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One 
Choice. 
(Choosing Us). 

For over 25 years, companies have turned to the leaders of Blue Cross 
and Blue Shield of Nevada for solutions to their health care needs. 

With our preferred provider organization (PPO), companies 
enjoy the cost-effective option of managed care while employees 

retain the freedom to choose their own doctor. 

Blue Cross and Blue Shield of Nevada has long been committed 
to providing value in quality care at competitive prices. That's why 
Nevadans continue to choose the health care company that gives 

them choices. Blue Cross and Blue Shield of Nevada. 

For information, contact your broker or Blue Cross 
and Blue Shield of Nevada at 228-2583. In Reno call 829-4000. 

Blue Cross Blue Shield 
of Nevada 

Good Clwice. 

4 Nevada Business journal • july/ August 1993 

~BUSINESS 
~OURNAL 

PUBLISHER/EDITOR 

Lyle E. Brennan 

ASSOCIATE PUBLISHER 

Chuck Dandy 

ASSOCIATE EDITOR/ART DIRECTOR 

Barbara L. Moore 

CONTRIBUTING EDITORS 

Richard Chulick 

Richard G. Hyte 

Kelly LeGrow 

Tom Martin 

Richard Moreno 

R. Keith Schwer 

ACCOUNT EXECUTIVE 

Chuck Dandy 

The Nevada Business Journal is listed in Standard 
Rates & Data, #20A-Business-Metro, State & Regional. 

Advertisers should contact Chuck Dandy at (702) 
735-7003, or write to: The Nevada Business Journal, 
3157 Bel Air Dr., Las Vegas, Nevada 89109. Demo
graphic information is available upon request. Circula
tion may vary from month to month. 

The Nevada Business Journal corporate offices are 
located at 3157 Bel Air Dr., Las Vegas, Nevada 89109. 
NBJ is published bi-monthly, bulk postage paid. Sub
scription rate is $27.00 per year. Newsstand price is 
$5.00 and special order single copy price $7.00. 

All contents 1993 copyright, and reproduction of 
material appearing in NBJ is prohibited unless so au
thorized by the publisher of NBJ. 

CHANGE OF ADDRESS: Please send previous ad
dress or mailing label & new address. Allow six weeks. 

EDITORIAL SUBMISSIONS: Address all submis
sions to the attention of Chuck Dandy. Unsolicited man
uscripts must be accompanied by a self-addressed 
stamped envelope. NBJ assumes no responsibility for 
unsolicited materials. 

DISCLAIMER: Editorial views expressed In this 
magazine are not necessarily those of the publisher. 



We have BIG plans for 
small businesses too. 

Who says companies have to 

employ hundreds of people 

to offer comprehensive, 

affordable healthcare? 

Sure, we provide coverage to 

big companies, but at Sierra 

Health & Life Insurance 

Company, we also specialize 

in designing plans for smaller 

companies. 

Our comprehensive, wide 

range of plans are backed by 

Sierra Health Services, a 

leader in healthcare products 

that's been around for 

years .. . and will be .. .for years 

to come. 

~ 

For more information call 

your broker or a Sierra 

Health & Life representative. 

Southern Nevada 
702-871-0999 

Nonhern Nevada 
1-800-4 77.-454 2 

Arizona 
1-800-456-1199 

Colorado 
1-800-873-0004 

New Mexico 
1-800-873-0004 

California 
1-800-545-6441 
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801-263-2323 

SIERRA HEALTH & LIFE INSURANCE CO., INC. SM 

A member of Sierra Health Services, Inc. 
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NEVADA'S MINING GHOSTS 
A number of Nevada's early mmmg towns 

were established with no more forethought 

than a roll of the dice. The legacy of these 

desolate desert crap shoots remains to this day. 

St01y and photography by Richard Moreno 

It is the nature of the mining industry that every 
boom eventually is a bust. Indeed, the Spanish even coined a word 
for this phenomena, borrasca, to describe a mine that ceases to 
produce ore of any value. 

The wide Nevada landscape is littered with the ghosts of hun
dreds of towns built on the promise of great mining riches, then 
discarded when the dream either died or never became reality. 

The names of these boomtowns- Rawhide, Goldfield , Midas, 
Silver Peak and Goldpoint- were often descriptive and colorful 
but ultimately serve as reminders of the giant aspirations of those 
dreamers who dared hope they had stumbled upon the next 
Comstock Lode. 

There is something mystical about an old Nevada ghost town. 
Perhaps the magic comes from the fact that once there was once so 
much life in these towns and now there are only the ghosts. Some, 

Above: Little evidence is left of efforts to tame the barren Nevada desert in Rhyolite . 
Left: Never much more than a mining camp, the remains of Berlin emphasize the harsh 
conditions endured by turn-of-the-centwy miners. 
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When it was built in 1908, the Goldfield Hotel offered the most modern, luxurious 
accommodations between Kansas City and San Francisco. 

like Belmont, Rhyolite, Berlin and Gold
field, offer at least a glimpse of their 
former glory, while others are little more 
than stone fragments, broken bottles and 
a mention in a history book or on a ghost 
town map. 

Every Nevada ghost town has some 
unique character. In some, the character 
is defined by the ruins or by a particularly 
building. In others, the character is 
shaped by the location or by the people 
who once lived there. 

Today, it is possible to wander across 
Nevada to find the ghostly remains of 
these mining camps and towns. There 
you can stand beside crumbling stone 
walls, listening to the wind tell tales of 
gold and silver strikes, cities that literally 
sprang up overnight in the desert and 
disappointment. 

In some cases, these mining communi-
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ties never had a chance. The early opti
mism that spurred investors to construct 
great stamp mills, lay railroad lines and 
erect schools, banks and stores, was cre
ated by unscrupulous speculators more 
interested in quick profits and less con
cerned with whether sufficient quantities 
of ore really existed. 

One of the state ' s most picturesque 
ghost towns, Rhyolite, was also one of 
the most over promoted when it came to 
actually producing gold and silver. 

Overlooking Death Valley, about three 
hours north of Las Vegas, Rhyolite was 
built on the edge of an inhospitable land. 
In such a place, the survival margin was 
thin and, after about three decades, the 
residents surrendered the town back to 
the desert's heated embrace. 

But the effort produced a haunted 
landscape. With few trees or shrubs, 

Rhyolite is a hard, tough place. Estab
lished in 1905, the town quickly grew to 
include more than 6,000 residents. 
Within five years, it boasted three rail
road lines, its own stock exchange, sev
eral banks and blocks of stone buildings. 

Initial assays for the district - called 
the Bullfrog Mining District because of 
the green color of the gold ore- indicated 
ore with a value of$3,000 a ton, but those 
early signs were misleading. Ultimately, 
only slightly more than $1.5 million in 
gold was pulled from the area- consider
ably less than was spent developing the 
community. 

By the mid-1930s, all accessible ore 
had been removed, and Rhyolite col
lapsed. Many of the town's structures 
were dismantled to becorile building ma
terial for other communities, particular!¥ 
nearby Beatty. 

However, a few of the hardier struc
tures have survived. Walking through the 
ruins of Rhyolite is bit like strolling 
through a bombed-out city. The harsh 
Amargosa winds have blasted away all 
but the strongest buildings. 

Still, there is character here, particu
larly in late afternoon when the town is 
bathed in the soft purple and orange light 
of the setting sun. The two most intact 
structures are a rare bottle house (the 
walls are constructed of old bottles, a 
common type of construction in mining 
towns where building materials were 
scarce) and a mission-style railroad de
pot, now used as a residence. 

Ironically, gold remained to be discov
ered in Rhyolite. Recently, Bond Gold of 
Canada found significant quantities of 
microscopic gold and has developed one 
of the state's larger gold mines in the 
vicinity of the old town. 

The discovery made Rhyolite three
quarters of a century ahead of its time. 

While Rhyolite was a town originally 
created from a little bit of gold and silver 
ore and a lot of blue smoke and mirrors, 
Belmont was luckier. From 1865 to 
1890, the Belmont area produced about 
$15 million in gold and silver. 



For a time, Belmont, located about 45 
miles north of Tonopah, was the Nye 
County seat and seemed well on its way 
to permanence. But once the ore dried 
up, the town began to fall into the famil
iar pattern of decay and neglect. 

Just outside the main part of the town 
are ruins of an abandoned mill site. Red 
brick walls and the remains of large 
smokestacks are all that's left of the 
Monitor Mill. The main street, now 
paved, is lined by the aging storefronts 
and remains of what was once the town's 
central business district. On one side, one 
can find the arched brick facade of what 
was probably the town bank. Across the 
way, are the tumbled down pieces of the 
former Cosmopolitan Saloon. 

·······-······-···--··--·-···----- -----~--
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North of the town's center is the 
Belmont Courthouse. The picturesque 
two-story brick structure has been par
tially restored by the Nevada Division of 
State Parks. 

An historic marker notes the court
house was built in 1876, about eleven 
years after the town was founded. For 
nearly 30 years, the building served as 
the seat of Nye County. But in 1905, 
Tonopah eclipsed the fading Belmont 
and claimed the county seat. 

Perhaps the best preserved of 
Nevada's turn-of-the-century mining 
towns is Berlin, located 23 miles east of 
Gabbs in central Nevada. Founded in the 
late 1890s, Berlin never grew beyond a 
few hundred residents and only produced 

~. 

gold until 1909. Records indicate a yield 
of only about $2.50 per ton of ore. 

Fortunately, the town was acquired at 
that time by a mining company, which 
protected the buildings over the years. In 
the 1970s, the town was turned over to 
the Nevada Division of State Parks, 
which has maintained its mill, several 
homes and commercial buildings in a 
"state of arrested decay." 

The result is a virtually intact mining 
camp (although the mill equipment was 
removed for scrap during World War II). 
State park rangers offer guided tours of 
the town, explaining the use of each 
building. 

If Berlin was one of Nevada's smallest 
mining towns, then Goldfield, located 
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(702) 592-4098 or 1-800-285-9007 

WESTPARK ECONOMIC 
lAS VEGAS, NEVADA 

DEVELOPMENT PROGRAM 
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GOLDFIELD ... No OTHER PLACE 

ILLUSTRATES THE CYCLICAL -

AND SPECULATIVE - NATURE OF 

MINING AS WELL AS THIS ONCE-

PROSPEROUS TOWN. 

about 25 miles south of Tonopah, was the 
largest. Gold was discovered in Gold
field in 1902 and within five years, the 
town grew to more than 20,000 residents. 

By 1904, the town's mines were pro
ducing more than $10,000 a day and 
within two years, Goldfield had sur
passed Tonopah and Virgh~ia City as the 
biggest town in the state. 

In 1908, the Goldfield Hotel was built; 
giving oldfield the most modern and 
luxurious hotel between San Francisco 
and Kansas City. It boasted an elevator, 
imported rugs and ceilings gilded in 22-
karat gold. 

Goldfield began to slide after 1910, 
when the mines went into decline. Still, 
despite its relatively short life, Goldfield 
was one of Nevada's larger strikes, pro
ducing an estimated $80 miiiion to $125 
million in gold. 

Of course, the rise and fall of Goldfield 
mirrors the mining business. No other 
place illustrates the cyclical- and specu
lative - nature of mining as well as this 
once-prosperous town. 

Once, Wyatt and Virgil Earp walked 
the streets of Goldfield, helping keep the 
peace. At the Goldfield Hotel, owner 
George Wingfield- who Fortune maga
zine would call the "proprietor of Ne
vada" - sat in the dining room, dividing 
up the political power of the state. 

And Tex Rickard, who would later 
build Madison Square Garden in New 
York, stood behind the bar in his North
ern Saloon dreaming of ways to promote 
a lightweight championship boxing 
match between Battling Nelson and Joe 
Gans right in Goldfield. 

If only the ghosts could talk. • 





WHETHER HIS CANVAS IS AN 

AUTOMOBILE, MOTORCYCLE, JET 

SKI, OR REFRIGERATOR, ARTISTIC 

ENTREPRENEUR Russ GERNER 

IS NEVER DETERRED FROM COM-

PLETING HIS AWARD-WINNING 

WORK - AND LEAVING HAPPY 

CLIENTS IN HIS WAKE. 

by Tom Martin 

This 1951 refrigerator was painted, 
pinstriped and adorned with airbrushed 
pink flamingos for one client's rec room. 
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Russ Gerner with an example of his work on this 1992 Harley-Davidson soft-tail. 

When fa,ns see KFBT-TV 33's late
night horror show host Count Cool Rider 
arrive for a personal appearance in his 
1967 Cadillac hearse or the 1978 Lincoln 
Continental, they are also looking at Russ 
Gerner, owner of Gerner Designs. A trip 
to a custom car show, or a perusal of any 
car or truck magazine, will reveal Russ 
Gerner's work as well. In fact, whether 
driving down the street, in the neighbor's 
driveway, or on dozens of commercial 
vehicles, Gerner's talent is evident at 
nearly every tum. And although he never 
signs his name to his work, his distinctive 
style has become a signature of its own. 

"I am an artist," said Gerner from his 
workshop studio in Las Vegas. "I will 
paint anything and everything. If it has a 
surface, I can create something on it." 

Gerner is the fourth generation in his 
family since 1889 to carry on the family 
trade of sign painting. Gerner said it is 
difficult to estimate how many cars and 
other items he has painted and designed 
over the years, but the list includes an-

tiques, motorcycles, bicycles, jet skis, 
snowboards and even wall murals. "To 
date, I guess the only thing I have not been 
asked to paint is a sink or toilet, but I'm 
sure it's coming," he said laughing. 

The Morristown, New Jersey native 
began his endeavor when he arrived in 
Las Vegas about nine years ago. Although 
he was raised in the business, he did not 
find sign painting stimulating. A desire to 
expand his creativity prompted his move 
to the West. 

Gerner is a self-taughtartist. "It's in my 
blood," he says. An entire wall of his 
showroom is dedicated to the Gerner ar
tistic legacy: a 1901 photograph depicts 
his great grandfather standing next to a 
decoratively painted cabinet; a 1930s 
photo shows his grandfather lettering a 
truck; in a 1975 snapshot, his father 
proudly displays an "AI Gerner and Son" 
sign; and, finally, a recent photo reveals 
Russ with one of his own creations. 

Gerner works closely on every project 
undertaken in his 7 ,000-square-foot facil-



ity in the Palms Business Center off 
Tropicana in Las Vegas. However, an 
accomplished staff of four soften the 
workload and allow him to accommodate 
his growing customer base. 

"The reason I am involved in every 
project is to ensure my personal artistic 
style is reflected in each job. That is why 
customers come to Gerner Designs to 
begin with. They put their trust in me to 
come up with a design to fit them." 

That is also why the advertising strat
egy for Gerner Designs is a simple one: 
The work sells itself. Advertising takes 
place by word-of-mouth referrals or when 
potential clients witness the workman
ship apparent in each job. 

Gerner's direct involvement in every 
job has also reduced much of his business 
risk. He discovered early on that by doing 
it right the first time, having work com
pleted in a timely manner, using only top
quality materials and working long IS
hour days has earned him lasting relation
ships with a number of automobile deal
ers and custom shops in southern Nevada. 

Gerner's talents are diverse. He de
vised his own paint mixing system (Ger
nomix) to produce new and yet unseen 
colors he hopes will set the trends for 
tomorrow. He also consults clients who 
need a wide range of marketing products, 
such as Count Cool Rider who needed a 
bat logo, bat necklaces, a coffin and now 
has two cars designed by Gerner, who 
even created a new color for the Count: 
"black ruby pearl". 

A multitude of projects in various stages 
of completion inhabit Gerner's studio. 
Current creations include: several rear
window logos for a local car club; a graphic 
on a vehicle for Desert GMC; a jet black 
custom paint job on a 1956 T-Bird; a 
customized golf cart; a 1989 Trans-Am, 
which he is converting into a two-seat 
roadster; and the finishing touches for 
Count Cool Rider's Cadillac hearse. 

"We've done a lot of work on the 
Count's Cadillac," Gerner points out. "We 
had to raise the roof three inches because 
his chauffeur is seven feettall. We changed 
the car-door design to allow for easy ac
cess by his staff of 10, who accompany 
him when he makes personal appearances. 
We are also designing special effects, 
including hidden neon lighting and puff
ing smoke from exterior hood pipes, to 
name a few." 

Examples of Gerner's commercial work 
can be seen throughout southern Nevada. 

Former Gerner clients include: Elvira
also a late-night horror show host; Robert 
Goulet; and many well-known Las Vegas 
personalities. Gerner has also worked for 
several television and movie production 
firms including an ABC movie of the 
week with Bob Newhart and Linda Grey. 

Gerner's talent for painting graphics, 
pinstriping, custom lettering, custom paint, 
murals, designing and building specialty 
vehicles, props, and designs allows him to 
penetrate a number of markets, although 
vehicles still make up 70 percent of his 
work. Gerner said he loves the challenge 
of creating new designs, accents and spe
cial effects with his paint. And because of 
his willingness to be versatile, Gerner's 
shop is one of very few in the country that 
will literally work on anything. 

Is Russ Gerner the next George Barris, 
the creator of the Batmobile, or another 
Big Daddy Ed Roth, designer of some of 
the most outrageous cars of the '60s? "I 
don't really know," says Gerner. "I'll 
have to see who walks in the door or calls 
on the phone. It would certainly be an 
honor to be put in the same category as 
those gentlemen." • 

Trophies from Gerner's numerous awards crowd his Las Vegas studio. 
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Nevada Health Care Update 

National health care reform could put 

more than 80,000 Nevada jobs at risk 

National study shows the economic and employment impact of 

five health care proposals - small businesses would be hit hard. 

Five national health care proposals are 
being looked at in Washington, D.C. as 
potential solutions to the nation's health 
insurance problems. Two of the proposals 
pose no significant job loss in Nevada, but 
the other three, which are being consid
ered by the President's Task Force, could 
create devastating problems in Nevada 's 
job market, according to a study released 
by the National Federation of Indepen
dent Business (NFIB). 

The Cons ad Research Corporation con
ducted the nationwide study for the NFIB 
Foundation to determine the employment 
and economic impacts of five separate 
national health care reform proposals. 

The two proposals that are least threat
ening to Nevada jobs were developed by 
the Heritage Foundation and the Conser
vative Democratic Forum. 

The Heritage Foundation proposal re
quires all taxpayers to buy a federally
defined standard benefits package, with 
employers voluntarily paying all or part 
of the coverage. 

The Conservative Democratic Proposal, 
introduced last year as "The Managed 
Competition Act of 1992" by U.S. Rep. 
Jim Cooper (D-Tenn.), requires employ
ers to offer participation in approved 
health plans. Employees would pay for 
any part of the premium not picked up by 
the employer. 
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According to the study, the other pro
posals would put a minimum of 30,200 
jobs and as many as 83,350, or 20.1 per
cent, of Nevada 's jobs "at risk". 

The California Proposal , developed by 
California Insurance Commissioner John 
Garamendi, would consolidate regular 
health insurance, the medical component 
of workers' compensation insurance and 
the personal ·injury component of auto 
insurance into a single, comprehensive 
health insurance program. This would put 
30,200 Nevada jobs at risk and would be 
funded primarily with a 7.65 percent em
ployer payroll tax and a 1.4 percent em
ployee wage tax. 

The Senate proposal, S. 1227, intro-

duced last year by Sen. George Mitchell 
(D-Maine), would be funded principallY, 
through .an employer "play or pay" fea; 
ture. Employers must offer enrollment in 
a plan that give the federally-defined ba
sic benefits, and pay 80 percent of the 
premium. Employers who do not provide 
coverage will have to pay a payroll tax. 
S. 1227 will put almost 48,900 Nevada 
jobs at risk, according to the study. 

The proposal that could have the most 
detrimental effect on jobs is a managed 
competition model developed by the Jack
son Hole study group. It would jeopardize 
more than 83,350 Nevada jobs, which 
makes up 20.1 percent of the state's work 
force. The proposal would require em-

Total Jobs at Risk by Health Reform Proposals 

NATIONAL NEVADA 

Health Care Proposal Jobs at risk % Jobs at risk % 

California 7,477,654 8.7 30,200 7.3 

S. 1227 12,168,574 14.2 48,900 11.8 

Jackson Hole 18,271,883 21.4 83,350 20.1 



ployers to pay at least half 
of all standard benefit 
costsforfull-tirneemploy
ees and an 8 percent pay
roll tax for part-time help. 

"Jobs classified as 'at 
risk' do not automatically 
mean they are lost jobs. A 
health mandate will nega
tively affect jobs since 
employers will make 
changes in order to afford 

"A mandate does 

not make a 

business do any 

better- it just 

increases the cost of 

having employees." 

remainder of the workers 
could face lower wages, 
fewer hours and reduced 
benefits in order for em
ployers to cut costs. 

"Study after study has 
shown that employers 
who can afford insurance 
will provide it. A man
date does not make a busi-
ness do any better, it just 
increases the cost of hav

the required premiums and new taxes," 
said Martin Bibb, state director of the 
4,400-member National Federation ofln
dependent Business/Nevada. "We esti
mate that a minimum of 8 to 10 percent of 
at-risk jobs will be lost. However, the 

ing employees," Bibb said. "If the top 
national priority remains jobs, an em
ployer-mandate is not the way to go." 

NFIB, with membership over 607,000 
and offices in all 50 states, is celebrating 
its 50th anniversary this year. • 

HEALTH CARE REFORM 
Pill too big to swallow 

When 500 business managers were asked whether President Clinton's 
health care task force will provide effective recommendations to address 

the health care crisis, 53 percent said iw, and here's why: 

Percentages based 
upon all who responded. 

Source: American 
~<MC\t A.<.sociat.ir.m I 
Conway Quality Inc. 

+ 

The health care Special interest There is a lack The task force 
crisis is too big groups will dilute of understanding does not contain 
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efforts. men about needed. 
health care. 

"We will 

change the 

way you 

travel." 

Business travelers 

need a full-s-ervice 

"' TRAVEL 

MANAGEMENT 

COMPANY. 

Let us show you 

how the Uniglobe® 

Business Travel Plan 

can change the 

way you travel. 

732-4514 
4520 S. Eastern Ave. 

Suite 10 

Las Vegas, NV 89119 
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YEAH, BUT DOES HE H AV E THE GUTS 

TO RUN HIS O WN BUSINESS? 



Here's to the productive risk takers in Nevada. Entrepreneurs. They're the backbone of our economy. 

We salute them. And we support them, with financing, services and expert advice. ~BANK. 

01993 U.S. B:tnk. Member FDIC. 



Nevada Health Care Update 

Customer service key to success 

at Hi Tech Health Care Services 

Hi Tech Health Care Services officials received the prestigious U.S. Senate Quality and 
Productivity Award at a recent ceremony. Pictured left to right: Sen. Harry Reid; 
Hi Tech Health Care President Jerome Snyder; M. Frances Spaner, RN, director of 
nursing; CEO Mary Jane Wirges, RN, MS; Sen. Richard Bryan; and Fee Ong, R.Ph. 

by Kelly LeGrow 

What makes a new health care company 
successful? How does it get a foothold in 
the marketplace, compete against national 
companies, and ensure quality? Hi Tech 
Health Care Services is one firm which 
implements a dynamic recipe for success. 

"Our goal is to allow very ill people to 
remain in their own homes, in their com
munity, surrounded by their family and 
loved ones, while providing the highest 
quality health care possible," says Jerome 

I 8 Nevada Business Journal • )ul/ August 1993 

F. Snyder, president and part owner of Hi 
Tech Health Care Services. 

Since its inception in October of 1990, 
Hi Tech Health Care Services has been 
providing home intravenous drug therapy 
and medical equipment to many southern 
Nevadans. At a time when the health care 
delivery system utilizes the bottom dollar 
as the standard by which quality is 
measured, Hi Tech Health Care Services 
remams focused on ·lmprov·mg quaT1 ty, 

while offering the lowest costs possible. 
Hi Tech Health Care Services employs 

registered pharmacists, nurses, respira
tory therapists, a doctor of pharmacy, a 
registered dietitian and others. Each clini
cian prepares a care plan customized to 
meet the needs of the patient according to 
the therapy ordered by that patient's phy
sician. "Not only are our clinicians the 
best, the caring component of their prac
tice is what sets us apart from our compe
tition," says Mary Jane Wirges, RN, MHA, 
director of nursing and partner in Hi Tech 's 
home medical equipment division. "We 
work as a cohesive team - ~ach member 
bringing their own expertise into the 
patient's home. We have a code based on ' 
trust. Through this we are able to affect • 
the best possible care for the patient." 

Recognition for the firm's outstanding 
commitment to quality came last April, 
when Senator Harry Reid and Senator 
Richard Bryan presented Hi Tech Health 
Care Services the prestigious U.S. Senate 
Quality and Productivity A ward. 

According to Senators Reid and Bryan, 
the award signifies a commitment to en
trepreneurial innovation. "Nations from 
every comer of the globe have continually 
looked to America and to its dynamic 
people for leadership during tough times. 
The U.S. Senate Productivity Award rec
ognizes and honors those organizations 
which have successfully implemented 
quality and time-effective programs, and 
who are willing to share the results of 
these experiences with others," said Sena
tors Reid and Bryan. 

One key to Hi Tech's successful proto
col is the dedication of the firm's em
ployees who work as if they possess an 
"ownership interest" in the company. 
M. Frances Sponer, RN, CEO encourages 
her emplo ees to make "on the spot" 
decisions to promote and perfect cus
tomer relations. 'Our philosophy is to let 
the people drive the company. Our work
ers are -h·Iglfty moflvateo to tlitfifl -H· .. --



Tech's commitment to total quality. This 
basis allows us to differentiate ourselves 
from our competitors and provides a 
framework for an on-going loop of up
grading value to our customers while in
creasing performance." 

Through community service projects, 
Hi Tech has built a reputation as the 
"company that cares". Hi Tech's chari
table activities include toy donations to 
the St. Rose Dominican Hospital Pediat
ric Unit, donations of medical supplies to 
the AIDS Outpatient Services Clinic, a 
Cystic Fibrosis Valentine's Day Party for 
all patients and their families, and weekly 
visits by the Care Bear to local pediatric 
units and cancer wards. "Our company is 
a dedicated member of this community," 
says Fee Ong, R.Ph, vice president, and 
pharmaceutical manager of the home in
fusion division. "Charity begins at home 
and through our excellent patient care and 
service projects, we are able to give back 
to Las Vegas." 

Another unique characteristic of Hi Tech 
Health Services, and one which sets it 
apart from similar firms: it is the only 
locally owned and operated business of its 
kind. Other companies providing these 
services are national firms whose main 
offices are located in other states. Hi Tech 
reinvests company profits in Nevada and 
thus, contributes to the growth of the 
Silver State. Despite facing national com
petition, Hi Tech has risen to the No. 2 
spot locally and is pleased with the rapid 
climb to the top. 

"Customer service is the true secret to 
our success," reiterates Paul Carter, man
ager of the home medical equipment divi
sion. "We are continually asking our cus
tomer how we can better meet his or her 
needs. Whether it be with the physician, 
patient, insurance company or discharge 
planner, total quality customer service is 
of paramount importance. If a client has a 
special need, we will do everything in our 
power to satisfy that request." • 

Growing with Nevada 
The beginning was humble. A small hospital in 
southern Nevada was purchased from the Federal 
Government for one dollar by the Adrian Dominican 
Sisters. 

Today, St. Rose Dominican Hospital is a dynamic and 
progressive health care facility offering a fully 
integrated continuum of care. 

Our new Cardiology Center and Angiography Suite, 
opening this summer will bring state-of-the-art 
imaging, interventional radiology, cardiac 
catheterization and cardiac rehab to Henderson 
and Green Valley. 

Our future in Southern Nevada is dynamic. 

-Q-st. Rose Dominican Hospital T 102 E. Lake Mead Drive • Henderson_ NV 8901~ 

AQUARIUMS I PONDS 
• Complete· set-up and maintenance e 
• Salt & fresh water • Commercial and residential • 
• Free estimates • Dependable, professional service• 

LOBSTERMA 
896-75tt OR 599-64'12 
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UMC focuses on 
emergency care 
for children 

University Medical Center has become 
the first hospital in Nevada to provide the 
specialized services of pediatric emer
gency physicians around the clock. 

A recently released national report noted 
the importance of having an emergency 
department properly staffed and equipped 
to treat children. 

"There is a desperate need to focus on 
the emergency medical care for children," 
said Dr. Donald N. Medaris Jr. , a Harvard 
Medical School professor and chairman 
of the Institute of Medicine committee 
which issued the report. 

"UMC recognized some time ago this 
need existed in our community which is 
why the hospital recruited a staff of pedi
atric emergency physicians," said J.S. 
Surpure, M.D. , chief of UMC's pediatric 
emergency services program. "Providing 
proper care for children in an emergency 
setting requires specialized training and 
equipment, and we have both." 

The report noted children should not be 
treated as small adults and that they have 
unique needs different from those of full
grown humans. It also pointed out that 
treating children requires special training 
because they have iniuries seldom seen in 
adul ts and often respond to injury and 
treatment differently from adults . 

Specialized equipment, according to 
the report, is needed to treat children be
cause adult-sized medical equipment is 
often too large or too powerful or shaped 
wrong for children. 

About 20,000 U.S. children die annu
ally from injury. Up to 10 percent of them 
could be saved by emergency medical 
care equipped to deal with small patients. 
Injury causes almost half the deaths in 
children aged one to four years and more 
than half the deaths in ages five to 14. 

"UMC has dedicated itself to pediatric 
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emergency care and is the only hospital 
in Nevada staffed 24 hours a day, seven 
days a week by specially trained pediatric 
emergency physicians," said Surpure. 

Pediatric emergency medicine physi
cians, Surpure explained, are pediatri
cians who have completed an additional 
three-year fellowship in pediatric emer
gency and trauma care. 

Surpure also noted UMC is now one 
of 40 medical institutions in the United 
States training pediatric emergency phy
sicians through a fellowship program. 

UMC's trauma center is located on the 
first floor of the hospital 's new trauma 
and pediatric center. UMC is the Level II 
trauma center for southern Nevada and 
treats more than 2,000 trauma victims 
annually, many of whom are children. 

The medical center also recently opened 
new pediatric and pediatric intensive care 
units one floor above the trauma center. 

UMC operates the Lions Burn Care 
Center, the only burn unit in Nevada. 
About 20 percent of the patients treated 
in the burn unit are children. The medical 
center is also home to a Level ill neonatal 
nursery, the highest level of care desig
nated by the state of Nevada. The unit is 
staffed 24 hours a day by neonatologists
physicians who specialize in the care of 
newborns. The specially trained nursing 
staff is key to maintaining quality care for 
sick newborns. Ancillary staff includes a 
designated licensed social worker, clini
cal pharmacist and an infant development 
program conducted by speech, physical 
and occupational therapists. 

The department of pediatrics of the 
University of Nevada School of Medi
cine, in conjunction with UMC, offers a 
comprehensive care program for a variety 
of pediatric blood and cancer disorders. 
The clinic is staffed by a pediatric hema
tologist/oncologist, a pediatric nurse 
practitioner and social worker. Inpatient 
facilities are available for treatment of 
more complex problems and are coordi
nated through the pediatric hematology/ 
oncology coordinator. 

St. Rose Dominican 
opens new 
cardiology center 

St. Rose Dominican Hospital, the only 
religiously sponsored hospital in south
ern Nevada, offers an integrated con
tinuum of care to meet the diverse health 
care needs of a growing population. 

In an effort to keep pace with the health 
care needs of the community, St. Rose 
Dominican Hospital recently opened a 
full service diagnostic cardiac catheter- . 
ization lab this summer. A cardiac reha
bilitation center complements this new 
service bringing state-of-the-art technol
ogy to Henderson. 

"As the only hospital in Henderson, it is 
imperative we keep pace with the latest 
diagnostic technology as we continue to 
offer quality, compassionate health care," 
explained St. Rose Dominican Hospital 's 
President/CEO Rod A. Davis. 

Acute inpatient health delivery is of
fered at the contemporary multi-service 
main campus on East Lake Mead Drive in 
Henderson. In addition, a wide range of 
physician specialty and supportive ancil
lary services are available at the St. Rose 
Dominican Medical Services facility 
on Mountain Vista in Green Valley. 

Home health services and long term 
care assessments are available through St. 
Rose Dominican social services and case 
management professionals. In-house ex
pertise combined with community links 
to other providers enables the hospital ro 
address patient needs in any setting. 

An integral part of the St. Rose Domini
can Hospital philosophy promotes and 
encourages community service, heal ~ 
education, provision of health resources 
to enhance "access" to health services 
a significant focus on health maintenan-
and disease prevention. Numerous pro
grams are available for Henderson ar:.: 
Las Vegas residents. 

Consistent with the mission of helpi!:.Eo 
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those with special needs, St. Rose has 
taken a leading role in hosting special 
needs programs such as the MDA clinic, 
positive impact childrens ' program, pre
natal clinic for adolescents and others. 

As St. Rose Dominican Hospital looks 
to the future, growth in key specialty 
services opening this year include the 
addition of a premiere GE Advantax 
Cineless Catheterization Lab in cardiol
ogy, aGE Biplane Angiography Suite in 
the radiology department and expansion 
of same-day surgery services. 

St. Rose Dominican mental health re
sources offers a variety of mental health 
programs for depression, anxiety, eating 
disorders, codependency, substance abuse, 
emotional stress, sexual abuse and pro
grams for seniors. 

Finally, an integrated management in
formation system will enhance operations 
during the 1993/1994 fiscal year. 

St. Rose Dominican Hospital has been 
sponsored by the Adrian Dominican Sis
ters since 1947 and is a division of Catho
lic Healthcare West, the largest Catholic 
multi-hospital system in the western U.S. 

Sierra Health Services 
announces second 
quarter results 

Sierra Health Services, Inc. (AMEX: 
SIE) reported net income for the quarter 
ended June 30, 1993 was $4,156,000 
compared to a net income of $2,964,000 
for the second quarter of 1992, a 40 per
cent increase. During the second quarter 
of 1992, the company recorded a one
time net charge of $567 ,000 resulting 
from the settlement of a dispute with the 
Nevada Department of Insurance. Earn
ings for the second quarter of 1993 were 
$.34 per share versus $ .25 per share for 
the second three months of 1992, a 36 
percent increase. (All earnings per share 
amounts have been adjusted to reflect 
the January, 1993 two-for-one stock 
split.) Revenues for the second three 

months of 1993 were $63,667,000 versus 
$58,369,000 for the same period in 1992. 

ForthesixmonthsendedJune30, 1993, 
net income was $7,806,000 compared to a 
net income of $6,040,000 the period end
ing June 30, 1992, a 29 percent increase. 
For the first half of 1993, earnings per 
share totaled $.64 versus $.51 for the 
comparable period in 1992, a 25 percent 
increase. Revenues for the first half of 
1993 totaled $127,469,000 compared to 
$114,483,000 for the same period one 
year ago. As of June 30, 1993, member
ship in the company's insured products 
stood at 134,801 compared to 129,806 for 
the first six months of 1992. In addition, 
by the end of the first half of 1993, the 
company had 60,595 members in its ad
ministrative services product compared 
47,239 enrollees one year ago. 

"I am pleased with this quarter's earn-

ings," Anthony M. Marlon, M.D., chair
man, president and CEO for the firm. 
"These results mark the 12th consecutive 
positive quarter for the company. I at
tribute this stability largely to our effec
tive managed care procedures, our favor
able providers contracts and our diverse 
portfolio of products," he added. 

In addition, Marlon announced Sierra 
Health Services has entered into a sole 
carrier relationship with the Rio Suite 
Hotel and Casino in Las Vegas, enrolling 
100 percent of the resort's 2,600 eligible 
employees. Of these, approximately 62 
percent have enrolled in the Sierra's HMO 
with the remainder enrolled in the admin
istrative services product. 

Sierra Health Services is comprised of 
eight subsidiaries which primarily pro
vide or arrange for the provision of health 
care services. 

UMC 
University Medical Center 

Affiliated with the University of Nevada School of Medicine 

383-2000 
1800 West Charleston • Las Vegas, NV 89102 

• Nevada's Only Burn • General • Oncology Unit 
Care Center Medical/Surgical Neonatal Intensive 

• Pediatrics Care • Unit 
• Obstetrics/Gynecology • Outpatient • Neurological Unit 

Cardiac Care Sur~:~ical Center Trauma Unit 
• Organ Transplant CritiCal & Intensive • Pediatric Intensive 

Program Care Units Unit 

Nevada's Major Clinical Campus • University of Nevada School of Medicine 

UHw.-.rr MIU>ICAL C•~" 

QIHCKCARE 
Centers 

1800 w. Charleston • Open 24 hours • 383-2074 
2760 Lake Sahara Dr. • 8 a.m. - 8 p.m. • 254-4900 
4333 North Rancho • 8 a.m. - 8 p.m. • 658-4507 

4333 Las Vegas Blvd. North • 8 a.m. - 8 p.m. • 644-8701 

Pediatrician o duty 7 days a week at UMC Quick Care • 1800 w. Charleston 

Low Basic Charge • All Major Credit Csrcls & Insurance Accepted 
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Carson-Tahoe Hospital 
celebrates completion 
of expansion 

Last July, an open house marked the 
dedication of phase ill of Carson-Tahoe 
Hospital's (C-TH) expansion/remodel 
project. The event celebrated three newly 
renovated areas: the relocation of outpa
tient registration, the construction of a 
separate, more convenient outpatient en
trance/lobby and an outpatient labora
tory area; the construction of a physician 's 
lounge which will serve the medical staff 
of over 70 active physicians; and the ex
pansion and relocation of the clinical labo
ratory from 1,615 square feet to 3,714 
square feet. 

Begun in 1989, phase I of the hospital's 
expansion project included building the . 
29-bed life stress center and relocating 
the intensive care unit to the second floor 
with the other inpatient care units. 

Phase II featured the new ambulance 
entry and elevator tower, the relocation of 
the emergency services department to 
triple its space, and the relocation and 
enlarging of the medical imaging depart
ment. During this phase, the helipad for 
the air ambulance was relocated from 
ground level to the hospital's rooftop -
the first of its kind in northern Nevada. 

The project was financed by a $6.9 
million general obligation bond issue ap
proved by voters in 1988. 

The guest speaker at the event was 
Ronald J. Slaughter, M.D., an inspector 
with the College of American Patholo
gists. Slaughter has served in this capacity 
during the previous two CAP certification 
surveys at C-TH. He is a pathologist at 
Sunrise Hospital in Las Vegas and a past 
president of the Nevada State Medical 
Association. Slaughter is an advocate for 
rural health care, serving as pathologist in 
Ely and Caliente, and working at the fed
eral level to forward the cause of rural 
health care. • 
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NEVADA COMMUNITY HOSPITALS 
Fiscal year 1991·92 

Hospital Location Beds 

LARGE URBAN 
Desert Springs Hospital Las Vegas 210 
Humana Hospital-Sunrise Las Vegas 688 
Saint Mary's Regional Medical Ctr. Reno 367 
University Medical Center Las Vegas 472 
Valley Hospital Medical Center Las Vegas 318 
Washoe Medical Center Reno 523 

SMALL URBAN 
Boulder City Hospital Boulder City 35 
Carson-Tahoe Hospital Carson City 115 
Lake Mead Hospital Medical Ctr. Las Vegas 163 
St. Rose Dominican Hospital Henderson 127 
Sparks Family Hospital Sparks 150 
Women's Hospital Las Vegas 82 

RURAL 
Battle Mountain General Hospital Battle Mountain 14 
Churchill Community Hospital Fallon 40 

Elko G7neral Hospital Elko 50 
Grover C. Oils Medical Center Caliente 20 
Humboldt General Hospital Winnemucca 20 
Mt. Grant General Hospital Hawthorne 35 
Nye Regional Medical Center Tonopah 40 
Pershing General Hospital Lovelock 34 
South Lyon Medical Center Yerington 44 
William Bee Ririe Hospital Ely 40 

FEDERAL HOSPITALS 
554th Medical Group Nellis AFB 35 
VA Medical Center Reno 228 

NON-COMMUNITY HOSPITALS 
CareUnit Hospital of Nevada Las Vegas 50 
Charter Hospital Las Vegas 84 
El Jen Medical Specialty Hospital Las Vegas 104 
HCA Montevista Hospital Las Vegas 80 
UMC Rehabilitation Center Las Vegas 34 
Southern Nevada Mental Health Las Vegas N/A 
HCA Truckee Meadows Hospital Reno 95 
HCA Willow Springs Center Reno 64 
Nevada Mental Health Institute Sparks 92 

Source: Nevada Hospitals Quarterly Reports and Nevada Hospital Assoc. Membership Directory 



EXECUTIVE PROFilE 

James J. Jimmerson: An attorney with a mission 

Energetic and successful, Jimmerson 

e southern Nevada court 

e e achieving justice for 

personal goal. 

If environment helps shape the person, 
Jim Jimmerson's professional life was 
carved from the crucible of a society grap
pling with changing values and creative 
ways of settling differences. 

Honed by the civil rights struggles of 
the 1960s, this highly successful and re
spected Las Vegas attorney is a model of 
the '90s buzz phrase: "cultural diversity". 
But that's getting ahead of the story. 

Born James J. Jimmerson in Las Vegas 
on April 8, 1951, his childhood fantasy 
was to be cop. But he didn't grow up with 
any in his family orneighborhood- strikes 
one and two against the environmental 
influence theory. 

Las Vegas High School politics and the 
civil rights movement in the late '60s 
began to nudge Jimmerson, the junior 
class president, toward a career in law. 

Growing up with the children of attor
neys Lou Wiener and Herb Jones, and 
having parents who wanted him to be an 
attorney made the decision easier. "I was 
very respectful of these senior attorneys" 
in town, Jimmerson said from his spa
cious but unassuming office. 

Race riots at L VHS and Rancho High 
School helped seal his decision. 
Jimmerson served on an interracial coun
cil after the tense showdown. 

He thrived on the challenge of con
fronting tough issues and finding har
mony in the aftermath; a quality that has 
served him well over the years. 

In fact, he'd rather be trying a case in 
court than performing most any other 

aspect oflegal practice. "It' s what makes 
me tick," says Jimmerson, "the court
room intensity that goes with trying to 
accomplish some good." 

And good he's produced. Since found
ing the firm of Jimmerson, Davis & 
Santoro, P.C. in 1983, the No. 1 student 
from George ~ashington University and 
Columbia Law School graduate has won 
five seven-figure jury verdicts for clients 
since 1987- believed to be more than any 
other trial and appellate practice in the 
state. "It's both humbling and exciting," 
he says of the accomplishments. "It re
quires incredible teamwork and a 24-hour 
office during the trial." In a normal week, 
Jimmerson may work up to 60 hours . 
"We're energetic and enthusiastic about 
what we do," he says. 

As for diversity, the front-and-center 
issue in American corporate board rooms 
these days, Jimmerson not surprisingly is 
very active in the National Conference 
(formerly the National Conference of 
Christians and Jews) . "I acquired a great 
deal of respect for Jewish culture at law 
school," he explains. 

Diversity is an action word at the firm 
which, according to Jimmerson, includes 
a good cross section of the community in 
terms of race, gender and religion. 

"We're committed to professionalism 
and focusing on business litigation, pro
fessional liability and family law. We're 
the L.A. Law of Las Vegas," he said with 
a slight grin. 

Jimmerson has authored numerous ar
ticles for legal periodicals, moderated 
various legal forums and is a member of 
the U.S. District Court, Ninth Circuit Court 
of Appeals and the U.S. Supreme Court. 

Jimmerson on various issues and as
pects of his life: 

TopAccomplishment-Havingafamily 
-"all else is secondary." Wife Carol is 
expecting a child in December; Jimmerson 
has Jimmy and Chad from a previous 
marriage. 

To Do Li st- "See my kids achieve their 
goals and provide them guidance." 

Wish List- "Someday, I'd like to be 
considered for a federal judgeship, but not 
before achieving continued excellent re
sults for our clients. There are battles still 
to be won." 

Trends - "The only prediction Orwell 
missed in 1984 was that by 1984, every
one would be suing everyone else. Frivo
lous suits are jamming the courts and 
don't speak well for attorneys.... The 
better lawyers are grouping and specializ
ing. Clients demand service and win
ning. ... Winning is everything because 
the stakes are higher, and there's a tre
mendous temptation to abuse the system, 
but attorneys must practice ethically. The 
law is still an honorable profession." 

Lawyer Bashing- "I don't see an end to 
it." Jimmerson will host a forum on KL VX 
TV -10 October 10 on lawyer bashing and 
its influence on juries. "Most attorneys 
are dedicated to a just decision and results 
for clients. However, the economics of 
law practice and competitiveness have 
brought out the worst in some attorneys .... 
The typical person is angry at the system, 
not attorneys, per se. The system is not 
achieving justice for all." • 
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Passage of the 1986 Tax Act 

has taken the sheen off of 

limited partnerships as tax 

sheltered investment vehicles. 

Many investors are considering 

cutting losses and selling out 

while others have recognized 

a buyer's market and are 

purchasing limited partnerships 

below market value. 
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by Richard Chulick 

Recycled Limited 
Partnership Investments 

Many investors currently possess lim
ited partnership investments which were 
purchased prior to the Tax Reform Act of 
1986 or at the height of the real estate 
market. Now that the potential for invest
ment gains or tax sheltering has been 
reduced, these investors are wondering if 
they should retain the investment or sell it. 
Conversely, other investors may be won
dering how t~ take advantage of attractive 
limited partnership investment opportu
nities now that some interests are selling 
below their estimated market values. 

Subsequent to the passage of the 1986 
Tax Act, the marketability oflimited part
nerships began to deteriorate in response 
to declining real estate values and the 
demise of many tax shelters. 

ROLL-UPS 

Since 1985, nearly $7 billion of roll-up 
limited partnership interests has been 
registered with the Securities and Ex
change Commission (SEC). In a roll-up 
transaction, the assets and liabilities of an 
illiquid limited partnership are acquired · 
by a larger publicly-traded partnership in 
exchange for an ownership interest in the 
acquiring partnership. 

Roll-ups are attractive to limited part
ners because they provide greater liquid
ity and diversification once the exchange 

is complete. Sellers can benefit as the roll
up provides a ready marketplace where 
they can sell their previously illiquid part
nership-interest, resulting in a more diver
sified partnership investment. 

While the overall concept of a roll-up is 
attractive, some transactions have proven 
to be quite disastrous. Most notable are 
charges that the fees associated with roll
ups have been exorbitant. In addition, 
once trading has begun in units of the new 
entity, equity values have fallen. 

To address these concerns, the SEC has 
adopted new rules applicable to limited 
partnership roll-up transactions. These 
rules require heightened disclosures with 
respect to the fundamental changes and 
potential adverse effects arising from roll
up transactions. 

NEW SEC REQUIREMENTS 

• Specific disclosures regarding invest
ment risk, changes and effects of the 
transaction, such as income tax consider
ations, reduced voting rights, changes in 
cash distributions and increased manage
ment compensation. 
• Increased disclosure with respect to 
conflicts of interest, alternatives, valua
tion methods and fairness . 
• Pro-forma financial statements to high
light the effects of a partial roll-up, sepa-



rate prospectus supplements summariz
ing the effects on investors in each part
nership, disclosure about the valuation of 
partnership assets and allocation of the 
roll-up consideration to limited partners. 
• Distribution of roll-up disclosure 
ocuments to investors at least 60 eaten

days in advance of the proposed ac
o the maximum period permitted by 

hichever is shorter. 
ted. these rules will enhance 

· ormation available to participants 
· a ro -up transaction as well as assist 
po ential outside investors in determining 
the soundness of their investment. 

SECONDARY MARKETS 

If your limited partnership interest has 
not been rolled-up into a larger partner
ship, you may be able to sell the invest
ment using a facilitator. A facilitator 
works to locate an investor interested in 
purchasing your limited partnership. Fa
cilitators are often the general partners or 
the brokerage firm that sold the original 
limited partnership investment. Names of 
potential buyers can also be obtained from 
computerized listing services such as the 
National Partnership Exchange and the 
Chicago Partnership Board. 

If you wish to consider selling your 
interest through a facilitator you should 
be aware that complete information re
garding your partnership interest is not 
readily available for distribution to poten
tial buyers. Consequently, values paid for 
the interest may be discounted due to the 
investment risk the buyer is assuming. 

Overall the market for limited partner
ship interests is expanding. Roll-ups and 
the use of a facilitator may offer sellers 
improved liquidity and provide buyers 
with greater diversification opportunities. 

These are some thoughts to consider. 
Your tax advisor and attorney can provide 
more detailed information and should be 
consulted before taking action. • 

Richard Chulick is a tax partner with the 
firm Deloitte & Touche. 
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Whatever your goals -

retirement, education for 

yourself, your children or 

grandchildren, travel, owning 

your own business - it takes a 

lot of money to make them 

a reality. Investments in stocks 

offer the best opportunity for 

achieving the returns that help 

you reach your long-term goals. 
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by Richard G. Hyte 

Do you own enough stocks? 

Stocks are a smart investment for most 
people. The longer you hold stocks (equi
ties) , the greater the possibility of a posi
tive return. For example, for any 10-year 
period from 1925 through the present, 
stocks have posted a positive return 96 
percent of the time, according to Standard 
& Poor's Corporation. For 15-year peri
ods, returns have been positive 100 per
cent of the time. Also, stocks historically 
have outperformed other investments over 
the long term. Clearly, long-term invest
ing in stocks' makes sense. Surprisingly, 
though, many people don ' t take full ad
vantage of equities; they own too few 
equity investments or none at all. 

A basic rule of the marketplace is that 
the greater the potential return, the greater 
the risk of price fluctuation , up or down. 
Stocks, while posting above average long
term results, also present the greatest short
term risk of price movement compared to 
bonds or cash. Nevertheless, equity in
vestments can be appropriate for a variety 
of people because there are so many ways 
to invest in the stock market. The follow
ing overview illustrates the many types of 
equity investments and how they can work 
to your advantage. 

Blue Chip Stocks: Relative Stability 
Stocks of large companies - blue chip 

stocks- have relatively stable prices. Be
cause the companies are well established, 
with somewhat predictable earnings, 

prices tend to fluctuate less than other 
equities. These companies also frequently 
pay steady dividends, giving you income 
in addition to the potential for capital 
appreciation. Dividend income often in
creases with growth in company earnings. 

Growth Stocks: More Potential 
Stocks of companies with fast-growing 

profits are called growth stocks because 
of their high appreciation potential. They 
are generally riskier than blue chip stocks 
in that the growth could plateau or go 
down quickly, especially if the rise in 
company earnings is interrupted. How
ever, over the long term, growth stocks 
generally outperform blue chips. 

Small Firms: Aggressive Investing 
Stocks of small companies hold the 

greatest growth potential. A small com
pany stock may be relatively new to the 
marketplace, so its price has a lot of room 
to grow if the company succeeds. But 
with the increased potential for long-term 
price appreciation, there is also a bigger 
risk of a price drop. 

You Need Growth to Fight Inflation 
Inflation erodes the return on any in

vestment. So if you position yourself for 
higher potential returns by investing in 
equities , you ' II have a better chance of 
staying ahead of inflation. Think about 
inflation when you ' re tempted to move 



out of equities and into more conservative 
investments. It ' s fine to want to protect 
your principal, but when you settle for 
low returns, inflation could leave you 
with no growth at all. Even if you ' re close 
to retirement and you want to protect your 
nest egg, try reducing- not eliminating
your equity holdings; you'll stand a better 
chance of maintaining your lifestyle. 

Diversification Helps Reduce Risk 
How can you invest in equities without 

taking on too much risk? Diversifying 
investments can reduce the degree of price 
fluctuation overall. You can diversify with 
mutual funds , variable annuities and man
aged money accounts. They invest in port
folios of securities from many companies 
in a variety of industries. 

If you want to invest in individual secu-

rities, you can create your own diversified 
portfolio. If you are very conservative, a 
suitable portfolio may be a blend of equi
ties (mostly blue chips) with some bonds 
and cash equivalents. The more aggres
sive your investment personality, the more 
stocks (especially growth stocks) you'll 
probably want. 

While you should maintain a long-term 
perspective, remember that periodic ad
justments in your portfolio are necessary. 
Keep an eye on economic developments . 
Increases in employment, consumer 
spending and personal income usually 
augur well for stock prices. Also, watch 
industry trends; the performance of a well
run company may be tempered by an 
overall industry slowdown. 

When you tailor your portfolio, don ' t 
forget to consider the time needed to reach 

BULBMAN'S GREEN LIGHT SAMPLE PACK 

your goal. If you 've invested primarily in 
equities but you ' re only a few years from 
retirement, you may wish to diversify 
further into bonds and cash accounts be
cause you'll need to begin withdrawing 
money soon. If you're conservative but 
it's 15 years until your child enters col
lege, the long-term potential of equities 
may make them appropriate for your 
education fund. 

If you want to build wealth for your 
future, the question is not, "Should I in
vest in stocks?"; it's, "Am I investing 
enough in stocks?" • 

Richard G. Hyte is a financial consultant in the 
Las Vegas office of Shearson Lehman Broth

ers. He has previously practiced as a certified 

public accountant and is a former member of 

Nevada Gaming Control Board. 

MONEY BACK 
GUARANTEE 

Try the "Green Light 
Sample Pack" in your 

home or office. You can 
return the lamps you don't 
like and we'll replace them 
with lamps you do like. If 

you don't like any of them, 
send them all back and 

we'll refund your money, 
no questions asked! 

These ultra efficient, long-lasting lamps fit almost any conventional socket, in
side or out. The package price of $89.00 includes shipping and handling. 
CALL NOW TO PLACE YOUR ORDER AND RECEIVE YOUR FREE 1992 CATALOG 

man TOLL FREE 1-800-648-1163 
SINCE 1975 TM Leading Distributor for ABCO • EYE • G.E. • Marvel• Osram • Philips • Radiac • Sylvania • Thorn • Ushio • Venture 
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Nevada 
Briefs 

Big 0 Tires to 
consolidate 
facilities 

Big 0 Tires, Inc., (NASDAQ: BIGO) 
will consolidate three distribution centers 
into one new facility in the Las Vegas area 
by 1995, company officials announced. 

The Englewood, Colo.-based company 
expects to spend from $7 million to $9 
million building the 300,000 square-foot 
facility, which will replace 358,000 square 
feet of aggregate space at the other centers 
- two in California and one in Denver, 
said Beth Hayne, Big 0 spokeswoman. 

"We will save significantly by this con
solidation," said Hayne, "and our distri
bution operations will be more efficient." 

Tom Hartley, chairman of the Nevada 
Development Authority (NDA), said "This 
is a real coup for southern Nevada. NDA 
has been working with Big 0 and Bill 
Jannen, national director of distribution 
for the company, for the last two years. 
Big 0 also looked at Utah and Arizona 
before choosing us. We look forward to 
them joining our community." 

The specific southern Nevada site will 
be announced when details are complete. 
Approximately 60 jobs will be created for 
southern Nevadans at the new site. 
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Mission Linen to 
expand plant 

Mission Linen, which provides linens, 
uniforms and related products, has started 
construction to expand its main plant in 
Las Vegas, which will make the site one 
of the largest processors of clean linens in 
the world. 

The $20 million stand-alone facility 
will expand the existing operation by 
96,000 square feet. Currently, Mission 
Linen's site is 40,000 square feet and 
employs 250 people who process more 
than one million pounds of linen and 
related products each week. The expanded 
facility, which will provide employment 
for another 500 people, will produce an 
additional2.4 million pounds of finished 
work each week. 

Nevada economy 
continues relative 
strength 

Accelerating employment growth in late 
1992 carried over into 1993, making Ne
vada the nation's second-fastest job
growth state in the nation, according to 
U.S. Bank's Business Barometer, a quar
terly economic report that includes data 
and analyses on Nevada's economy. 

Authored by John Mitchell, chief econo
mist, and Patricia Stanton, assistant econo
mist of U.S. Bank, July's edition of the 
Barometer reports Utah was the only state 
experiencing faster employment growth. 

From May 1992 to May 1993, wage and 
salary employment estimates showed a 
gain of 3.1 percent, or 20,100 jobs. The 
national figure was 0.8 percent. 

"Nearly 40 percent of the employment 
gain was in the construction field -large! y 
reflecting the major projects underway in 
Las Vegas," write Mitchell and Stanton. 
"Eighty percent of the payroll employ
ment gain took place in Clark County. In 

Reno, employment rose 1.4 percent, or 
2,100 jobs." 

From May 1992 to May 1993, job
growth sectors included government 
(4,000); business and medical services 
(3,400); trade (2,700); and finance, insur
ance and real estate (1,900). 

Year-over-year job declines took place 
in mining ( -500); legal, engineering, 
accounting and management services 
(1 ,800); air transportation (-300); and pri
mary metals (-100). 

Despite rapid growth compared to the 
nation as a whole, Nevada is growing 
more slowly than it did in the late 1980s . . 

Perhaps signaling the end of a four-year 
decline, residential building permits in 
the state through April are 4 percent ahead 
of last year, the Barometer reports. 

Mail Boxes Etc. 
awards 
scholarships 

Clark County Mail Boxes Etc. fran
chise owners recently awarded two Clark 
County high school students $1,000 each 
in scholarships to the University of Ne
vada, Las Vegas, or Clark County Com
munity College. For the third year, Mail 
Boxes Etc. awarded "MBE & Me Busi
ness" educational scholarships through 
its MBE Advertising Association. 

Winners of the Mail Boxes Etc. schol
arships were selected on the basis of grade 
point average and ACT test scores. Other 
requirements included demonstration of 
financial need and extracurricular activ
ity. "These scholarships allow us to invest 
in the community and the future of Las 
Vegas," said Carl DiGennaro, Clark 
County Mail Boxes Etc. franchise owner. 

In January, Mail Boxes Etc. was named 
one ofthe top five franchise opportunities 
in Entrepreneur magazine's 14th Annual 
Franchise 500 list. Six Clark County MBE 
locations, including DiGennaro's unit, 
rank among the list's top 200 in the 
2,200-store franchise network. • 
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business indicators & anafY.,sis 
evada's economic growth continues. Of course, 
recent growth rates have declined from past perfor
mance levels, and not every one shares equally in the 
current expansion. Furthermore, economic growth 
has weakened sufficiently such that Nevada unem

ployment rates now hover near the 7 percent level. Job losses and 
firm downsizing have kept national rates at these high levels for 
sometime. Thus, although structural conditions in Nevada have not 
been severely effected, the state's dependence on overall economic 
activity elsewhere, particularly California, and the migration of 
economic problems have been an economic drag. 

In recent months Nevada's unemployment picture has weak
ened. It now more closely mirrors national conditions. As of March, 
Nevada's unemployment rate on a seasonally adjusted basis stood 
at 6.9 percent (the same as the national rate in April). But, winds of 
change suggest some near-term improvement in Nevada's employ
ment picture. In particular, the construction of large projects in 
southern Nevada foretells increased employment, spending and 
income during the remainder of 1993. 

Other key statistics also point to economic improvements. In 
April , Nevada taxable sales were 7.26 percent above year-ago 
levels, with Clark County providing most of the state's increase. In 
addition, Nevada's March gaming revenue exceeded year-ago 
levels by 3.84 percent. Again, Clark County provided the impetus 
for the push upward. Thus, two of the state's important indicators 
point to growth improvement during the first quarter of the year. 

Meanwhile, the overall performance of these measures for Washoe 
County fell behind the state average. But, not all indicators from 
Washoe County are below national and state averages. On the 
contrary, passenger traffic at Reno's Cannon Airport increased 
26.53 percent above year-ago levels in the second quarter of 1993. 
The success of Reno Air, with the largest percentage of Cannon's 
passenger traffic, adds to the capacity of northern Nevada's tourism 
economy. On the other hand, McCarran Airport in Clark County 
reported a 6.67 percent increase over the same period, a healthy 
increase but not at Reno's record rate. 

Ultimately, whether in the months ahead the strength of southern 
Nevada's recovery will continue and northern Nevada' s tepid 
growth will reverse depend largely on external forces . That is, key 
external factors include the rate at which the national economy 
performs, how quickly California's economy recovers, and the 
pace of European and Japanese economies. These factors affect the 
sustainability of the Silver State's growth. Of course, the long-term 
outlook depends on the emerging markets for casino gaming 
elsewhere in the nation. As a result, there is now greater than usual 
uncertainty about Nevada's economic outlook. 

Weak economic growth seems to remain the current primary 
national economic concern. In the face of these conditions, Nevada's 
economic conditions and near term outlook remain more favorable 
than those in California and most other regions of the nation. 

R. Keith Schwer, UNLV Centerfor Business & Economic Research 
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UNEMPLOYMENT 
Nevada 

los Vegas 
Reno 

U.S. 

RETAIL ACTIVITY 

Nevada T oxoble Soles 
Clark County 
Washoe County 

U.S. Retail Soles 

DATE 

Mar, 1993 
Mar, 1993 
Mar, 1993 
Feb, 1993 

Apr, 1993 
Apr, 1993 
Apr, 1993 
Apr, 1993 

GROSS GAMING REVENUE 

Nevada 
Clark County 
Washoe County 

Mar, 1993 
Mar, 1993 
Mar, 1993 

CONSTRUCTION ACTIVITY 
los Vegas Area 

New Residences 
New Commercial Permits 

Reno Area 
New Residences 
New Commercial Permits 

U.S. 
Housing Storts 
T otol Construction 

HOUSING SALES 
los Vegas Area 

Average Soles Price 1 

Average Cost/Square Foot 
Average Mortgage Rote 2 

Washoe County 
Average Soles Price 1 

Average Cost/Square Fool 
Average Mortgage Rote 2 

U.S. Home Soles 

TRANSPORTATION 

T otol Passengers 3 

McCarron Airport, LV 
Connon Airport, Reno 

Stole Taxable Gasoline Soles 

POPULATION ESTIMATES 

Nevada 
Clark County 
Washoe County 

NATIONAL ECONOMY 

Consumer Price Index (4) 
Money Supply - M 1 
Prime Rote 
Three-Month U.S. T-Bill 
Gross National Product 

1 sl qtr 1993 
1 sl qtr 1993 

2nd qtr 1992 
2nd qtr 1992 

Feb, 1993 
Jon, 1993 

2nd qtr 1992 
2nd qtr 1992 
4th qtr 1992 

2nd qtr 1992 
2nd qtr 1992 
2nd qtr 1992 
Apr, 1993 

2nd qlr 1993 
2nd qtr 1993 
Mar, 1993 

July 1, 92 
July 1, 92 
Ju ly 1, 92 

Apr, 1993 
Apr, 1993 
May, 1993 
May, 1993 
1st qtr 1993 

UNITS 

seasonally adj . 
seosonoliy adj. 
seasonally adj . 
seasonally adj . 

$ thousand 
$thousand 
$thousand 
$million 

$thousand 
$thousand 
$thousand 

#permits 
#permits 

#permits 
#permits 

thousand 
$billion 

$ 
$ per sq . ft. 
% 

$ 
$per sq . ft. 
% 
thousand 

passengers 
passengers 
thousand gal. 

people 
people 
people 

1982-84= 1 00 
$billion 
% 
% 
$billion 

LATEST 
PERIOD 

6.9 
6.8 
6 .5 
6 .9 

1,345,595 
803,540 
240,330 
169,700 

496,627 
377, 134 

72,719 

2,987 
151 

236 
14 

1,213 
444.4 

135,584 
79.29 

7.55 

167,116 
95.70 

8.70 
751 

5 ,581 ,1 93 
1, 147,345 

59,656 

1,342,090 
854,300 
265 , 190 

144.2 
1043 .2 

6.0 
2.96 

6048.0 

PREVIOUS 
PERIOD 

6.8 
6 .5 
6.1 
6 .9 

1,387,658 
819,662 
245,345 
167,720 

435 ,000 
337,000 

56,394 

2,764 
84 

279 
14 

1, 137 
446.2 

129,421 
71 .35 

8.19 

162,554 
82.80 

8 .60 
612 

5,212,601 
1, 106,402 

50,407 

143 .6 
1043 .2 

6 .0 
2.89 

6081.8 

YEAR 
AGO 

6.7 
7 .0 
6 .3 
7.2 

1,254,574 
712,290 
235,303 
160,182 

478 ,269 
361,597 

71,739 

2,463 
148 

226 
16 

1,095 
427.6 

142,814 
76.38 

8.63 

183,968 
83.00 

9 .40 
552 

5 ,232 , 158 
906,770 

57,947 

1,296,360 
817,450 
262,900 

139.7 
941 .2 

6 .5 
3 .66 

5 ,840.2 

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA; (3) enplaned/ deplaned passengers; (4) all urban consumers 
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNLV, Center for Business and Economic Research; 
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve. 
COMPILED BY: UNLV, Center for Business and Economic Research 

CHANGE 
YRAGO 

2.99% 
-2 .86% 
3.17% 

-4.17% 

7 .26% 
12.81% 
2 .14% 
5 .94% 

3.84% 
4.30% 
1.37% 

21 .27% 
2 .03% 

4 .42% 
-12.50% 

10.78% 
3.93% 

·5 .06% 
3 .81% 

-12.51% 

-9.16% 
15 .30% 
-7.45% 

-36.05% 

6.67% 
26.53% 

2.95% 

3 .53% 
4.51% 
0.87% 

3.22% 
10.84% 
·7.69% 

-1 9 .13% 
5 .27% 
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' 
"I'd feel a little pain now and then, but I didn't think it 

was anything serious. Maybe because I didn't want to ... 

"But I finally went to see my doctor anyway. And it was a 

good thing I did, because it was serious. It was my heart. 

"I needed a cardiovascular specialist and surgery. That 

meant the hospital. 

"I was worried, sure. But only about me. Not about what it 

took to get me well. All along I knew I was being cared for-and 

cared about -by lots of people, start to finish. Lots of people I 

never even met. 

"And I got well. Thanks, HPN. It may not have been easy, 

but you sure made it simple." 

~ 
HEALTH PLAN OF NEVADA, INC. SM 

A member of Sierra Health Services, Inc. 

Please refer to the Certificate of Coverage for limitation and exclusions. S2 


