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“City projections say we’ll
reach the half-million
mark in population in 20
years,” said Bob Cooper,

who serves as manager for the City of
Henderson’s Economic Development Divi-
sion. “With this growth comes the respon-
sibility of continuing to intelligently develop
our economy and pursue the ideal target
industries to sustain our community.”

Henderson has successfully positioned
itself as “The Las Vegas Valley Address
for Business Success.” While enjoying
the benefits of sharing the Valley with the
world-class destination of Las Vegas,
Henderson offers its own unique busi-
ness climate and quality of life.

“We have obviously been positively
impacted in Henderson by the growth in
numbers and popularity of the entire Las
Vegas market,” said Phil Speight, Hen-

derson’s city manager since 1988. “How-
ever, Henderson has been able to estab-
lish and maintain its own identity and
sense of community. There is a definite
distinction between Henderson and Las
Vegas, and many business leaders rec-
ognize and appreciate that distinction.”

A focus on a higher quality of life has
led Henderson not only to be the most de-
sirable address in Southern Nevada, but,
also to become one of the most sought-
after addresses in all of the Southwest.

The city is known for being proactive in
its efforts to maintain its high quality of
life, as well as to diversify and strength-
en its economy. One example of this is
Henderson’s recent focus on the Valley’s
emerging medical industry – an industry
that will hold incredible promise for the
economic health of Henderson, as well as
benefiting its residents.

The development of the Southern
Nevada Medical Industry Coalition and
the growth of medical educational pro-
grams at institutions, including the
Nevada State College, University of
Southern Nevada and Touro University,
are focused on providing more medical
professionals to the community to fulfill
the area’s growing healthcare needs.

At the same time, the establishment
of prestigious medical training facilities
in Henderson – such as the Medical Ed-
ucation & Research Institute of Nevada,
which teaches surgeons and doctors
from around the world the most innov-
ative surgical techniques and proce-
dures – is giving Henderson a positive
reputation in the medical industry. This
growing reputation is helping to attract
doctors and medical facilities to expand
and relocate in Henderson.

Each month, approximately 1,000 new residents move to Henderson.

The city – the second largest in the state of Nevada – has exploded from

60,000 people in 1990 to over 250,000 people today. And the city

shows no signs of slowing down. With the residential growth comes

opportunity in the business arena.

HENDERSON
The Las Vegas Valley Address for Business Success
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These medical advances are helping to
lay a foundation that will allow residents
on-going quick and easy access to the
best medical services and healthcare
available anywhere.

But people and businesses aren’t
just attracted to Henderson because
of its emergence as a medical region
– although “health” is involved in the
decision. It’s the overall health of the
economy that is attractive to busi-
nesses. Henderson has one of the
lowest property tax rates in the state
(it has not been raised in 16 years)
and maintains the best bond rating of
any city in Nevada.

Once the facts are reviewed and the
success stories are told, there is no
doubt that Henderson continues to be
“The Las Vegas Valley Address for Busi-
ness Success.”

The New Business Hub 
of the Southwest

Located adjacent to Las Vegas in booming
Clark County, Nevada, Henderson is conve-
niently located between five major South-
west markets (Los Angeles, Phoenix, Salt
Lake City, San Diego and San Francisco).

Because of its location, easy access
and business-friendly environment, Hen-
derson is becoming a hub for business in
the Southwest. In fact, some are viewing
Henderson as a complement to the
Southern California marketplace because
of its close proximity to the ports of Los
Angeles and Long Beach.

Henderson is located 15 minutes from
the world-famous Las Vegas Strip.
Stretching 96 square miles from Lake
Las Vegas to the east and Interstate-15
on the west, Henderson forms the south-
ern edge of the Las Vegas Valley.

Transportation by Air and Land
Henderson’s easy access to McCarran

International Airport (located just 10 min-
utes via freeway from Henderson) and con-
venient location between major freeways
and highways connecting the Las Vegas
Valley to California, Arizona and Utah, make
getting to and from Henderson easy.

Major highways serving Henderson in-
clude I-15, US 93/95, Highway 146 and
the Southern Nevada Beltway (I-215). I-15
also provides immediate east-west ac-
cess from California to the East Coast via
I-80, I-70 and I-40, as well as north-south
access from Mexico to Canada via I-15.

Henderson is approximately a 40-
minute flight or a four-hour drive from
Los Angeles. It can be reached by air
from Phoenix, Salt Lake City and San
Diego in under an hour and from San
Francisco in less than two hours.

Water Street South is one of Henderson’s top redevelopment projects, which are revitalizing the downtown area.
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McCarran International Airport, ranked
among the 10 busiest airports in the na-
tion, served more than 44 million pas-
sengers in 2005.

Some of the major carriers serving the
Henderson/Las Vegas area are: America
West Airlines, American Airlines, Ameri-
can Trans Air, Continental Airlines, Delta
Airlines, Jet Blue, Northwest Airlines,
Southwest Airlines, TWA, U.S. Airways
and United Airlines.

Telecommunications
The Las Vegas Valley offers excellent

telecommunication and broadband
connectivity, which is increasingly im-
portant from a business continuity per-
spective. Numerous national backbone
connections are routed through the
Valley, providing significant benefits to
businesses in the form of superior
telecommunications products and ser-
vices, attractive rates and pricing, re-
dundancy and disaster avoidance

(since the Valley is virtually free from
natural disasters – such as tornadoes,
hurricanes and major earthquakes – as
well as power outages).

Henderson Among Top Places 
to Work and Live

Surveys conducted by Yahoo!Hotjobs
and CNN Money in 2005 ranked Hender-
son among the nation’s top 10 cities in
which to work and live.

Data reports from an online survey of
1,000 U.S. workers conducted by Yahoo
indicated that more than 40 percent of
currently employed survey respondents
plan to search for better jobs sometime
within the next 12 months.

Among the top 10 cities rising in pop-
ularity as places to live and work includ-
ed: Henderson; Las Vegas; Albuquerque,
N.M.; Chandler, Ariz.; Colorado Springs,
Colo.; Gilbert, Ariz.; McAllen, Texas;
Provo, Utah; Rancho-Cucamonga, Calif.;
and West Palm Beach, Fla.

Yahoo reports all the ranked cities
share an abundance of job opportunities
and access to recreation and healthcare
facilities as well. “Reports are always
subjective; however, we’ve consistently
seen Henderson at the top of many ‘de-
sirable places’ reports,” said Henderson
Mayor James B. Gibson. “There’s a trend
you come to see after reading these re-
ports – and it’s that Henderson is defi-
nitely an attractive place to do business,
work and live.”

CNN Money also recently released a
report as part of its “Best Places to Live
2005” survey, listing Henderson as the
ninth-best city in the entire nation for job
growth in 2005. Las Vegas ranked 10th,
although CNN’s report listed the “appeal
rating” the same for both cities.

“No city in the nation has evolved
quite like Henderson has in the last 25
years,” Gibson said. “Henderson offers
the best opportunities to live, work, play
and learn. You can enjoy a variety of
dining, shopping, events, classes and a
professional business environment, all
close to home.”

In 1980, only 24,000 people called
Henderson home. Today, over 250,000
people reside in the city, and it is project-
ed that Henderson will surpass 500,000
in population within the next 20 years.

Master-planned communities have
contributed to Henderson’s success, and
nationally-acclaimed parks and recre-
ation programs continue to draw people
to the city. Henderson’s Green Valley
area, the nation’s largest master-planned
community at the time, began develop-
ment in the late 1970s. This, along with
the booming Las Vegas Valley economy,
began 25-plus years of unbelievable
growth for Henderson.

“We’ve come to be known for our na-
tionally-acclaimed parks and world-pre-
miere master-planned communities,”
Gibson said. “Henderson has become a
strong community, and in proximity to
Las Vegas, it is much like Scottsdale is to
Phoenix or Bellevue is to Seattle.”

http://www.visithenderson.com


http://www.cosbusiness.com
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New Developments Revitalize
Downtown

When Natalee Simmons officially
opened the doors to her new coffee shop
last December, she knew it was a good
business move. What she didn’t expect
was the overwhelming success she
would find in such a short time.

A Henderson native and owner of
It’s A Grind, Simmons opened her
shop within one of Henderson’s top
redevelopment projects, Water Street
South. The $7 million office building,
located on the southeast corner of
Water Street and Basic Road, is
proving that Henderson’s redevelop-
ment efforts are breathing new life
into the area.

“The community has responded pos-
itively to the new building and the busi-
nesses within it,” said Simmons, who
grew up in downtown Henderson. “And
our store fits the downtown redevelop-
ment mold. We’re bringing additional
arts and culture to the area by providing
a social gathering place, and people
appreciate that.”

According to Simmons, the success of
her store has generated attention from
its corporate headquarters.

She attributes much of her success
to being located in the Water Street
District in downtown Henderson. “Our
numbers are great, and there’s the op-
portunity to do so much more,” said
Simmons, who operates one of the
franchisor’s largest stores at 2,200

square feet. “Headquarters is certainly
impressed with how well we’re doing,
but I’m not surprised. The location, the
need and the culture are all in line to
succeed, which is probably why we
were able to open our shop in just six
months instead of a year.”

The Henderson Redevelopment
Agency contributed $1.7 million to help
fund the 30,500-square-foot building
project, which is also home to the Clark
County Credit Union and a branch of the
Nevada State College.

The second phase of Water Street
South, which broke ground in March,
will consist of 28,500 square feet of
office space which Nevada State Col-
lege will occupy in 2007. Construc-
tion completion is projected for De-
cember 2006.

And the city continues to find success
in its redevelopment projects. Most re-
cently it celebrated the opening of The
Pinnacle project, another mixed-use
building in downtown Henderson. The $2
million, three-story, 12,000-square-foot,
Class A office and retail building is pro-
jected to contribute more than $150,000
in business and property taxes over the
next 10 years.

Asset Central, another downtown
Henderson redevelopment project, is
also scheduled to take shape in 2006.
The 36,000-square-foot, three-story of-
fice building will house tenants that will
provide access to services for all real
estate transactions at one location.

Headquarters in Henderson
With staggering growth numbers and

an economy that is boosted by a busi-
ness-friendly environment, Henderson
has positioned itself as one of the pre-
mier locations for business headquarters
in the entire nation.

Companies in such areas as profes-
sional services, manufacturing, finance,
education and medicine have established
headquarters or regional offices in Hen-
derson because of the outstanding busi-
ness climate and low state tax structure.

After looking into cities in such states
as Florida, Ohio and Texas, Henderson
became the clear choice for Arroweye
Solutions, a leader in the one-off printing
industry. According to company leaders,
it relocated to the area because of lower
taxes, a lower cost of living and better
employment opportunities than its previ-
ous host city, Santa Barbara, Calif.

“We went to the state of California and
said, ‘There is a tax law that is just killing
us.’ And we asked them, ‘Can you give
us a break?’” said Brian Huse, a partner
with Arroweye Solutions. “Basically, we
were told no. So, we just moved the
whole company. We came to Henderson
because this is where our people want-
ed to live.”

Arroweye’s story is one the City of
Henderson hears consistently. Bob Coop-
er, the manager of the City of Hender-
son’s Economic Development Division,
said his division is eager to work with
more companies like Arroweye Solutions.

“Our business-friendly atmosphere
has been noticed on a national level be-
cause we have a lot to offer businesses,”
Cooper said. “We understand that to en-
hance the quality of life for the communi-
ty, we need to continue developing and
diversifying our business environment.”

“Because of its location, 
easy access and business-friendly

environment, Henderson is 
becoming a hub for business 

in the Southwest.”

Henderson native 
Natalee Simmons owns 

It’s A Grind coffee shop, which
opened inside Water Street

South, a $7 million 
redevelopment project in 
downtown Henderson.
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That is the reason Toyota Financial
Savings Bank – which is owned by
Toyota Motor Corporation – opened its
doors in Henderson in 2004 after
being approved by the FDIC and the
state of Nevada.

“We chose Henderson because of its
favorable business climate, its proximi-
ty to the airport and the favorable tax
rates – both personal and business – in
Nevada,” said Ray Specht, president
and chief executive officer of Toyota Fi-
nancial Savings Bank, which offers
banking products to Toyota and Lexus
customers nationwide.

It’s not too surprising that an interna-
tional powerhouse company such as Toy-
ota would single out Henderson as a
place to grow a new business.

Located adjacent to Las Vegas, Hen-
derson made a name for itself in the
1990s as being the fastest-growing

city in the nation. In fact, Henderson –
known for its master-planned commu-
nities and high quality of living – has
been at the forefront of Nevada’s
growth spurt, growing from just
60,000 people in 1990 to more than
250,000 today. That population would
make Henderson the 14th-largest city
in the state of California – larger than
such cities at Irvine, Glendale and 
San Bernardino.

“Because of its location, easy access
and business-friendly environment,
Henderson is becoming a hub for busi-
ness in the Southwest,” Cooper said.
“Location is a big key to success, and
we have it.” Henderson is located just
15 minutes from the Las Vegas Strip
and 10 minutes from McCarran Interna-
tional Airport. With McCarran Interna-
tional Airport providing frequent and in-
expensive flights throughout the world,

travel to and from Southern Nevada is
also made easy for people located in
Henderson – and their clients.

“The efficiency, convenience and low
operational costs make Henderson an
easy alternative when relocating head-
quarters, establishing a regional office,
or expanding operations,” Cooper said.

Doing Business in Henderson 
Less Taxing

With one of the lowest city property tax
rates in the region and no state income tax,
many new residents and businesses
choose to relocate to Henderson each year.

A survey conducted in 2004, the Kos-
mont-Rose Cost of Doing Business Sur-
vey, rated Henderson as a Low Cost City.
The survey assesses six types of taxes,
including business license levies, proper-
ty tax, sales tax and utility use taxes for
314 cities and ranks them on a nation-
wide basis.

http://www.LeeLasVegas.com
mailto:cwitters@LeeLasVegas.com
mailto:dflynn@LeeLasVegas.com
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“Henderson prides itself on being a
well-managed city,” Mayor Gibson said.
“That is evident from our high bond rat-
ing, award-winning budgeting and fi-
nance practices and longstanding man-
agement policies.”

In 2003, the state of Nevada was
ranked by the State Business Tax Climate
Index, released by The Tax Foundation, as
among the top-10 states with the most
business-friendly tax systems.

The city of Henderson has contributed
to this ranking by achieving the highest
bond rating of any city in the state of
Nevada. In fact, Henderson became the
first and only city in the state to have a
bond rating equal to Clark County and the
state of Nevada. Standard & Poor’s Rat-
ing Service recently upgraded the City of
Henderson’s general obligation bond rat-
ing from AA- to AA, while Moody’s In-
vestors Service upgraded the City from
Aa3 to Aa2.

For businesses in need of more incen-
tives to locate their operations in Hender-
son – the city already has it covered.

“Henderson allows access to major
business markets and the nearly 60 mil-
lion people who live in the states sur-
rounding Henderson,” Gibson said. “Busi-
nesses located in the Las Vegas Valley,
particularly Henderson, enjoy tremendous
shipping and location advantages.”

With workers compensation rates and
property taxes drastically less than those
in California, Nevada offers more to busi-
ness owners. The City of Henderson also
provides incentive programs for select
companies to further “start-up” savings.

“We get the best of both worlds in
Henderson,” said. “We get to enjoy the
advantages of being next to a city as vi-
brant as Las Vegas. However, we are our
own community and we have established
our own identity and values. We work to
maintain a high-quality of living for our
residents and a business-friendly envi-
ronment for our partners in business.
Henderson is a great place to be.”

t’s only been six months
since the opening of the
World Market Center, and al-
ready the home furnishings

showroom and convention complex is
doing more than simply bringing dealers
to the area for its shows – it has attract-
ed businesses to put down roots in
Southern Nevada as well.

The World Market Center, which has
quickly emerged as a major player in the
global home furnishings industry, has cre-
ated prosperous business opportunities
for national manufacturing companies.

According to the City of Henderson’s
Economic Development Division Manag-
er, Bob Cooper, the World Market Center
is a unique community asset not avail-
able to businesses in nearby states. This
provides established businesses as well
as new businesses an ideal environment
and opportunity to participate in the busi-
ness market.

“The World Market Center is already
beginning to pay dividends in Hender-
son,” said Cooper, who has worked with
several companies that have recently ex-
panded or relocated to location in Hen-
derson in the past few years.

Some of the city’s newest business ad-
ditions include A/P Digital Studios, a

commercial photography studio special-
izing in furniture and product digital pho-
tography, and Environ Trading, a manu-
facturer and seller of handcrafted accent
furniture and accessories.

APA Marketing also relocated its distri-
bution center to Henderson because of
its healthy business climate. The compa-
ny, which imports and distributes dining
room and home entertainment furniture,
moved to Henderson in December 2004
after 15 years in Southern California.

All of these business ventures are a
direct result of the World Market Cen-
ter’s opening. “These emerging oppor-
tunities are a natural development,
when you consider the success of the
initial markets held to date at the World
Market Center,” Cooper said. “We antic-
ipate this growth being just the begin-
ning of a trend.”

World Market Center is an integrated
home and hospitality contract furnishings
showroom and convention complex in
Las Vegas. When fully built, it will be the
largest trade show complex in the world.
The 12 million-square-foot, eight-build-
ing campus is expected to be complete
by 2012. The second building, which is
currently under construction, will open in
January 2007.

I

World Market Center 
Generates Opportunities 

Henderson Businesses Benefit



http://www.nevadafirstbank.com
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The evolution of Southern Nevada into
an emerging major medical region is
helping to assure the continued growth
of the area’s economy for years to come.

In the past five years alone, five hospi-
tals have opened to serve the booming Las
Vegas Valley population – which is rapidly
approaching 1.6 million people – and two
more hospitals are scheduled to open in
the Valley within the next two years.

But it’s not just doctors, nurses and
other trained healthcare providers who
are reaping benefits from the area’s
growth. Universities, such as Touro

University-Nevada, which focuses on
nursing, occupational therapy, osteo-
pathic medicine and, most recently,
teacher education, are finding Southern
Nevada is the place to be for success.
Residents have also benefited from the
emergence of institutions providing med-
ical education in Henderson.

In 2003, Touro University Osteopathic
School of Medicine expanded into Neva-
da with a Henderson campus. Michael
Harter, vice president of Touro University-
Nevada, said educating physicians in
Southern Nevada – and developing

residency programs – means the physi-
cians are more likely to stay in the area.

“Historically, the place where a physi-
cian does a residency is the place where
he or she stays to practice,” Harter said.
“We want to keep medical students in
Nevada to serve their residencies because
we know we will keep a good portion of
them in the Valley. The same philosophy
holds true for educating such profession-
als as pharmacists and nurses.”

The University of Southern Nevada,
which opened Nevada’s first school of
pharmacy five years ago, accepted 125
students out of 1,200 applicants for its
recent pharmacy program and also es-
tablished a nursing program last year to
serve the growing demand in the Valley.

The programs available in Henderson
continue to expand. In 2005, Touro
University–Nevada received nearly
$400,000 in federal grants to fund its
College of Osteopathic Medicine and a
graduate Physician Assistant Studies
Program. It also received $366,100 in
grants to fund a program that will es-
tablish an outpatient model of a prima-
ry care clinic for Clark County’s home-
less population.

The universities’ success is a result of
opportunities and partnerships among
businesses and organizations, said Jeff
Leake, economic officer for the City of
Henderson’s Economic Development Di-
vision. He said Henderson is gaining a
reputation as a city that excels in the
medical field because of its quality med-
ical universities and cutting-edge re-
search by both educational institutions
and skilled medical professionals.

“We know our evolution into a major
medical region is positively impacting our

Southern Nevada Emerging
As Major Medical Region

http://www.cbre.com
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Since its beginning in 1985,
Fremont Medical Center has
grown from one small center
to 11 facilities, with more

than 60 physicians and 450 staff mem-
bers serving more than 350,000 patients.
It has three centers in Henderson: a pri-
mary care center at Lake Mead and Van
Wagenen that serves over 200 patients
each day; Fremont Children’s Clinic at
Green Valley Parkway and the I-215 Belt-
way; and Fremont Women’s Health Care
at E. Lake Mead and Boulder Highway.

The company’s founder, J. Corey
Brown, MD, came to Southern Nevada in
1975, worked as an emergency room
physician at several local hospitals and
established the Valley’s only lifesaving
Flight for Life program.

Seeing the need for outpatient care in
the Valley, Dr. Brown opened Fremont
Medical Center in 1985 in the former J.C.
Penney department store in downtown
Las Vegas. Over time, Dr. Brown added
more physicians to the staff, as well as a
physical therapy department, and even-
tually established his own practice on the
second floor of the building while over-
seeing the Fremont Medical Center. Dr.
Brown continues to serve the Southern
Nevada community by working as a
physician.

Other physicians from Fremont Med-
ical attend to patients in the emergency
rooms at Southern Hills Hospital and
MountainView Hospital. An additional
team of expert hospital physicians, FIT
(Fremont Inpatient Team) oversees care

for Fremont Medical Center patients dur-
ing their stay in any hospital in the Las
Vegas Valley.

In 2005, all 11 facilities completed the
transition from handling paper charts to
using electronic health records, enabling
Fremont to offer patients state-of-the-art
documentation of medical care. Fremont
patients have more options for their
health care than ever before. Most re-
cently, in January 2006, Fremont Medical
Centers and Joslin Diabetes Center
began a partnership to bring the first
Joslin Diabetes Center affiliate office to
Southern Nevada. What this means for
the over 167,000 Southern Nevadans
with diabetes is a new standard of care
to help them manage diabetes through
treatment, education and research.

S
Fremont Medical Center 

Serving Southern Nevada Since 1985
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economy, and it will continue to do so for
a long-time to come.” Leake said. “It
produces quality medical jobs and the
opportunity to support a variety of indus-
tries as well.”

Leake said such institutions will have
positive long-term effects on the com-
munity. “What these schools do is allow
us to continue to build our workforce
strengths and create opportunities for
collaboration with businesses conducting
medical, biomedical, and pharmaceutical
research and development,” he said.

And that’s good news for those busi-
nesses already here – and those on
their way.

Medical Industry Coalition 
Serving Healthcare Needs

The Southern Nevada Medical Industry
Coalition (SNMIC), co-chaired by Mayor
Jim Gibson and Rod Davis of St. Rose Do-
minican Hospitals, continues to make sig-
nificant progress in its goals of collabora-
tion and improving the healthcare systems
for the Southern Nevada region.

With over 200 volunteers and seven
major task forces, the coalition’s growth
in both numbers and important products
and services is positively impacting the
community.

In 2005, the SNMIC’s support of local
private colleges and universities enabled
the institutions to immediately imple-
ment new nursing curriculums. The
coalition’s efforts also helped to develop
new nursing scholarships, ideas for im-

proving the workplace and retention of
medical professionals. It also aided in the
development of over 30 new strategic al-
liances within Clark County.

“What we are finding is that the
growth of Henderson and Las Vegas as a
medical region is opening up many op-
portunities for businesses in several dif-
ferent areas,” said Bob Cooper, manager
of the City of Henderson’s Economic De-
velopment Division, which helped to es-
tablish SNMIC and has supported it since
its inception.

SNMIC has also aided in the collective
recruitment efforts for healthcare profes-
sionals and nursing faculty throughout
the U.S., which has proven beneficial to
all Southern Nevadans. The state has in-
creased its nurse-to-population ratio by
5 percent over the last five years – from
520 nurses for every 100,000 residents
to 548 per 100,000 – according to a
2005 report by John Packham of the Uni-
versity of Nevada School of Medicine.

Addressing Need for 
Information Exchange 

The coalition’s efforts to establish a uni-
versal information exchange system also
keep it on the forefront of healthcare im-
provements. Although still in its infancy,
the program will allow for increased pa-
tient care accuracy and convenience.
Nevada is the first of only a handful of
states working to accomplish this system.

SNMIC has established a taskforce
committee charged with creating the

Southern Nevada Regional Health Infor-
mation Organization. The taskforce will
address the growing need for a universal
information exchange system within
Southern Nevada.

Although Regional Health Information Or-
ganizations (RHIO) are forming nationwide,
local volunteers say the idea of creating a
secured electronic charting system – ac-
cessible by any professional medical center
through the U.S. – is still in its infancy.

The system would allow healthcare
entities access to patient information,
which would be securely stored in the
local community but electronically ac-
cessible to those involved with providing
individuals care in that community.

According to Ross Newman, chair-
man for the Southern Nevada RHIO and
CEO of Innovative Health Research,
working with local hospitals and med-
ical centers to create the system will
have two-fold benefits.

“Creating a universal interoperable
system will raise healthcare efficiency,
both in time and in money,” Newman
said. “It will also allow patients to partic-
ipate in their own healthcare decisions
and receive more tailored health service.
It may also lower healthcare costs to in-
dividuals by 10 percent.”

Newman said the committee expects
the transition to be a 10-year process. The
Southern Nevada RHIO is currently work-
ing with the Clark County Health District
and Health Sight in applying for a $75,000
local grant to help put the organization’s
plan into action on the local level. The
Southern Nevada RHIO is also seeking
input from private sector entities.

Physician Puts Henderson 
on Healthcare Map 

Not only is Southern Nevada’s health-
care community evolving into a premier
medical region in the southwest part of
the nation, but with the establishment of
the Henderson-based Medical Education
& Research Institute of Nevada (MERIN),
the area’s positive medical reputation is
beginning to grow worldwide.Dr. Michael Crovetti



http://www.sheacommercial.com
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“Just the other day I was talking to a
doctor from the U.K. [United Kingdom]
who had heard great things about us,”
said Dr. Michael Crovetti, who founded
the independent and not-for-profit MERIN
in 2004. “The perception of healthcare
here is already changing.”

And – rightfully so – Crovetti is receiv-
ing his fair share of the credit for the
area’s growing reputation. In January
2006, the physician was honored by the
City of Henderson and the Henderson De-
velopment Association as the 2005 Pri-
vate Sector “Person of the Year.”

Today, Crovetti may best be known as
an internationally renowned orthopedic
surgeon, but his legacy may one day
focus on him being a visionary who
changed Southern Nevada healthcare.

According to Crovetti, MERIN is dedi-
cated to improving the quality of health
care by providing a state-of-the-art facil-
ity for advanced surgical training and the
testing of innovative surgical procedures
and new equipment. The facility is the
only center of its kind in Nevada and the
largest in the Western United States.

In just over a year, thousands of sur-
geons from across the nation and
around the world have traveled to the
Henderson institute to learn new surgi-
cal procedures and test innovative sur-
gical instruments and techniques. Ulti-
mately, this training results in improved
healthcare delivery, less invasive opera-
tions, improved surgical outcomes,
shorter patient recovery time and the
reduction of post-surgical infection.

And, according to those attending
MERIN (www.merinv.org), the institute is
destined to become a leader in its field.
“MERIN puts all other surgical training
centers to shame,” said Dr. Carl Hassel-
man of the Pittsburgh Medical Center.

But the vision of Dr. Crovetti was two-
fold. Not only did he understand the need
to develop a world-class facility where
many of the most revolutionary medical
devices are tested and refined, he also
understood the need to make the facility
a preferred destination.

s Southern Nevada’s only
not-for-profit, non-tax sup-
ported hospital, St. Rose Do-
minican Hospitals have been

guided by the vision and core values of
the Adrian Dominican Sisters and Catholic
Healthcare West (CHW) since 1947.

Like the community, St. Rose Dominican
Hospitals has also been growing. The
Siena Campus, located on St. Rose Park-
way at Eastern Avenue, recently added
some of the most advanced neurosurgical
equipment and procedures in the country,
as well as Level III trauma services. The
hospital currently offers medical programs
such as women’s care, cardiology, pedi-
atrics, radiology, oncology, and centers for
rehabilitation, sleep and joint replacement.
St. Rose also provides case management
and social service programs and partici-
pates in the Children’s Miracle Network.

The Rose de Lima Campus has
grown with the addition of surgical
weight-loss services, new CT scanning
equipment and a newly remodeled
maternal child unit (now known as
“Lullaby Lane”).

“Those of us involved in healthcare
have been challenged to grow along
with our community,” said Rod A. Davis,
president of the Nevada market area
and also of St. Rose Dominican Hospi-
tal’s Siena Campus. “However, despite
the growth, St. Rose has never lost
focus of its mission to provide the best
in compassionate healthcare for the
mind, body and spirit.”

In the summer of 2006, St. Rose will
expand its borders as it carries this mis-
sion to southwest Las Vegas with the
opening of a third hospital, the San
Martìn Campus.

A

St. Rose Dominican Hospital 
Growing with Southern Nevada



business professionals from a variety
of industries are all involved. This
unique collaboration of professionals
helps to assure success in assisting
the continued growth of the region’s
medical industry, as well as its overall
economic climate.

Obviously, MERIN is helping in that ef-
fort. “Our programs are so incredibly im-
portant,” Crovetti said. “Medicine is con-
stantly changing. Every time a new
device comes out, it has to be practiced
on before it goes into the operating room.
Now, we get physicians out of the office,
to Las Vegas and Henderson and get the
tools in their hands where they can prac-
tice on cadavers.”

Suddenly, Henderson has become a
player on the national medical scene.
“We are showcasing the city on a na-
tional level,” Crovetti said. And for
those involved, they know this is only
the beginning. Just ask that physician
in the U.K.
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Enter Southern Nevada, where MERIN
is located in the city of Henderson, just
minutes from the world-famous Las
Vegas Strip, as well as the easily acces-
sible McCarran International Airport.

“What I saw was the need for a great
facility,” Crovetti said. “I felt if we built a
great one here in Southern Nevada, peo-
ple would come. It turned out to be so
much better than we ever dreamed it
would be. The ‘If you build it, they will
come’ philosophy could not have been
more correct.”

In fact, people are coming in droves.
MERIN has quickly gained recognition
among physicians, researchers and
medical device companies and at the be-
ginning of 2006 was already on the verge
of being completely booked for the year.
“We are already turning people away,”
Crovetti said. “It’s unbelievable.”

Based upon staffing, resources and
management, MERIN projected being
able to hold classes 120 days during
2006. By mid-November of 2005, 93
days of classes had already been sched-
uled for 2006.

“I have done many things in business
where it took me at least two to three
years to know I made the right decision,”
Crovetti said. “With this, I knew almost
immediately.”

In fact, prior to getting up and running,
Crovetti said he knew establishing the fa-
cility in Henderson was the correct
choice. He worked directly with Hender-
son’s mayor, Jim Gibson, and the city’s
economic development division manag-
er, Bob Cooper, to make the dream of
MERIN a reality.

“Without the mayor and Bob Cooper, I
don’t know if we would have ever been
able to open up,” Crovetti said. “They
put together a team of people to make
sure the project got done. They value
the school, they value medicine. I don’t
think I have ever been involved with a
political group that has ever been more
innovative and involved. I can pick up
the phone and call the mayor and he
will help me. As far as Bob Cooper
goes, he always has answers for me. It
is unbelievable.”

The praise goes both ways in this re-
lationship. “Dr. Crovetti is the type of
person who truly wants to make a dif-
ference in his community and the
world,” Cooper said. “The City of Hen-
derson immediately saw his vision, em-
braced his dream and did everything
we could – within our power – to help
him and the facility.”

Embracing the evolution of health-
care in Southern Nevada is nothing new
for Henderson’s Gibson and Cooper. In
fact, they both played major roles in the
development of the Southern Nevada
Medical Industry Coalition (SNMIC).
Founded in 2002, the SNMIC exists to
create a collective voice to ensure im-
proved access and delivery of quality
healthcare to the rapidly growing
Southern Nevada region.

The organization focuses in three
primary areas of interest: legislative
improvements, human resource issues
and strategic alliances. Healthcare
professionals, higher education
providers, local and state govern-
ments, chambers of commerce and

Touro University Osteopathic
School of Medicine came to
Henderson in 2003 to train

healthcare professionals.

http://www.bmcb.com


Henderson’s Development 
Services Center

Receives National Recognition 
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In January 2006, Mayor Gibson and
the Henderson City Council were pre-
sented the national “Award for America’s
Crown Communities” from the American
City & County magazine. As one of six
municipalities recognized this year, the
city earned the award for a service en-
hancement program in the Development
Services Center (DSC) that yielded user-
financed construction permits and a 99
percent on-time rate for plan reviews.

“It’s a great honor for the City of Hen-
derson to be recognized as one of
America’s Crown Communities,” Gibson

said. “We couldn’t be more pleased
with the success we have seen with our
Development Services Center and we
are excited to be recognized for the
hard work and dedication from every-
one in the DSC.”

The DSC combines staff from seven
city departments to provide integrated
planning, permitting and inspection ser-
vices. Ongoing growth in the community
increased the demands on the DSC since
the “one-stop shop” was implemented in
July 2000, resulting in a backlog of work
and project delays.

http://www.bankwestnevada.com
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During 2004, Development Services
Manager Ron Patterson and staff developed
a unique service enhancement program to
address the delays. The DSC sought input
from customers through a formal survey
and an informal advisory committee that
met throughout the process. Members of
the development industry served on the ad-
visory committee and provided important
feedback, recognizing that improved project
turnaround times could be a trade-off for
potential DSC fee increases.

The program included a trial period in
the first quarter of 2005, and fee increas-
es were approved contingent upon
achievement of an on-time rate of review
and inspection services of 90 percent. Ad-
ditional staff positions were added, also
dependent upon a successful trial period
for their continuation. Integrated submittal
checklists, a fee estimator, a pre-applica-
tion review process and an online project
tracking system were implemented to as-
sist customers submitting projects. Con-
current plan reviews by city departments
speeded up the internal process, and new
daily reports allowed DSC staff to closely
monitor the status of projects.

Bob Cooper, manager of 
Henderson’s Economic 
Development Division. 

The results of the trial period exceeded
the program’s objective, with a 99 per-
cent on-time rate for the DSC services.
The advisory group formed during the
program became a formal committee for
the city and stays involved with ongoing
DSC programs and services.

“The award reflects the impressive re-
sults of staff and customers working to-
gether to achieve the common goal of

on-time projects,” said Henderson City
Manager Phil Speight. “The City of Hen-
derson is committed to innovative, effi-
cient approaches such as this to provide
quality service.”

The Awards for America’s Crown Com-
munities are presented annually by Amer-
ican City & County magazine to recognize
unique government projects that are cost-
effective, and have both short- and long-
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Laird Noble Sanders is 
president of the Henderson 
Development Association.

term impact on a community. American
City & County magazine was established
in 1909 to cover the issues and trends of
municipal government. Its monthly maga-
zine reaches more than 180,000 govern-
ment officials and administrators.

Business Retention 
Benefits Community

In today’s competitive environment, re-
tention of existing business is increasing-
ly recognized as a critical part of an eco-
nomic development program. The City of
Henderson not only believes in the im-
portance of retaining existing business-
es, but the expansion of businesses to
best improve the local economy.

When it comes to economic develop-
ment, the importance of effective busi-
ness retention and expansion has a large
impact on the fiscal stability of a city.
Successful companies play a vital role in
their communities, and locally-owned
businesses typically have a long-term
commitment to the region.

And, as major contributors to the com-
munity’s economy and tax base, busi-
ness growth allows for the increase of
employees, payroll, capital investments
and the overall economy.

The City of Henderson works to pro-
vide businesses with support and busi-
ness solutions through a variety of pro-
grams and partnerships, including:
one-on-one visits, business surveys

and outreach efforts and business om-
budsman services, as well as focus
groups and roundtables with the local
Henderson Chamber of Commerce and
area businesses.

One-on-One Visits 
Provide Feedback

The City of Henderson and the Hender-
son Development Association (HDA) un-
derstand the best way to keep Hender-
son business leaders happy – get
feedback from them.

Once a week, a member of Henderson’s
city council, a representative from the
city’s economic development division and
a member of the HDA’s retention commit-
tee schedule time to visit select compa-
nies in the community to discuss issues of
importance to individual businesses.

The main objective of the program is to
get a pulse of the business community and
offer direct assistance to its specific needs.

“We obviously can’t help people
with all of their issues, particularly
when they are industry related,” said
Laird Noble Sanders, president of the
HDA. “But we are able to assist with
specific challenges and issues articu-
lated by the companies when we can.
It’s a very proactive way of doing
things, and Henderson has produced
a better economic climate because of
it. It’s a win-win situation for every-
one involved.”

http://www.c-b.com
http://www.c-bnevada.com
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ven though technology has
exploded over the past 25
years and the pace of busi-
ness seems to be getting

faster on a daily basis, the simple fact
remains: people still do business with
other people.

That is the premise behind the City of
Henderson’s new economic development
branding campaign which touts Hender-
son as “The Las Vegas Valley Address for
Business Success.”

Three high-profile Henderson busi-
ness leaders – Butch Harmon, the na-
tion’s top-rated golf instructor; Dr.
Michael Crovetti, a world-renowned or-
thopedic surgeon; and, Andrew Less-
man, the founder of a vitamin-manufac-
turing giant – are featured in the
campaign highlighting Henderson as
their “Address for Success.”

The campaign is designed to provide
a personal touch to a type of market-
ing that many times becomes focused
on commercial buildings and demo-
graphic jargon.

“Our community’s greatest asset is its
people,” said Henderson Mayor James B.
Gibson, who is serving his third term as
mayor since first being elected in 1997.
“With Butch Harmon, Andrew Lessman
and Dr. Crovetti, we are talking about
three people who are at the very top of
their respective professions. These types
of individuals made Henderson home for
their businesses, and that is something
we want to celebrate.”

The world-famous Butch Harmon
School of Golf is located at the Rio Secco
Golf Course in Henderson. In 2005, Har-
mon was named Golf Magazine’s best golf
instructor in the nation for the third straight
year. The school attracts professional and
amateur golfers alike, year-round.

Copy for the city’s ads featuring Har-
mon reads: “World-renowned Golf In-
structor Butch Harmon Makes Hender-
son His Address for Success. Located at
the beautiful Rio Secco Golf Club in Hen-
derson, Nev. – just minutes from the Las
Vegas Strip – the Butch Harmon School
of Golf is one of the world’s premiere
golf academies.”

Crovetti has firmly established himself
in Henderson’s business community in
recent years and was honored by the City
of Henderson and the Henderson Devel-
opment Association as the 2005 Private
Sector “Person of the Year.”

He is the founder of Henderson-
based Medical Education & Research
Institute of Nevada (MERIN), a state-
of-the-art facility for advanced surgi-
cal training and the testing of innova-
tive surgical procedures and new
equipment. The facility is the only cen-
ter of its kind in Nevada – and the
largest in the Western United States –
and is attracting thousands of sur-
geons from around the world each
year to learn new surgical procedures
and test innovative surgical instru-
ments and techniques.

Lessman is known throughout the na-
tion for his involvement with the Home
Shopping Network, which offers his vit-
amins and nutritional supplements. His
Pro-Caps Laboratories is based in Hen-
derson and his company has enjoyed
phenomenal growth since moving to the
city almost a decade ago. The campaign
salutes Lessman as a manufacturer and
an entrepreneur.

Gibson said the new economic de-
velopment campaign is unique and
will help to keep companies interest-
ed in relocating to and expanding in
Henderson.

“Having a consistent and creative
message is a good start,” Gibson said.
“Henderson is a premier city in the
Southwest, and we want others to
know what we are all about. We’re
excited to unveil this campaign and
we look forward to seeing the interest
it generates.”

According to city representatives, the
marketing campaign will be featured on
the City of Henderson’s new economic
development website – www.Hender-
sonMeansBusiness.com – as well as in
print ads in business and additional tar-
get-industry publications, mailers and
various collateral materials.

Henderson Develops New Branding Campaign 

E

http://www.regislasvegas.org
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nspirada, a nearly 2,000-
acre master-planned com-
munity by Focus Property
Group located in southwest

Henderson, will transform the desert
landscape that had existed since before
the city’s birth.

Not only will the “new design” devel-
opment provide residents with almost
5,000 housing units to choose from, but
it will also be home to a 300-acre Town
Center that will include retail, office, civic
and municipal uses, as well as a dense
residential mid-rise, condos, apartments
and town homes.

“The town center itself will be a great
generator of new businesses and jobs for
the area,” said John Ritter, chairman and
CEO of Focus Property Group. His compa-
ny also developed Mountain’s Edge, a
master-planned community in southwest
Las Vegas that has received national ac-
claim from several homebuilding associa-
tions for its development plans and im-
plementation. “In addition to the
hundreds or thousands of jobs that are
created by simply developing and con-
structing this project, we’re working
hand-in-hand with neighboring develop-
ments to aid in business and job growth
as well,” said Ritter.

The City of Henderson anticipates
great things from the new Inspirada de-

velopment. “This is an exciting project to
be part of,” said Henderson Council-
woman Amanda Cyphers. “We want this
to be a truly unique community for
Southern Nevada, which is why we’re fo-
cused not only on home buyers, but also
on our residential and business neigh-
bors every step of the way.”

Ritter added that the development also
helps to support Henderson’s economic
development through tax revenue gener-
ated by the development’s residential
homes, town center businesses and pro-
posed hotel/casino.

“We are currently working on a plan
for a hotel development with approxi-
mately 750,000 square feet of casino
space and 800 hotel rooms,” Ritter said.
“All of our seven builders, who have de-
veloped new projects from the ground
up, have done an amazing job. Inspirada
will exceed anything anyone’s seen in the
Valley.”

Inspirada, one of the nation’s top “new
design” communities, offers dense,
pedestrian-friendly neighborhoods inter-
woven with parks, open spaces and
commercial areas. The development,
which has cost $1.3 billion in infrastruc-
ture and construction alone, has started
grading for the first of its seven residen-
tial villages. Its Home Search Center is
expected to open in mid-2006.

I

Master-Planned Community 
To Boost Economic Success

http://www.groundskeeper.com
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New Recruitment Web Site
Launched

The City of Henderson has launched a
new Web site – www.HendersonMeans-
Business.com – to highlight the work of
its economic development efforts.

“We wanted to put together a site
that could be used as a simple tool for
business leaders looking for initial in-
formation about relocating to Nevada
and, ultimately, to Henderson,” said Jeff
Leake, economic development officer
for the City of Henderson. “It’s very
user-friendly and is an attractive site.
We didn’t want to overwhelm people
with information. We simply wanted to
paint them a broad picture of what type
of business climate Henderson has and
provide them access to more informa-
tion if they are interested.”

The site features information on such
topics as the economy, taxes, workforce,
transportation, demographics, quality of
life and the city’s history. It also features
downloadable maps of the Las Vegas Val-
ley and Henderson, as well as profile sto-
ries on companies that have recently
moved or expanded to Henderson.

According to Leake, the Web site is an
important part of recruitment efforts, be-
cause it allows people the opportunity to
research Henderson from their own
homes or offices at their convenience.
“Henderson has a lot of great things to
offer for businesses looking to relocate or
expand, and if we can get people to visit
the site, we believe it will peak their in-
terest,” Leake said.

Encouraging people to visit www.Hen-
dersonMeansBusiness.com will be the
primary focus of the city’s economic de-
velopment marketing campaign over the
next year, Leake added.

From the new Website:
“Whether it’s moving a company’s head-

quarters to Henderson, opening a new man-
ufacturing facility to serve the West Coast,

investing in the redevelopment efforts
downtown or establishing a world-class

medical training institute, Henderson's busi-
ness-friendly environment is the choice.”

http://www.korteco.com
http://www.ncbnv.com
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Henderson Honors

Henderson’s Major Private Employers

• For the second year in a row, Chief Ex-
ecutive magazine ranked Henderson as
one of the top three states in the nation
to do business in.
• Yahoo! Hotjobs ranked Henderson
among the nations’ top 10 cities to work
and live in 2005. Yahoo reports ranking
by abundance of job opportunities and
access to recreational and health care
facilities.
• In 2005, CNN Money released a report,
as part of its “Best Places to Live 2005”
survey, listing Henderson as the ninth-
best city in the entire nation for job
growth in 2005.
• In 2006, Henderson received the na-
tional “America’s Crown Communities”
award from the American City & County
magazine. The recognition resulted from
a service enhancement program in the
Development Services Center that yielded
user-financed construction permits and a
99 percent on-time rate for plan reviews.

• In November 2004, the Milken Institute
Best Performing Cities Index ranked Las
Vegas as the second best metropolitan
area in the United States based upon its
economic performance and its ability to
create, as well as keep, the greatest
number of jobs in the nation.
• The Tax Foundation – a nonpartisan,
nonprofit organization that monitors fis-
cal policy at the federal, state and local
levels – continues to recognize Nevada
as one of 10 U.S. states with the most fa-
vorable business tax climates, according
to a 2006 report.
• In 2005, the Small Business & Entrepre-
neurship Council ranked Nevada second in
the nation in being entrepreneur-friendly.
• The 2004 Kosmont-Rose Cost of Doing
Business Survey rated Henderson as a
“Low Cost City,” analyzing six types of
taxes, including business license levies,
property tax, sales tax and utility taxes in
314 cities nationwide.

• 2005 Distinguished Budget Presen-
tation award was presented by the
Government Finance Officers Associa-
tion for the Comprehensive Annual
Budget Report 
• 2005 Outstanding Achievement award
in Popular Annual Financial Reporting
from the Government Finance Officers
Association for the Budget In Summary
• 2005 Center for Performance Measure-
ment Certificate of Distinction from the
International City/County Management
Association for the city’s continuing ef-
forts in measuring and improving local
government performance
• Certified Literate Community
• National Gold Medal Winner for Parks
and Recreation
• Nationally Accredited Fire Department
• Nationally Accredited Police Depart-
ment
• Nationally Accredited Parks and Recre-
ation Department

Henderson provides an economically friendly business climate for private (non-gaming, non-retail) employers.

St. Rose Dominican Hospital/Siena Hospital Medical

Ford Credit Financial

Good Humor - Breyers Ice Cream Ice Cream Manufacturing

Levi Strauss & Company Apparel Distribution Center

Ethel M. Chocolates Candy Manufacturing

Berry Plastics Plastics Manufacturing

Ocean Spray Cranberries, Inc. Beverage Manufacturing

Graham Packaging Plastics Manufacturing

Interstate Bakeries Corp. Baked Goods

Pro-Cap Laboratories Vitamin & Supplements Manufacturing
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Since 1987, Cox Business
Services has been a full-
service, facilities-based
provider of advanced com-

munications solutions. Its services in-
clude high-speed Internet access, dedi-
cated data transport, VPN, Web hosting
and voice and video services, all deliv-
ered over a state-of-the-art, fiber-optic-
based network.

Cox Business Services assists more
than 100,000 business customers with
home offices; small, medium and
large-sized businesses; school dis-
tricts; and hospitality, government and
military properties in cities across the
nation. It provides service to more than

36 markets in Arizona, California, Con-
necticut, Florida, Georgia, Kansas,
Louisiana, Nebraska, Nevada, Okla-
homa, Rhode Island, Virginia, Arkansas
and Mississippi.

The backbone of Cox’s capability is its
self-owned and maintained nationwide
IP network. Thousands of miles of fiber-
optic cable make up the Cox system, de-
signed with self-healing, fault-tolerant
SONET architecture for dependability.

Cox Business Services is a division of
Atlanta-based Cox Communications, Inc.,
a Fortune 500 company. It is the nation’s
third-largest cable broadband communi-
cations company and 12th-largest tele-
phone company, serving more than 6.7

million customers nationwide. With over
23,000 employees and a commitment to
education, Cox has earned multiple dis-
tinctions in customer satisfaction and
company strategy. In 2003, a reader’s
survey by PC Magazine recognized Cox
as the only broadband Internet Service
Provider to receive the highest grade of
an “A+.”

For two consecutive years, Cox has
also received highest honors in J.D.
Power and Associates’ Local Residential
Telephone Customer Satisfaction in the
Western Region (2003 and 2004). Nation-
wide, customers ranked Cox No. 1 in Cus-
tomer Satisfaction for Bundled Residen-
tial Long Distance Telephone Services.

S

Cox Business Services
Providing Communications Solutions

http://www.harschnevada.com
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In 2004, Henderson was ranked as
the third-fastest growing incorporated
place with a population of 100,000 or
more, according to the U.S. Census Bu-
reau. The city’s population of 240,910
(April, 2005) ranks Henderson as the

second largest city in Nevada - trailing
only Las Vegas.

Located adjacent to Las Vegas, Hen-
derson made a name for itself in the
1990s as being the fastest-growing city
in the nation. In fact, Henderson –

known for its master-planned commu-
nities and high-quality of living – has
been at the front of Nevada’s growth
spurt, growing from just 60,000 people
in 1990 to currently over 240,000. That
population would make Henderson the
14th largest city in the state of Califor-
nia – larger than such cities as Irvine,
Glendale and San Bernardino and com-
parable to that of Chandler, Arizona.

In addition to its population of almost
a quarter of a million, approximately 1
million people live within a 25-minute
commute of Henderson-area business
parks. Henderson covers over 95
square miles of the southeast Las
Vegas Valley.

With a diversifying economy and a
maturing population, the future for Hen-
derson and the entire Southern Nevada
market offers tremendous opportunity.

Henderson Population Projections:
2010 - 306,746
2020 - 391,643
Buildout - 510,607

Age: In 2000, the largest age groups for
Henderson were 25-54 year olds, rep-
resenting 46.9 percent of the city’s
population (2000 U.S. Census).

With the building of age restricted com-
munities during the 1990s, Henderson
has also become an attractive destina-
tion to finish a career or retire.

Median Household Income: At
$57,945, Henderson continues to have
the highest median household income
in the Las Vegas Valley.

Education: Henderson is presently
home to 13 colleges and universities. In
addition, Henderson has a higher per-
centage of high school and college
graduates compared to other major in-
corporated cities in the Las Vegas MSA
(2000 U.S. Census).

Fast Facts about Henderson

http://www.PerlmanDesignCenter.com
http://www.cpssecurity.com
mailto:sales@cpssecurity.com
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n 2003, Arizona-based
Shea Commercial intro-
duced the Southern Nevada
commercial real estate

market to a concept that would trans-
form the way the industry was doing
business. Instead of leasing office or in-
dustrial space, the company would sell
it. Today, with more than 2 million
square feet of Class A office condos in
its corporate portfolio, Shea Commer-
cial has become the largest developer
of such properties in the nation. The
family-run company employs 65 pro-
fessionals in offices in Las Vegas, Dal-
las and Denver, in addition to its head-
quarters in Scottsdale.

Jim Riggs, president and chief execu-
tive officer at Shea Commercial, said his
company chose to come to Southern

Nevada because of its similarities to the
Phoenix market, including the area’s
rapid growth and increasing number of
entrepreneurs and small businesses.

Shea Commercial typically focuses on
offices or suites less than 25,000 square
feet. Current local projects include more
than 935,000 square feet of office condo
space, with units ranging from 1,200 to
10,000 square feet. Shea Commercial
has developed office condo projects, in-
dustrial/flex buildings, building and land
investment properties, multi-family de-
velopments and retail projects such as
hotels, banks and retail stores.

It also operates a full-service broker-
age that provides tenant representa-
tion, project leasing, general brokerage
and disposition. Buyer services include
joint venture opportunities, land acqui-

sition, development consulting and
construction management.

The development division addresses a
range of client requirements in land ac-
quisition, planning, entitlements and
construction. The company secures gov-
ernment approvals, provides financing
options and design/construction ser-
vices and aids in leasing and asset/prop-
erty facilities management.

Lucinda Stanley, CCIM, CPM, senior
vice president and principal of the Las
Vegas office said, “Brokers here are
concerned with ever-rising land prices
and construction costs, which have ex-
ceeded 20 percent over the last 12
months. Future construction will go ver-
tical to gain additional square footage
on a smaller footprint. Shea Commercial
is ready to get the job done.”

I
Shea Commercial

Offers Broad Range of Services 

http://www.AmericanNevada.com
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Summit Builders
Building a Legacy of

Outstanding Performance
General Contracting - Design/Build - Construction Management 

Services For:

• Indian Community
• Industrial Buildings
• Medical Office
• Parking Structures
• Retail
• Senior Living

• Commercial Office
• Entertainment
• Gaming & Casinos
• High-Rise Residential
• Hospital
• Hotels & Resorts

1401 N. Green Valley Parkway, Suite 150 • Henderson, Nevada 89074
Phone: 702-938-4100 • Fax: 702-938-4105

www.summitbuilders.com

Southern Nevada’s Leader in Education

The 13 higher education institutions in Henderson include: 
• Career Education Institute 
• Community College of Southern Nevada - Henderson Campus 
• DeVry University 
• International Academy of Design & Technology 
• ITT Technical Institute 
•  Las Vegas College - Henderson Campus 

City of Henderson 
Phone Numbers:

City Hall (Main)
702-267-2323 

Mayor/City Council 
702-267-2085 

Business License
702-267-1730 

City Clerk 
702-267-1400 

Parks & Recreation Dept.
702-267-4000 

Convention Center & 
Visitors Bureau 
702-267-2171 

Clark County School District 
702.799-5011 

Henderson Chamber 
of Commerce

702-565-8951 

Police Department 
702-267-5000 

•  National University Nevada 
•  Nevada State College at Henderson 
•  Regis University 
•  The Art Institute of Nevada & The Culinary Institute of Las Vegas 
•  Touro University-Nevada 
•  University of Phoenix, Las Vegas Campus 
•  University of Southern Nevada 



http://www.fmcnv.com


http://www.HendersonMeansBusiness.com



