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Celebrate Homes

CELEBRATES NORTH Las VECGAS

Celebrate Homes is one of Southern Nevada’s fastest
growing medium sized builders, offering quality built
aﬂbrdable homes ranging from the low $300’s. These

€ Celebrate ot IMAGINATION
Up to 5 Bedrooms * 3 Car Garage
1,433 - 1,846 sq. ft. - From the low $300’s
702-656-7454

€) Celelrite ot MADISONESTATES

Up to 6 Bedrooms * 3 Car Garage
1,912- 3,119 sq. ft. - From the low $300’s
702-648-9338 or 702-649-1488

4 e Celebrate at LONE MOUNTAIN ESTATES
Coming Soon!
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You’ve worked hard all your life
Let us help preserve what you’ve built.

e Estate Planning

e Elder Law — Long Term Care Planning
e Estate & Trust Administration

e Future Care Planning

e Tax & Business Planning

Bryan A Lowe & Associates
Professional Law Corporation
4011 Meadows Lane, Suite 102
Las Vegas, Nevada 89107

(702) 259-0002

Work with a CEO who knows the way.

We understand business, large or small. Whether you're a seasoned CEO or have a
small, growing business we have the experience to guide you to your goals.

Lance Bradford, CEO

Call us today and start your ascent.

L.L. Bradford & Company, LLC
3441 S. Eastern Ave. » Las Vegas, NV 89109 « (702) 735-5030 « info@llbcpas.com
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> With Sprint, The PGA is beautiful.

No one gets more work done on a golf course than The PGA of America. Which is why The
PGA turns to Sprint for a customized network to help seamlessly connect the course to the
rest of the world. The Sprint solution is a fully integrated wireless and wireline network that
enables the media to send large digital files quickly and keeps business professionals connected
to their offices — at broadband speeds. All this and Sprint reduced The PGA's network setup
costs by 33%. Conducting business as usual while on a golf course — now that’s beautiful.
With Sprint, business is beautiful ™

> The more Sprint PCS® your company uses, the more business discounts you'll receive.
To learn how Sprint can help improve your hottom line, call 800-597-6583. > Wireless. Data. Voice. IP.

©2005 Sprint. All rights reserved. Sprint and the diamond logo are trademarks of Sprint Communications Company L.P.
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The Property Tax Dilemma

Time for a Revolution?
e

hances are by the time you read this,
c the Legislature will still be mulling

over what to do about property taxes.
It gave itself a March 31 deadline, figuring
if it didn’t come to some decision by then,
counties wouldn’t have time to get out the
first batch of tax bills, and — yikes! — they’d
be late sending us our bills. Couldn’t do that
— wouldn’t want to stop the never-ending
flow of money from our pockets to theirs.
So they have a powerful incentive to come
to a decision; however, things are turning
out to be more complicated and time-con-
suming than they anticipated, so who
knows when a solution will be reached.

This year’s Legislature is trying to ham-
mer out a compromise they hope will fend
off a Proposition 13-type tax revolt. But
maybe that’s just what we need, despite
all the “doom and gloom™ predictions
about what will happen to county budgets
if their tax income is not allowed to in-
crease unchecked.

One good thing that has come out of this
is that it’s caused people to take a look at
their property tax rates and see exactly how
much of their money goes to these taxes
and where they end up. For the average
homeowner paying a mortgage every
month, property taxes are part of the
“PITI” payment, and after awhile, it be-
comes automatic to write the check without
thinking of its component parts. On the
other hand, when you reach retirement age
and your mortgage has been paid off, you
get a big fat tax bill every year that needs to
be paid in quarterly installments. Then you
have to figure out how to come up with the
cash out of your Social Security money,
and it becomes all too real. If more of us
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had to pay this way, there would have been
an outcry a lot sooner.

Ever wonder how much of your proper-
ty tax goes to support services you need
and/or want? Here’s the breakdown for
Clark County’s rate of $3.14 per $100 val-
uation: 75 cents goes for county schools,
55 cents goes to pay interest on school
bonds, 17 cents goes to the state, and the
remaining $1.67 goes into the county’s cof-
fers. In Washoe County, the base rate is
$2.70, with 91 cents going to general coun-
ty operations, 75 cents going to schools, 7
cents to school debt, and the remainder for
services ranging from the county agricul-
tural extension office to the county jail.
Let’s assume the assessed value of your
property goes up 30 percent this year,
which it easily could. That means each of
these funds gets a 30 percent budget in-
crease. What have these programs done to
justify giving them 30 percent more
money? The state budget office estimates
Nevada’s surplus will be at least $470 mil-
lion by the end of the fiscal year, and this
number will probably be revised upward
when the Economic Forum meets in May.
So the state doesn’t need 30 percent more
of your money. But the county and the state
will be happy to take it anyway.

The statewide average property tax rate
rose from $1.77 per $100 in assessed valu-
ation in 1982 to $3.11 in 2003. That’s a 176
percent increase in the percentage we pay
for government services, which means we
would still be paying almost double the
1982 rate even if property values had re-
mained the same. Each legislative session
seems to pass little increases here and there
and they’re not really noticeable, until we

have a big jump in assessed valuation like
we’ve had over the past year. Then people
really sit up and take notice.

One of the goofier ideas proposed this
year was a plan to put a freeze on tax rates
for a year. I never could figure out what that
would accomplish, except to shut up pro-
testers for a while. Maybe we’d get busy
with other things and just forget about it by
the time the next legislative session started?
Guy Hobbs testified before the Assembly
Committee in February that he thought the
increase in property valuations was “an
aberration,” so a temporary fix was all that
was needed. In other words, by next year
property values would go down 30 or 40
percent to what they were in 2004? All the
real estate experts I've heard are predicting
land prices and home prices rising in dou-
ble digits by the end of 2005 in urban areas
in both areas of the state.

There’s no logical reason to suppose
land prices or home prices will go down,
for a very simple reason: you can’t legis-
late the law of supply and demand. More
people are moving into the state and de-
manding places to live, and supplies of
available land are being rapidly used up.
It’s simple economics. Land prices are
going to keep increasing.

That means the property tax problem
isn’t going to go away this legislative ses-
sion, or anytime soon. We need a permanent
fix, and the sooner the better. Legislators
need to remember it was taxes that led to
the Boston Tea Party, and Nevada taxpayers
just may have a tea party of their own if they
don’t get property tax relief. ¥%

COMMENTS? email: lyle@nbj.com
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‘Mgst Res
)‘he Best m the esi\

BY JENNIFER RACHEL BAUMER

or the fourth time in five years,

Nevada Business Journal asked the

state’s business community to nom-
inate those CEOs it truly felt were the
most respected in their fields, the most
deserving of recognition for their abili-
ty to create a positive workplace envi-
ronment, to get involved in their com-
to be at the helms of
businesses Nevada can be proud of. The
editorial committee was again over-

munities,

whelmed with nominations.

After a difficult judging process, the
committee came back with the names of
six top executives who share the ability to
inspire their employees and create great
work environments. They share a passion
for working within their communities and
sometimes beyond. They find balancing
home and work life a worthwhile chal-
lenge, and they look at challenges in terms
of overcoming them.

“Nevada’s Most Respected CEOs.” as
nominated by their peers and chosen by
our committee, are: Jackie DeLaney, Sun
West Bank; Ron Geraty, MD, Alere Med-
ical; Bill Martin, Nevada State Bank;
Kristin McMillan, Hale Lane Attorneys;
Steve Mihaylo, Inter-Tel: and Thomas
Schoeman, JMA Architecture Studios.

We asked each of the CEOs to respond
to the same four questions:

How do you create a positive workplace
environment?

How do you effectively balance work
and home life?

How do you overcome adversity and
challenges?

What is your company’s community in-
volvement?

We’'ve summarized their answers to
give readers some insight into what makes
Nevada’s most respected CEOs tick.
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JIAC K IRENDIEIYATNIELY:

DeLaney is president and CEO of Sun
West Bank, with three locations in the Las
Vegas Valley and two in Reno/Sparks, and
65 employees throughout the state. Sun
West is a full service commercial bank
with a primary focus on small to middle-
market business customers and commer-
cial real estate accounts.

WORKPLACE ENVIRONMENT

“I think creating a positive workplace
environment means leading by example
to set the tone for the organization. We
consider ourselves an employer of choice,
so we strive to create an environment
where people want to work. In addition to
salary, benefits and things employees look
for, we want to create an environment
with open communication and participa-
tion, where people have input into where
we're going — our direction — and we
strive to provide opportunities for growth
and education. We also encourage our
employees to give back to the community,
and that’s really important, as well.”

BALANCE

“For me, it’s a matter of prioritizing
every day what needs to get done, and
balancing that between the things at the
home front and the work front. And real-
ly, they interface a lot — they intertwine. A
lot of times I do things that are work-re-
lated and tie them into family, or try to tie
family into things considered work-relat-
ed, like functions or events, so I can get as
much time with family, as well as work.”

CHALLENGES/ADVERSITY

“Usually I overcome challenges or ad-
versity by just facing them head-on. What-
ever it is, face it and find solutions for it.””

COMMUNITY

“We're very involved with our commu-
nity. We're a part of the program called
America’s Promise, started by Colin Pow-
ell in 1998, an initiative to get businesses
throughout the country involved with at-
risk children. America’s Promise focuses
on five key initiatives for children: a men-
tor component, a caring adult relationship
with a mentor or coach; safe places where
kids can go in non-school hours; healthy
start, so kids have a good start to every day;
teaching marketable skills through educa-
tional programs; and teaching children to
give back to the community. We’re also in-
volved with Big Brothers Big Sisters of
Nevada, Boys & Girls Clubs of Las Vegas
and other mentor programs and have
adopted an elementary school to provide
school supplies for homeless families.”

RON GERATY, MD

Geraty is the CEO of Alere Medical In-
corporated. Alere helps people who have
heart failure manage their condition
through at-home monitoring, using equip-
ment that transmits data over phone lines
directly to call centers staffed by health-
care professionals. In the last year, Alere
(the name is Latin for “to care for or sup-
port”) has begun working with patients
who suffer from coronary artery disease,
and plans to start working with diabetics.
Alere employs 150 people.

WORKPLACE ENVIRONMENT
“Our workplace environment probably
starts with the attitude that we make a dif-
ference in the lives of the patients we
work with. We have a tag line in our com-
pany that appears on everything we send
‘Connecting, caring and empower-

ing.” Connecting represents the

Continued on Page 12



ASK BILL

My Two Cents

Dear Bill:

I’m a small business
owner considering
investing in new
equipment. Is it better
to buy that equipment
or lease it?

— Rachel

Dear Rachel:

Yes, unequivocally! By
the way, what kind of
equipment are you
contemplating? Cars and
trucks are best used for
situations where you’ll be
driving, whereas phones,
fax machines, desks and
the like don’t perform as
well on the street and are
more suited for indoor
stuff. I don’t know much
about surfing, but I hear
computers are best for that
kind of stuff. Hope that
helps."And good luck!

Your comments, questions
and inquiries are welcomed.
E-mail your questions to Bill
at askbill@nsbank.com.

Bill Martin is President and
CEO of Nevada State Bank.

(Paid advertisment)
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When it comes to the latest business banking tools, we stand

toe-to-toe with the big banks. Solutions and conveniences straight
from the big leagues, including construction and business equipment
loans, SBA loans, and leasing services. At the same time, we're small
enough to know your name, lend an ear, and extend a hand, all

of which we think is even more colossal than being colossal.

NEVADA STATE BANK™
(6] A better way to bank.

Member FDIC

© Nevada State Bark 2004 702-399-5626 - 775-851-881 | www.nsbank.com



“STOP PAYING ME SO MUCH!"
UNIQUE REASONS
FOR QUITTING

better job opportunity isn’t the only reason

employees head for the door, a new survey
of advertising and marketing executives shows.
The survey was conducted by The Creative
Group, a specialized staffing service providing
marketing, advertising, creative and Web profes-
sionals on a project basis. Those surveyed were
asked, “What is the most unusual reason you've
heard an employee give for quitting his or her
job?” Following are some of their responses:
“He didn’t like the smell of the office.”

“He was making too much money and didn’t
feel like he was worth it.”
“He said he was over-employed.”
“She moved to Italy because she didn’t like the
outcome of the election.”
“She didn’t like the lighting in our building.”
“He couldn’t get up in the morning.”
“She wanted to sunbathe on the beach in Eu-
rope.” ;

“He had to join the Witness Protection Pro-
gram.”
“She quit to go to Hollywood and become a
movie star.”
“He left to join the circus.”

Then there was the employee who had a
silent exit strategy: “He just walked out without
a peep. To this day we have no idea why he left,
nor were we able to contact him.”

“These examples are light-hearted, but ex-
cessive turnover can take a toll on productivity
and morale,” said Tracey Fuller, executive direc-
tor of The Creative Group. “Employee retention
is a chief concern for businesses, particularly as
the job market becomes more competitive. Con-
ducting exit interviews can help managers de-
termine whether a situation is unique, or if
there’s a workplace problem that needs to be
addressed in order to discourage additional staff
members from leaving.”
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AMERICA'S INFRASTRUCTURE CRUMBLING

'I'he American Society of Civil Engi-
neers (ASCE) recently released its
“2005 Report Card for America’s Infra-
structure” and assigned a cumulative
grade of D for the condition of our na-
tion’s roads, bridges, drinking water
systems and other public works. There
has been little to no improvement since
they were graded an overall D+ in
2001, with some areas sliding toward
failing grades.

“We need to establish a comprehen-
sive, long-term infrastructure plan as
opposed to our current ‘patch and pray’
method, in order to ensure a better quality of life for everyone,” said ASCE President William P. Henry, PE.,
FASCE. To remedy America's current and looming problems, ASCE estimates an investment need of $1.6
trillion over a five-year period from all levels of government and the private sector.

Grades range from a high of C+ for solid waste, to a low of D- for drinking water, navigable waterways
and wastewater. Infrastructure security received an incomplete. “While the security of our nation’s critical
infrastructure has improved since Sept. 11, 2001, the information needed to accurately assess its overall
status is not readily available to engineering and design professionals,” said Henry. “However, along with
capacity and condition, it is crucial to consider infrastructure security in any discussion concerning solu-
tions for improving our nation's infrastructure.”

The 2005 Report Card was assessed by an advisory council of 24 civil engineers representing a broad
spectrum of civil engineering disciplines. Each category was evaluated on the basis of: condition and per-
formance as reported by federal sources; capacity versus need; and current and pending investment of
state, local and federal funding versus need. For more information, including state infrastructure statistics,
visit www.asce.org/reportcard.

ARE YOU A HIGH IMPACT MIDDLE MANAGER?

do not manage people; they manage workflow, processes, systems and communication. To opti-

mize performance, a middle manager’s goals should be to: get work done well and on time; en-
sure the right people are in the right jobs; and facilitate an environment where improvement and cre-
ativity happen. Here are her five Performance Principles for High Impact Middle Managers:

Corporate management expert and author Lisa Haneberg explains that the best middle managers

e Ensure that everyone knows what he or she is expected to achieve. Middle managers should tell
managers and team members what is required and what they are responsible for. Let them know
you expect any questions or problems to be promptly communicated.

* Have regular conversations, in clear and simple terms, about how the employee is or is not
meeting expectations. Good managers know how to discuss performance concerns in a matter-
of-fact way to avoid emotional distress for both parties. Use regular feedback, preferably daily,
instead of building up to a major meeting.

e Find ways to maximize intrinsic motivation. In order to move from mediocre to outstanding per-
formance, employees need to have their hearts and minds fully engaged in the work they’re
doing.

* Take decisive and proactive action to deal with poor performers. Keeping a non-performer
causes the individual and the team to flounder, and affects productivity and morale.

* Be very picky when hiring. Do not settle on someone who is not the right fit, just so you can fill a
vacancy. Collaborate with human resources to clearly define the person you need, and spend the
time necessary to weed out unsuitable candidates. %




providing those who are interested in in-
surance the opportunity to gain more

knowledge and expertise and advance r
their respective careers. ‘P
—— e == How do you spend your time when you’re [.
not working? }

I enjoy spending time with my family. Tak-

Eric Springall

PRESIDENT

?
ing a spontaneous trip is exciting; throw in b

(i
an occasional golf outing, and I'm happy. ‘

" ORGILL/SINGER AND ASSOCIATES
Favorite Business Book

Las Vi S
VRS Death by Meeting, by Patrick Lencioni.

Best Business Advice:

Years in Nevada: 41 Find what you enjoy doing most, then be-

market and are finding it more difficult come the best at what you enjoy.
Years with Firm: 18

to provide clients with affordable cover-

age. Technology has also impacted insur- What is the most overlooked kind of busi-
Type of b"smes? ance, causing industry experts to adapt ness insurance?
Insurance and investments to the implementation of technology as it Many businesses with fewer than 50 em-

affects products, services and pricing. ployees do not have employment practice
Biggest business challenge liability coverage to protect them against
Keeping up with the ever-changing, What do you like best about your joh? charges by employees of wrongful termi-
faster pace of doing business. The insur- Being part of a process that provides op- nation, discrimination and the like. Even
ance industry is rather cyclical, as we portunity for growth and advancement. I if you win the case, the cost to defend
have transitioned from a soft to a hard enjoy the fact that I am an integral part of yourself in court can be staggering.

M| BUILDING A VISION

HENDERSON
COMMERCEEENTER

Henderson Commerce Center is a
master-planned business park located
in Henderson Nevada.

* The latest phase (IV), which is situated on +/- 41.82
acres consists of warehouse buildings totaling +/-
826,380 square feet of flex/office, light distribution
and warehouse/distribution space.

¢ Henderson Commerce Center is adjacent to the US
95 Freeway and provides immediate access to the
I-215/Southern Beltway via Gibson Road and Lake
Mead Interchanges.

* The project offers an ideal environment, convenient
location and flexibility for future growth.

r 3111 S. Valley View Blvd. K-101 Las Vegas, NV 89102
'l] HARSCH Leasing Information 702.362.1400

INVESTMENT PROPERTIES
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Continued From Page 8

equipment and technology. Caring is the
relationship that develops between nurses
and patients. Empowering is what we do
for our patients so they can lead better,
healthier lives.”

BALANCE

“That is a challenge. because my wife
lives in Marblehead, Mass., and I live in
Reno. So I fly home every weekend. The
way I balance work and home is by going
home to her so we can spend a really great
weekend together. I work hard to get back
there every weekend.”

CHALLENGES/ADVERSITY

“I think keeping a positive attitude and
being optimistic, believing in our product
and balancing profit with mission, staying
true to the mission of our company — all of
these things aid in overcoming challenges.”

COMMUNITY

“We are a national company — however,
we have no Nevada patients on our sys-
tem. So, while we do things within the
community, our marketplace is the nation,
and we don’t consider our community just

Reno or Nevada. Locally, we're actively
involved. This past holiday season we se-
lected a local retirement home and spon-
sored gifts for residents who otherwise
wouldn’t have received them. We picked a
family in need, found out about the kids
and the mother and purchased numerous
gifts, like bicycles for the kids. We're very
active in Reno with the American Heart
Association, and our staff has raised over
$4,000 for tsunami relief efforts.”

BILL MARTIN
Martin is chairman, president and CEO
of Nevada State Bank, a full service com-
mercial and retail bank with 750 employ-
ees and branches throughout the state.

WORKPLACE ENVIRONMENT

“Sometimes you do things to cause an
effect. And sometimes you just do
things because you think it’s the right
way to do things, and you get a good ef-
fect. We start with the premise that if
you treat people with respect, you will
get respect in return. It’s not done to
create a good workplace, but I think it
results in one.”

Always working to

improve your

banking experience.

4343 E. Sunset Rd.
Henderson, NV i
(702) 307-9800 15

Y580 W. Sahara Ave.
Las Vegas, NV
(702) 222-9800

5295 S. Decatur Blvd.
Las Vegas, NV
(702) 949-9800

ANK
N of
OMMERCE

Large enough to handle your needs,
small enough to know your name.

I he Bank of Commerce team strives constantly to
meet customers’ needs and provide a banking
experience that is quick and uncomplicated. Our
mission is to understand what our customers need and
provide those services in an innovative and convenient way.

We offer online banking, payroll, direct deposit, courier
service and other features that make business banking easy.
What's more, Bank of Commerce is now a Small Business
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BALANCE

“How do I balance home life and work?
Badly. People are always saying to me,
‘You're on so many committees and
boards, how do you get it all done?’ That’s
easy — I don’t. And they say, ‘If you want
to get something done, find the busiest per-
son to do it.” No, that’s wrong! The person
who said that was just looking for some-
body to give a job to. Seriously, I've been
single for a while, so the balancing act
hasn’t been so tough. But I'm getting mar-
ried in April. T think I'm probably one of
those people who are guilty of letting the
work over the years take a better proportion
of time than it should, as I look back. And
that’s something you realize as a mistake,
but it takes a long, long time to figure out.”

CHALLENGES/ADVERSITY

“Everything, every success — and over-
coming challenges is obviously a success
— always involves people. Different peo-
ple have different knowledge and skill
sets, so I rely on others for advice when
facing a challenge.”

COMMUNITY

“My current heaviest involvement is head-
ing the foundation for Nevada State Col-
lege. Nevada is one of only a few states
without a state college system. When this
college — which already has 1,300 students
— continues to grow, people are going to
look back and say. ‘How did we ever get
along without a state college system?’ Al-
most all states have a community college,
state college and university level. Penn
State, Michigan State, Utah State all have
grown up and become huge universities,
and other state colleges formed under them
because that’s the natural progression of
events. It’s a tough fight, hard to get dona-
tions, because people read in the paper that
we don’t need it, but in five years they’ll
look back and say, ‘Boy, did we need this!’
because we're going to have another 3,000
or 4,000 new students.”

KRISTIN MCMILLAN
Kristin McMillan is president and man-
aging shareholder of Hale Lane, a Nevada
law firm with offices in Reno, Las Vegas
and Carson City and close to 120 employ-
ees throughout the system. Hale Lane
practices commercial law, commercial
transactions, litigation, taxes and estate




planning and has an in-depth utilities
practice. The firm has always been known
for its real estate work, and represents all
sizes of businesses, as well as individuals.

WORKPLACE ENVIRONMENT

“We create a positive workplace envi-
ronment by appreciating the people with-
in our firm. We recognize our employees
throughout the year, with celebrations of
anniversaries, special occasions, passing
the bar. We recognize employees if they
achieve something within the community,
or get a special position on a board of di-
rectors. We have a number of social events
for members of the firm and a regular re-
treat for lawyers and managers, and some
of the activities at the retreat have become
part of our culture. Our business is very
serious and we take our work seriously.
However, we also like to laugh and have
fun; it’s important not to take ourselves
too seriously.”

BALANCE

“I've always worked hard. In fact, my
mother described me as a workaholic
when I was 13. It’s been a personal chal-
lenge for me, but I have a wonderful and
supportive husband; he has provided the
best encouragement and has been a
sounding board for me through the years.
He makes sure we take vacations and
spend time doing what we enjoy, like
sports. Sports are a big part of our family;
I have two very active teen boys who play
soccer. And we try to maintain routines.
One tradition is that Friday is family
night. We might just go out or order pizza,
but we take it very seriously as a commit-
ment, and you have to have a very serious
conflict to excuse attendance.”

CHALLENGES/ADVERSITY
“I’'ve been very fortunate in my profes-
sional life, able to work with very talent-
ed. energetic and motivated people who
give me energy and keep me going. That
helps me meet challenges.”

COMMUNITY

“We do expect our professional employ-
ees to be involved in the community in
some way, whether it’s doing nonprofit
work, joining a Hale Lane team for a char-
itable cause, or doing pro bono work for a
less fortunate family. We firmly believe it’s

important for us to stay connected to the
community in which we live and work.
One thing we're involved in is rallying our
troops to be part of the Chamber and Clark
County Weekend Mentor Plan to get teach-
ers to move into our area and work in our
district. We're involved in that as a firm.”

STEVEN G. MIHAYLO
Mihaylo is chairman and CEO of Inter-
Tel, the largest provider in the U.S of
voice mail and business telephone sys-
tems to the middle market. Mihaylo
founded Inter-Tel in 1969; the company
now has 70 locations worldwide — five in
Europe and 65 in the U.S. — 2,200 em-
ployees and a research-and-development
budget approaching $40 million this year.

WORKPLACE ENVIRONMENT

“We believe our people are our greatest
resources — really our only resource. We
encourage our people to be independent,
give them their job objectives and turn
them loose.”

BALANCE

“I try to take a decent vacation every
year and spend a couple weeks with my
family. And weekends, of course, as much
as possible are spent with the family. It’s
hard, but you can work it in if you try.”

CHALLENGES/ADVERSITY

“You just have to realize that if you're
tenacious and keep working at them,
you’ll generally solve the problems or
conquer the challenges and turn them into
opportunities.”

COMMUNITY

“T've always been a little suspicious of
public companies that spend corporate re-
sources, but philanthropically. I have given
millions to education and things that involve
kids. I've been involved with Junior Achieve-
ment for over 25 years. I set up a scholarship
foundation for the high school I went to over
20 years ago, I have been active in the uni-
versity I attended — California State Univer-
sity at Fullerton. I have donated to Universi-
ty of Nevada, Reno, I support Bishop
Manogue High School, and have been a lec-
turer at colleges and universities for over 20
years. I've mentored a lot of kids and been
active in Boys & Girls Clubs, Boy Scouts
and the Juvenile Diabetes Foundation.”

Continued on Page 109
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t’s the California gold rush all over

again — in reverse. California-based

companies are hustling out of the tar-

nished Golden State because high taxes,
labor shortages and impossible regulations
make doing business harder than digging
ore with a pickaxe. And Nevada is welcom-
ing the onslaught of manufacturing and dis-
tribution firms with open arms.

“Nevada is the only state with positive
growth in manufacturing and warehousing
in the past four years,” said Ray Bacon,
president of the Nevada Manufacturers As-
sociation. The reason is two-fold: compa-
nies already in California that need to ex-
pand discover it’s easier, faster and cheaper
to build in Nevada. In addition, many out-
of-state companies want to be close to — but
not necessarily in — California.

Many non-California-based businesses
move west to take advantage of the huge
California consumer market. “One of the
main reasons for our growth is our proxim-
ity to California,” Bacon said. “It’s still the
fifth-largest economy in the world. So if a
company’s target market is Northern Cali-
fornia, a Reno location is attractive. If they
are geared to Southern California, Clark
County is the place to build.” Either way,
Nevada wins.

An increasing number of companies de-
cide to build here rather than deal with the
California bureaucracy. “Starting about six
years ago, a big portion of the new compa-
nies migrating to Nevada were those with
customers in the California market,”
Bacon said. “So they needed a presence
near California, but are not stupid enough
to locate in California.”

It takes years to get through the permit
process in California to build a new ware-
house or manufacturing plant, he said. “The
regulatory burden is much larger in Califor-
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Making It in Nevada

Manufacturing Boom
Hits Silver State

- BY SHARON RORMAN SHELDON

nia. It takes three times longer for ap-
provals, costs are higher and the tax differ-
ence is a serious factor.”

Besides being geographically convenient
to all major western markets, Southern
Nevada’s population explosion is one more
reason for companies from around the
country to locate here. “Southern Nevada is
a giant consuming monster.” Bacon said.
“The tourism industry, gaming and shop-
ping all provide additional markets. While
visitors are in Nevada they consume food,
lodging, laundry. services, whatever. If, for
example, a company’s primary market is
Southern California, there are plenty of
trucks bringing goods from California to
Southern Nevada that would otherwise go
back empty. So a new business can usually
find inexpensive product transport for dis-
tribution in Southern California.”

What does Nevada have to offer? Try tax
savings, labor savings, regulatory savings
and low transportation costs. The state’s
many economic development organizations
have pounced on the opportunity with a
passion, launching several campaigns to
draw new businesses to Nevada. “Nevada to
the Rescue™ is a comprehensive overview
of why Nevada is more business-friendly
than California, created by the Nevada Eco-
nomic Development Partnership, a group
composed of five agencies: the Nevada
Commission on Economic Development;
Nevada Development Authority; Economic
Development Authority of Western Nevada;
Northern Nevada Development Authority;
and Sierra Pacific Power Company. The
campaign aggressively solicits new busi-
ness and shamelessly refers to companies in
California as the “Walking Wounded,” ask-
ing the daunting question: “Will your busi-
ness be terminated?”

The campaign’s keystone message is

that Nevada offers two major business ad-
vantages. First is the absence of taxes com-
monly found in other states: no state cor-
porate tax:; no personal income tax: no
franchise tax: no corporate profit tax; no
inventory tax. There is no information
sharing with the IRS, and minimal report-
ing and disclosure statements, as well as
truckloads of economic development in-
centive programs. Second is Nevada’s lo-
cation at the center of the western market
and next-door to California, one of the
world’s largest markets.

NORTHERN NEVADA

Nevada hit the jackpot when Internation-
al Gaming Technology (IGT) arrived. The
state’s largest manufacturer, IGT employs
5.000 people worldwide, and 3,440 of them
live in Nevada. Last year, the company had
slot machine sales of 159,200 units; with
just a couple of exceptions, all of these were
produced at the Reno headquarters. IGT
ships to all legal gaming jurisdictions
worldwide, from the U.S. and Europe to
South Africa and Australia. “We established
our headquarters in Nevada because the
state was and is the center of the gaming
universe worldwide,” said Ed Rogich, vice
president of marketing for IGT. “We want-
ed to be geographically close to our cus-
tomers, and it taught us a lesson about the
importance of maintaining close ties to the
markets we serve. And frankly, our top ex-
ecutives very much enjoy living in Nevada.”

Another example of growth in manufac-
turing and distribution development is the
new Wal-Mart building, an 850,000-
square-foot distribution warehouse that
will employ 500 people in the Reno area.
Other projects include a new 600,000-
square-foot distribution facility under con-
struction in Minden, and another 700,000-




square-foot facility that will be announced
later this year.

GE Bentley supplies a vast array of tech-
nical instruments designed to measure and
collect data on machinery. In addition to
monitoring systems, the company makes
software, transducers and sensors. Many of
the products test, align, measure and cali-
brate various kinds of instrumentation and
machinery. There are more than 800 em-
ployees at the Minden facility.

American AVK, a Danish-owned compa-
ny that manufactures plastic pipe valves for
infrastructure work and fire hydrants, will
open a 170,000-square-foot plant in Dou-
glas County in 2007. After 50 years in
Southern California, Mound House, a pro-
duction pattern and foundry, relocated from
San Leandro into a new 100,000-square-
foot plant in Lyon County. In Dayton,
which is also in Lyon County, Modern
Stainless and Design, maker of metal wine
casks, expanded its operation from 19,000
to 109,000 square feet, citing tax relief and
better worker’s compensation rates as its
reasons for expanding into Nevada.

The Haws Company produces drinking
fountains (which the company founder in-
vented 100 years ago), as well as plumbed
eye washes and drench showers used in
chemical plants. Originally located in
Berkeley, Calif., Haws built a plant in
Sparks 25 years ago to take advantage of
Nevada’s positive tax structure, said Tom
White, vice president of manufacturing. In
1996 the company moved into a new
200.000-square-foot facility. “We shut down
our California operation completely in 2001
to consolidate operations,” White said.
“We’'ve been very pleased with the work-
force here. We thought it would be difficult
to get qualified information technology em-
ployees, but found talented people already
here. The same is true of sales and account-
ing. We are far ahead of where we were.”

James Hardie Building Products had a
similar experience. “Nevada made it very
attractive for us to start our business here,”
said Steve Blackhall, human resources
manager. The new plant started manufactur-
ing its fiber cement and backer board prod-
uct — which prevents moisture from getting
onto tile — last December. One corporate
goal was to centralize shipping in a geo-
graphically favorable spot. “Nevada repre-
sents a central location with a great trans-
portation hub, as well as good recruiting

opportunities,” he said. The company cur-
rently has 85 employees. with plans to hire
up to 250, mostly from the local area.

SOUTHERN NEVADA

Milgard Windows is the largest home
window manufacturer in the western U.S.,
producing a wide variety of windows and
skylights featuring tempered glass and
vinyl frame products. It employs 200 peo-
ple in its Henderson plant. “We saw an op-
portunity to be a major player in the local
construction boom by bringing one of our

manufacturing facilities to the area,” said
Bill Spencer, general manager. The compa-
ny has manufacturing plants throughout the
West, including Washington, Oregon, Col-
orado and California.

Also in Henderson. Berry Plastics
makes cups for the local market and buck-
ets for various uses, with large shipments
to California. Good Humor-Breyers Ice
Cream in Henderson benefits from trucks
that bring food into the Las Vegas Valley
from Southern California and go back
loaded with ice cream.

Continued on Page 100
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evada, especially Southern Nevada,

has seen tremendous growth in both

residential and commercial building
over the past several years, and according
to Nevada’s leading commercial contrac-
tors, there’s no slowdown in sight. CEOs
from 13 contracting firms gathered at the
Four Seasons Hotel in Las Vegas on Febru-
ary 9th for a roundtable discussion of is-
sues affecting their industry. The topics
ranged from difficulties in finding qualified
staff, to costs of building materials, bottle-
necks in the permitting process and predic-
tions for the future of the market. The
roundtable was a part of Nevada Business
Journal’s Industry Outlook series. Connie
Brennan, publisher of Nevada Business
Journal, acted as moderator. Participants
were first asked to introduce themselves
and give an overview of some of the chal-
lenges they face. Following is a condensed
version of the roundtable discussion.

Scott Loughridge: At SR Construction,
we try to do all design-build or design-as-
sist: churches, offices, medical and hospi-
tals. Our biggest challenge is finding good
people, and we’ve been going far and
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wide. I have headhunters looking; I hired
someone in Albuquerque three weeks ago,
someone in Louisiana last week, and I'm
flying a man in from Iowa tomorrow.

Jeff Vilkin: Tradewinds Construction
mostly acts as a subcontractor; in fact,
I’'ve worked for most of the general con-
tractors here today. Our biggest challenge
right now is finding management person-
nel; the field labor force seems to be more
available than it was last summer. And
then there are the City of Las Vegas plan
checkers and inspectors. There are a select
few of them who have taken the word *“un-
reasonable” to a whole new level.

Mike Fauci:
business as a commercial contractor. At M.
G. Fauci Construction, I do mostly shop-
ping centers, commercial office buildings,
auto dealerships and medical office build-
ings. Our biggest problem for the last few
years has been with subcontractors. There
are lots of subcontractors out there, but the
qualifications are going downhill gradually.
If you’re doing very large projects, you may
have a lot of union contractors who are a lit-
tle more qualified, but the average subcon-
tractor nowadays just isn’t qualified.

I’ve been here since 1959 in
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John Woods Flagship Construction Company

Kevin Burke Burke & Associates

Dick Rizzo Perini Building Company

Pat Schlosser

Clark & Sullivan Constructors

Jim Stuart CENTRA Properties

Larry Monkarsh LM Construction Company
Mike Fauci M. G. Fauci Construction
Jeff Vilkin Tradewinds Construction

SEATED:

Robert Potter

Affordable Concepts, Inc.

Greg Korte The Korte Company
Scott Loughridge SR Construction

Robert Leidig Jr. Oakview Construction, Inc.
Todd Nigro Nigro Development
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John Woods: Flagship Construction is a
fairly new company in the market. We’ve
been here four years; most of our work is at
the airport right now, but we’d like to stick
around after that job’s done. The biggest
problem in our company is finding quality
people. It’s tough to find good managers
who know what they're doing and, as Mike
already said, the subcontractor base is def-
initely stretched pretty thin. The quality of
the service you get from them and the abil-
ity to stay with a schedule has been com-

promised because they’re stretched so thin.
Pat Schlosser: I'm an area manager for
Clark & Sullivan here in Las Vegas. We're
a Nevada-based company with offices in
Reno, Sacramento and Vegas and have
been here since 1993. We do a lot of pub-
lic works projects, such as hospitals and
jails. I think our biggest challenge is not to
overextend ourselves in this busy market.
It’s like you're sitting at a buffet and you
don’t want to overeat. You can’t take on
more than you can chew because you can’t

SMART

258-SAVE + snwa.com

Be the solution.

SNWA Member Agencies: Big Bend Water District * Boulder City  Clark County Water Reclamation District
City of Henderson = City of Las Vegas * City of North Los Vegas © Las Vegas Valley Water District
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find the people to handle the work, and
there is a shortage of good subcontractors,
so it can be dangerous. I heard it said in a
seminar that more contractors go broke in
a good economy than in a bad one.

Larry Monkarsh: At LM Construction
Company, we primarily specialize in big-
box industrial, and in tenant improve-
ments within those kinds of buildings. We
self-perform all our steel-stud framing,
drywall, acoustical ceilings and painting.
We're also a new Butler Builder. Our
biggest challenge right now is running
numbers for clients. Somebody will come
to me and say, “I want to put up a 10,000-
square-foot tilt-up. How does that com-
pare to a stick frame stucco building?” So
I might be running numbers four and five
times with different building materials for
the same project, and it becomes very
time-consuming. We've had one of our
better years, but we also have to be care-
ful about taking on too much. Staffing is
definitely on the list of challenges. We are
scouring the country; I've hired people
out of Texas, Salt Lake and Boise and paid
the relocation fees, so it does get quite
costly to get quality staff.

Dick Rizzo: At Perini, a lot of our clients
who are based in Las Vegas have brought
us to other areas, which has put a huge
strain on our staffing here. Just last year,
we added almost 65 new people in the Las
Vegas office, but as soon as we hired
them, we had to relocate them to Califor-
nia to work on Native American (gaming)
projects controlled by clients here. I've
been with the company 28 years, and I
don’t ever remember more of an abun-
dance of opportunity. However, I'm afraid
we’ll end up taking on more than we can
actually do, and we certainly don’t want
to damage our reputation, which is what
we value most. So it’s a very difficult bal-
ance right now. The opportunities are be-
yond what I could ever have dreamed, and
when we say, “I can’t believe they’re ac-
tually going to do that project,” they end
up doing it, and then we wish we’d had
part of it. So our biggest challenge is
going to be to try to balance the opportu-
nity with the resources we have and opti-
mize our business plan.

Greg Korte: The Korte Company is a 47-
year-old, fully integrated design-build
firm. We have our own architecture de-
partment back in the St. Louis area, where
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our roots are. We have three offices: High-
land, Ill., St. Louis and Las Vegas. The
Korte Company has been operating in Las
Vegas for three years, but I've been a con-
tractor here for 17 years, so I'm not new to
the market. We have a lot of exciting work
going on, but I agree the biggest challenge
overall is growth, which leads to all the
other things that have been mentioned, in-
cluding the staffing shortage. It’s caused
the subcontracting community to be
stretched thin, the inspections people and
the city building departments to be overex-
tended. It has affected architects, who are
stretched so thin that the quality of their
plans often suffer. So it’s definitely a boom
market right now, but with that comes a lot
of unique problems and challenges.

Kevin Burke: Burke & Associates is a lo-
cally-based general contractor that’s been
here since 1984. We work in a number of
different markets, from gaming to the
public sector, which is about 30 percent of
our work. We do office, retail and infra-
structure projects. We did multifamily in
the past and continue to work in that mar-
ket now, although we tend to be pretty

Distinctly
Different

Coldwell Banker Commercial ETN
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conservative there because of the liability
for construction defects and concerns with
insurance. Like many of you, our biggest
challenge is trying to find people. We're
recruiting at the university level, which
we haven’t done in quite a few years.

Jim Stuart: Centra is a little unique among
the companies here because we’re a devel-
oper-owner as well as a contractor. We are
a 3 1/2-year-old firm. We started in the
big-box business with about a million feet
of industrial space, and we’re now in the
middle of eight different high-rise condo
projects and a 2 million-square-foot open-
air mall with a mixed-use component. Our
biggest frustration is lack of knowledge
about these new product types. There’s not
much experience in the entire market, so
we’re going to watch collectively a lot of
mistakes be made, and hopefully learn
from those mistakes. Overall, we're
thrilled to death. Never in my life did I be-
lieve I would be in a market like we are
today, and I believe it’s gaining momen-
tum. When we look back at the last 10
years, they will look like a slow walk in
the park compared to the next five. Our

Real Estate Services

702-737-8000

Each Office Is Independently Owned And Operated.

toughest single problem is managing
costs, so when we deliver a product to the
owner and our tenants, those costs are
somewhat close to what we budgeted.

Robert Leidig Jr.: Oakview Construction
is based in the Midwest, and we’ve been in
business for about 48 years. We have oper-
ated in Southern Nevada off and on for 15
years, but we’ve been working consistent-
ly here for the last six years. Some of our
challenges in this growth market are diffi-
culty finding good staff who we can actu-
ally get to stick around, and having a good
subcontractor base. As someone else men-
tioned, there’s also a concern about the
quality of architectural drawings. We’ve
decided to do about 40 percent of our busi-
ness in design-build so we can help main-
tain the quality there. We entered the gam-
ing market last year, and now 30 to 35
percent of our gross revenue is from gam-
ing projects. Those clients are now taking
us out of the state into other markets.

Robert Potter: Affordable Concepts is a
local general contracting company ap-
proaching our 20th anniversary. We spe-
cialize in small to medium out-of-the-
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ground construction and tenant improve-
ments. We have a staff of five project
managers and 10 superintendents, and I
don’t really want to grow much and have
to search out-of-state like some of you
have mentioned this morning. The gener-
al consensus around the table is you can
only grow as much as you have the re-
sources to support, and we're all facing
the same problem. All my people have
been with me for a long time, so I think
we're going to manage. We're just going
to be more selective and try to pick jobs
that have some profit — for a change. (gen-
eral laughter) We're going to try to main-
tain our same project managers and super-
intendents and just be more selective in
picking our projects.

Todd Nigro: I'm president of Nigro Devel-
opment. My brother and I own a develop-
ment and construction company: about 60
to 70 percent of our work is for our own
account as developers, and the other 30 to
40 is as a design-builder. We specialize in
retail, medical office and professional
space, as well as some flex space, but not
much industrial. It’s been tough getting
our arms around the numbers to develop

speculative office and retail space, when
we have no basis for figuring out what the
price is going to be until we actually bid it
out and get all the plans back. But we have
been lucky enough to have a company that
has grown with us, and most of the people
who are with us have been here for seven
or eight years. We're not looking at doing
anything too different than what we’ve
done in the past, except we're trying to
focus our energies on larger projects that
we feel have the best chance of success
without taking too much additional risk.

Is AN END TO THE BOOM IN SIGHT?
Brennan: The consensus seems to be that
we're in a boom town, and Jim (Stuart) indi-
cated he thinks it’s going to escalate in the
next five years. Do you see an end to it, Jim?
Stuart: You know, I've given up trying to
predict. I used to say, “Okay, it’ll last two
more years; two more years; okay, two
more years,” and finally I've just stopped. I
think it’s fair to say, though, that what we're
experiencing now is a real transformation
unlike anything in the history of our town.
Las Vegas is changing from a gambling and
resort city to become truly a world-class
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H-HARRIS..

=|* = CONSULTING ENGINEERS

6630 Surrey St. Suite 100, Las Vegas, NV 89119 e Ph. 702-269-1575 © Fax 702-26¢
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urban environment, and I don’t think any-
one in this room knows how to predict what
will happen. One thing is certain — Las
Vegas will do it at a pace no city in the his-
tory of the world has ever exercised. And I
don’t know how you plan for that.
Brennan: But if the cost of land contin-
ues to rise, won't it at some point slow
growth?

Stuart: No, I don’t believe it will. The
transformation is more than a matter of
land prices or construction costs. From
our observation, the market has gone from
a place where there is organic growth dri-
ven by the casino business, to a city where
the young,-educated working class want to
move to be part of the new, urban “cool
life” environment. We jokingly call it a
“desirability index,” because I don’t know
how else to measure it. It would be easy to
say Southern California should not sustain
$1,000-a-square-foot for suburban homes,
yet it can, because people want to live
there. So as people start to transform Las
Vegas into a marketplace where they want
to live, the cost of living is secondary to
the fact that they want to be here. That dy-
namic is going to change a lot of things.
We have to totally rethink what product
fits on top of $15 dirt for office space,
which is unprecedented, but look at Las
Vegas Boulevard. I can point up and down
the street at property now that sells for
$20 million an acre. Five years ago any
casino executive would have laughed you
out of the room at that price. The other
analogy is that we cannot walk into the fu-
ture looking backwards. We just have to
forget everything that’s conditioned us up
to this point and start anew, and look at the
major urban markets and learn from them
to reposition Las Vegas.

Brennan: Do you think the growth will
escalate over the next five years, Dick?
Rizzo: Yes. At our annual planning session,
professionals fly in from all over the world
to tell us what they think. What they’re
telling us is that the market is in a transfor-
mation, and as a result, you're going to
continue to find growth you didn’t expect,
particularly in the condo market. We were
all here when the first high-rise condo was
built, and everybody said, “They’re crazy.
Who's going to buy them?”

Brennan: The cost of land is not the
only thing going up. When you came to
our roundtable last year, you said Perini
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was stockpiling steel to guard against
price increases.

Rizzo: We still do. Structural steel prices
seem to be stabilizing a little, but then we
got hit with a cement issue, then drywall
and studs, and we were stockpiling struc-
tural studs. We’re sort of over that now.
‘We built some (price) escalation into all of
our budgeting with our clients and said,
“We think you're okay. We’re not going to
have to buy six months in advance any-
more.” I don’t think it’s going to continue
like it has been. We are still stockpiling
and buying as much in advance as we can
in large quantities for our clients, and
they’re funding it. Hopefully. by the time
we actually guarantee the price, we've
gone out and purchased most of the items
that could have further price growth, so
we don’t usually get caught. It’s the only
way to protect yourself and protect the
clients. We don’t usually get in a situation
where clients criticize us for not having

the right numbers.

Burke: From our standpoint, it’s been
more of an education process with
clients, so they understand what’s driving
the numbers.

Monkarsh: A lot of clients who come from

out-of-state are shocked at both the cost of
land and the cost of construction, so edu-
cation’s a big part of it. We drive them
around town and show them what differ-
ent parcels of land are selling for and how
much a similar building cost, and then we
welcome them to go check with any other
general contractor in town to solidify our
story. Out-of-towners coming in who
want to cash in on the “gold rush™ have to
be educated to the land prices, to con-
struction costs and to the actual building
product type they need to put on that land
to make it worthwhile.

COPING WITH STAFF SHORTAGES
Brennan: Several of you mentioned hav-
ing trouble finding the right staff people.
What level is causing the most problems?
Fauci: Project managers, who in the old
days we called estimators, are the hardest
to find. Young guys don’t want to learn the
estimating systems anymore. They come
out of college and try to pass themselves
off as project managers, but they’re really
civil engineers or structural engineers. Su-
perintendents are easy to find.

Potter: I don’t necessarily agree that su-
perintendents are easy to find. There are a

lot of superintendents out there, but the
bulk of them are not qualified. In my opin-
ion, a good qualified superintendent is just
as difficult to find as a good project man-
ager. They think they're worth gold, and
by the time you figure out that they’re bad,
you’ve wasted all that time and probably
impacted the schedule.

Brennan: For the benefit of our readers,
what does a superintendent do?

Potter: A field superintendent is the per-
son who’s on the project during working
hours, and is in charge of the subcontrac-
tors’ work processes.

Monkarsh: They’re almost more impor-
tant than your project manager. If you
have a great project manager and a terrible
superintendent, the work’s not going to
get done.

Potter: True.

Vilkin: We're also seeing the graying of
the industry. There are a lot more options
for people beginning their careers now.
Construction as a choice of career is a lot
further down the list of desirable options
than it was 20 years ago, and I think that’s
a lot of the challenge.

Leidig: We’ve been bringing superinten-
dents from other parts of the country and

A

Affordable Concepts, Inc.

General Contractor
Let us negotiate or bid your next project!!

Call Bob Potter
702-399-3330

Visit us at

www. affordableconcepts.com

e ACCOUNTABILITY ¢« COMMITMENT e INTEGRITY

License No. 23287B Unlimited and 57821AB Unlimited
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other divisions within our firm and then
having them work them with new superin-
tendents. After they're trained, we send
our travelers home. That’s how we’re de-
veloping local superintendents.
Schlosser:
for the most part has run dry. Don’t go to
the South to find people; go to the Mid-
west or the East Coast. Guys out here
looking for a job lost their old job for a
good reason.

Korte: To add to what Jeff was saying,
the problem also is a cultural thing in

The talent pool in this town

that the graying employees who have
been around for awhile know what com-
mitment and company loyalty are like,
and they know what being without work
is like. A lot of these young guys who
have been in the industry for just a year
or two — especially if they’ve spent their
entire working life in Las Vegas — be-
lieve work will always be plentiful.
They think, “Why should I kill myself
working for you when I can go across
the street and work for the next guy for
more money?”’

Loughridge: We're seeing that with 30-
somethings, because if somebody came

Boox

YOUR NEXT

out of school 10 or 12 years ago and land-
ed here, they’ve never seen a downturn.
They’ve never missed a paycheck, so that
leads to a lack of a work ethic

Vilkin: T've seen that same philosophy
among the tradespeople. They don’t put a
value on the fact that they have employ-
ment, because anybody wearing a tool
belt is pretty much in demand in this
town. So that affects quality control, espe-
cially for subcontractors.

CAN You FIGHT CITY HALL?
Brennan: Let’s talk a little bit about City
Hall. As the town continues to grow and
there are more and more projects, will the
cities be able to keep up with the growth?
I understand some new building codes are
also causing problems.

Korte: The county is doing a good job, for
the most part, and I think Henderson is,
too. Right now the City of Las Vegas is
overwhelmed. They're trying to crank out
a lot of work, and they’re maxed out, espe-
cially from an inspection standpoint. We
get more rollovers in the City of Las Vegas
on our inspections than anywhere else.

Leidig: The City of North Las Vegas is

DESTINATION

WAITH -THE
FEADER 1N

ON-TIME

ARRIVALS.

pretty swamped also.
Nigro: We’'ve had some personal experi-
ence with the new IBC (International
Building Code) that came out recently,
and it is bad. It’s a set of building codes
that local jurisdictions are adopting and
modifying based on local building ordi-
nances. Clark County, Henderson and
North Las Vegas adopted the 2001 code
and the city (of Las Vegas) adopted the
2003 code, so there’s no consistency.
That makes it difficult to work within the
jurisdictions. In addition, every time they
adopt a new code, the cost of construc-
tion goes up, because the codes are get-
ting more and more strict. We're design-
ing an office space right now, and the
codes affect the way we can lease the
space inside because of exiting corridors
and things like that. On a 1200-square-
foot retail restaurant in a shopping cen-
ter, the new fire codes can add $15,000 to
the cost of tenant improvements. As an
industry, we need to be more organized
in lobbying the city or the state to have
more of a say in how these things are
being developed. Right now the solution
to all the cost increases is to raise prices,
Continued on Page 97
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Build your project with Perini. We guarantee the delivery

date. We guarantee the total cost. And as one of the na-
tion’s largest builders of hotels and casinos, our track record shows we
honor our commitments. Call us early on your next assignment.

Building Company
Building Relationships on Trust

Las Vegas (702) 792-9209 — Atlantic City — Boston — Detroit — Orlando — Phoenix — San Diego
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; THE PEOPLE WHO BUILT
THE PARK AT WARM SPRINGS
NOW PROUDLY RAISE THE BAR.

- Introducing The Park at Spanish Ridge.

You’re looking at the premier office park in Las Vegas, The Park at Spanish
Ridge. That’s no idle boast. This new development even surpasses the phenomenal
success of our last project, The Park at Warm Springs.

Consider the enviable southwest valley location. Right off the I-215 Beltway. And
right in front of thousands of potential customers and clients who drive it every day.

And what they’ll see 1s truly eye catching. Distinctive one, two and three story
buildings with a sophisticated architectural style. Each ranging from 6,000 to 70,000
square feet. A grand entrance. And, of course, the lush landscaped courtyards and
tree-lined interior roadways that have become synonymous with Glen, Smith & Glen.

It's the perfect fit for your business’ elevated profile. For sales and leasing
call 702-369-4800.

The Park At Spanish Ridge. I-215 Beltway just south of Tropicana Avenue.

CB RICHARD ELLIS
AT SPANISH RIDGE

GSG :amie~ CBRE THE PARK
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ood Evening and welcome to the
GEighth Annual Spotlight Awards

program for the Southern Nevada
Chapter of NAIOP.

We are pleased and proud to say that
this event is recognized by the City of Las
Vegas as a sanctioned Las Vegas Centenni-
al Event. We are excited about celebrating
the 100th birthday of this great city by part-
nering with it in a number of Chapter
events throughout this year.

Tonight we are celebrating the achieve-

Nevada
BUSIAESS

SPECIAL SUPPLEMENT

Cover photos (left to right from top):

Vintage photos: Las Vegas railroad
depot, 1930s; Hank Greenspun on fu-
ture site of Green Valley; the Las Vegas
land auction 1905; groundbreaking for
the Las Vegas Convention Center 1959;
Valley Bank Plaza in downtown Las
Vegas, the city’s first office highrise.

Modern photos: (left to right) represent
three of this year’s Honor Award winners:
The Donald W. Reynolds Girl Scout Ser-
vice & Training Center; Cheyenne Distrib-
ution Center; The Park at Warm Springs.

COPYRIGHT © 2005
REPRODUCTION PROHIBITED
UNLESS AUTHORIZED BY PUBLISHER

ments of members of our Chapter. We will
see the many projects that have received
Merit Awards for excellence in develop-
ment and recognize the best of the best.
We will also honor those individuals who
helped build the projects, as well as those
who have contributed to our industry, our
community and this organization.

This event represents a year of planning
and organization efforts by a number of
volunteers led by a very enthusiastic chair-
person, Ms. Sallie Doebler. Sallie and the

Creative and practical

business solutions for

every size client.

Fair, Anderson
& Langerman

Casey Jones, Chapter President

Spotlight Awards Committee have taken
this year’s Spotlight Awards program to the
next level and promise us a wonderful
evening of entertainment and celebration
of the diversity of our members and the Las
Vegas community.

On behalf of the Board of Directors, all of
our volunteers and the community, we would
like to congratulate all of those honored this
evening. As the City of Las Vegas says, “We
did it our way.” The Southern Nevada Chap-
ter of NAIOP says, “We built it our way!”

INFORMATION TECHNOLOGY | FINANCIAL PLANNING | SUCCESSION PLANNING

TAX | ACCOUNTING | MANAGEMENT CONSULTIN
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CENTENNIAL
Crescent Real Estate Equities
Harsch Investment Properties

Marnell Properties

VISIONARY
Colliers International
Nevada Title Company
Trammell Crow Company
Turner Construction
United Construction Company

VINTAGE
ABM Janitorial
Accountants Inc.
American Nevada Company
Bergelectric Corporation
Burke & Associates
Carina Land Company
CB Richard Ellis
CORE Construction
Dekker / Perich / Holmes / Sabatini
Focus Commercial
Grubb & Ellis | Las Vegas
Jaynes Corporation
JMA Architecture Studios
Kaercher Insurance
Kalb Construction
LaPour Partners
Lee & Associates
Longford Properties
Martin-Harris Construction
PGAL
Shea Commercial
Southwest Engineering
Southwest Gas
Sprint
SR Construction
Ticor Title of Nevada
TWC Construction

SASSY SALLY
Business Bank of Nevada
DP Partners
Flagship Construction
Helix Electric
Majestic Realty Co.
The Molasky Group of Companies
Nevada Commerce Bank
Stanley Consultants, Inc.

VEGAS VIC

Barker Drotter Associates LLC
Venture Development
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Goodmans Serve as Masters of Ceremonies

This year, the
Southern Nevada
Chapter of NAIOP
is fortunate to
welcome the
Honorable Mayor
of Las Vegas,
Oscar Goodman,
N and Mrs. Carolyn
| Goodman, as
d Masters of Cere-
monies for the
8th Annual Spothght Awards.

The self-proclaimed “happiest mayor in
the world,” Goodman was born and raised
in Philadelphia, graduating from Haverford
College and receiving his law degree from
the University of Pennsylvania Law
School. He became one of the city’s pre-
mier criminal defense attorneys, having
been named one of the “15 Best Trial

f_.:siﬁ‘

Lawyers in America” by the National Law
Journal. He has also been featured in nu-
merous publications, such as Of Rats and
Men, and even portrayed himself in the
movie Casino. Mayor Goodman also
serves on the Advisory Board of the U.S.
Conference of Mayors.

Goodman and his wife of 42 years, Car-
olyn, moved to Las Vegas in 1964 with just
$87 in their pockets. The couple raised
four children in Las Vegas, with three of
the four now calling Las Vegas their home.
All were educated in Las Vegas and went
on to acquire graduate level degrees.
“When Carolyn and | came here, Las
Vegas was truly a land of opportunity,” the
mayor says. “You could establish a career,
make something for yourself and enjoy a
great quality of life. | want to make sure
that never changes.”

Mrs. Goodman has perpetuated the vi-

sion to provide opportunities to the Las
Vegas community, focusing on children as
the future for Las Vegas and the country at
large. Her vision was to establish a school
to provide the finest of educational pro-
grams to children, regardless of race, na-
tionality or ethnic origins, religious prefer-
ence or socio-economic standing. That
vision brought forth The Meadows School.
The school was opened in September of
1987, and is an independent, non-profit,
coeducational and nonsectarian day
school providing college preparatory edu-
cation from beginning school through
grade twelve.

Thank you, Mayor and Mrs. Goodman,
for honoring us with your presence as
emcees of the 2005 Spotlight Awards
program, celebrating the achievements of
our members and the 100th birthday cel-
ebration of the great city of Las Vegas.
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ROEL || &
Construction Company \8§

www.roel.com / 702.892.0084

San Diego / lrvine
Las Vegas / Palm Springs

EOE/AA NV Lic. No 0036282-8

construction services for over eight decades and continues to

build strong relationships founded on integrity, quality, and trust.

ROEL has maintained a successful working relationship with
QUALCOMM, Inc. in San Diego since 1993. We are proud
to further this union into the growing Las Vegas area with several

new and exciting upcoming projects.

PREMIUM CONSTRUCTION
SERVICES

Family-owned and -operated, ROEL® has offered premium
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Richard Bryan Receives Centennial Award

The NAIOP Southern Nevada Chapter’s
Centennial Award is a special, one-time

honor, inspired by the City of Las Vegas’
Centennial Celebration in 2005.

The Chapter's Board of Directors is
proud to announce Senator Richard Bryan
as the recipient of this prestigious award,
given to honor his contributions and sig-
nificant efforts in the development of
Southern Nevada, facilitating the growth
of the robust commercial development
and real estate industry we enjoy today.

Sen. Bryan has been, and continues to
be, a friend to the chapter and to com-
mercial development in the Las Vegas
community. We will always remember the
2003 Spotlight Awards program, when he
and his wife, Bonnie, served as Masters
of Ceremonies.

The Senator’s public service record
speaks for itself. As a native Nevadan,
Sen. Bryan started his legal career in
1964 as a deputy district attorney in Clark

MARNELL

!!! CORPORATE CENTER

More Than A Move Up. A Move Forward.
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County. Two years later, he was named
Clark County’s first public defender. In
1968, Bryan was elected to the Nevada
State Assembly, and he was re-elected in
1970. In 1972, he was elected o the
State Senate and he was re-elecied in
1976. He also served as Nevada's atior-
ney general. In 1982, he was elecied to
the first of two terms as governor. As
Nevada’s governor, economic diversifica-
tion and the attraction of new businesses
to Nevada became a priority. In 1288, he
was elected to the first of two farms in
the U.S. Senate and was the only member
of the U.S. Senate to sit on the Finance,
Banking and Commerce commitiees.

NAIOP’s Southern Nevada Chapier ex-
tends our sincere gratitude and congratu-
lations to Senator Bryan for his pari in de-
veloping opportunities in the commercial
industry in Southern Nevada.

272592999

Between Sunset
& Warm Springs
on Gilespie




MAKE PLANS TO CONNECT

GET WIRED ON  Meet a business blueprint that’s wired for smart developers and

A SMART |DE A — property managers: The CoxSmart® commercial building program.

With a CoxSmart solution, your buildings are hard-wired to make them

'FOR YOUR SITE.
FOR YOUR EASE.

tenantfriendly for virtually all communications solutions — including
high-speed Internet access, video capabilities and more. Whether it’s
one site, or a thousand, we're designed for you. Numerous companies
have already connected with us, why not make plans to be the next one!

Call 702-944-4230, or visit us online at www.coxbusiness.com.
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Data. Video. Services.
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ABOUT THESPOTLIGHT A YN S

or the 2005 NAIOP Spotlight
FAwards, Southern Nevada develop-
er, architect and general contractor
NAIOP members were invited to enter one
or more building projects completed since
January 1, 2003.
A distinguished panel of five jurors, in-
cluding two developers, an architect, a

general contractor and a broker, judged
the entries based on the highest standards
of development, including user require-
ments and sensitivity to environmental and
social context.

Project awards were given for Office, In-
dustrial, Public Works, Interiors and Spe-
cial Purpose. The jury selected Merit

Awards in each category, and one special
Merit Award in each category was chosen
for an Honor Award. The jury 2lso selected
a Best Building in the Market for both Of-
fice and Industrial.

In addition, the NAIOP Board of Directors
selected individual members 2nd member
firms to be honored with Indusiry Awards.

2005 Spotlight Awards
MERIT AWARD WINNERS

Office Building/Development 50,000 SF or less Single Story

Project: Mandelbaum Gentile Law Office

Entered by: Carpenter Sellers &mmhi=ns

Project: Marnell Corporate Center - MCC-6

Entered by: Marnell Properies

Office Building/Development 50,000 SF or less Multi Story

Entered by: American Nevace Company

Entered by: Great Amencan Caoia

Entered by: Carpenter Seliers Smmiens
Entered by: J.D. Consirucion. o

Entered by: Thomas & Mack Dessimmes Soun
Entered by: Carina Corpor=nan

Project: 2225 Village Walk Drive in The District at Green Valley Ranch
Project: Great American Plaza Office Building A

Project: MA Office Buildings

Project: Camino al Norte Business Plaza

Project: 7501 Trinity Peak Dr

Project: Carina Corporation Headquarters

Office Building/Development over 50,000 SF Single Story

Entered by: American Nevai= Company
Entered by: Thomas & Maok Tessummes Sun

Project: 2460 Paseo Verde Parkway at Green Valley Corporate Center South
Project: Beltway Business Park

Office Building/Development over 50,000 SF Multi Story

Project: 2200 Paseo Verde Parkway The District at Green Valley Ranch Entered by: American Neas L
Project: Marnell Corporate Center MCC-3 Entered by: Mamel Smperies

Project: 2485 & 2495 Village View Drive at Green Valley Corporate Center South Entered by: Amencan Meas Cammay
Project: Great American Plaza, Buildings A, A-1, A-2 Entered by: Gre= fmerean Tt
Project: CENTRA Point Entered by: CENTRE Fapenes

Project: Southern Highland Corporate Center Entered by: Thomas £ Nk BSsmmen Soup

8 NevadaBusmess ¥ NAIOP 2005 Spotlight Awards
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Free Standing Garden Style Small Office Building Park

Project: Mountain View Professional Park
Project: The Park at Warm Springs
Project: Tara Professional Plaza

Entered by: Christopher Commercial
Entered by: SR Construction
Entered by: Shea Commercial

Industrial Building/Development Incubator

Project: Gibson Palms Corporate Park
Project: Cheyenne Commerce Center

Entered by: Business Properties Group
Entered by: Harsch Investment Properties

Industrial Building/Development Distribution

Project: Craig Distribution Center
Project: Cheyenne Distribution Center
Project: LogistiCenter Building 1

Interiors

Project: Donald W. Reynolds Girl Scout Service & Training Center
Project: CENTRA Properties

Project: Rhodes Homes Corporate Office

Project: Carina Corporation Headquarters

Project: Marnell Corporate Center - MCC-6

Entered by: CENTRA Properties
Entered by: Trammell Crow Co.
Entered by: DP Partners

Entered by: Carpenter Sellers Architects
Entered by: CENTRA Properties
Entered by: JMA Architecture Studios
Entered by: Carina Corporation

Entered by: Marnell Properties

Special Purpose Development

Project: Donald W. Reynolds Girl Scout Service & Training Center
Project: Creel Printing Facility

Project: Steinberg Diagnostic Imaging Center, Anthem

Project: Your Vitamins, Inc.

Entered by: Carpenter Sellers Architects
Entered by: Kalb Construction Company
Entered by: JMA Architecture Studios
Entered by: TWC Construction, Inc.

Public Works Office or Industrial Development

Project: NDOT/NHP FAST Facility

Project: CCSN Telecommunications Building
Project: Downtown Area Command

Project: Foley Federal Building

Entered by: CORE Construction
Entered by: JVA Architecture Studios
Entered by: Jaynes Corporation
Entered by: Martin-Harris Construction

NAIOP 2005 Spotlight Awards ¥ NevadaBusmess 9



2005 Spotlight Awards
HONOR AWARD WINNERS

CENTRA Point, developed by CENTRA Properties. won the
Honor Award as the Best Office Building at this year’s

Spotlight Awards. The 26-acre master-planned office

Office Building/Development 50,000 SF or less Single Story
Project: Marnell Corporate Center - MCC-6
Entered by: Marnell Properties

Special Purpose Development
Project: Donald W. Reynolds Girl Scout Service & Training Center
Entered by: Carpenter Sellers Architects

Office Building/Development 50,000 SF or less Multi Story
Project: 2225 Village Walk Drive in The District at Green Valley Ranch
Entered by: American Nevada Company

Public Works Office or Industrial Development
Project: CCSN Telecommunications Building
Entered by: JMA Architecture Studios

Office Building/Development over 50,000 SF Single Story
Project: 2460 Paseo Verde Parkway at Green Valley Corporate
Center South e Entered by: American Nevada Company

Best Building - Office
Project: CENTRA Point
Entered by: CENTRA Properties

Office Building/Development over 50,000 SF Multi Story
Project: CENTRA Point
Entered by: CENTRA Properties

Best Building - Industrial
Project: Gibson Palms Corporate Park
Entered by: Business Properties Group

Free Standing Garden Style Small Office Building Park
Project: The Park at Warm Springs
Entered by: SR Construction

Special Award for Building Renovation
Project: Foley Federal Building
Entered by: Martin-Harris Construction

Industrial Building/Development Incubator
Project: Gibson Palms Corporate Park
Entered by: Business Properties Group

Special Award for Environmental Excellence
Project: Your Vitamins, Inc.
Entered by: TWC Construction, Inc.

Industrial Building/Development Distribution
Project: Cheyenne Distribution Center

Entered by: Trammell Crow Co.

Special Award for Environmental Excellence
Project: CCSN Telecommunications Building

Entered by: JMA Architecture Studios

Interiors
Project: CENTRA Properties
Entered by: CENTRA Properties

10 NevadaBusmess & NAIOP 2005 Spotlight Awards

Special Award for Site Use
Project: Donald W. Reynolds Girl Scout Service & Training Center
Entered by: Carpenter Sellers Architects



BuiLbING
A LEGACY OF
OUTSTANDING
PERFORMANCE

@ unmit Builders is proud to congratulate
the NAIOP honorees who represent the best of
Nevada building. We're equally proud that our own
VP of Business Development, Casey Jones, is the

2005 President of Southern Nevada’s NAIOP chapter.

People like Casey are one reason Summit Builders,

g araa s which recently opened an office in Nevada,

is known for outstanding work in a variety of venues:

e Commercial Office Indian Community
e Enfertainment Industrial Buildings
Gaming & Casinos Medical Office
High-Rise Residential Parking Structures

Hospital Retail

;7___ lLDu]E'S — .

MOME IMPROVEMENT WAREHOUSE
o e

Hotels & Resorts ® Senior living

SUMMIT BUILDERS
CONSTRUCTION COMPANY
NEVADA

1401 N. Green Valley Parkway Suite 150 Henderson, NV 89018
702 938 4100 fax 702.938. 4105 summitbuilders.com




If you're
a contractor,
developer or
project owner
and you're not
completely satisfied
with your current
insurance program,
you need to call
Allied North America,

America’s Construction
Specialist™

today!

"/

ALLIED NORTH AMERICA

America’s Construction Specialist™

Allied North America Insurance
Brokerage of Nevada, LLC
3753 Howard Hughes Parkway,
Suite 200
Las Vegas, NV 89109
(702) 784-5114 Main
(702) 784-5115 Fax

12 NevadaBusmess & NAIOP 2005 Spotlight Awards

2005 Spotlight Awards

INDUSTRY AWARD NOMINEES

OFFICE BROKER OF THE YEAR - INDIVIDUAL OR TEAM
Jayne Cayton, CB Richard Ellis
Bruce Follmer, CB Richard Ellis
Jan Hoback, CB Richard Ellis
Darren Lemmon, CB Richard Ellis
Chuck Witters, SIOR, Lee & Associates
Brad Peterson, SIOR, Randy Broadhead, SIOR, Darren Lemmon, Jayne Cayton (Team)
Tom Stilley, Lizz Stilley & Taber Thill, Colliers International (Team)

INDUSTRIAL BROKER OF THE YEAR - INDIVIDUAL OR TEAM
Mike DelLew, SIOR, Colliers International
Daniel J. Doherty, SIOR, Colliers International
Kevin J. Higgins, SIOR, Voit Commercial Brokerage
Suzette LaGrange, CB Richard Ellis
Perry Muscelli, SIOR, Cushman & Wakefield of Nevada
Lance Robins, CB Richard Ellis
Dean Willmore, SIOR, IPG Commercial Real Estate Services
LaGrange/Robins, CB Richard Ellis (Team)

ARCHITECTURE FIRM OF THE YEAR
Carpenter Sellers Architects
Dekker / Perich /Holmes / Sabatini
Howard F. Thompson Associates
JMA Architecture Studios
Lee & Sakahara
Perkowitz & Ruth Architects
Swisher & Hall
WPH Architecture

ENGINEERING FIRM OF THE YEAR
GC Wallace, Inc.
Southwest Engineers
Terracon
WRG Design, Inc.

GENERAL CONTRACTING FIRM OF THE YEAR
Burke & Associates
Carina Corporation
Jaynes Corporation
Martin-Harris Construction
SR Construction
TWC Construction, Inc.
United Construction Company

DEVELOPMENT FIRM OF THE YEAR
American Nevada Company
Business Properties Group

CENTRA Properties
Christopher Commercial
DP Partners
Investment Equity
LaPour Partners
Longford Properties, Inc.
Thomas & Mack Development Group
Tower Realty & Development
Venture Development Group

BROKERAGE FIRM OF THE YEAR
CB Richard Ellis
Colliers International
Cushman & Wakefield of Nevada
Grubb & Ellis | Las Vegas
Voit Commercial Brokerage
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Development Firm of the Year
CENTR AP ROPERTELEES

[though CENTRA Properties is only
Athree years old, its principals, Jim
Stuart and Kenny Sullivan, have

played an active part in the commercial real
estate industry in Southern Nevada since the

Some engineering firms
only see the Big Picture.

/;
Southwest Engineering
maintains consistent
communication with
“clients, offers access to
project status on our
website, and matches
clients with a team of experts,
consisting of a company principal,
project manager and project engineer.

We prefer to see things
from your perspective. |
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To learn more about how Southwest Engineering will focus on your
needs, please call Mark Jones (702) 648-9700
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1980s, and they have big plans for the fu-
ture, with nearly $2 billion in ongoing pro-
jects. CENTRA has developed regional retail
centers, mixed-use commercial/residential
projects and master-planned business and
industrial parks.

Initially, CENTRA developed industrial
product in North Las Vegas, with 200,000
square feet developed in 2004 at the
Craig Distribution Center. Expanding into
office development, CENTRA completed
six spec office buildings totaling 310,000
square feet at CENTRA Point at Durango
and 1-215 Beltway, where it located its
headquarters. It is continuing with build-
to-suits at the site.

CENTRA has partnered with Turnberry
Associates to develop Town Sguare Las
Vegas, a 110-acre lifestyle center that will
eventually contain 1.7 million sguare feet
of mixed-use commercial space. including
not only retail, but also offices. 2 hotel and
a variety of dining and enterizinment op-
tions. Located at Las Vegas Boulevard and
[-215, Town Square will break ground in
mid-2005.

Another unique concept being developed
by CENTRA is a transit-oriented. mixed-use
project in Henderson. The 40-acre redevel-
opment site at Stephanie and Wigwam is
adjacent to a future light rail stztion. as well
as a large lake and wetlands areza that will
be improved by the city of Henderson for
use as a regional park.

CENTRA is currently in the design phas-
es for a project on 25 acres nexi 0 the
Hard Rock Hotel on Harmon Avenue. A joint
venture with the Related Companies, the
high-rise development will combine condo-
minium and retail in a mixed-use, urban
village concept.

CENTRA is a Gold Member of NAIOP, with
seven enrolled company members. Kelly
Lawson, director of real estaie ai CENTRA,
co-chaired the 2003 and 2004 Bus Tours
and is the chairwoman for the 2005 Bus
Tour. CENTRA has sponsored numerous
NAIOP meetings and events, and was the
title sponsor of the 2003 Bus Tour.




Brokerage Firm of the Year

C B RIFCH A R EfLLIES

B Richard Ellis is an international
‘ real estate company with more

than 250 offices located in over 50
countries worldwide. In 2004, the Las Vegas
office executed transactions in excess of
$1.4 billion. Founded in 1981, the local of-
fice has 37 sales professionals and a total
staff of 82 members.

The firm provides a complete spectrum
of commercial real estate brokerage ser-
vices to owners, investors and occupiers of
all property types. The Las Vegas office has
teams specializing in many areas of real
estate and related services: leasing, invest-

ments, asset management, consulting (for
the gaming industry), investment banking,
research, construction management and
project management.

Mark Bouchard is the managing director
and principal member for CB Richard Ellis,
Las Vegas. Mark came to Southern Nevada in
1981 and was employed for 10 years by Val-
ley Bank before moving to the Thomas and
Mack Development Group, where his in-
volvement with NAIOP began. He was one of
the key NAIOP members involved in setting
up the President’s Circle program. He has
served on the NAIOP board and is a past
president of the chapter.

CB Richard Ellis has a long history of
participation and support of the Southern
Nevada Chapter of NAIOP. Don Haze, then
managing director of CB Richard Ellis,

Through the years,
American Nevada Company
has envisioned and built
exceptional
office parks, retail centers

building places to work,
places to play
and places to make your home.

Oﬁ“tce /Dmleﬂopmcvd'
%iﬂlzﬂfiwﬂ ’Dedeeopmevd'
Retail Centers

American Nevada
C Oy P Al SRy
A Greenspun Company
www.AmericanNevada.com
(702) 458-8855
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and master-planned communities.
We continue our commitment to

served as the chapter’s first president in
1986 and 1987. Suzette LaGrange, a senior
associate, sits on both the Board of Direc-
tors and the Executive Committee. At the
national level, Mark served as chairman of
the Mixed-Use Development Forum for
three years. With 24 associates involved in
NAIOP, CB Richard Ellis is the single largest
company within the chapter.

The firm encourages its members to
contribute to local community service or-
ganizations, and the list of beneficiaries
includes: UNLV Hotel Advisory Board,
Bishop Gorman High School Capital Cam-
paign, Boulder Dam Area Council of Boy
Scouts, Choice Humanitarian Council,
YMCA, and National Jewish Society. In
2004, its donations in time and money to-
taled more than $60,000.
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urke & Associates, which recently
Bcelebrated its twentieth anniversary,
has grown to become one of the top
general contractors in Southern Nevada. The
company’s experience spans a broad range
of successfully completed projects, including
public works, retail, hotels, office, manufac-
turing, warehouses, banks and churches.
Over the last 20 years, Burke & Associates
has seen tremendous changes in the city
and state, and has helped some of those
changes take place by building, expanding
and modernizing some of Las Vegas’ most
recognizable and prominent buildings.

General Contracting Firm of the Year
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CB RICHARD ELLIS

his four-member team at CB

I Richard Ellis produces more volume

in transactions than any other office

team in the Southern Nevada market. Its

members collectively leased or participated

in the sale of 2.093 million square feet of

office space in Southern Nevada in 2004.

The team has a strong reputation for coop-
erating with other brokers.

Randy Broadhead and Brad Peterson are
active members of SIOR (The Society of In-
dustrial and Office REALTORS), a prestigious
association for commercial and industrial
real estate professionals.

Recently completed projects include:
Southern Highlands Prep School Phase II;
Simmons Marketplace retail center (site
work); John S. Wright Hall addition and reno-
vation at UNLV; and Hawaiian Marketplace
on the Las Vegas Strip.

Current projects include a $1 million con-
tract for site work for Traffic Control Ser-
vices; site work, roads and utilities for the
220-acre Montecito Town Center; off-sites
for Centennial Gateway; Our Lady of the
Valley Catholic Church in Pahrump; remod-
el and upgrade of three floors in Polo Tow-
ers; and Phase Il of Las Ventanas at Sum-
merlin assisted-living development.

Kevin Burke, president, began his ca-
reer as a construction manager with Proc-
tor & Gamble. In 1989, he joined Burke &
Associates, which his brother founded in
1984. Trained as a mechanical engineer,

Kevin is a member of numerous profes-
sional organizations, including the Las
Vegas Chamber of Commerce, NAIOP, the
Nevada Development Authority, the Amer-
ican Institute of Architects (AIA) and vari-
ous engineering societies.

Tony Dazzio, -vice president of business
development and governmental affairs, has
been a member of NAIOP for six years and is
currently a board member. He was the recip-
ient of NAIOP’s Associate Member of the Year
award in 2004.

Burke & Associates believes in giving
back to the Southern Nevada community
and contributes to more than two dozen
local non-profit organizations. Kevin also
devotes his time to non-profits, including
Junior Achievement of Southern Nevada,
Project Sunshine of Nevada and the UNLV
Foundation.

Office Brokers of the Year
The team of Randy Broadhead, Jayne Cayton,
Darren Lemmon and Brad Peterson
@B RICHARD ELLILS

Team members have consistently con-
tributed their time to the NAIOP organiza-
tion. Randy and Brad have served on the
Bus Tour Commitiee. Jayne Cayton has
been on the Bus Tour Committee and the
Spotlight Award Committee. All four mem-
bers have acted as guides for NAIOP’s an-
nual Bus Tour of commercial properties.

Each of the team’s members has made
important contributions to local non-
profit groups. Randy and Brad participate
annually in fundraising for the March of
Dimes, Shade Tree and the Salvation
Army’s holiday program. Brad serves on
the Board of Directors for the YMCA and
is a member of a committee to promote
Sports for Kids through the Clark County
School District.
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Jayne serves on the Board of Directors
of the local chapter of the Adoption Ex-
change and volunteers time for the
March of Dimes, Opportunity Village and
Nevada Cancer Institute. She has served
on committees for the Links for Life golf
tournament and also volunteers as a
mentor at the UNLV Lied Institute of Real
Estate Studies.

Darren Lemmon is active in the Boy
Scouts, coaches Little League baseball
and youth soccer and contributes his
time and talents to the Blind Center of
Nevada.

All four members are involved in the
annual Broker Olympics to benefit Habitat
for Humanity; Brad and Randy currently
serve on the committee for the event.



For Information, call:
BELIVVAY 702 260-1008

Introducing 6775 Edmond, the first three-
story Class A office building in the Beltway
Business Park. Dramatic architecture,
efficient design and sophisticated finishes
: come together in a professional
environment with unobstructed
views of the Las Vegas Skyline.
Located immediately adjacent
to the [-215 Beltway, the build-
ing is minutes from the inter-
section of the city’s interstate
—d = highways and from McCarran
— International Airport.
6775 Edmond offers growing
companies a prestigious business
address in the heart the world’s
most exciting city.
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Industrial Brokers of the Year
The La Grange/Robins Team, CB RICHARD ELLIS

Suzette LaGrange

uzette La Grange, Lance Robins and
SMarnie Settle-Archer are the mem-
bers of the La Grange/Robins Team
of industrial brokers at CB Richard Ellis. Al-
though the team has been together less

than two years, it has already made signif-
icant accomplishments. In 2004, it com-

pleted over 60 transactions totaling more
than 550,000 square feet of space, either
sold or leased, for a total consideration in
excess of $33 million. Most notably, the
team was successful in obtaining the ex-
clusive listing agreement for DP Partners’
Southern Nevada portfolio of industrial

For the past 20 years, the architecture of Swisher & Hall AIA, LIMITED
has remained firmly grounded in the exploration of High Desert
Design. Building design through environmental response,
functionalism, cost effectiveness and a commitment to LEED have
remained critical issues in developing sustainable buildings.
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Lance Robins

properties, with over 3 million square feet
of existing space and another 2 million
square feet of space under development.

Suzette is currently an SIOR Candidate
and an active member of the Southern Neva-
da chapter of SIOR. Lance has obtained his
CRECP (Commercial Real Estate Certification
Program) designation from the Lied Institute
of Real Estate Studies at UNLV.

Suzette has served on NAIOP’s Bus Tour
committee for the last nine years. She co-
chaired the event for three years and was
the chairperson for the 2004 Bus Tour. She
is currently serving on NAIOP’s Board of Di-
rectors for 2004-2005 and was invited to
serve on the Executive Committee for 2005.
She previously served on the Education
Committee and the Spotlight Awards Com-
mittee. Suzette has recruited several new
principal/developer members to the chap-
ter, and volunteered to serve as a liaison be-
tween the Board and the Membership Com-
mittee this year.

The entire team donates gifts, money and
time to various local charities. During the
2004 holiday season, Marnie took it upon
herself to raise money and solicit gifts from
all the CB Richard employees to provide
Christmas gifts for needy residents of a
local retirement home. Suzette was a mem-
ber of both the Advisory Committee and Ex-
ecutive Committee for the Lied Institute of
Real Estate Studies at UNLV. She co-chaired
the Lied Institute’s Career Exploration
Forum during “Career Week” in 2003 and
served as the chair of the event in 2004.
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Engineering Firm of the Year

G IWALTL ACE,

INC.

stablished in Las Vegas in 1969,
EG.C. Wallace, Inc. (GCW) has
grown steadily in personnel and
service capabilities to become the

largest engineering firm based in Neva-
da. GCW has a staff of over 350 in Las

Honoring Industry Excellence NAIOP Spotlight Awards

Vegas, including 83 registered profes-
sional engineers and land surveyors.
Since 1985, GCW has maintained a na-
tional ranking in Engineering News-
Record’s “Top 500 Design Firms.”

Its broad client base includes public

-« Vit

Real people. Real solutions.

Voit Commercial Brokerage
Congratulates The Spotlight
Award Winners On Their
Outstanding Achievements

As the Silver sponsor of the NAIOP Spotlight
Awards Dinner, Voit is proud to share the
stage with some of the finest professionals
in commercial real estate.

We congratulate all of this year’s nominees

for their achievements and contributions to

not only the commercial real estate industry
but also to the growth and development of

Southern Nevada.

Voit Commercial Brokerage

Las Vegas Office:
3753 Howard Hughes Parkway, Suite 310
Las Vegas, NV 89109
702-734-4500

Other Voit Commercial Brokerage Offices:
Anaheim Metro
Irvine
San Diego
Chula Vista

www.voitco.com

CORFALC

International
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agencies as well as private developers of
major residential, commercial, industrial
and resort properties. The firm provides a
complete range of services related to civil
engineering (land planning, water, waste-
water, flood control, transporiation and
traffic engineering), structural engineering,
electrical engineering, land surveying and
construction administration.

Private projects include large-scale,
mixed-use developments and master-
planned communities. Previous con-
tracts for major public improvement pro-
jects include new construction and
improvements for major arterials and
roadways, highway interchanges,
bridges, wastewater treatment facilities,
sewer and water distribution sysiems,
flood control master planning and flood
control design projects.

GCW has been responsible for the civil
engineering design of more than 13 million
square feet of commercial, indusirial and
retail space in the Las Vegas Valley, work-
ing with many of the nation’s most promi-
nent developers. A brief list of 2004 pro-
jects includes: Hills Center Business Park
(Phase 2); Meadows Middle School; onsite
and offsite work for Metropolis Condomini-
ums; MountainView Hospital expansion
and parking garage; onsite and offsite en-
gineering for Nevada Cancer Institute; and
Southern Highlands Medical Office Building
Towers 1 & 2. It has also engineered three
new elementary schools and two new mid-
dle schools.

As a company, GCW has participated in
many community-service events, and CEQ
Jim Duddlesten encourages employees to
donate their time to local non-profits.
Some of the organizations helped in 2004
by GCW and its staff include Big Brothers
Big Sisters of Southern Nevada, Boulder
Dam Area Boy Scouts, Boys & Girls Clubs,
Child Haven, Lied Discovery Children’s
Museum, Muscular Dystrophy Associa-
tion, Opportunity Village, Safe Nest, Sum-
merlin Art Festival, United Way and the
UNLV Foundation.







Customer - Focused
Solutions

TRC is a full service organization providing Customer-Focused

Solutions for a broad range of project requirements including strategic

planning, engineering, permitting, environmental, land surveying, water

resources and construction management/quality assurance.

VPoint A TRC Company

Planning

® Residential, Commercial, and
Infrastructure

Civil Engineering

® Master Planned Communities
® Improvement Plans

* Traffic Studies

® Hydrology Studies

* Water Distribution System Design
and Modeling

® Water Storage Tank Design and
Pump Station Design

® Wastewater System Design &
Modeling

Wastewater Treatment Plants,
Force Mains and Lift Station
Design

Surveying
* ALTA Surveys

¢ Boundary and Topographic
Surveys

® Construction Staking

1009 Whitney Ranch Drive
Henderson, NV 82014
Phone: (702) 248-6415

Fax: (702) 248-0626

www.vpointnv.com
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Business Gets Done

in Henderson

he City of Henderson wants your busi-

ness. And it is willing to work for it.

Just ask Tom Collins, vice president of
Southwest Steel, which recently relocated
to Henderson.

“| have been impressed with the help
and assistance from Henderson’s Econom-
ic Development Division in arranging meet-
ings and helping get our plans and permits
approved on what | feel was an expedited
basis,” Collins said. “Every time | called a
representative and asked for help, he was
quick to put me in touch with the right peo-
ple and took a personal interest in getting
‘hitches’ resolved. The division and the City
of Henderson truly want to help businesses
get established and relocated and they
don’tjust ‘talk the talk’... they get results.”

Bob Cooper, manager of Henderson’s
Economic Development Division, said
Collins’ words are music to his ears.

“That's why we are here,” said Cooper,
who gives much of the credit for his depart-
ment’s success to his staff in the office, as
well as his group of over 50 business re-
source volunteers. “We want to help people
get business done in Henderson. It's always
a win-win situation when it's done right.”

On an additional city-services front, the
success of the 40,000-square-foot Devel-
opment Services Center at the newly ex-
panded City Hall — which was built as a
one-stop shop for developers — has been
more than impressive.

Bob Cooper, CEcD
Manager, Henderson Economic Development Division

Since the center opened in January
2005, staff members have conducted
1,460 plan reviews and delivered over 99%
of them on time or early.

Now, that’s how business gets done in
Henderson.

Henderson: The New

West Coast Port?

hen the leaders of Pennsylvania-

based Quality Corrections & Inspec-
tions (QCI) were looking to expand with a
West Coast facility, they were originally
California dreamin’.

However, the reality of the cost of doing
business in California was more like a
nightmare. Thus, they turned to Henderson.
And they couldn’t be any happier.

“Our first year in our new Henderson fa-
cility has been an enormous success,” said
Randy Burk, QCI's executive vice president.
“Not only have we been able to increase our
global import client business from the West
Coast ports, but we've also been able to
partner with local companies such as Ocean
Spray and Graham Packaging to assist them
with their packaging needs by offering them
our labor-outsourcing services.”

QCl — which has assisted hundreds of
world-renowned companies since 1986 —
originally targeted the Ontario area of Cali-
fornia for expansion, to be close to the ports
of Los Angeles and Long Beach. The compa-
ny’s unique repair and inspections services
for defective merchandise required them to
have a presence close to the ports.

6 NevadaBusmess & HENDERSON SUPPLEMENT

“One of the greatest ways you can serve your community is by
helping to provide quality jobs for the people in that community.
That is what we work hard to do everyday. We have a passion for it.”

However, due to California’s unfriendly
business environment, QCI decided the
logical choice would be to set up shop — a
40,000-square-foot production center —
just a few hours up Interstate 15 in busi-
ness-friendly Henderson.

The importers and retailers are thrilled
to have QCI on the West Coast and enjoy
the easy accessibility and affordability of
shipping merchandise to and from
Southern Nevada.

“There are substantial growth opportuni-
ties for us here in the future with other
global prospects, as well as local manufac-
turing, distribution companies and the
gaming industry,” Burk said. “Henderson
has been a perfect fit for us.”

Quality Corrections & Inspections recently
expanded its operations into Henderson.
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ECONOMIC DEVELOPMENT

Nevada State College

Benefits Are Statewide

Both private and public education
providers are working to serve the need
for a trained workforce in Henderson and
the entire state.

In 2001, Nevada State College — the
newest member of the University and Com-
munity College System of Nevada — was
founded as a comprehensive liberal arts
college offering baccalaureate degrees in
24 programs, with an emphasis in educa-
tion and nursing. The college, which is lo-
cated on a 560-acre site in Henderson, was
developed to help allow the University of
Nevada, Las Vegas to focus on evolving into
a premier research institution.

“Nevada State College plays a crucial
role in the state’s higher educational sys-
tem,” said Henderson Mayor Jim Gibson, a
key figure in helping the school become a
reality. “It serves as an intermediate option

e

The forward plan says all
of these chairs will be
filled by year's end.

Of course, the forward

plan doesn’t say how.
Or by whom.

Our DIRECT HIRE RECRUITING helps
you staff up with skilled, experienced
people, fast. So when plans call for
full-time talent, trust the first name

in staffing. Call MANPOWER

or visit manpowerdirecthire.com/info.

East Las Vegas e 702.893.2626
manpoweriv.com

between the research-focused universities
and the state’s respected community col-
lege system. Because of its emphasis on
developing teachers and nurses, Nevada
State has had an immediate impact on our
community and will continue to have a
positive impact for many years to come.”

Gibson said the emergence of Hender-
son as a hub for higher educational
providers — both private and public — is
good for both residents and the economy.

“If you want to continue your education
or if you want-an employee to continue his
or her education, chances are a quality in-
stitution in Henderson offers that class or
degree,” Gibson said. “We value education
in Henderson and we are proud to be the
new home to so many quality higher edu-
cation providers.”

Regis University is one of 13 institutions of
higher education located in Henderson.

Private Schools

Finding Success in Henderson Market

hen there is an explosion of higher
education institutions moving into a
community, you can bet local business
leaders are smiling all the way to the bank.

Within the past five years, eight higher
education institutions have opened campus-
es in Henderson (there are now 13 through-
out the city) and the schools are reaping the
benefits of the untapped market.

In addition to the area’s unprecedented
growth and the subsequent demand for
nurses and teachers, the schools are ben-
efiting because of the Las Vegas Valley’s
maturing economy — which is calling for
more highly-trained technical employees
and professionals every year.

“A lot of people have a misconception
about what Southern Nevada has to offer,
just as many people used to have a mis-
conception about Orange County,” said Bob
Cooper, manager of Henderson’s Economic
Development Division. “Thirty years ago,
many people thought Orange County was
strictly tourism-driven and didn’t offer
much else. Thirty years later, there are a lot
of people who wish they would have in-
vested in Orange County. That's the situa-

8 NevadaBusmess & HENDERSON SUPPLEMENT

tion we’re in right now in Henderson.”

With Southern Nevada’s economy no
longer solely reliant upon the hospitality in-
dustry, the private schools establishing
themselves in Henderson are some of the
first to take advantage of the situation.

“Along with low property tax rates and a
friendly business environment, access to
higher education will assure a high quality
of life in Henderson and offer enormous op-
portunities to its citizens,” said Dr. Jerry
Lee, chancellor of the National University
System, which recently expanded to Hen-
derson. “Almost one in three of Hender-
son’s citizens has some college education
but has yet to earn a college degree. Na-
tional University can put those degrees
within reach for a large percentage of Hen-
derson’s adult population.”

Over the past five years, the City of Hen-
derson’s Economic Development Division
has aggressively targeted post secondary
education providers.

“It's simple business,” Cooper said. “A
lack of competition and a great demand
usually equals profits. It's a wide open op-
portunity for people who have some vision.”
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And the higher education providers with
the vision are happy to be here.

“We felt Henderson was the type of
community that was very conducive to an
educational institution,” said Dr. Harry
Rosenberg, president of the University of
Southern Nevada.

Not only did Rosenberg feel that — he
experienced it. In 2002, he founded the
Nevada College of Pharmacy, the first
pharmacy school in the state of Nevada.
After enjoying immediate success,
Rosenberg saw the potential Henderson
offered. The school has since changed
its name to the University of Southern
Nevada and now offers training for nurs-
es and physician assistants, as well as
an MBA program.

Other schools serving Henderson busi-
nesses and their employees include: Com-
munity College of Southern Nevada, Ca-
reer Education Institute, DeVry University,
ITT Technical Institute, International Acad-
emy of Design and Technology, Las Vegas
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College, Regis University, The Art Institute
of Las Vegas, Touro University College of
Osteopathic Medicine and the University
of Phoenix.

The leaders of these institutes under-
stand how important a role they play in the
success of the Henderson economy and its
businesses.

“Education plays a key role in broaden-
ing opportunities, increasing wealth, ex-
panding community involvement and at-
tracting business,” Dr. Lee said.
“Educational institutions contribute to a
community’s skilled workforce and the de-
velopment of a core of qualified profession-
als who are essential for successful and
sustained growth.”

It's this partnership — between the
business community and the education
community — that ensures Henderson’s
economic success now and in decades
to come.

And that's something Henderson busi-
ness leaders are banking on.
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Rankings, Surveys
Combine to Make

Southern Nevada
a Business Magnet

f the business climate in Southern Neva-
da were a movie, it would be considered
critically-acclaimed.

They may not be the Golden Globes or
Academy Awards, but report after report is
recognizing the Las Vegas Valley — includ-
ing the city of Henderson — as one of the
top places for businesses to operate.

This past December, a survey of 458 chief
executive officers from across the country —
conducted by the publisher of Chief Execu-
tive magazine — ranked Nevada as the sec-
ond friendliest state in which to do business.
In contrast, Nevada’s bordering state, Cali-
fornia, ranked as the worst state.

Explore...
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www.clubsporis.com
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Let ClubSport be your corporate wellness pariner.
- We offer a variety of corporate programs for your
| company'’s fitness, health and recreational needs.

¢ Expansive Cardio & Weight Training Areas

¢ Tennis, Basketball & Swimming

e Over 100 Group Exercise Classes Per Week

 Personal Training & Weight Management Programs

» Social Groups for Biking, Running & Walking

¢ Complimentary Childcare & Youth Sports
ClubSport is more than a gym; it's a world class

fitness resort with a staff of fitness experis o help
your employees achieve their fitness goals.

ClubSport...it'’s a life thing.

*CALL TODAY TO ARRANGE A FREE
TRIAL MEMBERSHIP FOR YOUR EMPLOYEES

Call steve Orico (Fenh _S}o}’f’@

(877) 669-6090

*Some restrictions apply. Offer expires 5/31/05.

2100 Olympic Avenue ¢ Henderson, NV 89014

e

GREEN VALLEY
sports - fitness - resort
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ECONOMIC

“Obviously, reports and surveys can be
subjective from issue to issue,” said Bob
Cooper, manager of the Economic Develop-
ment Division of the City of Henderson.
“However, time after time Nevada, the Las
Vegas metropolitan area and Henderson
are being ranked as top places in which to
do business. After a while, you see a trend
and understand that this definitely is an at-
tractive place for a business to relocate or
to be established.”

The trend is easy to see.

The Tax Foundation ranked Nevada
among the top 10 states with the most
business-friendly tax systems at the begin-
ning of 2003.

In March 2004, Inc. Magazine ranked the
Las Vegas metropolitan area as one of the
best locations for doing business. “The
area is creating jobs in high-end sectors
and even manufacturing, in large part be-
cause of an exodus from more expensive
locales on the Western Seaboard,” ex-
plained the magazine.

In November 2004, the Milken Institute
Best Performing Cities Index ranked Las
Vegas as the second-best metropolitan
area in the United States based upon its
economic performance and its ability to
create, as well as keep, the greatest num-
ber of jobs in the nation. According to the
report, the top-ranked cities were those
with low costs, growing populations and
reliable and stable sectors such as health
care and government.

o o

The 2004 Kosmont-Rose Cost of Doing
Business Survey rated Henderson as a
“Low Cost City,” analyzing six types of
taxes including business license levies,
property tax, sales tax and utility taxes in
314 cities nationwide.

Over the past six years, the Henderson
Economic Development Division has been
instrumental in recruiting 102 non-hospital-
ity, non-retail firms to Henderson, which
have created more than 6,500 jobs while
occupying nearly four million-square-feet of
space. The economic impact of the efforts is
estimated at more than $478 million.

And Henderson will continue to grow,
with more raving reviews coming in about
the area’s business climate.

This past December, The Boyd Co., a
New Jersey-based location consulting firm,
rated the Las Vegas area as one of the least
expensive cities for business. The study
was based on a technical company em-
ploying 125 workers and occupying 35,000
square feet of “Class A” office space in 30
metropolitan areas in the U.S.

And finally, the “Small Business Survival
Index 2004” — published by The Small
Business and Entrepreneurship Council —
ranked Nevada as one of the most entre-
preneur-friendly states in the nation. The
index tied together 23 major government-
imposed or government-related costs im-
pacting small business and entrepreneurs
across a broad spectrum of industries and
types of business.
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Black Mountain Industrial Center is one of several industrial complexes in the Henderson area.

Medical Research

on the Cutting Edge
in Henderson

Due to its growth, Henderson has made
a concerted effori 1o not only ncrease
its quantity of healihcare prowiders. but fo
ensure that high-guality heafihcare
providers will serve is popu=ton base
now and into the futurs.

At the same time, visionary people and
organizations are izking acvan=0= of what
Henderson and all of Southem Nevadz has
to offer.

In 2003, Touro Unmiversiy Osi=opathic
School of Medicine opened & doors in
Henderson and accepi=g &5 Srst ciass of
78 students — out of 1,000 zppicanss from
around the nation. According = school offi-
cials, 125 students wil b aco=pi=d annu-
ally by the year 2006

Michael Harier, wice presige=s o Touro
University-Nevadz. s=i¢ =Suc=mg physi-
cians in Southermn Nevas= — and deweloping
residency programs — e physi-
cians are more ksly D S=y 0 e area.

“Historically, $e placs wihes= 2 physician
does a residency = T placs whers he or
she stays 0 pracie=" B said. “We
want o keep medical sudess o Nevada




. Fremont Medical Centers
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3 Locations Serving You!

Fremont Children;s Clinic (FCC)

100 N. Green Valley Pkwy. #235
Henderson, NV 89074 Beltway (215)
(702) 870-2099

Green Valley Pkwy.

Fremont Women;is/Health/Care (FWHC) i o :
. Rose Dominican Medical Plaza
ObstetricsiandiGynecology. Roseide s Carmptis

98 E. Lake Mead Pkwy. #201
Henderson, NV 89015
(702) 564-1758 Lake Mead Pkwy.

Boulder Hwy.

?remont Primary Care (EPC)
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Lake Mead Pkwy.

595 W. Lake Mead Pkwy.
Henderson, NV 89015
(702) 566-5500

www.fmcnv.com




ECONOMIC DEVELOPY)
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to serve their residencies because we
know we will keep a good portion of them
in the Valley.”

But it’s not just physicians who can ben-
efit from the healthy climate for the med-
ical industry in Nevada. Touro University
also offers a physician assistant program
that addresses the shortage of such pro-
fessionals in the growing community.

“Southern Nevada is growing exponen-
tially, which creates opportunities for med-
ical professionals that are probably greater
than any in the U.S.,” Harter said. “On a
baseline level, there is absolutely no diffi-
culty in getting a job when you finish train-
ing in the southern part of the state.”

Top research institutions are also solid-
ifying Southern Nevada as a major med-
ical region.

Dr. Michael Crovetti is the founder of the
Medical Education & Research Institute of
Nevada, which is based on the Henderson
campus of Touro University. The Institute
brings together physicians from around the
world to teach new surgical techniques and
the use of new instruments on cadavers.

Crovetti said it won’t be long before South-
ern Nevada is seen as not just a place that
has ample opportunity because of its growth,
but a place that is highly respected in the

medical field because of highly-trained spe- -

cialists and cutting-edge medical research.

“There is a new standard of healthcare
in Southern Nevada and we need to tell the
world about it,” Crovetti said. “We have a
great medical community and a great living
community to support that.”

Companies Moving
Corporate

Headquarters
to Henderson

Anumber of national companies — such
as 7-11, Toyota Financial Savings
Bank, Arroweye Solutions, Your Vitamins
and Ford Motor Credit Company — are call-
ing Henderson home these days for their
respective national headquarters or region-
al administration centers.

And there isn’t just one reason Hender-
son is emerging as a strong location for
state, regional and national back-office
and headquarter moves. Instead, there
are many.

e Cost of doing business. Business-friend-
ly tax environment and affordable cost of
living are attractive to business leaders.

e Access. Henderson is located just min-
utes from McCarran International Airport
and the airport is easily accessible by free-
way. Also, the low cost of flights and the
number of flights coming into the Las
Vegas market make traveling easy into and
out of Henderson.

e Education. Along with University of Neva-
da, Las Vegas (which is located minutes
from Henderson) emerging as a premier
urban university, Henderson is home to 13
public and private colleges/universities
which helps to meet the needs of existing
and relocating companies.
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¢ Quality of Life. With its award-winning
parks system, a strong sense of communi-
ty and more than 25-master-planned com-
munities, company leaders are finding they
want to live in Henderson.

Other prominent companies with repre-
sentative headquarters in Henderson in-
clude: Aldec, Inc., Dolisos America, Inc.,
ConvExx, Health Corporation of America
(HCA), IDC and PBS&J .

Great Quality
of Life Helps

Recruit Business

rofessionals say the affordable cost of

living, easy commutes and access to
world-class entertainment, shopping and
dining make Henderson an atiractive
place to relocate.

“My wife and | always tell people how
great it is to live here,” said Dr. Michael
Crovetti, founder of the Henderson-based
Medical Education & Research Institute of
Nevada. “You look at the masses of
people who have moved here over the
last several years — it's a great frend. If
you are in the medical field and you are
still young, this is a great opporiunity for
you to grow. It's great not only for busi-
ness, but for its quality of living.”

Bob Cooper, manager of Henderson’s
Economic Development Division, said the
quality of life issue cannot be stressed
enough during the decision-making
process business leaders go through
while looking to relocate or expand fo a
new market.

s

Galleria Mall.



“Ultimately, these people are deciding
on a new place to live, a new place to call
home day in and day out,” Cooper said.
“The high quality of life Henderson has to
offer gives us an advantage. People want
to live in Henderson.”

Cooper said Henderson’s premier parks
and recreation system and also its top-
notch public and private schools are ad-
ditional key ingredients during the re-
cruiting process.

For more information on
City of Henderson
Economic Development,
call: Bob Cooper, manager,
at 702-267-1654.

Through the years,
American Nevada Company
has envisioned and built
exceptional
office parks, retail centers
and master-planned communities.
We continue our commitment to
building places to work,
" places to play
and places to make your home.

Oﬁ’ta ’Deddopmmf‘
Residentinl ’Dedeeormeu{'
’Reihe dzu‘t'us

American Nevada

¢c.0.m p. a n.y

A Greenspu

www.AmericanNevada.com
(702) 458-8855
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“The one-time dream of downtown redevelopment in Henderson
is becoming a reality more and more everyday. Tangible things
are happening and people are getting excited. And the best thing

Redevelopment

Agency'’s Vision
Becoming a Reality

hat was once a vision on paper to

transform downtown Henderson into
the cultural heart of the city — and create a
vibrant, attractive place to live, work and
play — is coming alive due to the efforts of
the Henderson Redevelopment Agency.

Toward the goal of attracting arts and
culture, specialty/convenience retail and
residential and office developments to
downtown, the Henderson Redevelopment
Agency has numerous programs and ser-
vices designed to encourage private sector
investment in those areas designated as
redevelopment districts.

To promote the long-term economic de-
velopment of these geographic areas, the
redevelopment agency offers business as-
sistancé through programs that help
investors achieve a fair market return on
their investment. The agency assists com-
mercial and residential developers navi-
gate through the entitlements process and,
more importantly, it can partner with devel-
opers so risk is reduced and the rate of re-
turn on investment is equal to that which
could be produced on raw land.

Developing downtown locations is more
complex, with more inherent risk than devel-
oping raw land. The agency recognizes this,
and works with developers to overcome these
obstacles to the greatest extent possible.

Robert Ryan
Manager, Henderson Redevelopment Agency

Developers Line Up

for Downtown
Redevelopment

Within a few short months of the Jan-
uary 2005 groundbreaking of The
Pinnacle — a celebrated mixed-use pro-
ject in Henderson’s Water Street District —
three additional projects will
begin to take shape as a
result of the efforts of
the Henderson
Redevelopment
Agency. They in-
clude two resi-
dential develop-

ments and a
mixed-used of-
fice building.

Located on 2.1
acres in downtown
Henderson, Parkline
Lofts is a condo loft devel-
opment with 65 units ranging
from 800 to 1,680 square feet and priced at
$185,000 to $385,000. A development of
Jack Webb of Parkline Lofts, LLC, the $15
million project features a Moderne architec-
tural style, open lofts with 20-foot ceilings,
exposed structural elements, exposed stair-
well, hardwood maple cabinets, hardwood-
style floors and granite countertops.
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about it is — this is only the beginning.”

It is anticipated that Parkline Lofts will
be completed in the fourth quarter of
2005. The annual tax increment, once
construction is complete and on the tax
rolls, is estimated to be $114,695.

Another development featuring lofts,
plus office and retail, is Aloft, a 45,000-
square-foot mixed-used project. Located
on Lake Mead Parkway, Aloft is comprised
of retail and offices on the first floor and
condominiums on floors two through five.
With a completion date of Octo-
ber 2005, the annual tax in-
crement is expected to
be $142,100.

Planned for
the corner of
Water Street and

Basic Road,

Water Street
South, a 30,400-
square-foot
mixed-use building,
will feature retail on
the first floor and “Class
A” office on the second
floor. Construction is scheduled
for completion by December 31, 2005.
The annual tax increment once the build-
ing is added to the tax rolls is estimated to
be $55,417. This project, by local devel-
opers John Simmons and Ron Hall, is ap-
proximately 50 percent pre-leased, and
will be a welcome addition to the Water
Street District.



Master-Planned

Communities Crucial
to Redevelopment

he Henderson Redevelopment Agency
also focuses efforts on two specific
projects that were formerly gravel mining
operations.
Cornerstone, a 210-acre site located at

Water Street South will feature retail at street level and offices on the second floor.

the northwest corner of 1-215 and
Stephanie, is being transformed into a
commercial, medical, light industrial,
multi-family residential and a potential
school site.

All the land parcels at Cornerstone have
been sold and proposals are beginning to
be received for development. Construction
of a 40,000-square-foot Wal-Mart neigh-
borhood center began in late 2004. Devel-
opment plans for residential units on three
parcels have been submitted.

Tuscany, also a former gravel mine, is
being redeveloped into a 525-acre mas-
ter-planned community with more than
1,900 residences, an 18-hole golf course,
25 acres of parks and trails and a fire sta-
tion and school site. The remaining 325
acres will feature commercial and light-
industrial uses.

The 850-acre Tuscany Redevelopment
area is located on the northwest corner of
Lake Mead Parkway and Olsen Drive. All
parcels are under contract to one housing
developer, and model homes are expect-
ed to be available for tour in the first
quarter of 2005.

Parkline Lofts is a condo loft development in
downtown Henderson.

A Place to Call Home
for New Development.

The Water Street District of Downtown Henderson Welcomes:

THE PINNACLE

WATER STREET SOUTH

ALOFT
PARKLINE LOFTS

-MW Jorza

For information on how you can become the next big development in

Downtown Henderson, Nevada, please contact the Redevelopment Agency at 702-267-1515.
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First Mixed-Use Project

in 30 Years Breaks
Ground Downtown

he first mixed-use project to be con-

structed in the Henderson Downtown
Redevelopment area in more than 30 years
broke ground in January 2005.

“The Pinnacle, by Vicki Pullen and VLP
Investments, serves as a shining example
of how far, and how quickly, Henderson’s
redevelopment efforts have progressed,”
said Henderson Councilman Andy Hafen.
“Within a few short years, Henderson’s
Water Street District will be transformed
into an exciting and prosperous area where
people will work, live and play.”

The Pinnacle, a $2 million, three-story,
12,000-square-foot, “Class A” office and
retail building located at 203 S. Water Street
is slated for completion in summer 2005. It
is estimated that the project will contribute
more than $150,000 in business and prop-
erty tax dollars over the next 10 years. The
City of Henderson Redevelopment Agency is
providing financial assistance in the form of
a $650,000 low-interest loan that will be
repaid to the city within five years.

Following Henderson redevelopment ar-
chitectural guidelines, The Pinnacle is

The Pinnacle is the first mixed-use project to be constructed in the

being constructed in the Moderne style.
The Pinnacle will include Cynnamon Styx, a
ground floor coffee house/bakery offering
weekday morning pastries, midday lunch,
Saturday entertainment and more. Cynna-
mon Styx will feature an outside patio area
on Atlantic Street.

The second and third floors will be 100-
to 200-square-foot executive office suites,
some with balconies, offering secretarial
services, telephone systems, Internet ac-
cess, copier, mail and messenger services,
janitorial service and attractive common-
area conference rooms on both floors.

Pullen, who is a 20-year Las Vegas resi-
dent, has assembled an all-woman design
team to create the project. The Las Vegas-
based team members include: Linda Har-
ris, LF Harris Construction; architect Ofra
Gellman, MWT OFRA Architecture; and
Margie DeLaurell, PE, Nevada By Design,
Civil Engineer & Consulting. Judy Henkens
of Asset Realty in Henderson’s Water Street
District is handling leasing.

“I wouldn’t have chosen any other lo-
cation for this project,” Pullen said.
“There’s a sense of community here.
Even more importantly, this location is an
excellent business decision. The Hender-
son Water Street District is going to be
the place to live, work and play. The Pin-
nacle’s executive office suites are going
to be ideal for professionals, such as at-
torneys who can walk to the courthouse

Henderson Downtown Redevelopment area.
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from here. Not to mention, we will be the
only coffeehouse/bakery in the immedi-
ate area.”

City officials and downtown supporters
said The Pinnacle is just part of the begin-
ning of something special.

“The Pinnacle is the first in a number of
construction projects that are coming to
fruition within the Downtown Henderson
Redevelopment Area,” said Rob Ryan,
manager of the Henderson Redevelop-
ment Agency. “Developers are recogniz-
ing the benefits associated with being on
the ground floor of downtown Hender-
son’s rejuvenation.”

Arts and
Entertainment Abound

in Downtown
Henderson

Southern Nevada residents and visitors
alike are attracted fo the aris and en-
tertainment culture of Downfown Hender-
son. Due to the efforis of the Henderson
Redevelopment agency and &5 working
partnerships with such organizztions as
the Downtown Henderson Business Asso-
ciation, privately owned art esizoiishments
continue to flourish on and 2round Sender-
son’s Water Street.

Among them is the Ari Emporium, which,
after only one year in business. has ex-
panded twice — more ihan doubling is
original square footage. According 0 Jan
Deutsch, founder of The A Emporium,
sales at the gallery were 2hsad of projec-
tions six months afier opening. 2nd contin-
ue to exceed the expecizhions put forth in
her business plan.

In the past year, several non-ari busi-
nesses, including Assst Reafly and Gold
Casters Jewelry, have ss=n fremendous
growth in sales and actiwity. The owners of
the companies believe $zt gain is due, in
part, to the increased acivity in the down-
town area from the aris. murals and other
events in the Water Strest Disinici.

Professional Design Associzies Engi-
neering has also grezily bensfiied from a
large increase in properiy valuss. Tom Fos-



The Water Street District
Is Where 1s At!

In addition to the monthly Third Thursday
events, the Henderson City Hall revolving art
exhibit, various gallery showings, restau-
rants, craft stores and a series of historic
murals, residents from all over the Las Vegas
Valley attend a myriad of special Henderson
celebrations including:

ter, owner of the engineering firm, believes
those gains are partly a result of the in-
creased activity as well. All three of these
businesses participated in redevelopment
assistance programs to relocate, expand or
develop new projects for their businesses
within the last two years.

Additionally, The Old Town Art Gallery
and City Lights Art Gallery present new
shows on a regular basis and, along with
other downtown merchants, participate in
the Water Street District’s Third Thursday
event — a celebration of the arts and com-
munity in downtown Henderson featuring
arts, entertainment, food and special of-
fers. Going strong since May 2004, this
monthly event has seen a surge in atten-
dance each month from art lovers across
the Las Vegas Valley.

In addition, a third historical mural is
planned for completion in March 2005.
Through the efforts of Arts Alive! Downtown
Henderson, these murals, located through-
out the Water Street District, are bringing
history to life for both citizens and visitors
alike to enjoy.

For more information on the
Henderson Redevelopment Agency
and opportunities call:

Robert Ryan, redevelopment manager,
at 702-267-1515.

Springsational Heritage Day Parade with Chili Cook-off & Car Show April 23
AriFest of Henderson May 7-8
Wheels on Water Street Bicycle Rodeo May 21

Concerts in the Park

June-August

Super Run Car Show

September 22-25

Henderson’s Terrible 400 Tech & Contingency Celebration

December 2

Holiday Parade

December 10

Water Street Regatta

December 17

Farmer’s Market

Every Friday from 10 a.m.t0 5 p.m.

Office Condo Ownership.
It's Just Smart Business.

Investing in office condo ownership makes good business sense.
Take advantage of the multiple financial benefits of building equity
vs. paying rent. Shea Commercial’s Class A luxury office condo space
is designed to meet your current needs and future expansion.

Recognized hy NAIOP for its industry expertise, Shea Commercial
offers prime locations for small to medium-sized businesses
throughout Las Vegas — including the right location for your
business. Suites from 1,000 to 20,000 square feet are available.

SHEA 5

Commercial phoenix s ballas » Las Vegas
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Convention Groups

Flocking to Henderson

Henderson is becoming a destination of
choice for convention groups from
coast-to-coast. Located just minutes from
the Las Vegas Strip, Hoover Dam and the
world-famous Lake Mead, Henderson has
all the services and amenities necessary
for a successful conference, as well as the
personalized attention at affordable prices
to ensure a memorable event.

Attracted to Henderson by its affordabil-
ity and accessibility to restaurants, golf
courses, major freeways and the famous
Las Vegas Strip, meeting planners also
recognize Henderson’s unique character
with its small town hospitality and five-star
resorts. Five area hotels, which provide ex-
ceptional meeting space, are the Station
Casinos’ Fiesta Henderson, Green Valley
Ranch Resort and Sunset Station Hotel and
Casino, and the Ritz-Carlton and Hyatt Re-
gency, both Lake Las Vegas resorts.

“The Station Casinos offer a wide range
of features for meeting planners,” said
Traci Young, corporate director of sales for
Station Casinos. “While Green Valley Ranch
caters to high-end corporate planners, Fi-
esta Henderson’s space is geared toward
more budget-minded companies. We offer
something for everyone.”

“Henderson has evolved into a world-class destination and
offers visitors and conventioneers alike an experience they will

definitely want to repeat.”

Lisa Jolley

Fiesta Henderson features over 4,500
square feet of meeting space, and its meet-
ing rooms hold up to 125 attendees com-
fortably. The hotel/casino provides a more
“at-home” feel, with personalized service
that caters to family groups and locals more
so than some of the larger hotels and re-
sorts. In addition, it offers a great location,
near the Sunset shopping area and Inter-
state 95, as well as basic technological and
catering services, all at a great price.

While Fiesta Henderson hosts smaller
gatherings, Green Valley Ranch Resort hosts
larger groups, from pharmaceutical to retail-
related companies. The hotel/casino has a
total of 50,000 square feet of space, with
three ballrooms, 14 additional breakout
rooms and an eight-acre garden pool area
with 7,000 square feet of outdoor special
event space. Conference rooms feature
state-of-the-art technology, including ad-
vanced overhead and media equipment and
wireless Internet connectivity.

Executive Director, Henderson Convention Center and Visitors Bureau

“Meeting attendees find that Green Val-
ley Ranch has it all,” said Veronica Kistner,
director of sales at Green Valley Ranch Re-
sort. “Those leery of being too far from the
Strip realize it is close enough that it can be
viewed from the hotel, yet far enough away
that it is easy to keep your mind on the
business at hand.”

Also in the family of Station Casinos,
Sunset Station Hotel and Casino hosts
many corporate gatherings, ieam events
and local social events in its 13,000 sguare
feet of space each month. The hotel/casi-
no’s amphitheater is an idsal venue for out-
side concerts and events. Other features in-
clude Club Madrid. the hoi=l's nightclub,
movie theaters and 2 new bowling center.

Other advaniages T booking events at
Sunset Siation mcluce regular shuttles to
and from the awrport 2nd 2 Sirip shuttle, as
well as ¥ics Quest an on-premise day
care faciy. T=chmological equipment and
unimi=s aoosss  daia ports and other

Green Valsy Sanct S&=ar & ove @ @y wenwes in Henderson
WS InEE SIEres T MESENgS and conventions.
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Henderson Convention Center

Internet services are available as well.

The Ritz-Carlton, Lake Las Vegas is an-
other resort designed with meeting and
event planners in mind, and business exec-
utives from corporations — from automobile
companies to professional associations —
are taking advantage of the prime meeting
space at the Henderson resort.

a Convenient Option

he 33,000-square-foot downtown primarily serving as a community-based
Henderson Convention Center is con- venue, providing Henderson residents
veniently located in one of the nation’s and businesses highly affordable meeting

Its 33,000 square feet of conference and
banquet space includes an 11,813-square-
foot ballroom and 7,423-square-foot pre-
function area, perfect for small gatherings
of 10 to larger groups up to 1,000. The re-
sort’s technology department provides the
most advanced services for business pre-
sentations, from high quality sound sys-
tems to high-speed Internet access.

The Ritz-Carlton also provides meeting
attendees a prime location. Situated on
beautiful Lake Las Vegas, it is close enough
to the action of the Strip, yet a world away.
The resort allows for easy access to two
championship golf courses, The Falls and
Reflection Bay, as well as spa facilities,
shopping venues and restaurants.

“Our proximity to the major entertainment
venues, combined with the absence of foot
traffic and gaming, offers guests a perfect
business meeting environment,” said Bon-
nie Crail, director of public relations for the
Ritz-Carlton. “That, in addition to being sur-
rounded by the great outdoors, makes the
resort a perfect meeting venue.”

The Hyatt Regency at Lake Las Vegas
Resort hosts many incentive business trips
and other meetings, including groups in the
insurance industry, pharmaceuticals, auto-
motive and other high-tech companies.

“With 40,000 square feet of indoor
meeting space, a 21,000-square-foot ball-
room, and 70,000 square feet of outdoor
space available to groups, the hotel was
designed with conventioneers in mind,”
said Robert Purdy, director of sales and
marketing for the Hyatt Regency. In addi-
tion, the hotel boasts an in-house AV de-
partment that oversees the varying needs
of conference presenters and attendees.

Another attractive incentive to holding
events at the Hyatt Regency is the view of
the lake from the ballroom and from most of
the guest rooms. Views of the city from the
lake’s golf courses are also magnificent.

fastest-growing
cities, just minutes
from McCarran Inter-
national Airport. Its
close proximity to the
Las Vegas Strip and
centralized downtown
Henderson address
make it an ideal loca-
tion for community
and social events,
tradeshows, meet-
ings, banquets and
seminars.

Recently the facility
has transitioned to

ch(_jerson

wention Center

facilities. The
public and com-
munity partner-
ship positions
the Henderson
Convention Cen-
ter as a viable
meeting location
for local civil
and youth orga-
nizations, local
corporations and
associations,
as well as social
events.
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Planning for Meetings - of AU Sizes - Is Easy

Henderson offers a myriad of meeting
spaces suitable for almost any type and
size group. Upscale, high-end boutique
properties are most suited for Fortune 500,
corporate, medical, insurance and incen-
tive markets.

For a more budget-conscious group,
Henderson offers a unique mixture of di-
verse facilities. Meeting planners can
choose from more than 200,000 square
feet of function space available for small to
large meetings as well as small trade
shows, including:

e Hyatt Regency at Lake Las Vegas Resort
(in Henderson); 40,000 square feet of -in-
door meeting and banquet facilities;
70,000 square feet outdoors.

e Sunset Station Hotel & Casino; 13,000
square feet of meeting space.

e The Fiesta-Henderson Hotel & Casino;
5,000 square feet of meeting space.

e Green Valley Ranch Resort; 50,000
square feet of meeting space.

e Ritz-Carlton Lake Las Vegas, (in Hender-
son); 33,000 square feet of indoor meeting
space; 36,500 square feet of outdoor
meeting space.

 Henderson Convention Center; 13,765
square feet of meeting space

Other intimate meeting spaces can be
found at such hotel properties as: Court-
yard By Marriott, Hampton Inn & Suites,
Hawthorn Inn & Suites, Holiday Inn Express
and Railroad Pass Hotel and Casino.

Main Meeting Sites:

Hyatt Regency at Lake Las Vegas Re-
sort Amenities: 496 deluxe rooms, includ-
ing 47 suites and 10 casita units; 40,000
square feet of indoor meeting space and
70,000 square feet of outdoor meeting
space; 320-acre lake; European-style casi-
no; Camp Hyatt for Kids; full-service spa,
Jack Nicklaus championship golf course;
17 miles from Las Vegas Strip, 14 Miles
from McCarran International Airport
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Ritz-Carlton Lake Las Vegas Amenities:
17 miles from the Las Vegas Strip and a
25-minute drive from McCarran Interna-
tional Airport; 349 luxurious rooms and
suites; a spectacular Italian-inspired spa
and fitness center; 36 holes of champi-
onship golf; beach and lake activities; Ital-
ian gardens; 33,000 square feet of banquet
and meeting space (including 2 ballrooms
& outdoor venues).

Green Valley Ranch Resort Amenities:
490 intimate guest rooms; 45 luxurious
suites; down comforters in each room; in-
room coffee; twice daily housekeeping,
high-speed Internet access; 50,000 sq.ft.
of meeting space

Sunset Station Hotel & Casino Ameni-
ties: 457 guest rooms; 13,000 square feet
of meeting space; 13 movie theaters; 14
restaurants; six lounges; exercise room;
across from The Galleria Mall.

The Fiesta-Henderson Hotel Casino
Amenities: 224 deluxe rooms, with non-
smoking rooms available; seasonally open
swimming pool; six signature restaurants;
gift shop; youth arcade; three bars/lounges
and live entertainment

Courtyard By Marriott Amenities: 155
rooms; fitness center; heated pool;
Jacuzzi; free HBO, CNN & ESPN; 1,286
square feet of meeting space.

A

The Florentine Gardens at Montelage ¥iege &= &

Hampton Inn & Suites Amenges 99
rooms, suites available: =rge wars 2esks
in every room; two phons Wmes Wi dafa
ports; free local calls; fres Susmess c=nter:
free breakfast buffel: T2 Sasas tookies
and milk; outdoor SwmEE SEoi'spa;
health club facilities: 7 500 smuar= ==t of
meeting space.

Hawthorn Inn & Saies Smeniies free
continental breakizst 2= Smr Suer pool
and spa; fiiness cemier W= W= c2lls;
free USA Today nensssmes &=e W with
VCR; kitcheneiiss: tEnmESs = Suics;
two-line phones Wil &= BEe= guest
laundry; AAA. Semior. SO S aovem-
ment rates.

Holiday inn Exgeess Smsmiies 101
rooms, Suites e S W cesks
in every roony D SRERERES Wi daia
ports; free local cals =N c=nicr;
free breakizsi Duiffes Tl SENe Cooiies
and mik: 257 SErSENE M makeTs,
hairdryers; ooifiser SEENENNE 200 <03
health ciud =riites Sy Smines

Lake Mead Welss Smemilies = oS
swimming poat == camE Ie=csst
free local i Thes S =TS =g
Hendesor Zomemr s

Railrcad Pams SaE @t I3si0
three roras. =~
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Fore! Henderson Offers
World Premier Golf...
and a Lot of 1t

enderson is a golfer’s paradise and

home to some of the West’s best-known
golf courses. Ten public, semi-private and
private golf courses provide a full range of
challenges, from the short, par-60 Desert
Willow to the Jack Nicklaus-designed Re-
flection Bay at Lake Las Vegas Resort.

The Rio Secco Golf Club in Henderson is
one of the top courses in the country and is
the residence of one of the nation’s leading
golf schools, the Butch Harmon School of
Golf. Harmon's list of students is a “Who’s
Who” of golf and includes tour champions
Tiger Woods and Davis Love |II.

Henderson’s other popular courses in-
clude: Revere at Anthem, Black Mountain
Golf Course, DragonRidge, Legacy Golf
Club and WildHorse Golf Club.

In fact, Henderson courses received nu-
merous Fairway Awards in 2003 from
Vegas Golfer Magazine, one of the top golf
magazines in the West. The awards includ-
ed the following:

Best High End Golf Course:

Reflection Bay, designed by Jack Nicklaus
(Readers’ Pick)

Best Par-3:

Reflection Bay, No. 17, designed by Jack
Nicklaus (Readers’ Pick)

Rio Secco, No. 6 (Magazine’s Pick)

Best Par-4:

Wildhorse Golf Club, No. 18 (Readers’ Pick)
Best 19th Hole

Revere at Anthem (Magazine’s Pick)

You'll Find Something Unique in -

and around - Henderson

he Henderson area has a variety of

unique attractions for visitors to enjoy.

The majestic Hoover Dam provides histor-
ical tours year round. Henderson visitors also
may experience the fun and relaxation of-
fered by the nearby Lake Mead Recreational
Area or the beauty and hiking trails of Red
Rock Canyon. Of course, the Las Vegas Strip
is only a few short minutes away as well.

The Clark County Heritage Museum, a
Smithsonian affiliate, offers a unique collec-
tion of Southern Nevada history. Visitors will
discover the secrets of the Mars family’s
chocolate-making tradition by visiting the
Ethel M Chocolate Factory, which also fea-
tures a Botanical Cactus Garden with over
350 species of cactus, succulents and
desert plants. Ron Lee’s World of Clowns
features a tour of the production process in-
volved in making Warner Brothers and Dis-
ney sculpted figurines.

& Reduce Personal Liability
& Get Important Tax Breaks
& Increase Business Credibility

NevBussiness_3/05

1-866-453-3318__ 1)’

THE - -
www.incorporate.com Company Corporation

—-.—-—..The trusted way to Incorporate since 1899.

-/ &5 Incorporation
Fig. = Made Easy!

Set up Your Corporation
or LLC Today!

Call now o set up your company or d p
to order our FREE “How-To” Guide é

S
>

¢ Fast, Easy and Affordable
¢ Company Formation Experts
¢ Nationwide Services

¢ iHablamos Espafiol! ¢

Let Our 106 Years of Experience Work for You!

1-866-453-3318

www.LLC.com

The Company Corporation® is a service company. We do not provide legal advice,
and our services are not a substitute for advice from a licensed attorney.
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here is never a lack of things to do in

Henderson. Whether your taste is for
the arts and culture, fine dining and shop-
ping or enjoying today’s top entertainers,
Henderson has something to offer.
e At Henderson’s Lake Las Vegas Resort,
MonteLago Village’s cobblestone
streets guide visitors through lakeside
cafés, art galleries and museum-like col-
lections of the world’s most exclusive
boutiques. Reminiscent of the charming
ambiance of an ltalian village, MonteLa-
go even features sunset cruises aboard
authentic gondolas.
¢ The District at Green Valley Ranch
is described as a unique metropolitan
lifestyle experience with more than 40
stores and restaurants lining both sides
of a bustling “Main Street,” topped off
by 88 luxury lofts and flats and offices.
The first “urban” design location in the
Las Vegas Valley, The District includes
such nationally recognized shopping es-
tablishments as REl, Talbots, Pottery
Barn, Brighton and Jos. A. Banks, among
many others.
e Henderson’s Bird Viewing Preserve
provides the public a venue to see and
learn about birds in a human-made
habitat providing naturally occurring
food sources for resident, migrating
and nesting birds. The city-owned pre-
serve is home to more than 200 species
of birds.

i b o B @
ArtFest of Henderson is the city’s largest
annual event.

e The Water Street District in Down-
town Henderson is an emerging arts dis-
trict. A number of sensational art galleries
display the works of Southern Nevada
artists, many of whom are nationally
known. Visitors to the Water Street Dis-
trict can enjoy shopping and dining at
local establishments.

e For the 19th year, the Arts Council of
Henderson will be producing Nevada
Shakespeare in the Park at the Hender-
son Pavilion. The annual festival — which
will be held this October at the Henderson
Pavilion — features the Arkansas Reperto-
ry Theatre, one of the nation’s elite tour-
ing Shakespeare groups.

Thousands Of Years Later,

The Roman Aqueducts Still

Serve Communities.

Our Goal Is The Same.

We Make It Happen. PBS%

2270 Corporate Circle ® Suite 100 ® Henderson, NV 89074 ® pbsj.com ® 702-263-7275
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e The eighth annual ArtFest of Hender-
son will be held Mother’s Day weekend —
Saturday, May 7 and Sunday, May 8 — in
downtown Henderson’s Water Sireet Dis-
trict. The event — which drew over 50,000
attendees last year and is the city’s
largest annual event — will feature work
from over 200 national and local artists,
as well as food and live entertainment for
the entire family.

The two-day festival is becoming a
Mother’s Day weekend tradition in South-
ern Nevada with its displays ranging from
traditional, such as ceramics and paintings,
to more unusual pieces such as woodcuts
and mixed media. Since its inception in
1998, the ArtFest of Henderson has helped
to spur the redevelopment movement in
the downtown area of Henderson. The city
has since focused on developing the area
as an art and cultural district, and three art
galleries have recently been established in
the Water Street District.
¢ Henderson’s Terrible 300 Desert Race,
Henderson’s premier desert racing event,
draws racers and spectators from across
the country. 2005 marks the fourth year for
this event, which will take place December
2-4. A host of festivities lead up to race
day, providing entertainment for the entire
family. Several classes of off-road vehicles,
buggies, ATVs and motorcycles compeie on
a rugged 300-mile desert course.

e Harry Connick, Jr., Leann Rhimes, Kathy
Mattea, LL Cool J, Smokey Robinson and
Train. Those are just a few of the world’s
top entertainers who have appeared or
are scheduled to perform at Henderson
venues, including Lake Las Vegas Resort,
Green Valley Ranch Resort and the popu-
lar Henderson Pavilion.

¢ The Pavilion is the largest outdoor am-
phitheater in Nevada and the first of its
kind in Southern Nevada. The Henderson
Pavilion is a state-of-the-art venue for
the visual and performing arts, with a
stage that can accommodate perfor-
mances from soloists to full-scale Broad-
way productions.



Henderson

Becoming a Hub
of the Southwest

ecause of its location and easy access,
Henderson is becoming a hub for busi-
ness and leisure in the Southwest.

Henderson is located 15 minutes from
the Las Vegas Strip and McCarran Interna-
tional Airport. It is approximately a 40-
minute flight or a five-hour drive from Los
Angeles. Henderson can be reached, by air,
from Phoenix or Salt Lake City in under an
hour. Stretching 96 square miles from Lake
Las Vegas to the east and Interstate 15 on
the west, Henderson forms the southern
edge of the Las Vegas Valley.

Henderson’s easy access to McCarran
International Airport and convenient loca-
tion between two major freeways connect-
ing Henderson to California, Arizona and
Utah, make getting to and from Henderson
easy. Henderson’s convenient location and
easy access to freeways and airports are
often cited in visitor surveys as a com-
pelling reason why meeting planners utilize
Henderson’s numerous meeting venues.

McCarran International Airport, ranked
among the 10 busiest airports in the na-
tion, served more than 41.4 million pas-
sengers in 2004. Henderson is a short drive
from McCarran International Airport. Public
bus service and shuttles transport visitors
to and from the airport and between attrac-
tions and hotels in Henderson.

For more information
on conventions and meetings
in Henderson, call:
Lisa Jolley, executive director

of the Henderson Convention Center
and Visitors Bureau at
(702) 565-2171.

The Henderson Pavilion is the largest outdoor amphitheater in Nevada. This state-of-the-art venue

can accommodate performances from soloists to full-scale Broadway productions. The City of Hen-

derson provides a variety of cultural events throughout the year. From ArtFest to the Henderson Civic

Symphony, Missoula Children’s Theatre to Concerts in the Park, and from the Made in Nevada Art
Fair to the Annual Shakespeare in the Park, there are events to please people of all ages.

MARKET INFLUENCE.

CB Richard Ellis completes more transactions and services more property than anyone

else. We use our insight, experience and resources to anticipate opportunities, seize
competitive advantages and execute the best real estate strategies for our clients.
Put the power of influence behind you.

Contact our Las Vegas office for your Southern Nevada Commercial Real Estate needs.

702.369.4800

| www.cbre.com

CBRE

KNOWLEDGE THAT CAN TAKE YOU PLACES CB RICHARDELLIS  #1 in commercial real estate worldwide.

AGENCY LEASING | ASSET SERVICES | CORPORATE SERVICES | DEBT & EQUITY FINANCING | INVESTMENT PROPERTIES | TENANT REPRESENTATION
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Nevada First Bank

Helping Henderson Grow

In June of 2004, Nevada First Bank
opened a branch on the corner of Eastern
Avenue and St. Rose Parkway to service its
clients in the Henderson and Green Valley
areas. “With the addition of this new
branch in the Henderson area, we were
able to achieve tremendous overall growth
in the bank in 2004,” said Nevada First
Bank’s President and CEO, Arvind Menon.
He added, “With our presence in this con-
tinuously growing area, we have had an
opportunity to help fund growth in the com-
munity through lending to local businesses
and individuals.”

Nevada First Bank was founded in 1998
by a diverse group of local community
leaders. Its corporate headquarters and a
financial center are located near the inter-
section of North Rainbow Boulevard and
[-95, and the bank has three additional fi-

nancial centers in the Las Vegas Valley. The
bank has a staff of more than 90 employ-
ees, chiefly involved in meeting the needs
of the business community.

“Some companies find themselves at-
tempting to be all things to all people, and
over time, they find that’s not successful for
their customers or themselves,” said Menon.
“By maintaining our focus on serving busi-
ness customers and meeting their specific
needs, we have developed a loyal following.”

To serve the changing needs of its cus-
tomers, Nevada First Bank offers a range of
business banking services, including com-
mercial loans, cash management and on-
line banking. The bank customizes a pack-
age of services for prospective business
customers, many of whom are referrals
from other customers, and expands or ad-
justs those services as the business’s

needs change over time. 25 & fandle
their banking needs by spesliee arsctly
with associates by phone or wsme Srsilet
— the bank’s online Ganking pmo=m —
customers rarely ness & WSk 2 Se=ncial
center. Some business ISmEs i== fhe
extensive, free coures Ssmwes ofe=s by
the bank, saving s=lisiie Sme & con-
trollers or other cmpiess

Nevada Frsi 5ank = 20 &e member
of the commumity ZnE ComENEES Sime 2nd
resources i 2 el F B SiEaes.
Among the orcame=iars e = benciit-
ed from Nevas= Sr= S=W'S g=serosity
are: the Clark Coumy St Disirici —
Lamping Elemes=ry Stk C=ssrooms
on Wheels; Bio SmesESe Ssi=s of
America; the Juwemie DEees Sescarch
Foundation; and &= Umeessiy & Nevada,
Las Vegas Coliege & Sisiess.

WORK ALL DAY
PICK UP MY SON
MAKE DINNER
PAY THE BILLS
WALK THE DOG...

..who has time for a degree?

I do.

At National University, we know your time is precious, but so is
your future. Now you can get a high quality education without
sacrificing your work and family commitments. National
University is pleased to offer more than 30 accredited online
degree and certificate programs to the citizens of Nevada.

Select business courses will be offered onsite at 2 new
location opening May 2005. Our unique one-courss-
per-month accelerated format allows you to work
full-time while going to school. And you'll still hawe
time to do the laundry.Call today at (702) 4922935,

© National University 2005

10120 South Eastern Avenue, Suite 206, Henderson, Nevada 89052 ® www.nu.edu ® 702-492-4939
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Offering:
e Full-Service Commercial Property Management

i =g
Ey E QU u S * Leasing and Brokerage Services

e Building and Landscape Maintenance

Henderson:

A City on the Grow

MANAGEMENT CORPORATION o | andlord or Tenant Representation

Frank Gatski, President/Owner
3400 W. Desert Inn Rd. e Suite 24 e Las Vegas, NV 89102

enderson, the fastest-growing city in 702-221-8226 © Fax: 702-221-1256 ® www.equusnevada.com
America from 1990 to 1998, remains

one of the top-five fastest growing cities
in the nation.

Year Population Increase CELEBRATION
1950 5,717 -
1960 12525  119% Before
1970 16400  31% Henderson was
1980 23376  49% Henderson,
1990 64,942  166% Nevada Power
2000 175381  170% ~ was there.
Source: United States Census Bureau

T
Year Population
(Projected)
i g We're proud to be a

part of your success

2010 313,302
2015 373,988
2020 417,443

and will help make

sure your future is

just as bright.
2025 459,463

2030 482,020

2035 502,475

Source: City of Henderson, Community Development

A

Nevada Power.

nevadap()\\fer.com
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VPoint: Engineering The New Henderson

Point, a leading Nevada civil engineer-

ing company with a staff of more than
50 employees, has played a part in helping
Henderson grow and develop. “We are
proud to be a part of the Henderson com-
munity, and our office headquarters are lo-
cated in the Whitney Ranch Business
Park,” said Kathy R. Smith, PE, who serves
as the president of VPoint. Smith joined the
company in 1993 and purchased the busi-
ness from the original partners in 1996.

In December 2004, VPoint was acquired
by the TRC Companies, but will maintain its
name and its management team. This
merger will enhance the services provided
to clientele by enabling it to draw from
TRC’s vast resources.

TRC is a full-service organization provid-
ing customer-focused solutions for a broad
range of project requirements, including
strategic planning, engineering, permitting,

construction, and construction manage-
ment/quality assurance. TRC is a New York
Stock Exchange corporation employing ap-
proximately 2,800 employees in 80 offices
throughout the United States and South
America. Services provided by TRC are di-
vided into four primary areas: infrastruc-
ture/land development, environmental ser-
vices, energy, and exit strategy.

Although VPoint has enjoyed success in
designing and supervising engineering
projects in both ends of the state, it also
assists some local governments in review-
ing and checking plans. “With all the devel-
opment going on, entities can't keep up
with the demand, which makes it more ef-
ficient for them to outsource some of their
engineering work,” explained Smith.

In 1997, she opened an office in Reno to
provide civil engineering services to public
agencies, and in particular, for public works

Fremont Medical Centers

projects related to sewer, storm drainage,
water systems, streets, road and highways,
and civil engineering site desian.

For the City of Henderson City 52l &xman-
sion, VPoint completed 2l $he ol imorove-
ments to connect the exsing Ciy =28 with
the emergency faciliies buliding 2nd park-
ing structure, adding 2n 205Soral 212 554
square feet to Cily Hall This work included
horizontal conirol for e sSuciures,
drainage, potable w=i=s sami=ry sewer and
grading to accommoc== Tis a0500n.

For the Cily of Hengerson Waizr Recla-
mation Facility. Pa=s= il Smansion, VPoint
provided constucham S=kang verification.
This expansion proess wall 2dd 8 million
gallons per dzy WD of Bguid stream
treatment and mo==se bol liquid and
solids capacity @ 32 MED. The oial con-
struction cost s aop==s D be in the
range of $55 milon & SF0 malon dollars.

Serving Henderson’s Medical Needs

ince its beginning in 1985, Fremont

Medical Centers has grown from one
small center to nine locations, with over 60
physicians and 400 employees. It has three
facilities in Henderson: a primary care cen-
ter at Lake Mead and Van Wagenen that
serves over 200 patients each day; Fre-
mont Children’s Clinic at Green Valley Park-
way and the 1-215 Beltway; and Fremont
Women’s Healthcare at E. Lake Mead and
Boulder Highway.

The company’s founder, J. Corey Brown,
MD, came to Southern Nevada in 1975 and
worked as an emergency room physician
at several local hospitals. He established
the Valley’s only lifesaving Flight for Life
program, and served as its Medical Direc-
tor from 1980 to 1984.

Dr. Brown opened Fremont Medical Cen-
ter in 1985 in the former J.C. Penney de-
partment store at the corner of Fremont

Street and Sixth Street in downtown Las
Vegas. Dr. Brown added more physicians to
the staff, as well as a physical therapy de-
partment, and eventually established his
own practice on the second floor of the
building while overseeing the Fremont
Medical Center practice.

As the Las Vegas Valley continued to
grow, more clinics were opened, and last
year the nine facilities combined to serve
over 300,000 patients. Ernest Barela, pres-
ident and chief operating officer for Fre-
mont Medical Centers, estimates they will
serve 350,000 people in 2005. Future plans
call for the construction of a new medical
center in the northwest by the end of this
year, and another one in conjunction with a
new Sunrise Hospital facility near Stephanie
and [-215. Dr. Brown is still working each
day as a physician, continuing his record of
serving the Southern Nevada community.

26 NevadaBusmess & HENDERSON SUPPLEMENT

Physicians from Fr=mont Meacal Cen-
ters staff the emergency rooms = South-
ern Hills Hospital 2nd Moum=new Hos-
pital. The company aiso epes=i=s T
(Fremont Inpatient Te2m. This = 2 =am
of physicians, expers | Ser 5. who
are dedicated to owersssmg 2l S=mont
Medical Center paiients curing 5= hos-
pitalization in any hospi=l = &2 Las
Vegas Valley.

Barela pointed out Tzt F=mont Med-
ical Centers has commiz=s = making
the transition from paper medical charis
to electronic medical records. &S prima-
ry care center in Hengersom s almost
completely paperiess. A&long with
streamlining recordkssping for physi-
cians, electronic records offer many ad-
vantages fo paiients. including auiomat-
ic reminders of due daiss for medical
tests or vaccinafions.




he Spa at Green Valley Ranch complet-

ed a major expansion this month, al-
most tripling its original size. It now offers
30,000 square feet of space devoted to im-
proving the health, wellness and beauty of
local residents, as well as visitors to the
Green Valley Ranch Station Casino. The
number of private treatment rooms has in-
creased from 12 to 28, and additional VIP
“pampering suites” cater to wedding par-
ties and other gatherings in which groups
want to receive spa services together.

The expansion also included the addition of
a 75-meter lap pool with a glass bottom; five
outdoor treatment cabanas have the glass
pool bottom as their ceilings, allowing natur-
al light to enter through the water and creat-
ing special lighting effects. A new steam
room is also accessible from outdoors. “This
expansion makes us one of the largest spas
in the nation and puts us in a world-class cat-
egory,” said Spa Director Keri Printy.

A state-of-the-art fitness center and ex-
ercise studio allow guests to work out and
stay fit while on vacation. The spa also in-
cludes a salon offering hair treatments,
manicures and pedicures. The salon offers
wedding-day packages, bridal makeovers
and makeup for formal events.

Spa services include 13-head Vichy
showers, treatment packages, body wraps,
body masks, exfoliation and waxing. Ther-
apists use several different massage tech-
niques, including traditional Swedish mas-
sage, deep tissue massage and
aromatherapy massage. The spa has sev-
eral signature treatments, including Kona
Coffee Crush, Green Valley Green Tea Wrap
and Eminence Paprika Facials.

The Green Valley Ranch Station Casino
was recently awarded the AAA Four Diamond
Award and voted “Best Local Hotel” by the
Las Vegas Review Journal. Green Valley
Ranch offers a 490-room hotel, a casino and
sports book, several fine-dining establish-
ments and a multiplex theater. Adjacent to
the resort is The District, featuring high-end
retail shops and restaurants.

THE EXPERTS
THE SYSTEM
THE DIFFERENCE

We combine over 34 years of investment sales with
the largest national sales force specializing in retail,
multifamily and office/industrial transactions.

Marcus & Millichap is the only brokerage firm with
an entire system dedicated to investment brokerage.

We leverage the largest investment sales force in the
nation backed by the latest in technology and up-to-
the-minute research to maximize value for each client.

3993 Howard Hughes Parkway, Suite 120
Las Vegas Nevada 89109
(702) 693-5800

Offices Nationwide
www.marcusmillichap.com
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Real Estate Investment Brokerage Company

Architecture | Sociology | Sustainability

LUCCHESI GALAT|I ARCHIEECTS

Solutions for a connected world.

702.263.7111 www.lgainc.com
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REGIS

ViltESR S

Sandra

Wife

Mother

Working Professional
Regis University student

It works
for me.

OFFERING BACHELO
& MASTER'S DEGR

Business,
Liberal Arts, Education,
Marriage & Family Therapy

Green Valley Campus 990-0375
Summerlin Campus 932-1090

Online Courses Available
Enroll Today

www.regis.edu

BANKing
on Hende;rsg_)n?

So are we.

BLACK MOUNTAIN
COMMUNITY
BANK

Imagine... Banking the Way You Remember!

Business Banking
Personal Banking
& g990-5900 Fic

Valle Verde at Horizon Ridge, Henderson
www.blackmountaincommunitybank.com
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The 2004 Kosmont-Rose Cost of Doing Business Survey rated Henderson as a “Low
Cost City,” analyzing six types of taxes including business license levies, properiy =2
sales tax and utility taxes in 314 cities nationwide.

Chief Executive magazine ranked Nevada as the second-friendliest state
in which to do business.

2004 Excellence in Youth Sports Award finalist

Sports lllustrated 50th Anniversary Sportstown

Certified Literate Community

National Gold Medal Winner for Parks and Recreation

Quality Sports Magnet Center presented at Youth Sports Summit
Cashman Good Government Award, Nevada Taxpayers Association

The Tax Foundation ranked Nevada among the top 10 states with the mast
business-friendly tax systems at the beginning of 2003.

Best Workplaces for Commuters, recognition by the U.S. Environmeni= Saissian
Agency (EPA)

In March 2004, Inc. Magazine ranked the Las Vegas metropolitan 22 2= ane & T2
best locations for doing business.

DeBoer Excellence in Planning Award, 2002, for the Downtown Investmess Si=say
National Association of Industrial and Office Properties 2002 Merit Smars

In November 2004, the Milken Institute Best Performing Cities Index ramies L= Y=gas
as the second best metropolitan area in the United States based upan &= ssamamc
performance and its ability to create, as well as keep, the greaiest numtes &

jobs in the nation.

In December 2004, The Boyd Co., a New Jersey-based location consung Som.
rated the Las Vegas area as one of the least expensive cities for busmess.

AMWA Gold Award to the Department of Utility Services

Nationally Accredited Fire Department

Nationally Accredited Police Department

Nationally Accredited Parks and Recreation

The “Small Business Survival Index 2004” — published by The Sma¥ Susimess and

Entrepreneurship Council — ranked Nevada as one of the most enreprsnswr-Tnendly
states in the nation.




Cheryl Davis Shines with
“Platinum” Real Estate Portfolio

®

-

Cheryl Davis and Associates, pictured with Jim Pendray, co-owner of Platinum Properties. (Left to right): Cheryl Davis, Jim Pendray, Alisa Castillo, Donna Flanigan, Toni Smith.

or Cheryl Davis, 16 couldn’t be
sweeter. It's the number of years
she’s called Las Vegas home, and
there’s reason to celebrate.

As co-founder and co-owner of Platinum
Properties GMAC Real Estate, she’s the cen-
ter of attention in Las Vegas’ east side pre-
mier guard-gated real estate market. With a
portfolio representing over $100 million in
inventory, it's no surprise that passion and
professionalism drive this REALTOR®,
ranked number one in the country in 2003.

“Our standard of sales and customer
care are world class. I'm absolutely pas-
sionate about honesty and integrity,” said
Davis, who refers clients to other agents if
she even suspects that she and her team
won'’t be able to deliver 100 percent cus-
tomer service.

Davis is most at home in luxury’s lap,
and rightly so. After all — that’s where her
clients live. In 2004, the Elegant Homes Di-
vision of Platinum Properties GMAC Real
Estate had 73 closed transactions in Las
Vegas — what Davis called a “record year”
in the industry for high-end Las Vegas
homes. It was also a record year for Davis,
who was named GMAC Real Estate’s No. 6
top producer in the nation for 2004.

“There is finally an absorption for higher-
end properties here,” Davis said. “In the
past, the inventory for high-end exceeded
the absorption.”

In Las Vegas, where the stars have
aligned and the “if you build it they will
come” model is anything but a dream,
Davis’ reputation draws buyers. A skilled
negotiator, communicator and facilitator,
Davis said she listens to buyers’ needs.

“| demonstrate to clients early on that |
am professional and knowledgeable, have

a plan and follow through on their behalf,”
she said.

Jim Pendray, co-founder and co-owner
of Platinum Properties GMAC Real Estate
along with Davis, said buyers seek Davis
because of her hard work, tenacity, com-
mitment and follow-up. “Cheryl puts the in-
terest of the client first, she does whatever
is needed to handle the transaction, and
she does it with a smile,” he said. “I've
been in the business for 30 years and I've
seen many professional agents. Cheryl
stands out because she has been in the
business a long time and has never forgot-
ten what got her here.”

Thanks to Debra Pestrak’s Playing With
the Big Boys & Girls in Real Estate, resi-
dential pros around the country can read
how Davis climbed to the top. Her indus-
try-prowess earned her a chapter in the
book, published in 2005. She’s one
among a dozen top real estate profes-
sionals profiled.

Davis is a self-described listing agent, but
she sells approximately 40 percent of her
own transactions — something that’s almost
unheard of in the marketplace. She attribut-
es this aspect of her success to savvy mar-
keting, like listing Las Vegas resort proper-
ties to Chicagoans and New Yorkers in the
dead of winter. It also helps to have 11 Web-
sites and deliver personal attention, no mat-
ter what time the clock reads.

But it’s a passion for end results, not pay-
checks, that puts a kick in Davis’ high heels.
Real estate developers have taken notice.

Jack Webb is the developer of Parkline
Lofts, a 65-unit loft and penthouse project
that will sit in downtown Henderson off
Water Street. The units, priced from the
high $100s to high $300s, will be available

in early 2006. Webb selected Davis to rep-
resent the project. “Cheryl has a unique
combination of intelligence, market savvy
and enthusiasm,” Webb said. “The lofts will
be unique, constructed in steel instead of
the typical wood and plaster.”

Just a few miles away will emerge Aloft,
a multi-use SoHo-style community planned
for downtown Henderson, on Lake Mead
Drive. Steve Arrington and Ray Hoffman,
the project’s developers, selected Davis to
represent their classic combination of stu-
dio, loft and rooftop flats with Strip views
and a neighborhood feel. “Developers are
seeking us out because we have the skills
and the financial backing to bring buyers to
the plate,” Davis said.

While Davis prides herself on standing out
in a crowd, she’s likewise dedicated to mak-
ing sure that Platinum Properties agents are
head-and-shoulders above their peers.
Davis specializes in the east side area, but
the boutique company’s agents do business
Valley-wide. Davis said “Journey to Mas-
tery,” Platinum’s new agent development
“college,” is elevating everyone in the orga-
nization to the highest professional standard
— the platinum level. “If someone hears
‘Platinum Properties agent,” they know they
are working with a professional.”

'r.‘: \"T T

H 1egant I DTN &%

dslogadlll {;iJ;_;\/J
-/

To learn more about the
Elegant Homes Division of
Platinum Properties GMAC Real Estate,
visit www.Cheryl-Davis.com
or call (702) 951-4622.
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MASSENGALE CONSTRUCTION
Relationships
Key to Success

for Builder

Massengale Construction Company, Inc. is developing
several projects in the Henderson area.
Tommy Massengale is shown at the company's

Siena Pavilion Il project near St. Rose Hospital's Siena campus. &

moved to Las Vegas from his hometown

of Chattanooga, Tenn. to work as super-
intendent on commercial and custom
homes for a local contractor. Right from the
start, he sensed the hostility between local
developers and builders.

“It seemed like every developer was
angry at every builder all the time,” says
Massengale, now president of his own
firm, Massengale Construction Company,
Inc. (MCCI), whose office is located near
Buffalo and Vegas Drive in Las Vegas. “De-
velopers said everything negative about
contractors - that they were crooks and
thieves. There were rumblings about jobs
taking too long, being over budget and too
many change orders.”

But that wasn’t the way things were
back home in his tight-knit community.
Having worked in general construction
throughout the Southeast for nearly 2
decade, he knew better. The local indusiry
needed a big dose of “good ol’ boy™ South-
ern hospitality.

So after qualifying for his general contrac-
tor’s license in 2001, he parinersd Wi
Richard Gordon of Laurich Properiies and
launched MCCI. Maybe it was Massengales
Southern charm. Or perhaps it was his
youthful energy - he was only 27 when he
formed the company. Either way, numbers
don’t lie. Since then, his company has com-
pleted more than 100 commercial projects
and custom homes throughout Henderson
and Las Vegas. With 10 full-time employees
on board, the company grossed approxi-
mately $15 million in revenues last year.

His first client was Petco, which hired the
firm to construct a 15,000-square-foot
building in Henderson that took 10 weeks
to complete. From there, word slowly
spread about Massengale’s friendly style

In 1998, Marlon (Tommy) Massengale

NEVADA

B USINESS

and work ethic. He partly credits his suc-
cess to three client rules that never — ever
- get broken: clients can reach him any-
time, day or night; clients, not the firm, de-
termine how involved they want to be in
their project; and, the firm supports an
open-book policy. In other words, clients
can review financials, such as an itemized
list of project expenses, by simply asking.

So far. this sirategy has been working.
The firm never needed to hire a marketing
or pubiic relations firm, and until now,
never piacad an advertisement in any pub-
lication. Y=L MCCI has completed project
afier prosect for clients around Clark Coun-
y. Some of its completed jobs in Las Vegas
incluce Te Windmill Plaza on South Las
Vegas Souevard, Steiner’s |l on Buffalo and
Crys= P=l2ce on Flamingo Road.

Mezpwiiie. the firm is in the process of
consTucng 2 series of projects in Hender-
son. Sera Pzvion I, a $6 million medical
ohes Do, 2t 65,000 square feet and
== sores 7ion, sits across the street from
5S¢ Sos= Domnican Hospital Siena Campus.
The =xpec=c completion date is in May.

9 T = 2iso the exclusive builder for
=20 =200 T2n_ 2 chain of tanning salons,
Z0C & ocumenty building its third salon,
whes = £ 000 square feet, at Coronado
2ng S===m I Henderson.

WMass=ng=e s=ys his company also plans
on Sr==sr2 ground in June for Parkline
Los= 25 = milion condominium project on
225 Saf e 744 000-square-foot prop-
=5 Wil o= 55 wits. Although the firm
SomEames é=saps the projects it builds,
Mass=ng=e 2= == working with the ar-
Chi=r= T “=are Lofis to create an effi-
cEnt oesam. =e r=ers 1o this process as
v2lue snare=rre. 1 which builders collab-
OfZ= WD SmEECs 0 reduce costs on

JOURNAL

“I'm really excited about coninbuting
Henderson’s growth,” says Massengzle
now 31. “It's challenging o handle so
many diverse projects.”

Still, nothing brings a smile o fis face
more quickly than seeing his own cienis
smile. Because the population in Las
Vegas is transient, he says there's rargly 2
sense of family between developers,
builders, contractors and clients. which
can easily lead to indifferent afiitudss and
poor workmanship.

Whether his next project is 2 1.000-
square-foot tenant improvement or 2 one
million-square-foot high rise, he and his
staff take pride in building every sguare
inch. To avoid problems, he always uses a
full project checklist, the same one he’s
used since he was a teenager.

In the future, local residents may be see-
ing more of the company’s name in print.
Considering the area’s construction boom
and large customer base, Massengale be-
lieves there’s still plenty of room for his
firm’s growth.

In the meantime, he’ll continue building
both projects and customer relationships.
“| don’t need a pat on the back for per-
forming a good job,” he says. “Looking at
the faces of our clients and seeing their de-
light is better than any award or recogni-
tion we can get.”

MAS SENGAL
CONSTRUCTION
ININLEC T Ol /RPN ORI ARNMNECE "D

Massengale Construction Inc.
1770 N. Buffalo Ste. 101
Las Vegas, NV 89128
(702) 326-2386
massengaleconstruction.com

ADVERTORIAL



Have All Your Meetings At The
Best Places In Henderson!

Janice Rabin
Sales Manager

Convenient Affordable. Experienced. ™

3 Great Places For The Perfect Event.

Over | 1,000 square feet of 50,000 square feet of meeting Over 10,000 square feet of

meeting and banquet space, and banquet space. Flexible meeting and banquet space,

plus Club Madrid — a great enough to accommodate easily conformable to
showroom for your event. groups from 50 to 5,000. custom set-ups.

reen YolleRaunch.

SUNSET STATION AU e
{ HOTEL - CASINO » =
Sunset Rd. at US 93/95 I-215 at Green Valley Parkway
: (702) 547-7777 (702) 617-7777 (702) 558-7000

For sales and information, please call (888) 319-4661
Visit us at www.stationcasinos.com, www.greenvalleyranchresort.com or www/fiestacasino.com

©2005 Station Casinos, Inc., Las Vegas, NV




Since 1980, the population of Henderson has
grown from 23,276 to over 240,000...WOW!

But the only number N 1
that really counts is the 0.
The No. 1 Place in Nevada to do business.

The No. 1 Place in Nevada for quality of life.
The No. 1 Place in Nevada to be.

ontact the City of Henderson’s Economic Development Division tbday.

- 702.267.1650 www.cityofhenderson.com



LEE & SAKAHARA
ARCHITECTS AIA

ounded in 1979 in Irvine California,
FLee and Sakahara Architects

(LeeSak) provides comprehensive
architecture and planning services. With a
staff of 45 experienced professionals, the
firm is currently registered to practice ar-
chitecture in 35 states and also has a re-
gional office in Seoul, Korea. In response to
clients’ needs, a full-service office was
opened in Las Vegas in 1996.

LeeSak has a diversified portfolio of pro-
jects that includes industrial, office, com-
mercial and retail, institutional, restau-
rants, golf clubhouses, hotels and casinos.
Nationally, LeeSak has designed over 35
million square feet of industrial projects,
over 200 restaurants and five golf club-
houses, in addition to shopping centers,
auto dealerships and projects for the fed-
eral government and local entities. Office
experience includes garden offices, flex of-
fice warehouses, medical buildings, Class
A and B tilt-up offices and seven Class A
corporate headquarters.

Local projects in 2004 include: Safari
Business Park I, CENTRA Craig Distribution
Center Il, Trailwood Office Park, Potlatch
Distribution Center, G & K Laundry Services
and Sunset Road Industrial Center.

As principal of the Las Vegas office of
LeeSak, Gary Congdon, AIA is responsible
for all aspects of the firm’s architectural
practice in Southern Nevada. In addition, he
actively participates in the design, planning,
agency relations, client liaison and con-
struction administration of all projects.

Gary has been an active member of
NAIOP’s Southern Nevada chapter since
1996 and never fails to respond when
asked to serve the organization. He is cur-
rently in his seventh year on the Govern-
ment Affairs Committee and has served on

Architecture Firm of the Year

LEE AND SAKAHARA ARCHITECTS AIA, INC.

subcommittees evaluating proposed modi-
fications to government zoning regulations.
This year, he served as an advisor to the
Spotlight Awards Committee.

Gary and LeeSak have been actively in-
volved in supporting the City of Hope can-

cer research institute. Congdon is in his
second year on the golf committee for the
DiClemente Golf Classic, which brings
visitors to Las Vegas from throughout the
southwest, raising over $350,000 for
cancer research.

TRC

Customer-Focused Solutions

WWW.fI'CSU/UHUﬂS.L‘Om

Southern Nevada
702-650-0572

Northern Nevada
175-322-3064

Serving Nevada’s Commercial and Residential
Development Community

* Civil Engineering

* (Geotechnical
Engineering

e Environmental Services
e Survey
» Construction Services

* [ndoor Air Quality &
Toxicology

NAIOP Spotlight - Merit Award Winners 2005

Beltway Business Park

-V\ldk

CONSTRUCTION
"The Best"

3030 South Highland Drive Las Vegas, NV 83109
702.385.5257 Fax: 702.474.8257
www.martinharris.com
Licensed in Nevada since 1976 - Licence No. 13982
Also licensed in CA, AZ, UT & NM

MHC Builds Winners
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Principal Member of the Year

BRUCE BARTON, TERRITORY s

rincipal Member of the Year Bruce nies. He works directly with banks and life
PBarton is vice president of develop- insurance companies to arrange consiruc-
ment and finance for Territory Inc., tion and permanent financing. He has 30
one of Las Vegas’ largest retail develop- years of experience in development. con-

ment and commercial brokerage compa- struction and finance.

Bruce earned a master’s degres in cwil
engineering from the Massachusets Insti-
tute of Technology and a2 masiers degree in
architecture from Harvard. He s 2 licensed
Nevada real estate broker and has held de-
velopment positions with several leading Las
Vegas developers, including 10 years with
American Nevada Company. where he was
vice president of commercial development.

A NAIOP member since the 1980s, Bruce

- has been a leader for many years. He was
BuiLDING elected to the Board of Directors in 1990,

served as president in 1923 and was a

F O R member of NAIOP’s national board from

1994 to 1998. His focus shifizd o retail de-

T h e FU t velopment when he joined Terrtory, but he
ure has remained an active member of NAIOP’s

Public Affairs Committee. Through this

TODAY. committee, he was instrumental in ensuring

that commercial development concerns
were addressed when Clark County adopt-
ed the Title 30 — Unified Development Code.

Barton has spent countiess hours work-
ing with the cily of Las Vegas i ensure de-
veloper input on Tiie 18 Subdmision Ordi-
nance revisions, fe Town Center
Development Sizndards Manual and the
city’s Commercial Develiopment Standards.
When Las Vegas decdsd © mplement im-
pact fess. i 2skad NAIDP o recommend a
commercal devsloper © be 2 member of

Nevada Title e ciys Capiial Impewement Advisory
Company Commities 1he ity acoegied NAIOP's rec-
ommend=hon and appomed Bruce to rep-

Let us help you... Integrity, Trust, Service resent commersal osveEloomeEnt's interests

= Undérstend Las Voges Feal Estate Timeless values that define the nis m of Tiagnc m Impact Fees

b= anc s imgact ees

Mosi recenily, Barion has been working
with the cily of Norih Las Vegas providing
input on its proposed iraffic signal impact fee
ordinance. He continues o be a member of
NAIOP’s Legislative Subcommitiee, where his
2500 N. Buffalo Drive, Las Vegas, NV 89128 | (702) 251-5000 insight and experience support their review

www.nevadatitie.com and comments on proposed legislation.

= Know the market in which you plan to invest, buy or sell
= By providing you with the tools you need to be successful

= Learn more about C Lender and ¥ ial markets

Providing Title Insurance and
Escrow Services for Residential
and Commercial clients since 1979

Call our Marketing Department for results today...
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Nevada Business Journal is proud

to be NAIOP’s Publishing Partner:

April e Spotlight Awards Program
June e NAIOP Supplement
October e Bus Tour Guide Book

Nevada

For more information, call:
(702) 735-7003 Ext. 28 or (775) 747-4434
Or download a Media Kit from www.nbj.com




Associate Member of the Year

SALLIE DOEBLER, UNITED CONSTRUCTION COMPANY

ike many members, Sallie Doe-
I bler joined NAIOP partly for the
networking opportunities, but she

quickly found out the organization had
much more fo offer, and she has become

RETAIL B3NN
JOIN THESE TENANTS

o A-1 Nails

eSalon Cheveau

e Farmers Insurance

oLife Uniform Company of Nevada
e Lovelace Scientific Resource

o Whitney Ranch Pizza

eSmoke Shop & Mini Mart

FEITHEY FANCE FEICNEII FANE ZNTE Fus

Patrick Lane

Phone: (702) 228-7464

Priority One Commercial
Fax: (702) 228-7156

Real Estate Brokerage

www.priorityonecommercial.com

SUBSCRIBE NOW AND SAVE!

Nd ONE YEAR $44
26% off cover price!
BUSIIESS

THREE YEARS
56% off cover price!

79

Fax Order: (702) 733-5953 ® Phone Order: (702) 735-7003
Web Order: www.nbj.com
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a valuable part of the NAIOP team.
“NAIOP has provided me with so many
opportunities, and has really enabled me
to grow in my career, as well as develop
my critical contacts,” she says.
Although she didn’t start in the con-
struction industry until last year, Sallie
has shown boundless enthusiasm for
her new career. This year she chairs the
Spotlight Committee, and she also
serves on the Centennial Committee,
the Bus Tour Committee and the Mem-
bership Committee. “The best way to
take advantage of one’s NAIOP mem-
Dership is to really pitch in and con-
"""Jtn to committees and their related

e wrnbiﬂ X
y 2004 Sallie joined United Con-
uchon Company (UCC), a design/build
coniracior with offices in Reno and Las
Vegas In Southemn Nevada UCC is best
known for s mdusirial work, especially
tilt-up projects. bui siziewade it con-
siructed S80 millon worih of projecis in
2004, including office. "‘ez:-z and insti-
tutional faciliies, hespizlity. public
works and tenani Improvemenis.

Prior o joining UCC. Salie spent Six
years in the commercial fumiiwre rental
industry. A resident of L=s Vegas for over
nine years, she has a diverss Background
in marketing, including fzshion. r=tzil flo-
ral franchising, and reiall maging soft-
ware systems.

Sallie is an associziz member of CCIM
and the American Instiuts of Architects.
In addition o serving on 2l Te zafore-
mentioned NAIOP commitizss. she sits
on the board of the Throwgh = Eyes of a
Child Foundation. 2 non-profit organiza-
tion that benefits Child Hawen.

“l think NAIOP really epifiomizes the
spirit of Las Vegas.™ says Sallie. “Despite
all of its growth, it remains a vital group
of professionals who ar2 commitied to
work together for the benefit of all.”




Trendsetter Firm of the Year

AMERICAN NEVADA COMPANY

merican Nevada Company’s roots
Ago back to 1952 when its founder,

Hank Greenspun, first developed the
idea of turning barren land into a thriving new
community. In 1978, his dream became a re-
ality with the development of the master-
planned community of Green Valley. Today,
the company he founded is taking that dream
in new directions, continuing to set trends in
the Southern Nevada real estate market.

American Nevada Company specializes in
the design and development of master-
planned communities and commercial prop-
erties. Along with being the developer of
Green Valley and Green Valley Ranch, Ameri-
can Nevada, through its affiliates, is the man-
aging member of North Valley Enterprises
LLC, developer of the Aliante master-planned
community, and the managing partner in Sil-
ver Canyon Partnership, developer of the
Seven Hills master-planned community. The
company currently holds a commercial port-
folio of over 2.5 million square feet.

A major trendsetting project is The District
at Green Valley Ranch, the first metropolitan
lifestyle center in Southern Nevada. The 30-
acre center, which opened in April 2004, is

developed, owned and operated by American
Nevada Company. Located at |-215 and
Green Valley Parkway, this mixed-use setting
of retail, restaurants, residential and office
space is patterned after successful centers
around the country, including Scottsdale, Los
Angeles and San Jose.

A typical downtown environment is creat-
ed in a suburban setting at The District,
which incorporates a pedestrian-friendly
“Main Street” ambiance with entrances to
shops fronting a tree-lined street. The District
consists of approximately 400,000 square
feet of specialty retail shops and boutiques,
casual and fine dining restaurants, 88 luxury
condominium residences, office-over-retail
space and a two-story, Suburban Class-A of-
fice building.

American Nevada Co. experienced anoth-
er year of tremendous commercial construc-
tion and leasing activity during 2004, leasing
more than 600,000 square feet of office and
retail space. Plans for 2005 include starting
another phase of The District, as well as con-
tinuing buildout of Green Valley Corporate
Center South and constructing the first new
office and retail projects in Aliante.

Proud fo be a supporter
of the NAIOP Southern Nevada
Chapter for almost 20 years!

Commnicrce on the Greend
e J =

P

Steinberg Diagnostic =

i

€, Ei!"z
meless ()Jz'9 n

JMA ARCHITECTURE ) S

10150 Covington Cross Drive Las Vegas, Nevada 89144
P- 702.731.2033 F: 702.731.2039 www maarch.com
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LM Building From Your Point Of View '— ‘ na Iop

CONSTRUCTION CO. N /||/ el and O Froperes

I—-———-—“————W Southern Nevada Chapter
3 RED &

Specializing In:

e e Concrete Tilt-u )
Congratulations to | “construcrion MISSION

B b e The mission of the
dll tbe 200§ e Southern Nevada Chapter

* Tenant Improvements

SPOtlZgbt A‘ZUd?‘d e of the National Association
Specialties of Industrial and Office

Winners - Retail Properties is to represent
2 (©42) & * Design/Build and promote quality

commercial development

—— "\ |6166 5. Sandhill Rd., Ste. A - Las Vegas, NV 89120 :
LM Ph.702.262.6032 / Fx.702.262.6150 in Southern Nevada.
CONSTRUCTION CoO. www.Ilmconstructionco.com

CHAPTER GOALS:

* To represent those who
= are involved in the design,
m construction, development,
HETA architects sale/leasing, ownership and
LA RTRe g sl operation of commercial
real estate

* To encourage interaction
and increased understanding
among the professionals
involved in all aspects of
commercial real estate

* To enhance the public’s
and public officials” under-
standing of the importance
of commercial real estate

Capabilities in Entertainment, Retail, Office, Mixed-Use, Housing, and Interiors. :
* To provide member

400 N. Stephanie, Suite 245 a -
Henderson, Nevada 89014 KK education and SO o

(702) 269-6615 architects educational programs in
(702) 269-6625 fax expanding the vision Southern Nevada

minneapolis las vegas newport beach irvine pasadena
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s a whole new vegas, baby.
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@TICOR TITLE 2005

——————————————————— =
OF NEVADA, INC. Offlcers

Jo Campo Kim Hernandez . i
Commercial Escrow Officer Commercial Escrow Officer DlI'eC t O 19

7548 W. Sahara Suite 101 3037 E. Warm Springs Rd. Suite 300 -
na
“The most resourceful people in town e
For all your Commercial Title and Escrow needs”. Conq maitt
702-932-0777 Cha

: ; President =
Summit B 1

Congratulations [

Bruce Barton

VP of Development & Finance

Principal Member of the Year
NAIOP Spotlight Awards

On behal 1)
: If of your family b T
at Territory Incorporated —————
== TERRITORY
The Spotlight's On You! INCORPORATE!

702.222.1402 - territoryinc.com

Offering:
AT * Full-Service Commercial Propery &
A E QU U S » Leasing and Brokerage Services
_—= e Building and Landscape .’
MANAGEMENT CORPORATION ¢ | andiord or Tenant Represssisi

Frank Gatski, President/Owner
3400 W. Desert Inn Rd. e Suite 24 e Las Vegas =
702-221-8226 © Fax: 702-221-1256 ® www e
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Director, Membership Liaison
Suzette La Grange

CB Richard Ellis

(702) 369-4800

Director

Jeff LaPour
LaPour Partners
(702) 222-3022

Director, Sponsorship Chair
Rod Martin

Majestic Realty Co.

(702) 896-5564

Director, Government Affairs Chair
Michael Newman

Trammell Crow Company

(702) 257-7300

Director, Golf Tournaments Chair
Lee Phelps

Nevada Real Estate Group

(702) 367-3000

Director, Industry Trends Chair
John Restrepo

Restrepo Consulting Group

(702) 967-3188

Director, Programs Liaison
Chuck Witters

Lee & Associates

(702) 739-6222

Communications Chair
Guyan Long

Stewart Title of Nevada
(702) 791-7000

Membership Chair
Eric Fusch

Office Furniture USA
(702) 457-6387

Programs Chair

Ellie Shattuck
Martin-Harris Construction
(702) 474-8226

Spotlight Awards Chair
Sallie Doebler

United Construction Co.
(702) 893-0442

Rupophobia: The fear of DIRT.

DIRT.
Your fear is our fantasy!

EHE K=

DU ENSBIECHNERINNECS

PLANNERS « ENGINEERS + LANDSCAPE ARCHITECTS » SURVEYORS

portland | las vegas | phoenix | sacramento | boise

www.wrgd.com

VIEWS
IMAGE
LOCATION!

NORTHPORT

NorthPort Business Center, Phase IV
* Master Planned Business Park
¢ 2 Story Class A Office Building
* +/-30,000 Sq. Ft. For Lease
¢ Incredible Views of the Las Vegas Valley,
North Las Vegas Airport, Spring Mountain Range
¢ Available Fall 05"

JACKSON'Q{iWAANKV (702) 732-7400

“Builders of Essential Space” www.jacksonshaw.com
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NAIOP Southern Nevada Chapter
INDUSTRNEAWARD HISTO RS

MEMBER OF THE YEAR
1995  Edward C. Lubbers, Esq.

PRINCIPAL MEMBER OF THE YEAR

1996  Lee Phelps
1998 Tim Snow
1999  Lee Phelps
2000  Mark Bouchard
2001  Rod Martin
2002  Greg Jones
2003  Rick Myers
2004  Ralph Murphy

ASSOCIATE MEMBER OF THE YEAR

1996  Lori Andersen
1998  Micki Johnson
1999  Debra March

2000  Ray Jones

2001  Alex de Hondol
2002  R.R. “Casey” Jones
2003  Flora Jackson
2004  Tony Dazzio

TRENDSETTER FIRM

1998  The Howard Hughes Corporation
1999  Thomas & Mack Co.

2000  NEXTLINK (now X0 Communications)
2001  The LandWell Company

2002  Majestic Realty Co.

2004  Harsch Investment Properties

LIFETIME ACHIEVEMENT

1998  Robert Morrison
2000  John Goolsby

ENGINEERING FIRM OF THE YEAR

2002  Southwest Engineering
2003  The Keith Companies, Inc.
2004  Southwest Engineering

30 NevadaBusmess ¥ NAIOP 2005 Spotlight Awards

SPECIAL RECOGNITION

2001 Edward C. Lubbers, Esq.
2002  Robert A. “Tim” Snow, Jr.
2003  Michael Newman

2004  Kevin Higgins, SIOR

GENERAL CONTRACTING FIRM OF THE YEAR

2001 Martin-Harris Construction
2002  Jaynes Corporation

2003  Martin-Harris Construction
2004  Martin-Harris Construction

ARCHITECTURE FIRM OF THE YEAR

2001  JMA Architecture Studios

2002  Howard F. Thompson & Associates
2003  Lee & Sakahara

2004  Howard F. Thompson Associates

OFFICE BROKER OF THE YEAR

1999  Charles W. Witters, SIOR
2000  Charles W. Witters, SIOR
2001  Charles W. Witters, SIOR
2002  Charles W. Witters, SIOR
2003  Charles W. Witters, SIOR
2004  Charles W. Witters, SIOR

INDUSTRIAL BROKER OF TEIENEn

1999  Daniel J. Doherty, SIOR
2000  Kevin Higgins, SIOR
2001  Kevin Higgins, SIOR
2002  Daniel J. Doherty, SIOR
2003  Kevin Higgins, SIOR
2002  Daniel J. Doherty, SIOR



2005
SO TG
AWARDS
TR

FROM THE FOUNDATION TO THE FINISHING TOUCHES

Client satisfaction is the motivation behind every floor plan. We respect the vision our clients have and
carry their ideas throughout every stage of the design and construction process. It is this solid approach
to customer service, along with our creativity and expertise that has kept us successful in Nevada's
growing construction industry.

TWC Construction...dedicated to building your future.

TWC Construction

Developer —U :
CORPORATE HEADQUARTERS

Tom Klmsey’ 431 Eastgate Rd., 3rd Floor « Henderson, Nevada 89015
Voit Development P702.597.3444 - F702.597.3431

GENERAL CONTRACTORS
Nevada License No. 46293 - California License No. 780331 - Utah License No. 3106644-550

Developer

e = The
= = Silverado
H11E Business
& Park,
Phase III
* A 2.72-acre project that will include 2 buildings located on the northeast corner of

Pecos Road and Alexander Road in North Las Vegas, adjacent to The Silverado
Business Park, Phases I and II.

Trent Rustan,
Cole Companies FOR SALE

Architect
Charles Crain,

OR LEASE

« The project is located within 1/2 mile of the I-15 and Craig Road interchange.

'
Contact: Mike DeLew of Colliers International at 702.735.570(ﬂ

Smith Group OFFICE & -~ . The Lamb

- Business

. General Contractor
Rob LeMarr,

o s

INDUSTRIAL

» A 26-acre project that will include 3 buildings totaling 343,125 square feet.

« Located on the southeast corner of Lamb Boulevard and Lone Mountain Road.

i + May Manufacturing, producing a line of spas under the Artesian Spas’ name, will
Sundt ConStrUCtlon P locate its manufacturing and distribution facility in a 100,125 square foot build to
RO P E RTIE S suit in this project.
!
Contact: Dan Doherty of Colliers International at 702.735.5760 I
Broker

Charles Miscio,
CB Richard Ellis

Yl s *A 8.3-acre project that will include 18 individual office/warehouse suites ranging in
ﬁ P ANATTONII size from 3,250 square feet to 8,500 square feet in its first phase.

770 E. Warm Springs Road, Suite 225 s L'ocatccAl on the souEhcast corner of Losie Road and Washburn Road in North Las
oas. S f ; ok cp:
Las Vegas, NV 89119 Vegas, just south of Shadow Creek Golf Course.

.
702.269.1360 Contact: Mike DeLew of Colliers International at 702.735.5700L

NAIOP 2005 Spotlight Awards ¥ NevadaBusmess 31




NAIOP Southern Nevada Chapter

2005 FRESIBDENT S CIRCLE SPONSORS

PLATINUM
CB Richard Ellis
Cox Communications
First National Bank of Nevada
Glen, Smith & Glen Development
Southwest Gas Corporation

Summit Builders of Nevada

Bank of America Nevada
CENTRA Properties, LLC
Harsch Investment Properties
Majestic Realty Co.

Marnell Properties
Thomas & Mack Development Group

SILVER

Colliers International
DP Partners
EJM Development Co.
Insight Holdings, LLC
Investment Equity Development
JMA Architecture Studios
L M Construction Co., LLC
LaPour Partners, Inc.

Lee & Associates
Marcus & Millichap
Olympia Development Corporation
Roel Construction Company, Inc.
Shea Commercial
Tradewinds Construction
TWC Construction, Inc.

Voit Commercial Brokerage
Wells Fargo

BRONZE

Affordable Concepts, Inc.
American Nevada Company
BankWest of Nevada
Bergelectric Corporation
Brown & Brown Insurance
Burke & Associates
Carpenter Sellers Architects
Carson Taylor Harvey, Inc.
CENTRA Construction LLC
Christopher Commercial
Clark & Sullivan Constructors
Dekker/Perich/Holmes/Sabatini, Ltd.
Equus Management Corporation
Fair Anderson & Langerman
Fidelity National Title Agency of Nevada
First American Title Company of Nevada
Flagship Construction Co.

G.C. Wallace, Inc.

GMAC Commercial Mortgage
Grubb & Ellis | Las Vegas
Helix Electric
Howard F. Thompson & Associates
The Howard Hughes Corporation
IPG Commercial
Jackson Shaw Company
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Jaynes Corporation
Juliet Property Company
The Keith Companies — Nevada
Lee & Sakahara Architects
The Korte Company
The LandWell Company
Martin-Harris Construction
Nevada Power Company
Nevada Real Estate Group
0Old Republic Title Company of Nevada
Opulence Studios, Inc.
Panattoni Development Company
ProLogis
Roche Constructors, Inc.
Southwest Engineering
SR Construction, Inc.
Stoltz Management
Terracon
Ticor Title of Nevada
Trammell Crow Company
TRC Nevada
Westar Architectural Group of Nevada, Inc.
Whiting-Turner Contracting Company
X0 Communications



NAIOP Southern Nevada Chapter

SPOTLIGHT AWARDS 2005 COMMITTEE
R T

Tenants Include:

COMMITTEE CHAIR
Sallie Doebler
United Construction Company

Danielle Caprio
Westland Enterprises

Leslie Caprow
Kaercher Insurance

Jayne Cayton
CB Richard Ellis

Paul Chaffee
Nevada Title Company

Jay DiStephano
CORT Business Services

Debbie Donaldson
Greenspun Media Group

Grace Ferrell
JMA Architecture Studios

Katrina Ferry
Southern Nevada Chapter NAIOP

Jim Hadley
Ticor Title of Nevada

Stacy Howell
Carpenter Sellers Architects

Flora Jackson
Dan Hart & Associates

Jeff Manning
The Molasky Group of Compa-
nies

Dawn McLain
Carpenter Sellers Architects

Richard Minkin
Longford Group, Inc.

Rhonda Panciro
Colliers International, Inc.

Tina Past
TRC

Donna Russell
PGAL

Ellie Shattuck
Martin-Harris Construction Co.

Laura Simpson
SR Construction, Inc.

Rudy Starks
Perkowitz & Ruth Architects

Sherri Weaver
Wells Fargo Bank

Pamela Wilson
Community Title

IGT, Varian Medical,
Encore Receivables,
Imagistics International

Buildings

are for Sale
or Lease

Contact Lee W. Phelps
702-367-3000

Nevada Real Estate Group, Inc.
Nevada Brokers, Inc.

IPROFESSIONAL PARK ]
| ATLASVEGASTECHNOLOGY CENTER |

Mountain View Professional Park

“I&eal for Owner-Occupants"

| “Own a Building For Less Than The Cost To Lease”

Project Description

* Buildings from 4,000 to 10,000 sq ft for sale, lease, lease
with option to purchase, and improved building pads
for sale wath building permits in place.

* Two 18,000 sq ft Freeway Frontage Buildings (US-95).

K Effective building mortgage payment less than leasing,

via tax savings, and favorable interest rates.

* Close to Mounain View Hospital & Tenava Way's “Medical Mile”

* Easy access to Summerlin, Desert Shores, Post Offi
Shopping and fitness facilities ( n & 24 Hour F

K Ideal for medical, legal, insurance, real estate and financial

K I!l]mﬂHHlﬁl

702.243.2800

www.ChristopherCommercial.com
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Allen Kaercher Displays

Historic Purcell Art Collection

orn and raised in Las Vegas, Allen
BKaercher, president of Kaercher

Campbell & Associates Insurance
Brokerage, has always had an interest in the
history of the city where he grew up. It
seems fitting that he would eventually form a
relationship with Roy Purcell, who came to
Southern Nevada in 1970 to display its histo-
ry, and translated that history into works of
art. Roy came to Las Vegas as Director of the
Southern Nevada Museum in Henderson,
and four years later began working solely as
a freelance artist.

“When my father had his insurance office
on 8th Street, he met Roy Purcell before he
was well-known and used to trade insurance
services for artwork,” said Allen. “We liked
the etchings and paintings about the history
of the Las Vegas Valley, and eventually dis-
played works in our office that depicted
scenes such as Kit Carson’s arrival in the

1890’s, the Mormon Fort, the 1905 land auc-
tion and the construction of Hoover Dam.” As
the insurance agency grew and expanded
into new office space, the Kaercher family’s
collection grew as well, until it now encom-
passes approximately three dozen works in
various media.

While known throughout the Southwest
for his etchings, Roy has mastered water-
color, oil, pastel, ink, acrylic and pencil, and
many of his works combine more than one
medium, often incorporating text to explain
the subject. Born in 1936, Roy grew up in
rural Utah, where he learned an apprecia-
tion of the earth and developed a sensitivity
for its beauty. His work and published poet-
ry and sketches took him around the South-
west and eventually around the world. He
has exhibited his work across America, and
his etchings can be found in numerous pri-
vate collections in Japan, Europe and Aus-

tralia, as well as in corporzi= 2 callections
such as Standard Oil and Dow Chemical as
well as in the homes & c=ebries and
prominent locals.

“I've always had 2 o== m==s 0 e
history of Las Vegas.™ oy s22 “&Fouoh |
moved to an artist colony = RB=c. &nzona
last year, | keep in Touch Wi el dients
and visit often. Las Vegas will 2ways 0= 2
special place for me.” 52 amiEres 5=t the
works on display = e SooflT Swards
started out as eichings. Wi we= e an-
hanced with waisrcolors \maaesy comnuss
outside the eiched ar== ang = was added
with pen-and-ink.

Allen intends ® comimue =88mg © his
collection of Purcell =mass. " ar=ady
have images of Tie St T mouce Paris,
Bellagio and the Mir=ge ™ 5 Sa8. "Dt we
can’t stop now. Decause e oy doesnt
stop growing.”

NAIOP Southern Nevada Chapter Special Thanks

The Board of Directors of the NAIOP Southern Nevada Chapter and the 2005 Spathas Swarss
Program Committee extend their sincere thanks and appreciation fo the Siowng
organizations for their assistance in making this an exciting and memoraiie s

American Nevada Company Las Vegas News Sassn
City of Las Vegas & City of Las Vegas Centennial Staff The Molasky Group o Compames
Colliers International Nevada Siz= Wus=um
The Honorable Mayor & Mrs. Oscar Goodman SR CorsTiciae
Allen & Lisa Kaercher ™

JMA Architecture Studios
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Defer Capital Gains Taxes

And Avoid Depreciation Recapture
With 1031 Exchanges

pon selling investment property,
Usellers pay taxes on capital gains

and on depreciation recapture.
Capital gains are taxed at 15 percent and
depreciation is taxed at 25 percent. “Even
savvy real estate investors may fail to
consider depreciation recapture,” warns
David Keys, chief executive officer of
Southwest Exchange Corporation. “Both
capital gains and depreciation recapture
taxes can be deferred under Internal Rev-
enue Code §1031, and as the wealthy
know, if you continue to trade up, these
taxes can be deferred indefinitely.”

What is a 1031 Exchange?

Under Code §1031, if you exchange
your existing property for another that is
equal to or more expensive than the first,
you can defer your capital gains tax
obligation, provided you satisfy certain
requirements. First, the exchange must
be for the same type of asset, known as
“like kind”. Real estate must be ex-

changed for real estate, art for art and
equipment for equipment, although you
can exchange raw land for an office
building or apartments. Gean Mundt,
Vice President of Sales & Marketing with
Southwest Exchange, remarks, “Most
investors don’t realize that business as-
sets and equipment — including con-
struction equipment and intellectual
property such as copyrights and trade-
marks — may be replaced and the capital
gain taxes deferred under a §1031 ex-
change.” The asset cannot be standing
sale inventory or stock in trade.

Any corporation, limited liability com-
pany, partnership, trust or individual
qualifies. Neither the owner nor any
agent of the owner (e.g., an employee,
accountant or lawyer) can take posses-
sion of the funds during the exchange.
“If the taxpayer or any related party
takes constructive or actual receipt of
the ‘money,” explains Mundt, “the sale
will be subject to taxation. The tax code

prii'::dsQ $/

rﬂ{,\mﬁ

purchase
proceeds

Southwest Exchange

CEOESREEPE O IS REPARIES TR O N
Exeellence. Intoqrity. Edneation.

allows an independent third
party or Qualified Intermedi-
ary to hold the money, safe-

TAXPAYER : ; :
title to old e ly and inexpensively.
i g Southwest Exchange
BUYER OF SELLER OF Corporation, a Qualified In-
OLD PROPERTY NEW PROPERTY

termediary, holds the funds
during the exchange. South-
west Exchange maintains
$10 million in fidelity bond
coverage as additional pro-
tection for clients’ funds.

A Qualified Intermedi-
ary is an entity established by
the Code to act for taxpayers
without being deemed their
agent. Documentation for the

NEVADA

BUSINESS

JOURNAL

exchange must be in place before the
transfer of any property. The Code re-
quires identification of replacement prop-
erty within 45 days from the date of the
initial transaction and the seller has 180
days to close on the identified property.

“Proper documentation and tracking
are vital,” Keys warns. “Otherwise, taxes
will be assessed against the seller.”
Southwest Exchange will guide the sell-
er through the process.

The client should review the experi-
ence and reputation of the Qualified
Intermediary.

Due to the many requirements of
§1031, sellers should start the process
as soon as possible. Southwest Ex-
change helps clients meet deadlines,
prepares documents and coordinates all
parties to the transaction.

About Southwest Exchange Corporation

Southwest Exchange Corporation is
celebrating 15 years serving Southern
Nevada. They offer same-day documen-
tation, as well as free information pack-
ages, consultations and courses about
1031 exchanges.

il W(ﬁ
Southwest Exchange

GEEOSRMPEEQTWRCAT <1 YO C N
Exeellonce. Intogrity. Edmeation.

For more information, visit Southwest
Exchange online at SouthwestExchange.com
or contact them by phone at
(702) 454-1031 or (800) 827-9150.

ALDVUENR ST -0 R ATLE




NAIORP is proud to partner with the City of Las Vegas
in celebrating the 100th anniversary of our community.
The 2005 NAIOP Spotlight Awards is a sanctioned
Las Vegas Centennial Event.

When the Green Valley Athletic Club opened in 1987, not much
had been developed around it. This view is looking northeast
past the intersection of Sunset and Green Valley Parkway.

Sunrise Hospital, completed in 1958,
was located on a lonely stretch of road
now called Maryland Parkway

This view looking west on Fremont Street shows the
original Las Vegas gambling resort corridor, before the
Fremont Street Experience and Spaghetti Bow! traffic
jams. The vacant land in the background was still
owned by the railroad.

The center building in this photo is a combination grammar
and high school built on land donated by the railroad in
1911. Many “experts” at the time thought the $35,000 cost
of construction was too high, especially since Las Vegas
would probably never have enough children to fill the school.
After Las Vegas High School was built in 1929, this building
became the Fifth Street Grammar School.

36 NevadaBusmess & NAIOP 2005 Spotlight Awards



NAIOP Member Companies

Accountants Inc.

Affordable Concepts, Inc.

AMTEC Communications

Applied Analysis

ARCHAIO, LLC

Assurance Ltd.

Aztec Engineering

Bank of America Nevada

Bank One

BankWest of Nevada

Barker Drottar Associates, L.L.C.
Bergelectric Corporation

Bert L. Howe & Assciates, Inc.

Blakely Johnson & Ghusn, Inc.
Bonneville Realty Capital

Brook Furniture Rental

Brown & Brown Insurance

Burke & Associates, Inc.

Capitol North American

Carina Homes

Carpenter Sellers Architects

Carson Taylor Harvey, Inc.

Cartmill Rogers Construction Company
CB Richard Ellis

Chicago Title

City of Henderson

City of Las Vegas Office of Business Development
City of North Las Vegas

Clark & Sullivan Constructors

Clark County Comprehensive Planning
Colliers International, Inc.

Commercial Roofers, Inc.
Construction Consultants. Inc.

CORE Construction

Cornerstone Company

CORT Business Services

CoStar Group, Inc.

Cox Communications

Dan Hart & Associates
Dekker/Perich/Holmes/Sabatini, Ltd.
Design Concepts Inc.

DFD Architecture

Eberhard Southwest Roofing

Equity Title of Nevada

ESG Construction Consultants

Fair Anderson & Langerman

Fidelity National Title Agency of Nevada, Inc.
First American Title Co. of Nevada
First National Bank of Nevada
Flagship Construction Co.

G. C. Garcia Planning & Development Services
G. C. Wallace, Inc.

George Elkins Mortgage Banking
GMAC Commercial Mortgage Corporation

Greenspun Media Group
Grubb & Ellis | Las Vegas

HCA Architects

Helix Electric

Henriksen/Butler Design Group
Houldsworth, Russo & Co.
Howard F. Thompson & Associates
Indigo Architecture, Inc.

Indigo Rock International
Industrial Property Group

[rwin Union Bank

Jaynes Corporation

JD Construction, Inc.

JMA Architecture Studios
Johnson Jacobson Wilcox
Kaercher Insurance

Kalb Construction Company
KeyBank

KGA Architecture

Kitchell Contractors

Kummer Kaempfer Bonner & Renshaw
L M Construction Co., LLC

L.L. Bradford & Company, LLC
Landry & Associates, Inc.
Leavitt Insurance Agency

Lee & Associates

Lee & Sakahara Architects
Lewis and Roca, LLP

Lied Institute for Real Estate Studies
Marcus & Millichap

Martin & Martin, Inc.
Martin-Harris Construction Co.
MassMedia | Vanguard

Matt Construction, LLC
McCarran International Airport
McDonald Carano Wilson LLP
McFadden Insurance Agency Inc
Mead & Pezzillo LLP

Mercury LDO Reprographics
MWT - Ofra Architecture

Nadel Architects Inc.

NAI Horizon

Nevada Business Journal
Nevada First Bank

Nevada Material Services
Nevada Power Company
Nevada State Bank

Nevada Title Company
NextiraOne

Oakview Construction
Oakwood Corporate Housing
Office Furniture USA

0ld Republic Title Company of Nevada
Opulence Studios Inc.

O'Reilly & Ferrario, LLC

Orgill | Singer & Associates

PGAL

Perkowitz & Ruth Architects

Power Realty & Development
Powerhouse Electric, Inc.

PSI

R & 0 Construction

RBF Consulting

Restrepo Consulting Group LLC

RG Group

RMS McGladrey

Robert Bein, William Frost & Associates
Roche Constructors, Inc.

Shea Commercial

Shimon & Lovaas, A Professional Corporation
Snell & Wilmer, LLP

Southern Nevada Residental Design
Southwest Engineering

Southwest Gas Corporation

SR Construction, Inc.

Stewart Title of Nevada

Summit Builders of Nevada
Sunland Asphalt

Terracon

Tetra Tech, Incorporated

The Keith Companies-Nevada

The Korte Company

The LINCService Co.

The PR Group

Thor Construction, Inc.

Ticor Title of Nevada

Town & Country Bank

TRC Companies

Trugreen Landcare

TWC Construction, Inc.

United Construction Company

URS Corporation

US Landscape, Inc.

USA Commercial Mortgage Company
VPOINT

Walker Landscape

Wells Fargo Bank

WESTAR Architectural Group/NV, Inc.
Western Risk Insurance

Western Technologies Inc

White Glove Enterprises
Whiting-Turner Contracting Company
WPH Architecture PC

WRG Design Inc.

Wright Engineers

X0 Communications

Young Electric Sign Company
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NAIOP Southern Nevada Chapter
2004 SPOTLIGHT AWARDS

Richard Applegarth, project manager for Clark & Sullivan, and Ray Nolan, plant Frank Martin of Martin- Harns Constructlon accepis Fe anad o
manager for Ken’s Foods, accept the award for Best Industrial Building. General Contracting Firm of the Year

1 lllllllllllllll‘

Rick Myers and Flora Jackson enjoy hosfing the evert

Ralph Murphy, senior vice president of Harsch Investment Properties,
receives the award for Principal Member of the Year.

1IN £ 3 ~ 35S - =
Brad Schnepf and Mike Byrne of Marnell Properties accept the Honor Accepting the award for Engineering Firm of the Year is Chip Maxfield
Award in the Build-to-Suit Office Category for MCC-2. of Southwest Engineering.

38 NevadaBusmess & NAIOP 2005 Spotlight Awards




Strength

Vision

& Agility

for Nevada.

In over 40 years, DP Partners has built the strength
of 14+ million sf of industrial development in Nevada.
We are the largest developer in the state and one of
the top 10 largest private industrial developers in the
nation with an additional 6+ million sf in California,
Georgia, lllinois, Indiana and Pennsylvania.

DP Partners had the vision to embrace Nevada as
the ultimate distribution location servicing the entire
west coast. Recognizing the extensive logistic and

economic advantages of doing business in Nevada,
it is where we call home.

With our experience and resources, we have the
agility necessary to respond to any real estate
requirement. Development in 2005 will include

1 million sf in northern Nevada and 750,000 sf
in southern Nevada.

Contact us or visit our website to search our portfolio
of ideal locations in Nevada. And beyond.

800-596-0062

www.partnerwithdp.com

NATIONWIDE INDUSTRIAL DEVELOPMENT



TReal Estate
Developmen’r

As Southern Nevada’s leading commercial real estate
development organization, we are your connection to the
industry. Ask us about industry trends and current issues facing
Southern Nevada. Help us as we continue to create facilities for
the future of Nevada. Join NAIOP as we continue to grow our
organization.

Get Connected. Join NAIOP today!

~\ S ncu0p
National Association of
\/ Il/ Industrial and Office Properties

Southern Nevada Chapter

For membership information: (702) 798-7194 www.naiopnv.org




Bringing OUR NewesT TECHNOLOGY

70 YOUR FONT Door

DESERT RADIOLOGISTS,
THE LEADER IN DiacgNosTIC IMAGING...

continues to provide you with the most innovative technology
available today.

c.
Using the SOMATOM Sensation 64, the fastest and most
progressive CT scanner available, we will be able to perform s ®
your CT scan in ONLY 6 SECONDS. :
e

For your convenience, this exciting new technology will be
available at our North West Cathedral Rock facility and
beginning April 2005, at our new Horizon Ridge facility in
Henderson.

If you would like additional information regarding this
exciting new technology or any of our procedures, please call
382-XRAY (9729) or visit us at www.desertrad.cont.

Four LocaTions To SErVE You...

2020 Palomino Lane, Suite. 100
3920 S. Eastern Avenue, Suite. 100B
7200 Cathedral Rock Dr., Suite. 230

60 North Pecos Road, Suite. A

DESERT RADIOLOGISTS
err————y

382-XRAY (9729)
www.desertrad.com

OpPeNING ApRiL 2005...
2811 W.Horizon Ridge Parkway

WORRY. FRET. CURSE.

THEN COME TO US
TO GET IT DONE.

Dave Cheval
SVP / Sales Manager
702.460.6300

Norma Spaeth
EVP / County Manager
702.510.9800

Shelley Hickson
Business Development
702.682.4993

Bob Kuhl
VP / Builder Service
Business Development

702.499.1444 Michelle Meyers

Business Development
702.510.9857

EQUITY

TITLE OF NEVADA
COMMERCIAL DEPARTMENT

www.eqtitlenev.com

7360 W. Flamingo Rd. Las Vegas, NV 89147 702.432.1111 Fax 702.432.1112
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hy Tara Maras

Women’s
Development Center
Closing in on
Affordable Housing

omen’s Development Center has
outgrown its name. That's reason
to celebrate for local seniors,

families -— and women — in need of af-
fordable housing.

In 1990, the Southern Nevada nonprofit
began administering its Transitional Hous-
ing Program for homeless women with
children. With 27 furnished apartments and
the goal of moving single women toward
financial independence and self-sufficien-
cy, Women’s Development Center soon
discovered another community need.

“Over the years, as women transitioned
out of the program. we wondered where they
were going with their families. Our board
quickly identified the need for affordable
housing programs. so we started buying four-
plexes, condos and single-family homes.”
said Candace Ruisi. executive director for
Women’s Development Center since 1990.

In 15 years, Women's Development Cen-
ter has expanded to provide an array of af-
fordable housing programs linked to appro-
priate social services designed to help
clients attain self-sufficiency. Accredited by
United Way of Southern Nevada. the orga-
nization’s continuum-of-care approach is
offered through seven major programs. with
each component complementing the next
level of service offered. In addition to its
flagship transitional housing program, cur-
rent programs include affordable rentals, in-
dependent living, Homeward Bound home-
buyer assistance, tenant-based rental
assistance and supplemental assistance for
facilities to assist the homeless. Women'’s

Development Center’s newest program,
Lindell Harbor Permanent Affordable




Senior Housing, was established in 2002.

“Finding affordable housing is a crisis
for seniors. We fill the Lindell Harbor
apartments immediately because so many
seniors are on fixed incomes — incomes
that don’t keep pace with rising rental
costs,” Ruisi said. The Lindell Harbor com-
munity at 3440 Lindell Road provides in-
come-eligible persons 55 years and older
with a permanent, clean, safe and afford-
able apartment. Ruisi called the need for
the 19 apartments “astronomical.”

At Lindell Harbor, a community room
plays host to game tables, computer
workstations and a television lounge. It
also provides space for Women’s Devel-
opment Center’s social service compo-
nent, which facilitates health programs,
counseling, Meals on Wheels and para-
transit for residents.

But seniors aren’t the only population
benefiting from Women’s Development
Center’s outreach. According to Ruisi, the
Homeward Bound homebuyer assistance
program is making a profound impact in the
community by providing low-income indi-
viduals and families with financial assis-
tance for down payments and closing costs.
“There’s a fallacy that these people live on
the streets. They are long-time job holders
who would make wonderful homeowners,
but who don’t have $7,000 for a down pay-
ment,” Ruisi said. “Those who qualify are
thrilled to have stable housing and the op-
portunity to build personal wealth.”

Eligible first-time homebuyers are of-
fered an interest-free deferred payment
loan, forgivable after five years, to cover
down payment and qualifying closing
costs. Loan funds come from the govern-
ments of Las Vegas, North Las Vegas and
Clark County. Approved buyers contribute
$500; Women'’s Development Center as-
sists with gap financing up to $10,000.

“Our expertise is housing, and we
offer support services to a point. We try
not to duplicate services, instead relying
on the community’s amazing nonprofit
network. Our programs work so well be-
cause we collaborate with others to real-
ly help people,” Ruisi said. ¥%

Women’s Development Center
953 E. Sahara Ave. #201

Las Vegas, NV 89104
(702) 796-7770

<> CORPORATE SOLUTIONS

 Corporations in all 50 states

RED ROCK

Nevada Corporations $298.00

Nevada Corporations and LLC’s Include:
o Articles of Incorporation or Organization
e One Year Resident Agent

e Corporate Charter

e Corporate Record Book with Name Foil Stamp on
¢ Corporate State Seal (Desktop)
o Bylaws for Corporations or Operating Agreement
o Stock Certificates (25 Million Shares)

o Stock Ledger

¢ Amendment and Meeting Minute Samples
 Example Corporate Resolution Forms

Call us today for a free structuring analysis,
living trust, FLP’s land trusts and more!

Corporate Credit and Financing :
Unsecured $50,000 Business Credit Lines Available’

Time is Money... Money is Time
6655 West Sahara Suite B-200e Las Vegas NV 89146
702.384.3700 o Fax: 702.363.3050 ® www. redr ’

*Restrictions Apply =

“They’ll do whatever it takes.”

JERRY EHRENS, CLIENT

All of our clients, like Jerry, receive unique banking services that
you won't find anywhere else in Las Vegas. From our friendly courier
service and elegant environment to the one-on-one banking with

our Managing Directors, you'll find SouthwestUSA Bank truly
extraordinary. And you won't find that in any banking manual.

—_—

A PRIVATE BANK
_—

Member FDIC

Truly Extraordinary 702.853.4700 wwuw.swusabank.com
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Vi
S
Our relationship banking is all about helping you make it to the top.

That’s why we are the largest, locglly owned and operated bank in Nevada.

V4

Call us today and see why banking is better with people who care 702.889.2038

Construction
Loans

Owner-Occupied
Commercial
Loans

SBA Loans

www.fnbnonline.com

Deposit and
Merchant Services

Morigage Loans
Building Relationships is our Business

Wealth
Management
TI‘O NA]

BANK OF NEVADA

Lines of Credit
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Continued From Page 15

Potlatch Corporation has a paper-prod-
ucts manufacturing plant in North Las
Vegas. The company recently grew even
larger, investing $66 million in expansion
for production of tissue.

TRANSPORTATION

Providing central access, Nevada offers
cost-effective, rapid transportation to both
domestic and international major markets.
Airports, north and south, are complete
with International Air Cargo Centers.
Union Pacific Railroad Company is the
largest freight railroad serving Nevada,
operating more than 1,200 miles of line.
Union Pacific crosses both Northern and
Southern Nevada. Burlington Northern
Santa Fe also has been authorized to oper-
ate over the tracks in Northern Nevada.
More than 150 truck carriers serve Neva-
da, offering transcontinental. fast freight
and van-line shipping to all major mar-
kets. Together, the transportation infra-
structure contributes to Nevada's growth
in manufacturing.

FOREIGN TRADE ZONES

Foreign trade zones in Las Vegas and
Reno allow firms to bring foreign goods or
raw materials for manufacturing and/or as-
sembling into the United States without for-
mal customs entry or payment of customs
duties and government excise taxes until
products leave the zone. If the final product
is exported from the United States. no U.S.
Customs duty or excise tax is levied. Mer-
chandise entering a foreign trade zone may
be assembled. repaired, cleaned. stored. sal-
vaged, tested or repackaged.

PREPARING FOR THE FUTURE

There are downsides to all this growth.
Most companies are forced to bring in
skilled workers and engineers. “Many
new companies bring technical people
with them from out-of-state.” Bacon said.
“This is a hole we should fill.” Nevada
schools have low reading scores and high
dropout rates, according to the U.S. De-
partment of Education.

While our good neighbor California con-
tinues to be a huge economic force globally,
Nevada is circling the wagons to promote a
business-friendly environment for compa-
nies astute enough to stake a claim.  §&



Sheryl Palmer of Pulte/Del Webb, Jim Widner of KB Home and Bill Hoover of Pageantry Communities.

HAWCO PROPERTIES: Developing Spanish Springs From the Ground Up

COMMERCIAL REAL ESTATE REPORT: RETAIL




NEVADA’S HOUSING OUTLOOK

Coping with a Dynamic Market

BY TONY ILLIA

evada’s housing market remains red
Nhot due to a steady migration of new

residents attracted to the state’s low
taxes and steady employment growth.
Nevada grew to a population of 2.37 mil-
lion last year, adding 76,255 people, and
it’s expected to swell to nearly 3.6 million
residents by 2024, predicts state Demog-
rapher Jeff Hardcastle. Much of this activ-
ity has been taking place in Clark County,
which now accounts for 71.2 percent of
the state’s total population.

SOUTHERN NEVADA:
THE CHALLENGE OF GROWTH

Southern Nevada homebuilders recorded
yet another banner sales year in 2004. A
record 29,248 new home closings took
place, a 15.9 percent increase over 2003,
reports Home Builders Research Inc., a Las
Vegas-based residential research firm.
Builders secured a record 32,879 residen-
tial building permits in 2004, a year-to-year
increase of 7,666 permits.

The city of Las Vegas, for example,
permitted 6,196 new homes in 2004, val-
ued at a combined $896.7 million. It also
permitted 326 multiplex developments
totaling 1,592 units, valued at $146.7
million. But the extreme volume of activ-
ity has played a heavy toll on municipal-
ities, overburdening their resources and
slowing the permitting process, accord-
ing to some developers.

“The jurisdictions were over-extended
last year due to the tremendous growth.”
said Bill Hoover, Nevada president of
Pageantry Communities. “Going through
the entitlement process was much slower.
The system was simply overloaded on all
fronts.” Although Pageantry sold 320
homes in four communities, it spent much
of last year retooling its depleted inventory
from 2003. The firm has since ramped up
activities and expects to record 450 home
sales in 2005 with prices ranging from
$130,000 to $300,000.

The Las Vegas Valley’s median new
home price reached $290,287 in December,

102 NevadaBusmess & ApriL 2005

a year-to-year increase of $80,676, while
the median resale prices hit $250,000, or
38.9 percent more than in 2003. In addition,
a record 64,168 homes were resold last
year, or 14,376 more than in 2003, which
marks yet another milestone.

“We're very bullish on the market,” said
Sheryl Palmer, Nevada area president of
Pulte Homes and Del Webb, a subsidiary of
Pulte Homes. “Demand is high, prices are
stabilizing and resale inventory is dimin-
ishing. which is very good for the market.”

Del Webb Communities and Pulte
Homes sold a combined 3,491 new homes
in the Las Vegas Valley in 2004, ranking
them third and fifth, respectively, among
local area builders. “We're very excited
about new starts-ups in 2005,” Palmer says.
“We're representing all consumer price
points, from entry-level to second move-up
to active seniors.”

The Las Vegas housing market had a
nearly 50 percent appreciation during the
last nine months of 2004, according to the
National Association of Realtors. But with
success come problems. Valley land prices
nearly doubled during 2004, averaging
$402.500 per acre or $9.24 per square foot
(excluding outlying areas), reported Ap-
plied Analysis. a Las Vegas-based eco-
nomic research firm. Residential lots are
consequently shrinking as homebuilders
squeeze more units into an acre in order to
balance their cost-to-profit ratio. Land
availability and high pricing have made
entry-level housing increasingly elusive,
resulting in more attached residential
products such as duplexes, triplexes, town
homes and condominiums.”

“We anticipate continued growth with the
attached products because it’s getting harder
to acquire land,” said Jim Widner, president
of KB Home of Nevada Inc. “We expect to
see more high-density attached product.”

KB Home Inc. led all Southern Nevada
builders last year, recording 3,759 new
home sales. And while the firm expects to
duplicate those figures in 2005, its future,
like those of many homebuilders, relies on

finding developable land at an attractive
price. The problem in Southern Nevada lies
in the federal government’s vast land hold-
ings, totaling 27,000 acres. The Southern
Nevada Public Lands Management Act of
1998 now requires the Bureau of Land
Management to auction off all its property
in Clark County. The agency holds two
auctions annually that result in roughly
2,000 acres of federal land being passed
into private hands.

Focus Property Group, a Las Vegas area
developer, organizes homebuilders to in-
vest in land sales together. It recently
joined forces with KB Home. Kimball
Hill Homes, Lennar/US Home, Meritage
Homes, Pulte Homes/Del Webb, Toll
Brothers Homes, Woodside Homes and
Ryland Homes to acquire 1,712 acres of
land in the northwest Las Vegas Valley at
the gateway to Kyle Canyon. The group
paid $510 million, or $298.245 an acre,
for land during the BLM auction held on
February 2, 2005.

The market’s robustness prompted Cele-
brate Homes to sell about 25 percent of its
North Las Vegas land holdings, roughly
1,225 residential lots from 3,000 square
feet to 6,000 square feet in size, to an enti-
ty managed by Lennar Corp. in February
2005. Lennar, a publicly traded national
builder, entered the Las Vegas market about
two years ago by acquiring Greystone and
US Homes and is expanding its Southern
Nevada presence. Last year, it had 663
home sales in Las Vegas and US Homes
had 556. Celebrate built and sold 235
homes in five North Las Vegas subdivi-
sions last year. and plans to deliver about
the same number in 2005, while processing
maps on its additional land holdings.

“Our company has changed direction a
little bit because of the increased cost of
land,” explained Harry Shull, a principal
with Celebrate Homes. “We are looking to
build larger homes from 2,000 to 3,000
square feet in size. But in order to still cre-
ate affordable entry-level housing, we are
looking at low- and mid-rise homes.”




NORTHERN NEVADA HiTs
CONSTRUCTION MILESTONE
Meanwhile, Northern Nevada faces tri-
umphs and challenges similar to its south-
ern counterpart. Construction hit a record
$1.6 billion in the Truckee Meadows in
2004, including 5.631 new homes and
apartment units, according to local building
officials. California businesses fleeing the
Golden State due to its lingering budget
problems and high living expenses are now
relocating to Reno, Sparks and Tahoe. A
total of 32,600 housing permits are ap-
proved but unbuilt in the Truckee Mead-
ows, including 16,100 in Reno. The city is-
sued 2,825 single-family home permits in

2004 and 1,794 in 2003.

Sacramento-based R & K Homes is
building 700 homes in nearby Fernley, plus
residences in Hidden Valley and Golden
Valley. It’s additionally planning to build in
the Verdi area. The increased growth of
new residential developments along the pe-
riphery of the Reno/Sparks area belies the
growing problem of rising land costs.

“Land prices have increased by roughly 42
percent over the last year.” said Ted Stoever
Jr., aland specialist with Colliers Internation-
al’s Reno office. “A year ago, a finished lot
was 27 percent of the dwelling unit base
price, but due to continued price increases,
we’ve now reached the 32 percent level.”

Median home prices rose to $275,000 in
Washoe County in 2004, a 31 percent in-
crease over the previous year. The combi-
nation of rising land and material costs and
overwhelming demand. compounded by
short supply, continues to push the median
new home price upward. Houses around
Lake Tahoe are now selling for an average
$87.000 more than a year ago. The median
home price climbed 17 percent to $617.475
last year, according to Multiple Listing Ser-
vice data compiled by Chase International.

Concurrently, the Lyon County median
home price rose to $175.000 and Douglas
County witnessed the median price reach
$330,000. Yet even with these price in-
creases, absorption remained strong, aver-
aging near seven sales per month.

“The biggest challenge is finding land, and
getting it at an affordable price.” said Michael
Adams, vice president of sales and marketing
for Silver Star Communities in Reno. “And
there are a lot of large production builders
coming to town, which is making it a much
more competitive environment.”

Northern Nevada, like its southern sib-
ling, traditionally has been dominated by
local builders until recently, when large,
national, publicly traded firms such as KB
Home, DR Horton, Lennar Corp., and
Richmond America have entered the mar-
ket. Just over 35 homebuilders were active
in the Truckee Meadows in 2004, down
from the previous year, continuing a trend
driven by diminishing land supply, mergers
and inventory buy-outs.

Despite this, Silver Star has flourished
by finding in-fill niche opportunities that

enabled it to close on 68 units last year. The
firm expects to build 100 homes in 2005,
ranging from entry-level condominiums to
luxury detached residences, priced from
the high $200,000s up to $1 million-plus.
“We are looking to do higher-density pro-
jects, and there is going to be some demand
for that type of product as high prices push
many people out of the market,” Adams said.
“More people are now seeking a low-main-
tenance lifestyle or second home, if you can
bring it at the right price. As a result, we ex-
pect to close on more homes this year” &
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At The Top

by Jessica Groach

Hawco Properties
Developing Spanish Springs
From the Ground Up

ost people see nothing but dirt,

rocks and sagebrush in the desert.

But Jim Haw saw the future. He
and his son, Jim Haw, Jr., came to North-
ern Nevada from Las Vegas in 1978
knowing how quickly a city could grow.
They believed Spanish Springs, the area
north of Reno and Sparks, was where
urban growth would naturally lead, and
the Haws wanted to be part of it.

They bought 4,000 acres and taught
themselves to build houses. In the
process, they built a successful business.
Today, Hawco Properties is still family
owned and operated, and it is still thriv-
ing; 2004 was Hawco’s biggest year ever.

Hawco began as a residential builder.
President Jesse Haw remembers his father
and grandfather struggling through years
of interest rates approaching 20 percent,
“when you couldn’t give a house away.”
But as they’d predicted, Spanish Springs
eventually took off, and pretty soon they
couldn’t keep up with the housing de-
mand. They decided they could get a lot
more done if they left the homebuilding to
someone else.

Currently, Hawco Properties is a devel-
oper of residential and commercial prop-
erty, and is greatly responsible for today’s
Spanish Springs. “We thought, if busi-
nesses came here, we’d sell more houses,
and then they’d need more places to work.
Then we asked, what else do we need
here?” recalled Jesse Haw.

The answers came when they sat down
with city planners and developed a Span-
ish Springs master plan. Parcels were al-
lotted for several schools, parks, church-
es, shopping

centers, streets and
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subdivisions. Hawco donated property to
the city for four parks, Alice Taylor Ele-
mentary School, Shaw Middle School
and Spanish Springs High School. They
have also committed 10 acres for the
YMCA, four acres for a local Truckee
Meadows Community College campus,
another 10 acres for a new elementary
school, and 100 acres for the new Flood
Control Program.

Currently Hawco’s primary focus is on
the Spanish Springs Business Center
(SSBC), a new 411-acre business park
that is already half sold and will see an
additional 800,000 square feet of
office/industrial space going up this year.
Leviton, a major manufacturer of electri-
cal equipment, will occupy 400,000
square feet for its new plant. Also expect-
ed to take up residence at the SSBC are
Hamilton Homes, Barker-Coleman, Ed-
ward Jones, Curves for Women, Silver
State Liquor and several local businesses.

“The business park is key because it’s
reversing the commute,” said Haw. “A lot
of people live here and drive to the other
end of town for work. We need to put em-
ployment centers where people live. I
think trying to create a more rounded
community will benefit everyone.”

Hawco is also developing a retail cen-
ter at the intersection of Eagle Canyon
and Pyramid Highway, which will con-
tain restaurants, a grocery store, a bank
and fast food. It will also have approxi-
mately 1,500 residential lots to sell in
the next few years. And it will be work-
ing to develop more neighborhood com-
mercial property.

Even with all this on its plate, Hawco
Properties consists of only four employ-
ees. Along with Jesse Haw is brother Bill,
a contractor charged with much of the
necessary infrastructure work. Diane
Banks, a cousin from Montana, handles
all the accounting. Jim Haw, Sr., now al-
most 80 years old, still pops in every now
and then to check up. All other work is
contracted out.

Spanish Springs may still be consid-
ered a bit off the beaten path, but in the
25 years since the Haws came to town,
it’s become an appealing community in
which to live and work. And it’s going to
stay that way, if Hawco Properties has
anything to say about it. %

REAL ESTATE
- MARKETREPORT

4TH QUARTER 2004

ToTAL MARKET LAs VEGAs ReNO
Total Square Feet 34,638,691 10,685,502
Vacant Square Feet 1,878,103 685,212
Percent Vacant 5.4% 6.40%
New Construction 253,609 N/A
Net Absorption 275,944 245,716
Average Lease SF/MO (NNN) $1.66 $1.60
Under Construction 553,638 1,835,060
Planned Construction 3,207,741 N/A
POWER CENTERS
Total Square Feet 7,657,833 2,769,179
Vacant Square Feet 290,072 55,140
Percent Vacant 3-8% 2.00%
New Construction o N/A
Net Absorption 34,286 219,599
Average Lease SF/M0 (NNN) $143 $1.75
Under Construction O 1070,800
Planned Construction o N/A
ComMUNITY CENTERS
Total Square Feet 14,787,309 1,784,140
Vacant Square Feet 1,054,848 110,052
Percent Vacant 7-1% 8.50%
New Construction o N/A
Net Absorption -9,455 6,154
Average Lease SF/Mo (NNN) $167 $1.40
Under Construction 117,843 o
Planned Construction 1,677.652 N/A
NEIGHBORHOOD CENTERS
Total Square Feet 12,193,549 5,667,495
Vacant Square Feet 533183 469,769
Percent Vacant £5% 17.20%
New Construction 253,609 N/A
Net Absorption 253,113 19,963
Average Lease SF/MO (NNN) $179 $1.55
Under Construction 435.795 764,260
Planned Construction 1,530,089 N/A
FREE-STANDING
Total Square Feet = 464,688
Vacant Square Feet — 50,251
Percent Vacant == 10.80%
New Construction — o
Net Absorption = o
Average Lease SF/M0 (NNN) = N/A
Under Construction = o
Planned Construction = N/A

ABBREVIATION KEY

MGFS:  Modified Gross Full-Service
SF/MO: Square Foot Per Month
NNN: Net Net Net

LAS VEGAS STATISTICS COMPILED BY COLLIERS
INTERNATIONAL & RESTREPO CONSULTING

RENO STATISTICS COMPILED BY
GRUBB & ELLIS NEVADA COMMERCIAL GROUP




High Rise, Mixed-Use Project

Planned for Henderson

e Clark County Board of Commission-
T:rs has approved plans for a high rise,
mixed use project at St. Rose Parkway and
Jeffreys Street in Henderson, near St. Rose
Hospital’s Siena campus. Perlman Architects
of Las Vegas is the architect of record for the
new project, which is designed with three
separate residential condominium towers
above a ground-level retail floor, with two
levels of underground parking. Plans call for
59,000 square feet of retail space, 11,200
square feet of health club area and approxi-
mately 460,100 square feet of residential
area, divided into one- two- and three-bed-
room units. Amenities include an athletic
club, a swimming pool, pet park and central
courtyard plaza. Perlman Architects’ role in
the project will include schematic design, de-
sign development, construction documents,
permitting and contract administration. No
date has been set for the groundbreaking.

Paiute Tribe May Develop
Master Plan

n alliance of developers has entered
Ainto an agreement with the Las Vegas
Paiute Tribe for the potential development
of a master-planned community on the
tribe’s 3,800-acre Snow Mountain Reserva-
tion in the northwest Las Vegas Valley. The
site for the proposed master plan is located
off US 95, approximately 10 miles north of
Ann Road and just north of Kyle Canyon
Road. The reservation currently has three
Pete Dye-designed championship golf
courses and a 50,000-square-foot clubhouse
with a restaurant, lounge and pro shop. Rep-
resentatives of San Diego-based LasCal De-
velopment Corp. said development of the
community will be contingent on the results
of its ongoing feasibility study, which is ex-
pected to be finalized by October 2005. If
results of the study are favorable, construc-
tion of the community could begin as early
as 2006. Members of the LasCal group in-
clude: affiliates of American Nevada Co.;
the Maloof family, which owns the Palms

Casino Resort; and two other Indian tribes.
The Paiute Tribe has retained Las Vegas-
based Construction Consultants, Inc. to
serve as its consultant in the venture.

DP Partners to Build
Distribution Center for CDW
P Partners recently announced it has
signed an agreement to build a
513.240-square-foot distribution center at
its 102-acre LogistiCenter at North Las
Vegas business park. CDW Corp., a tech-
nology company based in Vernon Hills, T11.,
will use the build-to-suit facility to service

its customers in the Western United States.
The CDW center, located on a 25-acre site,
will be the third building at LogistiCenter.
It will feature 32-foot clear-height ceilings,
84 truck docks, ESFR fire safety system,
50-foot by 50-foot bays and parking for
500 vehicles. It is estimated that 170 to 180
people will be employed at the facility,
which is scheduled for completion in fall
2005. Reno-based United Construction
Company is the design/build contractor for
the project. CDW is a leading provider of
technology products and services for busi-
ness, government and education. &%
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THREE:
[nsurance —
Its what we do.
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Call (702) 597

“At TWC Construction,
we build relationships,
not just buildings. We'verelied
on McFadden Insurance
since 2001 because we know
that it’s vitally important to
have effective insurance coverage
in our fast- paced industry”.

Matt Ryba - C. E. O. TWC Constraction
Left to right:

Bermie Trujilio - President McFadden insurance
Matt Ryba - C.E 0. TWC Constuction.

MFADDEN INSURANCE

6180 West Viking Road, Las Vegas, NV 89103
TEL (702) 365-9800 FAX (702) 221-4920

www.mcfaddeninsurance.com
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Manufacturer to Locate in Fernley

Patty Wade-Snyder, President of Wade Devel-
opment Company in Reno, recently an-
nounced that Sherwin-Williams has acquired a
17-acre site within the 5,000-acre Nevada Pa-
cific Industrial Park in Fernley, which will
house a major paint manufacturing facility.
Construction has already begun on the 200,000-
square-foot manufacturing plant, which will
service the entire western states region for the
Cleveland, Ohio-based Sherwin-Williams. The
facility is scheduled to be open for business by
mid-2006. Company officials estimate the plant
will ultimately employ approximately 90 peo-
ple, from entry-level employees through skilled
professional. The plant’s general manager,
Francis Huppmann, stated, “Sherwin-Williams
chose this prime site in Fernley due to its ex-
cellent logistics location directly on I-80, ex-
tensive rail service and top-grade infrastruc-
ture.” Other companies in the Nevada Pacific
Industrial Park include Quebecor World, Ama-

zon.com, UPS, Honeywell, Trex Company and
MSC Industrial Supply.

Nevada Still
Fastest-Growing State

e Nevada State Demographer’s Office at the
University of Nevada, Reno recently released
its 2004 population estimates for the state, coun-
ties, cities and unincorporated towns. The data
show the Silver State grew by an estimated
114,202 persons (5 percent) since July 2003.
“Nevada continues to outpace the national
growth rate,” said Jeff Hardcastle, state demogra-
pher. “The Census Bureau has estimated Nevada
is the fastest growing state for the 18th straight
year.” Nevada’s growth continues to be concen-
trated in Southern Nevada, with Clark County
growing by 5.8 percent between 2003 and 2004.
Rural Nevada appears to be experiencing a rever-
sal of the downturn that it had been experiencing
earlier this decade. The demographer’s estimates
are prepared for July of each year and used for a
variety of purposes including revenue distribu-
tion from the state to Nevada’s cities and towns.
Hardcastle also released detailed profiles from
Census 2000 for all of the state’s counties, places
and census tracts, including maps and back-

ground information on diverse topics. The pro-
files can be accessed through the Nevada Small
Business Development’s website:
http:/fwww.nsbdc.org/demographer/.

Hospice Expanding to Henderson

athan Adelson Hospice, Southern Neva-

da’s only non-profit hospice and pallia-
tive care organization, is expanding its ser-
vices to Henderson with plans to develop a
16-bed hospice inpatient facility and an
adult day care center. The city of Henderson
donated an 11.2-acre parcel near Paradise
Hills Road and State College Deive for the
project, which will include a stand-alone in-
patient hospice facility. adminissrative of-
fices, a chapel and a coffee shop. A separate
free-standing adult day care cemter to pro-
vide care for seniors will featre 2 commu-
nication technology center and r=creational
activity areas. Fundraising activities for the
$6 million project have so f& r=ssed only
about one-third of its cost. bus hospice offi-
cials say groundbreakine will t=k= place
later this year. with complction scheduled
for 2006. Swisher & Hall AIA served as ar-
chitect for the facility. &

THE REVIEWS ARE as specTacULAR As T HE VIEWS

Rated one of the “Best Fractional Ownership Clubs 2004” z0s=2 2zr087 Macazine

“Tonopalo fits our family perfectly. We don’t have to do anything except enjoy ourselves. It's mice o be spoiled
DANA DOSCHER, TONOPALO HOMEOWNER

This is your opportunity to own a luxurious relax and enjoy the 270-foot white sand
beachfront residence on North Lake Tahoe. beach, lakefront swimming pool and spa,
Tonopalo offers fully-furnished, three- and four- 0 5 the clubhouse with state-of-the-art fitness center
bedroom residences. This is unmatched, worry free, and beach toys like the Formula 260 Bowrider. Visit
second-home ownership with all the exclusive privileges Tonopalo Private Residence Club at 6750 North Lake
of a private country club including an on-site innkeeper Boulevard in Tahoe Vista, California. Follow the signs

and concierge to look after your every need. You can just to our model home. Shared-ownership from the $300,000s.

866.866.6725 WWW.TONOPALO.COM
TONOPALO IS MINUTES FROM INCLINE VILLAGE, SQUAW VALLEY AND NORTHSTAR RESORTS.
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www.bbnv.com/Acceleratedioans

Bob Linden
President,
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security for sensifive documents. More trees saved. Thanks to a bank that ank.
understands what our business is all about. el '

~ Growth. 14 employees. Six trucks. 150 tons of business a month. More [ﬂlziiness

always there -

Call Dean Collins in Southern cha@ =
at (702) 952-4489

or Lori Haney in Neorthern Nevada
Equal Housing tender. Member FDIC. : : at (775) 885-1224
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Small Business file:
Coffee Pub

“What | save on Las Vegas
Chamber of Commerce discounts
and benefits more than pays for
My membership.” _terry Hensiee, comepue

“Too many small businesses don & maks
it because they spend too much of

their cash.

Every dollar | save on expensss ooes
right to my bottom line._or st
my pocket.

A company like mine can =25 saus
$3500 a year on group healith msur=nce
and 25% on office suppiiss "

r the “Voices of the Chamber" at www., Ivchamber com/voices.
. re information about Chamber business resources, log into the “Members Only”
section of Ivchamher.comlmembers.




Most Respected CEOs in Nevada ¢ Continued From Page 13

THOMAS SCHOEMAN

Schoeman is president of JMA Archi-
tecture Studios, the largest and oldest ar-
chitectural design firm in Nevada. JMA,
which celebrated its 60th anniversary in
March, has 170 employees, two offices in
Southern Nevada and a new office in San
Diego. JMA has developed six individual-
ized studios working in the fields of
healthcare, hospitality, commercial, edu-
cation, public projects and interiors.

WORKPLACE ENVIRONMENT

“It starts with recognition that our em-
ployees are the resources of the company.
Without our employees, we wouldn’t
exist. Toward that end, we do a number of
things to be a positive workplace for our
people. For architects, career is all-impor-
tant, so we try to make sure each member
of our team has career opportunities and
the opportunity to grow in the organiza-
tion. We pay for all their education while
they’re with us, whether they’re pursuing
a grad or undergrad degree or attending
seminars and conferences related to their
careers. We bring in breakfast every morn-

ing, and we have employee-sponsored
events of their choosing.”

BALANCE

“Family always comes first. That’s
never an issue in our organization. We
work very hard — don’t get me wrong — but
if something comes up, family comes first.
And we encourage people to take their va-
cation time. At other firms, people might
accumulate over 10 years of vacation;
here, they have to use it. Go enjoy the time
with your family — we’re always going to
be in demand and the work will be here. I
have a wife of 20 years and two teens and
only recently made a commitment to sit
down at the beginning of each year and
schedule my vacation time; otherwise I
won’t do it. The first 10 years with JMA I
did not take a vacation. I was consumed
with the work. Architects are like that.”

CHALLENGES/ADVERSITY

“Those are all opportunities, some-
times disguised. I usually look at adver-
sity and challenges as creative opportuni-
ties to respond to.”

COMMUNITY

“We support a number of nonprofit
organizations, and I've always had a
commitment personally to a few non-
profit organizations every year. I serve
on several boards and am currently on
the Desert Research Institute Founda-
tion board. The firm also does some pro
bono work for nonprofits so they can
use our drawings to do fund-raising for
capital improvement programs. We feel
you should be involved in improving
your community.”

Nevada is known for being business
friendly, for being low on taxes and
high on opportunity. Nevada should
also be known for the quality busi-
nesses that locate or open here, and
for the CEOs at their helms. Congrat-
ulations to all the companies nominat-
ed. and to those six individuals chosen
— the companies are making contribu-
their
CEOs are influential community lead-
ers making contributions to our quali-

ty of life. %

tions to Nevada’s economy:

LIVE YOUR DREAM. SECURE YOUR FUTURE.
When
anything is possible. Let Sun West Bank help

ideas and commitment collide,

make visions a reality.
— David Kirvin & Bill Doak, Partners,
Kirvin Doak Communications

SUN WEST
BANK

PEOPLE YOU CAN BANK 0

www.swhnevada.com

CELEBRATING THE PURSUIT
ENTREPRENEURIAL SPIRH

CORPORATE HEADQUARTERS
5830 West Flamingo Rd.
702.949.2265

SUN CITY SUMMERLIN
9350 Sun City Blvd.
702.949.2273

EASTERN & WIGWAM
8475 S. Eastern, Ste. 100
702.921.2100

N. NEVADA REGIONAL HEADQUARTERS
Mountainview Corporate Ctr.
Kietzke & Del Monte Lns.
775.333.8900

MILL STREET

{Two blocks west of
McCarran Blvd. on Mill St.)
1101 Corporate Bivd.
775.856.8300

CONSTRUCTION & DEVELOPMENT LOANS
BUSINESS LOANS e SBA LOANS e EQUIPMENT
FINANCING = BUSINESS CHECKING o PAYROLL
SERVICES e CASH MANAGEMENT & MORE

APRIL 2005 ¥ NevadaBusmess 109




spedfing for
NEVADA

State Treasurer Brian K. Krolicki

Action Needed to Save Millennium Scholarship

“What measures are you proposing to the Legislature this session to
deal with the projected shortfall in funding for the Millennium Schol-

arship Program?”

he Millennium Scholarship Program

has been more successful than we

ever dreamed. More than 41,200
Nevada high school graduates have quali-
fied for this program in the five years
since its inception, with over 28,000 stu-
dents initiating use of the scholarship and
1.905 students earning associates degrees,
baccalaureate degrees or certificates.

Nevada’s economy has always relied
heavily on our successful tourism and
gaming industries. Events in recent years,
however, have shown that the prudent
course of action for the long-term eco-
nomic health of the state is to diversify the
economy. And while Nevada has a very
favorable business climate, which has at-
tracted record growth in the state, the
challenge has been to provide the educat-
ed workforce necessary to ensure busi-
nesses are successful.

To determine if the Millennium Schol-
arship was reaching its goal of keeping
the best and brightest in-state for college,
in 2003 the state treasurer’s office, along
with the Senator Alan Bible Center for
Applied Research, conducted a baseline
study. After just three years, the statistics
showed the scholarship was having the
desired results. Of those who responded
to the survey:

* 57.1 percent said the availability of the
Millennium Scholarship increased the
amount of effort they put into their
schoolwork;

* Almost 70 percent of parents reported
they used the Millennium Scholarship to
encourage their children to do well in
school;
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* 58.3 percent said they would not have
been able to attend college without the
scholarship:
* 36.3 percent would have attended school
out-of-state.

In addition. the percentage of Nevada
college-going students attending college
out-of-state decreased from 36 percent in
1994 to 24 percent in 2002.

However. sometimes good news brings
unexpected challenges, and the Millenni-
um Scholarship is no exception. When the
program was introduced in 1999, the in-
tent was to use an extraordinary stream of
revenue to make this concept a reality.
Nevada was about to begin receiving its
annual share of the Tobacco Master Set-
tlement Agreement, the result of litigation
between 46 states and the four largest to-
bacco companies. Nevada’s share was ex-
pected to be $1.2 billion over the next 25
years. The Legislature voted to give the
Millennium Scholarship Program 40 per-
cent of these funds. The funds have come
in about 2 percent less than forecast each
year, and when combined with the pro-
gram’s enormous success, the funds have
run out sooner than expected.

The solution agreed to by the legislative
leadership will fund the Millennium
Scholarship through at least 2017. It will
consist of a one-time appropriation of
$48.7 million over fiscal years 2006 and
2007, and then an ongoing annual appro-
priation of $8 million. The $8 million con-
sists of money that will come from the
Unclaimed Property Trust Fund. The Un-
claimed Property program, which is also
administered by the state treasurer’s of-

fice, receives all abandomed cash and

property that is turned over to the state for
safekeeping. The office first looks for the
rightful owners or heirs — in fiscal year
2004 the program returned over S7 mil-
lion — and then, as required by statute,
turns over excess money to the state. The
$8 million is a portion of this surplus.

Even with this new funding source,
some additional changes will nesd 0 be
made to the requirements for both attaining
and retaining the Millennium Scholarship.
I have proposed several changes that will
be included in a state treasurer s bill during
this session of the Legislature. These
changes would serve to reduce the Millen-
nium Scholarship payments by approxi-
mately $10 million annually. The changes
include: paying a flat rate of only 12 units
at a university or state college and six units
at a community college; not being allowed
to use scholarship funds to pay for any re-
medial coursework: and. what I refer to as
the “tough love” provision. which would
not allow students to regain the scholarship
if they lose eligibility for any reason.

Ultimately, it is up to the legislators to
decide which changes to make: however, it
is my hope that as they make these changes
they adhere to the spirit of the scholarship
and continue to make it available to as
many students as possible and not increase
required grade-point averages to the point
where most students do not qualify.

I believe that continuing the Millennium
Scholarship Program will prove vital to en-
suring Nevada’s economic strength and com-
petitiveness, and it is my hope that it will
now be funded for many years to come.

W




by Steven Beatty

Cutting-Edge
Pension Strategies
Make Sense for Owners
and Employees

0 some, “pension’ is a scary word, but
to more and more business people, it

provides unbelievable benefits.
Whether you have one employee or 1,000,
pensions are an incredible tax-planning
tool for business owners. If you work for a
business, encourage the owners to read
this: they can create a significant win-win
for themselves and their employees.

Too many people think that 401(k)
plans are the only type of pensions still
available. But take a look at what some
small businesses are doing to increase
the effectiveness of their 401(k) plans
and how some are using other types of
plans to deliver powerful benefits to
owners and employees alike.

Traditional 401(k) plans may not pro-
vide the desired benefits for an owner
who wants to maximize his personal
pension contributions. For that owner to
contribute the maximum $14,000 into
that plan in 2005 ($18,000 if over 50
years old), his employees would have to
contribute a relatively large percentage
of their incomes.

To alleviate this problem, many firms
are switching to Safe Harbor 401(k)
plans. In those types of plans, owners can
personally contribute the maximum and
receive a match from the business — no
matter what their employees contribute.
Administrative costs are reduced because
less discrimination testing is required.

The tradeoff is that firms need to make
a 100 percent matching contribution up
o 4 percent of an employee’s pay or else
make a flat 3 percent contribution for
each eligible employee. No vesting is al-
lowed on these contributions.

In an environment where employers
need to compete for talented employees,
a tax-deductible expense of 3 percent of
payroll may make a lot of sense. For ex-

ample, an owner making $200,000 could
contribute $14,000 pre-tax, plus receive
a tax deductible contribution of $8,000
from the company. With five other em-
ployees making $30,000 each, that
owner would contribute $6,000 (4 per-
cent of $150,000) if they each con-
tributed 4 percent of their pay. Who
would not find that valuable?

In other words, it would cost $6.000
for an owner to have the ability to con-
tribute $22,000 for his own benefit. Add
the tax savings and it’s a good deal for
the owner, too.

Some companies take one additional
step. They layer a cross-tested profit-shar-
ing plan on top. As long as the owners are
not getting a disproportionate share of the
contribution (as determined by complicat-
ed IRS-approved formulae), plan sponsors
can contribute different amounts to differ-
ent groups of employees.

For example. one employer with eight em-
ployees (including himself and his wife) is
able to put away $44.000 for himself and
$44.000 for his spouse. The tradeoff is that
he has a Safe Harbor plan and makes the 3
percent contribution for each employee in

that plan. On top of that, he makes a 2 per-
cent profit-sharing contribution to the other
employees (which can be vested). The result:
a tax-deductible $88.000 for the owners, and
$15.300 for the employees that otherwise
would not have gone toward their retirement.

Newer versions of the “gold watch”
plans — defined benefit plans — can pro-
vide even larger tax deductions. One Las
Vegas employer puts away more than $1
million a year, with 80 percent of the
benefit eventually accruing to the owner
and his family.

Defined-benefit plans are more compli-
cated than profit-sharing plans. They re-
quire more administration and skilled ad-
visors to help establish them properly.
However, for the business that wants large
tax deductions, money for retirement, and
a plan to reward and retain key employ-
ees, these and other cutting-edge pension
strategies can make a lot of sense. ‘

Steven Beatty, AIF (Accredited Invest-
ment Fiduciary) is the president of InVest,
a dba of Associated Securities, with an of-
fice in Las Vegas.

John Gaynor
Bank of Nevada CEQ
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When conducting
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ask Bank of Nevada
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Las Vegas ¢ Henderson « Mesquite

702 939 5700
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Michael Morrissey
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Build Equity — Reduces Expenses — Shelter Income

* Buildings for sale 2,500 s.f. up to 15,000 s.f.

® 900,000 cars per month go past site

* Close proximity to I-215 & Spring Valley Hospital
e Prices starting at $200/s.f. (grey shell)

e 5:1 parking ratio, covered parking included

* Rainbow and building signage for all owners

I L s For more information please contact
BN COPRPORATE.CENTER. i Bob Hommel @ Investment Equity Development
sl e e S e B 702.871.4545

High Image, Mixed Use Commercial Business Park

 Office Buildings for sale ¢ 10,000 s.f. retail for lease
® 2,500 s.f. up to 10,000 s.f. starting @ $2.75/s.f.
e Prices start at $215/s.f. ¢ 1.5 million cars per month

(grey shell) 5:1 parking ratio,  go thru the intersection
covered parking included

¢ Close proximity to Spring
Valley Hospital & 1-215

Color reader board and pylon sign on Tropicana & Rainbow
available to ALL tenants

SPANISH TRAIL BUSINESS PARK
SOUTH RAINBOW/WEST TROPICANA

For more information please contact
David Inman @ Investment Equity Development 702.871.4545

e 28,000 s.f. of upscale retail for lease

® Spaces starting at 1,000 s.f.

Close to Mountain View Hospital

Adjoining Las Vegas Tech Center which has over 1 million
s.f. of existing office space and an additional 1 million s.f.
under development

e Excellent signage

e High visibility

» Join the NEW “Becker Steakhouse”

For more information please contact
Michael Kammerling @ Grubb & Ellis 702.733.7500

» Single story 44,000 s.f. building for lease

e Surrounding a lush landscaped courtyard with sculptures
* 900,000 cars per month go past site

e Suites starting @ 1,400 s.f. @ $1.60/s.f.

e No load factor

e 5:1 parking

Color reader board, Rainbow pylon signage, and building
signage available to ALL tenants

For more information please contact
SOUTH RAINBOW BUSINESS PARK Cindy Inman/Brandon McCool @ Priority One Commercial
SOUTH RAINBOW/OQUENDO 702.228.7464

For more information on these projects please




STONE CANYON PROFESSIONAL PARK
WEST SAHARA AVENUE BETWEEN TENAYA AND BELCASTRO

Tenagt Sign

BUFFALO/CHEYENNE

NORTH BUFFALO BUSINESS CENTRE

Build Equity — Reduces Expenses — Shelter Income

Close proximity to airport, I-15 & 1-215 Beltway
¢ Covered parking included in purchase of

office building
e Pylon and building signage available for all owners
e Eight 4,500 — 9,000 s.f. office/warehouse buildings
e Prices starting at $99/s.f. (grey shell)
e Eight 5,000 s.f. office buildings
e Prices starting at $165/s.f. (grey shell)

For more information please contact
Jeff or Richard @ IPG 702.547.1110

Ideally situated across from the luxury automotive
dealerships of Mercedes Benz, Aston Martin, Jaguar
and Porsche, a high image commercial business park.

® 30,000 s.f. retail pads * 50,000 s.f. of office
for lease buildings for sale
» Rents starting @ $2.75/s.f. e Prices starting @ $220/s.f.
e Spaces starting @ 1,200 s.f. ¢ Buildings range from
2,500 — 10,000 s.f.

Color reader board, Sahara pylon signage,
and building signage available to ALL tenants

For more information please contact
Bob Hommel @ Investment Equity Development
702.871.4545

e Eight 5,000 s.f. office/medical buildings for sale
¢ Close proximity to I-215 & Spring Valley Hospital
® 900,000 cars per month go past site

e Prices starting at $200/s.f. (grey shell)

e Rainbow building signage for all owners

¢ 5:1 parking ratio, covered parking included

For more information please contact
Bob Hommel @ Investment Equity Development
702.871.4545

Build Equity — Reduces Expenses — Shelter Income

e Office Condos starting at 2,500 s.f. to 10,000 s.f.
e Prices starting at $220/s.f.
e 5:1 Parking Ratio
e Color Reader Board
¢ Buffalo pylon signage and building signage
for all tenants
e Close proximity to Mountain View Hospital

For more information please contact
Bob Hommel @ Investment Equity Development
702.871.4545

visit www.investmentequity.com or call 702.871.4545.
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by Tina Allen

Nevada Bankers
Association

The Voice for
Nevada’s Banks

he Nevada Bankers Association,

through its lobbying efforts and its

mission of furthering the overall in-
terests of the industry, has proven to be
crucial to bankers in the Silver State over
the years. Formed nearly a century ago in
December 1908, the association now has
some 45 institutions as members.

Two years ago, the Nevada Legislature
passed a tax increase that seemed to un-
fairly single out the banking industry in the
state. The legislation required bankers to
pay a 2 percent payroll tax — nearly triple
the rate paid by other employers — and the
industry was also hit with a $7,000 tax for
each bank branch. That branch tax has
translated into hundreds of thousands in
additional operating costs.

“Why should banks be singled out?”
said Bill Uffelman, president of the
Nevada Bankers Association. “We are
employers and we provide good jobs, and
it’s unfair.”

Convinced the tax increases were a
terrible idea that handcuff the industry,
the Bankers Association has set its sights
on lobbying legislators in the 2005 ses-
sion to rethink the tax increases. Uffel-
man estimates the branch tax has raised
about $1.8 million and the payroll tax
put about $21 million in state coffers,
and with Nevada now enjoying an esti-
mated $300 million tax revenue surplus,
it’s time to reinstate fairness in the way
Nevada taxes its industries.

“The taxes are certainly a primary issue
for us,” Uffelman said. “The surplus is
probably going to be closer to half a bil-

. <

lion, and if you can’t find $14 million or so
to put the banks on the same playing field
everyone else is on. then that's troubling.
There needs to be fairness and eguity. and
hopefully we’ll prevail when it's all said
and done.”

But repealing the tax isa't the oaly
issue on the table this year for the bank-
ing industry. Bankers also wams lesisla-
tors to simplify the way funds == wans-
ferred from financial instestems when
business customers in Nesads snali= bill
payments over the phome Sach pay-
ments, financed throms® & pEocess
known as demand drafis. cam Be espe-
cially cumbersome for e Newalis Sank-
ing indusiry becamse @ gmae=ss can
vary from transactios 8 EEESIChon.
“We are trying o =i & = =ni-
form,” Uffclmas ssad “So Semlis doa't
have to jump thromsh = &t af Baops o
make sure it is Gon= pEnpeT.

The bankers sssacaes = a0 = the
process of cxasmme s lsws swadng
identity thefi o s== & s ===F » be
strengthecned. =nd misains member
banks are evalinztme S I ST meoT-
nal controls o pE=senk M= B

In addinos = == e =Saes. the
associalion aiso seois 0 S & Comwnon
ground between its members o= S most
crucial issues facing the mdsssy Oune of
those issues, Uffclman saad s Isseling the
playing field between credt mmsoms and
the traditional banking imdesery.

Credit unions counter that fhe state tax
structure and business playins Sicld are
fair because credit unions &= moaprofits
set up for and controlled by their mem-
bers. “Credit unions cam t rasse capital
by issuing stock. they Bawe wolunteer
boards of directors. and they also face
increased restrictions on loams aad in-
vestments, among other reguiations.”
said Bruce Rodela. chairman of Nevada
Credit Union League amd CEO of
Washoe Credit Union.

Uffelman said credit unions emjoy tax
breaks that give them an unfzir business
advantage. For example. they are not re-
quired to pay the branch tax. “You go to
Caliente and the bank is at one end of
town and the credit union at the other.”
Uffelman said. “They are competing for
the same customers. but at one end of
town it costs you (thousands) more to
open the door.” <&
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by Noel Palmer Simpson

Planning for
Long-Term Care
Can Protect
Assets

o you know someone currently in a
D nursing home, or someone receiving

home healthcare? Have you ever
thought about going into a nursing home
or needing care yourself? Most people an-
swer the first question yes, and the second
question no. It is one of those situations
where we feel, “It could never happen to
me.” But studies show that approximately

two out of every five people reaching age
65 will need some type of long-term care.

Contrary to the belief of many seniors,
one cannot rely on health insurance or
Medicare to pay long-term care costs. For
all Medicare benefits, there are deductibles
and co-payments — which can be substan-
tial — and Medicare does not cover hospi-
tal costs beyond 150 days or skilled nurs-
ing home costs beyond 100 days. More
importantly, Medicare does not cover any
custodial nursing-home care, group-home
care or non-skilled home healthcare.

A careful analysis of each individual’s
personal and financial situation must be
done to plan for long-term care, ensure an
individual’s security and dignity and pro-
vide for family and loved ones. In deter-
mining the best method to cover the high
costs of care, remember to always consid-
er the source of the information you re-
ceive and whether the people giving it are
representing your interests or their own.

“Self-insuring.” or paying your own
way, may be an option. However, in the
Southern Nevada area, the cost of nurs-
ing-home care ranges from approximate-
ly $60.000 to over $75,000 per year, or

You stood in line for an hour... you removed your belt, your
shoes and put all your valuables into a bin that preceded you
through the line by half a mile. Then they took the Swiss Army
knife your Dad gave you for your
first camping trip. All so you
could enjoy the convenience of
rapid air travel...

Take Control Learnto Fly FIRST
It's easier and less expensive Am"non:
than you think. Syt ningd

Located at the North Las Vegas Air Terminal
2826 Perimeter Rd #106 (Rancho & Decatur)
www.firstflightlasvegas.com

702.647.4111 866.FLY.VEGAS

approximately $165 to $200 per day. If
you choose to stay at home and hire
home health aides, the cost of vour care
could be even more.

If an individual is insurable. and long-
term care insurance premiums are af-
fordable, long-term care policies can be
integrated into an estate plan to provide
protection without the need for transfer-
ring assets. In addition. proper estate
planning in conjunction with insurance
coverage can ensure that. at the expira-
tion of the applicable term. the individ-
ual will become qualified for Medicaid.

Unlike Medicare. Medicaid is a gov-
ernment program that pays medical costs
and long-term care costs. Medicaid is
designed as a payor of last resori. how-
ever, and to qualify you must mest strict
financial requirements. Although the fi-
nancial requirements appear to be im-
possible to meet or to live within at first
glance, with proper planning and legal
advice, significant assets andfor income
can be preserved while enabling the in-
dividual to qualify for Medicaid much
sooner than anticipated. When faced
with increasing care meeds and often
conflicting and incomplete imformation
on planning, it is imperative that seniors
explore all options before discarding any
possible source of payment.

One valuable long-term care planning
tool is an irrevocable Medicaid Trust. A
senior doing estate planning may gift as-
sets to the trust, keep all mmcome from
the trust for life, preserve the principal
for beneficiaries and qualify for Medic-
aid without the trust assets being consid-
ered by the Department of Welfare as
available. If properly drafied. this type
of trust can provide additional benefits
such as probate avoidance and signifi-
cant tax savings.

In coming years. there will be continu-
ing pressure to limit government expen-
ditures on existing programs. due to bud-
get deficits at the federal. state and local
levels. It is thus imperative that seniors,
those approaching retirement age. and
their families take advantage of the plan-
ning opportunities that exist today.

Part of the Pinto Aviation Services familv of comnanies
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Noel Palmer Simpson is an associate at-
torney with Bryan A. Lowe & Associates,
a Las Vegas law firm practicing in the
areas of elder law and estate planning.
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Question:
Should the state of Nevada legalize a lottery?

YES:
WE CAN PROVIDE FUNDING FOR EDUCATION
by Richard Perkins
Speaker, Nevada State Assembly

very two years the state Legislature gathers in Carson

City. Based on the estimates of budget experts, we work

together for months to build a budget for the entire
state. Sometimes those experts get it right... but sometimes
they don’t. And when they don’t, critical state programs,
such as education, do not get all the funding they need. Now,
we have an option before us that will help to alleviate part of
this problem. By creating a state lottery dedicated solely to
education, for textbooks and reducing class size, we will be
able to create some stability for our children.

Nevada is experiencing a crisis in its classrooms. They are
overcrowded, there aren’t enough textbooks for every stu-
dent, and our state continually ranks at or near the bottom
when it comes to education. It is time we had a dedicated sta-
ble funding source to address some of our education prob-
lems. It is time these funding sources not be changed every
two years at the whims of politicians. It is time for a state lot-
tery directed to provide textbooks and smaller class sizes for
our children.

According to the U.S. Department of Education, only 23
percent of Nevada fourth-graders and 20 percent of eighth-
graders were proficient or better in math; 20 percent of
fourth-graders and 21 percent of eighth-graders were profi-
cient or better in reading. For any parents who want their
children to succeed in life, this is not acceptable.

The reason our students aren’t doing as well as they could
be is two-fold. First, teachers are stretched too thin in over-
crowded classrooms where valuable one-on-one time with stu-
dents is at a minimum. Second, there aren’t enough textbooks
in our schools for students to take home where their parents
can help them learn. When you deny our children textbooks
and time with teachers, you deny them a quality education.

Nevadans are tired of being at the bottom of the list when
it comes to education. A state lottery will give us the chance
to break through the barrier and improve education by creat-
ing a consistent funding source without increasing taxes.

As a community, we all have a stake in our children’s fu-
ture. The better their education, the more productive they will
be in our society. With the Nevada state lottery directing dol-
lars to the classroom, we all come out winners.

No:
THE LOTTERY IS WRONG FOR MANY REASONS
by Scott Nielson
Executive Vice President and Chief Development Officer, Station Casinos, Inc.

s members of the 2005 Legislature consider amending the

Nevada Constitution to permit a lottery, it is important to revisit

some of the many reasons why a prohibition was written into
our state’s constitution and why it remains in effect 140 years later.

Should the state compete with its largest employer and private
industry? A lottery in Nevada would be similar to. the state of
Michigan entering the automobile manufacturing business. Al-
though a lottery generally starts with scratch-off tickets, technolo-
gy is constantly changing, and today the lottery industry offers
video lottery terminals that permit rapid-fire play and are virtually
electronic facsimiles of slot machines. That means today’s lottery
game is no different from what a gambler might find in a casino.

Is a lottery inconsistent with long-standing state policy? In
order to receive a gaming license in Nevada, a potential licensee
must provide a benefit to the community by creating new jobs, in-
vesting significant capital and expanding property tax revenue. By
allowing a lottery, the state would be doing the opposite — taking
gambling dollars from an activity that creates jobs, makes signifi-
cant investment in bricks-and-mortar and pays 6.75 percent of its
gross revenue in taxes — directing those dollars to a gambling ac-
tivity that does none of these things.

How can state government ensure its pursuit of revenues does
not conflict with its responsibility to protect the public? Research
shows that, unlike the average casino customer, the majority of
people who play lotteries have lower education and household in-
come levels than the national average. If that is the case, then those
who live in less affluent areas of our community and are more like-
ly to play the lottery will actually subsidize the education of the
children of our wealthier residents.

Will a lottery raise a substantial amount of revenue? While we
applaud the desire of state legislators to provide more money for
public schools, we question a lottery’s ability to have a significant
impact. Using the most generous estimates, a lottery might raise a
maximum of $30 million to $50 million per year (not including the
reduction in existing gaming tax revenue) and wouldn’t make it
into the classroom until at least 2010. These figures also don’t re-
flect the costs associated with establishing a new bureaucracy to
administer the lottery.

For these reasons and more, we believe it would be irresponsible and
poor public policy to amend Nevada’s constitution to permit a lottery.
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fter a belated delay, the U.S.

job recovery from the 2001 re-

cession became evident in late
2004. The recovery showed up much
later than many expected based on
past experience. Without a clear re-
covery in jobs, there remained an un-
easiness about the sustainability of
the ongoing expansion. At the end of
the year, the annual growth rate in
jobs showed a 1.7 percent increase
from December 2003 to December
2004, leaving a clear view of expan-
sion in all of the major economic
measures: sales, income and jobs.

The recent job numbers confirm
what we have known for some time
when considering spending and in-
come data. That is, the 2001 reces-
sion was short and mild and the sub-
sequent recovery was also mild, but
longer. The economy has moved out
of recovery and into expansion.

Sustaining economic performance
ahead rests on continued strength in
consumer spending for big-ticket
items, such as cars, homes and home
furnishings, as well as for lower-
priced retail items. To date, con-
sumer spending has been strong.
But, business spending has not re-
turned to past growth levels; it has
been the weakest component of the
economy. A litany of difficulties, from
a high-tech bubble to sharp price
rises in oil, has kept business invest-
ment soft. A marked improvement in
capital spending by businesses is ex-
pected at this stage of expansion.

Major risks for the year ahead in-
clude upward swings in oil and fuel
prices, continuing rise in the U.S.
tradé balance, and instability associ-
ated with continued terrorist threats.
Risks to the Nevada economy rest on
things that could adversely affect
tourism and mining.

Nevada continues to post strong
job growth. Favorable commodity
prices will continue to bring prosper-
ity to rural Nevada in 2005. All evi-
dence points to yet another good
year in 2005, even if growth rates
don’t measure up to 2004 levels.

R. KEITH SCHWER
UNLV Center for Business and
Economic Research
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Business Indicators

T DATA . ——GROWTH —
UNITS DATES LATEST PREVIOUS YEAR AGO RECENT YEAR AGO COMMENTS
NEVADA %) 9
EMPLOYMENT 1,000 EMPLOYEES  12/04 1,169.0 1,167.5 1,115.3 0.1 48 Stong
UNEMPLOYMENT RATE %, NSA 12/04 3.6 3.5 4.5 2.9 -20.0 Asgoodasiigess
TAXABLE SALES $ BILLION 12/04 4.205 3.355 3.582 25.3 17.4 Veystong
GAMING REVENUE $ MILLION 12/04 852.48 862.15 767.57 -1.1 111 Soong Tend, vear ago

PASSENGERS PASSENGERS 12/04 3.773 3.839 3.364 -7 122 ScoogTeod yearago
GASOLINE SALES MILLION GALLONS ~ 12/04 91.45 88.45 89.42 3.4 23 Up

VISITOR VOLUME MILLION VISITORS ~ 12/04 3.808 3.852 3.695 -1.2 331 Up
CLARK COUNTY =)

EMPLOYMENT 1,000 EMPLOYEES  12/04 885.5 884.3 840.9 0.1 53 Sooe
UNEMPLOYMENT RATE %, NSA 12/04 3.5 3.6 4.5 28 -222 AsgocasitgeEs
TAXABLE SALES $ BILLION 12/04 3.104 2.492 2.616 246 |7 weysmee

GAMING REVENUE $ MILLION o01/05 709.89 720.40 635.28 -5 117 Fmshmg 2 shong year
RESIDENTIAL PERMITS UNITS PERMITTED  01/05 2,139 1,983 3,118 7 315 Dows

COMMERCIAL PERMITS PERMITS 12/04 89 138 135 355 352 Dows

PASSENGERS MILLION PERSONS ~ 12/04 3.317 3.390 2.930 22 852 ®

GASOLINE SALES MILLION GALLONS  12/04 61.83 59.80 59.69 34 35 »

VISITOR VOLUME MILLION VISITORS ~ 12/04 3.274 3.336 3.185 -19 28 W

WASHOE COUNTY ‘

EMPLOYMENT 1,000 EMPLOYEES ~ 12/04 213.6 213.4 205.2 o1 £ Soome
UNEMPLOYMENT RATE %, NSA 12/04 3.3 3.0 4.0 100 -“I7S fSmec=stet
TAXABLE SALES $ BILLION 11/04 0.648 0.507 0.587 277 ns Soog
GAMING REVENUE $ MILLION 11/04 75-08 78.78 69.58 47 75 @
RESIDENTIAL PERMITS UNITS PERMITTED  01/05 141 394 406 H£2 453 Oowm
COMMERCIAL PERMITS PERMITS o01/o05 21 23 13 27 & s W
PASSENGERS MILLION PERSONS ~ 12/04 0.405 0.368 0.377 ;o 72 Ammdmonh
GASOLINE SALES MILLION GALLONS  12/04 15.95 15.12 15.84 3 o7 Sk
ViISITOR VOLUME MILLION VISITORS ~ 12/04 0.352 0.333 0.334 55 55% Asmcnos
UNITED STATES

EMPLOYMENT MILLION, SA o1fo5 132.573 132.427  130.372

UNEMPLOYMENT RATE %, SA 01/05 5.2 5.4 5.7

CONSUMER PRICE INDEX  82-84=100,NsA  01/05 190.7 190.3 185.2

Core CPI 82-84=100,NSA ~ 01/05 198.4 197.8 194.0
EMPLOYMENT COST INDEX  89.06=100, SA 4Q04 166.4 165.8 1625
PRODUCTIVITY INDEX 92=100, SA 4Q04 135.8 135.0 132.0
RETAIL SALES GROWTH $ BILLION, SA 01/05 347.665 348.767 324420
AUTO AND TRUCK SALES  MILLION, SA o1/o05 16.18 18.35 1631
HOUSING STARTS MILLION, SA 01/05 2.159 2.063 1938
GDP GROWTH $ BILLION, SA 4Q04 10,993.3 10,891.0 10,5807
U.S. DOLLAR 97.01=100 oi/o5 109.553 108.930  112.532
TRADE BALANCE $ BILLION, SA 12/04 -56.403 -59.333 -44 011
S&P 500 MONTHIY Close ~ 01f05  1,181.27 = 1,211.92 113113
REAL SHORT-TERM RATES %, NsA 01/05 2.12 2.56 0.39
TREASURY YIELD SPREAD %, NSA o1/05 1.85 2.01 325 B

SOURCES: Nevada Department of Taxation; Nevada Department of Employment. Tr=imms =ne Setatiisan. UNE ==y of
Business and Economic Research; UNLV Center for Business and Economic Research; McCarman I=mations Simar S==aTzhoe
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convenfion ame WSl Sutassy U S Depart-
ment of Commerce, U.S. Bureau of Labor Statistics, U.S. Census Bureau; U.S. Federal S=seme Sami




s INTER-T=L

Value-driven
Communications lutions

BN |nter-Tel provides advanced voice and data B Designs, engineers, sells and
installs technologically advanced

business communications systems and applications for communications systems

the small, medium and enterprise business markets.

B Enables investment protection
through a commitment to design
architecture with open standards,
scalable deployment options and
migration opportunities

B Develops applications designed to
address operational performance,
improve business processes and
deliver ROI

® Provides a complete portfolio
of Presence Management
solutions, and Collaboration
and Messaging applications
designed to link departmental
resources into a single, cohesive,
cost-effective organization

B Offers provisioning and facilities
management, professional services,
and custom development support
through the Inter-Tel Managed
Services program

Inter-Tel, Incorporated
885 Trademark Drive
Reno, NV 89521
775.954.1288
www.inter-tel.com

B FAST FACT..

35 Years of Focused Commitment
~in Business Communications.




The convention and exhibition industry is a significant part of the incredible
growth here in Las Vegas.

At GES, we believe the best way to share that growth is to support our
community through advancing education and community development.

By supporting charitable organizations right here in Las Vegas, we ensure a
brighter future for all of us.

everyihinoexposition 702.263.1500 gesexpo.com




