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SPECIAL REPORT APRIL 2015

WELCOME TO THE CITY OF HENDERSON! We’ve worked hard to create a premier place to build, expand or relocate a business. That’s why 

companies and entrepreneurs consistently choose Henderson to do business. We embrace and support 

local businesses and encourage entrepreneurs and innovators to play a lead role in our community’s 

ongoing economic diversification. As the hub for business in the Southwest, the City of Henderson partners with agencies, local 

governments, businesses and residents to make our community strong and vibrant and to help businesses 

leverage the local resources they need to be successful. In addition to our pro-business environment, there 

are also many other benefits of doing business in Nevada’s second-largest city.
 We are minutes away from McCarran International Airport, Interstate 15 and the Las Vegas Strip. There 

is no corporate income tax, no personal income tax, our business-friendly permit process is rated among the 

nation’s finest and we are rated a “very low cost city” in the Kosmon-Rose Cost of Doing Business Survey. 

 Henderson also enjoys a unique balance of housing, job opportunities, transportation choices, outstanding 

schools, access to healthcare and community services and unrivaled amenities. Our community has what 

it takes to attract and retain workers, visitors and businesses alike. Henderson has been named one of the 

safest cities in the country by Forbes, Business Insider and Law Street Media, and by MONEY magazine 

as one of the top 100 places to live. We enjoy a quality of life that is second to none, with diverse cultural opportunities and a park, trail or 

recreation facility within a half-mile of most homes. Our award-winning parks and recreation system is 

one of the most recognized and admired in the nation and plays an important role in our designation as a 

Bicycle Friendly Community. Henderson residents also have the highest educational attainment among all major Nevada cities. 

In fact, 15 percent of all new residents come to Henderson with existing management, professional or 

technical skills—and the experience your business needs to succeed.
 With its strong local economy, outstanding industrial market opportunities, new retail concepts and 

dynamic new master-planned communities, it’s time to take a closer look at Henderson as your Las Vegas 

Valley address for business success. 

Sincerely,

Mayor Andy Hafen
City of Henderson
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FROM a company town to a city companies want to be in: Hen-

derson has trended towards the feel of a hometown community 

while evolving to meet the needs of residents and businesses.

 In the 1930s, Henderson housed builders working on Boul-

der Dam. During World War II the Basic Magnesium Plant in 

Henderson processed magnesium. Those workers left after 

the war, but Henderson carried on and incorporated in 1953, 

population 7,400.

By Jennifer Rachel Baumer
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 Today, Henderson is Nevada’s sec-

ond largest city and consistently ranked 

on “Best Of” lists from safety to livability. 

Businesses from Levi Strauss & Company 

to Toyota Financial Services and Ocean 

Spray make Henderson home. Recently, 

Life Time Fitness Inc., and Barclaycard US 

also arrived in Henderson, taking 170,000 

square feet and 50,000 square feet respec-

tively, while VadaTech Corporate Head-

quarters & Manufacturing Facility won an 

award for design on its 50,000-square-foot 

facility.

 Simultaneously, Henderson provides 

new and traditional resources and ameni-

ties businesses and residents want.

will feel comfortable and safe – some-

where they’ll want to live and raise their 

families. In a recent Community Assess-

ment Survey conducted by the ETC Insti-

tute, 99 percent of residents were satis-

fied with both Henderson as a place to 

live and the quality of life. 

 Henderson is home to a nationally-

recognized parks and trails system with 

60 well-tended city parks, and nearby 

outdoor recreational venues include Mt. 

Charleston, Lake Mead and Red Rock 

Canyon. Henderson is just moments 

from the famed Las Vegas Strip with 

its fine dining, shopping, entertainment 

venues, theaters and cultural events.

 Water Street District, Henderson’s 

historic heart, is a unique setting where 

Main Street USA meets progressive, 

dynamic thinking. A convergence of 

culture, commerce and authentic small-

town sensibilities, the Water Street Dis-

trict is the product of forward-thinking 

redevelopment policies carried out by 

the City of Henderson. Today, innovative 

pro-business and resident aid programs 

are changing the face - and the soul - of 

this vibrant district. 

 Water Street is home to the Hender-

son Convention Center, which offers 

over 13,000 square feet of convention 

and meeting space. After 25 years of 

use, the convention center is due for 

a renovation or rebuild with a possible 

expansion to include a hospitality com-

ponent. The request for proposals for 

the public/private reinvestment project 

will go out this spring, with the selection 

process happening over the summer of 

2015.

 The Galleria at Sunset expansion 

started in 2013 and has entered phase 

two, including exterior work and the ad-

dition of new-to-market restaurants like 

Gen Korean BBQ House and Sugar Fac-

tory. “Last year was great,” said Heather 

FitzGerald, marketing director of the 

mall. “Sales were up, traffic was up, and 

SPECIAL REPORT

LIFE IS GOOD: Children 
enjoy the splash pad 
at one of four parks 
within the Inspirada 
community.

#The Place to Be

 “Henderson is a great selling sub-

market,” said Rob McGibney, division 

president, KB Home Nevada. “People 

want to live there.”

 Livability.com has consistently 

ranked Henderson on its Top 100 Best 

Places to Live list, and Law Street Media 

lists it on the Top 10 Safest Cities with 

a population greater than 200,000. Busi-

nesses want to locate where they’re not 

only able to hire from a well-educated 

workforce, but where their employees 

http://www.NevadaBusiness.com
http://www.levistrauss.com/
https://www.toyotafinancial.com/pub/home/
http://www.oceanspray.com/
http://www.oceanspray.com/
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Focus On Your

Let Us Help With Your Bottom Line. 

Natural gas is a safe and reliable energy source for the 
present and our future. We can help you meet today’s energy 
challenges with cost-effective and energy-efficient solutions.

Contact an Energy Advisor today to learn more about energy  
efficiency rebate programs and other ways to help your  
business at swgasliving.com/business or 1-800-654-2765.

BUSINESS.

Why Choose Natural Gas? 
CLEAN

RELIABLE

EFFICIENT

AFFORDABLE

ENERGY SAVINGS

http://www.swgasliving.com/business
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#Henderson Healthcare
 

 Another important industry in which 

Henderson has been growing is healthcare 

with two major projects in the works.

 St. Rose Dominican Hospital’s Siena 

Campus Tower has broken ground on St. 

Rose Parkway. The 220,000 square foot 

tower will encompass five-stories and is 

expected to cost $156 million. The project 

will add 141 private rooms to the campus, 

bringing the total number of private rooms to 

360. In addition, it will double the size of the 

hospital’s neonatal intensive care unit (NICU) 

and the expanded emergency department 

is being designed to accommodate nearly 

85,000 annual patient visits. The expansion 

is expected to be complete by early 2016 and 

is the latest milestone in the Siena Campus’ 

three-year renovation and expansion project.

 Henderson will also soon be home to 

Union Village, a $1.2 billion medical com-

munity that will include the Valley Health 

System’s sixth acute care facility, Hender-

son Hospital. In addition to the hospital, the 

healthcare-centered, master-planned proj-

ect will encompass 170 acres and feature all 

the components of a live, work, play commu-

nity with a healthcare twist. The project broke 

ground in October of 2014 at the northeast 

corner of US 93/95 and Galleria Drive. 

 Both projects are big boosts to Hender-

son’s already robust offering of healthcare 

facilities. And, each healthcare development 

has, and continues to, benefit from the efforts 

of the city’s economic development team.

#Strategic Location
 

 There are 13 business parks in Hen-

derson, serving businesses including light 

manufacturing, distribution centers, re-

search and design facilities and real estate 

to meet the needs of retail and office uses 

this year they’re both up over last year 

for January and February.”

 When businesses relocate or expand, 

they look for business-friendly environ-

ments. Nevada is well known for its posi-

tive approach to business - no corpo-

rate, personal, income or franchise tax, 

and additional incentives like sales and 

use, personal property and modified 

business tax abatement.

 For employers looking to hire locally, 

there are multiple institutions of higher 

education in Henderson, from the near-

by University of Nevada, Las Vegas to 

the College of Southern Nevada Hender-

son Campus and Nevada State College. 

Another 12 private colleges offer more 

than 75 programs and majors. By 2012 

measures, 64 percent of the population 

have some college, and 37 percent hold 

a college degree. Henderson’s popula-

tion of nearly 280,000 is still growing, 

and is expected to reach 335,000 by 

2020. 

#Henderson SPECIAL REPORT

CELEBRATING over 30 years of award-winning construction, Burke 

was recently honored at the City of Henderson’s 15th Annual Economic 

Development & Small Business Awards for two of the city’s most iconic 

projects — the Barclaycard US Call Center Expansion and VadaTech’s 

Corporate Headquarters & Manufacturing Facility. These projects have 

created hundreds of jobs and both have plans for future expansion.  

 Barclaycard US and VadaTech were also recent winners at NAIOP’s 

Annual Spotlight Awards. Burke Construction Group has been a proud 

member of the Henderson Chamber of Commerce (HCC) and Henderson 

Development Association for over ten years. Burke’s Chief Marketing/

Governmental Affairs Officer Tony Dazzio, has served on the Board of 

Trustees for the Henderson Development Association since 2009.  

 “It is a great honor to be a member of the Henderson Chamber of 

Commerce.  Chamber President Scott Muelrath is well known in the busi-

ness community and highly regarded for his leadership role in Hender-

son.  The HCC is a phenomenal organization to work with,” said Dazzio.

Burke Construction Group
Celebrating Over 30 Years of Award-Winning 
Construction

http://www.NevadaBusiness.com
https://www.unlv.edu/
http://www.csn.edu/about/locations/henderson.asp
http://www.csn.edu/about/locations/henderson.asp
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http://www.strosehospitals.org/
http://unionvillage.net/
http://www.valleyhealthsystemlv.com/
http://www.valleyhealthsystemlv.com/
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such as corporate head-

quarters, call centers and 

back office operations.

 While facilities are cer-

tainly important, acces-

sibility and moving goods 

is just as important and, in 

this arena, Southern Ne-

vada shines. Henderson is 

seven miles from The Strip, 

minutes from McCarran In-

ternational Airport and Hen-

derson Executive Airport, 

and served by major highways I-15, US 95, 

US 93 and Highway 146. Located 50 miles 

from the California border, 234 miles from 

Los Angeles and, being south of The Strip, 

it’s possible to go from Henderson to Los 

Angeles without passing through the  Las 

Vegas entertainment corridor. 

 “Our position in Southern Nevada is won-

derful for reaching western regional markets 

and for doing business in the Southwest,” 

said Barbra Coffee, director, Economic 

Development and Redevelopment, City of 

Henderson. “With the proximity we have to 

Southern California, four to six hours and 

you’re in Los Angeles and San Diego and 

you have access to the millions of people 

who might be your target market.”

 Henderson is also easily 

accessible by air, via McCar-

ran International Airport and 

Henderson Executive Air-

port. Henderson is in the Las 

Vegas Valley and businesses 

locating there share in Las 

Vegas’s global market, with 

five million people attending 

business meetings and trade 

shows in the region and 40 

million coming through the 

airport every year.

 When a business is ready to locate in 

Henderson, the city is ready to work with 

the owner.

 For 15 years Henderson has worked with 

NAIOP, a commercial real estate develop-

ment association and the development com-

munity to create a system that meets the 

needs of business going through the entitle-

ment process. It has paid off – Henderson 

#Henderson

“Our position in Southern Nevada is 
wonderful for reaching western regional 

markets and for doing business
in the Southwest.”

— Barbra Coffee

http://www.prologis.com
https://www.mccarran.com/
https://www.mccarran.com/
http://www.hnd.aero/
http://www.hnd.aero/
http://www.cityofhenderson.com/economic-development/home
http://www.cityofhenderson.com/economic-development/home
http://www.naiop.org/
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tavern,” said owner Judy Alewel. But they 

needed a liquor license for beer and wine.

 The city made it work, and in February, 

Pinot’s Palette celebrated its 5,000th cus-

tomer. “I absolutely love Henderson,” said 

Alewel. “Henderson Chamber of Commerce 

has also been incredibly supportive, and the 

community has embraced Pinot’s Palette.” 

 Companies have struggled to find ex-

isting industrial space in Henderson as 

inventory has filled up over the last year.

 “Businesses have had a hard time 

finding existing space in our city, so it’s 

exciting to see new industrial develop-

ment starting up again,” said Coffee. “We 

now have more than 600,000 square feet 

of new construction planned this year 

which will help us get back in the game.”

 That good news means more com-

panies will be able to choose Henderson 

rather than Phoenix, Salt Lake, Denver or 

the Inland Empire.

 One of the proposed new projects is 

Henderson Freeway Crossing, a 100 per-

cent speculative project being built at 

Lake Mead Parkway and U.S. Highway 

95. Panattoni is planning a six building, 

455,000-square-foot project they’re hop-

ing to deliver by the end of 2015. They’ve 

already delivered the 320,000-square-

foot FedEx Ground facility located in the 

South 15 Airport Center. 

 “We’ve had our eye on the site for 

some time,” said Doug Roberts, partner, 

Panattoni Development Company, Inc. 

“We think it’s an underserved market with 

good access to the labor market, good 

access to freeway systems, very business 

friendly and the distribution and ware-

house vacancy rate in that area is less 

than 1 percent, so it seemed like a good 

time to build product in Henderson.” 

 Harsch Investment Properties will 

break ground spring 2015 on the latest 

was chosen as one of the top three best sys-

tems in the nation according to University of 

North Carolina School of Government. In ad-

dition, according to the Community Assess-

ment Survey, 74 percent of Henderson’s resi-

dents are satisfied with the city’s efforts to 

help local businesses grow. And, 85 percent 

of residents are satisfied with the economic 

development overall. Projects are submit-

ted online and tracked through a transpar-

ent process so principals can see instantly 

where their plans stand in queue.

 “The city has instilled a customer ser-

vice target and standards,” said Jeff Leake, 

manager, City of Henderson Economic 

Development Division. Projects submit-

ted for review are tracked in terms of time 

and when the city meets the time limits set, 

word gets back to the industry. 

 Sometimes the industry needs to get 

back to the city. When Pinot’s Palette 

opened in fall 2014, it was a new enough in-

dustry – paint and sip – the city didn’t know 

how to treat it. “We’re not a restaurant or a 

#Henderson SPECIAL REPORT

ROSEMAN University of Health Sciences was founded in Henderson in 

1999 as the Nevada College of Pharmacy, offering the first doctoral phar-

macy program in the state. Since that time, the private, non-profit univer-

sity has continued to grow while addressing the health sciences education 

and healthcare needs of the region. Today, Roseman’s Henderson campus 

on Whitney Mesa is comprised of the College of Pharmacy as well as a 

College of Nursing, offering a bachelor’s degree in nursing; a College of 

Dental Medicine, offering an orthodontic residency program and a mas-

ter’s in business administration program with a focus on healthcare. 

 As a non-profit, Roseman does not rely on taxpayer funding for its 

continuous development and ongoing operations. Smart planning and 

responsible risk taking have fueled the university’s growth over 15 years, 

with its success reinvested back into its academic programs. To date, 

Roseman’s total capital investment in Nevada exceeds $97 million, most 

of which has been in Henderson. Additionally, since its founding, the uni-

versity has brought more than $650 million in revenues to Nevada while 

promoting its healthcare capacity.

 In 2014, Roseman employed more than 250 faculty and staff in South-

ern Nevada with annual payroll and benefits exceeding $29 million. Rose-

man University currently enrolls approximately 1,500 students, with more 

than 800 at its Henderson campus. The university has 2,570 alumni, of 

which 1,800 are pharmacists.

 Roseman is continuing its growth with the establishment of an allopathic 

College of Medicine to help address the physician shortage in Southern Ne-

vada. The College of Medicine is currently progressing through the accredi-

tation process with the goal of accepting its first class of 60 students in 2017.

Roseman University of
Health Sciences
Roots in Henderson

#Building Henderson

http://www.NevadaBusiness.com
http://www.sog.unc.edu/
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#Henderson SPECIAL REPORT

for those teams, development in Hender-

son is moving forward to accommodate 

businesses looking to expand or relocate.

#Henderson’s Draw 

 For Harsch, the principals have al-

ways had a good relationship with city 

officials, the Henderson Chamber of 

Commerce and the Henderson Develop-

ment Association. 

 “Certain businesses are very much 

drawn to Henderson given its economic-

friendly environment and very approach-

able climate with regard to economic de-

velopment and their public officials,” said 

Ramous. “There’s a very pro-business 

community there and it’s well diversified, 

able to capture a variety of businesses.”

 For Panattoni, it’s the vacancy rate 

and the increased demands for space 

as more businesses look to locate in 

Henderson.

 For Prologis, it’s the market funda-

mentals and the vacancy rate. “We own 

a couple buildings in the Henderson 

submarket and felt it’s a good market 

for us to grow our portfolio and put an-

other facility on the ground out there,” 

said Jeff Foster, vice president, market-

ing officer. The company owns Black 

Mountain Distribution Center I and II and 

plans are in the works to build the third, a 

240,000-square-foot building.

 Henderson is seeking new business-

es and growing its industrial base in the 

market, according to Foster, and with 

development of the multi-use Cadence 

master-planned community, he believes 

that market will grow. 

 “There’s going to be a lot of people liv-

ing there who own their own businesses 

and who will want to have their business 

and industrial space right there in Hen-

derson, and that’s who we’re looking to 

cater to.”

phase of Henderson Commerce Center, 

located on Warm Springs Road, said John 

Ramous, senior vice president and regional 

manager of Harsch. The newest phase will 

incorporate two separate parcels and five 

buildings totaling 220,000 square feet and 

is slated for users to take units ranging 

from 3,500 and 20,000 square feet.

 “Our bread and butter has been to ca-

ter to smaller businesses and then contin-

ue to grow them over the years, so as they 

grow, we grow,” Ramous said. “We like to 

always have the ability to grow them, and 

for tenants to come in and take multiple 

units says a lot about market activity.”

 What it says is market activity is pick-

ing up in Henderson. During the economic 

downturn mom and pop businesses still 

opened in small spaces, but there was 

little demand for midbay size, anywhere 

from 10,000 to 25,000, or even 50,000 

square feet. Now demand for midbay and 

big box sizes is growing, and the Southern 

Nevada region is out of space to show site 

selection teams coming in from the Mid-

west and Southern California. Planning 

CITIZENSHIP is one of the ways in which Barclays lives and embeds pur-

pose and values among employees. The company has made a commit-

ment of responsible corporate citizenship in each community it represents, 

including Henderson. In 2012, Barclays made a commitment to invest $369 

million by 2015 to help five million disadvantaged young people worldwide 

develop their skills in three key areas: employability, enterprise and financial 

literacy. It is our belief that enhancing their skills will help these youths fulfill 

their potential, overcome barriers placed in their lives and make their com-

munities great places to live. 

 Barclays partners with local non-profits and schools that focus on mean-

ingful and impactful programs that enhance skills in the next generation. 

The company’s colleagues also invest time and expertise with these orga-

nizations. Over the past 10 years they have averaged 96 percent colleague 

engagement. This means that almost all of Barclays’ colleagues participated 

in some type of volunteer event during the year. Over the past year, the nearly 

800 colleagues at Barclaycard US-Henderson participated in a variety of 

projects including: providing $10,000 to the Boys & Girls Club (Reynolds 

Clubhouse) Tutoring program, with colleagues volunteering weekly during 

homework hour; providing tutors at Silvestri Junior High; participating in Ne-

vada Reading Week; and building homes for Henderson families through 

Habitat for Humanity among other projects.

 As Barclays continues to expand its footprint in Henderson and grow 

the workforce with additional colleagues, management and employees alike 

are proud to bring this spirit of active citizenship to the community and will 

continue to work to make an impact in the lives of young people. 

Barclaycard US
Henderson Community Involvement

http://www.NevadaBusiness.com
http://www.prologis.com/en/index.html
http://www.nevadabusiness.com/2015/04/trending-in-henderson/?utm_source=PDF&utm_medium=PDF&utm_campaign=PDF%20PDF%20April%202015
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#A Place To Call Home 

 Two new master-planned communities 

in Henderson are creating homes rather 

than houses, and neighborhoods rather 

than developments. 

 Cadence is slated for 2,200 acres east 

of Lake Mead Parkway and Warm Springs 

Road. Some 13,250 residential units are 

planned with a mix of architectural de-

signs from traditional to contemporary 

and even a beach house-type design. Built 

around 450 acres of open space, parks, 

walking and bike trails, a 100-acre sports 

park and a 50-acre central park, the plan 

calls for residential, retail and commercial 

for a live, work, play community.

 The community will also house a 5,000 

square foot office building and 15,000 

square feet in two planned build-to-suit of-

fice complexes, and offer free Wi-Fi in pub-

lic areas so people can work outside or in.

 For people who want to live adjacent to 

Anthem with great access to the 215 Belt-

way and I-15 freeways, the Inspirada com-

munity is building seven villages on 1,500 

acres.

 Keeping up with environmentally 

friendly trends, KB Home is building 

homes that are often twice as energy ef-

ficient as homes built just 10 years ago. 

“It makes a big difference to buyers,” said 

McGibney. “In some instances it’s saving 

them $80 to over $120 per month in elec-

tric over a house built in 2006.”

  Inspirada features 85 acres of parks, 

trails and open spaces, creating a com-

munity where families can be seen play-

ing outside, McGibney said. In a public-

private partnership, Inspirada built two 

parks and turned them over to the city to 

maintain.

 Businesses follow rooftops, so new 

homes in Henderson mean new business-

es, and Inspirada will feature a commercial 

town center. 

#Henderson

 Celebrating 67 years of 

Excellence 
 in the City of Henderson

560 W Lake Mead Pkwy   |   Henderson, NV 89015   |   tronox.com

Past       Present       Future

#Why Henderson

 One opportunity Henderson shares 

with cities across the country is the ability 

to tap into the zeitgeist: with the movement 

to revitalize central business districts and 

downtowns comes a nationwide trend of 

people wanting to live close to where they 

work and to play where they live and to 

share in an actual community.

 “They want to be able to walk to work, 

have a scalable place to live and do busi-

ness and I think our Water Street District 

provides that,” said Coffee. “As people are 

more reliant on public transportation and 

less interested in owning their own vehi-

cles, you’re going to see continued move-

ment in that direction, young and old alike, 

and I think Henderson is the perfect place 

for that.”

 “Businesses want to be around where 

people live, and Henderson is consistently 

rated one of the best and safest places 

to live in America,” said McGibney. “The 

sheer volume of people who will be in In-

spirada at build out, it’s almost like its own 

little city with over 8,000 homes.” 

 KB Homes worked with the City of 

Henderson to re-entitle the project that 

started in 2007, updating the develop-

ment agreement in order to build homes 

that make more sense in today’s market, 

traditional homes with driveways and 

yards.

 “Henderson really partnered with us 

during the whole entitlement effort,” said 

McGibney. “We worked together to come 

up with a set of design guidelines that al-

low us to sell what today’s homebuyer 

wants while also providing first-class level 

amenities like no other master plan in Las 

Vegas.” 

http://www.tronox.com
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OUR VISION 
To be America’s premier community.

OUR MISSION
To provide services and amenities that enhance
the quality of life for those who live, learn, work,

and play in the City of Henderson.

Sam Bateman
Ward 4 Councilman

Andy Hafen
Mayor

Standing (left to right):

Sitting (left to right):

Gerri Schroder
Ward 1 Councilwoman

John F. Marz
Ward 3 Councilman

Debra March
Ward 2 Councilwoman

HENDERSON COUNCIL

City Hall (Main)
702-267-2323

Mayor/City Council
702-267-2085

Business License
702-267-1730

City Clerk
702-267-1400

Development
Services Center

702-267-3600

Economic Development
702-267-1650

Fire Department
702-267-2222

Public Works,
Parks & Recreation

702-267-4000

Cultural Arts
& Tourism
702-267-2171

Police Department
702-267-5000

Clark County School
District (Main)

702-799-5000 

Henderson Chamber
of Commerce

702-565-8951

RESOURCES

http://www.NevadaBusiness.com
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SHOP.  DINE .  L IVE .

2225 Vil lage Walk Drive,  Suite 171, Henderson, NV 89052  shopthedistr i c tgvr.com 

Anthropologie • AVEDA - Gianna Christine Salon, Spa & Wellness • Balboa Pizza Company • Barre3  

Bella Bridesmaid • Bella Vita • Ben & Jerry’s • Brighton Collectibles • Charming Charlie • Chico’s  

Color Me Mine • Crazy Pita Rotisserie & Grill • DownEast Basics • Due & Proper • Elephant Bar  

Fidelity Investments • Flea Bag’s Barkery & Bow-tique • Francesca’s Collections • Gymboree  

Janie and Jack • JoS. A. Bank Clothiers • Josie’s Frozen Yogurt • King’s Fish House • Las Vegas Pilates  

Loft • Lucille’s Smokehouse Bar-B-Que • Lyfe Kitchen • Magnolia Lane • My Gym Children’s Fitness Center

Ninush Design Studio & Furniture • Oil and Vine - Food and Drink for the Heart • Optic Gallery  

P.F. Chang’s China Bistro • Panera Bread • Pinot’s Palette • Pottery Barn • Rachel’s Kitchen  

Red Rock Running Company • REI • Scottrade • Settebello Pizzeria Napoletana • Sola Salon Studios  

Soma Intimates • State Farm, Carl Endorf Agency • Synergy Sotheby’s International Realty  

The Cheesecake Factory • The Coffee Bean & Tea Leaf • The Walking Company • West Elm  

Whist Stove & Spirits • White House | Black Market • Whole Foods Market • Williams-Sonoma

http://www.shopthedistrictgvr.com


Contact the City of Henderson’s Economic Development Division today.
(702) 267-1650 or visit hendersonmeansbusiness.com

ON TREND
#HENDERSON

Moving or relocating a business
to Southern Nevada?

Operate your company in a community that is rated one 
of the best places to live in America.

Henderson, Nevada offers a thriving business climate, outstanding 
demographics and an array of opportunities for any size business.

#live

http://www.hendersonmeansbusiness.com



