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World Class
Lifestyle
 Ask any two Northern Nevada trans-
plants why they chose to locate to the area, 
and their answers will likely be similar.  
The unsurpassed quality of life coupled 
with the outdoor amenities and scenic 
beauty of the area brought them to North-
ern Nevada.  While the pro-business ad-
vantages and strategic location may have 
factored into their decision to locate or start 
a business in the area, the quality of life in 
Northern Nevada was the deal clincher.
 The “Biggest Little City” (Reno), cou-
pled with the “Capitol City” (Carson City), 
is surrounded by world class ski resorts 
nestled in a scenic mountain range that is 
breath-taking regardless of the season.  Lo-
cals enjoy a community large enough to 
offer all the amenities of a large city, yet 
small enough to have a true sense of com-
munity.
 Named among the top 25 best places 
to live in a recent issue of Men’s Jour-
nal magazine, Reno has an abundance 
of outdoor recreation and cultural of-
ferings.  The Reno Aces Ballpark, Riv-
erwalk, Artown and outdoor recreation 
were among the reasons the city was in-
cluded as among the best places to live. 
While visitors to the area may marvel at 
the abundance of recreational, outdoor 
and entertainment venues, residents share 
an uncommon community pride in their 
hometown.



ompanies today are finding 
more and more challenges 
to doing business.  Owners 

and executives are work-
ing even harder in this difficult 

economy and retaining qualified 
employees remains among the top chal-
lenges for any business.  It’s more im-
portant than ever that there be a balance 
between work and play.  Clark and Asso-
ciates excells at helping company execu-
tives find that balance.
 Clark and Associates is more than just 
an employee benefits company; they’re 
a partner for any company looking for 
full service employee care and expertise.  
Everything from employee benefits, bro-
kerage services and payroll solutions fall 
under their mantle.  Whether a business 
is just looking for some consulting ser-
vices or ready to completely outsource all 
of their human resource needs, Clark and 
Associates can help.
 Clark and Associates utilizes high-tech 
tools so clients can access a personalized 
web site, get the latest data analysis, leg-
islative news and stay up-to-date with the 
latest resources.  The company specializes 
in a wide variety of employee benefit plans 
and has partnered with Solutions at Work 
(mysolutionsatwork.com) to bring business-
es the latest in human resource solutions.  
Within the partnership, Clark and Associ-
ates has expanded their product offerings 
to include everything from compliance and 
referral assistance to employee handbook 
and employee related consulting.
 Clark and Associates is among a unique 
breed of companies that goes beyond the 
traditional customer service norms and 

becomes a true partner.  The company 
knows that their client’s successes are 
their successes and strives to ensure that 
those clients can focus on doing what they 
do best, with some time left over for play.  
That’s why Clark and Associates prides it-
self on giving each client five-star service 
and works to help them grow.  The com-
pany has partnered with several organi-
zations both in Northern Nevada and na-
tionally to give businesses that important 
edge.  Utilizing a national network of af-
filiations, Clark and Associates can ensure 
that any business has the right information 
to save both time and money.
 Clark and Associates knows the value 
of good employees and has a highly-ex-
perienced team, headed by owner Valerie 
Clark.  Valerie is well respected in her field, 
is a member of several boards and com-
mittees and has hands on experience in 
the healthcare industry.  Each of her team 
members are also uniquely qualified to han-
dle a variety of employee benefits issues as 
well as human resource issues.  Clark and 
Associates was founded on the tenants of 
integrity, industry leadership and excellence 
and those traditions are evident in the em-
ployees that represent the firm.
 It’s no surprise that many businesses 
are outsourcing their employee benefits 
and human resource needs.  Choosing 
the right company to partner with is im-
portant.  Clark and Associates has the 
tools and knowledge to help any business 
run efficiently and to help minimize human 
resource issues.  Running a company can 
be challenging, let Clark and Associates 
give you the time to find the right balance 
between work and play.

775.828.7420
560 Hammill Lane
Reno , NV 89511

clarkandassoc.com

Valerie J. Clark,
BSN, RHU, LUTCF

President

Balancing 
Work & 

Play

http://clarkandassoc.com
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Economic 
Development
 According to Chuck Alvey, president 
and chief executive officer of the Eco-
nomic Development Authority of West-
ern Nevada (EDAWN), business is up 
with more and more companies coming 
to the region.  Since the November elec-
tions, about 50 companies have come, 
which compares to 20 in all of the previ-
ous year.
 “Economic development today is 
proactive and aggressive.  We have a 
reenergized economy, “ he said.  Alvey, 
who has been at the helm of EDAWN 
for a number of years recently an-
nounced that he will vacate his position 
later this year when a replacement has 
been named.  During his tenure with the 

organization, he has worked with hun-
dreds of companies and remains com-
mitted to Northern Nevada.  
 In addition to EDAWN, the area is 
served by the Nevada Commission on 
Economic Development (NCED) and 
Northern Nevada Development Author-
ity (NNDA) which primarly represents 
the Carson City area.  The economic 
development agencies work closely 
with elected officials, chambers and 
other business organizations in North-
ern Nevada.
 As of mid-May, NCED was negoti-
ating with 20 businesses expected to 
decide in the subsequent three months 
whether or not to relocate to Northern 
Nevada.  In Sparks, a number of com-
panies have inquired about relocating 
to The Legends, the city’s largest shop-
ping mall, according to Len Stevens, ex-
ecutive director of the Northern Nevada 
Chamber of Commerce, which primar-
ily services Sparks.  

 New enterprises, too, continue to 
spring up throughout the region.  Wash-
oe County issued about 200 business 
licenses between January and mid-May 
of this year.  “There’s definitely been 
movement,” Stevens added.  “A lot of 
businesses have opened, which provides 
more jobs, so that’s really good.”
 “Fundamental changes” are what’s 
taking place in the region’s economic 
development, said Bob Cashell, mayor 
of the City of Reno, which is carrying 
out its own economic development pri-
ority action plan to complement others’ 
efforts.  “We are looking to industries 
other than gaming and construction to 
grow our economy, and changing how it 
is accomplished,” he added. 
 Rob Hooper, executive director of  
NNDA agrees that fundamental changes 
are taking place, and has put a few of his 
own into effect.  The organization has 
formed 11 action committees, tasked 
with identifying challenges related to 
regional economic development in their 
specific sectors and devising solutions.  
These organizations meet monthly and 
are comprised of 250 local volunteers 
who believe in “shared abundance over 
competitive scarcity,” Hooper explained.
 “If everybody comes together for a 
common cause, everyone gets more than 
they thought.  And it works,” he added.  
“In the last two years since we started 
this, on the relocation side, we were able 
to manage 20 relocations, create over 
1,000 new jobs and account for 1.4 mil-
lion square feet being consumed.”

Relocations 
& Expansions
 Economic development efforts, cou-
pled with an improved economy, have 
resulted in several relocations and ex-
pansions in the area.  Following is a 
sampling of the recent business activity 
in Northern Nevada:

L I V I N G  &  W O R K I N G

http://milesconst.com
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GSI Commerce Inc. - This provider of 
e-commerce and interactive marketing 
services to retailers is expected to open a 
fulfillment center this summer.

Swanson Health Products - In April, 
this seller of vitamins and supplements, 
organic foods and related products 
opened a 52,500 square foot distribution 
center in Sparks.

Sanare - This healthcare products and 
services company specializing in diabe-
tes, opened in Reno earlier this year.

EMCO High Voltage Corporation - A 
designer and manufacturer of power sup-
plies, this company opened a facility in 
Minden late last year.

Toys R Us - The well known toy store 
has plans underway to open a 300,000 
square foot distribution center in the 
Tahoe-Reno Industrial Park this year.

Urban Outfitters - This fulfillment 
center plans to expand into 462,000 
square feet of newly constructed distri-
bution space and hire an additional 150 
workers.

SunFire - These manufacturers of am-
munition magazine products expanded 
into a 11,000 square-foot center in Reno.

The Right 
Business Fit
 
 Northern Nevada’s location, work-
force and natural resources make the 
area ideal for clean energy, advanced 
logistic companies and manufacturing.   
In addition to these primary industries, 
economic developers are targeting busi-
ness and financial services, life sciences, 
software, aviation and aerospace compa-
nies as well as intangibles such as licens-
ing and intellectual property rights.

Clean Energy

 The Geothermal Energy Association 
ranked Reno as the world’s fourth lead-
ing geothermal city.  With its wind, solar 
and geothermal resources, Northern Ne-
vada currently is home to six clean ener-
gy corporations’ headquarters with more 
expected to locate to the area.  New to 
Reno is the National Geothermal Acad-
emy, a consortium of top geothermal 
schools in the nation, which will educate 
and train the next generation of geother-
mal professionals.  The first classes are 
scheduled to begin in the summer of 
2011. 
 The City of Reno is leading by ex-
ample in the green movement.  Photovol-
taic or wind turbine systems have been 
installed on 11 different city facilities 
in various locations as examples for the 
community.  “We should become the 
clean energy power center of America,” 
Cashell said. 

Advanced Logistics

 The area’s strategic location and prox-
imity to California makes it an ideal 
choice for logistics companies.  The re-
gion is using its highways, railroads and 
airports to expand e-commerce and other 
types of distribution.  Reno-Tahoe Inter-
national Airport moves approximately 
113 million pounds of cargo a year and 
is a tremendous asset to the area’s eco-
nomic development efforts. Earlier this 
year, Brightpoint North America Inc., a 
provider of logistics services to the wire-
less industry, joined the growing number 
of companies opening a distribution cen-
ter in Northern Nevada. 

Advanced Manufacturing

 Economic developers capitalize on 
the area’s resources such as logistics, 
foreign trade zones, tax benefits and 
commercial real estate to attract com-

N O R t h e R N  N e V a d a

“SO HOW MANY TRULY LOCAL COMMUNITY BANKS 
  ARE THERE IN NORTHERN NEVADA?”

“Because we are a ‘Community Bank,’ we all benefit as Heritage 
Bank deposits stay in the area providing loans to northern  

Nevada businesses and assisting with our economic recovery. 
Heritage Bank is one of the highest rated banks in the  
State of Nevada, and we have grown while maintaining  

our strength and stability. 

Reno Main, 1401 S. Virginia 
47 Damonte Ranch Pkwy, Reno
1000 W. 7th St., Reno 
330 Los Altos Pkwy, Sparks 
4222 S. Carson St., Carson City 
 1299 Hwy 395 N. Gardnerville

It’s not how big your bank is. 
It’s how big you are with your bank.™

STAN KNOWS,“ONE!”

(775) 348-1000 • HeritageBankNevada.com

http://HeritageBankNevada.com
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panies with production processes re-
quiring a skilled workforce, the use of 
computers, high precision equipment 
and information technologies.  Their ef-
forts have resulted in relocations and ex-
pansions of  companies such as Pacific 
Cheese Company, which expanded its 
Reno manufacturing facility, and TnB 
Enterprises Nevada (a maker of metal 
gun cases) which this year moved to 
Sparks from California.

Taking Care 
of Existing 
Businesses
 Because job growth comes from exist-
ing businesses, it’s essential to take care 
of the companies already here and help 

them grow, Alvey said.  In that regard, the 
City of Reno opened a Development and 
Business Services Center, which houses an 
economic development manager and busi-
ness relocations manager, both ombuds-
men who act as liaisons between citizens 
and the various municipal departments.
 “We can do what they need efficiently 
and in a way that’s convenient to them.” 
Mayor Cashell said.  
 Also at the center are a Nevada Small 
Business Development Center (NSBDC)  
with business counselor, training pro-
grams, building licenses, building per-
mits, planning and engineering entitle-
ments departments.  Later this year, the 
Nevada Institute for Renewable Energy 
Commercialization, a renewable energy 
incubator, is also slated to move in.
 The city also assists businesses who 
nearly qualify for bank loans with sup-
plemental funds called “gap financing.”  
These monies are community develop-
ment block grants that, when repaid, can 
be used again for this type of funding.
 In efforts to foster those with an entrepre-
neurial spirit and startups, EDAWN and a 
handful of partners have joined forces with 
the University of Nevada, Reno’s College 
of Business to develop an entrepreneurship 
program.  EDAWN is also working with 
C4Cube, a small business incubator.

The Whole 
Package
 While it’s often been said “you can’t 
have it all”, many in Northern Nevada 
would beg to differ.  The motto “We Love 
This Place” adopted by Northern Neva-
dans sums up their sentiments toward the 
area in which they live and work.  Look-
ing forward, the forecast looks even better 
for the area as the economy continues to 
improve.  “I think the future for our state 
can be brighter than any of us can antici-
pate right now,” said Hooper.

N O R t h e R N  N e V a d a

http://NNMC.com
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Joni Fried
Owner of Freed’s Bakery 

with her Nevada State Bank Team

NOT YOUR AVERAGE BANKERSEIGHT 

EIGHT NEW BUSINESS BANKING CENTERS NOW OPEN

As a business owner, you’ve achieved success by setting up a team of talented people who work together to get 
the job done. But has your bank done the same? At Nevada State Bank, we take the team concept to the next level 
in our eight new business banking centers, established with one simple goal: to help your company succeed. Our 
dedicated team of business specialists can help you access capital, improve cash fl ow, achieve cost savings and 
fi nd ways to increase revenue.  Our team is anything but average - we roll up our sleeves and put our tools to work 
for you.  Visit one of our business centers today and see how our team can make a di� erence for you.

www.nsbank.com/businesscenters   |   855.NSB.TEAM

Member 
FDIC



http://reno-tahoeairport.com

