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“LAST MONTH, I WALKED
INTO U.S. BANK AND LEFT
WITH A NEW PLACE
To HANG My T@@LBEELT.”

Businc‘sscs aren’t built on hopes and dreams alone. They take time,
guts, and—you guessed it—money.

That’s where U.S. Bank can help. You see, we make it easy to get
a small business loan. Money to do the things you've always wanted—
like get a bigger store, or just expand the one you’ve already got.
And you don't have to have a Harvard degree or a big bank account
to qualify, either.

So whether you're in the business of hardware, hardwood, or
anything else, apply for a small business loan today. And let us put the
tools of success in your hands.

For more information, or for the location of the
U.S. Bank branch nearest you, call 1-800-US BANKS.
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Houw can we help?
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priced out of your reach. think again.

Right now,

The Howard Hughes

Corporation has & ot hal
extremely competitively —

priced Class-A i-_ 31 _ m—

commercial, industrial

Hughes Center

Contact Michael Newman and warehouse space
791-4400

available in top
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FMP, Fabrique, G.E. Credit Corp.,
Henderson Cold Storage, Household
Credit Services, IDC, LGI, Lasco,
Mechanix, Nevada Technologies, Norel
Corp., Ohio Caliper, Omega Refriger-
ant, Royal Cement, Southwest Sheet
Metal, Tacki-Mac Grips, Trimm Indus-
tries and World of Clowns. Each firm
and its respective workforce generates
an employee economic impact on South-
ern Nevada in excess of $1 million.

Ray Nolan, plant manager of Ocean
Spray Cranberries, a recent corporate ad-
dition to Southern Nevada’s business
family, explains the value of NDA: “The
organization does much more than just
talk about improving the local economy.
In the case of Ocean Spray, NDA was
instrumental in our decision to locate
here, and helped us cut through the red
tape and get down to business.”

Perhaps NDA Chairman Peter Thomas,
president of Bank of America-Nevada,
sums it up best when he says, “Southern
Nevada has lost its persona as a little
desert gaming town. It has gained a repu-
tation as one of the most dynamic, rap-
idly growing business hubs in the nation.

“The progress of our community is evi-
denced by the recognition Southern Ne-
vada consistently obtains in numerous

surveys, studies and reports circulated in
the media and across the nation. The Las
Vegas community has been studied,
ranked, evaluated and reported on by
some of the world’s leading authorities
on economic trends and forecasts.

The results? “Southern Nevada is defi-
nitely on a roll,” said Thomas.

In Reno, It’s Anticipation
In Reno, Robert Shriver, vice presi-
dent of EDAWN, is as optimistic about
his northern region’s future as his NDA
counterpart is about the south. He agrees
the state’s favorable tax posture is a posi-
tive factor in luring firms to Nevada.

“Our tax climate is appealing for relo-
cating companies, as is the general
growth of the area,” he said, “but it’s
tough to compete with other states that
offer tax abatements for capital equip-
ment purchases.”

Until now, Nevada has been one of
only three states nationwide — and the
only state in the West — without such a
measure, according to EDAWN Chair-
man Fred Boyd.

Anticipation is a key attribute being
applied to the Reno economy. New en-

Southern Nevada’s new Airport Connector, shown here under construction, opened earlier this

year. Part of the proposed Beltway, the Connector streamlines access to busy McCarran

International Airport.
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tertainment offerings hold the promise
of a positive second half for 1995 in the
wake of the competitive impact of recent
property openings in Las Vegas.

Indeed, all eyes are on Reno’s new
$350 million Silver Legacy Hotel, the
city’s latest effort to resurrect its lagging
casino industry and re-enter Nevada’s
competitive gaming market.

While gaming comprises 18.7 percent
of all Reno employment, it made up only °
4 percent of all new jobs created in 1994.

EDAWN reports 33 new firms relo-
cated in the Reno/Sparks/Tahoe area in
1994. They were (in the manufacturing
sector): Advanced Foam Plastics, Alfa-
Laval Thermal, Inc., Base Line Design,
Cintas, Delta Industries, Dynamic Isola-
tion Systems, Inc., Kal Kan, Lambertson
Industries, Inc., La Fiell Company,
MicroMetl West, Mupac Corp., Pevco,
Poly Pipe Industries, Inc., Primary Im-
age, Royal Sierra Extrusions, Inc.,
Wheelmasters and ZymeQuest, Inc.;

Companies in the service sector which
relocated to the area include: Bloch, J.,
USA, Inc., Chem Lab Products, Inc., Era
Aviation, First Interstate Bancorp., Inte-
grated Medical Systems, Knowledge-
Broker, Inc., and Ricoh Corporation-Con-
sumer Products Group;

And in the distribution sector: Ander-
son Merchandisers, Great Lakes Confec-
tionery, Handleman Co., Inc., House of
Moulding, Leviton Manufacturing Co.,
Inc., O’Z Gedney, Riverside Book &
Bible House, Super Shops, and Therm-
well Products Co., Inc.

Said EDAWN president Ken Lynn:
“1994 was a banner year! The economic
impact of companies relocating and ex-
panding in the Truckee Meadows reached
an all-time high of more than $237 mil-
lion during 1994. This number includes
both the direct and indirect impact of
total payroll. This achievement is a 14
percent increase over our previous best
year, which was 1993, and the number
of new jobs created by these companies
— more than 2,900 - is the most in
EDAWN history,” said Lynn.
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The spirit that propelled a heroic aviator into the national limelight still exists in today’s world. American Nevada takes pride
in being honored as one of the country’s foremost developers of master planned communities with top-selling success stories
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RICHARD DREAMED OF BUILDING
A CONSTRUCTION BUSINESS.
ONE BANK LAID THE FOUNDATION.

At age six, Richard worked on construction sites hanging
doorknobs for his father. As a young man, he worked ham-
mer and nail towards a dream of one day owning his own
company. When he was ready to build on that dream, Bank
of America was ready to help. Structuring a line of credit vir-

tually overnight. And supported by the local
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costs if a loan decision is not made m 48 oS o Ess
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When you need to make business deci-
sions quickly, you need your bank to make credit decisions
even more quickly. That's why BofA improved the way
loans and lines of credit are approved — with decisions
'made locally in 48 hours or less on loans and lines of credit
of up to $100,000. ® WE GUARANTEE IT.® At BofA, such quick

response is not merely a goal. It's a promise. A promise
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Bank of America
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a parbopating BofA loan center. Loan packages are processed
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that provides the

for entrepreneurs like
Richard Harris everyday.
Allow Bank of America
pave the way for you. Stop
by or call your nearest BofA

branch today.




Inclustry Maturation Noted

According to Lynn, the maturation of
the Reno/Sparks/Tahoe area as an indus-
trial location was reconfirmed when, for
the first time, expanding companies com-
prised more than 40 percent of all busi-
nesses (both relocations and expansions).

Total manufacturing jobs in Reno were
up 10.9 percent in the fourth quarter of
1994 and currently comprise 7.5 percent
of the market’s total employment. How-
ever, they accounted for 16 percent of all
new jobs added in 1994.

Development in Washoe County is
contributing to substantial growth on
many fronts. The county’s population
could explode by nearly 50 percent to
440,000 in the next two decades, accord-
ing to a University of Nevada, Reno pro-
jection. Today’s Washoe County popu-
lation is nearly 300,000.

The Silver State’s exciting growth was
further spotlighted by BofA’s Etter, who
cited Nevada as the fastest growing state
with a projected 4 percent increase for
both 1995 and 1996. Las Vegas contin-
ues to be the fastest growing city in
America, with 5,000 new residents mov-
ing into the area monthly, he said.

Nevada also ranks among the top states
in 1995 for growth in such demographic
categories as housing permits (up 15.3
percent over 1994); personal income (up
8.3 percent) and jobs (up 8 percent).

----------------

One knowledgeable observer of the
construction/development economic ba-
rometer in Southern Nevada is Richard
E. Lee of First American Title. His fast-
paced presentations usually generate siz-
able crowds wanting to know the latest
in speculative and real-time ventures.

Says Lee: “The need to diversify our
economic base beyond the confines of
gaming is based on the question: What
if...?” Translated, he means: “What if
gaming isn’t?”

“This is a one-industry town and it
always will be,” he says, “but it’s wise to
continue diversifying for the benefit of
the community and the state.”

On the flip side of the economic de-
velopment coin, Lee sees two negatives.

The negatives, particularly in Las Ve-
gas, are escalating traffic gridlock and
increased pollution, a la Los Angeles.
Experts predict both can be solved — or
at least greatly alleviated — by improving
traffic patterns with additional freeways,
expressways and beltways; many of
which are currently under construction.

According to Lee, solving gridlock will
go a long way toward reducing air pollu-
tion. “Automobiles waiting for green
lights are responsible for an incredible
amount of air pollution,” he said. “Air
quality should improve dramatically
when the planned additions and improve-
ments to the transportation infrastructure
are complete.”

Management

Water — or lack of it — continues to be
one of the most worrisome unknowns.
Without an adequate future supply,
Nevada will be unable to support ongo-
ing economic growth.

With construction of all types moving
at an incredible pace to keep up with the
statewide influx of thousands of new resi-
dents and numerous businesses each
month, the need for water is becoming
more and more acute.

Richard J. Wimmer, deputy general
manager-administration of the Las Ve-
gas Valley Water District and a partici-
pant in the Southern Nevada Water Au-
thority, is confident the state won’t be
caught water short.

“In Las Vegas, the trick to keeping
this arid metropolitan area supplied with
life’s most vital liquid,” he said, “rests in
sound water management. This involves
having the facilities to store and move
the resource, 85 percent of which comes
from the Colorado River, with the bal-

Southern Nevada’s strategic location to West
Coast markets promises economic opportu-
nity to manufacturers and distributors.

ance pumped from wells. The same man-
agement philosophy is true up north,
which is a semi-arid region with water
problems similar to ours.

“The bad news about water is that there
are significant challenges to overcome;
the good news is there are solutions to
those challenges and we’re busy work-
ing on them,” said Wimmer.

Possible long-term water source solu-
tions offered by Wimmer for meeting
increased future citizen water demands
include: (l) exercising contractual, un-
used Colorado River water rights that
exist through the year 2010; (2) banking
surplus Colorado River water “for a dry
day”; (3) allocating Colorado River wa-
ter from upper basin states and Native
American tribes not using their quotas;
and (4) developing newly acquired Vir-
gin River rights.

“Under the worst scenarios,” Wimmer
says, “‘we can get by on temporary sup-
plies of unused and apportioned Colo-
rado River water until 2030.”

Another remote option, says Wimmer,
lies in the technologically feasible possi-
bility of building a costly desaliniza-
tion plant for California and, in return,
retaining a comparable share of that
state’s Colorado River allocation.

But, conservation remains the best im-
mediate way to assure there’s enough
water in Nevada to meet the state’s needs.

“Businesses can help conserve water,
too,” Wimmer says, “by developing wa-

August 1995 & Nevada Business Journal 11
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ter use ethics and practices. Along with
residential water conservation, businesses
can help reduce the staggering 85 per-
cent of water consumption through out-
side use — half of which is wasted!”

Despite public perceptions, he said, the
state’s large hotel-casinos are “superb
water conservationists” because their us-
age remains constant throughout the year
without peaking; most gaming resorts
also recirculate water.

Mining — the state’s No. 2 industry
behind gaming — is concentrated in the
northern part of the state. The industry
involves more than 100 companies with
offices located in the Reno/Sparks area.

Gold accounts for more than 85 per-
cent of Nevada’s annual mineral output,
with mines throughout the state produc-
ing nearly 7 million ounces, or more than
$2.2 billion in gross revenue. This makes
Nevada the third largest gold producer
in the world.

Nevada also produces over 20 million
ounces of silver annually, making it the
leading U.S. silver producer. It also mines
a wide range of metals and industrial
minerals, including copper, clays, barite,
limestone, magnetite and gypsum.

The mining industry employs about
13,000 statewide and creates jobs in re-
lated services for another 30,000.

E mplpyment

With gaming the largest catalyst for
new jobs, it’s no wonder that unemploy-
ment remains at a low ebb in the state
and its two major population centers.

Statewide, employment growth in the
first quarter of 1995 slowed dramatically
to 1.4 percent from 8.4 percent in the
first quarter of last year. According to
economists, this “clearly indicates that a
lull definitely has set in between the boom
of 1994 and the next one coming in late
1996 and early 1997, when several new

mega-resorts are scheduled to open.”

For each hotel room opened, an esti-
mated 2.5 new jobs are created.

The addition of 54,000 new jobs in
Las Vegas last year on top of a 1993
labor force base of about 450,000 was
called a “sizzling performance” by the
Blue Chip Economic Forecast.

But, further analysis discloses, this was
expected, given (a) the impact of thou-
sands of new Las Vegas hotel rooms
coming on line at the end of 1993, (b)
the strengthening national economy, (c)
the broader appeal of the new properties,
(d) the steady comeback of big neighbor
California, and (e) a growing national
acceptance of gaming as recreation.

Coopers & Lybrand reports Las Vegas
continues to be the second fastest em-
ployment growth area in the country;
posting about a 7.5 percent 12-month
boost through July, 1994. The No. 1
growth region in the country is Provo-
Orem in Utah with an 8.5 percent hike.

In the same period, 34,000 new jobs
were created in Las Vegas, sparked by
the opening of several new mega resorts;
this caused Las Vegas’s ranking to jump
from 23rd to second.

Although gaming is not a contributing
factor to diversified economic growth,
the state’s No. | industry, nonetheless,
creates jobs which greatly reinforce the
local economies.

By 1996, according to a Big Eight ac-
counting firm, Las Vegas employment is
projected to reach 472,900; an increase
of 34,000 jobs, or 8 percent higher than
the 1994 projection.

By 2000, employment in Las Vegas
could reach as high as 564,000, repre-
senting a compound annual growth of up
to 4.5 percent. Growth rates in this range
are expected to continue through 2010.

John Restrepo, a local Coopers &
Lybrand financial advisory services di-
rector, doubts double-digit employment
growth in Southern Nevada will return
before 1996. “This is because of the size
of the area’s employment base, the con-

ECONOMIC
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solidation and streamlining of many lo-
cal companies, and a moderating of na-
tional economic growth,” Restrepo said.
The following Clark County employ-
ment statistics, listed by industry sector,
were reported by Coopers & Lybrand:
Service — Employment has fluctuated
over the last eight years. It now stands at
47.4 percent. The hotel, gaming and rec-
reation sector of the services industry
has experienced a 3 percent employment
drop between 1985 and 1994, even
though the estimated number of jobs last
year increased to about 127,300; or nearly
50,000 more jobs than in 1985.
Construction — Jobs were at a low of
5.8 percent a decade ago, but increased
annually through 1990 before dipping the
next two years. That 24-month drop is
attributed to a weakened national
economy and restrictive lending policies
on construction loans. Construction jobs
in 1993 increased because of the area’s
active real estate market and the devel-
opment of three new mega resorts. There
were about 32,400 construction jobs in
1993 and an estimated 33,300 last year,
or a 2.8 percent increase.
Transportation and Public Utilities —
Estimated employment share for this
sector was 4.9 percent in 1994, down
from 5.8 percent 10 years earlier. The
estimated number of employees over the
same period increased by about 50 per-
cent, from 14,400 to 21,600.
Manufacturing — Employment share
for the manufacturing sector was 3.2 per-
cent and 2.8 percent in 1985 and 1990
respectively, with employment rising
from 7,800 to 10,700 in those same years.
Since 1990, the share has remained stable
while the number of jobs increased to an
estimated 15,000 by the end of 1994.
Finance, Insurance and Real Estate
— Annual changes in the employment
share for this sector were minimal be-
tween 1985 and last year. However, the
average number of employees in this in-
dustry has increased by 8,000 during this
period from 12,600 to 21,400.

August 1995 4 Nevada Business Journal 13
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The Ripple Effect

According to the NDA, 100 new manu-
facturing jobs mean more than a regular
paycheck for 100 new employees. These
100 jobs also would create:

+ $3,656,000 in personal income;
» Five new retail establishments;
» 60.8 new non-manufacturing jobs (for

a total of 160.8 new jobs);

* 116 new household units;
» $1,501,288 in new retail sales; and
» $105,090 estimated sales tax revenue.

There is also a multiplier effect that
can be related to wages which are spent
and re-spent. The effect carries the most
impact when wages are spent locally.

For example, according to NDA, the
60.8 new manufacturing jobs resulting

from 100 new manufacturing workers
added to the Southern Nevada workforce,
might add 16.4 new jobs in wholesale
and retail, 7.5 in transportation, commu-
nications and utilities, 3.2 in finance,
insurance and real estate, 8.5 in business
repairs and service, 7.7 in eating and
drinking places, 4.0 in health services,
2.2 in construction and 11.3 in other areas
throughout the community.

Increase the 100 base jobs (plus 60.8
secondary jobs) to the number of jobs
filled over a year by the 5,000 monthly
transplants into Clark County and the
residual multiplier effect takes on dra-
matic proportions.

The growth of Nevada’s gaming in-
dustry continues to awe residents and
visitors alike. But equally impressive is

the steadfast determination of the state
and its communities to create a diversi-
fied economy that someday may equal
the financial clout of gaming.

Economic development is the vehicle
that surely will carry Nevada to a new
level of national respect and local pride.
If you don’t think it’s happening, just
shut your eyes for an instant. When you
reopen them, you’ll be amazed at the
number of new people; new companies;
new malls, office buildings and indus-
trial centers; and expanded infrastructure
that have magically appeared. o

Larry Litchfield, a former newsman, is a
freelance writer and currently head of
The Litchfield Group, an independent
public relations firm in Las Vegas.

BURKE & ASSOCIATES, INC.
GENERAL CONTRACTORS * BUILDERS

We ve built our reputation from the ground up.

R

Commercial Construction ¢ Industrial Construction * Hotel/Casino Constraction
For over ten years the business community has been coming to Burke & Associzies whes S S st il s
When you want your project done on time and within budget call Burke & Associzes and see S 5 o e o

3365 Wynn Rd. Las Vegas, NV 89102 ¢ 702- 367-1040 = Fax "02 567085




Leading the way to
a healthier Las Vegas.

Easy access to medical care.
Providers patients can trust. Centers of
excellence for specialized treatments
and advanced technologies. Integrated
systems that keep quality high and
costs under control. These are the
things which have made The Valley
Health System Las Vegas' leading
network of medical professionals,
facilities, and services.

The Valley Health System believes
that the true measure of a successful
community is its ability to care for its
people. And thats why we're here —to
offer healthcare services we can all rely
on, and we can all be proud of.

THELARES ' MEUCAL TENTEK
Medical Offices featuring a variety of medical
specialties and an Urgent Care Center, opening

Winter, 1995.

SUMMERLIN MEDICAL CENTER
Summerlin’s new state-of-the-art, full service
hospital. Medical Offices opening December,
1995 (Phase I).

GOLDRING SURGICAL CENTER

Quality, cost-effective, same-day surgery:
UNIVERSAL HEALTH NETWORK
One of the area’s largest preferred provider

organizations.

. VALLEY HOSPITAL MEDICAL CENTER
- Winner of the U.S. Senate Productivity Award.

TheValley X “Health Sysiem

The Valley Health System is owned and operated by Universal Health Services, Inc., one of the largest and most experienced healthcare providers in the nation. For more information
on The Valley Health System please call (702) 367-1713 or write: The Valley Health System at 2300 West Sahara Ave., #1030-Box 35, Las Vegas, NV 89102.
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Commercial real estate development -

What's in store for Southern Nevada?

BY LisA WEISS-MCQUERRY

The Howard Hughes Corporation recently topped off the largest Class A office
building to be built in Nevada in eight years. An evergreen tree was placed on top of
the steel structure of 3773 Howard Hughes Parkway to signify the last day on which
the crane was on the construction site. Located in the Hughes Center, the 165,191-
square-foot speculative building is scheduled for completion in November.

Long dependent on the core industry
of gaming, great efforts have been made
by the Nevada Commission on Economic
Development (NCED) over the past sev-
eral years to diversify and strengthen the
state economy in other areas, namely in
the commercial and industrial sector. And
although experts in the commercial real
estate field vary in their opinions about
just where the newest developments will
crop up, nearly all agree Las Vegas is
quickly becoming an investment hot spot.

A resident of Las Vegas for just eight
months, Mikel L. McCullough, president
of Stuart Mixer Realty, who has more
than 20 years’ experience in commercial
real estate, has some observations about
the Southern Nevada market. Says
McCullough, “Sometimes when you’re

16 Nevada Business Journal & August 1995

fresh in a marketplace, you are able to

- see things more clearly.”

McCullough believes a number of ele-
ments will dictate where growth will take
place in coming months. “The primary
factor hinges on where institutions are
willing to invest,” says McCullough.
“Obviously retail growth and therefore
economic growth is directly connected
to the expansion of the residential mar-
ket. If you step away from retail and take
a look at the industrial, manufacturing
and office components, then you really
look at different market segments.”

According to McCullough, Las Vegas’
redevelopment and economic diversifi-
cation plans are working toward creating
a “sense of place” downtown, and he
predicts more capital will soon be at-

tracted to the area. “I'm thinking office
buildings five stories and over,” says
McCullough. “The high-rise office space,
which is obviously the high rent space,
will continue to be clustered around the
hub of the courthouse complexes.”

In predicting the future of commercial
and retail development, McCullough says
it would be easy to look at what’s al-
ready here and make the assumption that
the proportionate growth will continue
in the same areas. “But I don’t know if
that’s going to be true.” he adds, relay-
ing a story about a major institutional
investor who told him recently that five
years ago, he had a lot of capital to in-
vest, but wouldnt have considered Las
Vegas. “This investor felt Las Vegas still
had somewhat of a stigma which made it
inappropriate for institutional investors.
But today, that same investor is actively
looking for opportunities.™

In the area of business and professional
complex development, McCullough
thinks the Valley’s master-planned com-
munities will start developing more ar-
eas to meet the needs of local profes-
sionals. “Summerlin has established a
suburb office market at The Crossings,
and I think that will continue to pros-
per,” he says. “I believe you will start to
see a mirror image of that type of prod-
uct in the Henderson area, especially as
the Beltway is completed. And right now
when you look at North Las Vegas, you
see an established industrial presence,
which has begun to evolve into more
labor intensive uses, such as more office
and manufacturing space.”

The Americana Commercial Group’s
manager broker, Kent Clifford agrees that
the area of industrial development is
growing right now, as is retail. “Office
space is more fully occupied now than it
has been in the past,” says Clifford. “As
the residential population increases, that
population increases as well.”

Clifford sees the northwest as the
valley’s fastest growing area, followed




by the southeast and the north. He be-
lieves one factor that determines where
the growth will take place is the proxim-
ity of master-planned developments, such
as Summerlin and Green Valley. But
Clifford notes there are other things to
consider as well. “The cheaper the dirt,
the more appealing it is to developers.”
Like many others, Clifford maintains that
attracting new business is one of the keys
to the state’s economic future.

Realty Holdings president, Keith Bas-
sett, predicts as the city of Las Vegas
grows and diversification plans unfold,
commercial development will continue
to experience rapid expansion. “Right
now, we’re involved in developing two
‘power centers’, one in the area of Rain-
bow and Lake Mead, and another on
Maryland Parkway, south of the Boule-
vard Mall.” Bassett adds, “These are ba-
sically large discount centers, housing
warehouse stores like Best Buy, Sams
Club and Costco. They’ll each service a
large trade area of seven to 10 miles.”

Bassett believes retail growth will con-
tinue in the future as well, increasing
business and employment opportunities
and pumping up the state economy. But,
he says, the determining factor where
growth takes place is always going to be
“where the action is,” such as near mas-
ter-planned communities and highways.

McCullough observes that attitudes
about Southern Nevada as a practical spot
for economic development are changing,
“Las Vegas is coming to be known as
one of the most viable real estate mar-
kets in the country,” he says.

This is an attitude NCED officials are
happy to see spreading throughout the
national and international business com-
munities. Although studies predict gam-
ing will be the key industry for Southern
Nevada well into the year 2000, one of
the goals of the NCED has been, and
continues to be, the creation of more high-
skill, high-wage jobs to help improve the
quality of life for Nevadans. £
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SBA Loans to Help You Grow

At Sun State Bank we know that financing
the start-up or expansion of a business while
keeping tabs on the cash flow can be difficult.
We understand the unique challenges you
face, that’'s why we’re here to help. Our staff
of professionals can show you which
SBA package makes the most
sense for your business.
Discover the benefits of
community banking at
Sun State Bank. We pro-
vide personalized service,
local approvals and a quick
professional response. At
7 Sun State Bank we care about
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Commercial and retail clevelopment at

Green Valley g’atl'ler momentum

BY JENNIFER WHITTLE

Alan Perlmutter, Sr., American Nevada vice president of commercial development,
oversees construction at Green Valley Town Center.

As American Nevada Corporation
settles into its new headquarters at the
Green Valley Corporate Center, another
successful milestone has been reached in
the company’s history.

Currently building more than half a
million square feet of various types of
commercial space, American Nevada, a
Greenspun company, perseveres with key
developments located within the 8,400
acres spanned by Green Valley.

Decision-makers at American Nevada
understand that ultimately, the tenant pur-
chases a community first, and then the
building. Thus, an intense landscape de-
sign, abundant use of open space and
existing or planned -amenities are pro-
vided to add to the value and the lifetime
of the project. According to Alan
Perlmutter, senior vice president of
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Bike andwalking trails meander through-
out Green Valley Ranch.

American Nevada’s commercial division,
this new breed of master-planned com-
munity — which blends housing types,
employment, retail, commercial and com-
munity uses — holds promise for suc-

cessful living and working environments.

“We’re constantly evaluating how we
can better maximize the viability of our
total community. A 100,000-square-foot
back office user may not care what their
building looks like, but we do. As the
developer and property manager of a
master-planned community, we’re con-
cerned about what that building will look
like from across the street as well as ten
years from now,” says Alan Perlmutter,
senior vice president of American
Nevada’s commercial division.

The ultimate goal of the property man-
agement team at American Nevada is to
locate users that are compatible with its
community support services. At Green
Valley, tenants have access to elaborate
pedestrian and biking trails, a network of
parks that connect to a beautifully land-
scaped parkway, recreational amenities
and entertainment centers.

As the first major community to be
developed along the planned Southern
Beltway, pre-leasing activity is under-
way for the second building at the
250,000-square-foot Green Valley
Corporate Center complex. American
Nevada is negotiating with several pro-
spective office tenants for a second two-
story, Class A office structure slated for
completion by early 1996.

The new Green Valley Corporate Cen-
ter provides an ideal location for the cor-
porate user, who needs 3,000 to 50,000
square feet. Future phases will ultimately
accommodate up to 500,000 square feet.

Phenomenal growth and interest in the
Henderson area retail climate has also
accelerated the unveiling of the new fam-
ily-oriented, Green Valley Town Center,
which features entertainment, recreation,
dining and shopping at one central loca-
tion. The nation’s largest theater chain,
United Artists, is anchoring the center
and recently opened an eight screen,
2,700-seat cinema complex for showing
first-run movies in Dolby stereo.

All across the country and especially
in Las Vegas, more and more retail de-




Palm trees line the entryway to Green
Valley Ranch.

velopers are using entertainment to en-
hance the shopping experience. In fact,
the Green Valley Town Center has turned
down prospective tenants because they
didn’t fit the center’s mandatory enter-
tainment theme, Perlmutter said.

Green Valley Town Center is high-
lighted by Mediterranean-style buildings,
open courtyards and a grand plaza, and
presents a unique shopping, dining and

entertainment environment new to the |

area with outdoor cooling systems, deco-
rative fountains and other specialty at-
tractions created by the same company
that produces environmental designs for
several Disney properties.

What’s in the future for American Ne-
vada? While development activity will
continue at Green Valley for another three
years, the developer has made a strategic
decision to aggressively expand its ser-
vices throughout the western United
States. With 22 years of experience in
residential, commercial and community
development, the company plans to stay
abreast of the competition as it considers
other master-planned development
opportunities located in Nevada, Arizona
and California. &y
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Rapid g’rowtll and economic development

creates a new 1mage for Henderson

LIKE THE REST OF NEVADA, HENDERSON’S ECONOMIC DEVELOPMENT

PROGRAM EMPHASIZES DIVERSITY ...

AND A GROWING ROSTER OF NEW

AND EXPANDING BUSINESSES ILLUSTRATES SUCCESS TOWARDS THIS GOAL.

BY LARRY LITCHFIELD

The growing City of Henderson — bask-
ing in the desert sun 10 miles southeast
of Las Vegas —no longer is plagued with
such negative public perceptions as the
area’s bedroom community, a poor rela-
tion to Las Vegas, or Clark County’s
worst industrial polluter.

“Those days are history,” says Philip
D. Speight, Henderson city manager for
the past seven years.

This quiet city of 120,000 residents —
today triple its population of only seven
years ago and expected to reach 167,000
by 2000 — has matured with the emer-
gence of new businesses and accessible
transportation corridors. A number of sig-
nificant projects are in progress includ-
ing: the Galleria — the largest shopping
mall in Nevada; a few first-time gaming
resorts; as well as Clark County’s sec-
ond Del Webb retirement community.

Yes, things are looking up for Hender-
son, which was settled in the 1930s dur-
ing the construction of Hoover Dam.

Like the rest of Nevada, Henderson’s
economic development program empha-
sizes diversity. And the city’s growing
roster of new and expanding businesses
illustrates success towards this goal.
Companies joining Henderson’s business
community over the last two years in-
clude Big O Tires, Cintas, Rama Dis-
play, Ron Lee’s World of Clowns and
Valance Technology, to name a few.

During the last year, expansion plans
have been formulated by International
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Seal, L’eggs, Levi Strauss and Good
Humor-Breyers Ice Cream.

Says Mayor Robert Groesbeck of his
city’s growth: “Henderson’s economic
success and quality of life have been by
design. Our low tax, pro-business cli-
mate helps attract new firms, and city
staff and local businesses work together
to create the right environment for suc-
cessfully conducting business.”

Further testimony to Henderson’s
growth is reflected in the number of con-
struction permits issued in 1994 — nearly
12,000, with a valuation of more than
$367 million. And so far this year, 6,655
permits have been issued with a total
value of $311 million.

More than 16,000 housing units are
proposed within the major master-
planned communities south of Lake Mead
Drive. They include 5,100 homes in
Green Valley Ranch, 1,749 in Southfork,
6,209 in MacDonald Ranch and 3,206 in
Seven Hills. Also included is 564-acre
Sun City MacDonald Ranch, a recently
announced 2,500 unit development by
Del Webb Corp., located only 30 miles
away from its Sun City Summerlin
project in northwest Las Vegas.

This is the only region in the nation
where two Sun City developments are
situated within the same county.

The 1.5 million-square-foot Galleria
Mall located at Sunset and Stephanie is
now under construction and will be
Nevada’s largest, with about 100 busi-

nesses, anchored by Dillards, the May
Company, Mervyns and JC Penney’s.

“Our building department is braced for
an onslaught of tenant improvement per-
mits and plan checks,” Speight said,
“which must be expedited so all the busi-
nesses can be ready for the mall’s sched-
uled opening in the spring of 1996.”

Across from the Galleria will be the
new Sunset Station Hotel-Casino, “which
should do volume similar to Boulder Sta-
tion a few miles to the north,” Speight
added. Other gaming interests Speight
says are looking at Henderson are the
Lowden and Reserve organizations.

Industrial pollution — long a sore point
for Henderson — has been virtually elimi-
nated by stiff environmental standards
imposed on industry in the area, Speight
said. Many companies have voluntarily
installed effective pollution control de-
vices where needed.

“Bottom line? Our air is clean and we
intend to keep it that way,” Speight said.

Two major corporations with facilities
in Henderson have this to say:

Levi Strauss: “Henderson’s pro-busi-
ness attitude, proximity to our prime mar-
kets, and healthy economic climate are
some of the primary reasons for Levi’s
decision to locate in the Henderson area.
After 17 years of operation in the com-
munity, without a doubt the most valu-
able resource that Henderson has to of-
fer is our employees. The quality of
employees and our relationship defines
the success of our facility.”

Ocean Spray: “The Las Vegas area has
everything we could ever want — a tal-
ented and well educated labor pool, easy
access to our strategic markets in the
Southwest and Far West, good transpor-
tation and reasonable real estate prices.”

The question most frequently asked of
holdout Henderson skeptics is “When
was the last time you visited the city?”

“The answers vary,” says Speight, “but
generally reflect an absence of many
years. Doubters are encouraged to revisit
the city. That’s usually all it takes to
convert Henderson skeptics!” &




NEVADA’S FINANCIAL PARTNER

PRIMERIT BANK

PriMerit Bank

and Nevada Businesses
A Winning Partnership.

Forty years ago, in 1955, a
group of local businessmen had a vision
to build a locally owned financial institu-
tion to serve the needs of Nevadans. The
foundation of that vision began on June
25, 1956, when Nevada Savings and
Loan Association opened its doors. It
started building a reputation among
Nevadans statewide for being “Big, Safe
and Friendly.”

Through the years, the name
was changed to PriMerit Bank to reflect
the broad array of financial products and
services offered to Nevadans. The faces
and the ownership also changed when
Southwest Gas Corporation acquired the
Bank in 1986. Through it all, the vision
has remained, and today PriMerit Bank is
the largest Nevada-based financial insti-
tution with more than $1.8 billion in
assets and more than 25 offices statewide.
PriMerit is “Nevada’s Financial Partner”
with a mission to serve the financial
needs of people who live and work in
Nevada.

“As the largest Nevada-based
financial institution, PriMerit has tailored
its products and services to meet the
unique needs of Nevadans — something
that out-of-state banks haven’t been able
to do,” said Bob Glaser, senior vice pres-
ident and manager of business banking
for PriMerit. “It helps to have a manage-
ment team that focuses on the needs of
Nevada. All of our decision-makers are
based here in Nevada, which means that
we have a better understanding of the
market and can provide faster turn-
around to our customers.”

In addition, PriMerit is commit-
ted to providing quality customer service

to Nevada businesses — something they
don’t always receive from banks whose
managers don't live in the Silver State.
This unsurpassed level of service, com-
bined with the Bank’s experienced busi-
ness banking team and quick response
time, means that more and more busi-
nesses are turning to PriMerit for their
banking needs.

When Bill Borders, president of
Las Vegas Auto Parts, decided to open his
fourth store he looked for a bank that
would consider the long-term potential of
his growing chain, rather than spend time
debating the terms and conditions of his
loan. With PriMerit’s knowledge of the
local business market and flexible lend-
ing requirements, his goal was easier to
reach than he ever imagined.

“The best bank offers their
clients opportunities, not obstacles,”
Borders said. “I finally found a local bank
that really cares about its business
clients.”

As Nevada’s financial partner,
PriMerit is constantly striving to meet the
changing needs of its business customers.
One way that PriMerit assists local busi-
nesses and their employees, is through a
unique employee benefits program. This
program allows PriMerit’s business bank-
ing customers to design a special benefits
package for their employees in order to
make banking more convenient.

For example, with PriMerit’s
direct checking services, employees can
avoid long lines on payday with direct
deposit of their paycheck. All monthly
service charges are waived with this
checking account, and customers can

ADVERTORIAL

Robert Glaser
Senior V.P., Manager Business Banking

earn interest on the account when they
maintain a minimum balance of $1,000.
As a bonus, the first order of PriMerit’s
exclusive Nevada scenic checks are free
when the account is opened.

In addition, employees of
PriMerit business banking customers can
enjoy a PriMerit BankCard with no annu-
al fee. This card allows customers to
enjoy the convenience of a check guar-
antee card, an ATM card and a debit card
all rolled into one. Other employee ben-
efits include free financial planning ser-
vices and special benefits on consumer
loans, such as rate discounts and fee
waivers when using PriMerit’s direct pay-
ment option.

For more information about
PriMerit’s employee benefits program and
other business banking services, please
call the PriMerit Business Banking
Division at (702) 365-3460. PriMerit
Bank, Federal Savings Bank, a subsidiary
of Southwest Gas Corp., is the largest
Nevada-based financial institution with
26 offices statewide, 18 in Southern
Nevada and eight in Northern Nevada.
Member FDIC Equal Housing
Opportunity Lender.
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Levi Strauss and Flour Daniel join forces

on ambitious project in Southern Nevada

BY LARRY LITCHFIELD

The world’s largest brand name apparel
manufacturer and the largest contractor
on the globe — both with a Nevada pres-
ence — have teamed up to build more
than two million square feet of near-iden-
tical regional warehouse space in three
different states simultaneously under
separate contracts totaling about $300
million. One of these huge facilities is in
Southern Nevada.

The clothier, internationally known for
its popular denim pants with the red
pocket tag trademark, is venerable Levi
Strauss. The contractor is low profile
Fluor Daniel, which provides more con-
struction services to more clients in more
industries and geographic locations than
any global competitor.

The $80 million, 750,000-square-foot
facility is the largest warehouse under
one roof in Southern Nevada and possi-
bly the entire state, according to Fluor
Daniel. Its twin structure is in Hebron,
Ky. The third joint project is in Canton,
Miss. and involves the massive retrofit
of an existing warehouse.

“Fluor Daniel was the only contractor
in the country that had the capacity to
undertake all three jobs at the same time,”
said Keith Sartin, Levi Strauss’ general
manager in Henderson and a longtime
employee of the San Francisco-based
clothing giant.

Levi Strauss entered the Southern
Nevada marketplace in 1978 with a Hen-
derson-based customer service center
designed to serve the western United
States. From this center, the company
has been distributing up to 220,000 pieces
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of Levi’s “501” brand apparel daily to
regional customers.

To speed up its nationwide customer
service response time, the company last
year decided to build the three new pro-
cessing centers and ship all “core” Levi’s
and Dockers brand clothing from each
center; instead of each distribution center
being responsible for handling only one
core type of apparel. When they come
on line at the same time, the three new
regional customer service centers will
be able to ship “floor ready” orders al-
ready price-tagged, labeled and on store
hangars to customers within 72 hours.
The Henderson center will be able to
process about 50 million garments a year,
according to Sartin.

The sprawling Henderson plant sits on
a 63-acre parcel purchased by Levi
Strauss. It is located in the Sky Harbor
Industrial Park to be developed at 501
Sky Harbor Blvd., near the Sky Harbor
Airport east of Interstate 15.

When completed, the new center will
replace the smaller facility at 501 Cone-
stoga Way in Henderson. The local
workforce will remain at between 225
and 240 employees.

“We have enjoyed a great relationship
with the Henderson and Southern Ne-
vada communities during the last 17
years,” said Sartin. “We’re pleased to be
retaining our presence in the area and
look forward to our continued partner-
ship with local businesses and govern-
ment. We also want to acknowledge and
thank the public sector for its active and
timely support of this project.”

Upon completion of the base building,
the company will spend many months
installing an automated inventory han-
dling system intended to provide rapid
turnaround of a high volume of prod-
ucts, from receipt to shipment, Sartin said.

Ray Pendleton, Fluor Daniel’s veteran
site manager on the project, agreed that
the superlatives connected with the three
construction projects in three states “are
unusual,” considering their size, the same
large customer and contractor, and the
similarity of design. “I don’t know of
this construction ‘coincidence’ occurring
in our industry before,” he quipped.

He called the local warehouse facility
“the largest single structure of its kind in
the state of Nevada.”

Pendleton, who started up Levi Strauss’
Mississippi construction project in June
1994 before coming to Southern Nevada
last October, believes the Henderson
building might be finished two months
before the target completion date. “We
have an excellent shot at finishing the
project ahead of schedule and, definitely,
below budget — both achievements are
not uncommon for Fluor Daniel.”

Pendleton attributed his company’s
success on the project to the quality of
its 27 different subcontractors.

“We had some good companies work-
ing with us,” he said. “Some were local
and others were from distant areas, but
they all complemented each other. We
did our homework before arriving here
so we knew what we were getting into.

What does the planet’s largest con-
struction company look for in its sub-
contractors?

According to Pendleton, a sub must
be 100 percent bondable to the full
amount of the contract.

“We also require them to have been in
business at least three years with a record
of successful projects,” he said. “They
must operate with good ethics. And most
important, they must have a good safety
record; because Fluor Daniel takes con-
struction safety very seriously.” &b



WHAT DO YOU DESERVE
FROM YOUR WORKERS' COMP INSURER?

WORKPLACE SAFETY CONSULTATION

Our LOSS CONTROL professionals work proactively with you to reduce exposure and costs.
These risk management services include ON-SITE safety consultation and training. Our
consultants will assist you in developing and implementing a personalized safety plan, all at no
additional cost to you --it's FREE!!

CUSTOMIZED PREMIUM PLANS

In order to be more responsive to your needs, we have developed alternative rating plans that
may be customized to reward your effort in maintaining a safe workplace. Companies moving
to Nevada from out of state may also benefit from experience earned in another state.

AGGRESSIVE CLAIMS MANAGEMENT

Our disability prevention teams have been reorganized to create teams with expertise in
industry-specific injuries. You will have ONE claims team to turn to who will handle all of your
claim needs.

RETURN-TO-WORK PROGRAM

Our Early Intervention Program is designed to keep lost-time claims to a minimum by
coordinating information about the injured worker's needs and the medical treatment process,
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WORKERS COMPENSATION FRAUD UNIT

The Nevada Attorney General manages a 24-hour hotline for reporting workers' compensation
fraud. We work proactively with the Attorney General to PROSECUTE workers' compensation
fraud by workers, employers, and medical providers.

We offer all of this and more.

With an array of services and eighty years of experience, the State Industrial Insurance System,
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When it comes to preparing students for

the Worlzforce, CCSN means business

BY JOHN KUMINECZ

Since 1975, Southern Nevada has been
the fastest growing metropolitan area in
the nation. The region is also ranked as
one of America’s best places in which to
live, work and retire. In response to this
growth, the Community College of
Southern Nevada has emerged as one of
the nation’s best two-year institutions
providing college and career training, and
fostering economic development.

Now one million strong, Southern Ne-
vada has more than doubled its popula-
tion in the last 15 years, leading the coun-
try in new job growth for nearly a third
of that time. Numerous name-brand com-
panies, many of them listed in the For-
tune 500, have established operations in
Southern Nevada. .

Several key factors have combined to
bring them here. Along with proximity
to major markets, access via economical
transportation and communication net-
works, reasonable operating costs and
quality of life, there is another key to
productivity — a capable workforce.

Since 1971, the region’s primary
workforce trainer and educator has been
the Community College of Southern Ne-
vada (CCSN). More than 17,000 students
take college credit courses annually. With
over 70 career fields to choose from,
many go on to earn associate degrees
and certificates of achievement. Others
parlay credits for transfer to four-year
institutions or take core college courses
at CCSN while enrolled at UNLV.

Recently, CCSN graduated a record
number of scholars: nearly 800 qualified
for commencement exercises with 83 per-
cent achieving honors or high honors.

Embarking on its second quarter-cen-
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tury, CCSN has positioned itself to keep
pace with Southern Nevada’s explosive
growth and support the region’s eco-
nomic development. According to Presi-
dent Dr. Richard Moore, CCSN’s goal is
to deliver a highly responsive education
system. The college currently serves the
one million residents and thousands of
businesses in a four-county area.

To address the needs of the commu-
nity, CCSN has added faculty and facili-
ties, and introduced innovative programs
like all-hours classes to match Las Ve-
gas’ 24-hour atmosphere. The college
promotes special business partnerships
and guarantees training results in its con-
tract business education and customized
industrial training programs.

“Our guarantee to business is unique,”
Moore emphasized. “You tell us what to
teach and what to test. We set up the
curriculum, classes and instructors to
teach your specific requirements. If the
people trained don’t pass the test, then
we don’t charge you a cent.”

Companies such as Bally’s, Potlatch,
Ocean Spray, Raytheon, Sierra Health
Services, T.J. Maxx and Vons are some
of CCSN’s satisfied clients.

Business partnerships are expected to
expand. CCSN is actively engaged with
Nevada Development Authority to pack-
age training in computer customer ser-
vice representation, financial collections
and related data processing to help NDA
attract and retain businesses. Other part-
nerships involve the automotive repair
industry, radio broadcasting and Clark
County School District programs.

Working with the New Car Dealers
Apprenticeship Association and Indepen-

dent Auto Concerns Apprenticeship,
CCSN is revamping its automotive tech-
nology program to train local auto repair
specialists to national standards.

Within a few years. Nevada Public Ra-
dio KNPR-FM will relocate to the West
Charleston campus and coatinue broad-
casting as an affiliate of National Public
Radio. This partnership will pave the way
for a broadcast occupational training pro-
gram and student imtermships.

By the tum of the ceatury, CCSN in-
tends to double stmdent access to college
programs by serving an emrollment of
40,000. The number of campuses would
triple within 20 years. This expansion
would also provide employment sectors
with a larger poeol of skilled and edu-
cated workers.

When $30 million wosth of construc-
tion is complete on two of CCSN’s three
campuses, an added 180,000 sguare feet
of state-of-the-art educational resources
will become operational

On the Cheyenne campus, a new
100,000-square-foot building will be
ready to host classes this fall. The facil-
ity will house the foremeost community
college resort/gaming training center, and
offer training in four program areas: hotel,
casino, culinary. and food and beverage
operations/manasement.

The new building will also feature a
computer interactive leaming center of-
fering high-tech compater work stations,
and hundreds of AS£00s. Macintosh and
MS-DOS/Windows computers.

New building space at West Charles-
ton will be devoted to that campus’ main-
stay health occupations programs. Many
of these career fields are rated high-
growth with Las Vegas starting salaries
above the national average. Some are the
only accredited programs in the state.

These and future expanded facilities
and programs are part of Community
College of Southern Nevada's strategic
plan of educational outreach to forge
economic development links with area
businesses and residents alike. &>
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The City of Henderson

Promoting growth and a sense of community

During the past two years,
Henderson’s quality of life and
efforts toward economic diversifica-
tion have helped fuel the city’s
dynamic growth. Local companies
are expanding facilities, and new
companies are recognizing
Henderson as the ideal city for their
relocation and expansion plans.
“The city’s economic success

and quality of life has been by

. design,” says Henderson Mayor

Robert Groesbeck. “Our low-tax,

. pro-business climate helps attract

new firms to the area, and city
staff members work together with
local businesses to make the differ-
ence in creating the right environ-

. ment for conducting business.”

|
e

Public/Private partnerships
between the city and industry are
promoted through the Henderson
Economic Development Commis-
sion, the Henderson Development
Association and the Nevada
Development Authority. The
Henderson EDC includes business
professionals who volunteer their own
time to promote economic develop-
ment efforts and to recommend
policies which will further develop
and diversify the city’s burgeoning
economic climate.

As word spreads about Henderson’s
growing economy and community
pride, local, national and interna-
tional companies are coming on
board to be part of the success story.
In the past year alone, International

“Our low-tax, pro-business
climate helps attract new firms
to the area, and Henderson city

staff members work together
with local businesses to create
the right environment for
conducting business.”

— Henderson Mayor Robert Groesbeck

Seal, L’eggs, Levi-Strauss and Good
Humor-Breyers Ice Cream have
launched expansion plans for facilities
in Henderson. Newcomers to the
Henderson business community in
the past two years include Big O

Tires, Cintas, Rama Display, Ron
Lee’s World of Clowns and Valance
Technology, just to name a few.

While economic growth and
success are an important part of any
growing city, Henderson recognizes
the importance of community pride
and development as well. There is a
strong realization that companies are
not simply relocating buildings and
machinery, but families. Master-
planned communities have been, and
continue to be, the cornerstone of
Henderson’s commercial, residential
and office development.

Leading the way for years has been
American Nevada Corporation,
recognized by national development
publications for the Green Valley
master-planned community. New
residential communities abound
throughout Henderson today as
major Southern Nevada builders have
numerous residential communities
under construction in the northeast,
southeast and southwest corners of
the city. Redevelopment is planned
for Henderson’s downtown central
area, and much needed Class A office
space will soon be available as well.

Today, Henderson is the third
most populous city in the state of
Nevada. With major commercial,
industrial and residential develop-
ment continuing to grow and pros-
per, this beautiful Southern Nevada
city has become one of the most
desirable places in the West in which
to live and do business.
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Bank of America opens national dealer

1ending’ center in Summerlin

Bank of America
NT&SA marked the open-
ing of its new Rudy
Peterson National Dealer
Lending Center in Sum-
merlin with a ceremony
which  featured the
building’s namesake,
former BankAmerica Cor-
poration CEO Rudy Peter-
son and Danny Sullivan,
professional race car
driver, 1985 Indianapolis
500 champion, and the
BofA representative in the
PPG Indy Car World Se-
ries. The recently com-
pleted, 85,000-square-foot facility is
located in The Crossing Business Cen-
ter at Summerlin, just south of the
Summerlin Parkway.

The event featured a “Summerlin 500”
theme. Sullivan posed for pictures and
guests enjoyed the opportunity to drive
mini grand prix race cars in the parking
lot of the new center.

When fully operational, the center will
house 700 employees and will process
an estimated $250 million a month in
new car loans from auto dealerships
throughout the country.

“Indirect auto lending is a significant
and growing business for financial insti-
tutions,” said Chris Callero, group ex-
ecutive vice president of the national con-
sumer assets group for Bank of America
NT&SA. “With state-of-the-art service
delivery, we can provide dealers with
auto loans in as little as five minutes.”

The new center will use satellite com-
munications, video conferencing and

“Indirect auto lend-
ing is a significant
and growing business
for financial institu-
tions. With state-of-
the-art service deliv-
ery, we can provide
dealers with automo-
bile loans in as little

{. o »
as rive minutes.

electronic imaging systems
to speed the processing of
approximately 50,000 loan
requests each month.

According to Anne
Tonks, senior vice presi-
dent and manager of the
dealer lending division for
Bank of America NT&SA,
the Rudy Peterson National
Dealer Lending Center is
one of the first paperless
processing facilities of its
kind in the country.

“We intend to become a
major player in the
country’s indirect auto
lending business,” said Tonks. “With
strong predictions for the new-car indus-
try in 1995 and 1996, coupled with our
ability to respond to a large volume of
loan requests at lighting speed, we are
confident that Bank of America’s par-
ticipation in indirect auto financing will
continue to grow.”

In addition to the nine acres the bank
purchased for the first phase of the Na-
tional Dealer Lending Center, BofA has
an option to purchase an additional 26
acres for future development.

The center is not a full-service branch
of BofA, but the building does feature a
24-hour Versateller automated teller ma-
chine (ATM) for the convenience of em-
ployees, visitors, clients and Summerlin
area residents.

BofA NT&SA Nevada are both sub-
sidiaries of BankAmerica Corp., the sec-
ond largest bank holding company in the
nation, with over $223 billion in total
assets as of March 31, 1995. s
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Las Veg‘as is sixth most popular city for

relocating’ Americans

Las Vegas is the sixth most popular
destination for Americans relocating to
cities of populations over 300,000. Over
the past 12 months, more than 111 house-
holds moved into Las Vegas for every
100 that moved out. Results were part of
a Ryder Relocation Report, an annual
study of relocation trends in more than
100 cities across the nation, conducted
by Ryder, the nation’s largest truck rental
and leasing company.

*Las Vegas continues to be one of the
fastest growing large cities in the coun-

try and has been listed in Ryder’s report
consistently for the past few years,” says
Kathie Crawford, Ryder Consumer Truck
Rental’s district manager for the Las Ve-
gas area. “People are attracted to Las
Vegas for its beautiful climate and low
cost of living.”

The Ryder Relocation Report also
revealed the majority of the new house-
holds relocate to Las Vegas from Los
Angeles. The top destination for people
moving out of Las Vegas is St. Louis.

Ryder reports that more than 42 mil-

lion Americans will change residences
this year, with 90 percent doing it them-
selves by either renting a truck or using
an owned or borrowed vehicle.

Ranked by the ratio of inbound to out-
bound household movers over the past
12 months, the 10 most popular large
city destinations are: Nashville, Tenn;
Phoenix, Ariz.; San Antonio, Texas; Min-
neapolis, Minn.; Kansas City, Mo.; Las
Vegas; Charlotte, N.C.; Detroit, Mich.;
Columbus, Ohio; and Portland, Ore.

The Ryder Report has been released
each year since 1974, and is based on the
information gathered from Ryder’s 4,800
truck rental outlets, as well as reports
from various government agencies.
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SPRINT/CENTRAL TELEPHONE - Caring for the Community

Sprint/Ccntral Telephone-Nevada is a leading contributor to area
community projects and special events, and encourages its em-
ployees to be actively involved whenever possible. United Way
and U.S. Savings Bond campaigns, plus fall and spring employee
blood drives are held routinely at company worksites.

The Independent Telephone Pioneers Association’s Sil-

ver State Chapter, whose members are telephone com- _—4A—_——

_——
Sprint

Central Telephone-Nevada s:ch s Ciller LD. with same display, Se-

pany employees, has earned six consecutive distin-
guished community service awards for more than
25 projects such as Child Haven, the Salvation
Army and assistance to senior citizens.

Sprint/Central Telephone-Nevada’s
community support is also evident
through its corporate sponsorships with
KLAS-TV 8 Community Pride, and
closed-captioning on KVBC Channel 3 and KTNV Channel 13,
plus the Community Calendar for Telemundo-TV39. In addi-
tion, the company underwrites funding for the arts, educational
endeavors, youth programs and sponsors athletic teams for its
employees and their children.

The July telephone directory cover annually features award-
winning art by a local elementary, junior high or high school
student. More than $4,500 is donated to Clark County Schools
and the District’s “Partnership Program” as a result of more than
1,500 entries from local students who participate in the contest.

The challenge of keeping pace with the rapid growth of South-
ern Nevada has been successfully met by Sprint/Central Tele-

phone-Nevada (formerly Centel). Not content with serving the
present needs of its nearly one million customers, however, the
company is always preparing for the future.
Sprint/Central Telephone-Nevada has served Southern Nevada
since 1961. The company provides all digital telephone service
to more than 950,000 residents and 35 million annual
visitors through more than 630,000 access lines.
More than 1,850 employees work to provide quality
information services to business and residential cus-
tomers through one of the most advanced tech-
nological telephone networks in the United
States. Customers benefit from “state-of-the-
art” services and Custom Calling Features

lect Call Return, Gall Ring, Call Accep-
tance, Call Rejection, Distinctive Ring, 2s well as Centrex and
PBX Business systems, voice mail, fax services 2nd Sprint Paging.
Advanced Intelligent Network (AIN) was inmoduced in Las
Vegas last January. Total Voice, 2n AIN fearure, allows 2 caller 1o
dial a pre-programmed phone number by spezking the name of
the party they are calling into the receiver. The service works by
computer recognition of an individual's voice patterns and re-
quires no special equipment. Another system, Interactive Voice
Response (IVR), offers customer conveniences such as paying a
phone bill with a phone call.
For more information, call the company’ business office at
244-7400. We make advanced communications simple for everyone.




American Bank of Commerce: Success in serving the business community

Las Vegas-based American
Bank of Commerce has main-
tained a single focus since opening
its doors more than 15 years ago:
serving the Southern Nevada busi-
ness and professional com-munity.
And the bank knows how to do it
right.

“Our niche is the small- to
medium-size business,” said James
V. Bradham, American Bank of
Commerce president and chief
executive officer. “We’ve devel-
oped innovative products and ser-
vices all designed to serve, and
serve well, our client. We feel our
level of service is what sets us
apart and gives us a competitive
edge.”

The bank opened its doors in
November 1979, with an asset
base of $2 million and 12
employees. Sixteen years later,
American Bancorp of Nevada,
parent company of American Bank
of Commerce, has taken its place
as the longest-established,
independent financial institution in

Las Vegas, boasting $260 million
in total assets, four branches, more
than 100 employees and some
3,500 customers.

With its financial strength,
American Bank of Commerce is
well-positioned in lending, with a
full line of business loans,
including SBA programs,
commercial construction loans,
owner-occupied permanent
financing and other loans that can
be tailored to our client’s needs.

In addition, the bank was the
first to introduce a courier service
that picks up deposits at
customers’ offices as an example
of doing those extra things that are
necessary to attract and retain
business customers. A trust depart-
ment that can set up and manage
pension and profit sharing plans is
another example of the bank’s
commitment to providing a full
range of services to its business
clientele. The bank has even devel-
oped innovative cash
management systems and accounts
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receivable financing plans, both
designed to help the business
person succeed.

And the bank’s efforts have
not gone unnoticed. Recently, two
independent firms gave American
Bank of Commerce top ratings.

The bank was named a Super
Premier Performing bank by
Findley Reports, a company which
provides yearly financial analysis
of over 300 California and Nevada
banks. According to Findley
Reports, only 14 percent of all
banks listed receive such
arating.

American Bank of Commerce
has also earned Blue Ribbon
honors from VERIBANC, a
national firm that rates the nation’s
financial institutions.

Blue Ribbon is the highest
rating possible from VERIBANC,
which bases its annual ratings on
data from the financial industry
and from government regulators.
Only the top 22 percent of all
financial institutions in the country
earn the Blue Ribbon rating,
according to officials with the
Wakefield, Mass. bank rating
service.

Looking ahead, Bradham
indicated the bank will be seeking
additional opportunities to expand
its customer base and product line.

“We want to build on our rep-
utation as being ‘“The Business
Bank’ in Southern Nevada,” added
Bradham. “We believe our
unyielding commitment to quality
customer service will continue to
be the key to our success.”




B|XA e

ECONOMIC
DEVELOPMENT

Nevacla State Banl:z expan(ls acCross Nevada

With a new leader at its helm, Nevada
State Bank has taken an aggressive stance
on growth and expansion, customer ser-
vice and quality product offerings.

Previously senior vice president and
manager of the real estate division of
Salt Lake-based Zions First National
Bank, George B. Hofmann became presi-
dent and CEO of Nevada State Bank in
February. He brought with him a fierce
dedication to customer service and a com-
mitment to delivering state-of-the-art
banking products within a community-
bank atmosphere.

“My goal is to capitalize on our affili-
ation with Zions Bancorporation, which
allows customers access to the newest
services on the market, while at the same
time continue our philosophy of taking

care of our customers as we have for the
past 36 years,” Hofmann said.

As one of the five largest commercial
banks in the Silver State, this year Ne-
vada State Bank has or will open four
new branches throughout the state.

In July, the bank expanded its pres-
ence in Northern Nevada with the grand
opening of its regional banking center in
Reno. The new facility, which brings to
30 the number of the bank’s employees
working in the greater Reno area, her-
alds a return to loan applications being
subject to local decision making.

“Unlike the past, most commercial
loans originating in Northern Nevada
now are reviewed by someone out-of-
state, who has had no relationship with
the individual applying for the loan,”

CUSTOMER SATISFACTION...OUR #1 GOAL

We satisfy your needs by standing behind our machines
with the best parts, service and product support
available anywhere!

3101 E. Craig Rd.
N. Las Vegas. NV 88030

5010 Idaho St. l
702-649-8777

Elko, NV 89801
702-738-9871

RENO
§ 600 Glendale Ave.
Sparks, NV 89431
702-358-5111

PLUS 4 OTHER
CONVENIENT
LOCATIONS

Hofmann szid. “Nevada State Bank is
bringing back relationship banking by
empowering employees at the Northern
Nevada center 1o make decisions regard-
ing their clients” financial needs. This is
probably ome of the most significant
banking dewslopments in the region.”

The center makes full-service banking
available o e area. Services offered
through the bemk or banking affiliates
include’ SBA. mostgase loans, leasing,
installment leading. mvestments, as well
as loan capacity safficient to serve even
the largest corporation. Nevada State
Bank’s affiliates mclude Zions Credit
Corporation. Zions Morigage Co. and
Zions Investment Secunities, Inc.

Expansion info Nerthern Nevada also
includes the wmmweiling of 2 branch in
Gardnerville earfier this year and the
grand opening of onc in Elko in July.

To oversee this growih and develop
the bank’s relationships with the com-
munities in which it serves, Nevada State
Bank recently comvensd the Northern
Nevada advisory boasd. The board in-
cludes such civic-mindsd businessmen
and community leaders as Robert Mul-
hall, founder of Interstate Safety and Sup-
ply, Inc., Jerry McGrath. 2 former banker
and owner of Washoe Building Supply,
and John Larsen. founder of Port of Subs.

Founded in 1959 by 2 group of local
businessmen, Nevada State Bank man-
ages assets totaling more than $460 mil-
lion. The bank was purchased in 1985 by
Zions Bancorporation, a $5 billion hold-
ing company based i Salt Lake City,
but acts as an independent Nevada op-
eration supported by Zion's resources.

In an innovative move to bring bank-
ing to the consumer. Nevada State Bank
was the first in Nevada to open a branch
in a supermarket.

In Southern Nevada, Nevada State
Bank opened a branch in the booming
town of Pahrump in November 1994 and
plans to open another in Mesquite in July
1995. Today, there is a total of 23 Ne-
vada State Bank branches statewide. #f
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Community Psychiatric Centers

Health Care Pioneer Comes to Las Vegas

Nevada newcomer Community
Psychiatric Centers (CPC) was the first
publicly-held company in America to
specialize in the ownership and operation
of acute psychiatric hospitals. Beginning
in 1968 with two hospitals in California,
CPC pioneered the concept of linking
freestanding, community-based psychiat-
ric facilities into a multi-hospital behav-
ioral health system. Today, the New York
Stock Exchange company has evolved
into a half-billion-dollar international
corporation with nearly 10,000 employ-
ees, delivering specialized healthcare
services through more than 60 hospitals.

Integral to CPC’s growth has been the
company’s expansion beyond its original
product line — the domestic psychiatric
hospital business — to encompass three
primary business segments: the nation’s
second largest behavioral health network,
the largest private psychiatric hospital
organization in the United Kingdom, and
Transitional Hospitals Corporation
(THC), a leader in long-term critical care.

CPC’s investment in Nevada began
with its acquisition of THC Las Vegas
Hospital in 1993, the first long-term
critical care hospital in the state. Con-
verted from a former chemical depen-
dency unit, THC Las Vegas opened its
doors in December 1993 to specialize in
providing long-term care for patients
suffering from catastrophic illnesses and
acute-level chronic diseases too complex
for a traditional nursing home setting.
The 52-bed facility, with a staff of about
150, has quickly established itself in the
local health care community. Patients are
being referred from all six of the local
general acute care hospirals and occu-
pancy is running close to capacity. About
half of the patients are transferred to THC
from other hospitals’ intensive care units.

Although THC patients receive high
quality care specially tailored to the needs
of the medically-complex, long-term
patient, these services can be delivered at
a lower cost than an acute care hospital,

New corporate headquarters for Community Psychiatric Centers and Transitional Hospitals Corporation will enable
the healthcare network to consolidate corporate resources and further provide cost savings to the customers served.

which must bear the additional expense
of high-overhead services such as ERs,
labor and delivery services and costly
diagnostic equipment not required at
THC hospitals. Besides its Las Vegas
hospital, CPC’s THC subsidiary operates
13 additional facilities in a dozen states
around the country and further additions
to the network are planned.

Formerly based in Atlanta, THC’s
management moved to Las Vegas this
year to join the management team of
CPC, its parent company, which
relocated in 1994 from Laguna Hills,
California. When CPC Chairman and
chief Executive Officer Richard L. Conte
looked for a new home that would allow
the corporation to expand and consoli-
date its various divisional offices in a
single location, Las Vegas was selected as
the ideal location due to its lower labor,
housing and construction costs and
favorable business climate.

Another plus was the land the com-
pany already owned next door to THC
Las Vegas on West Sahara Avenue. In
May, CPC launched construction of a
four-story, 70,000-square-foot headquar-
ters which is expected to be completed
early next year. The new building is also
designed to house physicians’ offices for
the convenience of those treating patients
at the adjacent THC hospital.

Coinciding with the corporation’s
relocation to Las Vegas, has been a
dramatic upturn in CPC’s financial

performance. The company had been a
stellar Wall Street performer throughout
its first two decades until a nationwide
downturn in the psychiatric industry
marred CPC’s results in the early *90s.
To overcome this fundamental change in
CPC’s core business, management
undertook a major diversification and
restructuring strategy over a three-year
period, beginning with Richard Conte’s
appointment as chairman of the company
in 1992. Now in 1995, CPC is reaping
the benefits of the successful implementa-
tion of this strategy, with earnings in the
first six months of the year already
topping earnings for all of fiscal 1994.

Fueling this growth has been a record-
setting performance from the United
Kingdom division and the emergence of
THC as a solid player in the fast-growing,
long-term critical care market. Since the
corporation first expanded overseas with
the acquisition of London’s oldest private
acute psychiatric hospital in 1980, its
prestigious United Kingdom operations
(known as the Priory Hospitals Group)
have become the dominant private
provider of psychiatric services in the
country with 15 hospitals, day treatment
clinics and kidney dialysis centers.

With these entities becoming so vital to
the corporation’s overall strength and
profitability, look for Community
Psychiatric Centers to soon adopt a new
corporate name that reflects how the
company is reinventing itself!




Far removed from the pickax and donkey, today’s successful prospectors must use all the technological advances at their disposal.
Above: A bank of computers oversees operations at Barrick Gold Corporation’s Bullfrog Mine.

BOUNTY IN THE DESERT

Nevada’s second largest industry generates its own economic development boom

While Clark and Washoe counties
focus on the phenomenal growth of gam-
ing and the continued diversification of
state and local economies, just beyond
the neon, the barren desert landscape
yields an economic bonanza measured
on a global scale. And in terms of new
technology, opportunity, job growth and
revenue, this single industry is creating
an economic impact which ripples across
the state of Nevada.

Indeed, although most residents of the
major population centers are only pe-
ripherally aware of the state’s second
largest industry, Nevada’s 15 rural coun-
ties know full well the importance of
mining to the statewide economy.

In 1994, the value of the state’s min-
eral production totalled approximately
$3 billion dollars, according to the Ne-
vada, Dixigion of Minrnals. Tn the sunr
year, direct mining employment reached
approximately 13,000. Indirect employ-
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ment of mining-related companies is es-
timated at 30,000 statewide. Per capita,
mining industry employees are the high-
est paid of any industry in Nevada, with
1994 wages averaging $40,000.

More than $3.89 billion in capital
expenditures have been invested in gold
and silver mining in Nevada. Gold mines
directly employ 9,758 Nevadans across
the state. Small mines commonly dis-
tribute $1.2 million or more on capital
expenses, a typical capital investment for
the five largest mines is $522 million.

The average gold mining company in
Nevada reports costs in excess of $3 mil-
lion annually in exploration activity. A
recent Nevada Division of Minerals sur-
vey revealed projected 1996 mineral ex-
ploration expenses will exceed an aver-
age of $1.6 million per mining operation.

Thin /v o vapitad mvesaierh un e
part of the mining industry indicates a
stable, long-term commitment to Nevada.

Despite the moniker “Silver State”,
Nevada is the third largest gold producer
in the world. In 1994, Nevada produced
195,138 kilograms, or 6.9 million ounces
of gold. This accounted for approximately
65 percent of the total U_S. mine produc-
tion of recoverable gold. Through the
mining of gold. Nevada makes a signifi-
cant contribution toward balancing the
nation’s trade deficit.

It is easy to demonstrate the impact of
Nevada’s gold mines on the nation’s abil-
ity to compete in the global marketplace:
in 1994, during the months of July and
August, the United States exported
72,832 kilograms of gold; this was nearly
3.5 times more than total domestic con-
sumption for that time period.

And the demand for gold in industrial
applications continues to accelerate. Be-
Tast Ui i tatehitin vundiullive propelr -
ties, gold has found increasing use in the
computer, electronics, communications




and aerospace sectors. In fact, high-tech
industries now account for 25 percent of
worldwide consumption — a percentage
sure to grow in the immediate future.

In recent years, after weathering
depressed precious metals markets and
soaring operating costs, gold mining has
again become profitable. The develop-
ment of new technologies has made
access to gold-bearing ore, which was
previously too difficult and expensive to
harvest, a profitable undertaking.

Last fall, Battle Mountain Gold poured
the first bar of production gold at its new
Reona heap-leach mine at the Battle
Mountain Complex in Lander County.
The Houston-based firm is projected to
produce 570,000 ounces of gold in 1995.

In addition to gold, Nevada silver out-
put is also superlative. In 1994, the state
produced 22.86 million ounces — an esti-
mated 41 percent of the silver produced
in the country for that same time period.

Gold and silver are not the only “cash
crops” mined from Nevada soil. Other
mining interests in the state produce: ag-
gregate, barite, copper, crushed stone, di-
atomite, dimension stone, dolomite,
gypsum, limestone, lithium carbonate,
magnesium oxide, mercury, perlite, pre-
cious opal, salt, silica sand and specialty
clay. Many of the ‘minerals used in con-
struction are mined right around Clark
County, which provides local contrac-
tors with low-cost sources for building
materials. In fact, if shipping costs were
not prohibitive, the state’s gypsum mines
and corresponding factories could sup-
ply muchrof the country with drywall.

In addition to all that glitters, a fair
quantity of black gold is pumped from
the desert floorr. In 1994, Nevada pro-
duced 1.64 million barrels of crude oil.
Augmenting fossil fuel, 1.35 million
megawatt-hours of electricity were pro-
duced by 14 geothermal power plants.

Of concern to Nevada’s mining indus-
try is the growing difficulty to operate
profitably. The squeeze created by

increasing federal regulation and com-
petition from low-cost foreign producers
threatens to close certain operations, par-
ticularly smaller undercapitalized mines.

The Nevada Division of Minerals is
funded with fees from the industry, and
among its many responsibilities is to
serve as liaison between the mining in-
dustry and various regulatory government
agencies, interest groups and the public.
According to Walt Lombardo, chief of
the division’s Las Vegas office, mining
companies in Nevada, on the whole, are
compliant and cooperative concerning
stewardship of the land.

The industry receives a great deal of
criticism and pressure from the environ-
mental lobby. Indeed, when considering
the poor ecological practices of past gen-
erations of operators, mining’s poor repu-
tation has been difficult to shake. Mines
of the 90s, however, observe an unpar-
alleled level of ecological reclamation.

Good environmental practices are now
just part of the cost of doing business,
according to Lombardo, and the indus-
try, for the most part, acts responsibly.

In fact, the newer, modern mines, such
as the Barrick Gold Corporation’s Bull-
frog Mine, south of Beatty, are pioneer-
ing ways to reclaim the landscape. At
the Bullfrog Mine, reclamation plays an
integral part of the entire mining process
— at the same time ore is extracted, the
area is reclaimed. The practice is so con-
scientious, even the topsoil — the delicate
desert crust — is preserved, along with
the plants, so that a healthy thriving eco-
system is left in place. In many instances
miners leave an area in better shape than
before the ground was broken.

Great care is also taken to protect wild-
life, especially waterfowl and the desert
tortoise. A large gold mine southwest of
Las Vegas recently spent $1.5 million to
install tortoise fencing around the mine.

Protecting migrating waterfowl has
been a challenge. Because many Nevada
mines lie along prime migratory routes,
birds were attracted to the cyanide-laced
tailings ponds. To solve the problem,

Concerted environmental reclamation
practices take place at Barrick Gold
Corporation’s Bullfrog Mine.

some miners developed an innovative
pond covering, while others render pond
chemicals neutral. These methods have
proved quite successful in protecting na-
tive and migratory wildlife.

In today’s climate of streamlining gov-
ernment, one of the agencies slated for
elimination is the U.S. Bureau of Mines,
a division of the Department of the Inte-
rior. Since it’s inception in 1910, the bu-
reau has worked to improve mining con-
ditions and safety, developed new mining
technology and tracked mineral produc-
tion and consumption worldwide.

Ironically, according to Lombardo, the
Bureau of Mines is the one department
which makes money for the government.
Scientists working at the bureau helped
develop, among other things, the heap-
leaching process which made gold re-
covery from low-grade ore feasible.

These same scientists are also respon-
sible for a wide range of innovative en-
vironmental solutions — from recycling
procedures to microbes which specialize
in consuming oil spills.

Mining sources are concerned that if
the agency is eliminated, this high level
of scientific expertise will be lost.

One of the more progressive features
of the Nevada mining industry is the co-
operative efforts of the Division of Min-
erals and the Nevada Mining Associa-
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KNPR 89.5 FM PUBLIC RADIO

HAS OVER 50,000 LISTENERS

Listeners Your Business Needs
To Be Reaching... Listeners Who Are:

B More likely to read Fortune, Forbes, Barron’s and Business Week

B Professional (more than 50% are employed in professional, fechnica
managerial or administrative positions)

Above average income (63% have an average annual income of
$30,000 or more; 40% earn $50,000 or more)

Well-educated (86% hold college degrees)
Likely to use special financial services

Make 3+ stock transactions a year

Likely to use a personal computer

Have tax sheltered annuities

Have a home equity loan

Have a brokerage firm account

"Have $200,000+ homeowners insurance
Own securities valued at $10,000 or more

Use lawyers, financial planners and accountants

KNPR 89.5 FM can help youssoch o
_ quality listener — adult, weteouco=c

affluent, professional —n sor

the people in our commuriy who
make decisions, peooie who o=

working to make a difesence.
825 FMV PUBLIC RADIO

For information call Nikia Sobkowsia,
KNPR Director of Developmens o £55-5695.

KNPR 89.5 FM - 5151 Boulder Highway - Las Vegas, Nevada 89122




New businesses in
Nevada quickly learn what
many of the most successful
companies here already
know: the Sierra Health
Services, Inc. (SHS) family
of companies is clearly the
best value for a wide variety

of health insurance needs.

With nine subsidiaries
and 300,000 customers,
SHS offers a wide range of
health insurance products.
SHS’s subsidiary, Health
Plan of Nevada (HPN),
is the state’s largest HMO
(health maintenance
organization) and offers
a comprehensive range
of plans, including the
Individual HMO (IHMO)
which serves those people
who may be between jobs,
employed part-time,
retired yet not ready for
Medicare, or small,

entrepreneurial businesses.

Another subsidiary,
Sierra Health and Life
Insurance Co. (SHL) offers
PPO (preferred provider
organization) plans and
traditional indemnity

insurance.

For.self-insured com-
panies, SHS’s subsidiary
Sierra Healthcare Options
(SHO) offers comprehensive
health care administrative
services, such as utilization
review and PPO services.
SHO also is one of a select
few to provide managed
care services to the state

of Nevada for its industrial

HEALTH CARE
QUALITY
HIGH AS
SIERRAS

.

AS
THE

insurance system, or
workers’compensation
patients. In addition, HPN’s
Senior Dimensions is the
only senior HMO in
America to offer the
“out-of-plan” benefit
which allows members to

seek medical coverage

A D V E

outside the plan when

necessary.

“We’ve developed
insurance products to
serve diverse needs,” said
Dr. Anthony Marlon, CEO,
chairman of the board and
founder of the company.

“We offer high-quality,

R T O R I AL

cost-effective plans for
clients that range from
large corporations to
people eligible for Medicare

and everyone in between.”

SHS takes its commit-
ment to quality very
seriously and voluntarily
seeks accreditation and
review from several
nationally recognized
accrediting organizations.
The company undergoes
numerous intensive reviews
and accreditation exams

each year.

These exams measure
the company’s abilities in
a variety of capacities,
including quality manage-
ment and improvement,
utilization management,
provider selection,
preventive health services,
provider and patient
satisfaction, and the
processing of appeals and

medical credentialing.

In addition to HPN,
SHL and SHO, other
SHS subsidiaries include:
Southwest Medical
Associates, Nevada’s
largest multi- specialty
medical group; Family
Home Hospice; Family
Healthcare Services, a
home health care company;
and Behavioral
Healthcare Options,
which provides mental
health and substance
abuse services. 4%



tion to provide community education. The
two agencies jointly sponsor a biannual
mining workshop for educators and in-
terested government officials, one in the
spring in Las Vegas and one in the sum-
mer in Northern Nevada. During the
workshops, information is presented to
teachers on the impact of mining on the
state. Elementary teachers are presented
creative ideas for hands-on projects such
as mining a chocolate chip cookie for
chocolate chips without disturbing the
cookie. Teachers learn directly about
mining, and how to relate mining to sub-
jects such as math, science, the environ-
ment and critical thinking. The teachers
are also treated to a field trip, where they
don hardhats and enter a working mine
to observe the process and the product.
Nearly all mining operations in Ne-
vada support the conferences. The events
are hosted free of cost to teachers, and
have proven to be a win-win situation

both for the community and the industry.

One of the most exciting indirect
results of the conferences has been the
construction of the McCaw School of
Mines at McCaw Elementary School in
Henderson. The 4,500-square-foot struc-
ture represents a scale model of an oper-
ating mine. A project of school princi-
pal, Janet Dobry, the teachers as well as
the students, the “mine” is slated for
completion this fall. The facility will fea-
ture hands-on mining experiences, such
as a mine tunnel, a display of the geol-
ogy and history of Nevada, displays em-
phasizing contemporary mining practices,
products and uses, and information on
careers, environmental considerations,
and restoration and reclamation projects.
Contributions by the business commu-
nity and mining interests, plus interest
from planners, architects and Henderson
mayor, Bob Groesbeck have all assisted
in bringing the project to fruition.

Looking to the next century, endeav-
ors such as the McCaw School of Mines
take on added importance. In concert with
mine operators, the Nevada Division of
Minerals is aware of the urgent need to
educate Nevada's stmdents. The indus-
try’s future depends on tomomrow s scien-
tists, engineers, computer operators, and
mechanics that must be dr=wn fom a
highly-educated pool of local tzlent It is
the school children, sach as McCaw
Elementary’s “Mighty Miners ™ wiho will
provide the industry with the Impetus to
succeed in the decadss o come. Ei)

Details can be obiaimed by comtscsing the
Nevada Division of Mimerals

Northern Nevada: (702) 65875050

400 W. King, Ste. 106

Carson City, Nevada 88710

Southern Nevada: (702 ) £85-7250

4220 S. Maryland Pwy, Sie. 30£

Las Vegas, NV 89119

doctor

insurance

St.Rose Dominican
HOSPITAL

Tochnolagy mends. Compassion heals.

564-4508




Our position, word by word.

Choice
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To smoke or not to smoke. In this country, almost
50 million people choose to smoke. A great many
others choose not to.

At Philip Morris, we believe people should be able
to make the choice they feel is right for them.

Of course, as a tobacco company, we support those
who choose to smoke.

But we also respect the decisions of those who
choose not to smoke.

The important thing is that no matter what people
decide, they have a right to their individual choice.

For a free copy of our booklet, Smoking Issues, which
includes information on this and other issues relating
to smoking, please call us at 1-800-852-3445, Ext.218.

.......

PHILIP MORRIS U.S.A.
We want you to know
where we stand.

Inc.

Facts Matt In a TIME/CNN poll conducted by Yankelovich Partners, 73% of respondents, regardless of how they feel about smoking,
ac er agreed that instead of a ban, people should have the right to make their own choice about whether or not to smoke.

© 1995 Philip Morris




Today, parents can face a $40,000
tab for four years of education ot a
public college and about twice that
for a private school. With annual
cost increases averaging 7 percent,
a four-year education 10 years
from now could range from
$80,000 to over $200,000. To
~meet this tab, or even part of if,

requires careful financial planning.
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How to meet tomorrow's
staggering college bills

The benefits of investing early

Thanks to the benefits of compound
interest, the earlier you start saving for
your child’s college education, the easier
it is to meet your goal. For example,
suppose you want to save $100,000 by
the time your child starts college. If your
child is already eight years old and you
have 10 years to meet this goal, you’ll
need to set aside $6,662 annually for the
next 10 years, assuming an 8 percent
average rate of return on your invest-
ment. However, if you begin as soon as
your child is born, you only need to save
$2,577 for each of the next 18 years.

Investing strategies

Where you invest depends primarily
on two factors: (1) your tolerance for
risk; and (2) the number of years before
your first tuition payment. As a general
rule, when children are young, and you
have many years to save, you can take
greater risks in hopes of greater returns.
Usually, greater risk refers to the stock
market. As college days near, you’ll want
to transfer money to investments with
less volatility, so you minimize the risk
of losing your principal. Here are some
savings vehicles to consider:

Growth stocks and mutual funds are
your best bet for keeping up with rising
college tuition costs and inflation. His-

torically, equity investmenss produce bet-
ter returns over the long mn. makng them
good investments if yom si=ri saving
early. If you're nervoes shost mvesting
in the stock market expliors msinal funds.
These investments are owersesa by a pro-
fessional money mamaser who ensures
that the fund offers 2 m=x of low- and
high-risk investments This diwersifica-
tion can give yom am added measure of
security yet enzble you o beaefit from
upswings in your fands” partcslar stocks.
Zero-coupon boads, wimch ar= sold at
a substantial discomnt amd pav 2 pre-de-
termined amount 2 masmnwy, offer an
element of predicizbality that appeals to
many parents. Wil 2=so-compon bonds,
you can accuraicly estmmas= the retumn
on your invesiment amdé piam when to
receive it. In fact. you cam st=sger matu-
rity dates so the bomds come due over
the course of your child's college years.
Baccalaureate bonds or college sav-
ings bonds are offcred by ma=ny states.
These bonds, which belongs o the family
of zero-coupon bonds, are sold at a deep
discount, but unlike zero-cospons. can-
not be cashed in early. Your yicld. then,
is guaranteed for the life of the bond.
US Savings Bonds are guaranieed by
the government and apply a variable rate
of interest. Since the interest rate on these
bonds has increased over the past year,
they have become particularly attractive.
If you buy Series EE bonds in your name




and use them to pay tuition, some or all
of the earnings may be tax-free depend-
ing on your income at redemption time.

College Sure CDs are innovative sav-
ings vehicles offered by the College Sav-
ings Bank (1-800-888-2723). The inter-
est rate paid on the certificate of deposit
(CD) is guaranteed to meet the rising
cost of college. The CDs have maturities
of one to 25 years, and all are timed to
mature on July 31. They are sold in units
or portions of units. One full unit at ma-
turity is equal to one full year’s average
cost for tuition, room, and board at a
four-year private college.

With these CDs, taxes are due on the
interest as it is earned, although no money
is paid out until the CD matures. College

College Sure CDs are
FDIC-insured up to
$100,000 per depositor.
There are penalties for
early withdrawal, but
should your child decide
not to attend college, you
can recover all of your
principal and interest

when the CD matures.

Sure CDs are FDIC-insured up to
$100,000 per depositor. There are penal-
ties for early withdrawal, but should your
child decide not to attend college, you
can recover all of your principal and
interest when the CD matures.

Certified public accountants advise
that the best way to meet rising college
costs is to save as much as you can as
soon as you can. However, don’t assume
that your savings must cover your child’s
entire college education. You can look
to alternative sources to help cover the
difference between your savings and
actual college costs. &b

Prepared by members of the Nevada
Society of Certified Public Accountants.
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U.S. BANK -

Bringing the right financial solutions to
Nevada businesses, with the long-term
vision and commitment critical for its
clients’ success, U.S. Bank of Nevada is
dedicated to meeting the needs of
business — from financing start-ups to the
expansion of international companies.

The quality of its relationship manag-
ers, and its commitment to serving
businesses locally, has earned U.S. Bank a
top spot in Nevada’s corporate banking
market. A good indication of the
company’s success is seen in its commer-
cial real estate lending, which doubled
from $23.3 million at year-end 1993 to
more than $50 million at the end of
1994, and currently stands at an impres-
sive $165 million.

“Our regional approach to real estate
lending, combined with local decision-
making, has had an extremely positive
impact on our ability to make loans,
particularly to the home-building
industry,” said Rick Yach, commercial
real estate lending manager.

U.S. Bank’s customer focus is largely
responsible for significant gains in the

bank’s overall commercial loan portfolio
as well. Commercial loan totals grew by
more than $58 million (53 percent) in
1994 over 1993 numbers, and, at the end
of the second quarter, stand at $24
million ahead of 1995’s goal. Fueling that
growth are the efforts of the U.S. Bank
commercial lending team.

“We’re committed to being responsive
to our customers, and to bringing inno-
vative solutions to the table that will help
their businesses succeed,” said Kenneth
G. Ladd, commercial services manager.

U.S. Bank’s small business lending is
yet another element in the bank’s overall
commercial business program. As a
recently named SBA “certified lender,”
U.S. Bank branches are able to facilitate
the growth of Nevada’s small businesses
by offering timely SBA loans for busi-
nesses that may not qualify for conven-
tional long-term loans.

“Our certified lender status is a vote of
confidence by the SBA and helps U.S.
Bank serve more businesses,” Ladd said.

Dedicated to meeting the needs of the
emerging international business market in

Nevada’s Business Banking Leader

Nevada, U.S. Bank is the first commer-
cial bank in Nevada to receive “delegated
authority” from the Export-Import Bank
of the United States, allowing them to
streamline the loan process for exporters.
Under this arrangement, U.S. Bank’s
local decision-makers can commit up to
$2 million for any single transaction,
prior to going through the underwriting
process at Eximbank.

“Delegated authority status comes only
after demonstrating ability and expertise
in handling a broad variety and number
of export-import banking transactions,”
said Jerry Avila, manager of U.S. Bank’s
International Division for Nevada.

From small start-up businesses to
major casino expansion projects, U.S.
Bank offers the resources of a big bank,
the personal, hands-on service business
customers deserve, the knowledge and
expertise to make deals happen, and local
decision-making for timely responses.

“At U.S. Bank of Nevada, we strive
to be Nevada’s premier provider of
credit and non-credit services to busi-
ness,” Ladd concluded.
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MAYO CLINIC SCOTTSDALE

— |

Fxecutive Health Care From

The Name You Know:

For well over 100 years, Mayo
has been helping people to feel better,
one way or another. Consider our
unique approach to the health
concerns of busy executives. It's for
people like you-active, focused,
committed to meeting the continual
demands of both your personal and

professional life.

Mayo CLINIC SCOTTSDALE

Through our Executive Exam
Program you'll experience a
comprehensive diagnostic evaluation
to detect potential problems before
symptoms appear. Our team approach
by preventive and occupational
medicine experts will generate the
best recommendations...for your

health and your lifestyle.

mayo

13400 EasT SHEA BOULEVARD

Thorough, efficent eSece.

yet well within your budest Sl
call (602) 301-8088 and we'll schesle
an appointment at YOUr conversencs

It may be the most Enpore=nt
executive decision you'll ever make.

Mayo Clinic Scotisdale.

Health care excellence
you know.
SCOTTSDALE, ARIZONA 85259




SPEAKING FOR NEVADA

Nevada — We’re doing it right!

by Governor Bob Miller

The national media is recognizing
what Nevadans have always known —
Nevada is one of the most attractive
states in which to live and do business.

Current leading economic indicators
show Nevada to be at the national
forefront of growth and economic
diversification. Figures from the Cali-
fornia Department of Motor Vehicles
demonstrate a consistent net loss of
driver’s licenses to Nevada — a clear
indication that workers are following
jobs from California to the Silver State.
U.S. Bank’s Economic Barometer
predicted that “the coming year will be
another very strong one for Nevada
relative to the national experience ...”

Nevada’s success in diversification
and business investment is the result of
the strong partnership between local
development authorities and the Nevada
Commission on Economic Develop-
ment. The combined efforts in market-
ing, research and quality service are the
key factors contributing to this astro-
nomical growth. These agencies along
with state government consistently send
a clear signal that Nevada is pro-
business. A prime example of this pro-
business attitude is the passage of new
legislation in 1995 which offers a tax
incentive to attract businesses to the
state and encourage existing companies
to expand within the state. This new law
significanily reduces the sales and use
tax on capital outlays for equipment and
allows Nevada to compete with other
Western states which have practiced
this abatement for years. Nevada does
not stand to lose tax revenue under the
new law, but will benefit from the
emergence of new revenue sources.

Corporate decision makers confirm
time and again that a pro-business
climate with quality public services and
a friendly tax environment are the top

deciding factors when choosing a
location. Nevada is one of the lowest
taxed states in the country, offering a
tax structure that is less burdensome to
both business and residents. Nevada has
no corporate income tax, personal
income tax, unitary tax, franchise tax,
inventory tax, or special tangible tax.
This tax advantage was affirmed during
the recent legislative session when no
new taxes were enacted. Nevada also
offers a “Quick Start” job-training
program to qualified businesses that
meet an established criteria.

Currently quality of life and educa-
tion are my highest priorities. We are
moving ahead with class size reduction,
an increase in the number of counselors,
mentoring programs and youth groups.
Nevada invests heavily in its educational
institutions and has fostered an atmo-
sphere of cooperation and innovation
between schools and private enterprise.

Whether you live in one of Nevada’s
urban areas or in one of its thriving
rural communities, you are just minutes
away from some of the most spectacular
scenery in the West. Nevada contains a
rare variety of landscapes and climate

zones, year-round recreational diversity,
cultural activities and a quality of life
which is unexcelled.

The combination of Nevada’s unique
scenery and first-rate service in support
of entertainment-related business has
attracted more than 360 film productions
over the past two years, contributing
$98.2 million to the Nevada economy.

We, as a state, are exploring new
frontiers through our International
Trade Program. This program, along
with the Procurement Outreach Pro-
gram, has been helping Nevada busi-
nesses reach out and compete in the
global business arena and in the field of
contract procurement, resulting in
business expansion and job creation.

Statewide, a campaign for educating
the public about the benefits of eco-
nomic development including public
service announcements, press releases,
editorials, newsletters and talk show
appearances have produced measurable
results. Statements from companies
relocating to Nevada endorse the
business climate with references such
as, “We find Nevada’s attitude toward
business refreshing,” and, “Nevada’s
pro-business attitude and lack of regu-
latory constraints is the main bonus.”

This provides proof that our eco-
nomic development authorities,
business people and state legislators are
doing a tremendous job of spreading the
positive word. Economic development
only happens when a variety of positive
things work together, creating the right
business climate with a commitment
from all concerned, starting with me.

With the 21st century in sight, our
challenge is to maintain Nevada’s
prosperity. With a shared vision and
responsible fiscal planning, we can
expect an even more promising
future for all Nevadans. &
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Nevada
Briefs

New Nevada law offers
economic incentive for
relocating companies

A new law just signed by Governor
Bob Miller gives economic development
officials another weapon in their arsenal
to attract companies to Nevada, or en-
courage existing businesses to expand.

For qualifying companies, Senate Bill
520 eliminates the sales tax on capital
equipment purchased within a specific
time frame.

Under the law, which became effec-
tive July 1, qualifying companies will
not pay five of the state’s seven percent
sales-and-use tax. The lost revenue will
be recouped in other taxes that would
otherwise go uncollected if a company
does not relocate or expand its opera-
tions. The window of opportunity to re-
capture the revenue is four to 16 months.

According to Dennis Stein, past presi-
dent and chief executive officer of the
privately funded Nevada Development
Authority, “A strong private-public part-
nership made this legislation possible.
Now we have another silver bullet in our
arsenal of advantages for doing business
in Nevada.”

To qualify, a company must commit
to staying in Nevada for at least five
years and have at least 10 employees.
An expanding local company must add
10 employees. Another stipulation is that
workers must be paid at least the state
average wage of $11.89 per hour.

“We’re obviously excited about hav-
ing a tool like this to target high-paying,
technical industries,” said Peter Thomas,
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Flanked by state economic development leadership, Nevads Govermor 500 Miller
prepares to put his signature to Senate Bill 520 which adds to the s « “mvoraile tax
climate for business and industry. At the signing from le= are S8 Shrer. vice
president, EDAWN (Economic Development Authoricy & Wemers Nevmis - Fred
Boyd, chairman, EDAWN; Pat Coward, EDAWN lobbyis: Bertun Willer. Nevada
Commission on Economic Development; and Tim Carlson. execas e &venw NCED.

NDA chairman. “The NDA and EDAWN
(Economic Development Authority of
Western Nevada) received support from
state agencies and the Legislature to help
get this important law passed.”

NDA president resigns,
search for replacement
begins

Peter Thomas, chairman of the board
of Nevada Development Authority, re-
cently accepted the resignation of the
organization’s president, Dennis Stein.

Stein, who has held the top staff posi-
tion with NDA since 1988, has accepted
the role of president and chief executive
officer of Marin Credit Card Service
Company, a firm that is in the process of
moving to Southern Nevada.

“Dennis has been a tremendous asset
to NDA,” stated Thomas. “His leader-
ship has resulted in dozens of new com-
panies moving to Southern Nevada and
the creation of thousands of jobs for resi-
dents. It is with much regret and appre-
ciation for a job well done that I have
accepted Dennis’s resignation.”

Stein, a New York City native, moved
to Las Vegas in 1986 with almost 20
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years of expenemce @ e Ssmicng in-
dustry. Aficr 2 teo-ye=r Emuss 2= presi-
dent of Citibank Nesafie Be scospied a
contract with ND& amf == fe=m with
the organization Smoe Ser e

“I have cajoyed wasiame wiis NDA
and will e Sy commmed o the
goals of the orzamratae” commmented
Stein. “Dorins sy == wuin NDA_'ve
had the support of 2 tiemed =T 2= well
as the guidance amd conpestaw of the
executive commmiies and fwr outseand-
ing chainmen ™

Stein’s pew mie wule Mamm Geedit
Card Service will snnailly Swaive cxpe-
diting the opemmg of 2 S5 sgearc-
foot facility locaied = Bemmmds amd Sun-
set Roads. The company. Wil foois in
California, will be operationsl = Novem-
ber of this year and will employ approxi-
mately 200 within a year of s opeaing.

Thomas also announced that Ed
Skonicki, president of Citibank Nevada,
will chair a search committee to fill the
position vacated by Stein. “We recog-
nize that the new president will have a
tough act to follow,” commented Tho-
mas. “Dennis proved to be an outstand-
ing leader, and a commiitted team player.”

Those interested in applying for the
position should mail their resume to:



Search Committee, C/O Nevada Devel-
opment Authority, 3900 Paradise Road,
Suite 155, Las Vegas, Nevada 89109.

Lee & Associates close
multi-million dollar lease
transaction

The Stop Smoke Medical Clinic will
be opening a new location in the Sunset
Pecos Office Park. The clinic, scheduled
to move into the space in December 1995,
will occupy 3,600 square feet of clinic
space as well as over 10,000 square feet
of space for administrative offices.

Charles Witters, senior vice president
of Lee & Associates Commercial Real
Estate Services, represented James Van
Waardenburg, d.b.a. Stop Smoke Medi-
cal Clinic in the $3.7 million lease trans-
action. Judi Woodyard, president, and

Michael Kammerling, senior vice presi-
dent, also of Lee & Associates, repre-
sented the lessor, Jack Cason of Rebel
Oil Company.

Lee & Associates, the largest commer-
cial real estate brokerage firm in the
Western United States, has 15 offices in
California, Arizona and Nevada.

U.S. Bank offers courier
service

Business owners will be making fewer
trips to their bank branch thanks to a
new courier service available to the busi-
ness customers of U.S. Bank of Nevada.
The service provides customers with
pick-up of non-cash deposit items on a
regularly scheduled courier route.

U.S. Bank has contracted with Fleet
Delivery to provide drivers, which are

dedicated exclusively to this pick-up
service, to assist businesses in getting
their deposits to the bank safely, securely
and on time.

“U.S. Bank will work with Fleet De-
livery and local businesses to establish a
schedule that meets their needs, be it
daily, weekly or somewhere in between,”
said U.S. Bank manager, Mark Larson.
*“Business customers simply need to have
their deposit prepared by noon on their
scheduled pick-up day. The Fleet Deliv-
ery drivers will do the rest.”

Interested businesses can contact any
of U.S. Bank’s 28 branch locations
throughout Nevada for specific details.

U.S. Bank of Nevada, a subsidiary of
U.S. Bancorp, is the state’s third largest
bank. U.S. Bancorp operates other sub-
sidiaries in Oregon, Washington, Idaho
and northern California.

BUY DIRECT FROM THE MANUFACTURER

For Better Indexing of Loose
Leaf Catalogs & Manuals

* Save time for the manual user
* Make the manual distinctive
* Make the manual easy to read...easy to use

o
o Aii Colors * Find proper information fast
sparkl I ng In Stock * Save salesman’s time
u 9 For * Provide stiffness for turning sheet
contr aStlng Immediate * Color code for easy identification
colors & Use. * Keep copy and manual looking new
* Make manual more attractive than competitors’

For Superior Quality Indexes . . .

PDQ PRINTING

Nevada’s Largest Commercial Quick Printer

WEST CHARLESTON Open 24 Hrs. - 7 Days VALLEY VIEW BANK OF AMERICA
3901 W. Charleston Blvd. 3820 S. Valley View Blvd. 300 So. Fourth St.
878-1701 876-3235 598-4455
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Lake Mead Hospital and
FHP form partnership

|  FHP Health Cose amd L= Mead Hos-
pital Medical Cemiizr s=comty smmeunced
the formation of = pamnessSy & defiver
quality hezlihcares 5 S miiems s2gion
of the Las Vegas Valles 559" North-
ridge Plan = = acwesl D pm e net-
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A perspective on insuring Nevada businesses.

Talk to your insurance company. Not to someone

who’ going to talk to your insurance company:

If you want to talk, just pick up the phone. You'll

speak to us directly. It's how we do business in

number of people between you
and your Nevada Liberty Mutual Nevada. For years, it's how we’ve been helping

insurance professional.

Nevada businesses with all of their insurance needs. We deal with all your claims immediately and directly.

We're also the best resource for loss prevention. In fact, we can come on-site to give supervisors safety training

epchiG
,\M seminars, or to point out possible hazards that can lead to accidents. So if you prefer

V
Your local Nevada

business insurance team:
your communications to be direct, talk to Liberty Mutual. Liberty Mutual Group
(702) 736-4252
2340 East Tropicana Ave. Suite 32
Las Vegas, Nevada 89119

© 1995 Liberty Mutual Group




business indicators & analysis

any believed the Federal Reserve (Fed), having taken an

aggressive stance toward higher interest rates since Febru-

ary 1994, and having made a substantial effort to defend its

preemptive inflation-fighting strategy, would hang on and Billions
keep interest rates at current levels to discourage future inflation. Further-
more, many, including some of the Fed’s critics, consider Fed actions to s
turn quickly from inflation to recession-fighting might give some reason W
to question the credibility of the Fed’s inflation containment attitude.

Gross domestic product grew by 6.16 percent during the first quarter.
Continuation of growth at this rate leaves open the possibility of future
inflation, but increasingly it seems inflation will not gather momentum. s 1
The consumer price index grew at an annual rate of 3.05 percent during
April — a rate generally considered non-menacing. Now, few expect infla-
tion to reach beyond 3.5 percent for 1995.

As the Fed approached its July meeting, indicators were becoming
increasingly soft, leaving little doubt about the success of inflation-fight- @ e
ing action taken during the last 18 months. Yet, few economists believe a
recession is imminent. Most foresee only a short period of slow growth.

In all, people believed it was an even bet whether the Fed would reverse
its inflation-constraining strategy and shift to fighting an economic slow-
down. At its July meeting the Fed took a tentative first step in shifting to a
more accommodating policy by reducing the Federal Funds rate, at which Milions
banks charge each other on loans. As such, one might conclude the Fed is
placing more emphasis on sustaining economic growth than fighting in- 52000 1
flation; but, without further actions, such as a decrease in the discount
rate, conclusions remain tentative with respect to the Fed’s strategy.

Even prior to the Fed’s shift in the Federal Funds rate, signs of eco-
nomic slowing were already underway. With ample funds available, long-
term interest rates have been dropping for some time, even as the Fed $1.000
pushed short-term rates upward. Thus, these longer-term rates have been
driven by market forces reflecting underlying economic trends.

Overall, national and state indicators continue to show economic ex-
pansion, even if at slower rates of growth than for 1994. Nevada taxable
sales.in April as measured over the same month a year ago increased by Y s T T
slightly more than 9 percent in April. Clark County (Las Vegas) showed
stronger growth than Washoe County (Reno) — 8.31 and 6.75 percent,
respectively. But, Nevada increases were greater than the increase in US
retail sales, up by less than 5 percent over the same period.

Overall employment conditions continue to improve. Unemployment
rates declined from year ago levels, standing at 5.7 percent nationally and
5.5 percent for Nevada as of May. Conditions reported in Reno (5.1
percent) were better than for Las Vegas (5.8 percent).

Expansion in gaming slowed in April when compared to year ago
levels. Statewide, gross gaming revenue dropped by about 1 percent.
Clark County, the largest market, declined by 2 percent. On the other
hand, Washoe County posted a gain of under 5 percent. The changes for
one month, however, fall short of a trend or a shift in fundamental
conditions. Indeed, month-to-month increases or declines should be ex-
pected as gaming continues to expand, although at a decidedly slower rate
than during 1994. Total passenger data for both McCarran (up by 8.24
percent for the first quarter) and Cannon (up by 7.87 percent for the first
quarter) offer additional confirming evidence of continued expansion.

R. Keith Schwer, UNLV Center for Business & Economic Research L
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LATEST PREVIOUS YEAR CHANGE
DATE UNITS PERIOD PERIOD AGO YR AGO
UNEMPLOYMENT
Nevada May, 1995 % 55 5.6 57 3.51%
Las Vegas May, 1995 % 5.8 5.6 5.9 -1.69%
Reno May, 1995 % 5.1 572 5.0 2.00%
u.s. May, 1995 seasonally adj. 5.7 5.4 6.1 6.56%
RETAIL ACTIVITY
Nevada Taxable Sales April, 1995 $ thousand 1,648,870 1,787,806 1,511,537 9.09%
Clark County April, 1995 $ thousand 1,010,543 1,086,421 932,969 8.31%
Washoe County April, 1995 $ thousand 276,872 289,300 259,364 6.75%
U.S. Retail Sales April, 1995 $ million 192,576 193,332 183,492 4.95%
GROSS GAMING REVENUE
Nevada April, 1995 $ thousand 583,679 598,407 589,831 -1.04%
Clark County April, 1995 $ thousand 450,245 473,754 462,275 -2.60%
Washoe County April, 1995 $ thousand 81,941 77,103 78,246 4.72%
CONSTRUCTION ACTIVITY
Las Vegas Area
New Residences Ist gtr 1995 # permits 4,080 4,185 4,860 -16.05%
New Commercial Permits Ist gir 1995 # permits 207 194 128 61.72%
Reno Area
New Residences Ist gtr 1995 # permits 422 621 573 26.35%
New Commercial Permits Ist gir 1995 # permits 52 52 57 -8.77%
u.s.
Housing Starts May, 1995 thousand 1,239 1,255 1,489 -16.79%
Total Construction April, 1995 $ billion 526.6 524.4 497.0 5.96%

Las Vegas Area

Average Sales Price (1) 1st gtr 1995 $ 126,713 128,757 144,984 -12.60%
Average Cost/Square Foot st gtr 1995 $ persq. ft. 76.15 77.38 79.31 -3.98%
Average Mortgage Rate (2) st gir 1995 % 8.24 8.20 7.19 14.60%
Washoe County
Average Sales Price (1) 2nd Half 1994 $ 178,711 168,199 170,325 4.92%
Average Cost/Square Foot  2nd Half 1994 $ per sq. ft. 95.55 92.67 96.88 -1.37%
Average Mortgage Rate (2)  2nd Half 1994 % 9.10 7.90 7.20 26.39%
U.S. Home Sales May, 1995 thousand 722 602 689 4.79%
TRANSPORTATION
Total Passengers (3)
McCarran Airport, LV Tst gtr 1995 passengers 6,843,438 6,809,896 6,322,338 8.24%
Cannon Airport, Reno Ist gtr 1995 passengers 1,398,512 1,350,585 1,296,464 7.87%
State Taxable Gasoline Sales April, 1995 thousand gal. 60,778 63,016 59,445 2.24%
POPULATION ESTIMATES
Nevada July, 1994 people 1,494,230 1,398,760 6.83%
Clark County July, 1994 people 971,680 898,020 8.20%
Washoe County July, 1994 people 282,630 271,770 4.00%
NATIONAL ECONOMY
Consumer Price Index (4) April, 1995 1982-84=100 151.9 151.4 147 .4 3.05%
Money Supply - M1 April, 1995 $ billion 1,149.7 1,147.8 1,142.8 0.60%
Prime Rate May, 1995 % 9.00 9.00 6.75 33.33%
Three-Month U.S. T-Bill May, 1995 % 57 5.67 4.19 36.04%
Gross National Product 1st gtr 1995 $ billion 6,979.7 6,982.9 6,574.7 6.16%

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA; (3) enplaned/deplaned passengers; (4) all urban consumers
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNLY, Center for Business and Economic Research;
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve.

COMPILED BY: UNLY, Center for Business and Economic Research
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DESERT RESEARCH INSTITUTE, LAS VEGAS

HIDDEN VALLEY RANCH, RENO

LOCKHEED-MOUNTAINGATE, RENO

PORSCHE CARS NA., RENO

CITIBANK, THE LAKES

RAYTHEON SERVICES NEVADA, LAS VEGAS

SURPRISED?

Rated #1 for having the best living
conditions, best economy and best business
climate.* Home to national and interna-
tional corporations who are leaders in
manufacturing-research-financial services
and distribution.

Nevada is proud of its pro-business
attitude and its stable tax philosophy.
There are no corporate or personal
income taxes, no inventory, franchise
Or unitary taxes!

Nevada-based companies enjoy state
of the art telecommunications services,

*California Business, 1992

and an efficient and cost effective
transportation system of air, rail and
interstate highways.

It’s a great place to do business — it’s

a wonderful place to live! We thought you
would be surprised.

Nevada

It just makes sense.

Nevada Commission on Economic Development

1-800-336-1600 ext. 455



