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BUSINESS LEADERS SPEAK OUT
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PRSI

These 12 individuals were among the
business owners and CEOs interviewed
for our fourth annual Power Poll. Top
row: Chuck Burr, Accountants Inc.; Cor-
nelius Eason, Priority Staffing; Doug
Fries, Mellon Financial; Doug Roberts,
Panattoni Development. Second row:
Greg Korte, The Korte Company; Larry
O’Brien, Saint Mary'’s Regional Medical
Center; Mark Jones, Southwest Engineer-
ing; Mark Howard, MountainView Hos-
pital. Bottom row: Dan Paulson, Weststar
Credit Union; Robert Hemsath, Northern
Nevada Bank; Steve Roel, Roel Construc-
tion; Ron McMenemy, NAI Horizon.

Paul Wilkins, director of building and
safety for the city of Las Vegas, is one of
the government officials we asked about
“Life on the Fast Track.”

Photo credit: Opulence Studios

The City of Henderson is becoming a
Y g
popular choice for companies wanting to
ensure business success.
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Correction
In the Industry Focus article in the March 2006 issue, quotes from Somer
Hollingsworth (Nevada Development Authority) and Chuck Alvey (EDAWN) were in-
advertently combined. The online version of the discussion has been corrected. The
quote regarding state funding for economic development institutions should read:

Connie Brennan: How much was [the state funding]?
| remember reading it was staggering.

Hollingsworth: It's staggering to us, but not in the overall state budget. It was a
total of $10 million over two years, and $1 million of that went into an urban job pro-
gram in Southern Nevada. In total, | receive $5.5 million over two years to
operate NDA, and [Chuck] Alvey receives $3.5 million to operate EDAWN.
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COMMENTA

Tax and Spending Control

Good for the Business Community

The TASC (Tax and Spending Control) initiative petition

now being circulated is being supported by a broad-based

coalition of voters looking for a way to control the growth of

government. It would limit increases in state spending to

the total of population growth, plus the rate of inflation. For

example, if the state population grows 3 percent and the in-

flation rate is 2 percent, then government spending is lim-

ited to 5 percent more than the previous year. Any excess

taxes collected are returned to the taxpayers, after setting

aside a percentage for a “Rainy Day Fund.”

etitions are being circulated now,
Pand if enough signatures are
gathered, the measure will be put
on the November ballot. If it passes in
2006 and also in 2008, it will become
an amendment to the state Constitution.
If we had passed a TASC amend-
ment years ago, how would it have af-
fected our state? Let’s take a look at
some numbers. According to the Na-
tional Conference of State Legislatures,
state spending in Nevada increased by
147.5 percent between 1994 and 2005.
If we had used the TASC limits (infla-
tion plus population growth) the num-
ber would have been 93 percent. The
other 54.5 percent increase in spending
(therefore in taxation) was simply
growth in government, whether in-
creasing entitlement programs, paying
for legislators’ pet projects or adding
more layers of bureaucracy.

Who pays for this growth? Nevada
doesn’t have a personal income tax,
and there are limits to how much sales
tax we are willing to pay. Whenever
talk of raising taxes comes up in the
Nevada Legislature, a recurring theme
is taxation of the business community
— let’s raise tax rates on gaming, pass a
gross receipts tax, a payroll-based tax,
or a special tax on one industry, as hap-
pened to the banks during the last ses-
sion. Make no mistake about it — the
business community will be the ones
funding future growth in government —
and then business will pass it on to
their customers, the general public.

No wonder business people across
the state are attracted to the idea of
controlling taxes and spending. Many
look to the example of Colorado,
which passed a TABOR (Taxpayer
Bill of Rights) bill in 1992. According

LYLE E. BRENNAN
Publisher

&

to Paul Jacob of Townhall.com, “In
the decade before TABOR, govern-
ment jobs [in Colorado] increased by
21 percent and non-government jobs
grew only 18 percent. But in the fol-
lowing decade, government job
growth rate dipped slightly to 20 per-
cent, while non-government job
growth more than doubled to a whop-
ping 38 percent.” Between 1992 and
2002, the average Colorado family
paid about $16.000 less in state taxes
than in the decade prior to TABOR’s
implementation, and the Colorado
economy improved in national rank-
ings at the same time.

But, what about last November’s
vote in Colorado? Opponents of
TASC would like people to believe
that the experiment has failed and that
voters rejected the new system. Noth-
ing could be further from the truth.
When Colorado voters supported Ref-
erendum C, they were simply fixing a
problem in the original law to make it
more efficient.

Other states are looking at similar
measures in an attempt to give control
of spending back to the people, where
it belongs. Initiatives in Maine and
Oklahoma have already gathered
enough  signatures to  place
TABOR/TASC measures on their
state ballots this fall. In addition to

APRIL2006 & NevadaBusmess 7




Commentary: Tax and Spending Control

Nevada, five more (Michigan, Mis-
souri, Montana, Ohio and Oregon) are
going through the process of gather-
ing signatures.

The Nevada business community
should support any reasonable measure
that restricts uncontrolled government
spending, and that certainly applies to
the TASC. Therefore, it was surprising
to hear that the Las Vegas Chamber of
Commerce recently took a position
against it. Their reasoning had to do

with the large liability represented by
obligations owed by PERS (Public Em-
ployees Retirement System). Yes, it’s
an unfortunate and troubling fact that
the state retirement system owes much
more than it can afford to pay its re-
tirees. However, this should not affect
the TASC initiative. In fact, it should
serve as a good example of what hap-
pens when legislators are allowed free
rein to spend our money and to obligate
us for future expenditures.
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Some people are afraid TASC will
give Nevada less flexibility to raise
funds for a real crisis. Here’s a reply
from the initiative’s official Web site,
tasc4nevada.com. “TASC’s spending
limit formula will not ratchet back-
wards during a recession, and during
recessions, shortfalls in revenue are
offset from budget stabilization funds.
In fact, TASC allows the government
to do a much better job of preparing
for tough times ahead. Without it,
politicians have the ability to spend
every penny that comes in the door.
With TASC, they are forced to save,
budget, and prepare in case there are
tough times ahead.”

Save? Budget? Let’s give these rev-
olutionary concepts a try. Perhaps the
TASC initiative isn’t 100 percent per-
fect, but it is going 99 percent in the
right direction. We’ve tried the other
way of controlling state spending for
over 100 years, and look where it’s
gotten us.

The governor of Colorado recently
wrote a column in defense of his
state’s tax-control program, and
posed a question we should be asking
ourselves: “If families and businesses
have to live within a budget, why
shouldn’t a state? It’s a question the
voters should be allowed to decide for
themselves.” Now is Nevada’s chance
to decide, and it’s up to businesses to
lead the way.

The first thing to do is to sign the
petition yourself, to ensure it gets on
the November ballot. Then encourage
other registered voters to sign as well.
For further information on TASC, or
to download a copy of the petition, go
online to: www.tasc4nevada.com. ¥

COMMENTS

email: lyle@nbj.com
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BUSINESS UP FRONT

or Occupational Safety and Health

Administration (OSHA) regula-
tions, a common term like “apron” can
mean something else entirely. Accord-
ing to construction industry regulation
1926.606, under Subpart O: Motor Ve-
hicles, Mechanized Equipment and
Marine Operations, an apron is “the
area along the waterfront edge of the
pier or wharf.”

Here are various ordinary terms and
their very different OSHA definitions,
taken from MANCOMM’S OSHA
Dictionary:

e Bite: Common definition: “to cut,
grip or tear with the teeth.” OSHA de-
finition: “the nip point between any
two in-running rolls.”

e Check: Common definition: “a writ-
ten order to a bank to pay a specified
amount.” OSHA definition: “a length-
wise separation of wood, most of
which occurs across the rings of annu-
al growth.”

* Ground: Common definition: *“soil
or land.” OSHA definition: “a conduct-
ing connection, intentional or acciden-
tal, between an electrical circuit or
equipment and the earth, or to a con-
ducting body that serves in place of the
earth.”

* Hog: Common definition: “a domes-
ticated pig.” OSHA definition: “a ma-
chine for cutting or grinding slabs and
other coarse residue from the mill.”

* Jog: Common definition: “to run at a
steady, slow trot.”” OSHA definition:
“an intermittent motion imparted to the
slide by momentary operation of the
drive motor, after the clutch is engaged
with the flywheel at rest.”
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recent survey conducted by the

Employment Law Alliance report-
ed that while millions of workers — as
much as 5 percent of the American
workforce — are maintaining online per-
sonal diaries, only about 15 percent of
employers have specific policies ad-
dressing work-related blogging.

Howard Cole, the Nevada member
of Employment Law Alliance, said,
“Work-related blogging was once
thought to be benign, but it is now one
of the hottest and most complex, far-
ranging issues in the workplace.”

Employment Law Alliance sur-
veyed 1,000 adults via telephone and
discovered:

* 59 percent of employees believed
employers should be allowed to disci-
pline or terminate workers who post
confidential or proprietary informa-
tion concerning the employer.

* 23 percent support fellow workers
being free to post criticism or satire
about employers, co-workers, super-
visors, customers or clients without
fear of discipline.

Of the employees polled who work

for a company with a blogging policy:
* 62 percent said the policy prohibits post-
ing any employer-related information.
e 60 percent said the policy discour-
ages employees from criticizing or
making negative comments against
the employer.

Dr. Ted Reed, survey director for
Employment Law Alliance, said the
poll is indicative of a steady growth in
adult blogging. “Based on our research,
we may have as many as 10 million
bloggers in the American workforce.”

Test Your OSHA Vocabulary Blogging in the Workplace Cooking the Books

(44 So many companies today are
cooking the books that the
SEC should sponsor the Pillsbury
Bake-Off,” quipped Richard Kovace-
vich, the CEO of Wells Fargo & Com-
pany. In a recent speech about busi-
ness ethics, Kovacevich described “an
epidemic of ethical lapses™ that has
brought the reputation of businesses
to an all-time low. He suggested the
problem is not corporate structure,
oversight by auditors or incompetent
boards of directors, but rather a lack
of honesty, trust and integrity. “Cor-
porate ethics is the sum total of indi-
vidual decisions by people,” he ex-
plained. “The people managing the
company should think about what’s
fair, honest and accurate, rather than
what they can get away with under the
law. It’s not a matter of rules (the let-
ter of the law) but of principles (the
spirit of the law).”
Kovacevich said
should set the tone for a corporate
culture based on ethical principles,
and the board of directors should
make sure executives are promoting
and following that culture. He said
internal audits and other systems to
check compliance with rules are nec-
essary, but if employees believe in
and practice ethical principles, con-
trols will not be needed very often.
He also stressed that everyone in the
organization should accept responsi-
bility for his or her actions, and that
stockholders also have a duty to
check up on the company, and to
raise an objection if they suspect un-
ethical activity.

management



Business Up Front

percent of more of moves coming out of Top out-bound migration states:
We Never Talk Anymnre a state); or “balanced.” e New Jersey (60.4 percent)
;
I
|

Top in-bound migration states: * Indiana (59.9 percent)
xecutives are spending less and less * Oregon (63.6 percent) * New York (59.8 percent) i
Etime conversing with colleagues by » Idaho (61.9 percent) e Illinois (58.4 percent) "
phone and in person, according to a re- * District of Columbia (61.4 percent) e Louisiana (57.9 percent) i
cent survey. Only 13 percent of man- * North Carolina (61.3 percent)
agers polled use the telephone as their * Nevada (60.1 percent) "

primary means of communication — !
down from 48 percent five years ago — :
and just 14 percent rely on face-to-face
meetings, compared with 24 percent
five years ago. Instead, e-mail has be-
come the most common form of dia-
logue at work, according to 71 percent You d ese Ne
of respondents. . . .
The survey was developed by 08| AN @ward-winning education.
ficeTeam, a staffing service specializ-

ing in the placement of administrative
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speed and efficiency,” said Diane
Domeyer, executive director of Of-
ficeTeam. “But the message should
match the medium. Phone conversa-
tions allow individuals to share ideas
and feedback with the benefit of vocal
inflections, which reduces the poten-
tial for confusion or miscommunica-
tion. Meeting in person adds yet an-
other dimension, as participants can
respond to facial expressions and

accelerated, night-focused classes, onsite and online degree programs

that fit your schedule. YOU deserve National University.

.
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MA Teaching

goods mover, people continued to move
west and southeast in 2005, while the
Midwest and Northeast lost more resi-
dents. United Van Lines classified each
state in one of three categories: “high
inbound” (55 percent or more of moves
going into a state); “high outbound” (55

Master of Business Administration
Master of Forensic Sciences”

702.531.7800 * www.nu.edu
The University of Values

@ National University 2006
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Cover Story: Power Poll 2006

For the fourth consecutive year, Nevada Business Journal has

asked business owners and CEOs from around the state for their opinions

on economic and political issues so we can let our readers, as well the general public,

know what the business community is thinking. In general, the people responding to

our survey were optimistic about the immediate future, although they expressed con-

cern about issues such as population growth, affordable housing and the educational sys-

tem. Opinions on political issues were divided, with one quarter of them still undecided

about the upcoming gubernatorial election. We asked some of the respondents to explain

their answers in detail to add a more personal touch to the statistics.

BusINESs OUTLOOK OPTIMISTIC
A resounding 79 percent of re-
spondents expect their bottom line to
improve during the coming year,
with fewer than 8 percent expecting
business to get worse.

Compared to today, a year from now

my business's bottom line will be:

MIIC;I BEITER 38.4%
SOMEWHAT BETTER 40.7%
ABOUTTHE SAME 13.2%
SOMEWHAT WORSE 6.6%
MUCH WORSE 1.1%
TOTALS 100.0%

Doug Roberts, a partner in Panat-
toni Development, said his company
is bullish on the Nevada market.
Panattoni, a national commercial
real estate developer, has traditional-
ly focused on major markets. “In the
10 years we’ve been doing business
in both Southern and Northern
Nevada,” said Roberts, “we have en-
joyed success and are now comfort-
able in this market. We have had a
phenomenal construction year, and
next year look forward to leasing out
the properties we’ve built and reap-
ing the fruits of our labors.”

Dan Paulson, president and CEO
of Weststar Credit Union, said his
organization’s bottom line will be
“about the same.” explaining, “As
long as the economy stays good, we
should do at least as well as we did
this year.” Interest rates were a con-
cern, however. “An increase in short-

term interest rates makes consumer
loans more expensive, and the de-
mand for them goes down, which
impacts our business. When long-
term rates go up, it puts a damper on
the housing market, which is a big
driver of the state’s economy.”

Roel Construction, a general con-
tracting firm, expects to do better in
the coming year because of contracts
for several new projects in its Neva-
da service area, which extends from
Mesquite, through the Las Vegas
metropolitan area, and down to
Laughlin and Bullhead City, Ariz.
Steve Roel, the company’s chairman,
said, “These new jobs will boost our
revenue significantly. We’re building
clubhouses, tilt-up projects and ten-
ant improvements, in addition to the
big facility we’re doing for Qual-
Comm in North Las Vegas. We're es-
pecially enthused about that.”
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Saint Mary’s Regional Medical Cen-
ter underwent a reorganization and
“right-sizing” last year, according to its
president -and CEO Larry O’Brien.
This effort to streamline operations
and increase efficiency paid off by re-
ducing the costs of materials by $4
million a year, consolidating external
leased space and reducing the work-
force — primarily through attrition — by
about 200 people. O’Brien said the
Reno hospital is now planning to ex-
pand its emergency room, which was
originally designed for 35,000 visits
per year, but is now experiencing ap-
proximately 50,000 visits.

NEVADA ECONOMY IMPROVING

Most business owners and execu-
tives believe the state’s economy
will improve during the coming
year, although they were not as opti-
mistic about the state’s bottom line
as they were about their own.

Robert Hemsath, president of
Northern Nevada Bank, expected the

economy to remain about the same.
“We are coming to the end of an in-
terest-rate cycle,” he explained.
“There may be a couple more in-
creases, but after that, rates should
stabilize. Our economy is growing
and healthy, especially in Northern
Nevada, and we should be able to
maintain a strong economy through
the coming year. Homebuilding will
continue at a healthy pace, although

Compared to today, a year from now

Nevada's economy will be:

MMUCH BETTER 9.9%
SOMEWHAT BETTER 51.6%
ABOUTTHE SAME 35.2%
SOMEWHAT WORSE 3.3%
MUCH WORSE 0.0%
TOTALS 100.0%

Durango Construction has a simple

philosophy...

we take care of our

clients and make sure they are
completely satisfied. We find that happy

customers keep coming back.
e Commercial

e Residential

* ndustrial

. Design/Build

e Construction Management

CONSTRUCTION
GENERAL CONTRACTORS

LAS VEGAS,.NEVA‘I)A :
702-651-0123
www.durangoinc.com
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it will probably slow a little from
last year. Commercial real estate
will continue to be strong, due to
economic diversification efforts.
The Summit Sierra shopping center
opened this spring, which is evi-
dence that the retail market is matur-
ing. The Airport Authority is doing a
good job increasing the flights to
and from Reno, which helps our
tourism base. I foresee job growth
and continued strong employment.”

Roberts, who joined the majority
in expecting a “somewhat better”
economy, said the predicted housing
slowdown will be good for the econ-
omy, because it may enable more
people to afford to buy homes. He
also supports economic diversifica-
tion efforts, saying, “We don’t want
to be too heavily reliant on any one
industry. Diversification will create
more opportunities for non-gaming
jobs. In Las Vegas, Panattoni’s re-
cent projects have not been related
to gaming.”

Nevadans
*> Building Nevada.
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Nevada’s economy will “much bet-
ter” next year, according to Ron
McMenemy, CEO/owner of NAI
Horizon, a commercial real estate
agency based in Southern Nevada.
“There are big players out there with
huge plans for new projects and devel-
opments,” he reported. “People are
coming from all over the world to in-
vest and develop in Southern Nevada.
Just recently, I've had inquiries from
as far away as New Zealand, and
Asian influence is rebounding. I be-
lieve we’ll see more Pacific Rim
money in the near future. The usual
commercial real estate cycle is to
rocket up, then plateau and make ad-
justments before rocketing up again.
Last year, we had a flurry of activity,
especially in mixed-use projects, so
right now we’re in that plateau, and
we’re set to rocket up again next year.”

I have found Nevada to be a business-friendly state

STRONGLY AGREE 65.1% 1%  99.3%  62.2%
AGREE SOMEWHAT 32.6% 39.6%  36.3%  36.6%
DISAGREE SOMEWHAT 2.3% 4.2% 33%  12%
STRONGLY DISAGREE 0.0% 2.1% 1.1%  0.0%
TOTALS 100.0%  100.0%  100.0%  100.0%

How BUSINESS-FRIENDLY 1S NEVADA?

More than 95 percent of those sur-
veyed agreed that Nevada is friendly
to the business community, which is
down slightly from the 2005 figure

The Future of
Transportation
Begins Today

The Regional Transportation
Commission’s dedication to
your quality of life in Washoe
Caunty results in continual
transportation planning,
street and highway
development, and expanded
public transit services.

Visit rtcwashoe.com
for more information about
projects underway in 2006.
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of almost 99 percent, but still a rank-
ing most states would envy.
Cornelius Eason, president of Pri-
ority Staffing USA, “strongly”
agreed that Nevada is a business-
friendly state, from two perspec-
tives: regulation and taxes. He said,
“I’ve been in Nevada eight years,
and feel that business is currently
paying its fair share of taxes, the av-
erage citizen is not overburdened,
and the property tax problem was
handled fairly in the last legislative
session. There seems to be a balance
between the forces who want to
avoid taxes, and others who say we
need to fund infrastructure and so-
cial services to keep up with growth.
However, the potential for changing
the tax structure is always there, and
business is an easy target for taxa-
tion. People need to realize the im-
pact taxes have on businesses and
how it can affect the entire economy.
In addition, we shouldn’t discourage
companies from coming to Nevada
by upping our taxes, because we
need economic diversification.”
Dealing with government rules,
regulations and bureaucracies can be
challenging for business people. “In
my dealings with the state labor




commissioner as head of my indus-
try trade organization, I found that
office to be open to input from the
business community,” Eason said.
“In some states, regulators will go
ahead and make rules and judgments
regardless of the consequences for
the people involved.”

Experience with a different set of
state regulators caused Mark
Howard, CEO and president of
MountainView Hospital in Las
Vegas, to “strongly disagree” that
Nevada is business-friendly. “When
we opened MountainView in 1996,
we were the first new hospital to be
built in 20 years, and we were
brought online very quickly and ef-
ficiently,” he explained. “I'm
amazed how much slower things
have become in the last 10 years.
Now, if you want to open up or ex-
pand a facility, the state inspections
take weeks and weeks, and the li-
censing and accreditation process is
a major frustration. Regulators live
in a whole different world. If the
law gives them 10 days to respond
to something, they take the entire
10 days instead of trying to get
things processed more quickly. We
should work together to solve the
shortage of hospital beds. There
should be some way to expedite the
process, even if it involves paying
some kind of fee.”

Roel selected “somewhat friend-
ly” as his response, explaining, “In
any business environment, there are
inherent problems specific to that
area. No place is perfect.” However,
he said Nevada is “far superior” for
his construction business, compared
to Northern California, where it also
has ongoing projects. He stated,
“The local officials here try to expe-
dite paperwork for us, and I have no
complaint on that account.”

A perfectly

why office parties shouldn’t
be held at the office.

Don’t have any regrets this year. Host your office holiday party at
Mandalay Bay, Las Vegas’ preeminent resort hotspot. We offer
an unprecedented level of customer service, a variety of holiday
menus, special room rates and valet parking right near the banquet
rooms. Plus, parties over two hundred will receive a complimentary
room night. Parties over five hundred will receive two complimentary
suites. And groups of fifteen hundred will receive everything
along with limousine service for the boss. See for yourself why

a Mandalay Bay party is often imitated, but never duplicated.

To get your office holiday party rolling, contact the

Mandalay Bay Catering Department at 702-632-7470.

€ Cc.MANDALAY BAY
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havi bl findi d retaini lifi ff?
Is your company having problems finding and retaining a qualified sta T T S

At NBIJ’s monthly Industry Focus

NORTHERN  SOUTHERN RURAL TOTAL roundtable meetings, a recurring
theme in all industry segments —
NO 50.0% 19.4%  50.0%  27.5% from healthcare to engineering to

banking — has been the difficulty in

YES, WEARE HAVING A FEW PROBLEMS  20.0% 47.8%  25.0%  40.6% fdingynatifiedl Sployeis in the
YES, WE ARE HAVING SERIOUS PROBLEMS  30.0% 328%  25.0% 31.9% current low-unemployment situa-

tion, and keeping them satisfied
TOTALS 100.0%  100.0%  100.0%  100.0% once they are onboard. This is con-
firmed by our Power Poll survey,
which found more than 72 percent of
respondents experiencing staffing
problems. It is interesting to note the
problem seems more severe in
Southern Nevada.
g : McMenemy said he’s having trou-
USSR et L e ble both with recruiting and reten-
BUS'NESS AS USUAL tion in his real estate office. “The
- s talent pool for commercial real es-
; tate people in Southern Nevada is
shallow,” he said. “There are good
people out there, but most of them
are firmly entrenched where they
business, contact your water provider. are, and we don’t believe in trying to
For programs that can help your lure local people away from other
business save money and water, companies, so we've been looking
call or visit out-of-state. We recently hired bro-
kers from New Mexico and San
Francisco, and another person from
Florida. Our new managing director
is from Ohio. Retention is also a
challenge, especially with younger
people in Generation Y. We have
several talented young people at the
firm, but it’s sometimes difficult to
keep them on task and in focus when
there are so many other opportuni- -
ties out there. They expect to come
right out of college and be the presi-
dent of the company, driving a new
BMW. In reality, developing a com-
mercial real estate career is a long
process of building up a client base
WATER - and learning the ins anq outs of th-e
SMART market. People sometimes aren’t
e sAIE g o willing to put in the necessary time
Weeaony  Be the solution. and effort when it’s easier to work in
a casino for more money, at least in
the short term.”

Southern Nevada is in the worst drought on
record. For details on drought restrictions
and penalties that may affect your

SNWA Member Agencies: Big Bend Water District « Boulder Gity = Clark County Water Reclamation District ©
City of Henderson  City of Las Vegas  City of North Las Vegas = Las Vegas Valley Water District
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In contrast, Roberts said his of-
fice is not having problems recruit-
ing and retaining staff. “We don’t
have a large staff, so we’re not re-
cruiting every day,” he explained.
“If we do need someone, we spread
the word and the position is usually
easy to fill. The people who work
for us are one big happy family. We
offer them opportunities to grow
within the company.”

Doug Fries, president of Mellon
Financial’s Henderson office,
replied that he is having “a few
problems” finding staff — largely
because he is looking for employ-
ees with a certain skill set. “We pro-
vide financial services for high net-
worth individuals (people with
more than $1 million to invest),” he
explained. “We need highly quali-
fied people to serve our clients. The
talent pool is increasing somewhat
— as more wealthy people move to
Southern Nevada, those who spe-
cialize in advising them will follow.
But most of these people are con-
tent where they are, working for
other financial services firms and
making good money in this market.
This makes it somewhat difficult to
recruit the people we need.”

HousING Costs A CONCERN

More than 82 percent of respon-
dents were worried that the cost of
housing was adversely affecting
their Business, especially as it im-
pacts their ability to attract employ-
ees to move here from other states
where housing costs are lower.

“The cost of housing affects our
[credit union] members, especially
young families just starting out and
those on fixed incomes,” said Paul-
son. “It also makes it hard to attract
employees. However, keep in mind
that the housing market was very
slow to react to increasing demand,
and in the 1980s and ’90s home

How concerned are you about the cost of housing affecting your business?

NORTHERN  SOUTHERN  RURAL TOTAL

VERY CONCERNED 20.0% 29.9%  0.0%  26.4%
SOMEWHAT CONCERNED 15.0% 47.8%  100.0%  56.0%
NOTVERY CONCERNED 5.0% 149% 0.0% 12.1%
NOT CONCERNED AT ALL 0.0% 1.5% 0.0%  5.5%

TOTALS 100.0%  100.0%  100.0% 100.0%

Young Electric Sign Company:
Serving our customers for
85 years.

Gaming/Retail/Commercial/
Design/Consulting ® Engineering
Manufacturing ® Service
Leasing/ Financing ¢ Electronics
Interior and Exterior Signs

H e S C D ® 702-876-8080 * www.yesco.com
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GROWING
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BUSINESS
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HERITAGE
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Getting the best return
for your dollar?

1" National Bank of Nevada is
entrepreneurial by nature. We
understand the complexities of
your business so we make things
quick and simple.

We are family owned, locally
operated, privately held and we
will work with you to grow your
business. It's our heritage.

Commercial Banking

Treasury Management and
Depository Services
Owner-Occupied Commercial
Real Estate
3 SBA Loans
Lines of Credit & Term Loans

Acquisition and Development
Loans for Residential and
Commercial Real Estate

Fixed Rate Financing Options
st

Loan o e

NATIONAL

BANK OF NEVADA

Wealth Management

Call us today and watch your
business grow off the charts.
Growing your business— it’s our heritage. 702-889-2038
www.fnbnonline.com

MEMBER FDIC EQUAL HOUSING LENDER
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prices only increased about 3 per-
cent per year. So, rather than being
in a “housing bubble,” some of the
recent increases are just catching
up. Over the long term, the price
increases are not that unusual.”

Greg Korte, president of the
Las Vegas division of The Korte
Company, a commercial contract-
ing firm, reported he is “very
concerned” and knows firsthand
the effect housing costs have on
recruiting. “On three separate oc-
casions over the last year and a
half, we had good candidates
from the Mid-West turn us down
after they went home and re-
viewed housing costs in Southern
Nevada,” he said. “These were
people we were almost certain
would accept positions here. As I
get more deeply involved in com-
munity affairs though United
Way and the Chamber of Com-
merce, | realize that this affects
other problems we’re facing —
namely, education and health-
care. I keep hearing, ‘How can a
nurse or a teacher afford to buy a
home here?’ If nurses and teach-
ers won’t come to work here, it
affects the quality of healthcare
and of our school system, and
that feeds into the recruiting
problem again, because potential
employees want good schools
and medical facilities for fami-
lies. So, it’s all inter-related.”

Howard said high housing costs
have created a “double whammy™
for employers. “Not only does it
make this market less attractive to
potential employees thinking of
moving here, but it also hurts our
retention,” he said. “People who
have been here for five or 10 years
realize they can cash out the equi-
ty in their home and get a wonder-
ful house in the Mid-West or in
Texas, with money left over for a
nest egg.”

Continued on Page 74
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Manufacturing: Making It in Nevada

s part of its monthly Industry

Outlook series, Nevada Business

Journal brought manufacturing
executives together to discuss their
industry and the challenges and op-
portunities brought about by Neva-
da’s ongoing economic boom. They
confronted concerns such as regula-
tion and taxation in Nevada, the in-
crease in utility rates, workforce edu-
cation, recruitment and retention, and
the relocation of manufacturing facil-
ities — and their jobs — to foreign
countries. Connie Brennan, publisher
of the Nevada Business Journal,
served as moderator for the round-
table discussion, which was held at
the ArrowCreek Country Club in
Reno. Following is a condensed ver-
sion of the discussion, beginning
with introductions.

Ray Bacon: I've been with the Nevada
Manufacturers Association since No-
vember 1991. Before that, I was the vice
president of manufacturing for Bently
Nevada in Minden, which led to my in-
volvement in a groundwater clean-up
issue. That got me interested in politics,
and I found out how much I didn’t know
about what the government was doing to
us. So that’s how I got started with this.

Marcie Rose: I'm with Solo Cup, lo-
cated in North Las Vegas, and I've
worked there for 26 years. We manu-
facture the plastic cups people use
every day.

Sonny Newman: I'm president of
Electronic Evolution Technologies.
We produce circuit board assemblies
and electro-mechanical assemblies.
Our headquarters are in Reno and we
also have a plant in Mexico.

BACK ROW (LEFTTO RIGHT):

Grant Gaither RMAX Corporation

Harvey Shelton James Hardie Building Products

Dr. Gavin Wyatt-Mair Alcoa Micromill

Randy York FalLine Corporation
Alex Carter ClickBond
Ray Bacon Nevada Manufacturing Association
Bill Rieger Fortifiber Manufacturing

FRONT ROW (LEFT TO RIGHT):
Jeff DeMatei Cooper B-Line
Sallie Haws Haws Corporation

Cammie Smith Labelsmith Inc.

Tony Ciorciari International Game Technology (IGT)

Marcie Rose Solo Cup

Sonny Newman Electronic Evolution Technologies

Névaila
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Grant Gaither: I've been the plant
manager for RMAX Corporation for
25 years. We manufacture rigid-foam
insulation for homes. We have an
atypical company because it’s a small,
privately held corporation with 125
employees. Our headquarters is in
Texas. We were the first manufactur-
ing firm to locate in Fernley.

Bill Rieger: I'm the plant manager for
Fortifiber’s manufacturing facility in
Fernley. We'’re a privately held com-
pany that manufactures weather-resis-
tant barriers used in construction.
We’ve been in business for 66 years
and have been in Fernley since 1994.
Our corporate headquarters are in In-
cline Village.

Randy York: I'm with FalLine Corpo-
ration. I retired from active business
in 2000; my son is currently president
of the corporation. Our company was
founded 26 years ago in Southern
California, and we moved to Nevada
in 1987. We manufacture products out
of polyurethane elastomeres. Half the

TAX RETURNS

ARE BLACK AND WHITE.

products we manufacture we market
out of our own brands; the other half
are manufactured as component parts
of other products.

Sallie Haws: I'm president of Haws
Corporation. We manufacture drink-
ing fountains and emergency drench
showers. We were founded 100 years
ago in Berkeley, Calif. We moved our
manufacturing facilities to Nevada in
1977 and brought our corporate head-
quarters here in 2000. We have facili-
ties in Switzerland, Singapore, France
and Brazil. I'm the fourth generation
of my family to run the company.
Harvey Shelton: I'm the plant manager
for James Hardie Building Products.
We are also a 100-year-old internation-
al company. We opened our ninth man-
ufacturing plant in the U.S. between
Sparks and Fernley a little over a year
ago. We employ 110 people and are in
the process of expanding.

Gavin Wyatt-Mair: I'm the general
manager at the Alcoa Micromill plant
in Sparks. We're a big company with

Tax rules aren’t.

That’s when your CPA’s advice becomes invaluable. It takes more than a little
training and a lot of ads to become a real tax expert. CPAs have college degrees,
they pass rigorous exams, they are committed to continuing professional
education, and they are certified by state boards of accountancy. That’s why all
year long, and especially at tax time, America counts on CPAs.

Nevada Society of Certified Public Accountants
American Institute of Certified Public Accountants
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CPA

137,000 people employed worldwide.
Currently, we are the biggest alu-
minum manufacturing plant in the
world. In the Micromill, we are doing
research and development to find a
new process of manufacturing alu-
minum sheet that is environmentally
friendly and cost-efficient.

Mark Sankovich: I'm the general
manager with PCC Structurals’ plant
in Carson City. Precision Castparts
Corp. is a worldwide manufacturer
of complex metal components and
products. It’s the market leader in
manufacturing large, complex struc-
tural investment castings, airfoil
castings and forged components used
in jet aircraft engines and industrial
gas turbines. It is also a leading pro-
ducer of fasteners for aerospace, au-
tomotive and other markets.

Cammie Smith: I'm the owner of
Labelsmith Incorporated. We're a
label manufacturer located in
Sparks. We make custom labels —
anything from the labels you run
through your laser printers, to prod-
uct labels, to parking decals. We’ve
been in Sparks since 1985.

Tony Ciorciari: I'm the executive vice
president of operations for IGT (Inter-
national Game Technology). We em-
ploy 6,000 people worldwide and
generate $2.3 billion in revenue. We
design and manufacture gaming ma-
chines and gaming systems. Our
headquarters are in Reno, where IGT
employs 2,700 people.

Alex Carter: I'm the vice president
of manufacturing for ClickBond.
We’ve been located in Carson City
for 20 years. We manufacture adhe-
sive bonded fasteners, primarily for
the aerospace industry. We have a
wide customer base with military
and commercial aircraft manufactur-
ers. Our biggest problem is keeping
up with growth and not letting it get
out of control.

Jeff DeMatei: I'm a plant manager for
B-Line division at Cooper Industries.
We're based in Houston, Texas, but
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are a multi-national company with
plants around the world. Our revenue
is $4.5 billion. Our plant makes sup-
port systems for telecommunications
companies, industrial applications and
light commercial. Like many manu-
facturers, our problem is the spiraling
cost of raw materials, especially met-
als like aluminum, steel and copper.
We also have a problem hiring and re-
taining employees in the Reno area.

REGULATION AND TAXATION
Connie Brennan: Is the state of
Nevada business-friendly for your
industry? How does it compare to
other states?

Shelton: This is our ninth manufactur-
ing plant in the U.S. We've found
Nevada to be business-friendly in
many ways, and in areas where it isn’t
business-friendly, we think that’s due
to the lack of manufacturing in the
state, relative to the other states where
we do business. A good example

would be the power rate structure
here. It doesn’t take into account the
stable load that manufacturing com-
panies offer the power companies.
The discount versus residential rates
isn’t on par. Another thing is that we
understood Nevada to be a regulatory-
friendly state, but in the last 10 to 15
years, the mining industry and utili-
ties have apparently had conflicts
with the state’s environmental regula-
tors. This has brought scrutiny to all
plants — even medium-sized and
smaller businesses — particularly in
terms of air quality. The state environ-
mental people aren’t used to the man-
ufacturing industry here, and our little
company is getting put in the same
category as Sierra Pacific or Barrick
Mining. We don’t consider ourselves
a major polluter, and we don’t have a
big legal staff. We don’t have the re-
sources to handle these issues.

Bacon: Because there isn’t much
manufacturing in the state, the regula-

_9
What is Long Term Acufe Carg

Kindred is a highly focused specialty hospital that pr0v1des care for critically il
patients who need more time to get well — more than the average hospital stay of

tors have limited experience with dif-
ferent industries. When government
people don’t know about something,
they tend to say “no” because that’s
the safe answer, instead of recogniz-
ing they need help to understand what
they re really dealing with. It’s a chal-
lenge for many companies.
Wyatt-Mair: Our experience is a little
different. We wanted to install a new
furnace, but we had to get permission
from the air quality people. It was a
quick process; they were knowledge-
able at the Nevada Department of Air
Quality Management. Once we hand-
ed our permit application in, the
process took about a month. However,
water seems to be a problem, and it’s
going to become worse. And, as Mr.
Harvey mentioned, we have a big
problem with the power industry. It’s
very difficult to justify expansion in
the face of power rates that are as
much as five times higher than other
places in the U.S.

Kindred Hospitals
of Las Vegas

Kindred Hospital Flamingo
2250 E. Flamingo Rd.
Las Vegas, NV 89119

(702) 784-4300

. at Desert Springs Hospital
5th floor
2075 E. Flamingo Rd.
Las Vegas, NV 89119
(702) 866-2000

Kindred Hospital Sahara
5110 W. Sahara Ave.
Las Vegas, NV 89146

(702) 871-1418

five to seven days. In fact, most of our patients stay with us for three to four weeks, |
receiving intensive, 24- hour care with daily physician intervention.
Long Term Acute Care is a cost-effective alternative to a lengthy hospitalization

at a community hespital. Kindred accepts most commercial insurances.

If your business is self insured, call us today for provider contracting information.

Kindredﬁ—lospital
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If the various coal-fired power pro-
jects that are on the map come to
fruition, we can expect lower-cost
power generation from coal instead of
natural gas. They could actually cause
energy prices in Nevada to stabilize.
Unfortunately, you don’t build a coal
plant in 15 minutes; those are three- to
five-year projects once you get
through the permitting process.
Shelton: We started the site-selection
process three years ago. We looked at
three sites in Northern California and
three in Northern Nevada. What tipped
the scales were taxes; that’s why we're
here instead of Northern California. At
the time, the power rates we were pro-
jecting were 60 percent of what we're
paying now. If we’d have known then
about power rates, we would have
gone to Northern California. We’re the
second biggest power user in Northern
Nevada, and looking at expansion and
competing against our sister plants,
that’s a big deal.

DAY-TO-DAY BUSINESS IS A BATTLE.

WE KNOW HOW TO WIN THE WAR.

HUTCHISON

ATTORNEYS

PECCOLE PROFESSIONAL PARK
10080 WEST ALTA DRIVE, SUITE 200
LAS VEGAS, NEVADA 89145
702-385-2500 ¢ FAX 702-385-2086
87 7-HSNVLAW
HSNVLAW.COM
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EMPLOYEE RETENTION A CHALLENGE
Brennan: Nevada has one of the low-
est unemployment rates in the nation.
Do you have problems finding and re-
cruiting the right people?

Gaither: We’ve been around a long
time and don’t have very much
turnover: I only hire a few people
per year. But elsewhere in Fernley.
there are a lot of new businesses and
a lot of employers. There are about
150 job openings every month in
Fernley. mostly turnover jobs. and
the companies fight amongst them-
selves for employees.

Rieger: Fernley has a limited labor
pool. It is developing a reputation as
a bedroom community for the Reno-
Sparks area, but people are still work-
ing in the Truckee Meadows area. In
our plant, we’re paying an average of
$13.50 to $14.00 per hour, which
isn’t bad, but those aren’t the kind of
wages that would enable you to buy a
house. Many people jump from job to
job, thinking, “The grass is greener
on the other side of the fence.” There
are opportunities and openings all
year-round in manufacturing facili-
ties. Fernley is its own little world,
from a labor standpoint. It is a tough
place to operate. The bottom line is,
if you treat people with dignity and
you treat them fairly, you can keep
the good ones. That’s what we’re all
struggling to do. It’s important to do
the simple things that don’t cost a lot
of money but send the right message
to your associates that you care about
them beyond the time they clock in
and clock out.

Industry Focus: Manufacturing

Haws: With our general office staff, we
have little turnover; our ability to keep
people is tremendous. One thing about
Nevada that we didn’t find in Califor-
nia is the quality of people. When we
place an ad. we get a tremendous
number of good, quality people, many
“just off the bus™ from California. It’s
the lower end of the manufacturing
jobs in the assembly area where we
have the most turnover. With more
manufacturing moving into Nevada,
there is a smaller pool of people will-
ing to work for $10 to $14 an hour.
And they will move for another 50
cents or dollar an hour. They don’t
care what kind of benefits they have —
they just think, “I'm getting another 50
cents per hour” We have five to 10
temporary employees working, on av-
erage. just to keep up our labor pool.
Ciorciari: Our turnover at IGT is prob-
ably equal to the national average
when you look at total jobs, but if you
look at entry-level positions, you see
a higher turnover rate. You have to be
on your game, all the time, in order to
keep the people you have. You need to
pay attention to the details, make sure
the benefits are right and ensure that
the small things you do for employees
differentiate yourself from other busi-
nesses. People leave for a dollar an
hour difference when they’re not in-
vested in the company for a long time.
But we’ve found that changes as time
progresses. You have to pay attention
to how you deal with not only pay, but
with benefits and perks, where you
establish a relationship with your em-
ployee. They're not just coming to
work for the money, but for a good
environment.

Bacon: Finding people with specific
technical skills is a real challenge. We
need people with a solid background
in maintenance fields and technical
fields such as computers, engineering,
drafting or CAD. Our education sys-
tem is not turning out the volume the
state of Nevada needs, and finding tal-
ent is challenging.



Shelton: We’re happy with the quality
of the workforce in Nevada, especial-
ly with the work ethic. Of all the
states I’ve been in manufacturing
management, this is definitely the
best. But I have to agree with Ray
about needing people with more tech-
nical skills.

Ciorciari: We have, on average, 60 to
70 job openings in the Reno area at
any given time. One-third to one-half
of them are in the technical fields, like
code writers, software people and IT
employees. Those positions are ex-
tremely difficult to fill.

Brennan: Do you recruit nationally or
internationally?

Ciorciari: Both. In Northern Nevada,
we haven’t experienced the problem
we have now with the cost of living.
To be able to purchase a home and to
live at the middle-class level is be-
coming more and more difficult. I've
been with IGT for 12 years. The first
five or six years in Reno, we never
had problems recruiting someone
from California, Chicago or the East
Coast because the quality of life is ex-
cellent. However, we're seeing engi-
neers, material planners, analysts and
IT people come out here saying,
“How can I afford to buy a home?”
And these are salaried positions.
Shelton: We're having the same expe-
rience. The South and the Midwest
have a huge manufacturing base to
draw prospective employees from, but
that’s the one part of the country
where we’re not competitive on hous-
ing prices.

Rose: It’s worse in the southern part
of the state because we don’t have the
quality of people. We're having a dif-
ficult time getting employees with
basic skills, like being able to read
and showing up to work on time. It re-
flects upon our education system, but
also on the availability of other jobs in
other locations.

DeMatei: I feel like my company is a
training ground. We’re more industri-
al; we have punch presses, forms and

Industry Focus: Manufacturing
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Industry Focus: Manufacturing

welding, and individuals with those
skills just aren’t available in this area.
We assume that anyone who comes
into our plant doesn’t know how to
use a ruler, scale, calipers or anything
else. We go through a training pro-
gram, make the investment in the in-
dividual, and all of a sudden, they will
move for that dollar an hour.

Carter: Machinists are hard to come
by. We're paying higher wages to get

people interested, but the skills still
aren’t there. We're looking at high
schools these days, trying to get kids
into some of the machine technology
programs at the community colleges.
We offer jobs to 16-year-olds who are
in these programs, hoping that they’1l
stick around.

Brennan: Healthcare costs have gone
up in the last few years. Are you able to
provide benefits for your employees?

A4 )

/4

Celebrating 10 Years of Excellence

q U/

Are your insurance premiums
getting hard to swallow?

Take care of your premiums bite by bite with
" Insurance Premium Financing from Business Bank.

Borrowers can now finance new or renewing business insurance premiums starting at
$50,000 without depleting working capital. Instead of paying one lump sum for your annual
insurance premium, we can finance your premium over a 10-month period. Take advantage
of our streamlined underwriting process to finance this critical business expense. Not bad
for something that’s tasty and good for you — as well as for your business.

In Northern Nevada, call Lori Haney at 775-885-1220
In Southern Nevada, call Brent Hanno at 702-952-4410

usiness
L®ank.

always there

12Y Equal Housing Lender, Member FDIC | www.bbnv.com | Loans are subject to credit approval by Business Bank of Nevada.
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“One of the biggest threats U.S.
manufacturing faces is the
decline in our birth rate.”

Sallie Haws

Haws: We’ve had to use a more self-
insured type of a program, and now
we're looking at the HSAs (Health-
care Savings Accounts). We haven’t
offered them yet, because we feel
people aren’t informed enough. and
you can really hurt yourself if you
don’t use the HSA properly.

Rieger: We use a high-deductible
health plan with an HSA. We've in-
vested time on the front end in having
the HSA administrative company and
insurance company come to our facil-
ity and explain how it worked. We’re
only a couple of months into it, but
it’s been a good move for us.

York: We used to pay for the employee
and for dependents, but had to scale
back the last few years. We offer a
fairly large deductible and pay half of
the dependent coverage. In the last
two years, because of escalating
costs, we are seeing more of our em-
ployees in hourly ranges drop their
dependent care because they can’t af-
ford it. That’s scary, because they end
up in the emergency rooms without
healthcare coverage.

Gaither: We’ve been able to maintain
coverage for all our employees, but
the dependent coverage has gone out
of sight. It’s a big stretch for salaried
people to handle, and it’s beyond the
reach of our other people.

Brennan: How do you educate your
work force? Do you have to train
them to read in addition to training
them to operate the machinery?

Rose: We teach them basic math, read-
ing and living skills. We retain our
trainees for a long time, and they seem
to be happier than they were when
they came in. However, it shouldn’t be
up to the businesses to give people
basic education; they should have that
when they come in the door.

Continued on Page 61
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WELCOME Ty HENDERSp

For more than a decade now, Henderson has been one of the fastest-
b

growing cities in America. We've
ecome the secong largest city in Nevada and one of the premier ¢o

mmunities in the region.

Through the years, more than 3 quarter of a million People have cho
here with s, The simple fact that we care about Providing the best
reason people continue to live ang work in Henderson,

Sen to relocate ang make their lives
Quality of life to oyr residents is the

In addition to providin;

g nationally acclaimed master-
and trails, we care ab

planned communities, parks,
Out attracting ang Promoting ¢l

recreation facilities
ean, progressive business an

d industry to our city.

We care aboyt ensuring the availability of good paying jobs, education and healthcare ang infrastructure
for all our People and aboyt providing the |

0west property tax rates and the best business environment
in Southern Nevada,

Sincerely,

-/

James B. Gibson
Mayor
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Each month, approximately 1,000 new residents move to Henderson.

The city — the second largest in the state of Nevada — has exploded from

60,000 people in 1990 to over 250,000 people today. And the city

shows no signs of slowing down. With the residential growth comes

opportunity in the business arena.

[&st! “City projections say we'll
.| reach the half-million
mark in population in 20
f B years,” said Bob Cooper,
who serves as manager for the City of
Henderson’s Economic Development Divi-
sion. “With this growth, comes the respon-
sibility of continuing to intelligently develop
our economy and pursue the ideal target
industries to sustain our community.”

Henderson has successfully positioned
itself as “The Las Vegas Valley Address
for Business Success.” While enjoying
the benefits of sharing the Valley with the
world-class destination of Las Vegas,
Henderson offers its own unique busi-
ness climate and quality of life.

“We have obviously been positively
impacted in Henderson by the growth in
numbers and popularity of the entire Las
Vegas market,” said Phil Speight, Hen-

X
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derson’s city manager since 1988. “How-
ever, Henderson has been able to estab-
lish and maintain its own identity and
sense of community. There is a definite
distinction between Henderson and Las
Vegas, and many business leaders rec-
ognize and appreciate that distinction.”

A focus on a higher quality of life has
led Henderson not only to be the most de-
sirable address in Southern Nevada, but,
also to become one of the most sought-
after addresses in all of the Southwest.

The city is known for being proactive in
its efforts to maintain its high quality of
life, as well as to diversify and strength-
en its economy. One example of this is
Henderson’s recent focus on the Valley’s
emerging medical industry — an industry
that will hold incredible promise for the
economic health of Henderson, as well as
benefiting its residents.

The development of the Southern
Nevada Medical Industry Coalition and
the growth of medical educational pro-
grams at institutions, including the
Nevada State College, University of
Southern Nevada and Touro University,
are focused on providing more medical
professionals to the community to fulfill
the area’s growing healthcare needs.

At the same time, the establishment
of prestigious medical training facilities
in Henderson — such as the Medical Ed-
ucation & Research Institute of Nevada,
which teaches surgeons and doctors
from around the world the most innov-
ative surgical technigues and proce-
dures — is giving Henderson a positive
reputation in the medical industry. This
growing reputation is helping to attract
doctors and medical facilities to expand
and relocate in Henderson.
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Water Street South, one of Henderson’s top redevelopment projects, is revitalizing the downtown area.

These medical advances are helping to
lay a foundation that will allow residents
on-going quick and easy access to the
best medical services and healthcare
available anywhere.

But people and businesses aren’t
just attracted to Henderson because
of its"emergence as a medical region
— although “health” is involved in the
decision. It's the overall health of the
economy that is attractive to busi-
nesses. Henderson has one of the
lowest property tax rates in the state
(it has not been raised in 16 years)
and maintains the best bond rating of
any city in Nevada.

Once the facts are reviewed and the
success stories are told, there is no
doubt that Henderson continues to be
“The Las Vegas Valley Address for Busi-
ness Success.”

THE NEw BusINEss HuB
OF THE SOUTHWEST

Located adjacent to Las Vegas in booming
Clark County, Nevada, Henderson is conve-
niently located between five major South-
west markets (Los Angeles, Phoenix, Salt
Lake City, San Diego and San Francisco).

Because of its location, easy access
and business-friendly environment, Hen-
derson is becoming a hub for business in
the Southwest. In fact, some are viewing
Henderson as a complement to the
Southern California marketplace because
of its close proximity to the ports of Los
Angeles and Long Beach.

Henderson is located 15 minutes from
the world-famous Las Vegas Strip.
Stretching 96 square miles from Lake
Las Vegas to the east and Interstate-15
on the west, Henderson forms the south-
ern edge of the Las Vegas Valley.

TRANSPORTATION BY AIR AND LAND

Henderson’s easy access to McCarran
International Airport (located just 10 min-
utes via freeway from Henderson) and con-
venient location between major freeways
and highways connecting the Las Vegas
Valley to California, Arizona and Utah, make
getting to and from Henderson easy.

Major highways serving Henderson in-
clude I-15, US 93/95, Highway 146 and
the Southern Nevada Beltway (I-215). 1-15
also provides immediate east-west ac-
cess from California to the East Coast via
[-80, I-70 and 1-40, as well as north-south
access from Mexico to Canada via I-15.

Henderson is approximately a 40-
minute flight or a four-hour drive from
Los Angeles. It can be reached by air
from Phoenix, Salt Lake City and San
Diego in under an hour and from San
Francisco in less than two hours.

HENDERSON 2006 & NevadaBusmess 7
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McCarran International Airport, ranked
among the 10 busiest airports in the na-
tion, served more than 44 million pas-
sengers in 2005.

Some of the major carriers serving the
Henderson/Las Vegas area are: America
West Airlines, American Airlines, Ameri-
can Trans Air, Continental Airlines, Delta
Airlines, Jet Blue, Northwest Airlines,
Southwest Airlines, TWA, U.S. Airways
and United Airlines.

TELECOMMUNICATIONS

The Las Vegas Valley offers excellent
telecommunication and broadband
connectivity, which is increasingly im-
portant from a business continuity per-
spective. Numerous national backbone
connections are routed through the
Valley, providing significant benefits to
businesses in the form of superior
telecommunications products and ser-
vices, attractive rates and pricing, re-
dundancy and disaster avoidance

Everybody needs their space. 8
We've got yours ’

With 13,765 sq. ft. of meeting space and amenities, the Henderson
Convention Center is the perfect place for your group to mee
Our convention services team can easily configure spac
to accommodate all types of events: conventions,
corporate meetings, seminars, banquets, focus

groups, training and much more.

Lk

HENDERSGN

CONVENTION CENTER

200 Water Street » 702.267.21
www.visithenderson.co

8 NevadaBusmess € HenDErsoN 2006

(since the Valley is virtually free from
natural disasters — such as tornadoes,
hurricanes and major earthquakes — as
well as power outages).

HENDERSON AMONG ToP PLACES
TO WORK AND LivE

Surveys conducted by Yahoo!Hotjobs

and CNN Money in 2005 ranked H

son among the nation’s 0

which to work and live.

Data reports from an online
1,000 U.S. workers conducizd
indicated that more than 40 percent
currently employed survey respondents
plan to search for better jobs somsame
within the next 12 months.

Among the top 10 cities rising i pop-
ularity as places to live and work inchud-
ed: Henderson; Las Vegas; Albugusrous.
N.M.; Chandler, Ariz.; Colorado Springs
Colo.; Gilbert, Ariz.; McAllen, Texas
Provo, Utah; Rancho-Cucamonga. Cai
and West Palm Beach, Fla.
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Yahoo reports all the ranked cities
share an abundance of job opportunities
and access to recreation and healthcare
facilities as well. “Reports are always
subjective; however, we’ve consistently
seen Henderson at the top of many ‘de-
sirable places’ reports,” said Henderson
Mayor James B. Gibson. “There’s a trend
you come to see after reading these re-
ports — and it’s that Henderson is defi-
nitely an attractive place to do business,
work and live.”

CNN Money also recently released a
report as part of its “Best Places to Live
2005" survey, listing Henderson as the
ninin-best city in the entire nation for job
Zrowin in 2005. Las Vegas ranked 10th,

0s0n said. “Henderson offers
poortunities to live, work, play
Sl lE=Im. You can enjoy a variety of
D Shopping. events, classes and a

environment, all
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MORE FIBER

OUR NETWORK GIVES YOU MORE FIBER TO FLEX. MORE OF WHAT

At Cox, we've got some serious muscle behind the data and video solutions we bring to
your business. When you partner with us, you benefit from the strength of a company with
over 15,000 miles of fiber backbone serving over 150,000 customers, including many
Fortune 500° companies. And the fact that our network is beefed up with redundant SONET
architecture ensures yod get the highest level of dependability and performance. So no
matter how sophisticated your need, we have the robust solution to meet it, backed by our
local customer care team and 24/7 technical support. Flex your options and call Cox today.

YOU NEED

TO SUCCEED

~ CALL 1-866-866-2644 OR VISIT COXBUSINESS.COM

—— o Business
Voice. Data. Video. / Services.

Services not available in all areas. ©2006 Cox Communications, Inc. Al rights reserved.
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NEw DEVELOPMENTS REVITALIZE
DowNTOWN

When Natalee Simmons officially
opened the doors to her new coffee shop
last December, she knew it was a good
business move. What she didn’t expect
was the overwhelming success she
would find in such a short time.

A Henderson native and owner of
It's A Grind, Simmons opened her
shop within one of Henderson’s top
redevelopment projects, Water Street
South. The $7 million office building,
located on the southeast corner of
Water Street and Basic Road, is
proving that Henderson’s redevelop-
ment efforts are breathing new life
into the area.

“The community has responded pos-
itively to the new building and the busi-
nesses within it,” said Simmons, who
grew up in downtown Henderson. “And
our store fits the downtown redevelop-
ment mold. We’re bringing additional
arts and culture to the area by providing
a social gathering place, and people
appreciate that.”

According to Simmons, the success of
her store has generated attention from
its corporate headquarters.

She attributes much of her success
to being located in the Water Street
District in downtown Henderson. “Our
numbers are great, and there’s the op-
portunity to do so much more,” said
Simmons, who operates one of the
franchisor’s largest stores at 2,200

Henderson native
Natalee Simmons owns
It's A Grind Coffee House,
which opened inside Water

Street South, a $7 million
redevelopment project in
downtown Henderson.
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“Because of its location, easy access and business-friendly environment,
Henderson is becoming a hub for business in the Southwest.”

square feet. “Headquarters is certainly
impressed with how well we’re doing,
but I'm not surprised. The location, the
need and the culture are all in line to
succeed, which is probably why we
were able to open our shop in just six
months instead of a year.”

The Henderson Redevelopment
Agency contributed $1.7 million to help
fund the 30,500-square-foot building
project, which is also home to the Clark
County Credit Union and a branch of the
Nevada State College.

The second phase of Water Street
South, which broke ground in March,
will consist of 28,500 square feet of
office space which Nevada State Col-
lege will occupy in 2007. Construc-
tion completion is projected for De-
cember 2006.

And the city continues to find success
in its redevelopment projects. Most re-
cently it celebrated the opening of The
Pinnacle project, another mixed-use
building in downtown Henderson. The $2
million, three-story, 12,000-square-foot,
Class A office and retail building is pro-
jected to contribute more than $150,000
in business and property taxes over the
next 10 years.

HEADQUARTERS IN HENDERSON

With staggering growth numbers and
an economy that is boosted by a busi-
ness-friendly environment, Henderson
has positioned itself as one of the pre-
mier locations for business headquarters
in the entire nation.

Companies in such areas as profes-
sional services, manufacturing, finance,
education and medicine have established
headquarters or regional offices in Hen-
derson because of the outstanding busi-
ness climate and low state tax structure.

After looking into cities in such states
as Florida, Ohio and Texas, Henderson
became the clear choice for Arroweye
Solutions, a leader in the one-off printing
industry. According to company leaders,
it relocated to the area because of lower
taxes, a lower cost of living and better
employment opportunities than its previ-
ous host city, Santa Barbara, Calif.

“We went to the state of California and
said, ‘There is a tax law that is just killing
us.” And we asked them, ‘Can you give
us a break?’” said Brian Huse, a pariner
with Arroweye Solutions. “Basically, we
were told no. So, we just moved the
whole company. We came to Henderson
because this is where our people want-
ed to live.”

Arroweye’s story is one the City of
Henderson hears consistently. Bob Coop-
er, the manager of the City of Hender-
son’s Economic Development Division,
said his division is eager to work with
more companies like Arroweye Solutions.

“Our business-friendly atmosphere
has been noticed on a national level be-
cause we have a lot to offer businesses,”
Cooper said. “We understand that to en-
hance the quality of life for the communi-
ty, we need to continue developing and
diversifying our business environment.”
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That is the reason Toyota Financial
Savings Bank — which is owned by
Toyota Motor Corporation — opened its
doors in Henderson in 2004 after
being approved by the FDIC and the
state of Nevada.

“We chose Henderson because of its
favorable business climate, its proximi-
ty to the airport and the favorable tax
rates — both personal and business — in
Nevada,” said Ray Specht, president
and chief executive officer of Toyota Fi-
nancial Savings Bank, which offers
banking products to Toyota and Lexus
customers nationwide.

[t’s not too surprising that an interna-
tional powerhouse company such as Toy-
ota would single out Henderson as a
place to grow a new business.

Located adjacent to Las Vegas, Hen-
derson made a name for itself in the
1990s as being the fastest-growing

city in the nation. In fact, Henderson —
known for its master-planned commu-
nities and high quality of living — has
been at the forefront of Nevada’s
growth spurt, growing from just
60,000 people in 1990 to more than
250,000 today. That population would
make Henderson the 14th-largest city
in the state of California — larger than
such cities at Irvine, Glendale and
San Bernardino.

“Because of its location, easy access
and business-friendly environment,
Henderson is becoming a hub for busi-
ness in the Southwest,” Cooper said.
“Location is a big key to success, and
we have it.” Henderson is located just
15 minutes from the Las Vegas Strip
and 10 minutes from McCarran Interna-
tional Airport. With McCarran Interna-
tional Airport providing frequent and in-
expensive flights throughout the world,

travel to and from Southern Nevada is
also made easy for people located in
Henderson — and their clients.

“The efficiency, convenience and low
operational costs make Henderson an
easy alternative when relocating head-
quarters, establishing a regional office,
or expanding operations,” Cooper said.

DoING BUSINESS IN HENDERSON

LEss TAXING

With one of the lowest city property tax
rates in the region and no state income tax,
many new residents and businesses
choose to relocate to Henderson each year.

A survey conducted in 2004, the Kos-
mont-Rose Cost of Doing Business Sur-
vey, rated Henderson as a Low Cost City.
The survey assesses six types of taxes,
including business license levies, proper-
ty tax, sales tax and utility use taxes for
314 cities and ranks them on a nation-
wide basis.

cwitters@LeelasVegas.com

Lee &
Associates®

COMMERCIAL REAL ESTATE SERVICES

. Construction Special Rate of
$1.90 SF NNN

. $40.00 PSF Tenant Improvement
Allowance

. 5:1 Parking Ratio with Oversized
Parking Spaces & Drive Aisles

CHARLES W. WITTERS, SIOR

Divisible

Campus

DAvID FLYNN
dflynn@LeelLasVegas.com

LEE & ASSOCIATES-NEVADA, INC.

A member of the Lee & Associates Group of Companies
Main: (702) 739-6222 Fax: (702) 369-9012
www.LeelLasVegas.com

10521 - 10581 JEFFREYS STREET

. Four 2-Story Buildings, Each 23,680 SF,

. Adjacent to HealthSouth Acute Care
Hospital, One Block from St. Rose Siena

HENDERSON, NEVADA 89052
(NWC Horizon Ridge Parkway
& Jeffreys Street)

Occupancy
Summer 2006

Developed by
STEELHEAD DEVELOPMENT

STEPHEN SCHMIDT
PRESIDENT
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WORLD MARKET CENT

ER

GENERATES OPPORTUNITIES

Henderson Businesses Benefit

- t's only been six months
since the opening of the
World Market Center, and al-
ready the home furnishings
showroom and convention complex is
doing more than simply bringing dealers
to the area for its shows — it has attract-
ed businesses to put down roots in
Southern Nevada as well.

The World Market Center, which has
quickly emerged as a major player in the
global home furnishings industry, has cre-
ated prosperous business opportunities
for national manufacturing companies.

According to the City of Henderson’s
Economic Development Division Manag-
er, Bob Cooper, the World Market Center
is a unigue community asset not avail-
able to*businesses in nearby states. This
provides established businesses as well
as new businesses an ideal environment
and opportunity to participate in the busi-
ness market.

“The World Market Center is already
beginning to pay dividends in Hender-
son,” said Cooper, who has worked with
several companies that have recently ex-
panded or relocated to location in Hen-
derson in the past few years.

Some of the city’s newest business ad-
ditions include A/P Digital Studios, a
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commercial photography studio special-
izing in furniture and product digital pho-
tography, and Environ Trading, a manu-
facturer and seller of handcrafted accent
furniture and accessories.

APA Marketing also relocated its distri-
bution center to Henderson because of
its healthy business climate. The compa-
ny, which imports and distributes dining
room and home entertainment furniture,
moved to Henderson in December 2004
after 15 years in Southern California.

All of these business ventures are a
direct result of the World Market Cen-
ter’s opening. “These emerging oppor-
tunities are a natural development,
when you consider the success of the
initial markets held to date at the World
Market Center,” Cooper said. “We antic-
ipate this growth being just the begin-
ning of a trend.”

World Market Center is an integrated
home and hospitality contract furnishings
showroom and convention complex in
Las Vegas. When fully built, it will be the
largest trade show complex in the world.
The 12 million-square-foot, eight-build-
ing campus is expected to be complete
by 2012. The second building, which is
currently under construction, will open in
January 2007.

“Henderson prides itself on being a
well-managed city,” Mayor Gibson said.
“That is evident from our high bond rat-
ing, award-winning budgeting and fi-
nance practices and longstanding man-
agement policies.”

In 2003, the state of Nevada was
ranked by the State Business Tax Climate
Index, released by The Tax Foundation, as
among the top-10 states with the most
business-friendly tax systems.

The city of Henderson has contributed
to this ranking by achieving the highest
bond rating of any city in the state of
Nevada. In fact, Henderson became the
first and only city in the state to have a
bond rating equal to Clark County and the
state of Nevada. Standard & Poor’s Rat-
ing Service recently upgraded the City of
Henderson’s general obligation bond rat-
ing from AA- to AA, while Moody’s In-
vestors Service upgraded the City from
Aa3 to Aa2.

For businesses in need of more incen-
tives to locate their operations in Hender-
son — the city already has it covered.

“Henderson allows access to major
business markets and the nearly 60 mil-
lion people who live in the states sur-
rounding Henderson,” Gibson said. “Busi-
nesses located in the Las Vegas Valley,
particularly Henderson, enjoy tremendous
shipping and location advantages.”

With workers compensation rates and
property taxes drastically less than those
in California, Nevada offers more to busi-
ness owners. The City of Henderson also
provides incentive programs for select
companies to further “start-up” savings.

“We get the best of both worlds in
Henderson,” said. “We get to enjoy the
advantages of being next to a city as vi-
brant as Las Vegas. However, we are our
own community and we have established
our own identity and values. We work to
maintain a high-quality of living for our
residents and a business-friendly envi-
ronment for our partners in business.
Henderson is a great place to be.” W
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The evolution of Southern Nevada into
an emerging major medical region is
helping to assure the continued growth
of the area’s economy for years to come.

In the past five years alone, five hospi-
tals have opened to serve the booming Las
Vegas Valley population — which is rapidly
approaching 1.6 million people — and two
more hospitals are scheduled to open in
the Valley within the next two years.

But it’s not just doctors, nurses and
other trained healthcare providers who
are reaping benefits from the area’s
growth. Universities, such as Touro

SOUTHERN NEVADA EMERGING
AS MAJOR MEDICAL REGION

University-Nevada, which focuses on
nursing, occupational therapy, osteo-
pathic medicine and, most recently,
teacher education, are finding Southern
Nevada is the place to be for success.
Residents have also benefited from the
emergence of institutions providing med-
ical education in Henderson.

In 2003, Touro University Osteopathic
School of Medicine expanded into Neva-
da with a Henderson campus. Michael
Harter, vice president of Touro University-
Nevada, said educating physicians in
Southern Nevada — and developing

THE CHOICE IS CLEAR ....

The world’s largest commercial real estate services firm and the
most exceptional portfolio of clients and properties bar none,

CB Richard Ellis is Southern
Nevada’s market leader and
with a client list that includes
some of the most influential
developers and property
owners in Southern Nevada,

CBRE continues to raise the

702.369.4800

performance benchmark.

Contact us for all of your
commercial real estate
needs.

CBRE

CB RICHARD ELLIS

3993 Howard Huges Pkwy. | Suite 700

Las Vegas, NV 89109 | www.cbre.com
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residency programs — means the physi-
cians are more likely to stay in the area.

“Historically, the place where a physi-
cian does a residency is the place where
he or she stays to practice,” Harter said.
“We want to keep medical students in
Nevada to serve their residencies because
we know we will keep a good portion of
them in the Valley. The same philosophy
holds true for educating such profession-
als as pharmacists and nurses.”

The University of Southern Nevada,
which opened Nevada’s first school of
pharmacy five years ago, accepted 125
students out of 1,200 applicants for its
recent pharmacy program and also es-
tablished a nursing program last year to
serve the growing demand in the Valley.

The programs available in Henderson
continue to expand. In 2005, Touro
University—Nevada received nearly
$400,000 in federal grants to fund its
College of Osteopathic Medicine and a
graduate Physician Assistant Studies
Program. It also received $366,100 in
grants to fund a program that will es-
tablish an outpatient model of a prima-
ry care clinic for Clark County’s home-
less population.

The universities’ success is a result of
opportunities and partnerships among
businesses and organizations, said Jeff
Leake, economic development officer for
the City of Henderson’s Economic Devel-
opment Division. He said Henderson is
gaining a reputation as a city that excels
in the medical field because of its quality
medical universities and cutting-edge re-
search by both educational institutions
and skilled medical professionals.

“We know our evolution into a major
medical region is positively impacting our
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FREMONT MEDICAL CENTER

Since its beginning in 1985,
| Fremont Medical Center has
grown from one small center
0 to 11 facilities, with more
than 60 physicians and 450 staff mem-
bers serving more than 350,000 patients.
It has three centers in Henderson: a pri-
mary care center at Lake Mead and Van
Wagenen that serves over 200 patients
each day; Fremont Children’s Clinic at
Green Valley Parkway and the |-215 Belt-
way; and Fremont Women’s Health Care
at E. Lake Mead and Boulder Highway.
The company’s founder, J. Corey
Brown, MD, came to Southern Nevada in
1975, worked as an emergency room
physician at several local hospitals and
established the Valley’s only lifesaving
Flight for Life program.

Serving Southern Nevada Since 1985

Seeing the need for outpatient care in
the Valley, Dr. Brown opened Fremont
Medical Center in 1985 in the former J.C.
Penney department store in downtown
Las Vegas. Over time, Dr. Brown added
more physicians to the staff, as well as a
physical therapy department, and even-
tually established his own practice on the
second floor of the building while over-
seeing the Fremont Medical Center. Dr.
Brown continues to serve the Southern
Nevada community by working as a
physician.

Other physicians from Fremont Med-
ical attend to patients in the emergency
rooms at Southern Hills Hospital and
MountainView Hospital. An additional
team of expert hospital physicians, FIT
(Fremont Inpatient Team) oversees care

for Fremont Medical Center patients dur-
ing their stay in any hospital in the Las
Vegas Valley.

In 2005, all 11 facilities completed the
transition from handling paper charts to
using electronic health records, enabling
Fremont to offer patients state-of-the-art
documentation of medical care. Fremont
patients have more options for their
health care than ever before. Most re-
cently, in January 2006, Fremont Medical
Centers and Joslin Diabetes Center
began a partnership to bring the first
Joslin Diabetes Center affiliate office to
Southern Nevada. What this means for
the over 167,000 Southern Nevadans
with diabetes is a new standard of care
to help them manage diabetes through
treatment, education and research.

“A note of gratitude to Delmar Gardens of Green Valley . .
flourishing and experiencing an independence she never had before. Thank you Delmar Gardens
for giving my sister, Mary Dell, a quality home life with loving attention and care.”

-judy DuCharme, Las Vegas, NV

r families and residents
say the nicest things about us!

“Just a note of thanks to tell you how much we appreciate the care and love you gave our
grandmother and great-grandmother, Elise Gerson. The staff, who are too numerous to
mention, treated Elise with the respect and dignity she deserved.”

-Fileen Taylor, Henderson, NV

OF GREEN VALLEY
NURSING AND REHABILITATION CENTER
100 Delmar Gardens Drive

Henderson, Nevada 89074
702-361-6111

. my sister, still a resident there, 1s
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economy, and it will continue to do so for
a long-time to come.” Leake said. “It
produces quality medical jobs and the
opportunity to support a variety of indus-
tries as well.”

Leake said such institutions will have
positive long-term effects on the com-
munity. “What these schools do is allow
us to continue to build our workforce
strengths and create opportunities for
collaboration with businesses conducting
medical, biomedical, and pharmaceutical
research and development,” he said.

And that’s good news for those busi-
nesses already here — and those on
their way.

MEDICAL INDUSTRY COALITION
SERVING HEALTHCARE NEEDS

The Southern Nevada Medical Industry
Coalition (SNMIC), co-chaired by Mayor
Jim Gibson and Rod Davis of St. Rose Do-
minican Hospitals, continues to make sig-
nificant progress in its goals of collabora-
tion and improving the healthcare systems
for the Southern Nevada region.

With over 200 volunteers and seven
major task forces, the coalition’s growth
in both numbers and important products
and services is positively impacting the
community.

In 2005, the SNMIC’s support of local
private colleges and universities enabled
the institutions to immediately imple-
ment new nursing curriculums. The
coalition’s efforts also helped to develop
new nursing scholarships, ideas for im-

DESIGNING
StyLe WitH LiFe

702.990.9900 LRSHIZHE &=
PeRLMANDESIGNGROUP.COM i

Muxep Use |
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proving the workplace and retention of
medical professionals. It also aided in the
development of over 30 new strategic al-
liances within Clark County.

“What we are finding is that the
growth of Henderson and Las Vegas as a
medical region is opening up many op-
portunities for businesses in several dif-
ferent areas,” said Bob Cooper, manager
of the City of Henderson’s Economic De-
velopment Division, which helped to es-
tablish SNMIC and has supported it since
its inception.

SNMIC has also aided in the collective
recruitment efforts for healthcare profes-
sionals and nursing faculty throughout
the U.S., which has proven beneficial to
all Southern Nevadans. The state has in-
creased its nurse-to-population ratio by
5 percent over the last five years — from
520 nurses for every 100,000 residents
to 548 per 100,000 — according to a
2005 report by John Packham of the Uni-
versity of Nevada School of Medicine.

ADDRESSING NEED FOR
INFORMATION EXCHANGE

The coalition’s efforts to establish a uni-
versal information exchange system also
keep it on the forefront of healthcare im-
provements. Although still in its infancy,
the program will allow for increased pa-
tient care accuracy and convenience.

SNMIC has established a taskforce com-
mittee charged with creating the Southern
Nevada Regional Health Information Organi-
zation. The taskforce will address the grow-

RESIDENTIAL
PLANNING

INTERIORS

ing need for a universal information ex-
change system within Southern Nevada.

Although Regional Health Information
Organizations (RHIO) are forming nation-
wide, local volunteers say the idea of cre-
ating a secured electronic charting system
— accessible by any professional medical
professional through the U.S. —is still in its
infancy, pending the outcome of definitive
federal guidelines.

The system will eventually aliow pa-
tient-authorized healthcare entities ac-
cess to their medical informaSon. which
would still be securely storeg in Te their
medical providers office.

According to Ross Newman. chairman
for the Southern Nevada B=I0 anc C=0 of
Innovative Health Research, working with
providers and medical centers o creaie
the system will have two-fold bensfiis.

“Creating a universal interoperable
system will raise healthcare productivity
by eliminating duplicative testing and of-
fering better-coordinated care.™ Newman
said. “It will also better allow pzafients fo
participate in their own healfihcare deci-
sions and receive more tallored health
service. It may also lower healihcare
costs by over 10 percent.”

Newman said the commitize expecis
the transition to be a 10-year process. The
Southern Nevada RHIO is currently work-
ing with major employer groups. insur-
ance companies and health professionals,
including the culinary union, Sierra Health
Services, Fremont Medical, Clark County
Health District and Health Insight. The
Southern Nevada RHIO Phase I, linking
transactions through a newly created hub,
hopes to be operational by early 2007.

PHYSsICIAN PuTs HENDERSON
ON HEALTHCARE MAP

Not only is Southern Nevada’s health-
care community evolving into a premier
medical region in the southwest part of
the nation, but with the establishment of
the Henderson-based Medical Education
& Research Institute of Nevada (MERIN),
the area’s positive medical reputation is
beginning to grow worldwide.
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NORTH LAS VEGAS' FASTEST GROWING AREA,
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ST. ROSE DOMINICAN HOSPITALS
Growing with Southern Nevada

g s Southern Nevada’s only
- not-for-profit, non-tax sup-
ported hospital, St. Rose Do-
: minican Hospitals have been
gwded by the vision and core values of
the Adrian Dominican Sisters and Catholic
Healthcare West (CHW) since 1947.

Like the community, St. Rose Dominican
Hospitals has also been growing. The
Siena Campus, located on St. Rose Park-
way at Eastern Avenue, recently added
some of the most advanced neurosurgical
equipment and procedures in the country,
as well as Level lIl trauma services. The
hospital currently offers medical programs
such as women’s care, cardiology, pedi-
atrics, radiology, oncology, and centers for
rehabilitation, sleep and joint replacement.
St. Rose also provides case management
and social service programs and partici-
pates in the Children’s Miracle Network.
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The Rose de Lima Campus has
grown with the addition of surgical
weight-loss services, new CT scanning
equipment and a2 newly remodeled
maternal child unit (now known as
“Lullaby Lane™).

“Those of us involved in healthcare
have been challenged to grow along
with our community,” said Rod A. Davis,
president of the Nevada market area
and also of St. Rose Dominican Hospi-
tal’s Siena Campus. “However, despite
the growth, St. Rose has never lost
focus of its mission to provide the best
in compassionate healthcare for the
mind, body and spirit.”

In the summer of 2006, St. Rose will
expand its borders as it carries this mis-
sion to southwest Las Vegas with the
opening of a third hospital, the San
Martin Campus.

“Just the other day | was talking to a
doctor from the U.K. [United Kingdom]
who had heard great things about us,”
said Dr. Michael Crovetti, who founded
the independent and not-for-profit MERIN
in 2004. “The perception of healthcare
here is already changing.”

And — rightfully so — Crovetti is receiv-
ing his fair share of the credit for the
area’s growing repuiation. In January
2006, the physician was honored by the
City of Henderson and the Henderson De-
velopment Association as the 2005 Pri-
vate Secior “Person of the Year.”

Tocday. Crovetii may best be known as
an internationally renowned orthopedic
surgeon. but his legacy may one day
focus on him being a visionary who
changed Southern Nevada healthcare.

According to Crovetti, MERIN is dedi-
caied to improving the quality of health
care Dy providing a state-of-the-art facil-
ity for advanced surgical training and the
testing of innovative surgical procedures
and new equipment. The facility is the
only center of its kind in Nevada and the
largest in the Western United States.

In just over a year, thousands of sur-
geons from across the nation and
around the world have traveled to the
Henderson institute to learn new surgi-
cal procedures and test innovative sur-
gical instruments and techniques. Ulti-
mately, this training results in improved
healthcare delivery, less invasive opera-
tions, improved surgical outcomes,
shorter patient recovery time and the
reduction of post-surgical infection.

And, according to those afiending
MERIN (www.merinv.org). the institute is
destined to become a leader in iis field.
“MERIN puts all other surgical training
centers to shame,” said Dr. Carl Hassel-
man of the Pitisburgh Medical Center.

But the vision of Dr. Crovetti was two-
fold. Not only did he understand the need
to develop a world-class facility where
many of the most revolutionary medical
devices are tested and refined, he also
understood the need to make the facility
a preferred destination.




Dr. Michael rové;.‘ti

Enter Southern Nevada, where MERIN
is located in the city of Henderson, just
minutes from the world-famous Las
Vegas Strip, as well as the easily acces-
sible McCarran International Airport.

“What | saw was the need for a great
facility,” Crovetti said. “I felt if we built a
great one here in Southern Nevada, peo-
ple would come. It turned out to be so
much better than we ever dreamed it
would be. The ‘If you build it, they will
come’ philosophy could not have been
more correct.”

In fact, people are coming in droves.
MERIN has quickly gained recognition
among physicians, researchers and
medical device companies and at the be-
ginning of 2006 was already on the verge
of being completely booked for the year.
“We are already turning people away,”
Crovetti said. “It's unbelievable.”

Based upon staffing, resources and
management, MERIN projected being
able to hold classes 120 days during
2006. By mid-November of 2005, 93
days of classes had already been sched-
uled for 2006.

“| have done many things in business
where it took me at least two to three
years to know | made the right decision,”
Crovetti said. “With this, | knew almost
immediately.”

In fact, prior to getting up and running,
Crovetti said he knew establishing the fa-
cility in Henderson was the correct
choice. He worked directly with Hender-
son’s mayor, Jim Gibson, and the city’s
economic development division manag-
er, Bob Cooper, to make the dream of
MERIN a reality.

“Without the mayor and Bob Cooper, |
don’t know if we would have ever been
able to open up,” Crovetti said. “They
put together a team of people to make
sure the project got done. They value
the school, they value medicine. | don’t
think | have ever been involved with a
political group that has ever been more
innovative and involved. | can pick up
the phone and call the mayor and he
will help me. As far as Bob Cooper
goes, he always has answers for me. It
is unbelievable.”

The praise goes both ways in this re-
lationship. “Dr. Crovetti is the type of
person who truly wants to make a dif-
ference in his community and the
world,” Cooper said. “The City of Hen-
derson immediately saw his vision, em-
braced his dream and did everything
we could — within our power — to help
him and the facility.”

Embracing the evolution of health-
care in Southern Nevada is nothing new
for Henderson’s Gibson and Cooper. In
fact, they both played major roles in the
development of the Southern Nevada
Medical Industry Coalition (SNMIC).
Founded in 2002, the SNMIC exists to
create a collective voice to ensure im-
proved access and delivery of quality
healthcare to the rapidly growing
Southern Nevada region.

The organization focuses in three
primary areas of interest: legislative
improvements, human resource issues
and strategic alliances. Healthcare
professionals, higher  education
providers, local and state govern-
ments, chambers of commerce and

business professionals from a variety
of industries are all involved. This
unique collaboration of professionals
helps to assure success in assisting
the continued growth of the region’s
medical industry, as well as its overall
economic climate.

Obviously, MERIN is helping in that ef-
fort. “Our programs are so incredibly im-
portant,” Crovetti said. “Medicine is con-
stantly changing. Every time a new
device comes out, it has to be practiced
on before it goes into the operating room.
Now, we get physicians out of the office,
to Las Vegas and Henderson and get the
tools in their hands where they can prac-
tice on cadavers.”

Suddenly, Henderson has become a
player on the national medical scene.
“We are showcasing the city on a na-
tional level,” Crovetti said. And for
those involved, they know this is only
the beginning. Just ask that physician
in the U.K. |

HENDERSON’S
BUSINESS BANK.

A business bank should understand business.
Cash flow and a
return-on-investment
are essential for your
success. As your
business grows, we
grow right there with
you. Just give us a call

and start banking today.

COMMUNITY

BANK

Imagine...Banking the Way You Remember!

702.990.5900
b o

BLACK MOUNTAIN
L
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A partial list of the

HENDERSON'S DEVELOPMENT
SERVICES CENISSES
RECEIVES NATIONAL RECOGNITION

In January 2006, Mayor Gibson and
the Henderson City Council were pre-
sented the national “Award for America’s
Crown Communities” from the American
City & County magazine. As one of Six
municipalities recognized this year, the
city earned the award for a service en-
hancement program in the Development
Services Center (DSC) that yielded user-
financed construction permits and a 99
percent on-time rate for plan reviews.

“It's a great honor for the City of Hen-
derson to be recognized as one of
America’s Crown Communities,” Gibson

said. “We couldnt be more pleased
with the success we have seen with our
Development Services Center and we
are excited to be recognized for the
hard work and dedication from every-
one in the DSC.”

The DSC combines staff from seven
city departments to provide integrated
planning, permitting and inspection ser-
vices. Ongoing growth in the community
increased the demands on the DSC since
the “one-stop shop” was implemented in
July 2000, resulting in a backlog of work
and project delays.

best business banks in Southern Nevada:

BankWest of Nevada

2700 West Sahara Ave.
Las Vegas, NV 89102
Telephone: (702) 248-4200

HENDERSON REGIONAL OFFICE
2890 North Green Valley Pkwy.
Henderson, NV 89014
Telephone: (702) 451-0624

FDIC man Subsidiary of Western Alliance Bancorporation

Henderson, NV 89052

Las Vegas, NV 89128

WEST SAHARA REGIONAL OFFICE EASTERN/SIENA HEIGHTS BRANCH SOUTHWEST REGIONAL OFFICE
10199 South Eastern Ave.

Telephone: (702) 940-8500

NORTHWEST REGIONAL OFFICE
7251 West Lake Mead Blvd.

Telephone: (702) 240-1734

NEW REGIONS :
3985 South Durango Dr. (In formation) 702-248-4200
Las Vegas, NV 89147 * Hualapai B kw t
: e Warm Springs e Aliante an es

Telephone: (702) 363-5140

CENTENNIAL REGIONAL OFFICE
8505 W. Centennial Pkwy.

Las Vegas, NV 89149
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www. bankwestnevada.com

e Martin Luther King Branch
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During 2004, Development Services
Manager Ron Patterson and staff developed
a unique service enhancement program to
address the delays. The DSC sought input
from customers through a formal survey
and an informal advisory committee that
met throughout the process. Members of
the development industry served on the ad-
visory committee and provided important
feedback, recognizing that improved project
turnaround times could be a trade-off for
potential DSC fee increases.

The program included a trial period in
the first quarter of 2005, and fee increas-
es were approved contingent upon
achievement of an on-time rate of review
and inspection services of 90 percent. Ad-
ditional staff positions were added, also
dependent upon a successful trial period
for their continuation. Integrated submittal
checklists, a fee estimator, a pre-applica-
tion review process and an online project
tracking system were implemented to as-
sist customers submitting projects. Con-
current plan reviews by city departments
speeded up the internal process, and new
daily reports allowed DSC staff to closely
monitor the status of projects.

Bob Cooper, manager of
Henderson’s Economic
Development Division.

The results of the trial period exceeded
the program’s objective, with a 99 per-
cent on-time rate for the DSC services.
The advisory group formed during the
program became a formal committee for
the city and stays involved with ongoing
DSC programs and services.

“The award reflects the impressive re-
sults of staff and customers working to-
gether to achieve the common goal of

on-time projects,” said Henderson City
Manager Phil Speight. “The City of Hen-
derson is committed to innovative, effi-
cient approaches such as this to provide
quality service.”

The Awards for America’s Crown Com-
munities are presented annually by Amer-
ican City & County magazine to recognize
unique government projects that are cost-
effective, and have both short- and long-

We’re proud to
be a part of
Henderson’s
success.

Nevada Power,
keeping the lights
on for 100 years.

Nevada Power.

We're Customers Too
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term impact on a community. American
City & County magazine was established
in 1909 to cover the issues and trends of
municipal government. Its monthly maga-
zine reaches more than 180,000 govern-
ment officials and administrators.

BUSINESS RETENTION
BENEFITS COMMUNITY

In today’s competitive environment, re-
tention of existing business is increasing-
ly recognized as a critical part of an eco-
nomic development program. The City of
Henderson not only believes in the im-
portance of retaining existing business-
es, but the expansion of businesses to
best improve the local economy.

When it comes to economic develop-
ment, the importance of effective busi-
ness retention and expansion has a large
impact on the fiscal stability of a city.
Successful companies play a vital role in
their communities, and locally-owned
businesses typically have a long-term
commitment to the region.

And, as major contributors to the com-
munity’s economy and tax base, busi-
ness growth allows for the increase of
employees, payroll, capital investments
and the overall economy.

The City of Henderson works to pro-
vide businesses with support and busi-
ness solutions through a variety of pro-
grams and partnerships, including:
one-on-one visits, business surveys

Laird Noble Sanders is
president of the Henderson
Development Association.

and outreach efforts and business om-
budsman services, as well as focus
groups and roundtables with the local
Henderson Chamber of Commerce and
area businesses.

ONE-ON-ONE VisITS
PROVIDE FEEDBACK

The City of Henderson and the Hender-
son Development Association (HDA) un-
derstand the best way to keep Hender-
son business leaders happy — get
feedback from them.

Once a week, a member of Henderson’s
city council, a representative from the
city’s economic development division and
a member of the HDA's retention commit-
tee schedule time to visit select compa-
nies in the community to discuss issues of
importance to individual businesses.

The main objective of the program is to
get a pulse of the business community and
offer direct assistance to its specific needs.

“We obviously can’t help people
with all of their issues, particularly
when they are industry related,” said
Laird Noble Sanders, president of the
HDA. “But we are able to assist with
specific challenges and issues articu-
lated by the companies when we can.
It's a very proaciive way of doing
things, and Henderson has produced
a better economic climaie because of
it. It’s a win-win sifuation for every-
one involved.”
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HENDERSON DEVELOPS NEW BRANDING CAMPAIGN

# ven though technology has
~ exploded over the past 25
years and the pace of busi-

.| ness seems to be getting
faster on a dally basis, the simple fact
remains: people still do business with
other people.

That is the premise behind the City of
Henderson’s new economic development
branding campaign which touts Hender-
son as “The Las Vegas Valley Address for
Business Success.”

Three high-profile Henderson busi-
ness leaders — Butch Harmon, the na-
tion’s top-rated golf instructor; Dr.
Michael Crovetti, a world-renowned or-
thopedic surgeon; and, Andrew Less-
man, the founder of a vitamin-manufac-
turing giant — are featured in the
campaign highlighting Henderson as
their “Address for Success.”

The campaign is designed to provide
a personal touch to a type of market-
ing that many times becomes focused
on commercial buildings and demo-
graphic jargon.

“Our community’s greatest asset is its
people,” said Henderson Mayor James B.
Gibson, who is serving his third term as
mayor since first being elected in 1997.
“With Butch Harmon, Andrew Lessman
and Dr. Crovetti, we are talking about
three people who are at the very top of
their respective professions. These types
of individuals made Henderson home for
their businesses, and that is something
we want to celebrate.”

The world-famous Butch Harmon
School of Golf is located at the Rio Secco
Golf Course in Henderson. In 2005, Har-
mon was named Golf Magazine’s best golf
instructor in the nation for the third straight
year. The school atiracts professional and
amateur golfers alike, year-round.

Copy for the city’s ads featuring Har-
mon reads: “World-renowned Golf In-
structor Butch Harmon Makes Hender-
son His Address for Success. Located at
the beautiful Rio Secco Golf Club in Hen-
derson, Nev. — just minutes from the Las
Vegas Strip — the Butch Harmon School
of Golf is one of the world’s premiere
golf academies.”

Crovetti has firmly established himself
in Henderson’s business community in
recent years and was honored by the City
of Henderson and the Henderson Devel-
opment Association as the 2005 Private
Sector “Person of the Year.”

He is the founder of Henderson-
based Medical Education & Research
Institute of Nevada (MERIN), a state-
of-the-art facility for advanced surgi-
cal training and the testing of innova-
tive surgical procedures and new
equipment. The facility is the only cen-
ter of its kind in Nevada — and the
largest in the Western United States —
and is attracting thousands of sur-
geons from around the world each
year to learn new surgical procedures
and test innovative surgical instru-
ments and techniques.

Lessman is known throughout the na-
tion for his involvement with the Home
Shopping Network, which offers his vit-
amins and nutritional supplements. His
Pro-Caps Laboratories is based in Hen-
derson and his company has enjoyed
phenomenal growth since moving to the
city almost a decade ago. The campaign
salutes Lessman as a manufacturer and
an entrepreneur.

Gibson said the new economic de-
velopment campaign is unique and
will help to keep companies interest-
ed in relocating to and expanding in
Henderson.

“Having a consistent and creative
message is a good start,” Gibson said.
“Henderson is a premier city in the
Southwest, and we want others to
know what we are all about. We're
excited to unveil this campaign and
we look forward to seeing the interest
it generates.”

According to city representatives, the
marketing campaign will be featured on
the City of Henderson’s new economic
development website — www.Hender-
sonMeansBusiness.com — as well as in
print ads in business and additional tar-
get-industry publications, mailers and
various collateral materials.

g
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129 Years of Academic Excellence

Earn a Regis MBA -
Gain a business edge.
¢ Accelerated formats for
adult learners

» Eight-week sessions, one night
per week

* Online courses blended with
classroom learning

* No study groups
e Instructors are business experts

Campuses in Green Valley and Summerlin
702-990-0375
www.regislasvegas.org
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At The Groundskeeper, our landscape
services offer companies of all sizes,
solutions they can feel confident
knowing will keep their grounds,
and their appearance up to only the
highest standards. ;

Call or visit our website t
how over 25 years

outside can help you
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MASTER-PLANNED COMMUNITY

To Boost Economic Success

= nspirada, a nearly 2,000-
acre master-planned com-
munity by Focus Property
! Group located in southwest
Henderson, will transform the desert
landscape that had existed since before
the city’s birth.

Not only will the “new design” devel-
opment provide residents with almost
5,000 housing units to choose from, but
it will also be home to a 300-acre Town
Center that will include retail, office, civic
and municipal uses, as well as a dense
residential mid-rise, condos, apartments
and town homes.

“The town center itself will be a great
generator of new businesses and jobs for
the area,” said John Ritter, chairman and
CEO of Focus Property Group. His compa-
ny also developed Mountain’s Edge, a
master-planned community in southwest
Las Vegas that has received national ac-
claim from several homebuilding associa-
tions for its development plans and im-
plementation. “In addition to the
hundreds or thousands of jobs that are
created by simply developing and con-
structing this project, we’re working
hand-in-hand with neighboring develop-
ments to aid in business and job growth
as well,” said Ritter.

The City of Henderson anticipates
great things from the new Inspirada de-

velopment. “This is an exciting project to
be part of,” said Henderson Council-
woman Amanda Cyphers. “We want this
io be a truly uniqgue community for
Southern Nevada, which is why we’re fo-
cused not only on home buyers, but also
on our residential and business neigh-
bors every step of the way.”

Ritter added that the development also
helps to support Henderson’s economic
development through tax revenue gener-
ated by the development’s residential
homes, town center businesses and pro-
posed hotel/casino.

“We are currently working on a plan
for a hotel development with approxi-
mately 750,000 square feet of casino
space and 800 hotel rooms.” Ritier said.
“All of our seven builders, who have de-
veloped new projects from the ground
up, have done an amazing job. Inspirada
will exceed anything anyone’s seen in the
Valley.”

Inspirada, one of the nation’s iop “new
design” communities, offers dense,
pedestrian-friendly neighborhoods inter-
woven with parks, open spaces and
commercial areas. The development,
which has cost $1.3 billion in infrastruc-
ture and construction alone, has started
grading for the first of its seven residen-
tial villages. lts Home Search Center is
expected to open in mid-2006.




NEw RECRUITMENT WEB SITE

LAUNCHED =
y When your office building is
The City pf Henderson has launched a 7 = this nice, you understand why
new Web site — www.HendersonMeans- . people don’t use all their
Business.com — to highlight the work of £ h = vacation days.

its economic development efforts.

“We wanted to put together a site
that could be used as a simple tool for
business leaders looking for initial in-
formation about relocating to Nevada
and, ultimately, to Henderson,” said Jeff
Leake, economic development officer
for the City of Henderson. “It's very
user-friendly and is an attractive site.
We didn’t want to overwhelm people
with information. We simply wanted to
paint them a broad picture of what type
of business climate Henderson has and
provide them access to more informa-
tion if they are interested.”

The site features information on such

ICORTE

: build smart.
topics as the economy, taxes, workforce, erl o = = g : :
transportation, demographics, quality of <l N\
J o 4 9911 COVINGTON CROSS DRIVE - SUITE 104 <LAS VEGAS, NV 89144 ;
life and the city’s history. It also features WWW.KORTECO.COM+702.228.9551 » \ 7 _/

downloadable maps of the Las Vegas Val-
ley and Henderson, as well as profile sto-
ries on companies that have recently
moved or expanded to Henderson.
According to Leake, the Web site is an
important part of recruitment efforts, be-

cause it allows people the opportunity to <3 \ : % = i " at 1 O I l
research Henderson from their own 5 ] 3 .

homes or offices at their convenience. . | o I'CCIP ¢ fOI' Success
“Henderson has a lot of great things to .

offer for businesses looking to relocate or
expand, and if we can get people to visit

the site, we believe it will pique their in-
terest,” Leake said.

ssmall business banking specialists
ady to roll up their sleeves and

rk with you to create customized

Encouraging people to visit www.Hen- utions that will help your business
dersortMeansBusiness.com will be the th hel
primary focus of the city’s economic de- } g cpyousavor

velopment marketing campaign over the ards you $o richly deserve.
next year, Leake added.

From the new Website:
“Whether it's moving a company’s head-

quarters to Henderson, opening a new man- NEVADA
ufacturing facility to serve the West Coast, COMMERCE BANK
investing in the redevelopment efforts 702-257-7777
downtown or establishing a world-class

b - www.ncbnv.com
medical training institute, Henderson's busi- e ,

ness-friendly environment is the choice.” 3200 South Valley View Blvd * PO. Box 29090 © Las Vegas, NV 89126
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HENDERSEO N N E V.

e For the second year in a row, Chief Ex-
ecutive magazine ranked Henderson as
one of the top three states in the nation
to do business in.

e Yahoo! Hotjobs ranked Henderson
among the nation’s top 10 cities to work
and live in 2005. Yahoo reports ranking
by abundance of job opportunities and
access to recreational and health care
facilities.

e [n 2005, CNN Money released a report,
as part of its “Best Places to Live 2005”
survey, listing Henderson as the ninth-
best city in the entire nation for job
growth in 2005.

e |n 2006, Henderson received the na-
tional “America’s Crown Communities”
award from the American City & County
magazine. The recognition resulted from
a service enhancement program in the
Development Services Center that yielded
user-financed construction permits and a
99 percent on-time rate for plan reviews.

HENDERSON HONORS

¢ |In November 2004, the Milken Institute
Best Performing Cities Index ranked Las
Vegas as the second best metropolitan
area in the United States based upon its
economic performance and its ability to
create, as well as keep, the greatest
number of jobs in the nation.

e The Tax Foundation — a nonpartisan
nonprofit organization that monitors #=-
cal policy at the federal, state anc o=
levels — continues to recognize Newais
as one of 10 U.S. states with the =
vorable business tax climates. 2=

to a 2006 report.

e |n 2005, the Small Business

neurship Council ranked Nevaiss

the nation in being enT=a=

o The 2004 Kosmorm—=s

Business Survey r==t 8

“Low Cost City.” =58

taxes, including

property tax SSES-.

314 cities n=am '

HENDERSON'S

Henderson provides an econam s 8

St. Rose Dominicas
Ford Credit

Good Humeor - 558
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Since 1987, Cox Business
Services has been a full-
service, facilities-based
provider of advanced com-
munications solutions. Its services in-
clude high-speed Internet access, dedi-
cated data transport, VPN, Web hosting
and voice and video services, all deliv-
ered over a state-of-the-art, fiber-optic-
based network.

Cox Business Services assists more
than 100,000 business customers with
home offices; small, medium and
large-sized businesses; school dis-
tricts; and hospitality, government and
military properties in cities across the
nation. It provides service to more than

Providing Communications Solutions

36 markets in Arizona, California, Con-
necticut, Florida, Georgia, Kansas,
Louisiana, Nebraska, Nevada, Okla-
homa, Rhode Island, Virginia, Arkansas
and Mississippi.

The backbone of Cox’s capability is its
self-owned and maintained nationwide
IP network. Thousands of miles of fiber-
optic cable make up the Cox system, de-
signed with self-healing, fault-tolerant
SONET architecture for dependability.

Cox Business Services is a division of
Atlanta-based Cox Communications, Inc.,
a Fortune 500 company. It is the nation’s
third-largest cable broadband communi-
cations company and 12th-largest tele-
phone company, serving more than 6.7

CEOX'BUSIINESS S ERVICES

million customers nationwide. With over
23,000 employees and a commitment to
education, Cox has earned multiple dis-
tinctions in customer satisfaction and
company strategy. In 2003, a reader’s
survey by PC Magazine recognized Cox
as the only broadband Internet Service
Provider to receive the highest grade of
an “A+.”

For two consecutive years, Cox has
also received highest honors in J.D.
Power and Associates’ Local Residential
Telephone Customer Satisfaction in the
Western Region (2003 and 2004). Nation-
wide, customers ranked Cox No. 1 in Cus-
tomer Satisfaction for Bundled Residen-
tial Long Distance Telephone Services.

{f) HARSCH

INVESTMENT PROPERTIES

www.harschnevada.com

HENDERSON

COMMERCE
CENTFER IV PHASE 1

Henderson Commerce Center IV Phase | is
situated on 17.44 acres and consists of two
warehouse buildings totaling 360,000
square feet of light distribution and
warehouse/distribution space.

Henderson Commerce Center is adjacent
to the US 95 Freeway and provides
immediate access to the |-215/Southern
Beltway via Gibson Road and the new Auto
Show exit.

3111 S. Valley View Blvd. K-101 Las Vegas, NV 89102

Leasing Information 702.362.1400

HENDERSON 2006 ¥ NevadaBusmess 27




HEN D ER S (@ N & INCEE el

In 2004, Henderson was ranked as
the third-fastest growing incorporated
place with a population of 100,000 or
more, according to the U.S. Census Bu-
reau. The city’s population of 240,910
(April, 2005) ranks Henderson as the
second largest city in Nevada - trailing
only Las Vegas.

Located adjacent to Las Vegas, Hen-
derson made a name for itself in the
1990s as being the fastest-growing city
in the nation. In fact, Henderson —
known for its master-planned commu-
nities and high-quality of living — has
been at the front of Nevada’s growth
spurt, growing from just 60,000 people
in 1990 to currently over 240,000. That
population would make Henderson the
14th largest city in the state of Califor-
nia — larger than such cities as Irvine,
Glendale and San Bernardino and

FAST FACTS ABOUT HENDERSON

comparable to that of Chandler, Arizona.

In addition to its population of almost
a quarter of a million, approximately 1
million people live within a 25-minute
commute of Henderson-area business
parks. Henderson covers over 95
square miles of the southeast Las
Vegas Valley.

With a diversifying economy and a
maturing population, the future for Hen-
derson and the entire Southern Nevada
market offers tremendous opportunity.

Henderson Population Projections:

2010 306,746
2020 391,643
Buildout 510,607

Age: In 2000, the largest age groups for
Henderson were 25-54 year olds, rep-
resenting 46.9 percent of the city’s
population (2000 U.S. Census).

security

solutions’

= Construction Site Security Trailers Fﬁ:
with Motion Detection System L

= Mobile Video Surveillance Units with
Monitoring & Archiving

A Safer Point Of View

- = Combining On-site Officers with Electronic Surveillance

= Professional Security Officers for
Construction & Commercial Sectors

= Alarm Systems Monitored by On-site Guard
or Remotely from Our Central Station

= Client Viewing & Camera Control Capabilities

800.310.5535 = www.cpssecurity.com = sales@cpssecurity.com

Construction Protective Services = Commercial Protective Services = eCamSecure™
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With the building of age restricted com-
munities dunng the 1990s, Henderson
has also become an attractive destina-
tion to finish a career or retire.

Median Household Income: At
$57.845 Henderson continues to have
the highest median household income
in the Las Vegas Valley.

Education: Henderson is presently
home 0 13 colleges and universities. In
addition. Henderson has a higher per-
centage of high school and college
graduat=ss compared to other major in-
corporaiad cities in the Las Vegas MSA
(2000 US. Census).

Topography: Henderson occupies the
southern rim of the Las Vegas Valley,
sireiching east of Boulder Highway to
just east of Interstate 15. Features in-
clude: level desert; access to the Col-
orado River, Lake Mead and Sloan
Canyon National Conservation area;
along with Black Mountain and the
River and McCullough mountains.

City Parks: 40 developed parks, more
than 1,000 total acres. Henderson is
nationally recognized for its outstand-
ing parks and recreation system, hav-
ing obtained national accreditation and
receiving recognition for Excellence in
Parks and Recreation Administration.

Convention Center: Its proximity to the
Las Vegas Strip and centralized down-
town Henderson address make the
33,000-square-foot Henderson Con-
vention Center an ideal location for
community and social events,
tradeshows, meetings, bangueis and
seminars. In addition to a 10,080-
square-foot, column-free exhibit area,
the Henderson Convention Center has
affordable meeting facilities and equip-
ment rentals.
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n 2003, Arizona-based
Shea Commercial intro-
- duced the Southern Nevada

=== commercial real estate
market to a concept that would trans-
form the way the industry was doing
business. Instead of leasing office or in-
dustrial space, the company would sell
it. Today, with more than 2 million
square feet of Class A office condos in
its corporate portfolio, Shea Commer-
cial has become the largest developer
of such properties in the nation. The
family-run company employs 65 pro-
fessionals in offices in Las Vegas, Dal-
las and Denver, in addition to its head-
quarters in Scottsdale.

Jim Riggs, president and chief execu-
tive officer at Shea Commercial, said his
company chose to come to Southern

VALLEY ADDRESS FOR BUSENMESS

SHEA COMMERCIAL

Offers Broad Range of Services

Nevada because of its similarities to the
Phoenix market, including the area’s
rapid growth and increasing number of
entrepreneurs and small businesses.

Shea Commercial typically focuses on
offices or suites less than 25,000 square
feet. Current local projects include more
than 935,000 square feet of office condo
space, with units ranging from 1,200 to
10,000 square feet. Shea Commercial
has developed office condo projects, in-
dustrial/flex buildings, building and land
investment properties, multi-family de-
velopments and retail projects such as
hotels, banks and retail stores.

It also operates a full-service broker-
age that provides tenant representa-
tion, project leasing, general brokerage
and disposition. Buyer services include
joint venture opportunities, land acqui-

Through the years,
American Nevada Company
has envisioned and built
exceptional
office parks, retail centers
and master-planned
communities.

We continue our commitment
*to building places to work,
places to play and
places to make your home.

Oﬁ'ﬂ‘icc /Dedeeovfmcn'r
’k:gideaﬁag /Dedegopmeaf
Q{?’tie G’fﬂfmj

American Nevada

company

www.AmericanNevada.com
(702) 458-8855

SUCCESS

sition, development consulting and
construction management.

The development division addresses a
range of client requirements in land ac-
quisition, planning, entitlements and
construction. The company secures gov-
ernment approvals, provides financing
options and design/construction ser-
vices and aids in leasing and asset/prop-
erty facilities management.

Lucinda Stanley, CCIM, CPM, senior
vice president and principal of the Las
Vegas office said, “Brokers here are
concerned with ever-rising land prices
and construction costs, which have ex-
ceeded 20 percent over the last 12
months. Future construction will go ver-
tical to gain additional square footage
on a smaller footprint. Shea Commercial
is ready to get the job done.”
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HENDERS @O N N E NV ED A

SOUTHERN NEVADAS LEADER IN EDUCATION

The 13 higher education institutions in Henderson include: e National University - Nevada

e Career Education Institute e Nevada State College at Henderson

* Community College of Southern Nevada - Henderson Campus e Regis University

¢ DeVry University e The Art Institute of Las Vegas & The Culinary Instis= & L=s Vegas
e [nternational Academy of Design & Technology e Touro University-Nevada

o |TT Technical Institute e University of Phoenix, Nevada Campus

» | as Vegas College - Henderson Campus e University of Southern Nevada

T R O i e N AR S I V)
= = City of Henderson
Sllml_nll B““ders Phone Numbers:
Building a Legacy of Gy HIEES
Outstanding Performance

General Contracting - Design/Build - Construction Management

Services For: Business License
702-267-1730

Mayor/City Council
702-267-2085

e Commercial Office ¢ Indian Community City Clerk
e Entertainment e Industrial Buildings 702-267-1400
e Gaming & Casinos e Medical Office

e High-Rise Residential e Parking Structures Parks & Recreation Dept.

e Hospital * Retail 702-267-4000

e Hotels & Resorts ~  ® Senior Living

Convention Center &
Visitors Bureau
702-267-2171

A\ Clark County School District

SUMMIT BUILDERS 702-799-5011

CONSTRUCTION COMPANY

OF NEVADA Henderson Chamber
of Commerce
1401 N. Green Valley Parkway, Suite 150 = Henderson, Nevada 89074 702-565-8951

Phone: 702-938-4100  Fax: 702-938-4105
Police Department
www.summitbuilders.com 702-267-5000
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i Fremont Medical Center
Proudly Presents

FREMONT MEDICAL CENTER

Fremont Primary Care (FPC)
Adult, Family Medicine, Urgent Care,
Lake Mead Pkwy. Workers Comp Injuries
"%96 g 595 W. Lake Mead Pkwy.
o BE Henderson, NV 89015
(702) 566-5500
= Eloce Dooen Morkal s Fremont Women's Health Care (FWHC)
: Obstetrics and Gynecology

Water St
=
Boulder Hwy.

98 E. Lake Mead Pkwy. #201
Henderson, NV 89015
1 (702) 564-1758

Lake Mead Pkwy.

Fremont Chliidren's Clinic (FCC)
Pediatrics

Green Valley Pkwy.

100 N. Green Valley Pkwy. #235
Henderson, NV 89074
(702) 870-2099

Beltway (215)

@ Joslin Diabetes Center Newest Fac"’ty

affiliate at Fremont Medical Center
{

Charleston|Blvd.

\

B
&
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Russsell Rd.

Patlients with
oA Diabetes

9280 W. Sunset Rd., Ste. 200 L
Las Vegas, NV 89148
702-362-DIAB (3422) [}

www.fmenv.com




World-renowned Orthopedic Surgeon

Dr. Michael Crovetti

Makes Henderson his Address for Success.

Located in Henderson, Nevado
— just minules from the Las
Vegas Siip - Crovelti's
Medical Education & Research
Insfituie of Nevada (MERIN) is
recognized as one of the
premier  surgical  fraining

centers in the nation.
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Contact the Clty of Henderson's Economic Development Division Todoy (702) 267 -1650
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Industry Focus: Manufacturing

Continued From Page 28

Is OFFSHORING A SOLUTION?
Brennan: There has been a lot of dis-
cussion about U.S. manufacturing
jobs going out of the country. How
concerned are you?

Bacon: Some jobs now in Nevada
companies will go to China or Mexi-
co or somewhere else over the course
of the next couple of decades. That’s
almost a given.

Haws: One of the biggest threats U.S.
manufacturing faces is the decline in our
birth rate. As we have fewer births here,
we need our materials made where there
are plenty of people to make them at the
right price. We need service-based in-
dustries and entertainment to survive,
but manufacturing is going to move
where there are people. If our birth rate
continues to lower, we’re going to see a
crisis in 25 to 50 years.

York: The basic raw materials used in
manufacturing are now being pro-
duced overseas: mining, steel and
chemicals. Shipping those materials
in will make us less competitive com-
pared to those who are manufacturing
offshore, close to where the basic
building blocks are located.

Brennan: Are any of your companies
looking to move overseas?

Newman: I opened a plant last year in
Mexico because I was losing my cus-
tomer base to China and Mexico. It’s
been a great experience so far. There
are a lot of people who want to work,
and I can get them for under a dollar
an hour. There are union dues and
fees, but I think the minimum wage is
around 55 U.S. cents an hour, includ-
ing socialized medicine.

Wyatt-Mair: Alcoa’s approach is to
place plants where it makes sense
from a power perspective, because
producing aluminum is power-inten-
sive. We’re spending a lot of money
putting plants overseas in Iceland, Ja-
maica and China. At our facility, we
are making aluminum with less labor
and less energy. That negates the value
of placing the technology or the plant

overseas, because the two big drivers —
energy and labor — aren’t there any-
more. So, one approach I would rec-
ommend is to look for ways to reduce
the labor content of your product by
automation, efficiencies, redesigning
and reengineering your process. That
is the motivator for the process we’re
developing for making aluminum
sheets, which requires a quarter of the
labor and a third of the energy.

Shelton: We started in Southern Cali-

3960 Howard Hughes Parkway, Suite 200
Las Vegas, NV 89109 e« (702) 697-6200

fornia 17 years ago. We went from
zero market share to over 90 percent
of market share in fiber-cement sid-
ing, and over 50 percent in the tile
backer-board market. The market-
place is littered with the bodies of for-
eign competitors from Mexico and
the Far East. Our secret has been
leveraging our workforce. We can
make a product with less labor with
our competitive culture and efficient
utilization of the labor. ¥%

Marsh’s Las Vegas
ottice ogpened
47 years ago.

Today weve the
leading risk anAd
msurance sevyices
£ivm fov two veasons:

Great dhents and
great colleagues.

That’s why
/4 proud to be
with Mavsh.

Jean-Paul Rebillard
Head of Office
Las Vegas

MARSH

The world’s #1 risk specialist
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very day 100 more cars join the

traffic jams on Las Vegas streets.

Nevada is still the fastest-grow-
ing state in the U.S. and vehicular
growth is just as impressive: it’s not
unusual in Southern Nevada to have
as many as four cars registered at the
same address.

There are more drivers — driving
more miles per capita — than in 1990,
according to Jeff Fontaine, director,
Nevada Department of Transporta-
tion (NDOT). Everyone talks about
population growth in Nevada, but
travel is actually increasing faster
than population.

“We have built and developed this
community around the automobile
and that’s the way it’s going to be for
the foreseeable future,” said Jacob
Snow, Regional
Transportation Commission of South-
ern Nevada (RTC).

With so many people driving every-
where in Nevada, transportation agen-
cies statewide are challenged. They

general manager,
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are meeting the challenges with mass
transit projects, traffic projects, road-
way projects, super-projects (those
costing more than $100 million dol-
lars) and mega-projects (those costing
more than S$1 billion).

STATEWIDE OuTtLoOK

It seem
tempt to driv C
struction. Carrently NDOT is i the
midst of its | onstruction pro-

'© super-projects

Work is progressing on State Route 160 (Blue
Diamond Highway) in Southern Nevada.

and several upcoming mega-projects.
Two of the super-projects are in the
north — the Carson City freeway
opened its first phase early this year,
I schedule. The extension of
that interstate from its current end at
ose Highway into Washoe Valley
a project NDOT calls the I-580 ex-
ension. currently only arched bridges
along the foothills west of the highway.
Another super-project finished
ahead of schedule is the Southern
Nevada completion of I-515 through
the Beltway in Henderson. Two other
super-projects are underway. the
widening of I-15 and the Hoover Dam
Bypass, a bridge south of the dam that
will relieve traffic congestion on U.S.
93. NDOT is partnering with the Fed-
eral Highway Administration and the
Arizona Department of Transporta-
tion on this project, with build-out
expected by 2008.
Many of NDOT’s current projects
were financed primarily by bonds, a
program adopted to accelerate con-




struction because the department’s
revenue wouldn’t support such expen-
sive projects. Bonds were originally
purchased with interest rates at 2.7
percent and sold at 4.2 percent. In
light of rising construction costs,
bonds were the only way these pro-
jects could have gone forward.

“Cost of materials for highway road
construction, primarily to seal asphalt
and concrete, rose 22 percent in the
last two years, and 15 percent in
2005,” said Fontaine. “Add to that the
increased cost of diesel — and energy
cost is a significant portion of any
construction contract — if we hadn’t
done those projects when we did and
bonded for them, they would have
ended up costing easily 25 percent to
35 percent more.”

Not every project is a super-pro-
ject. In Northern Nevada the $53 mil-
lion US 395/I-80 Spaghetti Bowl re-
construction is due to open soon and
U.S. 50 is being widened at Fernley
all the way to the Lyon/Churchill
county line to handle growth in that
area. Lyon is now the fastest-growing
county in Nevada and the seventh-
fastest in the nation.

Other projects include the Clear
Acre/McCarran interchange in Reno
— administered by RTC in Washoe
County and funded by state and fed-
eral transportation agencies — and
truck-climbing lanes on I-80 West be-
tween Keystone Avenue and Robb
Drive and on 395 North between Mc-
Carran and Golden Valley.

Projects in Southern Nevada in-
clude widening Blue Diamond High-
way, the first phase running from I-15
to Valley View with the reconstruction
of interchanges, and the next phase
from Valley View to Decatur, creating
eight lanes. From there, the project
will stretch to the Clark County line
through a series of phases that have
yet to go to bid.

Other upcoming projects include
adding north- and south-bound auxil-
iary lanes on I-15 between the Belt-

Feature: Drive Time Nevada

The two aerial views on this page show
the 1-580 extension of U.S. 395 through
Washoe Valley.

way and Spring Mountain Road. The
projects aren’t huge in terms of dol-
lars, but will have an immediate im-
pact on traffic on I-15, the heaviest
traveled highway corridor in Nevada
according to Fontaine.

SOUTHERN NEVADA

In Southern Nevada, RTC is at
work on the 53-mile Las Vegas Belt-
way, running from the southeast to the
far west of the Valley and going north
to connect with I-15 near the Las
Vegas Motor Speedway. Like Reno’s
ring road, McCarran, it currently has
some traffic signals, though plans call
for interchanges leading to arterials
before the year is out. At that time, the
Beltway will function with freeway
infrastructure to reduce traffic con-
gestion on key corridors.

RTC also plans to turn North Fifth
Street into a north-south super-arter-

ial similar to the way Desert Inn
Road was set up for east-west travel.
It will have flyovers, no traffic lights
and a dedicated lane for a rapid tran-
sit element and would serve as an al-
ternative to I-15 in the north end of
the Valley. Its northern end would
feed into the I-215 Beltway, allow-
ing quicker trips to and from down-
town Las Vegas.

In an attempt to reduce traffic on
surface streets, RTC is creating mass
transit options for residents and visi-
tors. Double-decker buses called “The
Deuce” started running on the Strip in
October; already 50 percent more
people are riding The Deuce than rode
the previous bus system. During peak
days when conventions are in town,
50,000 people use the system. It’s a
great way to take in the neon lights,
fountains, volcanoes and pirate ships
from 14 feet off the ground, said
Snow. Eighty percent of the funding
to buy the buses came from federal
mass transit grants, and RTC plans to
buy more of the vehicles.

Other mass transit options include a
“train on tires” — a train concept with-
out the expense of rail infrastructure.
More than a bus, less than a subway,
the system runs seven miles on dedi-
cated lanes, connecting Nellis Air
Force Base with downtown Las Vegas.
So far, the price tag stands at $19 mil-
lion. Eventually the system will stretch
33 miles, from Nevada State College in
Henderson through the resort corridor,
and enable riders to connect with other
mass transit systems.

The project recoups federal fund-
ing dollars from the portion of the
federal excise gas tax that goes
straight to funding mass transit sys-
tems. Most of that money has gone to
cities like Los Angeles and New York
in the past; now Nevada’s getting a
piece of the action.

Another people-moving system is
the Las Vegas Monorail, currently
stretching four miles through the
heart of the resort corridor and funded
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by $150 million in private bonds.
Opened in summer 2004, plans now
call for the monorail to extend to Mc-
Carran International Airport at a cost
of $1.3 billion. With the Las Vegas
airport now the fifth-busiest in the
U.S. and 20 million of the 40 million
annual visitors passing through the
airport, the extension will help relieve
congestion on busy surface streets.
One more Southern Nevada project
is the Transportation Management
Center, an operations center that will
allow NDOT to isolate 64 locations in
the Las Vegas Valley to remotely mon-
itor traffic, adjust signals and send mes-
sages to overhead signs. The facility
will house RTC and Nevada Highway
Patrol, which will be able to respond to
incidents the moment they happen.

NORTHERN NEVADA
A $2 million environmental impact
and engineering study is looking at a

CELEBRATING THER

rapid transit system in downtown
Reno, straight down Virginia Street
from the University of Nevada, Reno
to an undetermined terminus, possi-
bly as far as the University’s Redfield
Campus and Sierra Summit mall on
Mt. Rose Highway.

Other RTC projects include the
Clear Acre/McCarran interchange
and the long-awaited extension of
Moana Lane, with a $21 million
price tag.

RSUIT OF THE

Traffic downtown should flow
more easily now that the ReTRAC
train trench is completed. Trains
ran through the trench for the first
time on November 18. 2005. What
remains, said Project Manager Ron
Dukeshier, is the street work re-
building around the trench, already
50 percent completed, and land-
scaping around it. The city of Reno
may choose to extend Granite Con-
struction’s contract to include street
improvements between Second and
Fourth Streets on Sierra, Virginia
and Center streets. keeping road
construction in downtown through
2007, but the project that was orig-
inally conceived in the 1940s is 95
percent to 98 percent complete.

THE ROAD AHEAD

NDOT hopes the funding it has ob-
tained will be enough to see it through
the next few years to finish existing
projects before starting the next round,

LIVE YOUR DREAM. SECURE YOUR FUTURE.
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9350 Sun City Blvd.
702.949.2273

CORPORATE HEADQUARTERS
5830 West Flamingo Rd.
702.949.2265

EASTERN & WIGWAM
8475 S. Eastern, Ste. 100
702.921.2100

MILL STREET

{Two blocks west of McCanran Bivd. on il St}
1101 Corporate Blvd.
775.856.8300

CONSTRUCTION & DEVELOPMENT LOANS
BUSINESS LOANS e SBA LOANS e EQUIPMENT
FINANCING * BUSINESS CHECKING = PAYROLL

b SERVICES » CASH MANAGEMENT & MORE
Kietzke & Del Monte Lns.

775.333.8900

LAKE MEAD OFFICE
8531 W. Lake Mead Blvd.
702.228.0531

64 NevadaBusmess € ApriL 2006




‘Bean Ally

/< ECOMMIEND

o

—t
~P_

@
%Prevent Child Abuse
Nevada

in

Child Abuse Pre

Crl OUT to icls 2l varanis

2219 Bzt YOLlr cornpLnlty i) use




v
Safety Training Classes

Las Vegas - Classes held at 1301 N. Green Valley Parkway, Suife
200, Henderson, NV 89074. Register by calling us af 486-9144.

’ Written Workplace Safety Program - April 19 1 o.m. -4 p.m.

Discusses the need for an effective Written Workplace Safety Program,
Nevada'’s requirement for such a program. and ihe various activities
required to comply with the program’s six magjor elemenfs. The
elements are: responsibilities, hazard idenfification. fraining, accident
investigation, enforcement, and safety commitiees.

’ Respiratory Protection Awareness — 2or' 25 2 a.m. - noon

An infroduction to OSHA's Respirafory Profection Standard. This class
focuses on the scope, application and organizaiion of the standard.
The class also provides a brief overview of The reguirements of a

respirator program, medical evaluaiion. & fesfing protocols, fraining

requirements and selected definitions

Reno - Classes held atf 4600 Kieizke Lane, Suite E-144, Reno, NV.
Register by calling 824-4632 or 824-4530.

’ Excavation Regulatory Review — Ao 12 10am. -3 p.m.

This program provides affendees with @ gensral overview of the
requirements of OSHA's Excavaiion siandard. The fopics covered
include basic soil mechanics, compsi=n® and gualified persons,

soil classification, general requirements for excavations, protective
systems, and inspection requirements

' Workplace Violence Awareness — “on 12 830 a.m. -5 p.m.
This class offers a comprehensive ovensiew of violent behavior in the
workplace. Participants are infroducsa o ihe dimensions of violence
and aggression and the precursors o workplace violence.

Elko - Classes held af Greaf Basin College af 1500 College
Parkway, Elko, NV 89801. Register by calling (775) 778-3312 or

(877) 4SAFENV.
' OSHA 10-Hour Construction Course — 2ol 25 and 27
8:30 a.m. - 3:30 p.m.
This two-day course provides an infreguciion io OSHA and
OSHA's Construction Standards. i w eral subparts of

the standard with emphasis on Ne =
Attendees must aiiend boih days o receive the
OSHA aftendance card.

For more
information call |
877-ASAFENV.

' Safety classes are a
free service of the

Safety Consultation
and Training Section
of the Nevada Division NING SECTION

of Industrial Relations.
Due to limited space, Your Partner for a Safer Nevada

iegisiereay www.4safenv.state.nv.us
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er agencies

which may contain as many as 10
super-projects and two mega-projects.

Northern Nevada can expect to see
work from the Spaghetti Bowl north to
Stead. and on I-80 from Robb Drive to
Vista (basically all the way through the
city of Reno) within the next 10 years.

Southern Nevada’s proposed mega-
projects include widening I-15 be-
tween Tropicana and the Spaghetti
Bowl, and widening U.S. 395 in the
northwest. The Hoover Dam Bypass
Project is already underway.

“It all adds up. With the maintenance
fees and super- and mega-projects,
projecting between now and 2015,
there will be a $3.8 billion shortfall in
today’s dollars.” said Fontaine.

One reason for the expected shortfall
is that, while there are more drivers
driving more miles than ever before,
they're using less fuel to do it, due to
improved fuel economy. Since
NDOT's revenue comes from fuel
taxes. that means more drivers and less
revenue. Add rising construction costs,
and the scope of upcoming projects
and funding becomes a critical issue.

Towards that end, Governor Guinn
has appointed a Blue Ribbon Task Force
to address funding needs and make rec-
ommendations to close the funding gap.
“I don’t think anybody disagrees that
transportation is vital to our economic
prosperity and our quality of life.” said
Fontaine. “No one wants to see either of
those compromised because we can’t
keep up with traffic.” %

Jennifer Rachel Baumer is a freelance
writer based in Reno.




Todd Nigro

PRESIDENT

NiGrRO DEVELOPMENT LLC
LAs VEGAS

Years in Nevada: 37

Years with Firm: 14

planning took about three years and was
completed in 2000. At that time, we became
responsible for the company and its employ-
ees. It was a rewarding but challenging time
because business ownership is a different
mentality from collecting a paycheck and
having someone else pay the bills.

If you could start over and choose a differ-
ent profession, what would it be?

I always thought it might be fun to be a
university professor, because certain parts
of higher learning have always been fasci-
nating to me — especially sharing informa-
tion with people and witnessing the
human growth experience.

Type of business
Real estate development company

Biggest husiness challenge
The transition plan from our father to my
brother and myself for estate and future

How do you spend your time when you're
not working?

Family is my highest priority. I enjoy travel,
have a pilot’s license and love to fly. Exer-
cise is a very big release and a relaxation
technique for me.

Little-known fact about yourself:
I played college basketball for the University of
Southern California.

Best Business Advice:

Surround yourself with people who share the
same values and goals in life — not necessari-
ly just in business. Hire ambitious individuals
who have a desire to grow, and empower
them to do their jobs and be a part of your
company’s success.

Which project are you most proud of, and why?
The Rhodes Ranch Town Center, which we
built on Warm Springs and Durango in Las
Vegas. This was the first shopping center
my brother and I developed after the transi-
tion of the business was completed. I'm
also president of Habitat for Humanity,
which provides homes for families who
couldn’t otherwise afford a home, and I
have been involved in providing about 20
families with housing.

Lisa Nosz
PARTNER
THE BECKLEY GROUP

LAs VEGAs

Years in Nevada: 33

Years with Firm: 4

Type of business
Business training and organizational de-
velopment

Biggest business challenge

My biggest business challenge was helping to
grow and develop The Beckley Group from
scratch. We created systems and procedures
necessary for every area of our business, from
finance and organizational development to
client relations and personal productivity.

What do you like best about your joh?

I have an incredible opportunity to meet
new people, learn about their organizations
and work with them to solve problems and
make their companies better. People spend
the single largest amount of time in their
life at work — if I can make that time more
enjoyable and productive, I feel as if [ have
done something worthwhile.

How do you spend your time when you're
not working?

I make it a priority to spend as much
time as possible with my 11-year-old
daughter. I also love spending time with

my family and friends. My personal inter-
ests include hiking, swimming, scrapbook-
ing and interior decorating.

What would you like your legacy to he?

I would like to know that I made a positive
difference in the life of my daughter. Second
would be that I lived my life helping and
being there for the people who matter the
most to me. Lastly, I would like to be remem-
bered for making a difference in the lives of
others through the work we do at The Beck-
ley Group.

Favorite Business Book:
Execution by Larry Bossidy and Ram Charan

Best Business Advice:

Treat others as you would like to be treated.
I feel this is critical to establishing and main-
taining strong business relationships. Sec-
ond, do it with enthusiasm. It’s contagious
and people will remember you.

APRIL2006 ¥ NevadaBusmess 67



Paul Wilkins, director of busiding e =255
for the city of Las Vegas. s one & T man
government officials who review 2ns sopmne
plans for building in Nevacz




Building Nevada: Life on the Fast Track

LIFE ON THE FAST TRACK

AGENCIES STRIVE TO KEEP UP WITH GROWTH

overnment officials who handle

the approval process for Neva-

da’s booming commercial real
estate sector know they are in a race.
In a sense, the race is a marathon be-
cause there is much to accomplish,
but it is also a sprint, because speed
is vital.

Their agencies, especially in the
Las Vegas and Reno areas where the
commercial growth is strongest, face
deadlines and pressure from builders
and developers who need their pro-
jects approved and finished as quick-
ly as possible. Some commercial real
estate executives in Las Vegas, which
has led the nation in population
growth for more than 20 years, com-
plain the process often takes nine
months or longer. For a builder or de-
veloper who has promised tenants
their facilities will be ready at a cer-
tain time, this can be a disaster.

The officials who head the building
departments and development agen-
cies that approve plans and permits
and inspect projects vow they are
working to make the process faster,
easier and more efficient. They ex-
plain that new procedures are starting
to have a positive impact. These in-
clude: online computer tracking of
the approval process; programs to re-
view plans for flaws before they are
submitted; meetings with builders,

developers and trade groups to hear
their problems; and new departmental
standards for meeting deadlines for
project reviews.

“Development has occurred at a
breakneck pace for the past two years
and longer,” said Dean Friedli, assis-
tant director of the Clark County De-
velopment Services Department,
about the volume of permit requests
for both commercial and residential
construction.

“The staffing (of our department)
has been an issue. We have had to rely
on outside plan checkers to do our re-
views, which have been doubling and
tripling in volume. Our employees
have put in a tremendous amount of
overtime, but you have to be careful
you don’t burn people out.”

Other municipalities have had to
add staff and utilize the services of
consultants and outsider reviewers to
keep up with the volume. “The vol-
ume (of requests) has created a
furor,” said Diana Bossard, a princi-
pal with B2 Development Services,
which acts as a consultant to the con-
struction industry. “In any develop-
ment, time is money. You have to do
whatever it takes to get the develop-
ment done quickly.”

Ron Patterson, manager of develop-
ment services for Henderson, noted,
“We are in one of the fastest — if not

the fastest — growing areas of the
country and we are working hard to
put systems in place to do our best for
the development community. We have
spent a lot of time trying to reinvent
our process.”

The department has deadlines for
completing the review in each permit
category. Patterson said his staff
meets these goals 99 percent of the
time. Developers and builders can go
on-line and track what is happening in
their permit review process and read
the comments of the reviewers. “This
cuts down on the blame game,” Pat-
terson said. “Our customers can see
where their projects stand.”

Paul Wilkins, director of building
and safety for the city of Las Vegas,
said his agency has a similar percent-
age in reaching its goals of reviewing
a plan within five days, and dealing
with revised plans in 10 days.

“One of the big problems we have
is incomplete plans,” he said. “We fax
the plans back to the design profes-
sionals and wait for their responses.”
Officials and developers both agree
that flawed plans back-up the system.
Those who submit complete plans are
affected and experience delays.

“Our staff is geared toward running
the building department like a busi-
ness,” Wilkins said. “We want to be
receptive to our customers and make
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sure we respond. We want to make
sure the money we make goes back
toward helping the builders.” He ex-
plained that building and develop-
ment service departments are funded
by fees paid by their customers; no
taxpayer money is involved.

Wilkins said other major problems
include scheduling inspections for
projects that are not ready to be in-
spected, and violations of the build-
ing code or other regulations. He
said his department speeds up the
process by reviewing plans for free
before they are officially submitted.
He is proud of the city’s Express

A View from the Other Side of the Counter

Plan Check service, implemented
about a decade ago, in which
builders, developers and their civil
engineers and design staff meet with
the city’s plan checkers for the archi-
tectural, structural. electrical, plumb-
ing and mechanical systems and
other facets of a project to get imme-
diate approvals. The city has a simi-
lar system for speedy inspections.

The Express Plan Check service
costs customers $600 an hour, but
customers in a hurry are willing to
pay. Wilkins said. The costs cover the
additional staff needed to implement
the service.

Despite efforts by cities and counties 10 sireamline and speed up the entitlement
process, developers and builders — especially in Southern Nevada — are often frustrated with
the current system. Here are a few of their comments, confributed anonymously because of
concerns about creating animosity in the depariments that must approve their plans:

“One of the main problems is interpreting the building codes. Everybody has his
own version of what the code means, and | don't think the people in charge of inter-

preting them are educated enough.”
Southern Nevada Developer

“People know it takes a really long time o get plans reviewed, so they scramble and
submit a poorly-designed plan, figuring they'll correct the errors and omissions when they
get the first set of comments back. Many times, these corrections are never made, and
then the inspector refuses to inspect the project. It may take two or three weeks to fix and
re-submit the plans, which delays things even furiher, so it becomes a vicious cycle.”

Southern Nevada Commercial Builder

“The City of Reno and City of Sparks are both exiremely understaffed, and their
people are overworked. Staffers who have been there a long time are retiring, and the
new-people are inexperienced, so things get overiooked.”

Northern Nevada Engineer

“The best entity to deal with in Southern Nevada is Henderson, without a doubt.
They approve plans within two weeks. The absolute worst is Clark County. Plans sit in a
“plan queue” for 25 days before an architectural plan checker even looks at them. And,
this is an improvement from four or five months ago, when it fook as many as 65

days.”
Southern Nevada Commercial Builder

“The City of Las Vegas always has been, and always will be, the least user-friendly
entity in Southern Nevada. It seems like they go out of their way to find silly, nit-picky
things so they can delay a permit as long as possible.”

Southern Nevada General Contractor
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Friedli, whose agency covers more
territory, admits that Clark County
Development Services reaches its
goals for approvals only about 60 per-
cent of the time, but said the county is
working hard to catch up. The county
tries to conduct an initial review of a
project 21 days after applications are
submitted.

The county launched a “Walk in
Their Shoes™ program more than
three years ago that involved meeting
with developers and builders and
trade associations to learn about their
financing, construction deadlines and
other issues that affect the building in-
dustry. Friedli’s staff visited building
sites to become better acquainted with
the industry.

North Las Vegas is also seeing a
boom fueled by the business parks
that have sprung up along its
Cheyenne Technology Corridor and
by its residential growth. The city
has one of the marquee residential
developments in Southern Nevada
in Aliante.

The city’s building development
staff tries to get an early start working
with builders before their projects are
started, said Maryann Ustick, assis-
tant city manager of development.
Building officials work closely with
the city’s economic development
staff, who are active in bringing in
new industry, to smooth the way for
their projects, Ustick said.

North Las Vegas has hired an out-
side reviewer to help with its fast-
track service for reviewing plans and
expediting permits. “We have an
open-door policy at the city that wel-
comes people to make appointments
with our staff to go over the develop-
ment permit process.” said Tony
Vibabul, manager of the city’s permit
application center.

The city tries to speed up the
process by issuing permits allowing
builders to begin construction, while
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other permits, such as landscaping
and lighting approvals, are still await-
ing approval, he said.

Reno and Sparks are also coping
with a commercial boom fueled by
residential growth. “Our valuations
(of commercial and residential pro-
jects) have doubled over the past fis-
cal year,” said Curt Weagel, Sparks
building official. “We have had to rely
heavily on outside plan-checking
firms to keep up. Our employees are
also putting in overtime.”

He said the community has had a
increase in “big-box”™
house projects and in large retail cen-
ters with the development of the
Sparks Galleria, Sparks Crossing and
Spanish Springs Town Center. “This
mix has been very healthy for
Sparks,” he said.

Sparks has a goal of completing ini-
tial plan reviews in three weeks, said
Weagel. Sparks officials quickly re-
view applications at the front counter
to make sure the paperwork is in
order. The city also has a program to
review projects before they are offi-
cially submitted. Builders, developers
and their staffs meet with building of-
ficials every other Wednesday to cri-
tique proposals.

Washoe County’s boom has been in
which ac-

large ware-

residential development,
counts for 95 percent of its permits,
said Jess Traver, county building offi-
cial. County land with commercial po-
tential “has been snapped up by the
cities of Reno and Sparks, which have
land annexation programs.

The county does have warehouse
and office development in the Spanish
Springs area, he said. Building offi-
cials try to get a headstart with devel-
opers of big projects by working with
them as much as six months before
their plans are officially submitted.

Bossard and others involved with
the approval process say that con-
forming to the International Building

“We want to be receptive to our customers
and make sure we respond.”

Code can be confusing, both for mu-
nicipalities and building design pro-
fessionals. They say municipalities
apply the code differently.

The Southern Nevada Building Offi-
cials Association has formed committees
to review the codes and help municipali-
ties prepare to adopt the 2006 version of
the code. Previously, the city of Las
Vegas operated under the 2000 code and
other agencies were using the 2003 code.
Builders say this has been confusing.

“Our purpose is to talk about com-
mon code issues and problems.” said
Mike Bouse, chairman of the associa-
tion. “We want to make sure we inter-

pret and apply the code in the same
manner. We are strong proponents of
regional uniformity. ™

Bouse, who is also building and
fire safety director for Henderson,
said the association’s goal is to have
the review of the new code complet-
ed by August or September 2006 and
hold public meetings to discuss the
findings. He recommends building
departments give builders a six-
month grace period to comply with
the new code after its adoption. &

Tom Dye is a freelance writer based
in Las Vegas.
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AES Industries Locates
in Wabuska

AES Industries has purchased a vacant
63,000-square-foot plastics manufac-
turing plant in Wabuska, and will man-
ufacture and distribute frames and sup-
ports for roof-mounted HVAC
systems. The facility will bring 50 to
75 new jobs to this community just
north of Yerington, which will have a
impact for
Mason Valley and Lyon County, ac-
cording to officials at Northern Nevada
Development Authority, which was
part of a team that worked to bring
AES to Nevada. Other team members
included the city of Yerington, the
Mason Valley Chamber of Commerce,
CB Richard Ellis and Miller Industrial
Properties. “The total economic im-
pact over the next year is expected to
exceed $10 million. It is important for
the Northern Nevada region to work
together in bringing these opportuni-
ties to our area,” said Brad Woodring,
economic development executive with
Sierra Pacific Power.

significant economic

Nevada’s Business Climate
Praised

Chief Executive Magazine recently
named Nevada the second-best state in
the U.S. to do business, outranked only
by Texas. The report polled more than
300 executives on such factors as em-
ployment, investment and business con-
ditions, and graded the importance of so-
cial, political and economic factors.
CEOs ranked workforce quality and
labor costs as the most important factors
in determining the best state to do busi-
ness. Texas, Nevada and North Carolina
were named the three best states to do
business, while California, New York
and Massachusetts were the three worst.
“Nevada’s favorable business climate is
what attracts top executives across the
country who make the decision on where
to move or expand their company,” said
Tim Rubald, executive director of the
Nevada Commission on Economic De-
velopment. “Nevada’s tax advantages,
government backing and robust econo-
my create a support system for compa-
nies looking to grow and prosper.”

Specializing In:

s Concrete Tilt-up
Construction

s Pre-Engineered
Buildings

e Tenant Improvements

» Restaurants &

Specialties

e Retail

DD m[?jﬂ

o

—+ *Design/Build

CONSTRUCTION CO.

A 6166 S. Sandhill Rd., Ste. A - Las Vegas, NV 89120
Ph.702.262.6032 / Fx.702.262.6150
www.Imconstructionco.com
Lic.# B-Z 42596A - Unlimited / C4 47156 - $900,000.00
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Metro Awards Radio System
Contract

M/A-COM, a business unit of Tyco
Electronics, has received an S8.9
million contract from the Las Vegas
Metropolitan Police Department
(LVMPD) to deploy an OpenSky
network solution. which will pro-
vide voice and data communications
for the department’s law eaforce-
ment personnel. This will coanect
the department’s cumemt fosce of
more than 2.000 officess mmi=mnally,
as well as providing imissoper=bility
with surrounding asemcsss. Using a
series of network satewaws. the
OpenSky system will @missoperate
with the State of Newa@a's Shared
Radio System. wimsch exi=mds across
the major countics of te state and
other counties in the asea This will
enable the LVMIPD @ mmissact with
outside agencics msame @isparate ra-
dios, regardicss of sssmmSacturer and
frequency. OpeaSEw & @ssisned to
strengthen the @epartmment s current
communicaiion capaslines and pre-
pare it for femmse esers=ncies.

It Keeps Growing
and Growing...
Based om secsmsiy-seleased popula-
tion estimaies Som the Nevada
State demossapies s office, the Sil-
ver State &&= By an estimated
108.102 pessams._ or 4.5 percent, be-
tween July 3L and July 2005. This
is compased muh 2 5.0 percent in-
crease from Jaly 2003 to July 2004.
Nevada s ssomth continues to be un-
evenly dsssmbmmed. with Southern
Nevada expesiencing the highest in-
flux of people Rural Nevada con-
tinues s rebomnd from the down-
turn it expememced carlier this
decade. The complete report can be
downloaded from the demograph-
ers Web site. www.nsbdc.org/de-
mographer. %




Changing Congress’ Earmark Policy
Let’s Make Congress Accountable

Question: “Do changes need to be made to Congress’
earmark policy? If so, what changes do you recommend?”

ederal spending in Wash-
ington, D.C. is out of con-
trol, and American tax-
i payers are footing the bill.
The spending problem is driven in
part by a process known as “earmark-
ing.” If you are unfamiliar with what

an earmark is or how the process
works, you are not alone. Members of
Congress use the legislative process
to direct the federal government to
spend money on things that are not
necessarily federal priorities.

They include projects such as a
sculpture garden in Seattle, Wash. and
an indoor rainforest in Coralville,
Towa, and they have long been high-
lighted in network news segments such
as “The Fleecing of America.” These
earmarks are inserted into spending
bills in a cloak of secrecy, late at night,
without any Congressional debate and
no scrutiny. Many members believe
that these earmark projects will help
them get re-elected, but in truth, the
general public pays very little attention
to the’ outcome of this spending prac-
tice. They do, however, understand that
those who control the purse strings in
Washington, D.C. have forgotten
whose hard-earned money fills their
bottomless coffers.

Recent scandals, while embarrassing
for the legislative branch, have served
to shine a light on these rapidly grow-
ing and economically debilitating
Congressional sprees. The current po-
litical climate in Washington, in which
Americans are demanding more trans-

parency of the spending process, is
creating an - historic opportunity for
meaningful reform. I believe that the
process of earmarking significantly
drives up the overall amount of spend-
ing in Washington, D.C. To reform the
earmark process is to ensure that fed-
eral spending is in line with our na-
tion’s budget priorities. To reduce the
ability to earmark will reduce spend-
ing. We can’t afford to let the opportu-
nity for reform go by.

The excessive growth of earmarks
over the past decade is appalling.
Spending on earmarks has increased
from $10.1 billion in 1995 to $27.3 bil-
lion in 2005. During that same time the
federal budget and national debt have
grown drastically. If we do not reverse
this trend — and soon — our children
and grandchildren will be hopelessly
buried in our debt and will become the
first generation to not do as well as the
previous generation.

The time has come to change the
way Congress spends money. As a
member of the Senate Fiscal Watch
Team, a group of seven senators work-
ing together to ensure federal dollars
are spent wisely, I am committed to
working on reforming the earmark
process in order to bring accountability
and fiscal responsibility to Congress. It
may seem like an impossible feat. I'm
sure many will roll their eyes at the no-
tion of Congress reforming its spend-
ing habits. And while some of my col-
leagues will undoubtedly oppose such
an effort, it absolutely must be done.

I have co-sponsored Senator Mc-
Cain’s Pork Barrel Reduction Act (S.
2265) which would allow senators to
oppose earmarks by raising a point of
order. If sustained, the point of order
would delete the earmark from the bill.
Many other ideas are being discussed
and debated in the Senate, essential el-
ements to creating comprehensive leg-
islation. Earmarks do serve a purpose
for fast-growing states like Nevada,
because current funding formulas pe-
nalize us by not considering our
growth. We need to reform the funding
formulas along with earmark reform
so we aren’t forced to rely on earmarks
for essential funding.

The ultimate goals in any reform of
the process should be to increase trans-
parency in government, restore public
confidence in Congress, fix the loop-
holes that allowed recent scandals to
occur, and reduce overall spending.
While earmarks will continue to be
part of the system, reforms that make it
transparent will require legislators to
be accountable for what we are re-
questing. While we might still ask for
funds for highway improvements, we
will have to justify it — causing us to
think twice before asking for hard-
earned taxpayer dollars.

The bottom line is that we must re-
form this process and earn back the
trust of the American people. The price
for inaction is too high. ¥%

Senator John Ensign represents Neva-
da in Congress.
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Cover Story: Power Poll 2006 ¢ Continued From Page 20

What overall grade would you give Nevada's educational system?

SOUTHERN NEVADA NORTHERN NEVADA RURAL NEVADA TOTAL
A = EXCELLENT 0.0% 5.9% 0.0% 1.1%
B = ABOVE AVERAGE 11.9% 16.7% 20.0% 13.3%
C = AVERAGE 44.8% 61.1% 40.0% 41.8%
D = BELOW AVERAGE 29.9% 16.7% 0.0% 25.6%
F = POOR 13.4% 0.0% 40.0% 12.2%
TOTALS 100.0% 100.0% 100.0% 100.0%

GRADING THE EDUCATIONAL SYSTEM

If a Nevada student brought home
a report card with grades like those
the school system received, he or she
certainly would not qualify for a
Millennium Scholarship. Most re-
spondents gave Nevada’s education-
al system either a C or a D.

“In Northern Nevada, most high
schools do a decent job overall,” said
Burr, who gave Nevada schools a C
grade. “The biggest problem is in
the technical arena. The AGC [Asso-
ciated General Contractors] is the
primary sponsor of a charter school
here that focuses on construction
trades. It teaches regular subjects,
too, but math classes relate problems
to construction, and the same with
English. A good many kids don’t
have much interest in regular class-
es, so this is one way to engage their
attention. Some will go into building
trades after they finish high school,
but others may decide to go to col-
lege as engineers or architects. We
need to find more ways to interest
kids so they stay in school.”

Eason also gave schools an “aver-
age” mark. “As a staffing agency, we
test a lot of young people who are
looking for jobs,” he said. “In most
cases, their math and writing skills
are marginal, and they aren’t articu-
late enough to present themselves
well in an interview. The easy an-
swer is to say the school districts are
under-funded, but it’s more than that.
The tremendous growth we’ve been
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experiencing is overstressing the en-
tire educational system. There have
been some recent efforts, led by Uni-
versity Chancellor Jim Rogers, to
bring businesses into the process of
educational change and reform. I
think this is good, because business
people tend to be more pragmatic.”
Burr remarked, “The Millennium
Scholarship created a big problem. It
encouraged kids to go on to college
who weren’t ready for it, and now the
system is overloaded with kids who
shouldn’t be there. University classes
are teaching students things they
should have learned in seventh grade.
So, it’s not all it’s made out to be.”

WHAT Keeps Us AWAKE AT NIGHT?
The No. 1 concern for business
owners and executives we sur-
veyed was “problems caused by
growth,” which feeds into many

other problems, including lack of
available land.
schools, traffic problems and infra-
structure challenges.

overcrowded

Commercial contracior Greg
Korte voted with the majority on this
question, stating. “Dewslopers need

to have large parcels of land The

lack of available Ilamd & causing
prices of remaining ploss &5 skvrock-
et. The industrial mar&es & shrinking
rapidly. Developers &= &wiag trou-
ble getting projects & pemcal It re-
quires creativity O SWEsmme s part
to make both resaiSmEsl &m& com-
mercial projecis W S Example
commercial devslopess &= doing
land-leases insicas of gamniases and
homebuilders a5 S Sescal
Jones. an casmmess Shase “Evail-
ability of water = &% N 1 con-
cern. “Southern Nemmis sl B out
of water im 10 s=ms e wmarned.
“We could sirescih i 8 3 sea=rs by

using conscrvaiamm ESSmmmses. but

they only =0 s» S § == &sap-

pointed to besr St Jia=mar Sccre-
tary] Gale Nosiom & sstismme Norion

and Pai M=sow af e S ern
Nevada Wasss JSaslets gsawcod a
great onc-TWD MRS BB Ssmme the
seven Basia saEEs B0 almss their
water allocanoms Sb Samiers Nova-
da gets the walitr i ="
Hezlthczes was & smmee coocemn
for Hemsasin ~ S gl s DOt

Rank the following according to the level of
about them. Rank in order from 1 (most troull

AVAILABILITY OF WATER 1 3 5 20
PROBLEMS CAUSED BY GROWTH 2 1 - .
SHORTFALLS INTHE STATE BUDGET 5 5 3 5
AVAILABILITY AND COST OF HEALTHCARE 3 - 18 4

QUALITY OF EDUCATION

-
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Cover Story: Power Poll 2006

How would you rate Pres. Bush's performance since he took office?

BUSINESS OWNERS EXECUTIVES TOTAL
A = EXCELLENT 25.6% 12.5% 18.1%
B = ABOVE AVERAGE 25.6% 41.7% 34.0%
C = AVERAGE 34.9% 12.5% 23.1%
D = BELOW AVERAGE 2.3% 20.8% 12.1%
F = POOR 11.6% 12.5% 12.1%
TOTALS 100.0% 100.0% 100.0%

the providers, although we probably
don’t have the numbers of healthcare
workers that our population war-
rants. It’s not very profitable to ser-
vice our area, due to the low reim-
bursement rate and the high cost of
malpractice insurance,” the banker
said. “But, the real danger is on the
health insurance side. The cost of
providing health insurance for em-
ployees is rising much faster than
the inflation rate. In our business,
we’ve seen 20 percent to 25 percent
annual increases in healthcare pre-
miums. We’ve been able to keep our
coverage so far, but at some point, it
becomes uneconomical to provide
coverage, and then what does an em-
ployer do?”

Education was a concern for
O’Brien, who explained, “As a hos-
pital, we’re naturally interested in
the quality of education, especially
in the sciences. Are students gradu-
ating from our high schools able to
read medical journals? Do they

have the skills to get into a nursing
or pre-med program? According to
people I've spoken with in the com-
munity, our students are not pre-
pared. In fact, many of them need
remedial classes in the basics be-
fore they qualify for entry-level sci-
ence courses in college. This is a
big concern.”

PRESIDENT BUSH’s REPORT CARD

In most of our survey questions, the
difference between the responses of
business owners and of executives was
not significant enough to report. How-
ever, in judging George W. Bush’s
performance as president, business
owners gave him considerably better
grades than executives did.

Chuck Burr, franchise principal at
Accountants Inc. in Reno,
President Bush an “excellent” rat-

gave

ing. “Overall, he’s done an excellent
job.” he stated. “There are two main
ways to judge him, and that is the
economy and the progress of the

If the election were held today, who would
receive your vote for governor of Nevada?

BUSINESS OWNERS ~ EXECUTIVES ~ NORTHERN  SOUTHERN RURAL TOTAL
BOB BEERS 20.9% 10.4% 0.0%  19.4%  25.0%  15.4%
JIM GIBBONS 39.5% 29.2% 90.0%  29.9%  25.0%  34.0%
JIM GIBSON 9.3% 18.7% 9.0%  149%  25.0%  13.2%
LORRAINE HUNT 1.0% 8.3% 0.0%  104%  0.0% 1.1%
DINATITUS 4.7% 2.1% 10.0%  3.0% 0.0%  4.4%
OTHER/UNDECIDED  18.6% 31.3% 35.0%  224%  25.0%  25.3%
100.0% 100.0%  100.0%  100.0%  100.0% 100.0%

war. The healthy economy shows
he’s doing a good job there, and al-
though everything isn’t going exact-
ly as we would like in Iraq, I think
he deserves our support.” Burr, a
Vietnam veteran, said, “President
Bush has to face resistance from
politicians, including Harry Reid,
who put themselves and their party
before the interests of the country.
It’s a big problem. Bush is in the
middle, and he has to have a thick
skin to survive these daily attacks.”

Among the minority of people
giving the president a failing grade
was Mark Jones, CEO of Southwest
Engineering, based in Las Vegas.
“I’'m a staunch Republican,” he ex-
plained, “and I gave him an F for his
failure to reduce government in-
volvement in the private sector, re-
duce taxes and eliminate wasteful
programs. He hasn’t stopped the
growth of big government.” Jones
also expressed disappointment that
the U.S. is still “stuck in Iraq,” ask-
ing, “If we intend to leave in a year,
as the president has indicated, does
that mean we cut and run? Do we re-
ally think the Iraqi forces are capa-
ble of providing security there? If
not, we should stay.”

GOVERNOR’s RACE UP FOR GRABS

While Jim Gibbons received the
most votes from our respondents in
the upcoming governor’s race, “Un-
decided” ran a close second, indicat-
ing that — as of mid-February, when
most ballots were returned — many
business people hadn’t made up
their minds who they want to elect
as the next governor.

Fries explained why he was still
undecided. “I'm relatively new to
Nevada, and so far, no one candidate
has jumped out and captured my at-
tention. I'm waiting to see what hap-
pens in the coming months.” ¥%

Kathleen Foley is the editor of Neva-
da Business Journal.
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AT THE TOP

Dekker/Perich /Sabatini

Designing for Nevada

n Nevada’s booming economy,
what is vacant land one day is
often a brand new structure the

next. And, more and more of
those structures are being designed by the ar-
chitectural firm of Dekker/Perich/Sabatini.

The company, with headquarters in Albu-
querque, N.M., opened its Las Vegas doors in
2000, and has quickly become a presence in
the Valley, offering design services in com-
mercial, education, government, healthcare
and housing. “We like to think we stand out
because of the variety of services we offer.”
said Christopher Larsen, managing partner of
the firm. “But it’s also the attention to our
clients and the service we provide.”

One of its current education projects is a
$70 million, 187,000-square-foot science and
engineering building at the University of
Nevada, Las Vegas. It will be the university’s
first research building on campus. Larsen said
it is a Leadership in Energy and Environmen-
tal Design (LEED)-certified building, an ap-
proval given by the United States Green
Building Council for developing high-perfor-
mance, sustainable buildings. The idea is to
minimize impact on the environment by
using natural resources — such as sunlight — to
supplement lighting and native materials,
such as stone, that are readily available with-
in a 500-mile radius. The facility will include
carpet made from recycled materials and low-
energy heating and cooling systems. It’s ex-
pected to be completed in 2008.

Larsen said sustainable or LEED-certified
buildings are becoming predominant in the
public sector, and will be state-mandated for
government buildings by next year. The idea
is slower to catch on in the private sector,
however, because of higher costs to construct
“green” buildings.

The company’s first major project in
Northern Nevada is the new Knowledge Cen-
ter at the University of Nevada, Reno. This

295,000-square-foot, technology-based
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library features a robotic warehousing system,
as well as classrooms and computer labs.
Dekker/Perich/Sabatini is also developing the
facilities program and micro-master plan for
the new UNR Biotechnology & Genomics Re-
search Facility.

One project already underway is Warm
Springs West, a medical office development
that will be near the new San Martin cam-
pus of St. Rose Dominican Hospital. De-
signed for Glen Smith & Glen Develop-
ment. it is one of the first private office
developments in the Valley to be LEED-cer-
tified. Some of the firm’s past projects in-
clude the Henderson Multigenerational
Center and the Paseo Verde Library.

Larsen said architecture is influenced by
many factors. and in Las Vegas the influence of
the Sirip has caused structures to be much more
omats. ~The community expects a higher level
of design.” he said. “We like to respond to the
environment. We want you to know you’ve ar-
rived at a place when you get there”” However,
Larsen added. “We always place the function
first. and the design will come out of that”

Dekker/Perich/Sabatini was established in
1957 in Albaguerque by Art Dekker. father of
third office in Amanllo. Texas |t employs 200
people company-wide. with 30 on <= m the
Las Vegas office. Larsen saad the compasy =
looking at expanding s market meo Phoenix |k
also plans to delve more into land developmens
consulting to help developers get the best use
of their land.

With its expanding presence in Nevada_ I arsen
said the company has a lot of repeat business.
“We like to think that’s because we take care of
our clients,” he said. “Our goal is to make our
clients” businesses successful. If we can make
them successful, then we are successful.”

%

Tina Allen is a freelance writer based in South-

ern Nevada.

Building Nevada

Commercial Real Estate Report

RETAIL- 4TH QUARTER 2005

ToTAL MARKET LAs VeGas RENO

Total Square Feet 35,372,328 11,500,000
Vacant Square Feet 1,118,635 720,000
Percent Vacant 32% 6.30%
New Construction 244,350 N/A
Net Absorption 1,493,106 N/A
Average Lease SF/MO (NNN) S161 $1.61
Under Construction 4,411,053 2,267,000
Planned Construction — —
POWER CENTERS
Total Square Feet 7,657,833 =
Vacant Square Feet 161,514 —
Percent Vacant 21% =
New Construction o —
Net Absorption 128,658 =
Average Lease SF/M0 (NNN) $175 ="
Under Construction 1,050,000 =
Planned Construction -— —
COMMUNITY CENTERS
Total Square Feet 14,905,152 =
Vacant Square Feet 393,798 =
Percent Vacant 2.6% =
New Construction 117,843 ==
Net Absorption 778,893 =
Average Lease SF/M0 (NNN) $1.67 L
Under Construction 1,951,222 e
Planned Construction = —
NEIGHBORHOOD CENTERS
Total Square Feet 12,809,344 —
Vacant Sguare Fest 563,423 —
Perre=t a= £5% -
Sew (oosracer 35735 —
e Sosoromae 385555 =
fumEzs =Es T owo waes S=53 =
Unger (onssuction P S —
Permed (onstucson — =
ABBREVIATION KEY
MGFS:  Modified Gross Full-Service
SF/MO: Square Foot Per Month

NNN: Net Net Net

SOUTHERN NEVADA STATISTICS coMPILED BY COLLIERS
INTERNATIONAL AND RESTREPO CONSULTING GROUP.

NORTHERN NEVADA STATISTICS COMPILED BY THE
RENO OFFICE OF COLLIERS INTERNATIONAL.




BUILDING NEVADA BRIEFS

Equastone Buys Office Building
Equastone, a real estate investment
firm with offices in California, Ari-
zona and Colorado, recently an-
nounced its acquisition of 330 South
Third St. in Las Vegas for $9.3 mil-
lion. The structure is an 11-story,
70.000-square-foot, Class B office
building located in the office district
of the downtown area. It was approx-
imately 64 percent occupied at acqui-
sition, with Clark County as the
major tenant. Equastone acquired its
first property in Las Vegas on
Flamingo Road last year, and compa-
ny officials said it intends to acquire
up to an additional $50 million of in-
vestment real estate in Las Vegas in
2006, as well as $500 million in
properties nationwide.

Southern Highlands
Marketplace Expands
Territory Incorporated, a Las Vegas-
based commercial development, bro-
kerage and management company,
has announced the groundbreaking
of Southern Highlands Marketplace
Phase II, located in the master-
planned community of Southern
Highlands at the southeast corner of
Cactus and Decatur. The develop-
ment of Phase II will complete the
190,000-square-foot  marketplace
currently anchored by a 58,000-
square-foot Smith’s Food and Drug
Store and Walgreens. Phase II will
include a 17,000-square-foot ACE
Hardware, Wells Fargo Financial
Services, Fitness 19, H&R Block,
Tropical Smoothie, American Family
Insurance, McDonalds/Terrible
Herbst convenience store and other
retailers and restaurants. The project
was designed by Sandberg Group
Architecture. Oakview Construction
is serving as the general contractor.
Phase II is expected to be completed

in summer 2006.

Sletten Construction

Breaks Ground
Sletten Construction of Nevada, Inc.
has begun construction of a new
Clark County School District high
school, currently named the North-
west Career and Technical Center.
The $65.7 million vocational high
school project encompasses 213,000
square feet, is Leadership in Energy
and Environmental Design (LEED)-
certified and will be built on a 30-
acre site located at Durango and
Tropical Parkway in Las Vegas. The
school will house 2,010 students, fo-
cusing on academies such as hospi-
tality, transportation, media and com-
munications, early childhood,
medical and pre-construction. Spe-
cialty areas will include a 7,000-
square-foot banquet hall, a daycare
center facility, a video production
studio and digital photo laboratory.
The project is due to be completed in
the spring of 2007. The new high
school was designed by Swisher &
Hall ATA.

Ground Broken for
Business Park
Las Vegas-based Glen, Smith &
Glen Development Company recent-
ly announced the groundbreaking of
The Park at NorthPointe, a 13-acre
business park located at Alexander

Road and Martin Luther King
Boulevard near the master-planned
community of Aliante in North Las
Vegas. The single-story office com-
plex will consist of 18 office build-
ings with street frontage ranging
from 4,200 square feet to 7,200
square feet and offers easy access to
the I-15 and I-215 interchanges. The
$40 million project is slated for
completion in the fourth quarter of
2006. SR Construction will serve as
the general contractor, Perkowitz &
Ruth are the architects for the prop-
erty, and Colliers International will
serve as sales and leasing agents.

PENTA Moves to Larger Location
The PENTA Building Group, a
commercial general contractor, has
purchased a new office building in
Reno, located on Longley Lane in
the South Meadows area. The
4,235-square-foot building is set to
open in May 2006 after the comple-
tion of tenant improvements. Com-
pany officials said the new, larger
building will enable PENTA to ex-
pand operations in anticipation of
future growth. Blakely Johnson
Ghusn is providing architectural
services for the project. The PENTA
Building Group has additional of-
fices in Las Vegas, California, Ari-
zona and Hawaii. %

Jo Campo
Commercial Escrow Officer
7548 W, Sahara Suite 101

gTICOR TITLE

OF NEVADA, INC.
Nick Hubber

Commercial Account Executive
702-496-1553

Kim Hernandez
Commercial Escrow Officer
3037 E. Warm Springs Rd. Suite 300

702-932-0777

“The most resourceful people in town for all your Commercial Title and Escrow needs”.

Kathy Lovett

Commercial Escrow Officer
777 N. Rainbow Blvd., Suite 150
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Who's Really to Blame?

t’s getting so you can’t
read a newspaper or turn
on a television newscast
without seeing a story
about a politician involved in an ethi-
cal dilemma or a conflict of interest
charge. From Clark County commis-
sioners to the county recorder to
school board trustees, our elected of-
ficials seem to be long on ambition
and short on moral fiber.

Are we being besieged with a new
crop of unethical politicians, or has
the media just become super-sensi-
tized to the special deals that elected
officials have been taking advantage
of for years? The answer, it appears.
is a little of both.

Stories about corrupt politicians are
nothing new. From the earliest days of
our democracy to Nixon’s Watergate
to Reagan’s Iran-Contra, abuses of
power have always made headlines.

But even for Nevada, this recent rash’

of problems seems atypical.

That’s not to say we haven’t had our
share of politicians accused of betray-
ing the public trust. Erin Kenny,
Frank Hawkins, Lance Malone and
Floyd Lamb come to mind. But their
transgressions occurred years apart,
and were more related to the individ-
uals than widespread corruption.

One thing that appears to be more
than coincidental about recent events
is that in the past 10 years, Nevada
has seen unprecedented changes in
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Politicians’ Ethical Dilemmas

the make-up of its governmental bod-
ies. Incumbent county commission-
ers. city councilmen and state Assem-
blymen and Senators have been
ousted by newcomers. Several long-
time public servants lost their jobs to
newly elected officials who took ad-
vantage of public unrest over in-
creased growth and gridlock traffic in
their successful campaigns.

Many of these first-term officials
have limited or no experience with
government or public service. Some
have no knowledge of business or the
private sector. Yet, they are leading
entities with budgets larger than most
corporations. And, unlike their prede-
cessors. these people are not content
to let those who have gone to school
to study public management — the
members of their staff — do their jobs.

What role does the media have to
play in all of this? Well, for several
years members of the press have
made a very big deal over what
they termed “career politicians,”
people who had been elected for
several consecutive terms. Nation-
wide, this furor has led to the suc-
cess of a rash of successful term-
limit propositions.

In addition, the heightened report-
ing of the personal lives of politi-
cians or candidates for elective office
has caused many worthwhile people
to decide not to seek public service.
Who would want a profession where

the best you can hope for is that your
sexual preferences. personal rela-
tionships and faverite grooming
habits will be on display for the
world to see?

That’s not to say that the Nevada
media’s most recent revelations into
the business dealings of local politi-
cians haven’t been insightful. County
commissioners taking cash in ex-
change for votes is something the
public needs to know.

But perhaps if more attention was
paid to a candidate’s actual qualifi-
cations for the job and less impor-
tance put on their personal lives, we
wouldn’t have the kind of politicians
who make ethical mistakes.

There are still some earnest elect-
ed officials out there who are doing
the job for the right reasons — to
make the community they call home
a better place to live. The questions
are, how long will they survive, and
will whim or reliable criteria be
used to evaluate the effectiveness of
their tenure when their current term
of office expires? Perhaps the better
question is, given the whimsical
way we allow the issue de jour to
determine what happens in the vot-
ing booth, who will be next in line
to replace them? W%

Michael Sullivan is the president of
Knight Consulting, a Las Vegas gov-
ernment affairs consulting firm.




EXPERT ADVIGE

Learning to Let Go

Finding Entrepreneurial Success

usiness is business, no mat-

ter where you find your-

self. And while local laws,

customers and sales envi-
ronments may vary depending on your
location, if you master the fundamen-
tals of running a business you will find
success, regardless whether you work
in Nevada or Indonesia. The key to
owning and operating a profitable busi-
ness is to design your enterprise so it
works without you.

It may seem counterintuitive, but the
most successful businesses operate
largely without the day-to-day control
of an overzealous manager. Business-
savvy entrepreneurs know that their job
is to find employees with the right skill
sets, give them clear job responsibili-
ties, and eventually step back and let
the business go.

But before you can step back and
watch your business grow, you must
establish clear plans for success in the
elements of business that make compa-
nies profitable. Profit, like net earn-
ings, is the end result of an equation
that depends on variable factors such
as customers, pricing, costs and sales.
These four elements form the basic
“Business Chassis” that can be used to
describe virtually any business operat-
ing anywhere.

Any Nevada-based entrepreneur
knows¢that, in order to be successful,
he must:

* Treat his existing customers well
while seeking out new sales op-
portunities;

* Institute smart pricing strategies that
are based on his business’s competi-
tion, its life stage, and his products;

e Control costs by forming strategic
partnerships with sound business part-
ners and minimizing inventory levels;
* “Upsell” customers when possible and
always ensure complete satisfaction.

However, these “business basics™
will only get you so far in Nevada’s
competitive business climate. In order
to win out over the competition, you
must systemize your business team
and establish methodical and standard-
ized training methods. Employees
should be familiar with each element
of the Business Chassis and should be
shown how these elements affect busi-
ness profitability.

Finally, entrepreneurs should re-
member that their job as business own-
ers is to create the company, hire the
talent and provide world-class business
training. The day-to-day management
of a company should fall on the shoul-
ders of the individuals they have hired
and trained. Although this may be a dif-
ficult adjustment, entrepreneurs should
try to envision the “big picture” and

avoid getting bogged down with daily
business work.

Try this: for at least one hour a day,
take a walk. Don’t think about daily
sales or costs, but try to construct a
greater strategic vision for your compa-
ny, keeping in mind the current state of
your business and how that fits into
your overall plans. Remember; cus-
tomers, pricing, costs and sales are sim-
ply ingredients in a recipe that will cre-
ate profit. Similarly, your business and
its employees are ingredients in your
recipe for professional success. Never
concentrate on the individual ingredi-
ents; think larger and make success
your daily goal. ¥%

Vic Ciuffetelli is CEO of Action Inter-
national, a business consulting firm
based in Las Vegas.

SOLID STRATEGEES: REAL RESUELS -

rings to the table decades of experience as an advocate and government

alist. Michael Dayton has extensive government experience at the local,

state and federal levels. Add the talents and connections of the group’ valued team

members, with the support of one of the largest Nevada-based law firms and you get

a strategic, well-informed group committed to one mission: results for our clients.

Michael Dayton

McDONALD -CARANO -WILSON
GOVERNMENT AFFAIRS GROUP

Las Vegas 702-873-4100 D
www.mcdonaldcarano.com

Jim Endres

Reno 775-788-2000
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Non-Competition Agreements

How to Avoid the Pitfalls

% any companies face the
problem of how to protect
themselves from a key
employee defecting to
competitors with customer lists and
other confidential information. One
way to address this situation is to re-
quire employees to sign a non-com-
petition agreement. A non-competi-
tion agreement is essentially a
contract between an employer and an
employee that states that when the
employee leaves the company he/she
is not permitted to work for a com-
petitor of the former employer.

Said agreements are usually ac-
companied by covenants to keep the
company’s trade secrets confidential.
Due to space limitations, this article
will solely address restrictions placed
on employees by employers. Surpris-
ingly, many individuals, including at-
torneys, do not consider such restric-
tions to be valid and enforceable,
believing them to unduly restrict an
individual’s right to earn a living.
Equally surprising are the amount of
appellate cases dealing with the sub-
ject that have been decided by the
Nevada Supreme Court.

Contrary to what appears to be the
general public perception, the Nevada
Supreme Court has generally upheld
the enforcement of said agreements —
if said agreements are reasonably cal-
culated to protect the company’s busi-
ness and good will. An agreement will
be held invalid or the scope of restric-
tions reduced where such a restriction
imposes an undue hardship, or when
the restrictions far exceed necessary
protections. For instance, if the re-
straint restricts employment for an
unlimited geographic area and for an
unlimited time, the restriction would
be unreasonable and probably would
be struck down. If a public interest is
involved. the court may also rescind
the restriction. ;

What does all this mean? It means
the Supreme Court will look to the
language of the restriction, the kind
of business being conducted, the lo-
cation of the business’s customers
and the duration of the restriction, as
well as other pertinent factors. For
example. in 1967, the Supreme Court
considered an agreement which re-
stricted the employee doctor from en-
gaging in the practice of surgical

Many companies face the problem

of how to protect themselves from a

key employee defecting to competitors with
customer lists and other confidential information.
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chiropody within a 100-mile radius
of Reno upon termination of his em-
ployment. There was no time period
specified as to the duration of the re-
striction. While the Supreme Court
could have struck down the agree-
ment due to the absence of any limits
on the length of the restriction, it
modified the non-competition agree-
ment and indicated that it was valid
for a one-year period.

Twelve years Eter. in 1979, the
Supreme Court rewviewed an agree-
ment between another physician and a
medical clinic. At issue was an em-
ployee’s comtract that prohibited him
from competing with his former em-
ployer within fiwe miles of the city of
Elko for 2 pemiod of two years. Be-
cause the employes was the only prac-
ticing orthopedic surgeon in the area
and no one else at the clinic practiced
in that area of medicine, the court re-
stricted the employee physician from
practicing i gemeral medicine for the
duration of the asseement. but allowed
him to practice orthopedic surgery.

It has been made abundantly clear
that the high court wall look at each sit-
uation and the factors enumerated above
and make its decisions accordingly.
Thus, drafting a covenant not to com-
pete requires some amount of thought
for fairness toward the employer as well
as the employee, and in some situations,
the needs of the community. %

Steven M. Shinn is an associate of Har-
mon & Davies, PC which practices in
the area of employment law, labor; real
property and construction.




COMPASSIONATE GAPITALISM |

early 200,000 Nevadans —

the number it takes to fill

the Sam Boyd Stadium five

times — live
enough food for a healthy, active
lifestyle. More than one-third of them
go hungry. The Food Bank of Northern
Nevada has worked 25 years to eradi-
cate this problem in the state’s north-
ern region.

“We’ve distributed about 50 million
pounds of food since we started, and
we still have not ended hunger in
Northern Nevada,” said Cherie Jama-
son, who has been the organization’s
president and chief executive officer
for 18 years.

The Food Bank serves all of North-
ern Nevada (13 counties) and parts of
Northern California (eight counties), or
about a half million people across
80,000 square miles. It is a member of
America’s Second Harvest, the coun-
try’s largest hunger-relief organization.
Through the Commodity Supplemental
Food Program, the Food Bank also de-
livers commodities for low-income cit-
izens to various local areas, including
Hawthorne, Fallon and Carson City.

The Food Bank feeds the hungry in
two ways. It provides food to 90 part-
ner agencies through emergency food
programs and social services organi-
zations, such as Project MANA, the
Committee to Aid Abused Women
and the Truckee Meadows Boys &
Girls Club. Agency representatives
travel to the Food Bank, shop there,
and transport the food back to their
own locations, where they distribute
it to the needy.

without

Food Bank of Northern Nevada

Helping Feed the Hungry

The Food Bank also implements pro-
grams that directly feed the hungry.
Kids Café provides a free meal on
weekdays to children living in low-in-
come neighborhoods in Reno and
Sparks. Backpack Kids, a pilot pro-
gram, gives needy children easy-to-
prepare weekend meals. The Summer
Food Program drops food for children
at 35 neighborhood parks during the
summer. About 20 employees — mostly
full-time — and several volunteers run
the Food Bank, located in a 22,500-
square-foot office/warehouse building
in Sparks. Last year, volunteers con-
tributed more than 6,700 hours.

Operating costs total about $6 mil-
lion per year. Food Bank revenues
come equally from government fund-
ing, private donations, and grants and
foundation monies.

To enhance its service, the non-profit
organization is changing a major opera-
tion method. This year, the Food Bank
will begin delivering food to its partner
agencies instead of having the partners
travel to its facility. “The goal is to dis-
tribute to 25 [agencies] this year,” Jama-
son said. Regularly scheduled deliveries
will allow the agencies to receive what
they previously could not: perishable
items and fresh produce.

To effect this change, the organiza-
tion has been acquiring delivery trucks
equipped with refrigeration and freez-
ing capabilities. Additionally, the
Food Bank purchased land for a new
facility off U.S. Highway 395 at Parr
Boulevard. The $6 million building
will span 60,000 square feet, 45,000
of which is planned for warehouse

space (three times that of the Sparks
building). “It also will offer visibility
in the community, which will give us
the opportunity to get the word out in
a better way so more people can un-
derstand about hunger in Nevada,” Ja-
mason said. The Reynolds Foundation
funded the new facility and vehicles
via an $8 million grant.

As the Food Bank concentrates on
refining its methods, it will continue to
face another challenge: educating the
public. “There needs to be an under-
standing of who’s hungry and why,
and an understanding of the foods we
can make available to fight hunger,”
Jamason said. “As people understand
the reasons, tolerating hunger will not
be acceptable.” ¥%

Doresa Banning is a freelance writer
based in Northern Nevada.

Food Bank of Northern Nevada
994 Packer Way
Sparks, NV 89431
(775) 331-3663
(775) 331-3765
www.fbnn.org
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MONEY MANAGEMENT

The Dreaded Tax Audit

Frequently Asked Questions

f there is anything that
can strike terror in the
hearts of most taxpayers.
it’s a tax audit. While it is
important to take a tax audit notice se-
riously, you shouldn’t panic. The
Nevada Society of CPAs answers
some questions people frequently ask
regarding tax audits.
What Can I Do to Avoid Being
Audited?

There is nothing you can do to
guarantee you will not be audited.
However, you can protect yourself by

making sure you have completed the re-
turn honestly. and by keeping complete
and accurate records so you can substan-
tiate every number on your return. If
your return contains any item you think
the IRS may find questionable, including
a letier of explanation may help to ward
off an andit.
Is There A Time Limit for Audits?
Generally. the IRS can audit your return
within three years from the later of the
date the return was due or when it was ac-
tually fled. If vou substantially underre-
port your income or file no return, there is
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no statute of limitations regarding
when your return can be audited.
What Should I Do to Prepare for
an Audit?

One of the first things to do is to
read IRS Publication 1. Taxpayer’s
Bill of Rights. This document spells
out how the IRS must conduct an audit
and explains the rights of a taxpayer
whose return is being examined. Next,
review your return thoroughly to re-
fresh your memory, especially if it’s
been a couple of years since you filed.
The final step is to start collecting all
the relevant records and documenta-
tion you need to support your income,
deductions and credits.

What Is the Best Way to Get
Through the Audit?

Following a few ground rules may
help the audit progress more smooth-
ly. Be courteous, businesslike and on
time. Present your records in an orga-
nized manner. Supply only the infor-
mation and records requested — vol-
unteering extra information may open
up additional areas of inquiry.

What If I Don’t Agree with the Out-
come of the Audit?

If you disagree with the IRS’s find-
ings, you have the right to appeal. Your
first appeal is to the examiner’s supervi-
sor. Should you disagree with the super-
visor’s ruling, your next step is the IRS
Appeals Office, which is independent
of the local IRS office that conducted
the audit. Beyond that, you can take
your case to the U.S. Tax Court. %

This article was supplied by the Neva-
da Society of CPAs.



PEOPLE FIRST

and Failures

Learn from Past Mistakes

Or Prepare to Repeat Them

asks that should be easy
T often fail to accomplish

the desired results or out-
comes, leaving organiza-
tions wondering what happened.
Can’t we learn from our mistakes or
the mistakes of others to avoid prob-
lems that impact productivity, effec-
tiveness, profitability and employee
morale? When something does go
well, how do we capture the details
of the accomplishment and apply
them to a similar event or project in
the future? If you look at the impact
of Hurricane Katrina as an example,
you can imagine the lessons that
need to be learned in order to prevent
a repeat of the same problems.

Part of the challenge for those in-
volved in Katrina, as well as for
anyone in an organization today, is
that the same people may not be
there the next time an event or prob-
lem occurs. Thus, their knowledge,
expertise or hard-learned lessons
may be lost. The answer to avoiding
the constant repetition of the same
troubles comes in two parts.

The first is to implement an After
Action Review (AAR) of the event,
and apply it to both bad and good
outcomes. People seldom like to
admit that they have made mistakes,
failed to plan effectively, or didn’t
manage the action or event in a

proper manner. A well-conducted
AAR consists of getting together all
parties involved in an event or ac-
tion so they can lay out clear ground
rules and really focus on seeking
understanding, clarity and construc-
tive solutions.

The military has been conducting
AARs for years. When conducted
properly, people are open about
their own actions and the AAR be-
comes not only a review of the out-
come of an action or event, but an
important learning opportunity. An
AAR is not about assigning blame
or finding a scapegoat, but rather
taking a hard look at three things.

The first is to identify what went
well; success needs to be recognized
and shared among all those involved,
as this helps to solidify the positive
benefits of the AAR. Second, uncov-
er the aspects of the project that didn’t
go well. This is a chance to research
the breakdowns, disconnects or
missed opportunities that should be
identified in order to avoid repeating
the same errors in the future. The
third aspect, and probably the most
important of the three, is finding
ways to make the event or action turn
out better next time.

A critical aspect of a successful
AAR is documenting the findings
and keeping them available for re-

view when a similar project or event
is planned. If communication dur-
ing the process or event was poor,
unclear or non-existent among the
players, as it appears to have been
during Hurricane Katrina, steps
should be taken to immediately en-
sure that this does not continue to be
a problem in future situations.

The military will definitely be
conducting AARs on its responses
and effectiveness during Hurricane
Katrina, enabling participants to
learn from both their successes and
failures so they can do a better job
the next time they are called.

The military has found out the
hard way that mistakes often mean
lives lost. A well-run AAR, and the
actions taken as a result of con-
ducting it, have saved lives, money
and time, and made the military a
more effectively run organization.
The question we should all be ask-
ing is, can we afford not to incor-
porate our own version of an AAR
in our organizations as we deal
with an increasingly competitive
global economy?

Mark Keays is president of Desert
Management Services, a Las Vegas-
based management consulting firm,
and a faculty member of the Univer-
sity of Phoenix.
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HELP US HONOR NEVADA’S

_Hea Ithcare
Heroes

In August 2006, Nevada Business Journal and
corporate sponsor Anthem Blue Cross Blue
Shield will host two very special events to honor
people who have made significant contributions
to healthcare in our state. In conjunction with
these events (one in Reno and one in Las Vegas),
the August issue of Nevada Business Joumnal
will include a special supplement detailing the
accomplishments of these Healthcare Heroes,
who will be chosen by a blue-ribbon panel of ex-
perts in the healthcare field.

Proceeds will aid students pursuing careers in
healthcare education.

Call now to find out how you can
participate in honoring
Nevada’s Healthcare Heroes.

: 702-735-7003 or
HEALTH&&%%S 775-747-4434 ext. 6333

Novada
BUSHIESS

Anthem.
R R S




Western Alliance Bancorporation
Expanding in Nevada Through Mergers

t’s not often that a busi-

ness can more than dou-

ble its locations in just

one month. By the time
2006 was only one month old, that’s
exactly what Western Alliance Ban-
corporation had done. Western Al-
liance, the regional bank holding
company for BankWest of Nevada,
announced two separate mergers for
its company. It would acquire Inter-
mountain First Bancorp, the holding
company for Nevada First Bank, for
$108 million, as well as Bank of
Nevada for $74 million. Western Al-
liance paid cash for Bank of Neva-
da, as well as a portion of Inter-
mountain First. Both mergers are
expected to close in the second
quarter of 2006, at which point
BankWest of Nevada will change its
name to Bank of Nevada.

These transactions take BankWest
from five locations, all in greater
Las Vegas, to 13, and will bring
Western Alliance into brand new
territory — Reno and Mesquite.
BankWest, Western Alliance’s lead
bank, had deposits of approximately
S1.6 billion, loans of $1.1 billion
and total capital of $148 million as
of December 31, 2005. The addi-
tional number of offices will in-
crease its loans by approximately
$600 million and its deposits by
$650 million.

“We’re a high-growth company in a
fast-growing market,” said Robert
Sarver, chairman and CEO of West-
ern Alliance. “We think this is a
tremendous opportunity.”

All three banks are designed to
cater to local businesses, non-profits
and individual customers, with a high
level of service to the community.
“Although our size will increase sub-
stantially, our small bank spirit
won’t,” said BankWest President and
CEO Larry Woodrum.

BankWest’s expanded products
and services, such as cash manage-
ment, investment, trust, equipment
lending and SBA lending options,
will be extended to the new cus-
tomers. “There won’t be any
changes to [BankWest’s] cus-
tomers,” said Sarver, “but Bank of
Nevada and Nevada First customers
can start taking advantage of new
product offerings within 90 days
after the mergers close.”

Arvind Menon, president and
CEO of Nevada First Bank, is excit-
ed about what the merger will mean
to his employees and customers.
“Now our lending limits will go up
and we can entertain larger transac-
tions on the credit side,” he said. Ad-
ditionally, employees of Nevada
First will enjoy more career oppor-
tunities and customers will find
more banking offices.

Nevada First currently has four lo-
cations in Las Vegas and one in Reno.
Work is underway on a second Reno
office and aneother in Las Vegas,
scheduled for completion in 2006.
Roger Ashby. executive vice presi-
dent and Nerthern Nevada regional
president for Newvada First Bank,
noted, “Robert Sarver has told me he
expects us to expand faster in North-
ern Nevada tham we’d originally
planned. so the aspirations for more
growth are definiiely there.”

“We see Westemn Alliance’s customer
service and philosophy as being in line
with Bank of Newadas™ said John
Gaynor. president and CEO of Bank of
Nevada, which currently has one loca-
tion in Las Vegas and one in Mesqguite.
“What you usually find with bank
mergers is that part of the resulting pre-
mium that’s paid is through cutting em-
ployees and benefits. That's not true
here. Western Alliance has put in writ-
ing that no layoffs will take place. They
see this as an opportunity to grow the
franchise, so it’s a wonderful thing.”

BankWest is currently the largest
locally-based bank in Nevada. These
mergers, along with new locations in
all markets this year, virtually guar-
antee that the new Bank of Nevada
will retain that status. ¥%

Jessica Groach-Santina is a freelance
writer based in Reno.
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BUSINESS INDICATORS

evada continues along a ro-
bust expansion path, contin-
uing to outdistance the U.S.
economy. Job growth in the
Silver State remains strong, up 5.8, 7.0 and
3.3 percent, respectively, for Nevada, Las
Vegas and Reno on a year-over-year basis.
This compares favorably to U.S. job-growth of
1.6 percent. Moreover, this record of superior
Nevada job-growth performance has held
since the 2001 recession — a reflection of
good investment opportunities in Nevada and
a weak labor market nationally.

During 2005, the national economy weath-
ered sharp oil-price increases, energy supply
disruptions and hurricane destruction. Mean-
while, Nevada’s economy fared better, even if
fuel-price increases took a larger bite out of
consumers’ pocketbooks. Because the Silver
State’s economy is less dependent on fuel
prices and manufacturing than other states,
and also because disruptions were avoided,
business conditions remain better than for the
nation as a whole.

Looking ahead, we expect the U.S. econo-
my to pick up. The economy has performed
admirably despite the obstacles, and early in-
dications point to better U.S. performance.
Relatively warm winter weather has helped
ensure adequate energy supplies, though
they are only marginally below peak price lev-
els. The Fed continues to predict some possi-
ble pricing concerns and output momentum,
which could push inflation rates higher, so the
outlook points to greater risks ahead, main-
taining low and stable inflation.

Nevada’s outlook remains more optimistic
than that of the U.S. economy. Business ex-
pansion continues at a strong rate. Invest-
ment and job growth, having been very strong
for some time, may well show some slack in
2006, just as a long-distance runner with a
large lead takes a more measured course of
action to sustain his effort. Still, momentum
should continue to create jobs, income and
wealth in 2006.

R. Keith Schwer

UNLV Center for Business and Economic Research
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Core CP1 82-84=100,NSA  12/05 202.1 202.3 197.8 -0.1 Se=aey
EmprovmenT CoST INDEX  5.06=100, SA 4Q05 170.5 169.4 166.4 0.6 Seeady
ProDUCTIVITY INDEX 92=100, SA 4Q05 137.2 137.3 134.3 o.c Se=acy
ReTAIL Satss GrowTs $ BILLION, SA oi/o6 365.369 357.003  335.918 2.3 88

AUTO AND TRUCK SASES  wmiLON, SA 01/06 17.58 17.15 16.31 25 78 Up
Housing StazTs MILLION, SA 12/05 2.276 1.988 2.188 14.5 50 Up

GDP GrowT= S BILLION, SA 4Q05 11,233.5 11,202.3 10,897.1 0.3 3.1 Expansion
U.S. Dotiaz $7.01=100 o1/o6  110.180  111.790  109.450 1.4 0.7 Up
TRADE BaLance $ BiLLION, SA 12f/o5 -65.677 -64.694  -54.672 -1.5 -20.1  Still Weak
S&P 500 moNTHY Close  01/06 1,280.08  1,248.29  1,181.27 2.5 8.4 Up

REAL SHORT-TERM RATES =, nsa 12/05 4.29 4.68 2.56 -8.3 67.6 = Decline
TREASURY YIELD SPREAD -, nsa 12/05 0.50 0.57 2.01 -12.3 -75.1  Namowing

SOURCES: Nevada Depariment of Taxation; Nevada Department of Employment, Training and Rehabilitation; UNR Bureau of
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe
International Airport: Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Depart-
ment of Commerce, U.S. Bureau of Labor Statistics, U.S. Census Bureau; U.S. Federal Reserve Bank.
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COVEP\IANG THE

SOUTHWEST

COPPER POINTE BUSINESS PARK

FOR LEASE Fronting the I-215 Beltway between Sunset and Russell.
OR SALE :

This development is a 74,000 square foot high image office
park, consisting of two (2) two-story buildings with units
for sale ranging from 2,500 to 37.000 square feet. The
project is ideally situated fronting the I-215 Beltway and is
within a 3-mile radius of three new hospitals and several
large proposed projects including Stations Casino at
Durango and the mixed-use retail office high-rise
residential developments called “The Curve” and the
“Durango Village”. All owners will enjoy the benefit of
having signage on the freeway with excellent visibility and
tremendous exposure.

SPANISH TRAIL BUSINESS PARK

On the corner of Rainbow and Tropicana across the street T N ¢ FOR LEASE
from the award-winning master-planned community of : =
Spanish Trail.

The 76,000 square foot mixed-use development will consist of a
10,000 square foot retail building for lease fronting Rainbow,
and an office campus of 11 buildings with units for lease or sale
from 2,050 square feet up to 10,000 square feet. All owners will
have signage on their buildings, as well as a location on one of
the two pylon signs for the project. They will also have the
luxury of having their personalized business messages displayed
24/7 on an electronic color reader-board located within the
pylon signs fronting Rainbow and Tropicana.

RAINBOW CORPORATE CENTER

On the corner of Rainbow and Post, just north of the

FOR LEASE I-215 Beltway.

OR SALE

This development is a 10-acre project, consisting of 12
medical/professional office buildings for lease or sale with units
ranging from 2,000 to 15,000 square feet, totaling over 87,000
square feet. The project is situated close to the [-215 Beltway and
within a 3-mile radius of three new hospitals. All owners will have
high visibility with signage on their buildings as well as
monument signs fronting Rainbow.

®
FOR MORE INFORMATION CALL 702.871.4545 E

WWW.INV ESTMENTE QU LY M INVESTMENT EQUITY

No warranty or representative, expressed or implied, is made as to the accuracy of the information contained herein and same is submitted subject to errors,
omissions, change of price, rental or other conditions, withdrawal without notice, and to any special listing conditions imposed by our principals.
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LAS VEGAS STYLE. SOUTH STRIP ADDRESS.

Indulge in a lifestyle where amenities are abundant,
spaces are open, and living is fine. You can have it
all at ONE Las Vegas. Spectacular views,
sophisticated style, and a modern, simplified way
of life. There's no end to the comfort, relaxation
and excitement at ONE.

The 19.5-acre masterplan includes five 18 to 21-
story, guard-gated residential condominium towers
with spacious floor plans, oversized terraces,
expansive grounds, lush landscaping, a private
fitness center, sports lounge, multimedia theater
screening room, tennis/basketball court, luxury
boutique hotel, resort-style pools with cabanas,
concierge service, 24-hour security, valet, outdoor
fitness trail and event areas.

This ONE’s for real.

Sheavmr Broker Participation Welcome




