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MAKING THE MOST OF
THE MARKET IN 1991
With bears and bulls squaring off in a volatile economy
one embracing war and recession- what can savvy investors
expect for the coming year?

LAST YEAR about this time Nevada Business
Journal asked area stockbrokers how they felt about
the markets, and on the whole, their predictions were
positive ones. Since then, the recession rumors that
were circulating back then have grown louder and
more persistent, the ramifications of the savings and
loan crisis have become evident, and American soldiers
are trying to restore stability to the most unstable area
in the world. In a year when even Donald Trump hit the
skids, did anybody stand a chance?
Absolutely, says Dane Madsen, vice president at
Shearson Lehman Brothers, Inc. "We did okay for our
clients last year. We don't buy the market, we buy into
individual equities that we think are good ones." Still,
the world situations did have their effect. "I don't think
anybody would have voted to have a year like we did.
We wrote off $980 million in the first quarter, and
others are going through similar retrenchment in anticipation of what may be another tough year ahead."
"1990 was exactly what I expected it to be- a year

by David Hofstede

in which the market established high and low parameters and stayed in between them," said David Seidner
of Seidner Securities. "It was a consolidating year; the
downturn we had merely gave sophisticated investors
time to stand aside, accumulate cash and wait for
bargains. The unsophisticated investors were the ones
that panicked and lost money."
Seidner believes the best way to make money
during this rest period is to be conservative. "Act like
a gardener- thin out your portfolio by pulling some
weeds, take a bit of a loss for tax purposes, but don't
get out entirely. The little recessionary period we're in
now will continue into early 1991, but then the market
should resume its climb to the top again, and we may
see it reaching new highs in late '91 or early '92."
Kevin Palmer, vice president of investments at
PaineWebber, shares roughly the same outlook.
"Economics is a dynamic science, and defmitions are
always changing, but I would say we're in a recession
now. It's going to be shallow and probably short, and
/>MP •
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hopefully by the end of '91 we'll be out of
it. My strategy in this climate has been to
buy bonds. If you insist on buying stocks
now, buy those that are recession-proof,
such as foods and pharmaceuticals."
Dane Madsen, however, takes a slightly
different view. "Everybody's talking about
recession, and that has to do with the
tendency to look for bad news instead of
good. I'm probably one of the lone voices
on this but I personally don't see a recession here, though we can surely talk ourselves into one if we want to."
Other 1990 events will have a significant effect on the market in the coming
year. "The biggest surprise, of course,
was the Iraq invasion," said Kevin Palmer.
"If we go to war the market's usual initial
reaction will be to pull back. Once that
situation is out of the way, either way, that
psychological barrier will be gone and the
market will get back on course. By the end
of 1991 we should see a substantial movement on the upside."
"There is fear about the gulf situation,
which is natural, and it will have an effect
as long as there is worry about an impending war, but that is not the number
one problem from this standpoint," says
Madsen. "We're still wrestling with inflation, the savings and loan crisis will
figure in, and there have been several
rumors about major money center banks
failing. The FSLIC was not in very good
shape when it went down, and the FDIC is
not in good shape either. If we have a
major bank failure it's going to cause
some real problems, and that fear is going
to ride the market for the next year or so."
However, Madsen's optimism in the
1990s as expressed in last year's article
remains unchanged. "From now until the
tum of the century there is so much time
for so much to happen. We are still moving
ahead, there is still growth in the GNP,
and eventually the uneasiness will bear
itself out into the belief that this is still the
greatest place in the world."
AMP •
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Madsen also predicted in the previous
article that there would be a slow down of
leveraged buy-outs in 1990, and that has
certainly come to pass. "They were almost
non-existent last year, and they will continue to be more the exception than the

"Everybody's talking about recession, and
that has to do with the tendency to look
for bad news instead of good. . . . I
personally don't see a recession here,
though we can surely talk ourselves into
one if we want to."

- Dane Madsen

rule." Sadly, this has not had much effect
on the decreasing amount of stock on the
market. "There weren't many initial public offerings in 1990. There will probably
be more activity in that area this year, with
Nabisco and others back on the market,
but we still have an incredible amount of
money chasing too few equities."
In that same article, Kevin Palmer expected the rusting of the iron curtain to
present several investment opportunities.
What happened? "I think there was an
overreaction. The overall scenario is still
bullish for the American economy because
there are now more consumers, but the
mechanics of creating capitalist economies
in Eastern Europe are more difficult than
anyone initially anticipated, and the Kuwait crisis hasn't helped."
Palmer now predicts that those hopedfor benefits will materialize in 1992, when
the actual unification of Europe takes
place. "Smart investors and traders might
anticipate that early, and we could see a
movement in stocks. We've already seen
some activity with stocks that have international exposure."

1991

Did anything at all positive emerge
from the 1990 market? Both Palmer and
Madsen point to the controls placed on the
exchange to help soften the one-day booms
and busts that characterized the late 1980s.
"The number of megadays one way or
another didn't happen because of those
safety valves, which are in the best interest of the investor," said Madsen. "They're
the ones that get hurt either way."
Adds Palmer, "I'm an old conservative
when it comes to this. I think there should
be further restrictions on the institution of
professional investors that take advantage of market swings purely for profit.
The original purpose ofW alrStreet was to
fund promising companies, not just to
make money off the market itself. If the
market doesn't have the foresight to see
that, American industry will suffer."
Each stockbroker was asked to select a
few local stocks that could be solid investments in the coming year. With
Nevada's economy once again outperforming its national counterpart, investors
may be tempted to expand the local section of their portfolio. According to the
brokers, this might not be advisable.
"Things aren ' t as bad in Las Vegas as they
are elsewhere, but the pendulum swings,"
said David Seidner. "People should invest
on an intermediate to long-term basis you can't take a short-sighted view. The
higher and better things get, the more I
like to pull back and be conservative.
Catch the middles, not the highs and lows.
Surprisingly, however, a report from
Standard and Poor's concluded that
gaming stocks, a presumptive early casualty in a recessionary period, actually
perform quite well. "Gaming is actually
more recession-proof than a number of
other industries. Our problems are based
not the national situation, but in our own
backyard - traffic, water, and other
growth-related troubles," said Madsen.
As always, the editors of Nevada Business Journal stress the views and com-

ments presented in this article do not
represent the recommendations of this
magazine, and all fmancial authorities
urge investors to seek personalized advice
before making commitments. Also, PaineWebber would like it known that the information contained herein, as of December 18, 1990, is based on sources they
believe to be reliable, but its accuracy is
not guaranteed. PaineWebber Inc., affiliated employees and/or their officers, directors, employees or stockbrokers may
at times have a position, including an
arbitrage or option position, in the securities described herein and may sell or buy
them to or from customers. These companies may from time to time act as consultant to a firm being reported upon. This is
not a recommendation to buy or sell.

FROM KEVIN PAlMER,
VICE PRESIDENT OF INVESTMENTS
AT PAINEWEBBER
I admittedly am not overly bullish on
many local stocks. I am still conservatively holding more bonds, and accumulating income and capital appreciation as
interest rates decline, which I expect to be
the case through the summer of 1991. At
this point I will begin a further accumulation of!ocal stocks that will complement
the few recession resistant, large capital,
internationally exposed stocks I'm presently recommending. However, I would
like to make three local stock recommendations and a fixed income bond idea.
First the bond: Nevada Power, which
in October of '90 had a rating change on
its bonds to BBB+, has a first mortgage
bond of nine percent, due in 1999. The
bond price has recently moved down since
the rating change to the $91.50 range,
which would give a buyer a yield of about
9.66 percent. The strategy would be to
own the bonds at their low levels, accu-
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mulate income and, hopefully, receive
upward price appreciation as interest rates
go down, and Nevada Power's fmancial
position begins to improve. At this time
the bond could be sold with a potential

"In gaming, there are many undervalued
companies that could be big surprises in
1991, such as Caesars, Hilton and Bally's .
However, my meat and potatoes is still the
hard driving combination of-Circus Circus
and Excalibur."
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702-362-9700

- Kevin Palmer ·

profit, and the funds could be moved to
equities at summer's end in preparation
for the next bull move in the stock market,
if appropriate.
Granted , the bonds are rated BBB+, but
the bond price already reflects the rating
change, and they seemed to have stability
down here. The bonds are a first mortgage
bond which, by defmition, are secured by
a conditional lien on part or all of a company's property. If the company defaults,
the bondholders, through the trustee appointed to represent them, may foreclose
the mortgage and take over the pledged
property. Some corporate mortgages have
what is known as an "after-acquired"
property clause, which provides that all
property thereafter acquired will become
subject to the mortgage and automatically
be pledged to secure the bond issue. Now,
the downgrading is a result of"recognized
increases" in pressure on fmancial protection measures, as Nevada Power's
construction program accelerates to meet
vibrant sales growth.
But it doesn't seem likely that they will
easily default. The company has filed
with the Nevada Public Service Com-

mission for a general rate increase, which
it has not done since 1983. Presently,
Nevada Power rates are low, relative to
surrounding utilities. Also, Nevada Power
has comparatively little exposure to acid
rain legislation, and the finn serves nearly
5,000 miles of territory in a market that
has a rapid increase in customer growth.
As for my stock recommendations, the
two industries that were badly hurt after
the Iraq invasion were banking and gaming. Of those, I have chosen what look to
be the strongest in each.
In banking, Security Pacific is my favorite, because in the industry, fundamentals are still weak and fourth quarter
earnings are anticipated to be poor as
some banks try to accelerate bad news
into 1991 . Two factors make me optimistic; first, valuations already reflect most
of the bad news. Second and more important, the factors that will make the
fundamentals better are falling into place.
Lower interest rates, lower oil prices
and a lower dollar make it easier for the
economy to recover and for bank fundamentals to improve. Security Pacific fits
this thesis well. Recently the company
announced a special fourth -quarter charge
to exit merchant banking and strengthen
loan loss reserves. Reactions have been
mixed, and the analysts' meeting in New
York was not decisively positive or negative. Though some earnings estimates may
be slightly cut, earnings power is high.
Security Pacific is left with a core franchise of seven businesses that earned
roughly $4.90 per share last year including an above average loan loss provision.
That number could rise to $6 per share as
provisions return to normal. The company
is cutting back on several businesses which
have been a drag on profitability.
Security Pacific hopes to shed $8 billion (10 percent of the balance sheet) by
year end 1991. This will improve the
company's return on assets because these
assets earn little or nothing, and will help
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push capital ratios back to five percent
fairly quickly. Capital is not a big issue
today as Security Pacific still meets regulatory guidelines. The dividend is also
attractive and Security Pacific has the
earnings visibility to warrant maintaining
the dividend. The wild card for Security
Pacific is its $7 billion California real
estate portfolio. Security Pacific has a
fairly low exposure to problem areas like
hotels, office and land, and 60 percent of
its California construction portfolio is for
residential development. Home sales there
have been weak, so non performing loans
may be headed higher, but unsold inventories in the state are still half of peak
levels in the 1981-82 time period. If we're
right about the economy, this will all be a
moot point by next June. So the company
certainly looks attractive and may well
outperform the market.
In gaming, there are many undervalued
companies that could prove to be big
surprises in 1991, such as Caesars, Hilton
and Bally's. However, my meat and potatoes is still the hard driving combination
of Circus Circus and Excalibur. Here,
again we saw the stock fall over six percent in September and October, after many
analysts began to lower earnings reports,
in the range of $3.80 to $4.50 for year
ending 1992. Of course the barrage of
adjustments were based on a worsening
economy and higher fuel prices that could
affect the Nevada economy. Additionally, they point to the dramatic increase in
rooms in Las Vegas, citing the Mirage and
other new buildings.
However, this may all be an overreaction. We've seen oil prices actually decline
as supplies increased, and just recently,
the Federal Reserve Board lowered the
discount rate to 6.5 percent, the first cut
since 1986. And by the end of the second
quarter Circus Circus reported earnings,
excluding one-time expenses, of 86 cents
per share vs. 76 cents per share in the
comparable year ago.
12
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It's been reported that the Excalibur has
been in the 90 to 100 percent capacity
range since it opened, and that the operating profit margins continue to be at the 25
percent level. So if things are not truly
devastating for the western economy,
Circus Circus could well hit a $4 per share
earnings mark for 1992. Further, Circus
Circus models the company of the '90s
with strong cash flow and low debit, which
compared to its competitors who are still
stuck in the economy of the '80s is a good
bet for the future.
If I had to pick a less viable and newer
company that does business in Las Vegas,
my call would be Blockbuster Video. The
company has recently become very aggressive in both their marketing and site
locations. They are franchising into a
family-owned chain with intentions to
expand into Japan, the United Kingdom
and even South America.
The company has increased its number
of stores by about 38 percent since last
year, and projects 2,000 locations by the
end of 1991. Its nearly 35 percent growth
rate is more than three times the estimated
growth rate of the industry and, in light of
this, the stock is selling 14 times the
street's 1991 earnings estimate of $1.40
per share. Compared to the S&P 500,
that's only an eight percent premium. The
company had a three percent quarterly
earnings increase, from 17 cents to 24
cents, and sales jumped 56 percent. The
success of Blockbuster is curious, with
only 35 percent of revenues attributed to
hits, compared with the industry's 65
percent. This is probably due to the large
and diverse selection.
The downside is that there was some
controversy over accounting practices regarding amortization of videocassettes
over time, then re-selling them at residual
value. But that seems to be behind them.
And if the country does go into an economic slowdown, more people will stay
home and rent videos.
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FRoM JosEPH BALDEZ,
SECOND VICE PRESIDENT AT
SHEARSON LEHMAN BROTHERS

Nevada Power - It has been a pleasure buying Nevada Power for customers
over the years. The company has kept
pace with the growth ofSouthernNevada,
and that is no mean feat considering the
explosive kind of growth we've seen here.
The shareholders have also been rewarded
with regular dividend increases and there
is no reason to think that the future will be
any different than the past. The stock is
currently priced at 22 and yields 7.3 per- •
cent. Dividends can be reinvested for a
growth-oriented investor or taken in cash.
Maybe you can pay your utility bill with
that quarterly dividend check.
Southwest Gas - Southwest Gas
shareholders are not quite as happy as
Nevada Power owners because their stock
has dropped recently to prices it hasn't
seen since 1984. And while Nevada Power
has stayed at home to build their business,
Southwest has ventured afield by buying
gas companies in Phoenix and Tucson,
while along the way, purchasing PriMerit
Bank. None of the acquisitions have been
particularly rewarding in the short run for
a variety of reasons, most of which center
in Arizona and its unfriendly regulatory
climate and depressed economy.
I present this stock as a buy at today's
price levels because of its position as the
gas supplier in the fastest growing part of
the country, which bodes well for the long
term outlook. The stock is currently at
around 13 and pays $1.40 a year, which is
over 10 percent. That yield is a sign that
investors are nervous about Southwest
Gas's future. I'm sure that management is
working on these problems.
International GamingTechnologyIGT is the world leader in the slot m2tcnme- -
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"If the gaming industry, which com·
prises 50 percent of the state's economy,
remains strong in 1991 then all the Nevada stocks (gaming and non-gaming)
will as well."

-David Seidner

keep one step ahead of its competitors.
IGT introduced and operates the "MegaBucks" progressive slot system and also
operates several casinos. IGT is on top of
a business that is both a highly sophisticated computer operation and a very competitive sales situation, and the company
always seems to be where the action is,
whether it' s Nevada or Australia. The
stock is volatile and pays no dividends but
is a way to play the gaming business as it
expands worldwide. The stock traded between nine and 20 during 1990, and is
currently priced at about 16.
Valley Capital - Better known as
Valley Bank, this company has been involved in every area ofNevada' s economy
for many years; its stock, however, only
became generally available in 1987
(V CCN-OTC). In the last year or so it has
traded as high as 36 and as low as 12. The
current price is 16 with an 80 cent annual
dividend (five percent). The company is
profitable and its assets recently surpassed
$3 billion. The stock itself is relatively
unknown and thinly traded. There are
fewer than 2,000 shareholders of record,
compared to 24,500 for Southwest Gas.
You have to be careful with this one, but
it' s worth the effort if you think Nevada
will continue to prosper.
Caesars World- There has been a lot
of excitement in gaming stocks this past
year, and many of the companies have
built big and borrowed big. Some have
been extraordinarily successful, while
others have barely kept the lights on.
During this activity, Caesars has kept to

its knitting - catering to the clientele it
knows best, keeping tight fmancial controls in place, and systematically refurbishing their facilities. They have not made
the headlines but they have made money,
including record revenues in Caesars Palace - Las Vegas. The stock has been as
high as 43 in 1989. Its current price is
around 15, and it has been near the low
side of its trading range for quite a while.

FROM DAVID SEIDNER,
SEIDNER SECURITIES
If you don' t already haveNevada stocks,
you don't necessarily want to invest
heavily in them now. Yes; I still like
Circus Circus and Southwest Gas and the
other perennial favorites, and for the
conservative investor who wants to invest
in Nevada, those are the places to do·it. If
the gaming industry, which comprises 50
percent of the state's economy, remains
strong in 1991 then all the Nevada stocks
(gaming and non-gaming) will as well.
For customers with more money, buy
some Nevada tax-free bonds. Avoid
mining stocks.
There are two companies I like, with
penny stocks that might break through.
Covington- Technically this is not a
Nevada stock, since the company's headquarters is in Fullerton, California. However a big part of their business, which is
home building, is coming from Nevada.
This means Covington has strong ties to
our local economy. The stock is very
undervalued and underpriced, and I expect to see good things from this company
in 1991 and beyond.
National Heritage - Also a home
building and construction fum, National
Heritage will be putting up a casino in the
future. The company's stock might do
something positive as a result.

There you have it, from blue chip bulwarks to defmite dice-rollers.
See you next year.
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NEVADA'S COMMUNITY COLLEGES:
Providing businesses with a skilled work force

TTUCkee Meadows Community College

by

Michael

Rainey

Staying competitive and remaining profitable has always been the primary
challenge of business. However, there is solid evidence that the decade of the
'90s will add a new dimension to that challenge- one that will make a major
impact in the communities of Nevada and across our nation - the lack of an
adequate and skilled work force.
AMP •
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A recent survey of over 200 businesses
in the Reno/Sparks area revealed the quality of the local work force and the inability
to advance current employees was a major concern. Conducted by the Economic
Development Authority of Western Nevada (EDAWN), Sierra Pacific Power
Resources, the Nevada Office of Job
Training and Truckee Meadows Community College, the survey showed many
companies are forced to recruit outside
the local community to fill professional
and technical staff positions. Our local
work force doesn't have what it takes.
Furthermore, national studies indicate
the available work force in ·the next decade will continue to dwindle. We are ·
already aware that a decrease in basic
skills, such as math and reading, exists in
those entering the job arena. Add the rapid
changes and application of technology
that workers must quickly assimilate, and
the dimensions of this growing problem
become clear. Aside from the traditional
business challenges of fmding capital,
markets and raw materials, business will
be faced with spending resources to attract and keep qualified employees. The
days of "being able to fog a mirror" as a
minimum employment standard are gone.
Businesses may have few choices in
attracting and keeping quality employees,
all of which will raise operating costs. It's
a matter of supply and demand: if there is
a scarcity of qualified labor, its value will
increase. Some rnajor strategies available
to businesses include:
• Increase wages
• Increase benefits
• Automate to eliminate jobs
• Provide in-house training programs
• Relocate
Naturally, for those involved in economic development, the last alternative
spells disaster. Since boosting wages and
benefits does not ensure a corresponding
boost in productivity or quality, and since
automation may be too costly or too risky

Rely on Professionals to
Locate Your Professionals
The Matrix Group
Professional Search Firm
Not bound by semesters, credits or classroom availability, the economic develop-

ment centers of the four Nevada community colleges have conducted over

1, 000 classes and served over 10, 000
students in just the past three years.

The success of your company largely depends on the
individuals you hire. And if you make a mistake, the cost
of training, relocating and wages can set you back thousands of dollars ... not to mention the business you may
lose in the process.
That's why you need the professionals at The Matrix
Group. Our nationwide network guarantees the right
executive for your company.

Call Darlene Karn for a FREE consultation.
for many firms , training or re-training
workers may be the only choice.
The need and demand for training the
adult worker will only increase. Despite
the substantial public debate on funding
Nevada's K-12 schools, both to improve
basic skills and add creditable occupational education to the curriculum, it is a
fact that 75 percent of the work force for
the year 2000 is working now. It follows
if available public funds are primarily
directed toward the K-12 system, only a
small percentage of the work force of the
'90s will feel the impact. More importantly, the problem of the lack of qualified
and skilled workers will go unsolved.
Historically, employee training has been
viewed as a necessary evil that drives up
the cost of doing business without producing any real results . However, if perceived as an investment and targeted toward specific and basic skills, measured
results in the areas of higher productivity,
quality, employee loyalty and reduced
turnover can be realized. In fact, employee training can not only benefit a
specific company, it can help our state's
drive toward economic diversification.
The on-going effort to attract quality industry to Nevada, at the cost of millions of
dollars, could be weakened if the state
lacks the workers ready and able to fill the
jobs new companies bring with them .
Currently, educational opportunities

-

J/A. THE MATRIX GROUP 734-2290
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Rely on Professionals for
Tetnporary Staff Services
The Matrix Group
Temporary Services Division
When your employees are on temporary leave, their
work doesn't have to wait until they return ... or be passed
along to co-workers. The solution is qualified, trained
temporary personnel from The Matrix Group.
Whether you need help for one day ... or one month ...
we guarantee your complete satisfaction.
• Office Automation
· Data Entry
• Word Processing
• Legal Secretaries
• Bookkeeping/Accounting

Call Dana Valenti for a FREE consultation.
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exist for Nevada businesses and their
employees. The primary providers of this
training are Nevada's four community
colleges. Each college maintains a department of occupations offering a wide range
of academic courses leading to an associate degree and targeted for the individual.
Furthermore, each college can offer either
credit or non-credit classes specifically
designed to address the needs of the individual business and conducted at the
company's job site. The classes can be
selected from the standard curriculum or
customized to focus on specific training
problems. The system is flexible enough
to either modify standard classes or create
entirely new courses.
Not bound by semesters, credits or
classroom availability, the economic development centers of the four Nevada
community colleges have conducted over
1,000 classes and served over 10,000 students in just the past three years. Whether
on-campus or at hundreds of Nevada
businesses, course objectives have ranged
from skill-specific classes like soldering
and forklift safety, to more academically
slanted courses such as leadership, motivation and business writing.
For companies new to Nevada, or for
local firms expanding into new technologies, much of the training costs are eligible for reimbursement under the "QuickStart" training program funded by the
Commission on Economic Development.
The need to develop an available, qualified work force isn't subject to quick
fixes. However, as we enter the '90s, the
University of Nevada System's community colleges are capable of responding to
the challenges the economic base of our
state faces. For more information, contact
the economic development center of the
community college in your area.
Michael Rainey is the business and industry liaison officer for Truckee Meadows
Community College.

Economic Development
Centers at Nevada's
Community Colleges
TRUCKEE MEADOWS
_COMMUNI1Y COLLEGE
Instirute for Business and Industry
Old Town Mall
4001 South Virginia $t.
Reno, NV 89512
(702) 829-9000
ClARK COUN1Y
COMMUNI1Y COLLEGE
Center for Business and Industry Training
1785 East Sahara Ave., Suite 480
Las Vegas, NV 89104
(702) 733-9053
WESTERN NEVADA
COMMUNI1Y COLLEGE
Business-Industry Partnership
2201 West Nye Lane
Carson City, NV 89703
(702) 887-3094
NORTHERN NEVADA
COMMUNI1Y COLLEGE
Center for Mining/Industry Relations
901 Elm St.
Elko, NV 89801
(702) 738-8493

THE KING OF DIAMONDS •••

When it comes to
ace marketing techniques,
the Red Lion Inn & Casino
has a card up its sleeve.

he Red Lion Inn & Casino in
Elko was built in 1982 and immediately
faced a severe problem. Located halfway
between Salt Lake City and Reno on Interstate 80, Elko appeared to be in a position to corner the market on gamblers
traveling that route. Instead, two northeastern Nevada border towns began to
grow. Wendover and Jackpot casinos siphoned off valuable dollars before gamblers ever reached Elko.
To solve the problem, marketers for the
AMP •
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HE KING

OF DIAMONDS

Red Lion Inn & Casino executed a bold
move: they reached for the sky and started
an airline. The solution that began as a
gamblers' shuttle in 1986 using Royal
West Airlines literally took off in 1987
with the fully certified, Federal Aviation
Administration (FAA) approved airline
called Casino Express.
Red Lion Vice President and General
Manager David Zornes, who initiated the
idea, explained the development of the
new marketing program. "Based on several years of experiments, we found we
had to operate the whole airline in order to
cut costs and make the program a success.
That led to the decision to buy the airplane
and start Casino Express," Zornes said.
Zornes has over 20 years of experience
in the gaming industry and 12 years in the
hospitality industry. He is serving his
second stint at Red Lion as vice president
-and general manager. During his administration, Red Lion revenues increased by
over $15 million with the addition of
Casino Express.
Patrick Stevenson, vice president and
general manager of Casino Express, says
commitment is the key to the successful
operation of an airline that supports a rural
hotel/casino. Stevenson manages the operations and marketing of Casino Express.
He brings 24 years of experience with
Western Airlines, where he served as director of marketing development from
1981 to 1984, and two years as vice president of Royal West Airlines.
"Many people ask me about operating
an airline to support a rural casino operation. I tell them not to do it unless they
are committed to it for at least one year,"
Stevenson said. "It took a year and a half
just to develop our computer reservation
system, for example."

asino Express purchased a
Boeing 737-200 aircraft which seats 119
passengers for $9.5 million dollars three
20
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years ago. This year, the airplane spent
two months in the shop for its 30,000hour overhaul and was fully refurbished
for $2.2 million.
A distinctive painting of the King of
Diamonds on the plane's exterior adds to
the visibility of the craft that transports an
average of 6,000 gamblers into Elko each
month. Sixty percent of the passengers
stay two nights in Elko, boosting the bottom line at Red Lion and adding tourism
dollars and jobs to Elko' s economy.
Averaging 290 flight hours per month
or about 10hours per day, the operation of
the aircraft is maximized while a thorough
maintenance routine remains a top priority. The Elko-based flight crew consists
of 10 captains and first officers, as well as
18 flight attendants and five mechanics.
Each flight is operated by a two-man
crew, three flight attendants and one
hostess, who also handles boarding passes
and passenger check-in.
"We have a soft spot in our hearts for
this airplane," said Captain Spencer Bulkley. "When you fly the same airplane all
the time, you get to know everything
about it. We also have the advantage of
flying with the same crew members. We
are all friends, and we complement each
other's performance."
As for safety, Red Lion's policy is to
ground Casino Express for any problem
until it is fixed - no exceptions. "Our
mechanics look at the same plane every
day and know every part, which makes it
safer," Stevenson said. "We are cautious.
There are times that we don't fly when a
major airline probably would."

perating an airline, even a
one-airplane airline, requires a complex
support system. The Elko Airport- J.C.
Harris Field- houses the Casino Express
dispatch and operations center. Four dispatchers control two shifts , seven days a
week. They create flight plans, schedule

pilots, gather weather information, order
fuel (250,000 gallons per month), call fire
trucks and arrange catering. They also
make arrangements for medical emergencies, bus transportation or other passenger
accommodations. The Elko dispatch office maintains constant radio contact with
the airplane during every flight.

oused in the Red Lion Inn
& Casino is a sophisticated reservations
office. Seven reservationists work three
shifts and earn a commission on each
passenger booked to fill the flights. FAA
regulations are closely observed with a
manifest or list of passenger names for ,
each flight, and medical or handicapping •
conditions are noted for each passenger.
The Casino Express program does not
charge passengers for airfare to Elko. The
entire cost of an Elko flight consists of a
room fee for overnight stays, a reservation
fee and ground transportation. In return,
passengers are asked to show $350 in cash
before boarding the Casino Express.
Reservation charges for day flights are
currently $44. Two-night stays cost $124
for room and reservation charges.
Passengers are flown in from nearly
100 cities within an area bordered on the
west by the Pacific Coast, east to Madison,
Wisconsin, and south to Waco, Texas.

eservations and operations
of Casino Express glide along on a passenger flow generated by Red Lion's
strong marketing program, according to
Stevenson. October 1990 set a record with
more than 6,600 gamblers flying into Elko.
Potential gamblers in Seattle, Washington, Lincoln, Nebraska, Wichita,
sas, and Amarillo, Texas all learn a
Casino Express from a two-week bliiZ

newspaper and radio advertising prior to
flights. Repeat customers from a list of
0,000 receive direct mail cards with flight
schedules. Reservations are closely moni ored. When reservations lag behind
schedule, a sales representative lands in
any of the 100 cities to distribute posters
and special promotions.
"Each market responds differently,"
says Reservation Manager Lana Bradshaw. "Cheyenne, Wyoming passengers
respond to radio while another city might
respond better to newspaper advertising."
Part of the marketing program depends
on rating each Casino Express passenger
on their spending habits while at the Red
Lion. Qualified gamblers (those who play
25-cent slot machines or bet $5 minimums
at the table games) are given priority seats
for weekend flights and receive added
incentives. Those with lower ratings are
placed on waiting lists.

ornes explains the soaring
success of Casino Express, "Bottom line,
Red Lion Inn & Casino in Elko couldn't
operate without it."
Success of the program is measured by
return customers as well as bottom-line
measures. "Our steady clientele are people
who are treated like the high rollers in Las
Vegas are treated," said Stevenson. "We
are small enough that employees get to
know the customers."
Floor manager Richard McConkey says
he sees more sophisticated gamblers and
bigger players coming to Elko. "People
like to come where they are treated right
and they get a good run for their money."
The Casino Express airline brings more
than customers to the Red Lion Inn &
Casino. It brings hope for the future, according to Zornes. "We plan to expand
Red Lion Casino gaming space by 15,000
square feet yet this year," Zornes said.
As for Casino Express, plans call for
adding a second aircraft in 1991.
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NEVADA ENTREPRENEURS

FATHER AND SON
MINE THE GOOD
EARTH IN NEVADA
In the wake of increasing global
concern with chemical fertilizers and
other synthetic agricultural products,
more and more people are looking to
a father-and-son Nevada mining
team for answers.
Harry f. Vonderheide (right) and son Steve
National Nutrients, Inc., a Reno-based
developer of natural agricultural minerals
(micronutrients) was established in 1981
by Harry J. Vonderheide and his son Steve
with a view toward mining and blending
100 percent natural, earth-friendly soil
nutrients for a wide range of domestic and
international users. NNI' s Soil builder is
the result of nearly a decade of effort.
The V onderheides brought parallel
background, know-how, and energies into
the venture. Harry, after studying business
administration at Los Angeles' Loyola
University, and serving in the U.S. Navy
during World War II, embarked on a trail
of entrepreneurial accomplishment in the
northern Nevada-California area. Construction sales, builder-owner of a winter
sports resort, and owner-manager of a
concrete building block plant, Harry
Vonderheide moved forward as a modem
soldier-of-fortune with special focus on
mechanical and mining innovation. As
co-inventor of several patented construe22
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tion equipment items licensed by major
manufacturers, he purchased and developed various Nevada mining properties
which later triggered a serious interest in
agronomy, plant life and nutrition.
Steve Vonderheide graduated from the
University of Nevada with a bachelor of
science in 1974. Initially involved in construction and land development, he also
developed various mining properties, and
consolidated family-owned acquisitions
for more efficient management. Prior to
joining his father in the NNI enterprise, he
was vice president and general manager
of a large construction company.
The younger Vonderheide is a command
pilot in the Nevada Air National Guard,
and has been a member of that unit since
1966. Earlier serving as a chief of quality
assurance and test pilot for the RF-4C
Phantom and C-131 D aircraft, he was
named Outstanding Graduate of the Armed
Forces National Security Management
School in 1984.

Steve's feelings on giving up flying for
a major commercial airline to take on the
day-to-day operations ofNNI are resolute,
"You can't be flying all over the world
and expect a business to develop. I had to
make a tough decision.
"As far as the company is concerned, it
was just one of those things that felt right
and seemed quite feasible," the younger
Vonderheide said. "My father and I were
cultivating more serious interest in ecoagriculture, and were convinced that
importance of micronutrients had
largely ignored by the world market in ._~
rush to build more, grow more, and use-natural resources in a reckless fashion..
Following acquisition of carefully "'lected mining claims in central ev came years of arduous testing, samp ·- =
and analysis. The Vonderheides
worked to refine NNI' s Intermix pr
which offers variable-ratio blendin.::
micronutrients to accommodate specifications and soil compatibili _·. -

•oespite the concern with pollution
and ecological damage, we did not
wont to get into scare marketing. We
wonted to be certain that our product
did the job. That was foremost."
date, Soil builder has generated only positive results from testing laboratories,
universities and test plots.
"We were driven by awareness and
logic as much as scientific rationale,"
Harry Vonderheide said. "A little knowbow in agriculture and soil management
was combined with our keen awareness of
environmental issues. The world needs
more productive land, but it does not need
more toxic chemicals and pollutants."
The NNI mining sites evolved from
ancient seabeds, created by shellfish and
other sea life, and brought to the earth's
surface millions of years ago by volcanic
eruptions. Soil builder is mined in its 100
percent natural form - a combination of
secondary and micronutrients essential to
plant and animal life. "Soilbuilder is not a
fertilizer," Steve Vonderheide stated. "It
is a mineral supplement to add essential
elements to the soil. Experts agree, however, that mixing Soil builder with proper
amounts of the major plant nutrients nitrogen, phosphorous, potassium - creates what is likely the perfect fertilizer."
When queried on the varied applications ofSoilbuilder, Vonderheide said, "It
looks like the beneficial uses are nearinfinite, and we've come a long way in
getting a handle on the market. Our first
effort with commercial distribution involved a little retail package we called
'Spot Check'. It was aimed at the residential landscaping market and involved

application of our nutrients on yellow
patches created by dog urine. It worked.
That was fme, but what next?"
Next came events which unfolded in
concert. Further Soilbuilder testing was
accompanied by growing alarm with
chemicals and synthetic fertilizers. Efforts in research and feasibility triggered
inquiries from around the world. "We
took it slow and deliberate," Steve Vonderheide recalls. "Despite the concern with
pollution and ecological damage, we did
not want to get into scare marketing. We
wanted to be certain that our product did
the job. That was foremost."
Future beneficiaries of natural soil nutrients now range from golf courses to
crops, parks to rain forests, campuses to
orchards, specialized plants to agricultural erosion control. "We have an earthfriendly product that can influence crop
yields, nutrition, health and a safe environment," Harry Vonderheide stated.
There is feverish activity in the Vonderheide offices these days. Working

closely with the Nevada Department of
Economic Development, NNI is developing programs with Japan and other fareastern countries faced with high-population-density agricultural/recreational
ecological problems generated by chemical employment. Nevada is also sponsoring NNI in upcoming international trade
fairs in Tokyo and Nagoya.
Closer to home, early negotiations are
underway with California agricultural interests. NNI is also working with urban
waste disposal plants in developing a
mixture of Soilbuilder (inorganic) with
sewage/sludge (organic) to produce a
premiere, highly abundant soil additive.
(Soilbuilder absorbs the sludge moisture
enabling the product to be spread as a
solid.) The result is another example of
turning an undesirable by-product into
wide-use benefits.
"It's all coming together," Steve Vonderheide said. "Now, when I have the rare
chance to play golf, I look over the course
with a lot of different things in mind."•

Terrain representative of the mining claims worked by National Nutrients, Inc .
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EXECUTIVE PROFILE

TAGGART TAKES
OVERATVESI
After 25 years with Volley Bank,
the new president and chief
operating officer of Volley Electronic
Services, Inc. looks forward to new
entrepreneurial horizons at Volley
Bonk's sister company.
Richard H. Taggart

Valley Capital Corporation President
Richard A. Etter announced recently that
long-time Valley Bank employee and
senior executive vice president, Richard
H. Taggart, is leaving the bank to head up
Valley Electronic Services, Inc. (VESI),
an affiliate company of Valley Bank.
Appointed as president and CEO of
VESI, Taggart takes over the statewide
electronic banking subsidiary of Valley
Capital Corporation following 25 years of
service with Valley Bank.
Etter, who is also chairman and CEO of
Valley Bank, says the importance of
Taggart's move can be seen in VESI's
growth and expansion throughout Nevada
since the subsidiary's creation i.!1 1987.
"In just four years, VESI has grown into
the largest electronic transaction services
provider in Nevada, dispensing more than
$44 million a month from 120 automated
teller machines located in hotels, casinos
and airports statewide," Etter said.
Etter added that in addition to ATMs,
24
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the electronic banking subsidiary has over
300 cash advance and point-of-sale terminals. VESI provides merchant credit card
services to over 4,000 Nevada merchants
which had $750 million in credit card
transactions in 1990. VESI also services
140 ATMs owned and operated by its
affiliate company, Valley Bank.
VESI already makes a significant contribution to Valley Capital's bottom line,"
Etter said. "VESI is really Taggart's
brainchild and with his background and
understanding of the electronic banking
industry, we see VESI's contribution becoming even that much greater in the
future. Taggart has wanted to make this
move for some time and I'm convinced
the time is right."
Taggart is a past member of the board of
directors as well as chairman of the board
of Plus System, Inc., one of the largest
national ATM networks. He is a current
member of the board of Star System, Inc.,
the largest regional network in the U.S.,

and he is also the father of the In Nevada
Network (INN) established in 1983.
"I have mixed emotions about leaving
Valley Bank," Taggart said. "There are,
however, limitless opportunities with
VESI and the potential of becoming one
of the top electronic services providers in
the country and perhaps the world. I've
decided it's time for me to respond to the
entrepreneurial leadership of people like
Richard Etter and Parry Thomas by
moving to VESI and doing with VESI
what they've succeeded in doing with
Valley Bank."
VESI provides access to 2~ ATM networks around the world and over 600
million debit and credit cards can use
VESI CasinoCash ATMs. Taggart says
innovative technology is at the forefront
of VESI's electronic banking products
and services. "Coupons on customer receipts, foreign language, ticket sales and
many other services will come on line in
1991," Taggart said.
Taggart is a Logan, Utah, native and
was a literature major at Utah State University. Since joining Valley, he received
a banking degree from the American Institute of Banking. Currently, he is serving as a member of the Las Vegas YMCA
board of directors; director of Star System, Inc.; board member of the Variety
Day Home; board member and treasurer
of S.N.C.C. Foundation; and board member of the United Way ofSouthemNevada.
His past affiliations include chairman
of the board of Plus System, Inc.; president
of the Data Processing Management Association; chairman of the board of the
Las Vegas YMCA; director and treasurer
of the Las Vegas Jaycee State Fair; and
campaign chairman of various divisions
of United Way Campaigns.
In 1990, Taggart was awarded the Gift
of Life Award by the National Kidney
Foundation of Nevada, the highest award
bestowed by the organization.
•

SPEAKING FOR NEVADA

It does't toke a genius to know

that no one wonts to pay more

Solving the
Tax Dilemma

taxes. Government inefficiencies
and poor judgments in the
political system ore responsible
for many wasted tax dollars.
The political process of appeasing
special interest groups also
results in unneeded expenditures. These ore problems that
must be corrected in our system.
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by Senator Ron Cook
Vice Chairman Senate Committee on
Taxation Clark County

Unfortunately, in addition to the
waste that does go on in the government
process, the Southern Nevada community has grown at an unprecedented rate
and the demand for new and additional
services has increased. We are faced
with inadequate roads and highways.
Our population growth requires us to
build and staff the equivalent of one
new elementary school a month. In
addition, in an attempt to lessen federal
tax increases, the federal government is
also mandating that individual states
provide services that must be funded
on a state-wide basis.
Agreements were made with certain
community business leaders to find a
new method of funding our wants and
needs. Financing our growth can no
longer be handled on a " whose-tum-is-

it-in-the-barrel" basis. Provided there
is a proven need, we need to do
something to meet the demands of our
rapid expansion. We need new sources
of revenue. We can no longer wait for
the gaming industry to pick up the tab
for our excesses. Southern Nevada
residents recognized this fact when
they voted yes to certain tax increases
for new roads on Ballot Measure 10
last November.
One of the attractions of Nevada is
the lack of a state income tax. A state
corporate income tax would cast a
negative image of our community to
out-of-state businesses that are considering a move to the Silver State. This
would not be good because if Nevada
needs anything, it needs a more
diversified business base. Nevadans
have also made it very clear that a state
income tax will not be tolerated. As
elected representatives , the legislature
and governor must respond to the
voters. After all, the citizens of Nevada
are the people who must pay the taxes.
A broad based business tax has been
proposed by a group of gaming and
business executives. This tax would
occur in the form of a percentage tax
on an employer's payroll. Hardest hit
by such a tax would be service industries, start-up businesses and companies
that are marginally profitable. Excluding these cases this form of tax appears
to be better than many other alternatives
proposed. The tax as proposed would
result in a one percent cost to business
and a one-half percent cost to casinos
on gross payroll. There would also be
an annual fixed fee for all businesses.
The payroll tax as proposed would
have a minimal negative effect on

Don't be a victim •••
businesses planning to relocate to
_ evada and would also be more
acceptable to the existing business
community than a corporate income tax.
An added advantage of this type of tax
would be a negligible collection cost.

The argument against this type

The incidence of violent crime is on the rise.
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Even our schools are not safe.
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of tax (payroll tax) is that it would
be passed on to the employee, but
that argument can be used for all
taxes. The reality is that all taxes
are a cost to all Nevada residents

•

62 percent of local business journal readers are in
top management positions.

•

89 percent own their o "
home, with an average
value of $258,000.

•

79 percent work in a smallto medium-sized company.

•

96 percent hold investments, with an average
value of $409,000.

•

89 percent influence the
purchase or lease of
services at their company.

•

71 percent hold at least a
four-year college degree.

•

Average household income
is $124,000.

in one way or another.
Existing systems could collect these
taxes without the need to set up a large
bureaucracy for collection and enforcement. This type of tax should also be
easy to calculate. Too often our taxes
are so complicated that proper reporting
becomes almost impossible.
As a certified public accountant,
I have seen many different taxes. The
argument against this type of tax is that
it would be passed on to the employee,
but that argument can be used for all
taxes. The reality is that all taxes are
a cost to all Nevada residents in one
way or another.
Should new taxes be required, how
would you prefer to pay your tax bill?
As vice chairman of the Senate Taxation Committee I look forward to
comments from the business community. Cost cutting should be continued.
The elimination of waste in our
0 overnment is vital. Your opinions
should count.
•

•

84 percent influence the
purchase or lease of
products at th~ir company.

Source: The SRDS Report
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ON DEVELOPMENT

11

lnterest in Nevada among

businesses nationwide is better
than ever."
That was the assessment made
recently by Larry Tuntland,
Nevada Development Authority
chairman, at Preview '91. He
made the report, and offered an
analysis of the coming year to
thousands of business leaders
from Southern Nevada, the
Southwest and the nation.

NDA chief predicts
bright 1991
by Dennis Stein, president of the
Nevada Development Authority

Nearly 30 speakers participated in
Preview '91, held at The Mirage hotel/
casino, and which covered a wide
variety of topics and issues including:
commercial and residential real estate;
the Southern Nevada economy; small
and big business; the Las Vegas
Valley's water supply; Nevada's
motion picture industry; transportation;
the gaming and tourism industry;
and education.
The Nevada Development Authority
had its best performance year ever in
1990, Tuntland said. The NDA team of
600 supporting business and government members accounted for 62 new
companies, more than 2,200 primary
jobs and an initial economic impact of
nearly $200 million.
According to Tuntland, the NDA will
put heavy emphasis on enhancing
existing relationships with signature
companies and developing ties with
others in 1991. One method the NDA
has already successfully used during the
last several years is target marketing to
the Fortune 500 members of the
Industrial Development Research
Council. IDRC is the nation's largest
organization of site selectors -the
people who choose new locations for
warehouses, manufacturing plants and
office headquarters.
This past October, Las Vegas
successfully hosted the IDRC's fall
congress and more than 1,300 were
treated to "insider" looks at our vibrant
community life and booming commercial and industrial business climate.
The possibility of a corporate tax
initiative, which was eventually
defeated by more than a three-to-one
margin, did slow business in our area,
Tuntland told the Preview audience.

National consulting fmns were advising
clients to avoid Nevada. Many companies that had to select sites before the
election opted for Arizona, even though
the Las Vegas Valley was a solid
finalist. Others became fence-sitters,
delaying site decisions for fear of a
corporate tax. But, Tuntland said, the
NDA is quickly reconnecting with those
companies and others are contacting the
NDA once again.
A great deal of work remains before
Governor Bob Miller and the Nevada
Legislature resolve revenue issues, but
the business community has taken a
leadership role in this matter and will
continue its participation through the
political process, Tuntland said.
The NDA is an active member of a
statewide task force recently organized
to develop our resources in science,
engineering, technology and industry to
enhance economic diversification.
Through this group and on its own, the
NDA will be deeply involved in
leveraging UNL V's engineering,
science and super-computing capabilities as well as those of technological
business already in Southern Nevada.
Tuntland also told the audience the
NDA is working to leverage the development of and technology for the Super
Speed Train- the $5 billion, seven-year
project planned for construction soon
between Anaheim and Las Vegas.
NDA's crystal ball shows a MagLev
Valley, a 21st century metropolis that is
the center of research, development and
commercial spin-off applications of
maglev and superconductive technologies, commented Tuntland.
To further aid Nevada's marketing,
the NDA is commissioning a special
consultant study profiling the capabilities of Southern Nevada to support
major back-office operations.
Tuntland told business leaders that
Southern Nevada can achieve these
goals and create a future the Las Vegas
Valley deserves. All it takes is imagination, consensus and hard work - talents
Southern Nevada has in abundance. •
AMP •
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by Richard Chulick

Too often, much of the estate
planning process is left until after
an individual has died. This is

Estate Planning for the
Surviving Spouse

unfortunate, since the survivor
must deal with complex issues
during a period of extreme grief
and stress. Thus, it is beneficial
for an individual, particularly one
who is the primary income earner,
to prepare other family members
for such a contingency by taking
a few simple steps while still alive
before some tax-saving alternatives will be foreclosed.

30
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Lifetime Planning Considerations
An individual's affairs should be organized. Assets should be inventoried and
the locations of important documents
listed. Forms and worksheets for this
purpose are readily available from bank
trust departments and fmancial advisors.
'The spouse, attorney and executor should
each have a copy of these documents.
Death is not always sudden and unexpected. When an individual's death is
imminent, it is always beneficial to begin
to take advantage of estate planning opportunities. Details should be fmalized
either by the individual directly or by the
spouse through the use of a durable power
of attorney (one that, when allowed by
state law, survives the maker's incapacity). For example, probate expenses can
be reduced by transferring assets to a
revocable living trust. This does not remove the assets from the taxable estate,
nor does it affect the treatment of the
assets for determination of the tax basis at
death. However, ·assets held in trust are
not subject to the probate process, thereby
reducing the reporting requirements and
all related expenses.
Gifts made within the limits of the annual exclusion ($10,000 per donee) are
not brought back into the estate regardless
of how close the individual is to death

when they are made (with the_exception of
life insurance). Therefore, in larger estates, gifts to children and other heirs
should be ~onsidered in order to remove
the assets from the estate and reduce the
eventual estate tax. In selecting assets for
this purpose, it is best to choose assets that
have not appreciated substantially, because there is a step-up in basis to the dateof-death value for assets that remain in the
estate. Thus, it is less advantageous to use
appreciated securities, such as common
stocks, for gift purposes, since their lower
basis carries over to the recipient, who
will then incur a substantial tax when the
appreciated securities are sold. Instead, it
would be more appropriate to use cash or
fixed-income assets as gifts.
For estates, one should also consider
moving property held in joint tenancy into
a revocable living trust. With the trust,
amounts shown to be owned by the decedent will be included in the estate,
taxed, and have a stepped-up basis for the
survivor. Marital property left in joint
tenancy is presumed to be owned 50-50
and is included at that ratio. This will
usually result in less than its full value
being included in the estate. Thus, if the
decedent provided all the funds for the
property, the full value of a revocable
trust will be includible and receive the
basis step-up, and the property still usu-

ally avoids probate. Of course, including
more property in the estate could trigger
more estate tax; this cost, if any, would
have to be balanced against income tax
savings from any step-up in basis.

11

Acomplete understanding of the elec-

tions available under the trusts and an
appreciation of the effects of each

Post-Mortem Planning Considerations
A surviving spouse who has been
named executor of the decedent's estate
should be aware of the responsibilities of
the executor. Typically, it will be advisable for the surviving spouse who is the
executor to retain an attorney and other
professionals as needed to actually perorm the executor's duties.
The surviving spouse should become
familiar with the terms of the will and
as the relate to powers of appoint-~ .... that is, rights given to the surviving
~to direct the distribution of certain
me powers of appointment are
~~·5a0·.le at any time during the sur- .......; spouse's lifetime and may be ex- ' le at death, as well, while some are
~ ercisable only at the surviving spouse's
. Those exercisable during the surliving spouse's lifetime may offer the
opportunity for estate planning and income-tax planning. For example, distributing assets from the marital trust to
the children removes the assets from the
surviving spouse's estate and reduces the
income tax liability to the surviving
spouse, although gift taxation must be
taken into consideration. Distributing
assets out of a credit shelter trust can serve
to accelerate an inheritance at a time when
it is needed and might also reduce the
income tax liability to the surviving
spouse, but it offers no estate planning
advantage for the surviving spouse since
assets in the credit shelter trust will not be
included in the surviving spouse's eventual estate.
If a power of appointment is exercisable at death, the surviving spouse's estate documents should specifically reflect
the intention to exercise or not exercise
the power of appointment and should in-

election is extremely important."
elude the details of any exercise (what
power of appointment is being exercised
and in favor of whom). Therefore, after
the surviving spouse fully understands
the powers of appointment and their
ramifications, the surviving spouse's own
estate documents should be reviewed and
fully understood in order to determine the
advisability of amending those documents to reflect the intentions with respect to powers of appointment.

Disclaimers and Elections Under Trust
It is also possible for the surviving
spouse to disclaim bequests, either partially or completely. Any disclaimed
property will be distributed as though the
surviving spouse had predeceased the
decedent. Once again, it is extremely
important to understand the dispositive
provisions of the decedent's documents.
When the decedent has established one or
more trusts, the surviving spouse will be
the sole beneficiary of the marital trust
and will likely be one of the beneficiaries
of a credit shelter trust. Therefore, a
complete understanding of the elections
available under the trusts and an appreciation of the effects of each election is
extremely important.
These are just some thoughts to consider. Your attorney and tax advisor can
provide more detailed information about
estate planning and should be consulted
before any action is taken.
•
Richard Chulick is a tax partner with the
firm Deloitte & Touche.
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PriMerit Bank
announces officer
appointments
PriMerit Bank's board of
directors recently announced
appointrr~ents in the bank's
internal audit, fmance and
corporate lending divisions.
The announcement was made
by Kenny C. Guinn, chairman
of the board and chief executive officer ofPriMerit Bank.
Bruce E. Ward was named
senior vice president and
director of audit for PriMerit
Bank. In his new position,
Ward is responsible for a
professional staff of internal
auditors and loan quality
control reviewers, who test
and monitor the bank' s system
of internal controls and
quality lending operations.
Ward has more than 16
years of experience in fmance
and auditing. He began his
fmancial career at the accounting firm of Coopers and
Lybrand and entered the field
of internal auditing two years
later with Rockwell International. He then joined
Transamerica Corporation,
where he was director of
auditing for seven years .

Bruce E. Ward, new senior
vice president and director of
audit for PriMerit Bank
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David A. Cleveland was
appointed vice president and
controller. Cleveland will be
responsible for directing
PriMerit's accounting
department, including its
fmancial reporting and tax
accounting functions .
He has more than 11 years
of accounting experience,
seven of which were with
banking institutions. He began
his career with the certified
public accounting firm of
KPMG, Peat Marwick, where
he specialized in the audit
and accounting of fmancial
institutions. Before joining
PriMerit Bank, Cleveland
was chief fmancial officer
and controller of Pacific
Coast Savings and Loan in
San Francisco.
Robert C. Glaser was
named vice president/
corporate lending. His
responsibilities include
business development and
underwriting of complex
corporate loans.
Glaser has eight years of
corporate lending experience
in the Southwest. Before
joining PriMerit Bank, he
was section manager of
corporate lending at Valley
Bank of Nevada.
Scott Cornelius was
appointed vice president/
corporate lending for PriMerit
Bank. He will be responsible
for business development and
underwriting of complex
corporate loans.
Cornelius has more than 17
years of experience in
corporate lending at banking
institutions in Nebraska,
Oklahoma, Arizona and
Nevada. Before joining
PriMerit Bank, he managed
various corporate loan offices
for two Arizona-based
fmancial institutions.

Charles E . Page

Page hired as new
marketing and sales VP
at Sierra Health
Sierra Health Services, Inc.
(AMEX: SIE) .a nnounced
that Charles E. Page has
recently been hired as vice
president of marketing <U.l,...__
sales for the corporation.
Page has more than 15
years of experience in the
managed health care and
insurance industries. Most
recently, he was executive
vice president and chief
operating officer for Darox
Corporation, a developer of
high technology medical
products, headquartered in
San Diego. Prior to that, Page
was senior vice president of
marketing and sales for Cigna
Healthplan, Inc. in
Bloomfield, Connecticut.
Page has a masters in
business administration
from Arizona State University. He served as a captain in
the U.S. Air Force from 19681973 and is currently a
lieutenant colonel in the Air
Force Reserves.

Reno-Sparks Chamber
elects new officers

Small named
senior manager at
Deliotte & Touche

James]. Kropid

Centel names Kropid
president of Nevada
operations
Centel Corporation, parent
company of Centel-Nevada,
announced that regional vice
president James J. Kropid is
being elevated to president
of the telephone company's
two-state region.
Kropid, of Las Vegas, has
been vice president of the
Nevada and Texas operations
since 1987. He assumes the
title immediately.
In the two states, Kropid
heads more than 2,300
employees providing telephone services to nearly
600,000 customer lines.
Kropid joined the company
29 years ago and worked his
way up from storekeeper in
the company's Illinois
telephone operations.
The DePaul University
graduate held various management positions at corporate
headquarters in Chicago
before being named vice
president of Centel-Minnesota/Iowa in 1983.
Kropid was vice president of data services for the
corporation prior to coming
to Nevada.

Michael J. Small has been
named senior manager in the
Las Vegas office tax department of the "Big Six"
accounting fum Deloitte &
Touche, according to William
R. Hartman, managing partner
of the fum statewide.
Specializing in the areas of
real estate/construction and
gaming, Small has been
employed by Deloitte &
Touche since his 1982
graduation from the University of Nevada, Las Vegas.
"This is an important
advancement for me in our
fum," Small said. "I've
worked here for eight years,
I enjoy it, and I plan on
staying for quite a while."
His commitment to Las
Vegas is further displayed by
his involvement in numerous
community and professional
organizations.
Deloitte & Touche also
announced the promotion
of Tamara K. Kowalczyk
to senior tax consultant.
Kowalczyk transferred from
Deloitte & Touche's Phoenix
office in May. Cliff R. Calhoun was also promoted to
senior accountant.
Deloitte & Touche, the
largest national accounting
and consulting fum in
Nevada, has a staff of over 60
in Las Vegas and 30 in Reno.
It is the third largest and the
fastest growing fum in the
profession, with some 63,300
partners and employees
serving clients in 626 offices
throughout the world.

Mark Jones

Foley Associates
announce new partner
Joseph and Daniel Foley
Associates has announced that
Mark Jones has become a
partner in the fum, and that
the fum's name has been
changed to Foley & Jones.
Jones, who formerly
headed the litigation section
of the legal department for
Valley Bank of Nevada,
joined the fum in August,
1989 as an associate.
Both the Foley and Jones
names are prominent in
Nevada's legal history.
Jones' father, former State
Senator Herb Jones, his uncle,
former Lieutenant Governor
and District Court Judge
Cliff Jones, and his brother
Randall Jones all practice
law in Nevada.
Joseph Foley, senior partner
in Foley & Jones, is a third
generation Nevada lawyer
while his son and partner
Daniel is one of the fourth
generation of Foleys in
Nevada law. The Foley
family , for which the U.S.
District Courthouse is named,
has been practicing law in
Nevada since the early 1900s.

The Greater Reno-Sparks
Chamber of Commerce
announced the election of six
board members to serve as
officers during 1991.
Valerie Glenn, a partner
with the Rose Companies,
was elected president of the
organization. She will oversee
the chamber's operation
including a 30-member board
of directors and over 20
committees.
Ron Wetzel, senior vice
president and manager of the
Northern Nevada Retail
Division of First Interstate
Bank, was named presidentelect. He will guide the
chamber's ad;ninistrative
council. Wetzel will become
chamber president in 1992.
Cheryl Moss, Huber Business Systems general manager, was named vice president of marketing. She will be
responsible for the operation
of several committees.
As vice president of the
legislative council, Curry
Jameson of Fuetsch-Argeres
& Associates will have a busy
year as the 1991 Legislature
convenes. He will oversee
legislative committees on the
local, state and national levels.
Harrah's Public Affairs
Director, Lynn Atcheson was
named vice president of the
community affairs council.
Austin Stedham, CEO
and president of Sierra Pacific Resources, was named
vice president of business
development.
Rod Larva, a partner with
the Howard Consulting
Group, was elected treasurer.
These officers, plus new
board members, will be officially installed this month. •
AMP •
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Nevada
Briefs
Finalists selected
for 1991 Senate
Productivity Awards
The Quality and Productivity Institute
announced nine Nevada companies have
been selected as fmalists for the coveted
U.S. Senate Productivity Awards. The
recipients of the prestigious awards will
be named by Senators Harry Reid and
Richard Bryan at the U.S. Senate Productivity Awards Banquet. The event is
scheduled for March 26.
This unique competition is sponsored
locally by the Quality and Productivity
Institute, a Nevada non-profit corporation founded in 1984. QPI's main objective is to promote increased productivity
among the state's businesses. The underwriters for this event are the CPA firm
of McGladrey & Pullen and Lockheed
Engineering and Sciences Corporation.
QPI' s Awards Selection Committee
chose three companies from each of three
industry categories. On-site judging was
conducted by a statewide panel of public
and private industry experts.
The fmalists are: Government - Regional Transportation Commission,
Clark County Centralized Response Sys34
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tern, and the Department of Justice Immigration and Naturalization Service; Service - Xerox Corporation, Reeco and
Mercy Medical Services; Resorts and
Travel - Tropicana Hotel, Bally's and
Airport Plaza. There will be no awards
given in the Small Business or Manufacturing categories this year.
"The genesis for the productivity
awards was born of the U.S. Senate's
desire to reverse the national decline in
productivity and reposition the country as
a major competitor in the international
marketplace," said Robyn Powers, cochairman for this year's awards program.
For their efforts, "the organizations are
being recognized through the U.S. Senate
Productivity Awards Banquet."
"The U.S. Senate Productivity Award
is similar to the Malcolm Baldridge National Quality Award, however the Productivity Award is given on a statewide
basis," explained Mike Ballard, awards
chairman. "Both awards involve a commitment to improvement, rigorous examination, and provide recognition to
exemplary organizations."
Last year's Senate Productivity Award
recipients were: Government- U.S. Post
Office, Las Vegas; Manufacturing- The
Clarkson Company, Sparks; Resort &
Travel - Jim Butler Motel, Tonopah;
Service - Day & Zimmerman/Basil,
Hawthorne; and Small Business - The
Eastridge Group, Las Vegas.

Tourism Commission
plans Rural Round·
Up Workshop
The Nevada Commission on Tourism
will hold a one-day seminar on marketing, advertising and promoting rural
communities and tourism related businesses on April 11-12atthe Winnemucca
Convention Center.
Called "Basque in The Glory of Nevada," the seminar will include sessions
on marketing a property, special event or

attraction, producing a brochure, public
relations, direct mail and research.
"The 'Rural Round-Up' is designed as
a nuts-and-bolts seminar on how to sell
rural Nevada," said Bob Barker, executive director of the Nevada Commission
on Tourism. "We've invited a number of
respected experts on public relations,
advertising and marketing to talk about
how to better promote our rural areas."
The day will conclude with the Governor's VolunTourism Awards dinner,
honoring individuals who have made a
special contribution to rural Nevada's
tourism promotional efforts.

SBA loan helps
high-tech Nevada
manufacturing firm
Until the evacuation of the U.S. Embassy in Kuwait and despite downed
telephone lines in the besieged emirate,
two-way communications between the
United States and the embassy were made
possible by a satellite terminal similar to
the Saturn C mobile satellite system.
The primary component of the Saturn C
is its RF (radio frequency) antenna unit
which transmits and receives signals from
satellites positioned above the equator.
This antenna unit was designed and is
manufactured in Carson City, Nevada.
Assisted with Small Business Administration guaranteed funds from Valley
Bank ofNevada's small business lending
center in Reno, T/R Communications was
able to begin manufacturing the RF antenna unit. T/R approached Valley Bank
with a working model and manufacturing
contract, but the company needed funds
to set up a manufacturing facility.
"Valley Bank is extremely pleased to
participate with T/R Communications in
the development of their state-of-the-art
manufacturing facility," said Gino Del
Carlo, vice president and manager of Valley Bank's Small Business Lending
Center in Reno.

PHOENIX
LAW OFFICES
According to Peter M. Thomas, president of Valley Bank of Nevada, the Small
Business Administration loan program
was developed for pioneering companies
exactly like T/R Communications.
Developing and manufacturing the RF
antenna unit for Saturn C was only the
start for T/R Communications. According to president and general manager,
Kenneth McKean, the company has now
developed its own mobile satellite system, the Vanguard 3000.
Targeted to the trucking and rail industries in North America, McKean says the
'anguard 3000 mobile satellite terminal
will allow truck drivers and railroad operators to optimize freight and cargo
scheduling and deliveries by providing
constant communication access while en
route. The monitoring capabilities of
Vanguard 3000 will also enable dispatchers to determine vehicle location and load
status, which are especially important for
hazardous waste and refrigerated cargo.
A complete mobile satellite terminal
which weighs only 15 pounds, the Vanguard 3000 is also small enough to fit in a
briefcase or backpack, making its applications endless, according to McKean.
"Because satellite transmission is both
unlimited in geographical scope and more
economical to operate than cellular data
transmission, the Vanguard 3000 has
many advantages over the cellular telephone and other communication alternatives," said McKean.
Other applications of Vanguard 3000
include seismic monitoring and pipeline
status and control, wherein seismic readings on fault lines and control and flow of
oil in remote areas can be accomplished
from a central location. The Van guard
3000 can also be extremely valuable in
disaster relief, particularly when power
and telephone lines have been affected.
"Because of the tremendous potential
for the Vanguard 3000 and other satellite
communications products, we anticipate
an explosion of growth for T/R Communications," said McKean.
The Vanguard 3000 is currently the

only American-made terminal compatible with the American Satellite Corporation and Telesat Mobile Incorporated
(AMSC and TMI) satellites. AMSC is a
consortium of companies in the United
States which has been granted exclusive
rights by the FCC to operate an L-band
mobile satellite system in the United
States; TMI has similar rights for operation in Canada. The L-band frequencies
are restricted worldwide for mobile satellite communications.
"The financial assistance and small
business lending expertise of Valley
Bank has allowed T/R Communications
to move from the conceptual stages of
expanding a new business to the manufacturing stage of developing new products," added McKean. "Many of the hightech firms across the United States, such
as Apple Computer, Federal Express and
Nike got their start with an SBA loan."
Valley Bank is the largest preferred
SBA lender in Nevada, lending more than
$20 million in 1989. In addition to its
number one ranking in Nevada, Valley
Bank also ranks eighth in the western
region, which consists of California,
Arizona, Nevada and Hawaii. Valley
Bank is also ranked as one of the top 25
SBA lenders in the United States.
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Firm capitalizes
on Japanese
trade mission
"The Japanese market offers a great
opportunity to those businesses which
deal in quality products and strong customer service." That's the conclusion of
Nevada businessman Marino Zara, CEO
ofPACA Industries, a high fashion ladies
knitwear firm based in Las Vegas.
Zara, who represented one of 40 Nevada companies participating in a recent
trade mission to Japan sponsored by the
Nevada Commission on Economic Development and its Japanese representative officer (JRO), invested some $40,000
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in preparation for the trip. He developed
new designs, colors and sizing specifically for the Asian market, and his efforts
have been rewarded by the prospect of a
multimillion dollar contract with one firm
and heavy negotiations with two others.
"This trade mission was, by far, our
most successful venture into the Japanese
market," said Zara, who is also president
of the Latin Chamber of Commerce and
chairman of the Governor's Small Business Council. Zara contends that the
state's JRO played a significant role in his
success. "Mr. Kamimura, Nevada's representative agent in Japan, was instrumental in opening doors for our company.
He is much more than an interpreter. Mr.
Kamimura acted as an extension of our
sales staff and allowed us to accomplish
an amazing amount of business in a very
short amount of time."
Before approaching the Japanese market PACA altered the sizing of its garments to accommodate the smaller stature
of the Japanese. In addition, the company
created materials which were of more
subdued coloring. "These kinds of cultural differences," said Zara, "must be
addressed before expanding into new
markets in faraway places."
The way of doing business in other
cultures can also be an impediment to
those firms reaching out to new markets.
"This was another example of Mr. Kam
imura' s invaluable assistance. It was
through him that we were able to get past
the red tape and into the offices of the
decision makers," said Zara. "I've had
dealings with the U.S. Department of
Commerce and their Japanese connections, but there was no comparison. The
Nevada JRO and its agents were far superior in both attitude and action."
Governor Bob Miller said that the Nevada Commission on Economic Development will be sponsoring other trade
shows and trade missions to the Far East.
Nevada businesses are encouraged to
participate in the mission either by sending personnel, products or catalogues to
be featured at various trade shows in the
36
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Orient. For information concerning the
Nevada Commission on Economic Development's International Office or how
one might participate in the spring trade
mission contact Office Director Julie
Wilcox in Las Vegas at 486-7282 or Assistant Director Darrol Brown in Carson
City at 687-4325.

record, including courses taken, grades,
ranking and college admission test scores,
and the student's extracurricular activities and awards. Eligible students interested in applying for the Sierra Health
Services Health Care Scholarship should
contact their school's scholarship office
for an application.

Sierra Health oHers
scholarships

Construction begins
on municipal
recycling facility

Sierra Health Services announced that,
for the third consecutive year, it will be
offering scholarships to Nevada high
school seniors interested in pursuing a
career in health care. The scholarship
program is available to any graduating
senior from a public high school in Nevada who intends to go to college.
"The purpose of the scholarship is to
~xomulgate an interest on the part of
Nevada's high school seniors to enter the
health care industry," said Anthony M.
Marlon, M.D., chairman, president and
chief executive officer of Sierra Health
Services. "As the parent company of
Health Plan of Nevada, Southwest Medical Associates, Sierra Health and Life
Insurance Company, Family Healthcare
Services, Family Home Hospice and Sierra Healthcare Options, Sierra Health
Services has a long-standing commitment to seeing that quality health care is
available to our state's residents. We believe these scholarships are an excellent
way to achieve this goal," he added.
A total of nine, $1,000 scholarships will
be awarded in 1991. One of the nine is
reserved for the child of a Sierra Health
Services employee. The money will be
forwarded directly to the accredited college or university upon Sierra's receipt of
an official notification that the winner has
been accepted and plans to enroll.
Weighed in the judging will be: an
essay of 1,000 words or less on why the
student is interested in pursuing a career
in health care; the student' s academic

Silver State Disposal has begun construction of its new state-of-the-art municipal recycling facility. Located in
North Las Vegas, the 88,00b square-foot
processing facility is designed to sort and ·
process 100 tons of solid waste recyclables per day, which will meet the current
EPA guidelines of recycling 25 percent of
our solid waste stream by 1992.
Other services to be offered to the
public will include a drop-off area that can
receive any type of recyclable and confidential document shredding utilizing a
high-speed shredder that can process any
type of material.
In their comprehensive recycling program, Silver State Disposal will offer
curbside collection of recyclables to
160,000 Southern Nevada households.
The company will provide each household with a set of three color-coded baskets in which to separate recyclables.
Materials to be recycled include waste oil,
newspaper, magazines, cardboard, glass
bottles, plastic bottles, tin cans and aluminum cans. Baskets will be picked up
every two weeks on regular garbage collection days.
The facility, scheduled to open in late
April, will employ approximately 50
people and be open to the public six days
per week. Silver State Disposal is implementing an employment program in the
recycling facility which will provide jobs
and job training to handicapped people
from Opportunity Village.
•
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business indicators & analv..sis
NEVADA TAXABLE SALES
18 &6 - 111 11 0

he ebb and flow of current business and economic indicators
offer little assurance as the world faces unfolding events.
Irideed, these world events, reflective of more somber periods
of our history, carry a great weight which in the short-term
overshadows the state of economic affairs. However, these
political conditions influence economic conditions ultimately.
As the national economy has moved into a slow growth period with
recessionary conditions prevailing in a number of regions of the
country, particularly the northeast, world conditions can push or pull
national economic forces either into further contraction or ignite a
correcting expansion. A host of uncertain future events creates a shroud
of national uncertainty. Rising unemployment rates- edging upward
toward six percent for the United States and Nevada - reflect the
increased softness in economic conditions. Also, U.S . retail sales,
reflective of the state of consumer spending, inched up modestly at 3.4
percent above a year ago at ofthe end ofNovember. Nevertheless, early
reports of holiday sales (a major portion of annual sales for many
retailers) fell short of desired levels. These indicators reflect efforts to
keep the expansion underway.
Consumer spending, while experiencing modest growth, has fared
decidedly better than investment spending. One major national investment spending indicator (U.S. home sales) as of October, 1990
stood a full22.6 percent below the previous year's value. Investment
expenditures have dropped dramatically.
As attention focuses on a weakening national economy, so has
concern increasingly been expressed about the buoyancy of the Nevada
economy. As a small state heavily dependent upon the export of tourist
services, a declining national economy (particularly consumer spending) gives reason for caution among Nevadans. So far, major Nevada
indicators offer no hint of a significant contraction. On the contrary,
gross gaming revenue continues to grow at double digit rates. Having
completed large increases in tourism and gaming capacity in Southern
Nevada, strong gaming growth is good news. Nevertheless, not all
indicators for Nevada have experienced as rapid growth as gaming. The
Nevada real estate market, which boomed in recent years , has slowed
for the residential market in Las Vegas as of the third quarter, and the
commercial market in Reno as of the second quarter. Yet, not all Nevada
real estate markets have slowed. For example, strong growth in permits,
measured by the percentage change of a year ago, has been recorded for
the Las Vegas commercial market and the Reno residential market.
Should national political requirements necessitate increased military
operations, demands will be placed upon the national economy to
provide the needed goods and services. Over shorter time spans, these
commitments may be met without measurable demands on a national
resource base. On the other hand, a protracted period of military
engagement would place further demands upon the nation to allocate a
greater share of the national product to meet the nation's commitment.
Nevadans would, under such a scenario, be called upon to provide more
resources. Thus, unfolding political events shape our economic future.
R. Keith Schwer, UNLV Center for Business & Economic Research
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NEVADA GROSS GAMING RE VENUE
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DATE

UNITS

lATEST

PREVIOUS

YEAR

CHANG£

PERIOD

PERIOD

AGO

YRAGO

UNEMPLOYMENT
Nevada
las Vegas
Rena

5.7

4.7

5.1

5.8

4.8
4 .3

4.9
5.0

11.76%
18 .37%
8.00%

5.7

5.3

7 .55%

1,220,080
715,418
224,768
151,620

1,256,283
702 ,540
151,837

1,139,656
658,663
219,435
146,618

7 .06%
8 .62%
2 .43%
3 .4 1%

474,128
351,694

74,552

482,339
350,321
78,845

412,344
299,200
65,835

14.98%
17.54%
13 .24%

# perm its
#permits

3,022
228

3,265
202

2,973
183

1.65%
24.59%

2nd qtr 1990
2nd qtr 1990

# permits
# permits

589
58

438
39

480
72

22.71%
-19 .44%

Nov 1990
Oct 1990

thousand
$billion

1,129
434.4

1,033
428.9

1,347
429.3

-16 . 18%
1. 19%

2nd qtr 1990
2nd qtr 1990
2nd qtr 1990

$
$ per sq . ft.
%

111,900
77.29

103,500
78.92

9.75

9.57

92 ,363
69.41
10.20

21.15%
11.35%
-4.41%

2nd
2nd
2nd
Oct

$
$ per sq . ft.
%
thousand

149,403
77.82
10.50
491

145,501
10.50
509

139,462
78 .61
10.34
636

7 .1 3%
-1 .00%
1.55%
-22.80%

4,639,858
736,785
53,205

4,221 ,985
825 ,344
54,243

15 .62%
-8 .29%
-1.58%

1'198,400
733,180
251,130

7 . 10%
9.73%
2 . 19%

125 .8
789.4
10.5
7 .64
5 ,238.6

6.28%
4.21%
-4.76%
-11.26%
5 .27%

Oct
Oct
Oct
Oct

u.s.

1990
1990
1990
1990

seasonally
seasonally
seasonally
seasonally

Oct 1990
Oct 1990
Oct 1990
Nov 1990

$thousand
$thousand
$thousand
$million

Oct 1990
Oct 1990
Oct 1990

$thousand
$thousand
$ thousand

3rd qtr 1990
3rd qtr 1990

adj .
adj.
adj .
adj.

5.4
5.7

RETAIL ACTIVITY
Nevada Taxable Sales
Clark County
Washoe County
U.S. Retail Sales

235,445

GROSS GAMING REVENUE
Nevada
Clark County
Washoe County

CONSTRUCTION ACTIVITY
las Vegas Area
New Residences
New Commercial Permits
Rena Area
New Residences
New Commercial Permits

u.s.

Housing Starts
Total Construction

HOUSING SALES
las Vegas Area
Median Sales Price (1)
Average Cost/Square Foot
Average Mortgage Rate (2)
Washoe County
Average Sales Price (1)
Average Cost/Square Foot
Average Mortgage Rcite (2)
U.S. Home Sales

qtr 1990
qtr 1990
qtr 1990
1990

75.59

TRANSPORTATION
Total Passengers (3)
McCarron Airport, LV
Cannon Airport, Reno
State Taxable Gasoline Sales

3rd qtr 1990
3rd qtr 1990
Oct 1990

passengers
passengers
thousand gal.

4,881,626
756,917
53,384

July 1990
July 1990
July 1990

people
people
people

1,283,490
804,500
256,640

Nov 1990
Nov 1990
12/22/90
12/22/90
3rd qtr 1990

1982-84= 100
$billion
%
%
$billion

POPULATION ESTIMATES
Nevada
Clark County
Washoe County

NATIONAL ECONOMY
Consumer Price Index (4)
Money Supply - M 1
Prime Rate
Three-Month U.S. T-Bill
Gross National Product

133.7
822 .6
10.0
6.78
5,514.6

133 .3
820 .0
10.0
7.07
5,443.3

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA; (3) enplaned/deplaned passengers; (4) all urban consumers
SOURCES : Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNLV, Center for Business and Economic Research;
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve.
COMPILED BY: UNLV, Center for Business and Economic Research
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Get the most for
your dollar...

L 5'720'145'1 B
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• SPECIAL CORPORATE RATES
$39.95

Unlimited Mileage

Intermediates: $34.95

Unlimited Mileage

Cadillacs:

1990 CHRYSLER NEW YORKER FIFTH AVENUE

• SPECIALTY VEHICLES
Mini Vans, 4x4's & Convertibles

"We feature fine Chrysler vehicles like the 1990 Chrysler
New Yorker Fifth Avenue and Dodge Splrlt featured above."

Call for reservations today!
McCarran Int'L Airport
Reno Cannon Int'L Airport
Lake Tahoe

• DIRECT BILLING
Even paying for the cars your company rents is simple
because Dollar offers a charge plan called Do!larCharge.
As a DollarCharge customer, you'll receive individualized
billing statements for each employee who receives a
personalized DollarCharge card.

739-8408

D011Jlll
RENT A CAR

