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CALL TODAY 702-939-1148
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INSIGHTS FROM A BUSINESS OWNER

“I’ve learned that technology
 is technology. But people?
 That’s where the difference is.”

“Highest Customer Satisfaction among 
  Data Service Providers for Small/Midsize Businesses.”**

Switch to business Internet
and phone with voice mail

for only $119        per month, plus 
FREE installation.*

*Offer valid until 3/31/11 to new commercial subscribers of Cox Business VoiceManagerSM and Cox Business InternetSM in Las Vegas Cox-wired, serviceable locations. Offer price includes monthly service fees for 1 Basic VoiceManager phone line with free features and Voice 
Mail plus Cox Business Internet 10.0Mbps/2.0Mbps. Internet service includes 35GB of Online Backup and 10 PC licenses of Security Suite. Minimum 2-year service agreement required. An early termination fee as specifi ed in customer’s service agreement will apply 
if services are disconnected or service is downgraded prior to the term of the agreement. Free installation is capped at $350. Additional costs for installation, construction, connection, relocation, inside wiring and equipment may apply. Telephone modem equipment 
may be required. Modem uses electrical power to operate and has backup battery power provided by Cox if electricity is interrupted. Telephone service, including access to e911 service, will not be available during an extended power outage or if modem is moved or 
inoperable. Cox cannot guarantee uninterrupted or error-free Internet service or the speed of your service. Offer does not include usage, long distance calling plans, applicable taxes, surcharges or fees. Discounts are not valid in combination with or in addition to other 
promotions, and cannot be applied to any other Cox account. Rates and bandwidth options vary and are subject to change. All programming and prices are subject to change. Programming may vary by location. Services not available in all areas. Other restrictions may 
apply. Telephone services are provided by Cox Nevada Telcom, LLC. ©2011 CoxCom, Inc., d/b/a Cox Communications Las Vegas, Inc. All rights reserved.**Cox Communications received the highest numerical score among data service providers serving small/midsize 
businesses in the proprietary J.D. Power and Associates 2010 Major Provider Business Telecommunications Data Services StudySM. Study based on 5,439 total responses measuring 7 providers and measures opinions of small/midsize businesses. Proprietary study results 
are based on experiences and perceptions of businesses surveyed in September and November 2009 and January and March 2010. Your experiences may vary. Visit jdpower.com.
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All applications are subject to normal credit approval. Call your business banking expert for current rates and terms. Standard fees apply. Refinance of existing U.S. Bank business loans are excluded. Member FDIC.

usbank.com

Visit your local U.S. Bank today and we’ll help you get the type of financing solution you need to grow your business.

At U.S. Bank, we realize that the success of small businesses like yours drives the American economy. That’s why your success
is a #1 priority for US.  

To help you succeed, we’ve developed a variety of flexible business solutions designed to keep cash flowing and businesses
growing. And, it’s backed by the expertise and stability of one of America’s strongest banks.  

• Working Capital Lines of Credit

•  Owner & Investment Real Estate

•  Cash Management Solutions

•  Payment Solutions

Lending to 
small businesses
is a #1 priority for  us

Jana Benton
Business Banking
775-688-6762

Frank Esposito
Business Banking
702-251-1685

http://usbank.com
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	 The	official	results	of	the	2010	Census	brought	good	news	for	Nevada.		Because	of	
our	rapid	population	growth	between	2000	and	2010,	we	have	been	allotted	a	fourth	
congressional	seat,	giving	us	more	clout	in	Congress	as	well	as	another	vote	in	the	
Electoral	College.		
	 But	before	all	that	happens,	the	Nevada	Legislature	has	to	redraw	the	lines	of	the	
three	existing	districts	to	make	room	for	the	new	one.		In	fact,	the	Nevada	Constitu-
tion	mandates	 that	 the	Legislature	adjust	 the	boundaries	of	all	 legislative	districts	
after	each	census	–	not	only	for	the	U.S.	Congress,	but	also	for	school	boards,	city	
councils,	State	Senate	and	Assembly,	and	a	host	of	others.
	 This	process	presents	a	perfect	opportunity	 for	behind-the-scenes	deal-making,	
which	often	 results	 in	gerrymandering:	dividing	a	 state	 into	election	districts	 that	
give	one	political	party	a	“safe”	majority.		The	natural	tendency	of	incumbent	poli-
ticians	 is	 to	ensure	 that	 their	party	spends	 the	 least	possible	amount	of	effort	and	
money	to	defend	their	seats	in	future	elections,	and	Nevada	is	no	exception.		After	the	
last	census,	redistricting	led	to	many	politically	safe	districts.		According	to	Nevada	
Policy	Research	Institute,	since	the	2001	redistricting,	only	17	percent	of	Assembly	
races	and	9	percent	of	Senate	races	were	competitive	elections,	which	is	pretty	con-
vincing	evidence	that	partisan	politics	were	involved.
	 When	lopsided	districts	are	drawn	up	to	appease	political	interests,	voters	lose	the	
power	to	choose.	If	I’m	a	member	of	Party	A	living	in	a	district	that	has	been	ger-
rymandered	to	favor	Party	B,	the	boundary	lines	place	most	of	my	Party	A	neighbors	
in	a	district	next	door	that’s	safe	for	Party	A.		I’ll	always	be	in	the	minority	in	my	
district,	where	my	Party	A	candidate	doesn’t	have	much	chance	of	winning.		Next	
door	in	the	other	district,	Party	B	candidates	will	never	have	a	fair	chance	of	getting	
elected.		An	equitable	arrangement	would	draw	district	lines	on	the	basis	of	popula-
tion,	 leveling	 the	playing	field	and	giving	each	party	an	equal	chance	of	winning.		
Candidates	would	then	have	to	present	platforms	that	would	appeal	to	the	majority	of	
voters	in	their	district,	not	just	to	voters	in	their	own	party.
	 The	2010	census	figures	show	that	roughly	70	percent	of	the	population	lives	in	
Clark	County,	which	means	that	Clark	should	get	one	more	Senate	seat	and	one	more	
Assembly	 seat	 in	 the	 next	 redistricting,	 both	 at	 the	 expense	 of	 rural	 districts	 that	
haven’t	grown	as	fast.		This	sets	the	scene	for	a	major	battle	in	the	2011	Legislature	
pitting	North	against	South,	rural	against	urban,	and	Democrats	against	Republicans.		
If	 the	rurals	are	forced	to	give	up	seats,	what	will	 they	demand	in	return	for	their	
cooperation?		If	an	incumbent’s	district	is	going	away,	what	political	compensation	
will	he	or	she	receive?		It’s	all	about	the	power,	the	horse-trading	and	the	deals,	and	
very	little	about	the	voters.
	 In	 the	 long	 run,	 it	may	 be	worthwhile	 to	watch	what	 happens	 in	Arizona	 and	
California,	which	have	both	created	independent	commissions	to	draw	up	legislative	
districts.		If	these	commissions	are	successful	in	ensuring	equal	representation	for	all	
citizens	of	their	states,	then	we	could	start	the	process	here.		However,	it	would	take	
several	years	to	draw	up	ballot	initiatives,	get	them	passed	by	voters,	and	enact	the	
required	legislation.
	 In	the	short	term,	the	only	solution	is	to	keep	a	close	eye	on	the	Legislature	and	
follow	the	progress	of	the	redistricting	bills.		The	stakes	are	huge,	and	the	decisions	
made	in	2011	will	affect	how	Nevada	voters	are	represented	for	the	next	10	years.		It’s	
too	important	to	be	done	behind	closed	doors.	

(To	find	out	more	about	this	topic,	visit	npri.org.	and	search	for	“redistricting”)
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Business Bankruptcy
Understanding	the	“Worst	Case	Scenario”

 By Jeanne Lauf  Walpole

http://anthem.com
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Cover Story

lthough	filing	for	bankruptcy	could	have	made	debtors	instant	pariahs	some	years	ago,	the	pro-
cess	has	 lost	most	of	 its	 social	 stigma	during	 the	current	 recession	as	bankruptcy	has	become	
an	almost	ubiquitous	solution	to	today’s	financial	woes.	The	total	number	of	personal	and	busi-
ness	filings	in	Nevada	rose	sharply	from	5,542	in	2006	to	10,	951	in	2007,	to	18,709	in	2008,	
to	 29,805	 in	 2009	 and	 to	 23,248	 for	 the	 first	 three	 quarters	 of	 2010,	 according	 to	 statistics	

provided	by	the	American	Bankruptcy	Institute	and	the	U.S.	Bankruptcy	Court	of	Nevada.	Business	fil-
ings	rose	from	321	in	2007,	to	505	in	2008,	to	978	in	2009	and	to	756	for	the	first	three	quarters	of	2010.	
Figures	for	the	fourth	quarter	of	2010	will	be	available	the	middle	of	this	month.

A

By Jeanne Lauf Walpole

Understanding the
“Worst Case 
Scenario”
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	 Amidst	 the	 almost	 constant	 specu-
lation	about	whether	 the	economy	has	
bottomed	out	yet,	many	bankruptcy	at-
torneys	say	they	believe	that	bankrupt-
cy	will	continue	to	be	a	choice	for	a	lot	
of	Nevada	businesses	in	the	near	future.	
“With	the	people	I	talk	to	and	the	facts	
that	I	observe,	I	don’t	see	 this	 turning	
around	 for	 at	 least	 two	 or	 three	 years	
and	then	it	will	be	slow,”	explains	Jim	
Greene,	 a	 partner	 in	Las	Vegas-based	
Greene	 Infuso,	 LLP.	 “Bankruptcies	
will	 increase	 until	 we	 get	 past	 [high]	
unemployment	 and	 housing	 foreclo-
sures,”	 says	 Janet	 Chubb,	 insolvency	
partner	for	Armstrong	Teasdale	in	Las	
Vegas.
	 It	 doesn’t	 take	 a	 rocket	 scientist	 to	
understand	that	Nevada’s	once	thriving	
economy,	 that	 depended	 upon	 contin-
ued	 growth	 in	 construction,	 has	 been	
especially	hard	hit	by	the	current	eco-
nomic	 doldrums.	 And	 it’s	 not	 rocket	
science	 to	 comprehend	 that	 some	 of	
the	 industries	 affected	 the	 most	 (and	
at	highest	risk	of	bankruptcy)	are	con-
struction,	gaming	and	real	estate.	“We	
were	 building	 so	 many	 houses.	 A	 lot	
of	 raw	 land	 isn’t	 even	 saleable	 now,”	
Chubb	says.	“We’ve	seen	so	many	de-
veloper	 bankruptcies,”	 explains	Dawn	
Cica,	 a	 bankruptcy	 attorney	 at	 Lewis	
and	Roca	in	Las	Vegas.
	 Not	 only	 has	 the	 recession	 affected	
the	 number	 of	 bankruptcies	 filed,	 but	
also	the	essence	of	them,	according	to	
Bob	 Olson,	 shareholder	 at	 Greenberg	
Taurig,	LLP	in	Las	Vegas.	“The	largest	
change	 is	 the	nature	of	 the	 real	 estate	
bankruptcies.	 We	 have	 lots	 of	 people	
who	have	put	together	parcels	of	prop-
erty	 to	 make	 money,”	 he	 explains.	
Successful	 speculation	 in	 real	 estate	
depended	 upon	 an	 economy	 that	 con-
tinued	to	grow	and	expand,	however.
	 “Before,	 there	were	a	 lot	of	 compa-
nies	with	internal	problems	that	need-
ed	 to	 reorganize.	 In	 the	 last	 couple	of	
years	 it’s	 companies,	 such	 as	 single	
asset	real	estate	companies,	where	the	
value	has	fallen,”	Cica	says.
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Cover Story | Business Bankruptcy

Typical Client

	 The	 typical	 bankruptcy	 client	 is	 a	
person	 or	 group	 that	 owns	 strip	malls,	
retail	 space	 or	 property	 for	 develop-
ment,	 according	 to	 Greene.	 “The	 bulk	
of	parties	coming	to	me	are	in	real	es-
tate	 and	 real	 estate	 development.	They	
acquired	 the	property	 for	speculation,”	
he	says.
	 Liberal	 credit	 and	 high	 property	
values	 made	 loans	 for	 speculative	
real	 estate	 fairly	 easy	 to	 come	by	 just	
a	 few	 years	 ago.	 As	 property	 values	
plummeted	 and	 the	 economy	 tanked,	
however,	many	borrowers	found	them-
selves	 upside	 down,	 with	 inadequate	
cash	 flow	 to	 service	 their	 loans.	
Greene’s	 typical	case	 involves	a	small	
shopping	center	whose	value	fell	from	
$4	million	to	$1.8	million	in	just	a	few	
years.	The	owners	are	under	water	with	
a	loan	of	$2.8	million	which	they	can’t	
pay	from	the	proceeds	of	the	business.	
With	the	asset	base	devalued	and	a	per-
sonal	 guarantee	 on	 the	 loan	 looming	
over	 their	 heads,	 borrowers	 who	 find	
themselves	 in	 this	 kind	 of	 scenario	
are	 likely	 candidates	 for	 bankruptcy	
filing.	 Some	 of	Greene’s	 other	 clients	
have	even	larger	liabilities,	however.	“I	
have	clients	whose	net	worth	was	in	the	
tens	of	millions	and	now	it’s	negative,”	
he	says.	
	 While	 the	 number	 of	 businesses	 in	
bankruptcy	 is	 disturbing	 enough,	 it’s	
equally	unpleasant	to	recognize	names	
of	those	who’ve	made	the	list,	such	as	
Las	 Vegas	 Monorail	 Company,	 USA	
Commercial,	Station	Casinos	and	Riv-
iera	 Holdings	 Corporation.	 As	 many	
people	root	for	the	success	of	CityCen-
ter	to	help	reinvigorate	the	economy	in	

Southern	 Nevada,	 they	 are	 dismayed	
to	 learn	 that	 the	 restaurant	 owned	 by	
Beso	LLC	in	the	Crystals	mall	has	re-
cently	filed	for	bankruptcy	in	order	to	
reorganize	its	debt.

New Beginnings

	 When	considering	 the	option	of	 fil-
ing	 for	 bankruptcy,	 it’s	 important	 to	
understand	that	it	does	not	necessarily	
have	to	mean	the	end	of	a	business,	but	
perhaps	 the	 initiation	of	 a	new	begin-
ning	which	 directs	 the	 financial	 reor-
ganization	 of	 the	 enterprise.	 “Bank-
ruptcy	is	good	if	you	can	use	it	for	your	
benefit,”	 Olson	 explains.	 For	 income	
producing	 entities,	 such	 as	 retailing	
and	manufacturing,	it’s	possible	for	the	
company	to	get	 rid	of	substantial	debt	
and	 still	 come	out	with	 a	 viable	 busi-
ness.	“Plans	for	reorganization	are	ap-
proved	every	day	and	people	come	out	
of	it	with	another	opportunity,”	Chubb	
says.	“A	lot	of	people	breathe	a	sigh	of	
relief	when	they	file.”
	 With	a	history	that	goes	back	to	Eng-
lish	 courts	 in	 1542,	 bankruptcy	 origi-
nally	 favored	 creditors	 over	 debtors.	
The	penal	nature	of	 the	procedure	was	
harsh,	with	 debtors	 thrown	 into	 prison	
until	 their	 families	 could	pay	off	what	
was	 owed.	 Over	 the	 years	 the	 process	

obviously	became	much	more	humane,	
but	 until	 quite	 recently	 still	 harbored	
antisocial	 overtones.	 Bankruptcy	 in	
the	U.S.	is	filed	in	the	U.S.	Bankruptcy	
Court	 which	 often	 is	 dependent	 upon	
state	 law.	 In	 Nevada,	 filings	 can	 be	
completed	 at	 the	 Southern	 division	 in	
Las	Vegas	and	at	the	Northern	division	
in	Reno	 of	 the	U.S.	Bankruptcy	Court	
of	Nevada.	Depending	upon	 individual	
circumstances	 and	 desired	 outcomes,	
businesses	can	choose	to	file	for	Chap-
ter	 7	 or	Chapter	 11	 of	 the	Bankruptcy	
Code.
	 Designed	to	facilitate	the	liquidation	
of	property,	Chapter	7	provides	for	the	
sale	 of	 assets	 and	 the	 distribution	 of	
the	 proceeds	 to	 creditors	with	 the	 as-
sistance	of	a	case	trustee.	The	process	
begins	 when	 the	 debtor	 files	 a	 peti-
tion	 with	 the	 bankruptcy	 court	 along	
with	 pertinent	 financial	 and	 business	
records.	 Chapter	 7	 is	 appropriate	 for	
debtors	who	have	no	desire	to	continue	
in	 business	 and	 simply	want	 to	 find	 a	
solution	 to	 their	 financial	 problems.	
For	 borrowers	 who	 want	 to	 salvage	
their	 businesses,	 Chapter	 11	 allows	
them	to	reorganize	under	the	direction	
of	the	court	while	the	business	contin-
ues	 to	 operate	 on	 a	 day-to-day	 basis.	
Once	a	plan	has	been	negotiated,	credi-
tors	 are	 given	 the	 opportunity	 to	 vote	
on	whether	 it	 meets	 their	 approval	 or	
not.	 Although	 these	 two	 options	 may	
seem	 overly	 simplistic	 as	 described,	
bankruptcy	 attorneys	 emphasize	 that	
the	 process	 is	 usually	 quite	 complex.	
“The	 first	 time	 people	 come	 in	 they	

Continues on page 28
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“Bankruptcies will increase 
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Feature Story

An update on 
employment 
in Nevada.

t	 seems	 like	 just	yesterday	 that	Nevada	was	
the	land	of	opportunity—the	fastest	growing	
state	 in	 the	 nation,	with	 one	 of	 the	 healthi-
est	economies.	But	the	recession	has	created	
a	vacuum	that	has	given	Nevada	 the	highest	
unemployment	 rate	 in	 the	 country;	 at	 14.3	
percent	 in	November,	 our	 rate	was	 2	 points	
higher	 than	 even	woebegone	Michigan.	The	
Silver	 State	 is	 officially	 the	 last	 place	 you’d	
come	looking	for	work.I
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But	if	you	look	at	the	unemployment	rate	
over	the	course	of	the	last	six	months,	 it	
has	leveled	off	and	hovered	in	the	narrow	
range	between	14.2	and	14.4	percent.”
	 He	 adds	 that,	with	 respect	 to	 the	 em-
ployment	picture,	job	levels	are	still	fall-
ing,	 but	 not	 at	 the	 tremendous	 rates	 we	
saw	in	2009,	at	the	height	of	the	recession.
	 Jeremy	Aguero,	principal	analyst	with	
Applied	 Analysis,	 an	 economic	 fiscal	
policy	research	firm	based	in	Las	Vegas,	
adds	that	1	in	every	3	workers	collecting	
unemployment	 right	now	came	from	the	
construction	industry.	
	 “We	had	12.5	percent	of	our	workforce	
in	 construction,	while	 the	 national	 aver-
age	was	5-6	percent,”	Aguero	says.	That,	
he	 adds,	 is	 why	 Nevada	 enjoyed	 such	
prosperity	prior	to	the	recession.
	 “If	 you’d	 asked	 me	 a	 few	 years	 ago	
whether	 I	 thought	we’d	have	 the	highest	
unemployment	in	the	nation,	I	might	have	
chuckled,”	says	Anderson.
	 Yet	 here	 we	 are,	 and	 that	 unemploy-
ment	is	wreaking	havoc	on	state	revenues,	
our	budget	deficit	and	businesses	as	well.	
	 “We’re	 really	 concerned	 about	 unem-
ployment	costs.	We’re	seeing	double-digit	
increases,”	 says	 Shelly	Brady,	 human	 re-
sources	 manager	 for	 Southern	 Nevada’s	
Managed	Business	Services.	Also	known	
as	Managed	Pay,	the	company	handles	HR	
functions	and	payroll	for	hundreds	of	cli-
ents	 in	Southern	Nevada.	Brady	 refers	 to	
unemployment	 taxes	 charged	 to	 Nevada	
employers,	 which,	 effective	 January	 1,	
increased	from	1.33	percent	 to	2	percent,	
nearly	doubling	the	amount	of	money	gen-
erated	to	cover	the	unemployed	from	$273	
million	to	$410	million	for	2011.	
	 And,	as	Anderson	points	out,	this	still	
doesn’t	 cover	 the	 debt	 Nevada	 has	 in-

Some Jobs Are Hot…
Some Are Not

	 A	closer	look	at	Nevada’s	numbers	re-
veal	some	interesting	truths.	According	to	
10-year	industry	employment	projections	
for	 2008-2018,	 released	 by	 the	 Nevada	
Workforce	 Informer,	 the	 research	 and	
analysis	 arm	 of	 the	Nevada	Department	
of	 Employment,	 Training	 and	 Rehabili-
tation	 (DETR),	 there	 are	 actually	 more	
bright	 spots	 than	dark	ones	on	 the	hori-
zon,	 in	 terms	 of	 job	 growth.	 Industries	
experiencing	the	greatest	declines	for	this	
period	 are	 the	 usual	 suspects:	 building	
and	 construction	 (especially	 in	 subdivi-
sions	 and	 commercial	 buildings)	 by	 up	
to	one-third	of	its	workforce;	real	estate;	
motor	 vehicle	 parts	 manufacturing;	 and	
publishing.	
	 Yet	remarkable	growth—in	some	cases	
by	up	to	one-third	or	more	of	the	current	
workforce	in	those	industries—is	expected	
in	 mining;	 manufacturing	 (from	 food	 to	
plastics,	 metals,	 machinery	 and	 paper);	
wholesalers	 and	 retailers	 of	 clothing,	
shoes,	appliances	and	electronics;	civil	en-
gineering	 and	 road	 construction;	 Internet	
and	 data	 services,	 including	 systems	 and	
tech	 support	 (by	as	much	as	50	percent);	
financial	services;	educational	support	ser-
vices	(by	nearly	60	percent);	and	indepen-
dent	artists,	writers	and	performers.	
	 So,	 with	 such	 great	 demand	 in	 some	
areas,	 and	 such	 high	 unemployment	 in	
others,	 it’s	clear	 that	 there’s	a	workforce	
disconnect	 in	 the	 state.	 So	what’s	 being	
done	to	address	it?	What’s	on	the	horizon	
for	Nevada’s	unemployed?

Prognosis: Stable

	 According	to	DETR’s	chief	economist,	
Bill	Anderson,	 the	 best	 that	 can	be	 said	
about	 employment	 in	Nevada	 is	 that	 it’s	
stopped	 free-falling.	 “Unfortunately,	
it’s	 stabilizing	 at	 a	 level	 that	 by	Nevada	
standards	is	quite	weak,”	says	Anderson.	
“We	still	have	the	highest	unemployment	
rate	in	the	nation,	and	we	continue	to	see	
job	 and	 employment	 readings	 declining.	

curred	in	borrowing	from	the	federal	gov-
ernment	 to	 pay	 unemployment	 benefits.	
To	date,	Nevada	has	borrowed	$628	mil-
lion;	interest	began	accruing	at	the	first	of	
the	 year,	 and	we’re	 still	 borrowing.	 The	
first	payment	is	due	on	Sept.	30,	2011.
	 Yet	 Nevada	 certainly	 isn’t	 unique.	
“This	 is	 an	 issue	being	 faced	across	 the	
country,”	says	Anderson,	“and	it’s	a	poli-
cy	question	we’re	going	to	have	to	get	an	
answer	for.”

Lawmakers Have
Their Hands Full

	 Few	Nevadans	are	envious	of	the	task	
before	lawmakers	going	into	this	month’s	
legislative	 session.	 In	 addition	 to	 wres-
tling	with	 a	 two-year	 budget	 deficit	 that	
comes	to	roughly	$3	billion,	they’re	also	
charged	with	addressing	how	to	get	Neva-
dans	back	to	work.	
	 “I	 have	 to	 tell	 you,	 there	 are	 about	 a	
hundred	 ideas	 coming	 to	 the	 legislature	
this	session,”	says	Aguero.	“Our	governor	
says	[unemployment]	will	be	the	most	im-
portant	thing	to	him.	Legislators,	such	as	
Assemblywoman	Marilyn	Kirkpatrick	in	
particular,	have	 several	 initiatives	aimed	
at	 making	 renewable	 energy	 a	 priority,	
improving	public/private	partnerships,	in-
dexing	the	gas	tax,	and	on	and	on.	There	
are	 dozens	 aimed	 at	 nothing	more	 than	
putting	folks	back	to	work.”
	 There’s	also	increasing	talk	of	dedicat-
ing	more	state	resources	to	economic	de-
velopment,	and	 to	eliminating	 the	modi-
fied	 business	 tax,	 which	 in	 Nevada	 is	
applied	to	business	taxes	on	payroll,	and	
which,	 after	 sunsetting	 this	 year,	 would	
not	be	renewed.	This	is	meant	to	incentiv-

Bill Anderson,
DETR

“If you’d asked me a few 
years ago whether I thought we’d 
have the highest unemployment in the 
nation, I might have chuckled.”
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ize	hiring	out-of-work	Nevadans.		“This	is	
met	with	skepticism	because	it’s	probably	
not	going	to	be	enough	of	an	incentive	to	
encourage	an	employer	to	hire	someone,”	
said	Aguero.

The Employer-Employee
Disconnect

	 Applied	Companies,	 based	 in	Northern	
Nevada,	operates	three	businesses	under	its	
umbrella:	a	temporary	staffing	firm;	an	ex-
ecutive	search	firm	and	a	professional	em-
ployer	organization.	President	and	CEO	Jim	
Annis	 says	 that	 while	 numerous	 employ-
ers	went	out	of	business	last	year,	Applied	
Companies	saw	their	business	exploding	in	
2010,	which	he	attributes	to	two	things.
	 “First,	we	employed	a	contrarian	view.	
When	the	recession	hit,	many	companies	
closed	or	cut	back	on	their	sales	and	mar-
keting	 dollars.	 But	 we	 expanded	 them,	
and	 didn’t	 lay	 off	 anyone,”	 says	 Annis.	
“In	 2010,	 the	 market	 picked	 up	 a	 little,	
and	because	we’d	planted	these	seeds	for	
two	years,	we	were	 able	 to	 increase	 our	
market	share.
	 “Second,	as	business	was	improving	in	
2010,	no	one	was	ready	to	hire	full-time	
people.	So	 it	was	a	double-edged	sword.	
Our	business	exploded,	but	not	for	a	good	
reason,	 because	 it	meant	 that	 employers	
didn’t	 have	 confidence	 enough	 to	 hire	
full-time	people.”
	 Annis	adds	that	his	company	is	seeing	
hundreds	of	unique	individuals	coming	in	
each	week,	 looking	 for	work.	 “Whereas	
five	 years	 ago,	 we	 turned	 down	 busi-
ness	because	we	couldn’t	place	qualified	
people,	now	we’re	seeing	many	qualified	
people	for	positions	we	have.”	He	points	
out	that	this	is	partially	because	Applied	
Companies	 handle	 light	 industrial	 and	
clerical,	as	opposed	to	construction.
	 Also,	since		businesses	paid	additional	
payroll	 taxes	 in	 2010,	 employers	 have	
been	 reluctant	 to	 hire	 full-timers,	which	
leads	to	greater	 temporary	placement	on	
the	 staffing	 side,	 and	 have	 cut	 back	 on	
administrative	 jobs,	 which	 benefits	 the	
PEO	business.	“That’s	good	for	us,	but	it’s	

actually	 bad	 for	 the	 general	 state	 of	 the	
economy,”	says	Annis.
	 However,	 he’s	 quick	 to	 point	 out,	 that	
business	is	up	on	the	executive	search	side	
as	 well,	 in	 renewable	 energy,	 sales	 and	
marketing,	and	recruits	are	coming	from	
both	inside	and	outside	Nevada.	
	 Brady	 says	 that	Managed	 Pay	 is	 see-
ing	the	same	trends	in	Southern	Nevada.	
“You’ve	got	high-level	people,	very	high-
ly	 qualified,	 looking	 for	 just	 anything,	

wanting	any	 job,	 even	 if	 it’s	not	 in	 their	
field,	just	to	be	working,”	she	says.
	 “The	 real	 challenge,	 statewide,	 is	 that	
we’ve	 had	 something	 like	 120,000	 con-
struction	 jobs	 go	 away,”	 Annis	 adds.	
“Framers	were	making	$25	an	hour	and	
now	we’re	trying	to	get	them	to	accept	a	
warehouse	jobs	for	$12	an	hour.	That’s	a	
real	dilemma.”

Continues on page 30

Continues on page 30

http://hutchlegal.com


14                                        February 2011 www.NevadaBusiness.com15                                        February 2011

Accountants

6 states.
75 stores.
13,000 employee-owners.
And counting.
At WinCo, the employees own the
business. Together, they share in
WinCo’s success. As a result, each
employee-owner buys in to a culture of
teamwork that supports the bottom line.

Back Row: Tim Little, Linda Chandler, and Tina
Elliott. Middle Row: Lori Neves, Laura Spelatz,
Jonathan Collins, Jorje Millan, and Nicole Frane;
Front Row: Junior Hernandez and Tammie Romero.

Teamwork
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Holland & Hart is proud to serve clients such as WinCo Foods because
our attorneys, like WinCo’s employees, share in a culture of partnership,
teamwork, and community success.

Holland & Hart is the largest law firm based in the Mountain West with more
than 400 attorneys in 15 offices across seven states and Washington, D.C.
Visit www.hollandhart.com to learn more about Holland & Hart.

Contact: Greg Gilbert, gsgilbert@hollandhart.com, 702-669-4620
3800 Howard Hughes Pkwy, 10th Floor, Las Vegas, NV 89169

Tim Lukas, tlukas@hollandhart.com, 775-327-3000
5441 Kietzke Lane, Second Floor, Reno, NV 89511

www.hollandhart.com
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tion	from	the	get-go.		Rather	than	them	
asking	for	it,	we	just	did	a	five	percent	
decrease	 across	 the	 board,	 especial-
ly	 on	 their	 financial	 statements.	 	 We	
are	 also	 very	 sensitive	 about	 change-
orders	 so	 whatever	 our	 fee	 is,	 that	 is	
what	our	fee	is.		We	really	stick	to	that.	
This	 year,	we	 are	 staying	 flat	 and	we	
are	talking	to	our	clients	in	advance.
Lynda Keeton-Cardno:	 	 I	 will	 echo	
that.	 	We	 are	 in	 the	 process	 of	 doing	
arrangement	 letters	 now	 and	 not	 one	
of	 them	 is	 increasing.	 	 The	 ones	 that	
I	 know	we	 are	 going	 to	 go	over,	 I	 am	
personally	 picking	 the	 phone	 up	 and	
saying	 here	 are	 the	 problems	 we	 had	
last	 year,	 what	 are	 you	 doing	 about	
them	now	so	we	don’t	have	this	in	the	
future?		
Donohue:	 	 Well,	 obviously	 a	 lot	 of	
our	clients	haven’t	done	well	and	their	
stock	prices	suffered.	Now	they	are	in	
this	boat	where	there	are	no	longer	the	
404(b)	 internal	 control	 audit	 clients,	
which	was	a	pretty	healthy	part	of	our	
business	 a	 couple	 years	 ago.	 We	 are	
seeing	a	lot	of	our	clients	who	used	to	
be	the	accelerated	larger	public	compa-
ny	filers	that	no	longer	need	the	work.		
It	generates	a	 lot	of	 fees	at	 the	end	of	
the	 year,	 so	 that	 has	 dried	 up.	 In	 ad-
dition,	 it	 is	a	multiple-headed	monster	

evada’s	 accounting	 indus-
try	 is	 facing	 a	 myriad	 of	
changes	 in	 the	 near	 future.		
From	 new	 regulations	 and	
licensing	 policies	 to	 chang-

es	 in	 the	way	 business	 is	 being	 done,	
the	rules	have	changed	for	CPA’s.		Re-
cently,	 executives	 representing	 this	
industry	met	 at	Holland	&	Hart’s	Las	
Vegas	office	to	discuss	these	and	other	
industry	challenges.
	 Connie	Brennan,	publisher	of	Nevada 
Business Magazine,	served	as	moderator	
for	 the	 event.	 	These	monthly	meetings	
are	designed	to	bring	leaders	together	to	
discuss	 issues	 pertinent	 to	 their	 indus-
tries.	 	Following	is	a	condensed	version	
of	the	roundtable	discussion.

What are your 
thoughts on the 
economy?
Gary Johnson:	 	 I	 can	 tell	 you	 that	 in	
our	client	base,	we	are	not	 seeing	any	
improvements	 yet	 in	 sales	 or	 the	 bot-
tom	 line.	 	 We	 are	 still	 seeing	 down-
ward	 trends;	 and,	 as	 a	 result,	 we	 are	
getting	fee	pressure.		Across	the	board,	
we	are	still	seeing	a	decline	happening.		
I	foresee	that	going	well	into	2011	and	

2012	before	we	start	seeing	a	recovery.
Tom Donohue:	 	 Our	 firm	 deals	 a	 lot	
with	 the	 gaming	 industry,	 and	 that	 is,	
obviously,	one	of	the	hardest	hit	indus-
tries.	 	 Even	 within	 Southern	 Nevada,	
they	 are	 being	 affected	 more	 so	 than	
some	 other	 industries.	 Depending	 on	
which	economist	you	ask,	you	will	get	
a	 different	 answer	 on	 whether	 there	
are	buds	of	recovery	starting	to	sprout.	
There	 might	 be	 some	 pockets	 of	 re-
covery	around	the	country;	but	I	don’t	
really	 see	much	happening	 in	 the	Las	
Vegas	economy,	at	least	anytime	soon.
Bob Anderson:	In	the	past,	we	did	a	lot	
of	merger	and	acquisition	transactions.		
In	 the	 last	 four	 or	 five	 months,	 that	
practice	has	picked	up	significantly	for	
us.	 	None	 of	 these	 deals	 are	 financed	
deals.		They	have	cash	and	are	making	
a	 lot	 of	 strategic	 purchases.	 	We	have	
four	or	five	transactions	going	on	right	
now	and	six	months	ago,	we	had	zero.	

How do you handle 
clients asking for
fee concessions?
Ronnie Sloan:		When	we	were	putting	
in	 our	 proposal	 and	meeting	with	 cli-
ents,	we	dealt	with	them	with	a	reduc-

N

Industry Focus | Accountants



16                                        February 201117                                        February 2011 February 2011                                        17

Industry Focus | Accountants

in	 terms	 of	 the	 fee	 pressure	 and	 also	
the	loss	of	actual	work	to	generate	fees	
as	well.	 	 It	 is	 something	 that	we	 have	
experienced	in	the	last	couple	years	as	
the	economy	has	tanked.

How are you 
dealing with 
collections?
	
Sloan:	 I	 think	 for	 the	 most	 part	 be-
cause	 we	 are	 a	 professional	 services	
company,	we	are	holding	the	cards.		If	
you	are	having	a	challenge	with	the	cli-
ent	that	is	not	paying	well,	we	get	down	
to	the	point	where,	I	would	be	the	one	
that	would	be	on	the	phone	with	them	
saying,	 “I	 am	 really	 sorry	 but,	 you	
didn’t	make	the	progress	payment,	so	if	
you	want	to	pick	up	the	tax	return	and	
financial	 statements,	we	need	 a	 check	
first.”		We	have	to	do	it.	
Johnson:		We	typically	set	up	payment	
plans	for	a	whole	range	of	services	we	
do	for	the	entire	year	for	a	client.		When	
they	get	late	on	a	payment,	the	partner	
responsible	 for	 that	 relationship	 has	
a	 duty	 to	 call	 and	 try	 to	 get	 the	 pay-
ment	in.		We	don’t	have	significant	is-
sues	with	receivables	because	we	have	
dealt	with	everything	up-front,	like	ev-
erybody	 else	 has.	 	 They	 know	we	 are	
working	with	 them	 to	 spread	out	 pay-
ments	to	help	even	out	their	cash	flow.

How has technology 
changed your 
business? 
Mike Verville:	 	 For	 us,	 it	 has	 been	 a	
revelation.	 	 We	 went	 paperless	 three	
years	ago.	 	We	have	been	able	 to	hold	
our	fees	constant	because	of	being	pa-
perless.	 	 Internally,	we	 are	 a	 lot	more	
productive	 and	 so	 our	 staff	 hours	 are	
down	 but	 we	 are	 still	 able	 to	 bill	 for	
the	same	amount.		Our	realization	has	
been	great.		The	way	we	do	accounting	
now	versus	three	years	ago	has	drasti-
cally	 changed.	That	 has	been	 the	best	

in	from	Egypt	into	our	main	server	and	
working	 on	 files	 that	 are	 on	 our	 net-
work.	When	I	first	started	in	the	audit	
field,	 I’d	 lug	 six	 satchels	 full	 of	bind-
ers	 and	 load	 it	 like	 a	 pack	 mule	 and	
wheel	 it	 all	 out	 to	 a	 client.	 	Now,	you	
just	bring	a	laptop	with	you.	We	are	not	
paperless;	I	call	it	less	paper	because	I	
am	still	 shuffling	 some	paper	 around.		
It	has	pretty	much	transformed	the	way	
we	do	business,	at	 least	 from	an	audit	
standpoint;	it	is	a	lot	more	streamlined.

How do you 
keep the best 
and brightest 
employees?
Annette Carro:		For	our	firm,	we	have	
been	 very	 fortunate	 to	 maintain	 low	
turnover.	 It	 is	 a	 little	 bit	 challenging	
right	now	because	we	have	had	 to	 cut	
back	on	 increases	 and	we	 are	 looking	
at	 that	now	saying,	 “how	much	 longer	

thing	we	ever	did.
Donohue:		Our	managing	partner	likes	
to	refer	to	our	firm	as	an	international	
firm	with	 one	 office.	 	As	 an	 example	
of	that,	we	have	an	audit	team	in	Cairo,	
Egypt	doing	an	audit.		They	are	tapping	

mailto:info@llbradford.com
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can	we	do	that?”		And,	as	we	have	all	
talked	about,	what	does	next	year	look	
like?		Some	of	our	clients	haven’t	even	
agreed	to	the	engagements	yet.		That	is	
a	 struggle	 because	 we	 have	 got	 some	
great	people.	We	have	been	able	to	give	
little	 bonuses,	 but	 that,	 to	 me,	 is	 not	
satisfying	them	anymore	because	they	
want	a	salaried	amount.
Keeton-Cardno:	 	 It	 is	not	sustainable.	
They	can’t	count	on	that.		I	have	never	
done	bonuses.		This	next	season	for	us	
is	 probably	 going	 to	 be	 the	 busiest	 in	
our	audit	department,	so	I	have	always	
given	 time	off.	 	Part	of	 the	 reason	we	
have	 lower	 turnover	 is	 because	 they	
know	they	will	get	their	time.
Daniel Gerety:		We	do	just	the	opposite.		
We	 do	 have	 a	 strong	 bonus	 structure	
and	it	is	based	on	the	profits	of	the	firm.	
I	 am	 sharing	my	 profits	 to	 part	 of	my	
firm.		It	is	a	formula	where	the	partners	
need	 to	 get	 a	minimum	of	 this	 return.		
There	 is	 a	 little	 bit	 of	 heartbreak	 be-

cause	I	 remember	we	had	some	people	
get	huge	bonuses	and	I	said,	“Be	care-
ful,	remember,	this	may	not	be	here	next	
year,	don’t	count	on	it.”
Donohue:		Sounds	like	we	are	a	hybrid	
in	between	a	bunch	of	different	 ideas.		
On	top	of	the	monetary	compensation,	
we	try	to	keep	our	employees	stimulat-
ed	by	constantly	shifting	them	around	
to	different	things	and	letting	them	get	
into	different	industries.		We	are	fortu-
nate	 that	 we	 are	 in	 enough	 industries	
where	we	can	move	people	around	and	
keep	 them	mentally	 stimulated	 and	 in	
the	game.
Verville:	 	One	 of	 the	 things	 that	 a	 lot	
of	 our	 employees	 talk	 about	 is	 some	
of	 the	 non-monetary	 things	 they	 en-
joy.	 	 Some	 of	 those	 things	 would	 be	
like	free-lunch	Fridays.	 	Every	person	
is	 assigned	 a	 partner	 and	 the	 partner	
takes	 you	 to	 lunch	 at	 least	 quarterly.		
You	 have	 a	 lot	 of	 one-on-one	 contact	
with	them.

Anderson:	We	have	seen	an	incredible	
increase	 in	 the	 quality	 of	 resumes	we	
are	getting.	 	 It	 is	unbelievable	 the	 tal-
ent	 that	 is	 out	 there.	 	 If	 you	 want	 to	
upgrade,	you	can	certainly	do	that.

Has there been a 
lot of business 
increase from 
audits?
Keeton-Cardno:	 We	 do	 a	 lot	 of	 non-
profit	 work.	 	 Because	 of	 the	 fed-
eral	 money	 coming	 down,	 that	 has	
changed	 from	 a	 voluntary	 health	 and	
welfare	 audit,	 or	 getting	 an	 audit	 for	
their	board,	to	dealing	with	a	lot	more	
A-133	requirements,	or	an	audit	for	an	
organization	that	expends	greater	than	
$500,000	 or	 more	 in	 federal	 grants.		
Boards	 are	 becoming	 savvier	 because	
they	have	federal	money.	What	we	are	
finding	 is	 a	 lot	 more	 of	 that	 because	
the	 federal	 administration	 has	 pushed	
down	 money	 that	 has	 either	 trickled	
through	 the	 state,	 gone	 straight	 to	 the	
non-profit	 or	 trickled	 down	 through	
the	county.	
Carro:		I	agree	with	that.		We	even	had	
some	 of	 the	 charter	 schools	 that	 have	
never	had	to	have	 these	 types	of	com-
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pliance	 audits	 and	 federal	 money	 has	
been	 given	 to	 them	 and	 that	 has	 ex-
panded	their	audits	too.
Johnson:	 	 With	 our	 commercial,	 for-
profit	 clients,	 a	 lot	 of	 times,	 you	 can	
talk	to	a	bank	if	they	want	to	step	up	to	
an	audit	and,	maybe,	talk	them	out	of	it.	
We	are	working	with	a	contractor	right	
now	who	 is	going	 to	get	out	of	public	
works	and	the	size	of	their	jobs	is	go-
ing	 to	 be	 much	 smaller	 so	 their	 risk	
profile	 is	 significantly	 less.	 We	 said,	
“Let’s	meet	with	the	bonding	company	
and	talk	to	them	about	what	is	going	on	
in	our	economy.	 	Your	whole	business	
plan	is	changing,	and	let’s	see	if	we	can	
talk	them	into	taking	a	review.”
Verville:		We	need	to	educate	the	pub-
lic,	 in	general	 [about	 audits].	 	We	had	
a	situation	where	somebody	came	to	us	
and	wanted	an	audit	and	it	was	actually	
driven	by	a	divorce	and	a	judge,	so	we	
did	the	audit.	What	they	really	wanted	
is	 an	 agreed-upon	 procedure	 to	 track	

the	cash.		It	wasn’t	communicated	to	us	
what	 they	needed	 so	we	ended	up	de-
posed	and	the	judge	was	asking	us	why	
we	didn’t	do	a	cash	analysis,.	I	think	it	
is	important	for	CPA’s	to	educate	peo-
ple	 about	what	 an	 audit	 is.	 	 So,	when	
somebody	comes	to	us	with	a	specific	
situation,	we	are	going	to	do	a	lot	more	
work	with	the	person	that	 is	requiring	
it	and	ask	them	if	that	is	what	they	are	
really	looking	for.

What are the 
concerns for tax 
legislation in the 
near future?
Verville:		This	year	has	been	the	hard-
est	year	for	tax	planning.		You	have	to	
have	 two	 sets	 of	 tax	 plans.	 	You	 have	
to	say,	”if	the	tax	rates	are	going	to	in-
crease,	this	is	what	we	are	going	to	do.		
If	 the	 tax	 rates	 stay	 the	 same,	 this	 is	

Industry Focus | Accountants

what	we	are	going	to	do.”		It	is	almost	
like	you	have	to	have	two	plans.		
Anderson:		It	is	going	to	be	interesting	
to	see	what	happens,	but	I	think	that	it	
is	 likely	 that	 there	will	 be	 some	 clos-
ing	 of	 tax	 loopholes	 and	maybe	 some	
increases	in	some	specific	areas.
Gerety:		There	needs	to	be.		They	can-
not	 just	 cut	 spending	 and	 balance	 the	
budget.	 	 They	 have	 to	 do	 a	 combina-
tion	of	both.	They	can	cut	out	a	 lot	of	
credits	and	really	keep	the	tax	rates	the	
same,	cut	out	a	lot	of	deductions.
Anderson:	 	 I	 think	 they	 have	 some	
very	 interesting	 ideas.	 	 A	 lot	 of	 them	
we	 don’t	 like,	 like	 eliminating	 the	
mortgage	interest	deduction.		
Johnson:	 	 In	 the	 short	 term,	 I	 think	
everything	 is	 going	 to	 stay	 for	 a	 cou-
ple	of	years.	 	 I	agree	 there	 is	going	to	
be	 some	changes,	but	we	are	a	 couple	
years	 away	 from	 anything	 significant	
happening.		It	is	too	political	right	now.		
Gerety:	 	 We	 do	 a	 lot	 of	 estate	 plan-
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ning	 and	we	don’t	 know	what	 the	 law	
will	 be,	 so	we	 are	 holding	 off	 on	 do-
ing	some	transfers.		If	we	set	up	a	trust	
that	extends	on	for	future	generations,	
we	 don’t	 know	 if	 that	 will	 be	 exempt	
or	 not	 in	 the	 future	 because	we	 don’t	
know	what	 the	 law	 is.	 	We	 are	 shoot-
ing	 in	 the	dark,	we	are	guessing	what	
the	law	might	be.	We	will	have	to	wait	
until	 Congress	 addresses	 that.	 	 There	
are	 some	huge	complexities	 right	now	
because	of	the	inaction	of	Congress.							
Donohue:	 	 Sounds	 like	 what	 Mike	
[Verville]	said,	you	have	to	have	Plan	A	
and	Plan	B	depending	on	what	 comes	
down	the	pipe	in	terms	of	legislation.
Johnson:	 	 Clients	 don’t	 know	what	 the	
ground	 rules	 are	 right	 now	 for	 estate	
planning.	 	 I	 think	 most	 of	 them	 have	
some	 comfort	 unless	 something	 weird	
happens.	The	current	tax	structure	is	go-
ing	to	get	extended	as	it	is.	Clients	have	
some	comfort	in	that	which	helps	in	in-
come	tax	and	transactional	planning.

Gerety:	 	 I	 get	 a	 feeling,	 from	my	 cli-
entele,	 small	businesses,	 that	 they	 run	
their	motor	up.		If	it	red	lines	at	8,000	
RPM,	 they	 are	 running	 at	 7,500	 and	
are	 not	 doing	 anything	 to	 bring	 that	

down	at	all.	 	They	are	not	hiring	any-
body,	not	bringing	on	any	more	equip-
ment.	They	are	looking	to	run	the	mo-
tor	harder	and	see	if	 they	can	weather	
the	storm.		That	is	all	they	are	doing.		I	
don’t	think	that	will	change	at	all.	That	
is	the	way	we	are	running	our	account-
ing	 practice,	 expecting	 more	 out	 of	
your	 existing	 personnel	 and	 not	 look-
ing	 to	 hire	 new	 personnel	 to	 take	 on	
more	business.	

What are CPA’s 
requirements to be 
certified and what 
are the challenges?
Keeton-Cardno:	 	 We	 are	 still	 peer-
reviewed	 and	 if	 you	 don’t	 like	 to	 be	
peer-reviewed,	get	out	of	the	business.		
I	don’t	think	that	has	changed.
Gerety:	 	 The	 biggest	 thing	 on	 the	 tax	
side	 is	 getting	 every	 tax	 preparer	 reg-
istered.	 	 CPA’s	 are	 exempt	 from	 some	
of	 the	normal	rules	as	far	as	 taking	 the	
classes	because	our	continuing	education	
and	our	certification	allows	it.		Attorneys	
are	also.	 	But	where	it	 is	affecting	us	is	
when	you	have	 staff	 that	 are	 not	CPA’s	
that	 are	preparing	 returns,	 they	have	 to	
go	 through	 the	same	 thing	even	 though	
they	are	not	signing	a	return.

Industry Focus | Accountants

Contract information placed 
on the Nevada Department 
of Conservation and Natural 
Resources website identifies 
potential concerns, including a case 
of one worker seeking payment for 
25 hours of work in a 24-hour day 
and a former state worker earning 
$350 an hour as a contractor 
versus $65 an hour in his state job. 
None of the contracts use the state 
general fund as a revenue source.
Source: Nevada News Bureau

http://falcpa.com
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Nevada Earns Low Marks on Tobacco Prevention
According	to	the	American	Lung	Association’s	State	of	Tobacco	Control	report,	Nevada	has	
earned	an	“F”	in	tobacco	prevention	and	control	spending,	a	grade	of	“D”	for	its	cigarette	
tax	policy	and	an	“F”	in	cessation	coverage	policies.		Nevada	did,	however,	earn	a	“B”	for	its	
smoke-free	law.		The	Health	Investment	Partnership	is	pushing	for	a	$1.20	per	pack	increase	
in	the	tobacco	tax	from	the	legislative	session	this	month.

Skilled Nursing Advisory Committee 
Formed for Nevada
Nevada	 state	health	 regulators	 and	 the	Nevada	Health	Care	
Association	 (NVHCA)	have	 combined	 efforts	 to	 promote	 a	
higher	quality	of	care	 in	 the	skilled	nursing	 industry.	 	This	
partnership	has	resulted	in	the	formation	of	the	Skilled	Nurs-
ing	 Advisory	 Committee	 (SNAC).	 	 The	 primary	 goal	 of	
SNAC	will	be	 to	reduce	 the	average	number	of	deficiencies	
written	during	a	regulatory	survey	and	to	comply	with	Heal-
thInsight	Quality	Measures.

Las Vegas Convention Center Designated
as a World Trade Center site

The	Las	Vegas	Convention	and	Visitors	Authority	(LVCVA)	and	the	Consumer	
Electronics	Association	(CEA)	have	signed	an	agreement	that	will	desig-

nate	the	Las	Vegas	Convention	Center	as	a	World	Trade	Center	site.		
As	part	of	the	contract,	CEA	has	agreed	to	sign	leases	through	

2015	to	hold	 the	International	CES	convention	at	 the	Las	
Vegas	Convention	Center.

Nevada Tops Nation for Expending Energy Stimulus Funds
According	to	the	National	Association	of	State	Energy	Officials,	Nevada	ranks	number	one	in	the	U.S.	for	the	per-
centage	of	Energy	Efficiency	and	Conservation	Block	Grant	funds	expended	with	91	percent.		Kentucky	is	second	at	
59	percent	and	the	national	average	stands	at	18	percent.		Nevada	received	$9,593,500	from	the	grant.

UNR College of Business Assists in Compliance 
with New Building Energy Codes

The	University	of	Nevada,	Reno,	College	of	Business	has	partnered	with	the	Builders	Association	of	
Northern	Nevada,	K	Energy	and	the	state’s	Renewable	Energy	and	Energy	Efficiency	Authority	to	ensure	

Nevada	attains	a	90	percent	compliance	with	building	energy	codes	for	new	construction	and	remodel	projects	
by	2017.		This	compliance	is	a	stipulation	of	accepting	funds	from	the	American	Recovery	and	Reinvestment	Act	

(ARRA).		The	Authority	was	awarded	$347,504	to	implement	a	plan	of	action	for	compliance.

Around The State
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Kimberly Miles
President

The Payroll Company
Las Vegas

Number of Employees: 14
Years in Nevada: 15
Years with Company: 10

What inspired you to get into
your industry?
I actually got into the payroll industry when 
I was selling long distance services toward 
the beginning of my career. My manager 
moved to a national payroll services 
company and I wanted to continue working 
with him so I went too.

How do you encourage growth and 
development within your company? 
Empowering others to inspire each other to 
take risks. Walking the talk.

If you could have had another career, 
what would it have been?
A public speaker to encourage others to 
overcome their own challenges. That is 
something I do periodically and actually 
might be something I will pursue in the 
future.

If you could say one thing to the next 
generation, what would it be?
Don’t take no for an answer or let anyone 
tell you something is impossible. See 
challenges as opportunities.

What advice would you give to other 
executives moving into this market?
Do your due diligence. Give it time. Be 
patient. Don’t expect to receive when you 
don’t give.

What is the best advice you’ve ever 
received?
Save for a rainy day.

What do you anticipate for the future of 
business in Nevada?
I think there will be more corporate 
headquarters and offices moving to 
Nevada. We will be a home base for 
corporations.

How do you expect healthcare reform to 
affect your industry?
I think everyone is entitled to health 
insurance. I see reform as an opportunity. 
I have been working with healthcare 
providers to offer pool pricing for coverage 
and look forward to becoming a partner 
with the healthcare industry.

Face To Face | Las Vegas
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Control spending, reform budgeting, transparency
and education reform top the list.

Free Market Watch | Commentary

very	 company	needs	 a	 business	 plan.	Without	 a	 clear	
set	of	goals,	a	business	won’t	know	what	to	aim	for	or	
whether	it	has	achieved	success.
			Similarly,	Nevada	conservatives	and	libertarians	need	
clear	goals	heading	into	the	2011	legislative	session.	The	

following	should	top	their	list:	
	 Control taxes by controlling spending.	Worried	about	what	
higher	taxes	—	specifically	a	gross-receipts	tax	or	a	corporate-
income	tax	(two	ideas	being	floated	by	leftists)	—	would	do	to	
your	business?	Then	your	first	concern	needs	 to	be	 reining	 in	
Nevada’s	General	Fund	spending,	which	some	want	to	increase	
from	$6.4	billion	to	$8.3	billion	for	the	next	biennium.	Nevada	
is	 projected	 to	 collect	 about	 $5.3	 billion	 in	General	 Fund	 tax	
revenue.
	 Many	of	Nevada’s	current	problems	stem	from	the	2005	leg-
islative	session.	Flush	with	money	after	passing	 then-record	 tax	
increases	in	2003,	lawmakers	increased	General	Fund	spending	
by	50	percent	(30	percent	after	adjusting	for	population	growth	
and	inflation).
	 Such	a	massive	increase	wasn’t	sustainable	then	and	isn’t	sus-
tainable	now.	Instead	of	returning	Nevada’s	spending	to	historic	
norms,	liberals	now	want	a	permanent	tax	increase	to	pay	for	the	
inflated	spending	levels	that	have	been	in	place	since	2005.	
	 To	win	the	debate	over	taxes	—	in	this	session	and	in	future	
years	—	limited-government	proponents	must	first	win	the	debate	
over	spending.
	 Change Nevada’s budgeting process.	A	key	public-relations	
advantage	 big-government	 advocates	 enjoy	 is	 that	Nevada’s	 in-
ferior	baseline-budgeting	process	is	written	into	state	law	(NRS	
353.230,	paragraph	3).
	 Baseline	budgeting	requires	the	state	to	roll	over	all	spending	
from	the	previous	biennium	and	assume	increases	based	on	cer-
tain	factors,	including	employee	pay	raises	and	case-load	adjust-
ments.	These	“roll-up”	costs	have	recently	amounted	to	more	than	
$1	billion	per	biennium.
	 This	process	 lets	government	 employees	 and	program	direc-
tors	claim	their	wages	or	funding	is	being	cut,	even	if	they	receive	
more	money	than	in	the	previous	biennium	—	as	long	as	the	in-
crease	is	smaller	than	the	baseline-budgeting	process	calls	for.
	 The	alternative	is	zero-based	budgeting,	a	fancy	term	for	how	
the	real	world	budgets	intuitively.	Instead	of	assuming	government	
programs	will	exist	and	grow	forever,	elected	officials	start	from	

scratch.	Lawmakers	identify	goals	and	determine	the	best	way	to	
achieve	them	based	on	results,	not	spending	amounts.	
	 Put Nevada’s checkbook online.	As	a	matter	of	principle,	tax-
payers	should	know	where	and	how	government	spends	their	money.
	 As	a	practical	matter,	a	detailed	accounting	of	government	spend-
ing	discourages	waste	and	helps	hold	elected	officials	and	govern-
ment	agencies	accountable	for	how	they	spend	public	money.	
	 Nevada	officials	have	 this	 information,	but	report	 it	will	cost	
about	$250,000	 to	put	 it	online.	While	 it	 is	 important	 to	watch	
every	penny	of	government	spending,	 transparency	should	be	a	
top	priority,	not	an	afterthought.
	 This	initial	cost	would	likely	generate	substantial	savings.	Tex-
as	and	Utah,	to	cite	two	examples,	each	saved	millions	of	dollars	
by	putting	their	respective	state	checkbooks	online.
	 Education reforms based on the Florida model.	Before	any	
discussion	of	Nevada	education	can	take	place,	the	myth	that	“Ne-
vada	doesn’t	spend	enough	on	education”	must	be	dispelled.	
	 Over	the	past	50	years,	Nevada	has	nearly	tripled	its	inflation-
adjusted,	per-pupil	spending	on	public	K-12	education.	What	do	
we	have	to	show	for	it?	A	graduation	rate	of	41.8	percent,	accord-
ing	to	Education	Week.
	 Fortunately,	Florida	provides	a	blueprint	for	how	Nevada	can	
improve.
	 In	1998,	Florida	and	Nevada	posted	the	exact	same	score	on	
the	 National	 Assessment	 of	 Educational	 Progress	 fourth-grade	
reading	test.	Florida’s	then-governor,	Jeb	Bush,	pushed	through	a	
series	of	education	reforms,	including	vouchers,	tuition	tax	credits,	
an	end	to	social	promotion	to	the	fourth	grade,	expanded	virtual	
learning	and	letter	grades	for	schools	based	on	performance.
	 The	improvements	have	been	dramatic.	Over	the	past	12	years,	
Florida’s	fourth-grade	reading	scores	have	increased	by	approxi-
mately	two	grade	levels,	while	Nevada’s	have	increased	by	only	
half	a	grade	level.	Florida’s	gains	have	been	especially	pronounced	
among	its	minority	community,	as	Hispanic	and	African-Ameri-
can	students’	reading	scores	have	increased	by	2	½	grade	levels.
	 By	focusing	on	these	four	objectives	—	controlling	spending,	
reforming	the	budgeting	process,	making	government	transparent	
and	reforming	education	—	conservative	and	libertarian	lawmak-
ers	can	help	lead	our	state	in	the	right	direction.

E

Victor Joecks is the communications director at the Nevada 
Policy Research Institute.

Priorities for the 2011 Nevada
Legislative Session
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Profit & Loss | Taxes

bout	80	percent	of	businesses	use	a	tax	professional	
to	keep	their	books	in	order.	For	the	sole	proprietor	
or	the	largest	corporation,	record	maintenance	can	
be	 tedious	but	also	valuable	as	keeping	good	 re-
cords	can	actually	save	a	company	money.	

	 On	the	subject	of	finances	and	saving	money,	three	new	tax	
laws	were	enacted	in	2010	and	many	of	the	provisions	in	them	
are	designed	 to	 encourage	 investment	 and	provide	 easier	 ac-
cess	to	capital.	The	Hiring	Incentives	to	Restore	Employment	
(HIRE)	Act	was	 approved	on	March	18,	 the	Small	Business	
Jobs	Act	(SBJA)	became	law	on	September	27	and	finally	the	
Tax	Relief,	Unemployment	Insurance	Reauthorization,	and	Job	
Creation	Act	was	enacted	on	December	17,	2010.	
	 All	three	of	these	laws	contain	provisions	that	will	have	an	
effect	on	business	owners	in	2010	and	also	for	years	to	come.	
That	 said,	 and	 keeping	 in	 mind	 that	 many	 businesses	 these	
days	are	flow	through	entities	(i.e.	shareholders	report	income	
on	their	1040)	and	operate	on	a	fiscal	year,	here’s	a	quick	look	
at	what’s	in	each	law:

Hiring Incentives to Restore Employment Act

	 Under	the	HIRE	Act,	two	new	benefits	are	available	to	em-
ployers	who	hire	certain	previously	unemployed	workers.	The	
first	provides	eligible	employers	with	a	6.2	percent	payroll	tax	
exemption	for	hiring	that	previously	unemployed	worker.	The	
second	is	a	tax	credit	of	up	to	$1,000	for	retaining	that	same	
qualified	employee	for	at	least	one	year.

Small Business Jobs Act

	 The	 SBJA	 is	 a	 bit	more	muscular	 than	 its	HIRE	 counter-
part	in	that	there	are	more	beneficial	tax	provisions	in	it.	While	
there	is	not	enough	space	to	mention	all	of	them,	three	worth	
noting	include	increased	2010	and	2011	expensing	limitations	

for	certain	real	property	treated	as	Code	section	179	property,	
an	additional	first-year	depreciation	for	50	percent	of	the	cost	
of	certain	property	placed	in	service	after	December	31,	2009	
and,	finally,	an	increase	in	the	deduction	amount	allowed	for	
start-up	expenditures	in	2010.
	 Another	provision	of	SBJA	that	is	worth	noting	is	a	new	law	
that	 allows	 an	 eligible	 small	 business	 to	 carry	 back	 general	
business	credits	five	years.	Previously,	small	businesses	could	
only	carry	back	for	one	year.	This	credit	carry	back	applies	for	
2010	and	every	year	going	forward.

Tax Relief, Unemployment Insurance
Reauthorization, and Job Creation Act

	 The	newest	law	of	the	three	is	also	full	of	business	tax	pro-
visions	including	extending	and	expanding	some	of	the	SBJA	
provisions,	such	as	increased	expensing.	One	provision	worth	
defining	 in	 detail	 is	 the	 payroll	 tax	 break.	Millions	will	 see	
their	 take	 home	 pay	 increase	 in	 2011	 because	 of	 a	 two	 per-
centage	point	payroll	tax	cut.	Social	Security	tax	withholding	
is	 normally	 taxed	 at	 6.2	 percent	 for	 the	 employee.	 (Employ-
ers	match	the	6.2	percent	for	the	employee	for	a	total	of	12.4	
percent.	Add	 in	Medicare	 taxes	of	1.45	percent	 for	each	and	
you	have	the	15.3	percent	that	make	up	FICA	taxes).	The	two	
percent	cut	reduces	withholding	to	4.2	percent	and	will	thus	put	
a	few	more	bucks	in	worker’s	pockets	each	paycheck	this	year.	
Further,	 the	cut	will	have	no	effect	on	 the	employee’s	 future	
Social	 Security	 benefits.	 Employers	will	 be	 using	 new	with-
holding	tables	to	administer	the	new	law.

	 There	are	many	more	details	to	each	of	these	new	tax	laws.	
To	see	those	details,	go	to	http://www.irs.gov/businesses

Tax Season

A
Things to Know from the IRS

Raphael Tulino, Internal Revenue Service
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U.S. housing and Urban 
Development (HUD) has 
awarded over $5.8 million in 
funding to keep 28 homeless 
assistance programs in Nevada 
operating in the coming year.

only	 retain	 about	 half	 of	 it	 since	 it’s	
very	 complicated,”	 Greene	 says.	 Not	
only	 is	 it	 complicated,	 but	 it	 can	 also	
be	 costly.	 “Chapter	 11	 is	 very	 expen-
sive	because	it’s	not	simple,”	Cica	says.

Seek Alternatives

	 Before	 jumping	 to	 conclusions	 that	
filing	 for	 bankruptcy	 is	 the	 only	 way	
out,	 however,	 attorneys	 emphasize	 the	
importance	of	just	sitting	down	and	at-
tempting	to	work	out	a	settlement	with	
the	 creditors.	 “They	 need	 to	 try	 and	
work	with	 the	 bank.	 I	 do	 a	 lot	 of	 loan	
modifications,”	Cica	says.	To	avoid	be-
ing	sued,	borrowers	need	to	be	proactive	
in	trying	to	find	solutions.	They	need	to	
admit	they	can’t	make	the	payments	and	
provide	 full	 disclosure	with	 appraisals	
and	financial	statements.	“The	best	ad-
vice,	 being	 a	 lender’s	 lawyer,	 is	 to	 be	
honest	with	your	lender,”	Cica	explains.	
“I	think	they	[banks]	have	been	making	
an	effort	to	restructure.”
	 Greene	 agrees	 that	 debtors	 need	 to	
try	 to	 work	 out	 a	 settlement	 if	 at	 all	
possible.	 “You	 need	 to	 get	 the	 lender	
to	 see	 you	 have	 a	 plan	 that	 can	 work	
with	income	generated	from	the	prop-
erty,”	 he	 says.	 “Some	 lenders	 will	
work	with	borrowers	and	give	conces-
sions.”	 As	 an	 attorney	 who	 primarily	
represents	borrowers,	he	 isn’t	quite	 as	
optimistic	 as	 Cica	 about	 the	 possibil-
ity	of	success,	however.	“The	majority	
of	lenders	will	start	foreclosure	if	you	
go	 into	default.	 Seventy	 to	80	percent	
have	 taken	 a	 very	 hard	 line	 approach	
and	refused	to	negotiate.”
	 Whatever	 route	 the	 borrower	 even-
tually	takes,	 the	importance	of	having	
a	plan	can’t	be	over-emphasized.	“The	
sophisticated	debtor	will	go	into	bank-
ruptcy	with	a	plan	to	get	out	of	it,”	Ol-
son	explains.	Formulating	the	plan	also	
involves	professional	assistance.	“They	
need	 to	 get	 help	 before	 it’s	 too	 late.	
Sooner	is	better,”	Chubb	says.

	 Greene	says	it’s	critical	to	get	an	at-
torney	 on	 board	 right	 away.	 “I	 would	
advise	people	to	hire	an	attorney	first.	
As	soon	as	you	figure	out	that	the	proj-
ect	isn’t	cash	flowing,	get	professional	
help	 right	 away.	 You	 need	 to	 analyze	
your	 options,”	 he	 explains.	 Waiting	
too	long	will	only	make	matters	worse	
by	 limiting	 options.	 “Unfortunately	 a	
lot	of	companies	are	in	denial,”	Olson	
says.	 “One	 of	 the	 things	 that	 doom	
bankruptcy	 to	 failure	 is	 that	 the	 com-
pany	waits	 until	 it’s	 too	 late.	A	 lot	 of	
people	file	for	bankruptcy	right	before	
the	foreclosure	sale.”
	 Owners	 of	 businesses	 that	 cannot	
meet	 their	financial	obligations	would	
be	wise	to	view	their	situation	realisti-
cally.	“I	 think	somebody	who	 is	 in	 fi-
nancial	difficulty	should	take	the	prob-
lem	 head-on.	 I’d	 caution	 not	 to	 take	
money	 out	 of	 an	 IRA	 or	 personal	 as-
sets	to	make	it	work,”	Greene	advises.	
In	these	difficult	economic	times,	even	
business	owners	who	are	able	to	make	
their	 payments	would	 be	wise	 to	 look	
at	their	financial	situation	with	an	ob-
jective	viewpoint.	 “They	 should	make	
sure	they	are	minimally	leveraged	and	
that	they	realistically	estimate	income	
and	expenses,”	Olson	says.
	 For	the	professionals	who	are	in	the	
bankruptcy	 trench	 day	 after	 day,	 the	
process	 can	 be	 both	 challenging	 and	
rewarding.	“The	most	challenging	part	
is	 managing	 people’s	 expectations.	
Some	 people	 have	 given	 up	 hope	 and	
other	 people	 are	 optimistic	 and	 think	
that	the	white	knight	is	around	the	cor-
ner,”	Olson	says.	“The	most	rewarding	
part	is	taking	a	business	that’s	not	do-
ing	so	well	and	helping	the	owners	turn	
it	around.”

	 Unfortunately,	 recent	 economic	 sta-
tistics	 indicate	 that	 business	 is	 likely	
to	remain	brisk	at	the	U.S.	Bankruptcy	
Court	in	Nevada,	at	least	into	the	near	
future.	The	good	news	is	that	from	the	
third	quarter	2010	to	the	third	quarter	
of	 2011,	 Nevada	 is	 expected	 to	 gain	
23,906	 non-farm	 jobs	 for	 an	 increase	
of	 2.1	 percent,	 according	 to	 the	 U.S.	
Bureau	 of	 Labor	 Statistics.	 Reno	will	
enjoy	 a	 bump	 of	 2.1	 percent	 and	 Las	
Vegas	3.2	percent.
	 As	long	as	business	vacancy	rates	re-
main	 high,	 Greene	 says	 it	 will	 be	 dif-
ficult	 for	 the	 economy	 to	 turn	 around.	
“There’s	too	much	inventory	now.	It	will	
take	a	long	time	for	that	to	be	absorbed.	
We’ll	need	85	to	90	percent	occupancy	
for	rental	rates	to	go	up,”	he	says.	Low	
rental	 rates	 increase	 the	 likelihood	 of	
more	 bankruptcies	 as	 property	 owners	
find	 it	 more	 difficult	 to	 service	 their	
loans.	 Olson	 believes	 that	 many	 more	
bankruptcies	 are	 yet	 to	 come	 because	
lenders	 still	 have	 a	 lot	 of	 bad	 loans	
they	have	not	foreclosed	on.	“It’s	called	
amend,	extend	and	pretend,”	he	says.	“I	
don’t	think	we’ll	see	the	number	of	fil-
ings	slow	down	yet.”
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“You’re getting some 
brainpower leaving, the higher 
educated folks, your knowledge society, 
are leaving.”

	 Earnings	 are	 also	 an	 issue,	 because	
incomes	 are	disproportionate	 to	housing	
costs,	Aguero	says.	“If	you	look	at	wage	
and	salary	data	and	how	it’s	changed,	ag-
gregate	 wages	 paid	 to	 workers	 and	 per	
capita	incomes	have	slid	for	 the	last	 two	
years.”	The	Bureau	of	Economic	Analy-
sis’	report,	“State	Personal	Income:	Third	
Quarter	2010,”	 shows	 that	Nevada’s	per-
sonal	income	ranks	48th	in	the	nation.
	 So,	 then,	where	are	all	 these	 jobs	 that	
DETR	reports	are	growi	ng?	What	of	the	
disparity	 between	 employer	 needs	 and	
workforce	qualifications?	
	 Tom	Harris,	 state	 economic	 specialist	
with	 the	University	of	Nevada	Coopera-
tive	Extension,	and	director	of	 the	UNR	
Center	 for	Economic	Development,	 says	
that	 rural	 mining	 areas	 in	 eastern	 Ne-
vada—Elko,	 White	 Pine	 County	 and	
Lander	 County—are	 booming	 now	 due	
to	 the	 high	 price	 of	 gold	 and	 increased	
mining	activities.	But	he	says	the	last	few	
years	 of	 declining	 knowledge-economy	
jobs	 have	 driven	 away	 a	 lot	 of	 highly	
qualified	 talent	 that	our	state	 is	going	 to	
need.	
	 “There	 are	 other	 industries,	 like	 ar-
chitecture,	 engineering,	 those	 folks	have	
left	 the	 state,	 too,	 since	 the	construction	
industry	crashed,”	says	Harris.	“So	you’re	
getting	 some	 brainpower	 leaving;	 the	
higher	 educated	 folks,	 your	 knowledge	
society,	 are	 leaving.”	 Additionally,	 he	
points	to	a	lack	of	venture	capital	here—
the	state	currently	has	no	venture	capital	
firms—and	 a	 large	 contingent	 of	 profes-
sors	 and	 educators	 having	 left	 Nevada	
following	 huge	 education	 cuts,	 as	major	
drivers	in	the	state’s	suffering	knowledge	
economy.

	 Information	 from	 Annis	 backs	 this	
up;	his	firm	has	been	asked	to	recruit	for	
a	 number	 of	 engineering	 jobs,	 and	 he’s	
had	to	go	outside	Nevada	to	fill	many	of	
them.
	 Those	in	the	Science,	Technology,	En-
gineering	 and	 Math	 (STEM)	 fields,	 in	
particular,	are	lacking	here,	due	to	all	the	
reasons	Harris	cites.	And	it	is	these	jobs	
that	 the	U.S.	Department	 of	Labor	 indi-
cates	are	critical	to	our	nation’s	economic	
success	and	competitiveness.	
	 Yet,	 interestingly,	 a	 report	 from	 the	
U.S.	Chamber	of	Commerce	and	the	Na-
tional	Chamber	Foundation	entitled	“En-
terprising	States”	reveals	that	Nevada	was	
the	6th	best	state	in	the	nation	for	creating	
STEM	jobs	during	the	2002-2010	period.	
This	 is	 due,	 in	 part,	 to	 cultivating	 trade	
and	 investment	 relationships	 with	 for-
eign	 markets	 throughout	 Asia,	 Europe	
and	North	America.	Nevada	also	led	the	
nation	 in	overall	 export	growth	between	
2002	and	2009.
	 So	while	 the	 jobs	 in	 these	 fields—in-
cluding	 Nevada’s	 plentiful	 advanced	
manufacturing	and	renewable	energy	in-
dustries—may	 be	 growing,	 filling	 them	
may	be	a	challenge	due	 to	a	dearth	of	a	
properly	trained	workforce.	
	 Aguero	 says	 this	 problem	 isn’t	 solely	
in	professional	jobs.	“I	was	told	recently	
that	 taxi	 companies	 couldn’t	 find	 work-
ers,	 and	 trucking	 companies	 are	 having	
a	difficult	time	with	that,	too.	We’ve	had	
200,000	 people	 looking	 for	 work,	 and	
still	we	can’t	get	workers	in	some	fields.	
So	 there’s	 clearly	 a	 disconnect	 between	
qualifications	and	needs.”
	 One	might	wonder	whether	severe	cuts	
to	education,	or	an	over-emphasis	on	the	
state’s	service	economy,	have	created	this	
disconnect.

Continued from page 13

Feature Story | Workforce Issues

 

One Weekend Only
Friday, Saturday & Sunday 

March 4, 5 & 6
Artemus W. Ham Concert Hall, UNLV

Donizetti Variations by George Balanchine
At the border by Matthew Neenan

New Pas de Deux by James Canfield

The Tried
    and True
and the New

CALL ToDAy 
(702) 895-ARTS (2787) 
or orDer oNLiNe

Nevadaballet.org

Featuring Special Guest Artist 
Matthew Rushing 

Alvin Ailey American Dance Theater

James Canfield-Artistic Director

Season Sponsors:
The Andress Family Foundation - Madeleine & Donald Andress

Do
niz

ett
i V

ari
ati

on
s, 

ch
ore

og
rap

hy
 by

 G
eo

rge
 Ba

lan
ch

ine
 ©

 Th
e G

eo
rge

 Ba
lan

ch
ine

 Tr
us

t. 
Ph

oto
 by

 Vi
rgi

nia
 Tr

ud
ea

u.

Ma
tth

ew
 Ru

sh
ing

 in
 Al

vin
 Ai

ley
’s 

Re
ve

lat
ion

s. 
Ph

oto
 by

 An
dre

w 
Ec

cle
s.

http://Nevadaballet.org


30                                        February 201131                                        February 2011 February 2011                                        31

	 It’s	also	a	matter	of	our	assets,	Harris	
points	out.	“You	have	to	also	look	at	our	
economic	base,	and	the	businesses	in	our	
state.	What	are	your	assets?	For	instance,	
California	has	Stanford	and	UC	Berkeley,	
these	 pipelines	 for	 research	 and	 knowl-
edge.	The	economic	base	and	assets	 are	
different	here.”
	 Annis	feels	 that	one	of	our	assets,	 the	
proliferation	of	warehousing	in	Northern	
Nevada,	is	a	significant	asset	that	isn’t	be-
ing	fully	embraced	as	it	ought	to	be.	“I’ve	
been	on	numerous	economic	development	
boards,	and	we’ve	been	talking	about	di-
versification	for	30	years.	It	seems	to	me	
that	we	should	build	on	being	a	warehous-
ing	destination…rather	than	trying	to	at-
tract	 companies	 in	 industries	 everyone	
else	is	trying	to	grow,	because	of	our	loca-
tion	right	off	I-80,	we	should	focus	on	be-
ing	a	manufacturing	and	distribution	hub.	
I	don’t	think	we’re	doing	that	enough.”
	 But,	he	adds,	workforce	training	is	still	
a	 problem.	 While	 he	 says	 his	 company	
doesn’t	have	 trouble	attracting	people	 to	
this	market,	he	believes	the	availability	of	
consistent,	 community-based	 training	 is	
still	a	problem.	“If	I	want	to	hire	100	peo-
ple	 and	 train	 them	 in	 barcode-scanning,	
where	do	they	go?”

The Train Drain

	 For	Michael	Skaggs,	executive	director	
of	the	Nevada	Commission	on	Economic	
Development	 (NCED),	 the	 task	 of	 “sell-
ing”	 Nevada	 to	 companies	 looking	 to	
build	 or	 expand	 is	 made	 difficult	 when	
he’s	 constantly	 being	 reminded	 of	 what	
other	states	could	do	better.	But	over	the	
last	 couple	 of	 years,	NCED	 has	worked	
closely	with	DETR	to	 improve	Nevada’s	
competitive	advantage,	and	it	began	with	
workforce	training—specifically,	with	the	
costs	of	training.	
	 “Historically,	 NCED	 assumed	 it	 took	
about	 $1,000	 per	 position	 for	 training,	
based	 on	 paying	 them	 a	 certain	 wage,	
the	 number	 of	 jobs,	 etc.	 We	 found	 that	
was	pretty	unrealistic	across	 the	board.”	
DETR	 took	 another	 look	 at	 how	 these	
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“It seems to me that we 
should build on being a 
warehousing destination ... rather than 
trying to attract companies in industries 
everyone else is trying to grow.”
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the ability to continue beyond 
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costs	were	evaluated,	and	began	evaluat-
ing	on	a	per-job	basis	 in	order	 to	secure	
the	right	amount	of	federal	and	state	ap-
propriations,	 in	 order	 to	 provide	 more	
reasonable	funding	for	training.	
	 Skaggs	 points	 to	 Amonix	 in	 Las	 Ve-
gas	as	an	example.	The	company,	which	
builds	 solar	 panels,	 was	 the	 first	 of	 its	
kind	to	locate	in	Nevada,	so	training	was	
scarce,	 yet	 sorely	 needed.	 Appropria-
tions	of	$4,000	per	position	 for	 training	
enabled	 adequate	 training	 to	 Amonix’s	
specifications,	 providing	 what	 Skaggs	
calls	 a	 “win-win”	 for	 both	 the	 company	
and	the	state	in	its	efforts	to	draw	similar	
businesses	here.
	 NCED	 is	marketing	 heavily	 to	 indus-
tries	 in	 which	 career	 training	 scenarios	
are	 already	 in	 place,	 such	 as	 renewable	
energy,	 bio-imaging,	 defense	 and	 home-
land	 security,	 and	 digital	 media	 (using	
green-screen	 technology,	 filming	 in	Ne-
vada	has	never	been	easier).	
	 Another	 example	 Skaggs	 points	 to	 is	
Zappos,	which	recently	increased	its	Las	
Vegas	 workforce	 to	 3,000	 employees.	
This	kind	of	growth	in	information	tech-
nology	is	why	magnet	schools	are	catch-
ing	on	here,	he	says.	In	a	magnet	school,	
public	education	is	highly	focused	on	ca-
reer	preparation—often	 in	 IT,	bioscienc-
es,	or	other	science	or	technical	fields.	A	
strengthening	relationship	with	Nevada’s	
community	 colleges	 and	 universities	 re-
inforces	 educational	 continuity,	 so	 that,	
hopefully,	 it	 will	 be	 possible	 to	 receive	
all	 the	 training	 necessary	 for	 the	 state’s	
core	industries	within	Nevada,	from	high	
school	to	the	doctoral	level.
	 “Organizations	 are	 constantly	 coming	
in	and	one	of	 the	first	 things	 they	ask	 is	
about	 the	 workforce	 and	 the	 education	

level	of	the	workforce,”	says	Kathy	Gam-
boa,	 territory	 vice	 president	 for	 Univer-
sity	of	Phoenix.	 	Gamboa	 is	also	on	 the	
Board	 of	 Directors	 for	 the	 Economic	
Development	Authority	Western	Nevada	
(EDAWN).	“It’s	something	we	recognize	
from	 a	 state	 perspective	 that	we	 need	 a	
more	educated	workforce.	The	businesses	
coming	 in	 are	 looking	 to	 partner	 more	
with	 the	 educational	 institutions,”	 she	
adds.
	 Other	 training	 initiatives	 include	state-
wide	collaboration	among	all	community	
colleges	and	universities	to	provide	work-
force	training,	developing	curricula	on	an	
as-needed	 basis,	 specifically	 geared	 to-
ward	an	employer	or	 industry.	For	exam-
ple,	the	University	of	Nevada’s	College	of	
Business	has	provided	 training	 to	Micro-
soft	Licensing	 and	 Intuit	 employees.	Ad-
ditionally,	the	Las	Vegas	public	television	
station,	Vegas	PBS,	has	committed	to	pro-
viding	educational	services	to	businesses.	
	 “They	 have	 the	 ability,	 through	 satel-
lites,	 to	 provide	 a	 number	 of	 training	
modules,”	Skaggs	says.	“They	can	broad-
cast	training	programs…Say	you	have	six	
employees	in	Elko	that	need	training;	you	
could	 have	 someone	 provide	 that	 train-
ing,	via	satellite,	 from	Germany,	and	it’s	
a	cost-effective	way	 to	do	 it,	 rather	 than	
flying	them	somewhere	for	training.”

	 Finally,	 Skaggs	 points	 to	 the	 coming	
shortage	of	skilled	workers	on	a	national	
level,	and	efforts	being	made	to	address	
it	 in	 the	state.	“People,	even	 legislators,	
tend	to	think	of	skilled	trades	and	manu-
facturing	as	line	jobs,	beating	metal	with	
hammers.	It’s	different	and	more	sophis-
ticated	now.”	To	address	this	mispercep-
tion,	NCED	is	working	with	 the	North-
ern	 Nevada	 Development	 Authority	 to	
develop	 the	 “Dream	 It.	 Do	 It.”	 recruit-
ment	 initiative	 to	 attract	 young	 people	
and	workers-in-transition	 to	 the	 skilled	
trades	 through	 cutting-edge	 marketing	
efforts.

Workers Old and Young

	 Surprising	to	many	is	the	fact	that	those	
experiencing	 the	 highest	 unemployment	
are	teens	and	recent	college	grads.	In	fact,	
in	June	2010,	the	Bureau	of	Labor	Statis-
tics	 reported	 that	 unemployment	 among	
16-	 to	 24-year-olds	 in	 the	 U.S.	 rose	 to	
18.6	million,	 bringing	 unemployment	 in	
this	demographic	to	19.1	percent.	
	 Many	 authorities	 have	 suggested	 that	
seniors	supposedly	postponing	or	coming	
out	of	retirement	during	the	recession	cre-
ated	some	of	the	unemployment	problems	
in	Nevada.	That,	combined	with	the	fear	
that	seniors	are	a	net	cost	to	the	state,	in	
that	they	don’t	want	to	pay	taxes	and	cost	
millions	 in	 long-term	 care,	 led	 to	many	
assuming	 that	 Nevada’s	 burgeoning	 se-
nior	population	was	a	major	factor	 in	its	
meteoric	economic	tumble.	
	 Applied	 Analysis,	 the	 firm	 charged	
with	 researching	 the	 economic	 and	 fis-
cal	impact	of	Nevada’s	senior	population,	
found	that	this	actually	wasn’t	the	case.	
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	 “On	the	private	sector	side,	at	the	nation-
al	level,	you	saw	a	little	bit	of	this	happen-
ing	in	2008	and	2009,	but	not	so	much	on	
the	public	sector	side,	with	so	many	guar-
antees	of	retirement	benefits	or	encouraged	
early	retirements,”	says	Aguero.	“And	in	the	
early	2000s,	you	saw	 they	were	 retiring	a	
little	earlier.	Also,	if	you	think	about	South-
ern	Nevada	and	the	workforce,	 it’s	 largely	
blue	collar,	so	the	ability	to	continue	beyond	
retirement	age	isn’t	much	of	an	issue…the	
research	shows	it	just	wasn’t	accurate.”
	 In	 fact,	his	firm’s	 report	 reveals	 that	not	
only	do	seniors	comprise	an	extremely	small	
portion	 of	 the	workforce	 (only	 4.1	 percent	
are	ages	65+),	they	are	actually	net	job	cre-
ators,	spending	more	than	they	earn	as	they	
demand	services	in	health	care	(although	the	
majority	are	in	good	to	excellent	health	over-
all),	food,	tourism	and	transportation.	
	 The	reason	behind	the	high	young	adult	
unemployment	 rate	 seem	 to	 be	 the	 high	
number	 of	 experienced	workers	 accepting	
low-paying,	 temporary	 or	 seasonal	 jobs	
normally	held	by	teens,	as	both	Annis	and	
Brady	 have	 seen	 here	 in	 Nevada	 among	
their	clients.	In	a	service	economy	such	as	
ours,	this	trend	is	particularly	acute.
	 There’s	 no	 question	 that	 education	 is	 a	
hot	topic	as	legislators	convene	this	month.	
It	remains	to	be	seen,	however,	with	such	a	
budget	crisis	facing	us,	whether	a	commit-
ment	 to	diversification,	workforce	 training	
and	 job	 creation	 will	 bear	 employment	
fruits	in	the	year	to	come.

According to the Greater Las 
Vegas Association of Realtors 
(GLVAR), 2010 was the third 
best year on record for sales 
of existing homes in Southern 
Nevada.  Additionally, the median 
price of single-family homes sold 
varied by less than 3 percent over 
the past year.  The median price 
was $132,000 for 2010.
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he	multi-family	segment	has	tak-
en	a	pounding	along	with	the	rest	
of	the	real	estate	industry.	But	the	
good	news,	say	those	who	know,	
is	that	the	worst	is	probably	over,	

and	the	climb	–	slow	but	steady	–	back	to	
recovery	has	already	begun.

	 Multi-family	 properties	 remain	 a	 good	
investment,	 although	 investors	 hoping	 to	
scoop	them	up	for	a	song	may	well	be	dis-
appointed.	Rents	are	stabilizing,	and	more	
Nevadans	 are	 renting	 thanks	 to	 still-high	
unemployment	and	all	 the	foreclosures,	as	
well	 as	other	bad	experiences	 they’ve	had	
with	home	ownership.

More Renters 
in the 

Recession?

T
Pat
Sauter
Senior Vice President, NAI Global

Building Nevada

By Howard Riell
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	 “As	the	Las	Vegas	resort	industry	starts	
showing	 signs	 of	 recovery,	 we	 expect	
the	 local	 apartment	market	 to	 improve,”	
says	 John	Restrepo	of	Restrepo	Consult-
ing	 Group	 LLC	 in	 Las	 Vegas.	 Leisure	
and	hospitality	sector	stabilization	will	at	
some	 point	 re-ignite	 hiring,	 he	 believes,	
“and	the	resort	industry	traditionally	was	
a	 major	 provider	 of	 renters.	 That	 said,	
there	 is	 an	 abundance	 of	 single-family	
homes	 for	 rent,	 which	 indicates	 that	 the	
apartment	 market	 recovery	 will	 be	 spo-
radic,	with	some	submarkets	and	products	
doing	better	than	others.	Relative	pricing	
will	be	the	key.”
	 Like	the	region’s	other	real	estate	mar-
kets,	 the	apartment	market	has	been	“se-
verely	affected	by	the	recession’s	impacts	
on	the	job	market,”	Restrepo	notes.	“Many	
complexes	 currently	 listed	 for	 sale	 have	
extremely	 elevated	 vacancies	 along	 with	
a	great	deal	of	deferred	repairs.	This	has	
resulted	 in	 bank	 cautiousness	 in	 lending	
on	apartment	projects.”

	 “I’m	 not	 sure	 any	 of	 us	 knew	 it	would	
be	quite	this	bad,”	says	David	Krantz,	vice	
president	 of	 real	 estate	 services	 for	 RMI	
Management,	 a	 homeowner	 association	
management	firm.	“I	think	some	of	it	was	
that	we	didn’t	want	 to	believe	 it	would	be	
this	bad,	but	it	is,	so	you	deal	with	reality.”
	 “You	have	a	high	foreclosure	rate	in	the	
majority	of	multi-family	units	--	what	we’re	
seeing	is	anywhere	from	to	30%,	sometimes	
higher,	delinquency	rate	in	our	multi-family	
community	 associations,”	 says	 Heather	
Herrod,	RMI’s	Vice	President	of	Business	
Development.	“That	is	challenging	to	man-
age.”	Beyond	that,	she	adds,	turnover	among	
unit	owners	is	another	problem.	“Therefore	
we	 have	 to	 continue	 to	 communicate	 and	
educate	them	on	what	it	means	to	be	part	of	
a	homeowners	association.”
	 At	 the	 very	 least,	 the	 economic	 turmoil	
that	hampered	the	segment’s	growth	“appears	
to	be	bottoming	out,”	suggests	Pat	Sauter,	se-
nior	vice	president	for	NAI	Global,	a	network	
of	independent	commercial	real	estate	firms.	

“The	declines	in	rents	and	concessions	seem	
to	have	stopped.”	The	reason?	“I	think	the	un-
employment	 somewhat	 stabilizing	has	been	
the	main	reason.	When	it	comes	to	everybody	
who	lost	a	job	or	has	had	to	double	up	in	an	
apartment	or	move	back	home,	 I	 think	 that	
has	happened,	it’s	behind	us;	we’re	not	seeing	
a	lot	of	that	continuing	on.”
		 “Overall	 we’re	 starting	 to	 see	 some	 sta-
bilization	with	multi-family,”	suggests	Evan	
Griffith,	an	associate	with	the	National	Multi	
Housing	Group	(NMHG)	of	Marcus	&	Mil-
lichap	 in	 Las	 Vegas.	 Over	 the	 last	 year	 or	
two,	he	points	out,	“Obviously	rents	have	de-
creased	across	the	board.	People	who	are	get-
ting	forced	out	of	their	homes	still	feel	com-
fortable	renting.	We’ve	been	seeing	especially	
the	 occupancy	 in	 a	 lot	 of	 the	multi-family	
properties	starting	to	stabilize	over	the	last	12	
months	in	Las	Vegas,	with	some	sub-markets	
doing	better	than	others.”	The	same	applies	to	
Reno,	he	adds.	“There	is	not	as	much	product,	
so	overall	we’re	definitely	seeing	some	stabi-
lization	in	occupancy	and	rents.”
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For Making 2010 a Great Year!
Thank You

ABM Janitorial Services
American Family Insurance

Anuranja Bist, MD
CH2M Hill

Cosmopolitan of Las Vegas 
Dekker/Perich/Sabatini
Fore Property Company

Fortessa
iModification

Jagen Investments
LENNAR

Liberty Dental Plan
Litigation Services

Medtronic
National Seating & Mobility

Nationwide Security & Building Serv.
Plaza Bank

Securitas Security
SolarReserve

“With more than 200,000 SF of successful
lease negotiations completed in 2010, it is with
sincere thanks to these highly regarded tenant
relationships that offered me the privilege to
serve them this year.”

- Ryan Martin, Vice President, CCIM 
  Colliers International - Las Vegas

Best Wishes for an Incredibly Successful 2011!

Ryan Martin, CCIM, Vice President | Tenant Representation
Contact Ryan Martin at 702.836.3780 | ryan.martin@colliers.com
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Number-One Investment

	 On	a	national	 level	and	 throughout	Ne-
vada,	multi-family	is	“still	the	number-one	
investment	with	regards	to	real	estate,”	says	
Sauter.	“It	seems	to	have	stabilized,	and	in	
other	parts	of	the	country	is	recovering	fast-
er	than	other	segments	based	off	of	shorter-
term	leases.	That	means	you	will	realize	the	
growth	in	this	segment	faster	than	if	you’re	
in	retail	or	office,	where	you’re	on	five-year	
leases	or	longer.”
	 Sauter	suggests	that	rather	than	look	at	
the	 segment	 in	 terms	 of	 geography,	 one	
should	judge	according	to	quality	of	prop-
erties.	 “The	 better	 quality	 the	 asset	 the	
more	demand	there	is	for	that	product	from	
investors	here	locally	and	on	a	nationwide	
basis.	In	terms	of	location,	Las	Vegas	is	a	
better	target	than	Reno,	and	within	Las	Ve-
gas	the	nicer	suburbs	of	Summerlin,	Green	
Valley	and	the	southwest	are	definitely	bet-
ter	locations	in	terms	of	what	investors	are	
looking	for.”

	 What	people	get	wrong	about	the	multi-
family	 segment,	Sauter	 insists,	 is	 the	no-
tion	“that	properties	are	out	there	to	steal;	
that	 they	 can	 come	 in	 and	 buy	 stuff	 for	
prices	that	are	below	realistic	expectations.	
That	is	not	the	case.”	
	 “We’re	 seeing	 a	 more	 stable	 environ-
ment,”	 adds	 Art	 Carll,	 NAI’s	 managing	
director.	“We’re	being	able	to	justify	some	
better	numbers	than	what	the	expectation	
of	out-of-town	investors	might	have	for	the	
multi-family	market.”
	 Multi-family	is	still	a	good	investment,	
Griffith	believes	too.	“There	is	a	huge	buy-
er	demand	out	there	for	multi-family	right	
now.	 Fundamentally	 we’re	 seeing	 that	 a	
lot	of	investors	are	still	bullish	on	the	seg-
ment;	with	interest	rates	as	low	as	they	are	
they’re	still	able	to	get	a	nice	spread.”
	 As	 for	 bank	 foreclosures	 and	 the	 high	
number	 of	 delinquencies	 --	 homeowners	
who	 are	 failing	 to	 pay	 their	 homeowners	
association	 dues	 –	 “the	 highest	 percentage	
is	in	multi-family	condominium	conversion	

units,”	says	Herrod.	“Because	of	a	high	delin-
quency	rate	turnover,	bank-ownership	comes	
into	play,	and	then	you	get	a	new	owner.”
	 Another	issue,	says	Krantz,	is	that	banks	
will	not	lend	money	on	any	of	these	prop-
erties	for	resale.	“If	there’s	over	50%	who	
are	 not	 owner-occupied,	which	 is	 almost	
every	 complex	 out	 there,	 the	 banks	 –	 as	
they	have	 tightened	credit	 --	have	 simply	
put	in	a	rule	that	says,	We	will	not	lend	on	a	
property	that	is	in	that	kind	of	situation.	If	
your	delinquency	on	collecting	HOA	dues	
is	over	15%,	the	banks	will	not	loan	money	
on	that	kind	of	property.”
	 Thus,	Krantz	continues,	the	only	person	
who	can	go	in	and	buy	the	property	at	that	
point	in	time	is	a	cash	buyer,	which	makes	
sense.	 “It’s	 a	 good	 buy	 because	 they’re	
buying	a	two-bedroom	unit	for	$50,000	or	
$60,000.	The	rents	for	the	same	are	$700	
or	 $800,	 so	 their	 cap	 rate,	 the	 return	 on	
their	 investment,	 is	 quite	 good.”	A	 com-
plication	is	that	the	appreciation	will	most	
likely	 lag	 behind	 as	 improvement	 in	 the	
market	in	general	takes	place.	“But	if	you	
can	buy	 a	 unit	 for	 $50,000,	five	years	 of	
rental	proceeds	is	going	to	pay	for	it.	Now	
you	own	it	free	and	clear.”
	 What	it	will	take	for	banks	to	change	this	
lending	policy,	Krantz	is	convinced,	is	mostly	
time,	possibly	as	much	as	four	years	or	more.	
“I’m	not	sure	we’re	ever	going	to	get	as	loose	
as	we	were	before,	which	really	is	what	caused	
the	problem.	You	could	go	in	and	simply	state	
income.	All	these	hybrid	loans	that	they	were	
shoehorning	people	into	really	caused	a	prob-
lem.”	Those	days	may	well	be	gone	forever,	
he	adds.	But	one	way	or	another,	credit	has	to	
loosen	up	in	order	for	 the	economy	and	the	
housing	market	to	come	back.

The Coming Months

	 In	2011,	Sauter	predicts,	Nevada	will	see	
“very	 slow”	 improvement	 in	 occupancies,	
and	a	slow	reduction	in	the	concessions	be-
ing	offered.	“Also,	probably	a	pretty	good	
uptick	in	the	number	of	transactions	due	to	
lenders	allowing	a	 few	more	properties	 to	
hit	the	market	and	be	sold.”
	 The	Las	Vegas	apartment	projects	traded	
at	deep	discounts	in	2009	and	2010.	As	a	re-

Building Nevada | Multi-Family Housing
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product	 to	be	 released	 this	year,	as	well	as	
more	short	sales.	Another	doubling,	he	adds,	
is	“possible;	I	think	it’s	definitely	possible.”
	 Krantz	counts	Las	Vegas	as	among	the	
worst	areas	in	the	state	for	the	multi-family	
segment.	“Our	unemployment	is	high	and	
our	foreclosure	rates	are	higher	than	any-
where	 else.	 I	mean,	 the	 only	 other	 place	
you	would	 even	 look	 at	 as	 far	 as	 density	
is	Reno,	and	they	did	not	get	hit	nearly	as	
hard	as	we	did.”	Unemployment,	of	course,	
is	a	prime	culprit.	
	 “With	 unemployment	 and	 (lingering)	
uncertainty	 those	 are	 folks	 who	 can’t	 af-
ford	to	buy,	or	afford	to	rent	for	that	matter,”	
Krantz	says.	Even	for	those	with	a	job,	he	
adds,	“there	 is	a	 lot	of	uncertainty:	 ‘Am	I	
going	to	have	a	job	next	month?	Am	I	going	
to	have	a	job	next	year?’	There	is	this	real	
bunker	mentality.	These	guys	hunker	down,	
they	double	up,	move	in	with	friends,	move	
in	with	family,	and	no	one	really	is	going	to	
move	or	budge	until	they	know	their	future	
is	going	to	be	better.”

sult,	Restrepo	recounts,	many	lenders	were	
uncertain	 about	 foreclosing	 on	 distressed	
properties.	 As	 the	 economy	 slowly	 im-
proves	 apartment	 operations	 “should	 start	
stabilizing	(and)	attracting	investors	to	Las	
Vegas,	assuming	 interest	 rates	 remain	 low	
and	the	price	gap	between	buyers	and	sell-
ers	closes.”
	 Restrepo	and	his	associates	believe	 that	
renting	will	grow	in	prominence	because	of	
increasing	difficulty	in	obtaining	financing	
for	home	purchases,	as	well	as	the	recogni-
tion	by	lenders	that	they	should	not	have	lent	
to	many	buyers.	“And	by	many	consumers	
that	 they	 should	 not	 have	 bought	 homes	
during	the	boom,	because	they	fundamen-
tally	did	not	qualify.”
	 Restrepo	 cites	 data	 showing	 that	 the	
apartment	 vacancy	 rate	 in	 Las	 Vegas	
dropped	 to	 just	 over	 10%	 in	 2010,	 nearly	
one	percentage	point	from	2009.	“This	was	
the	first	year-over-year	rise	in	the	last	four	
years.	 Our	 data	 also	 show	 that	 monthly	
asking	rents	for	apartments	dropped	about	
2	 percent	 to	 around	 $800,	 making	 many	
apartment	 rentals	more	attractive	vis-à-vis	
single	family	rentals.”
	 Apartment	 conversions,	 says	 Restrepo,	
“have	 gone	 the	 way	 of	 “Manhattanizing”	
Las	Vegas.	 That’s	 to	 say,	what	 have	 been	
converted	 have	 been	 converted.	We	 don’t	
expect	to	see	any	large-scale	conversions	in	
Las	Vegas	in	our	life	times.”
	 “There	are	no	condo	conversions,”	notes	
Corbin	 Seti,	 a	 vice	 president	 with	 RMI	
Management.	 “There	 are	 documents	 re-
corded	on	the	land.	They	can’t	 just	switch	
like	that.	That	came	and	went.”	Adds	Her-
rod,	“They	will	never	convert	to	apartments	
because	 it	would	 take	 every	 one	 of	 those	
200,	300,	400	or	more	homeowners	to	actu-
ally	agree	to	sell	their	units	to	one	entity.”	
	 In	Las	Vegas,	Sauter	points	out,	 “every	
condo	conversion	that	did	not	sell	out	com-
pletely	has	reverted	back	to	rentals.	I	don’t	
know	of	any	projects	that	are	continuing	to	
sell	units.”	The	reason	is	a	lack	of	financing,	
plus	the	fact	that	the	retail	pricing	of	a	con-
verted	condo	is	extremely	low.
	 For	the	year	ahead,	Herrod	anticipates	an	
uptick	in	building,	but	“just	slightly.	Those	
builders	 are	 not	 going	 to	 be	 constructing	

multi-family	 units.	 In	 fact,	 I	 don’t	 think	
there’s	one	developer	in	this	town	that	has	it	
on	their	forecast	for	even	up	to	three	years.	
They’re	not	going	anywhere	near	a	multi-
family	plan.”
	 The	challenge	 for	builders,	Krantz	 sug-
gests,	is	that	the	REO	(Real	Estate	Owners,	
a	property	in	possession	of	a	lender	as	a	re-
sult	of	 a	 foreclosure	or	 forfeiture)	 foreclo-
sure	homes	are	“all	being	sold	for	under	re-
placement	cost.	And	until	that	number	rises	
up	 to	where	 a	building	can	even	compete	
it’s	just	beyond	a	challenge	for	these	guys	to	
even	think	they	can	get	into	that	market.”
	 Those	 who	 are	 a	 bit	 more	 savvy	 are	
looking	further	down	the	road	“and	seeing	
that	there	is	not	too	much	in	the	construc-
tion	 pipeline,”	 Griffith	 points	 out.	 “With	
not	 too	many	deals	getting	done	 in	2008	
and	2009	and	a	lot	of	people	stashing	cash	
and	 building	 up	 capital	 they’re	 looking	
longterm	–	five,	seven,	10	years	out	–	and	
realizing	 that	 there	are	not	 too	many	de-
velopments	 being	 planned	 or	 future	 rent	
growth	anticipated.”	Basically,	what	there	
is	is	what	we’ve	got.
	 Many	in	the	industry	feel	there	is	a	para-
digm	shift	going	on,	Griffith	explains.	“With	
the	housing	downturn	there	are	some	people	
who	 are	 a	 bit	 gun	 shy	 about	 purchasing	 a	
house.	Maybe	they’ve	had	a	bad	experience.”
	 Over	 the	 past	 year,	 NMHG’s	 manage-
ment	 has	 seen	 the	 number	 of	 transactions	
involving	 sales	 of	 multi-family	 apartment	
complexes	double	compared	to	 the	preced-
ing	12-month	period.	“We	expect	a	further	
increase	 in	 transactions	 in	 2011,”	 Griffith	
says.	 He	 also	 expects	 more	 bank-owned	
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In Brief
According to Robert Half International, 
33 percent of hiring managers say they 
intend to offer education and training as 
incentives this year.  This was followed 
closely by the ability to telecommute, 
with 27 percent of those surveyed 
indicating the ability to work from home 
as a possible new incentive to workers.

Site Selection • Development • Brokerage
Leasing • Valuation • Investment Analysis

Lending

To contact a CCIM expert in your market, call
702-798-5156 or visit www.ccim.com

Experts in Commercial Investment Real Estate
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DealTracker
PROJECTS  |  SALES  |  LEASES  |  LOANS

Las Vegas, 89118
Office
Alan Jeskey Builders has completed work 
for the Nevada Cancer & Surgery Center.  
The 4,851 SF project consists of a complete 
build-out and was designed by Commer-
cial Design Group.  The project is located 
on Rainbow between W. Oquendo and 
Sunset Rd.

Las Vegas, 89135
Office
Danoski Clutts Building Group has com-
pleted a newly expanded family life center 
for Faith Community Lutheran Church and 
Schools.  The $1.3 million project includes 
a second story addition, providing another 
15,000 SF of classroom and office space.  
The project was completed in six months 
and is located at 2700 S. Town Center Dr.

Las Vegas, 89183
Office
Alan Jeskey Builders has completed work 
for the St. Rose onsite and gray-shell project 

which consisted of site work and construc-
tion of a 4,500 SF shell building.  Designed 
by GMRA, the project is located at St. Rose 
and Maryland Pkwy.

Las Vegas, 89109
Retail
The Penta Building Group has complet-
ed work on the PBR Rock Bar & Grill inside 
Planet Hollywood’s Miracle Mile shops.  
Penta served as general contractor for the 
13,000 SF bar and grill.  The project was 
completed in six weeks and is located on 
Las Vegas Blvd.

Henderson, 89052
Government
Core Construction has completed work 
on the Shirley and Bill Wallin Elementary 
School for the Clark County School District.  
The 75,176 SF, two-story school is situated 

on 10 acres and comprised of four build-
ings; two classroom buildings, a multi-pur-
pose room and an administrative building.  
Pugsley Simpson Coulter was the archi-
tect of record for the $16,590,000 project.  
The school is located at 2333 Canyon Re-
treat Dr.  

Sparks, 89431
Other
United Construction has been selected to 
remodel the existing Sierra Air Center facil-
ity for Million Air Interlink.  The building will 
serve as Million Air Interlink’s temporary 
fixed base of operations (FBO) until design 
and construction of a permanent FBO and 
Hangar Campus is completed at the Reno-
Tahoe International Airport.  The project is 
located at 485 S. Rock Blvd.

PROJECTS

SALES

Las Vegas, 89107
Office
Juan and Ednna Diaz purchased a 2,400 
SF office building from Premier Trust, 
Inc., Custodial FBO Donald K. Dickey for 
$295,000 or $123 PSF.  The buyer was rep-
resented by Zack Schilling of Realty One 
and the seller was represented by Soozi 
Jones Walker, CCIM, SIOR and Bobbi 
Miracle, CCIM of Commercial Executives.  
The property is located at 352 S. Jones.
APN # 138-36-210-013

Las Vegas, 89119
Office
The Siegel Group Nevada, Inc. pur-
chased a two-story, 36,000 SF building on 

Faith Community Lutheran Family Life Center

PBR Rock Bar & Grill

Shirley and Bill Wallin Elementary School
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0.84 acres from Benchmark Enterprises, 
LLC for $3.3 million or $92 PSF.  The sale 
included a billboard and cellular phone 
tower which are currently leased to third-
party operators.  The Siegel Group intends 
to use 40 percent of the leasable space as 
its corporate headquarters.  The property is 
located at 3790 Paradise Rd.
APN # 162-15-302-002

Las Vegas, 89119
Office
Epicurean Charitable Foundation pur-
chased a 2,231 SF office building from LB/
VCC Las Vegas, LLC for $200,000 or $89 
PSF.  The buyer was represented by Soozi 
Jones Walker, CCIM, SIOR and Bobbi 
Miracle, CCIM of Commercial Executives 
and the seller was represented by Kevin 
Higgins, SIOR and Eric Larkin of VOIT 
Commercial.  The property is located at 
6765 S. Eastern Ave, Unit 1.
APN # 177-02-613-012

Las Vegas, 89108
Industrial
Ewing Irrigation Products, Inc. pur-
chased 10,320 SF from United Rentals 
Realty, LLC for $1,685,000 or $163 PSF.  The 
buyer was represented by Jeremy Green, 
Gabe Telles and Tyler Ecklund of CB Rich-
ard Ellis.  The property is located at 3521 N. 
Rancho Dr.  
APN # 138-12-301-013

Las Vegas, 89118
Industrial
H. Gary Ackerman purchased 17,602 SF 
from First Southern National Bank for 
$1,275,000 or $72 PSF.  The buyer was rep-
resented by Gavin Ernstone of Simply Ve-
gas and the seller was represented by Dan 
Doherty, SIOR and Patti Dillon of Colliers 
International.  The property is located at 
6215 and 6225 W. Post Rd.
APN # 163-35-812-011 et al

Las Vegas, 89115
Vacant Land
Accessible Space, Inc. purchased 1.09 
acres from Tonopah Land Investment, 
LLC for $425,000 or $9 PSF.  The buyer was 
represented by Keith Spencer and Derek 
Rafie of CB Richard Ellis.  The property is 
located at 1841 N. Lamb Blvd.
APN # 140-19-704-011

Sparks, 89441
Vacant Land
Silverado Land Management, LLC pur-
chased a 0.53 acre parcel from Spanish 
Springs Associates LP for $92,500 or $4 

http://www.nevadabusiness.com
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Las Vegas, 89120
Office
Honeywell International, Inc. leased 
8,036 SF from PFRS Partic Corp. for 
$457,410 on a 61-month lease.  The tenant 
was represented by Taber Thill and Dan 
Palmeri of Colliers International and 
the landlord was represented by Shawn 
Barashy of Lee & Associates.  The prop-
erty is located at 2925 E. Patrick Lane.  Re-
ported monthly rent is $0.97 PSF.

Las Vegas, 89123
Office
Wadley Construction, Inc. leased 6,000 
SF in the Park at Warm Springs from Ronal 
LP et al for $287,196 on a five-year lease.  
The tenant was represented by Ron Men-
dicino of Mendicino Commercial Re-
alty and the landlord was represented by 
Amy Ogden and Dean Willmore, SIOR 
of Commerce Real Estate Solutions.  The 
property is located at 145 Warm Springs Rd.  
Reported monthly rent is $0.53 PSF.

Henderson, 89014
Retail
Body Spa GV, LLC leased 6,400 SF in the 
Parkway Springs Plaza from Warmsprings 

Center, LLC for $461,000 on a five-year 
lease.  The tenant was represented by 
Grant Traub of Colliers International and 
the landlord was represented by David 
Grant of Colliers International.  The proper-
ty is located at 2261-1 N. Green Valley Pkwy. 
Reported monthly rent is $1.20 PSF.

Henderson, 89011
Industrial
WEC Exploration & Wells leased 9,760 SF 
from United Rentals Northwest, Inc. for 
$384,986 on a three-year lease.  The tenant 
was represented by Michael DeLew, SIOR 
and Greg Pancirov of Colliers Interna-
tional and Bill Bayless of CB Richard Ellis. 
The landlord was represented by Xavier 
Wasiak of Grubb & Ellis.  The property 
is located at 739 W. Sunset Rd.  Reported 
monthly rent is $1.10 PSF.

Henderson, 89011
Industrial
Dedicated Delivery Professionals leased 
11,184 SF from S.T.W.M.S., V, LLC for 
$147,600 on a three-year lease.  The tenant 
was represented by John Pagliassotti and 
Michael Di Peppino of Logistic Commer-
cial and the landlord was represented by 

Michael DeLew, SIOR and Greg Pancirov 
of Colliers International.  The property is 
located at 7685 Commercial Way, Suite C-D.  
Reported monthly rent is $0.36 PSF.

Henderson, 89011
Industrial
Motorcycle Parts 2U.com leased 9,313 
SF in the Henderson Commerce Center 
IV from Harsch Investment Properties 
for $170,757 on a three-year lease.  The 
landlord was represented by Laura Hart, 
Amy Ogden and Dean Willmore, SIOR 
of Commerce Real Estate Solutions.  The 
property is located at 7330 Eastgate Rd., 
Suite 110-120.  Reported monthly rent is 
$0.55 PSF.

North Las Vegas, 89032
Industrial
SGPS Showrig, LLC leased 16,120 SF from 
Coleman Airpark for $171,382 on a three-
year lease.  The tenant was represented by 
Paul Sweetland of Colliers International 
and the landlord was represented by Mike 
De Lew, SIOR and Greg Pancirov, SIOR of 
Colliers International. The property is locat-
ed at 2945 Coleman St., Suite B.  Reported 
monthly rent is $0.29 PSF.

PSF.  The buyer was represented by Fred 
Jayet of Stark & Associates and the sell-
er was represented by Dave Simonsen, 
CCIM, SIOR of NAI Alliance.  The property 
is located at 265 Ingenuity Ave.
APN # 538-161-02

Las Vegas, 89108
Other
Strategic Storage Trust, Inc. purchased a 
740-unit self-storage facility from Bank Af-
finity for $4 million or $43 PSF.  The prop-
erty contains approximately 94,000 rent-
able square feet on 2.8 acres.  The facility is 
being rebranded as SmartStop Self Storage 
and is located at 2025 N. Rancho Dr.
APN # 139-19-611-003

LEASES

3320 W. Sahara Ave, Las Vegas, NV 89102  |  702.362.7800 • klnevada.com
Relocating to Tivoli Village in Spring 2011 

We welcome former Nevada Governor Robert List
to our fi rm as a senior partner.

Governor List will concentrate on public policy and government relations
on behalf of clients on the federal, state and local levels,

with an emphasis on energy and natural resources.

Adding knowledge 
and experience 
to knowledge and 
experience.

SmartStop Self Storage
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Las Vegas, 89101
Industrial
Ewing Irrigation Products, Inc. leased 
8,542 SF from Harsch Investment Proper-
ties-Nevada, LLC for $152,688 on a three-
year lease.  The tenant was represented 
by Jeremy Green, Gabe Telles and Tyler 
Ecklund of CB Richard Ellis.  The property 
is located at 72 Spectrum Blvd.  Reported 
monthly rent is $0.50 PSF. 

Las Vegas, 89102
Industrial
SCP Distributors, LLC leased 30,000 
SF from SSEL Maryland Pkwy, LLC for 
$146,400 on a one-year lease extension.  
The tenant was represented by Michael 
DeLew, SIOR and Greg Pancirov of Col-
liers International and Dawn Chiasson of 
Pool Development.  The property is locat-
ed at 3209 Meade Ave.  Reported monthly 
rent is $0.41 PSF.

Las Vegas, 89113
Industrial
Shaw Industries leased 20,439 SF from 
EJM Arroyo North 1 Property, LLC for 
$341,799 on a 42-month lease.  The tenant 
was represented by Jeremy Green, Gabe 
Telles and Tyler Ecklund of CB Richard 

Ellis.  The property is located at 6630 Ar-
royo Springs St.  Reported monthly rent is 
$0.40 PSF.

Las Vegas, 89118
Industrial
O School Choppers, LLC leased 5,000 
SF from Valley View – Russell, LLC for 
$125,000 on a 50-month lease.  The land-
lord was represented by Pat Marsh, SIOR 
of Colliers International.  The property is 
located at 5725 S. Valley View Blvd., Suite 5. 
Reported monthly rent is $0.50 PSF.

Las Vegas, 89118
Industrial
Aksel Group, Inc. leased 8,000 SF from 
EJM Arroyo North I Property, LLC for 
$52,374 on a one-year lease.  The landlord 
was represented by Spencer Pinter of 
Colliers International.  The property is lo-
cated at 6555 S. Tenaya Way, Suites 800 and 
900.  Reported monthly rent is $0.55 PSF.

Las Vegas, 89118
Industrial
Material Supply, Inc. leased 45,000 SF 
from Majestic Post Partners for $276,000 
on a one-year lease.  The tenant was rep-
resented by Pat Marsh, SIOR of Colliers 

International.  The property is located at 
3480 Birtcher Dr. Reported monthly rent is 
$0.51 PSF.

Las Vegas, 89119
Industrial
Universal Industries leased 5,200 SF in 
the West One Business Center from Pro-
logies for $137,280 on a 66-month lease.  
The tenant was represented by Bill Walsh 
of Commerce Real Estate Solutions and 
the landlord was represented by Jim Ro-
drigues of Prologies.  The property is locat-
ed at 3350Ali Baba Lane, Suite C.  Reported 
monthly rent is $0.42 PSF.

Las Vegas, 89119
Industrial
Silicon Crystals, LLC leased 10,261 SF from 
Harsch Investment Properties-Nevada, 
LLC for $196,030 on a 42-month lease.  The 
landlord was represented by Tyler Eck-
lund, Jeremy Green and Gabe Telles of 
CB Richard Ellis.  The property is located at 
6850 Paradise Rd.  Reported monthly rent 
is $0.45 PSF.

Las Vegas, 89139
Industrial
The Shutter Store, Inc. leased 6,121 
SF from Warm Springs Crossing III for 
$67,175 on a 25-month lease.  The land-
lord was represented by Michael DeLew, 
SIOR and Greg Pancirov of Colliers In-
ternational.  The property is located at 
7540 Dean Martin Dr., Suite 505.  Reported 
monthly rent is $0.44 PSF.

Las Vegas, 89149
Vacant Land
BJ’s Brewhouse leased a 1.96 acre lot in 
Centennial Center from Territory Incor-
porated for $4,408,967 on a 20-year lease.  
The tenant was represented by Scot Mark-
er of Colliers International.  The property 
is located at Lot 2 of Centennial Center in 
the northwest. Reported monthly rent is 
$0.22 PSF.

Red Report | Deal Tracker

“Your O�ce Needs in a Squeeze”

www.tangerinelv.com

Toners
and

Oce
Supplies

• Low Cost Office Supplies, Toners & Office Furniture
• HP/Xerox Dealer • Next Day Delivery

702.260.6650  

BJ’s Brewhouse
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Small class sizes | Full day kindergarten | College Preparatory 
Full Athletics Program | Excellent Fine Arts Program | Spiritual and Life Counseling
Academic  Guidance |Tuition begins at $4400.00 per year

7065 W. Oquendo Rd., Las Vegas NV 89113

www.cccslions.orgEnroll Today! p 702.248.8879
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Reno-Sparks 
	 Has	 the	 tide	 turned?	 After	 5	 consecutive	
quarters	 of	 negative	 net	 absorption,	we	 have	
finally	turned	positive.	The	number	of	expan-
sions	and	new	move	 ins	outweighed	 the	clo-
sures	 resulting	 in	 positive	 fourth	 quarter	 net	
absorption	of	350,239	square	feet.	This	in	turn	
led	to	the	vacancy	rate	dropping		from	15.73%	
at	the	beginning	of	the	third	quarter	to	a	cur-
rent	rate	of	15.1%.	Although	vacancy	remains	
high,	we	are	encouraged	by	increased	market	
activity	as	we	enter	2011.
	 There	were	43	deals	completed	in	the	fourth	
quarter	 totaling	795,630	 square	 feet	 of	gross	
absorption.	Notable	transactions	for	the	quar-
ter	included	leases	by	Benco	Dental	(100,000	
sf),	Swanson	Health	(52,500	sf),	Velux	(50,900	
sf)	and	SK	Foods	(40,000	sf)	as	well	as	a	pur-
chase	by	Ranshu	of	45,600	sf.
	 Although	conditions	 are	 looking	more	 fa-
vorable,	building	owners	are	continuing	to	be	
aggressive	with	low	rental	rates	and	sale	prices	
to	fill	buildings.	The	market	will	need	to	ex-
perience	a	few	quarters	of	declining	vacancy	
before	 landlords	 firm	 up	 rents.	 The	 median	
asking	rents	 for	 large	bulk	distribution	space	
was	$0.29	per	square	foot,	while	median	ask-
ing	rents	for	smaller	flex	and	R&D	space	was	
$0.50	per	square	foot.	Effective	rates	are	nego-
tiated	10%	to	25%	below	asking	rates.
	 Construction	in	2010	was	a	paltry	104,558	
square	 feet,	 comprised	 of	 five	 build-to-suit	
projects.	There	were	no	speculative	industrial	
buildings	constructed	in	2010.	As	we	head	into	
2011	with	high	vacancy	and	low	rents,	there	is	
nothing	planned	and	little	justification	or	hope	
for	a	speculative	project	 to	be	built	 this	year.	
Currently,	there	is	one	build-to-suit	of	90,000	
square	 feet	 under	 construction	 in	 the	 Tahoe	
Reno	 Industrial	Center	 for	Schluter	Systems.	
We	 anticipate	 a	 few	 more	 build-to-suit	 an-
nouncements	as	the	year	progresses.
	 Over	 the	 past	 two	 years,	 most	 landlords	
have	felt	like	Mohammad	Ali	playing	rope-a-
dope.		The	long	awaited	drop	in	vacancy	is	the	
first	sign	that	the	abuse	from	tenants	could	be	
slowing.		It	is	certainly	not	time	to	get	aggres-
sive	but	 if	you	are	a	 landlord,	 there	 is	now	a	
sign	of	hope.		Some	landlords	have	had	enough	
and	will	fall.		If	the	tide	has	turned,	we	hope	
most	landlords	stay	in	the	fight	as	we	gradually	
head	towards	a	balanced	market.

Las Vegas 
	 The	Las	Vegas	Valley	industrial	market	
continued	 to	 weaken	 as	 pricing	 declined	
among	an	increase	 in	vacancies.	 	The	va-
cancy	rate	edged	upward	to	16.9	percent	as	
417,700	square	feet	of	negative	net	absorp-
tion	was	 reported	 during	 the	 quarter.	 For	
comparison	purposes,	 the	 vacancy	 rate	 is	
up	 0.4	 percentage	 points	 from	 the	 previ-
ous	quarter	 (Q3	2010)	and	up	2.4	percent	
points	from	the	same	period	a	year	ago	(Q4	
2009).	 	During	2010,	 the	market	 reported	
total	additions	of	350,900	square	feet,	the	
lowest	 total	 since	 we	 began	 tracking	 the	
data	in	the	early	1990s,	while	negative	ab-
sorption	totaled	2.2	million	square	feet	in	
the	calendar	year.
	 The	 latest	 period	 reflects	 a	 new	 high	
in	 the	 vacancy	 rate,	 which	 has	 increased	
for	 17	 consecutive	 quarters.	 	 During	 this	
period,	 nearly	 14.6	 million	 square	 feet	
of	 industrial	 space	has	been	added	 to	 the	
market.	 	 As	 only	 22,000	 square	 feet	 re-
main	 actively	 under	 construction	 and	 an	
additional	 120,000	 square	 feet	 planned	
for	 future	development,	 the	market	 is	po-
sitioned	to	absorb	second-generation	space	
when	demand	turns	positive.
	 Pricing	 in	 the	 industrial	 sector	 contin-
ued	 to	 decline,	 reporting	 an	 average	 ask-
ing	rent	of	$0.56	per	square	foot	per	month	
during	the	fourth	quarter	of	2010.		This	is	
the	 second	 consecutive	 quarter	 in	 which	
pricing	 fell	 a	modest	 one	 cent	per	 square	
foot.		Compared	to	a	year	ago,	pricing	re-
mains	 down	11.1	 percent,	 from	$0.63	per	
square	foot	per	month.
	 On	 a	 national	 level,	 indications	 of	 ex-
panding	economic	activity	in	the	manufac-
turing	 sector	 have	 been	 present	 for	more	
than	 a	 year	 according	 to	 the	 Institute	 for	
Supply	 Management.	 	 With	 national	 im-
provements	 in	 the	 manufacturing	 sector	
on	 the	 horizon,	 the	 Las	 Vegas	 industrial	
market	may	follow	suit,	but	timing	will	lag	
due	to	the	current	state	of	the	construction	
and	 hospitality	 sectors.	 	 The	 oversupply	
of	manufacturing	 space	 on	 the	market	 at	
deeply	 discounted	 prices	 provides	 South-
ern	 Nevada	 the	 opportunity	 to	 persuade	
out-of-state	businesses	to	consider	Las	Ve-
gas	as	a	viable	alternative.

Commercial RE Report | Industrial

Industrial Summary
Fourth Quarter 2010

Southern Nevada Analysis and statistics compiled by 

Applied Analysis, Northern Nevada Analysis and statistics

compiled by Colliers International Reno
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he U.S. economy continues a slow and 
uneven pace of recovery from its deep-
est recession since the Great Depres-
sion. Estimated growth of real GDP 
was 2.5 percent at an annualized rate 
for third quarter 2010—stronger than 

the 1.7 percent figure for second quarter 2010.  
U.S. nonfarm employment rose by a moderate 
103,000 jobs (seasonally adjusted) in December, 
marking the third straight month of increases.  In 
addition, real personal consumption spending, re-
tail sales and housing sales increased in Novem-
ber. On the negative side, consumer confidence 
slipped in December.
 With U.S. consumption spending rising, the Ne-
vada economy continues to show uneven signs of 
recovery. Nevada gaming revenues through Novem-
ber were up 0.2 percent year-to-date, but November 
gaming revenues were 7.5 percent below October 
and 5.9 percent below a year earlier.  Convention 
and show rotation and one less weekend day in 
November led to sharply reduced visitor volume. The 
Nevada unemployment rate rose to 14.0 percent—
even as labor force participation continued slipping.
 The economic picture for Clark County is a little 
more robust than for the state as a whole.  Gam-
ing revenues through November were up 0.8 percent 
year-to-date, but November gaming revenues were 
5.5 percent below October and 4.7 percent below a 
year earlier.  As in the state, November Clark County 
visitor volume fell sharply from October but was 
higher than a year earlier. October taxable sales were 
down slightly from September but higher than a year 
earlier.  Residential construction permits fell sharply, 
and Las Vegas employment nudged downward. The 
Las Vegas unemployment rate rose slightly from 
14.1 to 14.3 percent.
 Washoe County economic activity is a little less 
robust than for the state as a whole.  Gaming rev-
enues through November were down 3.9 percent 
year-to-date, and November gaming revenues were 
25.1 percent below October and 19.7 percent be-
low a year earlier.   Visitor volume continued to slip 
downward in November, and October taxable sales 
fell by 9.1 percent.  Employment was down slightly 
from October.  The Reno-Sparks unemployment rate 
rose from 12.8 to 13.2 percent.
 With the national recovery showing continued 
signs of reinvigoration, the Nevada economy—par-
ticularly the leisure and hospitality sectors—shows 
uneven signs of growth.  The real estate and con-
struction sectors are likely nearing bottom, but the 
large overhang in residential and commercial space 
suggests no significant improvement is likely for 
quite some time.  Given the lingering issues in the 
financial sector and the reluctance of businesses to 
invest, the U.S. economy is likely to continue on a 
slow upward path, which suggests a slow and un-
even recovery for the Nevada economy.

Sources: Nevada Department of Taxation; Nevada Department of Employment, Training, and Rehabilitation; UNR Bureau of 
Business and Economic Research; UNLV Center for Business and Economic Research; McCarran International Airport; Reno/Tahoe 
International Airport; Las Vegas Convention and Visitors Authority; Reno-Sparks Convention and Visitors Authority; U.S. Department 
of Commerce; U.S. Bureau of Labor Statistics; U.S. Census Bureau; U.S. Federal Reserve Bank.

*Change in percentage rate, **Reflects the Reno-Sparks MSA which includes Washoe and Storey Counties, ***Recent growth is an annulized rate

Prof. Stephen P. A. Brown, PhD
UNLV Center for Business and Economic Research
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Nevada
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Passengers

Gasoline Sales

Visitor Volume

Clark County
Employment

Unemployment Rate*

Taxable Sales

Gaming Revenue

Residential Permits

Commercial Permits
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Visitor Volume

Washoe County
Employment **

Unemployment Rate*
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Visitor Volume

United States
Employment

Unemployment Rate

Consumer Price Index

Core CPI

Employment Cost Index

Productivity Index

Retail Sales Growth

Auto and Truck Sales

Housing Starts

Real GDP Growth***

U.S. Dollar

Trade Balance

S and P 500

Real Short-term Rates*

Treasury Yield Spread

Note: NSA = Not Seasonally Adjusted, SA = Seasonally Adjusted
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“Currently,	my	favorite	mobile	
app	is	Dropbox.		It	makes	it	easy	

to	share	pictures,	videos	and	
documents	across	my	smartphone	

and	computer.		In	a	world	of	
email,	social	networking	and	
texting,	Dropbox	allows	me	
to	share	files	within	a	small	

workgroup	or	to	a	wider	audience	
on	a	file-by-file	basis.”

Tom Gainor • Director of Data Sales, Verizon Wireless Nevada

“My	favorite	Mobile	App	is	
‘Visible	Vote’		-	it	is	a	non-partisan	

app	that	allows	you	to	vote	on	
issues	and	bills.		It	sends		the	votes	

to	your	elected	officials.		It	also	
shows	you	how	they	voted,	their	
approval	rating,	and	how	your	
votes	coincide	with	theirs.		It	is	

very	interesting,	educational,	and	
informative.”

Valerie J. Clark, BSN, RHU, LUTCF • President, Clark & Associates of Nevada, Inc.

“Sound	Note:	Because	I	can	take	
notes	and	record	at	the	same	time.	
If	I	want	to	go	back	to	where	the	
speaker	talked	about	a	specific	

subject,	I	just	touch	that	part	on	my	
notes	and	it	will	go	right	to	that	spot	

in	the	recording.		Incredibly	cool	
and	productive.”

Matthew T. Dushoff • Esq., Shareholder, Kolesar & Leatham

“My	favorite	mobile	app	is	
actually	the	app	store.	I	am	
fascinated	by	the	many	new	and	
ingenious	apps	being	created	
almost	daily.”

Steven Parker • President, Red Rock Financial Services

“Dragon	Dictation	is	an	app	that	
every	lawyer	needs,	but	would	
be	very	useful	for	anyone.		This	
is	the	mobile	app	version	of	its	
big	brother	Dragon	Dictate.		This	
is	a	voice	recognition	app	that	
allows	you	to	create	e-mails,	
text	messages,	tweets	or	many	
other	things	without	the	need	for	
typing.		Best	of	all	it	is	free.”

H. Stan Johnson • Managing Partner, CJD Law Group

What is your favorite mobile app?

The Last Word People

“I	like	the	iTunes	Remote	app.		It	
is	available	for	Android	phones	
(for	a	small	charge,	and	free	for	
Apple	devices)	and	allows	me	to	
turn	my	Android	phone	into	a	
remote	control	for	the	music	on	
my	computer.	I	can	start,	stop	or	
change	the	music	in	my	iTunes	
library	right	from	my	phone.”

Craig A. Henderson • Attorney, Bailey Kennedy Attorneys at Law
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EXCEEDING
Expectations, Delivering Results
Get your first delivery FREE!*
Free delivery when you open a new account or make a referral. 
Open a new account to receive one free local, weekday, small 
package delivery. Referring another business is even better
- you and your referral will receive free deliveries!
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Having survived a catastrophic situation 
200,000 miles from the earth during the 
Apollo 13 mission, Captain James Lovell 
knows better than anyone what it’s like to 
have a problem far from home. That’s why 
back on the ground he trusts in the protection 
of Assist America for medical emergencies 
during travel. It’s the only 24/7 global 
emergency services program that comes 
with no restrictions for geographic risk, 
pre-existing conditions or adventure sports. 
Captain James Lovell counts on Assist America 
— and thanks to our relationship, so do the 
members of Saint Mary’s Health Plans.

For more than 20 years, Assist America has 
been saving lives, helping members and 
providing peace of mind for travel. We are proud to 
continue this tradition with Saint Mary’s Health 
Plans as our distinguished partner. To learn 
more, visit www.saintmaryshealthplans.com.

Global Emergency Services
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mergencies during travel, the sky’s the limit.

Captain James Lovell
Apollo 13 astronaut and�
Assist America member
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