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ESTATE 

Why go all over 
to meet your banking needs. 

Your energies are important 
. to your company. Too important to 
spend in dealing with several banks 
or bankers. 

That's why First Interstate 
Bank of Nevada offers easy access 
to a wide range of business services 
through a single relationship banker. 

Your banker can draw on the 
resources of an experienced corpo
rate banking team for financing and 
investment flexibility- credit, cash 

management, investments, trust 
financial services, corporate real 
estate, international banking, 
and more. 

And because our bankers are 
knowledgeable about your business, 
they can make quick credit decisions 
and deliver precisely what you need 
when you need it. 

Streamline your company's bank
ing and spend more time on your 
own business. Call First Interstate's 

Corporate Banking Division today. 
In Reno call 784-3311. In Las Vegas, 
call 791-6277. 

I I Fii'St . 
®Interstate 
Bank 

Nobody makes banking easier. 

Member FDIC 
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Tired of theh? 
same approac . 

There is no single solution that can be applied to 
the needs of every business. You need a fresh 
approach - one where recommendations about 
NEC computer products aren't made until we've 
listened to you. 

At ValCom, we won't give you a canned 
proposal. Our first step is to talk with you, to 
learn all about your business. Then we use the 
information you provide to develop a solution 
that brings together the NEC computer products, 
services and support that are specifically suited 
to your business challenges. Because, the NEC 
PowerMate~ SX/ 20i can help you benefit from 
the most advanced applications - either as a 
stand·alone or part of a network. 

The NEC Power Mate• SXI20i is only one of the many 
NEC products available at Va!Com. Features include 
the Intel 803865)('" microprocessor, integrated VGA 
graphics and muhimedia capability. 

Your ValCom professional knows you can't get 
freshness from a can. Let us show you how we can 
best apply our knowledge of NEC computer tech· 
nology to solve your business information needs. 

VALCOM COMPUTER CENTER 
4305 South Industrial Rd. #llO 

Las Vegas, NV 89103 
702-79~1010 Fax 702-795.()199 

PowerMate is a registered trademark of NEC Corporation. Intel and Intel 80386SX are trademarks of Intel Corporation. 

NATIONAL STRENGTH WITH A PERSONAL TOUCH 

SI'HSS RELIEF 
Relieve tension, baclc and neclc pain, arthritis pain with 

ACCUPRESSURE HEAUNG THERAPY 
Excellent for nerve disorders, poor circulation & sports injuries 

- WE ALSO OFFER CLASSES IN SELF DEFENSE-

3025 E. Desert Inn 
• Suite 7 • 

Las Vegas, NV 

AACADEMYOF 
KENPO KARATE 

733-7788 

Men • Women 
• Children • 
Family Rates 
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Coordinated Care. 

The way health care should work. 
An the parts should work together to make it work better for you. + Health care should be easy 

to use. It should have convenient locations and service hours. + At the same time, your medical 

records should be readily available no matter which location you use. Laboratories and radiology 

facilities should work around the. clock, so your physician can have your test and x-ray results 

when they need them. Those physicians should provide the quality of care you require. And 

deserve. + It should be coordinated care. Coordination of all parts of the health care system, so it 

works smoothly, efficiently, thoroughly.+ And it should all be affordable. 

+ Health Plan of Nevada. It works the way health care should work. 

~ 
HEALTH PLAN OF NEVADA sM 

A member of Sierra Health Se!Vices 
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Credit Unions- A century and a half of consistent, stable growth 
Some bankers attribute the success of credit unions to favorable regulations, but CU chiefs 
say they've stayed prosperous by not making the same mistakes as their S&L counterparts. 

Nevada Federal Credit Union 
Since its formation , NFCU has grown to 65 ,000 members and attained status as the largest 
credit union in the state. Nevertheless, "growth has not been one of our main objectives," says 
NFCU President Bradley Beat . 

Nevada's Credit Unions 
A ranking of the state's credit unions based on November 30, 1991 total assets. 

Nevada's Space Connection: When safety is more than just a word 
Kerr-McGee's continuing attention to consistent quality control and strict security procedures 
has earned the company a reputation as not only a first-rate manufacturer of chemical 
products such as rocket fuel oxidizer but also as a solid member of Nevada's economy. 

Apex: A new opportunity for heavy industry 
As the population of the Las Vegas Valley grows, the need for a location to house heavy 
industry where it still has easy access to transportation and utility corridors, but is safely 
removed from residential areas, has been fulfilled at Apex. 

Christopher Homes Unveils the 1992 New American Home 
Little did Chris Stuhmer know when he built his first home or attended his first National Home 
Builders' Convention, that he would one day be building and showcasing the New American 
Home for the 1992 convention in Las Vegas . 

Speaking for Nevada 
L. Scott Waf shaw, commissioner of the financial institutions division , elaborates on the history 
ofcredit unions and offers his predictions for the future of the credit union industry. 

Tax Tips: Home Mortgage Interest Rates: Is it time to refinance? 

Before one embarks on a refinancing excursion, there are certain tax-related aspects of the 
refinancing process to be aware of and prepare for. 

Business in the '90s: Tax Management is a Never-Ending Battle 

While most individuals focus on taxes only in mid-April ,for small businesses, tax planning 
often requires year-round attention. 

Market Predictions '92: Kemper Securities Predicts the Market Will Reach 3400 
The securities and brokerage firm recommends investors increase their stock holdings and 
consider new investments in cyclicals. 

Nevada Briefs: Cente/ Cellular sets national sales record • Converse awarded Grand 
contract • Sierra Health claims-paying ability rated A- • Medical complex under construction 
at Summerlin • Inacom achieves successful post-merger integration • Project Income logs 
record growth • Arco introduces EC-1 to Las Vegas . 

Business Indicators & Analysis: Evidence points to the early phase of a statewide 
recession that is likely to linger with the more adverse effects anticipated for early 1992. 



Credit Unions -
A century and a half of consistent, stable grovvth 
Credit unions have never received the same level of media 

attention as other financial institutions, but since those 

other institutions have only made the news lately by biting 

the dust, who's complaining? In the current economic 

climate, at least, it's the successful money managers that 

are staying out of the headlines. 

by David Hofstede 

S 
orne bankers will attribute the 
success of credit unions to 
fa":orable federal regulations, 
but credit union chiefs say 
they've stayed prosperous by 

not making the same investment mistakes 
as their S&L counterparts. Whatever the 
reason, the numbers speak for themselves; 
there are over 15,000 credit unions in the 
Unite~ States, with a combined member
ship of over 61 million (and growing). 
Total credit union assets are estimated at 
more than $201 billion. Capital increased 
9.4 percent from December 1990 to June 
1991, while assets increased by 10.5 per
cent. Credit union members combine for 
over $182 million in total savings, six 
percent of the national savings pool. 

Although the variety of services a credit 
union can provide has expanded, prima
rily as a result of 1980s deregulation, their 
basic status as non-profit, member-owned 
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cooperative associations has not changed 
in over a century. It was the early 1800s, 
to be precise, when several new ideas 
were advanced to ameliorate social and 
economic conditions among workers, 
farmers, craftsmen and shopkeepers. 

Credit is given to the Germans for the 
prototype of formal credit unions; the 
"people's banks" founded by Hermann 
Schulze-Delitzsch, and the unions orga
nized for farmers by Friedrich Wilh~lm 
Raiffeisen, both in the 1850s, came into 
being to bolster the economic conditions 
of working folk who lived very near the 
margin of existence. 

In the days before Visa and AMEX, 
finding credit to purchase equipment and 
livestock was quite a chore. Commercial 
banks catered mostly to the large mer
chants and producers, leaving the small 
merchants and farmers to the mercies of 
local moneylenders, who charged exorbi-

tant interest rates and foreclosed on the 
first tardy payment. 

The credit union concept reached 
America not from Europe but from Can
ada. The first North American credit union 
was established in Quebec in 1900 by 
Alphonse Desjardins. By restricting lend
ing to the capital raised by the contribu
tions of its members, Desjardins' plan 
became the model for U.S. credit unions, 
the first of which was chartered in New 
Hampshire in 1909. Desjardins himself 
then crossed the border to help establish 
credit unions in Massachusetts, with the 
support of wealthy Boston merchant Ed
ward A. Filene and Commissioner of 
Banks Pierce Jay. 

A national credit union system began to 
develop, albeit slowly, and by 1929 there 
were 974 chartered credit unions. When 
the Depression hit, however, credit unions 
began popping up everywhere, while other 



depository institutions faltered. In 1933 
there were 2,016 credit unions, 5,214 in 
1936 and 7,964 in 1939. 

It was also around this time that credit 
unions first arrived in Nevada, with the 
opening of the Reno and the Sierra Pacific 
Federal Credit Unions in 1936. Today 
there are 39 credit unions in the state with 
268,000 members, assets of just over $1 
billion and loan portfolios of $67 million. 

The Depression was also the first time 
the federal government began dealing dif
ferently with credit unions than with other 
elements of the fmancial sector, an occur
rence that banks are still criticizing. "Credit 
unions originally began as a means for 
companies to help employees save money, 
cash checks, and once the deposit base 
was built to lend money for consumer 
purposes," said Ted Wehking, executive 
vice-president of the Reno-based Nevada 
Banker's Association. "That defmition 
has since been expanded. 

"Today, credit unions basically offer 
the same services that banks offer, but 
there is still a significant difference be
tween the two. Credit unions are tax
exempt at the state and federal level, so 
they have a big advantage (over banks) 
when you factor in that benefit," Wehking 
said. He was also concerned about the 
ability of credit unions to operate without 
the same reguhitions that "burden" the 
nation's banks. For example, the Com
munity Reinvestment Act requires banks 
to offer loans to the lower and middle 
classes at the same rate as the affluent. 
Failure to do so can bring harsh penalties. 
"Credit unions are not subject to these 
restrictions," said Wehking. "They can 
make real estate loans, but they do not 
have to meet CRA guidelines." 

In 1940, the Boulder Dam Federal Credit 
Union was chartered by federal employ
ees to serve those who worked on Hoover 
Dam, and those who decided to settle in 
Boulder City. It became the burgeoning 
town's first financial institution. "At that 
time, the credit union was run from a desk 
in somebody's house, and a large loan 
was $50 to help a dam worker through to 

University Medical Center 
Affiliated with the University of Nevada School of Medicine 

383-2000 
1800 West Charleston* Las Vegas, Nevada 89102 

* Nevada's only 
Bum Care Unit 

*Renal Dialysis * Cardiac Care 
*Oncology 

* Pediatrics 
* Obstetrics 
* Lithotripsy 

* Pain Rehabilitation * General Medical/ 
Center Surgical 

* Traumatic Brain 
Injury Unit 

* Neurological Unit * Outpatient Surgical 
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ALL MAJOR CREDIT CARDS & INSURANCE ACCEPfED 

For More Than 11 Million American Households, 
This Is A Typical Family Portrait. 

Being the sole parent is a heavy 
responsibility. Whether you're a man or 
a woman, you owe it to yourself to learn 
what you're entitled to in Social Security 
retirement, survivor, and disability benefits. 

. It's easy. Just B!f"S*B'hlM 
wnte to Dept. 37, w lfh . Safetv !I 

Pueblo, Colorado Ill fu~i~1nn~'i~ Ill 
81009. -

Department of Health and Human Services 
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payday," said Operations Assistant Pat 
Klinger. Today, the BDFCU operates out 
of a 17 ,300-square-foot building and has 
assets topping $175 million. 

In 1970,BDFCU converted into a com
munity credit union, enabling all resi
dents of Boulder City to become mem
bers. "Our role has always been to serve 
the community as best we can," said 
Klinger. "Even in our advertising, we try 
to promote not only ourselves but the 
entire city." 

This type of conversion illustrates an
other concern of bankers, according to 
Ted Wehking. "The definition of a credit 
union's 'membership' has been challenged 
in a number oflocations, when it no longer 
appears to parallel the CU's charter. For 
instance, any customer of Atlantic Bell 
Telephone is now eligible for member
ship in the company credit union. In some 
credit unions that work out of state of
flees, any state taxpayer is eligible for 
membership. There are 100 examples of 
extended memberships like this." 

The policy change atBDFCU increases 
the credit union's potential membership 
to 19,000-plus. Does this amplified ac
cessibility irritate the several banks and 
S&Ls that have moved into Boulder City 
since 1940?"Notatall,"respondsKlinger, 
"we get along well with the banks. In fact, 
they send some of their customers here if 
they think we can give them a better rate, 
and we've· done the same for them." So 
much for cutthroat competition. 

Territory battles don't pose a problem 
in Fallon either, where the Churchill 
County Federal Credit Union (CCFCU) 
assists its 1,350 members with savings, 
loans and the occasional first mortgage. 
"We're just a plain and simple credit 
union," says Managing Officer Marcia 
Parrish. "We leave the checking, credit 
cards and other services to the banks." 

City and county employees comprise 
the bulk of Churchill County's member
ship. Loans of $200 are still common. 
"Our membership base is solid. I know all 
of our customers and they know me- they 
feel safe with us." 

Credit unions, of course, do not have to 
be city-based. In 1964 the Stage Employ
ees Federal Credit Union was created in 
Las Vegas to service the hundreds of 
entertainment workers throughout the 
state. "We try to provide 'one stop shop
ping' for our members, plus the kind of 
attention they can't get from other types 
of financial institutions," said Managing 
Officer Margaret Lindsey. "We care more 
for each member as an individual. If some
one has a problem with credit we give him 
the opportunity to reestablish himself." 

Stage workers at Bally Resorts also 
have the option of joining the company's 
credit union. Since 1978, the8,600Bally's 
employees have had access to credit cards, 
automatic payroll deduction, drive-up 
window service and other features of its 
credit union, located right on the resort 
property. ''There's a family-oriented feel
ing here," said Managing Officer Denise 
Nicholl, "we try to be more understanding 
as well as convenient." 

The advantages of this informal rela
tionship were most apparent in the after
math of the 1980 MGM Grand fire. It's 
the stuff that has kept credit unions vital 
since their inception, and has been as 
meaningful to their membership as lower 
loan interest rates. "When the first wave 
of panic hit, they knew we were there to 
help," said Nicholl. "We tried to use the 
'It's a Wonderful Life' approach, extend
ing due dates on loans and doing whatever 
we could." Hermann Schulze Delitzsch 
would be proud. 

It is uncertain whether such policies 
could continue if credit unions were forced 
to operate under the same laws as banks 
and savings and loans. Ted Wehking, 
however, would still like to see some 
changes made. "If credit unions are al
lowed to offer bank-like products but not 
pay taxes, then we do not have a level 
playing field." Wehking hopes these points 
will eventually be legislated at the federal 
level, but he isn't certain if it will ever 
happen. "Congress has so far failed to 
address the situation," he said, "but then, 
they have a credit union." • 



Few Americans know that 
a chemical from Kerr-McGee 

helped send those trusty 
Patriot missiles streaking 

toward their targets, and thus 
played a prominent role in 

the Persian GulfWar. 

KERitMCGEE 
AMMO IUM PERCHLORATE 
is the name of this important 
chemical. It's the same oxidizer 
that is a major component of the 
solid rocket motors used in the 
NASA space shuttle program. 

At Kerr-McGee, we're proud to 
have helped our Patriot missiles 
intercept Saddam's scuds. We 
helped show him- and the world 
- 'What America's Made Of.' 
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Nevada Federal 
Credit Union 
"Our principal aim 

is to be a financial 

cooperative providing 

financial services to our 

member owners." 

by David Hofstede 

Since its formation in 1950, Nevada 
Federal Credit Union has grown to 65,000 
members. Nonetheless, "growth has not 
been one of our ·main objectives," says 
NFCU President Bra'dley Beal. 

But some statistics can be deceiving. In 
our "bigger means better" society, the 
Nevada Federal Credit Union certainly 
has nothing to prove, especially since it is 
already the biggest credit union in the 
state, arid the 93rd largest in the country. 
Those looking for growth numbers can 
check out NFCU's assets of nearly $300 
million, almost triple the 1983 figure of 
$110 million. Beal expects this progress 
to continue despite the reputed recession. 

"Credit unions have fared well in the 
current economic climate. Income is up, 
capital and reserves are up, loan delin
quency is down, and the industry is stron
ger than it was just 12 months ago. 

"Nevada Federal Credit Union has had 
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Nevada Federal Credit Union's senior management team- Top row,from left: Nina 
Drake, vice president of human resources; Brad Beat, president; Denise McCollum, 
vice president marketing. Seated from left: Tom Hilton, vice president lending; Dave 
Schlehlein , vice president CUSO operations; Paul Parrish, vice president finance . 

a record year in 1991," Beal continued. 
"Our share deposits and loans have grown 
approximately 11 percent. Our loan delin
quency ratio is less than one percent, 
about a half of the national average. We've 
added $3 million to our capital and re
serves during 1991 , the most we've added 
during a single year. What we've seen in 
this economic downturn is overwhelming 
support from our members in terms of 
deposits, lending activity and confidence." 

And as capital and reserves have in
creased, so have NFCU's variety of ser
vices, including share checking accounts, 
faster consumer loan processing, 24-hour 
depository, first and second trust deed 
loans, money market and IRA accounts 
and Visa cards. Recently, the credit union 
joined a point -of-sale system that includes 
Arco gas stations and Lucky supermar
kets . The system will debit member ac
counts for purchases at these locations. 

"A lot of the services we've put into 
place over the past few years are just now 
entering the maturation process," said 
Beal. "We've really seen our usage ofthe 
point-of-sale and the ATM services bal
loon in the last 12 months, and there's a 
potential for even more growth than we've 
already seen. We also have a service where 
anyone with a touch-tone phone can call 
in and get account information and con
duct transactions directly with the com
puter. Our expectation is to devote most 
of our resources toward further develop
ing these services." 

It is this ability to provide such a wide 
range of traditionally bank-oriented ser
vices that has caused credit unions to 
come under fire from other financial insti
tutions. Especially since credit unions can 
also offer loans at lower interest rates and 
higher returns on CDs and IRA accounts. 
Deregulation in the 1980s gave credit 



unions a way to provide these services, 
while their non-profit status renders them 
exempt from federal taxes. 

"I'm sure that it's viewed as 'us vs. 
them,' but that's not our emphasis," re
sponds Beal. "It's not our purpose to at
tack the banks or try to take away their 
business. Our structure is different from a 
bank, which starts with a group of inves
tors and a profit motive. There's nothing 
wrong with that, but our principal aim is to 
be a fmancial cooperative providing fi
nancial services to our member owners." 

Besides the fact that the board members 
of a credit union are unpaid volunteers, 
the biggest difference between a bank and 
a credit union, according to Beal is that 
"most credit unions are there to serve the 
consumer's household fmancial needs. 
By and large we deal with lower to lower
middle income households; about half 
our members have less than $500 on de
posit. Two-thirds have less than $2,000. 
Those levels are substantially lower than 
I think you would fmd at a bank. 

"That has been the historic role of a 
credit union - a group of working people 
pooling their resources so they can all 
enjoy some benefit." 

TheNevadaFederalCreditUnioncame 
into being when !he Nellis and Las Vegas 
City Federal Credit Unions merged in 
1983. Among its membership then and 
now: Nellis Air Force Base personnel, 
Las Vegas city government employees, 
the Metropolitan Police Department, a 
number of the larger casinos, federal and 
postal workers, the National Guard, sev
eral church groups, numerous small busi
nesses and thousands of military men and 
women worldwide. 

"The members are the owners," said 
Beal. "They are our bosses. They pay our 
salaries, and elect a volunteer board of 
directors from the membership, who have 
the fmal say in all decisions." 

One of Beal's greatest challenges is 
maintaining the personal, one-on-onere
lationship between credit union and its 
members - a traditional strength of the 

credit union platform - with a member
ship of over 60,000. "The way we've 
handled it successfully is really a credit to 
all the people who work here: at the 
branches, on the phones, in the corporate 
office and at the mail desk. They have all 
done an outstanding job. 

"We have invested a lot of resources in 
member-service training. Right now we 
have four different training programs 
which deal only with taking care of the 
membership, including two extensive 
training programs for people in branches 
who deal face-to-face with members." 

The credit union has also implemented 
service measurement systems. "If a mem
ber has to wait for teller services, we 
measure and control how long they wait, 
(and) try to keep it down to a reasonable 
level," Beal said. In addition, every new 
member receives a survey card, on which 
they can rate the CU on several different 
factors. Of the hundreds he has read, Beal 
says he cannot recall one single criticism. 
"We preach the notion that whoever is at 
your desk is at that moment the most 
important person in the credit union." 

Among the changes that have taken 
place as a result of member suggestions is 
the future consolidation of two smaller 
express offices on the west side of Las 
Vegas into one full-service branch. "We're 

also about to make some enhancements to 
our loan processing system, to make the 
approval time faster, and we're working 
on a new personal line of credit that mem
bers can access by using special checks. If 
they want to make a major purchase and 
they don ' t have sufficient funds in their 
personal account, or choose not to use 
those funds, they can use this line of 
credit," Beal explained. 

Beal is glad to speak of the future, 
despite the current recession. With nega
tivity at a near record high, his outlook for 
NFCU and credit unions across the coun
try remains positive. "By and large, credit 
unions have limited themselves to con
sumer fmance. They haven't been out 
doing large commercial or real estate de
velopment projects, or involved with for
eign loans or riskier types of lending that 
seems to be a problem for some others. 

"We've just stayed at home and taken 
care of our members, and that's paid off 
for the credit union industry. People are 
still going to want to buy cars and houses, 
and want Visa cards and checking ac
counts, and we'll be there to help." 

And even though it is not high on his 
priority list, Beal anticipates that an in
crease in membership is also likely. "When 
you make quality your objective, growth 
just seems to take care of itself." • 
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--NEVADA'S CREDIT -UNIONS 
(Ba.fJed on November 30, 1991 total a.fJ.fJet.fl} 

A 
comparison of last year's ranking of Nevada 

credit unions ':ith th~ most recent ranking 
shows very httle ev1dence of movement. 
Base-d on assets, shares and loans, the same 

three credit unions hold the same_top three positions, 
in the same order. However, the numbers themselves 
have changed - all for the better. 

' 
million. Boulder Dam Federal Credit Union remains · 

second, and the Silver State School Federal Credit 
Union placed third. 

Credit union membership remained stable, with 
unly the Nevada Community Federal Credit Union 
reporting an increase of 20 percent or more. Nevada 

Federal CU has the largest membership at 64,768, an 

increase of less than 500 over 1990. Network Federal 
(24,000) is second, with the Nevada Community 
FCU by virtue of its 4,000-member increase this past 

Once again, Nevada Federal Credit Union leads the 
pack, with over $293 million in assets, up from $259 
million in 1990. Total loans increased from $171 

million to $203 million, total shares from 244 to 274 -year, moves into third (20,500). 

,. 
Name Principal 
Address Total Tota~ Total Number of Operating Membership 
Phone Assets loans Shares Members locations Officer Requirements 

1. Nevada Federal Credit Union $293,610,510 $203,653,924 274,271,589 64,768 9 Bradley W. Beal See s!OIY page 10. 
P.O Box 15400 
las Vegas 89114 457·1000 

2. Boulder Dam Credit Union 175,000,000 139,000,000 160,000,000 17,900 Bill Ferrence Communi;y Cred"lt Union - PeoRie 
P.O. Box 61530 who ive or WOikln Boulder City, 
Boulder City 89006 293-7777 Bureau of Reclamation (B.C.), 

N.P.S. employees. 

3. Silver State School Feu· 115,604,659 59,444,853 106,945,158 18,751 Nil!. J. Alan Pughes 
4221 S. Mcleod Or. 
Las Vegas 89121 733-8820 

• ~ r ~ .. ,.,. ~· 
~ 

4. Clar1< County Credit Union 81,000,000 47,000,000 75,000,000 - 17,000 4 Wayne Tew Employees of Clar1< County, City of 
P.0.-26299 Henderson & Clar1< County hospHals. 

_ Las Vegas, NV 89126 367-4339 "' 
5. Networ1< Federal Credit Union 78,000,000 51,000,000 70,000,000 24,000 3 Robert A. Siravo Employees of EG&G iNC., EG&G 

P.O. Box 27528 Special Projects, REECO, Palace Sta-
las Vegas, NV 89126 873·7300 lion, Golden Nugget, Inc., Wac_kenhut . 

Services, Raytheon Inc., Ethel M. 
Chocolates, Centra! Telephone Co., las 
Vegas Pofice Protection Assoc., 
and Metro, Inc. 

?C 

6. Nevada Community FCU 77;000,{)00 ' 46,000,000 69,000,000 20,500 4 Marsha Burgess State, city, county, federal employees .:: 
911 E. 2nd St. in 11 northern counties of Nevada. 
Carson City 89701 882-2060 

7. Ensign Federal Credit Union • 39;356,116 29,738,032 36,209,480 7,335 N/A Norman Gates 
218 N 15th St. 
las Vegas 891 01 382-5010 

8. Cumorah Credit Union 38,151,873 28,442,085 34,771,549 5000 Anthony Mook Members of the Church of Christ 
3990 S. Eastern ~ of Latter Day Saints residing in · 
las Vegas 89170 735-2181 select Las Vegas Stakes and their 

extended families. 
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Name Principal 
Address Total Total Total Number of Operating Membership 
Phone Assets Loans Shares Members Locations OHicer Requirements 

9. Westar Federal Credit Union $38,137,551 $28,292,323 35,360,453 13,833 3 Donald Daum Must be an employee of one of Wes· 
3720 Howard Hughes Pkwy star's employee groups (over 200) 
las Vegas 89109 791-47n & have $25 In primaJY share account 

10. Deseret Federal Credit Union • 34,257,302 30,139,562 32,784,802 8,900 NIA Alan S. Hadley 
1775 N. Decatur Blvd. 
Las Vegas 89108 646-5696 

11. Great Basin Federal Credit Union' $33,111 ,399 26,867,385 30,990,992 10,643 NJA Mark Wilbur 
981 Bible Way 
Reno 89502 333·4228 

12. Sierra Schools Federal Credit Union • 32,852,638 20,047,288 30,306,347 7,611 NJA Ritch Van Duzer 
P.O. Box 7255 
Reno 89510 329-6673 

13. IBEW Plus Credit Union• 27,440,672 21 ,304,760 26,616,523 6,772 NJA Rita K. Meixner 
4318 E. Bonanza Rd. 
Las Vegas 8911 0 452·4445 

14. Bally's Federal Credit Union' 26,308,586 22,603,454 25,581 ,326 8,612 NJA Dale Verderano 
P.O. Box 94138 
las Vegas 89193 791-6800 

15. Hawthorne Credit Union 22,494,313 10,484,597 21,168,941 3,291 Jean Peterson live or work In Mineral County. 
P.O. Box 2288 
HaWthorne 89415 945-2421 

16. Washoe Credit Union 17,n2,966 10,591,807 16,718,333 6,531 Bruce A. Rodela Employer groups ol20 or more peo-
5200 Neil Rd. pie willing to provide payroll deduc-
Reno 89502 829·2070 lion or direct deposit lor employees. 

17. Sierra Pacific Employees• 17,009,978 11,679,577 14,731,771 2,854 NJA Maureen Macrander 
P.O. Box 10100 
Reno 89520 689-4579 

18. Elko Federal Credit Union• 16,526,045 14,165,592 15,362,420 7,537 NIA Lynn Kingwell 
9761daho St. 
Elko 89801 738-4083 

19. Moapa Valley Federal Credit Union' 14,735,056 8,351 ,652 $13,611,874 3,025 NJA Glade E Williams 
P.O. Box654 
OVerton 89040 397·2390 

20. SONEPCO Federal Credit Union• 13,503,416 9,352,794 12,548,100 3,109 N/A Blaine Anderson 
3100 w. Sahara, Ste 200 
Las Vegas 89102 871·0977 

21. S.P. Sparks Employees FCU 12,731,839 7,768,858 11 ,106,894 1,891 G. Delores Jones Employees of Southern T ransporta-
1640 Prater Way lion Co., UPS, Norris Fuel Co., Carey-
Sparks 89431 358-1910 McFall-Balli Blinds, and a lew other 

small employer groups. 

22. Kolab Credit Union 11,600,000 7,400,000 10,700,000 5,000 R. Kent Rhees Members of Church of Jesus Christ 
810 S. Boulder Hwy., Ste A of latter Day Saints (Henderson & 
Henderson 89015 564·2646 Henderson West Stakes), Employees 

of Kerr-McGee Chemical Corp., Basic 
Management Inc. and immediate 
lamlly of above named groups. 

23. Reno City Employees FCU 8,587,314 6,137,091 7,799,367 2,011 Virginia Delhagen Employees of City of Reno, Airport 
386 Holcomb Ave. & current members' immediate family. 
Reno 89502 334·2038 

24. Churchill County FCU 6,360,141 3,751,385 5,452,846 1,350 Marcia Parrish Employees of Churchill County, City of 
667 S. Maine Fallon, Truckee-Carson lrrigationDisL, 
Fallon 89406 423·7444 Fallon Volunteer Firemen & family. 
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Name Principal 
Address Total Total Total Number of Operating Membership 
Phone Assets loans Shares Members Locations Officer Requirements 

25 . . Virgin Valley Federal Credit Union• $5,372,525 $5,167,642 4,368,567 2,000 N/A Kathryn Leavitt 
650 W. Mesquite Blvd. 
Mesquite 89024 346·5743 

26. Spar1<s City Employees Feu· 5,231,174 3,475,192 4,857,896 1,326 N/A Ernest Powers 
P.O. Box 387 
Spar1<s 89432 359-1795 

27. SWG Federal Credit Union • 5,060,426 4,451 ,836 4,648,015 1,923 N/A Shlrley R. Shutt 
P.O. Box 94767 
Las Vegas 89193 876-7229 

28 • . E W NO. 401 Credit Union• 4,839,979 2,866,130 4,282,339 1,050 N/A Sandra Theiss 
P.O. Box 21266 
Reno 89515 329-3883 

29. Las Vegas UP Employees• 4,743,566 2,762,530 3,988,183 1,516 N/A Mara L. Green 
Federal Credit Union 
320 N. 10th. 
Las Vegas 89101 382-9688 

30. Stage Employees Feu• 4,272,507 2,734,422 3,747,441 883 N/A Margaret A. Lindsey 
3000 Valley View Blvd. So. 
Las Vegas 89102 873-3675 

31. Reno Federal Credit Union· 3,840,972 3,222,097 3,758,940 2,243 N/A Martlyn J. Salgado 
P.O. Box 20249 
Reno 89515 826-6355 

32. Westside Federal Credit Union• 1,956,581 1,433,707 1,665,559 2,784 N/A Woodrow Wilson 
418 W. Madison Ave. 
Las Vegas 89106 648-4826 

33. Las Vegas Federal Credit Union• 1,799,109 1,289,956 1,665,523 823 N/A Gracie N. Roybal 
3100 W. Sahara Ave. 
Las Vegas 89102 739-7190 

34. White Pine County School Emp. Feu• 949,268 779,415 699,066 391 N/A Frances Genung 
844 Aultman St. 
Ely 89301 289-4811 

35. Pahranagat Valley Federal Credit Union 576,177 370,563 533,572 632 Tina M. McDaniel Residence within 50 miles, or once a 
P.O Box 464 member/always a member, or any/all 
Alamo 89001 725-3586 family of current members. 

36. Las Vegas SUN Federal Credit Union • 529,689 437,558 489,561 246 N/A Gail Haskins 
121 S. Highland Dr. 
Las Vegas 89106 383-7184 

37. Lincoln County Credit Union• 322,599 280,206 299,353 591 N/A Darlene Van Roekel 
P.O. Box 51 
Caliente 89008 726-3639 

38. US Lime Employees Feu· 235,051 192,073 . 157,762 149 N/A Mary Shrum 
P.O. Box 127 
Henderson 89015 564-1360 

*Source: American Banker (all other information was provided by credit union representatives.) 

@ 1992 by the Nevada Business Journal. All rights reserved. This material may not be reproduced by any method, in whole or in part, without written permission of the Nevada 

Business Journal. While every attempt is made to ensure the thoroughness and accuracy of this list, omissions and errors sometimes occur. Please send corrections on company 

letterhead to Chuck Dandy, The Nevada Business Journal, 3800 Howard Hughes Pkwy. Suite 120, Las Vegas, NV 89109. 
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When safety is more than just a word 
by Tom Martin 

WHENEVER THE SPACE 

SHUTTLE LIFTS OFF AT 

CAPE CANAVERAL, 

A QUIET BUT INTENSE 

PRIDE EMINATES FROM 

A GROUP OF KERR

McGEE CHEMICAL CoR-

PORATION EMPLOYEES IN 

HENDERSON AND APEX .. . 

They literally make it possible for the 
shuttle's main booster engines to produce 
the millions of pounds of thrust needed to 
break free of Earth's gravity. 

Those employees produce and process 
ammonium perchlorate, known com
monly as AP, the oxidizer of the fuel 
mixture that is not only used in the shuttle, 
but for a variety of missiles in the United 
States' defense strategy. It is produced at 
Kerr-McGee's Henderson plant when so
dium perchlorate reacts with hydrochlo
ric acid and ammonia to produce a dry, 
white solid that could easily be mistaken 
for table salt. 

But it has quite different qualities, ac
cording to Pat Corbett, plant manager for 
Kerr McGee's Nevada operations. "It's 
an oxidizing agent which supplies oxygen 
to the fuel in solid rocket motors," he said. 

After the AP is produced in Henderson, 
it is trucked to the new Apex facility 
northeast of Las Vegas. There it is stored 
in lined, heavy-walled 55-gallon metal 
drums that give the material an indefinite 
shelf life, Corbett said. 

When properly mixed with solid fuels, 
ammonium perchlorate allows human
kind to become a spacefaring race. Kerr
McGee's customers using AP to this end 
include Thiokol (shuttle motor), Aerojet 
(military propulsion systems), Hercules 
(Titan 4), Atlantic Research (other mili
tary applications) and some North Atlan
tic Treaty Organization countries. 

Even though managers and employees 
atthe two Kerr-McGee facilities are aware 
of their importance - there is only one 
other facility that produces ammonium 
perchlorate in North America - Corbett 

notes they are consistently mindful of 
product quality and safety measures. Both 
of these goals were the driving force be
hind development of the company's Apex 
facility. In operation for more than a year, 
the 3,000-acre site represents a costof$41 
million. Only 200 acres in an uninhabited 
area are actually used for storage and 
cross-blending operations, creating a huge 
buffer zone- a feature not possible at the 
Henderson plant, which has always been 
clearly visible to thousands of nearby 
residents. This visibility came under in
tense public scrutiny after the 1988 explo
sion at the nearby PEPCON facility where 
ammonium perchlorate was also produced. 

When PEPCON made the decision to 
move to southern Utah, there was specu
lation Kerr-McGee would also relocate 
out-of-state. But Kerr-McGee ended such 
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speculation five months after the inci
dent by announcing it would move stor
age and cross-blending operations to the 
proposed Apex Industrial Park. An act of 
Congress in 1989 allowed Kerr-McGee 
to acquire the land nearly 40 road miles 
from Henderson. 

"Early on, Kerr-McGee had a commit
ment to Southern Nevada," said Corbett 
of intangible factors involved in the deci
sion. He also said there were other busi
ness factors, as well. "We believe that we 
will continue to be a vital part of Southern 
Nevada's economy for years to come." 

Corbett said Kerr-McGee's process for 
making ammonium perchlorate offers cli
ents a product that is the same at nearly 
any time, but quality control testing in 
Henderson and Apex is continuous. "The 
key process is the cross-blending which 
takes place at the Apex facility," he said. 

"You see, we take AP from many lots 
and create a product that is exactly the 
same at any time it is shipped to our 
customers. When we send out our product 
for use in the space shuttle, we want the 
first bin to be the same as the last bin," 
Corbett said. 

Since cross-blending had previously 
been a process conducted exclusively at 
the Henderson plant, Corbett said cus
tomers trusted thi.s product, and would not 
order AP from the Apex cross-blending 
facility until their own testing had shown 
it was the same quality as that from 
Henderson. "We're talking about manned 
space flight and vital defense systems, so 
it took a while before our customers trusted 
the Apex product. Now, all AP shipped 
from N~vada is out of Apex," he said. 

Corbett said the physical set-up at Apex 
greatly facilitates the shipping and cross
blending processes as well as enhancing 
safety and security factors. The groups of 
drums are separated by distance and by 
concrete barriers that would eliminate the 
spread of fue or explosions. Since all the 
pads are at ground level, cross-blending 
and delivery to loading docks is made 
more efficient with a network of streets 
throughout the entire area. 
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"WE CREATE A PRODUCT 

THAT IS EXACTLY THE 

SAME AT ANY GIVEN TIME. 

WHEN WE SEND OUT OUR 

PRODUCT FOR USE IN THE 

SPACE SHUTILE, WE WANT 

THE FIRST BIN TO BE THE 

SAME AS THE LAST BIN." 

Safety measures in the six-story cross
blending plant include an internal vacuum 
system to eliminate accumulations of AP 
dust. There is also a fue-control system 
that relies on a 1.4-million-gallon water 
tank and an area-wide drainage system. 

Personal safety measures for employ
ees include on-site laundry and hygiene 
areas. There is a fire truck and ambulance 
on site as well. "Having an ambulance 
also meant some of our security personnel 
also had to be certified as emergency 
medical technicians, so that two would be 
on duty at all times," Corbett said. 

Also included at the Apex site is a hel
icopter landing pad, a truck and heavy
equipment repair shop and a machine 
shop. "We have weekly safety huddles 
where emergency procedures and main
tenance are discussed," Corbett said. 

The perimeter security fence around 
the 200-acre developed area is also part of 
the safety considerations. There is one 
main entry gate at the administration 
building manned by security personnel 
24 hours a day. Special gates along the 
perimeter fence open outward and can be 
activated if an emergency occurs. At 
ground level, special screens have been 
installed to prevent intrusion by desert 
tortoises and other wild creatures. 

Corbett said the opening of the Apex 
facility added to Kerr-McGee's econo
mic impact in Southern Nevada by creat-

ing more than 20 new jobs. The company 
employs more than 40 at Apex and 250 in 
Henderson. 'The rna jority of our employ
ees live throughout the Las Vegas Valley, 
but we found that some of our Apex 
employees have moved to Moapa Val
ley," Corbett saici Moapa Valley, a rural 
community, is less than an hour's drive 
from Apex northeast on 1-15. 

In addition to ammonium perchlorate, 
the Henderson facility produces: sodium 
chlorate, used in paper bleaching; manga
nese dioxide, used in dry-cell batteries; 
and boron specialty products, used in au
tomobile air bags rocket fuel igniters, 
fibers for spons equipment and aircraft 
and in semiconductors. 

In alL even different chemical prod
ucts are manufactured at Kerr-McGee's 
Henderson facility. The plant itself was 
built in World War IT to produce magne
sium metaL but Kerr-McGee began op
erations there in 1967. 

Kerr-McGee's commitmentto the com
munity is shown in a number of ways. 
Corbett is current chairman of the board 
for the Basic Management Industries man
agement group. The fmns that operate in 
the BMI complex through the Henderson 
Manufacturers Association have formu
lated a community awareness and emer
gency response program that describes 
the materials produced by the various 
plants as well as appropriate emergency 
procedures. 

Kerr-McGee continues to support many 
community activities, including the 
Henderson Chamber of Commerce, 
United Way, Adopt-A-Grandparent pro
gram (Henderson Convalescent Hospi
tal) , the Burkholder Junior High com
puter laboratory - a program for at-risk 
students at Brown Junior High- and drug 
awareness programs. Corbett also notes 
that Kerr-McGee has an ongoing public 
information program available for civic 
groups and schools. 

Kerr-McGee Chemical Corp. is a wholly 
owned subsidiary of Kerr-McGee Corp., 
headquartered in Oklahoma City, where it 
was founded in 1929. • 





by Tom Martin 

PoPULAR PUBLIC OPINION 

WOULD HAVE IT THAT 

THE IDEA OF A SPECIAL 

LOCATION FOR HEAVY 

INDUSTRY AT APEX, 

SLIGHTLY MORE THAN 

20 MILES NORTHWEST OF 

DOWNTOWN LAS VEGAS, 

IS A RECENT NOTION .•. 

But there has been heavy industry there 
for more than 40 years- ever since major 
international corporation, Chemstar of 
Belgium, began extracting limestone from 
its site west of Interstate-IS. 

"Theie has been a lot of interest in that 
site as a heavy industry location since the 
early 1980s," said Bob King, who directs 
Clark County's economic development 
office. He cites the 1988 opening of Geor
gia Pacific's wallboard manufacturing fa
cility just south of Chemstar after two 
years of construction. 

"But Kerr-McGee's interest in obtain
ing a site at Apex (in 1988) has certainly 
increased the level of interest and led to a 
more formal, master-planned approach," 
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King said. When Pacific Engineering de
cided to move to southern Utah, Kerr
McGee- because it supplied the manned 
space and defense missile programs -
wanted to keep its storage and cross
blending operations near its Henderson 
manufacturing facility. 

"But we should not look at Apex as a 
possible relocation site for all heavy in
dustry currently in the valley," King com
mented. "Apex will serve two functions: 
one, a relocation site for heavy industry in 
the valley that meets Apex criteria; and 
two, a site for heavy industrial firms seek
ing relocation from outside Nevada." 

The advantages Apex offers to the in
dustrial sector include the development's 

proxinlity to freeway. railroad and utility 
(gas, electricity) corridors, as well as the 
availability of a nearby skilled workforce. 
King also said that Apex will not compete 
with other industrial parks within the Las 
Vegas Valley for o-called clean indus
tries or warehousing. 

King said two levels oflegislation were 
necessary to create the Apex Heavy In
dustry Use Park. At the federal level, 
Congress passed Public Law 107-67 and 
it was signed by the President in July, 
1989. Nevada Revised Statute 244.2.88 
was also changed so Clark County would 
have state authority to be a master devel
oper and planner in the absence of a pri
vate sector developer. Previously only 



Nevada counties with small populations 
could act in that capacity. 

But it was key provisions of the federal 
law that formally created the Apex Heavy 
Industry Park. The law allowed the sale of 
more than 3,000 acres of federal land to 
Kerr-McGee and more than 17,000 acres 
to Clark County. 

"Of course we would have to create a 
master plan and then purchase the prop
erty at fair market value from the Bureau 
of Land Management after a dependent 
resurvey," King said of stipulations in 
PLl 01-67. All that remains now, he said, 
is completion of a memorandum of under
standing with the BLM so that purchase 
could be completed and the county can 
move ahead on infrastructure construc
tion. Although King said it is too difficult 
to estimate total land costs, he did say that 
infrastructure costs are estimated between 
$100 and $110 million. 

There are considerable limitations to 
development of the 22,000-acre-plus park, 
which has sites on both sides ofl-15 and 
the UnionPacificRailroadrights-of-way. 
According to King, rights-of-way, utility 
corridors and 15 percent-plus slope areas 
reduce developable land to between 6,000-
7,000 acres. However, the terrain fits into 
the master plan because mountain ridges 
create natural barriers for large users -
Kerr-McGee, Silver State Disposal- while 
the minimum 15-acre site allows wide 
spacing for smaller facilities . 

Although Kerr-McGee is currently the 
largest user - 3,300 acres - King points 
out it may not be the typical future Apex 
occupant. "They may or may not be cherni
cal firms . They could be firms that cannot 
meet stringent air quality standards. They 
could also be firms that risk exposure to 
the public with their manufacturing pro
cesses. And the majority will be firms that 
will not need such large tracts of land," he 
said. "What we want to avoid here is wall
to-wall industry," King said, also point
ing out that on a 15-acre site under Apex 

You can stay in constant touch with your office, your clients, your suppliers. 
And your competitor can't That's an advantage. 

It's the advantage Centel Cellular can provide for you and your business. 
Here are some others: 

• Rates that are up to 25% lower than any others in Southern Nevada 
• No charge for ring time, busy signals or no answer 
• Service to the state line, Moapa Valley and Laughlin 
• Interest-free financing for up to 12 months (with approved credit) 
• Free installation at your home or office (with new phone purchase) 

Gain the upper hand. Call or visit today for more information 
on putting the Centel Cellular advantage to work for you. 

CENTEL 
CELLULAR 
893·8100 

Administration Sales- 4022 S. Industrial Rd.- Las Vegas, Nevada 89103 
Sales- 3420 W. Spring Mountain Rd.- Las Vegas, Nevada 89102 

Centel Cellular Sales also located inside Union Premiums. 
Centel Cellular Authorized Agents: 

All las Vegas Bizmarts 
All las Vegas Radio Shacks 
American Cellular 870-7808 
Best Telephone 382-4668 
CEI 873-5000 
Executive Car Audio 368-6411 
Frontier Radio 871-6166 
Herda's Appliance 737-1045 

Saturn of West Sahara 
Southwest Car Stereo 
Stereo Plus 

In Boulder City: 
Foxhouse Boutique 

In Bullhead City: 
Sound Chamber 

252-8900 
384-1331 
876-4434 

294-4120 

758-8555 

• ~~~~on~~~~!~ 
mation Catalog. D The Catalog lists over 200 selected 
federal publications of consumer interest on subjects 
like health, nutrition , federal benefits, money manage
ment. D The Catalog is free and so are many of the 
booklets. D Just send your name and address, no strings 
attached. Write today: 

.Jr;;;: Consumer Information Center 
W Dept. DF, Pueblo, Colorado 81009 

U.S. General Services Administration 

January/February 1992 • Nevada Business Journal 19 



parameters, a 160,000-square-foot facil
ity could be built. 

Another facet of development is a con
cern for cultural and environmental fac
tors, from the desert tortoise to human 
artifacts. "We want to preserve the natural 
environment, too. For example, one stipu
lation is that land used as buffer zones will 
not be improved. It will remain as natural 
desert the way it is now," King said. And 
the southern portion of the Apex site will 
fall under air quality restrictions of the 
Las Vegas Valley. 

King said that a "profile" that describes 
the type of industrial finn suitable has 
been formulated, but it will not be pub
licly released until the county is ready to 
market sites. "We have received as many 
as a hundred inquiries, from both indus
trial firms and research companies, a few 

of which have sought a lot of informa
tion," King said. An indication of what 
the profile includes as well as the types of 
firms interested can be revealed in the 
current occupants. Kerr-McGee stores, 
processes and transports ammonium per
chlorate, using 200 acres of its 3 ,300-acre 
site. Chemstar mines, processes and trans
ports limestone products from its 700-
acre site. Georgia Pacific receives raw 
materials, then manufactures and trans
ports wallboard. Silver State Disposal/ 
Environmental Technologies of Nevada 
Inc. currently owns 155 acres and plans 
to purchase nearly 2,000 more for use as 
landfill and processing/transportation of 
recyclable materials. 

Areas adjacent or close to Apex have a 
variety of related uses, although they are 
not parts of the Apex site. To the north is 

a planned Nevada Power Company coal
fired generating station and a cement 
quarry/plant proposed by Greatstar. To 
the south and southwest on the Las Vegas 
Valley side ofl-15 is a fuel tank "farm" 
used by major commercial firms and ellis 
Air Force base. In that same area, there are 
sand/gravel operations and firms that re
process metals used in automobiles. Nellis 
Air Force Base is less than 10 miles south
east of Apex, but in the Las Vegas Valley 
proper at the foot of Sunrise Mountain. 

A spin-off that King and other county 
officials have seen from their efforts to 
create the Apex Heavy Industry Park is 
interest from a variety of governmental 
agencies and private sector firms in the 
concepts involved.' Apex is unique. From 
my experience, I don't think this has been 
tried before," King aid. • 



Christopher Homes Unveils the 
1992 New American Home 

Little did Chris Stuhmer 

know when he built his first 

custom home or went to 

his first National Horne 

Builders' Convention, 

that he would one day be 

building the New American 

Horne for the 1992 conven

tion in Las Vegas. 

The New American Home '92 (TNAH 
'92) is the premier show home of the 
NAHB Convention showcasing the latest 
design trends and features to the nation's 
home builders. The project is an annual 
feature of the convention and was a coop
erative effort sponsored by Builder, La
dies' Horne 1 ow·nal and Popular Science 
magazines along with the National Coun
cil of Housing Industry. 

Each year The New American Home 
brings together one of the nation's top 
architects and a leading builder to pro
duce a home that reflects current trends 
and forecasts the future of American hous
ing. Las Vegas builder J. Christopher 
Stuhmer of Christopher Homes teamed 
up with Malibu, California, based archi
tect Ron Goldman to build a home that is 

at once functional, stylish and environ
mentally responsible. 

"It's a rare opportunity for me," said 
Stuhmer. "I remember seeing the first 
New American Home at the NAHB con
vention in 1983. I toured it with wide eyes 
and came away with a lot of great ideas 
that I used in the homes I built. This is 
quite an honor for me to be involved with 
this year's project." 

The house was recently unveiled dur
ing the 48th annual NAHB Show in Las 
Vegas, January 24-27. Tours of the home 
which is located in Las Vegas' exclusive 
Canyon Gate golf community, were con
ducted throughout the show. 

"New home design trends of the '90s 
must reflect an evolving family structure. 
Elderly parents and children in their mid-
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twenties are moving in with the genera
tion we once called empty-nesters," says 
Frank Anton, publisher of Builder. "An
other trend that's emerging, not only in 
desert environments but across the coun
try, is the return to ecological concerns. 
New products and designs that are envi
ronmentally responsible have been get
ting a lot of attention." 

In discussing new home building trends, 
Anton emphasizes the need for flexibil
ity: "Especially during a weak economy, 
builders must identify and target a spe
cific buyer. In fact, the niche market is 
essential to the builder's survival." 

With a selling price of $875,000, the 
4,921-square-foothome is one of the larg
est and most expensive in the nine-year 
history of The New American Home pro
gram. ThetargetedbuyerforTNAH '92is 
a married couple in their forties or fifties 
with an annual income of$300,000. "Stuh
mer has already established himself in 
this upper-end niche. The square footage 
allowed us to display technology and ideas 
a smaller house would have prohibited," 
says Builder editor Mitchell B . Rouda. 

After its debut at the Home Builders ' 
Show, TNAH '92 will be marketed and 
sold by Christopher Homes, who has 
gained national attention for their produc
tion and custom homes locally. 
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Currently, Stuhmer is involved with 
three developments in the Las Vegas area: 
Hillpointe and Country Club Hills at 

Summerlin; and Canyon Ranch Estates 
off US 95 at Craig Road. 

Christopher Homes ' Custom Homes 
Division specializes in high-end custo 
home projects along the same lines as 
TNAH '92. Stuhmer has won nume 
awards for his homes including Home o: 
the Year honors twice for homes o -~ 

2,301 square feet from the Southern_ -e
vada Home Builders and was featured -
Builder magazine. 

With Stuhmer's help, architec R 
Goldman designed TNAH 9 o 
with the natural elements and lObe ~~

tive to its physical setting. Gol 
ated a home concept whose tron.:o 
outdoor orientation, multi-purpose 
rooms and understated 1o.1edirern~::!:::< 

style offer a host of envirou.u ...... ...-..: 
lifestyle lessons. 

State-of-the-art technology 
possible to build an elegan _ • 
efficient and environmen 
sible home. Concrete bloc - : - _ -

releases it. An extensive c -
system exchanges fresh - • 
andremoves pollutuus ~~~:; 

and controlling temperat!!;;~ z;::;o;::;::::;:~;;;y 

-HOMES-

inside. The S} 

adds to their ettu::tezx:y 
ging system 

The yards 
ciples o xe~,-........ ....,...~ 
that uses drcc~w:-;~~:L i 



patio, pool and landscaping that become 
visual extensions of the room. 

The leisure zone includes the family 
room, kitchen, first-floor swing rooms. 
Each first-floor room features large win
dows and also provides easy access to the 
yard. Doors lead from each room to dif
ferent parts of the backyard. 

The swing room on the first floor has 
floor-to-ceiling windows and a door lead
ing out to the pool. While this room has a 
variety of possible uses, in TNAH '92, it 
is used as an informal den/home office. 

The private wing contains two bed
rooms and a bath in addition to the master 
suite. The master suite features an over
sized bath/dressing area as well .as a 
glassed-in sitting room area that juts out 
into the backyard and overlooks the pool. 

H9M~S 

A door leads from the master suite to a 
section of the pool that is partially blocked 
from the main patio by architectural col
umn-like structures; this private bathing 
area has a built-in hot tub. 

As always, TNAH '92 showcases the 
best in residential design, construction, 
technology and building products. It also 
offers members of NCHI, the manu
facturer ' s arm of the NAHB, an ideal 
venue for showcasing their products. In 
addition to key exposure during the con
vention, there was extensive editorial cov
erage in the January issue of Builder, the 
official magazine of the NAHB; in the 
January, February and March issues of 
Ladies' Home Journal; and in the Febru
ary issue of Popular Science. 

Builder serves the housing industry ' s 

Take a Look 

179,000 home builders, architects, sub
contractors dealers and distributors. It is 
published by Hanley-Wood, Inc. ofWash
ington, D.C. which also publishes Re
modeling, Building Products, Prosales, 
Kitchen & Bath Design Guide, Custom 
Home and Builder's Best Home Designs. 

Ladies' Horne Journal is a special inter
est magazine for the American woman 
covering food, fashion, beauty, home/ 
lifestyle, news, health and more. Pub
lished by Meredith Corporation, LHJ is 
the eighth largest magazine in the nation. 

Popular Science is the news magazine 
of new products and technology, covering 
the latest developments in cars, electron
ics, energy, aviation and science. It has a 
circulation of 1.8 million and is published 
by Times Mirror Magazines, Inc. • 

Into Milgard Wmdows. 

"While we may be new in town, we're sure not new 
to the window business. In fact, we're the largest 
window manufacturer in the West. 

And now, we're building windows right here in 
Las Vegas. 

For over 30 years builders and homeowners alike 
have demanded quality Milgard windows. And they 
keep coming back, confident that if anything ever 

goes wrong with a Milgard product we'll 
fix it for free. For as long as the original 
homeowner owns it. Guaranteed. 
You can't make a guarantee like 

that without the window to back it up. 

Our bright red logo also stands for something else. 
A promise that your Milgard window order will be 
delivered on time and in full. 

Every day counts when you're building homes. So 
we won't slow you down. 

If you'd like to learn more about our extensive 
selection of Aluminum, Vinyl and Wood window 
products, give us a call. We're just around the corner. 

Milgard Windows 
Call Randy Dodd, General Manager 
453-1234 
40 N. Mojave Rd. , Las Vegas, Nevada 89116 
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SPEAKING FOR NEVADA 

Credit Unions: Carving a growing niche 
in the world of finance 
by L. Scott Walshaw, Commissioner, 
Financial Institutions Division 

Credit unions are nonprofit coopera
tive fmancial institutions that originated 
in Germany in 1848. The first one was 
set up by Hermann Schulze-Delitzch, a 
lawyer, who founded a credit society 
consisting of shopkeepers and city 
workers who previously had credit 
available only at usurious rates charged 
by area loan sharks. In 1864, Frederich 
Wilhelm Raiffeisen, a Lutheran 
minister's son, started a cooperative for 
farmers. The lending co-ops succeeded 
and the idea spread to other European 
countries. Today, in Germany, a 
category of mutual banks is still 
referred to as "Raiffeisen" banks. 

Cooperative credit was first intro
duced on this continent by a Canadian 
journalist, Alphonse Desjardins in his 
hometown of Levis. Desjardins called 
the cooperative he founded "La Caisse 
Populaire" (The People's Bank), and he 
operated the bank on the principles of 
voluntarism, self-help, one-member/ 
one-vote, and consideration of a 
person's character, as well as net worth. 
These principles became the philosophy 
of modern day credit unions. 

Desjardins brought credit unions to 
the United States in 1909 when he and 
Pierre Jay, commissioner of banks in 
Massachusetts, played important parts 
in enacting the first general statute for 
organizing credit unions. They went 
on to found the first credit union in 
the United States, St. Mary's Coopera
tive Credit Association in Manchester, 
New Hampshire. 

The "father" of U.S. credit unions is 
generally considered to be Edward 
Filene, a wealthy Boston merchant. His 
ideas for cooperative credit were 
influenced by a visit he made to India in 

1907 where he observed people 
bettering their lives through a system 
of agricultural cooperatives. He felt a 
similar system for blue collar workers 
would flourish in the United States, and 
subsequent meetings with Desjardins 
and Jay strengthened his belief. 

Filene promoted credit unions in 
Massachusetts for a decade without 
much success. In 1920, he teamed with 
Roy Bergengren, a Harvard educated 
lawyer, and together, in 1921, they 
formed the Credit Union National 
Extension Bureau for the purpose of 
enacting credit union laws, forming new 
credit unions and promoting the 
philosophy of credit unions. Much to 
the credit of the bureau, 38 states and 
the District of Columbia enacted credit 
union laws between 1921 and 1935. 
During this period credit unions in
creased from 199 to over 3,000 in 1935. 

In 1934 President Roosevelt signed 
the Federal Credit Union Act. The Act 
came about largely due to the lobbying 
efforts of Bergengren and a grass roots 
letter writing campaign he spearheaded. 

His efforts helped overcome objections 
to parts of the bill by the U.S. Post 
Office, the Federal Reserve Board and 
the Treasury Department. 

The newly established regulator for 
federal credit unions was called the 
Federal Credit Union Section (later 
renamed the Bureau of Federal Credit 
Unions), and it was domiciled under, 
and shuffled through, a parade of 
agencies - The Farm Credit Administra
tion, the Federal Deposit Insurance 
Corporation, the Department of 
Agriculture, the Federal Security 
Agency (forerunner of Social Security 
Administration), and the Department of 
Health, Education and Welfare. The 
Bureau finally found a home in 1970 
when Congress created the National 
Credit Union Administration. 

Nevada's credit union history goes 
back to 1936 when three federal credit 
unions were chartered. Two of the 
three, Boulder Dam Credit Union and 
Sierra Pacific Employees still operate. 
In the 1940s, eight charters were issued 
in Nevada. Thirty-one charters were 
issued in the 1950s, 24 during the 
1960s, 19 in the 1970s and only two 
during the 1980s. So far in the 1990s no 
new charters have been applied for or 
issued in the state. In 1975 the Nevada 
legislature enacted laws which permit
ted the chartering of state credit unions. 

Of the 87 credit unions that have been 
chartered in Nevada over the years, 35 
exist today, and nine of those are 
chartered by and regulated by the 
Department of Commerce ' s Financial 
Institutions Division. The decline in the 
number of credit unions is attributable 
to a variety of factors. Many went out 
business when the sponsoring organiza
tion, such as a mining concern, ceased 
operations. Others merged in order to 
enjoy cost savings, and some were 
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ARCO introduces Las egas 
to the world's first emission 
control gasoline. ARco· 
EC-1 Regula~; a replaceireii 
for leaded gasoline. If the 
clean burning gasoline for 
heavier polluting older 

and trucks that run oo 
leaded. If all I 

users switched. · 
would be like -
ducing e · · -
from heiD ier 

luting older cars 
trucks b _occ.. 

ly formulated. EC-1 
Regular can help 

what is rightfully 
a CI}'stal blue 
clean air. And 
thing v. ooh ~ 

Help NAJ'Uio. vu.. 

smog"ith . 

==~\ EC-IR 

ARCO 0 

RAINBOW MEDICAL CENTE 
1341 S. Rainbow Blvd., Suite 101, Las Vegas, 

DAY OR NIGHT 1255-4200 I' Extended ho 
CALL: . • • Open Weekends 

• Medicare • Cham pus • Culinary • SIIS • Other Lns 

Comprehensive Personal Medical Care For All Family 
Specializing in Family Practice, Non-Life Threa _ 

Industrial & Personal injuries. Complete Diagnos ·c & ~"'-

oX-Ray • Lab o EKG o Allergy Testing on Pn!i::t!lsi!!S 

Dr. Anthony L. Pollard & Assoc., American Academ 
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With the prime rate hovering at 

the lowest levels in nearly 20 

years, many are considering 

refinancing mortgages obtained 

when rates were not quite as 

favorable. Before one embarks 

on a refinancing excursion, 

however, there are certain tax-

related aspects of the refinanc-

ing process to be aware of and 

prepare for. 

by B1y an Dziedziak 

Home Mortgage Interest Rates: 
Is is time to refinance? 

Home mortgage interest rates have 
been moving steadily lower over the last 
few months. In mid-October, the average 
30-yearfixed mortgage rate was approxi
mately 8.75 percent on loans of$191,250 
or less. A year ago, it was approximately 
10.3 percent. Interest rates for 15-year 
mortgages are even lower, about .5 per
cent below the 30-year rate. 

Homeowners who financed with ad
justable rate mortgages have benefited 
from the decline in mortgage interest rates 
without having to do anything. However, 
homeowners who are carrying higher 
fixed rate mortgages are now questioning 
whether the time is right to refinance. 

In order to make an intelligent decision 
with respect to refinancing, homeowners 
need to evaluate the tax implications as 
well as the overall costs and benefits asso
ciated with refinancing. The tax questions 
surrounding the refinancing decision 
generally center on the deductibility of 
prepayment penalties, points and mort
gage interest on the new loan. 

PREPAYMENT PENALTIES 

In general, prepayment penalties are 
deductible as interest. More specifically, 
the penalty is fully deductible if the retired 
debt itself qualified as mortgage debt or 
home equity debt. In addition, if the bor-

rower was required to deduct points over 
the life of the mortgage, any remaining 
unamortized portion of the points charged 
may be deducted currently as interest. 

POINTS ON NEW LOANS 

In general, points paid in connection 
with the purchase or improvement of a 
principal residence are deductible. How
ever, points paid in connection with a 
refinance loan are deductible: (1) only if 
the borrower pays the points out of his 
own cash at the closing, and (2) only to the 
extent the proceeds are used to improve 
the residence. The amount currently de
ductible is based on the ratio of borrowed 
funds used for improvements to the total 
amount of the loan. If the points paid are 
not currently deductible, they can be am
ortized over the life of the loan. 

INTEREST ON THE NEW LOAN 

In general, interest paid on a new loan 
that is secured by a residence is deductible 
if the new loan proceeds do not exceed the 
balance remaining on the original mort
gage. To the extent the loan proceeds 
exceed the remaining mortgage balance, 
the interest is deductible as mortgage in
terest only if the debt is used in acquiring, 
constructing, or substantially improving a 
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residence. Otherwise, the interest would 
only be deductible if the proceeds were 
used for investment or business purposes. 
Interest paid on home equity debt is de
ductible regardless of how the proceeds 
are used so long as the home equity debt 
does not exceed $100,000. 

WHEN DOES IT PAY TO REFINANCE? 

Assume that Mr. and Mrs. Brown have 
a 30-year mortgage at 10.5 percent with a 
balance due of $100,000, and that their 
monthly payments are $915 (principal 
and interest). If they were to obtain a new 
30-year mortgage at 8.75 percent, the 
payments on the $100,000 would be $787 
- a savings of $128 in payments each 
month. They also would have incurred 
about $3,500 in closing costs. 

The table at right can be used to deter
mine the cost savings obtained by refi
nancing. In this example, if you intend to 
keep your home longer than 27 months, 
you should benefit from refinancing. 
However, if the new loan is not being used 
to acquire, construct, or improve a resi
dence, any points paid cannot be deducted 
currently. Rather, the points must be am
ortized over the life of the loan. Points, 
whether currently deducted or amortized, 
and prepayment penalties should be taken 
into account in determining how much 
longer the property will have to be held to 
justify the refmancing. In addition to tax 
considerations, homeowners need to ad
dress some practical issues with respect to 
refman9ing such as: "Should I refinance 
with a 15-yearor30-yearloan?", "Should 
I use the equity in my home to borrow 
some extra cash or to consolidate debts?", 
and "Should I refmance now or wait until 
rates move lower?" 

These are just some thoughts to con
sider. Your tax advisor and attorney can 
provide more information and should be 
consulted before taking action. • 

Bryan Dziedziak is a tax partner with the 
firm Deloitte & Touche. 
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(a) Enter your existing monthly principal and interest 
payment amount (excluding amounts for taxes 
and insurance) s 5 

(b) On the chart below, find the interest rate you wo ld 
receive if you were to refinance (currently about 
8.75 percent). Scan down that column and find e 
monthly principal and interest payment amount 

corresponds to what you currently owe on your 

(c) Monthly savings [(a}-(b)] 

(d) Multiply the amount you currently owe on yo r 
by .035 (represents average refinancing cJos· 
approximately 3.5 percent of your loan amo 

(e) Divide (d) by (c). The result is the number of 

will take to recoup the cost of refinancing by r 
your monthly payment 

30-YEAR MORTGAGE lOANS-

INTEREST 

loan Amount 8.50% 8.75% 9.50% 

$50,000 384 393 420 

75,000 577 590 631 

100,000 769 787 841 

125,000 961 983 1,051 

150,000 1,153 1,1 80 1,261 



IF BIG RATE 
INCREASES 

FOR HEALTH 
INSU NCE 

DON'T BOTHER 
YOU, 

TURN THE 
PAGE. 

They certainly bother us. That's why, over the years, we've developed 

an aggressive approach to managing health care costs. An approach 

which keeps rate increases and other unpleasant surprises to a minimum. One which 

meets the needs of your employees with quality service and a wide range of plans. 

If big rate increases do bother you, call your broker or a 

Nevada Sierra Health & Life representative. 

Southern Nevada 702·646·8350 
Northern Nevada 1·800·477·4542 

~ 



While most individuals focus 

on taxes only in mid-April, 

for small businesses, tax 

planning often requires 

year-round attention. 
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by Ehert Kowalk 

TAX MANAGEMENT IS 
NEVER-ENDING BATILE 

On the most immediate level, small 
business owners who haven't yet filed a 
return or paid their taxes will need to 
make arrangements to do so. Once that 
task is done, owners may want to consider 
developing a year-round tax plan that 
takes into account changes in the com
pany ' s financial situation. 

If you have not yet filed a return, or paid 
taxes in full for 1990, there are several 
steps you can take to ease the task of 
facing the Internal Revenue Service, ac
cording to David Mellem, a research 
manager with the National Association of 
Tax Practitioners (NATP), a nonprofit 
association based in Appleton, Wis. 

The most important point is to talk with 
the revenue service and develop a coop
erative, not confrontational, relationship 
with the powerful agency, explains 
Mellem. "Don' tignoretheiRS-commu
nicate with the organization and it can 
help make things easier,"he says. "Every
one is scared of the IRS, but it does not 
have to be the enemy." 

If a return or extension was not flied by 
April 15th, theiRS will assess a penalty of 
five percent on what is owed for each 
month the bill goes unpaid, plus interest, 
Mellem says. Even if an extension on the 
return is obtained, a partial payment must 
be made on what is owed the government. 
If a shortage of cash prevents you from 
making payments, Mellem urges the IRS 

eners go unan
ga;u::uSD:f:e income or 

i.thout notifi
hurt people the 



How can small business owners avoid 
these problems? Many find they don ' t 
have the time or expertise to deal with 
taxes, so the fust obvious step is to find a 
good tax accountant. 

Lawrence Braunstein, a trial attorney 
with his own practice in White Plains, 

.Y., thinks the principle that "A man 
who erves as his own lawyer has a fool 
o- a client" applies to the world of tax 

:!O:::otJmt:l.mg as well. 
o a numbers-oriented person," 

3 ~in says. "And most attorneys I 
are too busy trying to make their 

· ces grow to deal with the financial 
even though it's absolutely essen

So get yourself an accountant to help. 
call my accountant regularly and ask him 
o I can minimize my tax liability." 
Every business, no matter how small, 
ould develop a fmancial operating plan 

GENERAL& 
SPECIALTY 
LIGHTING 

FOR BUSINESS & INDUSTRY 

for income, operating expenses and tax 
payments, stresses Catherine Engel, vice 
president and secretary /treasurer ofWind 
Related, Inc., a manufacturer of three
dimensional wind art, including wind 
socks, banners and pennants, based in 
Hamilton, Montana. This plan should be 
reviewed and adjusted periodically 
throughout the year to allow for changes 
in the company's fmancial situation. 

"A lot of businesses don' t adjust their 
tax payments if their income increases," 
Engel says. "At the end of the year, 
they' re caught short. Then they're forced 
into a debt situation to pay the taxes." 

NATP's Mellem emphasizes that the 
small business owner should keep me
ticulous records of everything. 

"Keep all receipts," he explains. "Keep 
a log book for traveling, listing all ex
penses. You need these records. It sounds 

obvious, but you ' d be surprised at the 
number of businesses that don't do it 
carefully. Many people don' tgetthe ben
efits of proper deductions because they 
don ' t have records." 

The 1991 tax year will be particularly 
complicated because of a variety of busi
ness tax increases, says Mellem. "It's best 
to start planning now," he urges. "Talk to 
a tax specialist. " • 

Ehert Kowalk is an IBM marketing man
ager who f ocuses on small and growing 
businesses in the Las Vegas area. 

Th is monthly column is sponsored by 
Val Com ComputerCenter,4305 S.Jndus
trial Rd., Suite 110,Las Vegas,NV 89103. 
Any comments or requests for additional 
information , call (702) 795-1010. 

High-Pressure Sodium 
Full Spectrum Fluorescents 

Micrographic • Photographic 
Stage/Studio • Audio/Visual 

Sign Lamps • Floods • Spots • MR-16 

MONEY BACK GUARANTEE! 
IN-STOCK FOR IMMEDIATE DELIVERY! 

HERE ARE JUST A FEW EXAMPLES: EVERYDAY LOW PRICING ON: 

•ABCO . KOREA • 4000 HOUR LIFE 
15T6/CL·145 EXIT SIGN BULB 2.75 
40S11N HIINTENSIT BULB 1.50 

•AEROTECH U.S.A • 20,000 HOUR LIFE 
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4,000 Hour Brass Base 
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FOR A FREE CATALOG! 
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TOLL FREE 1-800-648-1163 
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Investors are advised to 

increase their stock holdings 

and consider new invest-

ments in cyclicals for 1992 

because they will have a 

greater potential for signifi-

cant earnings growth as the 

economy improves. 
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Kemper Securities predicts 
market will reach 3400 in 1992 

The year 1992 will see broad fluctua
tions in the fmancial markets, including a 
Dow Jones Industrial Average trading 
range from 2800 to 3400, according to 
preliminary estimates by Rao Chalasani, 
chief investment strategist for Kemper 
Securities Group, Inc. The securities bro
kerage firm is recommending investors 
increase their stock holdings and consider 
new investments in cyclicals. 

Chalasani is now advising conserva
tive, growth-oriented investors to allocate 
their long-term investment assets by com
bining 60 percent stocks, 25 percent 
bonds and 15 percent cash as the reces
sion, elections and state of American cor
porations take their toll on the markets in 
the coming year. He said more aggres
sive, growth-oriented investors should 
consider an allocation of 70 percent 
stocks, 20 percent bonds and 10 percent 
cash. Both portfolio recommendations 
are at the highest level of stock allocation 
and the lowest bond allocation Kemper 
Securities has advised in over 18 months. 

The firm is recommending investors 
add cyclical stocks-which move with the 
business cycle - to their portfolios by 
reducing cash holdings. "Throughout the 
year, we stayed away from most of these 
stocks, as we expected earnings disap
pointments," Chalasani said. "But the 

time bas come to· 
cause they will have g:_re:!~?O':=::::::ial 

significant eamin_ 
norny improves.- s- ' -
metals, selected cht~'::i!s, 
and transportari 

Chalasani i.u<:aJ.UJ.~ 

price-conscious COD.SIIIlll~rs: 
nameswillnolongermake ge rofitsin 
the face of skimp unit gro 'lb.. 

Compounding the prob em for most 
large manufacturing firms will be the dif
ficulty in achieving further cost savings in 
1992, Chalasani saicL 'Most manufactur
ing corporations tried to achieve greater 
profits by increasing their efficiency in 
the 1980s," he said. "Through work force 



down-sizing, capacity reduction and 
technological enhancement, many com
panies already achieved these bottom
line benefits from restructuring. Now 
they have to focus on revenue enhance-

ent through market share growth. The 
profit margin squeeze may not yet have 
ended, but the true locomotive for growth 
in the 1990s will be top-line growth." 

0Ialasani expects the "re-equitization 
• 'can corporations" to continue 

eral more years, further limiting 
·de progress of the stock market. 
1991 Dow Jones had a trading 

...,...,ge of 2458 in January to 3081 in No
her. "Lookingback,1991 was clearly 

above-average year - especially the 
first ten months," said Kemper Securities 
rechnical analyst Gregory Nie. "Market 

//Currently, most manufacturing corpo-

rations have to focus on revenue en-

hancement through market share 

growth. The profit margin squeeze 

may not yet have ended, but the true 

locomotive for growth in the 1990s 

will be top-line growth." 

participants were encouraged by the U.S. 
action in the Persian Gulf and subsequent 
series of interest rate reductions by the 
Federal Reserve Board. That optimism 
prompted a bull market trend that antici
pated an economic recovery in 1992." 

Nie said timing was everything for the 
1991 investor. "Investors who gained the 
most were in the market in January," he 
said. "After the initial bullish response 
into February, the market hovered be
tween 2850 and 3077. The remainder of 
1991 was a stock picker's market. " 

Headquartered in Chicago, Kemper 
Securities Group is a nationwide full
service securities brokerage firm offering 
investment alternatives and fmancial ad
vice to individual, business; municipal 
and institutional investors. • 

Valley Equipment Leasing 
When you need equipment financing, 

you need to be talking with us. 
Valley Equipment Leasing 

can provide: 
• CASH SAVINGS 
• 100% FINANCING 
• TAX ADVANTAGES 

Call us. We11 tailor a financing package to your needs. 

Valley Equipment Leasing Company 
A VALLEY CAPITAL CORPORATION COMPANY 

las Vegas r02) 654-3885 Reno (702) 688-8760 
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Nevada 
Briefs 

Centel Cellular 
sets national 
sales record 

Centel Cellular of Nevada added more 
than 3,000 cellular customers in Decem
ber, setting an all-time national sales 
record for Centel Cellular Company, one 
of the nation's leading telecommunica
tions corporations. 

"Las Vegas continues to be the fastest
growing cellular market in America," 
said Centel Cellular of Nevada General 
Manager Linda McLeod. "In fact, the 
entire cellular industry is growing at a 
phenomenal rate throughout the country, 
in spite of the recession." 

Centel Cellular added 12 new million
dollar cell sites in 1991 to keep up with its 
rapidly increasing number of customers, 
McLeod said. The company has a total of 
31 cell sites throughout the Las Vegas 
Valley. Cell sites are strategically-located 
transmission stations which automati
cally transmit calls from one caller to 
another as they move through the city. 

Last year, Centel Cellular of Las Vegas 
also successfully piloted N-AMPS, the 
world ' s most advanced cellular technol
ogy. N-AMPS tripled the company's ca
pacity for customers. 
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"Cellular technology is extremely so
phisticated, but the phones themselves are 
user friendly," said McLeod. "I think 
more and more people are realizing that a 
cellular phone is a valuable business as 
well as personal communications tool." 

Centel Cellular has operating control of 
45 cellular markets in 15 states and has 
minority interest in 32 metropolitan ar
eas, including Chicago, New York, Hous
ton and Kansas City, with a total market 
population ofmore than 18.7 million. 
Chicago-based Centel Corporation also 

provides local exchange telephone ser
vice in seven states through nearly 1.5 
million access lines. 

Converse Consul
tants awarded 
Grand contract 

MGM Grand, Inc. has commenced 
work on its newest and largest endeavor
the MGM Grand Hotel and Theme Park
on approximately 115 acres ofland at the 
south end of the Las Vegas Strip. 

In a recent news release, MGM Grand, 
Inc. described the project: "The resort 
hotel, casino and theme park will be based 
on· the highlights of the MGM Holly
wood image that brings the grandeur and 
fun of the movies to life in Las Vegas. 
The MGM Grand Hotel and Theme Park 
will be the largest resort of its kind. The 
main hotel/casino structure contains over 
4,250,000 square feet of space." 

Converse Consultants Southwest has 
been selected to provide the geotechnical 
exploration, geotechnical engineering 
and the materials engineering and testing, 
together with the Unified Building Code 
306, special inspection during construc
tion. The construction phase began in 
October 1991 . Completion of the project 
is anticipated for early 1994. 

Veldon Simpson, A. I.A. is the architec
tural firm for the project, with Taylor 
International Corp. serving as construc
tion consultants. 

Sierra Health 
claims-paying 
ability rated A· 

Duff & Phelps Credit Rating Co. has 
rated the claims-paying ability of Sierra 
Health&Lifeinsurance Company (SHL) 
' A-' (Single-A minus). This rating re
flects the strong presence of SHL and its 
parent Sierra Health Services, Inc. (SHS) 
in the Las Vegas health care market. 

Sierra Health Services is a publicly held 
company, listed on the American Stock 
Exchange since 1985. The company has 
eight subsidiaries that provide a variety of 
health care services primarily to the 
Southern Nevada market. 

SHS ' s major subsidiaries include: 
Health Plan Nevada, an HMO with over 
87,000 members; Sierra Health & Life 
Insurance Company, a California domi
ciled insurance company licensed in 23 
states that actively writes in five south
western states; and Southwest Medical 
Associates, a full medical practice that 
provides many services to the HMO and 
SHL. Other SHS subsidiaries specialize 
in offering home health care, mental 
health and substance abuse treatment, and 
consulting and administrative services 
for self-insured employer groups. 

SHS has established itself as the market 
leader in the Las Vegas health care market 
with a 12 to 15 percent market share. In its 
home market, SHS has been able to con
trol costs by adhering to the managed care 
concept and by gaining favorable con
tracts with area hospitals and physicians. 
These conditions are a major reason for 
the profitability of SHS and SHL. For the 
first nine months of 1991, SHS has re
ported net income of $7.8 million. Over 
the same period, SHL reported statutory 
net income of $3 .0 million. 

SHL' s investment policy allows the 
firm to maintain a high quality and liquid 
portfolio that matches the liability side of 
the balance sheet. SHL holds very little 
real estate and no mortgage investments. 



Medical complex 
under construction 
at Summerlin 

Construction is already underway on 
the first phase of the Pueblo Medical 
Center, a 60,000 square-foot medical of
flee complex in the master-planned com
munity of Summerlin in Las Vegas. 

The announcement was made by Bob 
Morrison, senior vice president, Summa 
Corporation. According to Morrison, the 
response to this project has been tremen
dous. "More than two-thirds of the fust 
phase (20,000-square-feet) have already 
been obligated." 

The two-building complex is located in 
the mixed residential Pueblo Village, the 
second village in the 22,000-acre Sum
merlin master-planned town. 

As Morrison points out, "Summerlin's 
continuing expansion and the current lack 
of medical services in northwest Las Ve
gas have dictated a real and growing need 
for this medical complex." 

Morrison indicated that the multi-ten
ant facility will house primary care physi
cians, such as general practitioners, pe
diatricians, internists and gynecologists. 
Because of Su~ City's large retired adult 
population, selected secondary care spe
cialists will also be recruited, he said. 

Designed by JMA Architects and Engi
neers, Inc. of Las Vegas, the two-story 
steel frame building will be built in con
temporary Southwest style. 

lnacom achieves 
successful post· 
merger Integration 

InaCom Corp. (NASDAQ:INAC) ex
pects to report a profit in the fourth quarter 
as a result of the impact of rapid post
merger integration efforts, according to 
Bill L. Fairfield, InaCom president and 
chief executive officer. 

Watch For Messages 

VEGAS 
msr11nr 

PAGESM 
How people on the move do business on the go. 

For complete details, call 
384-2862 or visit us at 
1221 South Casino 
Center, Las Vegas. 
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screen. The message memory 
can store incoming messages to 
be reviewed later. The 
wristwatch pager, our superior 
paging coverage area and our 
commitment to customer 
service, are examples of how we 
are working to meet the 
business and personal 
communication needs of people 
on the go. 

Air Conditioning 
& Heating Services 
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"We've accomplished significant inte
gration steps over the past five months," 
he said. "When Inacomp and V alCorn 
joined forces in August, we told share
holders that the merger would result in 
positive fmancial performance. By mov
ing quickly to eliminate redundant costs 
we are confident that the fourth quarter 
will reflect that positive performance." 

According to Rick Inatome, chairman 
oflnaCom, the company's success is also 
attributable to increased year-end sales. 
"The traditional increase in customer de
mand at year-end, coupled with an ongo
ing preference to purchase from dedi
cated computer centers that offer excel
lent service and support, have made our 
year-end results much stronger." 

The major changes since the merger 
include consolidation of computer cen
ters in overlapping market areas; elimina
tion of duplicate operational functions; 
conversion to a single computer system 
for nationwide order entry; and central
ization of product distribution functions . 

Fairfield noted that the speed of the 
transition put a tremendous strain on em
ployees, branch locations and franchise 
partners. "During this time of major 
change, we asked our people to work even 
harder - sometimes around the clock -
to put the 'tran_sition phase' behind us. 
The results speak for themselves. Without 
the dedication and determination of the 
entire InaCom team, we'd still be talking 
about what we were going to do rather 
than what we've done." 

InaCom is a network of information 
and c~mmunication technology compa
nies serving business customers through 
nearly 1,000 locations in 50 states. 

The InaCom network includes com
pany-owned and franchise computer cen
ters, as well as systems integrators, value
added resellers, and other specialized pro
viders of computer systems and support. 
Executive offices for InaCom Corpora
tion are located in Omaha, Nebraska and 
Troy, Michigan. In Southern Nevada, 
Valcom Computer Center is located at 
4305 South Industrial Rd. 
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Protect Income 
logs record growth 

Project Income, a non-profit program 
offered by the Nevada Association of the 
Handicapped (HAH) to Las Vegas area 
businesses, has logged record growth dur
ing the past nine months. 

An employment training program 
which offers training and skills needed to 
disabled workers, Project Income. not 
only provides businesses with an inex
pensive labor resource, the program helps 
disabled individuals become productive 
members of society by teaching them 
basic skills which can be applied to com
petitive employment. Some of the ser
vices offered at Project Income include 
packaging, assembly and salvage, mail 
preparation and other related activities. 

"It is a great opportunity for Las Vegas 
to take care of their needs while providing 
employment and training for citizens with 
disabilities," says Vince Triggs, execu
tive director of NAH. Project Income 
employs 130 trainees on a monthly basis. 

Serving two purposes, Project Income 
maintains a commitment to offering qual
ity skills and employment training to 
trainees, as well as providing clients with 
efficient service. Since 1990, the program 
has increased monthly contract produc
tion six-fold- from $3,000 revenue per 
month to over $18,000 per month. As a 
result of the tremendous increase in pro
duction, Project Income recently relo
cated to a much larger facility. 

"Southwest Gas' contract with Nevada 
Association for the Handicapped (NAH) 
Project Income is really a win-win-win 
project," according to Vice President/ 
Southern Nevada Division Richard H. 
Masdom. "NAH helps Southwest take 
apart, clean and sort usable parts from 
meter set assemblies we replace. That 
gives Project Income workers the oppor
tunity to be trained to do important work 
on an ongoing basis, it saves Southwest 
time and money, and it benefits the envi-

rorunent by recycling equipment still able 
to meet our high safety standards." 

According to Smokey Scheinman of 
the rapidly expanding Smokey's Sports
cards, Inc. of Las Vegas, Project Income 
provides a wide range of services. 
"Project Income and the Nevada Associa
tion of the Handicapped accomplish any 
of a number of tasks for us. From poly
bagging, labeling and sorting print mate
rials for our mailing list to collating and 
sorting sports and entertainment cards -
the facility offers a cost-effective labor 
source. In addition, our relationship with 
the Nevada Association of the Handi
capped and Project Income allows us to 
return something to the community- it's 
a situation where all participants benefit." 

Arco Introduces 
EC- 1 to Las Vegas 

ARCO has replaced its leaded regular 
gasoline in the Las Vegas Valley with EC 
(Emission Control)-1 Regular, an envi
rorunentally formulated gasoline that will 
significantly reduce air pollution from 
pre-1975 cars and pre-1980 trucks. 

ARCO dealers will pay the same price 
to ARCO for the new fuel as they previ
ously paid for leaded regular gasoline. 

"EC-1 Regular is one of the best smog 
control measures since the catalytic con
verter," said Edward G. Reilly, senior 
vice president of marketing for ARCO 
Products Company, the marketing and 
refming arm of ARCO. "This cleaner
burning gasoline has a unique formula 
that gives off significantly less carbon 
monoxide than conventional regular 
gasoline, making it suitable for year
round driving in the Las Vegas Valley. 
EC-1 Regular will help Las Vegas meet 
federal and state ambient air quality stan
dards for carbon monoxide, oxides of 
nitrogen, ozone and particulate matter -
without any reduction in vehicular perfor
mance or engine modifications. 

"We're pleased we can bring this emis
sion-control gasoline to the Las Vegas 



Valley to help safeguard the air quality of 
that rapidly growing region," said Reilly. 

EC-1 is a lead-free gasoline intended 
for use only in vehicles not equipped with 
catalytic converters. It has the same 88-
octane rating as the gasoline it replaces 
and will be sold from distinctive new EC-
1 dispensers with the same large nozzles 
currently used for leaded regular. 

If all cars and trucks in the Las Vegas 
Valley now using regular leaded gasoline 
were to switch to a cleaner-burning gaso
line like EC-1 Regular, it would be equiv
alent to removing 20 percent of the pre-
1975 cars and pre-1980 trucks from the 
road, Reilly said. Although these vehicles 
represent only a small percentage of the 
on-road fleet, they create a disportionate 
share of air pollution. 

Among the distinctive features ofEC-1: 
• Concentrations of olefins and aro

matics, a group of chemical compo
nents that react in the presence of 
sunlight to form smog, have been 
lowered by one-third. 

• All lead has been eliminated, while 
methyl tertiary butyl ether (MTBE), 
a high-octane component containing 
oxygen, has been added. 

• Benzene content has been reduced by 
about 50 percent. 

• Sulfur content has also been reduced 
by up to 80 percent. 

• The Reid Vapor Pressure (R VP) of 
summer-time EC-1 will be lowered 
by one pound per square inch (PSI) 
below the current standard to reduce 
evaporative emissions. 

• Vehicles fueled with EC-1 also will 
emi.t less carbon monoxide than 
those fueled with conventional regu
lar gasoline. 

EC-1 Regular was the first reformu
lated gasoline to be sold in the U.S. when 
it was introduced in Southern California 
in September 1989. A year later, in Sep
tember 1990, ARCO introduced its 92-
octane EC-Premium, the lowest polluting 
high-octane premium ever made for Cali
fornia, home of the strictest air quality 
controls in the United States. • 
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IJusiness indicators & anal)!sis 

a. national recession (which requires at least two consecutive 
quarters of economic decline before an official declaration is 
made) continues. Key national indicators reflecting 
recessionary conditions include housing starts and total 

construction at 6.60 and 9.67 percent below year ago levels and a 
national unemployment rate of 6.7 percent. 

Gross National Product grew by only 2.6 percent from the third 
quarter of 1990 to the third quarter of 1991 when measured in current 
dollars. Using the Consumer Price Index, prices increased by 3.4 
percent over the same period- more than the increase in the GNP. As 
a result, inflation-adjusted GNP declined. Furthermore, early indicators 
for the fourth quarter suggests that growth, if any, will be slight. 

Yet, as 1991 came to an end, attention has been focused on whether 
or not the national economy will decline further in 1992. The expecta
tion of further decline, referred to as a "double dip" recession, has 
increased. A double dip occurred during the last recession, and concerns 
have increased that it will occur again. But, there has been no confmna
tion of a double dip to date, and most argue it is more likely the economy 
will expand at a sluggish rate in the months ahead. Yet, the occurrence 
of a double dip can not be discounted completely. Thus, national 
attention has turned to "tax cuts" and "expenditure programs" to combat 
current economic ills. 

As the national economy has languished, indicators of change in 
Nevada's overall activity, while less pronounced than the national 
economy, have also slowed. But evaluating local conditions is usually 
more difficult because state and local indicators are not as readily 
available. Further difficulties arise because some key Nevada's indica
tors typically lag national indicators. 

Gaming activity is one of Nevada's key economic sectors. Gaming 
activity grew at robust rates during 1990 and most of 1991, excluding 
the Persian Gulf War downturn. Yet, the drag of the national recession 
fmally slowed Nevada's gaming growth. Year-over-year comparisons 
for September reveal negative rates of change for both Nevada and 
Clark County, -.03 and -.70 percent respectively. On the other hand, 
Washoe County's gaming economy continued to grow, up 4.3 percent 
above last year's level. Consequently, the nation's recession has come 
to Nevada and a continuation of the current national recession (particu
larly, one that adversely influences the state of California) will further 
slow Nevada's economy. 

Month-to-month movements do not foretell trends. Just as the two
quarter rule-of-thumb is used before declaring a national recession, 
one would want to establish trends in state and local economic activity 
before drawing conclusions. Consequently, the recent downturn in 
Nevada gaming activity is of such short duration that this indicator does 
not sufficiently satisfy conditions for identifying a recession. 

On the other hand, the state's sales taxes collections have declined for 
two quarters. This indicator alone would suggest that Nevada's eco
nomic conditions have already followed the national economy into a 
recession. Therefore, the evidence points to the early phase of a state
wide recession. Furthermore, aN evada recession is likely to linger with 
the more adverse effects anticipated in the early months of 1992. 

R. Keith Schwer, UNLV Center for Business & Economic Research 
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UNEMPLOYMENT 

Nevada 
los Vegas 
Reno 

u.s. 
RET AIL ACTIVITY 

Nevada T oxoble Soles 
Clark County 
Washoe County 

U.S. Retail Soles 

DATE 

Oct, 1991 
Oct, 1991 
Oct, 1991 
Oct, 1991 

Sep, 1991 
Sep, 1991 
Sep, 1991 
Oct, 1991 

GROSS GAMING REVENUE 

Nevada 
Clark County 
Washoe County 

CONSTRUCTION ACTIVITY 
Los Vegas Area 

New Residences 
New Commercial Permits 

Reno Area 
New Residences 
New Commercial Permits 

u.s. 
Housing Storts 
T otol Construction 

HOUSING SALES 
los Vegas Area 

Average Soles Price 111 

Average Cost/Square Foot 
Average Mortgage Rote 121 

Washoe County 
Average Soles Price 111 

Average Cost/Square Foot 
Average Mortgage Rote 121 

U.S. Home Soles 

Sep, 1991 
Sep, 1991 
Sep, 1991 

3rd qtr 1991 
3rd qrt 1991 

1st qtr 1991 
1st qtr 1991 

Oct, 1991 
Sep, 1991 

2nd qtr 1991 
2nd qtr 1991 
2nd qtr 1991 

1st qtr 1991 
1st qtr 1991 
1st qtr 1991 
Sep, 1991 

UNITS 

seasonally adj. 
seasonally adj. 
seasonally adj . 
seasonally adj. 

$thousand 
$thousand 
$thousand 
$million 

$thousand 
$'thousand 
$thousand 

#permits 
#permits 

#permits 
#permits 

thousand 
$billion 

$ 
$ per sq . ft . 
% 

$ 
$ per sq. ft. 
% 
thousand 

LATEST 
PERIOD 

5 .6 
5.8 
5 .0 
6 .8 

1,233,119 
672,076 
250,602 
152,888 

489,511 
355,335 

82,372 

2,424 
227 

231 
43 

1,096 
406.5 

142,814 
76.38 
10.16 

144,078 
76.12 

9 .80 
446 

TRANSPORTATION . 

T otol Passengers 131 

McCarron Airport, LV 
Connon Airport, Reno 

State Taxable Gasoline Soles 

POPULATION ESTIMATES 

Nevada 
Clark County 
Washoe County 

3rd qtr 1991 
3rd qtr 1991 
Sep, 1991 

July 1, 91 
July 1, 91 
July 1, 91 

passengers 
passengers 
thousand gal. 

people 
people 
people 

5,155,456 
912,420 

54,789 

1,296,360 
817,450 
262,900 

PREVIOUS 
PERIOD 

5 .8 
6 .2 
5 .2 
6.7 

1,258,442 
729,491 
246,376 
153,025 

487,294 
347,214 

82 ,380 

4,444 
177 

232 
67 

1,021 
402.1 

133,007 
79.29 

9.16 

143 ,935 
78 .58 

9 .80 
512 

5,167,482 
801,121 

63 ,008 

YEAR 
AGO 

5.5 
5 .6 
5 .2 
5.7 

1,256,283 
702,540 
235,445 
151,984 

489,664 
357,835 

78,963 

3,022 
228 

438 
58 

1,026 
437.2 

127,459 
77.29 

9.75 

145,501 
75.59 
10.50 

504 

4,881,626 
756,917 

53,205 

1,236,990 
770,280 
257,120 

NATIONAL ECONOMY · 

Consumer Price Index 141 Oct, 1991 1982-84= 1 00 137.4 137.2 133 .5 
Money Supply - M 1 Oct, 1991 $billion 879.4 870.0 821 .2 
Prime Rote Oct, 1991 % 8 .0 8.5 10.0 
Three-Month U.S. T-Bill Oct, 191 % 5.03 5 .25 7 .19 
Gross Notional Product 3rd qtr 1991 $billion 5,670.8 5,612.4 5,514.6 

NOTES: ( 1) houses, condos, townhouses; (2) 30 yr. FHA; {3) enplaned/ deplaned passengers; (4) all urban consumers 
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNlV, Center for Business and Economic Research; 
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve. 
COMPILED BY: UNLV, Center for Business and Economic Research 

CHANGE 
YRAGO 

5.45% 
10.71% 
0 .00% 

17.54% 

-1.84% 
-4.34% 
6.44% 
0.59% 

.0.03% 

.0.70% 
4 .32% 

-19.79% 
.0.44% 

;47.26% 
-25.86% 

6 .82% 
-7.02% 

12.05% 
-1.18% 
4.21% 

.0.98% 
0.70% 
-6.67% 

-11.51% 

5 .61% 
20.54% 

2 .98% 

4 .80% 
6.12% 
2.25% 

2 .92% 
7.09% 

-20.00% 
-30.04% 

2 .83% 
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Nevada Federal Credit Union membership offers more advantages 
for the busy executive's personal financial needs . 

., Time Savings: We'll come to your office to open 
your accounts ... on your schedule! 

..,.. Convenience: We offer a full line of personal 
financial services designed to make your life easier! 

..,.. Safety &: Security: Deposits are fully insured 
regardless of the amount.. .that 's one less thing to 
worry about! 

Make the smart move ... Call today for membership information! 

lQEVADAFEDERALCREDITUNION 

(702) 457-1000 
Outside Las Vegas call 

1-800-388-3000 51~ 1 


