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We got your back... and your backup.
Get business Internet with Online Backup
and Security Suite for only

$75

/month.*

Cox Business ranked “Highest Customer Satisfaction
among Data Service Providers for Small/Midsize
Businesses”, according to J.D. Power and Associates
2010 Major Provider Business Telecommunications
Data Services StudySM.**

Call 702-939-1148 today
or visit coxbusiness.com

*Offer valid until 12/31/10 to new or existing customers in Las Vegas Cox-wired, serviceable locations who newly subscribe to Cox Business InternetSM. Offer includes monthly service fees for Cox Business Internet 5.0Mbps/1.0Mbps with 10GB of
Online Backup storage and Security Suite on 10 PCs included with service level. Additional Online Backup and Security Suite licenses available at an a la carte rate. Minimum 2-year service agreement required. Additional costs for installation,
construction, connection, relocation, inside wiring and equipment may apply. Offer does not include usage, applicable taxes, surcharges or fees. Cox cannot guarantee uninterrupted or error-free Internet service or the speed of your service. Discounts
are not valid in combination with or in addition to other promotions, and cannot be applied to any other Cox account. Rates and bandwidth options vary and are subject to change. Installation charges may apply. Services provided by Cox Business, a
division of CoxCom, Inc. Services not available in all areas. Other restrictions apply. ©2010 CoxCom, Inc., d/b/a Cox Communications Las Vegas, Inc. All rights reserved. **Cox Communications received the highest numerical score among data service
providers serving small/midsize businesses in the proprietary J.D. Power and Associates 2010 Major Provider Business Telecommunications Data Services StudySM. Study based on 5,439 total responses measuring 7 providers and measures opinions
of small/midsize businesses. Proprietary study results are based on experiences and perceptions of businesses surveyed in September and November 2009 and January and March 2010. Your experiences may vary. Visit jdpower.com.
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The Law Firm of

Hutchison & Steffen is a
full-service law firm practicing
in the following areas:
Administrative Law
Alternative Dispute Resolution

Proudly Welcomes

Joseph “Sid” Kistler

as Firm Partner

Appellate Litigation
Asset Protection &
Business Planning
Banking
Business & Commercial Litigation
Complex Commercial Litigation
Construction Law
Corporate & Transactions
Creditor’s Rights & Bankruptcy
Employment Law
Family Law
Healthcare Professionals Advocacy
Insurance Defense
Landlord/Tenant

Areas of Practice:
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Creditor’s Rights & Bankruptcy
Banking

Personal Injury
Professional Liability Defense
Real Estate Law
Trust & Probate Litigation

peccole professional park
10080 west alta drive, suite 200
las vegas, nevada 89145
702-385-2500
fax 702-385-2086

hutchlegal.com
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Commentary

It’s Time to Stop

Wasteful Government Spending
Tax consumers on the government payroll have been trying their best to convince Nevadans that raising taxes is the only solution to balancing the state budget, because there’s
no possible way spending can be reduced any further.  Are you willing to take their word
for it, or would you like a second opinion?  
Luckily, we do have another source of information about how our tax money is being
spent, along with some suggestions on how to keep a tighter rein on it.  The Nevada Piglet
Book 2010 was produced by the Nevada Policy Research Institute (NPRI), with the assistance of Citizens Against Government Waste.  Its findings are based on hundreds of
public records, official financial documents and audit reports.  You can find it online at:
www.npri.org/publications/the-nevada-piglet-book-2010.  
Here are just a few examples from this report that illustrate how our tax money is
being wasted:
A 2008 study by the Las Vegas Chamber of Commerce found that public employees
in Nevada are paid 28.1 percent more than private-sector workers doing similar work, and
that’s not even counting the difference in benefits.  In fact, earlier this year The Cato Institute reported that state and local government workers in Nevada enjoy the third-highest
annual average salary in the nation.  
Since we’re paying government employees so much, are we at least getting our money’s worth?  Apparently not.  The Piglet Book is full of examples of people on the public
payroll who are failing to do their jobs.  Auditors working in the Unclaimed Property
Division of the State Treasurer’s office performed fewer than half of required audits.  
State health inspectors failed to do 40 percent of the required inspections of food service
establishments in three consecutive years, and 81 percent of restaurants cited for “critical
violations” received no follow-up inspections.
The Department of Public Safety failed to develop state-mandated emergency management plans, and the department doesn’t maintain a database showing where emergency equipment is located.  Many agencies lack sound inventory control mechanisms,
so that huge items like portable storage units and street lights are misplaced, along with a
myriad of smaller items like laptops and furniture.
Agencies and school districts have used unlawful accounting techniques to avoid having funds revert back to the state treasury - for example, by transferring expenses from
one year to the other.  You or I could go to jail if the IRS caught us doing that.
Local governments across the state paid lobbyists $3.2 million over a four-month period in 2009 to ask the Legislature for more money.  It’s ironic that taxpayers’ money is
funding efforts to have the government spend more taxpayer money.
“The Nevada Piglet Book 2010 barely scratches the surface of the mountain of taxpayer dollars wasted by Nevada’s state and local government bureaucracies,” according to
Tom Schatz, president of Citizens Against Government Waste.  Isn’t it time we cut some
of the fat out of Nevada’s government spending?  
One way for taxpayers to keep a closer eye on how their money is being spent is for
the state to put its checkbook online for citizens to examine.  Since the Texas Comptroller’s Office began putting itemized expenditures online in 2007, Texas taxpayers have
saved $51 million by identifying areas of wasteful or inefficient expenditures.  NPRI has
launched its own initiative to shine the light on government spending through a website
called TransparentNevada.com, which contains salary information on public employees
and details on contracts approved by the state Board of Examiners.  
Before we hand over more tax money to support the current system, we should
first demand more accountability from our elected officials and investigate ways to
cut government waste, eliminate duplication of services and stop competition with
the private sector.
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Slow growth. Rapid change.
Is your plan ignoring both?
The truth is that the financial world has fundamentally
changed. Today, growth is slower and more erratic,
and market changes more unpredictable and extreme.
Yet, while so much has changed, most plans haven’t.
With an honest assessment of their current portfolio
and plan, we’ve helped many investors get back on
track. May we help you?

Robert A. Martin
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Lending to
small businesses
is a #1 priority for us

At U.S. Bank, we realize that the success of small businesses like yours drives the American economy. That’s why your success
is a #1 priority for US.
To help you succeed, we’ve developed a variety of flexible business solutions designed to keep cash flowing and businesses
growing. And, it’s backed by the expertise and stability of one of America’s strongest banks.
•

Working Capital Lines of Credit

•

Owner & Investment Real Estate

•
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•

Payment Solutions

Visit your local U.S. Bank today and we’ll help you get the type of financing solution you need to grow your business.
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775-688-6762
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Business Banking
702-251-1685
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usiness leaders across Nevada are saying they
expect 2011 to be slightly better than 2010,
which should thrill absolutely no one.
    Still, better is… better.
Viewed from a variety of perspectives – employment, tourism, real estate, gaming, retail and more -- our state’s economic outlook could be
worse, and in fact may already have taken its initial
steps on the road to recovery.
“We are looking for ’11 to be better than ‘10,
which really isn’t saying a whole lot,” says Jeremy
Aguero, Principal Analyst with Applied Analysis in
Las Vegas. “But what we’re really looking for is an
extension to what we’ve seen during the second half
of 2010, which is stability and even some degree of
improvement in the underlying statistics.”
“I think 2011 is going to be a lot like 2010,”
agrees Brad Schnepf, president of Las Vegas-based developer Marnell Properties. “I don’t think we’re going to
see too many new projects announced. Businesses aren’t,
generally speaking, in a growth pattern, where there is going
to be demand for new space or even existing space.” Thus, for
the year to come the focus will remain on filling up and leasing
out existing inventory.
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Though Schnepf says he sees no surprises on his radar screen, a lot was
hinging on the election. “There were a
lot of lenders and business people waiting in order to determine how they’re
going to approach this business model
going forward.”

Stabilization
The year to come, according to Aguero,
will be largely about finding stabilization.
“We started to see some of that emerge
during the second half of 2010, which I
think is incredibly encouraging. We had
increased stabilization in the number of
employees even though our unemployment rate continues to escalate. We have
seen escalation in our visitor statistics as
far as visitor volume and gross gaming
revenue, average daily room rate and even
RevPAR (Revenue Per Available Room).”
Applied Analysis has also seen stability in the prices for gaming companies
in terms of equities, as well as some restructuring going on, he notes. “We’ve
also seen some preliminary glimpses of
improvement in consumer attitudes; that
is to say, the taxable retail sales last month
were actually up by a fair amount for the
first time since August 2008.”
Aguero believes what’s important is
that these are “things that, if you and I
had a conversation about a year ago, did
not exist. Now that doesn’t mean, and it
shouldn’t be interpreted -- and I certainly
wouldn’t want to suggest -- that we’re out
of the woods by any stretch of the imagination. But what it does mean is that we’re
starting to see some increased stability in
those statistics.” He expects to see added
stability in employment statistics “and
possibly even growth even as the state
continues to shed some construction jobs.”

Jobs
Employment in general in 2011 should
be better. “It will be growing,” predicts
Stephen Brown, director of the UNLV
Center for Business & Economic Research. “Probably the unemployment rate
10
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will begin declining in 2011. Some of that
is going to be out-migration because when
construction picks up elsewhere people in
the construction industry will take off for
jobs elsewhere in the country.”
According to Bill Anderson, chief
economist for the Nevada Department of
Employment, Training and Rehabilitation
(DETR), Nevada’s unemployment rate
held steady at 14.4% in September, the
first time since January that the rate failed
to increase, and only the second time the
rate did not increase since the recession
began. Since January, the unemployment
rate increased 1.4 percentage points, but it
has grown just two-tenths in the last three
months, he added.

Jeremy Aguero,
Applied Analysis

According to DETR figures released in
late October, unemployment rates in each
metropolitan area increased from August
to September. The unemployment rate
in the Las Vegas-Paradise area jumped
three-tenths, reaching 15 percent.   The
rate sets a new all time high for the State’s
largest labor market.  
In the Reno-Sparks area, DETR reported, the rate of joblessness rose by twotenths, equaling the previous record high
of 13.6 percent.
Carson City’s unemployment rate hit
13.4 percent, rising three-tenths from the
previous month.
The unemployment rate in the Elko region (both Elko and Eureka counties) rose
by three-tenths, to 7.9 percent.  
(Unemployment rates for the state’s
metropolitan areas are not adjusted for
seasonality. For comparison purposes,
the state’s unadjusted unemployment rate
was 14.5 percent in September, up from
14.2 percent in August.)
Recently released employment projections show considerable job loss through

2011, DETR reported. In 2012, job loss
will “subside significantly, but a weak economic climate will keep outright growth
in check.” Not until 2013 will the state
see “broad employment growth.” Even
then, the group noted, expectations are for
“weak employment growth at best. The
recovery will most certainly differ from
typical rebounds, but this recession has
been anything but typical.”
Following recent recessions, Nevada’s
economy boomed, driven by new growth
and construction. Given its current state of
high home foreclosures, falling prices and
weak demand for new commercial development, new construction “will not stimulate growth across the broader economy
anytime soon,” DETR predicted.
“In recent months, growth in unemployment has begun to subside, suggesting
some stabilization,” said Anderson. Total
non-farm employment increased by 2,900
in September, primarily in response to the
return of seasonal workers in Nevada’s
educational system. The private sector,
however, “failed to find traction,” losing
4,600 jobs over the month, he added.
As for the hotel/casinos where so many
jobs have been lost, Aguero points out
that visitor volume has started to creep
back up, placing an increased demand
on the remaining employees. “At its peak
the number of hotel/gaming employees
per hotel room was 1.4-to-1, or 1.4 hotel
employees for every one hotel room.” A
couple of months ago, that figure dropped
below one, which he calls “incredibly
low.” But over the past three months that
number has started to creep back up.
Also deserving of close scrutiny during
2011 is the average hours worked per employee. “This is an incredibly important
statistic,” says Aguero, “because typically
a business will give its employees their
hours back before they hire new employees. It’s something we’ve seen nationally
-– hours worked per employee is increasing. We haven’t seen anything sustained
throughout the state of Nevada with regard to the same statistic, but that’s what
we’re going to be keeping a really close
eye on.”
www.NevadaBusiness.com

Visiting Vegas
Through August, Las Vegas has experienced 12 consecutive months of increased
visitation compared to the previous year, and
six straight months of increases in the average
daily room rate, notes Kevin Bagger, senior director of marketing for the Las Vegas Convention and Visitors Authority. “By themselves,
the individual metrics reflect improvement
within the industry and further market stabilization, but there is still more work to do.”
Visitors remain cautious with their spending, Bagger points out, and various economic
indicators “remain volatile.” Still, there are
some encouraging signs looking forward.
“We project a three percent increase in
visitation for the year in 2010 compared
to 2009,” Bagger says. “The meeting and
convention industry also is showing signs
of improvement through the fourth quarter,
and a preliminary analysis indicates an improving 2011.”
“A number of economic indicators important to Nevada’s fortunes have been
showing signs of life in recent months”
Anderson said. “At the national level,
personal income has improved, increasing nearly every month this year. Even in
Nevada, incomes have seen growth.” The
question remains when, and by how much,
will income growth translate to improvements in Nevada’s tourism based economy? “That translation has a lot to do with
consumers’ willingness and ability to pay
for a trip to Nevada. While it’s still early,
we may be seeing some tentative signs of
improvement.”
Visitation to Las Vegas has increased
nearly every month in the last year, DETR
found. Along with that, recent months have
seen both taxable sales and gaming wins
recorded large over-the-year gains.  In July,
taxable sales surged 5.3 percent driven by
activity in food-and-beverage service and
hotel accommodation. In August, gaming
collections increased 11.5 percent.
“It’s just the third increase since the start
of the recession,” Anderson noted. “While
one month does not a trend make, following years of dismal tax collections, recent
reports are a step in the right direction.”
December 2010
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In all, the recession continues to take its
toll on Nevada’s tourism and growth based
economy. “For the most part, Nevada’s
employers had a rough September regardless of their industry type,” Anderson said.
“Employment declined in all private sector industry groups except professional and
business services, which added 400 jobs,
and manufacturing which held steady.”

Gaming Recovers
Insiders are betting on gaming.
“My expectation is that we will say that
gaming began its recovery in 2010,” suggests Brown. “We will probably date the
recovery in gaming from July or August.
As the U.S. economy continues to grow we
will see a continuation of growth in the hospitality and gaming industries that I would
expect to continue into 2011.”
Brown is quick to point out that he isn’t
looking for what he terms “rip-roaring”
growth given the slowness with which the
U.S. economy is recovering. “But I think
there will be growth, and we could be seeing it in the neighborhood of 3 to 5 percent in the gaming industry.”
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Dennis Smith,
Home Builders
Research, Inc.

Beyond gaming, Brown expects the mining areas of the state to continue to do well,
“particularly since so many commodity
prices have been elevated in the recovery.”
Dennis Smith, president of Home Builders Research, Inc., says many Nevadans
remain on the fence as to whether or not
they are going to sell their houses and leave.
“That has to be addressed.” There is, he
adds, no “magic wand or any king who has
been put in place who can all at once change
things for the better or worse without going
through the ‘normal process,’ which means
you’ve got to go through the banks. The
banks don’t change anything quickly.”
His advice remains to, “buckle down and
get through this year just like you did last
year – those of us who got through it – and
know that better times are on the horizon,
the horizon being out there a

ways.” He agrees with Brown that the economy may only have completed the second
year of a five-year cycle.

Real Estate
While both the housing and commercial
real estate sector should continue to remain
flat through 2011, Brown adds that the retail
sector will come back, “particularly in Las
Vegas and on the Strip because it is tied to
tourism.” Except for a few stores here or
there, where there might be mismanagement
or an inability to have weathered the recession, 2011 will see growth of stores. Outside
that sphere, however, retail is going to remain
“bumpy.” In fact, off the Strip he would not
be surprised to find more shuttered stores.
“One of the difficulties for start-ups in
this recovery is that a lot of the financing for
small business comes from home equity, and
there isn’t a lot of home equity,” Brown reasons. “That is going to remain an obstacle to
start-ups. Nevertheless, I think it’s possible
that we may see some related to either biotechnology or solar energy.”

www.NevadaBusiness.com

“City National goes
the extra mile.”
N

evada Tire City is a family-owned
business. We’re a distributor, a
wholesaler and an automotive center.
We wanted a bank that would treat
us like family. At City National,
they understand our needs.
They provide solutions like
Treasury Net, which makes
it easy to do all our banking
online. We have our personal
accounts with City National, too.
It’s a big help to do our personal
and business banking at the same
location.
City National is The way up® for
us and our business.

Dawn & Shannon Scheeler
Owners, Nevada Tire City

View the Scheeler’s complete story
at cnb.com/thewayup.
For a relationship you can trust,
call (775) 461-2513 or
(702) 425-2778.

©2010 City National Bank

Smith also expects 2011 to be eerily
like 2010. “I don’t see any reason to expect
anything much better.” He is looking for “a
long, drawn-out continuation of what we’ve
just been through. And if anybody tells you
differently, I’d like to find out what they’re
smoking. I don’t see any reason to think
that’s going to change.”
“What,” Smith asks, “is on the horizon
that makes you think that anything is going
to improve significantly? Are there jobs being created? No. Is everyone, all at once, going to get a huge welfare check that is going
to take them out of their recession? No. Is
the number of foreclosures going to recede?
No. Are prices going to go up? No.
“Let’s be realistic,” Smith concludes.
“The good thing is that it doesn’t seem to
be getting any worse.” To those who would
point out that the unemployment rate just
went up, he responds that the unemployment rate “lags three months at least, and
then they go in and adjust it.”
In the last six months the number of
sales of single-family residences (SFRs)
in the Las Vegas Valley has increased approximately 15 percent, according to Di
Redman, corporate broker/owner of Windermere Anthem Hills in Henderson. “This
is good news in the fact that properties are
moving.”
Prices of the SFR homes are not increasing significantly, however. The increases
were small, averaging 4 percent, “but a
welcome change,” Redman adds. “This
indicates that some neighborhoods are selling, while others have a ways to go.” In addition, over the last six months, 43 percent
of SFR sales were in cash. Las Vegas, she
says, is “a good investment according to this
statistic. While interest rates and prices for
buyers are good, many people still have difficulty getting a loan.”
In the last six months, according to Redman, the number of foreclosures sold was
down but short sales were up. The market still shows approximately 72 percent
of the single-family residences sold are
distressed deals, through short sales or
foreclosures. The forecast for 2011 looks
“promising” for residential real estate
sales. The biggest factors will be what the
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banks decide to do with the properties in
default now and those that will be in default in the next year. “Many homes are
under water and homeowners will have to
make tough decisions.”

Retail
“We’re hoping that it’s going to start
improving a little bit,” notes Mary Lau,
president and CEO of the Retail Association of Nevada in Carson City. “Right
now, with Congress being in such disarray it’s hard to pinpoint where things are
going and where the consumer confidence
level is going to go.”
That said, Lau continues, “there is going to be some more hiring towards the
holiday.” The concern, however, is that it
will turn out to consist of simply extended
hours for people who are already working
part-time.
Much of how the next few months play
out is going to depend on Congress “as far
as tax cuts go,” says Lau, “and with the Social Security being frozen again. It’s almost
as if people are shriveling in again on their
spending.”
Put it all together and the message for retailers is that they can look forward to “a
gradual healing of this economy,” says Lau.
Federal Reserve Chairman Ben Bernanke
has given “some indication that he may have
to take some additional steps. So it’s like,
okay, now you’ve got everybody watching
instead of taking action. Every time they
start talking about this stuff, things just start
compacting again,” Lau adds.
Back at the beginning of the current
economic morass, Lau recalls, it was predicted it would take until 2011 or 2012
to start coming out of the doldrums. “So
it’s been accurate in the very conservative circle – conservative economically.
Economists said it was going to take this
long to rebuild; we’ve seen that ‘Y’ on
the economic charts instead of that ‘V’,
where it drops down and then goes back
up. It’s been a scattered recovery, and I
think that’s what we’re going to continue
to see.”
14
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“The good news is that the free-fall we
experienced in 2009 and a little bit in
2010 in terms of devaluation of product
and vacancy is over. We can take

a deep breath and say, ‘Okay,
we’ll take a look now.’”

Brad Schnepf,
NAIOP Southern Nevada,
Marnell Properties

Geography
No one is expecting recovery to sweep
evenly across the state map.
Schnepf, who also serves as chapter
president of NAIOP, the Commercial Real
Estate Development Association, says there
will be some sub-markets in Southern Nevada that will remain strong and show potential for growth. He is also of the opinion that the commercial real estate market
has hit the bottom. “The good news is that
the free-fall we experienced in 2009 and a
little bit in 2010 in terms of devaluation of
product and vacancy is over. We can take
a deep breath and say, ‘Okay, we’ll take a
look now.’”
The Reno-Sparks Convention and Visitors Authority (RSCVA) remains cautiously optimistic when looking ahead to 2011,
according to President and CEO Ellen Oppenheim. The group has seen increased
investment and redevelopment in the destination as well as “remarkable growth in
flights from the Reno-Tahoe International
Airport.”
The RSCVA reports that the past seven
out of nine months have shown gains over
the previous year’s period in total hotel
lodging gross receipts. “This represents a
gain in both hotel occupancy and in rate,”
says Oppenheim. “This positive trend is a
sign that the region is beginning to recover
from the current recession.”
More good news, Oppenheim continues,
is that during “one of the worst economic
times in the nation’s history” the RenoTahoe International Airport is recovering
flights faster than any other medium or

large hub airport in the country, according
to statistics compiled by the Air Transportation Association.   The airport ranks as
the top airport in the nation in the percentage of flights added since the third quarter
of 2009.
Construction-related activity remains a
concern. In Southern Nevada, says Aguero,
look for more projects to fall by the wayside. “Certainly during 2011 you’ll have a
little bit of a shot in the arm in Northern
Nevada because you have a legislative session going on, which gets some additional
people back to work, stimulates businesses,
and increases spending in things like restaurants and the like. It should provide
some additional push for places like Carson City and even in and around the greater
Reno area.” In Southern Nevada, he continues, Applied Analysis is looking for an
up-tick in tourism.
Bottom line: for 2011, think 2010 – only
slightly better.

According to IBIS World, Inc.,
mobile applications are expected
to become a $32 billion industry
by 2014. The industry is
expected to reach $7 billion by
the end of this year.
www.NevadaBusiness.com
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The premier business forecasting and networking event of the year

Explore more than 120 exciting exhibits before,
during and after the Preview program
Network with more than 2,000 business professionals
and get important economic insight
Sample great food from some of the best eateries
in Las Vegas as you tour the exhibit floor

Friday, February 11, 2010
Thomas & Mack Center - Cox Pavilion

Tickets on sale now • Exhibit booths available
previewlasvegas.com • 702.641.5822
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Feature Story

The Reality of Lending
The New
“Norm”
By Doresa Banning

A

Nevadan needs $120,000 to
open a used sporting goods
store but can’t get a loan from
a bank. Either he gives up
the idea or resorts to creative
financing, if possible. In the end, he puts
up $40,000 of his own money, gets his
landlord to cover $15,000 of tenant improvements, and obtains a $40,000 loan
from the state’s micro-loan lender and a
$25,000 loan from a Florida bank.
“In that situation, we’re looking at four
sources. That’s what we have to do,” said
Rod Jorgensen, who is director of counseling for the Nevada Small Business Development Center (NSBDC) and helps small
businesses find and obtain funding.
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Lending to start-up, early-development
and existing businesses is happening in the
Silver State but far from the level it was at
three years ago.
“This has been the most frustrating two
years out of my 35 years with the SBA,”
said Ed Brown, chief of finance for the
U.S. Small Business Administration’s Nevada district office. “If you can’t do it here,
you can’t do it anywhere is all I told people
for 11 to 12 years, but now it’s the complete
opposite. Unfortunately, it’s a bad time.”

Show Me the Money
In 2007, when lending to small businesses was high, banks made a total of
1,019 SBA loans equaling $160,832,200.
Then, between 2008 and 2009, the total
number of loans made dropped 72 percent.
Last year, banks provided 286 SBA loans
totaling $76,034,100.
The numbers for 2010 aren’t
much different. Through September of this year, banks made
240 loans totaling $66,532,700.
“Through the latter part of
2009 and the first part of this
year, Southern Nevada was
having a much more difficult
time than we were up here,”
said David Leonard, SBA senior area manager based out of
Reno.
Bank loans to existing businesses have also declined since
2007. “When things started going south, banking kind of slowed down in
terms of making loans, and I can’t explain
the reason,” Leonard said. “Banks say they
weren’t getting people to apply, but people
say they were applying.”
The state doesn’t have a shortage of
business loan applicants, Brown said. “If
anything, it’s picked up tremendously,” he
added.
Banks are making some loans to qualified existing businesses. For example, First
Independent Bank of Nevada (FIBN) recently financed medical-related equipment
purchases, and owner-occupied commer-

Bill Uffelman,
Nevada Bankers
Association

cial real estate purchases and refinances.
The number of FIBN’s loans to businesses,
however, has declined steadily since 2008,
said Jim DeVolld, president and chief executive officer of First Independent Bank
of Nevada. The bank has seven branches,
all in Northern Nevada.

The Balancing Act
Fewer banks that can lend exist today
than in 2007. Some have closed and, currently, three are undercapitalized per the

when their balance sheets indicate strain
and their income statements show declining net profits.
“There are a lot of [people requesting]
business loans who aren’t creditworthy
and people who are creditworthy aren’t
asking for loans. In between, banks are
doing the balancing act, trying to land the
customer who doesn’t want the money and
stave off the less than perfect lender,” said
Bill Uffelman, president and chief executive officer of the Nevada Bankers Association (NBA). NBA represents more than
40 FDIC-insured banks in Nevada.
Fewer qualified existing business applicants is likely due to owners working to be
more efficient, save money and avoid debt,
choosing to perhaps fund large purchases
and growth internally, if at all.
“I don’t see business owners looking for
expansion, upgrade or improvement dollars,” DeVolld said. “People are trying to
be a lot more frugal than they
were before. Everybody is trying to make do with what they
have.”
“Several potential borrowers have told bankers that
what they need is customers, not
money,” Uffelman said.
Loans to start-ups and
early-development businesses,
which have no financial history,
are risky and associated with
high defaults even when the
economy is strong.
“The fact is, many
people don’t have home equity to use anymore as their fallback, equity contribution
or available collateral exacerbates the already-bleak situation,” Jorgensen said.
“The requirements, too, have become
stricter. In the past, businesspeople could
get loans above $50,000 with 20 to 25 percent and good collateral,” Leonard said.
“Today, they need 25 to 50 percent to go
into the deal and collateral whose liquidated value is equal to the existing part of the
loan.”
Consequently, few banks and angel investors are lending to start-up businesses.
“Anybody who walks in off the street

“Potential borrowers have told
bankers that what they need is
customers, not money.”
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Federal Deposit Insurance Corp. (FDIC)
and prohibited from making loans.
“There’s a financial institution problem
here in Nevada,” Brown said. “That hurts
us tremendously.”
The banks that can lend are trying to
generate loans. Supply is plentiful, but
demand by qualified businesspeople isn’t.
First Independent Bank of Nevada, for
example, requires businesses to have two
years of profitable operations to qualify
for an expansion-type loan. Businesses
are having a harder time proving to lenders they can pay back a loan, particularly
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and says, ‘I have this great idea and want
to borrow money for capital’ probably is
going to be disappointed,” Uffelman said.
“Lending is dependent upon a creditworthy borrower. Someone who’s defaulted on
prior loans, they too can forget about it.”
This continues to be the case despite
legislation passed in September that
makes U.S. Small Business Administration (SBA) loans more attractive for lenders to make. The Small Business Jobs Act
Bill raised the SBA’s loan guarantee from
75 to 90 percent. It also waived the related
fees banks pay the SBA to guarantee a
loan. This amount, which banks typically charge the customer, is one percent of
the loan for financing up to $250,000 and
2.5 percent on financing up to $500,000.
While this strategy of the federal government worked in other parts of the country,
it hasn’t worked in Nevada.
“The bottom line is, if the banks can’t
loan, it doesn’t matter what our guarantee
is,” commented Brown.

Rod Jorgensen,
Nevada Small Business
Development Center

How it works is that NMI borrows
money from the SBA, which it then lends
to businesses, but for every borrowed
$100,000, it must have a 15 percent loan
loss reserve. In the past, those matching
dollars have come from banks.
This year, however, for the first time,
NMI found itself without money to lend.
“In 2008-2009, NMI got so inundated
with loan applications from clients that
historically would’ve been able to get that
funding from banks that it ended up, at the
end of 2009, not having any loan funds
left,” Jorgensen said.
However, a March agreement between
the City of Reno and NMI, creating the
Greater Reno Opportunities for Business
(GROBusiness) Program, allows the lender
to use its standard process to underwrite
and approve loans using City of Reno
Community Development Block Grant
dollars from the U.S. Department of Housing and Urban Development. Clients must
be located within certain areas to qualify,
which limits those who are eligible.
“[The micro-loan program] has been
successful for years,” Brown said. “Now
NMI’s in trouble, and it goes back to the financial situation here in Nevada with these
lenders.”

SBA Loans

Types of Loans
Micro-Loans
Generally, micro-loans up to $50,000
(the September Jobs Act Bill raised the
limit from $35,000) are a viable option
for new and expanding businesses, with
five or fewer employees, unable to obtain
traditional bank financing. Nevada Microenterprise Initiative (NMI), a non-profit
organization, provides these loans along
with entrepreneurial training and technical
assistance.  NMI has offices on both ends
of the State and has been working with
municipalities to increase the availability
of micro-loans.

The SBA offers an array of loans, the most
common of which are the 7a and 504 loans.
The 7a loans can be used for anything
business-related, such as inventory, working capital, buying a building, building
a building, buying an existing business,
start-ups and more.
The major types of SBA 7a Loans are
the: Express Programs, Export Loan Programs, Rural Lender Advantage Program
and the Special Purpose Loans Program.
Here’s a look at a few:
• Community Express: These loans, up to
$25,000 or $50,000 depending upon
the business location, are designated
for borrowers located in underserved
communities.

ENE
RGY
Challenging
Times
Call for a
Different
Kind of
Law Firm
Our experience in a variety of areas,
including energy development
and international trade, combined
with our earnest commitment to
expanding operations in Nevada, make
Armstrong Teasdale a unique resource for
solving complex legal matters.

ENERGY INTERNATIONAL TRADE
INTELLECTUAL PROPERTY COMMERCIAL
LITIGATION BANKRUPTCY
EMPLOYMENT & LABOR GOVERNMENT
RELATIONS CORPORATE SERVICES/
TRANSACTIONAL WORK
FRANCHISE

Byron Francis (Las Vegas)
702.678.5070
Richard G. Campbell Jr. (Reno)
775.322.7400

www.armstrongteasdale.com
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the sky is not the limit.

As the largest law firm based in the Mountain West, we’re used to setting our sights high. It gives us an affinity
for clients with similarly lofty goals. We’ve developed a focus on client service that guides us from the courtroom
to the boardroom—a focus that is as valued at sea level as it is a mile high.
To learn what a difference our attitude might make, we invite you to contact Greg Gilbert at (702) 669-4620, Hughes Center,
3800 Howard Hughes Parkway, 10th Floor, Las Vegas, NV 89169, or Tim Lukas at (775) 327-3000, 5441 Kietzke Lane, Second
Floor, Reno, NV 89511.
Aspen
Billings
Boise
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Boulder
Carson City
Cheyenne

Colorado Springs
Denver
Denver Tech Center
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Jackson Hole
Las Vegas
Reno

Salt Lake City
Santa Fe
Washington, D.C.

www.hollandhart.com
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INDUSTRY FOCUS

Non-Profit

Left To Right

SEATED Stacey Wedding, Nevada Gives • Carole Fisher, Nathan Adelson Hospice • Juliana Pisani, American Cancer Society • Estelle Murphy, Safe Nest
STANDING Julie Murray, Three Square • Ed Guthrie, Opportunity Village • Gian Brosco, Nevada Community Foundation
Angela Quinn, Building Hope Nevada • Patricia Falvey, Catholic Charities

Series Sponsored by
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doing drives for us because they can’t give
financially, they are finding other ways.
Julie Murray: What we are finding is more
non-profits collaborating.   Instead of oneby-one applying for funding, several of us
have come together to work with one donors
so that the funds would be shared by all of
us that are working on a project.  Although
I have seen reports where Nevada is ranked
lowest in philanthropy and lowest in giving,
I don’t know if those trends are so in 2010.  
I have seen increases in philanthropy and
volunteers because of the way we are all
coming together to collaborate.
Stacey Wedding: Part of our challenge locally is that we don’t have a lot of the infrastructure in place to track the philanthropy,
to have people share what they are doing
from a philanthropic standpoint.  There are
many businesses that we’ve talked to and
nfortunately, when times are doing okay; it is a very giving community.
asked to share where they are giving, how
tough, one of the first budget Carole Fisher: We definitely saw a decrease they are giving, and there has been a little
cuts is charitable giving.  Non- last year, about 30 percent in contributions.   hesitation about that.  Partly because people
profits throughout the state are We are moving back up again, so that is don’t have the staffing and capacity interfeeling these cuts like no other nice to see.  I am noticing more people vol- nally.  They don’t have the systems in place
industry.   There is a bright spot, however.   unteering.  It seems that people are jumping to track what they are doing and how they
Many non-profits have noticed that while in and contributing that way.
are giving.  
companies cannot contribute financially, Gian Brosco: One of the things we have Ed Guthrie: Opportunity Village has always
they are finding other ways to give back and seen is that, while giving is down, there is had a huge amount of community support.  
volunteerism continues to rise.   Recently, still some trepidation that we want to stay It hasn’t changed.  With the Magical Forest,
executives representing Nevada’s non-prof- out of the top line until we have a greater it is open for 50 nights.  You are running 50
its met at the offices of Holland & Hart in comfort level that is happening locally and fundraisers in 50 consecutive nights and it
Las Vegas to discuss these trends.
nationally.  But, people are finding ways to takes 70 volunteers a night to operate the
Connie Brennan, publisher of Nevada become more engaged, so that is an inter- Magical Forest.  We have the volunteers all
Business Magazine, served as moderator esting change.
the time.  I know of no other community refor the event.  These monthly meetings are Angela Quinn: Our organization has a habilitation program in the entire nation that
designed to bring leaders together to talk bunch of revenue, the donor base has come has the number of volunteers that we have;
about issues pertinent to their industries.   roaring back very strongly, within ten that has the amount of community support
Following is a condensed version of the months and I don’t know why.  I don’t know we have.  Less than 25 percent of the money
roundtable discussion.
whether it is because we talked about the or- we receive comes from government grants,
ganization differently or we have shown the fee-for-service or anything else like that.
organization as being necessary within the
community.  It wasn’t supposed to be around
this time last year and it is now healthy and
strong.  I don’t have an answer for that.  I’m
pleased, but I don’t have an answer.
Estelle Murphy: I have seen the giving
trends change from last year to this year.  
Patricia Falvey: What I’ve found is that We had about a 40 percent drop last year Fisher: We have 20 outstanding wellwhile the donations may not be as large, in donor giving and now it’s going up this known folks on our Board of Trustees that
we are getting more and more donations.   year.   People are finding, in challenging contribute in their area. We use people acPeople are giving smaller amounts.  We are times, interesting ways to give.  People are cording to their expertise.

U

How has this
economy affected
your ability to raise
the necessary funds
for your organization?
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What role do
businesses play
in support of your
organizations?
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night at the Magical Forest and 75 of their
staff will show up. They will use it as a
team-building event, as well as doing some
donation, and then you have others who
will be sponsors. They find creative ways
to do it so we are not necessarily getting a
major donation, a six-figure donation from
somebody.

Murray: I would say that, looking at many of

my colleagues and friends around the table,
we couldn’t survive as a non-profit organization without the support of corporations.
They play such a vital and valuable role. Not
only do they provide funding, but, in tough
economic times, if the funding has to be
reduced, they will provide any kind of services and will support that with volunteers.
Wedding: A large majority of our support
comes from businesses of all sizes, small
and large.   Part of that is because of the
role we play with businesses. We facilitate
something called BCIC, Business Community Investment Council.  The idea behind the BCIC is to get corporate giving
professionals and corporate grant makers together to talk about giving trends
and how they could collaborate.   This
will make it so funders are not just telling non-profits to collaborate, but funders
themselves are collaborating to pool their
resources to make more impact. At the end
of the day it’s about their bottom line and

Is there any sense of
competition amongst
the non-profits?
Guthrie: Sure. That’s the American way.

how to find a way to work with them so we
are meeting their needs and meeting our
needs in concert.
Guthrie: A lot of volunteers we get are
businesses saying we will sign up for a

I mean, yes and no. Competition is the
American way and competition is not necessarily a bad thing. Competition helps you
raise the bar so you find out what somebody else is doing and you benchmark
against that and say yeah, I can do that and
maybe we can do just a little bit better than
they are doing. That is the way each of us
gets better at what we do.
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Quinn: Historically there has always been

a little sense around if I win, you lose, and
sometimes that was as pleasant as winning. Now I think it is much less about if
I win, it is much more about how can I be
inclusive in my win. If I am going to go out
and do something, how many people can I
bring to the dance? I think it is easier for
an organization or a corporation to decide
to give a group of people a large chunk of
money, knowing that group will play nicely, than to figure out how to give those ten
or five different people smaller chunks of
money. The tone has become much more
of a sophisticated business-type tone and,
as non-profits, you either rise up to that or
you have to collaborate if you don’t get
funded.  That funding could be a lot of different things.
Falvey: Even though we are all after a lot
of the same dollars, we are all doing something good, so it is a kind of sharing.
Wedding: We had a summit on collaboration. It is called Collaboration Made Real.
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A lot of times funders will say we want
you to collaborate, but it is not quite as
simple as that sounds. I think there is an
appetite for a lot of us to do it but we had
non-profits in the room saying we don’t
know who each other are. This has always
been a challenge in this community. We
don’t even know what exists or who is out
there to collaborate with. We don’t have
the time because we are so busy on that
hamster wheel, running as fast as we can.
Fisher: Our hospice has 26 other competitors in our community and I don’t
think people realize that. We are the largest, oldest not-for-profit, but it has been
so competitive in the world of hospice, I
hired a PR firm this year. I have done a
lot to get some exposure, get us ahead and
out there and telling our story better.
Brosco: What is different about the service providers is they don’t operate from
a culture of scarcity and that is the reason
why they are successful. For some of us
who don’t do direct service, we love the

collaboration because it allows us to go
back to our donors and say look, we will
provide a return on your investment.
Pisani: We are a national organization, a
little different than others around the table, even though I represent the Las Vegas
area. The Caring Place came to us. They
went out of business and came back. We
collaborated with them. So I think, in the
cancer world at least, we are finding common services that we can work together
and go forward.

Is it more difficult to
run a non-profit than
a for-profit business?
Fisher: I have been in not-for-profit set-

tings and I have run for-profit organizations. I have to tell you a not-for-profit is
much more difficult and challenging to
run. People from the outside look at it and
they have big hearts and they think they
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can replicate that. I think there is a real
talent in my organization for balancing
that mission and what we do with reminding folks we are a business.
Murphy: I think we have more unknowns
too. If you are running a business, you
certainly have the trends, you know what
your distribution is and you know what
your manufacturing is. With the non-profit, you don’t know from one year to the
next what governmental grants are going
to be out there, what your donor base is
going to look like.

Do you pass up
federal funding
because there are
so many strings
attached?
Murray: We get a little bit but is its such a

small portion.
Guthrie: All of the federal money we get
is pass-through money that comes from
the State of Nevada first and then the
State distributes it. We don’t normally go
after federal grants because of the level
of documentation that they are asking for
and they want it on their form, in their
way. If you are going to ask for a great
deal of money, then it makes sense to set

up your accounting system to meet their
needs. We tend to use private dollars and
business revenue and things like that because that way, we just come in with generally accepted accounting practices and
it is not some artificial thing set up by a
governmental agency.
Murphy: Our accounting and reporting is
a nightmare because we have 13 different state/federal grants, so about half of
our budget is federal and state. What is
interesting is that it doesn’t sound like a
lot of us have a significant amount of our
budget that is federal monies. What has
happened is there are many foundations
that were born out of a businessman or
woman who left behind significant wealth
to start a foundation, so, we are lucky in
this state.
Quinn: One of the nice things that I like
about the federal funding process is they
typically are not [one-time givers] of
money. There are certain programs that,
if you can get into the program, you are in
it to perpetuity.

What advice would
you give to businesses
looking to donate?
Brosco: The first question is always around

their capacity. What I want to make sure is,
six months from the time they first called me,
they are not calling back saying hey, you put
us in touch with this organization and it didn’t
go so well. It is like matchmaking. It is different for different types of businesses, different
sized businesses. We work with some of the
more well-established casinos in town and
also work with small law firms. Their needs
are vastly different around what they are trying to get out of their philanthropy.
Wedding: There is a resource, I believe it is
on the Nevada Gives website, as well as the
Nevada Community Foundation website, it
is a business giving guide that can help professionals who don’t have their own corporate giving staff or had downsized in the
economy.

Lance Bradford, CEO

XTREME ACCOUNTING
Specialists in accounting, investment strategies, insurance,
human resources, ﬁnancial planning and company beneﬁts.
What’s Your Problem?

8880 W. Sunset, 3rd Floor • Las Vegas, NV 89148 • (702) 735-5030 • info@llbradford.com
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Now, the Real Fun Begins
What the 2010

elections mean for Nevada’s public policy

F

uture psephologists (sociologists
who study election trends) will
undoubtedly look back in puzzlement at how the massive, pro-Republican wave that swept most of
the country in 2010 never quite materialized
in a few select states, including Nevada.
Instead, what the Silver State got was
more of a soft ripple.
The phenomenon wasn’t limited to races for federal office, either. Though most
pundits have focused their analytical energies on dissecting Harry Reid’s dramatic
win over Sharron Angle —understandable,
since that race offered enough juicy subplots to fill multiple election cycles — the
“What happened to Nevada?” question applies to the state-office elections as well.
One of the most significant developments
for national Republicans this year was their
almost unfathomable success in races for
state offices. As of this writing, roughly 675
state legislative seats and about 20 legislative houses have been flipped from Democratic control to the GOP column, and Republicans captured a solid majority of governor’s mansions as well.
Apparently, Nevada didn’t get the memo.
True, Republicans already held Nevada’s
governorship heading into Election Day,
and Brian Sandoval’s sound defeat of Rory
Reid ensured this will remain the case for
another four years.
But it remains a major 2010 storyline
that, despite all of the apparent rightward
momentum, Nevada Republicans failed to
make much hay in the state legislative races.
In the Senate, Democrats saw their 12-9
advantage trimmed only slightly to 11-10,
the lone GOP pick-up coming with Mike
26
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Roberson’s win over incumbent Joyce
Woodhouse in Clark County District 5.
In the Assembly, the GOP gained just
two seats, as Mark Sherwood toppled incumbent Democrat Ellen Spiegel in District
21, and Republican Pete Livermore bested
Democrat Robin Williamson in an openseat contest in District 40. Even with those
losses, Democrats enjoy a comfortable 2616 advantage in the lower chamber.
Ho-hum, all right.
For those salivating for political drama,
however, there is some good news. The balance of power in Carson City next year,
while not much different from the last goaround, should produce a high-stakes battle
over the direction of Nevada public policy.
That’s because lawmakers next year will
face a pivotal decision on how to address
the state’s budget deficit. And the divided
state government means it’s anybody’s
guess how it will all play out.
Indeed, even the attempt to define the
deficit has proved contentious. Many observers have for months been claiming that
the size of the deficit is around $3 billion,
even though the gap between current spending and projected revenues is less than half
that size, and the $3 billion figure relies on
an assumed 30 percent increase in state expenditures over the next biennium.
The cast of characters taking center stage
during the 2011 Legislative Session all but
ensures that the battle has only just begun.
Governor-elect Sandoval is already on record opposing tax increases as a means of
addressing the shortfall. On the other hand,

Steven Horsford, the Democrats’ majority
leader in the Senate, has taken a different
rhetorical route, even going so far as to publicly contemplate which taxes he’d like to
raise. (Hint: Business owners, watch out.)
Sandoval’s veto pen isn’t the only obstacle on Horsford’s road to tax hikes, however.
That’s because of a provision in the Nevada
Constitution that requires any tax increase
to be approved by two-thirds of each legislative chamber, rather than a simple majority. Democrats have majorities in both, but
super-majorities in neither.
What it will all come down to is whether
Democrats can hold their caucuses together
in both houses, and convince three Republicans in the Senate and two in the Assembly
to join them in backing tax hikes. Even a
Sandoval veto would be futile at that point,
since the same two-thirds that passed the
increase would, presumably, hold together
to override a veto.
In 2009, Nevada Democrats succeeded
in pushing through the largest single-session tax increase in state history, despite
opposition from a Republican governor, by
convincing several legislative Republicans
to back their tax-hike plan.
Of course, voters today seem far less enamored by the idea of handing more money
over to the government. If Republicans opt
to band together and present a unified front
against tax increases next year, they’ll likely
do so with the political winds at their backs.
Then again, if Nevada Republicans fail
to catch the trend, it certainly wouldn’t be
the first time.

Andy Matthews, Vice President for Operations and Communications at the Nevada
Policy Research Institute.
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What inspired you to get into
your industry?
I grew up in rural Texas where communities
were literally dying as people moved to the
cities for employment. I became interested
in how you attract and grow jobs in specific
areas of the country and turn these
communities around.
How do you encourage growth and
development within your organization?
Be clear about stating the problem or
opportunity and then trust the individual’s
creative instincts. When we have new
initiatives, ask who wants the additional
responsibility.
What is the biggest challenge economic
development is facing?
The recession and high unemployment in
Nevada. It’s our job to find ways to improve
job creation when money is tight and
companies are not expanding.
If you could say one thing to the next
generation, what would it be?
Be sovereign over your own life and take
care of yourself and your family, work for
yourself and control your own destiny.
What advice would you give to other
executives moving into this market?
This is the West. Don’t wait for the invitation
to get involved, jump in where you want to
make a difference.

Michael Skaggs
Executive Director
Nevada Commission
on Economic Development
Statewide

Number of Employees: 29
Years in Nevada: 3
Years with Company: 3

What is the best advice you’ve ever
received?
Be persistent. The others will give up at
some point, so just keep trying.
What do you anticipate for the future
of business in Nevada?
We are coming out of this recession with
a dedication to build a better economy
for our state and do things differently.
Opportunities like renewable energy and
bio-science will make us work to see and
our opportunities more clearly.
What values do you hope to pass on to
your employees?
The importance of trust where you know that
I trust you and I know that you trust me.
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Rural Nevada Goes Solar
Hamilton Solar has announced the recent installment of solar systems in the Nevada school districts
of Crescent Valley, Battle Mountain and Lovelock.  
Over 2,000 panels were installed and the school
districts are expected to see a combined savings
of almost $90,000 in the first year.

Small Business
Administration Loans Increasing
TMC Development, a firm that provides SBA 504 real estate loans, has reported a 68
percent overall increase in SBA financing for fiscal year ending September 30, 2010.  
Additionally, the Las Vegas market saw a 75 percent increase in the loans.

Nevada State College
Enrollment Increases by
Nearly 20 Percent



Friday, December 17 - 8pm
Saturday, December 18 - 7pm
Sunday, December 19 - 1pm & 5 pm
Wednesday, December 22 - 7pm
Thursday, December 23 - 7pm
Friday, December 24 - 1pm
Sunday, December 26 - 1pm



Groups are Welcome!
(10 or more)

The Nutcracker experience is perfect for
your corporate or club holiday event!
Contact Joel Mann (702) 967-4938



order now

Nevada State College’s fall enrollment is
nearly 3,000 students; an 18.3 percent increase from last fall.   This is the largest
increase reported by the Nevada System of
Higher Education.   Additionally, the college’s retention rate for first-time, full-time
freshmen, has increased from 54 to 67 percent over last year.

Population Estimates Show Significant Loss by 2014
The Nevada State Demographer’s office at the University of Nevada, Reno has released
data that estimates a net loss of almost 54,000 people by 2014.  The demographer has
presented two separate scenarios; one that is based on low employment and another
based on high employment.  According to the more pessimistic model, the state’s population could grow as little as 14,000 from 2015 to 2030.  The more optimistic model
projects up to a 1.2 million growth during the same period.

(702)946-4567 Housing Sales Follow Seasonal Trends
nevadaballet.org
TickeTs also available aT Paris ThéâTre
box office or TickeTmasTer ouTleTs

Season Sponsors:
The Andress Family Foundation ~ Madeleine & Donald Andress
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According to the Greater Las Vegas Association of Realtors (GLVAR), October saw
fewer homes sold than the previous month, a continuing trend since 2005.  Additionally, 28 percent of existing home sales in October were short sales and 42 percent were
bank-owned homes.  This is down from the 53 percent peak of bank-owned homes in
February of this year.
www.NevadaBusiness.com
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Feature Story | Business Lending
Continued from page 19
• Export/International Trade Loans: The
SBA offers three loan programs specifically designed to help small businesses
develop or expand their export activities. They are the ExportExpress, Export Working Capital and International
Trade Loan Programs.
• Patriot Express: These loans are for small
businesses that are 51 percent or more
owned or controlled by veterans or
members of the military.
The SBA 504 loan program provides
long-term, fixed-rate financing to small businesses to acquire fixed assets (such as real
estate or equipment) for expansion or modernization. It is designed for small businesses
requiring “brick and mortar” financing.
“Probably for a small business owner,
the SBA 504 loan is the most utilized right
now,” DeVolld said. “The terms are usually
terrific.”

Jim DeVolld,
First Independant Bank
of Nevada

up or expanding small businesses located in
specific target areas, including: the state’s 15
rural counties, 27 American Indian tribes and
rural portions of Clark and Washoe Counties. Loans range from $5,000 to $150,000,

Nevada State
Development Corp. Loans

USDA Loans
The U.S. Department of Agriculture offers
various loans for rural development.  These
loans include everything from business and
cooperative financing to housing and utility
loan assistance to boost rural economies.
Depending on a businesses’ location,
some Clark County companies may qualify
for these types of loans.

Rural Nevada
Development Corp. Loans
Headquartered in Ely, the Rural Nevada
Development Corp. (RNDC) loans to start-

One potential future option for $50,000 to
$250,000 loans is through the Nevada State
Development Corp. (NSDC). A non-profit
organization whose aim is to facilitate small
business growth and stimulate economic development, the NSDC plans to create a forprofit Business and Industrial Development
Corporation (BidCo) to make these loans
starting in December 2011.
Loan amounts between $50,000 and
$250,000 are not readily available from
banks, which has created problems over the
years for some businesses wanting to grow.
“We are excited to fill the gap in financing,” said Adrien Burney, senior vice-presi-

December 15, 2010
8:00 to 11:45 AM
M Resort Spa Casino

Center for Business & Economic Research
College of Business
University of Nevada, Las Vegas

TO REGISTER
Call: 702.895.3191
Visit: cber.unlv.edu
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dent of NSDC. “As the banks are not offering
loans in this range, we will not be in direct
competition with them and expect our ongoing partnership with bankers to grow as we
can offer their clients a place to get muchneeded capital.”

The Crystal Ball
In September, President Obama signed the
$30 Billion Small Business Lending Fund
Act, whose goal is to offer capital to small
banks with incentives to loan it to small businesses. The guidelines have yet to be laid
out, but experts said it’s likely the legislation
won’t help Nevada businesses.
Only banks under $10 billion qualify for
access to that money, Uffelman said. That
rules out all banks but Wells Fargo, Bank of
America, Umpqua Bank and the community banks. Of those banks, only ones rated
by the FDIC as CAMEL 1 or 2 (healthy
banks) qualify, but it’s those banks that already have money to lend and don’t need
these federal funds.
At the end of 2010, the SBA’s 90 percent
loan guarantee and fees waiver expires.
“We don’t know what’s going to happen
after that,” Brown said.
The lending environment likely will remain tight and difficult for businesses for a
while longer but eventually will shift, experts said.
“People are making deposits. Banks have
to make loans to turn that money around,”
Leonard said. “Going forward, I think it’s going to improve. I look positively toward the
long run.”

In Brief
Signs point to a 1 to 3 percent
increase in projected salaries for
2011, according to Robert Half
International’s Salary Guide.
December 2010
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THE SHOW
MUST GO ON
By Jennifer Rachel Baumer

A Look at
Nevada’s
Public Projects

P

ublic works is a “the show must
go on” proposition. Even with
the economic downturn of the
last three years, there are public projects that continue to be
funded and completed.
“The economy doesn’t change our need
for modernizations and improvements to
Nevada’s roads, schools and public facilities,” said Randy Highland, president of
the Las Vegas chapter of Associated General Contractors.

Randy
Highland

President, Associated General
Contractors

Some projects are matters of public
safety that can’t be set aside. Other projects
require preventative maintenance, such as
roadway projects where ongoing maintenance means fixing potholes now rather
than sinkholes later. Some projects are replacement projects – rather than building
new schools, county public works departments modernize existing schools.
32
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Every city and county organizes its
public works department a little differently, but essentially, all public works
departments work with publically owned
infrastructure and services necessary to
sustain our way of life, including water
and sewer systems, courts and corrections facilities, administrative buildings
and fire stations, and are responsible not
only for construction and maintenance,
but also for fiscal efficiency.
It seems like almost every construction
project currently underway in Nevada is a
public/private, public works or government
project. Even so, the forecast for Nevada as
a whole is for horizontal rather than vertical construction for the foreseeable future.
Expect resurfaced highways and existing
facility maintenance rather than new buildings. That’s not good news for a state where
construction was the second largest employer and statewide unemployment rates
for the industry are in the 40 to 45 percent
range. Having almost half of an industry

traffic signal repair or road work. At state
and county levels, public works departments are responsible for community
services such as design, construction and
maintenance of highways and roadways,
flood control facilities, traffic and safety
management. Design engineering departments create plans and specifications for
construction; capital improvement divisions plan, construct, remodel or modernize public facilities; engineering divisions work with land development, code
compliance, flood plain management and
traffic engineering. Facilities management divisions are responsible for construction and maintenance of facilities
under its jurisdiction.
The State Public Works Board oversees state buildings and state-level building construction. The Nevada Public
Public Works Projects
Works Board’s active projects list is 10
pages long, even with the current econPublic works encompasses more than omy.   Even so, this economy has been
the obvious day-to-day activities like challenging for public works.
unemployed doesn’t do anything good for
the sales tax revenue, which in turn doesn’t
do anything particularly good for the public
works projects currently on hold.
“A great deal of work in Truckee Meadows was the result of the RTC 5 and Senate Bill 201 passage,” said Fred Reeder,
president, Associated General Contractors,
Nevada chapter, referring to two pieces of
legislation providing funds for road construction. “Unfortunately this did not help
the vertical builders and they are the ones
really suffering.” There’s still a lot of vertical market needs, just no funding to move
ahead. “The majority of vertical building
we’ll see in the next few years is going to
be in remodel and rehabilitation of existing
buildings and not new buildings.”

December 2010
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“Basically, our capital spending is
down considerably. We’re at best doing
bare minimum capital replacement,” said
Dan St. John, director, Washoe County
Public Works. “However, we did see an
upswing in the current fiscal year with
available funds for many building system
capital investment projects like replacing
mechanical systems in some of our large
complexes like the downtown courts and
jail complex and so forth.”
Washoe County courts take up a large
percentage of Washoe County public
works funds, because the system is bigger than the historic courthouse at 75
Court Street in Reno. There’s also the
Justice Court in Sparks, which would like
to move out of the strip mall it’s located
in and into its own facility (but can’t, because the money set aside for that project
went away in the last legislative session).
There’s also a justice court in Wadsworth,

34
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Competing for Funds
Dan St. John
Washoe County Public
Works

a justice court in Reno and various District Court annexes in downtown Reno,
not to mention the county corrections
units. And while there may have been
some funding coming in for courts and
corrections projects, Washoe County lost
a cash flow stream of “somewhere north
of $7 million” according to St. John,
when the Legislature pulled the capital
improvement funding to the counties.
The 2009 Legislature rolled some $500
million statewide out of capital improvement projects and put the monies back
into the general fund, affecting projects
at state, county and city levels, according
to Kevin Burke, chairman, Nevada State
Contractor’s Board.
“At the county level, our days of large
capital projects are three or four years
behind us,” said St. John. “But I do see
a need for some large scale projects
in the five to 10 year time frame
ahead of us.”

Because public works is more than

just roads and infrastructure, and includes utilities, segments of the industry are performing more strongly than
others.
“Water and sewer utilities have a dedicated customer base and a reasonable
rate for service,” said St. John. “They
have a dedicated source of funding and
are not in competition for funds with
public safety initiatives. Public sentiment is always stronger toward public
safety departments like fire and sheriff
and police and judiciary and that area
of government function. Areas such as
parks and recreation, cultural activities,
libraries, tend to be on the other end of
the spectrum and are things the public
is willing to sacrifice.”
In Southern Nevada the stronger public works’ sectors include roads, highways and transportation projects, in
part because Senate Bill 5 in the last
Legislative session removed the sunset
clause from a voter-approved sales tax
program that was set to expire in 2028.
The Associated General Contractors
helped remove the sunset clause, said
Highland; now the revenue source will
continue and can be bonded against to
raise funds for highway construction.
Waste water projects in the state are
also a relatively strong sector, as treatment plants become outdated and new
systems hit the market to update the
plants.
For state public works projects, both
design and construction firms are hired.
Engineering bids are taken with request
for application calls and construction
services bid. Funds for public works
projects come from the state general
fund, from bonding initiatives, gasoline
taxes and profit tax revenue set asides,
and in some cases from grants.
There are some ARRA funds in play
(American Recovery and Reinvestment
Act of 2009), but not many.
www.NevadaBusiness.com
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Life is full of tough choices
Choosing a contractor shouldn’t be
one of them.

“The ARRA stimulus certainly hasn’t
done anything for the construction industry,” said Highland. “If you look at
the total funds that were dedicated to
go to Nevada, I think it was $2.3 billion,
my numbers show about $2.1 has been
allocated through the second quarter of
2010 for the state and about 97 percent
of it has been spent, but one out of every
three dollars of that money in the state
of Nevada has gone for unemployment
benefits. You look at the construction industry, that’s minuscule as far as the impact the stimulus package has had. We’re
talking less than 200 jobs.”

Bidding Wars
933 Wall Avenue
Ogden, Utah 84404
801.627.1403

The Lincoln County School District in Nevada chose R&O to build
their new multi-purpose facility, and they’re glad they did.
www.randoco.com

6787 Spencer Street
Las Vegas, Nevada 89119
702.895.9322

George is
Lending
Chairman of the Board
Edward M. Nigro
President / CEO
Diane F. Fearon

Bank of George encourages qualified borrowers
to inquire about available business loans for:
• Lines of credit
• Equipment purchase

Board of Directors
Antonio T. Alamo, M.D.
Timothy Herbst
William Hornbuckle
Gary Johnson
Rudy R. Manthei, D.O.

• Working capital
• Inventory purchase
• Owner-occupied real estate

Troy Nelson
Todd A. Nigro
Alan C. Sklar

Begin your unique banking experience today.

9115 West Russell Road
Suite 110
Las Vegas, Nevada 89148
702-851-4200
3275 St. Rose Parkway
Henderson, Nevada 89052
702-851-4300
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A sign of the economic times in Nevada’s hard hit construction industry is
the number of bids for every public works
project. Some 70 to 90 cents on every dollar goes to the private sector through public works’ projects, which from the outset
hire consulting engineers and architects,
construction managers and crews.
Today, it’s not uncommon to see anywhere from 10 to a dozen bids for a single project where it used to be only one
or two. Prices have come down significantly and from a business standpoint,
said St. John, it’s a very good time for
the public sector to spend money in the
private sector to deliver projects. Public
sector agencies with the ability to do so,
are taking advantage of the situation in
Northern Nevada and getting projects
built, while maintaining due diligence.
Public works departments are mandated
to take the lowest bidder while still making certain the contractor is qualified
and experienced.
There are plenty of contractors to
choose from. “There just isn’t the volume of private work there once was in
the Valley,” said Burke. “Demand is just
not there. Quite frankly the migration
of contractors into the public sector and
federal sector work for what little work is
out there has created a very competitive
environment where you find contractors,
whether general or sub-contractors, bidwww.NevadaBusiness.com
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Kevin Burke,
Nevada State
Contractors Board,
Burke and Associates

ding at very reduced margins and sometimes for cash flow, hoping for the best.”
“It’s not uncommon for some public projects to see 15 or 20 bidders on
a single project,” said Highland. “Which
certainly isn’t what we had two to three
years ago when we had anywhere from
three to five. It’s tripled, quadrupled, as
far as the number of bidders bidding for
public projects.”
In Northern Nevada it’s not unusual to
see bids 10 to 15 percent below the engineer’s estimate, according to Reeder. “To
say the least, construction in Truckee
Meadows is currently on sale.”
Contractors must find ways to be more
competitive and lower their costs, said
Highland. While every firm handles
this differently, most are working with
smaller staffs and operating with profit
margins way down.
“People are finding ways to lower
costs and be more competitive and putting lower fees on projects than a few
years back. Just shrinking a little bit
and waiting out the economy. So when
it turns around we’ll still have the infrastructure and personnel in place when
recovery happens. And it will happen.”
But in the interim, it’s not just general
contractors bidding; sub-contractors are
bidding also and it’s not uncommon to see
15 or 20 sub-contractors bidding a specific trade on a project. “If a general contractor looking at a general project with
50 trades,” said Highland. “Fifty trades
multiplied by 10 to 15 bids in each category, you can see that a good day could
be spent dealing with 600 to 700 bids. It’s
a lot more competitive than a couple years
ago and that’s across the board.”
With so many bids coming in on every job, the award process can be slowed
considerably, which means the project

gets out later than initially planned,
which doesn’t help in getting the project
started and getting people back to work.
At the state level, Gus Nunez, manager, State Public Works Board, said the
numbers of construction bids rose from
two to four bids per project before the
economic downturn to anywhere from
nine to 18 or 19 bidders on each after the
recession hit.
“Recently we’re back to only receiving around four bids per project and
part of the reason I believe is that a lot
of folks basically have shut their doors,”
said Nunez. “We went from receiving
from two to four to 10 to 20 and now
getting around four, maybe five bids per
construction project and I think the reason is a lot of people have gone out of
business or hunkered down and are waiting for better times before opening their
doors again.”
“Timing has become critical for most
contractors in our area,” said Reeder.

“While there are a lot of strategies being devised for next year’s Legislature,
with the potential to create a great deal
of construction-related jobs in Nevada, it
will be interesting to see if we are able
to create both short-term and long-term
fixes for our industry. Without shortterm fixes many of our contractors will
not be able to hang on much longer.”

An estimated 25 million taxpayers
are expected to owe an average of
$3,000 to $5,000 more at tax time
if the alternative minimum tax (AMT)
isn’t revised.
Source: The Tax Institute

“WE BELIEvE yOu SHOuLd SEE
yOuR aCCOuNTaNTS’ faCES,
not just their invoices.”
Face time. It may be low tech, but it sure
makes a difference. We meet with our
clients regularly to tweak, organize and
advise. After all, good service leads to great
results. If you haven’t heard from your
accountants in a while, let’s do lunch.
Curt Anderson, CEO &
Ronnie Sloan, President
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Inside Politics | Healthcare Legislation

Constitutional Challenge
The ObamaCare Battle Continues

O

n October, 23, 2009, in the midst
of Congress’s healthcare legislation efforts, Speaker Nancy Pelosi
was irritated by a question posed
by a reporter. “Madam Speaker,
where specifically does the Constitution grant
Congress the authority to enact an individual
health insurance mandate?” Speaker Pelosi
condescendingly responded, “Are you serious? Are you serious?”  When the question
remained unanswered and Speaker Pelosi
continued to be pressed on the subject, Pelosi’s
press spokesman stated to the reporter: “You
can put this on the record. This is not a serious
question. That is not a serious question.”
To U.S. District Court Judge Roger Vinson,
this is not only a terribly serious question, it
goes to the very heart of the question whether
Congress had the constitutional authority to
foist ObamaCare on the nation. Judge Vinson presides over the 20 states’ federal lawsuit
challenging the constitutionality of the healthcare legislation. On October 14, 2010, Judge
Vinson denied the federal government’s motion to dismiss entirely the states’ lawsuit.
The federal government had argued to Judge
Vinson that, among other reasons, the states
have no legal basis to proceed with the lawsuit because Congress possessed the authority to enact the legislation under, inter alia, the
Commerce Clause of the Constitution. Judge
Vinson denied the government’s motion and
decided that the states’ case shall proceed.
Addressing the federal government’s argument that the Commerce Clause provided Congress with the authority to enact ObamaCare,
Judge Vinson stated that this argument was
“not even a close call.” He reviewed the U.S.
Supreme Court’s rulings involving Congress’s
authority to enact legislation and regulation
under the Commerce Clause. Judge Vinson
observed, “Those cases . . . involved activities
in which the plaintiffs had chosen to engage.  
All Congress was doing was saying that if you
choose to engage in the activity [of a particular

business], you are engaging in interstate commerce and subject to federal authority.”   But
Judge Vinson contrasted voluntary business
activity with forcing U.S. citizens and residents
to purchase health insurance under the healthcare legislation (the so-called “individual mandate”).
The individual mandate applies across the
board. People have no choice and there is no
way to avoid it. Those who fall under the individual mandate either comply with it, or they
are penalized. It is not based on an activity that

when he noted that saying something is “novel”
and “unprecedented” does not make the law
“unconstitutional” or “improper.” Judge Vinson, however, then observed that since World
War I, there had been at least six attempts to
introduce national healthcare insurance in this
country. “While the novel and unprecedented
nature of the individual mandate does not automatically render it unconstitutional, there is
perhaps a presumption that it is.”  
Now the states and their citizens will have
their day in court. Judge Vinson scheduled

“A mandate requiring
all individuals to
purchase health
insurance would be an
unprecedented form
of federal action.”

they make the choice to undertake. Rather, it is
based solely on citizenship and on being alive.  
As the nonpartisan Congressional Budget Office (CBO) concluded sixteen years ago (when
the individual mandate was considered, but
not pursued during the 1994 national healthcare reform efforts): “A mandate requiring
all individuals to purchase health insurance
would be an unprecedented form of federal
action. The government has never required
people to buy any good or service as a condition of lawful residence in the United States.”
Judge Vinson may have signaled his view of
the government’s Commerce Clause argument

oral arguments for December 16 on both the
states and federal governments’ positions on
whether ObamaCare passes constitutional
muster. It should be a very good day for the
states and those who embrace the constitutional form of government established by our
Founding Fathers.  Significantly, Judge Vinson
quoted the U.S. Supreme Court at the conclusion of his decision: “Some truths are so basic
that, like the air around us, they are easily overlooked. Much of the Constitution is concerned
with setting forth the form of our government,
and the courts have traditionally invalidated
measures deviating from that form.”

Mark A. Hutchison, Lead Special Counsel for Nevada in the 20 States’
Constitutional Challenge of Obamacare
December 2010
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PROJECTS

ping Center. The project included a loading dock and was designed by Ten Nine
Design Group and Nadel Nevada and
cost approximately $170,000 to complete. The shopping center is located at
5720 Centennial Center Pkwy.

Reno, 89512
Government

Veterans Affairs Facility

Las Vegas, 89119
Office

SALES

Harsch Investment Properties has contracted for the redevelopment of the
51,000 SF Department of Veteran Affairs
Consolidated Patient Account Center
building. The Department of Veterans Affairs recently signed a 20-year lease with
Harsch and is projected to bring 400 new
jobs to the area. The project is expected
to be ready for move-in by next summer
and is valued at $7.5 million. The center is
located at 1085 Palms Airport Dr.

Las Vegas, 89146
Office

Kittrell Jensen Contractors has completed an 11,000 SF office build out. The
project was designed by George M.
Rogers and cost approximately $400,000
to complete. The property is located at
3030 S. Jones Blvd.

Las Vegas, 89149
Retail

Kittrell Jensen Contractors has completed a 13,900 SF retail tenant improvement in the Centennial Gateway Shop40
41

Granite Construction has been awarded a contract with the Regional Transportation Commission (RTC) for reconstruction work on Parr Blvd. The $2.3 million
project will cover Parr Blvd from S. Virginia to US 395.

December 2010

Las Vegas, 89014
Office

S.A.L. Holdings, LLC purchased a 27,584
SF building from Bank of America for
$1,395,000 or $51 PSF. The seller was represented by Charles Moore, Christina
Roush and Marlene Fujita of CB Richard Ellis. The property is located at 2920
N. Green Valley Pkwy.
APN# 161-32-310-010

Las Vegas, 89145
Office

222 Rainbow LLC purchased a 28,000 SF
building from Leumi B, LLC for $1.5 million
or $54 PSF. The buyer was represented by
Shawn Barashy of Lee & Associates. The
property is located at 222 S. Rainbow Blvd.
APN # 138-34-501-007

Las Vegas, 89102
Retail

Sahara Crossing, L.P. purchased a
61,125 SF building from Facchino/La-

Barbera Sahara, LLC for $5,325,000
or $87 PSF. The buyer was represented by Grant Traub and Keith Cubba
of Colliers International and the
seller was represented by David
Grant of Colliers International. The
property is located at 4580 W. Sahara
Ave.
APN# 162-04-411-003

Las Vegas, 89128
Retail

EGB 1, LLC purchased a 14,271 SF
building from SA Group Properties
Inc. for $1,665,000 or $117 PSF. The
buyer was represented by Brendan
Keating of The Equity Group. The
property is located at 2400 N. Buffalo.
APN# 138-15-402-001

Las Vegas, 89130
Retail

SSIC Inc purchased a 49,554 SF building from 7220-7290 W Azure Drive
Holdings for $4,650,000 or $94 PSF.
The seller was represented by Jacqueline Young, Liz Clare CCIM and
Kelli Naziri of Commerce Real Estate
Solutions. The property is located at
7220 W Azure Dr.
APN #125-27-113-007

Las Vegas, 89118
Industrial

Gerald & Shirley Donaldson purchased a 6,587 SF industrial property from First Southern Bank for
$525,000 or $80 PSF. The buyer was
represented by David Mitchell of
Mitchell Partners and the seller was
represented by Dan Doherty SIOR
and Patti Dillon of Colliers International. The property is located at 6275
Post Road Building 4.
APN# 163-35-812-003
www.NevadaBusiness.com
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Las Vegas, 89118
Industrial

4347 Sunset LLC purchased a 10,457
SF property from Integrity Marble
and Granite for $825,000 or $80 PSF.
The buyer was represented by Ben
Super of Super Reality and the seller
was represented by E.J. Paul Sweetland IV, SIOR of Colliers International. The property is located at 4347 W
Sunset Rd.
APN# 177-06-511-007

Las Vegas, 89119
Industrial

Samsasha LLC purchased a 22,454 SF
building from Bank of America, N.A.
for $1.5 million or $67 PSF. The buyer
was represented by David Mitchell
of Mitchell Partners and the seller
was represented by Pat Marsh, Grant
Traub and Keith Cubba of Colliers International. The property is located
at 6721 S Eastern.
APN# 177-02-613-005

Reno, 89431
Industrial

Particle Count LLC purchased a 4,000
SF commercial flex space from Barbara Gouldstone for $200,000 or $50
PSF. The buyer was represented by
Chris Fairchild of Grubb & Ellis and
the seller was represented by John
Walker of Stark & Associates Commercial Real Estate/TCN Worldwide.
The property is located at 64 Hardy Dr.
APN# 034-450-26

LEASES
Las Vegas, 89117
Office

Fifth Avenue Ice Cream of Nevada leased
5,190 SF from 7251 West Sahara Avenue,
LLC for $424,749 on a 62-month lease. The
tenant was represented by Lisa Locati of
More Business Group and the landlord
was represented by Tyler Mays of Fortis
Commercial Advisors. The property is
located at 7251 W. Sahara Ave. Reported
monthly rent is $1.36 PSF.

Las Vegas, 89119
Office

Apollo College d.b.a. Carrington College
leased 11,966 SF in the McCarran Corporate Plaza from P-38 Properties, LLC for
$1,306,549 on a 70-month lease. The tenant was represented by Miriam CamposRoot of NAI Las Vegas and the landlord
was represented by Chuck Witters, SIOR
and Kris Watier of Lee & Associates. The
property is located at 5740 S. Eastern Ave.
Reported monthly rent is $1.56 PSF.

Las Vegas, 89119
Office

United Healthcare Services, Inc. leased
11,193 SF from Siefert Investments for
$1,688,854 on an 84-month lease. The
tenant was represented by Cathy Jones
of Sun Commercial Real Estate and the
landlord was represented by Chuck Witters, SIOR and Kris Watier of Lee & Associates. The property is located at 5820
S. Eastern Ave. Reported monthly rent is
$1.80 PSF.

Las Vegas, 89128
Office

TeleSecurity Sciences, Inc. leased 7,797
SF from Orion Blue, LLC for $250,752 on
a three-year lease. The landlord was represented by Rebecca Wachter of Colliers
International. The property is located at
7391 Prairie Falcon Rd., Suite 150-B. Reported monthly rent is $0.89 PSF.

Las Vegas, 89108
Retail

Okee Investments, Inc. d.b.a Super 99
Center and More leased 4,500 SF from
Kimco Realty, PK1 Cheyenne Commons,
LLC for $270,720 on a five-year lease. Chris

We Are Fortifying
NAI Las Vegas has realized significant economic
and personnel growth this year. In addition to
merging with the Sauter Companies, NAI has fortified
its position in the Las Vegas market by attracting
tomorrow’s industry leaders.
95 Isidor Court

Reno, 89441
Industrial

Bristlecone Land Management LLC
purchased a 15,000 SF industrial building from DeGiovanni Properties LLC
for $860,000 or $57 PSF. The buyer was
represented by Fred Jayet of Stark &
Associates Commercial Real Estate/
TCN Worldwide and the seller was
represented by James Lowey. The
property is located at 95 Isidor Ct.
APN# 530-470-01

We are excited to traverse into 2011 with…
Lloyd Sauter | Pat Sauter | Devin Lee, CCIM
Hayim Mizrachi, CCIM | Jarrad Katz, CCIM
Gina Gamble | Paul Chapman
One Globe…One Nation…One Team
Build on the power of our network.™

Call or Visit Us Online | 702.796.8888 | www.NAILasVegas.com
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Lim of BYH represented Okee Investments.
Additonally, Krazy Buffet leased 6,000 SF
from Kimko Realty for $1,650,600 on a 10year lease. Connie Kun Lin of Ideal Realty
& Management represented Krazy Buffet.
Scot Marker of Colliers International represented the landlord in both transactions.
The properties are located at 3031and 3131
N. Rainbow Blvd. Reported monthly rents
are $1.00 PSF and $2.30 PSF, respectively.

Henderson, 89074
Industrial

Medical Transport Company, LLC leased
5,534 SF from Gibson Road, LLC for
$42,360 on a two-year lease. The landlord
was represented by Dan Doherty, SIOR
and Patti Dillon of Colliers International.
The property is located at 181 N Gibson Rd.
Reported monthly rent is $0.32 PSF.

Las Vegas, 89106
Industrial

Nevada Restaurant Services, Inc. leased
21,176 SF from Prologis NA3, LLC for
$321,720 on a 39-month lease. The tenant
was represented by Michael DeLew and
Greg Pancirov of Colliers International
and the landlord was represented by Dan
Doherty, SIOR, Patti Dillon and Suzette La
“Your Office Needs in a Squeeze”

Grange of Colliers International. The property is located at 270 S. Martin Luther King Blvd.
Reported monthly rent is $0.39 PSF.

Las Vegas, 89115
Industrial

Fellowes, Inc. leased 181,788 SF from ProLogis NA3 NV II, LLC for $3,390,096 on a
54-month lease. The tenant was represented by Spencer Pinter and Dan Arends
of Colliers International. The property is
located at 3051 N. Marion Dr., Suite 105. Reported monthly rent is $0.35 PSF.

Las Vegas, 89115
Industrial

Agile Trade Show Furnishing leased
13,330 SF from Roberts Ranch Venture,
LP for $112,199 on a 30-month lease. The
landlord was represented by Dan Doherty,
SIOR and Patti Dillon of Colliers International. Patti Dillon also represented the
tenant in this transaction. The property is
located at 4320 N. Lamb Blvd. Reported
monthly rent is $0.28 PSF.

Las Vegas, 89118
Industrial

DelGrosso Floor Covering, Inc. leased
5,008 SF from Bodega Business Park for

702.260.6650

www.tangerinelv.com

Toners
and
Office
Supplies

• Low Cost Oﬃce Supplies, Toners & Oﬃce Furniture
• HP/Xerox Dealer • Next Day Delivery
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$175,042 on a 42-month lease. The landlord was represented by Pat Marsh,
SIOR and Paul Sweetland, SIOR of Colliers International. The property is located at 5905 S. Decatur Blvd., Suites 6
and 7. Reported monthly rent is $0.83
PSF.

Las Vegas, 89118
Industrial

Greeting Cards of Nevada leased 8,880
SF from Rousso Investments, LLC for
$57,840 on a 26-month lease. The landlord was represented by Pat Marsh,
SIOR of Colliers International. The
property is located at 3915 W. Hacienda
Ave. Reported monthly rent is $0.25 PSF.

Las Vegas, 89119
Industrial

Jackson Automotive & Performance
Center leased 5,510 SF from Sunset
Pointe Group, LLC for $157,020 on a
five-year lease. The tenant was represented by Jason Thrower of Keller Williams Commercial and the landlord was
represented by Mel Koich, Joe Leavitt
and Chris Lexis of Lee & Associates.
The property is located at 549 W. Sunset
Rd. Reported monthly rent is $0.48 PSF.

Las Vegas, 89119
Industrial

Allied Wire & Cable, Inc. leased 12,555
SF from EJM Spencer Helm Property,
LLC for $232,878 on a three-year lease.
The tenant was represented by Patti
Dillon and Dan Doherty, SIOR of Colliers International and the landlord
was represented by Spencer Pinter of
Colliers International. The property is
located at 1650 Helm Dr., Suite 100 and
200.

North Las Vegas, 89030
Vacant Land

ADESA Nevada, LLC leased a 45.5 acre
property with approximately 7,000 SF
of buildings from Meldrum Family
Trust for $17,102,406 on a 10-year lease.
The tenant was represented by Jennifer Levine of Commerce Real Estate
Solutions and the landlord was represented by Spencer Pinter and Dan
Doherty, SIOR of Colliers International. The property is located at 1000
E. Gowan Rd.

Post your deals at
www.theReDreport.com
www.NevadaBusiness.com

Fast. Scalable. Local.
Airband’s Business Internet and Voice

Internet Access You’ll Never Outgrow

Full Suite of VoIP Services

Airband Communications, the largest fixed-wireless provider of

Airband’s VoIP services are delivered over our Private

business data and voice services, has a fast, reliable, and scalable

IP Network where voice traffic is prioritized to ensure

high speed internet solution for businesses of all sizes from SMB to

enterprise-class Quality of Service and the reliability you

Fortune 1000.

demand for your mission-critical communications.

•

2 Mb to GigE Speeds Flexibility to meet business requirements

•

Hosted PBX

•

Ethernet Connectivity Simple LAN connectivity; Easy to manage

•

Efficient, Affordable VoIP/SIP Trunking

Just the Bandwidth You Need Not restricted to T1 or DS3 increments

•

Money Saving Analog Line Replacement Service

•

If You Need It Fast, Go Wireless
Airband’s fixed-wireless network bypasses the local phone & cable
company’s infrastructure so your service can be installed without
long wait times for “local loop” delivery.

“Our auction events are at a time where network
failure is not an option. Airband plays an
important part of that network redundancy.”
Jason Rose,
Vice President/Operations, Barrett-Jackson

702-478-2474

www.airband.com
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Commercial RE Report | Office

Office Summary

OFFICE
L as Vegas

TOTAL MARKET
Total Square feet

49,739,251

Vacant Square Feet

11,937,552

1,495,302

Percent Vacant

24.0%

22.00%

New Construction

21,000

0

68,860

24,086

Net Absorption
Average Lease SF/MO (NNN)

Third Quarter 2010

The Las Vegas Valley office market
showed modest improvement from the preceding quarter. After a sustained period of
price declines and little construction activity, the vacancy rate broke the five-year cycle of upward movement.  During the third
quarter, the market reported 68,900 square
feet of positive net absorption, pushing the
vacancy down 11 basis points from the previous quarter to 24.0 percent.
An additional 21,000 square feet of new
product entered the office market during
the third quarter.  Only two projects totaling 475,000 square feet remain under construction and are likely to be completed by
late 2010 or early 2011.  Of the 2.5 million
square feet on the drawing board, nearly
800,000 square feet is from previously
stalled or delayed projects, the majority of
which will likely remain that way until the
broader economic environment improves.
At the end of the third quarter, the vacancy rate dropped to 24.0 percent, from
24.1 percent in the previous quarter (Q2
2010), but remains higher than the 22.5
percent reported one year ago (Q3 2009).  
With 11.9 million square feet of vacant
office space in the market, more than
four years of excess supply remain to be
absorbed when demand returns to historical averages.   The average asking rents
across the valley fell to $2.09 per square
foot per month, or 2.1 percent compared
to the previous quarter (Q2 2010).   On a
year-over-year comparison, average asking
rents declined 8.1 percent from the $2.27
reported during the same period a year ago
(Q3 2009).
With little construction activity moving forward and demand turning positive
for the first time in two years, it appears
that availability may be at or near the
peak.  While it is easy to latch on to even
the smallest bright spot, the return to more
‘normal’ market conditions is years away,
but it must start somewhere.
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With all the negative news about the economy in the local news media, the office market
finally has some positive news.   The overall
office market vacancy rate in Northern Nevada declined from 22.1% to 22.0%.  While
this is not a significant amount, it is in the right
direction.
This should be the beginning of a longer
term trend, unfortunately expectations are that
this will not continue. While the next quarter
will look even better as the new Williams
Gaming building and Customs Immigration
Services in South Meadows is added to statistics, the effects of shadow space will linger for
a few more years.
The strongest submarket in the 3rd quarter
was downtown with 17,920 square feet of positive net absorption. This dropped the vacancy
level in downtown from 28.8% to 27.5%. This
is good news for Reno as office tenants want to
get closer to the activity in the downtown area.
This was also the first time this year that
the South Reno Corridor did not have positive
net absorption. This is an aberration as most
aggressive transactions are in the South Meadows area.
As in previous quarters, there continues
to be a flight to quality as tenants move from
Class C to Class B and from Class B to Class
A buildings. This is expected to play out for a
few more years.
Users will also continue looking for great
deals on foreclosed office buildings. Those users with comfort in forecasting their business
into the future are seeing once in a lifetime
buying opportunities.  The price for most of
these buildings is far below replacement value.
The buildings that have been foreclosed
upon so far have been owner user buildings. In
most of these cases the underlying owner/tenant is out of business with no assets to support
the mortgage payments. The buildings are vacant and fully built out. There have been very
few shell buildings foreclosed upon.
It will likely be a tenant’s market for two
more years.

$1.49

475,000
2,590,191

75,000

Total Square Feet

9,632,174

3,482,443

Vacant Square Feet

2,468,511

685,960

25.6%

19.7%

0

0

-22,173

20,620

$2.61

$1.69

Under Construction

Reno-Sparks

$2.09

7,484

Planned

Las Vegas

Reno
6,789,007

CLASS A

Percent Vacant
New Construction
Net Absorption
Average Lease SF/MO (NNN)

85,000

7,484

834,838

75,000

36,082,436

2,136,914

8,734,724

553,351

Percent Vacant

24.2%

25.9%

New Construction

21,000

0

122,651

-98,215

$1.97

$1.35

390,000

0

1,755,353

0

4,024,641

1,169,650

734,317

255,991

18.2%

21.9%

0

0

-31,618

-14,230

$1.66

$1.14

Under Construction

0

0

Planned

0

0

Under Construction
Planned
CLASS B
Total Square Feet
Vacant Square Feet

Net Absorption
Average Lease SF/MO (NNN)
Under Construction
Planned
CLASS C
Total Square Feet
Vacant Square Feet
Percent Vacant
New Construction
Net Absorption
Average Lease SF/MO (NNN)

Next Month: RETAIL
ABREVIATION KEY
MGFS:
SF/MO:
NNN:

Modified Gross Full-Service
Square Foot Per Month
Net Net Net

Southern Nevada Analysis and statistics compiled by
Applied Analysis, Northern Nevada Analysis and statistics
compiled by Colliers International Reno

www.NevadaBusiness.com

Business Indicators | Trends

T

DATA

he U.S. economy continues to show
signs of slow recovery from its deep
recession. For third quarter, estimated real GDP growth was 2.0 percent at an annualized rate, up slightly
from the 1.7 percent figure for second
quarter 2010. U.S. nonfarm employment rose
by 151,000 jobs (seasonally adjusted) in October, marking the first month of increase after four
consecutive months of decline. In addition, real
personal consumption, consumer confidence and
retail sales all increased in October. On a less
positive note, the Kansas City Financial Stress
Index edged above its long-run average in October—indicating that financial turmoil still dogs the
U.S. economy.
With U.S. consumption spending rising, the
Nevada economy may be showing stuttering
steps of recovery. September gaming revenue
was up only 0.7 percent above a year earlier—
and down 2.8 percent from August. September
visitor volume and taxable sales were also higher
than a year earlier. A lagging indicator of economic activity, the state unemployment rate rose
from 14.2 percent to 14.5 percent in September.
The economic picture for Clark County is improving a little bit more than for the State as a
whole. September gaming revenue was up 1.5
percent from a year ago—down 2.5 percent from
a very robust August. Had August not seen such a
dramatic increase in baccarat, however, the September gaming numbers would show an increase.
September visitor volume and taxable sales were
also up over a year earlier. The Las Vegas unemployment rate rose from 14.7 percent to 15.0 percent in September, and residential construction
permits fell sharply.
Economic activity in Washoe County showed
a little more weakness. The Reno-Sparks unemployment rate rose from 13.3 percent to 13.6
percent in September. Taxable sales, gaming
revenue and visitor volume were all lower than a
year earlier.
With the national recovery showing continued
signs of reinvigoration, the Nevada and Clark
County economies—particularly the leisure and
hospitality sectors—seem to be showing stuttering signs of improvement. The real estate and
construction sectors are likely at or near bottom,
but the large overhang in residential and commercial space suggests no significant improvement is
likely for quite some time. Given the lingering issues in the financial sector and the reluctance of
businesses to invest, the U.S. economy is likely to
continue on a slow upward path, which suggests
a slow recovery for the Nevada economy. A welldirected and timely fiscal stimulus could give the
U.S. and Nevada economies a significant boost.

Nevada

DATE

UNITS

LATEST

PREVIOUS

YEAR AGO

GROWTH
RECENT YEAR AGO

COMMENTS

Employment

2010M9

000 employees

1,110.9

1,108.0

1,134.6

0.3%

-2.1%

Down Year Ago

Unemployment Rate*

2010M9

%, NSA

14.5

14.2

13.1

0.3%

1.4%

Up

Taxable Sales

2010M8

$billion

3.225

3.239

3.076

-0.4%

4.8%

Up Year Ago

Gaming Revenue

2010M9

$million

917.88

944.47

911.18

-2.8%

0.7%

Essentially Flat

Passengers

2010M9

passengers

3.646

3.909

3.702

-6.7%

-1.5%

Down

Gasoline Sales

2010M8

million gallons

99.37

98.51

97.21

0.9%

2.2%

Up Slightly

Visitor Volume

2010M9

million visitors

3.993

4.093

3.966

-2.4%

0.7%

Essentially Flat

Employment

2010M9

000 employees

794.1

791.2

814.0

0.4%

-2.4%

Down Year Ago

Unemployment Rate*

2010M9

%, NSA

15.0

14.7

13.5

0.3%

1.5%

Up

Taxable Sales

2010M8

$billion

2.324

2.348

2.239

-1.0%

3.8%

Up Year Ago

Gaming Revenue

2010M9

$million

785.72

806.11

774.10

-2.5%

1.5%

Up Year Ago

Residential Permits

2010M9

units permitted

243

394

419

-38.3%

-42.0%

Little New Construction

Commercial Permits

2010M9

permits

22

23

19

-4.3%

15.8%

Little New Construction

Passengers

2010M9

million persons

3.337

3.553

3.394

-6.1%

-1.7%

Down

Gasoline Sales

2010M8

million gallons

65.87

66.17

65.47

-0.5%

0.6%

Essentially Flat

Visitor Volume

2010M9

million visitors

3.383

3.491

3.332

-3.1%

1.5%

Up Year Ago

Employment **

2010M9

000 employees

187.1

187.0

194.1

0.1%

-3.6%

Down Year Ago

Unemployment Rate*

2010M9

%, NSA

13.6

13.4

12.4

0.2%

1.2%

Up

Taxable Sales

2010M8

$billion

0.459

0.456

0.465

0.6%

-1.4%

Down Year Ago

Gaming Revenue

2010M9

$million

68.30

71.57

72.14

-4.6%

-5.3%

Down

Residential Permits

2010M9

units permitted

29

54

273

-46.3%

-89.4%

Little New Construction

Commercial Permits

2010M9

permits

12

6

32

100.0%

-62.5%

Little New Construction

Passengers

2010M9

million persons

0.306

0.353

0.304

-13.3%

0.5%

Down Recent

Gasoline Sales

2010M8

million gallons

15.43

15.14

15.70

1.9%

-1.7%

Mixed

Visitor Volume

2010M9

million visitors

0.421

0.407

0.426

3.3%

-1.2%

Down Year Ago

Employment

2010M10

million, SA

130.462

130.311

129.633

0.1%

0.6%

Flat

Unemployment Rate

2010M10

%, SA

9.6

9.6

10.2

0.0%

-0.6%

Very High

Consumer Price Index

2010M9

82-84=100, NSA

218.4

218.3

216.0

0.0%

1.1%

Minimal Inflation

Core CPI

2010M9

82-84=100, NSA

221.9

221.6

220.1

0.2%

0.8%

No Change

Employment Cost Index

2010Q3

89.06=100, SA

112.4

111.9

110.5

0.4%

1.7%

Up Slightly

Productivity Index

2010Q2

2005=100, SA

110.4

111.0

106.5

-0.5%

3.7%

Still Strong

Retail Sales Growth

2010M9

$billion, SA

367.670

365.403

343.050

0.6%

7.2%

Up

Auto and Truck Sales

2010M10

million, SA

12.22

11.71

10.40

4.3%

17.5%

Up Strong

Housing Starts

2010M9

million, SA

0.610

0.608

0.586

0.3%

4.1%

Up

Real GDP Growth***

2010Q3

2000$billion, SA

13,260.7

13,194.8

12,860.8

2.0%

3.1%

Up

U.S. Dollar

2010M10

97.01=100

98.929

101.587

100.957

-2.6%

-2.0%

Down

Trade Balance

2010M9

$billion, SA

-44.003

-46.477

-32.302

-5.3%

36.2%

Down Recent

S and P 500

2010M10

monthly close

1,183.26

1,141.20

1,036.19

3.7%

14.2%

Up

Real Short-term Rates*

2010M9

%, NSA

0.09

0.02

0.06

0.1%

-0.0%

Very Low Rates

Treasury Yield Spread

2010M9

%, NSA

2.50

2.54

3.28

-1.6%

-23.8%

Expansionary

Clark County

Washoe County

United States

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Stephen P. A. Brown, PhD
UNLV Center for Business and Economic Research

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve Bank.

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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The Last Word

People

What is your greatest hope for 2011?
“Economic diversification and
education reform for Nevada.  
We need to bring new jobs and
opportunities to the state.  To
attract businesses, we must
produce an educated workforce
and offer excellence in education.  
It is time to build a world-class
education system and if we build it,
they will come.”
Laura Granier • Shareholder, Lionel Sawyer & Collins

“I would have to hope for more
acceptance of others. I think a
poor economy often results in
displaced discrimination. People
start looking for scapegoats.
Instead of finding fault with the
true culprits, or even developing
a solution, they blame difference.
And that just leads to more
tragedies. “
Paul Rippens • Executive Managing Director, BRAND. Integrated Marketing

“I sincerely hope America regains
its position as the world’s leading
innovative economy by seizing
the outstanding opportunities our
amazing future offers to reshape
the way it does business, to reinvent
its educational system and to
streamline government. The seeds
of reinvention lie within. Carpe
diem!”

“My hope for 2011 is to see
Henderson’s business climate
continue to improve. Additionally,
I look forward to a positive and
successful working relationship
with our state’s leaders this
upcoming legislative session,
focusing on small businesses
within the valley.”

Alice Martz • President/CEO, Henderson Chamber of Commerce

Michael Tchong • Founder & Trend Analyst, Ubercool Inc.

“My greatest hope is that our
business and government leaders
work together to figure out how to
create real growth industries and job
creation here in America regardless
of our technology innovations. We
are all victims of our own success –
the American worker, all businesses
and even our government, which is
bankrupt.”

“Right now my greatest hope for
this coming year is that Nevada’s
budget deficit is less than projected
and that our legislators, state and
federal, can put aside partisanship
and work together for the good of
the state and nation.”

Charles Perry • President and Chief Government Affairs Liaison,
Nevada Health Care Association
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Michael DiAsio • President, Visiting Angels

www.NevadaBusiness.com

City of Las Vegas
New City Hall

Clark County
Shooting Park

City of Las Vegas
Majestic Park

City of Henderson
Justice Facility

For the last four decades,
Poggemeyer Design Group
has been an integral part
of bringing successful
public projects to Nevada
– through planning,
design and construction
management. We are
proud of our record and
look forward to our future
endeavors serving the
Nevada public.

Our Management and Staff wish
You and Your Family Merry Christmas
and Happy New Year.
September
December2009
2010
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