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Green Valley gives you plenty of choices when it comes to selecting a new home. You'll find G ~ 
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On the Cover: 
Eschewing subdivided suburbia, 
present-day master-planners 
include Mother Nature on their 
design committees. The result: 
dramatic backdrops, scenic vis
tas, landscaped greenways, in
terconnected park systems and 
environmental continuity. 
Pictured: Homes overlook the 
seventh fairway at Lightning 
"W" Ranch near Reno. 
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MASTER PLANNERS 
Visionary Builders of the Future 

Pictured above: Sun City Las Vegas, an 
active-adult community in Summerlin, is 
master-planned to meet the specific 
needs of its residents. 

BY MARJORIE DREW 

OVER the past decade, 
the master-planned com
munities of southern 
Nevada have grown at a 
dynamic rate. Small won

der, the valley's economic boom attracts 
thousands of new residents every month 
with the promise of plentiful jobs and a 
quality lifestyle. 

And the growth shows little signs of 
abating. Local research finn, The Home 
Builders Research, reported 1,204 new 
home sales for January of this year - an 
increase of 100 percent from last year. 

On these pages, four southern Nevada 
master-planned communities, repre
senting varying stages of development, 

TONY SCODWELL 

are examined. To date, developers for 
the four - American Nevada Corpora
tion [Green Valley]; Summa Corporation 
[Summerlin]; Transcontinental Proper
ties [Lake Las Vegas]; and Forest City 
Enterprises [Silver Canyon] - have col
lectively spent billions planning and 
building each respective community. 

[!]
The American Nevada 
Corporation recently 
broke ground for Green 
Valley Ranch, a premiere 
1 ,311-acre project in 

Henderson. Green Valley Ranch, the 
seventh and final "village" within the 
Green Valley master plan, is located 
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MASTER PLANNERS 

PARCEL 25 
Gross Lot Area 
Number of Lots 
Open Space 
Required 
Open Space 
Provide6 

Asthetic features notable in this detail of the Green Valley Ranch master plan include 
parks, greenbelts and use of the area's natural topographical characteristics. 

south of Lake Mead Drive between 
Pecos Road and Valley Verde Drive. The 
development represents the first major 
community to be built along the planned 
Southern Beltway. 

The land uses for Green Valley Ranch 
include: a 310-acre commercial business 
park with class A office, retail, medical 
and research-and-development func
tions; an 801-acre residential commu
nity; over 100 acres of neighborhood 
parks and public art facilities; and 90 
acres of natural open space. Planners 
have provided for panoramic city and/or 
desert views for all home sites. 

Major homebuilders have already 
committed to all available home sites in 
the first phase of development. Home
buyers will choose from a full range of 
residential products from entry-level to 
luxurious custom homes. Prices at Green 
Valley Ranch start at $100,000. 

"Meticulous planning and extensive 
market research went into the design of 
Green Valley Ranch. Developers remain 
committed to preserving the area's natu-

8 Nevada Business Journal • March/Aprill994 

ral environment, while producing a 
community. responsive to the market
place," said Tony Traub, president of 
American Nevada Corporation. 

"The homebuyer will truly benefit be
cause a wide range of residential product 
is offered, giving each builder an iden
tity within the community," he added. 

Planned amenities for Green Valley 
Ranch include a 150,000-square-foot 
cultural center, outdoor amphitheater, 
recreational complex with an Olympic
style swimming pool, golf school, ill
door performing arts center, a freestand
ing senior center, an extensive, lush 
landscape design and an abundance of 
open space with large greenbelts. 

The American Nevada Corp., in its 
22nd year, specializes in design and de
velopment of master-planned communi
ties. The fmn is a division of Greenspun, 
Inc. which owns and publishes the Las 
Vegas Sun. Greenspun, Inc. also owns 
Prime Cable and Hospitality Network, 
an in-room video marketing network 
serving hotels throughout the U.S. 

[I] Summa Corporation's 
award-winning master
planned community, 
Summerlin, was again 
ranked by Robert Charles 

Lesser and Co. (a leadirlg national re
search fum) as the country's best-selling 
master-planned community for 1993. 
And the development continues to grow. 

Within Summerlin's vast expanses
some 27,000 acres dominating the west
ern rim of the Las Vegas Valley - there 
are 39 neighborhoods in various stages· . 
of development. Six neighborhoods are 
currently in the planning stages, nine are 
sold out, and 24 are actively selling. Pio
neering the "village" concept, each of 
Summerlin's neighborhoods is situated 
iri one of three villages: The Hills, The 
Hills South and The Pueblo. Additional 
villages are on the drawing board. 

Summerlin executives predict new 
homes sales to top 1,600 iri 1994. This 
total does not include sales for Del 
Webb's Sun City Las Vegas, an active
adult community located iri Summerlin. 

Business and commercial develop
ment is also on the rise. The first phase 
of The Plaza, a 90,000-square-foot facil
ity, has been completed and is approach
irlg 100 percent occupancy. 

Work continues at The Crossing Busi
ness Center at Summerlin, an 80-acre 
busirless park. Projects currently under 
development withirl The Crossirlg in
clude a 120,000-square-foot buildirlg 
for Household Credit Services and a 
54,000-square-foot facility for Kloehn 
Co., Inc., a medical manufacturer. The 
Pueblo shopping center, a 34,000-
square-foot complex already fully 
leased, will be completed this spring. 

Within Summerlin are two private 
schools: The Meadows School and The 
Hebrew Academy. There are currently 
two public schools: the Earnest A. 
Becker, Sr. Middle School and the Wil
liam R. Lummis Elementary School. 
Summerlin donated the land for all four 
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schools. Future school sites have been 
identified in three other villages: The 
Pueblo, The Trails and The Crossing. 

The first phase of the Pueblo Crossing 
Medical Center has been operational for 
over a year. This 30,000-square-foot 
building houses a family practice and ur
gent care facility which is a division of 
Valley Hospital. Pueblo Medical Imag
ing, and a number of physicians and spe
cialists in private practice are also lo
cated in The Pueblo Medical Center. 
Future demand for medical services will 
be met with the second phase of The 
Pueblo Medical Center, as well as a pro
posed facility in a future village. 

Some of the key firms involved with 
the development of Summerlin include 
the engineering firms of Keith Co. and 
G.C. Wallace, the research firm of 
Charles Leser, landscape architects 
Glanville Associates and Design Work
shop, signage finn, Habitat, and plan
ning firm, PBR. Summerlin's newest 
builders include J.M. Peters (developing 
the gated neighborhood of Taos Estates), 
Pardee Homes (Hermosa), Helmer Co. 
(the cluster townhome neighborhood, 

TONY SCODWELL 

A popular recreational feature offered 
by many master planners is the golf 
course, such as this one in Sun City Las 
Vegas, located in Summerlin. 
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Lake Las Vegas represents one of the most ambitious infrastructure undertakings of 
any master plan in southern Nevada. 

Arroyo), and Collins Brothers (Buena 
Vista townhomes). All four builders are 
developing neighborhoods in Summer
lin's The Pueblo village. Other new 
neighborhoods within The Pueblo Vil
lage include: Pacific Monterey and Pa
cific Mirada, both by Pacific Homes. 

As Summerlin continues to build, the 
community's commitment to controlled 
quality growth will continue. According 
to President Mark Fine, these new addi
tions will uphold the same standard of 
excellence for which Summerlin has be
come known. 

Lake Las Vegas, a 2,245-
acre master-planned resort 
community under devel
opment by Transcontinen
tal Property, Inc., is lo

cated 17 miles east of the Las Vegas 
Strip. The community's 320-acre name
sake - the largest man-made lake within 
the state of Nevada - forms the center
piece for the project. At build-out, Lake 
Las Vegas will feature six hotel/casinos, 

five golf courses , a state-of-the-art 
aquarium with adjoining entertainment 
centers, a shopping center, a marina, a 
tennis center and a variety of exclusive 
residential developments. 

The project is accessible via the newly 
paved Lake Las Vegas Parkway. William 
D. Foote, president of Lake Las Vegas, 
said, "Paving the parkway is a vital step 
for the Lake Las Vegas community. It's 
exciting to watch daily progress on a 
project of this magnitude." 

Two major communities, SouthShore 
and NorthShore, comprise the Lake Las 
Vegas project: The fust residential offer
ing for the resort community will soon 
be available at SouthShore. Initial home 
construction is planned this spring. 

The Jack Nicklaus Signature Go 
Course (the first in Nevada) is pan 
SouthShore's gate-guarded reside · 
community featuring custom hom 
golf club villas, condominiums and 
vate amenities. The members-only ~ 
course is scheduled for completion 
the end of 1994. A clubhouse will 
in mid-1996. The development costs 
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MASTER PLANNERS 

the course and the clubhouse are esti
mated in excess of $19 million. 

At build-out, Transcontinental Proper
ties' master plan will feature approxi
mately 900 residential units in South
Shore and 2,000 residential units in 
NorthShore. The entire project, when 
developed, will cost $3.8 billion andre
sult in estimated annual tax revenues of 
$4 7 million for the City of Henderson. 

Lake Las Vegas is expected to have a 
major economic impact on southern Ne
vada - job opportunities generated by 
the project will approach 15,000. 

Transcontinental Properties has built a 
reputation for developing world class re
sort properties and residential communi
ties from New Mexico to Hawaii. Those 
involved in the project expect Lake Las 
Vegas to continue the company's reputa
tion for excellence. 
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[R] Nestled in the southern 
foothills of the Las Vegas 
Valley is Silver Canyon -
a master-planned commu
nity joint development in 

Henderson. The project is headed by 
Robert Monchein, president of the land 
division of Forest City Enterprises, Inc. 
and Terry Johnston of British Columbia. 

Silver Canyon will consist of approxi
mately 77 percent single-family homes, 
11 percent townhouses and 12 percent 
apartments. Prices will range from 
$115,000 to $500,000 for single-family 
production and semi-custom homes and 
$80,000 to $200,000 for townhouses. 

Silver Canyon's master plan has been 
approved for the development of an 18-
hole championship golf course. Located 
approximately 10 miles from the Las Ve
gas Strip and McCarran International 

Airport, Silver Canyon will be acces
sible by the southern segment of the Las 
Vegas Beltway. 

Over $14.6 million in infrastructure 
has been completed to date. At this time, 
the Silver Canyon partnership is negoti
ating agreements with southern 
Nevada's top homebuilders. 

Forest City Enterprises, Inc. is a major 
national real estate development and 
management company with holdings 
valued in excess of $2.3 billion. The 
company is active in 20 states and the 
District of Columbia. • 

Marjorie Drew is a freelance writer special
izing in the construction industry. Her 
articles have appeared in the Nevada 
Contractor, Builders/ Architect, Architect/ 
Engineers, Southwest Contractor and the Las, 

Vegas Review-Journal. 

At the start of a new development 
there are always big jobs to be done. 
Like construction of a 4600 ft. 
earthen dam. Like twin 84-inch pipes 
bypassing the Las Vegas Wash UNDER 
2 miles of man-made lakebed. Big 
jobs that take big capabilities. 
Now we're grading the Jack 
Nicklaus Signature Golf Course. 
If we can make the earth 
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Sun City Las Vegas 

EVEN BEFORE the first road was 
paved, before the first wall went up, be
fore the fust golf course hole was dug, 
officials at the Del Webb Corporation 
were confident that their newest Sun City, 
located in the heart of the Las Vegas Val
ley would be a success. They were right 
- beyond their wildest dreams. 

The first development of its kind in 
southern Nevada, Sun City Las Vegas sold 
over 900 of its projected 5,600 homes dur
ing its first year of sales, more than twice 
the number Del Webb had anticipated. To 
date, over 3,688 homes have been sold in 
the community, and approximately 8,000 
residents call Sun City Las Vegas home. 

Sun City offers a premier lifestyle for 
today's active seniors and scenic Las Ve
gas provides the perfect spot for such a 
development. Seniors from across the 
country are settling in Las Vegas and fmd
ing a warm welcome, as well as warm 
weather, affordable living and a wide va
riety of activities to fit their lifestyles. 

Sun City residents enjoy two par-72 
golf courses, designed by Hall of Fame 
Golfer Billy Casper and golf course ar
chitect Greg Nash. Highland Falls, Sun 
City's newest golf course, boasts a peak 
elevation of3,053 feet, making it the most 
elevated course in southern Nevada. Both 
courses were designed to accommodate 
the special needs of the mature golfer. 

Sun City also features the largest pri
vately owned and operated social and rec
reational facility in Nevada - Mountain 
Shadows Community Center. The $6 mil
lion center features a campus-plan clus
ter of buildings which include facilities 

Retiring in style 

At left, LeRoy Hanneman, senior vice president and general manager of 
Sun City Las Vegas, and Mark Fine, president of Summerlin. 

for silver craft, ceramics, lapidary, arts and 
crafts, sewing, woodworking, and a vari
ety of physical pursuits, including a 20-
seat spa and exercise rooms. 

The Sun Shadows Community Center, 
Sun City's second recreational facility 
provides residents with an indoor pool, 
therapeutic spa and aerobic dance room. 

Desert Vista Community Center, Sun 
City's third recreation center, is scheduled 
to open in the fall of 1994. This facility 
will feature boccie courts, tennis courts, 
paddle tennis, an outdoor pool and a pic
nic/park area. All Sun City Las Vegas rec
reation centers are designed to enhance 
the lifestyle residents enjoy. 

Sun City residents participate in over 
50 social clubs, including aquacize, sew
ing, golf, aerobics, tennis, computer, 
dance, book and bowling clubs. 

The Sun Cities are active-adult com
munities master-planned and developed 
by the Del Webb Corporation. The origi
nal Sun City is located northwest of Phoe
nix. Other Sun Cities include Sun City 
West, two miles west of the first develop
ment; Sun City Tucson, eight miles north
west of Tucson; Sun City Palm Springs, 
just north of the community of Bermuda 
Dunes; and Sun City Las Vegas. A new 
Sun City in Hilton Head, S.C., is pres
ently in the developmental stages. • 
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Lightning ''W'' Ranch 
Well-kept secret unveils exclusive golf community 

"I DIDN'T KNOW this was here," is 
probably the most frequent remark made 
by people upon discovering Franktown 
Road for the first time. And the revela
tion is not limited to newcomers, but in
cludes long-time residents whose only 
route between Reno and Carson City 
through Washoe Valley has been con
fined to U.S. 395. 

A drive down Franktown Road- for
merly State Route 1 - reveals a scenic 
3 1/2 mile country lane. It loops along the 
base of the eastern Sierra, meanders 
through forest pines and along the lush 
meadows of some of Nevada 's oldest 
ranches. It is here that some of the 
country's most prestigious estate homes 
can be found. 

The area was first settled in the mid-
1800s and boomed with a population of 
over 25,000 in the heyday of the Com
stock . As mining waned, the area 
evolved into a quiet rural neighborhood 
dotted with an occasional picturesque 
barn or country home. An few dude 
ranches offered six-week retreats to 
some of the most famous divorcees of 
the '30s and '40s- the Rockefellers, the 
Vanderbilts, the Hollywood elite. 

In the early 1970s the first five-acre 
parcels were divided from the larger 
ranches. Located in the pines, this acre
age was of little use to ranchers. Those 
who moved here, however, considered 
the rare greenery in the desert of Nevada 
an asset, and the area went from ranches 
to spacious estates. 

Situated on the southwest edge of 
Washoe Valley, the Lightning "W" 
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With Lake Tahoe hovering above, scenic Lightning "W" Ranch nestles in the foothills 
of the Sierra Nevada Range. 

Ranch is 18 miles south of Reno and 
three miles north of Carson City. The 
ranch spreads from Franktown Road to 
US 395. Once inhabited by Washoe Indi
ans, the development is now recognized 
as a premier residential community with 
estates exceeding $1 million in value. 

The area has been home to a number 
of "resident" celebrities including world 
champion cyclist, Greg LeMond, Ne
vada scholar and author Robert Laxalt, 
and the popular recording and entertain
ment artists The Captain and Tennille. 

The ranch's 335 acres were originally 
settled in the 1850s by Antonio Sala who 
had the foresight to record his farming 
activities and thus establish some of the 
oldest water rights in the state. The 
ranch continued to support lush pastures 

for cattle and horses until 1992 when ap
provals and entitlements were granted 
for the transition to a private residential 
golf community. 

The ranch was nationally recognized 
by author Cornelius Vanderbilt, Jr. in his 
1968 book Ranches and Ranch Life in 
America. The tradition continued under 
the ownership of the Weise family and 
Bob Weise, who has fostered the plan 
now underway. The design of the Light
ning "W" development evolved follow
ing two years of preparation and public 
input. According to owner/developer 
Weise, extensive studies were con
ducted, including wetlands, wildlife , 
geotechnical, hydrology, water rights , 
golf feasibility, traffic, zoning, and 
population and subdivision plans. 



Prior to proposing the development 
concept for the ranch, Weise had a water 
budget prepared by William J. Newman, 
former Nevada State Engineer. The 
Lightning "W" owns approximately 
2,000 acre-feet of surface and under
ground water rights. There are seven 
commercial wells in production capable 
of providing 100 percent of the certified 
water rights - a surplus for the develop
ment needs of the community. 

A work in progress, the Lightning 
"W" Ranch has evolved into a private 
residential community consisting of 107 
estate parcels ranging in size from a one 
acre minimum to over 2 1/2 acres with all 
but four parcels adjoining a champion
ship 18-hole golf course. 

Much of the off-site infrastructure for 
the community has been completed in
cluding the water storage and delivery 
system which will serve the community. 

A continuation of the white rail fence 
characteristic of the ranch will be visible 
on highway frontages. Walking trails are 
designed to meander along the terrain 
and private roads within the ranch will 
be variously landscaped. A staffed gate 
is planned for the main entrance while 
other gated entries are to be electroni
cally controlled. 

The 18-hole championship golf course 
completed in late fall 1993 required that 
approximately one million yards of dirt 
be moved, 300 miles of irrigation wire 
installed, 10 new lakes and two water 
falls created, 4,500 trees and an abun
dance of shrubs planted in addition to 
the usual features mandated for a quality 
golf experience. 

"The golf course was designed by 
Robert Muir Graves, Ltd., under the tal
ented guidance of golf course architect 
Damion Pascuzzo," said Weise. 

The course was built by Wadsworth 
Golf Construction, the world's largest 
golf contractor, with credits that include 
Pelican Hills, Big Horn and Steve 
Wynn's Shadow Canyon in Las Vegas. 

Rustic remnants of the area's agricultural heritage are still present. 

"The primary benefit of the golf 
course for the property owners is the 
proximity to maintained open space and 
landscaped areas. Other benefits include 
membership opportunities to the private 
golf club," Weise stated. 

Ownership of a golf estate is not a 
prior requisite for membership in the 
golf club. Membership will be limited to 
400, and is extended to property owners 
as well as others throughout the area. 

"It has been designed to provide each 
member, their family and guests with an 
exceptional club experience, from golf 
to social, with a range of events and ac
tivities for business meetings (formal 
and informal) or casual meetings and en
tertainment," Weise said. 

The clubhouse, designed by Bob Ba
con of Studio b, is comparable to the 
quality of design exhibited in the Boul
ders and Desert Mountain in Scottsdale 
-also designed by Bacon. 

Property owners and golf course man
agement will share in the cost of main
taining common amenities, landscaping, 
roads and entries in the community. 
Homes will feature a minimum 3,000 
square feet of living space with attached 
three-car garage. Individual flexibility in 

design and style will be retained by the 
property owner subject to architectural 
review. There is no time limit set to 
build, but irrigation of varietal grasses 
on each parcel will be necessary to 
maintain the verdant texture of the area. 

The first of two final maps was re
corded on March 4, 1994 and lot sales to 
persons who secured a preferred priority 
position have begun. Recording of the 
fmal map on the remaining property is 
anticipated by early May. Purchasers 
who wish to acquire a parcel prior to 
public offering can do so by making a 
refundable $10,000 deposit into an inter
est-bearing account. This enables buyers 
to secure a position to choose an estate 
homesite. "The selection hasn't been 
based on price so much as the desired 
orientation to the views and proximity to 
the golf course," Weise said. Lightning 
"W" has arranged lender fmancing and 
purchasers can obtain assistance in se
curing fmancing if needed. 

Owner/developer Bob Weise, an area 
resident for 37 years, is involved in sub
division approvals and development, 
construction and project management. 
Broker/owner Cathy Valenta Weise is 
the exclusive agent for the project. • 
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MASTER PLANNERS 

IN 1992, the American 
Nevada Corporation (ANC) 
faced the challenge of develop
ing a comprehensive master 
plan for 1,400 acres of land on 
the edge of Henderson. Known 
as Green Valley Ranch, the 
gently sloping site offered 
spectacular city views, a dra
matic mountain back-drop and 
freeway frontage just minutes 
from McCarran Airport along 
the planned Southern Beltway. 

Green Valley 
Planning the future 

DAVID JENSEN ASSOCIATES 

Residents living in surrounding 
neighborhoods will be able to 
reach these destinations by foot 
through a series of flve arroyos, 
or open space corridors that in
tersect the Paseo. Landscaped 
with native desert trees and 
shrubs, the arroyos will become ' 
tlie backbone of the community• 
park system, one of the most ex
tensive in Las Vegas. 
Commercial villages are clus-

What form should this com
munity take, and how could it 
improve on the existing devel
opment in Green Valley? The 
challenge became a personal 
one for the leadership of ANC, 
many of who live, work, shop 

Detail of the community center under development 
at Green Valley Ranch. 

tered along the Southern 
Beltway and will service local 
and regional shopping needs. 
The community offers a variety 
of housing from luxury single
family detached homes to 
unique compact lot homes. 

and have children attending schools in 
Green Valley. 

A planning team was assembled in 
early 1993 that included, among others, 
design flrrn EDA W, Inc. 

To understand the complex issues in
volved, ANC and the consultant team 
held a series of retreats to defme a vision 
for the community. The intent was to go 
beyond the traditional questions of 
physical form and establish an under
standing of how people really wanted to 
live and what kind of services were im
portant to have in their community. The 
workshops also gave ANC staff, prop
erty owners, developers, builders, city 
officials, community leaders and resi
dents of Green Valley an opportunity to 
voice their opinions and concerns. 
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The result was a vision of a commu
nity that offers choices in housing, em
ployment opportunities and a range of 
support facilities such as shopping, 
schools, parks, churches and an exten
sive system of open space amenities. 

The fmal plan for Green Valley Ranch 
is structured around a series of commer
cial and residential villages and the cen
tral Paseo Valley Parkway. The Paseo is 
the main boulevard through the commu
nity, extensively landscaped and con
taining pedestrian and bicycle trails and 
a variety of community facilities. At the 
center is the 40-acre cultural complex 
that will include a performing arts center 
and amphitheater, a recreation center, a 
swimming and aquatic complex, a senior 
citizen center and library. 

Compact lots are single-family 
detached homes that provide buyers 
with an alternative to condominium liv
ing for approximately the same price. 

If there is a unifying theme for Green 
Valley Ranch, it is "the family". The 
planning process determined the real 
needs of future residents; it then gener
ated forms to accommodate these needs. 

Green Valley Ranch will offer resi
dents a "complete" community with di
versity in housing, culture and recre
ational opportunities that will appeal to 
the lifestyle needs of every homebuyer. 

EDAW, Inc. is a multi-disciplinary 
firm with expertise in planning, land
scape architecture, urban design and en
vironmental analysis. The flrrn has been 
providing trend-setting designs for more 
than 50 years. • 
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Caughlin Ranch 
A commitment to quality of life 

NESTLED in the foothills of 
southwest Reno lies Caughlin 
Ranch (pronounced "Collin"), 
a master-planned community 
renowned for its unique blend 
of natural beauty and man
made environments. 

"The housing mix caters to a va
riety of market segments - from 
very affordable homes starting 
at $130,000 to million-dollar 
custom estates," he added. The 
various house types. are unified 
through common signage, light
ing and fencing themes. 

The Caughlin Ranch plan also 
includes provisions for com
mercial and professional devel
opments. Full-service amenities 
include a business park, neigh
borhood commercial center, re
tail office space, a recreational 
facility, parks and schools. 

Overlooking Reno , the 
2,300-acre property stretches 
from the foothills above Sky
line Boulevard to the Truckee 
River north of Mayberry Drive. 
For those not familiar with 
Reno, the area is picturesque 
and widely considered one of 
the quality areas in which to 
live. The Ranch borders on the Caughlin Ranch summer camp kids on a nature hike. Residents' fitness needs are 
Sierra Nevada range, forming 
what is likely the western limit for 
development in the Reno area. A key 
feature of Caughlin Ranch is that it of
fers a variety of environmental assets ru
ral and suburban in nature, and yet is 
only a short distance from downtown. 

The history of Caughlin Ranch dates 
back to the first settler in the Truckee 
Meadows. Christine Andrews Caughlin 
lived on the ranch for more than 60 
years. The property has remained in the 
Caughlin family for five generations. 

In 1982, developer Alan Means was 
retained to master plan Caughlin Ranch. 
When Means was approached by Don 
Lonie to assemble a team for the project, 
he turned to long-time friend and client 
Sam Jacksick, who was also a major 
player in the development of Lakeridge, 
Reno's first master-planned community. 
Together, the two made a commitment to 

see the Caughlin Ranch development 
through to completion. With a resolve to 
succeed, they faced the challenge of 
building a community and creating a 
lifestyle reflecting the beauty and peace 
of the natural setting. 

The preservation and enhancement of 
the location's natural scenery is a testa
ment to the developers ' resolve to dedi
cate approximately 1,000 acres of open 
space throughout the ranch. More than 
150 acres are enhanced with 20 miles of 
pedestrian and bike trails, greenbelts, 
parks, streams and ponds. 

Today, ten years after the first ground
breaking, the Caughlin Ranch master 
plan is 65 to 70 percent complete. "At 
build-out, housing will include approxi
mately 2,527 units which range from the 
contemporary patio home to rambling 
ranch-style estate homes," Means said. 

met at The Caughlin Club, a 
fully-equipped health club with swim
ming pool, saunas, tennis courts, as well 
as courts for squash and racquetball. The 
community also offers an arts center and 
a daycare facility. 

Overall, Caughlin Ranch has been 
successful beyond expectations. Indus
try representatives validated that success 
when the American Planning Associa
tion awarded Caughlin Ranch the Out
standing Planning Accomplishment in 
Nevada for 1986. 

Perhaps an even better measure of the 
success of Caughlin Ranch is the satis
faction of its residents. A native Neva
dan, Means summed it up, "For decades, 
Nevada has become home to those seek
ing refuge from urban stress and taxes. 
For generations to come, Caughlin 
Ranch will become home to those seek
ing something special from life." • 
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Eldorado 
Pardee Homes chosen as developer 

THE CITY of North Las Vegas chose 
Pardee Homes to develop the 1,080-acre 
Eldorado site - located on the northern 
rim of the Las Vegas Valley - because of 
the company's professional leadership in 
building more than 16,000 homes in 
southern Nevada since 1952. 

Backed by a 70-year tradition of unex
celled quality, value and service, Pardee 
continues to create new standards for 
living in new neighborhoods, including 
the master-planned communities of 
Eldorado (the third largest in Nevada), 
Rancho Las Palmas, Spring Valley (Las 
Vegas' first master-planned community) 
and Rancho Las Brisas, which includes 
Pardee's two newest neighborhoods -
Orleans and Westgate - across from 
Spanish Trail. 

"Pardee is proud of its record of creat
ing affordable and attractive settings in 
southern Nevada like Eldorado, Spring 
Valley and Rancho Las Palmas, which 
are complete family communities," said 
Pardee President and Chief Executive 
Officer David Landon. 

"The popularity of these communities 
has shown that the time and expense 
Pardee invests in research and planning 
delivers a long-term reward for home 
buyers - and a satisfied home buyer is 
the ultimate goal of Pardee Homes," ac
cording to Hal Struck, Pardee's senior 
vice president for marketing and sales. 

The three-year-old Eldorado commu
nity also includes the Lee Antonello El
ementary School, named in honor of a 
Pardee executive. The school is adjacent 
to the Eldorado Park, which Pardee 
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At buildout, the Eldorado community will be home to approximately 20,000 residents. 

donated to the City of North Las Vegas. 
In less than 20 years, Eldorado will be 

a community of some 20,000 residents 
in 7,500 homes, with schools, parks and 
a major commercial complex. 

Nearly 800 families are now living in 
six separate Eldorado neighborhoods -
Estate Homes, Ranch Homes, Village 
Homes, Parkridge Homes, Summerfield 
Homes and Rollingwood Homes -in the 
enclosed community. 

Pardee is the largest subsidiary of the 
Weyerhaeuser Real Estate Company, a 
national leader in residential, commer
cial and industrial construction, and also 
in real estate fmance. 

In addition to developing its own 
planned communities, Pardee was one of 
the first builders in Green Valley, and 
with the introduction of Hermosa 
Homes in The Pueblo, is the newest 
builder in Summerlin. • 
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Basic Management, Inc. 
Taking a big role in Henderson's future 

JUST AS Las Vegas is experiencing 
unprecedented growth, so is its neighbor 
to the south, the City of Henderson. 

Basic Management, Inc. (BMI) , 
which gave birth to Henderson during 
World War II, is also taking a lead role in 
the city's future growth. BMI Chairman 
of the Board Robert Mus graves said the 
challenge is unique and interesting. 

"Although this project will be care
fully planned like any well-organized 
real estate development, ours is different 
in that it includes buildings and infra
structure which are already in place," 
said Musgraves. "We will incorporate 
and work around existing facilities." 

According to Musgraves, BMI's plans 
combine both redevelopment and new 
development, referring to the fact the 
BMI complex and some nearby homes 
and structures are nearly 50 years old, 
amidst large areas of undeveloped land. 

"This kind of opportunity is usually 
associated with the Rust Belt and is not 
typical in the Southwest," he said. 

BMI is currently making plans for 
1 ,000 acres of the more than 4,000 acres 
it owns. Plans call for a variety of com
mercial, industrial and recreational uses 
with residential development. 

BMI is also renovating its industrial 
complex which is located near Hen
derson. Titanium Metals Corp. (TIMET) 
has already completed a $100 million 
modernization project of its facility, 
while other BMI companies are cur
rently making upgrade or renovation 
plans. The other three BMI companies 
include Kerr-McGee Chemical Corp., 

Auto dealers (from left) Gary Ackerman, Don Ackerman, Greg Heinrich, Cliff Findlay 
and Larry Carter stand at the future site of the Green Valley Auto Mall. 

Pioneer Chlor-Alkali Company, Inc. and 
Chemstar Lime, Inc. 

One of BMI's first sites to be devel
oped is Victory Village Plaza on Lake 
Mead Drive, just north of Boulder High
way. Located, in BMI's new Victory Vil
lage, a 56-acre mixed-use project, Vic
tory Village Plaza is a 26-acre retail cen
ter anchored by a 121 ,000-square-foot 
Wal-Mart discount store and a 60,000-
square-foot Vons grocery store. Other 
plans for Victory Village include com
mercial and residential developments. 

The Victory Village name comes from 
an apartment complex which was built 
by the U.S. Government during World 
War II to house BMI workers. Victory 
Village, along with Basic Townsite, a 
1,000-home community, later became 
the City of Henderson. 

Initially known as Basic Magnesium, 
Inc., BMI was built by the U.S. Govern
ment 's Defense Plant Corporation to 
produce magnesium for the war effort. 
Magnesium was used in airplane con
struction as well as in bombs and bullets. 
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Another BMI project which is already 
underway is the Black Mountain Busi
ness Park, a 200-acre development for 
light industry, located on Lake Mead and 
Gibson, just west of the BMI complex. 

The first tenant in the business park is 
the Serrot Corporation, one of the 
nation's largest installers of environ
mental protection liners. The interna
tional corporation, with projects in 
South America, Mexico and Europe, 
will make the new 45,000-square-foot 
facility its corporate headquarters. 

Serrot executives lauded the Black 
Mountain Business location for its prox
imity to existing infrastructure and its 
location in a growing economic area. 

BMI recently sold an 80-acre piece of 
property to four Las Vegas auto dealers 
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for the construction of the Green Valley 
Auto Mall. The mall will be located be
tween Warm Springs Road and Lake 
Mead Drive, adjacent to US 95. It is ex
pected to cost between $40 million and 
$60 million, will host up to 17 dealer
ships and employ approximately 1,800 
workers, according to Gary Ackerman, 
president of Gaudin Ford and principal 
backer and spokesman of the auto deal
ers who purchased the property. 

In addition to Gary Ackerman, the 
group also includes Don Ackerman, 
chairman of the board of Gaudin Ford 
Porsche, Cliff Findlay of Saturn of Las 
Vegas and Findlay Oldsmobile, Larry 
Carter of Desert GMC Trucks and Greg 
Heinrich of Fairway Chevrolet. 

The first dealerships are expected to 

MASTER PLANNERS 

open in late 1995 -the projected com
pletion time for the first 100 acres. 

Melding these industrial, light indus
trial, commercial and residential uses is 
one of the unique challenges and oppor
tunities facing BMI, said Mus graves. 

A key to successful development has 
been BMI's relationship with the City of 
Henderson and Clark County. Mus
graves credits this strong spirit of coop
eration with helping BMI to develop 
plans for top-quality communities, fa
cilities and developments. 

"BMI has come full circle with the 
City of Henderson," said Musgraves. 
"Just as BMI is credit~d with giving 
birth to Henderson, we hope to play a vi
tal and active role in its future growth 
and development." • 

'Our people make the difference.' 

PENTACORE 
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Washington 
Construction 

Large scale specialists 

SINcE 1989• Wash- Washington Construc
ington Construction 

water resource man
agement have all hired 
Washington Construc
tion to assist with re
spective requirements. 

Company has been 
engaged in the con- tion, a major contrac-
struction of Lake Las 
Vegas, the 2,200-acre tor for the Lake Las 
master-planned com-

Operating from home 
offices in Missoula, 
Montana and other 
regional offices, Wash
ington Construction 
offers extensive expe
rience, seasoned per
sonnel, one of the larg
est equipment fleets in 
the nation and knowl-

munity and resort des- Vegas project, was 
tination in Henderson, 

just 12 miles from the instrumental in the 
Las Vegas Strip. The 
development team for 
this project is led by completion of the 
Transcontinental Prop-
erties, Inc. managing project's earthen dam. 
general partner for the 
Lake Las Vegas joint venture. 

Washington Construction initially in
stalled two miles of twin 84-inch diam
eter concrete and steel pipes for a bypass 
conduit capable of carrying the Las Ve
gas Wash storm waters under Lake Las 
Vegas. Then, the earth dam construction 
began in earnest involving multiple con
crete spillways, outlet works and three 
million cubic yards of earthen embank
ment. This dam contains the largest 
man-made lake in Nevada, a 320-acre 
centerpiece for a development offering 
over 3,000 residential units, five golf 
courses and six hotels. 

Washington Construction's heavy 
construc!ion capabilities have been uti
lized by various clientele throughout the 
West for 30 years. Companies involved 
with infrastructure development, envi
ronmental remediation, energy and 

edge of today's strin
gent regulatory and safety procedures. 

In addition to the Lake Las Vegas de
velopment, Washington Construction 
has completed site construction for other 
premier master-planned communities 
also in the Las Vegas area, including 
Summerlin and Green Valley Ranch. 

As these communities expand and 
grow, Washington Construction hopes to 
further serve the developers and public 
works agencies with top-quality con
struction. In order to accomplish this, 
Washington Construction has completed 
preliminary planning and governmental 
approval of a new aggregate source for 
construction materials including road 
surfacing and ready-mix concrete. Blue 
Diamond Materials, an affiliated com
pany of Washington Construction, will 
help to provide the building components 
for the Las Vegas Valley. • 
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We get that sort of comment all 
the time. People are impressed 
that our free Consumer 
Information Catalog lists so 
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Penta core 
In pursuit of perfection 

EvER heard of Pentacore? If you 
haven't you will. This young design firm 
is old in its combined experience, and is 
dedicated to service, quality and con
tinuous improvement. 

The management of the company sup
ports this dedication to quality which is 
visible at all corporate levels. One can 
find evidence of this commitment to 
quality and designer en-

drawings for a small subdivision, and 
have them ready for submittal, in less 
than two weeks. 

Pentacore has made a commitment to 
improved effectiveness in another area 
of practice. Recently, the finn purchased 
Global Positioning System (GPS) sur
veying equipment. The GPS uses a con
stellation of satellites in combination 

richment every Thurs- A 

day at noon when em- With GPS, it is 
ployees and owners 

with computer soft- , 
ware to precisely deter- . 
mine the position of 
the ground equipment 
at a given point in 
time. This new equip
ment makes it possible 
to measure distances 
between points over 
long distances without 
a clear line of sight in 
almost any weather at 
any time. With this 
equipment, it is pos
sible to measure dis-

gather with brown bag possible to mea
lunches on their own 
time to conduct an in
formal company round
table. The farcranging 
discussions share one 
common theme: how to 

sure distances up 

to 25 miles to an 

provide customers an accuracy of less 
improved product. 

Pentacore utilizes than half an inch. 
computer aided design 
and drafting (CADD) 
equipment extensively. Without it, the 
company would not be competitive in 
some areas of practice. But, consistent 
with Pentacore's continual drive to im
prove, staff members devote time and 
energy to enhance their skills on this 
high-tech design tool. Pentacore offers 
training to all levels of CADD operators 
from beginner to intermediate and ad
vanced users. The idea is for the most ef
fective CADD users to help fellow 
workers reach a higher skill level and 
then pioneer more effective uses for the 
powerful equipment. In a demonstration 
of that power, Pentacore's design teams 
were able to complete a set of working 

tances up to 25 miles to 
an accuracy of less than half an inch. 
The most amazing thing about the GPS 
system is that Pentacore personnel can 
achieve these extremely precise results 
in a fraction of the time that would be re-
quired using more conventional meth
ods. Clients benefit by getting extremely 
precise results at a much lower cost. 

The common thread running through 
these examples is the commitment of the 
people at Pentacore. Management does 
not force improvements; the employees 
decide on their own to excel. The moti
vation? To demonstrate what profession
als can accomplish given the proper 
working environment and tools. • 



SWCA 

Mastering the 
environment 

WoRKING in Nevada has always 
presented unusual challenges and oppor
tunities for SWCA Environmental Con
sultants. Projects to which the company 
has contributed range in diversity from 
the ecosystems of the dry upland tortoise 
habitats to the aquatic environments of 
Las Vegas Wash and the lower Colorado 
River. According to SWCA Principal 
Mark Rarning, "Few people outside the 
state associate natural environment with 
southern Nevada, but we have found a 
varied tableau of ecological features 
throughout the region." 

SWCA specializes in providing a 
selection of environmental consulting 
services which include endangered spe
cies, cultural resource surveys, wetland 
delineation and regulatory compliance 
documentation. Over the past eight 
years, the company has applied its spe
cialty to numerous projects in southern 
Nevada, from residential and resort de
velopments to state and county parks. 

According to Rarning, the finn , under 
the direction of founder Steven W. 
Carothers, has gained extensive exper
tise in the environments of the South
west and Great Basin. With this exper
tise as a basis, Carothers follows the 
philosophy that the human environment 
can be integrated into natural ecosys
tems while addressing conservation 
goals and ecological values. 

Projects in Nevada where SWCA has 
applied this philosophy include the wet
land project at Lake Las Vegas, water 
conservation strategies for Summerlin, 
wetland mitigation planning for Big 
Bend of the Colorado State Park and 
wetland enhancement and regulatory 

G Formerly 
NEVADA TESTING LABORATORIES 

Formerly 
ENGINEERS TESTING LABORATORIES 

Est. 1953 Est. 1955 

Western Technologies 
The Qualicy People 

Since 1955 

OVER35YEARSOFSER~CE 
to progressive developers and the construction 

industry throughout the Southwest 

With Services In: With Facilities In: 
• Geotechnical Engineering & Drilling Services • NEVADA 
• Materials Engineering & Testing • ARIZONA 

• NEWMEXICO 
• Construction Administration & Inspection 
• NDT, Special Inspections - UBC 306 
• Environmental Services 
• Indoor Air Quality 

3611 West Tompkins Avenue, Las Vegas, Nevada 89103 
(702) 798-8050 • (702) 798-7664 FAX 

I 
--~~~~~~~-

~ 
UHO<R 

AUTOMATIC ROllOVIR 
Comstock Bank's got a construction loan that automatically rolls over for you faster than Fido! 

Our automatic rollover loan simultaneously processes, finalizes and approves both your 
construction loan and permanent loan before building begins. 

Don 't pay twice for points, appraisals, credit reports and title insurance. 
Don't make two trips to your lender with financials, 
applications, tax returns, payroll deposits and such. 

Call631·1515 

Ca~aak 
eamnk 

MEMBER F.O.I.C. 

March/April 1994 • Nevada Business Journal 23 



EDAW 
Irvine 
San Francisco 
Alexandria 
Atlanta 
Denver 
FonCollins 

Seattle 
London 
Glasgow 
Berlin 
Colmar 
Sydney 

Landscape Architecture 
Planning 
Urban Design 
Environmental Analysis 
Site Engineering 
Graphic Design 

EDAW, Inc. 
1920 Main Street 
Suite450 
Irvine, CA 92714 
714 660-8044 

Uniform & Linen 

•lndt:Jstrial Uniforms 
•Executive Garments 
•Chef Coats and Pants 
•Service Uniforms 
•Aprons 
•Wiping Towels 

Service 
Since 1930 

•Tablecloths and Napkins 
•Bed and Bath Linen 
•Grill Pads 
•Shop Towels 
•Mats and Mops 
•Restroom Supplies 

Several Locations Throughout Nevada! 

~ 

:tl~ Mission 
1-800-944-5539 UNIFORM&LINEN SERVICE 

• LAND PLANNING 

• CIVIL ENGINEERING 

• SURVEYING 

• ENVIRONMENTAL 

SERVICES 

• ARcHAEOLOGY 

THE KEITH COMPANIES- NEVADA 
4025 S. Industrial Road 
Las Vegas, NV 89109 

(702) 733-0350 

support as a member of the Southwest 
Wetlands Consortium for the Clark 
County Wetland Park. 

SWCA has also assisted developers in 
complying with the Clark County Habi
tat Conservation Plan, the National En
vironmental Policy Act and the 404 per
mit process. One facet of SWCA's 
activities includes surveying for desert 
tortoises to comply with the Endangered 
Species Act. SWCA has been involved 
in many tortoise studies throughout the 
Southwest for a variety of public and 
private sector clients, including the Bu
reau of Land Management (BLM), the 
Desert Livestock Producers, Summerlin, 
Lake Las Vegas and others. 

In Tucson, Arizona, Estes Properties ' 
retained SWCA for a variety of studies· 
and mitigation plans for the ~eows 
Ventana Canyon Resort. SWCA re
ceived a merit award from the American 
Society of Landscape Architecture in 
recognition for sensitive integration of 
environmental concerns and the devel
oper's economic needs. 

The firm is nearing completion of a 
habitat conservation plan for Washing
ton County, Utah, which borders Clark 
County, in cooperation with the BLM. 
This plan involves five endangered spe
cies, including the desert tortoise, and 
will be one of the first such plans to be 
approved in over ten years, Rarning said. 

The newest services offered by 
SWCA are ethnographic studies, which 
involve the analysis of projects in terms 
of their impact on Native American tra
ditional use areas. Other services include 
studies and mitigation plans involving 
archeology, historic preservation, regu
latory· compliance, environmental plan
ning as well as ecological surveys. 

Formed in 1981, SWCA is headquar
tered in Flagstaff, Ariz. with offices in 
Tucson, Scottsdale, Salt Lake City, 
Utah, and Austin, Tex. The finn has tem
porary field offices in Durango, Colo., 
Albuquerque, N.M., and Reno. • 



The Keith 
Companies: 

Defining success 
for the master plan 

THE SUCCESS of a master-planned 
project goes well beyond the technical 
capabilities of the project. It is impera
tive the master plan combines not only 
the aesthetic aspects , but most impor
tantly, the financial plan. First and fore
most, the master-plan consultant must 
identify the objectives and concept of 
the project as well as define where funds 
will be directed to have the maximum 
benefit to the consumers, the developer 
and the community as a whole. 

Ray Jones, president of The Keith 
Companies-Nevada said, "As a leader in 
the field, The Keith Companies has a 
reputation for bringing an innovative ap
proach to developing master-planned 
communities." 

Locally, The Keith Companies is pro
viding consulation and design services 
on such southern Nevada projects as 
Lake Las Vegas, Summerlin, Elkhorn 
Ranch and the Johnny Miller Golf 
Course within Peccole Ranch. In Cali
fornia, master-planned projects include 
the 9,000-acre Newport Coast, 11,000-
acre Ritter Ranch, 320-acre Marbella 
Golf and Country Club, 900-acre 
Leband Ranch and 15 ,000-acre Rio 
Mesa Master Plan in California 's Cen
tral Valley. Hawaiian resorts include the 
209-acre Ponahawai Golf Course, 220 
residential lots at Elle-Aire and Niu Pia 
Waipouli Timeshares. 

The Keith Companies' track record 
has expanded internationally to master
planned communities and resorts in 19 
countries in Europe, Taiwan, Costa Rica, 
Australia and Latin America. • 

SOME OF OUR COUNTRY'S BEST SOLDIERS. 
As citizens, they 're in just 

about every business there is. As 
soldiers, they're in just one. De· 
fending our country as volunteers 
in the National Guard and 
Reserve. 

For one weekend a month and 
at least two weeks a year, they 
leave their jobs and families to go 
off and train . Their goal is to 
become the finest soldiers we 
have. But the Guard and Reserve 
can expect no less. It makes up a 

full one third of our nation's 
defense. 

Giving volunteers in the Guard 
and Reserve the support they 
need shouldn't be hard . Because 
they're not just some of our best 
soldiers. They're some of our best 
people. 

Protect their future while they 
protect yours. 

For more information , write 
Employer Support, Arlington, VA 
22209. Or calll-800·336-4590. ~. 

J 
EMPLOYER SUPPORT Of THE GUARD & RISUVE 

ENVIRONMENTAL CONSULTANTS 

providing services in Nevada for 

Environmental Planning and Management 
Endangered Species Surveys 

Ecological Research 
Cultural Resource Surveys 

Ethnographic Studies 
Regulatory Compliance 

Wetlands Mitigation 
Expert Witness 

Environmental Impact Statements 
Environmental Assessments 

Salt Lake City, UT (801) 322-4307 Flagstaff, AZ (602) 774-5500 
Austin, TX Albuquerque, NM Durango, CO Scottsdale, AZ Tucson, AZ 
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Mutual funds, which pool 

money from many investors, 

can be a cost-effective, 

and less intimidating way 

to invest your money 

in stocks and bonds. 
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by Mark J. Sudol, CFP 

MUTUAL FUNDS 
Finding what works best for you 

Mutual funds have a couple of advan
tages over investing in individual securi
ties: they are managed by professionals 
who monitor the investments closely; and 
your risk is minimized if one or two of the 
companies develop problems. 

With literally thousands of funds from 
which to choose, deciding on where to put 
your money may seem confusing. Simply 
putting your money in last year' s top 
performer might not be the best strategy. 
Year-to-year returns may vary dramati
cally, since many funds perform differ
ently in various economic conditions. 

Here are some guidelines to help you 
choose a mut11al fund: 

Determine your investment goals. 
If you need regular income, for ex

ample, your best choice may be a bond or 
tax-exempt bond fund. Someone who is 
looking for growth should check out the 
so-called growth and income funds that 
invest mainly in utility stocks or a combi
nation of dividend-paying blue chip stocks 
and bonds. Growth and aggressive growth 
funds seek out smaller, fast-growing com
panies to obtain maximum capital gains. 

Assess your comfort level for risk. 
Growth and aggressive growth funds 

carry a higher level of risk. You could lose 
part of your principal if these investments 
turn sour. Before you buy into a top
yielding fund, check its performance dur
ing differing economic conditions. How 
did the fund do during the fourth quarter 
of 1987 or the third quarter of 1990? If the 
losses incurred during these periods are 

greater than your budget can take, fmd 
somewhere else to put your money. 

Decide on the level of service you want. 
Thetypeoffundin which to invest isn't 

your only decision. Different companies 
offer a range of services. Some offer only 
limited services over the pbone, for ex
ample, while others may provide some- · 
one with whom you can discuss your· 
options on a face-to-face basis- although 
this may entail a cost. Choose the com
pany that best fits your needs. 

Keep in mind, too, whenyou'relooking 
at mutual funds, that it's prudent to diver
sify. Some funds specialize in interna
tional investments, others in high tech
nology, and still others in fmancial corpo
rations- the list is endless. You may want 
to spread your money around according to 
level of risk. 

Although you need to factor in costs 
and fees, performance is a much more 
important variable. Compare the relative 
performance-over-time of funds with 
similar investment objectives. 

One fmal note: mutual funds offer no 
guarantees. Unlike bank accounts, they 
are not insured by the government. That 
doesn't mean, however, that they aren 't 
relatively safe investments. Many funds 
have established outstanding track records 
for more than a decade. Your best bet is to 
do your homework and seek the advice of 
a fmancial advisor who can help you set 
up an overall strategy that fits your needs. 

Mark J. Sudol is a personal financial 
planner for IDS Financial Services, Inc. 



by Russ Gardner 

Federal Tax Implications of 
Hiring Household Help 

Do you pay a nanny to care for your 
child? Or perhaps you've hired a person 
to clean your home once a week? When 
you hire someone to work in your home, 
you become a household employer - a 
position that comes with certain tax li
abilities and reporting requirements. 

The Nevada Society of CPAs offers 
the following overview of what house
hold employers need to know about pay
ing employment taxes and reporting em
ployee wages for household help. 

If you pay cash wages of $50 or more 
in a calendar quarter to a household em
ployee, you are required to report the 
wages to the Internal Revenue Service 
(IRS) and to pay Social Security and 
Medicare taxes on the employee ' s 
wages. These requirements apply to all 
household employees including nannies, 
housekeepers, companions to the elderly 
and teenage baby-sitters. However, you 
are not required to pay taxes on what 
you pay your spouse, or your son or 
daughter under age 21 for domestic ser
vices, or to an independent contractor, 
such as a painter or a plumber. If you 
retain the worker through an agency and 
pay the agency, the agency is considered 
the legal employer. 
Social Security and Medicare Taxes 

The burden of Social Security and 
Medicare taxes is evenly divided be-

tween you and your employee. You can 
withhold your employee's share of 7.65 
·percent of his or her wages or, as many 
household employers do, pay the full 
15.3 percent yourself. In either case, as 
the employer, it is your responsibility to 
see that the government receives the full 
amount due each quarter. Keep in mind 
that if you pay the employee's share in
stead of deducti,ng it from wages, you 
must treat the amount as additional 
wages when you report the employee's 
compensation on Form W-2. 

Each quarter you must fll.e Form 942, 
Employer' s Quarterly Tax Return for 
Household Employees. The form asks 
for your Employer Identification Num
ber. If you don't have one, write "none" 
in the space provided and the IRS will 
assign you a number and send you a 
Form 942 each quarter. 

Income Tax Withholding 
As an employer of household help, 

you are not required to withhold income 
tax from your employee's wages, but 
you may do so if your employee re
quests it. To determine how much to 
withhold, you'll need a completed Form 
W-4, Employee's Withholding Allow
ance Certificate, from your employee 
and a copy of IRS Circular E, Em
ployer' s Tax Guide, which explains how 
to calculate the proper amount of with-

holding. You report and pay the income 
taxes withheld on a quarterly basis, 
using Form 942, the same form used to 
report and' pay Social Security and 
Medicare taxes. 

W-2 Forms 
As an employer, you are also re

sponsible for giving your household 
employee a Form W-2 by January 31 
showing the wages you paid during the 
previous year and the amount of taxes 
withheld. By the end of February, a copy 
of the W-2 form must be flled with the 
Social Security Administration. 
Federal Unemployment Tax (FUTA) 
FUTA helps pay for your employee's 

federal unemployment insurance. As the 
employer, you are subject to the tax if 
you paid your worker wages of $1,000 
or more during any calendar quarter this 
year or last year. Unlike Social Security 
taxes, this tax must be paid entirely by 
you. If you are also required to pay state 
unemployment taxes, you receive credit 
on your FUT A tax for the amount you 
pay to the state. 

IRS Publication 926, Employment 
Taxes for Household Employers, out
lines the rules governing household em
ployers. Your state department of labor 
or employment can provide information 
about state regulations. If you need addi
tional help, contact your CPA. • 
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PROFILE IN SUCCESS 

Mission Uniform and Linen completes expansion project 

Mission Uniform and Linen Service of
ficially opened the second plant in its 
southern Nevada expansion project ear
lier this year. With its newest building on 
line, the company becomes the world's 
largest producing linen service facility 
per square foot at one location. 

The $20 million stand-alone facility 
has increased the existing operation by 
100,000 square feet, which brings total 
space to 140,000 square feet. The ex
panded location now employs more then 
750 people- an increase of 500 employ
ees since the project began in 1993. The 
facility now processes more than 3.4 mil
lion pounds of linen and related products 
each week. Mission's four southern Ne
vada plants process a weekly combined 
total of nearly four million pounds of 
linens and uniforms- that's equivalent to 
562,500 loads in a home washer. 

"This enlarged operation will perform 
at top efficiency, seven days a week, to 
meet demand," said Doc Wiener, regional 
director, Mission Uniform and Linen Ser-

vice/Southern Nevada. "In addition, we 
have installed the most technologically 
advanced equipment to ensure efficiency 
and environmental protection." 

One environmental boost, according to 
Wiener, is Mission's water efficiency. 
The plant can process laundry using just 
1.3 gallons of water per pound; smaller 
laundries use up to eight gallons per pound. 
Mission also treats and reuses more than 
half its processing water. Another advan
tage is the plant's state-of-the-art wash
ers, dryers and boilers. This equipment is 
computer-regulated, monitored and con
trolled so all machines are environmen
tally efficient and energy proficient. 

Mission Uniform and Linen Service/ 
Southern Nevada is the largest producer 
in the Mission Industries organization, 
which serves more than 100,000 custom
ers in 1,000 cities across the United States. 
Mission Industries was founded in Santa 
Barbara, Calif. in 1930 and is one of the 
world's largest independently owned 
operations of its kind. • 

Employee Arturo Ayala places laundry onto a conveyer belt which forms 110-pound loads 
every 90 seconds and carries them to a Lavatec continuous batch washer. 
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When the laundry reaches the dryers, the 
computerized system adjusts the time cycle 
according to the type of linen. A load of terry 
cloth needs about 19 minutes to dry, while a 
load of sheets takes 30 seconds. 

After it is dry, the laundry is sent to a 
conveyer belt and put into a "sling". The 
linen is then folded or pressed, packaged 
and delivered by truck to hotels and other 
clients throughout southern Nevada. 

~~~~~~~~~~ 



BUSINESS PROFILE 

POST DIGITAL: On the Cutting Edge of Television Broadcasting 

by Marilee Joyce 

Remember the first time you heard a 
recording on a compact disc? Remember 
the clarity, how you could almost separate 
the various background instruments from 
the foreground voices, how you felt sur
rounded by sharp, rich sound? 

And now that the CD is here, would you 
everwantto go back to, say, eight-tracks? 
Or albums? Or, soon, even cassette tapes? 
Probably not. 

What if you could take CD qualities -
sharpness, crispness, clarity - and apply 
them to what you see on your television? 
In other words, what if you could do for 
video what you can do for audio? 

More importantly for business owners: 
What if a company's advertisements 
made the competition' s look like some
thing from some bygone era? And what 
if this feat could be accomplished locally 
and affordably? 

Jerry Wayne of Las Vegas ' Post Digi
tal says it can. 

In the early 1980s Wayne, an up-and
coming producer/director, found himself 
increasingly frustrated in his work. He 
was making commercials for major cor-

porations. His job was to oversee projects 
from inception to on-air, and every time 
he produced an ad, he hit the same prob
lem: His crews could light, shoot, script 
and direct with·the best of 'em, but when 
it came to post-production work, he 
couldn't fmd anybody in town who could 
meet his needs. 

To get the high-quality editing he 
wanted, Wayne had to take his partially 
completed commercial to an out-of-town 
production house. Locally, he could have 
contracted for basic editing services, but 
he was looking for far more advanced 
editing capabilities, the type that sepa
rate a Super Bowl ad - with its flashy 
graphics and wild special effects - from 
most locally produced ads. 

"I used to take my work out-of-town 
because I couldn' t fmd any facilities to 
meet my needs in Las Vegas," Wayne 
says. "As I saw the market growing, I 
saw work leaving the area that could 
be done right here." 

And thus was born Post Digital, 
Nevada's only all-digital post produc
tion house. In 1985, Wayne opened the 

Nevada company Group Media to pro
vide companies with all pre-editing pro
duction services. He says he started Post 
Digital both to keep post production work 
from going out-of-state and to take cur
rent post production capabilities one fu
turistic step forward. As a CD is light
years ahead of an eight-track, so is digital 
post production light-years ahead of com
monly utilized techniques. 

Most video tape used in commercial 
production is recorded in what's called 
analog format, that is, pictures and sounds 
are recorded in wave forms. Every time 
you edit from a tape, you lessen that tape' s 
quality. If you copy your tape onto an
other tape, the picture and sound will be 
slightly less clear every time you do so. 

In digitjll production, everything is 
computerized; the video and audio are 
recorded in much the same way words are 
in your personal computer. The lingo its 
technical, the fmal product is electroni
cally cleaner - sharper graphics, sharper 
effects, sharper edges- than most of what 
the local market can produce today. 

In the spring of 1992, Group Media's 
sister copmpany, Post Digital, opened its 
doors. Wayne says he spent the first year 
educating the business community about 
digital production. Apparently, many com
panies are listening. Wayne says the six
person staff is buried in work. Clients 
include TV production houses, film and 
video companies, special effects fmns 
and anyone else with editing needs. He 
serves the smallest to the largest clients; 
Showtime Cable recenty hired Wayne's 
group to produce and edit a recent boxing 
match at a major Las Vegas hotel. 

"We're on the cutting edge," Wayne 
says. "We're the only all-digital post pro
duction house in the state, and what we 
offer is changing the face of television 
broadcasting. 

"Soon, you're going to see our televi
sions become our computers and our com
puters become our televisions. Everything 
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Jerry Wayne 

will become integrated," Wayne predicts 
of the not-to-distant future. 

Wayne looks ahead with excitement to 
changes he says are on the way in com
mercial services. "All you hear these days 
is 'SuperHighway'," hesays. "This is the 
information age. Because of changing 
technology, we'll have access to a lot of 
things we didn' t have access to before. 
Soon we'll have even more choices, more 
options in what we see on television. 

Wayne says these days you're just as 
apt to flnd him at a convention or tra 
show as in the office. That's because lis 
"second shift" is spent working to 
abreast of what's coming in post prod -
tion services. 

"I have made a commitment to -e
vada," Wayne says. "By developing c -
ting-edge commercials and programs. • 
can fulfill that commitment. You'll see 
Post Digital leading the state in the lates: 
broadcast technology. 

And, Wayne believes, there's no longer 
a need to offer viewers eight -track -calibre 
television commercials and programming 
when CD quality is available. 

"As our state's economic base contin
ues to diversify, more and more compa
nies will demand the best in commercial 
production for the type of quality in tele
vision advertisements, infomercials and 
programming which target audiences 
associate with excellence. There's no 
longer a need to look elsewhere for pro
duction needs." • 



EXECUTIVE PROFILE 

Brad Jerbic: Ambassador for the public trust 
by Kathleen Foley 

According to Las Vegas City 

Attorney Brad ]erbic, the goal 

of the City Attorney's Office 

should be to make the com

munity safer for families and 

for businesses. 

Jerbic believes this can be accom
plished by focusing on those individuals 
who commit violent crimes, incarcerat
ing them for as long as possible, and 
rigorously enforcing the statutes against 
habitual criminals. He points out that the 
safety of local citizens is also directly 
related to a healthy economy, since the 
tourist industry can be severely damaged 
if the public believes the area is unsafe. 

Jerbic, 36, grew up with the city of 
Las Vegas, moving here as a preschooler 
in 1962, and graduating from Gorman 
High School. After receiving a degree 
from Pomona College in 1980, he went 
to work for Senator Howard Cannon, a 
position which inspired him to become 
an attorney. He served as a law clerk for 
Harry Claiborne after graduating from 
Southwestern University of Law in Los 
Angeles. From 1986 to 1990, Jerbic 
worked for the district attorney 's office, 
prosecuting several famous cases, two of 
which resulted in death penalties. He 
was then appointed assistant U.S. attor
ney for the Department of Justice, serv
ing on its Organized Drug Enforcement 
Task Force. During his years with the 
DA's office and the Department of Jus
tice, Jerbic prosecuted 42 felony cases, 
and won 40 convictions. 

The Las Vegas City Council selected 
Jerbic in 1992 to serve as the city attor-

ney, supervising a staff of 38 in its two 
divisions: civil and criminal. 

The civil division represents the city 
in all civil matters, drafts all laws and 
advises the city cquncil on legal matters. 
One of the main goals of the civil divi
sion, according to the city attorney, is to 
conserve the taxpayers' money. 

Jerbic says his concern for saving tax 
dollars was awakened by his first job, at 
the age of 16. He was one of a crew of 
highschoolers who worked for the city 
selling dog tags door-to-door for $3.00 
apiece. "Each morning," he recalls, 
"when the supervisor gave us our cash 
bag, he told us to guard that money, 
because it was 'Sacred Money': it be
longed to the taxpayers. We walked 
around with that bag strapped so tightly 
to our wrists our hands fell asleep. I 
learned a valuable lesson on that job, 
and I try to keep it in mind every day." 

Jerbic points with pride to the public/ 
private partnerships in which the civil 
division has been involved, calling them 
good examples of the prudent use of 
public funds. The most spectacular of 
these ventures will be the Fremont Street 

Experience. The major downtown casi
nos formed a partnership which entered 
into a contract with the city to raise 
funds for the $63 million project. "Each 
side brought its strengths to the table," 
says Jerbic. "What the city had to con
tribute was its bonding ability, as well as 
its powers of eminent domain." 

Another joint project is the Meadows 
Village redevelopment, in an area for
merly known as "The Naked City", no
torious for drug dealers, high crime and 
deplorable living conditions. Local gov
ernment agencies teamed up in mid-
1992 with private non-profit groups and 
businesses to make the area safer for its 
residents. A Jyear later, 911 calls were 
down 30 percent. A police substation, a 
community center and a park are now 
available to residents. 

The criminal division of the · City 
Attorney's Office prosecutes all misde
meanors within the city limits, princi
pally traffic offenses, DUI cases, petty 
crimes and domestic violence. Jerbic is 
especially concerned about domestic 
violence, which he cites as the number
one cause of death and injury for women 
in the United States. To combat domes
tic violence, the City Attorney's Office 
has instituted a new set of protocols: an 
abuser must serve a mandatory 12-hour 
jail term after arrest; charges are not 
dropped at the victim's request; inten
sive counseling is available for both vic
tim and attacker. Jerbic serves on the 
executive committee of the Southern 
Nevada Domestic Violence Taskforce 
and is on the board of trustees for Fami
lies of Murder Victims. 

As a Democratic candidate for district 
attorney, Brad Jerbic hopes to extend his 
ideas and plans to a larger arena, and 
keep on growing with Las Vegas. Jerbic 
and his wife, Judy, have two children: 
Alex, age six, and Bobby, five. • 
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The 
Inside 

coop BY The Chamber Pot Boils 
JOII 
RALSTOII 

For years, the political 
IQ of the state's busi
ness community, espe
cially in Las Vegas, has 
been cretin-like. 

The captains of in
dustry took a simplistic 
approach: Republicans 

support our free enterprise, no-tax credo, 
so let's back only Republicans. 

The approach is best contrasted with 
that of the state teachers union, which a 
couple of elections ago began a Republi
can outreach program. This only en
hanced the effectiveness of the most in
fluential special interest in the state. 

So while the teachers union was ex
tracting pay increases from lawmakers, 
the chamber types were being clobbered 
with a new business tax. 

Get the point yet, folks? 
It appears, in fact, the alarm bells clang

ing in Carson City fmally awakened the 
business community from its stupor. To 
the Las Vegas Chamber of Commerce's 
credit, the group decided after the 1993 
Legislature, where its lobbying impact 
on workers' compensation refortn was 
questionable, to retool its political op
eration. Or, to be more accurate, actually 
develop a political operation. 

The potential has always existed. There 
is crossover between the business doyens 
and the gaming bosses - MGM presi
dent and former chamber chief execu
tive, Bob Maxey, is the clearest example. 

And others in the chamber elite not 
only can hold sway in the community, 
they fmally have realized they must take 
the lead in moving the chamber constitu
ency into the game. 

So here's what's happening: 
Led by luminaries such as Kenny 

Guinn, John Goolsby and John O'Reilly, 
the executive board decided to develop a 
blueprint for success in Carson City and 
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elsewhere. O'Reilly, former Gaming 
Commission chairman turned Jackpot 
Enterprises chief, took the helm of the 
chamber's political action committee. 

There was some controversy over who 
to hire to formulate the chamber's future 
political strategy. But when the decision 
was finally made, the chamber decided 
to look outside the Las Vegas commu
nity. Why? First, to obtain a fresh per
spective from someone without local ties. 
And second, to minimize the feather-ruf
fling of consultants in the south. 

The chamber eventually selected Sam 
McMullen, a longtime Reno consultant 
who heads the McMullen Strategic 
Group. McMullen, a former Harrahs 
executive, is known as one of the more 
successful Carson City lobbyists. He has 
had his critics, but the board felt he could 
present a dispassionate discourse on what 
the chamber needs to do to be successful 
in the political arena. 

So McMullen was given the $45,000 
contract and recently completed the first 
stage of the Las Vegas Chamber of Com
merce Strategic Political Affairs Plan. 

The document contains the group's 
new mission statement, which may sound 
like political palaver, and to some extent 
it is, but it also encapsulates what that 
organization's goal should be: 

"To provide a comprehensive, non-par
tisan state and local political program 
which contributes to the creation of a 
favorable climate for the conduct of busi
ness in Clark County," the statement 
reads. In case you missed it, the opera
tive word here is "non-partisan." And 
the wake-up call has been heeded. 

The plan goes on, alternating substan
tive suggestions with boiler plate rheto
ric. Here are some highlights: 

• The goals are laid out in familiar 
political argot. The chamber, McMullen 
says, should be "a political player with 

maximum political effectiveness and po
litical savvy", "a strong advocate for busi
ness concerns and principles", "the best 
resource for credible information on busi
ness issues" and "a lean, focused organi
zation with targeted, cost-effective pro
grams strongly supported by competent 
staff and internal resources." 

This seems blatantly obvious. On the 
other hand, McMullen is trying to teach 
a political animal with a double-digit IQ. 

• To make the chamber more effec
tive, McMullen suggests, its leaders must 
not only support the right candidates, but 
show an ability to "mobilize its member! 
ship, suppliers and employees". The busi: 
ness community is a classic sleeping gi
ant; the numbers are there, but the orga
nizational effort has never materialized. 

• Beyond his rhetorical blitz, Mc
Mullen provides specific steps chamber 
potentates must take to achieve influ
ence. Those include tapping members for 
contributions to fund the political plan. 
The process also would be streamlined 
with the formation of an 11-member com
mittee to deal with political affairs. 

• The chamber must also, McMullen 
proposes, go through exercises similar to 
those of other political action commit
tees. For instance, the chamber must form 
specific positions on candidates, issues 
and prospective legislative concerns. 
Races should be targeted. Coalitions with 
other groups should be initiated. 

To political graduate students, much 
of this will sound like Campaigning 101. 
But don't forget. This is a remedial course 
for a learning disabled student. 

And, the chamber fmally realizes, you 
have to start somewhere. • 

Jon Ralston publishes The Ralston Report 
-a political newsletter- and is a colum
nist for the Las Vegas Review-Journal 
and the Reno Gazette Journal. 



SPEAKING FOR NEVADA 

The balance of 1994 presents a crowded list of issues 

by Harry Reid, 
U.S. Senator (D-Nev.) 

Much has been accomplished in the 
past 18 months, but Congress has its 
work cut out for the balance of 1994. 
Crime, welfare, the economy and health 
care top a crowded list of issues. 

Late last year, the Senate passed a 
$22 billion crime bill that will provide 
for as many as 100,000 additional law 
enforcement officers and initiate neigh
borhood crime prevention programs. 
The bill is expected to become law this 
year. It is vital, but not a cure-all. 

The rampant and random spread 
of violent crime is eroding Nevada' s 
high quality of life. Several factors 
exacerbate the situation, including a 
convoluted criminal justice system, 
uncontrolled immigration and decaying 
family structure. 

Clamping down on criminals, 
reforming welfare and keeping young 
people away from drugs and in school 
are at the heart of reform. This year, we 
will tackle the welfare system to change 
"welfare as we know it." 

In the past, I have championed a jobs 
bill that required able-bodied people to 
take a public service job -ranging from 
street cleaning to construction - in 
exchange for welfare payments. The 
jobs bill was approved on a trial basis in 
a few cities. I was heartened to hear 
President Clinton embrace this idea on a 
national level during his State-of-the
Union address in January. 

Decades ago, President Roosevelt's 
Works Progress Administration (WP A) 
put hundreds of thousands to work 
building roads, schools, parks and other 
community projects. A modern WP A 
would end the idleness and help rebuild 
individual dignity and whole families. 

Harry Reid 

A lax crirnir_lal justice system and 
uncontrolled immigration also have 
spurred crime. About one-fourth of all 
prison inmates are illegal immigrants, 
costing you and me roughly $30,000 a 
year per inmate. I am sponsoring a 
comprehensive bill to slash legal 
immigration in half and end illegal 
immigration altogether. 

Every year, the United States absorbs 
one to two million new people, straining 
our social, economic, education and 
criminal justice systems. Immigration is 
a fundamental part of our country and 
should be honored, but let's uphold 
tradition with responsibility and reason. 

The economy is improving. In fact, 
the deficit is lower today than antici
pated, but we still have major spending 
cuts to make. Economic health is linked 
inextricably to health care reform. 

Health care costs last year were about 
$900 billion. Between 1965 and 1985, 
health care costs increased 1,000 

percent. By the end of this decade, 
health care costs will double for 
everyone unless something is done. 

A hospital charges $8 for one Tylenol 
to recoup money lost to those who 
cannot pay. The same goes for doctors' 
fees. Indigent costs are borne by the 
taxpayer, so are higher insurance 
premiums. Emergency rooms are 
overwhelmed. Sick people without 
insurance are forced to use costly 
emergency rooms for primary care. 
And we all pay. 

I understand the plight of small 
businesses. Insurance policies are 
simply tob expensive for companies to 
afford without going broke. Any 
method of reform must meet the 
fmancial needs of small businesses 
because that is where the jobs are. We 
must be careful to boost, not bankrupt, 
private enterprise in the health care 
reform process. 

In October, President Clinton 
introduced the Health Security Act to 
provide universal coverage. The act will 
wind its way through the House and 
Senate this year. The health care reform 
train is moving down the track. We 
should all get involved to make sure 
that train travels in the right direction. 

Other items on my priority list 
include securing vital transportation 
funds for Nevada. Our infrastructure 
must keep pace with our record-setting 
growth. Water supplies also must be 
secured. This year, I will look for 
innovative ways of gaining more water 
from the Colorado River. 

If you have questions or concern - or 
if you need assistance with a problem 
involving the federal government
please contact my Las Vegas or Reno 
offices. The numbers are 474-0041 
and 784-5568, respectively. • 
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business indicators & analxsis 
eading the numbers leaves one satisfied the economy, both 
national and Nevada, performed strongly during the last months 
of 1993 and the early months of 1994. The national economy 
surged ahead at its briskest rate in the last 10 years. Almost all 

forecasters project favorable conditions for 1994. 
Yet, the mounting evidence of a very powerful economic upswing may 

quickly become clouded, particularly should a major economic player, for 
example, the Federal Reserve, upset the harmony of the current favorable 
setting. Indeed, some believe this may have happened in the Federal 
Reserve's February report to Congress. The announcement by the Fed of 
a shift in policy and remarks made by Chairman Alan Greenspan may set 
in motion an economic backfire among concerned investors who have 
speculated that the Fed would keep interest rates at low levels. 

In hopes of curtailing potential inflation, the Fed announced efforts to 
increase short-term interest rates. To be sure, many agree the Fed has 
responded slowly in the past to similar conditions and allowed inflation to 
progress unchecked before taking corrective action. Even though well 
intended, such announcements can shift the currents of economic activity. 
In some cases these announcements have extensive impacts. A skittish 
stock and bond market, particularly among leverage security holders, 
would probably be the first signs of economic turbulence. 

Nevertheless, current basic economic conditions on "main street" 
remain favorable. The national recovery gained strength with gross 
domestic product growing at 7.0 percent during the fourth quarter of 1993, 
although originally reported at about 5.4 percent, next revised to 7.5 
percent, and subsequently revised again to 7.0 percent. Even faced with 
difficulty in measuring activity, the long-awaited return to economic 
recovery fmally arrived. The recovery's strength is demonstrated by 
marked declines in unemployment and increased s~les . National retail 
sales in January were up by 6.96 percent, despite widespread harsh winter 
weather. Furthermore, inflation as measured by the consumer price index 
remained in check and grew at a 2.52 percent annualized rate in January. 

Nevada's economy displayed Herculean strength in December, retail 
sales jumped by double-digit rates above year-ago levels. The holiday 
season proved profitable irt the fmal count, although the bulk of the 
increase reflected gains in southern Nevada. 

Washoe County's January gross gaming revenue, up over the year-ago 
level by a sizable 26.37 percent, outdistanced collections in Clark County, 
where gaming revenue increased by 11.54 percent. In addition, passenger 
volume at Reno's Cannon Airport continues to show stronger growth than 
at Las Vegas' McCarran Airport. Analysts foresee a strong growth in 
gaming activity for 1994. A few even suggest that 1994 gaming revenue 
may be up by more than 10 percent above the 1993level, although most 
estimates are in the 8 to 9 percent range. 

Home builders, both nationally and locally, reported vigorous activity 
in January. Despite some adverse weather nationally during January, 
home sales were up 13.9 percent above year-ago levels. Permitting activity 
in both Clark and Washoe Counties showed strong gains in 1993. Early 
indicators suggest that this trend will continue in 1994. Since construction 
activity pushes large expenditures through an economy, additional evi
dence suggests that 1994 will be a strong year in Nevada. 

R. Keith Schwer, UNLV Center for Business & Economic Research 
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UNEMPLOYMENT 

Nevada 
Los Vegas 
Reno 

U.S. 

RETAIL ACTIVITY 

Nevada T oxoble Soles 
Clark County 
Washoe County 

U.S. Retail Soles 

DATE 

Jon, 1994 
Jon, 1994 
Jon, 1994 
Feb, 1994 

Dec, 1993 
Dec, 1993 
Dec, 1993 
Jon, 1994 

GROSS GAMING REVENUE 

Nevada 
Clark County 
Washoe County 

Jon, 1994 
Jon, 1994 
Jon, 1994 

CONSTRUCTION ACTIVITY 
Los Vegas Area 

New Residences 
New Commercial Permits 

Reno Area 
New Residences 
New Commercial Permits 

u.s. 
Housing Storts 
T otol Construction 

HOUSING SALES 
Los Vegas Area 

Average Soles Price 111 

Average Cost/Square Foot 
Average Mortgage Rote 121 

Washoe County 
Average Soles Price Ill 
Average Cost/Square Foot 
Average Mortgage Rote 121 

U.S. Home Soles 

TRANSPORTATION 
Total Passengers 131 

McCarron Airport, LV 
Connon Airport, Reno 

State Taxable Gasoline Soles 

POPULATION ESTIMATES 

Nevada 
Clark County 
Washoe County 

NATIONAL ECONOMY 

Consumer Price Index 1•1 

Money Supply - M 1 
Prime Rote 
Three-Month U.S. T-Bill 
Gross Notional Product 

4th qtr 1993 
4th qtr 1993 

1st half 1993 
1st half 1993 

Jon, 1994 
Jon, 1994 

4th qtr 1993 
4th qtr 1993 
4th qtr 1993 

1st half 1993 
1st half 1993 
1st half 1993 
Jon, 1994 

4th qtr 1993 
4th qtr 1993 
Nov, 1993 

July, 1993 
July, 1993 
July, 1993 

Jon, 1994 
Jon, 1994 
Feb, 1993 
Feb, 1993 
4th qtr 1993 

UNITS 

seasonally adj . 
seasonally adj . 
seasonally adj . 
seasonally adj. 

$thousand 
$thousand 
$thousand 
$million 

$thousand 
$thousand 
$ thousand 

#permits 
#permits 

#permits 
#permits 

thousand 
$billion 

$ 
$ per sq . ft. 
% 

$ 
$ per sq. ft. 
% 
thousand 

passengers 
passengers 
thousand gal. 

people 
people 
people 

1982-84= 100 
$billion 
% 
% 
$billion 

LATEST 
PERIOD 

5.7 
5.7 
5.5 
6 .5 

1,785,715 
1,045,696 

320,969 
180,964 

598,436 
476,019 

72,227 

4,071 
138 

962 
40 

1,294 
505 .5 

135,755 
73.74 

7.27 

157,825 
92.42 

7.70 
695 

5,854,948 
1, 196,677 

57,089 

1,398,400 
898,020 
271,770 

146.3 
1133 .6 

6 .0 
3 .21 

6,532 .4 

PREVIOUS 
PERIOD 

7 .0 
6.9 
6 .3 
6.7 

1,457,950 
885,869 
256,404 
181,961 

535,635 
433,233 

62,370 

4,704 
129 

684 
40 

1,571 
511.7 

119,398 
69.52 

7.5 

151,403 
86 .1 9 

8.30 
870 

5,842,840 
1,324,944 

60,270 

146.3 
1128 .5 

6.0 
3.02 

6,395 .9 

YEAR 
AGO 

7.8 
7 .0 
8.5 
7 .0 

1,534,794 
888,235 
303,049 
169,181 

525,999 
426,788 

57,157 

2,847 
84 

667 
49 

1,170 
451 .3 

124,076 
70.84 

8.4 

154,257 
89.77 

8.80 
610 

5,141 ,801 
969, 162 

53,186 

1,343,930 
854,780 
266,500 

142.7 
1033 .0 

6 .0 
2 .95 

6,194.4 

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA; (3) enplaned/deplaned passengers; (4) all urban consumers 
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNLV, Center for Business and Economic Research; 
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve. 
COMPILED BY: UNLV, Center for Business and Economic Research 
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-35 .29% 

-7.14% 

16.35% 
17.73% 
5.91% 
6 .96% 

13.77% 
11.54% 
26.37% 

42.99% 
64.29% 

44.23% 
-18 .37% 

10.60% 
12.01% 

9.41% 
4.09% 

-13.45% 

2 .31% 
2 .95% 

-12 .50% 
13 .93% 

13 .87% 
23.48% 

7.34% 

4.05% 
5.06% 
1.98% 

2 .52% 
9.74% 
0 .00% 
8.81% 
5.46% 
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Nevada 
Briefs 

Terracon names 
associate principals 

Steven D. Weidenhammer has been 
named an associate principal of Terra
con Consultants Western, Inc. He is the 
director of materials engineering in 
Terracon' s Las-Vegas office. 

W eidenhammer has over 20 years ' ex
perience in materials engineering, 
project management and construction 
materials testing and inspection. He is a 
registered professional engineer in Ne
vada, Arizona, Nebraska and Iowa, 
holding a bachelor of science degree in 
civil engineering from the University of 
Nebraska at Omaha. 

Also named an associate principal, 
Mark J. Owens is the manager of geo
technical engineering in the company's 
Las Vegas office. 

Owens has over 10 years ' experience 
in the geotechnical engineering field, 
and is a registered professional engineer 
in Nevada, California and Arizona. He 
holds a master of science degree in 
geotechnical engineering from the Uni
versity of Texas and a bachelor of sci
ence degree in civil engineering from 
Western Kentucky University. 

Terracon Consultants Western, Inc. is 
an operating company of The Terracon 
Companies, Inc., an employee-owned 
engineering firm located throughout the 
western and central U.S . The company 
is ranked 151 on Engineering News 
Record's Top 500 Design Firms list. 
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A new Perspective 

The 1994 annual presentation of the 
Las Vegas Perspective book and video 
will premier at 3:30p.m. on May 19th at 
the Artemus Ham Hall at the University 
of Nevada, Las Vegas. 

The 80-page resource directory con
tains the latest information and statis
tics on southern Nevada. Much of the 
information was gathered during a re
cent survey conducted by Dr. R. Keith 
Schwer of the Center for Business and 
Economic Research at UNLV. 

In its 14th year, the Perspective is 
sponsored by First Interstate Bank of 
Nevada, the Las Vegas Review Journal 
and Nevada Development Authority. 

Guest speakers for this year's event 
are Lt. Governor Sue Wagner, chair of 
the Nevada Commission on Economic 
Development and Nevada Commission 
on Tourism, and Dr. Howard L. Roth, 
vice president and senior economist for 
BankAmerica Corporation. 

PriMerit names 
new vice president 

Patrick Egger has been named vice 
president of market analysis/valuation 
for PriMerit Bank, the largest Nevada
based fmancial institution. Egger, 44, 
previously served as vice president and 
manager of the appraisal department for 
the bank. Collectively, he has more than 
20 years of real estate experience, in
cluding appraisal, commercial property 
management and urban planning. 

In his new position, Egger will be re
sponsible for directing and coordinating 
the appraisal/valuation services for the 
real estate lending and investment ac
tivities of the bank. In addition, he will 
act as an advisor to the loan committee 
and senior management on issues in
volving real estate market trends and 
their impact on PriMerit' s collateral and 
assets. He also will serve as the bank's 

environmental risk management officer, 
advising management and staff on envi
ronmental issues as they apply to real 
estate. 

A native of Baltimore, Egger began 
his banking career in 1976. He joined 
PriMerit Bank iri 1986 as senior ap
praiser. Egger is a certified general real 
estate appraiser in the state of Nevada. 

PriMerit Bank, a subsidiary of South
west Gas Corp., is the largest Nevada
based fmancial institution with 25 of
flees statewide, 17 in Southern Nevada 
and eight in Northern Nevada. 

Comstock Bank 
• announces e~rn•ngs 

Comstock Bank announced first quar-' 
ter post-tax earnings of $283,000, or 18 
cents per share, compared to $373,000 
(24 cents per share) for the same period 
last year. Excluding the impact of the 
joint venture subsidiary completed last 
June, the banking operation income was 
down seven percent. 

"Our real estate loan volumes were 28 
percent higher in the first quarter this 
year than in 1993, and earnings were 
actually better than planned," said Rob
ert Barone, Comstock Bank chairman 
and chief executive officer. 

The bank's substantial investment in 
and commitment to the Las Vegas mar
ket, begun last August, resulted in a 
slightly negative impact on current earn
ings, Barone indicated. "We continue to 
be encouraged by the trends in our Las 
Vegas operation and expect a positive 
contribution to our profitability from 
that unit in the year's second half." 

At quarter's end, assets were $84.7 
million with equity capital of $6.7 mil
lion and regulatory capital of $7 million. 

Comstock Bank operates full-service 
branches in Reno and Carson City, with 
lending centers in Minden/Gardnerville 
and Las Vegas. Barone said the bank 
will be breaking ground soon for its new 
headquarters building in Reno. • 



' N." 
"I'd feel a little pain now and then, but I didn't think it 

was anything serious. Maybe because I didn't want to ... 
"But I finally went to see my doctor anyway. And it was a 

good thing I did, because it was serious. It was my heart. 

"I needed a cardiovascular specialist and surgery. That 

meant the hospital. 

"I was worried, sure. But only about me. Not about what it 

took to get me well. All along I knew I was being cared for-and 

cared about -by lots of people, start to finish. Lots of people I 

never even met. 

"And I got well. Thanks, HPN. It may not have been easy, 

but you sure made it simple." 

HEALTH PLAN OF NEVADA, INC. SM 
A member of Sierra Health Services, Inc. 

Please refer to the Certificate of Coverage for limitation and exclusions. S2937 



• • • huh? by George Knapp 

THE REVENGE OF THE ROAD CONTRACTOR 
(now showing at a paving project near you) 

If anyone out No doubt was underway, so the street Norwegianlovegoddessism 
about it, road was littered with glow-in-the- (Later I had less time for deep 

there has a phone contractors dark plastic gloves, odd thinking because the cable TV 
are the king ointments, and other dis- company agreed to run a line 

number for of the karmic gusting convention freebies. into my car and the Postal 
heap, ranking I opted for Desert Inn Road. Service began forwarding my 

Shirley MacLaine, higher than Bad move. Rod Serling was mail to the passenger seat.) It 
Billy Graham, standing on the corner as I was during those first few 

Latoya Jackson, Mother Theresa, and even made my turn. He was weeks of solitude and body 
Steve Wynn. I arrived at this smoking a cigarette and saying odor that I achieved enlighten-

or the Dalai Lama, conclusion while stuck in something to the TV camera. ment. Road contractors rule! ' 
traffic for several weeks on Desert Inn isn't a road Face it, they 're everywhere~ 

please get in Desert Inn Road, (aka The construction project. It ' s a They ' re more ubiquitous than 
Bermuda Triangle of street black hole, a galactic-scale dirt. There isn ' t a street, cul-

touch with me repair projects). Sears vacuum cleaner from de-sac, alley, or bike path in 
It all started when I decided which nothing escapes. A southern Nevada which isn ' t in 

immediately. to head for Hennessey's journey down D.I. is like disarray because of some sort 
Tavern, a venerable Strip doing the Hokey Pokey at the of road project. And, like souls 

I need one of watering hole with an eclectic La Brea Tar Pits. You put and ideas, road projects live 
clientele. Bankers, show your left foot in ... and you forever. For example, one of 

these people to people, journalists, Reticulans, are history, pal. the traffic barriers on Warm 
and assorted night owls Time seems to stand still Springs Road has an "I like 

pull some spiri- routinely gather here to slam on Desert Inn. So does the Ike" sticker on it. Also, it' s a 
shooters, tell lies, and abduct traffic, and that was bad news little-known fact that Eastern 

tual strings unsuspecting humans. for some of my fellow pil- A venue was already torn to 
Quaffmg a cold beverage grirns, As the days passed, shreds when John C. Fremont 

because, in my was certainly one of my I witnessed triumph and passed through these parts. 
objectives, but I also hoped tragedy. The lady in the white There are veiled references to 

next life, I will to chronicle some of the Caddy to my left was under- the I-15 project in the writings 
carnage which is routinely standably happy about the of Hammurabi. 

come back as a dished out by Hennessey's backseat birth of her triplets, Years ago, we would joke 
resident enforcer, a blonde but was heartsick when she about road projects. Six guys 

road contractor. bombshell bartender named couldn' t leave her car to attend stand around, leaning on their 
Anne, a mini-skirted Norwe- their high school graduation. shovels, while one guy digs a 
gian Ninja whose stiletto Worse still, the man in my rear hole. That was the image. Not 
verbiage has punctured more view mirror was brutally anymore. Today, it is rare to 
hearts and egos than any nine skewered after his Volvo see an actual person doing any 
Valkyries you've ever met. turned into petrified wood. work at all. Months pass, 

Unfortunately, it was not to I spent most of my free presidential administrations 
be. Sure, I could have taken time pondering the big turn over, stars become super 
Convention Center Drive, but a questions and issues. novas, but nothing changes at 
major confab of proctologists Nihilism, Existentialism, the job sites. Gigantic earth 
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moving machines sit idle, beard had grown four inches. Soon, our traffic problems I had the plea-
like steel-jawed T. Rex ' s My pal Bryan passes the would be solved forever.) 
frozen in time. Erosion turns time at stop lights by reading. Anyone who has read the sure of being 
potholes into canyons. Bristle- Some time ago, he managed to Sunday Review-! ournal has 
cone pines only wish they read the Encyclopedia probably seen the map with stuck adjacent 
could live as long. Britannica, from "A" through dots highlighting all the major 

Since no humans are ever "K", while sitting in traffic at road construction projects. It to a boom box 
seen at work on these projects, the Sahara overpass. He was looks like a map of Baghdad -
we can only surmise that the gone so long that his wife had the Morning After. Who is dis~~d as a 
contractors are hoping for him declared legally dead. By responsible for this nightmare? 
divine intervention. Maybe the time he fmally got home, Why would so many roads be car. By the time 
they think pixies or trolls will the wife had remarried. torn up at exactly the same 

.. 
magically fmish the job while It would be great if we could time? Whose head should roll? the light turned 
the rest of us slumber. Maybe somehow blame this situation The fault, once again, lies 
they're hoping David on the politicians, but we can't. with us. WE'RE the folks who green, I had 
Copperfield will make the The fault is primarily our own. voted a few years ago to raise 
whole mess disappear. It's not For one thing, the vast major- $1 00 million a year for road memorized the 
going to happen. ity of our drivers: a) hav~n't construction, remember? 

Besides, even if the torn up a clue what they're doing, WE'RE the people who told entire musical 
roads could magically heal b) are rude, or c) are both. It the politicians to flx this traffic 
themselves, it wouldn't solve isn ' t uncommon to see eight mess ASAP. WE'RE the ones repertoire of 
our traffic woes. We still or nine vehicles continue who drive like maniacs, flip 
couldn't get there from here, through a traffic light after it each other off, and generally that noted 
no matter where "there" is . has turned red. By the time the behave on the road as if we are 
Our wonderful traffic signals intersection has cleared, the possessed by evil spirits from artiste, Snoop 
are a contributing factor. Did I people who had the green light the Lizard Planet. It's all our 
say traffic signals? I meant are facing red again. This own fault ... ours. Doggy Dog. 
"synchronized" traffic signals. behavior doesn't help. Wait a second, did I say 

Yeah, they're synchronized I have developed a compli- "ours"? Make that "yours". 
all right, about as synchronized cated filing system with which P.S. I eventually made it to 
as a water ballet performed by we can categorize various Hennessey's, although the 
me and Roseanne Arnold. I'm types of bad drivers. Here are years had passed. Anne was 
not saying the red lights last the major categories: Women long gone. According to 
too long, mind you, but last . .. Men .. . Seniors .. . Young- legend, she had moved back 
week, I had the pleasure of sters ... People Who Drive to Lilleharnmer, where she 
being stuck at Trop and the Small Trucks ... People Who married a reindeer rancher. 
Strip, adjacent to a boom box Drive Big Trucks ... Tourists Sadly, because of my advanced 
disguised as a car. By the time ... Everyone Else, Except For age, the only drink they would 
the light turned green, I had Me. (In a perfect world, I allow me to order was a Nasty 
memorized the entire musical would be granted the authority Flush (two parts prune juice, 
repertoire of that noted artiste, to revoke drivers licenses of one part warm milk). The 
Snoop Doggy Dog. And my motorists who tick me off. place just wasn't the same. 
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Hughes Center 
Las Vegas' business and .financial center is the city'sfinest. 

Its striking architecture and magnificent landscaping create a 
c01porate environment of unparalleled distinction. Indeed, this 

central~y located corpor·ate mecca is the address of choice 
for companies who share our commitment to quality. 

Hughes Cheyenne Center 
An innovative park in Nmth Las Vegas tailored to meet the 

unique needs of the industlia! user. The center's product mt:\· 
wi!! offer improl'ed parcels for sale, build-to-suit pun;hase or 

lease. and multi-tenant industrial/warehouse buildings 
witb divisab!e space for lease. 

Hughes Airport Center 
This master-planned mixed-use business and industrial center 
has been designed for order!)' growth within an uncommonly 

pleasant environment. Home to the US. Postal Selvice · 
Regional Service Huh, Hughes Ai1p011 Center offers strategic access 

to air, rail and interstate highway transportation. 
It is diversity and accessibility at work. 

The Crossing Business Center at Swnmerlin 
A premier business community being developed within 

Summerlin, a 20,000-acre residential and co1porate community 
reflecting the best in urban planning, while maintaining the 

Southwestern character of the land it graces. just 12 minutes from 
downtown Las Vegas, Summerlin is the business environment for 

companies seeking the ultimate in beauty and convenience. 

For manyyears, Sunum Corporation has been at the forefront of business development in Southern evm. 
And today our innovative vision of excellence remains ahead of its time. 

@ 
summa 

For leasing and sales information on these prestigious developments, contact: 
Kirt Klaholz, Vice President, Industrial Marketing (702)791-4440 or Charlie McPhee, Vice President, Commercial ~larketing (702)791-4400 


