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 Cliven Bundy is a man on a mission.  He’s been battling the federal government -- 
specifically, the Bureau of Land Management (BLM) -- for more than 20 years, and he’s 
determined to win this David-and-Goliath battle.
 Bundy’s family has raised cattle on the land around Mesquite since the 1870s, and he 
now owns about 500 cattle roaming through the desert rangeland. He tends them, brands 
them, and drives them to market much like his ancestors did.  It’s a hard way of life, but 
he’s carrying on the family tradition. Now 67, Bundy hopes to someday pass it on to his 
14 children. 
 The only problem is that Bundy doesn’t own the land his cattle are grazing on.  Like 
more than 85 percent of Nevada, that land is owned by the federal government and man-
aged by the BLM, which leases grazing rights to ranchers for an annual fee.  Since 1993, 
Bundy has refused to pay the fees, claiming that his Mormon pioneer family settled the 
area long before the BLM even existed. He also insists that the land belongs to the state, 
not to the federal government, which has no right to order him around or fine him.  The 
government at first wanted him just to pay the fees, then cancelled his grazing rights al-
together and demanded he remove his cattle from “their” land.  The BLM keeps winning 
judgments against him in court, where he defends himself, and Bundy keeps ignoring 
their orders.  
 In July, the U.S. district court ruled that if Bundy didn’t remove his cattle by August 
23rd, they could be seized by the BLM.  The government also wants him to remove all his 
improvements, including water tanks and wells.  The deadline came and went, and so far 
(as of press time), the cattle are still on the land and Bundy still refuses to pay the fees, 
which may now total more than $300,000. He has declared himself willing to do whatever 
it takes to defend his property, which seems to have scared off the feds. 
 Bundy says he has “fired” the BLM, whose so-called experts said he would be permit-
ted to run his cattle on the range only from mid-summer through winter.  As a rancher, 
Bundy knows that spring is the only time cattle fatten up, but the BLM was concerned that 
cows might step on baby tortoises when they emerge in the spring, and as everyone knows, 
the desert tortoise is an “endangered species”.  
 Range biologists demonstrated years ago that desert tortoises actually do better on 
land that’s being grazed by cattle and managed by ranchers.  People who have lived in 
Southern Nevada awhile know that this business of “protecting the desert tortoise” is 
an example of government interference at its worst.  In the 1990s, the feds insisted that 
tortoises were in danger of extinction.  They blocked off huge areas of land from develop-
ment, and charged exorbitant fees to developers, which were used to establish a Desert 
Tortoise Conservation Center.  You may have read recently that the center was so over-
crowded with tortoises that they had to euthanize many of them.  They couldn’t release 
them into the wild because that would cause overcrowding in the native population.  How 
can an endangered animal population be overcrowded? That’s government logic for you.
 Cliven Bundy may be on the wrong side of the law according to the courts, but to my 
way of thinking, we need more citizens like him to stand up to the federal government in-
stead of giving in to their insatiable power grabbing.  Let the cattle graze and the cowboys 
ride the range, and if they occasionally step on a tortoise, that’s a small price to pay for 
living free. 

By Whose Authority?
For more information on my Commentary and to see some of the backup research, or if 
you wonder why I take the position I take, go to www.LyleBrennan.com.
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evada’s rural economies are microcosms of the 
state’s economy, each with its own characteris-
tics, strengths and weaknesses. While the rest of 
the country experienced the economic downturn, 
several of Nevada’s northeastern rural counties 

barely even blinked. As the economy dove and gold prices 
rose, mining counties like Elko are just now catching their 
breath as rapid growth slows. 
 For non-mining counties, and those that might have been 
struggling before the recession, the effects were felt more se-
verely; some counties are only just beginning to recover.
 Taking the unique geographies and histories into account, 
Nevada Commission on Tourism (NCOT) split the state into 
six territories – Pony Express, Cowboy, Indian and Nevada 
Silver Trails territories, in addition to the two metro areas. 
But while each rural county is unique, they often face similar 
critical issues with very different resources, communities and 
attitudes toward economic development, according to Ferrel 
Hansen, CEO, Rural Nevada Development Corporation.
 Which rural counties are booming, which are still recover-
ing from the economic downturn and what’s happening with 
rural special events and cultural gatherings?

Robust Rurals

 From an economic standpoint, several of Nevada’s rural 
counties are very healthy, said Hansen, and many of those 
that are doing well are mining counties. Even with the recent 
drop in the price of gold, many of Nevada’s mining commu-
nities are looking for additional workforce and scrambling to 
meet housing needs.
 “As the rest of the country has come out of the recession 
and started getting going again, we’ve slowed down enough 
to take a breath,” said Pam Borda, executive director, Elko 
County Economic Diversification Authority (ECEDA). 
 Struggling to keep up with growth, Elko hasn’t had enough 
housing, workforce or industrial land for new companies 
moving in. Administrators have been working with surround-
ing counties to recruit developers and contractors. Now new 
housing is going up and significant work is underway on two 
industrial parks.
 Though mining can be feast or famine, for now, even with 
the drop in the price of gold, mining companies are only dou-
ble checking operations and doing some belt tightening, said 
Borda. 

By Jennifer Rachel Baumer

N

Independent Spirit 
Alive and Well
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Fernley and Lyon County because of the 
scope of economic depression the area 
experienced. Several Nevada economic 
authorities are focusing on economic and 
industrial development in Lyon County, 
and the values of single family homes and 
commercial properties are slowly moving 
up, said Hansen. 
 “I can’t tell you exactly when it’s going to 
turn around entirely, but it’s going in the right 
direction. Fernley has a number of issues 
not necessarily due to the economic bubble 
and the downturn of the economy hit hard 
in a variety of different ways, but they’re a 
resilient bunch working hard on economic 
development in Lyon County, and as a result 
they’re coming out of it, slowly but surely,” 
said Hansen.
 Nevada Rural Development Council 
performs community assessments and has 
found certain elements rural communities 
share, like the need for economic devel-
opment, concerns about youth and educa-
tion and infrastructure. According to Carl 
Dahlen, executive director, Fernley is one 
of the communities to embrace the assess-
ment, incorporating suggestions into its 
strategic plan and connecting with Septem-
ber’s Burning Man event, making itself the 
gateway to the Black Rock Desert and fea-
turing artwork from the event around town. 
 Signs of recovery are starting in Nye 
County; housing values are increasing. “Pah-
rump is reported as one of the fastest grow-
ing jurisdictions in Nevada and that’s wel-
come to our ears,” said town manager Susan 
Holecheck. 
 As an unincorporated town, Pahrump 
works closely with Nye County to create a 
one-stop-shop with the county’s website, 
working toward making it easy to start busi-
nesses in Pahrump. Town administrators are 
focusing on strengths – Pahrump is close to 
Las Vegas and McCarran Airport, they’ve 
got a workforce of their own and from the 
neighboring metro area, and if that’s not 
enough for businesses looking to expand or 
relocate in Southern Nevada, Nye County is 
the third largest county geographically in the 
U.S. There’s also active marketing to snow 
birds and anyone looking for 75 degree fall 
days and mild winters.

 Elko felt the recession in terms of work-
force training. Funding cuts for Great Basin 
College, which Borda calls the top school in 
the state for career technical education, made 
it harder to train enough workers. ECEDA is 
working on ways to increase funding and fa-
cilities for training purposes. 

Rural Recovery

 Despite mining around Ely, White Pine 
County is seeing some strain from econom-
ics. Though he was on the city council and 
lobbied for the state prison now located 
there, Ed Spear, director, White Pine Con-
vention Center, says he wasn’t prepared for 
the families that followed the inmates, often 
near-destitute despite low unemployment in 
the county.
 Not every rural county has mining opera-
tions. Some of the counties struggling now 
were struggling before the recession, said 
Hansen. Rural Nevada Development Corpo-
ration, a nonprofit organization, works with 

Cover Story | Rural Nevada

Ed Spear
White Pine

Convention Center

NEWMONTTM

NORTH AMERICA

www.Newmont.com

For over 50 years Newmont Mining Corporation has supported the local 
communities of Northern Nevada, employing more than 3,500 professionals. Our 
dedication to safety, stewardship of the environment and support of our local 
communities is helping Newmont become the most valued and respected mining 
company through industry leading performance.

rural counties and Native American tribes, 
offering economic development services, 
small business lending and low income 
housing programs.
 Non-mining rural counties hardest hit 
during the recession are Lyon County in the 
north, where new housing construction was 
fast paced and heavy until the downturn, and 
Nye County in the south. Lincoln County 
was also affected by the recession, a ripple 
effect of the housing and economic develop-
ment downturn in Las Vegas.
 Lyon County was hit hard by the down-
turn and is struggling to recover, but a 
lot of agencies are focusing attention on 

http://www.nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=November+2013+PDF
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Susan Holecheck
Nye County

Continues on page 34

 “When you have the rates, the variety and 
the quality of product that’s available in Las 
Vegas, [it] trickles out into a ripple effect on 
Laughlin and Mesquite where room rates 
were already what Las Vegas was able to 
achieve,” said Bagger. 
 Still, drive-to destinations accessible for 
long weekend trips rather than the pre-reces-
sion two week vacation are popular. White 
Pine County is seeing a strong increase in 
tourism since 9/11 when people stopped fly-
ing and started driving and Ely has main-
tained its increase in visitor volume.
 “We’re attracting people out of Las Vegas,” 
said Spear. “Ordinarily they’d travel halfway 
across the U.S. but now they don’t have the time 
or the money to do extended vacations. But they 
can take four or five day trips.” So Ely and the 
Pony Express Territory events are promoted to 
Nevada residents and snow birds visiting the 
state and at travel trade shows that actively mar-
ket to people looking for new places to explore 
and claim they’ve “survived Highway 50.”

Marketing Rural Nevada 

 Recognizing a region’s strengths isn’t 
enough – broadcasting those strengths helps 
a county thrive. Bringing in visitors, new 
residents and new industry is critical to keep 
an economy vibrant.
 Pahrump is beginning to market through 
business media on one front and through 
Southern California parks’ guides on anoth-
er. Areas like Mesquite and Laughlin can use 
the proximity to the metro area to work with 
those visitors’ authorities.
 The focus of the Las Vegas Convention 
and Visitors Authority (LVCVA) obvi-
ously is primarily on Las Vegas and Clark 
County with their 163,000 hotel rooms. 
Laughlin, by comparison, has 10,315 and 
Mesquite 1,736. But the extended desti-
nation sales office is located in Laughlin 
and the executives there work to generate 
sales opportunities to groups and meetings 
for Laughlin and Mesquite. Both jurisdic-
tions market to smaller groups, and both 

are located on I-15, the road to Las Vegas 
from Utah and Northern Arizona, so pass 
through traffic makes up some of the visi-
tation and income.
 Both Laughlin and Mesquite draw region-
al visitors, residents from Southern Nevada 
visiting from a 200 to 300 mile radius, said 
Kevin Bagger, senior director, Strategic Re-
search & Analytics, LVCVA. While South-
ern Nevada as a whole was affected by the 
recession, Laughlin and Mesquite also felt a 
pinch when Las Vegas properties aggressive-
ly discounted packaging and room rates in 
the depths of the recession to drive demand, 
coming up with very attractive rates.

Cover Story | Rural Nevada
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Feature Story

he healthcare industry has seen 
a vast amount of changes in a 
short time period leaving doc-
tors working double time to 
catch up.  This has only helped 

solidify the drive and passion of many 
of Nevada’s excellent healthcare provid-
ers.  The following pages highlight these 
doctors as ranked by the community and 
their peers.

 The 2013 Medical Marvels list is a 
compilation of polling wherein all of 
Nevada’s communities were encour-
aged to nominate their doctors for the 
exceptional work they do.  The poll-
ing was ranked and weighted towards 
doctors.  If a doctor nominated another 
doctor, that vote would receive three 
points.  All other votes received one 
point.  

 After the nomination period ended, all 
of the votes were verified and tallied.  The 
following pages highlight the doctors that 
are the cream of the crop.  These 140 doc-
tors were at the top of the community ranked 
list. The Nevada Business Magazine team 
congratulates them for their achievement on 
making this prestigious list and thanks them 
for their efforts on behalf of the Silver State 
and most importantly, their patients.

T
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Colin Fuller, MD
Northern Nevada Medical Group
Cardiology
Practicing in Nevada for 33 years. 

John F. Gray, MD, FACG, AGAF
Gastroenterology Consultants
Gastroenterology
Practicing in Nevada for 27 years. 

Lisa Akers-Hudson, MD
Northern Nevada Emergency Physicians
Emergency Medicine
Practicing in Nevada for nine years. 

Kosta Arger, MD
Northern Nevada Medical Group
Cardiology
Practicing in Nevada for 33 years. 

Chad Bidart, MD
Northern Nevada Medical Group
Cardiology
Practicing in Nevada for six years. 

Kevin Brown, DO
Northern Nevada Medical Center
Emergency Medicine
Practicing in Nevada for 12 years. 

Sonia Budhecha, MD
Renown Children’s Hospital;
Renown Medical Group Pediatrics
Pediatric Pulmonology
Practicing in Nevada for 16 years. 

Jeff Chen, MD
Northern Nevada Medical Center
Anesthesiology
Practicing in Nevada for four years. 

Andrew Coley, MD
St. Mary’s Medical Center
Emergency Medicine
Practicing in Nevada for six years. 

Patrick J.Colletti, MD
Aspen Medical
Pediatrics
Practicing in Nevada for 36 years. 

John W. Daake, MD
Reno Vein Clinic
Vascular Surgery
Practicing in Nevada for eight years. 

Michael K. Daines, MD
University of Nevada School of Medicine
and Mojave Adult, Child and Family Services
Psychiatry
Practicing in Nevada for 31 years. 

Robert Dalrymple, MD
Northern Nevada Medical Center
Hospitalist
Practicing in Nevada for four years. 

Richard Edmiston, MD
Northern Nevada Medical Center
Radiology
Practicing in Nevada for 32 years. 

NORTH

Feature Story | Medical Marvels
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Mark C. Gunderson, MD
Age Management Institute
Preventive Medicine; Emergency Medicine
Practicing in Nevada for 28 years. 

Frieda M. Hulka, MD
Western Surgical Group
General Surgery; Pediatric Surgery
Practicing in Nevada for 14 years. 

Todd Inman, MD
Northern Nevada Medical Group
Family Medicine; Wound Care
Practicing in Nevada for seven years. 

Trudy Anna Larson, MD
University of Nevada School
of Medicine
Pediatric Infectious Disease
Practicing in Nevada for 30 years. 

Robert Leckie, MD
Northern Nevada Medical Center
Radiology
Practicing in Nevada for 17 years. 

Kathleen B. Legarza, MD
Radiation Oncology Associates and
Reno CyberKnife
Radiation Oncology
Practicing in Nevada for seven years. 

George Mars, MD
Northern Nevada Medical Center
Physical Medicine; Rehabilitation
Practicing in Nevada for 15 years. 

Robert F. Merchant, Jr., MD
Reno Vein Clinic
Vascular Surgery
Practicing in Nevada for 34 years. 

Lynda Molloy, MD
Northern Nevada Medical Center
Hospitalist
Practicing in Nevada for 10 years. 

Timothy Mooney, DPM
Northern Nevada Medical Group
Podiatry
Practicing in Nevada for 13 years. 

James E. Murphy, Jr., MD
Murphy Plastic Surgery
Plastic Surgery; Hand Surgery
Practicing in Nevada for 15 years. 

Michael Murray, MD
Northern Nevada Medical Group
General Surgery
Practicing in Nevada for 17 years. 

Lisa Nelson, DO
Northern Nevada Medical Center
Emergency Medicine
Practicing in Nevada for 17 years. 

Michael Newmark, MD
Northern Nevada Medical Group
Cardiology
Practicing in Nevada for 36 years. 

Larry Jay Nussbaum, MD
University of Nevada School of Medicine
and Mojave Mental Health 
Child and Adolescent Psychiatry
Practicing in Nevada for 29 years. 

Thomas Nylk, MD
Northern Nevada Medical Group
Cardiology
Practicing in Nevada for six years. 

Michael O’Brien, MD
Northern Nevada Medical Group
Family Medicine
Practicing in Nevada for one year. 

Luis Palacio, MD
Northern Nevada Medical Group
Family Medicine; Sports Medicine
Practicing in Nevada for four years. 

Greg Paloolian, DO
Northern Nevada Medical Center
Emergency Medicine
Practicing in Nevada for two years. 

Denis Patterson, DO
Northern Nevada Medical Center Pain Manage-
ment Center, Nevada Advanced Pain Specialists
Pain Management
Practicing in Nevada for one year. 

Randall Pierce, MD
Northern Nevada Medical Center
Radiology
Practicing in Nevada for 14 years. 

Lali H. Sekhon, MD, PhD
Sierra Neurosurgery Group
Neurosurgery, Spine
Practicing in Nevada for eight years. 

Daniel R. Spogen, MD
University of Nevada School of Medicine
Family Medicine
Practicing in Nevada for 30 years. 

Jonathan S. Tay, MD
Radiation Oncology Associates;
Reno CyberKnife
Radiation Oncology
Practicing in Nevada for 15 years. 

Thomas Truong, DO
Northern Nevada Medical Group
Cardiology
Practicing in Nevada for one year. 

Ida Washington, MD
Northern Nevada Medical Group
Internal Medicine
Practicing in Nevada for two years. 

Nik F. Abdul-Rashid, MD, FAAP
Comprehensive Cancer Centers of Nevada
Pediatric Hematology/Oncology
Practicing in Nevada for eight years. 

Carl Edward Allen, MD
Southwest Medical Associates
Obstetrics & Gynecology 
Practicing in Nevada for 16 years. 

Heather J. Allen, MD, FACP
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for 32 years. 

Mary Ann K. Allison, MD, FACP
Comprehensive Cancer Centers of Nevda
Hematology/Oncology
Practicing in Nevada for 20 years. 

Michael J. Anderson, MD
Comprehensive Cancer Centers of Nevada
Radiation Oncology
Practicing in Nevada for 10 years. 

Marcus Barber, MD
Southwest Medical Associates
Pediatrics
Practicing in Nevada for 22 years. 

Marjorie E. Belsky, MD
Internal Pain Specialists
Anesthesiology
Practicing in Nevada for eight years. 

Fadi Braiteh, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for three years. 

Chris Alex Miguel Caraang, MD
Southwest Medical Associates
Cardiology
Practicing in Nevada for 17 years. 

Andrew Miller Cash, MD
Desert Institute of Spine Care
Spine Surgery
Practicing in Nevada for seven years.

Gary Chambers, DPM FACFAS
Southwest Medical Associates
Podiatry
Practicing in Nevada for 13 years. 

Jim Christensen, MD
Pulmonary Associates
Allergy & Immunology
Practicing in Nevada for 23 years. 

Feature Story | Medical Marvels
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Ernesto Lim Chua, MD
Southwest Medical Associates
Cardiology
Practicing in Nevada for 10 years. 

Vani Dandolu, MD
University of Nevada School of Medicine
Obstetrics & Gynecology 
Practicing in Nevada for two years. 

Khoi Dao, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for 13 years. 

Shadi N. Daoud, MD
Southwest Medical Associates
Cardiology
Practicing in Nevada for six years. 

Craig M. Davis, MD
Advanced Dermatology
Dermatology
Practicing in Nevada for 10 years. 

Steven H. Davis, MD
Red Rock Radiology
Invasive Radiology
Practicing in Nevada for 21 years. 

Scott Lewis Denton, MD
University of Nevada School of Medicine
Pediatrics
Practicing in Nevada for 28 years. 

Brian Earley, DO
HealthCare Partners Nevada
Family Practice
Practicing in Nevada for two years. 

Souzan El-Eid, MD, FACS
Comprehensive Cancer Centers of Nevada
Breast Surgeon
Practicing in Nevada for seven years. 

Mike Falvo, DO
MDVIP
Internal Medicine
Practicing in Nevada for 21 years. 

Farzaneh Farzin, MD
Comprehensive Cancer Centers of Nevada
Radiation Oncology
Practicing in Nevada for 13 years. 

Roger Fontes, MD
Black Mountain Orthopedics
Orthopedics
Practicing in Nevada for 11 years. 

Lawrence D. Gardner, MD, FRCS (C), FACS
Comprehensive Cancer Centers of Nevada
Breast Surgeon
Practicing in Nevada for 38 years. The US Oncology Network is supported by McKesson Specialty Health. © 2013 McKesson Specialty Health. All rights reserved.

United in Healing

1,100 clinical trials involving more than 47,000 patients. 
43 distinct cancer therapies approved by the FDA.

United to Redefine CanCeR CaRe

Comprehensive Cancer Centers of Nevada conducts more research in Nevada 
than all other treatment centers combined. We also participate in and benefit 
from the robust research capabilities of The US Oncology Research Network.

No matter what you face, chances are we’ve faced it before. We possess 
the absolute latest medical research to support your course of individual 
treatment. And if your participation in a research study could benefit 
you, we can give you opportunities that simply don’t exist elsewhere.

Ask your doctor about Comprehensive. Visit cccnevada.com for more 
information or call 702.952.3350 to schedule an appointment today.

ReseaRch is the healing edge 
of CanCeR tReatment.

Cindy Enerson Family 
Diagnosis: Breast, Ovarian & Colon Cancer

http://cccnevada.com
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Karen S. Jacks, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for seven years. 

David N. Jackson, MD
Nevada Perinatal
Maternal Fetal Medicine
Practicing in Nevada for five years. 

Clark Jean, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for 10 years. 

Constance (Coni) Mary Kalinowski, MD
University of Nevada School of Medicine and 
Mojave Adult, Child and Family Services
Psychiatry
Practicing in Nevada for 12 years. 

Michael Karagiozis, MD
Nathan Adelson Hospice
Hospice And Palliative Medicine
Practicing in Nevada for 25 years. 

Kami Anne King Larsen, MD
University of Nevada School of Medicine
Pediatrics
Practicing in Nevada for 10 years. 

David Leslie Ginsburg, MD
University of Nevada School of Medicine
Neurology
Practicing in Nevada for 19 years. 

Oscar B. Goodman, Jr., MD, PhD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for six years. 

Alan Howard Greenberg, MD
University Medical Center
Infectious Disease
Practicing in Nevada for 10 years. 

Arjun V. Gururaj, MD
Nevada Heart and Vascular Center
Cardiac Electrophysiology
Practicing in Nevada for nine years. 

Sandhya Wahi Gururaj, MD
University of Nevada School of Medicine
Internal Medicine
Practicing in Nevada for eight years. 

Srinivas N. Halthore, MD
MountainView Hospital
Pediatric Neurologist
Practicing in Nevada for 19 years. 

Regan Holdridge, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for five years. 

Michael P. Horan, MD
Desert Institute of Spine Care
Neurology
Practicing in Nevada for 23 years. 

Nancy Hsiao, MD
Internal Medicine Specialists
Internal Medicine
Practicing in Nevada for 15 years. 

Andrew Hwang, MD
Urology Specialists of Nevada
Urology
Practicing in Nevada for seven years. 

Margaret Mei-Chi Hwang, MD
Southwest Medical Associates
Pediatrics
Practicing in Nevada for seven years. 

Kenneth Izuora, MD
University of Nevada School of Medicine
Endocrinology
Practicing in Nevada for three years. 
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Paul K. Treadwell, MD
Radiation Oncologist

 Dr. Treadwell is a leading expert in the local 
community for his work treating pediatric and 
gynecologic oncology patients. He frequently 
donates his time to provide cancer care to many 
uninsured or under-resourced individuals around 
Southern Nevada. 

• Voted “2013 Healthcare Hero” for his 
dedication to our community 

• Board Certified in Radiation Oncology 
• University of Nevada, Reno School of 

Medicine
• Residency: University of California, Irvine
• Serving Southern Nevada for over 17 years
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Tam T. Nguyen, MD
Radiation Oncologist

 Dr. Nguyen treats many forms of cancer and 
has received specialized training in prostate 
brachytherapy.

• Serves on the speaker’s panel for the 
American Cancer Society.

• Medical Degree: University of Missouri 
School of Medicine, Columbia, MO

• Residency:  University of Arizona
• Board Certified in Radiation Oncology
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Jelo’s Story
Jelo’s parents had one daughter, but when they decided it was time to give her a sibling, things didn’t happen as they expected. Knowing that mom was of 
advanced maternal age at 40 years old and with no success after trying for a while, they decided it was time to consult with a fertility specialist. After coming to  
see Dr. Littman, she found that not only did mom have a high FSH of 13, but she also had blocked fallopian tubes, therefore IVF was determined their best treatment 
option. After one cycle, it was a success. No more waiting for big sis, she had a little brother on the way. Congratulations to Jelo, our November Baby of the Month.

Red Rock Fertility Center is Nevada’s 1st and only boutique-styled center specializing in personalized physician care and expertise in an intimate, cozy setting.  
Giving the gift of life all year long...

Now with two convenient locations in Henderson and southwest Las Vegas!

Eva Littman,  
M.D., F.A.C.O.G.
Practice Director, Trained at  
Duke & Stanford Universities

“ Voted 2012 and 2013  
Top Infertility Doctor”

Mark Severino,  
M.D., F.A.C.O.G.
Medical Director, Board Certified  
in Obstetrics & Gynecology  
and Reproductive  
Endocrinology & Infertility

“ 2012 Compassionate Doctor Award”

Shannon L. McGrath,  
M.S.N., W.H.N.P.-C.
Women’s Health Nurse Practitioner, 
Received Master’s Degree in 
Nursing from Vanderbilt University 
with the Highest Honors

6410 Medical Center Street, Suite A • Las Vegas, NV 89148
870 Seven Hills Drive, Suite 103 • Henderson, NV 89052  

I  Schedule An Appointment Today  I  702.728.4906  I  Follow us on:

Photographer: Meghan Poort

View video of Jelo's story online at www.redrockfertility.com

Our November Baby of the Month.
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Ewa Olech, MD
University of Nevada School of Medicine
Rheumatology
Practicing in Nevada for two years. 

T.J. O-Lee, MD
University of Nevada School of Medicine
Pediatric Otolaryngologist
Practicing in Nevada for five years. 

Rupesh J. Parikh, MD
HealthCare Partners Nevada
Hematology/Oncology
Practicing in Nevada for eight years. 

David Parks, MD
University of Nevada School of Medicine
Pediatric Pulmonology
Practicing in Nevada for 19 years. 

Hiren Vasant Patel, MD
University of Nevada School of Medicine
Pulmonology; Critical Care
Practicing in Nevada for one year. 

Christian Quintero, MD, FACOG
Women’s Health Center
Obstetrics & Gynecology; Urogynecology
Practicing in Nevada for one year. 

Susan A. Reisinger, MD
21st Century Oncology
Radiaton Oncology
Practicing in Nevada for 15 years. 

Arthur O. Romero, MD
Pulmonary Associates
Pulmonary Medicine
Practicing in Nevada for three years. 

Lisa Joy Rosenberg, MD
Health Center at Touro University Nevada
Geriatrics
Practicing in Nevada for seven years. 

Shawn Allen Rowles, MD
University of Nevada School of Medicine
Pediatrics
Practicing in Nevada for three years. 

Wolfram Samlowsk, MD, FACP
University Medical Center
Hematology/Oncology
Practicing in Nevada for six years. 

Hamidreza Sanatinia, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for 12 years. 

James D. Sanchez, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for 21 years. 

Rebecca Lynn Scherr, MD
University of Nevada School of Medicine
Pedatric Gastroenterology
Practicing in Nevada for three years. 

Matthew Patrick Schreiber, MD
University of Nevada School of Medicine
Pulmonology/Critical Care
Practicing in Nevada for one year. 

Matthew Schwartz, MD
Comprehensive Cancer Centers of Nevada
Radiation Oncology
Practicing in Nevada for seven years. 

George G. Scleparis, MD
Southwest Medical Associates
Cardiology
Practicing in Nevada for 19 years. 

Ross Edward Seibel, MD
Southwest Medical Associates
Pain Management
Practicing in Nevada for nine years. 

Vipul Ashok Shah, MD
Kidney Specialist of Southern Nevada
Nephrology
Practicing in Nevada for three years. 

Hidenobu Shigemitsu, MD
University of Nevada School of Medicine
Pulmonology/Critical Care
Practicing in Nevada for one year. 

Aditi Singh, MD
University of Nevada School of Medicine
Internal Medicine
Practicing in Nevada for five years. 

Raj Prabhjot Singh, MD
Kidney Specialist of Southern Nevada
Nephrology
Practicing in Nevada for three years. 

Nick M. Spirtos, MD
Women’s Cancer Center of Nevada
Gynecologic Oncology
Practicing in Nevada for 16 years. 

Ned Stoughten, MD
Nathan Adelson Hospice
Hospice and Palliative Medicine
Practicing in Nevada for nine years. 

Elham Taherian, MD
University of Nevada School of Medicine
Rheumatology
Practicing in Nevada for five years. 

Mario F. Tarquino, MD
Internal Pain Specialists
Anesthesiology
Practicing in Nevada for eight years. 

Douglas A. Thomas, MD
Thomas Dermatology
Dermatology
Practicing in Nevada for 24 years. 

Michael D. Thomas, MD
Nevada Orthopedic and Spine Center
Pediatric Orthopedic Surgery
Practicing in Nevada for nine years. 

Brian D. Lawenda, MD
21st Century Oncology
Radiation Oncology
Practicing in Nevada for three years. 

Ranjit Singh Makar, MD
University of Nevada School of Medicine
Internal Medicine
Practicing in Nevada for one year. 

Kate Elizabeth Martin, MD
University of Nevada School of Medicine
Family Medicine
Practicing in Nevada for four years. 

A. Sean McKnight, MD
Internal Pain Specialists
Allergy & Immunology
Practicing in Nevada for nine years. 

Raul T. Meoz, MD
Cyberknife at Summerlin
Radiation Oncology
Practicing in Nevada for 28 years. 

Stephen (Steve) H. Miller
Summerlin Hospital Medical Center
Internal Medicine
Practicing in Nevada for 28 years. 

Devon Jelani Moore, MD
University Medical Center
Emergency Medicine
Practicing in Nevada for two years. 

Colleen Annette Morris, MD
University of Nevada School of Medicine
Pediatrics; Genetics
Practicing in Nevada for 27 years. 

Craig T. Nakamura, MD
Children’s Lung Specialists
Pediatric Pulmonology
Practicing in Nevada for 13 years. 

Marietta Nelson, MD
Eye Clinic of Las Vegas
Pediatric Opthalmology
Practicing in Nevada for 26 years. 

Beverly Ann Neyland, MD
University of Nevada School of Medicine
Pediatrics
Practicing in Nevada for 39 years. 

Matthew Ng, MD
University of Nevada School of Medicine
Surgery, Otolaryngology
Practicing in Nevada for 12 years. 

Anthony V. Nguyen, MD
Comprehensive Cancer Centers of Nevda
Hematology/Oncology
Practicing in Nevada for six years. 

Tam T. Nguyen, MD
21st Century Oncology
Radiation Oncology
Practicing in Nevada for 13 years. 
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Anu Thummala, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for eight years. 

Paul Vincent Tomasic, MD
Internal Pain Specialists
Endocrinology
Practicing in Nevada for eight years. 

Paul K. Treadwell, MD
21st Century Oncology
Radiation Oncology
Practicing in Nevada for 17 years. 

Shawn Toraki Tsuda, MD
University of Nevada School of Medicine
Surgery, Bariatric
Practicing in Nevada for six years. 

George S. Tu, MD
Lung Center of Nevada
Pulmonology
Practicing in Nevada for 13 years. 

Candice Hsulin Tung, MD
MDVIP
Internal Medicine
Practicing in Nevada for 13 years. 

Peter G. Vajtai, MD
Cardiothoracic, Vascular Surgery
Practicing in Nevada for 18 years. 

John Anthony Varras, MD
University of Nevada School of Medicine
Internal Medicine
Practicing in Nevada for 14 years. 

Brian Vicuna, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for six years. 

Nicholas J. Vogelzang, MD
Comprehensive Cancer Centers of Nevada
Hematology/Oncology
Practicing in Nevada for nine years. 

Alexandra Walsh, MD, MSPH
Comprehensive Cancer Centers of Nevada
Pediatric Hematology/Oncology
Practicing in Nevada for two years. 

Warren Lynn Wheeler, MD
Nathan Adelson Hospice
Hospice and Palliative Medicine
Practicing in Nevada for seven years. 

Nancy S. Yu, MD
Southwest Medical Associates
Internal Medicine; Pediatrics
Practicing in Nevada for seven years. 
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D ramatic custom home on the golf 
course within the luxury community of 
MacDonald Highlands. The outstanding 
focal point in this home is the sweeping 

spiral staircase. The upstairs Owner’s Suite has a private 
retreat and luxury bath appointments including his and 
her separate areas. Approximately 5,514 square feet of 
living area with fi ve bedrooms, a separate library/offi ce, 
swimming pool and spa, four-car garage. Situated on the 
6th hole of DragonRidge Country Club, this estate offers 
stunning views of the golf course and its water feature. 
Asking price is $1,750,000. For a private viewing, please 
call MacDonald Highlands Realty at 702.614.9100.

Grandezza 

LAS VEGAS’ PREMIER LUXURY COMMUNITYLAS VEGAS’ PREMIER LUXURY COMMUNITY

  MACDONALD HIGHLANDS REALTY, LLC

  702.614.9100, Ext. 200  �  552 S. Stephanie St., Henderson, NV 89012  �  MacDonaldHighlands.com
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S P E C I A L R E P O R T

ttorneys, like doctors, have highly special-
ized skills that are in high demand, espe-
cially in today’s increasingly legalistic 
world.  The following pages feature a spe-
cial report that gives the reader the oppor-

tunity to receive legal advice at a fraction of the cost (in 
essence 100 percent off the lawyer’s normal rates).  The 
following pages offer free legal advice in the form of 

attorney written columns on a variety of topics ranging 
from the Affordable Care Act to campaign finances.
 Featuring several well-respected attorneys through-
out Nevada, Legal Opinions is an invaluable tool for 
business professionals and certainly an issue to keep 
on the shelf for future reference.  For any business in 
need of an expert legal opinion on any of the follow-
ing topics, read on.

A
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Chapter 11 for Individuals

Armstrong Teasdale, www.armstrongteasdale.com

 Chapter 11 is primarily a vehicle for businesses to reorganize, but 
can also be utilized by individuals (i) who have debts that exceed the 
limits for “wage earner” repayment plans under Chapter 13; and/or (ii) 
earn too much to be eligible for a Chapter 7 liquidation.  For example, 
Chapter 13 is only available to debtors with less than $383,175 in un-
secured debt (debts that are not secured by property, such as credit 
card debt and medical bills) and less than $1,149,525 in secured debt 
(debts in which a creditor can take the property securing the debt if it 
is not paid).   On the other hand, Chapter 7 filers in Nevada must not 
exceed the median income level set for this state. [1]  Creditors who 
have experienced Chapter 11 in a business setting should be aware that 
the process in individual cases differs in at least three ways.  
 The goal of any Chapter 11 case is for the debtor to obtain a dis-
charge of pre-petition debts.  In a business case, that occurs when a 
bankruptcy court “confirms” a plan of reorganization that provides 
for payments to creditors.  In an individual case, that happens when 
a debtor completes all required plan payments. Subject to certain ex-
ceptions, the duration of the plan in a business case will be based on 
the time necessary to pay creditors in accordance with the plan terms 
and could vary in duration and amount.  An individual, however, is 
simply required to commit his projected “disposable income” for a 
period of five years.  Disposable income is typically determined by 
looking at the debtor’s current monthly income less his “reasonable” 
expenses.   If and when an individual completes five years’ worth 
of payments, he receives a discharge.    An individual can shorten 
this period by providing for payment in full to all creditors before 
the expiration of the five-year term.  Upon completion of the pro-
posed payments, the debtor will receive a discharge and the case 
will be closed thus foreclosing a creditor’s opportunity to move to 
modify the plan in the event an individual debtor’s income starts to 
rise.   Creditors in individual cases should review budgets carefully 
and consider filing an objection with the bankruptcy court where 
expenses appear overstated.  
 A second difference between individual and business reorganiza-
tions involves the “absolute priority rule.”[2]   In the typical business 
reorganization, the “absolute priority rule” prevents shareholders from 
retaining their equity in the company without first paying unsecured 
creditors in full.   However, there are conflicting court decisions as to 
whether the “absolute priority rule” should apply in Individual Chap-

ter 11 cases.  The most recent cases decided in Nevada have held that 
the “absolute priority rule” should not apply in the Individual Chapter 
11 case, but other circuits have reached the opposite conclusion, such 
as the Fifth Circuit Court of Appeals in May of this year. Creditors 
should thus be especially vigilant in an individual case since the abso-
lute priority rule may not apply and ensure full payment.
 Finally, in community property states such as Nevada, all marital 
property, including post-petition marital property, becomes property 
of the estate even if the debtor’s spouse does not jointly file bank-
ruptcy.  Therefore, when the debtor receives a discharge, the dis-
charge prevents any creditor from attaching community property in 
which the non-debtor spouse has an interest.  Thus, a non-debtor 
spouse is protected by a “Community Property Discharge Injunc-
tion.”[3]   A creditor’s only recourse against the non-debtor spouse 
would be to execute on the non-debtor spouse’s separate property.  
 In conclusion, haste does not necessarily make waste when it 
comes to the Individual Chapter case.  The most successful debtors 
seem to be proactive verses reactive, not even entering a Chapter 11 
proceeding until an exit strategy is formulated.  Conversely, credi-
tors who delay and fail to become involved in the reorganization 
process early on may have their rights negatively affected.  

About the Authors
 Tracy M. O’Steen is an Of Counsel attorney with Armstrong Teas-
dale. She has experience with bankruptcy matters, distressed loans, 
commercial loan transactions, receiverships and other related com-
mercial litigation. Brandon P. Johansson is an Associate with Arm-
strong Teasdale. He has experience in areas of commercial litigation, 
creditor’s rights and insolvency, receiverships and real estate law. Both 
authors are members of Armstrong Teasdale’s Financial and Real Es-
tate Services practice group and are based in Las Vegas, Nevada. They 
may be reached at www.armstrongteasdale.com or 702.678.5070.

[1] Section 707(b)(2) of the Bankruptcy Code applies a “means test” to determine whether 
an individual debtor’s chapter 7 filing is presumed to be an abuse of the Bankruptcy Code 
requiring dismissal or conversion of the case (generally to chapter 13). Nevada bankruptcy 
filers must compare their income to the median income for a household of the same size 
in Nevada.  If the income is below the Nevada median, then the individual is presumed 
eligible to file under Chapter 7.  For Nevada, the state median income is $44,924 for the 
individual earner, $55,674 for families of two or three people, and $66,562 for families 
of four.  For cases filed after April 1, 2013, add $8,100 for each person in excess of four. 
[2] See 11 U.S.C. §1129(b)(2)(B)(ii).
[3] See 11 U.S.C. § 524(a)(3).
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You don’t need a large law firm 
to handle every case. But it’s 
important to know that when 
you hire Armstrong Teasdale, 
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effectiveness of our Las Vegas/
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Estate Tax Changes
Require Immediate Attention

Jeffrey Burr, Ltd., www.jeffreyburr.com

 Many people likely recall Congress’ so-called “fiscal cliff” 
negotiations at the end of 2012, which resulted in a great deal 
of commotion regarding changes to the income tax.  Most of 
us have encountered these changes to some degree, but fewer 
people are probably aware that as a result of the “fiscal cliff” 
negotiations Congress also enacted permanent changes to the 
federal estate and gift tax laws effective this year.  Other than 
adjustments for inflation the new laws do not have any built-in 
changes, expiration dates, or reversions to prior laws.  
 As a result of these permanent changes, new planning op-
portunities are available.  Many married couples that have pre-
viously established a revocable trust now have an opportunity 
to simplify their estate plan in a way that can alleviate a huge 
administrative burden upon the passing of the first spouse to 
die.  Because this opportunity to simplify is forever foreclosed 
once the first spouse passes,  immediate action should be taken 
before it is too late. 

Some highlights from the new laws:  

 Unification of Estate and Gift Tax: Increases in the estate tax 
“exemption amount” started in 2004 and resulted in a discon-
nect between the estate tax and gift tax exemption amounts.  
For example, the estate tax exemption amount in 2009 was $3.5 
million while the lifetime gift tax exemption was $1 million.  
The new law re-unifies the exemption amount and tax rate that 
apply to both lifetime gifts and the estate tax.
 $5.25 Million Exemption: The exemption amount is actually 
a cumulative credit available on gift tax and estate tax returns 
that allows a person to transfer up to $5.25 million during life 
and at death without paying any estate or gift tax.  
 40% Tax Rate:  Each dollar transferred in excess of the ex-
emption amount is subject to the gift tax with the maximum tax 
rate being 40%.
 Portability:  The exemption amount is now “portable” be-
tween spouses, meaning that a surviving spouse gets to use a 
deceased spouse’s unused exemption amount.  

 This concept of portability leads to an opportunity to sim-
plify estate planning for many people.  Under the old estate 
tax laws the exemption amount was available only if utilized.  
Assets transferring directly from one spouse to another would 
not utilize the exemption therefore the deceased spouse’s ex-
emption would have been lost.  Many people implemented a 
special type of trust in their estate planning to prevent the loss 
of the first spouse’s exemption amount.  These trusts are known 
as “credit shelter trusts,” “exemption trusts,” “bypass trusts,” or 
“A-B Trusts”  and they necessitate the division of the trust into 
two separate trusts upon the death of the first spouse.  
 What Needs Immediate Attention and Why:  In most cases an 
old A-B Trust can be replaced by a “disclaimer A-B” trust to 
simplify a married couple’s estate plan.  This revised structure 
is advisable for the following reasons:  
 First, fewer couples are going to be impacted by the federal estate 
tax now that the combined exemption amount is $10.5 million; there-
fore the division of the trust does not provide any estate tax benefit.  
 Second, because of portability, the required division in the 
case of an A-B trust is an unnecessary complexity that can be 
eliminated using the disclaimer A-B trust.    
 Third, because the “bypass trust” is required to file an income 
tax return, the surviving spouse will have increased costs for prep-
aration of income tax returns, and the possibility of an increased 
income tax burden.  The income tax rules for trusts are somewhat 
peculiar and the highest tax rate is reached at only $11,950 of in-
come.  Residents of community property states that fund the “by-
pass trust” will find that the opportunity for a second step-up in cost 
basis at the death of the surviving spouse is lost and this can cause 
an increase in income tax burden for the beneficiaries of the trust.

About the Author
 Jason C. Walker is an associate attorney at Jeffrey Burr, Ltd. 
He has a background in accounting and is licensed to practice in 
Nevada. Please contact the offices of Jeffrey Burr, Ltd. for a com-
plimentary review of your estate plan and more information about 
the new estate tax laws at (702) 433-4455 or jeffreyburr.com.
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Campaign Finances
— But I want to Give More!

Gordon & Silver, www.gordonsilver.com

 “I am not a crook.” In the wake of violations in the Watergate 
Scandal, the Federal Election Commission (FEC) was created 
in 1974 to oversee and enforce campaign finance regulations 
and the Federal Election Campaign Act was amended to limit 
campaign contributions.  Two years after the Watergate scan-
dal, the US Supreme Court in the case of Buckley v. Valeo heard 
its first challenge on the limit to campaign contributions.  In 
that ruling, the Court recognized the importance of the First 
Amendment carefully drawing a distinction between contri-
butions and expenditures. Expenditures were a form of direct 
personal expression.  A limit on contributions, however, was 
necessary to prevent corruption or the appearance of corrup-
tion and as such the highest court upheld the limit.    Through 
the years, the laws related to campaign contributions have been 
reviewed and expanded. 
 In the 2010 landmark case of Citizens United v. FEC, the 
United States Supreme Court eliminated the ban on corporate 
spending in elections declaring the restrictions on independent 
expenditures by corporations in federal elections campaigns un-
constitutional.  Corporations are an important part of the country 
and the state of the law prior to Citizens “muffled the voices that 
best represent the most significant segments of the economy.”  In 
Citizens United, it was Justice Kennedy’s opinion that “If we be-
lieve that fair elections require a free airing of all opinions, than 
restrictions on campaign finance are the most dangerous forms 
of censorship.”  
 Fast forward three years and the landscape of political con-
tributions may once again change.  On October 8th the United 
States Supreme Court heard arguments in the case of McCutch-
eon v. FEC.  Depending on the Court’s decision, McCutcheon 
could alter the limit on the total amount an individual donor can 
spend on federal candidates. 
 McCutcheon, an Alabama businessman, donated thousands 
of dollars to 16 different candidates and various party commit-
tees during the last election cycle but thousands wasn’t enough. 
He would have given more but the current state of the election 
law prohibited him from doing so.  Under the current federal 

campaign finance law, political contributions by individuals 
are limited to $123,000 for the 2013-2014 cycle.  The $123,200 
donation amount is then broken down into specific dollar lim-
its for candidates ($48,600), national party committees and 
certain political committees ($74,600).   Additionally, contri-
butions to a specific candidate for federal office, per election, 
per cycle can only be $2,600 (or $5,200 in a two year election 
comprising of primary and general election).   McCutcheon be-
lieves the law violates the First Amendment right to freedom 
of speech.  He has not challenged the $2,600 limit but rather 
wants the ability to give the maximum to as many candidates as 
he wants.  He cannot do that without violating the $48,600 lim-
it.  As a result he filed a lawsuit along with the Republican Na-
tional Committee to challenge contribution restrictions.  From 
the FEC’s perspective, tighter campaign finance restrictions 
are necessary to fight corruption.  This case has brought two 
very distinct sides to the table.  In fact, twenty amicus (friend 
of the Court) briefs were filed supporting both sides.  For those 
in favor, they believe since donors would still abide by the indi-
vidual base limits on contributions it shouldn’t matter whether 
they contribute that amount to one or 535 candidates.  They say 
that the aggregate limit is not narrowly tailored to achieve the 
government’s stated goal of preventing corruption or the ap-
pearance of corruption.  Those across the aisle on this issue are 
concerned that if the court strikes down the aggregate limit it 
would open the floodgates for a surge of money and influence 
in federal elections.   During oral argument even the Justices 
seemed at odds.  Restrictions on campaign contributions, Jus-
tice Ruth Bader Ginsburg said “promote democratic participa-
tion.” “Then the little people will count some, and won’t have 
the supper-affluent as the speakers that will control the elec-
tions.” Justice Antonin Scalia sarcastically, in response stated, 
“I assume that a law that only prohibits speech off 2% percent 
of the country is ok?”  
 As we wait for the highest court of the land to make a de-
cision, what is more important - the protection of the First 
Amendment or the protection from corruption?
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Holland & Hart, www.hollandhart.com

 No issue in last five years has been as polarizing as health care 
reform.  Baring a repeal of the law, however, ACA will forever change 
the way Americans obtain health insurance coverage, access health 
care services and view the health care system.  
 For businesses, understanding and complying with ACA will 
soon become a reality of everyday life.  The many upcoming 
changes include:

• October 2013: State run health insurance exchanges, including 
Nevada’s Silver State exchange, began offering enrollment for 
health insurance coverage to individuals and small business.  
This includes subsidized coverage for certain businesses and in-
dividuals.  

• January 2014: All legal residents of the United States, with limited 
exceptions, will be required to maintain minimum essential cov-
erage or pay tax penalties.

• January 2015: Large employers (with at least 50 “full-time equiva-
lents”) must offer affordable coverage of a minimum value to 
employees and dependents or face tax penalties.

 In preparing for ACA, businesses should start their compliance ef-
forts by taking the following steps:

1. Assess whether you are a “large” or “small” employer under 
ACA – Assessing your classification under ACA will provide a 
baseline from which many decisions will follow.  This is done 
by calculating the number of “full-time equivalents,” essentially 
the number of full-time employees plus the equivalent number 
of hours worked by part-time employees.  Employers with 50 
or more full time equivalents must provide affordable benefits 
of at least a minimum value to full-time employees or pay tax 
penalties starting in 2015.  Employers with less than 50 full-time 
equivalents have no obligation to provide coverage to employees 
and employers with less than 25 full-time equivalents may be eli-
gible for subsidies to purchase coverage.  

2. Review how your business is currently staffed – While part-time em-
ployee hours count towards the calculation of full-time equiva-
lents, large employers will be subject to a tax penalty only if any 
full-time employee (not a full-time equivalent) receives a subsidy 

for a policy purchased from an exchange.  To receive a tax credit, 
an employee’s household must earn 400 percent or less of the fed-
eral poverty level and not have the opportunity to obtain afford-
able coverage from their employer.  “Affordable” coverage exists 
where the employee contribution for the employee’s own cover-
age is less than 9.5 percent of the employee’s household income.  
In reviewing how your business is staffed, you should, therefore, 
consider: full-time versus part-time employees, use of indepen-
dent contractors or staffing agencies, whether employees may be 
eligible for subsidized coverage and what dollar amount would 
constitute “affordable” coverage for your employees under ACA.

3. Explore the different options for purchasing coverage – Em-
ployers and employees will have various options for the purchase 
of coverage under ACA.  For example, employers with less than 
50 full time employees may purchase coverage through the ex-
change in 2014.  In 2016, the availability to purchase coverage 
from the exchange will expand to employers with less than 100 
full-time employees.  Other options include participating in pri-
vate exchanges and providing self-insured coverage (rather than 
purchasing commercial insurance). In many situations, employ-
ers may be best served by dealing with an insurance carrier with 
which they have a longstanding relationship.

4. Evaluate factors unrelated to ACA – Providing insurance cover-
age is not just about complying with the law.  If your business 
provides coverage now (when not legally required) it is important 
to consider the reasons why coverage is provided.  These can in-
clude attracting and maintaining quality employees, promoting 
employee health and the tax benefits associated with employee 
benefit plans.  Likewise, when considering whether to reduce 
worker hours, your business should assess the cost of hiring and 
training new part-time employees, whether long standing em-
ployees may seek other employment and the risks that may be 
associated with hiring additional employees (e.g. employment 
claims, liability exposure, customer service concerns, etc…)   

 
 Engaging in these steps will help your business evaluate the 
need for coverage, identify the potential benefits and penalties and 
provide a framework for making difficult health insurance coverage 
decisions now and in the future.
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Hutchison Steffen, www.hutchlegal.com

 Your customers are talking about you – and the whole world is 
listening:    
 “Total rip-off!”
  “Terrible customer relations.” 
 “Completely botched it and charged me twice as much as quoted.” 
 When unhappy customers post these types of comments 
(or worse) about your business on-line, your reputation – 
and business – can suffer. For most businesses, especially 
small companies, reputation is critical. The Internet is the 
new Yellow Pages of the modern world. People flock to the 
Internet to look-up businesses, including customer reviews. 
It’s difficult to manage your reputation on-line when ev-
erybody is a critic. Websites dedicated as a platform to al-
low customers to publish their gripes and complaints are 
proliferating on the Internet. These companies take anony-
mous complaints without verifying its truth and post them 
on the Internet. Many feel that these companies are created 
in order to blackmail companies – not to help consumers. 
Perhaps you have people posing as customers who are ac-
tually disgruntled ex-employees, company competitors, etc. 
Perhaps you have disgruntled customers who completely 
misrepresent the facts and publicize information that is 
completely false. What legal remedies do you have when 
complaints are posted to the Internet that degrade, slander 
and humiliate people and companies? Unfortunately, there’s 
no easy resolution. 
 Pursuing an action against a website that hosts these negative 
comments has proven difficult. Most courts have found that these 
websites are immune to suit under the Communications Decency 
Act (CDA), when negative, false or defamatory information was 
posted by a third party. For example, in Black v. Google, Inc., the 
Ninth Circuit held that Google was not liable for an anonymous 
negative review posted on Google’s websites. Several courts have 
also denied requests for injunction to remove negative reviews, 
holding that the claims are barred under the CDA, for example, 
Reit v. Yelp!, Inc. a New York court held that Yelp.com did not 
have to remove negative reviews about a dentist’s office that 
caused his business to drop by half.

 However, some courts have found that the CDA doesn’t protect 
a website when a person sues only for injunctive relief, and not for 
damages. (For example, Mainstream Loudoun v. Board of Trust-
ees of Loudoun County Library, and Doe v. Franco Productions.)
 When an online review crosses the line from negative to libelous, 
courts are more receptive to plaintiffs. In Eppley v. Iacovelli, a plas-
tic surgeon sued a former patient who created websites, posted false 
reviews, made false videos on-line, and even threatened to commit 
suicide and publicize it to destroy Dr. Eppley’s career. The court 
granted an injunction requiring Iacovelli to remove all defamatory 
comments, videos, and websites from the Internet, and prevented her 
from making any similar statements in the future. Another court is-
sued an injunction in Townson v. Liming, where the defendant ad-
mitted to creating false reviews online. Courts in other cases have 
allowed business to sue based on false, defamatory statements; Lynch 
v. Christie involved a chiropractor who was falsely accused of sexual 
assault by a former patient on Facebook; the Court allowed Dr. Lynch 
to pursue his claim, and denied Christie’s motion to dismiss the case. 
 Ultimately, a business affected by a defamatory online review 
faces an uphill battle. Because websites are almost entirely immune 
from suit, the appropriate course of action is to pursue the negative 
reviewer directly. Plaintiffs may be successful in obtaining an injunc-
tion ordering the reviewer to remove the negative or false review as 
discussed above, and courts (for example, Dietz Development LLC v. 
Perez) have also held that monetary damages are an appropriate rem-
edy for a business affected by false and defamatory online reviews.

About the Firm
 Founded in 1996 by Mark A. Hutchison and John T. Steffen, 
Hutchison & Steffen is a proven, AV-rated, law firm built to serve 
business owners. Now one of Nevada’s largest law firms, it has 
built its reputation on outstanding results for its clients. Jury ver-
dicts and results obtained by the Firm have been reported in The 
New York Times, The Wall Street Journal, Los Angeles Times, and 
other publications. The Firm employs top legal talent combined 
with hard work to ensure that clients’ legal needs and expecta-
tions are met. For more information about the Firm, please visit 
www.hutchlegal.com or call (702) 385-2500.
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Homeowner’s Bill of Rights

Schwartz Law Firm, www.schwartzlawyers.com

 On October 1, 2013, Nevada’s Senate Bill 321, or what is com-
monly referred to as the Homeowner’s Bill of Rights (HBR), went 
into effect. The HBR applies only to owner-occupied homes, and 
adds the following steps to the foreclosure process:

• No less than 30 days after a homeowner defaults, but at least 
30 days before a lender either (a) files a “notice of default 
and election to sell” or (b) begins a judicial foreclosure, 
notice of the homeowners rights must be given in writing 
by the lender.

• The notice of the homeowner’s rights must include infor-
mation about the borrower’s account, including its status, 
foreclosure prevention alternatives offered by the lender, 
and a statement of facts describing the lender’s right to 
foreclose.

• Lenders must first try to contact borrowers before they be-
gin the foreclosure process and provide the borrower with 
a single point of contact.

• Lenders are prohibited from the practice known as “dual-
tracking”, which prohibits a mortgage servicer, trustee, 
mortgagee, or beneficiary of a deed of trust from continu-
ing or pursuing the foreclosure process, once an applica-
tion for a foreclosure alternative is pending, such as a short 
sale or loan modification.

• For lenders who elect to pursue a judicial foreclosure, the 
borrower may elect to participate in Nevada’s foreclosure 
mediation program.

 It is too soon to know whether this new statute will 
help or hurt Nevada’s real estate market. What is certain is 

that pursuant to the recent national settlement among the 
five largest mortgage servicers in the United States, nearly 
60% of all owner occupied homes in Nevada are currently 
receiving the treatment required by the HBR.  Important-
ly, the Homeowner’s Bill of Rights does not apply to any 
lender, regulator, or mortgage servicer which foreclosed on 
100 or fewer owner-occupied homes in Nevada.  While this 
new statute does seek to give some certainty to homeown-
ers seeking foreclosure alternatives, borrowers and lawyers 
should make certain the statute applies to their loan prior to 
seeking its enforcement.
 Finally, the purpose and intent of the HBR is positive. While 
the short-term effects of the new statute may slow down Ne-
vada’s housing recovery, to the extent it gives owner occupied 
borrowers a clear path to foreclosure alternatives, the statute 
should help level the playing field.  If the playing field becomes 
level, housing stability should follow right behind.

About the Author
 Sam Schwartz is an attorney at law and a real estate broker. 
Prior to starting his own firm, Mr. Schwartz practiced com-
mercial bankruptcy law, representing debtors and creditors on 
a broad range of business reorganization and restructuring 
matters involving a variety of industries.
 Specifically, Mr. Schwartz represented numerous clients in 
chapter 11-related matters and now represents both consumers 
and businesses in all forms of restructuring, bankruptcy and 
workouts. In addition to handling all aspects of bankruptcy 
and restructuring workouts, Mr. Schwartz worked on corpo-
rate matters, specifically acquisitions, mergers, and general 
corporate representation. Mr. Schwartz also handles all as-
pects of real estate short sales and has helped manage the sale 
of under-water properties in the states of Nevada, California, 
Arizona, Florida and Illinois.
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Cover Story | Rural Nevada

Developing Economies 

 So what do counties do to bolster their 
economies? Depends on their resources for 
attracting businesses and individuals to their 
communities, said Hansen. They have to sell 
themselves. Some, like Elko with its myriad 
special events and booming economy, do a 
great job. Others, with fewer resources to 
market, have a harder time bringing in resi-
dents, visitors or industry. 
 It’s hard to find a consensus of what makes 
a successful rural county in Nevada, though 
it may be diversifying county economies that 
leads to success. Mining has always been cy-

clical, following the value 
of precious metals. By diver-
sifying, the counties are working on 
economic development programs that would 
bring more industry, more businesses and 
more tourism into their communities and 
looking at strengths to sell their areas – White 
Pine has significant land and is marketing to 
technology companies that need space.
 Communities that have struggled in 
the past, like Pahrump in Nye County, are 
working to diversify their economy, but it’s 
still possible to buy very expensive housing 
at very low prices. While there are limited 
high-paying jobs in the area, Pahrump is 

a vibrant community with residents who 
weathered the economic downturn and is, 
“seeing a lot of new growth and economic 
viability,” said Hansen.
 The territories NCOT divided the state 
into operate as distinct, volunteer-based 
organizations, separate from the destina-
tion marketing authorities like convention 
and visitors authorities. NCOT’s grants 
program was recently boosted to $1.4 mil-

Continued from page 11
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Cover Story

lion in matching marketing grants for rural 
tourism entities.
 While growth in areas like Elko isn’t at-
tributable to tourism, the growth is condu-
cive to tourism. Growth in mining counties 
leads to new housing and hotels, updated 
infrastructure, enhanced superstructure.
 “For mining industry workers to live 
here, along with that comes infrastructure 
improvements, and that helps tourism,” 
said Claudia Vecchio, director, NCOT. “In 
Nevada, infrastructure is a major issue for 
travelers, and we welcome these mining 
companies building up the infrastructure, 
it’s a huge boost to tourism.”

Community Involvement

 A rural community’s strength is of-
ten built around community pride, said 
Dahlen, and the way people in a communi-
ty will pull together around specific prob-
lems. The challenge is then getting people 
involved on a daily basis. 
 Leadership training programs address 
those challenges. Close to 200 people 
have gone through Douglas County’s 
program since its inception; University 
of Nevada, Reno offers rural community 
leadership training programs through its 
Cooperative Extension. Often it’s not so 
much a lack of leadership in these areas 
as a lack of understanding how decisions 
are arrived at and what roles are for elect-
ed officials, said Dahlen. 
 “I’m very pleased that after the down-
turn and the desperation in the economy 
nationwide and in the state, rural Nevada 
seems to be rebounding in most communi-
ties that were hit the hardest, and recover-
ing in a very positive manner,” said Han-
sen. “The people in rural areas are hard-
working and they’re making things turn 
around and happen. I think we’re all going 
to be better off as a result of it. Diversi-
fication of rural Nevada economies is the 
most important thing those communities 
could be doing right now, and it’s better to 
try to bring someone into a healthy, vibrant 
community and show them how great it is 
than to try and attract businesses when the 
economy is depressed.”
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Connect2Compete Back-To-School Fair

Stars of Science

When it comes to education, 
Cox Communications is

First in our Class
From our Stars of Science awards program for high school students to  

the thousands of families who benefi t from our annual Back-to-School Fairs, 
Cox Communications is proud of its support of education 

in Southern Nevada.

Hundreds of public and private schools in our community receive complimentary  or 

reduced rate services courtesy of Cox Communications while our Connect2Compete
 initiative helps low-income families bridge the Digital Divide with discounted  

Internet service. Through our Cox Knowledge College initiative, we provide funding 

 and support for Southern Nevada’s educational needs with special focus on  

Science, Technology, Engineering and Math education and programs.  

We’re proud to be
First in our Class.
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applicants, specifically in science, math and 
technology. Their skills are extremely weak. 
We’ve had to, I hate to use the word “dumb” 
down the courses but start at lower level math-
ematic courses than we’ve had to in the past 
and we’re seeing that trend. Probably what we 
need to do collaboratively in Las Vegas is be-
gin to support each other and support under-
graduate, lower-level initiatives to help funnel 
them through and bring them up to the stan-
dards that we need them at the college level.
Steve Buuck: Data, execution, accountability 
- certainly statewide: those would be the key 
issues. Selfishly, from Faith Lutheran’s stand-
point, it’s finances. We’re the largest private 
school in Nevada with 1,466 kids but we have 
a master plan to grow to 2,700 kids. The deli-
cate balance is how much to charge. You want 
to be affordable for all of God’s kids. 
Dan Klaich: It’s pretty clear that one of the 
greatest needs in the state is for a more highly 
educated populous whether they’re at the 
professional level or certificate levels. That’s 
kind of a given. We need to create a culture 
that values education in this state. That is, by 
and large, sorely missing. And we’ve got to 
address the adequacy issue of funding edu-
cation in this state. I do not believe – and I’ll 
only speak for higher education – that we’re 
adequately funded to do the job that we’re 
expected to do and, as a state, we’re going to 
have to face up to that. 
Dal Sohi: When we talk about improving ed-
ucation, we’re really talking about improving 
the ability of the teachers. They’re standing in 
front of those kids every day; they need to be 
able to deliver what those kids need. The big-
gest challenge that exists for us is to continue 
supporting and growing the teachers that are 
in front of the kids every day. When you talk 
about things that you bring into your school 
only two things appreciate in value: the teach-
ers and the students. Our challenge, whether 
you’re in a public environment or independent 
environment, is to grow those individuals as 
teachers. 
Lori Bryant: There seems to be an over-
whelming fear of teachers – that they’re not 
empowered, that “No Child Left Behind” 
has been taken too far or perhaps misinter-
preted in that when a child is not ready to 
move on [the teacher’s] hands are tied and 

rom kindergarten to college gradu-
ation, Nevada’s education system 
has overcome a multitude of hur-
dles in recent years.  Even so, the 
system still has a long way to go.  

Coming together to discuss issues Nevada 
faces in regards to education, a combination 
of business leaders, economic development 
resources and leaders in education recently 
met at the Las Vegas offices of Cox Commu-
nications.
 Connie Brennan, publisher and CEO of Ne-
vada Business Magazine served as moderator 
for the event. These monthly roundtables are 
designed to bring together leaders to discuss is-
sues relevant to their industries.  Following is a 
condensed version of the roundtable discussion.

What challenges does 
education face?
Pedro Martinez: The biggest issue we face as 
a state is changing our results, changing our 
data. Everyone knows what our data looks like 
and I think it shows up the same in K-12 and 
higher education. It’s really changing our data 
statewide and boosting graduation rates and 
having children learn more.
Judith Steele:  From my point of view, the 
biggest challenge in the state is execution. We 
have great ideas; we have great talent. It’s tak-
ing ideas and scaling them up across systems 

F
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[and showing] that we have these pockets of 
excellence across the state. It’s how you ex-
ecute something to another level and scale it 
up so it’s sustainable.
Susan Waters: Our greatest challenge is to 
improve the data and improve the results. 
From my standpoint in dealing with many of 
the students that we have, which are very much 
high risk and at risk, that one of the many miss-
ing pieces to this puzzle is a strong connection 
between community business and education, 
whether it’s public or private education. Just 
looking at some of the results that came out re-
cently from The Annie E. Casey Foundation, 
in terms of the stats for Nevada, they are very 
telling. We can look long and hard at the results 
or lack of results in many ways in our public 
education system but I think what’s missing for 
us is to look beyond those results to the fun-
damental reasons that may be impacting that 
achievement or lack of achievement. That’s 
critical for us as we move forward. 
Renee Coffman: We would like to see more 
Nevada-based feeders coming into our pro-
grams. Our programs are all, with the excep-
tion of one, at the Masters level or the profes-
sional doctoral level. Unfortunately we don’t 
see a whole lot of candidates prepared to go in 
at that level and bring into our programs in the 
health sciences.
Julie Williamson: We serve a majority of 
military population but I would echo the same 
thing in that it’s difficult finding qualified 
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they’re moved on anyway. That’s what’s 
leading to this issue so we need to look a lit-
tle bit deeper about empowering our teach-
ers to be able to make these choices based 
on results. You talk about accountability but 
if you tie their hands you’re not empowering 
them to be accountable. 
Pat Skorkowsky:  There are several issues. 
Achievement overall is an issue. We have 
to increase our achievement. I agree with 
Superintendent Martinez; he and I are very 
much aligned in our thinking in that things 
need to be changed. The second [issue] is, we 
have to look at the people that we hire. The 
community, and the system itself, does not 
always attract the best and brightest. That’s a 
challenge for me, especially when I’m hiring 
1,900 teachers a year. The third is results. We 
have to look at the ROI of the programs cur-
rently in place to see if they’re working effi-
ciently. If they’re not, then we need to change 
something. We need to look at educational 
opportunity, and all means all – not just by 
zip code. That means every student in every 
classroom. Two more pieces we really need 
to focus in on are the opportunity for innova-
tion and having the freedom for schools and 
teachers to take that next step to get to better 
results. Funding is a piece we’re not going to 
be able to challenge much and change. The 
last piece is parent engagement. [We need to] 
get our parents involved in their own child’s 
education so that it is not just the school that’s 
responsible for that child. So [the parents] 
don’t just drop them off at school and expect 
that we do everything; it is a partnership. 
Those are our challenges.
Klaich: We haven’t addressed English lan-
guage learners at all. If we talk about the chal-
lenges that we all face in higher education, 
that’s a huge problem that we’ve got to deal 
with. And it’s great opportunity for this state. 
Elaine Wynn: The biggest challenge for me 
is, how to stop the drop in American edu-
cation? Your math teacher was right – al-
gebra matters, common core standards are 
vital, too. Let’s raise the bar in American 
schools. Nevada is a common core stan-
dard state. If I were to go to any meeting 
with friends of mine and business people 
and say, please raise your hand if you know 
what common core standards are, I prom-

ise you maybe one in 10 would.  This is our 
challenge, as always: communicating the 
new super-imposed model that we hope 
will bring us all to the hallowed ground. 
For me, that’s what keeps me up at night, 
how are we going to be able to commu-
nicate this extraordinary work that’s going 
on now as a result of over a decade of work 
by states across the country, including us, 
to do what we want, which is to improve 
student achievement. 
Michael Harter: My world is primarily 
healthcare and medicine and the challenge 
always has been to graduate a sufficient num-
ber of healthcare professionals who accom-
modate the needs of our community. We are 
facing a tremendous challenge beyond the 
normal challenges we’ve had in producing 
healthcare professionals. Currently we rank 
46th in terms of physicians per 100,000 pop-
ulation. Probably a statistic most of you have 
experienced if not heard. What has happened 
is the majority of our Touro graduates and 
the majority of the Reno graduates have left 
the state for their residency programs. About 
70 percent of physicians practice in the state 
where they do their residency. We’re encour-
aging hospitals, we’ve talked to the county 
commissioners and we’ve talked to legisla-
tors about increasing the number of residency 
programs in the state in order to address the 
horrific shortage that we have now, but we’re 
going to be facing in greater detail later on. 

How big of an issue is 
accountability?
Geoffrey Lawrence: We need an increase 
in accountability at the school level, teacher 
level and the student level. One of the phi-
losophies we have is that public education 
is very important, but there are many dif-
ferent delivery vehicles we can choose for 
it. Having a monopoly on education is just 
one of those vehicles. Some of the most pro-
gressive nations in the world have a kind of 
organic splinter system that works. We may 
have a universal voucher system, for in-
stance. We think that could add a lot of val-
ue to Nevada. We think that teachers need 
increased accountability and that could be 
achieved through a longitudinal data track-
ing system for students so we can see which 
teachers are the most effective and reward 
them significantly so they stay in the sys-
tem. Create an incentive for other talented 
professionals to enter the classroom as well. 
For those teachers that aren’t doing well, we 
can identify who they are and give them the 
help they need to improve or, if they just 
don’t have the talent, there’s no reason to pe-
nalize our children by keeping them in the 
classroom. Teachers that are failing need to 
be shown the door. 
Wynn: Everybody is now wanting account-
ability and, despite the challenge of that, 
there is a fairness issue as well. We un-
derstand that in view of this public/private 
trust issue, if we don’t make our communi-
ties aware and sensitive to the business of 
education we will have a system where we 
come up with a variety of wonderful ideas 
but never have total buy-in.  Hopefully, to 
that end, [the goal is] to create this culture 
that will value education. We know that 
resources are difficult – they’re not only 
difficult here, they’re difficult everywhere. 
That’s an ongoing, moving target which 
requires greater efficiency, and that’s a con-
stant given that we have. When our teach-
ers get paid more and it becomes more 
competitive we’ll get perhaps better teach-
ers. This is not to say that we don’t have 
magnificent teachers as a part of the work-
force who have taken the vow of poverty 
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and they show up because their hearts are 
so big. And, the parents, naturally, have the 
single most important role to play because 
they are the ultimate people who hold us all 
accountable.

Is increased funding 
a possibility?
Kevin Page:  Unfortunately, the reality is, 
we’re not going to have increased funding. 
It’s going to be a new day and it’d be nice 
to get it but I think we’re going to have to 
do more with less. When people come from 
outside Nevada, the reputation is that we 
don’t care about education. But, I think, 
when they get here they realize people in 
education really care about it. We need 
more outreach to the business community 
and we’re doing a lot of things much better 
than people think. We have an inferiority 
complex and, if you give us time things will 
be much better.

Mike Richards: Our obligation is to work 
past resources because the resources we 
have will be the resources we have. We’ve 
got to reach out more to the community, to 
the business and industry and to the school 
district, one of our close partners. [We need 
to] create the workforce that Southern Ne-
vada needs for the future and that’s our pri-
mary obligation and challenge. 

How is economic 
development 
impacted by 
education? 
Steve Hill: There needs to be a diverse set 
of job opportunities for the graduates of all 
these programs whether that’s at the high 
school level or the community college level 
or a private institution or an advanced de-
gree. The community has always provided 
that and often the education system is a re-
flection of what the community needs. That’s 

changing. The gaming industry has led the 
economy, particularly in Southern Nevada, 
for a long time. It will continue to be the 
biggest part of our economy but our growth 
needs to come in a more diverse way. We 
concentrate on providing those opportunities 
or helping to provide those opportunities for 
graduates; give them something that they can 
look at for the work that they have to do.
Tom Skancke: I’ve been in this position for 
11 and a half months, I’ve lived in this com-
munity for 25 years. Every meeting I go to 
people look at me and they say what are you 
going to about education and I say I’m in the 
economic development business. They say 
well what’re you going to do about education, 
and I say I’m in the economic development 
business. Then, after I play that game for 
about 20 minutes and I realize that I’m losing, 
I just say I don’t know. Here’s what I do know: 
this community is starving for leadership in 
this arena. If we’re going to attract new busi-
nesses and contine to expand our economy 
and attract new industries from around the 
world, the biggest issue we run into here is 
K-12 and higher education. That’s not just 
funding, that’s coordination, cooperation 
and identifying these problems. We, in many 
cases, don’t have an educated workforce for 
those types of business that we are trying to 
attract. We can find them, but it takes time.
Wynn: The interesting news is that if we 
were in New Jersey or Arizona or Texas, the 
same roundtable discussion would be occur-
ring. These things are not unique. What is 
interesting to observe is that the focus now 
on education has broadened to where we 
discuss things from cradle to career. A lot of 
the things that have been mentioned today 
cover the span of lifetimes, and we’re very 
mindful of that. Most of you know we’ve 
been engaged in our own education reform. 
It’s resulted in a lot of legislative activity in 
the last two sessions that have adjusted the 
governance and expectations. Naturally, the 
whole key to everything we do is to increase 
student achievement. And we want to do it 
with an execution that has equity and is fair. 
These can certainly and should include ele-
ments of choice, because portfolios and a 
market driven economy are always prefer-
able to single methodology.

Kaempfer Crowell’s Nevada roots and local knowledge can help your business avoid 
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wning a small business in Nevada can be extremely re-
warding, but the stakes are high. Only half of all new busi-
nesses survive five years or more, and about one-third sur-
vive 10 years or more, according to the U.S. Small Busi-
ness Administration. Often entrepreneurs go into business 

with a good idea and a sharp focus on pursuing a passion but can 
overlook some key business needs and encounter avoidable pitfalls. 
There needs to be a clear idea of how the business will succeed.
 It’s important, when considering starting or buying a business, to 
ask five important questions and have answers to each one:

Time Constraints
 How much time will running this business take? Often, potential 
small business owners underestimate the amount of time and energy 
it takes to launch a new business. In recent years, many people have 
considered starting their own business after being laid off or as a way 
to generate additional income. But launching a new business is not 
an endeavor to jump into lightly. And the time needed to research, 
plan, market and operate a business may be more than expected. It’s 
important to know how much time an owner has available to invest 
in a small business to make it successful. Make sure to allow time to 
strategize and market the business, not just run it.

Research
 Has there been enough research to achieve success? Whether 
buying a franchise or starting a business, an individual must do their 
homework. Develop a business plan with a clear vision and objective 
on how to obtain company goals. What’s the product or service that 
will be sold? Who’s going to buy it? How will the business receive 
payment? How will the idea fill an unmet need in the marketplace? 
Who’s the competition? Be as specific as possible.
 Seek out guidance from peers and organizations that provide help 
to start-ups. There are many resources available to small business own-
ers, such as SCORE, the U.S. Small Business Administration, and the 
National Federation of Independent Business. In Nevada, organiza-
tions such as the Nevada Small Business Development Center (Ne-
vada SBDC) can help provide advice and guidance to small business 
owners. Additionally, put together a team of trusted advisors, including 
an attorney, an accountant, a banker and a financial advisor. Make sure 
to take advantage of available resources before launching a business.

Capital
 How long will it take to make a profit? Most small businesses 
do not turn a profit immediately; business owners need to make sure 
there are enough reserves on hand to cover expenses. Every business 

Five Questions to Ask Before
Becoming a Business Owner

is different, so there’s no general rule about when a business may be-
come profitable. Many small businesses don’t make a profit for years. 
Experts recommend having enough working capital on hand to cover 
payroll, operations and other unplanned expenses for at least a year.

Profitability
 How should the product be priced so it’s competitive? One mis-
take many entrepreneurs make is pricing their product or service 
based on their perceived value of the commodity, rather than based 
on what the market will bear. Do the research and evaluate the com-
petition. Determine the market price and figure out whether it’s pos-
sible to make a profit selling the products or services at that price. 
Winning the price war is not always better – make sure the business 
can generate sufficient profit margins.

Affordability
 What is affordable? Starting any business or buying into a fran-
chise requires an individual to make a large initial investment, so it’s 
important to ensure that current and future finances are in order. Ask 
how much money is sustainable to lose? How much can be invested? 
And how can financing be raised if necessary? Also, look at how 
much savings or additional income is available to live on while get-
ting the business off the ground.
 Research the startup costs for the business and develop a plan 
with a financial advisor to ensure that the needed funds are available. 
Before applying for credit, make sure to be in the best position to 
secure financing. A bank typically wants evidence of a strong credit 
history, collateral or a secondary source of repayment in case of de-
fault, a significant investment of personal capital, favorable business 
conditions and the capacity to repay the loan.
 A solid banking history with a financial institution can boost 
overall creditworthiness. Sustained cash flow provides clear evi-
dence of an individual’s ability to repay a loan. Try to demonstrate a 
consistent flow of funds over time. This creates a record that shows 
long-term stability. Whether it’s maintaining account balances, pay-
ing off cards at the end of each month or making regular payments 
on a credit line, each aspect of payment history has the power to 
strengthen a credit profile.
 When launching a new venture, go forward with eyes wide open. 
Be sure to explore all of the resources available and seek the knowledge 
of experienced advisors and peers to help navigate through it. Building 
a successful business starts with asking the right questions.

Lester Romero is the Assistant Vice President of Small Business 
Banking for Wells Fargo Bank in Nevada.
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What do you like most and least 
about your industry?
Directing a work force of nearly 
two thousand employees from over 
65 different countries. The least is 
overwhelmingly unfair news coverage.

What would you want your legacy to 
future generations to be?
That I trained and taught hundreds of 
employees how to perform their jobs 
ethically while motivating them and 
inspiring them to achieve a better life.

What business advice would you 
give someone just starting in your 
industry?
Always be willing to increase your 
capacity for more work. If your plates 
too full, get a bigger plate.

What is the biggest challenge your 
industry is facing?
Helping the environment while 
recruiting the safest and customer 
friendly work force in Nevada.

What was the toughest lesson you’ve 
learned in your career? 
That you can’t win every battle, but 
fight them gallantly and with honor.

Jed Brookes
Spendlove

William R.
Shranko

Las VegasReno

Branch Manager,
PrimeLending

Chief Operating Officer,
Yellow-Checker-Star Cab Co.
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How did you first get into
your profession?
I was working as a business 
consultant and a national title 
company hired me to jumpstart their 
company.

What do you like most about your 
industry?
I enjoy helping people make smart 
choices about home buying.

What business advice would you 
give someone just starting in your 
industry?
Everyone wants to be sold! Everyone!

What is a little known fact about 
yourself?
I grew up on a Navajo Indian 
Reservation.

What do you wish you would have 
learned at the beginning of your 
career?
Patience, and that people are our 
greatest assets.

What is the biggest challenge your 
industry is facing?
Ourselves and not repeating history.

Garrett
Sutton

Reno & Minden

President, 
Corporate Direct, Inc. and
Sutton Law Center, P.C.
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How did you first get into
your profession?
I enjoyed learning about 
corporate law as a law student at 
Hastings College of the Law. After 
graduating I entered that field of 
practice.

If you could take back one 
sentence you’ve ever spoken,
what would it be?
In second grade I made a naughty 
comment on the Captain Satellite 
live TV show in Oakland that triggered 
the six second delay. The family was 
not happy.

What business advice would
you give someone just starting
in your industry?
Do the right thing, even when no one 
is looking.

What is a little known fact
about yourself?
I have appeared in three movies.

What was the toughest lesson 
you’ve learned in your career?
Some people are incapable of telling 
the truth.

Face to Face | Movers & Shakers
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hree years ago, both Brian Sandoval and Rory Reid ran 
for governor on a “no new taxes” platform. 
    Last year, voters in five Nevada counties rejected six 
efforts to raise taxes — even though Barack Obama was 
at the top of the ticket, driving liberal voter turnout. 

    Given the clear will of the voters throughout the state, you’d 
expect that the governor and legislators would avoid raising taxes 
at all cost.
 Instead, Gov. Sandoval and legislators passed numerous tax 
increases while pretending that they didn’t raise taxes. 
 The history of this charade is decades-old. It reappeared 
brazenly in 2009 when the Legislature passed a series of tax in-
creases, including raising the sales tax and modified business tax, 
doubling the business license fee and increasing annual car regis-
tration fees. 
 The 2009 tax increases were “temporary,” however. By law, 
they expired or “sunset” in 2011. 
 When he ran for governor in 2010, Brian Sandoval promised 
voters that he would not raise taxes, which included a specific 
promise to not renew the sunset taxes. And while he stuck with 
that promise for most of the 2011 Legislative Session, at the end 
of that session, he agreed to raise taxes by extending the “sunset” 
taxes for another two years. 
 In exchange for raising taxes, Sandoval received a few fly-
speck reforms to education and collective bargaining laws from 
the Democrat-controlled Assembly and Senate.
 In March 2012, however, Sandoval announced that he would 
support tax increases, once again, by extending the “sunset” taxes 
for another two years.
 While Sandoval indicated that his motivation was, at least in 
part, to undercut political support for any additional tax hikes dur-
ing the 2013 session, the Legislature approved and Sandoval signed 
several additional tax “authorization” bills. These bills sought to 
facilitate the imposition of sales and gasoline tax hikes in Clark 
County and property and sales tax increases in Washoe County. 
 In order to skirt the political fallout of raising taxes, these bills 
did not themselves increase taxes. Instead, the bills purportedly 
“authorize” the Clark and Washoe county commissions to raise 
taxes — assuming two-thirds of each commission agree.
 While this ploy perhaps allowed Carson City lawmakers 
and the governor to avoid the political consequences of voting 
directly to raise taxes, the “tax authorization” bills ignored a 
critically important part of Nevada’s constitution — the Gib-
bons tax restraint amendment. 

Taxpayers Lose Big

 That amendment states that all tax increases must be ap-
proved by either a vote of the people or a two-thirds vote by the 
Legislature. 
 Currently, the constitutionality of these bills remains un-
resolved. Nevertheless, they already are causing headaches for 
county commissioners, who themselves now face the possible 
fallout from hiking their constituents’ taxes.
 As for the governor and other state politicians, their plan 
is to pretend their hands are clean. A headline on Sandoval’s 
campaign site reads, “$486 million more for education with-
out raising taxes.” A picture on his Twitter account proclaims, 
“Better schools. No new taxes.”  
 So how is the average citizen supposed to sort out the gulf 
between a politician’s “Read my lips: No new taxes” rhetoric 
and his or her actual voting record? 
 By reading NPRI’s recently released biennial Legislative 
Review and Report Card. Authored by Geoffrey Lawrence, this 
report offers a comprehensive session narrative and calculates 
report-card rankings by the same system the National Taxpay-
ers Union uses to rate members of Congress. 
 Based on a scale of zero through 100, the rankings at 
the high end of the scale indicate a greater commitment to 
keeping taxes low, limiting the growth of government and 
implementing sound education reforms. Legislators who 
score above 50 are generally considered allies of economic 
liberty.  
 Assemblywoman Michele Fiore was the “taxpayer’s best 
friend” with a score of 87 percent. Assemblymen Jim Wheeler, 
John Ellison and Wesley Duncan also scored above 75 percent. 
At the other end of the spectrum, Assemblyman Andy Eisen 
had the lowest score. 
 Unfortunately for taxpayers, just 19 lawmakers — 18 Re-
publicans and one Democrat — scored above 50 percent. For-
ty-four lawmakers — seven Republicans and 37 Democrats — 
posted scores below 50 percent, revealing that they stood with 
tax-consumers, rather than taxpayers. 
 Based on the bills he signed into law or vetoed, including 
several tax increases, Gov. Sandoval’s rating calculated out to 
36 percent. 
 To find out what actually happened in Carson City, don’t 
read a politician’s lips. Look at how he or she voted.

Victor Joecks is communications director at the Nevada Policy 
Research Institute.
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	 Leith	 Martin	 and	 Dominic	 Marrocco	 co-

founded	 the	 company	 in	 2010	 and	 Fred	 Cox	

joined	the	team	in	2012.		Headquartered	in	Las	

Vegas,	 UBIQUITA	 serves	 the	 Southwestern	

United	States.	 	The	concept	behind	UBIQUITA	

is	as	unique	as	 it	 is	simple;	provide	a	business	

with	a	range	of	high-quality	technology	solutions	

at	a	minimum	of	upfront	costs.		With	that,	a	busi-

ness	was	born.	 	The	company	works	by	deliv-

ering	 business	 phone,	 failover,	 backup,	 threat	

management	and	other	services	via	an	internet	

connection	to	a	single	box	hub	that	easily	installs	

at	a	company’s	location.		With	that	one	box	the	

business	 then	 has	many	 customizable	 options	

and	can	tailor	their	needs;	minimizing	cost	while	

maximizing	solutions.

	 UBIQUITA’s	 box	 consolidates	 multiple	 net-

work	 devices	 into	 one,	making	 installation	 less	

complicated	 and	 less	 expensive.	 	 The	 service	

doesn’t	 end	 with	 installation.	 	 UBIQUITA	 then	

manages	their	box	for	you	by	providing	constant	

monitoring,	proactive	system	support	and	unified	

threat	management	which	allows	a	business	 to	

address	an	issue	before	it	becomes	a	problem.

	 Martin	 explains	 the	 proactive	 aspect	 of	

UBIQUITA	saying,	 “For	every	single	customer,	

we	monitor	 things	 like	box	 temperature,	 inter-

net	 connectivity,	 call	 quality,	 and	 whether	 or	

not	you	need	to	upgrade	your	broadband	con-

nection	before	you	start	having	quality	 issues.		

This	allows	us	to	contact	the	customer	and	let	

them	know	of	potential	issues	before	they	have	

issues.	Our	failover	service	allows	our	custom-

ers	to	always	stay	connected	so	mission	critical	

applications	are	always	available.”

	 Service	 is	 an	 integral	 part	 of	 UBIQUITA’s	

model.		The	company	is	staffed	by	a	seasoned	

group	of	 professionals	 that	 have	 taken	 a	 new	

and	unique	concept	and	enhanced	it	with	their	

years	of	experience	in	the	field.		The	staff	and	

company	owners	hold	themselves	accountable	

to	their	customers	and	have	a	mission	of	pro-

viding	 excellent	 service	 consistently	 and	 cost	

effectively.		

	 UBIQUITA’s	one	box	solution	streamlines	a	

business’	communication	technology	needs	and	

allows	a	company	to	save	money	while	enhanc-

ing	efficiency.	 	Through	UBIQUITA,	a	company	

has	all	of	the	typical	technology	needs	in	addition	

to	the	monitoring,	the	ability	to	securely	connect	

remotely,	a	central	file	share,	public	and	private	

Wi-Fi	access	points,	electronic	fax	to	email	and	

email	 to	voicemail.	 	Essentially,	UBIQUITA	pro-

vides	anything	and	everything	a	company	needs	

to	 stay	on	 the	 cutting	 edge	of	 technology	 and	

delivers	it	in	one	box.		Talk	about	simple.

W
hat	 if	 a	 business’	 communication	

technology	 needs	 could	 be	 met	

with	one	small	box?	Worrying	over	

which	 company	does	what	 and	 a	multitude	 of	

costs	would	become	a	thing	of	the	past.	Rather	

a	business	would	simply	deal	with	one	box,	one	

company,	one	solution.

	 It’s	 a	 time-proven	 idea:	 simpler	 is	 better.		

UBIQUITA	has	 taken	 this	 concept	 and	 applied	

it	to	the	technology	needs	of	today’s	small	busi-

ness.		In	an	age	where	complexity	is	practically	a	

given	because	of	the	many	ways	people	connect	

with	technology,	UBIQUITA	has	found	a	way	to	

give	small	business	users	several	options	while	

keeping	the	basics	simple.		How	simple?		With	a	

single	box	to	run	internet,	phone,	threat	manage-

ment	and	monitoring,	among	other	features	the	

UBIQUITA	solution	is	surprisingly	simple.

702.789.6001
www.ubiquita.com

N E V A D A  B U S I N E S S  M A G A Z I N E  A D V E R T O R I A L

Dominic	Marrocco,	Fred	Cox,	Leith	Martin

http://www.ubiquita.com
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Around the State

NV Energy Foundation Pledges $450,000
to Renewable Energy Studies
The University of Nevada, Reno has received a $450,000 pledge from the NV Energy Foun-
dation to support the Jeff Ceccarelli Renewable Energy minor program and renewable energy 
research at the university.  The commitment brings the foundation’s funding of the program to 
$2 million since its inception in 2007.  In total, the University has obtained a total of $17 million 
for renewable energy research.

Nevada Ranks Third 
on State Taxes
According to the Tax Foundation’s recently 
released statistics on business tax climates, 
Nevada’s tax climate ranks third out of all 
50 states.  This is great news for the Silver 
State which managed to maintain the same 
ranking as last year’s report despite some 
other state’s downward movement.  In par-
ticular, Texas moved out of the top ten for 
the first time to rank at 11th and both Vir-
ginia and Kentucky fell three places.

FiveGen Sets Up
Shop in the 
InNEVation Center
A security and infrastructure company that 
offers application development, software 
solutions, cloud hosting and project man-
agement consulting, FiveGen has moved 
to the inNEVation Center by Switch SU-
PERNAP’s campus.  FiveGen is the latest 
startup to move into the 65,000 square-foot 
facility which was started to foster eco-
nomic diversification in Nevada.

10000 W. Charleston Blvd. ,  Suite 240 • Las Vegas,  NV 89135 • [P]  702.636.4902 • [F]  702.636.4904

ATTORNEYS AT LAW
WATSONROUNDS.COM

usthem

All business when  
it comes to law.

In litigation, victory is earned through discipline  
and tenacity. Our combination of focus, experience and  
effort consistently yields success in intellectual property,  
tort and business litigation. When you need lawyers 
for your business, hire the attorneys who cover all the 
ground -- Watson Rounds.

A T T O R N E Y S  A T  L A W  •  R E N O  •  L A S  V E G A S  •  S A N  F R A N C I S C O
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employer	choice	model	 to	choose	 from.	Em-

ployers	can	select	a	single	metal	tier	to	offer,	a	

group	package	of	different	carriers	to	offer	or	

they	may	offer	every	plan	available	on	Nevada	

Health	Link’s	SHOP	exchange.

	 You’ll	 be	 able	 to	 sort	 and	compare	 these	

plans	by	the	criteria	that	are	most	important	to	

you,	 including	 deductible,	 premium,	 provider	

network	and	cost	to	you,	the	employer.	There	

will	also	be	an	employer	contribution	calcula-

tor,	which	you	can	use	to	enter	the	amount	you	

want	to	contribute	and	narrow	down	your	plan	

options	 based	 on	 an	 employee’s	 cost	 after	

your	contribution.	The	health	 insurance	plans	

available	 through	 SHOP	 are	 run	 by	 private	

health	 insurance	 companies,	 the	 same	 way	

small	group	plans	are	run	now.	

	 After	you’ve	selected	your	employer	choice	

model,	 you	 can	 notify	 your	 employees	 via	

email	 that	 open	 enrollment	 has	 begun.	 Your	

employees	 will	 then	 log	 on	 and	 choose	 the	

plan	that	works	best	for	them	from	the	options	

you	selected.

	 You	will	be	able	to	manage	all	of	your	health	

insurance	 transactions	 and	 updates	 through	

your	account	on	NevadaHealthLink.com,	and	

you	will	receive	one	easy-to-read	bill	from	Ne-

vada	Health	Link	for	all	of	your	employees.

	 There	 is	 no	 designated	 open	 enrollment	

period	for	businesses,	so	you	can	enroll	any-

time	or	according	 to	your	current	policy’s	 re-

newal	date.

	 Please	visit	NevadaHealthLink.com	or	call	

855-7-NVLINK	 for	more	 information.	We	 also	

encourage	you	to	consult	your	broker	to	learn	

more	about	your	options.

NevadaHealthLink.com	 is	 the	 portal	

where	 individuals	 and	 businesses	

can	 shop	 for	 state-approved	 health	

insurance	plans	 that	 fit	 their	 needs	and	 their	

budgets.	Nevada	Health	 Link	 is	 here	 to	 help	

protect	individuals	from	a	fine	on	their	taxes	by	

helping	them	find	income-based	health	insur-

ance	coverage.

	 Nevada	Health	Link’s	SHOP,	or	Small	Busi-

ness	 Health	 Options	 Program,	 is	 also	 here	 to	

make	it	easier	and	more	affordable	for	small	busi-

nesses	to	offer	health	insurance	coverage	to	their	

employees.	There	will	be	no	tax	penalty	for	busi-

nesses	with	50	or	 less	 full-time	equivalent	em-

ployees	 (FTEs),	and	employers	who	have	more	

than	50	FTEs	will	be	required	to	provide	health	in-

surance	coverage	for	their	full-time	employees	

in	2015.	And	although	there	is	no	tax	penalty	

for	small	businesses	under	the	Affordable	

Care	Act,	it’s	important	to	recognize	that	

good	benefits	can	help	retain	and	attract	

the	best	employees	for	your	business.		

				Employers	with	1-50	employees	can	

use	Nevada	Health	Link’s	SHOP	to	find	

and	select	quality	health	plans.	Employ-

ees	 are	 then	 able	 to	 choose	 within	 the	

plans	 an	 employer	 selects,	 allowing	 them	

to	 make	 decisions	 based	 on	 their	 needs.	

Plus,	it	is	the	only	resource	where	qualified	

employers	can	receive	a	tax	credit	worth	up	

to	50%	of	your	premium	costs	for	providing	

quality	insurance	plans	to	your	employees.	

	 Employers	 can	 start	 by	 going	 to	

NevadaHealthLink.com	 and	 selecting	 the	

small	 business	 option,	 which	 will	 take	 you	

to	 the	SHOP.	 Then	 you’ll	 create	 an	 account	

by	entering	your	company	name,	tax	 ID	and	

address,	 and	 creating	 a	 password.	 After	

you’ve	created	your	account,	you’ll	enter	your	

company	and	employee	details.

	 After	 you’ve	 entered	 your	 company	 infor-

mation,	 Nevada	 Health	 Link	 will	 give	 you	 an	 www.NevadaHealthLink.com

N E V A D A  B U S I N E S S  M A G A Z I N E  A D V E R T O R I A L

SHOP Health Plans with
Nevada Health Link

http://www.NevadaHealthLink.com
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Las Vegas, 89109
Tutor Perini Building Corp. has begun 
construction on the third phase of the 
Marriott’s Grand Chateau, the first ver-
tical construction to occur on the Las 
Vegas Strip since 2008. Construction is 
projected for completion mid-2014, and 
will add 233 tower villas for a total of 643 
units at the timeshare resort. The tower 
villas range from one- to three-bedroom 
units with each having its own dining 
and living area, LED televisions and wash-

Las Vegas, 89107
Office
500 Corporate Center LLC purchased 
85,842 SF from U.S. Bank for $6,850,000 
or $80 PSF. The buyer was represented 
by Chris Johnson of Real Capital Cor-
poration. The property is located at 500 
N. Rainbow Boulevard.
APN# 138-26-302-001

Las Vegas, 89117
Office
My G. Tran, D.D.S., PC purchased 8,381 
SF from Eyes on Sahara LLC for $1,257,150 
or $150 PSF. The seller was represented by 
Laramie Bracken and Ali Roesener of 
Gatski Commercial. The property is lo-
cated at 7545 W. Sahara Avenue.
APN# 163-10-103-004

er and dryers. Three-bedroom villas can 
accommodate up to 10 guests. KHS&S 
Contractors serves as the primary sub-
contractor on the project. The property 
spans 3.3 acres at 75 E. Harmon Avenue.

Las Vegas, 89118
Office
Kirvin Doak Communications pur-
chased 18,334 SF from One Nevada 
Credit for $1,320,000 or $72 PSF. The 
buyer was represented by Mike Delew 
and Greg Pancirov of Colliers Interna-
tional and the seller was represented by 
Jeff Berg and Mica Berg of Sun Com-
mercial Real Estate. The property is lo-
cated at 5230 W. Patrick Lane.
APN# 163-36-610-004

Las Vegas, 89119
Office
MVP Reit purchased 22,000 SF from Dev-
onshire LLC for $6.4 million or $291 PSF. The 
property is located at 8925 W. Post Road.
APN# 163-32-810-007

Las Vegas, 89169
Office
The Blackstone Group purchased 1.4 
million SF from Barclays Capital and 
Goff Capital Partners for $347 million 
or $248 PSF. The property is located at 
3800 Howard Hughes Parkway.
APN# 162-16-712-003

Reno, 89521
Office
Bruun-Andersen Family Estates Es-
tate purchased 5,316 SF from Cashell 
Investments LLC for $750,000 or $141 
PSF. The property is located at 900 Da-
monte Ranch Parkway.
APN# 140-173-08.

Reno, 89506
Retail
R&P Byers Bypass Trust purchased 
8,320 SF from T & N Stead LLC for 
$1,640,000 or $197 PSF. The property is 
located at 10525 Stead Boulevard.
APN# 090-150-31

SALES

Marriott Vacation Club
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Reno, 89508
Retail
ARC FDCSPNVOO1 LLC purchased 
8,000 SF from T & N Cold Springs LLC 
for $1,245,594 or $156 PSF. The property 
is located at 3395 White Lake Parkway.
APN# 087-031-25

Henderson, 89011
Industrial
Lake Las Vegas Property Investments 
LLC purchased 17,500 SF from T. Danny 
Tai 7 Victoria H Tai Revocable Trust for 
$1,452,500 or $83 PSF. The buyer was rep-
resented by Eric Molfetta, SIOR of Col-
liers International and the seller was rep-
resented by Jarrad Katz, CCIM and Galit 
Kimerling of MDL Group. The property is 
located at 7541 Eastgate Road.
APN# 178-11-115-024

Las Vegas, 89101
Industrial
Wade Henriksen purchased 7,400 SF 
from Beta Rains LLC for $360,000 or $49 
PSF. The buyer was represented by Mike 
McLeod, CCIM of Albright Callister & 
Associates and the seller was represent-
ed by Nick Barber and Jeremy Foley of 
Gatski Commercial. The property is lo-
cated at 63 and 65 N. 30th Street.
APN# 139-36-402-005, 139-36-402-006

Las Vegas, 89118
Industrial
JD Industrial LLC purchased 9,339 SF 
from Business Property Lendinc Inc. 
for $820,000 or $88 PSF.  The buyer was 
represented by Dan Doherty, SIOR and 
Chris Lane of Colliers International. 
The property is located at 6671 Schuster 
Street. 
APN# 177-06-516-005

Reno, 89523
Industrial
Garlock Printing & Converting, West 
purchased 48,000 SF from Garlock 
Printing & Converting for $2,300,000 
or $48 PSF. The property is located at 127 
Woodland Avenue.
APN# 212-050-03

North Las Vegas
Vacant Land
Insight Investment Partners LLC pur-
chased 78 acres from NLV Parcel 5.03 LLC 
and Parcel NVL 1.13 LLC for $7.8 million 
or $2.30 PSF. The buyer was represented 
by Brian Riffel of Colliers International 
and the seller was represented by Mi-
chael Stuart of Colliers International. 

Las Vegas, 89131
Vacant Land
Verlaine LLC purchased 10 acres from 
Douglas Bowler, Kimball S Davis 
Family Trust and Lameduck A13145 
Investors, LLC for $1,620,000 or $3.72 
PSF. The buyer was represented by Levi 
Parker of Las Vegas Investments & 
Realty, Inc. The property is located at 
N. Bradley Road and W. Iron Mountain 
Road.
APN# 125-01-402-009

Las Vegas, 89107
Office
Fidelity National Title Insurance 
Co. leased 6,996 SF from US Bank Na-
tional Association for $695,913 on a 
64-month lease. The tenant was repre-
sented by Kathryn Snyder of Onion 

LEASES
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Realty Group and the landlord was 
represented by Rob Lujan and Jason 
Simon of Gatski Commercial. The 
property is located at 500 N. Rainbow 
Boulevard. Reported monthly rent is 
$1.55 PSF. 

Las Vegas, 89115
Office
Talescris Plasma Resources leased 
11,000 SF from Manaso Investments 
LLC for $752,663 on a five-year lease. 
The tenant was represented by Carla 
Coel of CB Richard Ellis and the land-
lord was represented by Chris Godino 
and David Lipp, CCIM of Newmark 
Grubb Knight Frank. The property 
is located at 3250 N. Las Vegas Boule-
vard , Suite A. Reported monthly rent 
is $1.14 PSF.

Las Vegas, 89121
Office
Choices Group, Inc. leased 10,063 
SF from Desert Inn Office LLC for 
$909,744 on a five-year lease. The ten-
ant was represented by Bobbi Miracle, 
CCIM of Commercial Realty Execu-
tives and the landlord was represented 
by Nick Barber and Jeremy Foley of 

Gatski Commercial. The property is 
located at 2725 E. Desert Inn Road. Re-
ported monthly rent is $1.43 PSF.

Las Vegas, 89130
Office
Olive Crest leased 7,863 SF from SLP 
Northbrooke 5 LLC for $210,335 on 
a three-year lease. The tenant was 
represented by Elizabeth Moore of 
Newmark Grubb Knight Frank and 
the landlord was represented by Tim 
Behrendt and Lisa Hauger of MDL 
Group. The property is located at 4285 
Rancho Drive, Suite 160. Reported 
monthly rent is $0.74 PSF.

Las Vegas, 89147
Retail
Hot Pilates & Yoga leased 5,850 SF 
from Karlin Grand Canyon LLC for 
$451,035 on a 66-month lease. The ten-
ant was represented by Todd Boyer of 
R.O.I. Commercial Real Estate and 
the landlord was represented by Nel-
son Tressler and Michael Zobrist of 
Newmark Grubb Knight Frank. The 
property is located at 4245 S. Grand 
Canyon Drive, Suite 118-120. Reported 
monthly rent is $1.17 PSF.

Henderson, 89014
Industrial
O’Hagin LLC leased 24,079 SF from 
Harsch Investment Properties LLC 
for $341,653 on a 39-month lease. 
The tenant was represented by Cathy 
Jones, CCIM of Sun Commercial Real 
Estate Inc. and the landlord was repre-
sented by Michael De Lew, SIOR and 
Greg Pancirov, CCIM, SIOR of Colliers 
International. The property is located 
at 880 Wigwam Parkway, Suite 100. Re-
ported monthly rent is $0.36 PSF.

North Las Vegas, 89030
Industrial
Redline Wheels leased 5,896 SF from 
The Kuwasaki Familiy LP for $42,750 
on a 25-month lease. The tenant was 
represented by Joe Griffis of Griffis 
Realty Investments and the land-
lord was represented by Kara Walker, 
CCIM of Newmark Grubb Knight 
Frank. The property is located at 4222 
Losee Road, Suite I. Reported monthly 
rent is $0.29 PSF.

Las Vegas, 89110
Industrial 
OSA West Inc. leased 56,725 SF from 
KTR LV II LLC for $1,860,483 on a 
5-year lease. The landlord was repre-
sented by Spencer Pinter and Dan 
Doherty, SIOR of Colliers Interna-
tional. The property is located at 6275 
S. Sandhill Road. Reported monthly 
rent is $0.55 PSF.

Las Vegas, 89113
Industrial
Anazao Health Corp. leased 27,111 SF 
from EJM Arroyo North I Property 
LLC for $2,665,116 on a 10-year lease. 
The tenant was represented by Spen-
cer Pinter of Colliers International 
and the landlord was represented by 
Frank Hayden of Commercial Asset 
Managers. The property is located at 
7465 W. Sunset Road, Suites 800-1200. 
Reported monthly rent is $0.82 PSF.

Las Vegas, 89115
Industrial
Updike Distribution leased 52,800 SF 
from ProLogis for $52,060 on a three-
month lease. The tenant was represent-
ed by Dean Willmore, SIOR and Renae 
Russo of Colliers International and 
the landlord was represented by Dan 
Doherty, SIOR and Chris Lane of Col-
liers International. The property is locat-
ed at 2951 N. Marion Drive, Suites 109-
113. Reported monthly rent is $0.33 PSF.
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Northern Nevada
 To the relief of all but the tenants negotiat-
ing for space, the third quarter played out even 
better than expected. It will be difficult to carry 
this momentum with limited inventory but 
nonetheless all signs are bullish.
 A total of 48 transactions were completed in 
Q3 2013 with a gross absorption of 2,401,938 
square feet, almost two and a half times above 
the five year average and almost double last 
year. The average transaction size was up 66 
percent from the five year average to 50,040 
square feet. Large transactions for the quarter 
included Ardagh Group’s 330,000 square feet 
purchase, Fed Ex 274,000 square feet lease, 
Key Logistics 271,152 square feet lease, Myers 
Industries 189,000 square feet owner, Pacific 
Western Timbers 176,000 square feet lease, 
Genco 102,000 square feet lease and South\
Win’s West Coast operation lease of 100,160 
square feet. 
 Net absorption for the quarter was nearly a 
record at 1,814,680 square feet, almost six times 
higher than the same quarter in 2012. Rental 
rates are beginning to see upward pressure and 
vacancy, at 10.5 percent, is lower by more than 
300 basis points from the beginning of the year. 
The market seems to have balanced all in one 
short quarter. When accounting for pipeline 
activity and no “give backs” on the horizon va-
cancy is expected to drop below 10 percent at 
the end of the year. 
 Land is also getting attention as develop-
ers cautiously strategize for construction. One 
developer is nearing completion of 524,800 
square feet in the Tahoe Reno Industrial Cen-
ter and another has closed on a 91 acre site in 
North Reno and already begun excavation for a 
624,000 square feet speculative building.
 Both Northern Nevada developers and bro-
kers remain optimistic and the key factor under 
consideration is timing. Before building, devel-
opers are cautious about having a prospect in 
tow. On the other hand tenants looking for space 
want it ready to go now. On the whole, it makes 
for a good and safe situation which will reduce 
the likelihood of overbuilding in the future. 

Southern Nevada 
 The Las Vegas industrial market vacancy 
rate fell to 14.8 percent in the third quarter of 
2013, which is the lowest it has been since the 
first quarter of 2010. Compared to the prior 
quarter (Q2 2013), vacancies are down 70 basis 
points (0.7 percentage points), while they have 
fallen 220 basis points (2.2 percentage points) 
since last year (Q3 2012). Since the end of 
2011, vacancies are down 2.7 percentage points 
(from 17.5 percent) as a result of seven consecu-
tive quarters of positive net absorption.
 Two projects totaling 352,000 square 
feet completed construction during the third 
quarter, bringing total inventory to 107.1 mil-
lion. Approximately 130,000 square feet was 
sourced to SHFL Entertainment’s new head-
quarters. In addition, the United Brotherhood 
of Carpenters completed its 222,000-square-
foot expansion at its training facility near Mc-
Carran International Airport. 
 The market reported approximately 1.1 mil-
lion square feet of positive net absorption dur-
ing the third quarter, bringing the year-to-date 
total to positive 3.0 million square feet. During 
the quarter, a number of significant lease trans-
actions took place. Organo Gold International 
signed a lease for 111,000 square feet in Pacific 
Business Center in Henderson, while Hand Air 
Express signed a deal for 67,600 square feet in 
ProLogis Sunrise Industrial Park. In addition, 
EBC Brakes USA and OSA West signed deals 
for space in KTR Capital Partners’ Arrowhead 
Commerce Center. EBC Brakes will occupy 
65,300 square feet, while OSA West leased 
56,700 square feet.
 Construction activity fell slightly to 1.3 million 
square feet by the close of the third quarter.  A 
handful of projects continued to move forward 
during the quarter, including: the Shetakis Whole-
salers expansion (65,600 square feet), VadaTech 
(70,000 square feet), Konami Gaming (193,400 
square feet), FedEx at South 15 Airport Center 
(296,000 square feet) and Switch MegaNAP 9 
(525,000 square feet). Additionally, Nicholas & 
Company broke ground on its 182,900-square-
foot distribution center in North Las Vegas.

Industrial
Summary
Second Quarter 2013

Southern Nevada analysis and statistics compiled by

Applied Analysis, Northern Nevada analysis and

statistics compiled by NAI Alliance Reno
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evised estimates for second quarter 
2013 show U.S. real gross domestic 
product increasing at an annualized 
rate of 2.5 percent, an improvement 
over the 1.7 percent growth first re-
ported. Federal government spending 

made negative contributions. Personal consump-
tion expenditures, private inventory investment, 
business fixed investment, residential investment, 
and state and local government spending all made 
positive contributions. Net exports had no effect on 
second quarter growth. U.S. nonfarm employment 
experienced moderate gains for August, adding 
169,000 jobs over July. The unemployment rate fell 
from 7.4 percent to 7.3 percent. Housing starts were 
up substantially year-over-year, and housing prices 
continued to rise. Auto/truck sales and retail sales 
were also up year-over-year. Both consumer confi-
dence and consumer sentiment fell for the most 
recent data. The Kansas City Financial Stress Index 
remained near its long-run average in September, 
which suggests no financial headwinds; and the 
Federal Reserve System’s Senior Loan Officer Opin-
ion Survey indicates that credit may finally be loos-
ening. Nonetheless, commercial paper outstanding 
is not yet showing much growth. 
 The Nevada economy evidenced mixed signals 
for the most recent data. Seasonally adjusted, 
statewide employment increased by 11,200 (1.0 
percent) jobs from July to August, and it was up 2.2 
percent year-over-year. The Nevada unemployment 
rate remained at 9.5 percent. Taxable sales contin-
ued to show growth, up 6.2 percent from last year. 
Total air passengers were down 0.5 percent over the 
same time period. Gaming revenue was down 8.0 
percent from July 2012.
 For Clark County, seasonally adjusted employ-
ment rose from July to August by 9,400 jobs and 
was up 2.7 percent year-over-year. The Las Vegas 
unemployment rate fell from 9.7 percent to 9.4 
percent, the result of a shrinking labor force. Total 
passengers at McCarran Airport were down 0.2 per-
cent from a year earlier. July visitor volume was up 
0.5 percent from a year ago. Gaming revenue was 
9.7 percent lower in July than a year earlier, mostly 
the result of reduced table game play. Clark County’s 
taxable sales for July were 5.0 percent above those 
from a year earlier. Residential construction permits 
increased from July to August. Commercial construc-
tion permits remained at a low level.
 The most recent data show mixed signals for 
Washoe County as well. Seasonally adjusted, Reno-
Sparks’ employment increased by 1,100 (0.6 per-
cent) jobs from July to August. Total employment is 
down from a year ago, by 0.1 percent. The season-
ally adjusted Reno-Sparks’ unemployment rate fell 
from 9.5 percent to 9.3 percent. Compared to a year 
earlier, July visitor volume was up 3.8 percent. Total 
air passengers were down 4.0 percent over the same 
time period. Gaming revenues for July were up 3.4 
percent from a year earlier. Residential construction 
permits rose in August, while commercial construc-
tion permits remained low. 

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve System.

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Ryan T. Kennelly, Economic Analyst
UNLV Center for Business and Economic Research
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Business Indicators | Trends

Nevada
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Passengers

Gasoline Sales

Visitor Volume

Clark County
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

Washoe County
Employment **

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits

Passengers

Gasoline Sales

Visitor Volume

United States
Employment

Unemployment Rate

Consumer Price Index

Core CPI

Employment Cost Index

Productivity Index

Retail Sales Growth

Auto and Truck Sales

Housing Starts

Real GDP Growth***

U.S. Dollar

Trade Balance

S and P 500

Real Short-term Rates*

Treasury Yield Spread

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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“I’m thankful for our employees and 
their dedication to the community. 

They’ve donated more than $1 
million to local charities in their 

communities as part of this year’s Fuel 
For Life giving campaign and it’s an 

honor to work with such caring people.”

Laura Lopez Hobbs • Senior Vice President/Human Resources
and Administration, Southwest Gas Corporation

What are you most thankful for?

“Being blessed with so many things, I’d 
have to say I’m most thankful for my 
family; especially my husband, Russell.  
He continuously inspires, encourages, 
supports and loves unconditionally, 
which has contributed to both my 
personal and professional success and 
well-being.”

Denise C. Mora • Regional Market Manager, America First Credit Union

“I am most thankful for breath.  Holding 
my brother’s hand as he took his last 
breath three months ago deepened 
my understanding of what it means to 
breathe.  The key to life literally and 
spiritually: every breath is dear.”

Glen Alex, CMT, LMT, KTP • Massage Therapist, Owner, The Massage Advantage

“I’m thankful for the opportunity 
to be a part of Epicurean Charitable 
Foundation and work together with a 
team of local industry professionals 
to provide scholarships and mentor 
our Hospitality and Culinary students 
to stay in Las Vegas and make a 
difference in the hospitality industry.”

Kelley Jones • Partner, Epicurean Ventures

“I am thankful for the brave, 
resilient, and courageous children 
in our care at St. Jude’s Ranch for 
Children.  It is a privilege to give 

them a safe, nurturing, family-like 
environment after their years of abuse, 

abandonment and neglect.  They not 
only teach and humble me daily, but 
I’m blessed to know each of them.”

Christine J. Spadafor • Chief Executive Officer, St. Jude’s Ranch for Children

“I am thankful that the worst is over, 
and confidence seems to be returning 

to the American consumer. When 
the country recovers, Las Vegas will 

thrive again. I can’t wait to ride the 
next wave!”

Rick Piette • Manager, Premier Mortgage Lending

The Last Word People

http://www.nevadabusiness.com/?utm_source=PDF&utm_medium=PDF&utm_campaign=November+2013+PDF
http://www.nevadabusiness.com/2013/11/thankful/?utm_source=PDF&utm_medium=PDF&utm_campaign=November+2013+PDF
http://www.swgas.com/
http://www.premiermortgagelending.com/
https://stjudesranch.org/
http://ecflv.squarespace.com/
https://www.americafirst.com/
http://massageadvantagelv.com/
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