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Dear Members and Friends,
Nevada banking has a rich and colorful history.  For over 100 years, the Nevada Bankers Association 

has played a significant role in the legislative, regulatory and education arenas here and in Washing-

ton D.C.  Without dedicated volunteers from the ranks of Nevada’s banks, the success of the NBA 

would not have been possible.  Those same dedicated professionals are continuing to contribute to the 

welfare of the communities in which they live and work. Today, we face a number of challenges in banking as well as in the entire economy.  The recession 

has hit everyone hard and Nevada has had to find creative solutions to our current economic woes.  

It is more important than ever that, as a community, both bankers and the businessmen and women 

in Nevada work together to solve these tough issues we’re all facing.  We need to come together as a 

state to keep our industries thriving in this economy.
The common thought a few years ago was that Nevada was virtually recession proof.  Many Nevada 

business executives went into the recession thinking it would be over in a few months or it wouldn’t 

be nearly as deep as it was.  They believed Nevada’s businesses would feel little of the effects the rest 

of the nation was expected to endure.  We were wrong, Nevada was one of the hardest hit by this 

recession and we are having to invoke creative solutions in order to recover. I started with the association in late May of 2004 and since that time I’ve seen a number of changes 

in Nevada’s banking industry.  Many of those changes occurred in the past two years.  It has been a 

challenge for all of us and we are now starting to see the first signs of recovery.We will rebound, we are a resilient state and the banking industry is especially resilient.  However, 

recovery will involve everyone working together.  I encourage business professionals throughout the 

state to forge partnerships with the banking community.  Nevada bankers are anxious to work with 

businesses and welcome the opportunity to create lasting relationships.
Sincerely,

Bill Uffelman,
President & CEO
Nevada Bankers Association
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At Bank of Nevada we’re lending

and we're here for you.

Daline Januik
EVP/Regional President
Henderson Office

Bill Paredes
EVP/Regional President
Rainbow Office

Mark Larson
EVP/Regional President
Lake Mead Office

Rachelle Crupi 
EVP/Regional President
Hualapai Office

Lori Harrison
EVP/Regional President
West Sahara Office

Bruce Hendricks
Chief Executive Officer

Affiliate of Western Alliance Bancorporation0110

Strong. Secure. Committed to Southern Nevada.

Call our lending team: 702.248.4200

Las Vegas

West Sahara Office
2700 West Sahara Avenue
Las Vegas, NV 89102
p: (702) 248-4200

Lake Mead Office
7251 West Lake Mead, Suite 100
Las Vegas, NV 89128
p: (702) 240-1734

Durango Office
3985 South Durango Drive
Las Vegas, NV 89147
p: (702) 363-5140

Hualapai Office
1115 South Hualapai Way
Las Vegas, NV 89117
p: (702) 856-7100

Henderson

Henderson Office
2890 North Green Valley Parkway
Henderson, NV 89014
p: (702) 451-0624

Siena Heights Office
10199 South Eastern Avenue
Henderson, NV 89052
p: (702) 940-8500

Stephanie Office
221 North Stephanie Street
Henderson, NV 89074
p: (702) 939-5700

North Las Vegas

Aliante Office
6915 Aliante Parkway
North Las Vegas, NV 89084
p: (702) 856-7140

Mesquite

Mesquite Office
11 Pioneer Boulevard
Mesquite, NV 89027
p: (702) 346-6600

Rainbow Office
777 North Rainbow Boulevard
Las Vegas, NV 89107
p: (702) 310-4000

Centennial Hills Office
8505 West Centennial Parkway
Las Vegas, NV 89149
p: (702) 856-7160

Grand Central Parkway Office
100 City Parkway, Suite 120
Las Vegas, NV 89106
p: (702) 696-6700
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Nevada, which began as a mining state has grown into what had been 

one of the fastest growing states in the country.  The state’s colorful past 

includes a rich history of mining, gaming and support services.  The Nevada 

Bankers Association (NBA) is a big part of that history.  The association 

was formed in December of 1908 by a group of representatives from twenty 

banking institutions in Nevada.

The banking industry 
has a long and 
interesting history in 
the Silver State.
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 The organization was formed as a way 
to create lasting relationships among 
bankers in the Silver State and as a way 
for banks across the state to work to-
gether towards a common goal and gain 
strength through collaboration.
 As is true today, the year prior to the 
founding of the NBA was a year of eco-
nomic turmoil for Nevadans.  It was also 
a year that, like today, the banking in-
dustry was in the spotlight.  The bankers 
that created the NBA had, the year before 
promoted legislation that resulted in the 
state’s first Board of Bank Commission-
ers and the state’s first Bank Examiner.  
This has led to the economic prosperity 
and growth Nevada had seen in the past 
hundred years.
 The organization became affiliated 
with the American Bankers Association 
which enabled them to use a nationwide 
network to strengthen Nevada’s banks.  
This relationship was especially useful 
in helping the association draft and push 
through legislation both at the state and 
the national level that, without which, 
banking in Nevada would have been a 
far different environment.  The NBA un-
dertook the tasks of educating the public 
and politicians alike about the industry, 
its role in the community and to come up 
with appropriate ways to reform bank-
ing.  The NBA has brought stability to 
the sometimes uncertain business of 
banking in Nevada.

Purpose, Goals and
the Will to Succeed

 At times of economic uncertainty and 
public dissatisfaction, banks often come 
under harsh scrutiny.   That was as true 
when the NBA was formed as it is today.  
While the face of banking has certainly 
changed in the last century, the tenets of 
the association remain the same.  The 
founding members committed themselves 
to a program of leadership, education and 
advocacy.  The members of NBA main-
tain that same commitment today.  
 The organization was founded with 
several goals, among which include the 

To promote the general welfare and usefulness of banks and 
banking institutions, to secure uniformity of action, together 
with the practical benefits derived from personal acquaintances 
and from the discussion of subjects of importance to the bank-
ing, commercial and industrial interest of the state of Nevada 
and especially to secure the proper consideration of questions 
regarding the financial and commercial usages, customs and laws 
which affect the banking interests of the State of Nevada, and for 
protection against loss by crime;

To promote and foster, through cooperative effort, the interests 
of the banking industry;

To provide a forum for the discussion of matters of general 
interest to its members;

To promote cooperation between the Nevada banking industry 
and federal, state and other governmental agencies;

To promote better understanding between the Nevada Bankers 
Association and the American Bankers Association;

To provide a means for the study of the problems of banking;

To purchase or otherwise acquire, own, hold, use, sell, exchange, 
assign, convey, lease or otherwise dispose of, and mortgage or 
otherwise hypothecate or encumber real and personal property;

To do all such lawful acts and things necessary or proper to 
promote the general welfare of the industry … ;

To have and exercise all of the necessary and proper power, 
privileges, rights and immunities conferred by the laws of the 
State of Nevada on non-profit corporations.

Purpose of the Nevada 
Bankers Association
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promotion of the welfare of banks, to 
promote cooperation between the bank-
ing industry and governmental agencies 
and to provide a means with which to 
study any problems in banking and pro-
vide solutions to fixing those problems.  
In changing times, it’s more important 
than ever to have a stable foundation. 
Through legislative action and education 
to both banks and Nevada’s business 
community, the NBA is providing that 
foundation.   The Association is working 
for Nevada’s banks today and will con-
tinue to do so through both tough and 
prosperous economic times.
 Bill Uffelman, president and chief ex-
ecutive officer of the NBA, says one of the 
most important things the organization 
can do right now is make sure the voice 
of banking is heard in both the state and 
the national governments.  “During my 
tenure, the association has become very 
effective, unifying the banking industry 
and making its voice heard in Carson 
City and Washington, D.C.,” he said.
 Bankers are working through the NBA 
to achieve a number of goals.  They have 
seen the value in being a part of some-
thing that pushes for ethical business 
practices, necessary changes in banking 
and works to educate the banking com-
munity, all of which is incredibly impor-
tant today.
 “The Association has become increas-
ingly effective, through more activity 
and higher visibility,” says Bruce Hen-
dricks, chief executive officer of Bank of 
Nevada, who is on the Board of Direc-
tors for the NBA.  “Recent challenges 
from both legislative and regulatory 
standpoints have made it necessary for 
banks to be well informed and the asso-
ciation has done a good job in keeping 
us apprised with timely information on 
both state and national issues,” he adds.
 “It is especially effective at keeping 
local bankers informed regarding issues 
that affect our industry and unifying 
the industry so that our voice is heard 
in Washington, D.C.,” said Bruce Ford, 
business banking manager at City Na-
tional Bank and vice-chairman of the 
organization.
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Lourdes Chavez 
Fashion Designer & Small Business Owner

“ City National 
believed in my 
business.”
When I came to the 

U.S., I discovered the 
fashion industry and eventu-
ally started my own business. 
As my business grew, I 
needed a factory and City 
National helped me fi nance 
a building. When we needed 
air conditioning, they suggested 
getting a line of credit. City 
National Bank always tailors 
their services to meet my needs.  

  I use City National for personal 
and business banking. I always 
refer friends and associates.

City National is � e way up®
for me and my business.

View Lourdes’s complete story at 
cnb.com/thewayup.
For a relationship you can trust, 
call (775) 461-2517 or (702) 425-7152.

Member FDICNevada’s Premier Private and Business Banksm

http://cnb.com/thewayup
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Banking Today

 In the past two years, businessmen and 
women everywhere have been witness to one 
of the worst economic recessions in history.  
Companies from every industry segment 
have been affected by this recession either 
directly or indirectly.
  “Many businesses are having to make 
tough decisions on situations they have never 
faced before and it’s important we bring our 
expertise to them to help find solutions to 
manage their needs,” adds Hendricks.
 The banking industry itself has found 
it necessary to make some tough choices.  
Throughout the state, banks have closed 
while those banks that survive have struggled 
to find balance in the “new world economy”.  
Banking today is a far different prospect than 
it was even two years ago. 
 “Our customer base has become a little 
more conservative,” says John C. Giaonli, 
president of First National Bank of Ely and 
chairman of NBA.  “They are more reluctant 
to encumber themselves and get involved in a 
new business.  I’d be delighted if more qual-
ity loan applicants came through the door, 
they just aren’t there in our market.”
  Advances in technology alone have creat-
ed both opportunities for growth as well as an 
increased danger for banks. On the one hand, 
increased technology has allowed banking 
customers to do everything from make de-
posits at their business to check their balances 
and investments directly from a cell phone 
application.  These are good things.  On the 
other hand, the technologies have also opened 
new avenues for fraud and added increased 
opportunities for the unscrupulous to take ad-
vantage of banks and their customers.

Added Pressure

 Technology is just one small area that 
has increased stress on Nevada’s banking 
institutions.  Most of the pressure has come 
from the recent financial struggles prevalent 
throughout the nation.
 “During these uncertain times created by 
Washington, D.C., when people are unsure 
of what their health insurance is going to be, 

Nevada Bankers
Association Members
1st Commerce Bank
1st International Bank
Bank of America
Bank of George
Bank of Las Vegas
Bank of Nevada
Bank of North Las Vegas
Bank of the West
Black Mountain Community Bank
Carson River Community Bank
Charles Schwab Bank
CitiBank (Nevada), N.A.
City National Bank
Credit One Bank, N.A.
Desert Community Bank
Eaglemark Savings Bank
El Dorado Savings Bank
First Asian Bank
First Financial Bank
First Independent Bank of Nevada
First National Bank of Ely
First Security Bank of Nevada

Heritage Bank of Nevada
HSBC Bank Nevada, N.A.
Kirkwood Bank of Nevada
M & I Bank, FSB
Meadows Bank
Mutual of Omaha Bank
Nevada Bank & Trust
Nevada Commerce Bank
Nevada National Bank
Nevada Security Bank
Nevada State Bank
Northern Trust Bank
Red Rock Community Bank
Service1st Bank of Nevada
SouthwestUSA Bank
Town & Country Bank
Toyota Financial Savings Bank
U.S. Bank, N.A.
USAA Savings Bank
Wells Fargo Bank
Wilmington Trust

We are proud to say we remain an “A-rated” 
bank conducting business the same way 

we’ve been doing it since the day we 
opened 14 years ago. By taking good 

care of our customers and their money.
You could say it’s our heritage.

Back To Basics?

We Never Left.

http://heritagebanknevada.com
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what their retirement tax is going to be, what 
taxes in general are going to be, we’re expect-
ing them to come to the bank and borrow to 
expand their business,” said Stan Wilmoth, 
president and chief executive officer of Heri-
tage Bank of Nevada and treasurer for the 
association.  “I don’t think so.  That’s the 
difficulty that I see 
in the next couple of 
years.  Until we get 
clear direction from 
Washington on 
where they’re going 
to take this country, 
I don’t think you are 
going to see small 
business folks want-
ing to expand their 
business and bor-
row.
 “The cost of business is going up dramati-
cally,” Wilmoth adds. “Folks are struggling 
on the loan side.  We have had to make rate 
concessions for our good customers to help 

them through this.  We’re getting squeezed 
from a lot of different directions.”
 Between bailouts and buyouts, many 
banking customers have understandably 
been concerned with whether or not they can 
trust that their bank will be open tomorrow.  
This customer pressure, alongside the finan-

cial stress the banks have been under, almost 
make it easier to close up shop than continue 
to try and do business in such a hostile envi-
ronment.  There are however, in Nevada es-
pecially, several banks that are continuing to 

do business and working to educate the pub-
lic on the bank’s role in this economy and the 
limitations banks currently face.
 “We are continuing the same prudent phi-
losophy we’ve always had,” says Hendricks.  
“In cases where we can’t meet the full re-
quirements of what a client asks for, we try 

to offer what we are 
able to do or suggest al-
ternatives and work for 
the best solution that’s 
possible.”

Where are
the Loans?

 In many indus-
tries there is a mantra 
that has gotten louder 

and louder throughout last year.  That 
mantra is, “It’s the banks fault. No one will 
lend at any reasonable terms.”  There are 
two sides to every story.  As Larry Char-
lton of City National Bank said, “Banks 

126675_15115 
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We specialize in developing business banking strategies 
for companies. And, to help manage your business 
fi nances, we off er a full range of options from treasury 
management to checking accounts to credit solutions. 
Contact a Business Banker today to 
discuss the right fi nancing for you.
Northern Nevada
Carson – Tahoe • 775-885-1131
Reno, Sparks, Eastern Nevada • 775-689-6140
Southern Nevada
Downtown • 702-952-7648
Sahara • 702-737-2900
Warm Springs • 702-868-3400

wellsfargo.com

When it comes to fi nancial solutions 
for your business you have options

Financing decisions based on credit qualifi cation. 
© 2010 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (126675_15115)

126675_15115 7.25x4.75 4c   1 1/14/10   3:06 PM

Bruce Hendricks
“Many businesses are having to make
tough decisions on situations they may have 
never faced before and it’s important we bring 
our expertise to them to help find solutions to 
manage their needs.”

Nevada Bankers Association | Strength In Numbers

http://wellsfargo.com
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want to lend.  For most banks, the majority 
of income is interest income from lending.  
We want to lend because that’s the way we 
make the majority of our money.”  
 “There’s probably more money to loan 
in the banking industry now than there has 
been in the last few years,” said Wilmoth.
 So, the question becomes, where is the 
disconnect between the customers at-
tempting to get loans and the banks want-
ing to lend and both parties remaining un-
satisfied?
 One thing that is contributing to this 
disconnect is the perception from a few 
years ago when it was relatively easy to get 
financing.  This perception was exacerbat-
ed by non-banking lenders that were able 
to give loans to virtually anyone.  Many 
of those types of lenders are out of busi-
ness today.  The lenders that remain are, 
for the most part banks that have continued 
to practice smart lending, those practices 
haven’t changed.
 “During the easy credit days, there were 
non-bank lenders making the majority of 
loans,” said Uffelman.  “That source of 
funds has virtually dried up.  While banks 
have stepped up lending, they cannot re-
place the ‘lost’ lenders.”
 Finding qualified borrowers is now 
the problem.  While all industries are 
suffering, their credit or collateral also 
suffers.  “We, as well as other banks, are 
cash flow lenders and, as the cash flow of 
most businesses are off, the qualification 
of most businesses is more difficult,” 
said Ford.
 “For us, loans are as available to quali-
fied buyers as they were two years ago,” 
says Hendricks.  “The issue is the tough 
fact that in this market we have had a sig-
nificant decline in values and cash flows 
so the ability to qualify becomes a greater 
challenge.”

Pay the Piper

 Another contributing factor is the fees 
banks are required to pay in order to sim-
ply stay open.  Most people are unaware 
that the funds that the Federal Deposit 
Insurance Corporation (FDIC) uses to 

Paying the Price
Simple Breakdown of the Fees Nevada Banks Pay

• FDIC Premium
• Business License Fees
• Assessment (for State Chartered banks) to Nevada Financial Institutions Department (FID)
• Examination Fees
• Branch Tax ($7,000 – excludes one branch per bank/per county)
• 2 % payroll tax (other Nevada employers pay a lower percentage)

Example* of Banking Fees:
  Bank A had:
  $190,163,986.38 in deposits on 12/31/09
  $216,750,709.16 in assets on 12/31/09
  
Bank A’s Fees:
  Nevada Branch Tax  $   7,000.00
  Nevada Payroll Tax  $   60,682.56
  FDIC Premium  $   465,409.81
  FDIC Special Assessment $   122,856.85
  Business License Fee $   1,000.00
  FID Exam Fee  $   24,694.80
               TOTAL $   681,644.02

*This example was taken from one of Nevada’s actual banks.

Bank Fees Broken Down

Experience
George

“The law firm of Hutchison & Steffen has worked with Diane 
Fearon (Bank of George President/CEO) for the past 13 years.  
Their bankers understand the business side of the practice 
of law and have been wonderfully attentive, proactive and 
creative in supporting the firm’s banking needs as we have 
grown to more than 30 attorneys in multiple offices.”

 –  Mark A. Hutchison, Partner
Hutchison & Steffen

Begin your unique banking experience today.

Chairman of the Board
 Edward M. Nigro

President / CEO
 Diane F. Fearon

Board of Directors
 Antonio T. Alamo, M.D. 
 Timothy Herbst
 William Hornbuckle
 Gary Johnson
 Rudy R. Manthei, D.O. 
 Troy Nelson
 Todd A. Nigro
 Jonathan Schwartz
 Alan C. Sklar 9115 West Russell Road

Suite 110
Las Vegas, Nevada 89148
702-851-4200

3275 St. Rose Parkway
Henderson, Nevada 89052
702-851-4300

www.bankofgeorge.com

http://www.bankofgeorge.com
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insure banks come from the banks them-
selves.  The FDIC is funded by premiums 
the banks and thrift institutions pay for de-
posit insurance coverage as well as from 
earnings on investments in U.S. Treasury 
securities.  Recently, banks that wanted to 
stay in business were required to pay these 
fees for three years in advance.  This is in 
addition to all of the other fees banks are 
required to pay.  “The problem is when 
the political atmosphere dictates, then you 
start seeing all of this regulation raining 
down on you,” said Giaonli.
 In addition to the FDIC premium, banks 
pay higher payroll taxes, pay assessment 
and examination fees as well as a branch 
tax.  Banking is the only industry that is 
required to pay that branch tax.  These fees 
only cover the minimum requirement for 
banks in order for them to be able to keep 
their doors open.  It doesn’t include the 
everyday cost of doing business that any 
company in Nevada deals with.
 “I know there’s very little sympathy 
for banks in general and I can understand 
that,” says Giaonli.  “But, we sit out here 
and we keep our skirts clean.  We did none 
of the activity that created a lot of these 
economic problems.  Yet, when it comes 
time to pay the fiddler through FDIC as-
sessments, we get to pay, just like every-
body else.  We get to pay here for what 
somebody did thousands of miles away.  
That’s probably the most offensive thing 
that can happen because you do it right and 
yet, you still have to pay.”

Grace
Under Fire

 Despite the added pressure all banks are 
undergoing, many of Nevada’s banks are 
meeting the challenges of the economy.  
Most realize that although they weren’t 
the ones to cause the financial meltdown, it 
was their industry that was a contributing 
factor to it and all banks are going to be 
painted with the same brush.  “Our most 
important work right now is to be there for 
our customers and make sure we’re acces-
sible,” said Hendricks.

 “This is a tough time,” adds Giaonli.  “I 
prefer to be optimistic, but I think it’s go-
ing to continue to be a tough time through-
out this year.  From a banking perspective, 
what that means is you do whatever you 
can to help your customers and keep them 
viable any way you can.”
 As Uffelman says, one of the best bank-
ing successes he’s seen in recent months 
is “keeping the doors open!”  In some in-
stances, that’s the best you can ask for.  

 The majority of the banks in Nevada are 
involved in the community in a variety of 
ways, from participating in non-profit or-
ganizations to being on a first name basis 
with their customers.  Both large and small, 
they understand that in order for their busi-
ness to do well, the community they work 
in must be healthy.  To that end, they are 
working with their current customers and 
doing what they can to keep the loans they 
do have active and healthy.

Wealth & Investment Management  |  Trust & Estate Services 

Private Banking  |  Family Office Services

 

The Financial Times Group has recognized Northern Trust for being 
the best.  Specifically for putting clients first, our award-winning  
technology and our financial strength. To put our expertise to work  
for you, call Reed Radosevich at 702-304-6800 or visit us at  
northerntrust.com/best.

Northern Trust banks are members FDIC. © 2009 Northern Trust Corporation. 
FT Global Wealth Management Awards, 2009, presented by Professional Wealth Management magazine and The Banker magazine.

“Best Private Bank 
in North America.”
                             –Financial Times Group

(The best ads write themselves.)

ntNV0909_NBM_4.75x7.25.indd   1 12/17/09   3:45 PM

http://northerntrust.com/best
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 “Our biggest job over the next year or 
two, as well as it’s been over the last 12 
months, is to make sure the majority of our 
families, our customers, make it through 
these next two years,” said Wilmoth.  
“We’re looking at all 
opportunities to try to 
bridge our customers 
through this economic 
situation.”

Working
Together

 One of the most important relation-
ships any business-owner should have 
is with their banker.  Maintaining and 
cultivating that relationship is more im-
portant than ever in today’s economy.  
Keeping the lines of communication 
open with the bank can mean the differ-
ence between success and failure for a 
business.

 “We celebrate with them in their finan-
cial successes and we try to work through 
the problems they might encounter along 
the way,” said Wilmoth.  “We really are 
financial advisors to our customer base.”

 It’s important 
that Nevada as a 
community offer 
banks the same sup-
port.  While it may 
be easy to blame the 
banker in today’s 
world, businesses 
should always take a 
deeper look.  Banks 

are businesses as well with a vested inter-
est in our community and its success.  By 
working together Nevada will be able to be 
even stronger in the next century.
 “The strength and vibrancy of a local 
economy requires both the entrepreneur-
ial initiative of local businesses and the 
commitment and expertise of locally-
based banks,” concludes Hendricks.

 “We stress the importance of relation-
ship banking in order to be able to assist 
our clients when they need it,” said Ford. 
“Being their financial ‘coaches’ and part-
ners makes assistance from us during 

these hard times easier to coordinate.”
 Banks in Nevada and the NBA are 
striving to ensure that Nevada’s busi-
nesses stay healthy and continue on the 
road to success.  They are working with 
Nevadans in need and non-profits across 
the state to go even further into the com-
munity and keep businesses open and 
communities happy.

Member FDIC

Whether you are a small business with 
lots of growth potential – or a larger 
organization with substantial resource 
needs – we can bring you the products 
and services that meet your needs.

•  Financially strong 
•  Local decision-making
•  Responsive, quick and flexible
•  Commitment to building long-term 

relationships

With Mutual of Omaha Bank, you can 
rest easy that your deposits are safe and 
secure – and that we have the resources 
you need to build, grow and operate  
your business.

2080 E Flamingo Road
9555 Hillwood Drive
9935 S Eastern Avenue

702.492.5700
866.213.2112 (toll free)
mutualofomahabank.com

Find Yourself On Solid Ground
The financial resources you need…the personal service you deserve…from local business banking experts.

Z3572

Stan Wilmoth
We celebrate with them in their financial 
successes and we try to work through the 
problems they may encounter along the way.

Nevada Bankers Association | Strength In Numbers

http://mutualofomahabank.com
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Difficult Times Call For 
Experienced People.

702-966-7400 • www.service1stnevada.com

At Service 1st Bank, our highly experienced management team has more years 

in banking than most.  Combine that with our remarkable and distinguished 

Board of Directors, and you have the top reasons to call us for your banking needs. 

Patricia Ochal
EVP & Chief Financial Officer

702-966-7401
702-277-7599 Cell 

Board Of Directors
Curt Anderson

Mark E. Brown

John F. Dedolph

John Gaynor

Governor Kenny C. Guinn

SSteven D. Hill

Carl P. Krepper

William E. Martin

Monte L. Miller

Fafie E. Moore

Jenna M. Morton

George A. Randall

BBlake L. Sartini

Terry L. Wright

John Gaynor
President & COO

702-966-7440
702-469-2929 Cell

Bill Martin
CEO and Vice Chairman

702-966-7463
702-595-8581 Cell

Governor Kenny Guinn
Chairman of the Board

Richard Deglman
EVP & Chief Credit Officer

702-966-7425
702-538-0768 Cell
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Officers & Board of Directors

10TH ANNIVERSARY

Chariman
 John C. Giaonli, President
 First National Bank of Ely
 Ely, NV

Chairman-Elect
 Chad A. Osorno, President,
    Northern Nevada
 Wells Fargo Bank
 Reno, NV

Vice-Chairman
 Bruce Ford, Business Banking Manager
 City National Bank
 Las Vegas, NV

Treasurer
 Stanley C. Wilmoth, President and
    Chief Executive Officer
 Heritage Bank of Nevada
 Reno, NV

Immediate Past Chairman
 Kathy L. Phillips, President and
    Chief Executive Officer
 Nevada Commerce Bank
 Las Vegas, NV

Board of Directors

Bruce Hendricks, Chief Executive Officer
Bank of Nevada
Las Vegas, NV

James W. Howard, President and Chief
   Executive Officer
Desert Community Bank
Las Vegas, NV

Raymond Specht, Vice Chairman
Toyota Financial Savings Bank
Henderson, NV

John Wilcox, Senior Vice President and  
   Regional Banking Manager
City National Bank
Las Vegas, NV  

Officers

http://www.ncbnv.com
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www.nsbank.com

Sally Bernard, founder of New Life Medical Group, had a relationship with Nevada State Bank for her personal 
banking. So, when it came to setting up a banking relationship for the practice, we were her first call. “They  

came right over, walked the halls, met with the doctors, and talked to us about what we needed to succeed.  
They knew the medical business, and recommended their Merchant Services and Business Checking products. 

We lowered our operating costs and can adapt to change as the practice grows. Best of all, we experienced  
a level of personalized service that other banks don’t give anymore. Thanks, Nevada State Bank.”

Call 1-888-507-DOOR to talk with one of our trusted advisors and learn how  
Nevada State Bank can open the door to your future.

“We LauncheD  
OuR PRactice  

With theiR heLP.”
– SaLLY BeRnaRD, neW LiFe MeDicaL GROuP

http://www.nsbank.com
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Nevada Banks
Open For Business

Your Nevada Bankers are ready to show you
that your insured deposits are safe and sound

and to help you with your financial needs.

47 insured banks and savings institutions 
with over 600 locations statewide, putting 
deposits to work in communities across 
Nevada.

Deposits in Nevada banks and thrifts are 
insured by the Federal Deposit Insurance 
Corporation (FDIC) and no one has lost a 
penny of insured deposits.

Even better, FDIC has temporarily raised 
its coverage amount from $100,000 
to $250,000 per depositor per insured 
institution through December 31, 2013.

 
 
 
 
 
 
 
 
 

Federal Deposit Insurance Company 


