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NAIOP
The Voice of 
Commercial 
Real Estate 

Development

Marnell Corporate Center received a Spotlight
Award for Best Master-Planned Business Park.
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As Southern Nevada continues to
grow at a staggering rate, so
grows the National Association of

Industrial and Office Properties’ (NAIOP)
Southern Nevada chapter. Since its humble
beginnings 20 years ago, the organization,
with more than 650 members, has grown
into a commercial development “voice” to
be reckoned with.

Most recently, the organization, which
includes developers, owners, investors and
asset managers in industrial, office and
mixed-use commercial real estate, has fo-
cused its efforts on its legislative presence
– both on a state and local level – as well
as programming and educational opportu-
nities for its members.

According to NAIOP President Ralph Mur-
phy, who also serves as the executive vice
president for Marnell Properties, NAIOP’s ef-

forts have been well received by public offi-
cials and the organization’s membership.

“Our members develop the commercial
buildings in Southern Nevada that drive
our economy,” said Murphy, who has been
a NAIOP member for over 15 years in
Southern Nevada and Southern California.
“We’re actively creating a dialogue with
public officials to make sure we have a
voice in our community’s development
plan that won’t hinder growth . And so far,
the community has been receptive to our
concerns and desire to help.”

Tony Dazzio, senior vice president of
business development and government
affairs for Burke & Associates, who
serves as the chapter’s president-elect,
shares Murphy’s sentiment. “NAIOP
works hard to strike a balance between
providing the best educational opportu-

nities for our members, as well as serv-
ing as the leading industry voice for our
community,” Dazzio said. “Representing
NAIOP’s interests at the highest level of
government is something our organiza-
tion takes very seriously.”

And NAIOP is more serious than ever
before.

In March, NAIOP’s 15-person board of di-
rectors adopted an action plan which sets
out specific objectives to increase the
growth and value of the organization, in-
cluding the focus on state and local gov-
ernment affairs and issues. Since that time,
NAIOP has met with over a dozen state
senators, assembly members and other
public officials regarding commercial de-
velopment issues and concerns, with the
goal of helping to provide resources to
solve the challenges.

http://www.randoco.com
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Growth Spurts

NAIOP’s Southern Nevada chapter con-
tinues to outpace most of its 52 North
American counterparts, excluding only
chapters in Massachusetts, Southern Cali-
fornia and Minnesota.

As the fourth largest chapter in the U.S.,
Southern Nevada actively engages its 650-
plus members with member breakfasts,
monthly mixers, community service and
networking events, as well as its evolving
educational and professional development
events and seminars.

And with a growing market and new in-
dustry trends, NAIOP has become increas-
ingly targeted and select about the pro-
grams it offers to members. “Our programs
include a broad range of local, national and
even international issues that impact de-
velopment directly or indirectly,” said Ellie
Shattuck, NAIOP’s programs chair and di-
rector of public relations and community
affairs for Martin-Harris Construction.
“NAIOP has served as the Nevada leader

when it comes to keeping our fast-growing
community informed of commercial real
estate issues.”

Over the last year, NAIOP has also devel-
oped additional opportunities for its members

by establishing workshops that are detail-fo-
cused, allowing NAIOP members a chance to
develop a deep understanding of commercial
development issues and trends, as well as
providing an opportunity to form personal re-
lationships with some of Nevada’s leading
professionals and public officials.

In March, NAIOP offered a series of work-
shops focused on navigating municipal
governments and their processes of ap-
proving projects. The limited-seating
events, which were free to NAIOP members,
were a success. NAIOP is currently planning
a two-part finance workshop and a three-
part utilities workshop for later this year.

“We’re certainly more aggressive than
we’ve ever been before in what educational
opportunities we have available to our
members,” said Kyle Nagy, chair of NAIOP’s
education committee and assistant vice
president for GMAC Commercial Mortgage.
“There’s a committee of very dedicated pro-
fessionals who make these opportunities a
reality for both our members and profes-
sionals all throughout our community, and I
commend them for the hard work they do.”

Gov. Kenny Guinn co-hosted 
NAIOP’s Spotlight Awards

http://www.taylorconstrgrp.com


NAIOP Supplement 11

Join the Club

As the voice of commercial real estate
development in Southern Nevada, NAIOP
offers members a legislative voice, and
through its national affiliation, members
also benefit from NAIOP through the use
of its educational forums and networking
opportunities.

“NAIOP members like to do work with
other NAIOP members, but the benefit is
much more than that,” said 10-year mem-
ber Sallie Doebler, who serves as member-
ship chair for NAIOP and business develop-
ment officer for United Construction Co. “Our
members work hard for the benefit of this
organization because they know they’ll see
the benefits of NAIOP come back to them.”

According to Doebler, NAIOP member-
ship professionals receive a good return on
investment. “Our organization’s success is
a direct result of making sure we serve our
members’ interests and needs,” Doebler
said. “And, we’re always evolving to fit the
growing and changing needs of our mem-
bers and community.”

Just this year NAIOP established a mem-
bership recruitment program called “NAIOP
Now” to attract professionals under 30
years old to the organization. The program,
which has already proven itself successful,
will keep NAIOP fresh, energetic and healthy
as it continues to grow over the years.

NAIOP Bus Tour

This October, brokers, developers, in-
vestors and other interested parties will
board a bus for NAIOP’s 18th annual bus
tour, which travels around the Las Vegas
Valley to provide a convenient and up-
close-and-personal view of what’s being
built in Southern Nevada.

The Bus Tour’s route visits buildings two
years old or younger that comprise at least
25,000 square feet. Developers of the pro-
jects visited on the tour must be NAIOP
members in good standing. Each bus has
two volunteer tour guides – real estate bro-
kers who provide information about the
sites on the tour, point out important fea-
tures of the projects and answer questions
about related or unrelated properties of in-
terest to the bus passengers.

Because Southern Nevada has grown
too large for the whole valley to be seen in
one day, the bus tour committee plans to
have two bus routes this year – one for the
east side of the valley and one for the west
side – according to Chris Larsen, bus tour

Mike Majewski says, “Welcome Aboard 
for the NAIOP Bus Tour.”

http://www.bankwestnevada.com
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chairman for NAIOP and president of
Dekker/Perich/Sabatini.

Larsen said the committee will enhance
the attendees’ experience by providing vir-
tual supplements while traveling to the 98
scheduled industrial and office develop-
ments on the route. “The bus tour is grow-
ing with the valley,” Larsen said. “We may
eventually have to do more virtual tours as
the market grows larger.”

The bus tour, which starts and finishes at
the Stardust Hotel, will be preceded by a
luncheon and followed by a cocktail party
where participants can network with busi-
ness associates and visit informational
booths set up by sponsors. And with spon-
sorship sold out every year, there is plenty
to take in. Prizes are raffled off and winners
of various contests are announced at the
cocktail party.

“Each year’s Bus Tour is larger and more
successful than the previous one, with
2005’s paid attendance surpassing 400.
We expect to fill at least seven buses this
year,” Larsen said.

Each bus is equipped with entertaining
slide shows that provide background infor-

mation and facts about each site on the
tour and other points of interest. Tour
guides encourage participants to answer
trivia questions and participate in “Brain
Breaks” and other games that qualify them
to win valuable prizes.

According to Larsen, the excitement for
the tour has continued to grow each year.
Since 2003, Nevada Business Journal has
published a Bus Tour Guide Book in coop-
eration with the NAIOP Bus Tour Commit-
tee. The guidebook lists all the properties

on the tour, providing a wealth of informa-
tion about each one – including location,
developer and contractor, square footage,
amenities, lease rates or sale prices and
contact information for the leasing or sell-
ing agent. The book also contains a map of
the route, overviews for each sub-market
and other supplemental materials. Each
paid attendee receives a guidebook to refer
to along the route and to keep as a valuable
resource afterward.

The annual bus tour would not be possi-
ble without the combined efforts of a large
group of volunteers who take on all the
necessary tasks that make this event the
success it has been for 17 years. The Bus
Tour Committee, composed of about 30
people, puts in long hours on assignments
such as arranging sponsors for the event,
collecting information about the properties
for the guide book, arranging transporta-
tion, coordinating with exhibitors about
their booths, producing DVDs, writing the
sub-market overviews and working with
the Stardust Convention Center to coordi-
nate food, beverages and décor for the be-
fore-and-after events.

Bus tours feature drawings for prizes.



http://www.sheacommercial.com
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Annual Golf Tournament

The Golf Tournament Committee brings
NAIOP members out of the office and onto
the greens twice a year for an inexpensive
day of golf, fun and prizes.

“I see a lot of people working hard and
doing things for NAIOP,” said Lee Phelps
of Nevada Real Estate Group, who serves
as chair of the Golf Tournament Commit-
tee. “I enjoy seeing those people have a
good time at the golf tournament to
reward their efforts.”

The committee recently hosted its 15th
annual Spring Tournament at Spanish Trail
Country Club in May. The next golf tourna-
ment will take place at the Red Rock Coun-
try Club on Monday, Nov. 13.

Phelps said country clubs such as Span-
ish Trail and Red Rock, which work with
the Golf Tournament Committee to keep
prices affordable, allow the committee to
charge only $275 per tournament. “We’re
allowing NAIOP members to play on top-
notch golf courses, in what I consider to be
among the top-five tournaments in Las
Vegas,” Phelps said.

Proceeds from the two annual golf tour-
naments, which have raised over $20,000
each, go to organizations such as NAIOP’s
political action committee (CREPAC), which
contributes to the campaigns of political
figures whose views are closely aligned
with that of NAIOP’s. Proceeds also go to-
ward additional government affairs or
NAIOP events.

Phelps said he hopes to continue taking
the golf tournament in the same direction it
has been traveling. “It’s important to contin-
uously give back to the NAIOP membership
and those who donate countless hours of
their time or money by regularly getting to-
gether and enjoying activities,” Phelps said.
“That’s just something NAIOP believes in.”

Sponsorship Opportunities
Abound

Contribution is at an all-time high this
year for NAIOP, and the long hours NAIOP’s
Sponsorship Committee have put in re-
cruiting and retaining sponsors to fund
NAIOP operations and events have paid off.

Rod Martin of Majestic Realty Co. has
seen the local NAIOP organization grow
into the fourth-largest chapter in North
America over the 10 years he has been a
member. As director of the Sponsorship
Committee, he has worked hard to have
contributions keep up with and surpass
expectations.

“I am very pleased with the participation
of sponsors,” Martin said. “Their contribu-
tions have allowed us not only to establish
and maintain, but also to elevate the level
of service and the quality of our events.”

A major focus of the committee is the
President’s Circle sponsorship program,
which provides a majority of NAIOP’s fund-
ing. Sponsors through the President’s Cir-
cle receive a worthwhile return on their do-
nations. Depending on the amount of

NAIOP’s annual golf tournament provides a day of fun and networking for members.
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money sponsors donate to the organiza-
tion, their company receives a wealth of
advertising, recognition and complimentary
tickets to various events.

Sponsorship categories include: Plat-
inum Sponsorship for a company that do-
nates $15,000; Gold Sponsorship for a
$10,000 donation; Silver Sponsorship for a
$5,000 donation; and Bronze Sponsorship
for a $1,500 donation. However, companies
can also sponsor specific events or a cer-
tain item, such as tees, for the biannual golf
tournaments.

Martin said he hopes to raise the bar and
continue increasing donations in future
years by getting more companies involved
with NAIOP.

Communication Change

At more than 650 members and grow-
ing, communication is a critical component
to the chapter’s continued success and
effectiveness. “We want our members to
find value in their membership,” said
Guyan Long, who is the chair of the com-
munications committee and serves as vice
president and commercial marketing direc-
tor for Title One. “A great way to do that is
simply to keep in contact with them and
make sure they are informed of what
NAIOP is currently doing.”

The committee recently received signifi-
cant recognition from NAIOP’s national of-
fices for its NAIOP NOW magazine, receiv-
ing a Chapter Merit Award for the periodical
publication. Beginning in 2004, the chapter
overhauled its quarterly newsletter into
what is now a four-color, 48-page informa-
tive and timely publication that is distrib-
uted to over 1,500 NAIOP members and
dignitaries throughout Nevada.

The chapter’s Web site, NAIOPNV.org, has
also undergone a facelift. Within this calen-
dar year, it will provide NAIOP members new
organization resources and information.

“The committee works hard to engage
all members in what’s going on within
NAIOP and throughout the Valley,” said
Long, whose committee is currently plan-
ning a special communications program to
celebrates the chapter’s 20th anniversary
this year. “We’re very aggressive in finding
ways to put our best foot forward.”

The Spotlight Awards

On April 1, 2006, more than 750 of Neva-
da’s leading commercial real estate indus-
try professionals and dignitaries spent an
evening at the Wynn Las Vegas Hotel &
Casino to celebrate recent accomplish-
ments NAIOP professionals have made,
both professionally and throughout the
community.

For the first time since its inception eight
years ago, the Spotlight Awards sold out of
seats this year and presented more awards
than ever before. Nevada’s Governor Kenny
Guinn emceed the event.

“It was our best event to date,” said Sal-
lie Doebler, chair of the Spotlight Awards
committee and business development offi-
cer for United Construction Co. “Many
members who have worked hard over the
last year were recognized, and I think
everyone had a great time.” Doebler and
her 21-person committee have already
begun planning for next year’s event,
which is slated to take place at the Red
Rock Hotel & Casino.

This year’s event recognized the “Best of
the Best” across several categories of com-
mercial development. In preparation for the
evening, Southern Nevada developer,

architect and general contractor NAIOP
members were invited to enter one or more
building projects completed since January
2004. A distinguished panel of out-of-state
jurors judged the entries based on the
highest standards of development, includ-
ing user requirements and sensitivity to en-
vironmental and social context.

Project awards were given for Office, In-
dustrial, Public Works, Interiors and Special
Purpose buildings. The jury selected Merit
Awards in each category, and one special
Merit Award in each category was chosen
for an Honor Award. The jury also selected
a Best Building in the Market for both Office
and Industrial.

In addition to giving out awards for pro-
jects, the board of directors chose to honor
individuals in a number of commercial de-
velopment areas. These 2006 awards in-
clude: Development Firm of the Year, Mar-
nell Properties; Architect of the Year,
Dekker/Perich/Sabatini; General Contractor
of the Year, Martin-Harris Construction; As-
sociate Member of the Year, Suzette La-
Grange; Principal of the Year, Rod Martin;
Trendsetter Firm of the Year, Glen Smith &
Glen Development; Office Broker of the
Year, Chuck Witters; and Industrial Broker
of the Year, Kevin Higgins.

Ralph Murphy as host of the “NAIOPOLY”-themed Spotlight awards in 2006.

Continued on Page 18



The Southern Nevada 
Office Market

by John Restrepo

Corporate Gateway I at Beltway Business Park
was named the Best Office Building of 2005.



The Inventory
According to Restrepo Consulting Group

LLC (RCG) and Colliers International, the
Las Vegas Valley (“the Valley”) office inven-
tory increased to 31.4 million square feet
(SF) at the end of the first quarter of 2006
with over 240,000 SF of completions. The
Valley’s inventory has grown by 2.5 million
SF since Q1, 2005. At the end of Q1, 2006,
forward supply, including under-construc-
tion and planned space, was significantly
higher than in previous quarters, at 7 mil-
lion SF, or a whopping 22 percent of the
total inventory if all the planned space is
built, which is not likely. Although vacan-
cies were four percentage points lower at
the end of Q1, 2006 than Q1, 2005 and of-
fice-using employment has increased for
eight quarters, the significant amount of
space expected to come online in 2006
could put upward pressure on vacancies
and downward pressure on rents in latter
2006 and into 2007.

Vacancy and Rents
The Valley’s speculative office market ex-

perienced its fourth straight quarter of de-
creasing vacancy, dropping from 8.7 percent
(2,713,000 SF) in Q4, 2005 to 8.4 percent
(2,633,000 vacant SF) in Q1, 2006, down
3.8 percent from Q1, 2005’s 12.2 percent.
On a product basis, vacancy decreased to
5.9 percent from 8.7 percent in Class A, rose
9.2 percent from 9.1 percent in Class C, rose
in Class B to 7.7 percent from 7.5 percent
and declined in Medical space from 9.7 per-
cent to 9.5 percent. The largest decrease
was in Class A office space.

Overall, the Valley’s average monthly ask-
ing rent remained at $2.17 per square foot
(PSF) (Note: Rents are based on the vacant
space reported each quarter in each build-
ing, not on the total building square footage).
Adjusting for inflation, this rent dropped to
$1.92 PSF, just above the $1.84 recorded at
the end of the first quarter 2001. Thus, office
rents, on average, have not kept pace with
inflation during the last  five years. This fact,
combined with the 7 million SF of potential
forward-supply, indicates that rents are not

likely to see much upward movement.
Office projects completed between Q1,

2003 and Q1, 2006, some of which were
still leasing up, had an average vacancy
of 15.7 percent in Q1, a drop from Q4’s
17 percent. Projects built between 2000
and 2002 averaged 4.4 percent vacant.
Projects built between 1995 and 1999
were 6.4 percent vacant and projects
completed prior to 1995 averaged 6.4
percent vacant.

At the same time, projects completed be-
tween Q1, 2003 and Q1, 2006 had an average
monthly asking rent of $2.44 PSF. Projects
built between 2000 and 2002 had an average
of $2.30 PSF, while projects built between
1995 and 1999 averaged $2.10 PSF. Those
completed prior to 1995 averaged $1.79 PSF.

Supply

Office completions in the Valley in Q1,
2006 totaled 240,045 SF, down from
560,479 SF in Q4, 2005 and 768,160 SF in
Q1, 2005. By product type, most completions
were in Class C (145,000 SF), followed by
Class B (84,000 SF) and Medical (11,100
SF). Class A had no completions in Q1; how-
ever, 856,000 SF were under construction.
As noted, between Q1, 2005 and Q1, 2006,
2.5 million SF were added to the Valley’s of-
fice inventory, representing an increase of
8.5 percent. Total occupied space grew by
13.2 percent during the same period.

Forward supply (a combination of space
presently under construction in a quarter
and space planned to begin construction
within the next four quarters) decreased by
200,500 SF to 7,017,750 SF at the end of
Q1 compared to 7,218,208 SF in Q4 2005
and significantly above the Q1, 2005 for-
ward supply of 5,776,360 SF. Of the Q1,
2006 forward supply, 46 percent
(3,226,600 SF) was under construction,
representing approximately 10.2 percent of
the existing inventory, while planned space
was 3,791,000 SF. Forward supply was
concentrated in the Southwest, Northwest
and Henderson submarkets, primarily
along or near the 215 Beltway.

If all office space presently under

construction or planned is completed (and
there is no guarantee that it will be), it would
represent a 22.4 percent increase in the Val-
ley’s office inventory. If all available invento-
ry (2,633,000 SF) in existing buildings were
added to this forward supply, it would take
nearly three years for the market to absorb
this space at 2005’s average quarterly ab-
sorption of 848,000 SF. This is a worrisome
number that should be closely monitored.
While RCG and Colliers don’t track the for-
sale office market each quarter, anecdotal
information indicates that this product group
accounted for another 1 million SF of vacant
space at the end of the first quarter.

Demand

Net office absorption declined in Q1,
2006 to 320,150 SF, from 770,350 SF in
Q4, resulting in a net absorption-to-comple-
tion ratio of 1.33:1. This means there was
1.33 SF of demand for each square foot of
new space completed. Q1, 2006 absorption
was much lower than in Q1, 2005, when
652,000 SF were absorbed. However, there
was significantly more supply completed in
the first quarter 2005, which drove down
the ratio to .85:1, so in this sense the mar-
ket performed better in the first quarter of
2006 than it did a year ago.

It is unclear whether net absorption will
exceed new completions in the second
quarter, because the 1.3 million SF of new
office space scheduled for completion in
Q2 is still approximately 60 percent va-
cant. This implies the office market could
be moving toward a supply-demand im-
balance by the end of 2006 and into 2007,
pushing vacancies up. Accordingly, we
recommend that the amount of office
space moving through the development
pipeline be monitored very closely for the
next several quarters.

Restrepo Consulting Group LLC is a Las
Vegas-based urban economics and real es-
tate consulting firm. John Restrepo, princi-
pal of the firm, has been providing eco-
nomics and real estate market research
services in Nevada since 1988.
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Trends in Focus

While NAIOP continues to position itself
as the area’s leading commercial develop-
ment voice, the chapter is also creating ad-
ditional ways to keep informed and on the
cutting-edge of the development industry.

What began as an idea from a brain-
storm session a few years ago by chapter
leaders, has since grown into its own com-
mittee that focuses on industry trends. The
committee focuses on two issues: land
availability and community sustainability.

“NAIOP is on the forefront of monitor-
ing new and growing issues in our com-
munity, and this committee is one of the
ways we’re able to accomplish this,” said
Rick Myers, who chairs the Industry
Trends Committee.

The NAIOP committee is currently
meeting with the federal delegation in
Washington D.C., as well as state and
local public officials, to discuss concerns
and solutions to the shrinking amount of
land available for commercial develop-
ment within Southern Nevada.

According to Myers, discussions with
public officials are important to the growth
of the Valley, as most experts expect the
current 1,000 acres of industrial land avail-
able for development to disappear within
the next five years.

“Land is a huge issue,” said Myers.
“We’re coordinating our efforts with public
officials to find ways our community can
continue to grow successfully, both in its
commercial and residential development.”

Associated with the Industry Trends
Committee is the Sustainable Development
Committee. The group focuses on the pro-
gression and implementation of sustain-
able (“green”) building efforts throughout
Southern Nevada. Although the green
building concept is relatively new to this
area, development is rapidly growing.

“To move forward, we have to have a
clear understanding of what it takes to
build green and work with developers on
best practices of the concept,” Myers said.

“Pam Vilkin and her committee have al-
ready brought a wealth of knowledge to our
community in this area, which will benefit
us all in the long run.”

Myers said Vilkin’s committee has al-
ready attracted over 30 members, two-
thirds of whom are new members to NAIOP
specifically interested in learning about the
LEED (Leadership in Energy and Environ-
mental Design) certification process, ener-
gy conservation, recycling and more.

NAIOP:
The National Organization

NAIOP is a national organization with
more than 12,500 members and an exten-
sive network of 52 chapters that represent
the interests of developers and owners of
industrial, office and related commercial
real estate throughout North America.
NAIOP: provides communication, network-
ing and business opportunities for all real
estate-related professionals; provides a
forum for continuing education; and pro-
motes effective public policy, through its
grassroots network, to create, protect and
enhance property values.

Members of the 52 NAIOP chapters have
great opportunities at the local level to en-
hance their business through educational
programs, networking and government af-
fairs. Members can also get involved at the
national level by attending conferences for
continuing education, participating in na-
tional forums for professional development
and working to advance legislative initia-
tives, such as real estate taxation issues,
on Capitol Hill.

The forum for commercial real estate
both locally and nationally, NAIOP pro-
motes effective public policy through its
grassroots network. It offers education
programs, research on trends and inno-
vations, networking opportunities and
strong legislative representation. Its
members are the principal players who
shape the industry.

NAIOP is on the forefront of monitoring new and 
growing issues in our community…

SUBSCRIBE 
NOW

IT’S EASY

Go to:

www.NBJ.com
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Glen, Smith & Glen Development is a
Nevada-based firm specializing in
residential and commercial pro-

jects.The managing partners, Kenneth Smith
and Alan Glen, have been responsible for the
combined production of several billion dol-
lars in real estate development over the
course of more than 60 years.

Currently, the firm is working on four
commercial projects in Southern Nevada.
The Park at Spanish Ridge is located in
the quickly developing southwest area of
Las Vegas. Phase I of the project sold out
before it broke ground in 2005, and
Phase II is currently under construction. It
offers 13 single-story buildings, three
two-story buildings, one three-story
building, and one four-story building, with
a total of 400,000 square feet for sale or
lease. It includes landscaped entryways,
interior streets, common areas with
courtyards, wide building setbacks and
abundant parking.

The Park at Northpointe is located be-
tween Craig Road and Alexander on Martin
Luther King Boulevard in North Las Vegas.
The architectural design will resemble the
Park at Warm Springs, featuring the same
building accents and landscaped common
areas. Currently under construction,The Park
at Northpointe will feature 18 one-story
buildings ranging from 4,200 square feet to
7,200 square feet. The first 10 retail and of-
fice buildings are for sale or lease.

Patrick Professional Park will consist of a
20-acre custom commercial lot available in
increments, with utilities stubbed to each
parcel. Located between Patrick and Oquen-
do west of Durango, this development offers
purchasers the ability to develop a unique of-
fice environment tailored to their needs. The
.75-acre lots may be purchased signally or in
multiple numbers.

The Park at San Martin is located on Warm
Springs between Buffalo and Cimarron, adja-
cent to the new Saint Rose Dominican Hos-
pital, San Martín Campus. Under develop-
ment, The Park at San Martin will consist of
75,000 square feet of single-story buildings,
and 168,000 square feet of multi-story build-
ings designed as a medical office center.

Glen, Smith & Glen also has plans for
two mixed-use developments in the south-
west quadrant of the Valley. The first will
be situated on 16.5 acres at Sunset and
Durango near the I-215 Beltway. The de-
velopment will comprise four 20-story res-
idential towers, two mid-rise terraces, one
loft building, brownstones and a class-A

office building. The main market street will
feature retail stores and specialty shops.
The second project will be located at Rus-
sell Road and I-215. The 13-acre project
will consist of five multi-story office build-
ings, three mid-sized condominium towers
and three large flex-space commercial/re-
tail/loft buildings.

Glen, Smith & Glen Development
Keeping Up with Valley Growth

http://www.snwa.com


The Southern Nevada 
Industrial Market

by Brian Gordon

The LogistiCenter CDW Build to Suit was named
the Best Industrial Building of 2005.
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The Southern Nevada industrial market
continues to seek out a sustainable equilibri-
um as supply limitations continue to stymie
strong demand. Several factors have con-
tributed to current market conditions, includ-
ing long-run availability concerns, land price
escalations and rising development costs.
The industrial market maintained record-low
vacancy rates following a year of feverish
demand in 2005. During the first quarter of
2006, the market expanded by an above-av-
erage 1.4 million square feet, which included
a 513,000-square-foot distribution facility for
CDW Corporation in North Las Vegas.

While a healthy amount of new invento-
ry entered the market, an impressive 1.3
million square feet of space were ab-
sorbed, or demanded, during the first quar-
ter. As of the end of the quarter, the indus-
trial market consisted of 84.0 million
square feet in 2,638 buildings, with unoc-
cupied space totaling 2.5 million square
feet. This resulted in a 2.9-percent vacan-
cy rate, which was 2.8 points below the
rate reported for the first quarter one year
ago and well below the average posted
during the past five years.

The market’s performance reflects South-
ern Nevada’s healthy economy and strong
employment, including industrial-using em-
ployment growth of 9.4 percent (assuming
construction-related employment demands
warehousing and manufacturing space) over
the past 12 months. That rate exceeded the
Valley-wide employment growth rate of 6.9
percent for the same period. Worth noting,
however, is the fact that the Valley’s rate of
employment growth ranks first among large
metropolitan areas nationwide.

Continued demand and dwindling supply
continue to put upward pressure on lease
rates, which reached $0.76 per square foot
in the first quarter of 2006, up from $0.70
per square foot in the fourth quarter of
2005 and $0.59 per square foot one year
ago – a 25.9 percent increase. Important to
note is that the mix of available product im-
pacts market average pricing.

Currently, those involved in the industrial
market are taking notice of several key is-
sues. First and foremost, land prices and
land availability are obstacles to longer-term

growth in the industrial market. Land pur-
chased at retail prices simply cannot sup-
port industrial development at present rental
rates. Down-zoning land to residential uses
also remains a real concern, forcing devel-
opers to seek less desirable locations or
move to more rural markets such as
Mesquite, Laughlin, Glendale and Pahrump.

Inclusive of the Valley’s single-largest dis-
tribution facility coming on-line this quarter,
absorption projections will exceed Southern
Nevada’s 10-year historical average and
may beat out historical performances, bar-
ring 2005’s record-setting pace. Despite
healthy market expansions in recent quar-
ters, the industry is anticipating another 3.7
million square feet entering the market by
late 2006 and into early 2007. Beyond that,
several projects are in the planning stages,
although long-run uncertainty remains due
to a potential imbalance in pricing and avail-
ability of distribution space.

The Southern Nevada market will contin-
ue to reward creativity on the part of
landowners, developers and the brokerage

community. Shifts toward for-sale free-
standing buildings, joint-venture arrange-
ments and subdividing of parcels have al-
lowed stakeholders to make financial
sense of projects in what might appear to
most a barren landscape. The result will be
impacts on economic development, indus-
trial diversity and the region’s competitive
positioning. During the past decade, South-
ern Nevada has added nearly 40 million
square feet of industrial space to the mar-
ket; aggressive estimates suggest land re-
maining will support less than one-fourth
of that figure. Stated otherwise, the current
supply/demand imbalance is going to get
much worse before it gets better.

Brian Gordon, CPA is a principal with Ap-
plied Analysis, a Las Vegas-based advisory
services firm that provides a wide range of
services, including urban economic con-
sulting, financial advisory services, market
analysis, public policy analysis, hospitality
industry and gaming consulting, and infor-
mation system and technology consulting.

Quarterly Comparison
1Q 2006                4Q 2005                  1Q 2005

Industrial Inventory (SF) 84.0 million 82.6 million 80.4 million

Under Construction (SF) 3.7 million 4.3 million 2.5 million

Vacancy Rate 2.9% 2.9% 5.7%

Average Asking Rates (Rent PSF) $0.76 $0.70 $0.59

Net Absorption (SF) – Quarter 1.3 million 0.9 million 2.4 million
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The National NAIOP Organization

The National Association of Industri-
al and Office Properties is the na-
tion’s leading trade association for

developers, owners, investors and other
professionals in industrial, office and
mixed-use commercial real estate.

NAIOP provides communication, net-
working and business opportunities for all
real estate related professionals; provides
a forum for continuing education; and pro-
motes effective public policy, through its
grassroots network, to create, protect and
enhance property values.

Founded in 1967, NAIOP’ s extensive net-
work comprises 52 chapters in North Ameri-
ca that provide members opportunity to par-
ticipate and enhance their business through
educational programs, networking and gov-
ernment affairs on a local level. Nationally,

members may participate in numerous edu-
cational conferences and the National Fo-
rums for professional development.

NAIOP is a member-driven association,
with a national staff headquartered outside
Washington, D.C. The association is guided

by a 10-member executive committee and
a 68-number board of directors. The na-
tional chairman, executive committee and
board help set the association’s agenda.

NAIOP offers education programs, re-
search on trends and innovations, network-
ing opportunities and strong legislative
representation. Its members are the princi-
pal players who shape the industry.

NAIOP has partnered with AMPIP
(Mexican Association of Industrial
Parks) to expand the association’s in-
ternational reach.

Accomplishments in 2005

Under the leadership of 2005 Chairman
Joseph Taylor, the united voice of
NAIOP members across North America
strengthened on all levels, from Capitol Hill
to every chapter and throughout the indus-
try. The accomplishments from 2005 are
innumerable; below is a sampling of the
successes NAIOP and its members
achieved.
• Established an exclusive summit series
studying mixed-use success stories from
across the country. These in-depth, highly
interactive programs focused on the indus-
try’ s hottest trend in commercial real es-
tate development.
• Instituted the NAIOP Green Development
Award to honor a NAIOP company that has

http://www.cpssecurity.com
mailto:salescpssecurity.com
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best exemplified innovation, efficiency and
quality in the field of green development. In
2005, the award was presented to Corpo-
rate Office Properties Trust.
• Supported efforts to improve industry
diversity via minority apprentice pro-
grams, new membership services for
young professionals and career resources
for students.
• Grew the association and topped the
13,000-member mark – the highest in
NAIOP history.
• Increased political and networking
strength by establishing a new NAIOP
chapter in Detroit, Mich. and exploring new
chapter growth for 2006.
• Hosted seven national education oppor-
tunities, with courses ranging from funda-
mental development courses to capital
markets, as well as the Annual Conference
that provided expert assessments of the
economy, markets and industry trends.
• Broadened education opportunities for
joint-venturing on a capital markets con-
ference with the International Council of
Shopping Centers.
• Published a new guide – “Rules of
Thumb for Distribution/Warehouse Facili-
ties Design” – that provides guidance on
developing efficient industrial facilities.

National NAIOP 
Mission

NAIOP is a national association

with an extensive chapter net-

work that represents the interests

of developers, owners, asset man-

agers, investors and other profes-

sionals involved in industrial, of-

fice and mixed-use real estate

throughout North America.

NAIOP provides communication,

networking and business oppor-

tunities; creates a forum for con-

tinuing education; and promotes

effective public policy, through its

grassroots network, to create, pro-

tect and enhance property values.

http://www.summitbuilders.com
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The growth of Shea Commercial-Las
Vegas mirrors the population explo-
sion of the city itself. Since 2003,

when the Arizona-based company opened
its Las Vegas office with only two sales
agents and projects totaling 182,000
square feet, business has boomed. Today,
the branch boasts 14 agents overseeing
367,000 SF under construction, with an-
other 320,000 SF of projects scheduled to
break ground this summer.

Shea Commercial provides a broad
array range of expertise for its clients. In
the commercial-brokerage area, compa-
ny offerings include tenant representa-
tion, project leasing, general brokerage
and disposition. So far, 2006 has been a
transitional year in the market. Vacant
units in existing buildings for lease have

been absorbed slowly, and new “for
lease” space has been offered at much
higher rates and higher tenant improve-
ment (TI) allowances.

“The standard $25 to $30 per-square-
foot allowances no longer attract tenants,
and office developers are extending higher
benefits of around $40 to $50 per square
foot,” said Lucinda Stanley, CCIM, CPM,
and Shea Commercial’s senior vice presi-
dent and principal in Las Vegas.

The company, like its competition,
copes with ever-dwindling available
land in and around Las Vegas. The resi-
dential market has claimed much of the
acreage once reserved for industrial
use. Meanwhile, various municipalities
grant zoning changes with no apparent
long-term vision, creating an unwieldy
mix of residential and industrial projects
side-by-side.

Infrastructure, Stanley noted, is the pre-
dominant challenge facing new industrial
projects, along with land prices exceeding
$20 per square foot. Those costs make it
difficult to forecast the potential profitabili-
ty of an industrial project. “Larger parcels
and a mix of commercial uses will be tar-
geted to accommodate the industrial mar-
ket,” she predicted.

Shea Commercial aims to offset these
market uncertainties with diverse services
that grew out of its expertise in office-
condo development, which company
founder Jim Riggs pioneered in Phoenix in
the 1990s. Office condos allow businesses
to own office space they couldn’t normally
afford. This is especially true if the owners
want to buy land and develop it in a desir-
able location.

Currently, Shea Commercial projects in
Las Vegas – either built, under construction
or planned – total more than 935,000 SF of
office condo space, with units ranging from
1,000 to 25,000 SF.

“We foresee continued growth in this
business,” Stanley said. “Office condos are
long-term investments that provide pre-
dictable monthly expenses, tax advantages
and the ability to build equity. In addition,
business owners can customize their
space to meet their unique needs in a con-
venient and accessible location.”

Shea Commercial
Full-Service Approach Leads to Growth

Lucinda Stanley

http://www.korteco.com
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NAIOP breakfast meetings provide a chance for members to receive valuable information about 
commercial real estate and general business topics.

http://www.naiop.org
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NAIOP leadership continues to have pro-
ductive meetings with key policy makers
during the political campaign season. Most
recently, chapter President Ralph Murphy,
Government Affairs Chairman and Presi-
dent-elect Tony Dazzio and NAIOP lobbyist
Mike Dayton met with Congressman Jim
Gibbons, a candidate for governor, and pro-
vided him the recently adopted public affairs
position paper. In addition, Dazzio, along
with NAIOP lobbyists Jim Endres and Mike
Dayton, briefed Assembly Majority Leader
Barbara Buckley on the general principles
and philosophies of the organization.

“Our meeting with Congressman Jim
Gibbons, who has always had an excellent
working relationship with NAIOP at the fed-
eral level, gave us the occasion to once
again thank him for his strong support and
update him on current issues of concern as
he campaigns to be our next Governor,”
said Murphy.

“The meetings we are having with can-
didates and elected officials are going very
well,” said Dazzio. “The discussion with
Ms. Buckley, who is likely to be the next As-
sembly Speaker, provided us an opportuni-
ty to better acquaint her with the positions
that NAIOP’s board of directors have taken
on key legislative issues.”

Dazzio also had a productive meeting
with Catherine Cortez Masto, who is a
leading candidate to be Nevada’s next At-
torney General. “We had a very good talk
with Catherine and are happy to support
her campaign. Her distinguished back-
ground in government will provide her
with the knowledge and experience to be
Nevada’s chief law enforcement officer,”
added Dazzio.

Government Affairs Committee
Local Members Meet 

with Lawmakers

http://www.sheacommercial.com
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NAIOP’s monthly mixers allow members to meet, socialize and network.
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NAIOP members are dedicated to
improving the quality of life in our
community and sustaining the vi-

tality of our local economy. The Southern
Nevada Chapter of NAIOP supports our mem-
bers’ commitment to creating the office, in-
dustrial and mixed use facilities necessary for
the continued growth of our community.

Objectives: Our public affairs agenda is
guided by the following objectives that are
essential for the long term health of our
economy and the improved quality of life in
Southern Nevada:

1. Maintain our business friendly tax struc-
ture to sustain our competitive advantage
in the regional and national marketplace.
2. Ensure the continued availability of of-
fice, distribution, industrial and mixed use
facilities needed to maintain our economy.
3. Ensure that development fees remain at
levels which do not have a negative impact
upon the financial viability of development
projects.
4. Ensure development approvals are ob-
tained in a reasonable time so development
projects can be delivered on schedule.
5. Manage responsible growth using a bal-
anced approach employing sustainable de-
velopment practices.
6. Improve the quality of education in our
state to ensure our system produces a pro-

ductive future workforce.
7. Ensure all levels of our workforce are
able to secure housing in our community.

Issues:
Our public affairs program is focused on
the following state and local issues:

TAXATION – The State of Nevada has a fa-
vorable tax structure. The economy of
Nevada is unlike any other state and re-
quires a tax policy that is fairly balanced
among its tax payers. Our tax system is
one of the least burdensome in the country,
providing individuals and businesses a
competitive advantage over other states in
the region. Nevada has no corporate or
personal income tax, gross receipts tax, in-
ventory tax, franchise tax, inheritance tax,
estate tax or gift tax. However, Nevada is
faced with the challenge of financing the
capital and human infrastructure for one of
the fastest growing states in the nation.

NAIOP Supports 
• The current tax structure in Nevada
which will sustain our competitive position
in the region and the country.
• Reasonable tax incentives for businesses
and individuals to secure a competitive ad-
vantage over neighboring states.
• The authority of our elected officials to
set tax policy.

NAIOP Opposes 
• Implementation of new taxes that would
impose an unfair imbalance among its
taxpayers, an unreasonable burden on
businesses or reduce Nevada’s competi-
tive position.
• Imposition of different tax rates for differ-
ent types of real estate properties.
• Imposition of artificial limits on property
assessments or property tax rates if such
limits would create serious shortfalls in
state and local government revenues.

CONSTRUCTION LAW – The construction
industry in Nevada is, arguably, the most
robust of any state in the nation. The leg-
islature is challenged with enacting laws
that address the changing needs of our
state without unfairly placing interests of
one group above those of another. Sensi-
tivity to legislative proposals is necessary
to ensure legislation is not enacted that
complicates the development process and
adds to the cost of individual projects.

NAIOP Supports 
• Governing the relationship between the
parties involved in development projects by
the terms and conditions contained in the
contractual agreements between the parties.

NAIOP Opposes 
• Laws that do not fairly balance the rights of

P U B L I C  A F FA I R S  P O S I T I O N  PA P E R
National Association of 

Industrial and Office Properties
Southern Nevada Chapter
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all parties regarding payment for services.
• Laws that do not fairly balance the rights
of all parties regarding the right to repair
defective work.

LAND USE AND GROWTH MANAGEMENT –
Southern Nevada continues to experience a
sustained rate of growth that is nearly un-
precedented. As a result of this growth, the
supply of land suitable for future develop-
ment is limited and land prices have more
than doubled in the last few years. The cost
of land no longer supports development of
industrial facilities in many cases and some
properties have been rezoned for residential
development. Land zoned for office and es-
pecially industrial development is in critically
short supply and could be exhausted by the
next  decade if new sites are not entitled.
There are no easy answers for the complex
issues that encompass the concept of smart
growth management. NAIOP is a resource
for citizens, businesses and governmental
bodies that want to forge solutions built on
objective information and sound develop-
ment principles. NAIOP as a policy does not
support or oppose individual development
projects; however, it does encourage each
municipality and county to adopt and support
a general plan that provides for balanced and
managed growth over the long term.

NAIOP Supports 
• Policies that recognize that growth is es-
sential to economic vitality.
• Policies that balance growth of residen-
tial with growth of facilities that support
employment opportunities.
• Dynamic and on-going planning processes
that anticipate and accommodate develop-
ment needs in response to market demand.
• Designation of federal land for industrial
and office park development.
• The development of mixed use commer-
cial projects to create concentrations of
density in certain designated areas to pro-
vide a balance of employment with the sur-
rounding residential development.
• Adoption of sustainable development
practices to improve the energy efficiency
and environmental sensitivity of our devel-
opment projects.
• Revitalization of urban centers and older
suburbs through policies that encourage
infill development and redevelopment of
brownfields sites.

NAIOP Opposes 
• Conversion of land appropriate for indus-
trial or office development to primarily res-
idential use unless substitute land is iden-
tified and designated for such use.
• The dissipation of the present inventory
of unimproved industrial land in the Las
Vegas Valley without measurable attempts
by local municipalities and the county to
replenish this diminishing supply of land to
support the growth of the local economy.

DEVELOPMENT FEES – NAIOP members
make significant contributions to public
revenues through the payment of taxes and
fees on real estate development projects.
Fees associated with these projects include
fees for project entitlements; environmen-
tal, traffic and drainage studies; building
permits; and utility connections. Taxes on
developers include property taxes, transfer
taxes, business license fees and other
taxes. Developers also contribute rights-of-

http://www.molaskyco.com
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way for street dedications and pay for road
improvements, utility installations and other
off-site costs. Agencies have increased
fees as they transition to an enterprise fund
structure where fees for services are set at
levels to pay for the cost of the services
provided. NAIOP members are monitoring
enterprise fund agencies to ensure fees are
maintained at competitive levels.

NAIOP Supports 
• Competitive fees for service and entitle-
ment approvals provided the fees are pre-
dictable and services are delivered
promptly.
• A fair and equitable allocation of impact
fees for capital infrastructure improve-
ments that are clearly warranted.

NAIOP Opposes 
• Imposition of additional conditions or in-
creased fees on development projects to
cover shortfalls in public revenues from
other sources.

PROJECT APPROVALS – The financial
success of each real estate development
project is contingent upon the prompt ap-
proval of the project by all governmental ju-
risdictions and regulatory agencies. The
growing complexity of the entitlement
process, environmental reviews, regulatory
checklists, planning constraints and building
codes have an impact on the viability of
every commercial project. The financial
consequences of delays can be detrimental
to developers and users of real estate facili-
ties. NAIOP members are working with local
governments and agencies to simplify and
streamline processing and approval time.

NAIOP Supports 
• Prompt approval of plans and submittals
by government and regulatory agencies
commensurate with the levels of fees
charged for project reviews.
• Streamlined processes or accelerated
plan check procedures.
• The use of enterprise fund surpluses for
capital improvements or outsourced plan
checks and inspections.

NAIOP Opposes
• Imposition of increased fees for project
approvals without delivery of timely and
consistently predictable projects reviews
and approvals.
• Mandated formal impact reports that
would impose an undue burden on private
development projects.

COMMUNITY CONCERNS – NAIOP mem-
bers are concerned about the quality life in
our community, the effectiveness of our ed-
ucational system and the availability of
housing that our workforce can afford.

NAIOP Supports 
• Improving the quality of the education in
Nevada.
• Innovative programs to address the
shortage of workforce housing.

Supporting quality 
commercial 

development in 
Southern Nevada 

for 100 years.
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The Government Affairs Committee is
responsible for monitoring state and
local government municipalities

through interaction with municipal depart-
ment heads, staff and elected officials. The
committee is also responsible for making
recommendations to the NAIOP Board of
Directors and its Commercial Real Estate
Political Action Committee (CREPAC), re-
garding NAIOP’s position on proposed poli-
cies, laws and ordinances, on local and
state levels. The committee places special
focus on local planning, building and public
works departments to identify issues of
concern to membership.

National Leadership Conference
Deemed Successful

A delegation of Southern Nevada’s
NAIOP chapter recently returned from the

NAIOP leadership conference in Wash-
ington, D.C. Tony Dazzio, Government Af-
fairs chair, said the group took the oppor-
tunity to visit with several Nevada
lawmakers and voice concerns over the
growing shortage of industrial land, lack
of affordable housing and maintaining
the state’s favorable tax structure. Mem-
bers of the delegation met with Senator
John Ensign and Senator Reid’s staff and
the entire congressional delegation, in-
cluding Congressman Jim Gibbons, Con-
gressman Jon Porter and Congress-
woman Shelley Berkley. “We wanted to
share these concerns, which have a huge
impact not only on the commercial real
estate industry but also on the entire
community,” Dazzio said. “We want to
ensure that Nevada maintains its status
as a business-friendly state.”

Southern Nevada Chapter Contributes
to Political Campaigns

NAIOP government affairs representa-
tives recently awarded campaign contribu-
tions to each of the Clark County Commis-
sioners campaigning to retain their seats:
Lynette Boggs McDonald, Rory Reid and
Myrna Williams. All three have proven
themselves to be understanding of the is-
sues faced by NAIOP members and have
shown steadfast leadership in guiding the
dynamic growth of the Las Vegas Valley.

“It’s important that we support these
races in order to promote our position and
prove that NAIOP is serious about issues
that affect our businesses,” said Ralph
Murphy, NAIOP president.

NAIOP will also be supporting numerous
candidates running for the Nevada Legisla-
ture as well as key statewide races in 2006.

Government Affairs Committee
Recent Activities Support Chapter Goals

http://www.pentabldggroup.com
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Southern Nevada Chapter Makes 
Political Contributions

President Ralph Murphy, Government Af-
fairs Chair/President-Elect Tony Dazzio and
state lobbyists Mike Dayton and Jim En-
dres recently visited several lawmakers to
share information about the local chapter
and to award contributions to their re-elec-
tion campaigns.

Senator Mark Amodei, chairman of the
Senate Judiciary Committee, and Senator
Warren Hardy, chairman of the Senate Gov-
ernment Affairs Committee, each received
a check to add to their coffers.

“NAIOP is pleased to support the re-
election efforts of two outstanding mem-
bers of the Nevada State Senate, Warren
Hardy and Mark Amodei. Senator Hardy
has a deep understanding and appreciation
of the development community and Sena-
tor Amodei is a thoughtful and dynamic
legislator who always provides NAIOP with
opportunity for us to express our con-
cerns,” said Murphy.

NAIOP President Addresses 
Legislative Subcommittee 

A subcommittee of the Nevada Legisla-
ture, charged with studying whether lease-
purchase and installment purchase agree-
ments could be utilized for public entities,
recently held its third meeting.

NAIOP President Ralph Murphy ad-
dressed the subcommittee to provide an
overview of the current availability and fu-
ture trends of commercial property in the
Las Vegas area and the impact lease-pur-
chase agreements could have.

“We appreciated the opportunity to ad-
dress Senator Warren Hardy’s advisory
group,” Murphy said. “We look forward
during the next legislative session to testi-
fying before the Government Affairs Com-
mittee the Senator chairs.”

A section of Senate Bill 426, passed in
the 2005 Legislative Session, calls for the
subcommittee to review and evaluate the
applicability of existing laws related to
public works, public purchasing, lease-pur-
chasing and installment-purchasing agree-
ments. The group will also consider
changes of laws relating to lease-purchase
and installment-purchase agreements to
promote and protect the interest of Neva-
da’s workforce and to better serve the
needs of state and local governments.

http://www.Q10Capital.com
http://www.TheArroyo.com


http://www.roel.com
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Rising costs continue to plague the
construction industry nationwide.
With the ever-increasing price of

land and materials, many companies are
faced with a difficult decision – either
downsize projects or cancel the projects
completely. But one locally-based company
is working hard to change this trend.

YourBuyer specializes in providing cost
savings by searching the globe for sources
of supplies and materials. Though most
companies recognize the substantial sav-
ings global sourcing can offer, finding the
time, money and know-how to navigate the
pitfalls and take advantage of this savings
is no easy task. YourBuyer brings this ex-
pertise to the table. The company’s pur-
chasing team has sourced over 3,000 prod-
ucts in more than 40 countries and has
created a proven, repeatable process that
offers savings and increased profitability to

customers. It is able to offer this savings by
aggregating the purchasing volume of mul-
tiple customers, searching the globe for the
best products at the most competitive
prices, buying direct from leading overseas
and domestic factories and utilizing a
world-class purchasing infrastructure.

Founded in late 2001, YourBuyer focuses
on serving clients in the construction, hos-
pitality and food packaging industries.
From insulation and flooring to fixtures, fur-
niture and even green building materials,
YourBuyer can save companies money on
products needed to build future construc-
tion projects from the ground up.

“A great level of satisfaction comes from
helping customers reduce costs and in-
crease profits,” said Mark McNally, presi-
dent and CEO of YourBuyer. “We take pride
in forming solid partnerships with our
clients and helping projects that were once

in jeopardy become a reality.”
Whether businesses specialize in con-

structing high-rise office buildings, hotels,
retail centers or office parks, YourBuyer can
help procure lower-priced materials both
domestically and overseas. It has devel-
oped strategic alliances all over the world,
with offices currently open in Las Vegas,
Mexico City, Lahore and Shanghai and ad-
ditional offices planned for Romania and
India by the end of the year.

From face-to-face negotiations with for-
eign manufacturers, to extensive factory
inspections and customs compliance and
clearance, YourBuyer has the experience
and know-how to deliver products on time,
on spec and under budget. Its worldwide
alliances ensure companies receive the
right product at the right price, while main-
taining the security of dealing with an es-
tablished U.S. corporation.

YourBuyer Offers Savings 
For Construction Industry

mailto:cwitters@LeeLasVegas.com
mailto:dflynn@LeeLasVegas.com
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New opportunities will arise in
2006, giving the association the
opportunity to build on past suc-

cesses and plan our future as the voice of
commercial real estate. We’ll find new
challenges in the rebounding market and
ample opportunities to advance our indus-
try both politically and professionally. I’m
confident that our members’ support and
involvement will help NAIOP reach new
heights and succeed.
In 2006, we will:
• Promote diversity within the association
and the industry, strengthening partnerships
with peer organizations.
• Create the resources and education need-
ed to keep members on the cutting edge of
today’s development opportunities.
• Strengthen NAIOP’s reach on Capitol Hill
and in state capitols across the country to
shape real estate-related legislation.
• Increase NAIOP’s international reach by a
new partnership with the Mexican Associa-
tion of Industrial Parks (AMPIP) that extends
membership benefits to members of both
associations.
• Expand NAIOP’s extensive chapter net-
work and develop strong chapters with
membership, networking and legislative
support from NAIOP’ s national office.
• Provide exceptional education and profes-
sional development opportunities at confer-
ences that target specific industry trends
and growth opportunities, such as mixed-
use and ports.
• Research and publish industry trends and
information important to the industry.
• Build alliances with complementary orga-
nizations to provide members with the
strongest possible political strength and op-
portunities for business development.

Goals for 
2006

From National 
Chairman 

Robert Cutlip

http://www.eqtitlenev.com
http://www.dpsdesign.org
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NAIOP Southern Nevada Chapter
2006 PRESIDENT’S CIRCLE SPONSORS

P L A T I N U M
CB Richard Ellis

Cox Communications
Marnell Properties

Southwest Gas Corporation
Sprint

G O L D
Bank of America Nevada
Centra Properties, LLC
EJM Development Co.

Majestic Realty Co.
Plise Companies, LLC

Roel Construction Company, Inc.
Thomas & Mack Development Group

S I L V E R
American Nevada Company

Colliers International
Community Bank of Nevada

DP Partners
Glen, Smith & Glen Development

Jackson Shaw Company
JMA Architecture Studios
L M Construction Co., Inc.

LaPour Partners, Inc.
Lee & Associates

Marcus & Millichap
Olympia Development Corporation

Shea Commercial
Stanley Consultants, Inc.

Summit Builders of Nevada
Switch Communications Group

Tradewinds Construction
TWC Construction, Inc.

United Construction Company
Voit Commercial Brokerage

Wells Fargo Bank

Affordable Concepts, Inc.
BankWest of Nevada

Bergelectric Corporation
Burke & Associates, Inc.

Carson Taylor Construction, Inc.
Centra Construction, LLC

Dekker / Perich / Sabatini, Ltd.
Fidelity National Title Agency of Nevada, Inc.

G.C. Wallace, Inc.
GMAC Commercial Mortgage Corporation

Grubb & Ellis | Las Vegas
Harsch Investment Properties, LLC

Helix Electric
KKE / HFTA

Industrial Property Group
Jaynes Corporation

Juliet Property Company
The Korte Company

Lee & Sakahara Architects
Martin & Martin Civil Engineers and Surveyors

B R O N Z E

Martin-Harris Construction Co.
The Molasky Group of Companies

Nevada Power Company
Nevada Real Estate Group LLC

Nevada Title Company
Opulence Studios Inc.

Panattoni Development Company
Perlman Design Group

ProLogis
Roche Constructors, Inc.
Southwest Engineering
SR Construction, Inc.
Stoltz Management

Terracon
Trammell Crow Company

WESTAR Architects
WPH Architecture, Inc.

WRG Design, Inc.
XO Communications
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EXECUTIVE COMMITTEE
President

Ralph Murphy
Marnell Properties

President-Elect,
Government Affairs Committee Chair

Tony Dazzio
Burke & Associates

Immediate Past President
R.R. “Casey” Jones

Summit Builders of Nevada

Treasurer, Finance Committee Chair
Robert A. “Tim” Snow, Jr.

Thomas & Mack Development Group

Secretary
Flora Jackson

BusinessCoach.com

Director, Sponsorship Committee Chair
Rod Martin

Majestic Realty Co.

Director, Industry Trends 
Committee Chair

Rick Myers
Thomas & Mack Development Group

DIRECTORS
Director, Membership Committee Chair,
2006 Spotlight Awards Committee Chair

Sallie Doebler
United Construction Co.

Director
Dan Doherty

Colliers International

Director
Kevin Higgins

Voit Commercial Brokerage

Director
Suzette LaGrange

Colliers International

Director
Jeff LaPour

LaPour Partners, Inc.

Director
Michael Newman

Trammell Crow Company

Director, Golf Tournament Chair
Lee Phelps

Nevada Real Estate Group

Director
John Restrepo

Restrepo Consulting Group

OTHER COMMITTEE CHAIRS

Communications Committee Chair
Guyan Long

TitleOne

Programs Committee Chair
Ellie Shattuck

Martin-Harris Construction

Education Committee Chair
Kyle Nagy

GMAC Commercial Mortgage

Bus Tour Committee Chair
Chris Larsen

Dekker/Perich/Sabatini

Community Service Committee Chair
Barbara Demaree

Southwest Gas Corporation

Chapter Executive
Katrina Ferry

2006 Officers, Directors and Committee Chairs
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Despite its Los Angeles headquar-
ters, Majestic Realty Co. consid-
ers Las Vegas its second home. In

the 1980s, Majestic’s founder, the late Ed-
ward P. Roski Sr., saw increasing opportu-
nities for commercial and industrial real
estate development in what was always
one of his favorite vacation spots. Thus
began the company’s ongoing business
presence in Southern Nevada.

From its initial land purchase in the late
1980s, to the opening of its Las Vegas office
in 1995, Majestic has grown to become one
of the largest industrial developers in Las
Vegas, with more than 4 million square feet
of product. With an emphasis on “big box”
warehouse and distribution projects cen-
trally located near the resort corridor and
McCarran International Airport, Majestic’s
portfolio is positioned to service the hotel,
gaming and convention industries in addi-
tion to servicing the local economy.

Now in its final phase of construction is
Majestic’s 80-acre Sunset Parkway Busi-
ness Center, a master-planned business
park located near the confluence of I-15
and the I-215 Beltway. With excellent free-
way exposure, the final phase totals
363,000 square feet in three buildings
ranging in size from 110,000 square feet to
133,000 square feet. Slated for completion
in June 2006, the final phase is 90 percent
pre-leased.

Majestic also continues its joint venture
with Thomas & Mack Development Group
to develop Beltway Business Park, a 400-
acre commercial project fronting I-215
from Jones Blvd. to Decatur Blvd., with of-
fice, industrial and retail space. With ap-
proximately 1.3 million square feet of in-
dustrial space and 450,000 square feet of
office space completed or under construc-
tion, Beltway Business Park has already at-
tracted high-profile tenants like GES Expo-

sition Services, Brady Industries, KB Home,
American Family Insurance, Hilton Grand
Vacations and InfoGenesis.

Majestic Realty’s relationship with
Thomas & Mack will continue to expand at
Beltway Business Park. “Within the next 12
months, Majestic and Thomas & Mack plan
to develop another 1 million square feet of
industrial product, more than 300,000
square feet of office product and more than
50,000 square feet of retail space in the
park,” said Rod Martin, vice president, Ma-
jestic Realty Co.

Majestic’s other Las Vegas-area devel-
opments include Majestic Post Industrial
Center (115,000 square feet), Russell Road
Distribution Center (410,000 square feet),
Sunset & Valley View Distribution Center
(560,000 square feet), Majestic Runway
Center (337,000 square feet) and Sunset
Parkway Business Center (1,500,000
square feet.)

Majestic Realty Company
Las Vegas is Home Away From Home

http://www.klnevada.com
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NAIOP 
Presidents

Ralph I. Murphy
2006 President

2005 • Casey Jones

2004 • Rick Myers

2003 • Kevin Higgins

2002 • Rod Martin

2001 • Mark H. Bouchard

2000 • Richard D. Smith

1999 • Edward C. Lubbers, Esq.

1998 • Michael Newman

1997 • Robert A. “Tim” Snow, Jr.

1996 • Steven O. Spaulding

1995 • Micki Johnson

1994 • William R. Borinstein

1993 • Bruce G. Barton

1992 • Mark T. Zachman

1991 • Vernon L. Danielson

1990 • Donald R. Sanborn

1989 • Wai-Nung C. Lee

1988 • Kevin M. Buckley

1987 • Donald W. Haze

1986 • Donald W. Haze

http://www.RBF.com
http://www.lmconstructionco.com
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Want to save thousands of dollars
each year? The Southern Nevada
Water Authority has the answer.

Beginning May 1, the Southern Nevada
Water Authority (SNWA) gives businesses a
rebate of $1 for every square foot of grass
they convert to water-smart landscaping,
no matter how large the area they convert.

The Water Smart Landscapes rebate
program helps property owners convert
thirsty grass to a lush yet low-maintenance
and water-efficient landscape. Every
square foot of grass replaced with trees,
shrubs and flowers saves an average of 55
gallons of water per year, which saves
businesses money. A property with a
15,000-square-foot landscape upgrade, for
example, could expect to save more than
825,000 gallons of water per year, which

means a cost saving of $2,000 per year in
its water bill alone. Additionally, businesses
could glean even greater savings due to a
significant reduction in landscape mainte-
nance, which could translate into lower
maintenance bills.

“Many businesses heeded the call to as-
sist our water conservation efforts through
the Water Smart Landscapes rebate pro-
gram, but they need additional support from
us to make the program more successful,”

said SNWA General Manager Patricia Mul-
roy. “Lifting the Water Smart Landscapes
refund cap will allow businesses to remove
all of the turf they are targeting by reducing
the financial barriers.”

Previously, the SNWA restricted the re-
bate amount a business could receive to $1
per square foot for the first 50,000 square
feet. After that, the rebate fell to $0.50 per
square foot up to 550,000 square feet, with
a maximum incentive per property of
$300,000.

The rebate is available to multifamily
and business property owners who are ser-
viced by the Las Vegas Valley Water Dis-
trict, the City of North Las Vegas, the City of
Henderson, Big Bend Water District, and
the City of Boulder City. Well users are eli-
gible on a limited basis.

Want to Save Money?
Replace Turf

SNWA gives businesses 

a rebate of $1 for every 

square foot of grass they convert 

to water-smart landscaping

http://www.AmericanNevada.com
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ROEL Construction’s Las Vegas office
is well on its way to another record-
setting year. When ROEL first

opened its Las Vegas office in 1993, the
company already had over three-quarters of
a century providing quality construction ser-
vices. Since that time, this fourth-genera-
tion, family-owned business has built some
of Las Vegas’s most highly visible projects,
including country clubs at Red Rock and An-
them, sports/athletic clubs and a communi-
ty center at Siena, 24 Hour Fitness at Mc-
Carran International Airport, innovative
automotive dealerships such as Cadillac of
Las Vegas West, and numerous office tenant
improvement projects, including National
University, Boulder City Theatre, US Bank,
Collector’s Fine Art and JW Marriott.

ROEL recently completed construction of
the Laughlin Ranch clubhouse in Bullhead City.
The 35,000-square-foot clubhouse features a
grill and dining area, golf shop, salon, fitness
center and spa with an outdoor pool. The Las
Vegas office is also looking forward to extend-
ing the long-time relationship ROEL has had
with technology giant QUALCOMM, Inc. in San
Diego. Work is progressing on a 32-acre cam-
pus along the Cheyenne Technology Corridor in
North Las Vegas that will house QUALCOMM’s
Secure Network Operations Center.

ROEL employs more than 350 people be-
tween its San Diego headquarters and offices
in Irvine, Palm Springs and Las Vegas. The
company has received numerous awards, in-
cluding the American General Contractor of
the Year (seven times) and the Large General
Contractor of the Year from the American
Subcontractors Association (eight times). This
year, McGraw-Hill’s Engineering News-
Record, considered the Bible of the construc-
tion industry, ranked ROEL at 158 among the
nation’s 400 largest general contractors,
based on its 2004 construction revenues.

ROEL Construction has become one of
the largest independent general building
contractors in the western United States. It
provides general contracting services as
well as tenant improvements, structural
concrete and forensic consulting services.

ROEL Construction
Roeling Along in 2006

http://www.helixelectric.com
http://www.mccarthy.com
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NAIOP Member Companies 2006
Affordable Concepts, Inc.
American Asphalt & Grading Co.
American Nevada Company
AmPac Development Company
Amtec Communications
Anchor Development
Applied Analysis
ARGO Corporation
Assurance Ltd.
Aztec Engineering
Bank of America Nevada
Bank West of Nevada
Barker Drottar Associates, L.L.C.
Bergelectric Corporation
BFB Enterprises, Inc.
Big Sky Development, Inc.
BNA Consulting Engineers
Bond St. Properties
Brooks Corporation General Contractors
Burke & Associates, Inc.
Burnham Real Estate
Business Bank of Nevada
Business Properties Group
BusinessCoach.com
BusinessSuites
CapSource Inc.
Carpenter Sellers Architects
Carson Taylor Construction, Inc.
Cartmill Rogers Construction Company
CB Richard Ellis
Centra Construction, LLC
CENTRA Properties, LLC
Centra Realty Corporation
Chicago Title
Christopher Commercial
Churchill Capital
City National Bank
Clark Construction Group, LLC
CNS
Coldwell Banker Commercial ETN Real Estate Services
Colliers International, Inc.
Commercial Roofers, Inc.
Conde Del Mar Properties
Construction Consultants. Inc.
CORE Construction
Cornerstone Company
Correre Casa, LLC / Bodega Business Park
CORT Business Services
Cox Communications
Crescent Real Estate Equities, Ltd.
Cushman & Wakefield of Nevada, Inc.
Dekker/Perich/Sabatini, Ltd.
DFD Architecture
Diversified Communications Solutions, Inc.
Diversified Realty
DP Partners
Dwyer - Curlett & Company
Dynamic Commissioning Solutions, Inc
EJM Development Co.
Equity Title of Nevada
Ernst & Young  LLP
ESG Construction Consultants
Fair, Anderson, & Langerman
Fidelity National Title Agency of Nevada, Inc.
First American Title Co. of Nevada
FKC Properties, Inc.
Flagship Construction Co.
Fluoresco Lighting & Signs
G. C. Garcia Planning & Development Services
Gensler of Nevada
Geotechnical & Environmental Services, Inc
GeoTek, Inc.
Glen, Smith & Glen Development
GMAC Commercial Mortgage Corporation
Greenberg Traurig
Griffin Realty Corporation
Grubb & Ellis | Las Vegas
Harris Consulting Engineers
Harsch Investment Properties, LLC
Hatcher Constuction Company
Haworth, Inc
Helix Electric

Heller Companies
Henriksen/Butler Design Group
Huffman Builders West
Indigo Architecture, Inc.
Indigo Rock International
Industrial Properties Development, Inc.
Industrial Property Group
Insight Holdings, LLC
J.D. Construction, Inc.
JMA Architecture Studios
Joel Laub & Associates
Joel Laub And Associates
Johnson Jacobson Wilcox
JPG Insurance
Juliet Land Company
Kaercher Insurance
Kalb Construction Company
KeyBank
Keyon Communications, LLC
Kimley-Horn & Associates, Inc.
Kitchell Contractors
KKE / HFTA Architects
Kummer Kaempfer Bonner & Renshaw
L M Construction Co., LLC
Land America Financial Group
Land Baron Investments
Landry & Associates, Inc.
LaPour Partners, Inc.
Las Vegas Development Company, LLC
Leavitt Insurance Agency
Ledcor Construction Inc
Lee & Associates
Lee & Sakahara Architects
LND Construction
Longford Group, Inc.
Majestic Realty Co.
Marcus & Millichap
Marine Bank
Mark IV Capital
Mark L. Fine & Associates
Marnell Properties
Martin & Martin, Inc.
Martin-Harris Construction Co.
MassMedia
Matt Construction, LLC
McCarthy Building Companies, Inc.
McDonald Carano Wilson LLP
McFadden Insurance Agency Inc
Mead Pezzillo LLP
Metro Commercial Properties
Mitch Ogron, Ltd.
MWT - Ofra Architecture
Nadel Architects Inc.
NAI Horizon
Nevada Business Journal
Nevada Federal Credit Union
Nevada First Bank
Nevada Pacific Realty Capital
Nevada Power Company
Nevada Real Estate Group LLC
Nevada Title Company
Nigro Development
Oakview Construction
Oakwood Corporate Housing
Office Depot
Office Furniture USA
Old Republic Title Company of Nevada
Olympia Land Corporation
OneCap
Opulence Studios Inc.
O'Reilly & Ferrario, LLC
Orgill/Singer & Associates
Orion Engineering & Surveying, Inc.
P G A L
Panattoni Development Company
Parker Scaggiari
Parsons Behle & Latimer
Peccole Nevada Corporation
Perkowitz & Ruth Architects
Perlman Architects, Inc.
Plise Companies, LLC
ProLogis

R & O Construction
R L Moore & Associates
R2W, Inc.
RDB Development
RDS Associates, LLC
Realty Advisory Group, Inc.
Restrepo Consulting Group LLC
RG Group
Rice Silbey Reuther & Sullivan, LLP
RMS McGladrey
Robert Bein, William Frost & Associates
Roche Constructors, Inc.
Roel Construction Company, Inc.
Romano Realty, Inc.
Sansone Companies
Schiff Development
SH Architecture
Shea Commercial
Sierra Health Services, Inc.
Silver State Bank
Silver State Bank
Sletten Companies of Nevada Inc.
Snell & Wilmer, LLP
Southern Nevada IBEW/NECA - LMCC
Southwest Engineering
Southwest Exchange Corporation
Southwest Gas Corporation
Southwest Title Company
Spectrum Surveying & Engineering
Sprint
SR Construction, Inc.
SSA Architecture
Stanley Consultants, Inc.
Stantec Consulting, Inc.
Stewart Title of Nevada
Stoltz Management
Summit Builders of Nevada
Sunland Asphalt
Switch Business Solutions
Tarkanian Familiy Limited Partnership
Terra West Realty
Terracon
TerraSpec Development
Territory Incorporated
The Bentley Group Real Estate Advisors
The Business Press
The Curve Development Company LLC
The Gilmore Company
The Howard Hughes Corporation
The Korte Company
The LINCService Co.
The Molasky Group of Companies
The Penta Building Group, Inc.
The Ribeiro Corporation
The WLB Group, Inc.
Thomas & Mack Development Group
Ticor Title
Ticor Title of Nevada, Inc.
TitleOne
Town & Country Bank
Tradewinds Construction
Trammell Crow Company
TRC
Trident Property Management, Inc.
TWC Construction, Inc.
United Construction Company
USA Commercial Mortgage Company
Valley Bank
Voit Commercial Brokerage
Walter P. Moore
Wells Fargo Bank
WESTAR Architectural Group/NV, Inc.
Western Realco
Western Risk Insurance
Western Technologies Inc
Westland Enterprises
Whiting-Turner Contracting Company
Windermere Commercial
WPH Architecture. Inc
WRG Design Inc.
Young Electric Sign Company
Zions Small Business Finance
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V I S I O N
Our vision is to be the leading respect-
ed authority on issues affecting com-
mercial real estate development in
Southern Nevada that will:

• Include all commercial developers
and owners in Southern Nevada as ac-
tive, engaged members.

• Be an information resource delivering
value and knowledge to all our members.

• Be recognized by state and local pub-
lic policy makers as a resource for in-
formation and advice regarding pro-
posed regulations and legislation.

G O A L S
•  To represent those who are involved
in the design, construction, develop-
ment, sale/leasing, ownership and op-
eration of commercial real estate.

• To encourage interaction and in-
creased understanding among the
professionals involved in all aspects
of commercial real estate.

•  To enhance the public’s and public
officials’ understanding of the impor-
tance of commercial real estate.

• To provide member education and en-
courage educational programs in
Southern Nevada.

National Association 
of Industrial and 
Office Properties

Southern Nevada Chapter

M I S S I O N
The mission of the Southern 

Nevada Chapter of the National

Association of Industrial and 

Office Properties is to represent

and promote quality commercial

development in Southern Nevada.

http://www.swbank.com
http://www.DCSi.com
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2006 Spotlight Awards  
INDUSTRY AWARD RECIPIENTS

DEVELOPMENT FIRM OF THE YEAR

Marnell Properties

GENERAL CONTRACTING FIRM OF THE YEAR

Martin-Harris Construction

BROKERAGE FIRM OF THE YEAR

Colliers International

ARCHITECTURE FIRM OF THE YEAR

Dekker/Perich/Sabatini

ENGINEERING FIRM OF THE YEAR

WRG Design, Inc.

TRENDSETTER FIRM

Glen, Smith & Glen Development

PRINCIPAL MEMBER OF THE YEAR

Rod Martin

ASSOCIATE MEMBER OF THE YEAR

Suzette LaGrange

OFFICE BROKER OF THE YEAR

Charles W. Witters, SIOR

INDUSTRIAL BROKER OF THE YEAR

Kevin Higgins, SIOR
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“BUILDING ON SOLID GROUND SINCE 1960”

376 E. Warm Springs Road, Suite 160
Las Vegas, NV 89119

www.oakviewconst.com
(702) 873-6399   Fax: (702) 873-6690

Cannery Hotel and Casino

Spring Mountain Square

Ninth Annual 
Spotlight Awards

Corporate Gateway I at Beltway Busi-
ness Park and The LogistiCenter CDW
Build to Suit took “Best Building” honors
this year at the Ninth Annual NAIOP
Spotlight Awards held on April 1. The
ceremony, held at Wynn Las Vegas,
brought together more than 750 profes-
sionals from the commercial real estate
industry to celebrate the best commer-
cial real estate projects and industry
professionals of 2005.

Chapter President Ralph Murphy, along
with the Governor Kenny C. Guinn, hosted
the event and presented awards in sever-
al categories.

“On behalf of the board of directors
and members of NAIOP, I would like to

congratulate the winners of this year’s
Spotlight awards,” Murphy said. “The
Spotlight Awards honor individuals and
companies for excellence in develop-
ment and their contributions to the com-
munity. This year’s winners have worked
hard to raise the bar and set the stan-
dard for the industry and we wish them
success in the future.”

Corporate Gateway I at Beltway Busi-
ness Park was developed by Thomas &
Mack Development Group, designed by
KKE/HFTA Architects and built by Martin-
Harris Construction. The LogistiCenter
CDW Build to Suit was developed by DP
Partners and designed and built by United
Construction Company.

Project entries for Spotlight Awards were judged by industry 
professionals in Phoenix: Industrial broker, Jim Wilson,
Cushman & Wakefield; Investment Broker, Chris Toci,

Cushman & Wakefield; Architect, Charles Crain,
Smith Group; Developer, Todd Holzer, Ryan Companies.

http://www.WRGDesign.com
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is HAZARDOUS to your Wealth!!Leasing

Stop paying your landlord and start investing in your own company.  
Oquendo Business Park’s office condos provide instant equity 

and tax advantages … for less than what you’re paying your landlord.

Own your Own Office Condo
Oquendo Business Park

Call Lisa Hauger or Tim Behrendt for an Investor Package. 

702-388-1800

• From 1037 – 13432 sq. ft.
• Immediate Availability

• From $225 psf Gray Shell (Including HVAC & Slab)

• Great location at Oquendo & Decatur

Rod Martin brings a great deal of en-
thusiasm to his role heading Majestic
Realty Co.’s Las Vegas office. He is also
an equity partner in an existing portfolio
of more than 4 million square feet of Las
Vegas industrial properties. His develop-
ment expertise includes site selection
and analysis, entitlement procurement,
site design and construction, broker-
age/leasing and property/asset manage-
ment. Since 1995, Rod has helped posi-
tion Majestic Realty as one of the largest
industrial developers in the Las Vegas
Valley. Rod’s development expertise in-
cludes site selection and analysis, enti-
tlement procurement, site design and
construction, brokerage/leasing and
property/asset management.

Prior to joining Majestic Realty Co.,
Rod spent eight years in Southern Cali-
fornia handling land development and
brokerage. Throughout his career, Rod
has assembled more than 800 acres of
land for commercial/industrial real estate
projects. He has directed lease negotia-
tions of more 250 transactions totaling in
excess of 8 million square feet.

Rod has a few personal business
philosophies including: “Work hard, work
smart and fully understand the deal.” He
believes on focusing the task at hand while
remaining aware of the overall situation.

A member of NAIOP since 1998, Rod is
a past president of the Southern Nevada
chapter and currently serves on the
board of directors and as chairman of
the sponsorship committee.

Rod was born, raised and began his
real estate career in Southern California.
He graduated from Arizona State Univer-
sity in 1984 with a degree in Business. A
12-year resident of Las Vegas he resides
in Green Valley with his wife, Ann-Marie,
and their son, Tyler.

Principal Member 
of the Year

Rod  Martin, 
Majestic Realty Co.
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As vice president of the industrial divi-
sion of Colliers International-Las Vegas,
Suzette La Grange uses her extensive
knowledge and experience in the real es-
tate industry to further her success in de-
veloping in Las Vegas. Her success in the
industry is evidenced by her involvement in
office and industrial lease transactions ex-
ceeding 6.5 million square feet, building
sales of nearly 3 million square feet and
land sales of more than 300 acres.

Suzette has acquired the majority of her
experience in landlord and tenant repre-
sentation. She has extensive experience in
both office and industrial developments in-
cluding land acquisitions, entitlements,
zoning, design and planning, marketing,
lease negotiations and investment disposi-
tions. Suzette experience goes further to
additionally include build-to-suit develop-
ments, sale-lease back transactions and
owner/user sales.

She recently joined Colliers International
after a 10-year career at CB Richard Ellis.
Her most notable clients include DP Partners,
Panattoni Development, Wells Fargo Bank,
The Howard Hughes Corporation, American
Nevada Company, The Jackson-Shaw Com-
pany and Glen, Smith & Glen Development.

Suzette is very active in the real estate
community and is a member of the chap-
ter’s board of directors. In addition, she
serves on the membership, government af-
fairs and Bus Tour committees. She is also
a member of the University of Nevada, Las
Vegas Lied Institute for Real Estate Studies
Executive Committee.

Suzette has been honored with numer-
ous awards during her career that illustrate
her outstanding successes. She most re-
cently was awarded the NAIOP Southern
Nevada Chapter’s 2005 Industrial Broker of
the Year. In 2002, she was named as one of
the In Business “Top Business People
Under 40” and Nevada Business Journal
“Tomorrow’s Leaders Today”. She actively
furthers her real estate education by pur-
suing her SIOR and CCIM designations.

Associate Member 
of the Year

Suzette La Grange, 
Colliers International

http://www.naihorizon.com


48 NAIOP Supplement

The Spotlight Awards provide a chance to members to mingle and socialize.

Brad Schnepf (center) accepts the award for Development Firm 
of the Year for Marnell Properties.

The 2006 Spotlight Committee

http://www.groundskeeper.com
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Successful project teams build suc-
cessful projects. The longstanding
challenge of design and construc-

tion professionals is maintaining design
intent during the construction process.
Through design-assist, the architect, gen-
eral contractor and engineers collaborate
throughout all of phases of design and
construction to find innovative and effi-
cient design solutions that maintain both
the design intent and budget.

“Collaboration is key in design-assist,”
stated Deborah McCutchen, director of the
Las Vegas office at Perkowitz+Ruth Archi-
tects (P+R). “Every member of the project
team engages in problem solving through-
out the creative process.”

Perkowitz+Ruth Architects and SR Con-
struction (SR) utilized design-assist in the
development of the award-winning gar-
den-style office project, The Park at Warm
Springs for developer Glen, Smith and Glen
(GSG), a Nevada-based development firm
that specializes in residential and com-
mercial projects. The resounding success
of the project has lead to continued collab-
oration between P+R and SR on other of-
fice projects for client GSG.

“Our input early on in the design
process provides team members with con-
struction viability and structural efficiency
projections, which allow for informed de-
sign decisions,” noted Scott Loughridge,
CEO at SR. “Through our previous work
with clients and P+R we have gained an
understanding of their design priorities,
which allows us to identify where we can
save on materials cost.”

P+R and SR are currently collaborating
via design-assist on The Park at North
Pointe, a 12.82-acre garden-style office
park GSG is developing in North Las Vegas.
Through design-assist, the team identified
structural and site work changes that lead
to cost savings, but preserved the intimate
and rich garden-style character of the of-
fice development.

To create multiple office options,
Perkowitz+Ruth developed a site scheme
with 18 single-story office pads ranging

in size from 4,200 square feet to 7,200
square feet. The project, totaling almost
100,000 square feet, was divided into
three construction phases, thereby pro-
viding the developer with numerous lease
and sale options. Clustered into distinct

office buildings, common courtyards pro-
vide tenants with a pleasant place to take
a break and interact. Public art through-
out the project creates an interesting jux-
taposition with the soft and luxurious
landscaping.

Design-Assist
Collaboration, Cooperation and Creativity

http://www.ChristopherCommercial.com
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Building & Designing toward the future!

For all your Land Planning, Engineering and Surveying needs.

www.orion-nv.com • 702-739-5921

Marnell Corporate Center, being
developed by Marnell Proper-
ties, is strategically located at

the intersection of Interstates 15 and
215, adjacent to McCarran International
Airport. It provides its tenants a Class A
office environment in the airport submar-
ket with high visibility and ease of access

to all major points in the Las Vegas Valley.
At build out, the master-planned office
campus will sit on 37 acres and will com-
prise a total of 12 buildings from one to
five stories each, featuring nearly
736,000 square feet of office space, retail
and other amenities.

The multi-tenant buildings in this cen-

ter feature efficient floor plans, state-of-
the-art facilities, access to high-speed
data infrastructure, lush landscaping,
covered parking, distinctive public-area
finishes and 360-degree views of the city.
Tenants of the Marnell Corporate Center
enjoy many amenities, including the pop-
ular Italian fine dining restaurant, Panevi-
no, and its attached gourmet deli, retail
services and ATM conveniences. Marnell
Properties also provides on-site manage-
ment services for the Center.

Marnell Properties recently broke
ground on MCC-5, a five-story Class A of-
fice building in Marnell Corporate Center.
The steel and glass structure features
polished travertine floors in its two-story
lobby entrance. The building, along with a
five-story parking structure, is slated for
completion in fall 2006. MCC-5 will con-
sist of approximately 118,000 gross
square feet, which includes more than
111,000 leaseable square feet.

Marnell Corporate Center will also be
home to a business hotel, Homewood
Suites, which is scheduled to break
ground in mid-summer 2006. When com-
plete in second quarter of 2007, Home-
wood Suites will offer a four-story hotel
with 147 rooms.

Marnell Properties has plans to begin
construction in the business park of a
four-story Class A office building totaling
95,000 square feet, which will also
debut in 2007. Several other buildings
will ultimately complete the Marnell Cor-
porate Center, which are on pace to be
finished in 2008.

Tenants of the Marnell Corporate Cen-
ter include NAI Horizon, Cox Media,
Lennar Corporation, Marnell Corrao As-
sociates, TRIRIGA, the Smith Center for
Performing Arts, Nevada Development
Authority and Turnberry Associates,
among others.

A division of Marnell Corrao Associates,
Marnell Properties is a real estate develop-
ment and management company that fo-
cuses on the acquisition, development and
management of commercial, revenue-pro-
ducing real estate holdings.

Marnell Corporate Center
Class A Space in Airport Submarket
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