%
Cox Business helped Liberty Market
keep more than their bread 100% local.
Kiersten Traina, co-owner of the Liberty Market prefers to do business with local suppliers—
that’s why she trusts Cox Business for fast, reliable Internet and feature-rich phone service.
With award-winning local support, we’re available 24/7 if she ever needs it. This way, she
can get back to doing what she does best, making the most delicious wood-ﬁred pizzas
in town. Call today and see how your business is our business.

GET A $150 VISA® PREPAID CARD
AFTER ONLINE REDEMPTION

Business
Internet
& Phone

85

99
—

$

mo*

• Free voice mail and unlimited nationwide long distance calling
• Internet speeds up to 15/3 Mbps
• Based on a 2-Year contract

coxbusiness.com | 702.939.1148

*Offer ends 9/30/13. Available to new subscribers of Cox Business VoiceManagerSM Anywhere and Cox Business InternetSM Professional (max. 15/3 Mbps). Prices based on 2-year service
term. Offer includes unlimited nationwide long distance. Unlimited plan is limited to direct-dialed domestic calling and is not available for use with non-switched circuit calling, autodialers, call center applications and certain switching applications. Equipment may be required. Prices exclude equipment, installation, taxes, and fees, unless indicated. Speeds not
guaranteed; actual speed may vary. Rates and bandwidth options vary and are subject to change. Phone modem provided by Cox, requires electricity, and has battery backup. Access
to E911 may not be available during extended power outage or if modem is moved or inoperable. Discounts are not valid in combination with or in addition to other promotions, and
cannot be applied to any other Cox account. Speed claim based on Cox Business Internet 150 Mbps service vs. basic 1.5 Mbps DSL. Services not available in all areas. Other restrictions
may apply. Telephone services are provided by Cox Nevada Telcom, LLC. © 2013 Cox Communications, Inc. All rights reserved. Cox Business Visa® Prepaid Card available with qualifying
new Cox Business services with minimum 2-year contract. Online redemption required. Void where prohibited. Limit one Prepaid Card per customer, total not to exceed $200. Allow 6-8
weeks after redemption for delivery. Cards issued by MetaBank,™ member FDIC, pursuant to a license from Visa U.S.A. Inc. Card use subject to terms and conditions as set forth by the
issuing bank. Not redeemable for cash. Valid through expiration date on front of card. Other restrictions apply.
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Commentary

North Las Vegas’ Eminent
Domain Scheme:

Well-Meaning, but Dangerous

San Francisco-based Mortgage Resolution Partners (MRP) has been pitching a scheme to
get distressed cities to use their right of eminent domain to seize underwater homes and pay
MRP to help restructure the mortgages. They tried and failed in several cities before finding a receptive audience in North Las Vegas. Naturally, city officials want to help their constituents, who
have been hit hard by the recession and the collapse of the housing market, but the agreement
they signed with MRP on June 19 goes against both the U.S. and the Nevada Constitutions, puts
the city at risk of losing even more money, and could further damage the local housing market.
Under their plan, MRP would identify homeowners who are underwater yet still current
on payments, and whose mortgages were financed by private investors and bundled into
mortgage-backed securities. Using its power of eminent domain, the city would forcibly
take over the properties and pay the current mortgage holders pennies on the dollar. The
city could then re-sell the homes back to their current owners at a price closer to market
value, assuming the owners could qualify for a new loan. MRP estimates about 5,000
homes in North Las Vegas would qualify for their plan.
As an example, the city takes over a home with a $300,000 note and pays the original
mortgage holder only $150,000. Then MRP finds a buyer for a new note at $190,000. Theoretically, the city would make $40,000 (less fees) and the homeowner’s mortgage is now
$190,000 instead of $300,000. But what about the holder of the original note? In effect, the
city is using its power of eminent domain to take $150,000 away from that investor. These
mortgage-backed securities are owned by everyday citizens who have put their savings into
investment funds. Why should they lose their investment in order to benefit the underwater
homeowner, the city government and MRP?
This “feel-good” proposal is wrong on so many levels. It violates the Nevada Property
Owners’ Bill of Rights, which was incorporated into Article One of the Nevada Constitution and bans the use of eminent domain to transfer property between private owners. The
agreement also violates the due process guarantees of the Fifth Amendment of the U.S.
Constitution and the equal protection guarantee of the 14th Amendment.
Implementing the plan could be costly and carries a lot of risk. MRP is charging $4,500
for each mortgage, and the city would also be responsible for interest and servicing costs.
There’s no guarantee that third parties will purchase the new loans. If 5,000 homes qualify
for the plan at $150,000 per mortgage, the city could be on the hook for $750 million. And
what happens while the city is holding all these mortgages waiting for new investors to appear? Who collects the mortgage payments and handles delinquencies? Does the city really
need another bureaucracy?
Investors who currently hold mortgages could sue the city, which could be responsible
for court costs. One North Las Vegas citizen, Gregory Smith, has already filed a federal suit
in U.S. District Court, asking the court to declare the plan unconstitutional.
This plan would have repercussions for the entire area by making private lenders unwilling to make loans here. And proposed legislation in Congress (Protecting American
Taxpayers and Homeowners Act of 2013) would bar federally backed loans in any county
where eminent domain is used for mortgage relief.
The agreement with MRP contains a clause allowing the city to back out of the agreement at
any time. When the City Council meets on August 21 it should cancel the contract before it gets
in any further trouble. While we feel for the people who are stuck in underwater homes, the first
rule of lifesaving is not to let the drowning person pull you under, and this is just what’s likely to
happen if North Las Vegas continues with this unconstitutional and dangerous scheme.
By Whose Authority?
For more information on my Commentary and to see some of the backup research, or if
you wonder why I take the position I take, go to www.LyleBrennan.com.

Lyle E. Brennan
Publisher
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Cover Story

Ranking Nevada
By Kay Foley

T

he Nevada economy is showing more positive
signs in 2013 than it did last year, especially in
critical indicators like unemployment and housing. While many Nevadans still fear that the
light at the end of the tunnel may be an oncoming train, there are hopeful signs that travel and tourism are
gradually rebounding, more Nevadans are finding work,
and fewer homes are being foreclosed. Although economic
indicators seem to be moving up, Nevada is still plagued
with ongoing social problems like the quality of education
systems. These lead to concerns about the quality of life in
the Silver State, which negatively impacts Nevada’s ability
to attract new business – a vital part of the long-awaited
economic recovery.
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Education
Nevada ranked dead last in the education category in the Annie E.
Casey Foundation’s 2013 Kids Count report, the same dismal ranking it held last year. Standardized test scores are consistently lower
than the national average, fewer adults have high school diplomas
or college degrees and Nevada students are more likely to drop

out of high school. Comparing this year’s numbers to last year’s
shows some improvement in test scores, but not enough to spark
any great optimism about the future of education. As politicians
debate about how to raise levels of achievement, the future of Nevada’s children, economy and state hangs in the balance.

Test Scores by College-Bound Students

Standardized Test Performance

Average Composite ACT Score
% meeting ACT college readiness benchmarks
Average Composite SAT Score

Nevada
21.3
25
1,450

U.S. Average
21.1
25
1,498

Sources: The College Board (SAT) & ACT State Reports - 2012 Graduating Class

Level of Education
Adults 25 years old & over with at least a Bachelor’s Degree (2011)
Adults 25 years old & over with high school diploma (2011)

Nevada
22.2%
84.2%

U.S.
28.2%
85.4%

Source: U.S. Census Bureau, Statistical Abstract of the United States

Teacher Salaries
Nevada
$53,100
Elementary school teachers except Special Education
$53,200
Middle school teachers except Special Ed. & Technical Ed.
Secondary school teachers except Special Ed. & Technical Ed. $52,740
Source: U.S. Bureau of Labor Statistics, May 2012 Occupational Employment & Wages Report

U.S. Average
$56,130
$56,280
$57,770

Nevada
237
278
213
258
141
144

Math Scores Grade 4 (2011)
Math Scores Grade 8 (2011)
Reading Scores Grade 4 (2011)
Reading Scores Grade 8 (2011)
Science Scores Grade 4 (2009)
Science Scores Grade 8 (2011)

U.S.
240
283
220
264
149
151

Source: National Center for Education Statistics. Data reflect performance in the National Assessment of Educational
Progress (NAEP) exams.
*Out of 51.

Education Snapshot
Nevada
70%
Children not attending preschool (2009-2011)
75%
Fourth graders not proficient in reading (2011)
71%
Eighth graders not proficient in math (2011)
% of teens ages 16 to 19 not in school and not high school graduates (2011) 13%
42%
High school students not graduating on time (2009-2010)
50
Ranking in education compared to other states

U.S.
54%
68%
66%
8%
22%
n/a

Source: Annie E. Casey Foundation, 2013 Kids Count Profile

August 2013

7

Cover Story | How We Stack Up
Travel & Tourism
Travel and tourism are the lifeblood of Nevada’s economy, resulting in over $29 billion in economic impact each year and
supporting more than 300,000 jobs. Visitor volume, convention
delegates and gaming revenue are all showing slight increases,
leading to hopes that the state’s economy is finally starting to

rebound from the recession, although employment in the casino
industry hasn’t completely recovered. Like the U.S. economy as
a whole, Nevada’s economy is dependent on consumer spending,
including spending on entertainment and vacations, so the return
of tourists and gamblers is a welcome sign.

Overview

Casino Tax Revenue by State 2012

Visitor Volume
Convention Delegates
Average Monthly Hotel Occupancy
Room Tax Collections
Airport Volume
Vehicle Traffic Counts
Gross Gaming Revenue

Q1 2012
52,074,029
5,607,823
79.3%
$17,391,894
45,493,943
27,631,714
$10,933,140,126

Source: Nevada Commission on Tourism
* Year over year

Change*
0.8%
1.2%
0.5%
2.0%
-0.8%
14.2%
1.2%

State
Pennsylvania
Nevada
New York
Indiana
Louisiana
Illinois
Missouri
West Virginia
Iowa
Rhode Island
U.S. Total

Tax Contributions (in Millions)
$1,487.00
$868.60
$822.67
$806.56
$579.45
$574.34
$471.41
$402.50
$334.43
$328.98
$8,600.00

Change*
2.1%
0.4%
38.6%
-4.7%
1.1%
17.4%
-2.8%
-1.0%
4.0%
6.6%
8.5%

Source: American Gaming Association
* Year over year

Economic Impact of the Travel Industry
State
California
Florida
New York
Texas
Illinois
Nevada
Pennsylvania
Georgia
Virginia
New Jersey
U.S. total

Travel Spending*
$105.0
$71.5
$56.9
$55.1
$31.7
$29.6
$22.8
$22.7
$20.9
$19.3
$855.4

Jobs Generated
836,900
758,700
430,700
555,900
292,000
304,800
208,300
238,400
211,900
196,100
14,600,000

Taxes Generated*
$15.5
$10.6
$10.9
$8.8
$5.7
$4.2
$3.3
$4.5
$2.7
$3.3
$129.0

Source: U.S. Travel Association. State data from 2011, U.S. Data from 2012
* In Billions

Casino Jobs
State
Nevada
New Jersey
Mississippi
Louisiana
Indiana
Pennsylvania
Missouri
Iowa
Colorado
Michigan
Illinois
U.S. Total

Jobs FY 2012
170,206
34,726
23,377
15,061
12,543
10,162
9,631
9,558
9,278
7,972
7,687
332,075

Change*
-2.4%
5.8%
-1.5%
-12.5%
-10.9%
2.7%
-7.7%
1.9%
0.2%
9.2%
-2.8%
-0.9%

Source: American Gaming Association
* Year over year
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Tax Burden
Nevada is one of only seven states with no personal income tax,
but Nevadans still pay about the same percentage of their personal
income in state taxes (6.7 percent) as the national average (6.2
percent). However, calculating the entire tax burden (both state
and local taxes), Nevada ranks 42nd among the 50 states, and low

business taxes make the state attractive to businesses looking to
relocate from high-tax areas. While most food items are exempt
from sales tax in Nevada, sales taxes on other basic commodities like clothing, gasoline and household goods tend to hit lowincome people harder than those with more disposable income.

State-Local Tax Burden*

Business Tax Climates

Rank
1
2
3
4
5
42
46
47
48
49
50

State
New York
New Jersey
Connecticut
California
Wisconsin

Combined Tax Rate
12.8%
12.4%
12.3%
11.2%
11.1%

Nevada
Wyoming
Louisiana
Tennessee
South Dakota
Alaska
U.S. Average

8.2%
7.8%
7.8%
7.7%
7.6%
7.0%
9.9%

Source: The Tax Foundation. Calculations based on all state and local taxes paid, both to a person’s own state and to other
states (e.g. in sales taxes paid when traveling). Total taxes are divided by total state income to compute a “tax burden”
measure. (District of Columbia not included)
* FY 2010 (most recent data available)

2012 State Tax Collection by Source
State
Property Tax
Sales Tax
Selective Sales Tax*
Personal Income Tax
Corporate Income Tax
Other Taxes

Nevada
3.5%
50.7%
26.5%
0.0%
0.0%
19.3%

U.S. Average
1.6%
30.5%
16.6%
35.3%
5.3%
10.7%

Rank

State
Best

1
2
3
4
5

Wyoming
South Dakota
Nevada
Alaska
Florida
Worst

46
47
48
49
50

Rhode Island
Vermont
California
New Jersey
New York

Source: Tax Foundation, 2013 State Business Tax Climate Index (data at July 1, 2012)

State Taxes as Percent of Personal Income
Rank
1
2
3
4
5
24

State
Alaska
North Dakota
Vermont
Wyoming
Hawaii
Nevada
U.S. Average

Tax %
21.4%
17.4%
10.6%
9.4%
9.3%
6.7%
6.2%

Source: Federation of Tax Administrators
Note: State taxes only; local taxes are not included

Expressed as % of Total Taxes Collected; Source: Federation of Tax Administrators.
*Selective taxes include taxes on motor fuel, alcohol etc.
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Cost of Doing Business
Nevada compares well with competing markets when it comes to
costs for commercial real estate, wages, workers comp insurance,
utilities and other business basics. Because of overbuilding during the commercial real estate boom, plenty of inventory is avail-

able at reasonable prices, and the relatively high unemployment
rate makes it easy to staff a company. Since Nevada does not
have corporate income tax, franchise tax, unitary tax or inventory tax, business tax rates make it especially competitive.

Commercial Real Estate Lease Rates

Total Annual Operating Costs - I.T. Centers Western U.S.

Industrial
$0.30
$0.35
$0.37
$0.44
$0.51
$0.56
$0.58

Reno
Sacramento
Inland Empire, CA
Phoenix
Las Vegas
Greater Los Angeles
Orange County
Office*

$1.49
$1.69
$1.73
$1.74
$1.87
$1.88
$2.33

Reno
Phoenix
Inland Empire, CA
Sacramento
Las Vegas
Orange County
Greater Los Angeles
Retail**

$1.18
$1.22
$1.32
$1.34
$1.49
$1.84
$1.94

Phoenix
Reno
Sacramento
Inland Empire, CA
Las Vegas
Orange County
Greater Los Angeles
Source: Voit Real Estate Services. Q1-2013
*Full Service Gross
**Triple Net

(Ranked from least expensive)
1
2
3
4
5
6
7
8
9
10

Location
San Antonio, TX
Louisville, KY
Des Moines, IA
Las Vegas, NV
Dallas/Ft. Worth, TX
Portland, OR
Denver/Boulder, CO
Cleveland, OH
Minneapolis/St. Paul, MN
Chicago, IL

Annual Costs
$24,687,386
$24,697,533
$25,498,612
$25,677,134
$26,406,728
$27,294,358
$27,548,051
$28,117,530
$29,909,488
$30,410,627

Source: The Boyd Co., Inc., Princeton, NJ. Costs based on a 200-worker information technology center occupying 100,000 sq. ft.

Total Annual Operating Costs - Customer Service Center
(Ranked from least expensive)
1
2
3
4
5
6
7
8
9
10

Location
Tampa/St. Petersburg, FL
Richmond, VA
Las Vegas, NV
Charlotte, NC
Houston, TX
Denver/Boulder,CO
Portland, OR
Seattle, WA
Boston, MA
San Francisco, CA

Annual Costs
$24,584,775
$25,337,444
$25,477,243
$26,196,917
$26,883,510
$27,299,267
$27,427,323
$28,863,207
$30,273,288
$32,458,207

Source: The Boyd Co., Inc., Princeton, NJ. Costs based on a 500-worker customer service center occupying 45,000 sq. ft. of
office space

Total Annual Operating Costs: Distribution Warehouse
(Ranked from least expensive)
1
2
3
4
5
6
7
8
9
10

Location
Quincy, WA
Salt Lake City, UT
Reno/Sparks, NV
North Las Vegas, NV
Phoenix, AZ
Stockton, CA
San Bernardino, CA
Seattle, WA
Oakland, CA
Los Angeles, CA

Annual Costs
$14,057,361
$15,101,567
$16,163,359
$17,235,457
$18,247,971
$18,509,895
$18,941,655
$18,973,520
$20,605,607
$20,737,988

Source: The Boyd Co., Inc., Princeton, NJ. Costs based on a 175-worker distribution center occupying 500,000 sq. ft. and serving
the 11 western states.
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Cost of Living
Nevada’s two largest metro areas rank close to the national average for cost of living, with Las Vegas showing slightly higher
numbers than Reno/Sparks. Considering Nevada’s low tax burden on individuals, residents keep a higher percentage of their

earnings, which can be spent on housing, groceries and other
necessities. Despite the economic downturn, the state has a
lower percentage of people living in poverty and a higher average household income than U.S. averages.

ACCRA Cost of Living Index*

Selected Prices from ACCRA Cost of Living Index

Grocery Items
Housing
Utilities
Transportation
Health Care
Misc. Goods & Svcs.
Composite Index

Las Vegas MSA
108.4%
97.1%
85.6%
94.3%
102.4%
103.6%
99.4%

Reno-Sparks MSA
98.9%
84.9%
72.3%
101.6%
93.9%
90.3%
89.7%

U.S. Average
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

Source: Council for Community and Economic Research. This index measures relative price levels for consumer goods and
services in 302 Metropolitan Statistical Areas (MSAs). It does not measure tax burden. The average of costs in each MSA is read
as a percentage of the average of all participating places. For example, a score of 103.6% indicates that costs in that MSA are
3.6% higher than the national average.
* Q1 - 2013

Apartment Rent
Home Price
Mortgage Rate
Home*
Energy Costs
Gasoline
Doctor Visit

Las Vegas MSA
$802
$289,055
3.63%
$989
$159.08
$3.03
$109.86

Reno-Sparks MSA
$788
$245,566
3.59%
$836
$119.54
$3.37
$79.20

U.S. Average
$887
$293,504
3.57%
$998
$162.87
$3.28
$100.65

Source: Council for Community and Economic Research. Q1-2013
* Principle and Interest

Nevada at a Glance
Rank
Population living in poverty (2007-2011)
Median annual income (2007-2011)

Nevada
12.9%
$55,553

U.S. Total
14.3%
$52,762

Source: The Henry J. Kaiser Family Foundation.

Crime Rate
While people may be attracted to the “anything goes” image promoted by tourism agencies, the fact remains that both visitors and residents
want to feel safe in Nevada and, unfortunately, the violent crime rate is
among the highest in the nation. However, the numbers are improving
in virtually every category. Nevada still ranks sixth in total violent

Continues on page 23

Reported Crimes per 100,000 population*
Total Violent Crimes
Murder
Forcible Rape
Robbery
Aggravated Assault
Total Property Crimes
Burglary
Larceny/Theft
Motor Vehicle Theft

Previous
Year*
702.2
5.9
35.7
196.2
422.9
422.92,774.7
823.0
1574.5
377.1

Nevada
Current**
562.1
5.2
33.5
157.9
365.6
2,560.5
742.3
1,470.0
348.3

U.S.
386.3
4.7
26.8
113.7
241.1
2,908.7
702.2
1,976.9
229.6

crimes per capita, however, this represents an improvement from last
year’s ranking of No. 2, and in property crimes the state moved from
26th to 33rd. In addition, the numbers would look different if the transient population were taken into account, because tourists increase the
number of people in Nevada by nearly 140,000 on an average day.

Ranking
6
18
15
4
7
33
20
48
4

Source: Crime in the United States, U.S. Dept. of Justice, Federal Bureau of Investigation
*2010
**2011
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creating
new
opportunities
Executive Education
in Nevada

By Doresa Banning

I

n today’s competitive job
market and with evolving
technologies, it’s not unusual
for corporate executives to pursue additional education, whether to
increase their knowledge in specific areas,
update or acquire skills, discover new trends
or even learn new management styles. Nevada offers various academic opportunities,
from courses to degrees, some of them new,
designed specifically for middle to upper
management and covering topics at an advanced level. Increasing enrollments in most
programs indicate these professionals are
taking advantage of what’s available.
12

August 2013

www.NevadaBusiness.com

Feature Story | Executive Education
“Today’s business professionals are seeking an education that prepares them to compete
worldwide for positions as executives, business
leaders and functional managers,” said Michelle Palaroan, director of academic affairs for
University of Phoenix’s Las Vegas campus.

Michelle Palaroan
University of Phoenix,
LV Campus

Trends In the Field
Executive education is “constantly
changing,” said Shera Alberti-Annunzio,
interim director of management and executive programs for the University of Nevada,
Reno’s Extended Studies. For one, education
and training often are required with new or
evolving laws or licensing requirements and
when new trends, such as social media marketing, emerge.
Dr. Okeleke Nzeogwu, director of the
MBA program at Roseman University of
Health Sciences, has noticed a shift taking
place in the approach to executive education from one that’s focused on the employer,
achieving organization efficiency and the
bottom line, to one that centers on the employees, developing their long-term needs “to
allow them to become more creative and an

engine for the next wave of growth,” he said.
Executive education providers are making
a push to expand access to their offerings. For
instance, UNR’s Extended Studies, in conjunction with the school’s College of Business,
launched an entirely online MBA program
for executives in 2011. UNLV’s Continuing
Education, a department within the Division
of Educational Outreach, is working on taking its professional development courses and
programs to the communities beyond Las
Vegas. In fact, it already has customized and
delivered 10 days of educational programs to
a group of executives in South Korea.
“We would go anywhere,” said Emmanuel
Sarris, director of UNLV’s Continued Education. “Our goal is to reach rural areas even if it
means creating a fully online program.”

Available Master’s
Degree Programs
According to the 2010 U.S. Census, over
22 percent of Nevadans have a bachelor’s degree or higher. This means a large population
exists without master’s degrees. For those
looking to pursue a graduate degree related
to business, several options are available in
the Silver State at these institutions.

University of Nevada, Reno
UNR’s online Executive Master of Business Administration (EMBA) program was
launched to accommodate the schedules of
mid-career and experienced professionals
and allow them to continue working while
earning this advanced degree. EMBA courses provide students with the knowledge and
skills required for executive leadership positions. Students learn to head organizations,
manage new situations, adapt to change and
handle shifting business environments. A
major focus is on developing and using managerial skills to identify and analyze problems
and realize alternate solutions.
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This 12-course, two-year program is offered once a year, in September. Program
courses include financial reporting, management, statistics, marketing, economics and
personal branding. The first group of EMBA
students, 14 of them, graduate this month.

Dr. Okeleke Nzeogwu
Roseman University of
Health Sciences

University of Phoenix
University of Phoenix (UOP) offers
MBA and Master of Management programs,
both of which can be taken either online or
on site.
The MBA program provides students
advanced business, management and entrepreneurial knowledge and skills to succeed
in today’s economy. Instructors employ tools,
such as case studies, simulation and virtual
organizations along with real-world scenarios to make the curriculum engaging. Courses
include management, business law, organizational leadership, economics, accounting,
quantitative reasoning, corporate finance and
strategic planning.
Students may opt to pursue a focused
education in one of eight concentrations:
accounting, human resources management,
marketing, energy management, global management, health care management, project
management and technology management.
Developing this additional expertise requires
15 credits of elective courses.
This three-year, MBA program is offered
four times per year (once each quarter) in
both Southern and Northern Nevada. UOP
has one main campus in Las Vegas along
with two learning centers, one in Henderson,
the other in Northwest Las Vegas. Northern
Nevada’s one campus is in Reno.
UOP’s two-year, Master of Management
degree program helps students develop and
attain management competencies by applying theory, diagnosing problems and creating
solutions. Students also learn and develop
techniques, tools and ideas to design, conduct
and carry out consulting practices. Courses
include leading change, organizational communications, managing in a cross-cultural
environment, negotiation, power and politics,
research methods, design and analysis; ethics
and social responsibility; and project quality
management. This program is offered once
per year and only in Southern Nevada.
14
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Roseman University of Health Sciences
Roseman University, a private school in
Henderson that focuses on health care industries, offers a program for a stand-alone MBA
degree as well as two, dual-degree programs:
Doctor of Pharmacy (PharmD)/MBA and
Advanced Education in Orthodontics and
Dentofacial Orthopedics (AEODO)/MBA.
The mission of the standalone MBA
program is to help students become competent business professionals, develop skills
to become better leaders and consider their
entrepreneurial ambitions. Courses cover the
basics: economics, accounting, finance, operations management, human resource management, business law, business practices,
marketing, business strategy and entrepreneurship. Arbitration and mediation is one
that’s popular.
“The education we are offering is very
beneficial,” Director Nzeogwu said. “It is designed to give a person a skill set that makes
them highly marketable, highly mobile and
more adaptable to change.”
Roseman has partnered with St. Rose
Hospital and Sunrise Hospital to offer their
employees the stand-alone, 28-month MBA
program at a reduced, corporate rate. Currently, 43 students are enrolled in the program. Courses are all face to face and, currently, are held at St. Rose’s Hartwell Medical Center building in Las Vegas evenings
and one Saturday per month.
Working professionals not associated
with either hospital are welcome to enroll in
this MBA program at the non-corporate rate
if Roseman has available seats.
The university plans to launch its next evening, stand-alone MBA program for working
professionals sometime this year provided
enough students enroll. Once the program
begins, new students typically start every two
months. The next course for the current pro-

gram is slated to start in September and be held
on Thursday nights. Roseman also is interested
in contracting with additional employers to
provide their workers its MBA program.
The university’s MBA program has
evolved over the years since its introduction
in 2005, particularly since 2010, when the
program received a secondary, specialized
business accreditation from the International
Assembly for Collegiate Business Education.
Today, Roseman is moving toward specialization of its MBA program in that it’s working on tailoring its courses to the industry
and location in which the students work, for
instance, healthcare in a hospital.
“We are trying to provide more targeted
education and provide it in the hospitals or in
the healthcare facilities where those professionals are working, making it convenient for
them,” Nzeogwu said.

Professional
Development Offerings
These opportunities take the form of individual classes, series of classes and even
customized sessions. They’re ideal for executives who want to keep up with current
trends, update their skills, change fields or
move into a different position within their
industry. The University of Nevada, both in
the South and the North, provides various
options in this regard.

University of Nevada, Reno
UNR’s Extended Studies offers programs from high-level executive gaming
management to human resources and from
leadership to social media marketing, which
are location based and online, local and international. Courses that enhance someone’s ability to manage projects and hire,
supervise and lead employees are popular.
Courses in slot operations, surveillance and
security are in high demand from gaming
entities globally.
“These are courses with real-world application, taught by award-winning faculty and
business professionals with years of experience,” Interim Director Alberti-Annunzio
said. “We have seen an increase in many of
our programs in the past 12 months.”
www.NevadaBusiness.com
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University of Nevada, Las Vegas
UNLVs Continuing Education offers
non-credit classes and customized education
programs. Classes for executives are offered
in the areas of communication, entrepreneurship, finance and technology. New classes
frequently are added and change throughout
the year.
In its newer offerings, the department arranges and provides customized training to
groups as small as two in just about any topic
desired. Oftentimes, an organization’s CEO
will participate in training sessions with a
team, whether it be a set of their managers
or even a group of specific employees. Common topics include management styles, leadership communication, conflict resolution,
anger management, delivering constructive
criticism, stress management and, even soft
skills, such as writing technique updates, email etiquette and software training.
If a course is requested for which UNLV’s
Continuing Education doesn’t have a curriculum already prepared (it has more than 40

Emmanuel Sarris
UNLV Continuing Education

in its hopper), its designers will develop one
if notified far enough in advance.
The school works closely with the requesting organization to meet all their educational needs, including incorporating into
its tailored programs any requested, company-specific training. The department collaborates with UNLV’s William F. Harrah
College of Hotel Administration and the
International Gaming Institute to offer the
public customized programs pertaining to
those industries.
“There’s really not one request we
see as impossible,” Director Sarris said.
“We’re a small secret not a lot of people
know about.”

These professional development programs can be held at the requestor’s location
or elsewhere—UNLV campus classrooms,
an organization’s office, the Chamber of
Commerce, a meeting room and more.
In the first eight months since the department started its customized training program, it has served about eight groups for a
total enrollment of about 250 people.
“It’s not bad for just getting started and
slowly getting people to know we’re able to
do this,” Sarris said.

In Brief
According to a recent survey from
Mercer, the average raise in base pay
is expected to be 2.9% in 2014. This
is a rise from 2.8 percent this year
and 2.7 percent in 2012 and 2011.
Additionally, salary increases for top
employees, approximately 7 percent of
the workforce, will be higher.
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Providing online access, presenting innovative ways
of doing things, coming in to train our staff – all
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Henry Chanin
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The Meadows School at cnb.com/thewayup.

Experience the
City National Difference.

SM

©2013 City National Bank

Call (702) 425-7152 or (775) 461-2517 or visit
cnb.com to find a business banker near you.

City National Business Banking

Member FDIC

INDUSTRY FOCUS

Telecommunications

Left To Right
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How much of an
issue are cyber
attacks for
businesses?

W

ith the threat of cyber attacks at an all time high
and transition to Cloud
storage becoming more
common, the telecommunications industry is evolving at a rapid
pace. Recently, telecommunications executives representing companies throughout the industry met at the office of City
National Bank to discuss the need to stay
current amidst technology overload.
Connie Brennan, publisher of Nevada
Business Magazine, served as moderator for the event. The monthly meetings
are designed to bring leaders together to
discuss issues relevant to their industries.
Following is a condensed version of the
roundtable discussion.

How do you assist
your clients
in adapting to
technology?
Joey Marlow: You have to find the customer specific needs of what they’re
trying to accomplish. You help design a
program that makes sense for them with
budget, adoption and just trying to find
the right solution.
18
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Jeff Grace: It’s really about helping the
decision-maker make a well informed decision. Just like Joey [Marlow] said, you
listen to their business challenges and
their business needs and put together a
solution that addresses it.
Jeff Oberschelp: It depends who the
decision-maker is, to some degree. If
you talk to a senior executive or a business owner they’re going to tell you
whether they’re capital constrained. In
some cases, that’s going to lead us to a
solution that provides a model that may
be Cloud based. Capital is one issue; the
other is flexibility. Do they need flexibility in their business or are they a steady,
state business that’s not going to change?
I can’t imagine there’s very many of those
out there. The decision-maker is going to tell you whether they have capital
constraint requirements or whether they
have flexibility. Those will lead you to a
solution that’s going to provide them with
the comfort of knowing that they made
the right choice. There’s an organization,
the Gartner Group, that ranks data center companies and they call it the Gartner Magic Quadrant. You would probably
want to look for someone who’s strong in
that magic quadrant, can deliver, and has
the capability, products and services.

John Wilcox: We’re seeing it significantly on the rise, because we see a variety of businesses. We’re going to start
a series of seminars just on how to protect yourself from cyber fraud, because
it’s huge. There are people everyday
that are working full time just trying to
get your information.
Marlow: I’m a small company and I
know how many times I can get dinged
a day. The average time to compromise
a computer on an open bay connection
is 14 seconds.
John Fountain: If you’re not concerned,
then you’re probably missing something.
If any business is not thinking about
that problem, they definitely need to reconsider that idea. There are minimum
things you need to do. Companies should
be very careful about how they connect
to the internet. They should be using firewalls and getting a security guy to look
at it or at least an expert network guy. I
could go on for an hour about the details
around a cyber attack, but it’s not about
being an expert, it’s just about realizing
it needs to be dealt with. The level of
response needs to be comparable to the
level of risk. If your business can’t operate because someone walks in, picks up
a server and walks out the door with it,
then you should treat your internet connection that way too. Number one, take it
seriously. I’m not trying to tell people that
the world is ending, but you should always
be cognizant about it. If you’re not using
firewall and protected connectivity to the
internet, you’re almost guaranteed to be
leaving yourself exposed in some form.
Grace: Most folks take the internet for
granted and I remind them that the internet is a public place. When you connect to the internet, you’re connecting
yourself to the public internet with anybody, anywhere, in any country.
www.NevadaBusiness.com
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Oberschelp: If you’re a business, the
important thing to do is get a security
consultant, somebody who specializes
in this and know that they’re going to do
intrusive testing on your service. They
can give you the security and protocol
and they can give you the testing and
show you where you’re vulnerable, it’s
important. It depends on size. If it’s a
small company, maybe they won’t make
the big investment to have a security
guy, but certainly anyone of any size
should do it.

That’s the bigger challenge for us, is
finding these folks who meet our rigorous standards. It’s more of a challenge
than finding people who have the tech
background and experience. Although,
that’s a challenge as well, especially
now that we see the economy starting
to pick up. We had two people, just in
the last 30 days, that we went to offer
a job to and they had accepted another

position. That hasn’t happened in a long
time. That’s a sign that the economy is
improving. Training is key, because
technology changes so quickly that really one the best ways to have qualified
people is just to train the people that
you have.
Fountain: We’re lucky to say that we
usually have a very good pool. A lot of
folks want to work for Cox and we have

Does the industry
face staffing
challenges?
Oberschelp: We typically keep somewhere between 40 open requisitions
out. Most of that is on the consumer
side, but there’s a tremendous amount
of training and certification that happens on the business side, as new applications and software are coming out.
If you’re a small or medium sized business, do you want to have to train your
employees to do that stuff or would you
rather have a professional and that’s
their core competency? We have a lot of
training that occurs every quarter and
every month to make sure that the employees stay current. From a consumer
perspective, we’ve changed the profile
of the technician that we’re looking for.
We’ve opened up a new technician opportunity to bring in people who are
computer literate and have good technical skills, however aren’t particularly in
our industry. We’re finding that customers want to be able to talk to somebody
they can describe their concern to and
then have that person understand what
they’re concerned about and be able to
fix it. We’re working hard on the communication side of it.
Grace: It’s always a challenge to find
qualified people. To piggyback on what
Jeff [Oberschelp] said, for us it’s a lot
about people matching our core values and people who can communicate.
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19

Industry Focus | Telecommunications

a good reputation. We have very good
employee moral and the company treats
people very well. So, we get a pretty
good pool to choose from. It is harder
to find a deep subject matter expert in
some of these areas. There’s always that
challenge and the demand challenge,
like Jeff [Grace] said. We are seeing that
right now. It’s more about the deep experts for us.

How much did the
downturn of the
economy affect the
industry?
Fountain: We saw a definite downturn,
but we’re lucky that we’ve still shown
growth over time. A big part of it was
adding the different services and also
having something competitive. We saw
a big dip and we’re moving towards the
right direction. We finally hit 300,000
commercial customers, but it took a
little while.
Grace: Our clients expect more. They
want more for less and they want to
squeeze every bit of efficiency if they
can. One of the challenges that is facing our industry is providing greater and
greater value.
Oberschelp: We’re seeing good decisions on investment and [they’re] looking for a path to keep their technology
fresh. When business was booming,
people were spending a little more liberally. Now they’re saying, “If I make this
investment, where am I going to be in
two years and is there a path to keep me
current so that I can meet my customer
demands?” We’re seeing an improvement in investment but really more intelligent investments.
Marlow: We leverage technology and we
help companies be more efficient and do
more with less. We were pretty blessed
through the downturn because people
were starting to figure out that they have
to do more with less. In the past, companies would spend a lot of time and mon20
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ey in the four walls of providing great
services. Now they’re like, “Well, I have
to put two more stops on my route and
manage two more customers with the
same person.” They’re leveraging technology to do that. We’re finding customers that are still a little shy on spending capital costs. We’re starting to see
them make those investments and start
to hire. As an organization, [we] help
companies be more efficient. That’s the
challenge that companies face that are
still not 100 percent. I don’t like to have
to hire new employees, I’m not sold that
the economy is where it needs to be. If I
can find a technology to help me do that
without having to hire another person, I
like that.

What can
businesses expect
from technology in
the next few years?
Marlow: The device and your car are
going to know you and everything about
you. On my device now, it tells me that
I’m going to a meeting and, based on
traffic flow, I need to leave now. [In] the
future, when I get in my car, it’s going to
know me and it’s going to know the type

of music I want to listen to [or] that I like
to stop at this restaurant, so it’s going to
tell me menu items and I can order from
my car or my device. At the end of the
day, next year, it’s truly bandwidth [that
is needed] because everybody is mobile
and they want more. The wireless carriers are building amazing networks and
it’s going to be a very competitive world
in 2014 for those companies. As technology advances, you’re advancing the
way you build technology.
Fountain: You’re going to see more of
the video data voice integration, the
Dick Tracey watch that does everything
and knows what you watch on TV. We
have a new video experience where it
knows what you watch in your home,
instead of what your spouse watches.
Eventually, [that will] tell you, on your
phone what to watch or what you like,
because you’ve been watching these
programs. We’ll see more of that personalization in everyway. All combinations of that, video voice data in the device and in your home.
Oberschelp: Today, data centers are
very prolific and there’s a lot of data
center floor space being developed.
You can capture tremendous amounts
of data, big data. What you’ll see in the
next year or two is a refinement in the
mining of big data. When you get in
the car it knows what kind of music you
like, or if you turn on the TV it already
knows what you want to watch. It’s grabbing all of your social media stuff and
it’s grabbing all of the devices that you
own that are connected to it and making elegant outputs from big data. Big
data is what we’ll hear a lot about over
the next year or two and it’s all enabled
because of the internet and proliferation
of data centers.
Grace: The bits and pieces will start to
come together and will coalesce into a
more coherent home. Whether it’s your
music, video, what you like and want
to watch, your business or data and applications, it’s going to come together to
make a bit more sense.
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Clark County
Implements 10-digit
Dialing and Gets a New
Area Code
As of the third of this month, the Public
Utilities Commission (PUC) of Nevada has
implemented 10-digit dialing. Additionally, next year the PUC will roll out a new
725 area code for the county. According
to the North American Numbering Plan
Administration (NANPA), the 702 area
code will be exhausted by the third quarter
of 2014. The PUC approved the new area
code in November of last year.

I-11 Study Hits Milestone
The Interstate-11 and Intermountain West
Corridor Study, led by the Nevada and Arizona departments of transportation, recently
reached a milestone with the completion
of the Draft Corridor Justification Report,
which is now available online. The report
calls for further study of the I-11 and Intermountain West Corridor to enhance transportation infrastructure, economic development and global trade opportunities. The
report can be found at i11study.com and general comments about the study are welcome
throughout the process.
August 2013

21

Southern

Southern

Northern

Face to Face | Movers & Shakers

Mike

Thomas J.

Wayne

Senior Vice President
Professional and Executive
Banking Manager,
First Independent Bank

Managing Director /
Structured Finance,
NorthMarq Capital

President/CEO,
Clark County Credit Union

Reno, Sparks,
Carson City & Fallon

Las Vegas

Clark County

How did you first get into
your profession?
I actually started out in banking
over 32 years ago as a collector,
which included sometimes having to
repossess cars. It helped to teach
me how to deal with folks in very
difficult situations and gave me an
excellent behind the scenes view
of the credit world. From there it
was on to the credit and branch
operational sides of banking while
continuing my formal education.

How did you first get into your
profession?
I began my career with Wells Fargo
Bank when I was recruited in 1988 for
a management position in business
banking for the Silicon Valley market. I
was instrumental in the development
and initial application of Wells Fargo’s
officer sales training programs, led
two separate branch offices to top five
overall rankings out of 140 offices,
and in 1990 was named as one of
the youngest Vice Presidents in the
company’s 140 year history.

How did you first get into your
profession?
When I left public accounting, I was
working as a controller for a small data
processing firm when a credit union CEO
approached me and asked if I would
come and work for him as vice president
and controller. I accepted his offer and
have been in credit unions ever since.

Hix

If you could be another person for
a day, who would you be? Why?
The finance geek in me would
pick Federal Reserve Chair Ben
Bernanke. A day would be just
enough time to experience the
power and some of the knowledge
associated with the position without
the long-term stress.
What is the bet perk of your career?
The interpersonal relationships
gained and the ability to learn not
only the banking industry but to
get information from our customers
on a great many industries and
businesses.
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Powell

What do you like most and least about
your industry?
Access to capital is a major driver
to economic opportunity. Projects
become reality because of structured
finance and I enjoy seeing ideas
become reality. The part of this industry
I like least is finding the right balance
between entrepreneurial ingenuity
and regulatory boundaries that are
necessary to maintain stability.
What is a little known fact about
yourself?
I am a professional ski instructor for
Vail Resorts.

Tew

What do you like most and least about
your industry?
I most enjoy hiring and mentoring
employees to achieve their career goals.
I least enjoy the increasing regulatory
burdens imposed by various government
entities.
What is the biggest challenge your
industry is facing?
We are very concerned about the as-ofyet-unknown new regulations that will be
promulgated by the Consumer Financial
Protection Bureau (CFPB).
If you had to choose another
profession, what would it be?
High School Teacher. Why? Teenagers
need strong male role models and I enjoy
working with youth.
www.NevadaBusiness.com
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Healthcare
Both government and private sources rank Nevada near the bottom
of all states for the quality of healthcare. Twenty two percent of the
population lacks health insurance, and the rate of uninsured children
(19 percent) is nearly twice the national average. How the Affordable

Care Act will affect these rankings is anyone’s guess. Meanwhile,
Nevada still needs to deal with a shortage of primary care physicians, a low rate of child immunizations and higher than average
rates for cancer deaths, suicide and overweight children.

Health Insurance Coverage
Coverage provided by:
Employer
Individual
Medicaid
Medicare
Other Public Insurance
Uninsured Population
Uninsured Children

Nevada
48%
5%
10%
13%
2%
22%
19%

Nevada’s Health Profile
U.S.
49%
5%
16%
13%
1%
16%
10%

Source: The Henry Kaiser Family Foundation, statehealthfacts.org. 2010-2011 data

Nevada Health Rankings
Ranking (out of 50 states)
Overall Ranking
38
Access to Primary Care Physicians
47
Air Pollution
15
Cancer Deaths
24
Cardiovascular Deaths
33
Infectious Disease
8
Instances of Diabetes
37
Lack of Health Insurance
49
Obesity
7
Smoking
34

Health Spending per Capita
Infant Mortality Rate per 1,000 live births
Overweight or Obese Children
Percentage with Disabilitie
Single health insurance premium - employee cost
Adjusted hospital expenses per inpatient day
Teen (15-19) birth rate per 1,000 population
Children 19-35 months who are immunized
Cancer deaths per 100,000 population

Nevada
$5,735
5.8
34.2%
11.4%
$1,032
$1,885
38.6
67%
176.4

U.S.
$6,815
6.6
31.6%
12.1%
$1,090
$1,910
34.2
75%
173.2

Source: The Henry Kaiser Family Foundation, statehealthfacts.org

Nevada’s Healthcare Quality
Overall quality of healthcare
Quality of preventive care
Quality of acute care
Quality of chronic care

Quartile (out of 4)
4th
4th
3rd
3rd

Source: Agency for Healthcare Research and Quality, U.S. Dept. of Health & Human
Services, 2012 National Healthcare Quality Report

Source: United Health Foundation, America’s Health Rankings - 2012 Edition
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Housing
Nevadans have been holding their collective breath for quite a while,
hoping for a revival of the state’s depressed housing market. The
latest round of figures shows that the turn-around may at last be arriving, although more slowly than what was hoped. More residential
units are being permitted, the housing price index is rising and me-

dian home values have increased 5.4 percent since last year’s figure. The Silver State had held the dubious honor of ranking No. 1 in
foreclosure rates for several months. As of May 2013, the state had
dropped to No. 2, but the rate of one out of every 305 homes in foreclosure is still considerably above the national figure of one in 885.

The Nevada Housing Market
2012
6,020
112.1
113.2

Residential Housing Units Permitted - last 12 months
Housing Price Index
Housing Price Index - average last 12 months

2013
8,545
136.7
128.1

% Change
41.9%
22.0%
13.2%

Source: Applied Analysis Economic Briefing June 2013

Median Home Prices
U.S.
Nevada
Carson City metro area
Fernley metro area
Las Vegas metro area
Reno metro area

May 2013
$159,000
$152,900
$154,800
$114,500
$146,400
$188,100

Source: Zillow.com
* Year over year

Foreclosure Filings
% Change*
5.4%
23.2%
-0.8%
6.5%
28.0%
23.3%

Florida
Nevada
Ohio
Maryland
So. Carolina
National Average

1 in 302
1 in 305
1 in 584
1 in 587
1 in 600
1 in 885

Rank
1
2
3
4
5
na

Source: RealtyTrac, May 2013.

National Indicators
U.S. Home Price Index
Home Price Index Las Vegas Metro Area
U.S. Residential Construction ($ Billions)
U.S. Existing Home Sales ($Thousands)
U.S. Delinquency Rates All Mortgages

Q1 2013
136.70
108.36
397.80
4,380
7.25%

% Change*
10.2%**
20.6%**
13.0%
9.0%
-2.0%

Source: Standard & Poor’s
* Year-over-year
** Compared to Baseline of Jan. 2000
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Employment
The employment situation in Nevada is a classic case of “good news,
bad news.” The good news: the unemployment rate has gone down
two percentage points from last year. The bad news: Nevada still
leads the nation in unemployment, with a rate of 9.5 percent compared to the U.S. average of 7.6 percent. Jobs in leisure and hospital-

ity have increased as travel and tourism have started to rebound, but
the state still has a long way to go before it reaches healthy employment numbers. Since people without jobs have less money to spend,
unemployment negatively affects the consumer-driven economy
across the board, from retail sales to housing.

Nevada Employment by Industry (May 2013)

Unemployment Rates by State (May 2013)

Category
Jobs in Thousands % of Total Change Year over Year
Leisure and Hospitality
323.6
27.9%
2.0%
Trade, Transportation, Utilities
222.2
19.2%
2.0%
Government
151.2
13.0%
1.5%
Professional & Business Services
144.2
12.4%
0.1%
Education & Health Services
109.7
9.5%
3.0%
Financial Services
55.9
4.8%
3.3%
Construction
49.9
4.3%
-2.0%
Manufacturing
39.6
3.4%
1.0%
Other Services
33.6
2.9%
1.2%
Mining & Logging
16.3
1.4%
5.2%
Information
12.6
1.1%
0.8%
Total Non-Farm Payroll
1,158.8
100.0%
1.7%
Source: U.S. Bureau of Labor Statistics

Rank
1
2
3
4
5
6
7
8
9
10

State
Nevada
Mississippi
Illinois
Rhode Island
North Carolina
New Jersey
California
District of Columbia
Michigan
Tennessee
U.S. Average

Rate
9.5%
9.1%
9.1%
8.9%
8.8%
8.6%
8.6%
8.5%
8.4%
8.3%
7.6%

% Change*
-2.0%
0.0%
0.2%
-1.7%
-0.7%
-0.9%
-2.1%
-0.6%
-0.8%
0.2%
-0.6%

Source: U.S. Bureau of Labor Statistics
* Year Over Year

Business Rankings
Nevada moved up from No. 12 to No. 9 in CEO Magazine’s
“Best States for Business” poll in 2013, receiving four out of
five stars in the “taxation and regulations” category. Taxes and
regulations also garnered Nevada a No. 3 rating in the Small
Business Survival Index, although it was a drop from our second-place ranking last year. Some factors like geographic location and climate are uncontrollable, but voters and policy mak-

ers can influence the regulatory environment, as well as social
conditions like the quality of healthcare and the educational
system. In order to continue to be ranked among the best states
for business, Nevada needs to maintain a balance between fiscal
responsibility and social welfare. This will attract new businesses and ensure the success of companies that already call
Nevada home.

Best and Worst States for Business
Rank

Best and Worst Small Business Survival Index 2012
State

Best
1
2
3
4
5
9

Rank

State
Best

Texas
Florida
North Carolina
Tennessee
Indiana
Nevada*

1
2
3
4
5

New Jersey
Massachusetts
Illinois
New York
California

47
48
49
50
51

South Dakota
Texas
Nevada
Wyoming
Washington
Worst

Worst
46
47
48
49
50

Ranked from friendliest to least friendly policy environments for entrepreneurship

Source: CEO Magazine (May 2013 issue) surveyed more than 650 CEOs in January 2013, asking them to rank states in which they
do business in a variety of areas, including taxation/regulation, workforce quality, and living environment.
* Nevada received four out of five stars for Taxation and Regulations, three stars for Workforce Quality, and three stars
for Living Environment

Iowa
New York
New Jersey
Minnesota
D.C.

Source: Small Business & Entrepreneurship Council. Factors in rankings included taxes and regulatory costs, government
spending, property rights, health care, energy costs, among others
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31 Percent of Nevada Workers
Want to Leave Their Unions

Union Restrictions Make it Difficult
for Members to Opt Out

Have you ever been trapped? Maybe you were stuck in traffic without A/C on a blistering summer day. Maybe an elevator
door took three beats too long to open. Maybe you squeezed into
clothes that were just a bit too tight and constricted your movements.
Being trapped is a terrible feeling. You feel stuck, isolated and
miserable. And that’s how many unionized workers in Nevada
feel; trapped in their union and wanting to leave.
The Nevada Policy Research Institute recently conducted a
scientific survey of union households in Nevada that asked: “If it
were possible to opt out of membership in a labor union without
losing your job or any other penalty, would you do it?”
In Nevada, more than 31 percent of those in union households
answered, “Yes.”
What’s astounding about that result is that Nevada is a rightto-work state. Employees are legally able to leave their union and
stop paying all union dues without losing their job or any other
penalty — not including union intimidation tactics, of course.
But while workers are legally able to leave their union, it’s often difficult to do so in practice. That’s because unions frequently
include a “window” clause in the membership card a worker signs,
restricting opting out to a few days a year. Some unions only allow
you to leave around the anniversary of your joining. Others only
allow their members to leave during a certain yearly timeframe.
For instance, Nevada’s teacher unions only allow their members to opt out by submitting written notice to the union between
July 1 and 15.
Last year, NPRI ran a small-scale information campaign to let
teachers in Clark County know that they could opt out of the Clark
County Education Association by submitting written notice from
July 1-15.
The reaction was stunning. Teachers thanked NPRI for sharing that information. Hundreds of teachers wanted to leave CCEA,
each for his or her own unique reasons, but didn’t know it was
possible or forgot because of the narrow and inconvenient drop
window. Empowered by the information NPRI shared, more than
400 teachers opted out by submitting written notice and over 400
more simply left CCEA as they separated from the district and
weren’t replaced by new union members.
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Some union members wanted to leave because of poor service;
others didn’t think the union represented their personal or political
values; others were disgusted by a union boss “triple dipping” to
boost his take-home pay and benefits to over $625,000 in one year.
Ironically, union leaders howled that NPRI was “union busting” and wanted to “silence the voice of teachers.”
That’s right, union leaders claimed that NPRI empowering
teachers with information to make the decision about union membership that was best for them was “bashing teachers.”
Of course, union bosses are the ones who want to silence the
members who disagree with them — and force them to continue
paying over $750 in dues a year.
It’s not just in Nevada that a significant portion of unionized
workers want to leave. Inspired by the results in Clark County,
NPRI and the Association of American Educators spearheaded
a coalition of 65 groups in 37 states that celebrated the inaugural
National Employee Freedom Week, from June 23-29.
The purpose? To let workers around the country know about
their options, even in non-right-to-work states, to opt out of union
membership.
The coalition released a national poll that asked union households the same question we asked in our Nevada poll. Nationally,
a third of union households said they would leave their union if
they could do so without penalty. In many states, the results were
even higher. In California, 36.5 percent would leave, 44.6 percent
would leave in Utah, 34 percent would leave in Connecticut and
35.7 percent would leave in Florida.
Responding to news coverage of National Employee Freedom
Week, even the AFL-CIO acknowledged on its blog that “every
union member already has the freedom to leave his or her union, and
keep in mind no one has to join a union to get a job — that’s the law.”
If you’re a union member, you may have to submit your notice
during a certain time, but you’re still free to leave.
That’s bad news for union bosses dependent on using the dues
of unsatisfied workers to boost their salaries, but great news for 31
percent of Nevada’s union households.

Victor Joecks is communications director at the Nevada Policy
Research Institute.
www.NevadaBusiness.com
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So You’re Aging, Now What?

M

any of you now reading this are over 40 and
beginning to notice the signs of aging. You
may have put on a few extra pounds, especially
around the middle. You may notice that your
energy is way down, stress is up and short term
memory is declining (where did I leave those keys?) You may
also have some trouble sleeping and can be a bit
moody. Of course, it’s also concerning that your
sex drive is not what it could be or should be.
Some of you have also developed high blood
pressure, high cholesterol and possibly even diabetes. You’re probably already on some pharmaceutical pills, but they’re not really helping
you to feel better. So now what?
Well, really you have two choices. Number
one - stick with the traditional medical approach.
This means a yearly five minute exam with your
doctor (or more likely the nurse practitioner), a
couple of blood tests and possibly a few more
pharmaceutical pills to control the numbers on
your chart. The problem with this approach
is that it’s not working (for you or
your friends). Currently, Americans rank 27th in the world in
longevity, even though we
spend twice as much as any
other country per capita
on healthcare. In fact,
the only thing that
Americans rank #1
in, relative to health
parameters, is obesity. We’re the
fattest people
on the planet.
So,
clearly

there’s a connection between what we’re currently doing with
our traditional medical care, our weight and our lack of longevity. So, what is your other choice?
Well, there is another approach and interestingly it started
right here in Nevada 15 years ago. It’s called Age Management Medicine. In this approach, the patient is encouraged to
first go through a full day medical workup and $2,000 worth
of blood testing to determine exactly what’s going on metabolically, hormonally and physiologically. Then, the patient
is assigned a specific age management program based on the
results. The individualized program often includes changes
in diet, changes in exercise and changes in vitamins. It may
also involve adding supplements or bioidentical hormones,
when clinically indicated. This preventive approach generally helps the patient to become thinner, more energetic and
more sexual. Age management patients also sleep better,
have better moods and, most importantly, they usually avoid
disasters like heart attacks and strokes.
Of course, questions have been raised about the appropriateness of the age management medicine choice. After all, it
does go against the current medical industry official guidelines. The use of bioidentical hormones has been particularly
controversial. However, the medical literature over the last
ten years supports the use and safety of appropriate bioidentical hormones, when clinically indicated. Also, remember
that hormones are only a small part of age management medicine. The diet, exercise, vitamins and supplements also work
to get you into the best shape of your life (goodbye belly,
hello abs).
So then the question comes – what should you do now?
Continue on the same standard course of pharmaceuticals,
side effects and decreased longevity, or the new paradigm
of preventive age management care. The choice is up to you.
But remember, you can increase your health span – that
is, the number of healthy years left on the planet. You can
change your aging process. Just choose the right option.

Michael Resnick, MD, Cenegenics
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HEART OF
OUR CITIES

A Look at Nevada Downtowns
By Jennifer Rachel Baumer

D

owntown is the heart of a city.
Traditional wisdom states
that a healthy center reflects a
healthy community. For a city
to thrive and prosper, downtown needs to be a draw for visitors and
residents alike.
Economically, a robust, vital midtown attracts businesses, which in turn employ residents and pumps money into the economy. A
healthy downtown creates sustainability, as
new and expanding businesses feel encouraged and confident about locating in the city.
A vibrant, healthy city center can create a
sense of place and pride in the community.
“A good downtown has that hometown
feeling,” said Mayor Chris Johnson, Elko. “It
really sets the tone and culture for a community. It presents the opportunity for people to
evaluate how a community is doing. When
they come into the downtown and it’s vibrant,
you get a feeling the economy is good.”

Downtown, Wandering
All Around
In U.S. cities, two trends have become
apparent in recent years. The first is downtown revitalization. Between 1990 and

2000, urban areas across the country began looking at ways to breathe new life into
their downtowns. From adopting “Complete
Streets” transportation policies that incorporate pedestrian and bicycle traffic into city
street planning, to bringing arts and culture
and special events into downtown and creating redevelopment agencies to manage funds
for renovation, city planners have worked to
bring people downtown.
The second trend is exactly what city
planners hope for: an influx of residents
into their downtowns. The 90s motto of
many communities – live/work/play – is
being taken to heart as people make their
homes in downtown areas. According to
the U.S. Census Bureau, between 2000
and 2010, downtown areas in cities with
5 million or more residents experienced
double digit residential growth.

Mayor Geno Martini
Sparks

Nevada cities are somewhat smaller than
5 million residents, and the 2008 economic
downturn hit Nevada harder than many other
states. Unemployment numbers rose into the
mid-teens. By January 2012 Nevada had led
the nation in foreclosures for five straight
years, and in April of this year returned to
the top of the foreclosures charts.
All of which makes it harder for Nevada downtown areas to thrive. According
to Mayor Geno Martini of Sparks, things
have been fairly quiet in downtown. “It’s
been very difficult since the recession to
get any commitments from people to build
down here.” The City, working with the
Sparks Nugget, has been marketing downtown, hoping for retail and restaurants, and
while things have been slow, they may be
looking up.
Sparks is fortunate to have a city council
that understands what the city needs and is
conservative in spending, said Mayor Martini. With monies coming from the Legislature for capital improvements, “We’ll be
able to sit down in a workshop atmosphere
and crunch numbers to see what we can do.
We don’t want to create anymore debt down
there because revenues aren’t good enough to
create anymore debt.”
August 2013
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Some of those improvements might include an events center on the plaza, something small for concerts and special events,
and an ice skating rink for winter. One current bright spot in Sparks is the Silver Club
which reopened its doors this month as
Bourbon Street Casino, bringing a little bit of
the French Quarter to town.

What Makes a Great
Downtown?
A good street scene, said Mayor Johnson.
Landscaping, trees, maybe some color in the
sidewalk cement. Nice store fronts, maybe a
theme, a feeling of newness.
“You need to know your identity as a
community,” said Mayor Roger Tobler, Boulder City. “Then you can figure out what your
downtown should be.” For Boulder City,
that’s a thriving small town with historic features and healthy businesses. Boulder City
has embraced the “Complete Streets” idea,
working on a beautification project through
its redevelopment agency to landscape
downtown and tie the walking trails into the
business core. “It’s a small town atmosphere
with mom and pop shops and some historic
aspects.”
Boulder City was created around the
Boulder Dam Hotel and the Boulder Dam
Museum. It was a federal company town
during the building of the dam, and has kept
many historic aspects. What’s new are the
wineries, breweries and restaurants that have
come to town in the past few years.
The upkeep of older buildings in a small
town can be a challenge. Boulder City offers 30 percent grants to businesses improving brick-and-mortar businesses and other
incentives to try and keep businesses downtown. Keeping businesses from sprawling
outside downtown isn’t as difficult for Boulder City as other areas where there’s more
land available for sprawling. Keeping the
businesses downtown helps the economy, as
those that receive grants also put their own
money into the community, increasing the
value of the redevelopment area. In addition, the way utility rates are structured for
businesses helps keep utilities rates lower
for residents.
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Mayor
Carolyn Goodman
City of Las Vegas

Because downtowns are the heart of
cities, it’s important to remove barriers to
investment for small businesses, said Debra
March, councilwoman, Henderson. March
also serves as board president for the Nevada League of Cities. She added that, the
majority of conventions and events that take
place in Henderson happen in downtown,
driving visitation, lodging and more investment opportunities.

Challenges
Driving both pedestrian and vehicular
traffic to a city’s downtown encourages commerce, but some cities face specific challenges. For Carson City the challenge is making
the city’s downtown area pedestrian friendly
and a place to go to, as opposed to a place
to go through, said Mayor Robert Crowell.
Once the new I-580/U.S. 395 bypass goes
around the city, the resulting drop in traffic
through downtown may also mean a drop in
economic activity in terms of tourism.
“There needs to be a way to make people want to get off that freeway,” said Mayor
Crowell. Road signs now welcome visitors
to the city’s historic district. “You have to
entice people to partake of the amenities of
your city.”
It’s also important, Crowell said, that
changes and plans be coordinated with the
entire business community. “Not all areas
grow at the same time, or they may grow
for different reasons, but you have to have an
overall plan for how you want your city to
grow and coordinate having a healthy downtown with the rest of your community.” Under discussion are plans to widen downtown
sidewalks, landscape the city center and remove the fences along the street that some
business owners perceive as keeping people
out of local businesses.

The mining industry shielded Elko from
some of the effects of the recession the rest
of the state experienced. As the city prepares
to celebrate its 100th anniversary in 2017,
Mayor Johnson said, “Having a community
that’s been standing for a long time and looking good and caring about the general area
and the downtown, that shows a community
that has hometown pride.” All communities
do, Johnson said; some are just blessed with
stronger economies than others.
Elko City administration works at keeping downtown cutting edge. Recently, that’s
meant installing wifi hotspots throughout,
remodeling Stockmen’s Hotel and Casino, a
new restaurant relocating into downtown in a
brick store front, the Henderson Bank building – the tallest in Elko – selling and the new
owner considering retail shops.
The ability to walk through downtown,
for residents to live, work and play, and to attract visitors, is another trend for downtowns.
Parking is always a concern – Elko has dedicated land, once used by railroads, for parking and has changed Idaho Street from four
lanes to three, widening parking areas so car
doors don’t have to open into traffic.
Las Vegas felt the effects of the recession
and kept going anyway. In spite of the economic
downturn, a new City Hall was built, using
Build America bonds. The project cost $185
million and is seven stories tall, a LEED goldcertified green energy building that saves some
$400,000 annually in energy costs. There’s
also a new Valley Water District building,
and a new U.S. Citizenship and Immigration
Services building built with federal dollars. The
Smith Center for the Performing Arts came to
life during the economic struggle, and Simon
Property Group’s Las Vegas Premium Outlets
mall is expanding both shops and parking.
“It speaks of Las Vegas and how we’re
always recreating ourselves and doing something new and something different,” said
Mayor Carolyn Goodman. “It appeals not
only to tourists but residents. They come
into the heart of the city and get together and
share an experience, a concert, a ballet, or
Broadway show, or they bring their children
to the Discovery Museum. It’s a gathering
place, what the city should mean to the community, and it’s gained momentum for us.”
www.NevadaBusiness.com
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Keeping the Lights
on Downtown
Cities tend to spread out from their
original downtowns. New areas build up,
newer technology spreads outward with
new growth. But careful planning and special events can bring residents, visitors and
businesses back.
“I think we’ve already moved out from
the core,” said Mayor Martini. But Sparks’
downtown, with family focused special
events, retail and restaurants, is a traditional downtown. “It’s important for a city
our size to have a place for people to go
and congregate in a nice, clean area downtown.”
In Vegas, Tony Hsiech, CEO of Zappos.com, has pledged $350 million of private funds to the Downtown Revitalization
Project, the funds to be spread over five areas: real estate, residential, small business,
education and startups. So far the project
has created 483 jobs.
The Fremont Street Experience continues to draw visitors and residents alike
to downtown for entertainment including
Viva Vision, 12.5 million LED modules
on a screen that extends the length of five
football fields and a 550,000-watt sound
system.
Cities need to be flexible to keep
businesses downtown, said Mayor Bob
Cashell, Reno. Helping out with renovation projects, providing re-development
agency funds where appropriate and possible, or grant monies, can help. “You can’t
do much for them to help with taxes, but
maybe some of the rules can be lightened
and changed to help older buildings stay
remodeled and fixed up.”
When the recession hit, Reno was already revitalizing downtown, creating
condos downtown and energizing a vibrant arts and culture district along the
Truckee River. “We have the retail and
art galleries and restaurants and there’s
our Triple-A baseball team and the white
water rafting course. People look at a vibrant downtown and that [vision] spreads
throughout the whole city,” said Mayor
Cashell.

Mayor Bob Cashell
Reno

Reno has also replaced the old paving
stones on downtown sidewalks, put in a
movie theater along the river and encouraged small, unique businesses to locate in
the city center. But there are also several
properties downtown that need to be torn
down or built up, said Mayor Cashell; older
properties whose owners aren’t interested
in selling or remodeling.
In addition to wanting to see Reno’s
older properties fixed up, Mayor Cashell
would also like to see the City working
more closely with the University of Nevada, Reno.

“There’s nothing more high tech in our
community than our University, and I’d
like to see the officers or classrooms come
on the other side of the freeway. We’re a
University town, and acknowledging that
can bring in quite a few businesses and
grants.”

In Brief
In a recent survey by the U.S.
Chamber of Commerce, small
business owners overwhelmingly
voiced support for policies that
would remove regulatory barriers
and encourage growth. Eighty-eight
percent support action to address
entitlement spending and 81 percent
said the immigration system is broken
and needs reform. The survey was
conducted in July and included over
1,300 small business executives.

The 2035 Regional Transportation Plan

Future SouthEast Connector Roadway

Improving quality of life in Washoe County through
safe and healthy communities, economic development
and diversification, sustainability and
increased travel choices.
Learn more at rtcwashoe.com

This is Your RTC.
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use classrooms, non-profit collaboration
space and youth centers. Construction for
the Pennington Facility has been primarily funded by local foundations and businesses. The sub-contractors serving on
the project have donated their time and
materials. Architectural Design Group of
Sparks serves as architect of record. The
project is expected to be completed early
in Q2 of 2014 in preparation for a grand
opening in May. The center is located at
2680 E. 9th Street.

Henderson, 89052
Office
Mountain View Hospital

Las Vegas, 89128
Hospital

Mountain View Hospital has completed
construction on the second phase of an
emergency room expansion project. The expanded emergency room doubled the size
of the previous space and will now house 42
private beds for patients. The expansion provided a “Fast Track” Care and Triage area to
quickly assess patients by triage nurses. Construction on the project cost $70 million to
complete. Layton Construction served as
builder for the project. Following the ER expansion, the hospital also plans to renovate
the lobby and admitting/registration areas.
The hospital is located at 3100 N. Tenaya Way.

Reno, 89512
Non-Profit

United Construction Company has begun construction on the William N. Pennington facility for the Boys & Girls Club
of Truckee Meadows. Upon completion,
membership at the two-story, 55,000 SF
facility is expected to increase by 27 percent which will benefit over 3,000 youths
in southwest Reno. The project calls for a
full gymnasium, commercial kitchen, multi32
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Stable Development has broken ground
on a 47,000 SF office headquarters for Prudential Americana Group and its parent
company Americana Holdings. Upon completion, the building will feature energy efficient elements. The facility will be home to
500 real estate sales executives, employees
and parent company staff members. The
project is slated for completion in November. The office building will be located at the
intersection of Seven Hills Drive and Horizon
Ridge Parkway.

al upgrades including new lighting and
furniture. MBA Architecture & Interior
Design will serve as contractor of the
renovations. Construction is expected
to be complete in mid-October and the
second phase of renovations will begin
in early 2014. The hotel and casino is located at 345 N. Virginia Street.

SALES
Las Vegas, 89129
Office

CSN Holdings, LLC purchased 10,720 SF
from FFPW Medical Dev, LLC for $782,560
or $73 PSF. The buyer was represented by
Jared Bergquist of New Growth Commercial Real Estate and the seller was represented by Laramie Bracken of Gatski
Commercial. The property is located at
9050 W. Cheyenne Avenue.
APN # 138-08-417-013

Reno, 89502
Office

Commercial Owner LLC purchased 8,960
SF from NRES-NV1 LLC for $1,046,092 or
$117 PSF. The property is located at 6770 S.
McCarran Boulevard.
APN # 040-880-20

North Las Vegas, 89032
Retail
Eldorado Hotel Casino

Reno, 89501
Hotel

Eldorado Hotel Casino has allocated
$1.3 million to complete phase one of
room renovations on the property. The
217 remodeled rooms will receive sever-

Fantasy Cakes & Pies Unlimited purchased 7,500 SF from California Coast
Credit Union for $600,000 or $80 PSF. The
buyer was represented by Jarrad Katz,
CCIM and Galit Kimerling of MDL Group
and the seller was represented by Nelson
Tresslor and Michael Zobrist of Newmark, Grubb, Knight, Frank. The property is located at 2465 W. Craig Road.
APN # 139-05-716-006
www.NevadaBusiness.com

Red Report | Deal Tracker

Henderson, 89074
Retail

Roxbury Advisors LLC purchased 105,132
SF from Geddes Diversified LLC for
$8,575,000 or $82 PSF. The buyer was represented by Pooya Dayanim of Pooya
Dayanim & Associates and the seller was
represented by David Grant and Phillip
Dunning, CCIM of Colliers International. The property is located at 205-245 N.
Stephanie Street.
APN # 178-09-811-003

Las Vegas, 89103
Retail

The Present Family Legacy Trust purchased 5,700 SF from Allan L. Dahle Trust
for $1,450,000 or $254 PSF. The buyer was
represented by Lisa Anderson of MDL
Group and the seller was represented by
Chris Hatch and Rob Sweeney of Virtus
Commercial. The property is located at
4615 W. Flamingo Road.
APN # 162-19-101-025

Las Vegas, 89104
Retail

Zelzah Shrine Temple purchased 16,500
SF from City National Bank for $675,000
or $41 PSF. The buyer was represented by
Daniel Kelly of Access Realty LLC and the
seller was represented by Cathy Jones,
CCIM and Paul Miachika of Sun Commercial Real Estate. The property is located at
2301-2327 S. Eastern Avenue.
APN # 162-01-401-003

Henderson, 89074
Industrial

Miller Living Trust purchased 8,764 SF
from Boreal LLC for $620,000 or $71 PSF.
The buyer was represented by Todd Boyer
of ROI Commercial Real Estate and the
seller was represented by Dan Doherty,
SIOR and Chris Lane of Colliers International. The property is located at 96 Corporate Park Drive.
APN # 178-15-611-038

LEASES
Henderson, 89074
Office

Pueblo Medical Imaging leased 6,484
SF from Parkway Medical LLC for
$1,877,118 on a 10-year lease. The landlord was represented by Barton Hyde
and Brandon McCool of Avison Young.
The property is located at 100 N. Green
Valley Parkway. Reported monthly rent is
$2.41 PSF.

Las Vegas, 89101
Office

Westar Architectural Group/Nevada,
Inc. leased 6,375 SF from B&R Receivership, LLC for $906,130 on a 35-month
lease. The tenant was represented by
Richard Truesdell of Cornerstone
Company and the landlord was represented by Rob Lujan and Jason Simon
of Gatski Commercial. The property
is located at 400 S. 4th street. Reported
monthly rent is $4.06 PSF.

Las Vegas, 89120
Office

Summit Partners LLC leased 6,270 SF
from JCRCLLC Post for $139,194 on a
three-year lease. The landlord was represented by Lisa Hauger and Tim Behrendt of MDL Group. The property is
located at 3070 E. Post Road #100. Reported monthly rent is $0.62 PSF.

Henderson, 89014
Retail

Nevada Tire Holdings, LLC leased 5,700
SF from Sunset CV, LLC for $561,599 on
a 63-month lease. The tenant was rep-

resented by Scot Marker of Colliers International and the landlord was represented by Rob Lujan and Jason Simon
of Gatski Commercial. The property is
located at 4501 E. Sunset Road. Reported
monthly rent is $1.56 PSF.

Las Vegas, 89147
Retail

The Original Pancake House leased
4,990 SF from CML-NV Fort AR, LLC for
$331,157 on a ten-year lease. The landlord was represented by Nick Barber
and Jeremy Foley of Gatski Commercial. The property is located at 4170 S.
Fort Apache Road. Reported monthly
rent is $0.55 PSF.

Henderson, 89014
Industrial

Global Nutrition Group leased 32,563
SF from Harsch Investment Properties
for $401,234 on a 39-month lease. The
tenant was represented by James Dionne of Dionne Partners and the landlord was represented by Greg Pancirov,
SIOR and Mike DeLew, SIOR of Colliers
International. The property is located at
880 Wigwam Parkway, Suite 130. Reported monthly rent is $0.32 PSF.

North Las Vegas, 89030
Industrial

WestDeck Concrete Coating leased
6,162 SF from Synergy Properties Inc.
for $90,035 on a 39-month lease. The
landlord was represented by Chris Connell of Colliers International. The property is located at 15 W. Brooks Avenue.
Reported monthly rent is $037 PSF.

Las Vegas, 89109
Industrial

Barajas & Associates, Inc leased
12,821 SF from Highland Office LLC for

Las Vegas, 89103
Industrial

Shu Yen, LLC purchased 43,632 SF from
MCA Arville LLC for $2,027,212 or $46 PSF.
The buyer was represented by Garrett
Toft of Voit Commercial and the seller
was represented by Tim Behrendt of MDL
Group. The property is located at 4440 Arville Street.
APN # 162-19-601-011
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$369,244 on a five-year lease. The tenant
was represented by Jarrad Katz, CCIM
and Galit Kimerling of MDL Group and
the landlord was represented by Chuck
Orne of Mendicino Commercial Realty.
The property is located at 3073 S. Highland. Reported monthly rent is $0.48 PSF.

Las Vegas, 89113
Industrial

Red Bull Distribution Company Inc
leased 33,465 SF from EJM Arroyo
South I Property LLC for $1,157,120 on
a 62-month lease. The tenant was represented by Susan Borst and Mike Hillis of
Cushman & Wakefield Commerce and
the landlord was represented by Spencer Pinter of Colliers International. The
property is located at 7061 W. Arby Avenue, Suites 130-170. Reported monthly
rent is $0.56 PSF.

Las Vegas, 89113
Industrial

Call
Kendle
Your Marketing
Resource
Kendle Walters, an account manager with
Nevada Business Magazine, can help you
navigate branding, marketing and imagebuilding for your company. With a Masters
in Media Studies, Kendle has over 10 years
of marketing experience and is more than
qualified to assist in taking your business
to the next level.

Contact Kendle
702.267.6328 or
kendle@nevadabusiness.com
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Autonomy Technology Inc. leased
15,614 SF from EJM Arroyo South 1
Property LLC for $621,660 on a 62-month
lease. The tenant was represented by
Mike Tabeek, CCIM of Newmark,
Grubb, Knight, Frank and the landlord
was represented by Spencer Pinter of
Colliers International. The property is
located at 6980 W. Warm Springs Road,
Suites 160 and 170. Reported monthly
rent is $0.64 PSF.

Las Vegas, 89120
Industrial

EBC Brakes USA, Inc leased 65,270 SF
from KTR LV I LLC for $4,454,788 on a
125-month lease. The tenant was represented by Jarrad Katz, CCIM and Galit
Kimerling of MDL Group and the landlord was represented by Spencer Pinter
and Dan Doherty, SIOR of Colliers International. The property is located at
6180 S. Pearl Street, Suite A-C. Reported
monthly rent is $0.55 PSF.

Las Vegas,
Industrial

Shelby American leased 135,000 SF
from GKT II and GKT II Acquisitions for
$4,151,481 on a five-year lease. The tenant was represented by Greg Tassi of CB
Richard Ellis and the landlord was represented by Dan Doherty, SIOR and Chris
Lane of Colliers International. The property is located at 6405 Ensworth Street.
Reported monthly rent is $0.51 PSF.
www.NevadaBusiness.com

healthcareheroes2013

RSVP Now!
September 10th

September 12th

Southern Nevada

Northern Nevada

I

n September, the 8th annual Healthcare Heroes event will honor 20 individuals that
contributed to the welfare of healthcare in our state. In conjunction with the event,
Nevada Business Magazine, along with corporate sponsor Anthem Blue Cross
Blue Shield, will publish a special report in the September issue featuring the 2013
Heroes who were chosen by a blue-ribbon panel of experts in the healthcare field.
Join us for the 2013 event and mark your calendar today!

For more information about Healthcare Heroes
or to be a part of this special report,
go to nevadabusiness.com/events or call 702.735.7003.
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Industrial
Summary

L as Vegas

Reno

Total Square feet

106,925,452

72,712,696

17,279,642

9,419,687

Vacant Square Feet

16.2%

12.95%

New Construction

422,149

0

Net Absorption

741,028

432,466

$0.52

$0.364

1,502,012

604,800

534,403

705,000

Total Square Feet

68,292,760

42,223,320

Vacant Square Feet

10,166,040

6,414,304

14.9%

15.19%

Percent Vacant

Under Construction
Planned
WAREHOUSE/DISTRIBUTION

Percent Vacant

Southern Nevada

Northern Nevada

The Las Vegas industrial market vacancy
rate fell to 16.2 percent, which is its lowest
level in more than two years. Compared to the
prior quarter (Q1 2013), the vacancy rate fell
30 basis points (0.3 percentage points), while
it is down 130 basis points (1.3 percentage
points) from the prior year period (Q2 2012).
Three projects totaling 422,100 square
feet completed construction during the quarter, bringing total inventory to 106.9 million.
When combined with completions in the prior
quarter (Q1 2013), year-to-date completions
reached 582,100 square feet. For comparison
purposes, the half-year total in 2013 exceeds
all development activity that occurred in 2010,
2011 and 2012 combined.
Demand for industrial space remained elevated, with approximately 741,000 square feet
of net move-ins during the quarter. It is important to note that the 362,100 square feet in user-specific completions contributed to a large
portion of the net absorption for the quarter.
Without these completions, there would have
been approximately 378,900 square feet of net
move-ins. Through the first six months of the
year, net absorption totaled 1.6 million square
feet, an impressive total given negative performances in 2009, 2010 and 2011.
During the first half of 2013, nearly
600,000 square feet of new space entered the
market, which is the highest total since 2009.
Construction activity is the highest it has been
in nearly five years, and it is likely we are going to see more space come online throughout the remainder of the year. While recent
investments are primarily attributable to
user-specific needs, an estimated 17.3 million
square feet of space remains vacant throughout the valley.

This quarter, the scales have tipped
strongly positive with many good deals and
more in the works. The general consensus
throughout the market is as positive as has
been seen in years.
Thirty eight industrial transactions were
completed in Q2 2013 with a gross absorption of 1,234,861 square feet. This is significantly higher than prior quarters where
the market struggled to reach one million
square feet. Transaction volume is up 12 percent over the last 3 years. Average deal size
at 35,128 square feet is also up 11 percent.
Net absorption for the quarter was
432,626 square feet, more than 3 times the
average net over the last three years. This
activity in all submarkets has resulted in a
drop in the vacancy rate from 13.6 percent
at the beginning of the quarter to the current market vacancy of 12.9 percent. When
excluding sublease space the vacancy rate
drops to 11.3 percent.
The decline in vacancy is having an effect on asking rents. There are very few
landlords willing to “buy” a deal with cheap
rent. Two factors will drive rents higher in
the future. First is the declining vacancy
(especially in class A space) and the second
is the sale of 9.5 million square foot ProLogis/Lehman portfolio due to close in the
third quarter.
All attention is focused on the 9.5 million
square foot portfolio sale referenced above.
Although it is a very large institutional sale,
it will surely have an effect on sale expectations for other sellers and we are beginning
to see other owners move forward with selling assets formerly assumed to be difficult
to sell.

August 2013
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INDUSTRIAL

New Construction

362,085

0

Net Absorption

392,051

810,910

Average Lease SF/MO (NNN)
Under Construction
Planned

$0.47

$0.289

1,108,628

524,800

534,403

705,000

INDUSTRIAL/LIGHT INDUSTIAL/MANUFACTURING
Total Square Feet
Vacant Square Feet
Percent Vacant
New Construction
Net Absorption
Average Lease SF/MO (NNN)
Under Construction

24,151,229

25,919,010

4,168,786

1,929,328

17.3%

7.44%

60,064

0

144,353

32,000

$0.54

$0.285

393,384

80,000

0

0

14,481,463

4,694,509

2,944,816

1,076,055

20.3%

22.92%

Planned
R&D/FLEX
Total Square Feet
Vacant Square Feet
Percent Vacant

0

0

204,624

391,951

New Construction
Net Absorption

$0.67

$0.477

Under Construction

0

0

Planned

0

0

Average Lease SF/MO (NNN)

Next Month: OFFICE
ABREVIATION KEY
MGFS:
SF/MO:
NNN:

Modified Gross Full-Service
Square Foot Per Month
Net Net Net

Southern Nevada analysis and statistics compiled by
Applied Analysis, Northern Nevada analysis and
statistics compiled by NAI Alliance Reno

www.NevadaBusiness.com

Business Indicators | Trends

T

he “third” estimate for first quarter
2013 show U.S. real GDP increasing
at an annualized rate of 1.8 percent,
an improvement over the 0.4 percent
growth experienced in fourth quarter
2012. Federal government spending, net exports and state and local government
spending all made negative contributions while
personal consumption expenditures, private inventory investment, business fixed investment and
residential investment all made positive contributions. U.S. nonfarm employment experienced
moderate gains for June, adding 195,000 jobs over
May. Housing starts were up substantially yearover-year, and housing prices continued to rise.
Consumer confidence and sentiment increased in
June. The Federal Reserve System’s Senior Loan
Officer Opinion Survey indicates that credit may
finally be loosening. Nonetheless, commercial paper outstanding is not yet showing much growth.
The Nevada economy evidenced generally
positive signs with the most recent data. Seasonally adjusted, statewide employment decreased
by 5,700 (0.5 percent) jobs from April to May, but
it was up 1.7 percent year-over-year. The Nevada
unemployment rate decreased slightly from 9.6
percent to 9.5 percent. Taxable sales continued to
show growth, up 7.3 percent from last year. Total
air passengers were down 0.1 percent over the
same time period. Gaming revenue was down 0.2
percent from April 2012.
For Clark County, seasonally adjusted employment declined from April to May by 4,400 jobs but
was still up 2.1 percent year-over-year. The Las
Vegas unemployment rate fell from 9.9 percent to
9.8 percent. Total passengers at McCarran Airport
were down 0.2 percent from a year earlier. Compared to a year ago, April visitor volume was down
by 2.1 percent. Gaming revenue was 1.0 percent
lower in April than a year earlier. Clark County’s
taxable sales for April were 3.7 percent above
those from a year earlier. Residential construction
permits decreased from April to May. Commercial
construction permits remained at a low level.
The most recent data show positive signals
for Washoe County. Seasonally adjusted, RenoSparks’ employment declined by 700 (0.4 percent) jobs from April to May. Total employment
remains up from a year ago, by 0.1 percent. The
seasonally adjusted Reno-Sparks’ unemployment
rate fell 9.6 to 9.5 percent. Compared to a year
earlier, April visitor volume was down 2.6 percent.
Total air passengers were up 1.3 percent over the
same time period. Gaming revenues for April were
up strongly (10.0 percent) from a year earlier.
The U.S. economy experienced a slight pickup
in growth for first quarter 2013. Consumer spending and most measures of the housing market are
showing continued improvement. A weak national
economy is affecting Nevada in the form of slowing growth in tourism. Despite the slowing tourism,
taxable sales continue to make gains at the state
level. Nevada’s employment is also showing relatively stable year-over-year gains.

Ryan T. Kennelly
UNLV Center for Business and Economic Research

DATA

Nevada

GROWTH
RECENT YEAR AGO

DATE

UNITS

LATEST

PREVIOUS

YEAR AGO

COMMENTS

Employment

2013M05

000s, SA

1,158.8

1,164.5

1,139.8

-0.5%

1.7%

Up Over Year Ago

Unemployment Rate*

2013M05

%, SA

9.5

9.6

11.5

-0.1%

-2.0%

Reduced

Taxable Sales

2013M04

$billion

3.787

4.107

3.530

-7.8%

7.3%

Up Over Year Ago

Gaming Revenue

2013M04

$million

854.29

914.78

855.71

-6.6%

-0.2%

Down from Year Ago

Passengers

2013M04

million persons

3.878

4.040

3.880

-4.0%

-0.1%

Down from Year Ago

Gasoline Sales

2013M03

million gallons

92.43

80.43

90.40

14.9%

2.3%

Up Over Year Ago

Visitor Volume

2013M03

million persons

4.524

3.845

4.516

17.7%

0.2%

Up Over Year Ago

Employment

2013M05

000s, SA

838.4

842.8

821.4

-0.5%

2.1%

Up Over Year Ago

Unemployment Rate*

2013M05

%, Smoothed SA

9.8

9.9

11.6

-0.1%

-1.8%

Reduced

Taxable Sales

2013M04

$billion

2.695

2.982

2.598

-9.6%

3.7%

Up Over Year Ago

Gaming Revenue

2013M04

$million

736.32

787.91

743.67

-6.5%

-1.0%

Down from Year Ago

Residential Permits

2013M05

units permitted

832

908

685

-8.4%

21.5%

Up Over Year Ago

Commercial Permits

2013M05

permits

24

28

18

-14.3%

33.3%

Low and Volatile

Passengers

2013M04

million persons

3.549

3.682

3.554

-3.6%

-0.2%

Down from Year Ago

Gasoline Sales

2013M03

million gallons

64.21

55.78

62.72

15.1%

2.4%

Up Over Year Ago

Visitor Volume

2013M04

million persons

3.531

3.844

3.609

-8.1%

-2.1%

Down from Year Ago

Clark County

Washoe County
Employment **

2013M05

000s, SA

190.2

190.9

190.1

-0.4%

0.1%

Up Over Year Ago

Unemployment Rate*

2013M05

%, Smoothed SA

9.5

9.6

11.2

-0.1%

-1.7%

Reduced

Taxable Sales

2013M04

$billion

0.474

0.499

0.436

-4.9%

8.7%

Up Over Year Ago

Gaming Revenue

2013M04

$million

59.63

67.25

54.20

-11.3%

10.0%

Up Over Year Ago

Residential Permits

2013M05

units permitted

340

129

61

163.6%

457.4%

Up Over Year Ago

Commercial Permits

2013M05

permits

29

21

8

38.1%

262.5%

Low and Volatile

Passengers

2013M05

million persons

0.279

0.306

0.276

-8.7%

1.3%

Up Over Year Ago

Gasoline Sales

2013M03

million gallons

13.81

12.68

13.50

8.9%

2.3%

Up Over Year Ago

Visitor Volume

2013M04

million persons

0.374

0.379

0.384

-1.3%

-2.6%

Down from Year Ago

Employment

2013M06

million, SA

135.902

135.707

133.609

0.1%

1.7%

Slow Growth

Unemployment Rate

2013M06

%, SA

7.6

7.6

8.2

0.0%

-0.6%

Reduced

Consumer Price Index

2013M05

82-84=100, SA

231.8

231.5

228.6

0.1%

1.4%

Up Moderately

Core CPI

2013M05

82-84=100, SA

233.3

232.9

229.4

0.2%

1.7%

Up Moderately

Employment Cost Index

2013Q1

89.06=100, SA

117.3

116.7

115.3

0.5%

1.7%

Up Moderately

Productivity Index

2013Q1

2005=100, SA

111.2

110.9

110.1

0.3%

1.0%

Up Over Year Ago

Retail Sales Growth

2013M05

$billion, SA

421.1

418.8

403.7

0.6%

4.3%

Up Over Year Ago

Auto and Truck Sales

2013M05

million, SA

15.23

14.86

13.90

2.5%

9.6%

Up Over Year Ago

Housing Starts

2013M05

million, SA

0.914

0.856

0.711

6.8%

28.6%

Up Strongly

Real GDP Growth***

2013Q1

2005$billion, SA

13,725.7

13,665.4

13,506.4

1.8%

1.6%

Slow Growth

U.S. Dollar

2013M06

97.01=100

101.605

100.805

102.178

0.8%

-0.6%

Down from Year Ago

Trade Balance

2013M05

$billion, SA

-45.027

-40.149

-46.247

12.1%

-2.6%

Year-Over-Year
Deficit Decrease

S and P 500

2013M06

monthly close

1,606.28

1630.74

1362.16

-1.5%

17.9%

Up Strongly

Real Short-term Rates*

2013M06

%, NSA

-3.05

-3.06

-3.01

0.01%

-0.04%

Relatively Constant

Treasury Yield Spread

2013M06

%, NSA

2.25

1.89

1.53

0.36%

0.72%

Recent Increase

United States

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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The Last Word

People

What is your greatest concern
regarding the Affordable Care Act?
“My main concern is insurance rates.
The goal of ObamaCare was to get
more people covered at affordable costs.
However, with mandates, rating changes,
etc going into effect next year it does
not appear insurance rates will be going
down anytime soon – especially for the
younger, healthy population who we
need in the risk pool!”
Melissa Davies, RHU • Benefit Solutions Consultant, Clark & Associates of Nevada, Inc.

“My greatest concern is the additional
cost to business and the time required
to meet the regulations. As a supporter
of medical tourism in Nevada, I
would like to make sure it encourages
entrepreneurial thinking, quality of care
and efficiency.”

Kurt Goebel, CEM • Senior Vice President, Converse Consultants

“Total disregard for the target. It is
so full of misses and mistakes, over
regulation and red tape. Socialized
medicine would be better. It is a total
disaster. The fact that they extended
the deliverables is a perfect example
of the mess.”

Jeffrey Lowden, MBA • Broker, President, Sky West & Companies
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“What most concerns me is the discovery
that hidden deep in the ACA is a provision
whereby PRIVATE medical insurance will
be prohibited from paying for procedures
that are not otherwise approved by HHS
Secretary Sebelius or her successor. This
means that any final decision regarding your
healthcare will be at the sole discretion of the
government. Why weren’t we told upfront?”
Robert Merchant • MD & Medical Director, Reno Vein Clinic

“It is my understanding that the
affordable insurance premiums are
priced based on a deductible level.
The most affordable plans will have
deductibles that are prohibitive and
will discourage patients from seeking
healthcare because of their out-ofpocket cost.”

Dr. David Silverberg • Surgeon, Silver State Orthopedics

“My greatest concern regarding the
ACA, pertains to healthcare accessibility.
Ultimately, if you opt out of health coverage,
and are tragically injured, you will still be
admitted to your nearest ER. ER’s are legally
and socially mandated to provide treatment
to all individuals, whether they are covered
under health insurance or not. Consequently,
no one HAS to pay ER bills if they are not
able, i.e. no job, no insurance, etc.”
Stephanie Glankler • Business Development Director, Doctors Express

www.NevadaBusiness.com

UNSi is a next generation Voice and Data Carrier that enables
Enterprise Businesses and SMB’s to extend their network reach
by leveraging UNSi’s national MPLS and Ethernet network.

UNSi is the only Carrier agnostic service provider capable of delivering
business-grade Internet and private networking solutions, accommodating
various budgets, speeds and geographic locations on a single bill.
Our niche is providing intelligent Internet access methods and networking services
to companies with multiple locations who need to simplify and consolidate their
networking and managed services with ONE provider; UNSi relieves your pain of
working with multiple providers.
• 16 Fixed Wireless Markets | 29 PoPs | 150+ Interconnects with Carriers Nationwide
• The largest broadband aggregation database with 2,000 providers
• Personalized service vs. dealing with a large carrier
• We have geographic diversity for our services — we can deliver EVERYWHERE!

Contact UNSi to solve your business
Internet and Networking solutions.
855.888.UNSi or marketing@unsi.net

SIX MONTHS INTEREST-ONLY PAYMENTS ON SBA 7(a) LOANS.*
Grow or build your business with an SBA 7(a) loan from Nevada State Bank. Pursue your small
business dreams with flexible qualifying standards, longer terms, and as little as 10% down.
Purchase real estate, expand operations, acquire a business, or secure equipment—while still
preserving capital. Put our decades of knowledge and experience to work for you. Bring your
banking home.

®
53 years in Nevada I Over 50 branches statewide
nsbank.com/SBAInterestOnly | 866.449.3676

*SBA and Bank approval required, restrictions apply.

MEMBER FDIC

