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Business 
as usual. 

For six years, we've 

all lived with below

average snowfall in this high 

desert community. And we've 

manage'd to do it while generally 

going about business as usual. 

Whether it's at work or at home. 

Fortunately, nature has been 

generous this winter. Snows have 

returned but the level of Lake 

Tahoe is not likely to rise high 

enough to fully recover from the 

drought. 

At Westpac Utilities, we've been 

finding ways to maintain our com

munity's economic vitality by re

plenishing and adding to water 

resources. Programs like mak

ing more effective use of 

groundwater. 

grams for temporary leases 

of water. Obtaining more water 

from Boca Reservoir. And playing 

a key role in the Negotiated 

Settlement which will ultimately 

more than triple our long-term 

drought reserves. 

Thanks to the tremendous con

servation efforts of people like you 

and the commitment of Westpac, 

our water supply is working for 

all of us. And to ensure that -

even in times when the snows 

aren't there - businesses and 

households can get on with 

business as usual for many 

years to come. 

Westpac Utilities 
a division of Sierra Pacific Power Company 
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' 
"I'd feel a little pain now and then, but I didn't think it 

was anything serious. Maybe because I didn't want to ... 

"But I finally went to see my doctor anyway. And it was a 

good thing I did, because it was serious. It was my heart. 

"I needed a cardiovascular specialist and surgery. That 

meant the hospital. 

"I was worried, sure. But only about me. Not about what it 

took to get me well. All along I knew I was being cared for-and 

cared about -by lots of people, start to finish. Lots of people I 

never even met. 

"And I got well. Thanks, HPN. It may not have been easy, 

but you sure made it simple." 

~ 
HEALTH PLAN OF NEVADA, INC. SM 

A member of Sierra Health Services, Inc. 
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In· the Fast Lane 
Ambitious construction and renovation projects 

prepare Reno for the 21st century 

by David Hofstede 

When complete, the National Bowling Stadium in Reno will host the elite tournaments of the sport 
and bring millions of dollars in annual revenue to the area. 

"In light of what Nevada faces with 
the development of gaming in other states, 
it is imperative that the Reno, Lake Tahoe 
and Sparks areas continually strive to 
improve their product," said Greg Fine, a 
publicist for the Reno-Sparks Convention 
and Visitors Authority. 

Makes sense so far, but how do they 
plan to accomplish this goal? 
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Several expansion and renovation 
projects are underway in various hotel
casinos, and the downtown area has been 
revitalized by the Truckee River Walk 
and other attractions. But the project that 
has caused the most commotion is a $30 
million, 230,000-square-foot, architectur
ally innovative state-of-the-art stadium 
devoted to- bowling. 

Bowling? The pastime of choice for 
Ralph Kramden and Ed Norton? The sport 
with a beer frame? Even Reg Pearson, 
general manager of what will eventually 
be the National Bowling Stadium, admits 
it sounds strange. But one look at the 
numbers would convince any skeptic that 
there's gold in them there lanes; in 1977 
Reno hosted a tournament held by the 



Women's International Bowling Congress 
that drew 17 4, 953 people during a 90-day 
period, a world's record verified by the 
folks at Guinness. 

At a 1988 WIBC tournament 77,735 
bowlers participated over a 90-day pe
riod, and brought along another 30,000 
friends and spouses. The bowlers stayed 
an average of 4.5 nights, occupied over 
50,000 hotel rooms, and on average spent 
$139 per person each day. 

Care to add up those figures? The Con
vention and Visitors Authority already 
did- over $63 million was generated for 
the Reno/Sparks/Lake Tahoe region from 
this one event. A 1990 tournament held by 
the men' s American Bowling Congress 
drew over 193,000, not counting specta
tors, and increased the region's coffers by 
over $40 million. Combined total eco
nomic impact from two tournaments: 
$104,131 ,572. Anyone still laughing? 

Pearson said that securing the contin
ued support of the WIBC and ABC was 
the key to getting a green light for the 
stadium. "It's the largest convention busi
ness ever booked into Reno. Each bowl
ing congress will play here once every 
three years for 15 years, which will bring 
$1 billion into the community." The first 
tournaments are already scheduled. As a 
result, the stadium, which will be fmanced 
by room-tax revenue, will theoretically 
generate enough revenue to pay for itself 
within 45 days of the 1995 opening. 

And unlike the Consumer Electronics 
Show in Las Vegas and similar events, 
"the beautiful thing about the tournaments 
is they bring about 700 entrants at a time 
into town for a three- to five-night stay 
over a three- or four-month period," 
Pearson explained. Thus the community 
receives all the benefits of a major con
vention without the hotel and roadway 
gridlock usually caused by such events. 

"We've taken great pains to make sure 
the National Bowling Stadium lives up to 
the reputation of a stadium," said archi
tectPeter Wilday. "The stadium will house 
the latest in technology as well as a wide 

After the renovation, the Reno Hilton's front desk will look, 
feel and smell/ike the Pacific Northwest. 

variety of amenities for the bowlers and 
fans who use the building." The 120,000 
square feet of tournament playing area, 
plus a three-story high replay scoreboard, 
will be housed under a bow ling -ball shaped 
geodesic dome, which contains a virtual 
reality theater. Each of the 80 Brunswick 
lanes will have instant-replay TV screens. 

Two glass elevators at the entry lobby 
will transport bowlers from the three lev
els of parking below the lanes, where a 
special bowling-ball drop-off area is in 
the blueprints. There is a permanent seat
ing capacity for 1200, including press and 
spectators. The building, acoustically de
signed to reduce noise, will also house 
6,000 feet of exhibition area, 1,000 feet of 
meeting facility space, a 6,000-square
foot pro shop, 20,000 additional square 
feet for other retail shops, and Rubys 
Diner, a 1940s-themed restaurant. 

But don ' t drag that bowling bag out of 
the closet yet- this Xanadu of strikes and 
spares will permit no open bowling and 
no league bowling. However, smallertour
naments will be booked in between the 
major events, which will allow local people 
to use the facility. The lanes can also be 
covered with a false floor to create a 
3,000-seat auditorium for other sporting 
events and concerts. 

Can't wait for the radio ads - "Ma
donna, now appearing at the National 
Bowling Stadium!" 

Other new construction in the area has 
taken the form of "not necessarily ex
panding, but taking what we already have 
and making it better," said Greg Fine. The 
Reno Hilton, for example, plans to begin 
"the largest renovation of an existing ca
sino in history," according to hotel repre
sentative Brian Lawson. "The property 
was built in 1978 as the MGM Reno, was 
purchased by Bally ' s in 1986, and sold to 
the Hilton Corporation last year, and no 
work was done in that time outside of 
some painting and touch-up," Lawson 
said. "That's a long time to go without a 
major overhaul." 

To remedy the situation, work will be
gin in June on a $16 million, 12-month 
renovation of the hotel corridors and 2,001 
guest rooms. Renovation on the 100,000-
square-foot casino, northern Nevada's 
largest, will begin in August. The new 
"Big West" theme will include rivers , 
trees and lush vegetation of the Pacific 
Northwest, and the mountain landscape 
and rock formations of the Southwest. A 
new sports book modeled after the Las 
Vegas Hilton ' s "Super Book" is also 
planned. Total cost: $84 million. 
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In the Fast Lane 

An example of the Southwestern mountainscape and rock formations that will 
adorn the casino of the Reno Hilton after the renovation is complete. 

The parking problem pervading down
town Reno will be alleviated by a 700-
space facility scheduled to be built by 
the Eldorado Hotel/Casino. Ground
breaking for the $10 million project is 
scheduled to take place this spring. 

"There are a number of fun, family
oriented even'ts and attractions downtown 
that locals shouldn't have to miss because 
of a lack of available parking," said 
Eldorado General Manager Gary Carano. 
The new garage will feature extensive 
street-levellandscaping, gold glass eleva
tors facing Sierra Street and a state-of
the-art security system. 

The downtown core area in general, 
and the Truckee River in particular, have 
become focal points for many activities. 
"Celebrate The River" has been estab
lished as an early June event that will 
draw between 50,000 and 75,000 people 
to the area over a weekend. "Many years 
ago everyone seemed to turn their back on 
the river for whatever reason," said Greg 
Fine, "but now, in the past five years the 
focus has returned to the natural aesthetic 
that Reno has to offer, and people have 
come to realize the river is beautiful." 

The first project completed was the 
Raymond I. Smith Tf\lckee River Walk, 
which was dedicated in July of 1991 . The 

Walk extends three full blocks, from Vir
ginia Street, along Island Avenue to Ar
lington A venue. The main structure is 
built on two levels; the upper level fea
tures a pavilion, and is landscaped with 
trees, benches and public resting places. 
The lower level includes a waterfall en
hanced with copper sculptured artwork 
and stepped seating down to the river's 
edge. Like the more celebrated San Anto
nio River Walk in Texas, the Truckee 
River Walk houses a variety of shops and 
restaurants and sidewalk vendors, and 
there are concerts and street performers. 

Reno has a blueprint that will carry the 
downtown area into the next century. The 
Reno Redevelopment Agency, an entity 
of the city of Reno, brought together the 
various public and private factions of the 
community in general, and the downtown 
core in particular, to develop the plan that 
is now in place. New streetscape design 
standards have been established, with the 
idea of softening the downtown core. A 
new retail area is planned from the river 
front to First and Sierra Streets, and there 
is serious talk of reopening the long-shut
tered Mapes and Riverside Hotels. 

In a city that can build one bowling 

stadium th~ sir~ of eight footbill. 
anything can happen. 



THE BOULEVARD ·MALL 
by Linn Thome 

AFTER COMPLETION OF A $60 MILLION RENOVATION, THE FIRST MALL 

TO SERVE SOUTHERN NEVADA IS NOW THE LARGEST IN THE STATE. 

When bright-eyed youngster Carmen Urioste watched the 

grand opening of the Boulevard Mall in 1968, she never 

dreamed she would one day become not only its general 

manager, but also head of the largest shopping mall in the state. 

The 1968 event made such an impression that Urioste, who had 

only recently moved to Las Vegas, Nevada from Las Vegas, 

New Mexico, remembers vividly trying to get a glimpse of the 

items being placed in the time capsule in front of Broadway. 

"I thought it was wonderful," she says. 
"We certainly didn't have any kind of 
retail area like The Boulevard in southern 
Nevada at the time. It was the forerunner, 
the city's flrst indoor shopping center. I 
think the futuristic idea of the time cap
sules was somehow symbolic of the growth 
and the changes that would take place." 

Some 25 years later, The Boulevard 
Mall is still considered a trendsetter. In 
October 1990, ground was broken, mark
ing the start of an ambitious $60 million 
renovation project. Although at the time, 
national forecasts were not particularly 
encouraging, The Boulevard's manage
ment felt Nevada's steady growth rate 
seemed favorable enough to warrant such 
an aggressive move. 
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"Our 're-grand' opening was last Au
gust," Urioste points out. "We now have 
1.2 million square feet of retail space, 
with 144 stores. Among other things, the 
renovation gave us the opportunity to 
reposition ourselves in the marketplace, 
and bring in a good tenant mix. Another 
factor that has contributed to the lease-up 
is that, due to the current economy, many 
national and regional retailers have had 
to evaluate their growth and reduce the 
number of new stores. Las Vegas is strong 
and is in a much better economic position 
than most other areas of the country. N atu-
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rally, then, these retailers were highly 
interested in coming here." 

According to Janelle Castle of Las Ve
gas' McGladrey & Pullen, during the pe
riod from October 1991 to October 1992, 
state retail sales increased about four per
cent. While that's not an astounding num
ber perhaps, it is nonetheless a strong, 
forward-moving one. In further illus
tration of Las Vegas' appeal, Urioste 
points out that The Boulevard Mall's 
1993 sales projection is $380 a square 
foot, while the International Council of 
Shopping Centers indicates that nation-

D M A L L 

ally, the average is $178 per square foot. 
In addition to the 144 retail stores, The 

Boulevard's expansion added a 20,000-
square-foot food court, offering 12 fast 
food restaurants. Additionally, it nearly 
doubled the number of specialty retail 
stores from 75 to 144. 

"The Nature Company, Cacique, Wet 
Seal, Howard & Phil's, The Bombay 
Company, Charlotte Russe, The Sesame 
Street General Store, Gloria Jean's Gour
met Coffees and other wonderful retailers 
have provided a perfect balance to our 
larger well-known, well-regarded stores 
like Dillards, Broadway, J.C. Penney and 
Sears," Urioste stresses again. "We only 
have one vacancy. The spaces with barri
cades are either under construction or 
preparing for opening." · 

Urioste says their biggest challenge 
during the renovation lay in allowing con
struction to progress without closing the 
mall. She credits their general contractor, 
Seattle-based Mortensen Construction 
Corporation, for the smooth transition. 

"Each day, five minutes after closing, a 
frantically busy scene emerged as a full 
construction crew went to work. Some
times it looked like a battle zone," she 
says. "It really got crazy, but between 
6:00a.m. and 9:30a.m., a clean-up crew 
moved in, allowing the mall to open at 
10:00. Then, it was business as usual." 

Urioste suggests that in addition to of
fering increased space and a better retail 
mix, one of the other contributing factors 
in the success of the mall may well be the 
fact that it was the fust mall in the area, 
and considerable time had elapsed before 
it received any major competition. 

"We have very strong numbers and I 
certainly think they have been influenced 
by our having been the first mall here," 
she explains. "Over the years, we've de
veloped a lot of very loyal customers, but, 
believe me, we work very hard to earn 
their continued patronage. Also, 35 per
cent of our shoppers are tourists, which 
pleases us very much, particularly when 
you consider the proximity of other shop
ping areas to the Strip." 



Carmen Urioste 

Urioste points out that The Boulevard 
has wisely tripled its outlay of advertising 
dollars. Although they have an in-house 
marketing director and a highly compe
tent staff, she says their ad agency, Merica, 
Burch & Dickerson, successfully assisted 
in repositioning The Boulevard in the 
marketplace. She also feels their asser
tive advertising campaign is helping the 
mall maintain the momentum it devel
oped following an impressive "Hollywood 
Premier" grand opening last August. 

"Even though we've expanded and have 
an exciting new face," Urioste says, "we 
have maintained the warmth and the am
biance. We want our customers to have a 
comfortable, fun shopping experience. For 
this purpose, we have fountains, sky lights, 
interior landscaping, covered parking and 
other amenities. We have a great deal to 
offer, and we want people to know it." 

Construction continues as the Sears 
Auto Center nears completion north of 
the main mall complex, and to the south 
of the mall, Marshalls undergoes a face
lift. Minor work is also being done at 
several other locations. 

Now the largest shopping mall in the 
state, Urioste feels a certain pride in hav
ing watched and participated in The Bou
levard Mall's development. "It's been a 
real thrill for me," she says. "I'm really 
enjoying this." • 
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Above: Rendering of Spiegel expansion 

Right: Dermody Properties President 
and CEO Michael Dermody 

In an economy which 

has emphasized down-

sizing and shutdowns, 

there was reason to 

celebrate the recent news 

of an expansion in the 

Dermody Business Park. 
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ff NEVADA • • • 
A Winning Combination 

,..---, by Nancy Kelly Eklof 

~go-based Spiegel Teleservice will cheering them on, the officials turned 
open a new, larger 24-hour order center over the first shovels full of dirt. 
near the site of the existing operation. Theplanned36,000-square-footfacility 
Spiegel officials considered a total of six will feature unique architectural design 
sites in Reno and Phoenix before deciding by Spiegel and United Construction ar-
to stay in the Dermody Business Park. chitects. The building will accommodate 

"It was a double win for Reno and for up to 500 employees, an increase of 200 
the business park," noted Governor Bob from the existing order center. 
Miller, on hand for the March ground- Michael Dermody, speaking at the 
breaking. "Spiegel not only didn't leave, groundbreaking, reflected upon the de-
they are expanding here in Nevada." cade-long relationship between Dermody 

The ground-breaking ceremony also Properties and Spiegel. "In 1982, when 
drew Lieutenant Governor Sue Wagner; we were first contacted by Spiegel, the 
Spiegel Executive Vice President Michael country was just emerging from reces-
Moran, Vice President Len Brown and sion, as we are today. In 1982, as now, the 
Reno Customer Order Center Manager competition was Phoenix. Spiegel chose 
Laura Dale; Tony Taormina, president of northern Nevada then because of our stable 
United Construction Company, the con- taxes and the quality of life we had to 
tractor for the center; and Michael offer. In the past ten years, Spiegel has 
Dermody, president and CEO of Dermody become a part of our community. I wish I 
Properties. With a crowd of well-wishers could tell you that this time it was the low 



Dermody Properties' corporate headquarters located in Reno. 

taxes and our reasonable lease rates that 
kept Spiegel here, but that wasn't the 
major factor. Arizona has been hit much 
harder than Nevada by the real estate 
recession, and they were able to offer an 
attractive financial package. What kept 
Spiegel here were their strong ties with 
the community, and the experienced work 
force they have built here." Spiegel offi
cials also credited their long-standing re
lationship with Dermody Properties for 
helping make the final decision to stay in 
the Dermody Business Park. 

wth offices in Las Vegas and cor
porate headquarters in Reno, Dermody 
Properties is one of the nation 's top 100 
developers, and Nevada's largest indus
trial developer. Specializing in service
oriented warehouse and distribution fa
cilities, Dermody Properties builds and 
leases for national and international cli
ents such as MCA Records, Wells Lamont, 
Sherwin-Williams, USAir, Geneva Gen
erics (a division of CIBA-Geigy), Boeh
ringer Ingelheim and Michelin Tire 
Corporation. Michelin ' s new distribution 
center, serving the western states, was 
recently completed on a 13-acre site in the 
Silver Lake Business Center. The 807,000-
square-foot facility encompasses 18 acres 
( equivalentto more than 18 football fields), 
has 80 truck bays, and boasts a state-of-

the-art energy saving lighting system. 
Founded in 1949, Dermody Properties 

pioneered tilt-up construction in northern 
Nevada, and developed its first facility for 
a Fortune 500 company in 1960. In the 
following years, Dermody Properties ' 
growth was fueled by the increased de
mand for warehouse and distribution space 
in the Reno/Sparks area, generated by 
growth in California and other West Coast 
markets. When .Michael Dermody, the 
second generation to head the firm,joined 
the company in 1976, Reno had become 
known as a distribution hub offering no 

inventory tax, reasonable wages, com
petitive land costs, and overaU lower busi
ness and living costs. 

Innovation and state-of-the-art con
cepts such is the area's first multi-tenant 
industrial facility and the "one-stop shop
ping" approach - offering in-house de
sign, planning and building management 
-enabled Dermody Properties to double 
its market share by the mid-1980s. To 
complete the vertical integration in cus
tomer service, Michael Dermody helped 
found and continues to maintain owner
ship in various building affiliates. 

USAir 's 16,980-squarefoot reservation center located in the Dermody Business Park. 
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Reno's Rosewood Lakes golf course surrounded by a masterplanned community was developed 
as a joint venture between Dermody Residential and Taylor Woodrow Homes of Nevada. 

Expansion during the 1980s included 
the development of Dermody Business 
Park, the Reno/Sparks area's first master
planned business park; the Foreign Trade 
Zone, also a first for the area; Fernley 
Industrial Park; Silver Lake Business Cen
ter; and Dermody Aircenter, which offers 
prime industrial sites with easy access to 
the Reno-Cannon International Airport. 

Dermody Properties' expansion out
side of Nevada has centered primarily 
around the needs of existing clients, and 
included development of a 300,000-
square-footdistribution facility in Buford, 
Georgia for Sherwin-Williams; Sweet
heart Plastic Company's Clackamas, Or
egon facility; and a 294,000-square-foot 
building for Certified Grocers of Califor
nia in Fresno. 

The Las Vegas regional office was 
opened in 1989 to serve clients in south
em Nevada and California. Las Vegas 
Area Manager Steve Spaulding is respon
sible for all leasing, management and 
development for a portfolio of 500,000-
square-feet. Spaulding sits on the board of 
the Nevada Development Authority. His 
background as managing partner for 
Trammell Crow's St. Louis division and 
leadership of the "St. Louis Proud" cam
paign made him the ideal choice to head 
the Las Vegas operation. 
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"Las Vegas is 100 percent leased," notes 
Spaulding, adding that the Las Vegas of
fice is investigating joint venture oppor
tunities and speculative development pos
sibilities. "We' re very optimistic about 
Las Vegas' aggressive attempts at diver
sifying in southern Nevada, and of the 
new business interest. I feel we have all it 
takes to serve the needs of business in the 
southwestern United States." 

"Las Vegas is a dynamic area, and 
Steve Spaulding has had a direct impact 
on our expansion of commercial and in
dustrial real estate business," says Wayne 
Biancalana, director of leasing and mar
keting for Dermody Properties. 

Dermody Properties' responsiveness to 
the changing face of real estate develop
ment resulted in their entering the resi
dential arena with Rosewood Lakes. This 
innovative project, made possible by a 
unique public-private partnership created 
with the City ofReno, embraces 350 acres, 
including a municipal golf course, the 
largest wetlands project west of the Mis
sissippi River, and a surrounding 125-
acre master-planned residential com
munity. Rosewood Lakes ' residential 
neighborhoods are currently under devel
opment by Tay-wood-Dermody, a joint 
venture between Dermody Residential and 
Taylor Woodrow Homes of Nevada (a 

division of the London-based Taylor 
Woodrow Property Company, Ltd.). 

The original plans envisioned 1,500 
residential units, but that number was 
reduced to 900 when the partners deter
mined that the lower number would 
create an environmentally sensitive sin
gle-family neighborhood. According to 
wetlands consultant Dr. Terry Huffman, 
the project is improving the quality of the 
area through the creation of additional 
vegetated floodways and wetlands that 
did not exist prior to the development. As 
a result of these efforts, residents and 
golfers enjoy the site of various wading 
birds, ducks, geese and other wildlife in · 
their natural habitat. 

Cognizant of the desirability and im
portance of research and t~chnology-based 
companies, Dermody Properties has joined 
forces with the Desert Research Institute 
to develop the Dandini Research Park. 
The Desert Research Institute, a member 
of the University of Nevada System, 
conducts research worldwide, and offers 
tenants of the research park access to 
resources including the university's com
puter network and access through the net
work to several consortia and research 
centers throughout the country. The park 
itself, featuring natural landscaping and 
build-to-suit projects for individual ten
ants , commands views of the Sierra Ne
vada, the downtown Reno skyline and the 
Truckee Meadows. Tenants and neigh
bors include the Desert Research Institute 
headquarters, the Great Basin Environ
mental Research Laboratory, the Western 
Regional Climate Center and the Univer
sity of Nevada, Reno. 

Early 1991 marked what many analysts 
consider one of the nation's most unique 
recent real estate transactions, the forma
tion of Dermody Industrial Group. This 
general partnership between Dermody 
Properties and the California Public Em
ployees' Retirement system (CALPERS) 
includes approximately one-half of Der
mody Properties' 10-million-square-foot 



portfolio and 150 acres of prime un
developed land. This transaction marked 
the first time that CALPERS has em
barked upon a joint venture with a devel
oper as an equal partner. The joint venture 
formation was the culmination of a multi
year search by Dermody Properties for a 
strong partner who would enable them to 
provide even more aggressive and com
petitive pricing for customers. Contacts 
were made with over 300 companies dur
ing the search, but Dermody Properties 
determined that CALPERS was a long
term partner committed to future devel
opment and growth, rather than simply 
maintaining an existing asset base. 

"The partnership with CALPERS has 
given us the strength and flexibility to 
meet the demand for industrial space here 
in northern Nevada," says Michael Der
mody. "It brings together the depth of 
Dermody Properties' hands-on develop
ment expertise with the financial stability 
and national exposure of the largest pen
sion fund in America." 

A recent result of the CALPERS joint 
venture is the completion of the Longley 
Distribution Center in the Dermody 
Aircenter. This 153,000-square-footbuild
ing was completed in November, 1992, 
and was I 00 percent leased almost imme
diately. The largest tenant, USCO Distri
bution, occupies 122,000 square feet , and 
expanded to the new building from a 
nearby 32,500-square-foot facility . 

US CO's Reno manager, Dean Burgess, 
explained the company 's selection of the 

The Nellis Industrial Park in Las Vegas 

FUTURE HOME OF 

From left to right: Dermody Properties President and CEO Michael Dermody, Spiegel Executive 
Vice President Michael Moran, Governor Bob Miller and Lt. Governor Sue Wagner break 

ground at the site for Spiegel's new expanded facili ty in the Dermody Business Park. 

Reno/Sparks area and Dermody Prop
erties. "Moving to northern Nevada has 
played a key role in our recent growth. 
Through lower operating costs, taxes, 
workers compensation, we 're better able 
to compete and achieve goals we could 
not have previously. We've also estab
lished a good relationship with the people 
at Dermody Properties." 

To satisfy the growing demand for 
manufacturing and distribution space, 
Dermody Industrial Group has the 
173,000-square-foot Corsair Center al
ready in the works. The center, comprised 
of two buildings, will provide from 24,000 
to 96,800 square feet of contiguous space 
in its two buildings. 

Community involvement is a priority to 
Dermody Properties and its employees. In 
1988 the Dermody Properties Foundation 
was created to benefit the citizens of Ne
vada. The foundation has chosen to sup
port, sustain and endow organizations that 
focus on the arts, education and the fam
ily, with special emphasis on children and 
the elderly. Members of the Dermody 
Properties team sit on the boards of other 
community and charitable organizations 
such as the Economic Development Au
thority of Western Nevada (EDA WN), 
Western Industrial Nevada (WIN), the 
Nevada Development Authority (NDA), 

the Chamber of Commerce, the Associa
tion for Commercial Real Estate (NAIOP), 
the Red Cross and the Truckee Meadows 
Boys and Girls Clubs. 

Michael Dermody helped to found and 
chairs the board of trustees for the 
Children's Cabinet, Inc., a first-of-its-kind 
public-private partnership serving the 
needs of children and families . His con
cern with children and family issues led 
Dermody Properties to include a day care 
center- the Stepping Stones Children' s 
Center- in the Dermody Business Park. 
At the time, this provision virtually un
known in business park development, 
but, as Michael Dermody later pointed 
out, "It wasn't just the right thing to do, it 
has also proved to be a good business 
decision for all parties." 

Reflecting upon how Dermody Proper
ties has weathered the storms of reces
sions and real estate downturns, Michael 
Dermody focused upon the Spiegel ex
pansion. "Our ability to keep Spiegel in 
the Dermody Business Park shows how 
the combination of Nevada's pro-busi
ness attitude and quality of life, as well as 
Dermody Properties' commitment to its 
customers, can build success." • 

Nancy Kelly Eklof is a writer and publicist 

based in Reno. 
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YEAH, BUT DOES HE HAVE THE GUTS 

TO RUN HIS OWN BUSINESS? 

--------



Here's to the productive risk takers in Nevada. Entrepreneurs . They're the backbone of o u r economy. 

We salute them. And we support them, with financing , services and expert advice. ~BANK. 

Q\993 U.S. B~nk . Membtr FDIC. 



The Master Series At The Legacy in Green Valley is being developed by Desert Oak Homes . 

Builder's hands-on technique helps 
ensure a quality product 

Frank Kocvara, president of Desert Oak 
Homes, is sort of a dying breed in home 
building circles. While many of his col
leagues spend their days sitting behind 
desks, Kocvara can be seen every day at 
the job site, talking with the workers, 
pitching in and getting his hands dirty. 

"So many builders these days have lost 
touch with the day-to-day process of 
building a house. Not Frank. He's been 
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involved in virtually every phase of the 
building process , and that experience 
really makes the difference in the quality 
of the final product," said L. C. Eaton, also 
of Desert Oak Homes. 

Kocvara's company is currently bupd
ing The Master Series At The Legacy, 
a Green Valley neighborhood of two 
new-home products: The Titleist Edi
tion, which offers some of the largest, 



H9M~S 
"There are very few, if any, 

homes priced in the $150,000 

range that offer the privacy of a 

gated neighborhood." 

most upscale semi-custom homes in 
southern Nevada; and The Medalist Edi
tion, four unique and innovative floor
plans starting from the low $150s. 

But Kocvara isn't visible only to the 
construction workers and subcontractors, 
he's very accessible to buyers at The 
Master Series At The Legacy, as well. 

"By getting to know the buyers, I com
municate to them that I stand behind my 
product lOOpercent,"Kocvarasaid. "They 
have the opportunity to talk to me, and 
because I have been so involved in the 
building of these homes, I can answer any 
questions they have." 

For buyers making custom changes to 
the houses in The Titleist Edition, Kocvara 
schedules a walk-through when the 
house's frame is completed. In doing so, 
he gives the buyer the chance to actually 
see the custom portion and make sure it's 
how he or she envisioned it, while changes 
can still be made. 

The Titleist Edition offers four floor
plans, ranging from 2,590 to more than 
4,700 square feet in size. 

The Titleist homes feature upscale, state
of-the-artamenities, such as gas fireplaces 
with electronic ignition and programmable 
clock thermostats that allow residents to 
program the temperature of their home for 
up to two weeks. 

A sampling of some of the other high
end amenities offered in this gated com
munity: floor safes, fully-insulated three
car garages with overhead storage, curved 
or spiral staircases, designer polished brass 
bath fixtures, gourmet island kitchens with 
upgraded appliances, vaulted ceilings, oak 
or whitewashed and varnished stairrails, 
wet bars (most plans), custom rounded 
corners, oak stained or whitewashed fire
place mantles, and a 15-year structural 
warranty protection program. 

Watch For Messages 

VEGAS 
JNSTfltiT 

PAGE'" 
How people on the move do business on the go. 

For complete details, call 

384-2862 or visit us at 

1221 South Casino 

Center, Las Vegas. 

Complete set-up 
and maintenance 

Salt & fresh water 

Commercial and 
residential 

Free estimates 

Dependable, 
professional service 

THE '·i· 

Vegas Instant PageTM 
introduces the Motorola 
wristwatch pager. It gives 
you the practicality of a 
wa tch and the convenience 

of a pager. With the 
wristwatch pager, you are 
always accessible to 

clients, friends or family 
members. Information is 
displayed on an easy-to-read 
screen. The message memory 
can store incoming messages to 
be reviewed later. The 
wristwatch pager, our superior 
paging coverage area and our 
commitment to customer 
service, are examples of how we 
are working to meet the 

. business and personal _ 
communication needs of people 
on the go. 

LOBSTER MAN 
89&·7511 OP 599·6412 
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(Choosing Us). 
For over 20 years, companies have turned to the leaders of Blue Cross 

and Blue Shield of Nevada for solutions to their health care needs. 

With our preferred provider organization (PPO), companies 
enjoy the cost-effective option of managed care while employees 

retain the freedom to choose their own doctor. 

Blue Cross and Blue Shield of Nevada has long been committed 
to providing value in quality care at competitive prices. That's why 
Nevadans continue to choose the health care company that gives 

them choices. Blue Cross and Blue Shield of Nevada. 

For information, contact your broker or Blue Cross 
and Blue Shield of Nevada at 228-2583. In Reno call 829-4000. 

BlueCross Blue Shield 
of Nevada 

Good Choice. 

20 Nevada Business journal • March/April 1993 

H9M~S 

Frank Kocvara 

According to Kocvara, ·the Medalist 
Edition offers some of the least expensive · 
homes in a gated community. "There are . 
very few, if any, homes priced around 
$150,000 that offer the privacy of a gated 
neighborhood," Kocvara said. 

He continues," Architects Lorimar-Case 
of San Diego designed the floorplans for 
these homes and there is nothing like 
them in southern Nevada. They offer an 
incredible use of available space, while 
the volume creates a distinctive ambi
ance. This is a fresh product that I think 
will be very well received in this market." 

The Medalist Edition homes will fea
ture three different elevations for each 
floorplan and will offer some of the best 
new-home values in Green Valley. "With 
the lot reservations and pre-sales going on 
right now, we're giving buyers the chance 
to get in on the ground floor and take 
advantage of some of the most affordable 
executive homes in the area. The building 
plans and renderings are on view in the 
sales trailer, and we encourage anyone 
thinking of purchasing a new home to 
come take a look." 

Located near the intersection of Green 
Valley and Wigwam Parkways, The Mas
ter Series At The Legacy offers views of 
the Legacy Golf Club, the surrounding 
mountains and the Las Vegas skyline .• 



OUCH! Uncle Sam's tax 

bite keeps getting bigger. 

However a number of savvy 

taxpayers spell relief with the 

variable annuity. This method 

of tax-deferred investing can 

help avoid a portion of one's 

current tax liabilities by post-

poning payment until after 

retirement, when your tax 

bracket is likely to be lower. 

by Richard G. Hyte 

Gain additional tax breaks 
with annuities 

For tax -deferred investing, consider the 
annuity, a contract with an insurance com
pany wherein you invest a specific amount 
of money, periodically or in a lump sum. 
At a future date (usually after retirement), 
you begin to withdraw the money, choos
ing a plan that allows you to stipulate the 
amount and frequency of your income 
distributions. Like an IRA, an annuity is 
subject to a 10 percent penalty on with
drawals made before age 59 Yl . 

GUARANTEED FIXED RATE OF RETURN 

In a variable annuity, your money is 
invested in professionally managed port
folios similar to mutual funds . The rate of 
return fluctuates with changes in the stock 
and bond markets. When you're ready to 
withdraw money, the insurance company 
will look at the current cash value of your 
variable annuity and your desired payout 
period to determine the approximate 
amount to distribute each month. 

The variable annuity holds the potential 
for greater returns; however, it also car
ries investment risk. For a better under
standing, let ' s look more closely at each 
aspect of a variable annuity. 

Tax-deferred compounding- Your in
vestment has the power of tax deferral on 
all earnings. Over time, this added com
pounding can mean a greater after-tax 
return when you begin to take payments. 

High potential returns of stocks and 

bonds - Unlike some other investments 
and fixed-rate accounts, variable annu
ities provide an opportunity to participate 
in the high potential returns of the stock 
and bond markets. While there are de
grees of investment risk (depending on 
the types of portfolios you invest in), time 
is on your side. Long-term programs like 
variable annuities allow investors to ride 
out short-term fluctuations in the fman
cial markets. Over time, stocks and bonds 
historically have provided better returns 
than many other financial products. 

Professional management - Your 
money is invested in professionally man
aged portfolios similar to mutual funds. 
Many of the portfolios are managed by 
some of the most successful and presti
gious investment advisors on Wall Street. 
And, in many cases, you can capitalize on 
their expertise with as little as $2,000. 

Broad diversification - Your invest
ment also has the same type of diversifica
tion as a mutual fund. You may invest in 
portfolios of stocks, bonds and money 
market instruments. Each portfolio is di
versified among many securities, which 
can reduce the risks of investing in indi
vidual securities. 

Exchange privileges- As your finan
cial objectives change, the variable annu
ity provides you with the flexibility to 
reallocate your assets among the different 
portfolios without current tax liability. 
Many times, exchanges are free of charge. 
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THE ANNUITY'S SPECIAL FEATURES 

Variable annuities also provide anum
ber of tax advantages not available with 
other programs, like IRAs and Keoghs: 

Unlimited tax-advantaged investment 
amounts - Unlike IRAs, Keoghs and 
other retirement programs, there is no 
limit to the amount you can invest in a 
variable annuity. That means you can 
defer a greater amount of investment 
earnings from current taxes. 

Guaranteed return to your benejicia1y 
if you die- In the event of your death, your 
beneficiary is guaranteed to receive the 
greater of the amount you invested or the 
annuity's cash value, less withdrawals. 

Flexibility to defer withdrawals beyond 
age 70 1;2 without penalty - With IRAs 
and other retirement programs, you must 
begin taking distributions from your nest 
egg in the year after you tum age 70 Y2 . If 

you already have substantial retirement 
income from IRAs and other sources, this 
could create a tax burden. And, if you fail 
to withdraw the required amount, the In
ternal Revenue Service imposes a 50 per
cent penalty on your earnings. However, 
with a variable annuity, you may defer 
withdrawals- and taxes- until age 85 . 

THE BENEFIT OF REGULAR INVESTING 

Because you can make regularly sched
uled investments in your variable annu
ity, you have the added value of dollar 
cost averaging working for you. 

Dollar cost averaging is a method of 
investing that helps you take advantage of 
price fluctuations in the marketplace. By 
investing equal amounts of money on a 
regular basis, you buy more shares, or 
units, of an investment when prices are 
low and fewer shares when prices are 

BULBMAN'S GREEN LIGHT SAMPLE PACK 

high. Your average cost is always less 
than the average market price. Dollar cost 
averaging cannot guarantee you '11 make 
money or protect you entirely from losses. 
But it's a conservative method of using 
market fluctuations to your advantage. 

WHAT TO DO NEXT 

If you are planning for your retirement, 
or perhaps some other long-term goal, 
you may benefit from the tax-deferred 
compounding and other features of a vari
able annuity. Speak with a financial con
sultant to determine whether a variable 
annuity is a suitable investment for your 
particular financial situation. • 

Richard G. Hyte has previously practiced 
as a Certified Public Accountant and is a 
former member of the Nevada Gaming 
Control Board. 

MONEY BACK 
GUARANTEE 

Try the "Green Light 
Sample Pack" in your 

home or office. You can 
return the lamps you don't 
like and we'll replace them 
with lamps you do like. If 

you don't like any of them, 
send them all back and 

we'll refund your money, 
no questions asked! 

These ultra efficient, long-lasting lamps fit almost any conventional socket, in
side or out. The package price of $89.00 includes shipping and handling. 
CALL NOW TO PLACE YOUR ORDER AND RECEIVE YOUR FREE 1992 CATALOG 



Once you've reached your 

retirement years, the last 

thing you want to do is spend 

your retirement on nursing 

home care. Unfortunately, 

many people mistakenly 

believe that Medicare or 

supplemental insurance 

policies will pay for long-

term care. Here are some 

facts you should know about 

long-term care and long-term 

care insurance. 

by John A. Dube 

What you need to know about 
long-term care 

What is long-term care? Long-term care 
is defined as support services for people 
who are unable to care for themselves. 
This type of care is provided in nursing 
homes, alternate care facilities and at 
home. There are three main levels of care 
that can be received under long-term care. 
Skilled care is medically required and 
provided around-the-clock by licensed 
medical professionals under the direct 
orders of a physician. Intermediate care is 
similar to skilled care but it is provided 
occasionally rather than every day. Cus
todial care, the most common type of care 
required, is for those who need room and 
board and assistance with daily living 
requirements. 

Why should I be concerned? There are 
two answers to this question. First, the 
odds are great that you'll need long-term 
care at some point during your life. Ac
cording to federal statistics, at least 43 
percent of Americans who turned 65 last 
year will enter a nursing home at some 
point in their lives and 25 percent will stay 
at least a year. 

Secondly, if you do need care, the ex
pense can be staggering. The average an
nual cost for nursing home care in the 
United States is $30,000. According to 
the Health Insurance Association of 
America's Consumer's Guide to Long
Term Care Insurance, half the people who 
enter a nursing home stay an average of 
two-and-a half years. That means they 

will have to spend approximately $75,000 
on long-term care alone and still will have 
to cover such other expenses as medical 
and life insurance premiums~-

What does Medicare cover? Under spe
cific circumstances, Medicare will pay 
for long-term care but in most cases it will 
not. In fact, Medicare covers less than two 
percent of nursing home expenses today. 
Medicare will cover some skilled nursing 
care expenses but it doesn't cover custo
dial care, the type most people receive in 
nursing homes. 

Does M edigap cover any portion? Many 
people mistakenly think that supplemen
tal insurance known as Medigap will en
sure that they are covered for custodial 
care. Unfortunately, Medigap insurance 
does not cover long-term care. It gener
ally covers only co-payments to Medicare 
and deductibles . 

What about Medicaid? Medicaid does 
cover long-term care and may be an op
tion for some people, although regula
tions vary by state. The problem is that 
you are only eligible for Medicaid after 
most of your income and assets have been 
used up. In order to qualify for Medicaid, 
you must be impoverished. Many people 
try to deplete their assets by transferring 
them to other family members or indi
viduals. Many states prevent you from 
doing this by governing the "timing" of 
asset transfers. In addition, by transfer
ring assets to qualify for Medicaid, you 
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relinquish financial independence and 
become dependent on the state. 

By exhausting your assets you also may 
have to face other issues, such as leaving 
a spouse at home without adequate re
sources to cover living expenses. Also, 
being on Medicaid may reduce or limit 
your choice of nursing hones. 

Should I expect my family to help? If we 
had the choice, when we grow older most 
of us would prefer to be cared for by our 
families. Many families assume this will 
be the case, however, family health care 
may be impractical. Few families can 
afford the costs oflong-term care. Care at 
home is less feasible- most families don't 
have medical knowledge nor the physical 
and emotional stamina. In addition, in 
today ' s society, families are geographi
cally scattered and most couples have 
dual-car~er lifestyles. ~ 

Where can I find protection? There are 
nursing home insurance policie.s avail
able to help you protect yourself against 
the potentially devastating cost of long
term care. Before you purchase a policy, 
be sure to compare policy features and 
benefits. Here are some questions to con
sider: What kind of services- skilled care, 
intermediate care, custodial care, home 
health care- does the policy cover? How 
much per day does the policy pay for each 
type of care? Does the policy offer a way 
to increase benefits to account for ex
pected future costs? Does the policy have 
a maximum lifetime benefit? Is Alz
heimer's disease covered? Is the product 
company financially stable? There are 
many other questions that could be added 
to this list. 

Should everyone have long-term care 
insurance? Not necessarily. Whether or 
not you should have long-term care insur
ance and the type of policy you should 
have depends on your family circum
stances, fmancial situation, medical his
tory and access to community services. It 
may be best to seek the professional help 
of a fmancial planner to determine how to 
best protect yourself against the rising 
cost of long-term care. • 



IF YOU 
DON'T ~NT 

TOKNO 
THE TRUTH, 
TURN THE 

PAGE. 
Truth is, you can offer a quality health care plan, without sacrificing the 

individual needs of your employees. 

And the truth is, it isn't magic. It's hard work on our part. But the results 

are worth it - and you don't need to receive big rate increases. 

For the truth about health care insurance costs, call your broker or a 

Nevada Sierra Health & Life representative. 

Southern Nevada 702·871·0999 

Northern Nevada 1·800·477·4542 

~ 
SIERRA HEALTH & LIFE INSURANCE CO., INC.® 

A member of Sierra Health Services, Inc. 



Nevada 
Briefs 

U.S. Bancorp 
reports record 
earnings 

U.S. Bancorp reported the highest earn
ings in the history of the company for the 
fourth quarter and the full year 1992. Net 
income for the fourth quarter 1992 totaled 
$66.1 million, representing a 38 percent 
increase over the $48.0 million (as re
stated) earned in the fourth quarter of 
1991, while per-share net income equated 
to $.63 versus $.49 (as restated) in the 
same period last year. Net income for the 
quarter resulted in an annualized return on 
average assets of 1.27 percent and on 
average total equity of 16.46 percent. 

Income before accounting changes for 
the full year 1992 increased nine percent 
over the previous year, totaling $208.1 
million versus $190.9 million (as restated) 
earned in 1991. Per-share income before 
accounting changes rose to $2.05 for 1992 
from $1.96 (as restated) in 1991. 

"I am pleased to report the record earn
ings of 1992, which were achieved in 
spite of significant non-recurring expenses 
taken during the year to position U.S. 
Bancorp for continued high level perfor
mance in the future," stated Roger L. 
Breezley, chairman and chief executive 
officer. "Among these actions were the 
early redemption of$1 00 million in higher 
yielding long-term debt, the disposition 
of $70 million of non-performing highly 
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leveraged transaction loans, the sale of 
$190 million in low-yielding employee 
mortgage loans, relocation to our new 
state-of-the-art operations center, and the 
acquisition of 49 former Bank of America 
and Security Pacific branches in Nevada 
and northern California." 

Business barometer 
measures Nevada's 
growth 

The slowdown in Nevada's growth
rate during the 1990-1991 recession was 
minor compared to California and the 
nation as a whole, according to U.S. Bank's 
Business Barometer, a quarterly economic 
report that for the first time, includes data 
and analyses on Nevada's economy. 

Authored by John Mitchell, chief 
economist of U.S . Bank, and Patricia 
Stanton, assistant economist ofU.S . Bank, 
January's edition of the Barometer re
ports that Nevada's payroll employment 
grew by 186,100between 1985 and 1991. 
The services·sector accounted for 84,100 
of those jobs, half of which were in hotels, 
gaming and recreation. 

Nevada's employment growth has 
been fueled by rapid population growth, 
which, during the 1980s, was about five 
times higher than the national average. 
Between 1991 and 1992, the population 
growth rate was 3.5 percent, the fastest in 
the nation. Accounting for 45,750 new 
residents, the state's population growth 
was heavily concentrated, with a 69 per
cent increase in Clark County and a rise of 
15 percent in Washoe County between 
1980 and 1990. 

Mitchell and Stanton report that Ne
vada is expected to experience faster em
ployment growth in 1993, with the rate 
being three to four percent. 

Nevada's personal income rose at an 
annual average rate of 10.7 percent be
tween 1986 and 1991, compared to 6.1 
percent for the nation as a whole, accord
ing to the Commerce Department. As of 

second quarter 1992, personal income 
growth dipped to 6.8 percent in Nevada, 
while the national rate was 4.7 percent. 

The third-quarter 1992 Nevada gaming 
win (gaming-industry revenues) was 6.4 
percent over the same period in 1991, 
according to the Gaming Control Board, 
but county-by-county performances var
ied. Stronger economies in Utah and Idaho 
boosted activity in Elko County, where 
the win increased 10.6 percent. Southern 
California's weak economy still contrib
uted to Clark County's win growth, but at 
a lower rate of 6.8 percent. 

U.S. Bank's economists say the na
tional economic upturn is already show
ing signs of growing faster. 

U.S. Bank of Nevada is a subsidiary of 
U.S. Bancorp, the largest bank-holding 
company headquartered in the Northwes~. 

With assets of $20.7 billion as of Decem
ber 31, 1992, U.S. Bancorp is one of the 
nation's 35 largest bank-holding compa
nies, and has ranked among the top tier of 
these companies in performance and capi
tal strength for the last several years. 

Reno PR exec 
launches own firm 

Longtime Reno advertising and public 
relations executive Nancy Eklof has re
cently opened a marketing and communi
cations firm in Reno. 

For the past nine years, Eklofhas served 
as agency vice president and director for 
the Reno office ofR&R Advertising. The 
statewide agency was sold recently by its 
founder Sig Rogich. 

"I'm very enthusiastic about this new 
phase of my professional life and really 
enjoy working more hands-on with my 
clients," said Eklof. 

Clientele include Dermody Properties, 
LPL Financial Services, Nevada Attor
ney Larry MeN abney and special projects 
for a Lake Tahoe casino resort. 

Eklof was a founding board member of 
Reno Women in Advertising and serves 
on several community-related boards. She 



is on the planning committee for the 1993 
Governor's Conference on Tourism. 

Most recently Eklof was named to the 
National Reference Institute's Who's Who 
of Women Executives 1992-1993 edi
tion, and to the World Wide Registry of 
Who's Who in American Business. 

Rogers re-elected 
OSHA chairman 

John S. Rogers, claims manager for 
Hilton Hotels Corporation gaming divi
sion properties in Nevada, was re-elected 
chairman of the OSHA review board. 

The OSHA review board, which is ap
pointed by Governor Bob Miller, is under 
the jurisdiction of the department of In
dustrial Relations, and hears and reviews 
all challenges to OSHA citations. 

"I am honored that Governor Miller has 
decided to allow me to continue on as the 
OSHA chairman," Rogers said. "We hope 
to continue to make Nevada's work places 
the safest and fmest in the country." 

BolA Nevada 
tops SBA list 

Bank of America Nevada announced 
that it was the top Small Business Admin
istration lender in Nevada for 1992. Ac
cording to bank and SBA officials, this is 
the 15th consecutive year Bank of Amer
ica Nevada (formerly Valley Bank of Ne
vada) has been ranked the number one 
Preferred Small Business lender in the 
Silver State. 

Recently released SBA numbers also 
place Bank of America Nevada among 
the top ten financial institutions in the 
Western United States for both the num
ber of small business loans originated and 
the dollar amount loaned during 1992. 
Last year's totals show Bank of America 
Nevada making 103 loans, totaling more 
.1hnr $M- .millmr. 

"We're pleased with our overall perfor
mance," Bank of America Nevada Presi-

dent Peter Thomas said, "but that doesn't 
mean we don't have room for improve
ment. Banking is more than just lending 
money and taking in deposits, it's about 
developing relationships that help people 
and businesses prosper. We want to be the 
bank of choice for all Nevadans." 

Patrick Allison, district director ofSBA, 
says "Bank of America Nevada has the 
experience and understanding of the SBA 
program because of its predecessor, Val
ley Bank of Nevada, and should continue 
to be a quality lender. As mentioned, they 
have led the state district in total loans and 
dollars for several years and I see nothing 
on the horizon that will change their com
mitment to small business financing . 

"The SBA has long been pleased with 
the quality and volume of Bank of Amer
ica's loan packages," Allison said, "and 
therefore we have granted them Preferred 
Lending status, which means they are one 
of only a few banks in Nevada that cur
rently can process a loan on-site without 
having it sent to our district office." 

According to Thomas, new and exist
ing small businesses can secure an SBA 
loan for such things as business expan
sion, commercial real estate, inventory, 
leasehold improvements, machinery and 
business equipment. He says the avail
ability and terms of these loans are per
haps the most attractive features of the 
SBA 7 A and 504 programs. 

In addition to its SBA ranking, Bank of 
America Nevada also ranks as the state's 
largest overall small business lender, with 
more than $110 million in its portfolio. 
Bank of America is also the largest finan
cial institution in Nevada, with more than 
$4.1 billion in total assets and 82 branches 
throughout Nevada. 

Conservation 
efforts pay off for 
Las Vegas Hilton 
The Nevada Power Company recently 

presented the Las Vegas Hilton with two 

Excellence in Service" 

SAVE HUNDREDS 
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-EARLY! 

Special Rates 

on airline tickets 

and cruises. 

Call for details. 
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rebate checks totaling $68,440, as a way 
to thank the resort for conserving energy. 
The rebates were calculated and awarded 
based on the cost of energy-efficient equip
ment installed by the Las Vegas Hilton, 
and its expected annual energy savings of 
$130,000 as a result. 

Extensive, energy-efficient renovations 
were recently made at the Las Vegas 
Hilton, including new reflective, glazed 
windows on the building's entire exterior 
and new chiller systems for the air condi
tioning condensers. These two energy
saving products were major consider
ations in the rebates awarded by Nevada 
Power to the resort hotel. 

The Las Vegas Hilton is one of Nevada 
Power Company's largest consumers; with 
3,174 hotel rooms, 102,500 square feet of 
gaming areas encompassing the casino 
and the race and sports SuperBook, and 
229,000 square feet of convention space, 
contributing to energy consumption, es
pecially during peak hours. 

Optimism seen for 
Vegas iob picture 

Hiring prospects once again look favor
able for the Las Vegas area during the 
spring quarter, based on the newest sur
vey results from Manpower Inc. for the 
second quarter of the year. 

According to Mike Katz of Manpower, 
the Employment Outlook Survey revealed 
20 percent of area businesses surveyed 
will expand their workforces during April, 
May and June, none intend to reduce 
employment rolls, and another 77 percent 
expect to make no adjustments. The re
maining three percent don't yet know. 

"The spring months usually bring a 
period of hiring rejuvenation," Katz said. 
Findings three months ago revealed 20 
per-cent anticipated adding staff while 13 
percent projected personnel cutbacks. A 
year ago at this time the out-look was 
much weaker, as seven percent said they 
would hire more workers and 13 percent 
reported planned reductions. 
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The best job opportunities this spring 
appear to be in construction, durable goods 
manufacturing, transportation/public utili
ties, wholesale/retail trade and services. 

Distinguished 
Nevadans named 

Nine Nevadans will be recognized as 
"distinguished" by the University and 
Community College System of Nevada 
(UCCSN) Board of Regents during spring 
commencement ceremonies. 

The regents Distinguished Nevadan 
award acknowledges contributions to 
Nevada's cultural, economic, scientific 
and social advancement, or exceptional 
service to Nevada or the nation in ways 
benefiting mankind. 

Recipients receiving awards during the 
University of Nevada, Reno's graduation 
ceremony are: James W. Calhoun, Louis 
Mead Dixon (posthumously), Barbara Van 
Meter Hug, James A. Joyce (posthu
mously), Elizabeth W. Stout and Charles 
H. Stout (posthumously). 

University of Nevada, Las Vegas re
cipients will be honored at the university's 
commencement exercises. They include: 
Richard W. Bunker, Mary "Mitzi" Hughes 
and Louis J. Wiener, Jr. 

Free newsleHer for 
businesses who 
deal with Japan 

In terlingua, a California-based English/ 
Japanese translation company, is offering 
its newsletter, Bridge, to qualified U.S. 
companies, associations, research centers, 
government offices, etc., at no cost. 

The newsletter offers very practical in
formation for those doing trans-Pacific 
business. Typical topics include: lists of 
Japanese holidays when businesses are 
likely to be closed; statistics regarding 
imports/exports between the U.S. and Ja
pan; status reports on developments that 

can affect trade between the two coun
tries; travel advisories; and explanations 
about local customs and observances. 

"For the past year, we've only sent 
Bridge to our clients to help them increase 
their business with Japan. At their sugges
tions, we are offering it to any U.S. orga
nization that interacts with Japan," says 
David Andrews, chief executive officer 
of InterLingua and editor of Bridge. 

Free subscriptions to Bridge are avail
able to qualified executives by writing to: 
David Andrews, InterLingua, 27520 
Hawthorne Blvd, Rolling Hills Estates, 
Calif. 90274. 

InterLingua provides a computerized 
translation service between Japanese and 
English. Clients can select from three 
levels of translation, as well as having 
their documents "re-designed" to accom
modate both textual and cultural transla
tions . In addition to translations of busi
ness documents, In terLingua offers trans
lation of published materials, databases 
and directories between the two lan
guages, as well as seminars on the subject 
of doing business in Japan. 

First American Title 
appoints new VP 

C. Vincent Figgins of Las Vegas has 
been named regional vice president by 
First American Title Insurance Company 
for the state of Nevada. 

Figgins began his 30-year career with 
First American after three years in the real 
estate business. He spent 15 years in the 
company's San Bernardino, Calif. office, 
moving up from marketing to Las Vegas 
as manager and executive vice president 
of the firm's subsidiary, First American 
Title Company of Nevada. 

First American Title Insurance, princi
pal of the First American Financial Cor
poration, celebrated its 1 OOth anniversary 
in 1989. One of the largest title insurers in 
the nation, First American offers title ser
vices through a network of more than 300 
offices and 4,000 agents in all 50 states. 
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IJusiness indicators & anaiY.,sis 
new administration in Washington usually brings a new a agenda. Its out with one set of policies and in with another. 
To be sure, debate may occur about policy trade-offs. 
Perhaps even some enlightening discussion occurs on the 
benefits and costs of proposed actions. But, invariably a 

new broom will sweep. And so it is this year. 
Currently, discussion revolves around the amount of stimulus the 

federal government should pursue. Unemployment increased during 1990-
1992. Moreover, increased foreign competition, new technologies and 
industry restructuring have left firms uncertain of the future. Businesses 
are maintaining lean, cost-effective workforces. Consequently, most ex
pect continuation of high unemployment rates. Nationally, few forecasts 
sustained unemployment rates below 6.5 to 7.0 percent in the foreseeable 
future. So efforts to retrain, relocate and otherwise make labor markets 
operate more efficiently are being proposed. 

All would concur that a fully employed workforce is meritorious. Yet, 
employment related stimulus programs may or may not be effective or 
timely. However, there is little doubt that the stimulus proposals add to, 
rather than reduce, the federal deficit. This is at variance with a new 
administration and a newly elected Congress promising deficit reduction. 
Thus, some give and take will occur. 

There are trade-offs between bringing unemployment down in the short
run and improving economic performance in the long-run by bringing the 
federal deficit down. Some early reports suggested that Nevada might 
incur a net loss with the proposed changes, but this too might be premature. 
We have seen a flurry of proposals. However, some proposals have not 
withstood close political scrutiny. As a result, the economic expansion that 
is underway nationally and in Nevada faces some future uncertainties. 

Unemployment in Nevada remains below national levels. On a season
ally adjusted basis, Nevada unemployment was 6.1 percent compared with 
7.3 percent nationally. Not surprisingly, recent signs of monthly indicators 
in Nevada have been positive. Gaming revenue and sales tax collections 
have turned upward from flat levels of the past. 

December 1992 levels for Nevada were up 2.68 percent above Decem
ber 1991. The turn-up has been strong in Clark County. The final months 
of 1992 showed decidedly stronger figures than those of a year ago. Yet, 
the outlook for expansion remains somewhat guarded for Nevada because 
of the weak southern California economy. Nonetheless, the strength of 
new hotel construction in southern Nevada during 1993 should keep the 
Silver State's economy buoyant. 

The most promising developments in recent indicators has been the 
downward drift in rates. During 1992, the three-month US Treasury bill 
rate dropped by more than 20 percent. Long-term rates have followed 
short-term rates to lower levels, but by a more measured response. 
Credible efforts to reduce the federal deficit will go along way in cutting 
out the inflation expectations component of observed interest rates -
particularly long-term rates. With lower interest rates and greater avail
ability of funding, there is a strong incentive for business investment, 
home purchases and big ticket consumer purchase-s. 

R. Keith Schwer, UNLV Centerfor Business & Economic Research 
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UNEMPLOYMENT 
Nevada 

las Vegas 
Reno 

u.s. 
RETAIL ACTIVITY 

Nevada Taxable Sales 
Clark County 
Washoe County 

U.S. Reta il Sales 

DATE 

Dec, 1992 
Dec, 1992 
Dec, 1992 
Dec, 1992 

Jan, 1993 
Jan, 1993 
Jan, 1993 
Dec, 1992 

GROSS GAMING REVENUE 

Nevada 
Clark County 
Washoe County 

Dec, 1992 
Dec, 1992 
Dec, 1992 

CONSTRUCTION ACTIVITY 
las Vegas Area 

New Residences 
New Commercial Permits 

Reno Area 
New Residences 
New Commercial Permits 

u.s. 
Housing Starts 
Total Construction 

HOUSING SALES 
las Vegas Area 

Average Sales Price Ill 

Average Cost/Square Foot 
Average Mortgage Rate 121 

Washoe County 
Average Sales Price 111 

Average Cost/Square Foot 
Average Mortgage Rote 121 

U.S. Home Soles 

TRANSPORTATION 
T otol Passengers 131 

McCarron Airport, LV 
Connon Airport, Reno 

State Taxable Gasoline Soles 

POPULATION ESTIMATES 

Nevada 
Clark County 
Washoe County 

NATIONAL ECONOMY 

Consumer Price Index 141 

Money Supply - M 1 
Prime Rote 
Three-Month U.S. T-Bill 
Gross Notional Product 

4th qtr 1992 
4th qtr 1992 

4th qtr 1991 
4th qtr 1991 

Dec, 1992 
Dec, 1992 

2nd qtr 1992 
2nd qtr 1992 
2nd qtr 1992 

4th qtr 1991 
4th qtr 1991 
4th qtr 1991 
Dec, 1992 

4th qtr 1992 
2nd qtr 1992 
Feb, 1993 

July 1, 92 
July 1, 92 
July 1, 92 

Dec, 1992 
Dec, 1992 
Dec, 1992 
Dec, 1992 
4th qtr 1992 

UNITS 

seasonally adj. 
seasonally adj . 
seasonally adj. 
seasonally adj . 

$thousand 
$ thousand 
$ thousand 
$mill ion 

$thousand 
$thousand 
$thousand 

# permits 
#permits 

#permits 
#permits 

thousand 
$bill ion 

$ 
$per sq. ft. 
% 

$ 
$ per sq . ft . 
% 
thousand 

passengers 
passengers 
thousand gal. 

people 
people 
people 

1982-84= 100 
$billion 
% 
% 
$billion 

LATEST 
PERIOD 

6 .1 
5 .6 
5 .2 
7.3 

1,119,674 
676,659 
190,313 
166,764 

478,073 
381,821 

56,337 

2,764 
84 

276 
15 

1,302 
434.4 

129,421 
71.35 

8 .49 

156,370 
83 .63 

8 .50 
656 

5 , 145,527 
851 , 176 

50,785 

1,342,090 
854,300 
265,190 

142 .2 
1024.3 

6 .0 
3 .25 

6,061 .9 

PREVIOUS 
PERIOD 

6 .3 
6.7 
6 .5 
7.4 

1,543,793 
888,235 
303,049 
164,832 

471,949 
359,927 

70,845 

2,777 
123 

445 
87 

1,234 
434.4 

140,622 
81 .58 

8 .63 

147,328 
83 .03 

9 .20 
617 

5,610,392 
906,762 

57,642 

142 .1 
1019.0 

6.0 
3 .14 

5,978.5 

YEAR 
AGO 

6 .0 
5.7 
4.7 
7.1 

1,071,767 
638,356 
189,017 
154,426 

465,595 
349,263 

62,672 

3,722 
150 

232 
67 

1,118 
398.7 

133,007 
79.29 

9.16 

143,935 
78.58 

9 .80 
578 

4,950,982 
801,121 

53,942 

1,296,360 
817,450 
262,900 

138 .2 
898.1 

7 .0 
4 .12 

5,753 .3 

NOTES: (1) houses, condos, townhouses; (2) 30 yr. FHA; (3) enplaned/deplaned passengers; (4) all urban consumers 
SOURCES: Nevada Dept. of Taxation; Nevada Employment Security Dept.; UNLV, Center for Business and Economic Research; 
UNR, Bureau of Business and Economic Research; US Dept. of Commerce; US Federal Reserve. 
COMPILED BY: UNLV, Center for Business and Economic Research 

CHANGE 
YRAGO 

1.67% 
-1.75% 
10.64% 

2.82% 

4 .47% 
6.00% 
0.69% 
7.99% 

2 .68% 
9.32% 

-10.11% 

-25.74% 
-44.00% 

18.97% 
-77.61% 

16.46% 
8.95% 

-2.70% 
-10.01% 

-7.31% 

8.64% 
6.43% 

-13.27% 
13 .49% 

3.93% 
6.25% 
-5 .85% 

3.53% 
4 .51% 
0 .87% 

2.89% 
14.05% 

-14.29% 
-21.12% 

5.36% 
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Makes It Happen. 

At Dermody Properties the 

"team concept" is real and it 

works. It creates satisfied 

clients and long-term relation

ships. We pride ourselves on 

our attention to detail and the 

specific needs of our customers. 

If we cim help you with your 

needs in evada or elsewhere, 

contact any member of the 

"team"- we'll make it happen. 

DERMODY 
PROPERTIES 

Nevada's premier industrial/and developers . 


