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'Tis the Season for
Corporate Giving

most

companies today regard charitable giving as a necessity and allocate a
portion of their budget to help non-profit
organizations. Companies with a public
relations department or agency routinely
send out press announcements touting their
donations. In many cases, a photo accompanies the announcement. The photo looks
like this: company president on left, recipient on right, half a dozen dignitaries in
the center, and a over-sized check covering everything except the smiles.
Occasionally, one of the announcements
gets picked up and the company doing the
giving actually gets credit and recognition . But, for the most part, contributions
made by businesses go unnoticed , except
by the receiving organization.
According to Garth Winckler, president of United Way of Southern Nevada,
the local business community accounts
for 18 percent of United Ways' funding .
Southern Nevada' s corporate giving to
United Way lags behind the national average by five percent. But that's not surprising when you consider that donations to
United Way are primarily in the form of
cash and Nevada companies provide inkind donations in a big way.
A spokesperson for Catholic Charities
of Southern Nevada says that corporate

donations were responsible for more than
half of the 500,000 meals they served last
year. In addition , through the local organization, busi nesses provided full-time
jobs for I, 100 formerly homeless men .
In the northern part of the state, businesses also contributed last year to help
Catholic Charities of Northern Nevada
provide more than 180,000 meals and
food bags to 8,000 people each month.
Why is it that Nevada corporations are
giving more than ever and receiving less
press recognition ? Speaking for this publication, it's simply a matter of space available. Here at Nevada Business Journal, we
receive an average of 50 press releases each
month related to corporate donations. The
vast majority of these truly deserve to be
published and the companies recognized.
But since space won ' t allow us to publish
all of them, who am I to play God and
decide which one is most deserving?
Donations by companies continue to
escalate despite less press recognition. That
would lead one to believe corporate
Nevada is sharing its resources with the
community for all the right reasons.
Happy Holidays
-Ed.

Connie ...
I wanted to point out an error in your
cover story article on managed care. On
page 11 you state " Of all th e HMOs in
Nevada, only one, HPN, is a home-grown
company.
This is not true. Hometown Health,
headquartered in Reno, was formed in.
1988 and today is the oldest and largest
health care organization in Northern
Nevada. We have some members in Las
Vegas, but the majority of our more than
54,000 members live in. the Reno-Carson
City-Lake Tahoe area.
As a subscriber- and occasional advertiser (via Sierra Pacific Resources, my
former employer) - of your magazine for
years, I'm aware of the emphasis placed
by your publication on the Southern Nevada business climate. I realize you're
based there, youradveriising base is there
and, quite frankly, the state population is
there.JEven so, as "Nevada 's only sfatewide business magazine, " 1 expect your
reporter to at least check some Northern
facts prior to publication.
If I can serve as a managed-care contact in the future, please don 't hesitate to
call, fax or e-mail.
Thank you,
Bob Allessandrelli
Director of Communications
Hometown Health

TALK BACK
Bob,
I have no defense ... no excuses ...just a
red face and apologies.
Ed.
Reader commentary is always welcome
and should be sent to :
Letter to the Editor
Nevada Business Journal
2127 Paradise Road
Las Vegas, Nevada 89104
Letters sent to the editor are assumed to be for
publication unless otherwise noted.
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ave you ever wondered why the
vast majority of Nevadans live
either in or around Reno and
Las Vegas? Maybe it has something to
do with the fact that the federal government owns 88 percent of our state. This
would be more understandable if the
federal government put the property to
good use. But since they got control in
1864 - when Nevada become a state the land has been all but forgotten by
the government.
The passage of Question 4 in the last
election is the first step in wresting control from the federal government and putting it in the hands of Nevada. The ballot
question proposed an amendment to the
Nevada Constitution removing a provision which , pending Washington approval , would return control of these public lands to the state.
But will it get Washington approval?
Back in March, Senator Richard Bryan
and Rep. John Ensign introduced legislation that would have permitted the sale
of up to 20,000 acres of Nevada land
controlled by the Bureau of Land Management. But Senator Harry Reid, a cosponsor of the bill , objected to a provision to allow money from land sales to
purchase desert tortoise habitats in Utah.
According to Allen Freemyer, staff director and counsel of the House Resources Subcommittee on National Parks,
Forests and Lands, "Reid ' s staff told the
Senate energy staff that he would do anything he could to kill the bill with or
without the (Utah) amendment."
Reid said, " If the bill is good enough
to pass in September, it ought to be good
enough to pass in February."
Smells like politics to me. Since the
change of heart came just two months
before Ensign's bid for re-election, it ' s

H

hard to interpret Reid ' s actions as anything other than politics. And, it causes
one to question just who Senator Reid
represents . I'm reminded of last year
when the senator voted against the balanced budget even though he admitted
Nevadans were in favor of it. In an interview with the Las Vegas Review Journal
last March, Reid said, "It would be the
easiest vote in the world for me to vote
for the amendment (balanced budget) everyone in Nevada is in favor of it."
Senator Reid needs to put politics aside •
and get bac k to the business of representing Nevada. Our state needs the ability to expand our boundaries beyond a
few specific areas around the Las Vegas
and Reno/Carson City corridor. The potential for economic activity and tax revenues from the vast amount of land in
question is tremendous. States in the East
and Midwest do not have to contend with
this same obstacle; in Pennsylvania, for
example, if mining is permitted or restricted, it is because the people of Pennsylvania want it that way . Nevadans in
the mining industry are not afforded the
same privilege.
If you live in Southern Nevada and
couldn ' t care less about what happens to
a bunch of miners or ranchers in the
state' s "cow counties," think again . The
city ' s outward growth in every direction
has happened around countless patches
of land that are still controlled by the
federal government. The release of these
tracts would provide property taxes to
the state and greater opportunities for
economic development.
Through the passage of Question 4,
Nevadans have made their position clear
on this issue. Now it's up to our elected
officials to represent our interests and go
to battle for us in Washington.
•
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The provider of choice for more employers, delivering quality care to over
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Las Vegans.

of the finest physicians and medical professionals.

years of growing with Las Vegas.
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specialized centers of medical excellence.
Summerli n Medical Cemer

Th e Lakes Me)ical Center

THE LAKES MEDICAL CENTER
A state-of-the-art medical complex featuring
FASTER CARE, a full -service primary care and
urgent care facility, and the area's fines t
medical specialists.
GOLDRING DIAGNOSTIC A.l'iD
SURGICAL CENTER
Comfortable and convenient same-day surgery
and diagnostics located next to, and backed by
the full resources of Valley Hospital Medical
Center. Goldring is the only free-standing
surgery center of its kind in Las Vegas.
OASIS HEALTH SYSTEM
Las Vegas' leading affiliation of
health care providers.
U IVERSAL HEALTH ETWORK
One of Nevada's largest healthcare networks.

VALLEY HOSPITAL MEDICAL CENTER
One of Nevada's largest, most technologically
advanced acute care hospitals, Valley Hospital is
home to The Cardiac Institute and Flight for Life,
Southern Nevada's only hospital-based air
ambulance service. The Health Place for Women
and Children now features a new Level III
eonatal Intensive Care Unit which cares for
newborns who need advanced medical care.
SUMMERLIN MEDICAL CENTER
The Outpatient Diagnostic and Surgical Center
including The Women's Mammography Center,
FASTER CARE, and The Cancer Institute of
Nevada is now open. The Medical Offices are
home to more than 100 of Nevada's finest Family
Practice Physicians and Specialists. Opening in
1997, a full-service, 149-bed hospital featuring
all pr i v~ te patient rooms.
PUEBLO MEDICAL CENTER
Family practice, pediatrics, internal medicine,
and FASTER CARE.

The Valley~ 'HealthSystem~
The Valley Health System is an integrated system of care committed to providing our
growing community with convenient access to quality healthcare, while
controlling costs through increased efficiencies.
Affiliated \\'ith Oasis Health System .
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hundred years ago, many
communities across
Nevada were in a state
of either "boom or
bust." Mining towns that
sprang up overnight sometimes became ghost towns within a few
years due to housing shortages, claim
jumping, lawsuits and exhausted mines.
Unlike that erratic era, the last half of this
century has seen the state's established
urban areas experience steadily increasing rates of growth - a continuous
"boom." Dozens of Nevada 's major commercial developers currently scramble to
keep up with the need for retail, office

and industrial space. One of the most
important things they do is plan for
growth by calculating the needs of various types of incorrilng and expanding
businesses. Although these are hectic
times, they are also exciting ones for
commercial developers in the state.
Over the past several years, numerous
corporate headquarters, regional operations, major distributors, major manufacturers and customer service/ data centers
have located to urban Northern Nevada,
and the list continues to grow. To keep up
with this trend, the Reno/Sparks/Tahoe
area will require continued development
for various types of businesses and indus-

MOVING TO NEVADA?

EXPANDING?

RE-LOCATING?

Investment Equity is Building
Quality Projects to Accommodate
Your Business Needs.
Current Projects in Development
Fountain View Business Park
on Decatur I block South of Flamingo • 36,000 sq. ft. Office Park surrounding lush courtyard
• Spaces scaning from 1,100 sq. ft. & up

Cameron Business Park West
Nonh Wesc Corner Cameion/Nevso • 39,000 sq. ft. office/showroom/warehouse • Spaces scarring
from 2,000 sq. ft. & up • Full office space available@ 1. 15 sq. ft.

Cameron Business Park East
South Ease Corner Cameron/Rochelle • 41,000 sq. ft. office/showroom/warehouse • Spaces scarring
&om 2,000 sq. ft. & up • Full office space available@ 1.15 sq. ft.

Harmon Business Park
1/2 block ease of Decatur on Harmon • 47,000 sq. ft. office/showroom/warehouse • Spaces starting
&om 2,000 sq. ft. & up • Full office space available@ 1.15 sq. ft.

Losee Industrial Bid.
South of Cheyenne on Losee • 70,000 sq. ft. - 6,000 sq. ft. dock high loading
• l-15 FREEWAY exposure and signage

•

~

INVESTMENT EQUITY
INDUSTRIAL•APARTMENTS•RETAIL•OFFICE
DEVELOPMENT
For leasing information, please call: - - -

Investment Eguity
Cyndi Inman- 871-4545
363-4268

Priority One Commercial
Jullie Collins- 228-7464

Fountain View Business Park • 4270 S. Decatur • Suite A-9 • Las Vegas, NV 89!03

CoNVERSE CoNSULTANTS SouTHWEST, INc.
•
•
•
•
•

Relocation Planning
Geotechnical Engineering
Construction Monitoring
Materials Testing
Water Resource Mgmt.

Las Vegas:
(702) 269-8336

Celebrating 50 rears of
Dedication in Engineering
and Emrironmental Sciences

•
•
•
•
•

Phase I Site Assessments
Biological Services
Asbestos/Lead Based Paint
Health & Safety Compliance
Human Resource Analysis
Reno:
(702) 856-3833

Geotechnical & Environmental Consulting
8 N"'1!da Business journal •
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tries in the next five years , according to
the Economic Development Authority
for Western Nevada (EDAWN). In order
of importance, the area's needs include
build-to-suit industrial, build-to-suit
office, existing facility rehabilitation ,
industrial speculation, office speculation
and new public sector facilities.
Currently, the most common structures
being built are those for industrial and
office use.
In 1995, the Reno/Sparks industrial
market grew 4.75 percent for a total of
36.5 million square feet - one of the
highest increases per capita in the United
States. Speculative industrial development for 1996 was over 1.5 million
square feet. In the office market, over 5
million square feet are currently available for rent, but vacancy rates continu~
to drop due to the area's active market.
EDAWN reports that plenty of space still
exists for future buildcto-suit projects.
The organization promotes the area, as
pro-bu~ iness and pro-growt~.
During the past ten years in Southern
Nevada, development of COfTimercial,
office and industrial space has accelerated at an astounding rate and shows no
signs of slowing in the near future . In
October of 1995, the Center for Business
and Economic Research at the University
of Nevada, Las Vegas , conducted a survey of area developers. Their responses
suggest that in the next five years the
most important projects to their businesses will be industrial speculati on,
"followed by build-to-suit industrial ,
build-to-suit office, office speculation,
new public sector facilities and existing
facility rehabilitation."
Currently in the Las Vegas area, over
60 commercial developers are working
on close to 5 million square feet of office
and industrial space. Retail development
is generally tenant-driven , with developers leaning toward the building of "big
box" structures such as those that house
large retailers. Comparatively little inline
space, that which houses smaller offices,
is being constructed. Now that financing
sources have loosened up in Las Vegas,
more developers of office space are
building I 0,000-to 40,000-square-foot
structures. Concerning industrial space,
most new buildings tend to be under

I 00,000 square feet. Office vacancy is as
low as 9.6 percent, and industrial space
vacancy is 2.1 percent.

Shaht't'll Bu s inC' s~ Park
in C m~ on City

R.L. Shaheen Company
n Nevada 's capital city, one of the
faster growing commercial developments is the Shaheen Business Park,
located in the northeast part of town.
R.L. Shaheen Company is developing
this upscale business park on approximately 175 acres. With the recent
approval for the Highway 395 bypass,
which will run through the center of the

I

business park, this development will be
highly visible and easily accessible.
J.F. Shaheen Construction recently
completed buildings for the state of
Nevada, including the State Industrial
Insurance System (SIIS) and the Nevada
Department of Taxation. Carson City
Fitness and Aerobics, an upscale exercise
and fitness center, was built in early 1995
and just recently expanded to a total of
15,000 square feet.
Currently, J.F. Shaheen Construction
is building The Parkway Professional
Center, which will house an urgent
care center, medical offices and other
professional businesses. Developer
Roger Shaheen plans for 10 buildings in
this professional complex, with a total of
75 ,000 square feet.
Future sites are planned to add variety and stability to the Shaheen Business
Park and to the Carson City community.
They include a proposed hotel/resort
casino, a retail strip center, restaurant
sites, more professional centers and light
industrial warehouses. In addition, J.F.
Shaheen Construction is currently breaking ground on a 20,000-square-foot hightech office/warehouse building.

Shaheen states, "We are developing
a first-class , high-quality business park
that offers buildings with interesting
architectural styles enhanced by our
unique Nevada desert landscaping. We
wanted to add a variety of businesses
that would be easily accessible to our
growing Carson City community."

lnt e rnatioJlHI Ca1nin!! "li·l"linolo!!Y
locatt'd i11 Ht·no.

L. Lance Gilman
n Carson' City 's neighbor to the north ,
L. Lance Gilman serves as the development representative for Reno ' s
largest master-planned community,

I

McCARRAN
CENTER

OFFICE PLAZA

100 ACRE
MASTER
PLANNED
BUSINESS PARI(
• Fully Automated Energy
Management System
• At I-215/ Warm Springs Rd.
Interchange
• Over Standard Parking
• Office Suites
From 2,000 To 20,000 Sq. Ft.
BROKERS WELCOME
For Information Call
(702) 260-1008
THOMAS & MACK CO.
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South Meadows Business Park at the
Double Diamond Ranch. Located just
seven minutes south of downtown Reno
at the recently-opened U.S . 395 South
Meadows Parkway interchange, the
business park provides an environment
for the blending of prime commercial
enterprises.
South Meadows Business Park
encompasses 2,500 acres and serves as
both a business and residential community with a projected population of
50,000. Community components include
five shopping center sites, over I 0 million square feet of employment and distribution capability with over 2 million
square feet allocated for office use, and
one million square feet for a medical services facility. Major tenants already
located at South Meadows include 1.2
million square feet representing
International Gaming Technology 's
world headquarters for manufacturing;
I 00,000 square feet to the corporate
headquarters for Super Shops; 80,000
square feet of research and development
space for Mountain-Gate (Lockheed
Martin Company); and 80,000 square
feet of multi-tenant space for South
Meadows Commerce Center. South
Meadows Business Park also includes
four approv~d future school sites for the
Washoe County School District, as well
as numerous existing and approved
future tenants.
L. Lance Gilman's commercial/
industrial production during 1996 has
included the new South Meadows
Medical Center, a campus park environment poised to accommodate the largest
medical service center in Northern
Nevada; the Marriot Hotel; Gateway
Service Center; the fi rst class A office
building in the South Meadows Corporate Center; a 50,000-square-foot signature site in the Town Center; and
250,000 square feet of manufacturing
facilities being designed for three new
Truckee Meadows production firms.

Security Capital
Industrial Trust
he largest owner and operator of
industrial properties in the United
States, with more than 80 million

T

Colden Vall ey In du strial Park
in Reno

square feet operating m 36 markets ,
Security Capital Industrial Trust
includes interests in both the Reno/
Sparks area and in the Las Vegas Valley.
In the Reno/Sparks area, Security
Capital has significant properties in four
submarkets. One major property is the
Golden Valley Industrial Park in Reno's
north s ubmarket. This 1. 1 millionsq uare-foot master-planned industri,al
develoement was designed to set tpe
standard in warehousing and distribution
centers. At build-out, Golden V?lley will
have seven buildings. It is located on
North Hills Boulevard with nearby
access to Hi ghway 395 .
Security Capital 's presence in Reno's
west submarket is the Reno West
Distribution Center, with Patagonia
Sportswear occupy in g its 171 ,000square-foot faci lity. In the Sparks southeast submarket, the company has three
centers: Packer Way Business Center
with I 03 ,900 square feet, Packer Way
Distribution Center with 146,500
sq uare feet and Meredith Kleppe
Business Center with 438,366 sq uare
feet. In the northeast Sparks submarket
are the Pacific Industrial Park I and
Pacific Industrial Park II . Security
Capital also leases space in its 129,600quare-foot Spice Island Distribution
Center in Sparks.
In addi tion to its Northern Nevada
project , Securi ty Capital Industrial
Trust now has a presence in all three of
the Las Vegas Valley 's industrial corri dors. The West One Business Center,
\ ith four buildi ngs totaling more than
297,000 quare feet, is located on West
Reno just outh of Tropicana at I-15.
Steve S pauldi ng, vice-president and

marketing officer for Security Capital in
Las Vegas is plea ~ed about the company 's expan sion: "We want to provide the
best possible products and amenities to
all our tenants, and we think that the
West One Business Center will defi nitely help us ac hieve that. " Tenants include
Ryder Truck, Equinox, Lasalle Paper,
Emery World wide, AI Phillips Cleaners
and Puritan Bennett.

The company 's interests also include
major developments in North Las Vegas
and in Henderson. In North Las Vegas
the Las Vegas Corporate Center is located on 112-acres just off I- 15 near the
juncture of Craig Road and Pecos. When
completed, the center will offer 20 buildings with aro und 2 million square feet of
office , di stributi on and warehouse space.
Tenants include JC Penney, Sears
Logistic Services, LaZB oy and Lora!. In
Henderson, Security Capital will soon
announce the opening of its Black
Mountain Corporate Center, scheduled
for comp!eti on in 1997 .

Dennody Properties
ermod y Properties is Nevada 's
oldest and largest industrial real
estate de veloper. Founded in 1949,
Dermody Properties today owns and
operates 12 milli on square feet of industrial facilities in the state . The company
specializes in single-tenant build-to-suit
facilitie s but is also developing a number
of multi-tenant facilitie s.
On Reno's north sidein the Sil ver
Lake Business Center, Derm ody
Properties recentl y completed a 161 ,000-

D

square-foot multi-ten ant industrial build- ·
ing, as well as a build-to-suit facility
for Schering-Plough Corporation. Also
recently completed in the Dermody Air
Center is a 124,000-sq uare-foo t multitenant facility. Still under construction in
Re no is a 134,000-square-foot multi-tenant industrial facility the company
expects to fini sh thi s month and a
70,000-square-foot build-to-suit facility
for Merck and Co. , Inc. In Carson City
the company is developing a 37 ,000square-foot building for the U.S . Bureau
of Land Management
Dermody Properties has been busy in
Sparks, also. On Greg Street, the company has comp leted two buil dings at
20 I ,000 sq uare feet each. Tenants
include Dayco and Microage. Dermody
also finished a 55 ,000-sq uare-foo t addi tion for Owen Distributi on , and has
begun constructi on on a 324,000-squarefoot multi-tenant industrial facility on
Vista Boulevard.
Future projects
for Dermod y
Properti es ' Reno office include a
250,000 to 300,000-square-foot multitenant industri al facility on Military
Road , with a pl anned first-quarter 1997
start; a 194,000-square-foot multi-tenant
indu stri al facility at Derm ody Air Center,
which will have, a second-quarter 1997
start ; and another 200,000-sq uare-foot
multi-tenan t industri al facility, with at a
si te undetermi ned at thi s time.
Although Derm ody Properties is
based in Reno, it has had a Southern
Nevada presence since 1974 and , to better serve the Las Vegas area, opened an
office there in 1989. In Las Vegas the
compan y has developed over I ,250,000
square feet of distribution and light manufac turin g buildings, incl udin g 510,000
sq uare feet just completed at Dermody
Business Center.
A I 02-acre master-pl anned business
park surrounding the southeas t corner of
Cheyenne Avenue and Lamb Boul evard ,
Dermody Business Center will be home
to nearl y 2. 1 million sq uare feet of light
man ufac turing and distributi on users, at
build- out. Available space in the
51 0 ,000-square-foot Phase I ranges from
21,120 to 27 I ,6 I 6 square feet. Phase II ,
also 510,000 sq uare feet , is scheduled to
begin construction in January, 1997 .
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The Howard Hughes
Corporation

0

ne of the largest and most prolific
developers in the Las Vegas Valley
is, of course, The Howard Hughes
Corporation . The developer is invo lved
exclusively in real estate and is one of the '
most successful real estate ~eve l opme nt
companies in America. The compan y, a
subsidiary of The Rouse Company of '
Columbia, Md. , is currentl y developing •
approxim atel y 20,000 acres of land in
Southern Nevada and Southern California.
In the Las Vegas Vall ey, among The
Howard Hughes Corporati on's most visibl e triumphs is the e legant Fashion
Show Mall , a 34-acre, 84 1,000-squarefoot regio nal shoppin g ce nter on the Las
Vegas Strip. Another is the 22 ,500acre Summerlin , the country's best-sellin g master-planned comm unity sin ce
I 992. At its projected 25 -year buildout , Summ erlin wi ll be ho me to
approximately 160,000 residents in 30
di stinct vill ages. In addition, the company has five majo r business centers
curren tly under developmen t in the area.
The Cross in g Busin es s Center,
Summerlin 's first large-scale business
employment center, wi ll accomm odate
app rox im ate ly 1.2 milli on sq uare fee t of
business facilities on 115 ac res when
comp le ted. Major tenants include
Kl oehn Company, Ho useho ld Credit
Services, Bank of America, WilliamsSonoma In c., and Hum ana Hea lth
In surance of Nevada Inc. The center a lso
houses multi-ten ant oftice building space
totalin g 210,000 square feet.
Hughes Center, a 120-ac re masterplanned, mi xed-use bu siness park is
December 1996 •
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Don ' t let it be your bank! Without the right financial
support your business could be missing a valuable tool.
That's why you need a bank that can come up with
timely solutions for each of your particular needs. At
First Security Business Banking we understand you face
new challenges everyday. With products like, lines of
credit, equipment leasing, employee benefit programs,
cash management, and international banking services,
we can help you overcome any challenges.

For over 75 years we' ve been successful by helping
our clients be successful. Our expertise has grown,
but one thing has remained consistent - our dedication
to 110% customer satisfaction. So, no matter what
needs you may have, First Security Bank is right
there w;th you. Because in business, you need all
the allie you can get. Visit
your nearest First Security
Bank branch or call us at:

(702) 251-1 100 ext. 544
Tom ' eedham

located in the high growth area of central
Las Vegas. The c;enter, which began
development in 1985, will encompass up
to 2 million square feet of class A office
space at build-out. Last month ,
Residence Inn by Marriott announced
that construction will begin in 1997 for a
255-room high-rise non-gaming hotel to
be located at the center. Hughes Center is
becoming a dining hot spot with three
new restaurants scheduled to open next
year. Fog City Diner and Nicky Blair's
both opened within the last twelve
months. With a 93 percent occupancy
rate among the existing buildings at
Hughes Center, the company recently
began co nstructi on of 3980 Howard
Hughes Parkway. Slated for completi on
in M arch of next year, the ~ve story,
85,000-square-foot building wi ll be the
center's eight class A office building and
is already 40 percent leased.
Canyon s Center at Summerlin
includes two spacio us multi-tenant specul ati ve buildings: a three-story Class A,
60,000-square-foot office buildin g and a
two-story class A 43, 000-square-foot
office building. Both are sched uled for
completion in January, 1997.

1- lu glt e~ Cent er.
:3988 ll o\\"arcl llu g l w~
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Hughes Airport Center, a 390-acre
master-planned business and industrial
park located just south of and adjacen t to
McCarran Intern ati onal Airport is bei ng
developed fo r research and development,
light manufacturing, warehouse/ distributi on , low-rise office and build-to-suit
users. The area is designated as a Fore ign
Trade Zone and , upon build-out, will
total 4.5 milli on to 5 million square feet.
Currently, more than 2.4 milli on square
fee t of buildin g area is leased by
such tenants as 360° Communications,
MWCC/GE Capital, Lockheed, SOFTBANK Servi ces Group and EG&G
Spec ial Projects. Hughes Airport Center

has 266 acres of land that has been
improved with various divi sible parcels
for build-to-sui t faci lities or parce l sales .
Hughes Cheyenne Center is a 209acre master-pl anned indu stri al park
located in North Las Vegas, a short di stance from the North Las Vegas A irport.
The product mix offers improved parcels
fo r sale, build-to-suit purchase or lease
fac ilities, and multi -tenant building wi th
di visible space for lease. With app roximately 80 acres completed in Phase I,
Lec hters In c., Federal Express and
Equinox Internati onal have a lready · ·
leased space. At build-out , Hu g hes
Cheyenne Center wi ll com pri se nearl y
4.3 milli on sq uare feet of space.

American Nevada

Corporation
other of Las Vegas ' fQOS t promient de ve lope rs is America n
evada Corporation , a division of
Green spun , In c. , whi ch owns Prime
Cable, the Hospitality Network and the
Las Vegas Sun.
·
Now in its 23 rd year of operation ,
J

MAKE US YOUR ONE STOP SHOP
FOR ALL OF YOUR
MAIL PROCESSING NEEDS
Computer Services - Data Entry- Conversion
c. . Merge Purge Duplication Elimination
r Lists (Local, National, Regional)
c. . Business, Residential, Property and Political
r Postal Preparation and Presort Discounting
r Address Standardization Zip +4 and Carrier Route
r Laser Personalization- Letters- Cards- Statements
c. . Addressing- InkJet- Cheshire-Pressure
c. . Intelligent Inserting- 9 by U Jumbo
c. . Bursting - Folding - Tabbing- Collating

c. .

aass/-leLJ®
SL./STetT7S
4395 S. Polaris Ave. • Las Vegas, Nevada 89103-4152
Phone: (702) 798-7999 • Fax: (702) 798-5502

When Your Property
Requires
The Best Management

Look To The Best

THE VISTA GROUP

~

A Full Service Real Estate
Development Company
• Marketing
• Leasing
• Property Management

THE VISTA GROUP
2295-A Renaissance Drive
Las Vegas, NV 891 I 9
(702) 798-7970
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American Nevada Corporation specializes in the design and development of
master-planned communities. In addition
to Green Valley and Green Valley Ranc h,
American Nevada Corporation is also a
development partner in Seven Hills master-planned community. Commercially,
American Nevada's portfolio will
include more than 5 million combined
square feet of office, retail, industrial ,
gaming and medical project space at
build-out.
In the so uthern sector of Green
Valley, where Green Valley Ranch is
located , new office development is
underway for users who wish to establish
early positions in a growth area along the
Lake Mear;J corridor. The corridor ultimate ly will align with the Southern
Beltway, targeted for completion in early
1998. A growing number of companies
are locating to this area, which includes
premiere office facilities , a high-end
research and development park, two
large retail centers and a proposed
resort/gaming establishment.
American Nevada recently opened its
first component of Green Valley Corporate Center, a 90-acre class A professional office park located at the northwest corner of Lake Mead Drive and
Green Valley Parkway. A second building , Corporate Center II, is now under
construction with a scheduled completion date of January, 1997. Green Valley
Corporate Center will be multi-phased
and will ultimately feature of more than
l million sq uare feet of class A office.
flex and back office space.
American Nevada has also targeted the
light office/research and development market with the groundbreaking for TechPark.
a 21-acre, high-end research and develop-

ment project. Providing light distribution
capabilities and flex space as an alternative
for businesses with heavy office and backoffice requirements, TechPark will establish two buildings totalling 58,000 square
feet in Phase I, and is scheduled for completion by April , 1997.
American Nevada's new retail projects include a development called
Pebble MarketPlace, which encompasses
160,000 square feet at the southeast corner of Green Valley Parkway and Pebble
Road. The development is slated to ,open
in early 1997. Paseo Verde Plaza is the
second retail project underway. Located
on the corner of Lake Mead Drive and
Valle Verde Drive, it offers 110,000
square feet , and is also planned to open
early in 1997.
In addition, a partnership comprised
of American Nevada Corporation., St.
Rose Dominican Hospital of Henderson ,
and several area physicians has started
construction on six acres at the north,east
corneJ of Lake Mead Driye and Green
Valley Parkway. When completed, it
will be the first medical facility located
within Green Valley Ranch .

\lcCnrran Cr·nH ·r Ol'l'il't· l'l nza

Thomas and !\'lack Company
esides the Hughes and Green-spun
names, the Thom as and Mack
names are a ls o well-known in
Southern Nevada. Formation of the partnership between E. Parry Thomas and
Jerry Mack began nearly 40 years ago.
Today the Thomas and Mack Company
i the equity and real estate investment
management vehicle for the Thomas and
Mack families.
"The Thomas and Mack families
have always been involved in real estate,
but it goes beyond that," according to
ack. ·'To me , our developments

B

haven't been about building space.
They're about building a city with
regional , national, and international
appeal to conduct business. We're doing
what we can to promote Nevada."
In addition to managing the Thomas
and Mack fami ly investments in domestic and foreign equities, the Thomas and
Mack Company is actively engaged in
the ownership, management and development of office, light industrial , retail
and residential developments in Nevada.
Thomas and Mack Company properties and developments in Las Vegas
include The Nevada Financial Center, a
12-story, 160,000-sq uare-foot class A
office buildi ng with such tenants as
Merrill Lynch, Sprint Cell ular, U .S.
Bank, and Peat Marwick ; Crossroads at
Sunset, a 170,000-square-foot power center anchored by Toys R Us , Sports
Authority, and Borders Books and Music ;
and McCarran Center, on I 05 acres at the
intersection of the Southern Beltway
(I-215) and Warm Spri ngs.
Initially envisioned as an industrial
park, McCarran Center has evolved into
a mu lti- use park with a m uch larger
office component based on Las Vegas '
immediate need for office space. When
complete, the project will be 80 percent
office space, I 0 percent industrial or light
manufacturing, and I 0 percent ancillary
commercial. At year-end 1996 , a total of
417 ,200 sq uare feet will be completed ;
another 362,900 square feet is in the
planning and buildi ng stages for 1997. At
maximum build-out, McCarran Center I
will have more than 1.2 million square
feet of space with an add itional 300,000
to 400,000 square feet in McCarran II , a
future project.
Another Thomas and Mack Company
project currently under development at
Warm Springs and Stephanie in Green
Valley, is Eastgate, a I 00,000-sq uarefoot power center.

Majestic Realty Company
ounded in 1948 by Edward P. Roski ,
Sr. , Majestic Realty Com-pany is one
of California's oldest and largest privately-held real estate firms the company is

F

primarily involved in the development of
business parks and master-planning large
tracts ofland into mixed- use business communities. In 1994 the company established
itself in Las Vegas. Its affiliates are
Commerce Con-struction Company, L.P. ,
and Majestic Management.
Las Vegas projects include Majestic
Post Industrial Centre, a 115,000-squarefoot two-building industrial warehouse
complex with tenants such as Batts, Inc.,
Casin o Data Systems and Discount
Package Supply ; Russell Road Distribution Center, a 41 0 ,000-sq uare-foot
two-building indust rial warehouse complex ho using Lincoln Studios West, Host
Marriott Services, Bruce Transfer, and
Cable Design Technologies; and Sunset
and Valley View Distribution Center.
Phase I for thi s project encompasses a
360,000-square-foot two-building industrial warehouse complex with a scheduled
completion date of May, 1997.
Although diversified into various
business segments and market areas ,
Majestic Realty Company 's prima ry
focus over the years has been on development of master-planned business/ industrial parks ranging in size up to 640 acres .
Majestic and its. related companies provide full-service in-house development,
design , engineering, construction , leasing
and property management services.

How can I
increase bottom line
profits? What can I do to
improve customer service?
Can my
department
employees
work as a
team? My
computer
system has
just been
updated,
who can
train my
people?

.,
~

Cost-effective, performance based
training with guaranteed results .

651-5541 or 651-5539
!lti

Univeffiity and Community
College System of Nevada,
Madison Graves II, Chair,
Cummunoh Cull.,..-Soulhnn'<"' ~d-1
Board oi Regents Regents:
Marl< Alden, Shelley Berldey, Jat Derby, Dr. James Eardley, Joseph
Foley, DoroJI!y Gallegher, Daniel J. Klaich, Da ~d Phillips, Nancy Prioe
and Carolyn Sparl<s Dr. Richard Jarvis, UCCSN Chancellor,
Community College of Southern Nevada, Dr. Richard Moore, President,
Dr. Carolyn Hood, Associate V.P. Educational Development

Continuing
~, Education

In Las Vegas, why pay for
an ordinary hotel room when
you can enjoy a spacious
resort apartment for less?
,~~

· ~

Pacific Properties
acific Properties firmly established
its presen ce on the commercial
development scene with the 1990
completion of a m ajor tower office.
Valley Bank West, now kn ow n as Bank
of America West, an eight-story, 83 ,000square-foot building located at Rainbow
Boulevard and U.S. 95 , serves as a
reg ional business center.
More recent Pacific Properties industrial and commercial projects include
Pacific Business Park, a 900,000-squarefoot industrial project in Green Valley;
Best of the West, a 425 ,000-square-foot
power center near Summerlin; and Vegas
and Buffalo Commercial Center,
a 140,000-square-foot power center,
also near Summerlin.

P

- Extraordinary Corporate Housing Fully-Furnished 1 & 2 Bedroom Plans
Gated Community • One Block to The Strip
Gourmet Kitchen, Washer/Dryer, Fireplace
Assigned Underground Parking
Health Club, Lighted Tennis, Racquetball,
2 Pools, 2 Spas
• Concierge Service, Conference Room, FAX,
Photo Copy, Dry Cleaning, Maid Services

•
•
•
•
•
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THE MERIDIAN
AT HUGHES CENTER
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250 E. Flamingo Road • Las Vegas NV 89109

Telephone (702) 735-5949
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The Ribeiro Corporation
e Ribeiro Corporation is a general
ontracting and develop-ment company specializing in commercial and
industrial complexes. Founded 30 years
ago by Johnny A. Ribeiro, Jr. , the company has developed approxim(itely I 0 million square feet of commercial space.
Although the company maintains a
successful office in Reno, its corporate
headquarters are in Las Vegas. The
Ribeiro Corporation has been in Las
Vegas for more than 20 years, where it
has developed retail centers, warehouses,
mini-storage units , apartments, condominiums , office parks and build-to-suits.
Overall , the company has developed
more than 3 million square feet in the Las
Vegas Valley.
·
One of Ribeiro 's prime commercial
properties is Park 2000, which now
encompasses 500,000 square feet with
future plans for an additional 300,000
square feet. In the next three years, the
company plans to develop five I 0,000square-foot office buildings , eight
I 0,000-square-foot warehouse buildings,
and 40,000 square feet of office space at

T:

the park the balance will be designed .for
build-to-suit office and warehouse buildings. Upon its completion, Park 2000
will offer a unique blend of retail , office,
warehouse and mini-storage.
The Ribeiro Corporation 's latest Las
Vegas project, a 60,000-square-foot
build-to-suit dock-high warehouse/office
building , is under construction.

The Palms Business Centers
uring the past 28 years , Lee Phelps
and his partners, representing The
Palms Business Centers, have
developed more than 20 million square
feet of office, commercial and industrial
space. The partners ' first business ventures are located in Southern California,
but their presence in Southern Nevada
now includes numerous projects
throughout the Las Vegas Valley.
Among The Palms Business Centers '
newer projects are Post/Polaris Business
Center, 78,000 square feet of office,
warehouse, or light manufacturing space;
Whitney Ranch Business Park, 181 ,000
square feet of office space; and Palms
Airport Center, 52,000 square feet of

D

light manufacturing, assembly and warehouse space. Within the partnership 's
various developments , tenants include
several Fortune 500 compames :
Honeywell , Montgomery Elevator,
I.G.T. , Coca Cola, Shuffle Master,
Jackpot Enterprises and G.S.A.
The Palms Business Centers ' future
plans call for the development of another
1.2 million square feet on approximately
47 acres in Southern Nevada. This will
keep the company busy at least through
the year 2005 , according to Lee Phelps.
Of the partnership he represents , Phelps
says, "We are pro-development and plan
to continue to build our product in the
Las Vegas Valley."
Phelps ' sentiments seem to echo those
of commercial developers throughout the
state, since current projections indicate· •
that the "boom" trend is indeed likely to
continue for several more years. As
Nevada continues to att[~Ct a variety of
businesses to accommodate the growing
urban populations , the employment outlook remains bright for workers in various fields. For them, and certainly for the
numerous developers of commercial
space, it tis the season.
•

ln.tcrWest Bank
lnterWest is probably the only

1TMAT HAS

bank that doesn't promise everything
to everyone.
Our primary concern is providing
professionals with the banking
resources to successfully conduct
business. With a 13-year history and
an impeccable financial track record,
we know northern Nevada. And we
know the banking business.
Call 82 7-7 200 for an appointment
with your professional banker. And
you'll see, lnterWest is anything
but common.

lntrNest
Bank
(5)

· •.,.,. ~ Member F. D. I. C.

2330 South Virginia I Reno, Nevada 89502

The healthcare plan that cares
about you 24 hours a day,
7 days a week.

Call

1221-1000 1
Las Vegas

1333-91911
Reno

Know
Before You Go
Now parking at McCarron
is as easy as
fJ J
The new McCarran Airport Parking Plaza
offers m ore parking, more
services and more convenience!

More Parking-- McCcman
Airport's Parking Plaza now
offers parking for over 8,000 vehicles in the new Gold Garage, The Silver
Garage and surface parking areas. The surface parking is conveniently located adjacent
to the Parking Plaza for oversized vehicles.

@

More Services -- Park yourself in
the Plaza's new Hourly metered
parking or Daily long-term parking areas . Let the attendants park for you
and enjoy the added convenience of Valet
Parking. Travel frequently? Don't forget to
check out the new Park-a-Lot program, a
reserved area designed for quick, unlimited
parking for one low monthly fee.

3

More Convenience -- The
McCarran Alrport Parking
Plaza has been designed for easy
access directly to the area you need . Watch
the color coded roadways as you approach,
directing you to three separate entrance ramps .
Once inside. you will find metered parking for
short term needs, (you pay in advance at the
meter and depart quickly without stopping),
baggage claim and arriving flight access, more
Daily long-term parking areas and Valet and
Park-a-Lot services .
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For Information:

261-5121
or phone 261-5555
for a m ap of the new Plaza
McCarran
Airport
Parking
Plaza
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Dermody Properties: Building Nevada
by Jan Jones

This 238,000-square-foot building at 460/ East Cheyenne is the first of two built this year in Dermody Business Center
in Las Vegas.
What sets Reno-based Dermody Properties apart from other indu strial real estate developers? One might point to its
impressive list of clients , a Who's Who
of Fortune 500 co mpanies, including
AT&T, Sherwin Williams , USAi r ,
Spiegel , J.C. Penney and Michelin Tire.
There is also the sheer size of its holdings - a portfo li o o f over 12 milli on
square feet of ind ustrial and co mmerc ial
properties concentrated in Reno. but with
a grow in g presence in Las Vegas. In fact ,
the company recently com mitted to a maj or real estate development in Las Vegas.
which will be built at a rate of 400,000
square feet per year for the next five years
and will tripl e Dermody"s commitment
there. Other projects are progress ing in
Indi anapoli s, Atlanta and Port land, Ore.
The 45- yea r- o ld company , w hich

pioneered ti lt-up construction in Nevada
in the 1950s, is now the state 's largest
industrial developer and ranks among
the natio n's top 100 developers. Michael
Derm od y, pres ident and CEO si nce
taking over from his father in 1980, attributes their success to old-fashi oned
customer service combined w ith strategic a lli ances, comm unity in vo lvement
and ve rtica l integrati on.

Customer Service
·'The cornerstone of our company IS
customer service," said Dermody , who
remembers the impact the book In Search
of Excellence made on him. "A lot of
people talk about customer service, but
it ' s tough to keep it up . We are a small
company with 35 employees,
but we
serve a large c ustomer base. It fo rces you

to pay attention to the details."
He believes the compan y's high client
retenti on rate speaks eloquently of its
strong customer orientation. Many clie nts ha ve ret urn ed to De rmod y to
expand into larger facilities , or add second and third buil dings ; other c ustomers
send referral s.
" Most of the companies we deal with
were ori gin all y located out of the area,'·
he said .'They moved their businesses
here because of the quality of life Nevada offers. as we ll as the ta x advantages."' A Nevada booster, Dem1ody notes
th at Entrep rene ur magazine selected
Ren o as the best small ci ty in the U.S.
based on its business-friendl y environme nt ; Las Vegas was ranked fo urth
among mid-sized cities. He also believes
Reno is strategicall y located "at the epiDecemher ~~~6 •

Ne\"ada Rusinessjournal 19

center of the 14 Western states" - a key
factor for distributors.
Having a large portfolio of available
properties also gives the company flexibility in meeting the needs of customers, says Wayne Biancalana, director of
leasing and marketing. "Si nce we have

about 50 percent of the 'for lease' market in Reno , we can offer many choices."
Strategic Alliances
To provide even better customer service, Dermody Properties mounted an
exhaustive search for a suitable outside

partner, who could help offer more competitive financing and lease rates. Astrategic alliance with the third largest pension fund in the wo rld was the result.
CalPERS, the California Public
Employee's Retirement System, became
general partners with Dermody Properties in 1991 by purchasing 5 million
square feet of warehouse and industrial
properties plus 150 acres of prime development land in Northern Nevada as an
investment for its 1 milli on members.
The alliance has worked well fo r both
partners. Dermody Properties has access
to the institution's capital, whi ch enables
it to provide competitive financing to clients; while CalPERS is earn in g an aboveaverage return on its investment.
"We see our future growth tied into
strategic alliances with national and international companies like this," Dermody
says, hinting that another such major part-•
nership is in the works and shou ld be'
announced wi thin the next six months.
Vertical Integration
Dermody Properties is unique among
developers in offering a full range of
services to clients, including in-house architectural design , construction, project
financing and property management.
Construction and design services are
avai lable through United Construction
Company, cofounded by Dermody and
Tony Taormina in 1978. In the nearly
two decades since then , the firm has been
respons ibl e for almost 80 percent of
Dermody ' s developments.
"It ' s a business affi liation that has
served us well ," Dem10dy notes. 'The
ultimate proof is that some of our competitors hire Uni ted Construction to build
buildings for them , which we think is a
great validation of our costing."
·T o sum it up, we ' re a verticall y integra te d o ne-stop shop ," says Roger
Chri tian on, vice-president and COO.
··\Ye have the land the customer needs,
the de ign and constructi on capabi lities,
the financial products, and we manage
our o wn properties. If someone comes
into Reno wi th a real estate need, we can
a ommodate them. "
•
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Corporate Advertorial

it hard to

g t your massag acr ss?
Publish your story in the

Nevada Business journal!
SPECIAL OFFER!
For a limited time, Nevada Business Journal is
offering one page advertorials. The advertorials
are printed on two sides, read like news articles,
and are the perfect way to tell your story.
Choose NB] as part of your advertising program and receive a full-page, four
. color .·
Advertorial, which features:
~

D
fl
D
II
PLUS:

All the copywriting needed to tell your story.
Design and layout services you'll need to ensure your
message is effective and eye-catching.
An on-site professional photo session to give your ad strong
visual impact and your company the most effective visual image.
One complete set of color separations, custom-scanned to fit the
specifications of your ad.
1,000 copies of the edition in which your ad appears to use as
an extended marketing tool ; the perfect piece to leave with
potential clients.

This Corporate Package is offered at $3,995
A savings of over $1 ,000!
If you would like two advertorials a year-we can offer them for $3,400 eacha huge $3,190 savings.
Please call (702) 735-7003 and speak to a sales representative to guarantee your
message is being heard by decision-makers throughout the state!

When it comes to building homes, Randy Schaefer knows what he's
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talking about. After all , as President of R/S Development, he 's built

Randy, "It 's less
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about natural gas? According to
ith gas. Customers are looking for

over l ,200 houses in the Las Vegas val ley. "We strive to

energy e
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give our customers the best house we can build, and part

ter as a

_,_ Advantage Home program,

of that is installing natural gas furnaces , water heaters and
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SPEAK I NG FOR NEVADA

Time to Turn Around the Land Disposal Policy
by Senator Richard H. Bl}'an

Ask a group of Southern Nevadans
what pressin g issues face our community and inevitabl y, one of their answers
will be growth. Over the past few years,
the Las Vegas Valley has experienced
unprecedented growth and all signs indicate there is no ebb in sight. Southern
Nevada has benefitted greatl y from its
popu larity and the extraordinary number
of new res idents. For those of us who
li ve here, it is no surpri se others have
di scovered Nevada and chosen to make
it the ir home. But our grow ing pains
cannot be ignored. Traffic congestion,
wa te r reso urces, the nee d fo r increased infras tructure and new schools
are just some of the challenges we face
as a comm unity .
Because much of the land surrounding Las Vegas is owned by the federal
government, these lands are espec ially
attractive to developers. The current process of land exchanges , which all ows developers to acquire federal land in exch ange for e nvironmentall y sensiti ve
land , is complicated, burdensome and
does not provide fo r orderly growth and
local decisi on making. The labyrinthine
land exchange process results in leav ing
many would-be developers out of the
game, local offi cials without a voice and
questi ons as to whether or not tax payers
are gett ing a fair return in the deal.
A bett e r s ys tem is to identify
federal land that can be di sposed for
de velopment and auction it to the highest bidder. Through an auction, the sale
of a parcel of land for fair market value
is ensured and more devel opers have the
opportunity to partic ipate. In addition,
some of the funds fro m these sales should
remain in our state and be used for the
benefit of evada and allow us to address our local needs . Legi slati on I introduced the last session of Congress would
have met these goals.

The current processes of
land exchanges, which
allows developers to acquire
federal land in exchange for
environmentally sensitive land,
is complicated, burdensome
and does not provide for
orderly growth and local
decision making.
The legi slati on, called the Southern
Nevada Public Land Management Act,
represents a comprehensive pl an developed over the las t two years whi ch w ill
improve the current Bureau of Land Management (BLM) land di sposal poli cy in
the Las Vegas Vall ey. The bill wo uld
d irect the secretary of the interi or to di spose of federal land in the Las Vegas
Valley. A percentage of all land so ld or
exchanged under thi s act wo uld be available fo r local government when needed
for public purposes such as schools, roads

and fire stations. Proceeds of the federal
land sales and exchanges would be divided among federal, state and local government. The federal share wo uld be used.·
by the interi or secretary and the Forest
Service fo r the acqui siti on of pri vatelyowned environmentally-sensiti ve land in
Nevada. The state share would be used
fo r general educati on programs. The local share wo uld be used by the Southern
Nevada Water Authority for water treatment and transmi ssion fac ility in frastruc- ·
ture development and by Cl ark County,
the c ity of Las Vegas, the c·ity of North
Las Vegas and the city of Henderson for
the development of parks and trail s within
the Las Vegas Valley .
This legi slation was based on the· work
of the Southern Nevada Public Lands
Task Force, whi ch I co-chair along with
Senator Harry Reid . The task force was
established to provide an open forum in
which publ ic land issues affecting the
Las Vegas Valley co uld be di scussed by
federal, state and local offi cials and affected pri vate interests. It is comprised
of representati ves from the state of
Nevada, Clark Co unty, the c ities of Las
Vegas, North Las Vegas and Henderson ,
the Bureau of Land Management, the
Forest Service, the National Park Service, the Fi sh and Wildlife Service, the
Southern Nevada Water Authority, the
Reg io nal Fl ood Co ntro l Di stri ct, the
Cl ark County School Di strict and representati ves of the development and environmental communities.
The disposal of federal land in the Las
Vegas Va lley is necessary for future
growth and deve lopment. A lthough the
bill did not pass before the sessio n ended,
I intend to reintroduce it in the next session and believe its prospects are bri ght
for passage into law because it addresses
an urgent need in Southern Nevada that
cannot be put off much longer.
•
Decem her Iyy(, •
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Lucinda Sta11ley Brings Terra \Vest into tl1e 21st Century
by Kathleen Foley

As a 22-year-old li ving in Bangor,
Maine, Lucinda Stanley came to Las
Vegas for a vacation and liked it so
much she has been here ever since. The
young lady who came to Las Vegas
"looking for adventure" has found plenty
of it since her arrival in 1979, and along
the way has made many contributions to
her adopted hometown. Stanley ' s first
job in Southern Nevada was in banking,
but she quickly moved into real estate,
and is now the vice president of the
commercial and leasing division of
Terra West Realty .
Stanley has 15 years ' experience in
the commercial property management
arena, managing a portfolio of approximately 2.4 million square feet of professional offices , retail centers, industrial
parks and mini-storage facilities. In 1991 ,
she branched out into the sales profession specializing in sales , land acquisition and leasing. She later headed up the
commercial division for a local real estate brokerage firm , and also operated
her own brokerage company for a year.
Stanley joined Terra West Realty in January 1996. She holds the certified property manager (CPM) designation as well
as the certified commercial investment
member (CCIM) designati on, signifying
the amount of her experience as well as
her knowledge in property management
and commercial in vestments .
Founded in 1989, Terra West Realty is
one of the most diverse developers in the .
Las Vegas area, with extensive experience in office complexes , retail centers,
professional plazas, build-to-suits and
custom homes. Terra West has also developed six residential tracts in Southern
. 24 Nevada Business journal •
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'Lucinda Stanley
Nevada. Terra West's commerc ial and
leasing division, headed by Stanley,
employs six leasing agents, five general
sales agents and two property management speciali sts. The leasing division
handles all phases of the lease arrangement, from solicitation to move-in. Bernie
Chippoletti, one of the founders of Terra
West, works with Stanley to coordinate
all leasing efforts relating to office bu ildings , retail shopping centers and indu trial parks. The pair recently implemented
a comprehensive training program fo r
Terra West' s new commercial leasing
agents, which introduces them to proven
leasing and marketing techniques. and
also familiarizes them with the company's goals, priorities and ethics.
"The combined objective of our taff
is to maximize and increase the bottom
line for each project in our portfolio:·
according to Stanley. "In commer ial
centers , thi s can be achieved through

effective leasing programs , helping merchants become better equipped to increase the profitability of their businesses,
properl y positioning the center through
advertising, maintaining a center that is
appealing to customers, and provid}ng
an atmosphere where management, ownership and merchants ca.r work in unison
for the success of the project. In our office projects we work to create a specialized in;age for each building accordi~g
to the market area. Establishing longterm tenant relationships is a primary goal
achieved by intense personalized service
to each of our tenants. "
Stanley has watched the Southern
Nevada area grow tremendously , and
says Terra West is well positioned to
grow with the comm unity. "Terra West
with all its diversified entities has the
edge over other companies in handling
this growth," she says. "We have experience in all aspects of real estate development. We take care of a client's needs
from land acquisition, development,
building , leasing, right through to property management. It 's all accompli shed
in-house and all in one place."
In addition to her busy career, Stanley
believes in giving back to the comm unity. She holds a trustee position with
the evada Development Authority
(NDA) and chairs the NDA's Executive
Membership Committee. Stanley is a
member of the local Commercial Institute of Real Estate Institute (CIREI), and
i a member of the Chamber of Commer e. She is one of the founders of
Women of Achievement, now called
Community Achievement, with the
Chamber of Commerce.
•
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ST. JAMES'S VILLAGE
A natural alternative

~gine awakening each morning
in a forest of fragrant] effrey pines,
lingering over coffee in the glow of
the Sierra sunrise, and in the evening
sharing the wonders of nature a short

t. james's Village,
an extraordinary
community combining
the beauty of nature
with creative and
innovative residential
and recreational
planning.
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At the base of Slide Mountain
and the Mt. Rose Wilderness area is
StJames's Village, Reno/Lake Tahoe's
only master planned, residential
community offering gated privacy,
private roads, a community water
system and over 800 acres of undisturbed open space. Bordered by
national forest , an investment in a
StJames's Village homesite assures a lifetime of privacy and security.
National Land Corporation, developer of StJames$ Village, is allowing a
maximum of only 522 custom homesites on 1600 acres of the magnificent
property. The corporation has invested
over 30 million dollars to date in land
acquisition, planning, site preparation,
landscaping and the basic infrastructure
of this community. The result is a meticulously planned and an environmentally
sensitive residential community which
will enhance the quality of life of its residents for a long time.
"It has been our goal from the beginning to create Northern Nevada's hiohest
quality, most innovative and best
planned residential community" said
Mehdi Mostaedi, National Land
Corporation President, the developer of
St. jamess Village.
"Each homesite is designed to take
maximum advantage of the surroun · cr
area. Homeowners will enjoy the hioh
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level of privacy and distinction which is
unparalleled in the area".
Homesites have a commanding view
of Mt. Rose , Slide Mountain, Washoe
Valley or the Virginia Range. Fencing is
kept to a minimum to allow migrating
mule deer access to winter feed. Only
the highest development standards are
employed by this development.
Homesites are a minimum of one
acre and only 20 percent of each homesite will be disturbed. Over 800 acres
will remain natural, open and
untouched forever. Residents will enjoy
the wide open spaces and cleaner air
compared to the Valley floor.
A full array of amenities are in place
to enhance the community's lifestyle.
Equestrian trails, hiking and bicycling
are as close as your front yard , as a trail
system will wind through the village
and link with the Toiyabe National
Forest, Mt. Rose Wilderness, Galena
Creek Park and Davis Creek Park.
kiing is only eight miles away at Mt.
Rose ki Resort. Several challenging golf
courses have recently been built in the
area and several more are now being
· · • Lake Tahoe is less than 19 miles
away. offering an abundance of summer
· ter activities, including 28 world. ""' :: · resorts, cross-country skiing,
-. <:, ". sailing, hiking, golf and tennis.
ping is minutes away at the

new Galena Crossing Shopping Center
on Mt. Rose Highway. Only about 15
minutes away is the area's regional shopping hub , Meadowood Mall with 96
stores including Macy's and a wide variety of specialty stores. Within 20 minutes , and just three traffic lights, is the
Reno-Tahoe International Airport - a
quick trip that is even more efficient
with the recently completed extension of
the U.S. 395 freeway.
The area is served by the Washoe
County School District, with Brown
Elementary School, Pine Middle School
and the district's newest high school,
Galena. Brown elementary was named
one of the 200 best elementary schools
in the country by the U.S. Department
of Education. A new elementary school a
short distance from St. james:S Village is
planned for construction in 1997.
For the corporate executive,
St.]ames:S Village is ideally located minutes from the South Meadows Business
Park, corporate headquarters for
International Game Technology and
Mountain Gate, a Lockhead Martin
Company. The Nevada lifestyle is attracting these major companies, and it is
epitomized by St.james:S Village.
The first group of homesites at
Stjames's is called The Woods. There are
a roral of 59 homesites at The Woods,
Slarting at $99 ,000 . In its first year of

introduction, The Woods is close to 70
percent sold.
The newest addition to Stjames's
Village is the just released Bennington
Collection. There are a total of 28
luxury homesites situated at the
western part of the Village, among
hundreds of acres of forested area.
These exceptional homesites range in
size from one to over four acres .
Bennington Collection lots are priced
from $139,000 to over $500 ,000.

WILDLIFE CONSERVATION AN
INTEGRAL COMPONENT OF
LIFE AT ST. JAMES'S VILLAGE
While natural resource conservation
is not a new concept, few people associate residential development with wildlife
and wilderness protection. StJames's
Village, however, is the rare masterplanned community which has made
wildlife preservation a priority.
Wildlife and biological consultant,
Michael Pontrelli conducted a wildlife
survey of the property. Wanting to be
certain that wildlife resources were
included in the planning process, the
community design incorporates features
that protect and even enhance wildlife
and wilderness areas.
"The St.james:S development was the
first in this area to incorporate wildlife
needs in the early planning process"

said Pontrelli. "We were able to offer
recommendations based upon factual
data provided by the State Division of
Wildlife".
Pontrelli:S survey confirmed that the
area is an important habitat for mule
deer, as both a migration corridor and a
feeding range. Because of this , the development plan was modified to maintain
the continuation of migration corridors
and to protect the habitat areas.
Included in the community:S CC&:R's
is a no-perimeter fencing rule which
will allow greater freedom to resident
wildlife and enable the community to
retain its natural and open space feel.
The wildlife study also revealed an
abundance of birds such as western
bluebirds, rufus-sided towhees and
white-crowned sparrows, all attracted
by the number of wetland areas. The
wetland areas surrounding Bro"Vm's
Creek will be left undisturbed for
wildlife habitat.
Residents will be able to enjoy
the open space by means of a natural ·
trail system, built in conjunction with
the Washoe County Parks &:
Recreation Department.

ST. JAMES'S VILLAGE
STRIVES TO BUILD A
SECURE , SAFE COMMUNITY
Safety and security are key elements
to the master planned community at
Stjames's Village.
State-of-the-art electronic surveillance and communications have been
installed at the gatehouse, which greets
residents and visitors. The gatehouse is
currently manned during the day and
operates electronically at night. Another
safety feature at St.]ames:S Village is a
community firestation located directly
north of the main entrance.
"The station will provide fire protection and medical response within the
surrounding area" according to Rich
Riolo of the Nevada Division of Forestry.
The facility includes two apparatus
bases which will house a structure fire
engine and a wild land fire engine. The
station will be staffed by Nevada Division
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St. Jam es's Village gate
house greets residents
and welcomes visitors.

of Forestry personnel, as well as
members of Galena Fire Department.
"The developers of StJames's
Village have provided a tremendous
gift to the residents of the area and
the people of Washoe County by
entering into this partnership for fire
protection and medical response",
said State Forester, Roy Trenoweth.
LANDSCAPE GUIDELINES
PROTECT AND ENHA CE
LIVING AT ST. J AMES'S VILLAGE
Aware of the importance of trees
in the natural environment, the planners have made provisions to protect
and retain the maximum number
of trees possible and to harmonize
homes with the natural setting by
developing specific landscaping
guidelines.
Trees and plants break down pollution, filter dust, buffer noise,
control erosion and have been linked
with reducing stress. And there are
further benefits; according to reports
issued by the Washington State
Department of Natural Resources,
one-acre of trees can absorb all the
carbon monoxide emitted by an automobile in an entire year. That same
acre provides enough oxygen each
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day to sustain a family of four.
The project Landscape Architect,
David Gates, was asked to develop
landscaping standards for the masterplanned community. Incorporating
three different physiographic zones ,
all with their own distinctive visual
and vegetative character, the community consis~s of coniferous forests,
transition regions of trees , slopes and
brush and sage-covered upland areas.
aturally, trees are a major part of
the landscape at St. james's Village.
And while jeffery and Ponderosa
Pines are predominate in the area ,
residents are also encouraged to add
deciduous varieties such as quaking
aspens, black cottonwoods, willows
and a number of flowering ornamental forms. The retention of existing
trees is also a high priority.
"This is a remarkably beautiful
site. The developer has shown
admirable restraint and taste in retaining the natural elements of the area
while enhancing that beauty with
over $1 ,000,000 in landscaping
improvements ," said Gates.
To assist residents in selecting
appropriate trees and landscaping
plants, Gates developed a
Recommended Plant List emphasL-ino

plants native to evada, -along with
planting guidelines and requirements •
for eaclrarea.
"There are numerous advantages
to using native plants and trees when
landscaping," continued Gates.
"Plants which are indigenous to the
area generally grow more vigorously
than non-native varieties. Also , they
tend to use less water, establish themselves more quickly and are more
resistant to disease. "
Too many people however, equate
evada's "native plants" with an arid,
strictly xeriscape look. Gates explains
that native plants include more than
just drought-tolerant varieties. Many
will provide gardeners with yearround interest in the form of flowers ,
fruits, textured barks and fall color.
The recommended plant list
includes varieties such as Serbian bellflowers, California poppies, Shasta
daisies, lupine, ladyfern, swordfern
and mountain spierea - "none of them
v.ill conjure images of dull , dry, desert
scenes," concluded Gates.
Aside from its aesthetic appeal,
well-planned landscaping can significantly increased property value - by
as much as 20 percent according to
local appraisers.

it

ST. JAMES'S VILLAGE

i

• A master-planned community
consisting of 1,600 acres with a
maximum of 522 homesites.
• StJames's Village is a private
gated community of custom
homes.
• Homesites range in size from one
acre to over four acres.
• Each homesite has a designated
buildfng envelope with a maximum allowable disturbed area
not to exceed 20 percent of the
total homesite square footage.
• More than 800 acres of permanent open space belongs to the
homeowner association and is
available exclusively to the
residents of the village.
• Conveniently located 13 miles
south of Reno at the end of joy
Lake Road.
• All utilities are underground.
• A four-mile equestrian/multi-use
trail along the northern border
connects the community with
Pleasant Valley on the east side
and Toiyabe National Forest on
the west side.
• StJames's Village is developed
by National Land Corporation
of Nevada.
• The first phase of the StJames's
Village is called The Woods, consisting of 59 homesites.
• A selection of exceptional homesites called The Bennington
Collection has recently been
released for sale.
• St. James's Resort, immediately
adjacent to StJames's Village, is
a 600-acre hotel and conference
center which will include an
18-hole Tom Fazio golf course
and country club, is also being
developed by National Land
Corporation.
• The World renowned StJames's
Club in Antigua is under a
common ownership of StJames's
Village and the StJames's Resort.
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ST. JAMES'S RESORT ...
A corporate retreat
·
short drive
from Lhe SL.
james's Village
master-planned
residential community will be the
St. james's Resort, with a Tom
Fazio designed golf course and a
corporate conference center featuring 350 luxury hotel rooms,
150 golf course villas, state-ofthe-art conference facilities, and
equestrian center and a spa/fitness center.
Patterned after the world
famous St. james's Resort in
Antigua , the center is scheduled
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to break ground in 1997. World
renowned golf course designer,
Tom Fazio, is designing the
championship course, employing
the unique, high desert terrain
and bucolic meadows of
Pleasant Valley.
The conference center facility
will include a state-of-the- art
audio visual room, mulLi-media
center, and private dining and
meeting rooms.
"We feel the location, just
minutes from the Renoffahoe
International Airport, the state
capitol, skiing and the great
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outdoors, makes this an ideal
locanon for small slzed. corporare
meetings and seminars" said
Mehdi Mostaedi, developer of
the St. james's Resort and
St. jamess Village.
The two projects will be
linked not only by a roadway, but
also by equestrian and pedestrian
trail systems.
The same strict standards
applied in developing St. james's
Village have been employed
at the resort which will have
minimum impact in the
surrounding area.

INFORMATION CENTER
t. james's Village,
a master-planned
residential community
at the base of Slide
Mountain and Mt. Rose, has
opened its new Information
Center.
Set among the pines and
over-looking Brown's Creek, the
Information Center features multimedia presentation rooms to help
clients envision their dream house
at St. James's Village.
"We've tried to create an environment where the buyer could see
all the possibilities we have to offer
in a quiet, relaxed setting," said
Jim Elliott, Sales Manager for St.
james's Village. "This center can
also be a meeting place for the

owner, builder and architect."
With soaring ceilings and windows offering panoramic views ,
The Center also features a spacious
display room and kitchen for informal gatherings and presentations.
"In the display room we have a
true-scale topographic model of
the entire site . This model shows
the overall, master-plan vision of
St. james's Village," said Elliott.
The Information Center was
designed by Lundahl &. Associates,
Architects and built by High Sierra
Construction of Reno .
St. james's Village offers premium, custom homesites with outstanding views. The gated community covers more than 1,600 acres,
about half of which is to be set

aside as open space.
This community features
amenities not found at other local
developments. The recently completed entry gates will offer residents security and protect their
privacy A series of trails connect
homes with the hundreds of acres
of open space, and miles of pedestrian paths give residents access to
walk or bicycle throughout the
community Other trails connect
the Village with the Toiyabe
National Forest and Pleasant
Valley areas.
St. james's Village is located
minutes south of Reno and just
north of Carson City, off the Mount
Rose Highway at the end of joy
Lake Road. Call (702) 849-9070.
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PRIVACY. SECURITY. SERENITY.
THAT'S LIFE AT
ST. JAMES'S VILLAGE
y highlighting the natural
environment with spectacular
views and miles of hiking, biking
and equestrian trails, St. james's Village
promises to be a stellar community in the

Truckee Meadows.

GONZO FINANCIAL
Gonzo Financial believes in seeing not only growth
in the Truckee Meadows, but quality growth in this region .
ommitted to their philosophy of fostering quality
growth, Gonzo Financial
was formed in january
1995, taking advantage of the "esoteric"
loan market in Nevada. Gonzo's founder
and sole shareholder, ello Gonfiantini Ill,
has almost 20 years of experience originating and servicing "esoteric" loan product.
According to Manager, Grade
Caudill, Gonzo Financial appreciated
certain features that made the St. james's
Village impressive to their financiers.
These features include· invigorating views
of Mt. Rose , the Sierra Nevada, Washoe
Valley, and the Truckee Meadows complimented by a well-designed and wellplanned community highlighting the

natural surroundings.
"When we first heard of the St. jamess
Village project, saw the property, and
learned of the way the development was
planned, with a lot of open spaces and
undisturbed desert and forest, it really
struck a cord," said Caudill.
Caudill explains Gonzo Financial as a
mortgage brokerage company, putting
people who borrow money together with
people who lend money on real estate.
Arranging financing with private individuals for St. jamess Village was not difficult, explained Caudill, because the developers proved they believed in the project
themselves.
"Before the developers applied for
loans, they had invested a tremendous

amount of time , money, and planning in
the project themselves" said Caudill.
"The fact that the developers had done
quality research and work before
requesting loans impressed us and obviously impressed our investors. "
Gonzo Financial also tracks the
progress of construction and is enthusiastic about St. jamess Village recent release
of The Bennington Collection of luxury
homesites. Construction is complete on
the Gate House and the Information
Center and Victorian style streetlamps
have been installed along the treelined
streets. A substantial amount of mon~y ' ,
has been invested in infrastructure and it
shows. Lot sales are strong and show no
signs of slowing do-wn.

WE.S. CONSTRUCTION
Finding a balance between human development and mother nature
is a challenge that W E.S. Construction is not afraid to face.
pecializing in environentally rugged projects,
WE.S. Construction
blends high-caliber
workmanship with environmentally consciousness to produce
commendable site developments.
WE.S. Construction was founded in
1976 by three partners with their last
initials forming the "W", "E" and "S".
The "S" partner left within three months
of the firm's formation . The "W", Roy
Walker, and the "E", Arnold Etcheberry,
persevered the last 20 years until
Etcheberry's retirement in j une 1996.
Walker is continuing as the sole proprietor of the company
This firm's credo of environmental
consciousness was a perfect counterpart
for the St. James's Village job. In St.
james:S Village, WE.S. Construction
renders all site developments, or
.£!Toundwork, including streets and
underground utilities.
"The owner of St. james's Village has
a £!Teat concern for the environment,"

said Walker. "If natural features, such as
trees, rCJck outcroppings, creeks, or
drainage channels block a roadway or
utility alignment, the St. j ames's Village

Instead of using another method that would
have been more detrimental to the ecology,
WE.S. Construction elected to bwy a sewer
line 33-feet deep through the forest.)

developers work with our engineers to
modify plans and preserve the natural
beauty of the area. "
The St. j ames's Village engineering
firm draws a preliminary design, then
WE.S. Construction and the St. james's
Village project team reviews on-site
locations for all facilities. The WE.S. St. jamess Village team labors to find
environmentally-friendly solutions for
placement of the facilities.
"Our work in mine reclamation provides WE.S. Construction's history of
environmental concern," said Walker.
"We reclaim the old heap and liche piles,
then replant natural vegetation."
Even with their additional environmental considerations and efforts,
WE.S. Construction is progressing at a
reasonable pace on St. James's Village.
Phase one is complece. Phase cwo is
approaching the final acceptance stage .
The third phase will be paved this year,
and the fourth phase is in the design
process and should be started in the
next few months.
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PACIFIC WEST BUILDERS
Guided by a rare commitment to both quality and value, Pacific West Builders offers
custom home buyers Northern Nevada's most efficient way to build .
ith two spec homes
in The Woods at St.
James's Village, Pacific
West Builders places
an equal emphasis on management
and craftsmanship.
"We feel St. James's Village is a great
environment for high-end homes," said
Bill Pennington, president of Pacific
West Builders. "As one of the top custom home builders, we felt our particular niche in St. James's Village and this
development really blended with our
company philosophy of a high:quality
product accompanied by exceptional
customer service, in a strong neighbor-

hood setting located within a
favorable community."
Pacific West Builders is a team
of dedicated professionals who
share a common goal. President,
Bill Pennington, along with Vice
presidents, Dan Hillyard and John
Burkett, have more than 50 years
combined experience in the building profession. Their knowledge
and skill are surpassed only by
their desire to serve the customer.
"The developers of St. James's
Village are professional and responsive
to the builder's needs, and as a builder
it's important to have a developer that

cares about the contractor being successful and profitable" said Pennington.
"Not only do they have a great project,
but they have a great project team. "

LUNDAHL & ASSOCIATES
Creates quality living environments
ith more than 20
years' experience,
Lundahl & Associates,
Architects has learned
that working with a sites' natural character and landscape is the only way to
create quality living environments.
The beautiful forests and sagebrush
hillsides of St. James's Village presented
a unique opportunity for the
planning/architectural firm of Lundahl
& Associates to design a master-planned
community in harmony with nature.
"The architectural guidelines specifically require that you build in harmony
with the natural environment, " said Jeff
Lundahl, AlA, President of Lundahl &
Associates. "In the forest areas we
encourage a mountain-style home , while
in the hillside desert, the building
should be kept in that spirit.
Lundahl & Associates has been a
planning partner at St. James's Village
for the past ten years. They have helped
develop the overall look of the community, including the entry Gate House,
comer monuments, signage and
fencing system.
W l2 Special Advenising Supplement •

Lundahl worked with associate ,
Henry Benoit, AlA, in the design
process. The team dig the designs for
the fire station at· St. James's Village, as
well as the Information Center.
"Since we got involved, we realized
there was something special about this
project," he continued. "The developers
put a solid team of skilled individuals

behind this project," Lundahl said. "This
team designed an upscale project where
limiting expenses was not the general
rule. We brought together high quality
and high value."
Lundahl & Associates not only put
their touch on St. James's Village, but
have also designed the St. James's Resort
and Conference Center.
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SIERRA NEVADA BUILDERS' CONTROL, INC.
Treating all people fairly and keeping customer relations a number one priority
are the primary philosophies of Sierra Nevada Builders' Control.
ith over 45 years
combined experience
in builders' control
and construction in
Nevada, Patsy and Clyde Alexander
established Sierra Nevada Builders'
Control, Inc. in 199 1.
According to Patsy, "treating all people fairly" is the foundation of the
Alexanders. business philosophy Their
commitment to this doctrine is exemplified in their customer service policies.
Sierra Nevada Builders' Control plays
many roles in the progress of St. jamess
Village project. First, and foremost , the
firm is responsible for updating all parties
involved in the project as work progresses throughout the construction process.
"The scope of the St. j amess Village

project is utterly staggering to me because
of its prestige and size," said Patsy
Alexander, President of Sierra Nevada
Builders' Control. "Being the third party
while acting a agents for all parties,
makes customer relations of the St.
james's Village project an exciting challenge for us.
Sierra evada Builders Control communicates with lenders, owners, contractors, sub-contractors and suppliers working on St. jamess Village to inform all
parties of potential difficulties. This timely and efficient correspondence helps
minimize surprises and complications
which, in tum, benefits all parties
involved with the development.
As the contracted builders' control
firm for St. j amess Village, Sierra Nevada

Builders' Control obligations include
obtaining lien releases, verifying invoices
and lien releases for correct information,
reviewing inspection sheets for percentage of work complete, confirming the
amount of monies in lien items, processing change orders, paying all construction
costs, maintaining a record of all money
received and disbursed by the firm , and
answering to the lender and the owner.
"As President of Sierra evada
Builders' Control, I was excited for my
firm to become a vital link in the progression of the St. jamess Village develop- · ;
<~
ment for many reasons," stated
Alexander. "The project team is remarkably professional, making St. j amess
Village a top-quality endeavor in a
breathtakingly beautiful location."

HIGH SIERRA CONSTRUCTION
A commitment to spare no expense on material and design is what attracted High Sierra
Construction to The Woods at St. james's Village. Owner Greg Reddicks strives to continue
that tradition.
n his 20-plus years
of experience Greg
Reddicks, President
of High Sierra
Construction has designed and built
homes in nearly every "up-scale" project the Reno area has had to offer.
"St. James's Village is definitely a
step up ," he said. "It has such a very
unique environment and there has been
absolutely no expense spared. This is
reflected in everything from the street
comer monuments to all the amenities
that are part of the community "
High Sierra has been intimately
involved with the St. j ames's Village.
They have built the NDF Fire Station,
Gate House and Information Center.
All of the structures employ natural
materials, such as river rock and
wood siding.
"My view is to make homes blend
into the surroundings as much as possi-

ble," Reddicks said. "Using shapes and
colors and materials found in the area
helps. You see a lot of that with Frank
Lloyd Wright's residential works. "
High Sierra is currently building a
3,900 square-foot spec home at The
Woods , the first residential release of St.
j ames's Village, which features a stun-

ning view of Slide Mountain framed
by a two-story cathedral window.
"What attracted me to St. j ames's
Village has been the vision of nothing
but the best. It's reflected in everything
they have done and that's what attracts
me to continue my relationship with
St. james's Village. "

HIGH SIERRA CONSTRUCTION, INC.
CUSTOM HOMES

I

I MULTI-FAMILY I
#13841
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Proud to be associated with St. James's Village
An outstanding addition to Northern Nevada
42 Sun Circle
Reno, NV 89509

(702) 747-1122
Fax (702) 747-4923
Nevada Business]ournall2196 •
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MOANA NURSERY
With 200-acres of growing grounds in Oregon , Moana Nursery
has a firm grasp on customer demands and quality-control.
orking with renowned
landscape architect,
David Gates from San
Francisco , By Sprenger,
owner of Moana ursery, has added
a personal touch to the St. james's
Village landscaping.
"Although every project is different,
we try to work with the developers to
make each project special depending on
the terrain and the environment we're
working with ," said Sprenger, "We've
followed David Gates' theory and design
concepts with minor changes due to
micro-climate issues."
The landscape architect and developer
of St. james's Village realize the beauty
of a native area and are not attempting
formal grounds , but blending landscaping with the natural characteristics of
the property.
Establishing native plants accustomed
to the natural surroundings of St. james's
Village is the game plan for the landscape
crew. These plants must be hardy enough
to withstand snow, as well as deer and
wild range cattle grazing. These diverse
complications pose a challenge for
Sprenger, who tries to find attractive
native plants that are unappealing to
these animal's appetites.
Aspens are the primary trees along
the entrance drive. Along the streets
Moana Nursery is using purple robe
locust, a flower tree. Multiple flowering
shrubs, such as lilacs and spirea, have
been intermixed between the trees for
spring and summer color.
Moana Nursery begin its work on
planting street trees along the roads in
St. james's Village in march 1996 and
the job is 75 percent complete.
Moana Nursery was founded in 1967
when Sprenger started the company. The
business includes design-build landscaping, working with out-of-town landscape
architects, developing all stages of city
and county parks, and creating downtown Reno and Sparks beautification.
Wl4 Special Advertising Supplement •
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The Woods
at

St. James Village

$6,500,000.00
Offsite Construction Financing

Arranged and Structured by

Creative Real Estate Finance

SIERRA NEVADA BUILDERS'
CONTROL, INC.
88 Glen Carran • Spark s, Ne vad a 89431
(702) 35 8 ~0304

elcome home . .. A backyard only your imagination could believe.

-
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THE WOODS
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The Woods. Distinctive homesites within St. james~ Village,
the most exclusive gated community of the Sierra Nevada.
One-acre homesites from $99,900.
Highway 395 to Mt. Rose Highway, left on joy Lake Road, two miles.
For more information, calll-800-526-1 683

Just in Tillie for Ski Season:
oe Airport
Grovvth at R
is Snovvballing
by Jan Jones

ne of the first things
you will notice
about Reno/Tahoe
International Airport is the
flurry of construction- activity outside. Cranes, bulldozers, and a quickly rising
three-story parking structure dominate the main
entrance to the terminal.
Inside are several new
shops, a beautifully skylighted new baggage claim area
tastefully decorated in teal
and rose, and a striking new
bronze sculpture entitled
"Giant Slalom," unveiled
earlier this year to grace the
terminal's main entrance. By
next summer, when an
enclosed skyway is completed linking the new 2,400space parking structure to
the terminal, the graceful
sculpture will be one of the
first things passengers see.

0
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An artist 's conception of the new 2,400-space, tri-level parking structure now under construction at Reno/Tahoe International
Airport shows the glass-enclosed elevators and sf..-ywalk connecting it to the main terminal. The parking structure is to be completed next summer.
Other less obvious changes have also
taken pl ace. O ver the last three years, the
airport has do ubled the num ber of runways and upgraded them to state-of-theart safety and li ghting standards, all owing
more and larger aircraft to safely land
there. Four more airlines have inaugurated serv ice thi s year and eight new nonstop destinati ons have been added. Next,
the constructi on age nda call s for the
ex pansion of air cargo fac il ities from
22,000 to 85,000 square feet and airport
roadway improvements with three more
picku p/d ropoff lanes and additi onal
underground access for rental car returns.
Total tab fo r all of this expansion?
Approx im ately $ 132 milli on, incl ud in g
$9 1 million fo r the run ways, $ 11 million
fo r baggage clai m and $30 mill ion for
park in g and road way im prove ments.
The good news for Reno tax payers is
that none of these costs come out of
thei r pockets. Capital improvements are
fin anced with federal construction funds,
bonds , or by cooperati ve agreements. For
16 ~'-"·"d" Business _l ourn:U •

December 1996

exampl e, the air cargo fac ilities are being
expanded by pri vate developers, who not
onl y are fi nancin g a new $6. 5 million
structure, but also pay in g the airport
$ 140,000 a year for use of airport land.

Low fares spur growth
Kath y Carter, public relati ons coordinator for the Airport Authority of Washoe
Co unty (AAWC) , says thi s level of constructi on is necessary to keep up with the
82 percent increase in passengers from
199 1 to 1995 and the 36 percent increase
in air cargo (freight and mail ) in just the
las t year alone. Alth ough they are six
years ahead of schedule according to the
airport 's master pl an. they are just barely
keeping up with demand.
Carter be lieves one reason fo r the bi g
increase in passengers is Reno's low airfa res. the lowest in the nation. She said
the Reno/Tahoe destination is attracting
travele rs who m ight not have flow n
at all , but who notice the low airfares
and decide to visit the area. According

to a recent U.S . Departme nt of
Tran sportati on stud y, 47 million new
passengers fle w last year because of the
new low-fare carriers - or about one in
seven passe ngers - with Reno registering
the lowest fares at $37.80 below the
industry average. By offerin g such low
fares, a whole new market of travelers
has been tapped, she believes.
"What yo u saw in the 1930s and '40s
with the railroads - when everyone got on
the rail ways and that became the main
mode of transportation - that's what's
happenin g with air transportati on.
Instead of dri ving down to L.A ., you
can get a $ 100 airfare on Reno Air. What
we' re finding, too, is that we' re getting a
lot of Californi ans who, because of our
low airfares, have decided it's worth it to
dri ve over the hill and fl y o ut of Reno/
Tahoe International Airport. People are
comin g fro m Auburn, Grass Valley, even
as far away as Sacramento.
"Eight years ago, thi s ai rport wasn't
go in g anyw here," she asse rts. "Then

DIR QUARTERLY REPORT
July-September 1996

Protect your employees. Prevent workplace

Our services are confidential, free and meant to

accidents. Avoid penalties for OSHA safety

help prevent accidents, injuries and illnesses

violations. All with one call to the
Nevada Division of Industrial

Call SCATS

Relations (DIR) , Safety

702

Consultation

and

Section (SCATS).

Training

486•5016

caused by hazafds like these.

Protect yourself.
Protect your employees.

HEALTH AND SAFETY STANDARDS VIOLATED:

Total Violations Initial Penalty*

Electrical (Not identifying circuit in panel box; inadequate strain relief oo cords; improper grounding)
Hazard Communication (No written program: improper labeling of containers; inadequate training)
Fall Protection (No written program; fall protection devices not provided for exposed employees; unprotected openings in floors)
Machine Guarding (FIXed machinery not anchored; improper guarding of grinders; improper belt guards on pulleys)
Personal Protective Equipment (Not assessing workplace personal protective needs; not training

130

$77,925

91

$15,175

50

$117,350

39

$14,975

32

$17,150

employees on the proper use of equipment)

Housekeeping (Not cleaning up construction debris; cluttered, unsafe workplace)
Lockout I Tagout (No emergency control procedures in place; no annual evaluation of procedures)
Means of Egress (Blocking of Emergency Exits; 28 inch aisles not provided)
Respiratory Protection (No Respiratory Protection program; fl'J medical authorization to wear respirators)
Confined Spaces (No written program; not assessing the workplace for confined spaces)
Violations Found by the Division of Industrial Relations, Occupational
Safety and Health Enforcement Section, July-September 1996

29

$7,300

25

$27,350

18

$1,750

17

$1,925

12

$9,125

·All penalties collected by the Division of Industrial Relations are used to
offset annual assessments of Nevada workers' compensation insurers.

'evada Department of
Business & Indust ry
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Passengers also pay a $3.00 per ticket
facility charge, which is very low compared to oth.er airports.
"We have shifted the burden from the
airlines to concessionaires," she notes.
"Eight years ago, the airlines accounted
for 60 percent of our income and concessions were 40 percent. That has been
reversed, with concess ions accounting
for 60 percent and airlines for 40 percent." The key was bringing in wellknown food outlets, such as Burger King,
Pizza Hut Express, Starbucks Coffee,
TCBY, Mrs. Fields Cookies and Ethel M
Chocolates, plus upscale retail stores,
such as the PGA Golf Shop, Northwest
Duty Free and Baby Ballooners. "We just
have a lot more concessions now.
Airports are becoming like shopping
malls . You have a captive audience here
and people like to buy a lot of items
while on-their vacation."
White recalls that shortly after he
came on board in 1988, the I 0-year
agreement with the concessions was just
coming to a c lose , which gave him an
opportunity to change things. ··we put
out proposals for what we wanted upscale retail and brand name food outlets. We fo und people who would listen
to us and bought into the program.
They ' re very happy now because all our
passe nger activity means more people
who use their facilities, so they ' re all
doing extremely well. "
Increased income from the concessions has. in turn , allowed the airport
to cont inue lowering its fees to the airline s. thus att rac tin g more airlines and
more business.

ject first upgraded the airport's 5,592foot asphalt-concrete runway to a
9,000-foot concrete runway, capable of
handling all air carriers. Phase two
included reconstruction of another runway, which was extended to II ,000
feet. Because this project was expedited, millions of dollars were saved at no
additional cost to the airlines due to the
leveraging of a 10-year grant from the
Federal Aviation Administration.
• $11 M Baggage Claim Expansion
Begun in November 1994 and completed in December 1995 , this project
has doubled the square footage of the
airport's baggage claim area from
30,000 to 61,000, added nine grandpyramid skylights, five baggage conveyor belts , and state-of-the-art flight
and baggage information display
monitors. Pas sengers now have a
large r, more convenient area to
claim their bags and make car rental
arrangements.
• $30 M Parking Structure and
Roadway Improvements
This two-phase project began in May
1996 with completions scheduled in
summer 1997 (parking structure) and
s ummer 1998 (roadway improvements). The new three-level parking
structure will add 2,400 spaces, a 25
percent increase in parking capacity. It
includes an enclosed skyway to the terminal building, rental car return areas,
and convenience centers where passengers may obtain airport and flight
infom1at ion or pay for parking through
express pay stations.

1995/96 Construction Projects
To
three
were
fiscal

keep up with this steady growth,
significant constructi on projects
ei ther completed or begun during
year 1995/1996:

• $90 M Runway Improvements
Begun in May 1993 and completed in
September 1995 , this two-phase pro.10 N"'"da Business.Joum:U •
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Roadway improvements will expand
the pick-up/drop-off lanes in front of
the tem1inal from five to eight and
improve rental car return with underground access.

New Terminal Planned
Many more plan s are in the works for

the future, based on projections from the
13.5 percent growth last year in airport
use. Carter says that Reno Air, the hometown airline, just posted record profits
last quarter and plans to double its fleet
of airplanes within the next five years.
"That means we' re going to have to
build another concourse. But first , we
need the 12 acres where the Air National
Guard is located. "
She notes the reason the Guard is on
airport property is because in 1958,
when the airport needed some develop- .
ment, the Guard offered to build its facility' there with federal funds in return for
a 99-year lease at $1 per year. "We've
been trying to negotiate-with them to go
to Stead or to the Rewana Farms area we
are ac~u irin g for noise ~!litigation:."
She said the 100-acre housing . tract
southwest of the airport is large enough
to accommodate their changing needs.
AAWC also owns 5,000 acres at RenoStead; however, it would require many
improvements first.
Carter said the AAWC board has just
approved a $350,000 study to look at site
selection for the Guard, including a master plan and an environmental assessment,
which will advise as to the optimal place
to move the Guard and how much it will
cost. "They ' re being very cooperative,"
Carter notes. "We have a memorandum of
understanding with them . They realize we
need the room, plus the timing is right.
They're at a point where they 've changed
missions - they have the C !30s now,
which are huge transport planes - so they
need a lot more .room to build bigger
hangars and for the planes to turn arou nd."'
The airport is curren tl y in the design
stage for the new terminal and will probably begin building within the next five
years . "It will be a self-contained temlinal with its own baggage claim areas and
ticket counters and, more than likely, it
will be totally dedicated to Reno Air."
For more information about Reno/
Tahoe International Airport, visit their
web site at www.renoairport.com.
•

The 1996 Las Vegas Perspective provides the answers. The 80-page four-color
book, hot off the press, provides a complete profile of Southern Nevada.
Presented in an easy-to-read format, the facts and figures published in
the Perspective were compiled from a community-wide survey
conducted by the University of Nevada, Las Vegas.
CHAPTERS IN THE BOOK INCLUDE:

DEMOGRAPHICS
LlfiSTYLI · RITAIL
BUSINESS &INDUSTRY
RIAL ISTATI · TOURISM
A COMPANION VIDEO IS ALSO AVAILABLE.

VIDEO:

BOOK:
Quantities are lim ited, so pick up your copy today
at the fo llowing locations, or call Nevada Develop ment Autho rity f or mail order information:

191-0000
US VfGAS CHAMBfR Of COMM£RC£
711 East Desert Inn Road

NfVADA D£VHOPM£NT AUTHORITY
3773 Howard Hughes Pkwy. Suite 140 South

LAS VfGAS R£VI£W-JOURNAL
Cashier's Office • 111 West Bonanza Road

LIFESTYLES

Reviewed by
David Hofstede

Meadowood Mall
South Virg inia Street and
South McCa rran Blvd. , Reno, N V
827-8450
How do yo u push an 11-ton locomoti ve through a shoppin g center?
Very carefull y.
But they've been doing just that at
Reno's Meadowood Mall fo r the past
three holiday seasons. The Joe Douglass
-used to carry sil ver ore and coal through
Nevada's mountains back in 1882 - is
transported every year fro m the Nevada
Rai lroad Museum in Carson City to the
center of the mall. Workers must di sassembl e the cab and tende r, then squeeze
the train thro ugh the mall e ntrance.
Fifteen people beg in to lay trac k at 4:30
a. m. and struggle until 8 a.m . to push the
engine 80 fee t on temporary track to the
locomotive's holiday roost. Meadowood,
opened in 1978, is the largest shopping
mall in Reno, with more than I 00 shops
and services, 65 of them unique to
Northern Nevada. The Joe Dougl ass is
just part of the shopping center's annual
holiday festivities , which also includes
elaborate decoration, a series of "Sounds
of the Holidays" concerts, and, of course,
a vis it from Santa.

Squaw Valley USA
Rte. 89, Squaw Va lley USA, NV
(800) 545-4350
Squaw Vall ey was the site of the 1960
Winter Olympics. The place has change
dram atically since then, but the skiing is
still considered fi rst class. Just ask San
Jose, Calif. nati ve Dan Defore, who dri-
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Th e histo ric Joe Doug lass, an authentic 19th CentUI)', 17,000-pound steam locomotive,
is the cente rpiece of Meadowood Mall 's holiday deco r in Reno, Nevada.

ves 225 mil es every year to spend 30 to
50 days at hi s favo rite Lake Tahoe resort.
"It's Di sneyiand wi th snow," he says.
"Six di stinct mountain s, each with varied
terrain , fast lifts, fa ir prices, and a trul y
professional staff."
The beg inner run s are wide and fl at,
the intermediate runs are diverse enough
to challenge any ability level, and numerous enough that one could ski for three
days and never repeat the same course.
However, Squaw 's Ol ympic reputation
persists, and the resort attracts a hi gh perce ntage of accompli shed ski ers. Fair
warnin g: if a run is marked "Expert,"
they mean it.

than 150 selecti ons. As a Christm as gift
to Nevada Bu siness Journal readers, chef
Pierre Deruaz has agreed to share hi s
recipe fo r dessert.

Chocolate Truffles: oz. semi-sweet chocolate
16oz. dark sweet chocolate
oz. unsalted butter
%oz. dark powder cocoa
egg yolks
One-half oz. Grand M .
amer

Melt the chocol
cool d
ate, allow to

Renata's
445 1 E. Sunset, # 1, Henderson, N V
435-4000
Located on a stretch of Sunset Road
that' s lined with fas t-food eate ri es ,
Renata's offers an intimate, elegant twohour dining experience. Quail , venison,
fresh fi sh and beef di shes top the menu
choices, and the wine li st boasts more

the e own, add the butter, then
. gg yolks. Slowly add th
1Jquor and . h
e
'
WJt your h d
an s,
make small
balls an d re~ ~arshmallow size
lflgerate.
L.._
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CUTTING EDGE
by Randall Putz

No Traffic, No Crowds at the Virtual Mall
Just what we need. Another way to
spend our money. Up until now, commerce conducted over the Internet has
been more rumor than reality. According
to past surveys, a meager seven percent
of Internet users had ever purchased a
product online. But shopaholics need not
worry, because big names are spending
big dollars to make sure cyberspace will
be able to shop ' til it drops.
By 2000 -just three short years away
-revenue from interactive online sales is
expected to reach $6.9 billion. That' s a
lot of vi no from a Virtual Vineyard. And
three important trends are expected to
drive this growth: the validation of online
commerce brought about by an increasing corporate presence; the refinement of
interactive marketing techniques; and the
comfort consumers gain with increasingly
secure transactions.
Corporate America is wading hip-deep
into interactive retailing with online malls
like IBM ' s World Avenue and Time
Warner's DreamShop. At last count, there
were more than 600 malls on the World
Wide Web containing more than 7,500
retailers. This "mailing" of the Internet
appears to continue unabated- each new
month another 50 to I00 malls are added.
The success of these online ventures varies depending on the timing of the effort

and the quality of the experience offered
to the cybershopper. Some, like communications giant MCI, have quietly closed
their doors. Its marketplace MCI has
been criticized for lackluster consumer
interest and faceless content, while MCI
itself has admitted the endeavor was a
premature entry into online retailing.
Others, like the interactive auction house
Onsale which deals in refurbished PC
products, sell millions of dollars in merchandise a week over the ether.
The variety of merchandise and services available online is just as amazing
as the phenomenal growth. While
websites set up as online book stores ,
music stores and florists are among the
most popular, special-interest sites that
hock things like rare 17th century travel
books , temporary tattoos and Cornish fishing smocks also abound. It is these unique
"communities of interest" that are so well
suited to the technology of the Internet' s
online commerce.
As the skills and tools of Internet shopkeepers mature, we can expect advanced
features that will allow online customers
to open their web-wallets with increasing
speed and ease. Digital assistants will
show only products and services that meet
users' shopping profiles while generating
unique electronic coupons with each visit.

Marketers will gain intelligerice by tracking transactions and usage patterns so
that they can target specific buyers with
increasingly customized content.
But all this online opportunity can
come with a big price tag. Companies
looking to create a major electronic commerce site on the World Wide Web can
easily spend $1 million and a year doing
so. While research shows this is typically three to four times the cost and
time these large companies initially expected to invest, they usually are pleased
because of the growth and opportunity
they experience. This is not to say sole
proprietors operating on a shoestring are
exempt from commercial online success
- quite the contrary. One tremendous
advantage of the Internet for small businesses is that it levels the playing field,
allowing a cottage industry in the hills of
Vermont to compete on a more-or-less
equal footing with a corporate giant headquartered in Seattle. The cost of accessing and publishing on the Internet is so
low that even small businesses can
afford to be there.
•

Randall Putz is the Director of
Technology at R&R Advertising in
Las Vegas and heads up their Marketing
Technology Group.
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of Southern Nevada
for Effective Autism Treatment
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AUTISM IS RARELY COVERED BY INSURANCE. JANUARY IS NATIONAL AUTISM AWARENESS MONTH .
Fami lies for Effective Autism Treatment want to help children obtain intervention, but we can 't do it withou
your help. F.E.AT. is a non-profit organization So. NV (702) 368-3328 • No. NV (702) 626-303

People on
the Move
Michael Newman ,
vice pres ident of commerc ial leas ing fo r the
Howard Hughes Corporati on, and Michael
J. Mixer, a principal
of Stuart Mi xer ComMichael J. Mixer
merc ial-Oncor In tern ational have been elected to serve twoyear terms o n the board of d irectors of
the Southern Nevada chapter of the National Association of Industrial and
Office Properties (NAIOP). Founded in
1967, NAIOP is a trade association fo r
developers, ow ners and in vestors in industrial, office and related commercial
real estate.
Stuart Mixer Commercial -Oncor International has named
Marge Landry, a 20year real estate veteran,
as its new pr ope rt y
management d irector.
Marge Landry
Landry will oversee the
day-to-day management of retail , industri al and office properties. Most recentl y
a seni or vice president for The Vi sta
Group, Landry was also employed by
Ko ll M anagement Services, Sanborn
Deve lopm e nt C ompany and M achan
Hampshire Properties.
Harry York, chief executive offi cer of
the Greater Reno/Sparks Chamber of

Com merce, was recently honored by the
Airport Authority of Washoe County's
Board of Trustees w ith its an n ual
Outstandi ng Service Award. York serves
on the airport ' s master plan and air service development task forces . The award
marked the sixth year a member of the
local communi ty has been recog ni zed
fo r co ntributi o ns to s up po rt of th e
development of the Reno/Tahoe Intern ati onal Airport.

Thomas Puckett Marketing, Ad vertising
and Public Relations
rece ntly named Ra y
Jones as di rec tor of cl ien t re lations and Dana
Pretner as a public rela ti o ns coordina tor.
J o nes, most rece ntl y
vice pres ident with the
Ke ith Compani es, has
a n exte n sive background in bu siness administrati on and marke t ing. Pre tn e r was
Dana Pretner
fo rmerl y the press and
guest coordinator fo r the Ari zona International Film Festival and has served as
a n acco un t coo rd in a to r fo r M o r e t
Adverti sin g in Tuson.
Deloitte & Touche,
LLP has pro m o ted
Douglas Rogers to
seni o r tax m anager.
R oge rs has e ig ht
years of pu bli c accountin g experie nce,
Douglas Rogers
in particul ar extensive
know ledge and expertise servin g multistate cl ients, professional service organizations and the gaming industry.
The University & Community College
System of Nevada (UCCSN) recently
approved a one-year, fin al contract for

Desert Research In stitute (DRI) President, Dr. James V. Taranik for the peri od endin g June 30, 1998. Taranik has
served as DRI pres ident since hi s selection in 1987 by the UCCS N Board of
Regents . In thi s capacity, he has been
the seni or admini strator of the statew ide
enviro nmental research in st itute with a
$23 milli on annual budget and a fac ul ty
and staff of 400.

Am y Newman has
been promoted to ·medi a buyer at the Reno
office· of Dunn Reber
Glenn Marz Advertising and Public Rela tion s. N ew m a n has
been with the company
as media ass istant/med ia traffic coordi nator since 1995. Her new duties w ill
include med ia placement for the fi rm 's
maj or Northern Nevada clie nts.
Texas Station Gambling Hall & Hotel
r ece ntl y a pp o int ed
Staci Columbo as the
new director of marketing fo r the reso rt .
C o lumb o is a nin e Stac1Columbo
year marketing professional with extensive experi ence in the
Las Vegas and Atl anti c City gaming
industries.
Betty Kincaid, preside n t a nd ow ner of
So uth wes t E xc ha nge
C orporati o n, became
president-e lect of the
s ta te c hapte r o f th e
Women 's Council of
Berry Kincaid
Rea ltors durin g th e
recent state convention of the Nevada
Association of Realtors. Kincaid has been
acti ve in the 250-member statew ide organi zation for seven years.
December 19')6 •
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Merica, Burch & Dickerson Advertising and Public Relations has ann ounced
Erin Kelly-Kenley has joined the firm

as producti on director. Kell y- Kenley
brings more than a decade of experience
in the area of print production manage-

ment. The company also announced that
Sharon Farrell , formerly adverti sing
manager at International Game Technology in Reno, has joined the Las Vegas
agency. Farrell wi ll help direct the firm 's
gaming account list.
Design Engineering Associates recently
welcomed W. Lowell Shelton, P.E. to
their staff as the new director of electrical engineering. Shelton, a graduate of
Purdue University , has over 27 years ·.
of experience in the field of electrical
engineering.
Clark & Sullivan Constructors in Las
Vegas announced the additions of
Emmett Bishop as superintendent ana
Bryan Toscani as project manager.
Bishop, with more than 24 years ' experience in the construction industry, is currently superintendent for the Desert Inn
project for the company. Toscani has
over 13 years of experience in all phases
of construction.

COMMERCIAL LENDING
It's the door to opportunity
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,fthen opportunity knocks, we'll help you open the door. Sun State Bank is
~ open new doors for you with our commercial lending program. Come to
"tate Bank for fast, efficient and professional service when your business
s money for inventory, land, building, equipment or working capital. Locally
owned and operated, we're Sun State Bank, your neighborhood community bank.

+Commercial loans

+SBA Loans
+100% Equipment Financing
+Construction Loans

Sun

State

+ Commercial Real Estate Mortgages

+International letters of Credit
+ Payroll/Deposit Services
+ Courier Services
+Plus Much More

1'!} Member
~=

F.D.LC.

36 Nevada Rusiness Journal •

Headquarters/Main Office
4240 W. Flamingo Road
Las Vegas, NV 891 03

Bank

702·364·2440
Serving Nevada Businesses Sin ce 1982

Decemher 1996

Reno Regional Center
580 East Plumb Lane
Reno, Nevada 89502

Jon Lucas , with over 20
years of man agement
experience in the hospitality industry , is the
new vice president/general man age r of the
Primadona Resort &
Casino at Primm, Nevada. Formerly , Lucas served an 11-year
tenure with the Sands Hotel and Casi no
in Atlantic City.
Kelli Perone was recently promoted to
general manager of
Project Disbursement
Group, Inc. , a Las
Vegas construction control company. Perone
Kelli Perone
has worked as a disbursement officer for the last two years
and has three years ' experience in the
constructi on control field .
•

WE'VE FOUND THE
PERFECT MIX OF
BUSINESS AND PLEASURE

Canyons Center is now pre-leasing
new oJ!ice space in the heart qf Summerlin.

When you're considering a location for your business,
you have to look for more than just an adequate office.
That's why we've located our newest project in America's
number one master-planned co=unity.
Canyons Center at Summerlin is conveniently located
immediately south of the Summerlin Parkway on
Town Center Drive. It's just across from
The Crossing Business Center and adjacent to
Summerlin's second Tournament Players Club golf
course, the TPC at The Canyons. Best of all, it's only

minutes from shopping, parks and of course, thousands of
wonderful homes.
Pre-leasing of 103,500 square feet of Class A office
space is now under way. So call us. It's your chance to live
where you work, work where you live, and mix a little
business with pleasure.

THE HOWARD HUGHES CORPORATION

For a personal appointment or more irifOrmation) call 791-4400

Nevada
Briefs
Las Vegas job market
to shrink
A tighter job market is expected in the
Las Vegas area with the beginning of the
new year. The projection, for the threemonth period ending in March, reflects
local company responses to Manpower 's
Employment Outlook Survey. The survey indicates 20 percent of those interviewed will staff up during the winter
months, while 16 percent are prepared to
reduce their labor force. Another 58 percent say_ present levels will prevail while
6 percent aren't sure. Job opportunities
appear most promising this winter in
education . Staff cutbacks are projected in
non-durable goods manufacturing and
finance/insurance/real estate. Mixed
readings were reported in construction,
wholesale/retail trade and services.

New projects slated
at Hughes Center
A 255-room high-rise Residence Inn by
Marriott and Gordon Biersch Brewery
Restaurant are both slated to open next
year at the Hughes Center, a 120-acre
master-planned business center in Las
Vegas. The non-gaming suite hotel consists of an 11-story, 209,331-square-foot
hotel and is scheduled to open in the fall
of 1997. At a recent press conference
announcing the project, Marriott officials
said they expect the hotel to be one of the
company's top five revenue producers in
its chain of more than 220 hotels. The
14,600-square-foot single-story restaurant, known for its award-winning
German-style lagers made on site, will
open in the spring of next year.
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A look inside Main Street Sation.

Main Street
main attraction
The November re-opening of Las Vegas '
Main Street Station promises to help
maintain Downtown 's upward economic
trend . The new Main Street Station,
owned by Boyd Gaming Corporati on,
underwent $45 million in renovations,
and employs 800 people. Downtown Las
Vegas now has more than 14,000 hotel
rooms, 500,000 square feet of casino
space and more than 22,000 employees.

Favorite perks
for top executives
Among the most popular "extras" enjoyed
by top U.S. executives and other upper
and middle management personnel are
company-provided cars, mobile car telephones and executive parking privileges,
according to a recent report published by
Runzheimer International, a management
consulting firm. Among the more than
400 financial professionals and fleet managers responding to the survey, 73 percent

named mobile car phones and companyprovided cars as the most widespread
"perks" for top executives. Other popular
extras include paid spouse travel expenses, car allowances, use of company aircraft and chauffeur/limousine service.

Preview '97
scheduled
The Las Vegas Chamber of Commerce
will host Preview '97 on Wednesday,
January 15 , at the Las Vegas Hi lton
Convention Center. Southern Nevada's
annual forecasting event, Preview ' 97
will feature presentations from a number
of speakers and panelists who will
discuss the future of Las Vegas business
and industry. Reservations are now
being accepted for exhibition space and
sponsorships.

Stateline gets
new name
Stateline, Nevada is no more. Early thi
month the state of Nevada renamed the

EVERYONE
HAS
BUILDINGS
town to "Primm" after gaming pioneer,
Ernest Primm. The comm unity, located on
the Nevada/California border south of Las
Vegas, has three resorts with 2,500 combi ned hotel rooms and 3,500 employees.

Desert Springs
Hospital celebrates
25 years
Just prior to Thanksgiving, Desert Springs
Hospital commemorated 25 years of service to Southern Nevada. A number of
state and local dignitaries joined CEO
Thomas L. Koenig in the celebration held
at the hosp ital. Establi shed in 1971 ,
Desert Springs Hospital was originally
designed as a long-term care facility.
However, with an ownership change and
purchase by Charter Medical Corporation
that same year, the property opened as a
medicaVsurgical fac ility.

Strong retail market
projected for 1997
According to a forecast released by Stuart
Mixer Commercial-Oncor International,
Southern Nevada's retail market will
remain healthy next year. With a 5.5
percent vacancy rate, the current retail
market includes approximately 27 million
square feet in more than 250 centers
spread throughout the valley. Retai l
specialists predict that next year's retail
product trends will be primarily in the
grocery-anchored category.

IRS requires electron·
ic tax payments
Beginning in January, the Internal
Reven ue Service (IRS) will require more
than 1.2 million businesses to begin making their federal tax deposits electronical-

ly. Businesses which had more than
$50,000 in federal employment taxes
during the 1995 business year will be
req uired to make all deposits using the
Electronic Federal Tax Payment System .
In 1998, the threshold will change to
include any business with a liability of
$50,000 or more in all federal taxes for
1996. By 1999, businesses with more
than $20,000 in federal taxes for 1997
will be required to comply.

Summerlin Medical
Center opens
outpatient center

• Affordable space for lease,
creative solutions.

The second phase of Summerlin Medical
Center, which includes an array of outpatient services including urgent care, outpatient surgery and diagnostics recently
opened. The facility is the most recent
addition to the medical center campus
and joins the Ill ,000-square-foot medical office building. The 149-bed, fullservice acute care hospital is the capstone of the Summerlin Medical Center
and is scheduled to open next year.

• Unsurpassed customer service.
• FuJ.l..service, one-stop shopping
for any build-t~suit requirement.

• An existing portfolio of
11 + million square feet of
industrial space, and 450+ acres
of prime land.
• Major new projects in Reno and
Las Vegas.
• Overnight access to 40 million
customers.

Commerce Loan
Company leads state
SBA lenders
Commerce Loan Company 's offices in
Reno and Las Vegas funded a record
$11,137,000 in Small Business Administration (SBA)-guaranteed small business
loans during SBA's 1996 fiscal year. The
volume represents a 711 percent increase
over 1995 and makes the company
Nevada's largest SBA lender. According
to a SBA release, Nevada's total volume
exceeded $90 million . Nationwide, SBA
loan guarantees set a $10.2 million
record in fiscal year 1996.
•

DERMODY

PROPERTIE S

Nevada's Premier Induscrial Developer
1200 Rnancial Blvd. • Reno. NV 89502
[702] 858-8080
1900 E. Flamingo Rd .. Suite 154
Las Vegas. NV 89119
[702] 794aXIJ
http:/ /WINW.dermody.com
E-mail: marketing@dermody.com

1-800-7 7 5-SITE
I
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Big Savings for Small Businesses: Year-End Tax Tips
As a business owner, keeping your eye
on the bottom line requires a keen focus
on how to cut your tax bill. While it's
best to treat tax planning as a year-round
effort, the Nevada Society of CP As says
smart year-end tax moves can help you
keep more of your profits.

Watch your timing
Generally, it' s wise to time income and
expenditures so they are taken into account on either side of year-end - depending on which alternative produces
the greatest tax benefit. Most companies
look to push income into the next year so
they can delay the payment of taxes on
it, while they accelerate the payment of
expenses into this year to get current
deductions . Companies that anticipate
being in a higher tax bracket next year
may need to reverse the strategy- that is,
accelerate income into this year, when it
will be taxed at a lower rate, and defer
deductible expenses into next year, when
the deduction will be worth more. This
strategy works best for businesses that
use the cash method of accounting.
Say it with flowers
Since only 50 percent of restaurant
meals are tax deductible, consider
sending gifts.
Sending bouquets of flowers, bottles of
wine, or tickets to theater events can often make a bigger impact than dining out,
and you can deduct up to $25 per person.
What's more, in general there's no limit
on the size of deductible gifts you can
make to a business entity. For example, if
you gtve 10 World Series tickets worth

$65 each to an organization you do business with, your business can deduct the
full $650, as long as you don ' t specify to
whom the tickets should be given. However, if you know the tickets will go to a
specific person , the $25 limit applies.

Don't depreciate what you can expense
Generally , you can expen se up to
$17,500 worth of equipment in 1996,
rather than depreciating it over a number
of years. The expensing deduction is
reduced on a dollar-for-dollar basis to
the extent the total cost of equipment
placed in service exceeds $200,000 in a
given year. If you charge the purchase
on a credit card. before the end of the
year and don ' t get billed until January ,
you can still take the deduction for 1996
as long as the asset is placed m servtce.
Put your kids to work
If your children are looking for
part-time jobs or work over a school
break, putting them on the payroll is
mutually beneficial. You can deduct their
salaries as long as they are performing a
service for your company .
Charge it off
Businesses must now deduct bad debts
under the "specific charge-off method ,"
which means each bad debt must be identified and deducted in the year in which
it becomes uncollectible. It' s a good idea
to create a paper trail showing the steps
you took to collect the debt.
Deduct it even without receipts
Even if you lost receipts for some busi-

ness entertainment expenses you incurred
during the year, you may not lose your
deductions as long as the expense was
under $75. That' s because the IRS no
longer requires that you provide receipts
for expenses under $75 .
However, for each expense you are
still required to keep a log of the date,
location, amount, name of person entertained and b_.usiness purpose of the entertainment. Take the time now to make
sure your log is up to date and accurate.

Retire rich
Contributions to a qualified retirement
plan can produce substantial immediate
and long-term tax savings. Deposits to a
Keogh or Simplified Employee Pension
(SEP) plan are deductible, and you pay
no tax on the earnings that accumulate
until you begin to collect benefits, usually at retirement. A Keogh plan must be
set up by the end of your business' tax
year to take a current deducti on. Contributions can be made as late as your
tax-filing date, plus extensions.
Take your eligible deductions
Fear of being audited causes some
people to pass up valuable deductions.
For example, many business owners pass
up legitimate deductions for home offices or computer purchases because
they ' re concerned the deductions may
trigger an audit. As long as your deductions are legitimate and you comply with
the rules, consider taking advantage of
what you have coming to you.
•
Prepared by members of the Nevada
Society of Certified Public Accountants.
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-Located at the new Galleria at Sunset mall in Henderson,

A

WestPark Plaza Galleria, provides tenants with great visibility and
easy access from the freeway, Sunset Road and Stephanie Street.

£SlHHICS

-The project's modern design includes the extensive

use of marble and glass, lush landscaping, dynamic entryway and

A Serving the West Valley:
V WestPark Plaza Rainbow

..

WestPark Plaza Galleria
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unique architecture.

M£NITI£S

- A generous tenant improvement package, abundant
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parking and high-tech security are just a few of the many features

GALLERIA BLVD .

~
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GALLERIA MAll
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of WestPark Plaza Galleria.
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E. SUNSET

WfSTPARK PLAZA GALLERIA IS ALRfADY 50 PfRCfNT PR£-LfAS£0.
MfDICAL AND PROfESSIONAL SPACf IS CURRENTLY AVAILABLE ON AfiRST-COM£, fiRST-SfRVf BASIS.
for Leasing and Purchase Option information:
LYLf BRfNN~N &~SSOCIMfS (702) 592-4098 .. (702) 731-9007

INSIDE POLITICS
by Michael Sullivan

Infrastructure~

Education Top Issues at
1997 Legislative Session

Remember the words in frastructure,
crime, educati on and campai gn finan ce
reform , because yo u' re likely to be hearing them a lot once the Legi slature convenes in Janu ary.
These issues are always at the top of
legislator' s agendas when they converge
on Carson City for their bi -annual soj ourn . But the one issue legislators believe will cause the most stir in 1997 is
the state 's budget.
"I think thi s session, more than ever,
w ill be about money - espec iall y with
regard to our budget surplus and coping
with increas ing infras tructure demands,
not just in Southern Nevada but throughout the entire state, " Senate Minority
Leader Din a Titus said .
Titu s ex pects a lot of competiti on
among legislators for access to the surplus funds. Much of the money w ill be
di vv ied up into one time, or "one-shot"
infusions fo r favored causes.
Assembl y M aj ority Leader Ri chard
Perkins ag reed th at dealing with the budget surplu s responsibly and coping with
Southern Nevada' s increasing infras tructure problems will be huge issues.
The cri sis of an overburdened in frastructure used to be limited to the Las
Vegas area. The fact the problem is now
statew ide changes the issue's political
dynamics. Competitio n for fundin g may
cause ri fts between the northern and
southern ends of the state.
Another item that has come to the fo refront because of mass ive growth is educati on. Officials continue to grapple with
the problem of overburde ned schools.
Complicating the matter is the fac t that
every school bond in the state fa iled to
pass except fo r in Clark Coun ty. Since
overcrowdin g has reached alarmin g lev els, the burden w ill fa ll on legislators to
deal with the problem.

Representati ves wi ll also have to contend with the public's schi zophreni c approach to the issue. Res idents are outraged at the conditi on and perfo rmance
of our schools; yet, they are increasin gly
recalcitrant about providing the support
needed for improvement.
Trad iti onall y the Legislature has shied
away from getting in volved with school
construction, but that could change thi s
year. At the very least, Perkins suggested
he would like to see some of the surplus
go to technology and fac ility upgrades
for schools.
Since the Democrats are in control of
the lower house this year, Perkins indicated educati on issues will be one of hi s
top prioriti es.
One iss ue th at inevitabl y commands a
lot of attention is crime. It will be hard to
top the success of the last sess ion, in
which an omni bus crime bill was passed
that increased penalti es fo r virtuall y every maj or offense.
Perkins ex pects leg islators to continue
the trend of be ing tough on v iolent criminals while search ing for strong, effecti ve
altern ati ves fo r other offenders."We' ll
deal with crime, not onl y how it relates to
our relati ve safety, but also how it affects
us all fin anc iall y with regard to the ri sing
costs of incarcerati on," said Perkin s, who
is also a Henderson poli ce officer.
Another subj ect likely to draw plenty
of attenti on is campaign finance reform .
Legislators point to the uproar caused by
newly-e lected Co un ty Commi ssio ner
Lance Malone acceptin g up to a quarter
of a milli o n doll ars from a source who
didn ' t have to reveal the nature of the
contri buti ons. The money was funneled
th rough the Republican Party, wh ich by
law is not he ld to spendin g limits and
isn' t required to reveal its donors.
Titus beli eves we can expect "reforms

aimed at greater caucus and part y reporting so we can avoid situations like the
Malone/Paul Chri stensen race."
Perkins added there is more resolve
than ever to end loopholes in campaign
contribution di sclosure laws.
Other major issues on the Maj ority
Leader's agenda include workers' compensation as it relates to unfunded liabiliti es and ensuring the Sil ver State doesn' t
get the shaft fro m new ly-establi shed
Medicare block-grants. Local offi cials are
concerned the new system \Vo n' t take into
account Nevada's incredible growth , leav- •
in g the Legislature to dip into s~a te rev- ·
enues to compensate fo r the shortfall.
One of the more controversial ·iss ues
li kely to emerge is fi guring out how to
deal with the unin sured. Legislators are
fi nally reali zin g this is not a problem that
will go away simply by ignorin g it. The
current leadership just might have the
gumpti on to face the issue. Titus has indicated it 's an issue she will champi on
in the coming session.
O f course o ne bi g vari able in shaping
the issues to be addressed is who comes
to the tabl e, and thi s year is li kely to be
no excepti on.
Titus ind icated a maj or pl ayer is sure
to be Governor Bob Miller. The governor was heav il y in volved in legislati ve
races. He's expected to continue hi s acti vism durin g the Legislature fo r three
mai n reasons.
First, the govern or's overwhe lmin g
popul arity wi ns the ear of many legislators. Also, the electoral success of Democrats means the governor is li kely to enjoy more support among leg isla tors.
Finall y, Govern or Miller is in hi s last
te rm and will work wi th Legislato rs to
e nsure he leaves a strong legacy.
•

Ju stin Cohen contributed to this stOI) '·
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by Joe Mullich

When Winning Isn't Anything

Surveys show
that worker
discontent is
growing faster
than you can
cover an office
cubicle with
Dilbert cartoons.
At the same time,
a new poll by
Adweek magazine

found that only
half of all men
and 38 percent of
women would quit
their jobs if they
won a lottery
jackpot.
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The odd thing is, those
statistics seem to underestimate reality: another survey
found that less than a quarter
of lottery winners cast off their
wingtips and turn in their time
cards. Albert Knights of
Maine, for instance, won a
$5.9 million jackpot and
immediately returned to his
$160-a-week position as a
garbage man. "I wasn ' t ready
to retire," Knights told People
Magazine. "Besides, [the job]
keeps me out of mischief
and from fightin ' with the
old lady."
I'm not sure why these
people aren't telling their
bosses to shove their jobs.
But I suspect much of the
reason can be traced to one
Buddy Post.
Buddy Post, you may
recall, won $16.2 million in the
Pennsylvania State Lottery in
1988. At the time, Post was in
his mid-50s and had been a
cook and a carnival worker.
Winning that much scratch put
Post in the rarefied economic
ranks of a software tycoon or a
backup NBA center. So you ' d
think Buddy Post would
consider himself to be the
luckiest (echo chamber effect)
man-man-man-man on the
face-face-face of the
earth-earth-earth-earth .
However, Buddy Post
had nothing but trouble after
his jackpot. He started some
businesses, including a bar
and used-car lot, with hi s
siblings, but the businesses
Oecemher 1\196

failed. In 1991 , Post was
arguing about business with
his step-daughter's boyfriend
and, "to scare him off," Post
fired his gun into the ceiling.
(Hey , Charles Bronson, how
about just ASKING the guy to
leave.) Post was convicted of
assault and sentenced to jail for
six months to two years. Post
hasn't gone to jail because
he's been filing appeals, but,
in retrospect, Post would
probably have been better off
in the hoosegow.
Post's landlord claimed she
was owed half the lottery
money - and Post was barred
from using any of his winnings.
Eventually , the landlady was
awarded a third of the take.
That would have bummed
out most people. But Post, of
course, had bigger concerns
than a few million bucks.
Around the same time, Post' s
brother Jeffrey was plotting to
kill Buddy and hi s wife. It
seems Cain wanted to get his
hands on the rest of Abel's
money. Jeffrey was convicted
of the scheme in 1993.
Post declared bankruptcy
because he was $500,000 in
debt, not counting the money
he owned for taxes and to
lawyers (there are always
lawyers). Today? Post lives in
a mansion, but the gas was
shut off when he couldn' t pay
the bill. Post now says he feels
lucky his phone and electricity
weren't also shut off. A good
thing, too, since that place
probably gets cold in the

wi nter, and I suspect by now
Wild Bill Hickock's ceiling
looks like Swiss cheese.
Post was recently in the
news again because he ' s
trying to auction off the 17
lottery installments, worth
about $5 million , that he is
still due. The Pennsylvania
Lottery is trying to block the
auction , contending that
winners can' t sell future
payments. So Post is likely
to end up in court again.
And that is where he plans
to stay for the rest of his life.
If he is able to sell his f uture
winnings (top bid so far is
$2.15 million), Post says he
will devote the remainder of
his days to filing lawsuits
agai nst lawyers and others
who have conspired to take
his money. A life with lawyers?- I' m tossing out my
Super Lotto card as we speak.
So what' s the moral of
all this? In my opinion,
Buddy Post is a gen uine
American hero.
Why? Sociologists complain the lotteries' get-richquick appeal undermines the
American work ethic and
causes a rip in the fabric of
our culture. What with
worker satisfaction at an
all-time low, we need something to buck this dispiriting
trend. And that' s where
Buddy Post comes in.
Because he proves that just
being a regular 9-to-5 slob
may be the way to go,
after all.

•

IJusiness indicators & anal)!sis
Nevada Taxable Sales
Quarterly, 1985 - 1996

N

ational indicators , generally speaking, have slowed during the last half of
1996. Nevertheless , overall economic activity continues to grow at a modest
rate. Third-quarter Gross Domestic Product (GDP) figures measure the rate of
growth at 3.22 percent over year-ago levels . Growth slowed from a 4.7 percent rate for
the second quarter. On an annualized basi s, the inflation-adjusted GDP grew at only 2.2
percent. As a result, the slowdown in the third quarter has been accompanied with some
inventory accumulation.
Despite more modest growth in recent months, both consumers and businesses have
been confident about economic prospects. Unemployment levels reached lows for the
,year, falling to 5.1 percent in August. Preliminary data for September and October show
only a slight nudge upward to 5.2 percent. Indeed, voters felt sufficiently confident they
kept the Washington economics team in place, the White House to the Democrats and
Congress to the Republicans. Expectations for both current and future situations have
consistently been strong throughout 1996. In short, though nothing clearly signals an
economic downturn , a number of national indicators have slipped in recent months.
Despite predictions to the contrary, the Federal Reserve (Fed) chose not to raise
interest rates, making it clear the institution does not believe the economy is growing too
fast. Since they have elected to keep the discount and federal funds rates at current levels,
federal reserve decision makers also sent the message they are not concerned at this time
about a downturn . The Fed , as well as Wall Street asset managers, think that the economy
is moving forward at about the right pace.
Neva9a indicators show a similar pattern as compared to the national indicators. On
the one hand, taxable sales in Clark County grew in August at a staggering 14.49 percent
above year-ago levels , pushing the state rate to a I 0.75 percent growth rate. On the other
hand, gaming revenue (viewed by many as the single best indicator of current activity
in the Silver State) fell in September, down from year-ago levels by 5.93 percent for
Washoe County (Reno) and 1.28 percent for Clark County (Las Vegas). Adjusting these
numbers for inflation , necessary so as make a legitimate comparison with real GDP for
the country, would only push the Nevada rates lower. Thus, we find some slippage in
Nevada's economic situation.
Though a one-month drop does not establish a shift in trends, it at least suggests the
recent impressive growth in the state' s gaming sector may now be coming to an end. A
slowing in activity may not necessarily be bad; it may be particularly helpful for
infrastructure development to catch up . Among the more risk-adverse, these early signs
of a slower rate of future growth may be sufficient for some to prepare for a more
turbulent future. But for most, it is better to wait, they find reason for optimism in the
continued growth in the volume of tourism activity- the latest numbers show passenger
volume to be healthy and growing.
For those looking beyond the current environment, the level of construction activity ,
reflective of evaluation and investment in the future state of affairs, has been brisk.
Moreover, both of the state ' s urban areas report increased permitting activity. Since
permitting precedes spending (in some cases there may be long lags), the outlook is for
continued construction expenditures. As a result, momentum from the construction
sector will keep things moving, at least in the near term.
•

R. Keith Schwer,
University of Nevada- Las Vegas, Center for Business and Economic Research.
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Quarterly, 1985 - 1996
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Air Passengers
Quarterly, 1985 - 1996

Millions

LATEST
UNITS

DATE

PERIOD

PREVIOUS
PERIOD

YEAR
AGO

CHANGE
YRAGO

UNEMPLOYMENT
Nevada
Las Vegas MSA
Reno MSA
U.S.

5 .3
5 .6
4.2
5.1

5.1
5 .4
4.1
5 .4

5 .2
5.5
4 .2
5 .6

1.92%
1.82%
0.00%
-8.93%

$thousand
$ thousand
$thousand
$million

1,962 ,1 85
1,294,241
355,07 1
204,998

1,920,5 37
1,254,470
350,771
204,662

1,771 ,672
1'130,464
348,908
196,637

10.75%
14.49%
1.77%
4 .25%

$ thousand
$thousand
$thousand

633,217
481,686
91,898

624,241
464 ,976
91 , 187

648,190
487,947
97,695

-2.31 %
-1.28%
-5.93%

September, 1996
September, 1996
September, 1996
August, 1996

%
%
%
seasonally adj .

A ugust,
Au gust,
August,
Augu st,

RETAIL ACTIVITY
Nevada Taxable Sales
Clark County
Washoe County
U.S. Reta il Sales

1996
1996
1996
1996

GROSS GAMING REVENUE
Nevada
Clark County
Washoe County

September, 1996
September, 1996
September, 1996

CONSTRUCTION ACTIVITY
Las Vegas Area
New Residences
New Commercial
Reno Area
New Residences
New Commercial
U.S.
Housing Starts
Total Construction

i

3rd qtr 1996
3rd qtr 1996

#perm its
#permits

5,832
365

5,505
318

5,245
290

11.19%
25 .86%

3rd qtr 1996
4th qtr 1995

#permits
#permits

856
80

929
82

729
52

17.42%
53 .85%

August, 1996
July, 1996

thousand
$billion

1,525
554.7

1,460
562 .6

1,401
542 .3

2nd qtr 1996
2nd qtr 1996
2nd qtr 1996

$
$ per sq . ft.
%

140,179
78.41
7 .93

140,638
79 .30
7.43

134,097
80.78
7 .59

4 .54%
-2 .93%
4 .48%

2nd Half 1994
2nd Half 1994
2nd Half 1994
August, 1996

$
$ per sq . ft.
%
thousand

178,711
95 .55
9 . 10
832

168, 199
92 .67
7 .90
795

170,325
96 .88
7 .20
707

4.92%
-1.37%
26 .39%
17.68%

2nd qtr 1996
2nd qtr 1996
August, 1996

passengers
passengers
thousand gal.

7,652,833
1,596, 183
74,169

7,543,627
1,644,954
72,898

7,083,112
1,482,052
72,380

8 .04%
7.70%
2.47%

July, 1996
July, 1996
July, 1996

people
people
people

1,688,600
1, 115,940
306,810

1,582,390
1,036,290
294,290

6.71%
7.69%
4 .25%

August, 1996
August, 1996
Se.ptember, 1996
September, 1996
3rd qtr 1996

1982-84= 100
$billion
%
%
$billion

152 .9
1,143.8
8.75
5.26
7,309 .8

2.88%
-3 .86%
-5.71 %
-2 .09%
3 .22%

8 .85%
2.29% .

HOUSING SALES
Las Vegas Area
Average Sales Pricelll
Average Cost/Square Foot
Average Mortgage Rate121
Washoe County
Average Sales Pricelll
Average Cost/Square Foot
Average Mortgage Rate121
U.S. Home Sales

TRANSPORTATION
Total Passengers131
McCarron Int. Airport, LV
Reno/Tahoe Int. Airport
State Taxable Gasoline Sales

POPULATION ESTIMATES
Nevada151
Clark County151
Washoe County151

NATIONAL ECONOMY
Consumer Price lndexl•l
Money Supply - M 1
Prime Rate
Three-Month U.S. T-Bill
Gross Domestic Product

157.3
1,099.6
8.25
5 . 15
7,616 .0

157.0
1,1 08 .5
8.25
5 .09
7,545.1

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA fixed; (3) enplaned/ deplaned passengers; (4) all urban consumers; (5) preliminary
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Deptartment. ; UNLV, Center for Business and Economic Research;
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve.
COMPILED BY: UNLV, Center for Business and Economic Research
December 1996 •
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