 depends	 on	 what	 you	 classify	

as	businesses,”	 said	Altimus.	 “There	 are	

industries	 in	Northern	Nevada	 that	 don’t	

have	enough	of	a	tax	burden.	Then	there’s	

small	 business	 and	 middle-sized	 busi-

ness	that	definitely	have	enough	of	a	 tax	

burden.”

	 “There’s	 always	 room	 to	 make	 im-

provement	 there,”	 added	 Kunec.	 “Ulti-

mately,	 the	better	 job	we	can	do	of	 less-

ening	the	burden	on	the	companies,	it	will	

only	 create	 more	 jobs	 relocating	 here.	

I	 don’t	 think	 it’s	 overburdensome,	 but	 I	

think	it’s	something	that	could	always	be	

worked	on	and	made	better.”

	 While	 executives	 are	 somewhat	 con-

flicted	on	whether	 there	 is	 too	much	 tax	

burden,	 most	 agree	 that	 more	 certainly	

isn’t	 needed.	 Ninety-two	 percent	 of	 re-

spondents	 opposed	 a	 state	 income	 tax.	

Additionally,	when	it	comes	to	the	state’s	

largest	 industries,	 executives	 agree	

they’re	 paying	 their	 fair	 share.	 Seventy	

percent	 of	 respondents	 indicated	 the	

gaming	 industry	 is	 paying	 its	 fair	 share	

and	58	percent	said	the	mining	industry	is	

paying	its	fair	share	of	taxes.

	 Finally,	 the	most	 talked	about	change	

from	the	2015	Legislature	is	SB	483,	com-

monly	known	as	the	commerce	tax.	While	

many	expected	the	tax	to	have	a	huge	im-

pact	on	business,	 so	 far,	 the	 impact	has	

been	 less	 than	 anticipated.	 However,	 58	

percent	 of	 respondents	 did	 indicate	 that	

the	 tax	 has	 negatively	 impacted	 their	

business.	

	 “Obviously	it	did	[have	an	impact],	but	

it’s	 not	 that	 significant	 to	 us,	 at	 least	 so	

far,”	said	Carroll.	“Taxes	are	necessary	in	

some	sectors	 so	we	have	 a	 sound	 func-

tioning	government,	that’s	both	at	the	lo-

cal	and	state	 level.	 I’m	not	afraid	to	sup-

port	 taxes	 that	 are	 necessary	 for	 those	

areas.”

	 “The	 commerce	 tax	 has	 almost	 no	

impact	 on	 the	 companies	 we’re	 working	

with,”	 said	 Kazmierski.	 “The	 reason	 for	

that	 is,	 it	 doesn’t	 tax	 their	 sales	 outside	

the	state.”

	 Crawford	 added	 that,	 while	 the	 tax	

hasn’t	 directly	 impacted	 his	 business,	

he	did	see	a	negative	effect	just	from	the	

talks	surrounding	SB	483.

POWER POLL 2017

Nevada is a business-friendly state.

Strongly Agree

Agree Somewhat

Disagree Somewhat

Strongly Disagree

2014

35%

53%

11%

1%

2015

37%

51%

11%

1%

2016

36%

54%

8%

2%

2017

36%

54%

8%

2%

Nevada’s gaming industry is paying
its fair share of taxes.

Strongly Agree

Agree Somewhat

Disagree Somewhat

Strongly Disagree

2014

21%

51%

20%

8%

2015

23%

49%

20%

8%

2016

19%

47%

25%

9%

2017

22%

48%

23%

7%

Nevada’s businesses have too
much of a tax burden.

Strongly Agree

Agree Somewhat

Disagree Somewhat

Strongly Disagree

2014

22%

42%

32%

4%

2015

18%

50%

29%

3%

2016

22%

42%

31%

5%

2017

26%

42%

29%

3%

Nevada’s mining industry is paying
its fair share of taxes. 

Strongly Agree

Agree Somewhat

Disagree Somewhat

Strongly Disagree

2015

12%

36%

29%

23%

2014

13%

38%

30%

19%

2016

12%

37%

30%

21%

2017

12%

37%

30%

21%

SB 483 has negatively impacted
my business

Strongly agree

Agree somewhat

Disagree somewhat

Strongly disagree

2017

19%

39%

32%

10%
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	 “Every	 time	 we	 talk	 about	 a	 new	 tax	

in	Nevada,	the	people	in	Delaware,	South	

Dakota,	 New	 Hampshire,	 they	 use	 that	

against	 us,”	 he	 said.	 “Even	 the	 fact	 that	

it’s	being	debated	is	used	against	us.	That	

had	a	negative	effect	on	our	opportunities	

when	 it	 was	 kicked	 around	 the	 legisla-

ture.	From	a	practical	standpoint,	it	hasn’t	

made	 a	 dramatic	 difference	 to	 my	 busi-

ness.	But,	the	notion	that	Nevada	is	step-

ping	back	 from	 its	business	 friendly,	 low	

tax	 posture	 is	 immediately	 used	 against	

us	by	other	states.”

Time to Learn
	 Billed	 as	 a	way	 to	 pay	 for	 education,	

the	 stated	 purpose	 of	 SB	 483	 is	 to	 help	

fix	Nevada’s	education	system	which,	un-

fortunately,	 ranks	 at	 or	 near	 the	 bottom	

nationally.	When	asked	to	grade	Nevada’s	

education	 system,	 only	 1	 percent	 of	 re-

spondents	gave	 it	 an	 “A”	 ranking	and	an	

overwhelming	97	percent	ranked	the	sys-

tem	at	a	“C”	or	below.	

	 “The	 data	 shows	 us	 very	 low	 nation-

ally,”	 said	 Kazmierski.	 “You	 can’t	 totally	

ignore	 the	 data.	 I	 think	 some	 of	 that	 is	

skewed	by	the	over-focus	on	teacher	pay.	

Our	results	are,	in	many	cases,	much	bet-

ter	 than	 those	 results	 indicate.	 I	 would	

probably	rate	it	low	but	not	as	low	as	the	

national	survey.”

	 Fixing	 education	 is	 something	 state	

leaders	 have	 made	 a	 priority	 in	 coming	

years	 and	 executives	 are	 mixed	 in	 their	

opinions	 as	 to	what	would	 be	most	 help-

ful	in	that	regard.	“It	doesn’t	need	more,	it	

just	needs	less,”	said	Refsland	of	Nevada’s	

education	system.	“It	needs	 fewer	 regula-

tions,	less	control	over	the	teachers,	fewer	

mandates	 and	 rules,	 fewer	 administrators	

and	a	lot	less	bureaucracy,	to	start.”

	 With	 a	 variety	 of	 suggestions	 to	 fix	

education,	 respondents	 ranked	 account-

ability	and	parental	 involvement,	 respec-

tively,	as	most	important.	Teacher	salaries	

were	near	the	bottom	of	the	list	with	only	

7	percent	ranking	it	as	most	important	to	

improve	education.

	 “I’d	 probably	 say	 teacher	 salaries	 [is	

least	 important],”	 said	Crawford.	 “I	 only	

say	 that	 because	 I	 know	 a	 lot	 of	 teach-

ers	in	town	and	most	of	them	don’t	do	it	

for	the	money.	So,	an	extra	$5,000	a	year	

really	isn’t	going	to	motivate	them	differ-

ently,	 they	 have	 some	 other	 motivating	

factor.	 If	you	go	 into	 teaching,	 it’s	never	

going	to	be	a	high-paying	profession.	It’d	

be	wonderful	 if	 we	 paid	 teachers	more,	

but	 I’m	 not	 sure	 that’s	 going	 to	 change	

how	hard	they	work	in	the	classroom.”

	 When	it	comes	to	school	choice	which,	

in	Nevada,	has	taken	on	the	form	of	Edu-

cation	 Savings	 Accounts	 or	 ESAs,	many	

executives	 acknowledge	 that	 it	 can	 be	

very	 helpful	 to	 fixing	 education	 but	 few	

ranked	 it	 as	 most	 important	 when	 com-

pared	 to	 other	 factors.	 ESAs	 were	 ap-

proved	by	 the	 2015	 Legislature	 but	 have	

since	faced	funding	challenges.

	 “I	 think	 it’s	good,	people	should	have	

the	 choice	 for	 their	 kid,”	 said	 Kunec.	 “If	

they	 have	 the	 wherewithal	 to	 have	 the	

ability	to	send	them	to	a	charter	or	private	

school	and,	right	now,	that’s	a	better	edu-

cation,	I’m	okay	for	that	choice.”

New Players,
Same Game
	 Last	 year’s	 political	 season	 will	 surely	

go	 down	 in	 history.	 Whether	 for	 the	 new	

heights	 of	 vitriol	 flung	 between	 parties	 or	

for	 the	candidates	 themselves	who	 repre-

sented	firsts	for	the	U.S.	in	many	ways,	few	

would	disagree	that	it	was	a	season	fraught	

with	 tension	 and	 a	 historic	 outcome.	 In	

Nevada,	we	had	a	changing	of	the	guards	

with	 Democrats	 winning	 all	 of	 the	 state’s	

national	 seats	 up	 for	 grabs.	 The	opposite	

was	 true	 on	 the	 national	 scene	 with	 Re-

publicans	taking	control	of	the	Presidency,	

Senate	and	House	of	Representatives.

	 The	2017	Power	Poll,	which	was	held	after	

the	election	results	came	 in,	asked	respon-

dents	 to	 rate	 politicians	 for	 the	 job	 they’ve	

done	for	Nevada.	For	those	that	are	new	to	

office,	 the	poll	asked	 for	 them	to	anticipate	

the	kind	of	job	they’re	expected	to	do.	

What overall grade whould you give 
Nevada’s educational system?

A - Excellent

B - Above Average

C - Average

D - Below Average

F - Poor

2016

1%

5%

33%

40%

21%

2015

1%

6%

31%

40%

22%

2014

0%

5%

37%

36%

22%

2017

1%

2%

32%

42%

23%

Parental
Involvement

A rank of 1 is most important and a rank of 6 is least important.

1

2

3

4

5

6

Funding Reform School
Choice

Teacher
Salaries

The following issues are ranked according to which is most
important in order to improve education in Nevada.

Accountability

2017

31%

27%

19%

14%

7%

2%

2017

20%

17%

15%

16%

11%

21%

2017

22%

19%

20%

19%

13%

7%

2017

13%

14%

18%

20%

23%

12%

2017

7%

9%

11%

12%

19%

42%

2017

7%

14%

17%

19%

27%

16%
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Grade elected officials based on how well you think
they have addressed Nevadan’s interests.

Pres. Barack Obama

Gov. Brian Sandoval

Lt. Gov. Mark Hutchison

Sec. Barbara Cegavske

Atty. Gen. Adam Laxalt

Sen. Dean Heller

Sen. Harry Reid

Rep. Mark Amodei

Rep. Cresent Hardy

Rep. Dr. Joe Heck

Rep. Dina Titus

Average
Statewide

2016

D

B

C+

C

C

C+

D+

C

C

B-

C-

Rural
Nevada
2017

F

D-

C-

B-

B

C-

F

A-

C

C-

C-

2015

D

B

B-

C+

C+

B-

D+

C+

C

B-

D

2014

D

B

NA

NA

NA

B-

D+

B-

NA

C

C

Northern
Nevada
2017

D+

B-

C+

C+

C+

C+

D+

B-

C

C+

C-

2017

D+

B-

C+

C

C+

C+

D+

C+

C

C+

C-

Southern
Nevada
2017

D+

B-

C+

C

C

C+

D+

C

C

C+

C-

Previously In Office (elected official was in office at the time this poll was administered)

	 For	 the	newly	elected	President	Don-

ald	 Trump,	 there	 is	 a	 “wait	 and	 see”	 at-

titude	prevailing	with	executives	cautious	

to	judge	him	one	way	or	another.	He	was	

given	a	“C+”	average	for	 the	 job	he’s	ex-

pected	to	do.	

	 “I	 feel	 like	 Trump	 is	 approaching	 is-

sues	more	like	the	business	owners	I	get	

to	 work	 with	 every	 day,”	 said	 Refsland.	

“There’s	 a	 belief	 that	 there	 is	 a	 solution	

and	 a	 willingness	 to	 implement	 the	 so-

lution	 and	 adjust.”	 She	 added	 that	 she	

Newly Elected

Pres. Donald Trump

Sen. Catherine Cortez-Masto

Rep. Ruben Kihuen

Rep. Jacky Rosen

N.NV

C+

C

C

C

R.NV

A-

D

D

D

S.NV

C+

C-

C-

C-

Statewide

C+

C-

C-

C-

EDITOR’S NOTE: The statewide averages above are based upon the total voter respondents and the actual votes 
themselves. As Rural Nevada represented a significantly smaller number of respondents, some results may 
appear skewed to reflect the correctly tallied average.

http://www.christuckerlv.com
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felt	 that,	 “Trump	has	 the	momentum	and	

enthusiasm	a	 small	 business	owner	 has.	

That’s	exciting.”

	 Governor	 Brian	 Sandoval,	 who	 has	

had	 a	 fairly	 stable	 track	 record	 over	 the	

years	 did	 more	 poorly	 in	 Rural	 Nevada	

than	 previously,	 but	 overall	 remained	 in	

the	 “B”	 range	 slipping	 to	 a	 “B-”	 in	 this	

year’s	poll.

	 “He’s	thoughtful	and	not	dedicated	to	

any	one	sort	of	 ideology,”	said	Crawford	

of	Sandoval.	“He	tries	to	generally	find	a	

good	common	ground	for	everyone	in	the	

state	to	work	from.”

	 “He	has	worked	on	very	tough	issues,	

such	 as	 education	 and	 taxes,	 in	 a	 non-

partisan	way,”	added	Parker.	“He’s	been	

able	 to	bring	 everyone	 together	 in	 order	

to	do	what’s	best	for	the	state.”

	 For	 the	 remaining	 politicians,	 most	

received	 rankings	 in	 the	 “C”	 range	 with	

only	retired	Senator	Harry	Reid	receiving	

a	grade	of	“D+”	from	the	poll.

Issues of State
	 Regardless	of	the	political	climate	and	

due	to	Nevada’s	desert	location,	tax	sys-

tem,	growth	and	a	variety	of	other	factors,	

the	 state	 has	 some	 concerns	 that	 carry	

over	 from	 year	 to	 year,	 with	 varying	 de-

grees	of	importance.	When	asked	to	rank	

what	the	most	 important	 issue	for	Neva-

dans	is	right	now,	respondents	rated	edu-

cation	as	a	top	concern	with	the	availably	

and	 cost	 of	 healthcare	 as	 second	 most	

concerning.

	 Altimus	 said,	 for	 him,	 the	 three	 big-

gest	 issues	 were	 transportation,	 short-

falls	 in	 the	 budget	 and	 education.	

“Transportation	 issues	 because	 I	 know	

that’s	been	a	hold	back	for	Northern	Ne-

vada,”	he	said.	

	 Carroll	 reiterated	 that	 and	 said,	 “it’s	

critical	 we	 have	 great	 infrastructure	 to	

get	 us	 accessibility	 and	 connectivity	

throughout	 the	 Southwest	 to	 our	 neigh-

bors	 for	 industry,	commerce.”	He	added	

that	I-11	would	be	an	important	boon	for	

Southern	Nevada	and	 indicated	that	Ne-

vada’s	 transportation	 leadership	 should	

extend	 I-11	 all	 the	way	 to	Reno.	 “I	 think	

it’s	a	shame	our	 two	 largest	cities	aren’t	

connected	 by	 an	 interstate	 system,”	 he	

said.

	 This	 year’s	 poll	 overwhelmingly	 indi-

cated	that	many	executives	think	Nevada	

is	 on	 the	 right	 track	 in	 a	 number	 of	 key	

areas	 from	 diversification	 to	 improving	

the	broken	education	system.	Executives,	

many	of	whom	are	coming	off	of	a	banner	

2016,	 are	 excited	 about	 2017	 and	 look-

ing	forward	to	seeing	how	Nevada’s	lean	

business	community	handles	a	burgeon-

ing	economy.

	 “I’m	 happy	 and	 privileged	 to	 be	 a	

Nevadan,”	 said	Flansburg.	 “We	have	a	

very	unique	state	 that	 is	different	 than	

any	other	state	in	the	union	in	our	hos-

pitality	 and	 the	 amount	 of	 people	 that	

come	to	our	city,	both	for	work	and	for	

visit.	 It’s	 really	 helping	 our	 state	 tran-

scend	 to	 the	 next	 level.	 I’m	 proud	 to	

be	 from	Nevada	and	 I	 don’t	 know	 that	

was	always	the	case	for	all	the	previous	

generations.”
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SAY WHAT

“I commend the president on his 
nomination of Judge Neil Gorsuch to the 
Supreme Court,” said Attorney General 
Adam Laxalt. “Judge Gorsuch follows 
the text and original meaning of the 
Constitution, and will serve the American 
people well.”

A rank of 1 is very concerned and a rank of 6 is not concerned at all.

1

2

3

4

5

6

2016

15%

18%

19%

21%

16%

11%

2015

12%

19%

22%

20%

16%

11%

2014

14%

25%

20%

21%

12%

8%

2017

24%

21%

19%

13%

14%

9%

Avail. & Cost of Healthcare

1

2

3

4

5

6

2016

39%

25%

19%

8%

6%

3%

2015

37%

29%

15%

9%

6%

4%

2014

43%

24%

16%

8%

6%

3%

2017

33%

29%

17%

12%

7%

2%

Quality of Education

1

2

3

4

5

6

2016

18%

20%

17%

14%

17%

14%

2015

23%

19%

15%

18%

15%

10%

2014

16%

17%

16%

14%

25%

12%

2017

17%

15%

21%

18%

16%

13%

Availability of Water

1

2

3

4

5

6

2016

6%

9%

18%

25%

26%

16%

2015

11%

13%

21%

20%

23%

12%

2014

11%

15%

23%

25%

18%

8%

2017

6%

14%

19%

23%

24%

14%

State Budget Shortfalls

1

2

3

4

5

6

2016

6%

12%

11%

16%

24%

31%

2015

3%

5%

9%

13%

23%

47%

2014

1%

5%

10%

16%

24%

44%

2017

4%

6%

8%

12%

18%

52%

State Budget Shortfalls

1

2

3

4

5

6

2016

16%

17%

16%

16%

12%

23%

2015

15%

16%

19%

20%

15%

15%

2014

19%

18%

18%

15%

14%

16%

2017

16%

15%

16%

21%

21%

11%

Taxes

The following issues are ranked according to the level of concern/worry about them.

Jeff

Parker
Manpower
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9060 West Cheyenne Avenue • Las Vegas, Nevada 89129 
Tel. 702-853-5483 • Fax 702-853-5485 • www.sdfnvlaw.com

• Trust and Estate Litigation 

• Trust and Probate Administration 

• Estate and Tax Planning 

• Asset Protection 

• Business Planning

• Tax Controversies 

•  Tax Advice for Settlements  
and Judgments 

•  Guardianships 

• Business Litigation 

• Voluntary Disclosures

Solomon Dwiggins & Freer, Ltd. is honored to receive Las Vegas’  
only 2017 Tier 1 ranking by:

U.S. News—Best Lawyers®  
for Best Law Firms for Litigation Trusts and Estates

 Around the State

USA Parkway Extension Hits Midway Mark
The Nevada Department of Transportation (NDOT) has reached 
the 50 percent milestone in the completion of the USA Parkway 
extension. The project connects Interstate 80 and U.S. 50 in Storey 
and Lyon counties. USA Parkway was originally constructed as a 
privately-built, six mile road connecting I-80 to the Tahoe Reno 
Industrial Center east of Sparks. This project extends the Parkway 
by over 12 miles to reach U.S. 50 near Silver Springs. The new 
connection will be known as State Route 439 and creates an 
additional route for commuter, freight and other traffic, reducing 
travel times by as much as 38 percent.

Southwest Medical Donates
to Touro PA Students
Touro University Nevada has received a $145,000 donation 
from Southwest Medical Associates for the school’s physi-
cian assistant studies program. The monies will be used to 
purchase three ultrasound machines and models which stu-
dents will use to learn about and practice performing joint 
injections among other enhanced training. Additionally, the 
school plans on using the funds to improve the EKG and pul-
monary function test interpretation required of students.

Nevada’s Health Exchange Exceeds 
Previous Year’s Enrollments
The Silver State Health Insurance Exchange enrolled 89,061 Ne-
vadans during it’s most recent and fourth open enrollment sea-
son. The number exceeds last year’s enrollment by almost 1,000 
consumers. According to the Centers for Medicare and Medicaid 
Services’ last enrollment snapshot report, Nevada’s enrollment 
numbers included 29,000 new consumers and retained almost 70 
percent of its existing consumer base.

Jobs in Solar Industry
Slows in Nevada
Only one of six states in the country, Nevada lost jobs in 
the solar industry last year. According to the seventh annual 
National Solar Jobs Census from the Solar Foundation, the 
industry grew nationally by 25 percent. The total number of 
solar workers in Nevada decreased by 4 percent in a year, 
from 8,764 jobs in 2015 to 8,371 jobs last year. Nevada ranks 
fourth in the nation for the number of jobs in the solar indus-
try, second in the nation on a per capita basis.

http://www.sdfnvlaw.com%E2%80%A2
http://www.sdfnvlaw.com%E2%80%A2
http://www.nevadabusiness.com/2017/03/around-the-state-march-2017/
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 Welcome to Nevada

Alltrade Tools
A designer and manufacturer of pre-
mier tools and shop equipment, Alltrade 
Tools is in the process of relocating its 
distribution facility from Long Beach, 
CA to Reno. Company executives chose 
Reno for its business-friendly climate 
and the opportunities the growing com-
munity offers. The company serves 
clients globally and will create an ad-
ditional 35 jobs in the Northern Nevada 
area. Alltrade has leased 90,000 square 
feet to house the new facility.

Logical Position
Logical Position offers digital ser-
vices such as search engine optimiza-
tion, website design and pay-per-click 
marketing. Due to the need for digi-
tal marketing in the Southern Nevada 
business community, the company has 
recently doubled their workforce. Ex-
panding from 15 to 30 employees, the 
agency has relocated to a larger space 
in Henderson to accommodate the new 
growing workforce with room for up to 
55 employees. 

Nevada Esports Alliance
With the global impact of e-sports, or 
competitive multi-player video games, 
Nevada Esports Alliance was official-
ly launched on February 9th to provide 
information and resources to promote 
development and best practices for 
regulated gambling. The non-profit or-
ganization was established to position 
Nevada as a global e-sports hub with 
the hopes of appealing to younger gen-
erations, driving continued visitation 
to the Silver State.

PuroClean
This property restoration franchise 
recently announced plans to expand 
in Southern Nevada. The company 
will add three new franchise loca-
tions this year. These locations will 
support the $182.2 million in direct 
water and fire mitigated loss claims 
in Las Vegas. Each new franchise 
will initially hire two to five employ-
ees with the goal to grow the team as 
the business grows and demand for 
mitigation services increases.

Stixis Technologies
A technology company in Southern 
Nevada, Stixis Technologies provides 
services that include computer pro-
gramming, application development, 
business analysis services and quality 
testing. The India-based company will 
open an innovation center and create 
136 jobs over the next two years and a 
total of 415 jobs over the next five years. 
Company leaders plan to hire and train 
local workers to provide services to 
global clients.

Zazzle, Inc.
Zazzle is an e-commerce company 
and operates an online marketplace for 
customers to create custom products. 
Zazzle executives plan to move their 
core distribution and technology cen-
ter to Reno, creating 250 jobs in the 
city at an average wage of $22.52 per 
hour and invest $4,740,000 in capital 
equipment in the first two years. The 
company will move into one of the 
new industrial buildings in the South 
Valley Commerce Center.

http://www.nevadabusiness.com/2017/03/welcome-to-nevada-march-2017/
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either	 paper	 or	 pixels	 and	 no	 backlog	 of	

emails	or	texts	to	be	produced	in	discovery.

	 Pursuing	 litigation	 in	 order	 to	 “win”	 a	

dispute	 is	 an	 expensive	 proposition.	 “It’s	

incredibly	unsatisfying	to	spend	a	tremen-

dous	 amount	 of	 money	 on	 lawyers’	 fees	

and	 court	 costs	 to	 have	 somebody	 say,	

‘you’re	right’	 if	you	don’t	get	the	compen-

sation	on	the	back	side	of	that,”	said	Gor-

don.	 “Litigation	 is	 rarely	 about	 principle.	

Most	frequently	it’s	about	money.”

	 From	 the	 defendant’s	 perspective,	 a	

huge	 pitfall	 is	 not	 settling	 when	 there’s	 a	

chance.	If	a	business	owner	knows	there’s	

culpability,	being	honest	internally	and	with	

counsel	will	help	a	business	come	out	of	lit-

igation	unscathed,	or	at	least	less	scathed,	

said	Gordon.	 If	 there	 is	culpability,	defen-

dants	 should	 consider	 the	 costs	 of	 litiga-

tion	versus	the	cost	of	settling.

	 “There	are	a	lot	of	companies	that	have	

a	knee	jerk	reaction	if	they’re	being	sued	or	

an	 aggressive	 claim	 is	 coming	 their	way,”	

said	Jim	Pisanelli,	Pisanelli	Bice.

	 Their	first	defense	is	offense,	whereas	

stepping	back	and	actually	doing	an	ob-

jective	analysis	to	see	if	there	is	culpabil-

ity	can	save	time	and	money.	“Litigation	

has	 a	 way	 of	 compounding	 and	 snow-

balling.	 If	 you’re	 able	 to	 search	 for	 rea-

sonable	 business	 solutions	 before	 the	

litigators	 get	 involved,	 I	 think	 it’s	 prob-

ably	the	singular	best	advice	I	could	give	

somebody.	 Look	 for	 business	 solutions	

before	litigation.”	

Mediation
	 Not	all	business	disputes	have	to	end	in	

litigation.	However,	if	a	dispute	has	passed	

the	point	where	the	principals	can	talk	their	

way	out	 of	 a	problem	 together,	mediation	

might	provide	a	solution.

	 Sometimes.	Parties	 in	dispute	who	ap-

proach	mediation	with	a	sincere	desire	 to	

find	a	solution	and	who	are	willing	to	com-

promise,	especially	if	met	by	the	other	side	

coming	 in	 with	 the	 same	 attitude,	 have	 a	

good	 chance	 for	 mediation	 to	 be	 “wildly	

successful,”	according	to	Lundvall.	

	 “If	one	side	or	both	sides	come	into	me-

diation	with	 battle	 lines	 firmly	 drawn,	 ‘I’m	

not	going	to	step	over	this	line,	I’m	not	go-

ing	to	compromise,	it’s	my	way	or	the	high-

way,’	 it’s	 never	 going	 to	 be	 successful,”	

said	Lundvall.

	 As	 litigation	becomes	more	expensive,	

the	 incentive	 for	people	 to	 reach	compro-

mise	through	other	means	becomes	more	

CONTINUED FROM PAGE 15

LITIGATION   Feature Story
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McDonald Carano
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than	just	affirming	or	overturning	the	lower	

court’s	decision,	they	include	legal	analysis	

that	provides	additional	guidance	for	attor-

neys	to	clearly	understand	the	law.

	 Many	lawyers	hope	that	as	the	Court	of	

Appeals	helps	relieve	some	of	the	caseload	

on	the	Supreme	Court,	then	both	the	Court	

of	Appeals	and	the	Supreme	Court	will	ac-

cept	more	discretionary	writs.	

	 “They’re	very	prolific,	and	the	quality	of	

their	 decisions	 has	 been	 excellent,”	 said	

Roberts.	Because	 the	decisions	are	more	

attractive.	Though	the	best	mediators	can	

be	expensive,	it	can	be	money	well	spent.	

Mediation	may	settle	disputes	faster	than	a	

court	case	can,	with	less	time	and	energy	

directed	 away	 from	 running	 the	 business.	

According	 to	 Roberts,	more	 than	 90	 per-

cent	of	the	cases	Weinberg	Wheeler	sends	

to	mediation	get	resolved.	

	 “Mediation	is	really	nothing	more	than	a	

more	formal	way	of	trying	to	solve	the	prob-

lem.	 If	 it	 is	 a	business	dispute	with	 some-

body	you	want	to	have	an	ongoing	business	

relationship	 with,	 having	 that	more	 cordial	

ability	 to	 solve	 a	 problem	and	 figuring	 out	

how	 to	 walk	 either	 together	 or	 away	 from	

each	other	can	ultimately	be	more	success-

ful	for	one’s	business,”	said	Gordon.

	 Mediation	isn’t	a	one	shot	deal.	Litigants	

can	try	mediation	multiple	times	and	at	any	

point	before	or	on	the	eve	of	trial.	

Nevada Court
of Appeals
	 Just	 because	 a	 case	 is	 adjudicated	 in	

District	Court	doesn’t	mean	it’s	necessarily	

over.	But	where	cases	used	to	have	to	wait	

until	they	could	be	heard	by	the	Nevada	Su-

preme	Court,	now	 there’s	an	 intermediate	

court,	Nevada	Court	of	Appeals.

	 “Not	only	has	it	tried	to	clear	out	a	back-

log	of	cases,	but	from	a	business	perspec-

tive	 you	 get	 quicker	 resolution	 [of	 cases]	

with	 the	 intermediate	 Court	 of	 Appeals,”	

said	Lundvall.	“For	business,	speed	of	de-

cisions	is	critical	and	you	can’t	just	simply	

wait	around	for	years	for	a	decision.”

	 Business	court	cases	are	generally	ap-

pealed	 directly	 to	 the	 Nevada	 Supreme	

Court,	not	the	Appeals	Court,	said	Couvil-

lier.	Where	the	appeals	court	figures	in	is	by	

removing	some	of	the	backlog	of	Supreme	

Court	 cases	 so	 business	 cases	 are	 pro-

cessed	more	quickly.

	 In	December	the	new	court	issued	near-

ly	100	opinions,	for	cases	that	would	have	

taken	much	longer	to	get	decisions	if	they’d	

had	to	wait	 to	reach	the	Nevada	Supreme	

Court.
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	 “Discretionary	 writs	 are	 where	 you	

seek	 legal	 advice	 from	 the	 Appellate	

Court	during	the	litigation,”	said	Roberts.	

“That	way	if	there	is	an	error	made	by	the	

trial	court,	 it	can	be	resolved	before	the	

parties	 spend	 three	 years	 litigating	 the	

case	and	going	to	trial	only	to	learn	after	

that	there	had	been	an	error	made	in	the	

trial	court.”

The Cost of
Doing Business
	 As	the	economy	has	improved,	attorneys	

are	seeing	different	behavior	 from	business	

owners	when	it	comes	to	litigation.

	 Couvillier	 has	 seen	 a	 rise	 in	 cases.	

“Now	 that	 businesses	 are	 viable	 and	

there’s	a	long	term	good	outlook	on	busi-

nesses,	people	have	something	at	stake	to	

fight	for.”

	 Other	firms	see	an	 inverse	 relationship	

between	economy	and	litigation.	When	the	

economy	 is	 strong,	 litigation	 decreases,	

said	Lundvall.	When	the	economy	is	poor,	

litigation	increases.

	 “When	 the	 economy	 is	 going	 strong,	

[business	 people]	 don’t	 want	 to	 put	 their	

energy	and	their	money	and	their	resources	

and	 their	 capital	 into	 litigation,”	 said	 Lun-

dvall.	 Instead	 of	 looking	 back	 over	 their	

shoulders	and	squeezing	every	dime	out	of	

every	deal,	they’re	looking	ahead	to	what’s	

next.	 “Quite	 candidly	 that’s	where	we	 are	

[now].	Business	litigation	is	down	as	we’re	

seeing	the	economy	recover.”

	 Roberts	said	anecdotally	that	the	firm	is	

seeing	fewer	cases	filed	but	those	that	are	

filed	 involve	 larger	 disputes.	 “As	 the	 size	

of	the	dispute	 increases,	the	transactional	

cost	of	litigation	becomes	less	significant.”	

	 “The	best	way	for	a	litigator	to	serve	his	

or	her	client	is	to	either	take	them	out	or	get	

them	out	 of	 litigation,”	 said	Gordon.	 “The	

longer	 that	 the	 litigation	goes	on,	 the	bet-

ter	it	is	for	the	lawyer’s	bottom	line,	but	not	

necessarily	for	the	business’.”

	 “My	experience	has	been	that,	at	 least	

from	 a	 commercial	 litigation	 perspective,	

people	 have	 been	 arguing	 over	 money	

since	 the	 dawn	 of	 time	 and	 that	 hasn’t	

changed,”	said	Pisanelli.
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Henderson tied with Tampa, FL for best 
U.S. cities for early retirement according 
to a study from SmartAsset. The city 
ranked fifth and sixth for low violent and 
property crime rates, respectively.
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LAWMAKERS SHOULD FOCUS ON 
CONSEQUENCES OF MINIMUM WAGE HIKES
—NOT MERE INTENTIONS

 Free Market Watch

t didn’t take the new Nevada legislature long before it started toy-
ing with the idea of raising the minimum wage. 
    Introduced within the first week of Nevada’s 79th legislative 
session, SB106 would incrementally increase the minimum 

wage from the current $8.25 per hour to a grand total of $12 per hour. 
Another more aggressive proposal — AB175 — was introduced the 
following week, and it called for a $15 minimum wage. 
 As with the national “Fight for $15” movement, advocates of 
both proposals have done their best to avoid discussions regarding 
the economic consequences of such wage hikes — instead focusing 
their sales-pitch on the supposed moral imperative to “do something” 
about poverty. 
 Focusing heavily on poverty rates among minority groups, these 
advocates routinely praise minimum wage hikes as a sure-fire way to 
bridge the so-called “minority wage gap.” 
 Economic reality, however, disagrees. 
 According to a recent Heritage Foundation report, many indus-
tries that currently depend on low-skilled labor would be forced 
to immediately increase their prices. The study, based on observa-
tions made in markets where the minimum wage has already been 
increased, suggests that a $15 minimum wage would translate to a 
roughly 38 percent hike in fast-food prices alone.  
 Just as troubling is the impact such increases have on the labor 
market — specifically among minority groups, which already tend 
to have higher unemployment and more under-employment than the 
rest of the workforce. 
 For example, a report from the Nevada Policy Research Institute 
indicates that for every $1 per hour the minimum wage is increased, 
there will be a nearly 1 percentage point increase in unemployment 
among Hispanics. 
 Other studies have shown similar correlations between govern-
ment-mandated wage increases and minority-worker unemployment. 
 What’s even more interesting, however, is that this correlation isn’t 
some sort of accidental, or unforeseeable, consequence of artificially 
inflating wages. It is a well-documented phenomenon. 
 In fact, at one time, it was actually the intent behind minimum 
wage mandates.
 In the 1920’s, white-supremacist labor unions in South Africa 
were unabashedly focused on keeping South Africa’s trades “white,” 
using race-based labor policies. While most apprenticeships were re-

served for white workers, unskilled black Africans still were manag-
ing to get a foothold in the labor market by accepting work at lower 
wages, and “learning on the job.” 
 Companies welcomed the low-skilled labor, and black workers 
depended on the experience to begin earning higher wages. 
 But the labor unions in South Africa felt that their entirely white 
membership was threatened by this growing minority labor force 
— and enthusiastically threw full support behind a new minimum 
wage law in 1926.  
 Known as “the rate for the job” regulation, its lynchpin was a 
government-mandated floor for wages — and it quickly priced inex-
perienced workers out of the market, thus preserving the white-only 
union’s monopoly in the region’s most important trades. 
 And South Africa wasn’t alone in such thinking. 
 In the U.S., about the same time, Harvard University praised 
similarly discriminatory minimum wage laws in Australia as a 
prime example of how “whites” could protect their “standard of liv-
ing from the invidious competition of the colored races.” 
 In the early 1930s, a similar minimum-wage scheme was pro-
posed as federal law in America — the 1931 Davis-Bacon Act — 
with supporters enthusiastically declaring that mandated minimum 
wages would help ensure the “racial status quo” of the nation. 
 Candidly out to rig the system against unskilled immigrant and 
minority workers, Congress wholeheartedly endorsed the nation’s 
first federal attempt to mandate a minimum wage. 
 How ironic that modern-day “social justice” warriors and “pro-
gressives” — oblivious to the actual harm minimum-wage policies 
do to the underprivileged — continue to demand the very same poli-
cies used to discriminate against disadvantaged communities just 90 
years ago. 
 Of course, a lot has changed since the 1930s. 
 Today’s campaigns for increasing the minimum wage reflect a 
genuine — if historically and economically ignorant — desire to 
help low-wage workers increase their incomes. 
 But a change in proponents’ intent does not change the damaging 
impact their policies would bring to businesses, labor markets and 
consumers. 
 Rather than blindly focusing on the “good intentions” of mini-
mum wage advocates, maybe — just maybe — it’s worth looking at 
the demonstrated impacts of their policies.

I
Michael Schaus is communications director for the Nevada Policy Research Institute.
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NEVADA   LAND
By Doresa Banning

PRIORITIES	FOR	TODAY
IN	PLANNING	FOR	TOMORROW

Federal Land Challenges
	 Land	 management	 is	 at	 the	 heart	 of	

many	disagreements	with	federal	agencies	in	

charge	of	properties	in	Nevada.	

	 “We	 want	 our	 public	 lands	 managed	 in	

a	manner	 that	will	 help	sustain	not	only	 the	

environment	but,	also,	communities	and	local	

economies.	We	 believe	 that	 there	 needs	 to	

maximum	engagement	with	county	govern-

ments;	counties	should	have	a	role	and	a	say	

in	how	those	 lands	are	managed,”	said	Jeff	

Fontaine,	executive	director,	NACO.	NACO	is	

a	nonprofit,	nonpartisan	association	that	rep-

resents	 the	 collective	 interests	 of	 Nevada’s	

17	 counties	 and	 advocates	 on	 their	 behalf	

concerning	federal	matters.	A	major	focus	is	

public	lands.

	 That’s	because	more	than	57	million	peo-

ple	now	live	within	25	miles	of	these	types	of	

acres	and	two-thirds	of	BLM-managed	lands	

sit	within	50	miles	of	an	urban	area,	according	

to	NACO’s	“2015	Summit	on	Public	Lands	in	

Nevada”	report.	

	 Additionally,	public	lands	play	a	significant	

role	 in	Nevada’s	 economy.	 They	 support	 the	

outdoor	recreational	and	tourism	industries	as	

places	to	visit	and	on	which	to	hunt,	fish,	camp,	

view	wildlife	 and	more.	More	 than	7.5	million	

visits	 to	 BLM	 Nevada	 recreation	 sites	 were	

made	in	2015,	according	to	agency	statistics.	

	 Public	 lands	also	offer	 resources	that	at-

tract	 new	 businesses	 and	 workers,	 thereby	

boosting	 the	 nearby	 economies.	 The	 same	

 Building Nevada

PROTECTING	counties	 from	restrictive	 fed-
eral	land	policies,	potentially	transferring	U.S.	

government-owned	 land	 to	 the	 state,	 creat-

ing	state	parks.	These	and	other	current	land	

matters	in	Nevada,	some	in	the	courts,	some	

ongoing,	many	controversial,	are	numerous.	

	 That	is,	in	large	part,	because	the	state	

contains	 the	 highest	 percentage	of	 feder-

ally	owned	and	managed	land,	87	percent,	

a	 quantity	 that’s	 equivalent	 to	 the	 size	 of	

Michigan,	 including	 land	 and	 water.	 Fur-

ther,	 federal	 agencies	 own	 more	 than	 90	

percent	of	the	land	in	five	Silver	State	coun-

ties—Nye,	Esmeralda,	Lander,	Lincoln	and	

White	Pine	according	to	data	from	the	Ne-

vada	Association	of	Counties	(NACO).	

	 These	governmental	 owners	 and	over-

seers	include	the	U.S.	Bureau	of	Land	Man-

agement	 (BLM),	 U.S.	 Forest	 Service	 (FS)	

and	U.S.	 Fish	 and	Wildlife	Service	 (FWS).	

The	 lands	 include	 national	 parks,	 forests,	

wildlife	 refuges,	 monuments	 and	 wilder-

ness	 areas,	 such	 as	 the	 Desert	 National	

Wildlife	Refuge	 in	Las	Vegas	and	Pyramid	

Lake,	northeast	of	Reno.	

	 Only	1	percent	of	Nevada’s	total	land	mass	

is	owned	by	the	state	itself,	said	Charles	Dono-

hue,	 state	 land	 registrar	 and	 administrator,	

Nevada	Division	of	Lands.	Those	acres	house	

state	agencies	and	enterprises,	including	mu-

seums,	the	National	Guard,	wildlife	sanctuar-

ies	 and	 parks.	 The	 remaining	 12	 percent	 of	

Nevada’s	land	primarily	is	privately	owned.
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Donohue
Nevada Division of Land
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year,	Nevada	received	$11.4	million	from	ac-

tivities	on	BLM	Nevada	land,	including	mining,	

mineral	materials,	and	geothermal	and	renew-

able	energy	programs.	

	 The	 BLM’s	 stated	 purpose	 involves	 bal-

ancing	resource	use,	 recreation	and	conser-

vation.	However,	one	issue	is	the	status	of	the	

BLM’s	 Resource	 Management	 Planning,	 or	

Planning	2.0,	rule,	a	revised	methodology	for	

how	the	agency	develops	resource	manage-

ment	plans,	which	became	final	on	Dec.	1.	In	

late	January,	Sen.	Dean	Heller	co-sponsored	

and	 introduced	a	measure	 to	have	Planning	

2.0	 be	 considered	 for	 invalidation	 under	 the	

Congressional	Review	Act.	This	would	require	

Congress’	disapproval	of	the	act	within	60	leg-

islative	days	signed	by	the	president,	or	in	the	

case	of	a	presidential	veto,	passage	by	two-

thirds	of	both	houses.	

	 In	developing	the	new	planning	guide,	 the	

BLM	aimed	“to	increase	public	involvement	and	

incorporate	the	most	current	data	and	technol-

ogy	into	our	land	use	planning,”	the	“Planning	

2.0:	 Improving	 the	 Way	 We	 Plan	 Together”	

document	noted.	Yet	despite	some	changes	to	

the	original	document,	various	entities	 remain	

displeased	 with	 the	 final	 outcome	 because	

its	general,	 rather	 than	site-specific	approach	

would	harm	energy	and	mineral	development,	

recreation	and	grazing	on	public	lands.

	 NACO,	for	instance,	believes	that	Planning	

2.0	“erodes	the	right	of	local	governments	to	in-

teract	with	the	BLM	and	provide	necessary	in-

put	and	comments	and	further	removes	the	act	

of	planning	for	uses	and	maintenance	of	public	

lands	to	Washington	D.C.,”	Fontaine	said.

Sage-Grouse-Related 
Challenges
	 Underway	 is	 a	 federal	 agency	 proposal	

to	withdraw	2.8	million	acres	in	Nevada	from	

future	 mining	 for	 20	 years	 because	 they’re	

in	sagebrush	focal	areas	that	contain	sage-

grouse	habitats	and	populations.	The	State	

of	Nevada	submitted	a	counterproposal	that	

would	reduce	the	total	withdrawn	acres	sig-

nificantly.	The	period	of	public	comment	on	

the	proposed	amendment	and	the	draft	envi-

ronmental	impact	statement	is	underway	and	

ends	March	28.	

	 “That’s	a	pretty	big	deal,”	Fontaine	said.	

	 A	 lawsuit	currently	 in	the	courts,	brought	

by	more	 than	 a	 handful	 of	Nevada	 counties	

against	the	BLM	and	the	FS,	alleges	the	agen-

cies	didn’t	 consider	 local	plans	and	conser-

vation	efforts	when	developing	their	land	use	

plan	 amendments	 concerning	 sage-grouse	

habitats,	which	were	approved	in	September	

2015.	 Thus,	 the	 amendments	 are	 hindering	

development.	 For	 example,	 in	 the	 suit,	 Elko	

County	 asserted	 that	 it	 loses	 an	 estimated	
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$31	million	per	year	in	agricultural,	mineral	and	

energy	development	and	production.

	 Last	month,	Heller	 introduced	the	Greater	

Sage-Grouse	 Protection	 and	 Recovery	 Act	

of	2017,	Senate	Bill	S.	273,	which	would	allow	

states	to	implement	their	own	specific	conser-

vation	and	management	plans	to	protect	great-

er	sage-grouse	populations	and	their	habitats.

	 “The	 current	 heavy-handed	 sage-grouse	

plans	needlessly	 impose	 restrictions	on	mil-

lions	[of]	acres	of	land	in	Nevada	alone,	threat-

ening	 our	 western	 way	 of	 life	 while	 doing	

little	to	improve	habitat.	Our	legislation	allows	

western	 states	 the	 flexibility	 to	 choose	 the	

proper	methods	to	improve	the	sage-grouse	

population	while	keeping	Nevada’s	economic	

stability	and	community	needs	in	mind,”	Heller	

wrote	in	a	press	release.

	 In	another	 lawsuit,	various	environmental	

groups	sued	the	FWS	for	its	decision	not	to	list	

the	bi-state	sage-grouse	population	segment	

as	 threatened	 or	 endangered.	 Five	 Nevada	

counties,	represented	by	NACO,	are	interven-

ing	legally	on	behalf	of	the	federal	agency.

	 “We	believe	they	got	it	right	by	relying	on	

local	and	state	conservation	measures	to	pro-

tect	sage-grouse	habitat,”	Fontaine	said.	“We	

think	that	is	really	a	model	for	how	conserva-

tion	measures	need	to	be	done.”

Potential Change
in Ownership
	 An	ongoing,	heated	issue	is	the	potential	

transfer	of	millions	of	acres	of	 federal	 lands	

to	the	State	of	Nevada.	House	Bill	H.R.	1484,	

the	Honor	the	Nevada	Enabling	Act	of	1864	

Act,	 which	 Rep.	 Mark	 Amodei	 introduced	

in	March	 2015,	 proposed	 an	 initial	 transfer	

of	7.3	million	acres,	half	within	the	checker-

board	 pattern	 along	 the	 Truckee	 River	 be-

tween	Sparks	and	Wendover,	 the	other	half	

being	property	 the	BLM	already	has	desig-

nated	for	disposal.	

	 The	lands	would	be	used	to	support	select	

beneficiaries,	including	all	levels	of	public	ed-

ucation;	mental	and	medical	health	services;	

social,	 senior	 and	 veterans	 services;	 public	

programs	for	recovery	plan	development	and	

implementation	for	candidate	and	threatened	

or	endangered	species;	and	“political	subdi-

visions	of	 the	state,	but	only	with	 respect	 to	

payment	 for	 services	 and	 infrastructure	 on	

conveyed	 identified	 federal	 lands	 that	would	

otherwise	be	financed	through	property	taxes	

or	other	revenues	available	to	a	political	subdi-

vision	of	the	state,”	the	bill	read.

	 With	the	second	phase	to	have	transferred	

millions	more	acres,	passage	of	the	bill	even-
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taine	added.	“Every	year,	we	lobby	very	heav-

ily	 to	make	sure	 that	Congress	appropriates	

money	for	PILT	at	the	level	that’s	authorized	in	

the	legislation.”

	 NACO	 also	 is	 working	 on	 concerns	 sur-

rounding	 rights-of-way,	 or	 access	 to	 roads	

on	 federal	 lands,	 “trying	 to	 develop	 a	 pro-

cess	and	the	adjudication	of	request	for	title	

to	 these	roads	so	the	counties	can	maintain	

and	keep	them	open	for	commerce,	business,	

recreation	and	access,”	Fontaine	said.

State Land Objectives
	 The	most	exciting	goal	this	year	for	the	

Nevada	Division	of	Lands,	Donohue	said,	is	

working	toward	bringing	about	12,000	pri-

vately	owned	acres	in	west	central	Nevada	

into	 public	 use	 as	 the	Walker	 River	 State	

Recreation	Area,	a	part	of	Gov.	Brian	San-

doval’s	Explore Your Nevada	initiative.	The	

Division	of	Lands	serves	as	the	real	estate	

agent	 for	 other	 state	 agencies,	 securing,	

selling,	 assigning	 and	 authorizing	 use	 of	

state	lands.	

	 “One	of	 our	 priorities	 is	 to	work	 through	

the	legislative	process	and	ensure	the	legisla-

ture	that	the	state	has	the	capacity	to	manage	

those	lands	after	we	take	ownership,”	Dona-

hue	added.

	 A	similar	undertaking	will	be	 to	establish	

315	 acres	 of	 land	 in	 Clark	 County	 as	 Tule	

Springs	 State	 Park.	 It	 will	 require	 the	 legis-

lature	approving	 the	 requested	1.2	million	 in	

the	governor’s	budget	for	development	at	the	

springs	and	then	the	Division	of	State	Parks	

developing	 the	 recreational	 expanse,	 Dono-

hue	said.

	 Tule	Springs	and	Walker	Basin	would	be	

the	first	major	 state	parks	developed	 in	Ne-

vada	in	two	decades.	

	 Donohue	also	intends	to	complete	the	final	

tasks	involved	in	various	federal	land	transfers	

to	the	state	in	White	Pine	and	Lincoln	counties	

“that	have	been	really	dragging	along	for	an	

excessive	amount	of	time,”	he	said.	“Some	of	

them	are	so	close,	they’ve	never	been	closer,”	

he	added.	“The	Ts	have	to	be	crossed,	and	the	

Is	have	to	be	dotted.”

tually	 would’ve	 reduced	 federal	 agencies’	

land	ownership	from	about	87	to	75	percent,	

Amodei	 said.	 The	 resolution,	 however,	 died	

when	 the	 legislative	 session	ended.	Amodei	

represents	 Nevada’s	 second	 district,	 which	

is	 comprised	of	most	 of	 Lyon	County,	 all	 of	

Churchill,	 Douglas,	 Elko,	 Eureka,	 Humboldt,	

Lander,	Pershing,	Storey	and	Washoe	coun-

ties	and	Carson	City.

	 Amodei	may	reintroduce	the	bill,	he	said,	but	

first	is	meeting	with	various	groups	to	discuss	

their	concerns.	Those	include	the	potentials	for	

loss	of	lands	and	access	for	recreation,	higher	

taxes	to	pay	for	wildfire	fighting	and	threats	to	

wildlife.	Also,	the	congressman	is	working	on	

development	of	a	map	that	clearly	demarcates	

lands	under	transfer	consideration.

	 “We’re	in	the	process	of	getting	as	much	

input	as	possible	to	see	where	we	go,”	Amo-

dei	said.	“The	ultimate	goal	for	each	individual	

[land]	bill	 is	 to	 reduce	 the	amount	of	 federal	

land	in	each	county	and	increase	the	land	use	

decision-making	process	to	locally	elected	of-

ficials,	communities	and	stakeholders—not	by	

bureaucrats	at	the	BLM	or	forest	service.”

	 Currently,	per	legislation,	regular	BLM	land	

auctions	only	take	place	in	Southern	Nevada,	

once	in	the	fall	and	once	in	the	spring	annually,	

and	in	White	Pine	and	Lincoln	counties,	once	

a	year,	Rose	said.	In	April	of	 last	year,	for	ex-

ample,	the	agency	sold	856	acres	in	40	parcels	

for	$85.4	million,	according	to	its	Final	Sale	Ma-

trix.	A	BLM	Nevada	executive	was	contacted	

for	comments	but	declined	an	interview.	

Other Top-of-Mind Issues
	 Each	 year,	 the	 federal	 government	 pays	

Nevada’s	counties	payments	in	lieu	of	taxes,	

or	PILT,	amounts	meant	to	offset	their	expens-

es	 in	 having	 to	 provide	 services	 on	 federal	

lands	 in	 light	 of	 their	 not	 receiving	 property	

taxes	on	those	acres,	Fontaine	said.	

	 “This	is	probably	our	top	priority	for	federal	

legislation	as	it	relates	to	public	lands,”	Fon-

 Building Nevada NEVADA LAND
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DETAILS	27,584	SF;	$2,365,000
APN	161-32-310-010
BUYER’S REP	Joshua	Michaely	of	
International	Realty
SELLER’S REP	Paul	Chaffee,	CCIM	and	Wil	
Chaffee,	CCIM,	SIOR	of	Sun	Commercial

Sale, Land
ADDRESS	NWC	of	Dusan	Way	&	Nancy	Jay	
St.,	89011
BUYER	Hogue	Partners,	LLC
SELLER	Quality	Control	Southwest	Inc.
DETAILS	2.75	acres;	$565,000
APN	160-33-217-009
REP (BOTH)	Chris	Connel	and	Grant	Traub	
of	Colliers	International

N

Sale, Office
ADDRESS	2065	N.	Las	Vegas	Blvd.,	89030
BUYER	Marc	US	Investment	Corp.
SELLER	NLV-ZIM,	LLC
DETAILS	10,199	SF;	$3,245,000
APN	139-23-201-018
SELLER’S REP	Jarrad	Katz,	CCIM,	SIOR	
and	Galit	Kimerling	of	MDL	Group

NW

Sale, Office
ADDRESS	150	S.	Valley	View	Blvd.,	89107
BUYER	Elliott	Bay	Healthcare	Realty,	LLC
SELLER	Meadows-Zim,	LLC
DETAILS	11,995	SF;	$5,685,591
APN	139-30-812-002
SELLER’S REP	Jarrad	Katz,	CCIM,	SIOR	
and	Galit	Kimerling	of	MDL	Group

Sale, Multi-Family
ADDRESS	10620	Alexander	Rd.,	89129
BUYER	Pathfinder	Partners
SELLER	Willow	Lone	Mountain	West,	LLC
DETAILS	89	units;	$140,449	per	unit
APN	137-01-401-010
BUYER’S REP	ARA	Newmark	Las	Vegas

S

Sale, Office
ADDRESS	150	E.	Harmon	Ave.,	89109
BUYER	Las	Vegas	Facility	Holdings
SELLER	Robb	Evans	and	Associates
DETAILS	25,741	SF;	$7,450,000
APN	162-21-202-004
BUYER’S REP	Barton	Hyde	of	Avison	Young

Sale, Office
ADDRESS	3376	S.	Eastern	Ave.,	89169
BUYER	Pangan,	Renchard	and	Zimmering	Inc.

E

Sale, Industrial
ADDRESS	5406	E.	El	Campo	Grande	Ave.	
Blgds.	7/8	C,	89115
BUYER	Exhibit	Options
SELLER	Thomas	&	Mack	Development
DETAILS	20,028	SF;	$1,962,744
APN	123-28-310-002
BUYER’S REP	The	Larkin	Team	of	NAI	
Vegas
SELLER’S REP	Jake	Higgins	and	Kevin	
Higgins,	SIOR	of	CBRE

Sale, Land
ADDRESS	NWC	of	Tropical	Pkwy.	&	Range	
Rd.,	89115
BUYER	Madison/Chewy,	LLC
SELLER	BMC	Stock	Holdings	Inc.	and	BMC	
West
DETAILS	9.56	acres;	$708,000
APN	123-29-601-004;	123-29-601-007;	123-
29-601-010;	123-29-601-013
SELLER’S REP	Mike	DeLew,	SIOR	and	Greg	
Pancirov,	SIOR	of	Colliers	International

H

Sale, Office
ADDRESS	1700	W.	Horizon	Ridge	Pkwy.,	
89012
BUYER	First	Savings	Bank
SELLER	Corley,	LLC
DETAILS	28,691	SF;	$4,950,000
APN	178-28-119-002
BUYER’S REP	Cathy	Jones,	CCIM	and	Paul	
Miachika	of	Sun	Commercial
SELLER’S REP	Soozi	Jones	Walker,	CCIM,	
SIOR	and	Bobbi	Miracle,	CCIM,	SIOR	of	
Commercial	Executives

Sale, Office
ADDRESS	2920	N.	Green	Valley	Pkwy.,	Bldg.	
5,	89014
BUYER	LASR,	LLC
SELLER	SAL	Holdings,	LLC

[BC] BOULDER CITY [E] EAST [H] HENDERSON [N] NORTH [NW] NORTHWEST [O] OTHER [S] SOUTH [SW] SOUTHWEST [WC] WASHOE COUNTY

SELLER	Steelman	Properties
DETAILS	19,033	SF;	$1.9	million
APN	162-13-101-004
REP (BOTH)	Marc	Magliarditi	and	Alicia	
Nelson	of	Logic	Commercial

SW

Project, Other
ADDRESS	Torrey	Pines	Dr.	&	Rafael	Rivera	
Way,	89118
CONTRACTOR OF RECORD	Bentar	
Development
DETAILS	New	UFC	corporate	headquarters	
are	underway.	The	184,000	square-foot	
campus	sits	on	15	acres	and	provides	
offices	for	the	more	than	200	local	
employees	and	a	place	for	competing	
athletes	to	access	facilities,	technology	and	
training	experts.	The	full	cost	of	the	project	
has	not	been	disclosed,	but	it	is	slated	for	
completion	in	May	2017.

Sale, Office
ADDRESS	1785	E.	Sahara	Ave.,	89102
BUYER	1785	Office	Center,	LLC
SELLER	WCRT	Milan	Business	Center,	LLC
DETAILS	76,140	SF;	$1.8	million
APN	162-11-101-004
BUYER’S REP	Chris	Emanuel	and	Brett	
Beck	of	Virtus	Commercial
SELLER’S REP	Charles	Moore	and	Marlene	
Fujita-Winkel,	CCIM	of	CBRE

Sale, Office
ADDRESS	2626	S.	Rainbow	Blvd.,	89146
BUYER	Seattle	DIV	Holdings,	LLC
SELLER	American	First	Credit	Union
DETAILS	16,183	SF;	$1.6	million
APN	163-11-104-002
BUYER’S REP	Mike	McLeod	of	Albright	
Callister
SELLER’S REP	The	Larkin	Team	of	NAI	Vegas

Sale, Retail
ADDRESS	6175	W.	Sahara	Ave.,	89146
BUYER	Winner	Properties
SELLER	JTN	Trust
DETAILS	19,173	SF;	$4.7	million
APN	163-11-504-017
REP (BOTH)	Joseph	Anderson	of	The	Equity	
Group

WC

Sale, Office
ADDRESS	3740	Barron	Way,	89511
BUYER	Horiba	Instruments	Inc.
SELLER	Geothermal	Properties,	LLC
DETAILS	17,752	SF;	$3,330,000
APN	164-342-35

DEAL TRACKER
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Sale, Retail
ADDRESS	901	S.	Center	St.,	89501
BUYER	Andy	HC	&	Phyllis	Chen
SELLER	901	South	Center	St,	LLC
DETAILS	11,899	SF;	$3,483,870
APN	011-334-15

Sale, Motel
ADDRESS	720	W.	4th	St.,	89503
BUYER	720	West	4th	Street,	LLC
SELLER	Donner	Inn	LP
DETAILS	32	units;	$65,625	per	unit
APN	007-272-03

O

Sale, Retail
ADDRESS	660	S.	Nevada
Hwy	160;	89048
BUYER	R.	Bollig
SELLER	John	&	Emily	Bettencourt
DETAILS	27,584	SF;	$2,365,000
APN	038-261-15
SELLER’S REP	Dan	Gluhaich	of	Colliers	
International

http://www.providencecommercialre.com
http://www.providencecommercialre.com
mailto:mike@providencecommercialre.com
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SOUTHERN NEVADA NORTHERN NEVADA

	 Not	 much	 changed	 in	 Q4	 of	 2016	 over	

the	previous	quarter,	but	the	market	remains	

steady.	Numbers	 reflect	a	 small	positive	net	

absorption	in	Q4	2016	of	21,207	square	feet.	

DCG’s	internal	building	survey	reflects	a	12.57	

percent	overall	vacancy	while	CoStar	reflects	

an	11.2	percent	vacancy,	 slightly	down	 from	

11.4	percent	in	Q3,	yet	states	positive	net	ab-

sorption	of	61,550	square	feet	for	the	overall	

office	market	and	3,417	square	feet	of	positive	

absorption	in	Class	A	product.

	 Vacancies	 in	submarkets	fluctuated	both	

up	and	down.	Downtown	is	at	11.61	percent,	

Meadowood	at	10.3	percent	and	South	Mead-

ows	is	at	12.13	percent.	According	to	CoStar,	

much	 remained	 the	 same	 reporting	Class	A	

vacancies	 at	 12.4	percent,	 11.9	percent	 and	

12.2	percent	for	those	respective	submarkets.	

	 In	 continuing	 the	 positive	 trend,	 some	 of	

the	notable	transactions	in	Q4	included;	Online	

Tech	Stores	with	17,325	square	feet,	Tanamera/

ArchCrest	 with	 15,000	 square	 feet,	 Klondex	

Mines	with	12,629	square	feet,	Fusion	Contact	

Centers	 with	 9,887	 square	 feet	 and	 Gaming	

Capital	Group	with	7,032	square	feet.	

	 As	Northern	Nevada	moves	into	the	new	

year,	 expect	 to	 see	 a	 continued	decline	 in	

overall	vacancy,	which	conversely	will	push	

lease	 rates	 higher.	 Comparative	 to	 other	

West	Coast	 competitors,	 the	 region	 is	 still	

very	attractive	with	significantly	lower	aver-

age	 lease	rates,	a	high	quality	of	 life	and	a	

business	friendly	environment.	Alternatively,	

there	are	some	concerns;	lack	of	new	inven-

tory,	perceived	 lack	of	educated	employee	

base	 and	 lack	 of	 large	 scale	 vacancies	

(+10,000	sf).	

	 Las	Vegas	Valley’s	speculative	office	va-

cancy	rate	in	Q4,	2016	increased	by	0.1	points	

to	 20.2	 percent	 from	 Q3,	 2016.	 Compared	

to	Q4,	2015,	the	office	vacancy	rate	was	up	

0.2	 points,	 from	 20	 percent.	 Vacancy	 rates	

ranged	from	15.4	percent	for	Class	C	space	

to	a	high	of	28.2	percent	for	Class	A	space	at	

the	end	of	Q4.	The	office	market	has	fluctu-

ated	back	and	 forth	between	20.1	and	20.2	

percent	vacant	throughout	2016.

	 There	was	one	office	 completion	 in	Q4,	

Tivoli	Village’s	Phase	Two	expansion,	a	Class	

A	project	at	120,000	square	feet	in	size.	In	the	

last	14	quarters,	12	quarters	have	seen	new	

space	come	to	market.	On	a	year-over-year	

basis,	completions	stood	at	178,816	square	

feet	at	the	end	of	Q4.	The	Valley’s	office	 in-

ventory	rose	to	43.2	million	square	feet.

	 Net	 absorption	 for	 the	 quarter	 was	

+34,591	 square	 feet.	 On	 a	 year	 over	 year	

basis,	 net	 absorption	was	a	disappointing	

+78,558	 square	 feet.	 Of	 the	 four	 product	

types,	 two	 saw	 negative	 absorption	 over	

the	quarter	with	medical	office	hurting	 the	

most	at	-38,941	square	feet	in	losses.	Class	

A	 and	 Class	 B;	 however,	 posted	 +86,617	

square	feet	and	+9,547	square	feet	in	gains,	

respectively.	

	 Under-construction	 office	 space	 in	

Q4	 was	 160,000	 square	 feet.	 Two	 proj-

ects	 comprised	 this	 space:	 the	Union	 Vil-

lage	Medical	 office	 building	 in	Henderson	

(150,000	square	 feet),	an	office	building	 in	

the	 southwest	 submarket	 (Class	 C-10,000	

square	 feet).	 Lastly,	 there	 were	 506,480	

square	 feet	of	planned	office	space	at	 the	

end	of	the	fourth	quarter.

 Commercial RE Report

OFFICE
SUMMARY
FOURTH	QUARTER	2016

Southern Nevada analysis and statistics compiled by

RCG Economics, Northern Nevada analysis and

statistics compiled by Dickson Commercial Group.
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he	“advanced”	estimate	for	U.S.	real	
gross	domestic	product	(GDP)	for	the	
fourth	quarter	of	2017	increased	at	a	
1.9	percent	annualized	rate.	Although	
the	real	GDP	growth	rate	decelerated	

compared	to	last	quarter’s	3.5	percent	increase,	
the	underlying	categories	showed	more	strength.	
Consumer	spending	stayed	robust	and	business	
investment	 finally	 moved	 out	 of	 a	 negative	 or	
slower	growth	scenario.	Residential	 investment	
rebounded	 remarkably	 after	 two	 consecutive	
quarters	of	 declines.	Net	 exports,	which	expe-
rienced	 an	 unusual	 surge	with	 soybean	 export	
in	 the	 third	 quarter,	 declined	 substantially	 and	
contributed	most	negatively	to	real	GDP	growth.	
December	 retail	 sales	posted	 the	 second	 larg-
est	year-over-year	 jump	 in	2016,	up	by	4.1	per-
cent.	 Auto	 sales	 in	December	 rebounded	 after	
four	 straight	 months	 of	 yearly	 declines,	 up	 by	
5.1	 percent.	Consumer	 confidence	 for	 January	
remained	at	 a	decade	high	 level	 based	on	an-
ticipated	delivery	on	political	pledges,	while	the	
economic	policy	uncertainty	index	increased	due	
to	ongoing	economic	policy	unpredictability.	The	
Fed	decided	not	 to	 raise	 its	benchmark	 rate	at	
the	recent	meeting	and	will	possibly	keep	the	rate	
unchanged	in	March	admist	uncertainty.	
	 The	 Nevada	 economy	 experienced	 contin-
ued	pickup	in	its	economic	activity	based	on	the	
most	recent	data.	Seasonally	adjusted	statewide	
employment	 gained	 3,400	 jobs	 in	 December,	
which	led	to	2.6	percent	job	growth	in	2016.	
	 The	Clark	County	economy	exhibited	favor-
able	 signals	 on	 its	 economic	 expansion.	 Sea-
sonally	adjusted	employment	added	4,400	jobs	
from	November	 to	December.	Visitor	volume	 in	
December	 increased	by	 4.4	percent	 year-over-
year.	 Total	McCarran	 passengers	 in	December	
rose	by	1.0	percent	compared	to	a	year	earlier.	
December	gaming	revenue	declined	by	4.3	per-
cent	year-over-year.	But	gaming	revenues	grew	
by	1.0	percent	overall	in	2016.	Taxable	sales	and	
gasoline	sales	also	climbed	by	4.2	and	2.3	per-
cent,	respectively,	relative	to	last	year.	Residential	
housing	permits	and	commercial	permits	contin-
ued	to	display	impressive	gains,	up	by	80.5	and	
42.9	percent,	respectively,	from	a	year	ago.
	 Washoe	County	experienced	positive	signals	
for	its	local	economy.	The	Reno-Sparks	season-
ally	adjusted	employment	lost	1,100	jobs	in	De-
cember,	but	was	up	by	3.3	percent	from	last	year.	
Taxable	 sales	 and	 gasoline	 sales	 in	November	
increased	by	5.3	and	4.6	percent,	 respectively,	
from	November	2015.	Different	from	Clark	Coun-
ty,	December	gaming	revenue	climbed	strongly	
by	 14.3	 percent	 from	 a	 year	 ago,	 while	 visitor	
volume	slightly	decreased	by	0.7	percent	during	
the	same	period.	Residential	housing	permits	de-
creased	by	3.3	percent	from	a	year	ago.

The views expressed are those of the authors and do not 
necessarily represent those of the University of Nevada, Las 
Vegas or the Nevada System of Higher Education.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Growth data represent change in the percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annualized rate

Stephen M. Miller, Director

Jinju Lee, Economic Analyst

UNLV Center for Business
and Economic Research
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Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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If you could make a sentence long speech
to the entire world, what would you say?

“‘Announcing your plans 
is a good way to hear God 
laugh.’ – Al Swearengen, 
Deadwood TV Series”

“Do what you love, live 
well, love well, drink 
honest wines, eat your 
veggies and root for the 
underdog.”

“While times are 
turbulent, the world 
is complicated, and 
everyone has an opinion, 
we must collectively 
look at today’s issues and 
figure out how to unify 
our voices for a future 
that benefits us all.”

“Be deeply interested and 
relentlessly curious about 
every single person you 
meet so that you get to 
know a person’s story before 
forming first impression 
judgements, and truly come 
to understand how each and 
every other being contributes 
their thread to the fabric of 
our connected global lives.”

“Be intentional: 
intentionally brave, 
intentionally kind, 
intentionally 
humble, intentionally 
compassionate, 
intentionally fair and 
intentionally respectful.”

Shaji Matthew | Owner
Terra Vigna

Jonathan Fine | President
Fine Entertainment Management

Karen Baresell | CEO, United Way
of Northern Nevada and the Sierra

Chuck Alvey | Chair
Vistage

Angelo Aragon | President 
Professional Fire Fighters of Nevada

Craig Kirkland | Executive Vice 
President/Director of Retail Banking, 
Nevada State Bank

“Leaders are tasked 
with making important 
decisions each day, some 
will please others and some 
will disappoint, but it is our 
responsibility to own those 
decisions and to continually 
learn from them.”
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Together, we’re doing powerful things.
|  VEA .COOP |  775 .727.5312 |
800 E .  HW Y 372 ,  PAHRUMP, NV 89048

Valley Electric Association (VEA) started as a small rural electric utility in 1965 and now provides 

electric service to more than 45,000 people over a vast 6,800 square-mile service area. Valley 

Communications (VCA) is a wholly owned subsidiary of VEA and began providing high-speed 

communications to its member owners in the Spring of 2016. Valley Communications is a partner 

in the long-haul fiber-optic network between Las Vegas and Reno and will expand into VoIP, IPTV, 

SmartHome and I.T. services in 2017.

Powered by the people you know  
and trust at Valley Electric Association

|  VALLEYCOM.COM |  775 .727.5312 |            

CONNECTING COMMUNITIES

FOR OVER 50 YEARS

http://www.vea.coop
http://www.vea.coop
http://www.valleycom.com
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